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Index to Television Digest, 1961

Volume 17, Issues No. 1 through 37 and
New Series (NS) Volume 1, Issues No. 1-A through 15

References are grouped into three major categories: General (pages 1-6), Manufacturers and Merchan-
disers (pages 78&8), Supplements (page 1). Index attempts to cover only items considered to be of more than
Reference numbers following each item designate issue and page of Newsletter in which

General
ADVFERTISING
advertisers
auto industry, 4:2, 7:11, 8:6, 9:10, 13:8,
17:10

beer, 2:8, 4:3, 7:11, 14:13, 21:12
cigarets, 6:5, 9:5; 21:11, 23:11
defense contractors, 14:13
Oil cos., 5:6, 6:5, 10:3, 17:12, 18:10,
22:10
toy industry, 2:8, 10:14, 13:9, 20:15
TviB: category studies, 1:13, 9:1'b, 12:6
13:12, 16:7, 18:10, 19:7, 22:10, 23:11,
24:6, 25:10; top 100, 25:10
AAAA, 14:13, 17:9
Advertising Council, 12:9, 14:15, 24:14
AFA, 4:3, 6:4, 19:11, 22:9, 23:10
agencies
billings, 7:11
Gardner, 20:15
JWT, 4:2, 13:11
M-E, 4:3
Minow, reactions to, 20:6
Y & R, 23:10, 24:6, 25:9
ANA, 11:13
billboard, 25:7
budget trends, 11:3
commercials
American TV Festival, 6:5, 8:13, 12:9,
19:11
"best', 1:13
Broadcast Advertisers Reports Inc., 22:9,
23:10

Cascade Pictures of Cal., 23:15
cost control, 24:6
criticism, 13:9, 21:11
""good' defined, 13:9
hard-liquor, 3:16
product protection, 13:8
30-min., 19:11
Y & R, 23:10, 25:9
co-op adv., 10:14
CPM, ABC's lowest, 14:14
credibility poll, 17:9
criticism, 2:7, 6:4
daytime sales, 11:9
forecast, 1:4&5
legislation, 6:4
local TV sales successes, 8:11, 10:14, 15:14
17:7, 23:11

.

magazine concept, 3:6, 5:12, 7:3&10, 21:10,
23:7
market brand preference studies, 2:7
media buyers, 24:7
media costs, 5:7; profits, 17:10
National Advertising Week, 6:4
NBC's booklet, 'TV & Modern Mktg.', 14:3
network sales outlook, 9:5
'Printers' Ink' figures, 5:7, 14:13, 23:6
program control, 21:12
Reps
agency survey, 19:11
Avery-Knodel groceries & drugs survey, 13:8
Branham bcst, div., 20:15
business outlook survey, 8:2, 9:9
Crosley Bestg. Corp., 16:9
rate-card revisions, 1:13, 18:11
Station Reps Assn., 9:13, 15:14
Storer TV Sales Inc., 6:12
spot rate revision, 10:13
spot TV, 6:5, 8:2&12, 9:9, 10:13, 14:2, 18:10,
22:10, 24:6
spot TV payment headaches, NS-5:3

station break, 42-sec., 16:7, 17:8&9, 18:1, 19:10

21:7&11, 24:1, 26:11

timebuyers, 7:11, 8:7, 24:7

""Top 100" advertisers, 1960, 30:12

"Top 100" TV spenders, 30:2

TvB: membership, 12:11; network gross time
billings, 3:8, 6:10, 10:6, 15:8, 18:9, 19:6,
22:13, 26:6; sales clinics, 15:13, 26:11;
'TV Basics 4', 18:10

volume: 1960, 8:2; 1961 prediction, 2:9; 1961
TV ad forecast, 31:3

ALLOCATIONS

Canadian-U.S. agreement, 14:11
channel shifts, 7:7&8, 8:15, 26:14
deintermixture
Bakersfield, 11:6, 13:6
Fresno, 7:8, 8:8, 9:9, 11:11, 12:11, 16:4
legislation, 13:15
petitions, 19:16
digital TV technique, 5:6
FCC policy, 2:1, 5:1, 18:4
forecast, 1:5

Supplements and Special Reports Published During 1961

References are to issue of TELEVISION DIGEST with articles pertaining to the supplements,

Directories

Annual AM-FM Directory of Jan. 1; with weekly
Addenda reporting current FCC decisions, ap-
plications, etc, Listings of all AM-FM sta-
tions by states and frequencies, all applications
by states and frequencies, call letter lists, etc,
(includes other North American stations).

Semi-Annual TV Factbook (Spring-Summer, No.
32) with weekly Addenda reporting current
FCC grants, applications, new stations on air,
etc,

Special Supplements

Index to Television Digest, 1960: Volume 16,

} FCC Rules on Stereophonic FM Broadcasting, Full

text (Vol, 17:17).

Addresses by FCC Chmn. Newton N, Minow and
NAB Pres, LeRoy Collins to the 39th Annual
NAB Convention., Full text. (Vol. 17:20).

Financial Data on Electronics & Broadcasting
Companies. “Statistical summaries of reports
of leading publicly-owned companies, Prepared
by Greenebaum & Associates, financial con-
sultants in electronics., (Vol, 17:21).

Television Households by States & Counties, ARB
survey-based estimates as of January 1, 1961,
(Vol, 17:26).

FCC's Revised Proposed Rules on Program Forms

Index to 1960 Television Digest Newsletters &
Special Reports, (Vol, 17:4).

FCC Public Notice on Program Forms, Full text

of FCC's Public Notice 61-223 393,

The Television Network and American Society, An

(vol. 17:9).

& Logging Requirements, (Vol. 17:28),
Special Reports

| Telefilm Candidates for Next Season's Programs.

(Vol. 17:3 pp 3&9).

Tentative Network Program Lineups for Fall,

address by Robert W, Sarnoff. (Vol. 17:15),
1
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Chart, (Vol. 17:14 pp 6&7).




international agreement, 7:8

multi-city identifications, 6:12, 18:6, 21:9,
26:14

Rochester 3rd vhif, 17:6, 19:14

site changes, 14:12, 15:13

spectrum space, 2:3, 4:10, 10:1

Syracuse 3rd vhf, 17:6

uhf: Ch. 37 for radio asttonomy; scatter, 16:4;
shift to all-uhf, 1:9

AM (Standard) BROADCASTING

ABC Radio, 4:11, 10:7, 14:24

amateur radio week, 6:13, 13:16

clear channel FCC decision, 19:16, 25:9
criticism, 9:12

daytime hours legislation, 4:I1, 5:9, 9:11, 12:4
Fdison radio amateur award, 6:7, 9:5
FlA figures: retail sales, 2:16, 7:16, 12:16,

20:21

forecast, 1:4&6
Kahn stereo system, 24:5

KBLT Big Lake, Tex., 19:16
Mexican-U.S. agreement, 25:11
National Radio Month, 15:12, 17:16
Radio Free Furope, 5:14, 20:10
Samoan licenses, 19:17

shipboard radio equip., 9:11, 13:16
station totals, 4:2

WBZA Springfield, Mass., 6;12

Station Sales

Buffalo, N.Y., WBNY, 31:14
Chicago, I1l., WGES, 32:17
Cincinnati, 0., WSAI, 5:13, 11:11
Concordia, Kan., KFRM, 6:12
Dayton, O., WONE & WIFFE, 14:15
Denver, Colo., KHOW, 6:12
Des Moines, la., KIOA, 19:16

Elmira, N,Y., WENY, 28:5

Flint, Micb., WTAC, 11:11
Glendale, Cal., KIEV, 9:10
Houston, Tex., KTHT, 8:15; KXYZ, 23:5
Los Angeles, Cal., KRKD, 1:9, 13:6
New York, WINS (cancelled), NS-5:15
Palm Springs, Cal., KCMJ, 17:7
Paterson, N.J,, WPAT, 21:16

Tulsa, Okla., KTUL, 30:7

Canada

Toronto, Ont,, CKEFY, 8:8, 10:13

AMERICAN BROADCASTING COMPANY (ABC)

"ABC Final Report", 15:6
ABC International TV Inc., 15:8, 17:12
ABC News, 9:5, 12:6
AB-PT
financial reports, 10:24, 13:24, 18:18, 21:23,
32:24, NS-8:12
foreign interests, 10:7
Hazel Bishop Co. suit, 26:11
Selmur Productions, 1:12, 6:9
sit-in demonstration, 24:12
stock increase, 16:20
vVisual Flectronics Corp. 16:8
affiliates, 9:3, 10:13, 14:14, 19:1, 20:10, 26:6
"American Business Briefing", 22:5
Bing Crosby special, 12:6, 20:16
foreign network sales, 4:11, 13:17
Hagerty, James C., 3:8, 8:5, 18:9, 26:5
"The Islanders', 3:15
Miami meeting, 2:13, 3:7
National TV Sales, 26:6
newsfilm by wire, 20:5
'"Peter Gunn', 11:5
reruns, 25:12
“"The Roosevelt Years', 12:7
schedule, fall, 11:3, 14:6, 15:7
signal syncbronizer, 15:13
"Silents Please", 6:7
standards converter, 21:12
station break, 40-sec., 16:7, 17:8&9, 18:1,
19:10, 21:7&11, 24:1
Treyz, Oliver Pres., 16:11
"The Untouchables', 3:14, 4:7, 5:9, 6:6, 8:3,
9:12, 11:5, 12:7, 13:9, 14:6, 15:5&9, 16:6,
25:14
urges drop-in speed, 34:6
"Tbe Valiant Years, " 8:4, 18:13, 24:12
West Coast expansion, 25:16

ANTITRUST (See also Patents)

electrical equip, price-fixing, 7:8&18, 10:19,
12:18, 13:6, 14:1, 15:18, 21:21, 25:21

House hearings, 23:4

RCA-NBC, 14:2

resistor price-fixing conspiracy, 4:18, 24:18

tube pricing, 24:18

APPLICATIONS & CPs FORNEW TV STATIONS

Initial Decisions

Columbia, S.C., Ch. 25, 16:5
Greensboro, N,C,, Ch.8, 11:7
Lafayette, La., Ch.3, 24:5
Medford, Ore., Ch: 10, 14:12
New Bedford, Mass., Ch., 6, 17:6
Panama City, Fla., Ch. 13, 7:7
Portland, Ore., Ch. 2, I0:1I2
Reno, Nev., Ch. 4, 18:6

Final Decisions

Christiansted, St. Croix, V.I., Ch., 8, 6:12
Medford, Ore., Ch. 10, 22:12
Court Decisions

Beaumont, Tex., Ch. 12, 8:15

ASSOCIATIONS (not listedunder other categories)

Academy of Motion Picture Arts & Sciences,
22:8

Academy of TV Arts & Sciences, 5:10&11, 13:13
14:8, 19:8, 20:10

American Woman in Radio & TV, 17:7, 19:14

Broadcast Pioneers, 4:12, 20:10

Bestrs. Promotion Assn., 4:6, 7:6

Federal Bar Assn., 6:4

Fla. Assn, of Bestrs,, 25:11

Inter-American Assn. of Bestrs.,;, 20:10

Maximum Service Telecasters, 15:13, 19:16,
20:11

National Automobile Dealers Assn., 6:4

National Religious Bcestrs., Inc., 5:14

Radio-TV Correspondents Assn., 9:13

Radio & TV Exec. Society, 14:15, 22:14

Radio-TV News Directors Assn., 11:13

Society of TV Pioneers, 20:11

BOOSTERS & TRANSLATORS

application forms, 17:6

rebroadcast permission, 2:9

uhf boosters: on channel, 4:5, 21:5

uhf translator burned, 14:12

vhf boosters: applications, 4:4, 13:17; hearinygs,
7:24, 10:8; protests, 1:10

vhf translators: applications, 4:5; on air, 9:10,
station ownership, 21:9

Western Translator Conf,, 8:10

CLOSED-CIRCUIT "MEETING" TV

automotive industry, 10:8

Dalto FElectronics' portable TV projector, 4:12
forecast, 1:7

Giantview General projector systems, 13:17
hotel network, 13:16

medical TV, 17:24

TNT, 14:12, 24:7, 25:22

COLOR
black & white system, 16:9
forecast, 1:16
GE, 14:18, 16:15, 20:4.
Internat, Home Furnishings Market, 2:15, 3:20
Japan, 9:17
Lawrence tube, 14:18, 24:15
NBC, 10:5, 19:6, 25:18
Philco, 24:15
RCA, 2:15, 4:19, 14:18, 20:4
roundup, 16:15
Sears Roebuck, 20:19
single gun tubes, 14:18
TNT closed-circuit, 14:12
Zenith, 9:2&14

COLUMBIA BROADCASTING SYSTEM (See also
CBS Inc., under Mfrs.)

"Advénture Theater', 22:5

affiliates, 7:10, 18:14, 19:1, 20:10, 21:10

"Big City--1980", 5:6

Boone, Richard, 8:12

"Candid Camera', 9:12

"Tbe College of the Air', 19:8

CBS News, 6:10, 10:6, 12:6, 17:13

CBS Spot Sales renamed, 27:12

"Eyewitness to History', 2:10

Foundation; fellowships, 17:12; grants, 24:12

Garland, Judy, 3:7

""Gunsmoke', 4:7

"Harvest of Shame!, 4:7, 5:6, 6:13, 7:14, 8:14,
13:4, 14:17

IATSE walkout, 15:8

"Malibu Run", 14:8

medical-care documentary, 9:11

"Million Dollar Incident", 17:13

Moore, Garry, 19:11

newsfilm by wire, 20:5
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COMMUNITY ANTENNA SYSTEMS

Canadian CATYV, -NS-6:3
closed-circuit, 26:9
FCC legislation, 3:4, 8:10, 9:4, 15:4, 16:10,
19:17
o&ko's, 11:11, 24:12
participations, 3:6, 5:12, 7:3, 21:10, 23:7
"Perry Mason", 6:10, 21:14, 23:14
"Playhouse 90''; 21:4
plugola, 12:6
"The Power and the Glory", 20:16
Prodiction:Sales unit, 4:11
programming
pre-emptions, 7:10
public-affaifs; 14:6, 24:9
schedule, 8:14, 11:2, 14:6, 15:7, .21:10,
23:7
ratings, 23:6
reviéw, year-end, 3:5
"Spy Next Door", 6:6, 10:8
standards converter, 21:12
Stanton, Frank Dr., 22:3, 24:12
station break, 24:1
studio consclidation, 2:13
Sullivan, Ed, 4:7, 8:3, 11:5, 12:7, 24:14
Television City, 20:14, 21:13
Thomas, Danny, 13:10
""The Twentieth Century', 2:10, 11:13
""Washington Conversation", 8:9
""Way ‘Out", 15:6
"Witness', 3:15
forecast, 1:6
H & B American, 24:7, 25:22, 31:14; Canadian
CATVs, 35:8
Investors like CATV, NS-2:3
Jerrold Flectronics Corp. 2:9, 4:5, 24:7
microwave grants, 2:9, 4:5, 13:17, 15:4, 22:11
Montreal, 24:7
NCTA, 12:12, 24:7, 25:6, 26i2&9
Rediffusion-Superior TV Ltd., 4:5
RTES Workshop, 4:4
sales, 4:5, 7:24, 10:8, 13:17, 16:10, 17:7&24,
24:7, 25322
Salt Lake stations hot infringed, 27:2
Sammons buys Oil City, 31:14
Systems Management Inc., 4:5
TelePrompTér buys 2 systems, 35:8, NS-8:4
uhf field, entry into, 19:9

CONGRESS

anti-sabotage bill, NS-4:6
forecast, 1:3
House Commerce Comm., 2:4, 4:11, 7:14, 89,
9:11, 14:16
House Commerce Legislative Oversight Sub-
committee, 1:10, 2:2
House Communications & Power Subcomm,,
11:12
House TV & radio coverage, 2:3, 8:9, 9:11
legislation ’
bestg. interests of congressmen, 11:12
Budget, Joint Committee on, ‘5:9
communications probe, 5:8
Congressmen's finances, 17:16
crime, 6:13
defamation, 8:9
gambling, 21:7
network regulation, 2:2, 8:9, 20:12
sabotage, 23:3, 26:14
subversive activities, 13:16
regulatory agencies
Administrative Conf. of the ‘U.S., 3:5, 16:5,
19:15;. 20:13, 22:12, 26:13
ethics, 5:4, 6:13, 9:11, 18:2, 19:15, 20:12,
23:4, 24:13
FCC reorganization plan, 23:2, 24:.3, 26:4,
34:3
Landis Report, 1:1, 2:2, 3:3%18, 5:4&7,
6:4, 7:7, 8:14, 10:14, 13:6, 14:16, 15:1,
16:1, 17:6
legislation, 2:3, 5:8, 7:14, 13:15; assails
industry, 33:4
records, publicaccess, 16:6
Regulatory Agencies Subcommittee, 10:9
reorganization, Kennedy plan, 16:1, .17:16,
18:2, 19:3, 20:12, 21:1, 22:1, 23:2, 25:3
White House control, 12:4, 13:15, 14i16
satellite plan, NS-5:2
Senate Commerce Committee, 2:2, 3:16, 7:7,
8:9, 14:17, 19:17
Senate Commerce Freedom of Communications
Subcommittee, 2:4, 4:11, 5:8, 6:2&13, 10:11,
11:12, 12:4, 13:15, 14:4
Senate Judiciary Administrative Practice &
Procedure Subcomm,, 14:16
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Senate Judiciary Antitrust & Monopoly Sub-
comm., 14:16, 16:13

Senate Juvenile Delinquency Subcomm., 23:3,
24:2, 25:7, 26:3

Senate salutes Sarnoff, 36:7

Sports Bill, 37:3

station (radio) income data sought, NS-14:1

EDUCATIONAL TV

Albany, N.Y. ETV, 13:14
Assn. of Professional Bestg. Ed,, 17:8, 20:10

AT & T lowers rates for ETV, NS-9:3

Cal. recommendations, 10:10

courses, 15:11, 20:18

Defense Education Act of 1958, 18:7

ETV's needs, NS-15:1

Fla. Ed. Assn. Convention, 15:11

Ford Foundation survey, 17:24

forecast, 1:6

grants: Ford, 2:12, 3:15, 11:7, 17:24, govt.,
10:10

lnst. for Ed. by Radio-TV, 15:11, 18:10

Joint Council on Ed. Bcstg., 7:24

Jefferson Standard Bcstg. scholarship, 22:14

Kennedy news-conf. films, 2:12

Learning Resources Institute, 19:8

legislation, 2:3, 3:15, 4:10, 6:14, 9:10, 10:9.
11:7, 12:3, 13:2, 14:17, 15:5, 19:17, 20:8,
21:8, 22:11, 25:22

Maine, WPTT Augusta CP, 10:10

Miami-Bahamas link, 36:11

Milwaukee uhf-vhf operation, 7:24

MPATL, 6:14, 13:14, 17:24, 19:9, 21:8, 37:9

National Assn. of Ed. Bcstrs., 17:24

NET, 20:18, 22:10

N.Y. & L.A, vhfs, 14:2, 18:6, 19:15, 22:12,
23:7

N.Y. uhf CPs, 11:7

Pa. statewide network, 2:12

patronage trends, 10:10, 13:14

teacher-training course, 10:10

Texas closed-circuit system, 7:24

Washington ETV, 11:7

Wilmington Ch., 12, 15:11

ELECTRONIC INDUSTRIES ASSN. (EIA)

ad practices code, NS-1:14

Board meeting, 12:13&15, 13:21

convention, 37th annual, 21:20, 22:15&16

electronic-equip., industrial sales statistics,
5:18

Japanese embargo petition, 23:17

Medal of Honor, 1961, 12:15, 22:19

microwave service, 15:13

'Plus Values', 2:17

Renegotiation Act of 1951, 7:20

Sandwick joins staff, NS-1:14

Spring conf., 7:21, 12:13&15

TV-radio code, NS-1:1A

ELECTRONICS INDUSTRY

analysis of excise taxes, NS-1:8

Census Bureau's TV homes, NS-1:15

Commerce Dept, predictions, 5:16

components: minimum wage? 21:19; prod.,
7:21

consumer electronic 1961 dollar volume, NS-
1:12

employment picture, 7:19

'Financial World' profiles, 2:19

Fortune's 500 largest firms, 1961, 30:23

Fortune's top foreign electronics firms, 32:22

industrial electronics plant needs, 9:18

Japanese threat, 4:17

micro-circuit program, 29:16

sales volume prediction, 12:16

1ismall business" definition, 5:18

Top defense firms, 1960, 28:17

TV's annual electricity bill, NS-1:4

TV-radio sales, 1961, NS-1:15

TV-set ownership in 19 markets, 28:15

ELECTRONIC PRODUCTS
‘consumer, new, 10:18
Eidophor theatre-TV, NS-1:10
highway, 26:18
hospital TV showcase, NS-1:9
industrial electronic-equip. sales, 5:18
molecular électronics, 26:15
picture-on-wall breakthrough seen in '62, 1: 7
satellite TV for homes, NS-1:9

EQUIPMENT, TELECASTING

Cameras
GE's low-light orthicon tube, 22:6
NAB convention, 20:4
Towers
FAA proposals, 25:8; rules relaxed, 30:3
legislation, unused, 5:4, 6:13, 7:14, 19:17,
21:7
lighting demonstration by WMTV Madison, 7:4
Miscellaneous
automatic logging apparatus, 3:5
automation systems, 20:4
bi-directional TV distribution system, 1l:11
sound film system, 10:15
Triangle buys into ITA Electronics, 22:6, 24:5
trip-cue cartridge tape recorder, 1:9
TV monitors, 10:15
TV projection systems, 13:17

FEDERAL COMMUNICATIONS COMMISSION (FCC)

about-faces on Moline TV grant, 27:6

all-channel sets, 5:1, 6:1, 12:13, 13:6, 16:4,
24:5, 26:14

allocations - TV meeting, 30:1; Lee's views,
30:6; proposals, 31:2

AM-FM financial data, 1960, NS-1:9

AM overcrowding, NS-1:10

Bartley, Comr., 12:4

Boston Ch., 5 case, 5:3, 20:13, 22:12

budget, 4:10, 10:9, 13:6, 23:4, 24:13

clear channel decision, NS-1:1A

deintermixture analysis, 30:4

fee schedule for licenses, 27:1

fines for violations, 19:17, 24:13, 26:14

Ford, Comr., 7:7, 16:3, 17:6, 18:6

forecast, 1:3

forfeiture actions-KDWB, St,Paul, 31:7; radio
KOMA, NS-1:11

Indianapolis Ch. 13 case, 25:8

Jacksonville Ch, 12 case, 16:5

joins FTC on deceptive practices, NS-1:8

Kingstree, S.C, obscenity case, 32:8

Lee, Comr., 1:9, 11:7, 15:5

legislative program, I1:7

license renewal, 1:8, 2:6, 4:10, 5:4 8:14&15,
12:1, 13:6, 14:1%&12, 16:4, 18:6, 19:15, 20:11,
22:12, 23:5, 24:4&5

licensees fee system, 5:14, 21:9

Miami Ch. 7 case, 11:7, 12:1

Miami Ch. 10 case, 1:8, 13:5, 21:16

Miami Ch. 10 decision upheld, 28:3; WLBW-TV
takes over from WPST-TV, NS-1:6

Miami Cb. 6 case, 1:5

Miami Cb, 7 awarded to Sunbeam TV, 31:3

Minow, Newton N, Chmn., 3:1, 4:10, 6:1, 7:2,
8:2, 9:10, 10:2, 11:1&7, 17:16, 20:1, 7&8,
21:2,4&5, 22:2,4,11&12, 23:8&9, 24:4, 25:1&
8, 26:3&14; bits censorship 'false alarms, "
NS-1:15; child-TV plan, 1:2; views on program
censorship, NS-1:4

NAB convention panel, 20:9

network controls proposed, 33:2

network hearing, 13:4, 21:9, 22:12, 23:5, 25:9,
26:5, 27:8, NS-1:10

"network' definition sought, 24:12

option time debate, NS-1:13

ordered to hear Philco vs. WRCV-TV, 27:9

Orlando Ch. 9 case, 9:10

payola, 8:14, 18:3, 22:12, 24:5, 26:14

plugola, 20:13, 25:9

procedures, 2:6, 7:14, 8:9, 11:7, 12:4, 13:16,
18:2&7, 19:17, 25:8, 26:14

"public interest' definifions, 2:5

receiver radiation, 23:17, 24:4

reorganization: Kennedy plan, 18:2, 19:3, 20:12;
21:1, 22:1, 25:3; FCC's plan, 23:2, 24:3,
26:4

reverses examiner on CATV microwave, NS-1:14

revokes license of radio WIOS, NS-1:15

review, 1960, 1:8

rules & regulations
automatic logging, 3:5
Form. 324, 6:3
multiple ownership, 23:3
option time, 17:3, 19:2, 21:9
program-form, 3:4, 8:1, 9:2, 10:11, 13:6,

15:5, 17:3, 18:6, 19:16, 20:13, 23:5

spot-rep decision, 10:2
station applications, 2:6, 3:6, 6:13, 20:13
station sales, 3:6, 4:1, 5:4
tower evaluation, 2:6, 3:16, 5:4
violations, 6:13, 13:1

St. Louis Ch. 2 case, 8:15

satellite proposal, NS5-1:9

Senate Appropriations Subcomm. hearing, 25:2
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short-term renewals-KDB & WKKO, NS-1:1A;
WHOL, NS-1:4

Spartanburg, S.C. case, 1:9

spectrum commission opposed, 32:4

stations warned on promises, 29:1

Suburban Bcestrs.'s FM application rejected, 27:1

Tampa=-St. Petersburg Ch, 10 case, 6:13

tools for "program improvement', 28:1

TV film hearings, 5:4, 7:8, 11:3, 12:5, 13:4

TV station 1960 income, 36:3

uhf project under wayin N, Y., NS-1:12

vanishing Vs, Lee's plan, NS-1:3

withdrawal rule, NS-1:5

FEDERAL TRADE COMMISSION (FTC)

budget, 4:10

Dixon, Paul Rand Chmn., 7:3, 11:12, 12:2, 13:8
15:14, 16:13,17:4, 19:4&10, 20:15, 23:10

Elman, Philip, 16:13, 17:9; views on FTC's
role, NS§-4:2

false advertising, 2:8, 3:17&18, 5:7, 10:14&15,
12:8, 13:9, 15:1&5, 17:9, 18:11, 19:10, 20:15
21:11&12, 22:9, 23:10, 25:10, 26:11

forecast, 1:3

Kern, W.C., 3:18

Kintner, Farl W., 2:8, 3:17, 5:7, 7:3

Maclntyre, A.E,, 19:10

new enforcement rules, 28:2

payola, 13:14; 14:15, 15:12, 16:8, 17:7, 26:10

FILM

Bing Crosby Productions, 2:11

blacklisting suit, 1:13, 8:13, 12:9

blockbooking, 5:5, 7:15, 17:12

business conditions, 12:9

Cal. National Productions, 22:8, 23:6

Carousel Films, 2:11

cartoons, animated, 1:12

CBS Films, 20:17, 24:10

Communists, employment of, 4:8

costs, 7:13

Desilu, 7:12, 8:13, 10:3, 11:9&11, 13:10, 18:12,
19:13, 21:14, 24:10

exports, 5:10, 22:2, 24:10, 25:14&15

FCC bearings, 5:4, 7:8, 11:3, 12:5, 13:4, 21:9

Film Producers Assn, of N,Y,, 1:12

forecast, 1:6; 1962 foreign sales, 30:10

Four Star TV, 6:9, 10:4, 19:12, 21:14; buys
Marterto, 36:9

import legislation, 22:11

Intercontinental TV Inc., 4:8

ITC, 11:8

Japanese import policy, 16:2

MGMm-TV, 6:8, 13:10, 17:14, 19:12, 20:17, 25:15

Minow, executives reaction to, 20:6, 21:4

museum, movie & TV, 1:12, 11:8, 12:10, 16:12

network sales boxscore, 13:10

NTA, 7:12, 8:13, 10:3, 11:8, 14:9, 15:9, 18:12,
21:13, 24:10&11

NT&T, 14:9, 16:12, 17:15, 24:8

Official Films, 13:13, 20:17

Paramount, 14:8, 15:9

pilots: Also see N,Y, & Hollywood Roundups:
1:11, 3:3, 6:8, 9:6, 13:10, 16:12

production: network, 26:12; producers, 9:7;
small cos., 9:6, 25:13; volume, 20:17
Revue Studios, 9:6, 18:12, 25:13
RKO General suit, 11:8, 12:10
Screen Gems, 16:12, 23:14
selling a'series, 18:11
series sales, 8:12, 18:12, 19:13
Seven Arts Productions, 14:10
syndication, 1:6, 9:7, 17:15, 19:3&l12, 21:13,
22:7&8, 23:14, 25:13
syndicators in Mexico, 32:14, NS-11:12, NS-
13:12
Transfilm-Caravel, 1:12, 7:13
20tb Century-Fox, 2:19, 6:8, 7:12, 11:8, 19:13,
24:11, 25:14, 26:12
veteran personalities, 22:7
Warner Bros., 1:13, 3:8, 6:7, 9:8, 14:9, 17:14,
24:10
Ziv=-UA, 15:;10
Backiogs, towTiV
buying analysis, 22:6
forecast, 1:6
NAB screening, 20:5, 24:11
post-'48 sales, 2:11, 14:10, 15:9&11, 18:12,
20:17
Film Producers and Distributors Financial
Reports ’
ABC Films, 25:14
Allied Artists, 8:20, 22:22
Capital Film Labs, 25:24




Columbia Pictures, 4:20, 14:23, 24:20

CBS Films, 2:11, 24:10

Desilu, 6:19, 9:20, 22:22, 26:19

Filmways, 9:19

Four Star TV, 9:20, 20:24, 21:24, NS-11:12

Guild Films, 8:19, 10:23, 13:11

MGM, 3:24, 4:19, 9:20, 12:20, 16:20, NS-10:12

Metromedia, 36:16

Movielab Film Labs, 16:20, 25:24

MPO Videotronics, 7:23, 10:21

NTA, 8:20, 12:18, 15:20

Official Films, 9:20

Paramount, 7:22, 12:18, 14:21, 18:18, 19:24,
24:20, NS-12:11

Republic, 7:23, 9:16, 15:20, 24:20

Screen Gems, 2:20, 7:24, 8:19, 14:23, 15:20,
23:20

Seven Arts, 24:11

Stanley Warner, 3:24, 15:20

Sterling TV, 7:23, 25:20

Television Industries, 21:24, 23:14

Trans-Lux, 16:20, 21:24, 37:16

Twentieth Century-Fox, 19:24, 21:13, NS-12:11

United Artists, 9:19, 17:23, 25:24

Universal Pictures, 6:20, 13:24, 26:20

UPA Pictures Inc., 23:14

Walt Disney Prod., 3:24, 7:23, 18:18%&20, 21:23

Warner Bros., 6:20, 13:23, 16:19, 23:20, 24:20
35:20

FINANCIAL ACTIVITY, GENERAL

Manufacturing

electronics profit roundup, 12:14

small-business investment cos., other, 9:19,
11:18, 17:22, 24:20

Avionics Investing, 9:19

Axe Szience & Electronics, 12:19

Electronics Capital, 3:23, 7:24, 17:22, 22:21,
25:23

Electronics Investment, 10:23, 23:19

TV-Electronics Fund, 9:19, 22:21

TV Shares Management, 23:20

Telecasting {See Also Advertising)

forecast, 1:4

Capital Cities Bcstg., 8:20, 25:24

Crowell-Co'lier Pub,, 12:18

Famous Players Canadidn, 12:20, 25:24

Goodwill Stations Inc., 12:20, 19:14

Gross Telecasting, 15:20

Meredith Publishing, 6:19, 7:23, 8:20, 19:24

MetroMedia, 10:22, 14:24, 20:24, 26:10

NAFI Corp., 4:6, 11:20, 19:24, NS-11:12

NT&T, 7:23, 11:20, 21:24, 26:20

Reeves Bcstg, & Development, 14:23, 26:19

RKO General, 14:24, 17:7

Rollins Bestg., 10:22, NS-11:12

stations' 1960 profits, 29:2

Storer Bestg., 1:20, 3:24, 8:20, 12:20, 16:9,
17:23

Taft Bestg., 5:20, 20:24, 23:19, 24:20

Tele-Broadcasters, 20:22, 23:20

Time, 14:23

Times-Mirror, 14:23, 22:22

Transcontinent TV, 24:19, 25:24

Westinghouse loses affiliation tax case, 36:1

Wometco, 2:20, 12:20, 16:19, 19:24, 21:21

FOREIGN TRADE
American-Radio Importers Assn., 13:22, 19:22
exports: U,S, figures, 2:16, 5:17, 7:18, 11:17;
violations, 10:21
forecast, 1:17
imports
British, 3:23, 9:18
Canadian, 26:19
EIA, l12:13, 22:20
German, 3:23, 13:20
IBEW boycott, 4:17, 5:15, 9:17, 11:18, 12:13,
16:18, 17:20
International Home Furnishings Market, 3:21
Italian, 19:22
Japanese, 2:16&17, 3:23, 4:16, 5:17, 6:15,
9:17, 10:20, 11:18; 12:13, 13:22, 14:19&20,
16:16&18, 23:17, 26:17
U.S. figures; 2:16, 5:17, 6:15, 11:17
Japanese securities, 4:19
legislation, 2:3, 19:17
Philco's overseas operations, 4:14, 10:23
pricing Senate probe, 6:18

FOREIGN TV

CBS roundup, 13:17

international allocations agreement, 7:8
international TV, 10:7

Intertel, 17:16, 23:9, 24:9, 25:15

investment forecast, 1:7
Latin-American network, 19:18
standards converters, 21:12
world TV set count, 17:5

References to Specific. Countries
Africa, 6:14, 23:6
Argentina, 19:18; 20:17, 24:10
Australia, 5:5, 14:20, 20:17, 22:8, 24:8
Brazil, 20:17, 21:14, 22:3, 24:10, 26:12
Chile, 28:13

Colombia, 22:13

Costa Rica, NS-14:6

Cuba, 1:10, 2:10, 12:5, 17:8&13, 22:6

Denrhark, 5:5

Ecuador, 22:24

Formosa, 5:9

France, 7:8, 8:5, 11:9, 12:5, 14:24

Germany, 5:5, 8:5, 10:12, 12:5

Holland, 5:5

India;, 22:20

Ireland, 24:8

Israel, 9:18

Italy, 5:5&12, 8:5, 22:8

Japan, 4:5&11, 5:9, 7:8, 9:17, 16:2, 17:21, 21:13
25:15

Laos, 21:10

Latin America, 12:6, 19:18

Lebanon, 33:8

Malaya, 20:14

Mexico, 23:7

‘Nicaragua, 2:18

Peru, 22:20

Philippines, 5:5, 22:10

Puerto Rico, 22:6

Russia; 5:6, 12:10, 16:11, 17:16, 25:21

Singapore, NS-14:6

Sudan, 17:24

Sweden, 4:5, 15:4

UAR, 37:11

Uruguay, 22:20

Virgin Islands, 19:14

Yugoslavia, 8:5
Britain

Associated-Rediffusion, 10:4

BBC, guide to, 22:23

bookselling on TV, 17:10

British Space Development Co. Ltd., 6:7

eclipse, sun, 8:5

E.M.I, Ltd,, 7:22, 11:19

English Electric, 22:21

license fee, 24:8

reading instrument, electronic, 10:21

Thorn Electrical Ind,, 23:18

TV ad tax, 18:11

TV writers' school, 15:4

Visnews, 6:8

Canada
Board of Broadcast Governors
beer & ale rules, 4:3
CBC disaffiliation sought, 22:13, 25:15,
26:7
CATV, 10:8, 13:17, 16:10
fines, 13:14
pay TV, 10:8, 13:17, 16:10
satellite applications, 7:6, 11:11, 14:15
24:5
CBC
budget, 21:10, 24:12
directors Quebec meeting, 5:12
"General Motors Presents'", 22:5
microwave systems, new, 10:13
NABET pact, 17:11
news-service employes wage disputes, 9:5
two stations leave, 28:13
Charge-a-vision, 4:5
ETV, 5:12, 24:13
imports, 17:21
licensee fees, 19:15
Montreal TV & FM tower, 13:13
National Community Antenna TV Assn,, 8:10
private TV network, 13:12, 16:8, 17:11, 31:13
revenues, 28:4
Telemeter's Toronto pay-TV operation, 2:9,
4:4 10:3, 13:16, 15:4, 22:11
TV-radio code, 7:6
TV-radio program content, 8:6, 12:11
TV set census, 4:6
TV sales to dealers, 5:18, 7:16, 8:17, 11:18,.
17:21, 21:20, 25:19

FREQUENCY MODULATION (FM)

educational multiplexing, 5:12

EIA ‘production figures, 2:16, 7:16, 12:16,
15:17, 20:21, 25:19

forecast, 1:16

www americanradiohistory com

NAB survey, 15:12
plane radio ban, 20:22
radio sales, 2:15
‘station totals, 4:2

INDUSTRIAL TV
ITT slow-scan system, 13:17
Tel-Eye system, .21:21
3-D system, 17:21
traffic control, N, Y., 17:24
underwater TV, 21:5

INSTITUTE OF RADIO ENGINEERS (IRE}
convention, 4:13 ’
JUSTICE DEPARTMENT
forecast, 1:5
Loévinger, Leée, 8:15

LABOR

automation, 6:18, 16:6

electronic ind, erhployment picture, 7:19

overtime, small-market stations, 4:11, 11:12,
16:6,17:8, 19:17

salaries: engineers, 7:19; media buyers, 24:7
station labor relations, féderal ‘regulations,
9:9

MARKET AND AUDIENCE RESEARCH )
ARB: C-E-I-R merger, 22:6, 23:9; TV housé-
holds, 26:1
Milwaukee viewers survey, 21:5
‘Nielsen
AA ratings, 14:5, 23:i6
audience competition, 14:3
Automated Preference Testing purchase,
14:24 ’
casualty:rate, 5:5
casualties’ ratings, 5:5
daytime audience interests, 8:6
financial reports, 2:20, 14:23, 15:20
late fringe-time audience, 8:6
MNA ratings, 26:6
network viewing decline, 17:7
NMS, 26:11
NTI1 reports, 1:14
public-service programs, 11:8
réruns analysis, 13:14
"Television '61", 21:3
viewing figures, 4:7, 10:2, 14:4, 19:7
Pulse: editorials, 22:4; viewing by category, 5:5
rating services: criticism, 6:5, 12:8, 13:3, 18:14,
19:6, 26:4
Rorabaugh, 26:11
Schwerin Research Corp, TV survey, 10:16
Sponsor: casualty rates, 11:5
TvAR: pet owners viewing, 12:8
TvQ: age group program preéférences, 3:15

MEDICAL USE OF TV
Council on Med, TV, 2:12, 8:10, 16:7, 17:24, 20:13
scrambled ETV, 14:12; 23:5, 24:8
Walter Reed Med, TV Center, 1:11, 2:9, 5:9,
6:11, 17:24

MERCHANDISING, TV RECEIVER & APPLI-
ANCES (See also Color)
business failures, 23:18
calendar TV-radio-phono showings 13:20,14:21
consumer buying plans surveys, 8:17, 14:20
Electrgnics Leasing Corp,, 5:18
European electronics, viewed by RCA's Mills,
NS-1:3
FM-stereo showcase, WTFM opens, NS-1:11
FTC complaints: false claims, 1:19,2:17, 15:19,
22:21; tube labeling, 5:17, 7:20, 10:19 & 21,
13;20, 14:19, 17:21, 26:18
forecast, 1:16
industry leaders forecast, 1:17
Intérnat, Home Furnishings Market, 2:14, 3:19
junkets, retailers, 23:18
Hertz TV rental business, NS-1:5
ITT enters radid business, NS-1:7
legislation
model year tag, 5:18
NARDA Chicago convention, 4:16
product misbranding, 2:3
Mansfield's forecast on future TV ‘market, 34:13
Muntz TV profile, 31:21
Philco 1D progrdam, NS-1:8
prices: trends, 2:14, 3:20, 23:16
Ravenswood, 26:18
sales
appliances, factory sales prediction, 1:19
EIA figures, retail, 2:16, 7:16, 12116, 15:17;
20:21, 25:19
forecast, 1:16
low-end market, 26:17
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x£

U-0,
'PM,
redi’

predictions for 1961, 4:16, 7:17
summary, 23:16
upswing, 21:17, 22:15, 25:15
scrapping, TV sets, 18:15
Sony's 8-in, portable, 27:19
3-s¢reen TV, 9:18, 11:18
uhf-equipped sets, 8:16
warranties, 1:15, 3:20, 18:16, 21:21
Wells TV, 2:19
Woolworth, 16:16, 21:21

MILITARY USE OF TV

aircraft carrier closed-circuit hookup, 6:11
Army's Medical TV unit, 1:11, 2:9, 5:9, 6:11
Pentagon, closed-circuit color TV, 4:5, 15:4

MOBIL1ZATION

Civil Defense, 9:12
Conelrad, 11:11, 16:8, 18:6, 19:16
OCDM, 5:13, 6:14, 22:12, 24:13

MUSIC AGENCIES
ASCAP, 10:24, 14:5, 20:11

BMI, 25:2
MCA, 13:24, 18:18 ¢

NATIONAL ASSN, OF BROADCAS TERS (NAB)

automatic logging, 3:5

Board meetings, 6:12, 7:1

Collins, LeRoy; Pres.,3:3, 5:13, 6:12, 7:1, 9:13,
10:648, 11:10, 12:289, 13:14, 15:2&13, 17:4,
18:14, 19:14, 20:1, 7810, 22:2, 26:3&10;
program forms, 1A:2

convention, 39th, 7:6, 11:11, 14:15, 15:12, 16:8,
17:8, 18:7&8, 19:1&12, 20:p 1 et seq.

engineering achievement award, 7:16, 20:9

Engineering Advisory Committee, 10:15

executive development seminar, 25:12

favors FCC program forms, 29:5

forecast, 1:4

Hartenbower, E, K., 19:4

Holland House, 10:15

House complaints liaison, 14:16

labor subcommittee, 13:14

McCollough, Clair R, Chmm,, 1:9, 7:5

membership, 19:4, 25:11

movie censorship for TV, 20:5, 24:11

publications directory 23:3

Radio Board, 15:12, 25:11

Radio Code, 25:4

Radio Code Review Board, 3:16, 7:11, 23:11

reorganization, 23:13, 25:5

review, 1960, 1:9

Richards, Robert K., 11:10

state bcstrs, assns, pres, Conf,, 5:14, 8:8, 9:8

T10, 7:15, 14:15, 20:10, 24:14

toy industry, 10:14, 23:10

TV Board, 20:10

TV Code, 10:15, 25:4, 26:3

TV Code Review Board 7:11, 14:13, 26:3

TV Information Committee, 25:11

Voice of Democracy contest, 2:6, 8:3, 9:9

Wesson Oil, 10:15

NATIONAL BROADCASTING COMPANY (NBC)

affiliates, 7:10, 19:1, 20:10, 21:13, 26:5
attacks "wasteland' charge, NS-13:1
Brinkley, David, 5:13, 11:5, 26:5
"Carnival Time", 19:9
"Continental Classroom', 19:8
"Dr, Kildare'", 15:14
Eastman Kodak billings, 10:5
foreign interests, 7:8, 19:18, 23:7
Hope, Bob, 15:7, 21:7, 22:14
Horton Robert, 22:9
Huntley, Chet, 11:5
"The Kuklapolitans", 21:15
"The Lawless Years", 22:9
L. A, hq. purchase, 11:9
""Meet the Press', 5:12
Moscow May Ddy coverage, 20:14
NBC News, 12:6, 19:6, 23:6; 25:15
newsfilm, wire-syndicated, 6:7, 20:5
Nigerian TV, N§-3:2
"The Outlaws', 18:13
Paar, Jack, 11:5, 12:7, 26:12
Participating-Programs Unit, 15:8
personnel cutbacks, 7:10, 14:14, 16:8
Phila, Ch, 3, Philco protest, 14:2, 15:5, 16:5
"Piracy in the Caribbean", 5:6
Policies on tune-in ads, 29:11
programming
color, 10:5, 19:6, 21:15, 25:18
most popular shows poll, 12:7
movie specials, 8:4, 9:6, 19:8
public service, 17:12, 18:10
schedule, 9:5, 11:2, 14:6, 15:7
"Project 20", 18:10

Purex women's specials, 21:15
review, year-end, 3:5, 5:12
Sarnoff, R. W, Chmn,, 6:4, NS-11:1
Shore, Dinah, 8:6

"'Some Like It Hot", 14:8

station break, 24:1

fistation-swap' plans, 2:13, 8:14, 17:4, 18i6
trademark, 10:6

'TV & Modern Mktg, !, 14:3

"The U-2 Affair"”, 4:11

"Wagon Train’, 8:12

"Wells Fargo", 9:7, 21:15
"Whispering Smith", 22:11

NETWORKING FACILITIES

duct transmission, 4:13
microwave predictions, 2:18
optical maser, 6:7

relay hop, longest, 22:6

NEW STATIONS ON AIR

forecast, 1:5

Beaumont, Tex., KBMT, 25:12
Douglas, Ariz,, KCDA, 10:12

El Paso, Tex., XEPM-TV, 12:11
Fresno, Cal,, KAIL-TV, NS-14:6
Hot Springs, Ark,, KFOY.TV, 6:12
Idaho Falls, Ida,, KIFI-TV, 4:6
Kansas City, Mo., KCSD-TV, 13:13
Phoenix, Ariz,, KAET, 5:14
Portland, Ore,, KOAP-TV, 5:14
Richland, Wash,, KNDU, 33:7
Shreveport, La,, KTAL, 36:11
Vermillion, S, D., KUSD-TV, 27:15

Puerto Rico
Mayaguez, WIPM-TV, [2:11

Canada
Antigonish, N, §., CFXU-TV, 27:15
Banff, Alta,, CHCB-TV, 13:13 .
Fox River, Que,, CHSM-TV, 8:8
Halifax, N, S., CJCH-TV, 3:17
Harrison Brook, Que,, CKCD-TV, 15:13
Keremeos, B,C.,, CHBC-TV-6, 9:9
Lumby, B.C., CHBC-TV-5, 6:12
Montreal, Que., CFCF-TV, 4:6; CFTM-TV, 7:5
Ottawa, Ont., CJOH-TV, 11:10
Pembroke, Ont.,, CHOV-TV, 37:7
Pivot, Alta,, CHAT-TV-1, 23:12
Salmon Arm, B,C., CHBC-TV-4, 25:12
Sturgeon Falls, Ont,, CBFST, 11:10
Toronto, Ont,, CFTO-TV, 1:10

Virgin Islands
Charlotte Amalie, WBNB-TV, 29:6
Stations off Air

Cadillac, Mich,, WWTV (temp,), 5:14, T:4
Pocatello, Ida,, KTLE, 4:6, 5:14

NEWSPAPERS

ad content, 13:9

AP membership, 14:6
circulation, 12:8, 20:15
discounts, 8:11
Goodson-Todman, 25:12
TV ownership, 19:15

PATENTS (See also Antitrust)
Senate hearings, 15:19, 17:17

PAY TV

admen's views, 17:24

Charge-a-Vision, 4:5

criticism, 15:3

Famous Players plans expansion, NS-11:2

forecast, 1:7

H&B American, 26:9

legislation, 2:3, 5:9

NCTA convention, 26:2

NTA, 14:9, 15:3, 22:11

Paramount in Etobicoke, NS-6:2

protests, 2:9, 4:5, 7:24, 10:7, 13:6

Teleglobe Pay-TV System lnc., 16:9, 23:9

Telemeter: (see also Canada); 5:3, 10:3, 14:12
22:11, 26:9

TelePrompTer's Key TV System, 5:3, 26:9

Trouble in Etobicoke, NS-4:4

West Coast group, 26:9

Zenith-RKO Hartford test, 1:10, 4:2, 9:1, 14:12,
19:4; postponed to July 1962, 27:3
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PHONOGRAPHS

EIA figures, 1:18, 4:18, 8:16, 14:22, 16:18,
21:22, 25:19

forecast, 1:16

Institute of Hi-Fi Mfrs,, 16:18

Westrex groove tape system, 13:21

POLITICS

Daly, Lar, 12:6

equal-time, 2:4, 5:8, 6:2, 8:9, 9:11, 10:11,
11:4412, 12:4, 13:15, 14:4&12, 15:6, 23:7

"Ev & Charlie Show'", 13:15, 16:11

legislation: govt, funds for Presidential cam-
paigns, 3:16, 6:13, 13:15, 16:6, 20:12

newsmen's bias, 16:11

Nixon-Kennedy debates, 3:14, 6:6, 17:12&17

PR Dept, recommended, 13:16

Pres, Kennedy, admen rate, 21:12

Republican Presidential campaign, 4i11

Section 315, 2:3, 5:8, 6:2, 10:11, 11:13, 22:3,
24:13, 25:7

'Survey of Political Bestg. !, FCC study, 16:6

PRODUCTION, TV-RADIO-PHONO

EIA figures, 2:16, 3:19, 7:16, 12:16, 15:17,
20:21, 25:19

flat-screen TV, 13:19

forecast, 1:16

Hoffman quits TV, 7:20, 14:18

innovations, 1:15, 2:14

Japanese, 4:17

plant vacation shutdowns, 26:17

remote control, 3:23

17-in, revival, 10:18

technological advances, 13:5

TelePrompTer's communication-wall system, 4:16

transistor TV, 10:18

uhf-equipped sets, 8i16

. PROGRAMS & PRODUCTION (See also Individual

Networks)
broadcasters briefings, 15:13
Canon 35, 17:13
cartoons, 21:15
casualties, 3:15, 4:8, 5:5, 8:12, 11:5, 12:9,
17:14, 20:16, 21:15, 26:8 '
C-E-1-R & ARB merge, 27:16
censorship, 5:5, 8:5, 9:12, 10:16, 13:12, 20;5,
23:8 '
Chancellor replaces Garroway on Today, 29:9
children's news shows, 22:4
city vs. country taste, 32:7
Civil War series, 14:8, 21:13
clergymen's favorites, 24:9
Congressional hearings, 19:8
cost survey, 2:10
court coverage, 23:8
criticism, 3:15, 6:13, 7:15, 8:5&9, 9:11, 13:12&
13, 14:16, 20:16, 21:7, 22:5&10, 24:9
eclipse, sun, 8:5
editorials, 8:6, 10:7, 12:7, 22:4, 25311, 26:8
Eichmann trial, 8:5, 12:11, 18:9
Festivals; Monaco, 5:6; Montreux, 5:6, 8:7,
13:7, 20:14, 23:8
forecast, 1:4&5
freedom of access, 11:4
govt, control, 17:16
immunity for reporters, 19:9, 24:9
Inauguration, 2:8, 4:7, 5:5
judges on TV, 22:4
jury deliberation re-enactment show, 13:13, 14:8,
15:6, 18:10, 19:8
legislatures coverage, 3:14&15, 8:6, 11:13, 23:12
live TV, 19:9, 22:13
man-in-space shot, 8:5, 14:8, 18:9, 19:7, 20:9%&
14, 21:10
M-E Productions names Pat Weaver pres,, 29:8
MCA divorcing talent agency, NS-7:4
network fourth, 26:5
network nighttime fall schedules, 11:2, 14:6,
15:7, 17:13, 19:7, 24:9 '
new shows ratings, 14:5, 15:7
newscasts, 9:12
newsfilm by wire, 20:5
Northwestern U, 's symposium, 32:1
O-R-0 policies on 40-sec, breaks, 29:11
plagiarism case, 5:11
"Play of the Week", 2:10, 6:6, 8:5, 25:13
"PM East & PM West", 15:6, 17:15, 23:9, 26:12
predictions, producers, 23:3
'public interest' definitions, 2:5
public service
Collins, LeRoy, NAB Pres,, 12:2
cost, 17:11




Intertel, 17:16, 23:9, 24:9, 25:15
local, 1:9, 2:10, 5:10, 7:6, 8:9; 9:8, 16:2,
17:13, 18:9, 19:9, 23:8, 24:5&8, 26:8

network, 13:3, 17:11, 25:12
rates, 2:10
Westinghouse Pittsburgh Conf., 16:2&13,17:8
Wolper, David, 17:12

quiz shows, 13:12, 24:14, 25:13

Russian spaceman, l6:11, 17:16

60 -min, shows, 3:8, 6:8, 19:13

slander conspiracy case, 2:10, 6:7

specials, 7:15, 13:12, 23:9

sponsor interference, 21:11

Storer Bestg. forms prograin subsidiary, 28:6

Storer Bcestg. Standards Dept., 14:15

Susskind, David, 8:5

Truman series, 24:9

TV penetration up to 89.4%, 33:3

TV specials analyzed by Nielsen, 37:4

UN coverage, 8:4, 15:12

Vienna & Paris coverage, 22:13

violence, 4:7, 6:6, 11:13, 12:2, 13:15, 14:9,
15:10, 17:14, 18:6, 20:16, 23:3, 24:2, 25:7,
26:3

Wagner, Robert Mayor, 24:9

Westerns, 23:4

White House "fireside chats', 11:4, 12:7

White House news confs. coverage, 1:2, 3:15,
5:2&6, 6:11, 7:4, 8:4&6, 12:7, 17:12, 18:!9

Awards

Albert Lasker Medical Journalism, 19:18
All-American ('Radio Daily'), 9:12
Communications & Public Interest Conf,, 6:7
criticism, 5:6

Du Pont TV-radio, 13/18

Edison Foundation mass media, 13:18
Emmy, 7:13, 12:10, 21:15, 22:5, 25:13
Freedoms Foundation, 9:13

George Polk Memorial, 13:18

National Brotherhood, 9:13

National Cartoonists Society, 18:13
National Religious Publicity Council, 17:13
Ohio State, 11:13

Oscar, 17:12

Peabody, 17:13

RTES Gold Medal, 10:16

'Saturday Review', 17:13

'TV Guide', 25:13

PUBLICATIONS

magazines, 8:11&12, 13:9, 17:9, 19:11, 20:15,
25:9, 26:11

'Newsweek' ¢ontrol, 11:11

Stauffer Publications Inc., 7:6

Television Digest, new publisher, 37:1, NS-1:1

'Television Factbook', 2:2, 25:6

‘RECORDS, DISC

Capitol Records, 1:18, 16:20
Columbia Records, 20:20
counterfeiting, 19:21

Decca Records, 12:20, 18:19, 21:24
payola, 21:16

Roulette Records, 22:23

sales, 23:19

stereo compatibility, 25:20

SALES, TV STATIONS

Communications Capital Corp,, 7:6

forecast, 1:4

Bellingbam, Wash,, KVOS-TV, 14:15

Big Spring, Tex., KEDY-TV, 27:16

Buffalo, N.Y., WKBW-TV, 1:9, 22:5

Butte, Munt,, KXLF-TV, 4:10

Charleston, S,C., WCIV (CP), 5:13

Dayton, O., WONE-TV (CP), 14:15, 24:5

Denver, Col, KOA-TV, 35:9

Enid-Oklahoma City, Okla,, KOCO-TV, 23:13

Ft, Pierce, Fla,, WTVI, 22:6

Fresno, Cal,, KJEO, 10:13, 21:9

Grand Island, Neb.,, KGIN-TV (CP), 7:8

Green Bay, Wis,, WFRV, 2:6

Greenville, N, C.,, WNCT, 15:13

Helena, Mont,, KXLJ-TV, 4:10

Huntington, W,Va,, WSAZ-TV, 6:12, 14:15

Kansas City, Mo., KMBC-TV, 6:12

Lubbock, Tex,, KDUB, 27:16

New Britain, Conn,, WHNB-TV, 8:15, 26:10

New York, N,Y,, WNTA-TV, 8:8, 9:8, 10:13
11:8, 13:14, 14:2&8, 17:7, 18:14, 19:15,
21:9, sold, 27:;4, Meyner balks, 28:4

Omaha, Neb,, KMTV, 9:9

Palm Beach, Fla,; WPTV, 37:7
Portsmouth, Va,, WAVY-TV, 16:9
Rochester, N.Y., WROC-TV, 5:14, 7:5, 12:11
Salisbufy, Md.; WBOC-TV, 17:7
San Diego, Cal., KFSD-TV, 4:6
San Juan, P,R., WAPA-TV, 37:7
Sedalia, Mo., KMOS-TV, 6:12
Spokane, Wash,, 34:8

Sweetwater, Tex,, KPAR-TV, 27:16
Weslaco, Tex,, KRGU-TV, 35:9
Weston, W, Va,, WIPB-TV, 24:5
Yakima, Wash,, KNDO, 6:12
Youngstown, O,, WKST-TV,; 16:5
Yuma, Ariz.,, KIVA, 6:12

Canada
Vancouver, B, C,, CHAN-TV, 10:13

SECURITIES & EXCHANGE COMMISSION

{5EC)

officers & directors stock transaction, 4:20,
7:22, 12:19, 17:22, 20:23, 25:23

Skiatron Electronics & TV, 4:19, 18:19

stock registration requests by firms not listed
elsewhere, 2:19, 4:19, 7:22, 10:22&23, 14:23,
15:20, 18:19, 22:21, 24:19

violations, 18:20, 19:14, 23:13

SEMICONDUCTORS

molecular electronics, 26:15

sales, forecast, 2:17

transistors: EIA factory figures, 1:18, 6:16,
9:17, 18:15, 21:22, 26:17

SOCIOLOGICAL EFFECTS

Campbell-Ewald's study, 18:9
children, 16:10

SPACE COMMUNICATIONS

allocations study, 2:4
AT&T, 5:6, 13:7, 14:24, 17:24, 21:7, 25:2
Congressional inquiry, 13:15, 18:7, 19:17, 21:7
FCC bearings, 19:16, 22:12, 23:7
frequency allocation treaty, 21:9
GE, 18:6, 19:16, 23:7
ITT, 4:13
interstellar TV, 13:7
NASA, 6:7%14, 21:7
ownership, private, 1:11, 10:15, 14:24
RCA, 13:7, 21:12
rocket camera, 7:24
WBC, 16:5, 19:16

SPORTS (See also Subscription TV)

"ABC's World of Sports", 15:6

baseball, 8:6

bowling, 24:14

boxing, 1:11, 5:9, 6:9, 11:14, 14:16, 23:4
football, 15:6, 17:11, 18:9, 19:6
horse-racing, 5:8

legislation, 2:3, 5:8, 14:16, 20:12, 23:4
wrestling, 19:8

STEREOPHONIC RADIO & TV
FM
applications, 22:5
EIA campaign, 21:20, 22:16
patents, 19:19
receivers & adapters, 17:18, 18:16, 19:20,
20:19, 21:17, 22:17, 23:1, 25:18
standards, 1:15, 5:18, 7:18, 9:15, 14:19, 16:5,
17:1, 19:2&19, 25:21
station equipment, 18:4, 20:3&19
station poll, 19:2
stations on air, 23:1, 24:18, 25:18&21, 26:16
table models, 25:18
Kahn AM system, 24:5

TAPE RECORDING, AUDIO
cartridges, 1:9, 18:17, 21:20
Eastman Kodak, 8:17
forecast, 1:17
four channel, 17:21
Westrex groove tape system, 13:2

TAPE RECORDINGS, VIDEOQO (See also Ampex
Corp. and RCA)
NAB convention, 19:5, 20:4&11 )
National Video Tape Productions Inc,, 1:12
NBC TeleSales, 10:3
Sony recorder, 13:7
transistorized video-tape recorder; 6:7
VHF lnc,, 23:14
Videotape Center, 1:12
Videotape Productions, 6:9, 11:9, 18:13, 23:14
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TAXES

excise
communications, 5:14, 6:11, 10:8
ham radio receivers, 11:18
TV-radio commercials, local, 3:17, 6:15
TV-radio-phono rules, 1:18
income, 9:11, 16:13, 23:14
legislation, 2:3
sales; 7:12

TUBES, TV PICTURE (See also individual mfrs,

color, 11:16, 13:19

Corning samples 16-in, bonded, tube, NS-3:5

Internat, Home Furnisbings Market, 2:14, 3:20

Motorola 23-in, color tube, 27:19

RCA's dark heater, 10:20

sales: factory, EIA figures, 2:16, 7:19, 12:16,
16:18, 21:22, 25:19; forecast, 2:17

shields, 2:14, 3:20, 5:15, 7:20, 10:17, 11:18,
13:22, 16:16, 25:17, 26:16

UHF (Ultra High Frequency) (see alsc allocations)

Admiral's 3-yeéar plan, NS-4:9

CP-holder FCC hearings, 12:4

FCC N. Y, project, 1:8, 10:11, 13:6, 14:11,
16:4, 17:6, 20:10, 22:12, ‘25:20

ownership by vhf in same city, 12:5

production & sales, 8:16

shift to'all-uhf, 1:9

tuner research, FCC; 15:16

UNIONS & GUILDS

AFL Film Council: runaway production, 3:8,
7:13

AFM: foreign recordings, 13:16; WWL-TV
complaint, 18:6, 20:11

AFTRA: Pension & Welfare Fund, 25:13; strike;
KXTV Sacramento, 11:11, 18:14

AGVA: "National Week", 4:11, 5:9, 25:13,26:14

Associated Actors & Artists of America, 18:13

DGA: coniract, networks, 4:11, 16:8; 17:13,
18:8, 19:6, 23:6; residuals, 10:3

IATSE: ATFP & AMPP contracts, 3:8, 4:8,
5:10; 6:8; CBS walkout, 15:8; IBEW juris-
dictional dispute, 3:7

IBEW: electronics-import boycott, 4:17, 5:15,
9:17, 11:18, 12:13; 16318, 17:20; network
contract, 6:11, 7:10; picket, WOGA
Chattanooga sponsors, 4:6

Inter-American Entertainment Workers Federa-
tion, 17:13, 22:9

NABET: contracts: KYW-TV Cleveland, 7:6;
network, 6:11; strike, KXTV Sacramento,
11:11, 18:14, 23:13; WWTV Cadillac, 23:13

SAG
contract negotiations: AMG, 1:12; MCA,l1:12
movies, non-theatrical industrial &
educational, 5:11, 8:13; TV cominércials,
3:13, 4:8, 6:5, 18:12
dues raise, 7:12, 11:8
residuals, 7:12, 8:13, 10:3, 24:10

SEG, membersbip meeting, 15:10, 21:14
TV Producers Guild, 23:14 )

WGA
British writer guild affiliation, -2:11
election, 11:8
residuals, 10:3, 14:10, 24:10
strike; Nelson, Ozzie, 5:10, 6:8
Tors, lvan, fined, 21:14
TV-radio writers awards, 7:13
“TV on Trial" panel, 22:8, 23:15

VOICE OF AMERICA
Murrow, Edward R, Dir,, 6:3, 7:14, 12:2, 13:4,
22:3, 25:14
radio station; roving, 59
USIA: budget, 4:10, 23:4, 26:14; cabinet status,
7:14; criticism, 3:16; foreign TV report,
17:16; TV film distribution abroad, 16:13




MANUFACTURERS AND MERCHANDISERS

™ ADLER ELECTRONICS INC. DOMINION ELECTROHOME INDUSTRIES LTD, TV sets: 19-in, portable, 1:15; 1¢ TV-base
. 1:10, 8:10; 9:19, 10:22, 18:20, 19:24, 23:18, 2:15, 7:20, 10:22 sale, 10:20; shields, 7:20
' 33:20 Valley Forge, Pa, center, 12:17
DYNAMICS CORP, OF AMERICA, 14:23, 17:21, i water cooler, 14:22
ADMIRAL CORP, 18:18, 20:24, 31:24
SemRAn em . GENERAL INSTRUMENT CORP,
Canadian Admiral, 20:24 EITEL-McCULLOUGH, 18:18, 20:24, 34:16 T il 324 22:22. 29:20
dealer converition, 7:20 Fnancld reports, 3:24, 122, 29:20
financial reports, 14:23,16:19, 20:22, 33:20, N5¢8:10 ELECTRONIC ASSISTANCE CORP,, 4:20, 13:24 ch?(svllle, N.Y, plant, 2:17
"Fringelock' litigation with Zeunith settled, 35:17 nuv1sto.r uhf tun.er, 10:.20. ]
hotel equipment, 22:21 ELECTRONIC ASSOCIATES, 11:19&20, 20:24, Pyramid Electric acquisition, 12:15, 20:22,
models, new, 12:15&16, 13:22, 19:22 G 21;21
NARDA Chicago convention, 4:16 ) CENERA BRECIEON SoiinreiTe
1962 line, 21:18, 22:19 ) T CORP.
E 11:20, 23:1 - -
radios, 16:19 EEECGTRIONICS CORRonOF AMERICA, 11 9 financial reports, 7:23, 8:20, 15:20, 18:18,
TV sets, 7:20 ELECTRONICS SPECIALTY CO., 1:20, 519, 11:19, 33:20, NS-10:10
Martin Co, suit, 9:19
ALLIED RADIO, 12:20, 26:20, NS-15:10 14:21, 17:23 SEC registration, 14:24, 18:20
-VOICE, 5:20, 24:20, 26:20, 32:24
AMERICAN BOSCH ARMA, 11:20, 14:21, 18:18&19, EEECTRE VDI S0 ’ 2 GENERAL TELEPHONE & ELECTRONICS
34:16, NS5-8:12 ) financial reports, 9:20, 13:19, 16:19, 17:23
RAPH CORP,
AMERICAN ELECTRONIC LABS, 4:20, 24:19 EMERSOR RAD O PHONSG ‘
AMERICAN ELECTRONICS, 5:19, 17:23, 18:18, g:g;“:;’a}::‘:’ss‘i:é!:;r; -1170 . GLOBE-UNION, 9:20, 18:18, 31:24, NS-8:12
20:24, 21:21, 25:21 oo e As e :
AT&T, 3:24, 5:5', 9:20, 13:7, 14:24, 16:20, 17:24, Du Moat line, 2:;1. 192=i?l.925=2° GRANCO PRODUCTS, 2:15, 11:18, 12:15, 25:18
ooty 24slg, 22,3820 ?mert'n;n Inc”t '21'19 5:20, 13:24, 22:22
AMPEX CORP. mﬂ;g*?si?“ S G eV RSty Cgicl, HALLICRAFTERS, 1:20, 12:20, 16:19, 18:20,
Ampex Audio-Prof, Products Co, merger, 6:18 Fleet\; o:i Cor Montreal, 13:22 22:22, 24:19, 25:24, 26:20
Ampex Video Products Co,, 8:7 P asot for 1912'1' 3:18 2
financial reports, 6:20, 11:20, 13:24, 25:22&24, G":::co Productarcn el S HARMAN-KARDON, 3:21, 5:18, 7:19, 10:19
35:20 : i s
models, new, 5:18 , Ils?zei_P“d;;tZ‘g“' 9:18 HAZELTINE ELECTRONICS CORP., 2:20, 12:20,
Oscar Class 11 Award, 15:7 9 1ne, 2 35:20

Peru licensee, 22:20
price-cuts, 11:18
speaker system, 25:20

tape recorders, 11:14, 12:12
HEROLD RADIO & ELECTRONICS, 5:18, 20:22,

AMPHENOL-BORG ELECTRONICS CORP, | . . 36:16
5:19, 8:20, 9:16, 14:21&22, 20:24, 22:23, 31:24, Telectro Industries merger, 11:19, 17:20
$-9:10 - Uruguay licensee, 22:20 ‘
NS-9: HEWLETT-PACKARD, 6:20, 7:23, 9:20, 13:24,
R, 9:18, 13:24, 16:20, 20:24, 21:24 14:21, 17:21, 22:22, 23:19, 24:19
ANDREA RADIO CORP,, 10:22, 17:21, 22:22, %‘ L ’ ’ ! !
NS-11:12 ) HOFFMAN ELECTRONICS CORP.
FAIRCHILD CAMERA & INSTRUMENT CORP, commercial-products div,, 12:15

ARVIN INDUSTRIES INC,, 5:18, 8:20, 18:18, 31:24

cable production plant purchase, 4:19 financial reports, 7:23, 15:20, 18:18, 20:22,

E‘ AUDIOQ DEVICES, 16:20, 18:19 Curtis Labs & Circle Weld purchase, 20:22, ) 26=19_- 31:24, NS-8:12

W o —_— 21:21 international trade dept,, 5:18

3 AVCO CORP., 5:20, 13:24, 18:19, 27:24 Du Mont Labs, 11:18, 26:18 quits TV & hi-fi business, 7:20, 14:18
financial reports, 12:20, 18:18, 24:19, 30:24, T e e, Ml (6% 18

AVNET ELECTRONICS, 1:20, 8:20, 12:18, 20:22, NS-9:10 L GENERAL, 9:20, 18:18, 19:24, 24:18,
21:24, NS-9:10 International Div,, 15:17 32:24, NS-8:12

Waste King Corp. purchase, 9:16 ) ) l9:24

BECKMAN INSTRUMENTS INTI-ZIEI;U:.TZI;)NAL RECTIFIER, 8:20, 12:19, 19:24,
2:17, 4:20, 5:20, 9:19, 18:18, 36:16 FEDERAL PACIFIC ELECTRIC, 10:22, 21:24 218

BELOCK INSTRUMENT, 8:20, 19:20, 28:20 FOTO-VIDEO ELECTRONICS, 20:4, 21:24 1NT1~Z:Rlx;1A'ilingvA:l}ZEsslsz'gATgElco.

:19, 4:18, 6:16, 8:20, 121, 12:17, 19:24,

BENDIX RADIO DIV,, BENDIX CORP, GABRIEL CO,, 8:20, 18:18, 31:24 NS-10:12
1:20, 8:20, 10:22, 21:24, NS-11:12 GENERAL BRONZE, 13:24, 19:24, 32:24 ITT, 4:13,18&19, 7:19, 12:16, 13:17&24, 15:19,

; . . . 17:21, 20:24, 21:21, 33:20, NS-9:10

CLAROSTAT MFG., 16:20, 20:24, 37:16 GENERAL DYNAMICS, 6:16, 7:20, 13:24, 16:17, ’ ’ ’ ’

17:21, 20:24, 33:20, NS-10:12 JERROLD ELEGTRONICS CORP,

2‘%{?0“: 11:20, 19:24, 24:19, 32:24, Strorr'nberg-éarlson'auto radio business sold, acquires TACO, 37:13

-9: [ ’ o
3 NS-15:9 annual report, 5:19
; CATV equi t, 4:5, 24:7

COHU ELECTRONICS, 15:20, 18:18, 19:24 GENERAL ELECTRIC AT Z:‘;z:‘]:“ 215 AE. NAIT

COLLINS RADIO, 3:24, 13:24, 22:19, 26:20 Auburn, N.Y., plant, 23:19 financial report, 24:20

_——JNS-IS:,IO - ’ Y g g Canadian GE, 11:20 i Harman Kardon purchase, 10:19

color, 9:_16._13319. 16:15 Huntingdon Valley, Pa, lab, 5:18
CBS INC., 7:14&23, 9:18, 17:10, 20:24, 23:18 c°’;‘g’_“;‘:‘°“‘°“ Products Dept. Dallas office, S E T A IOIE B SRR
Quits semiconductor field, 37:13 e : X
gommumcabonlszslagelhtes Inc,, 18:6 6:18, 7:23, 9:19, 12:18820, 22:22
CONRAC INC,, 6:16, 9:19, 10:19&22, 17:22 d,°"‘*?;°t_’°“5" :16, 13:22
B listribution system, 10:19 LAB for ELECTRONICS, 27:24

CONSOLIDATED ELECTRONICS IND., 9:16,23:19, financial reports, 6:20, 12:19, 17:22, 29:20

25:24 imports, 6:17 . LING-TEMCO ELECTRONICS, 4:19, 5:19, 6:16&
IUE propaganda campaign, 12:17 18, 9:16, 10:19, 13:24, 14:21, 21:24, 23:19,

CORNING GLASS, 2:14, 3:20, 4:16, 6:19&20, 10:17, LV‘:;‘;*’“’E' Vaz-_ll"“lt;‘:;” 24:18
11:18, 13:22, 16:18, 17:20&23, 21:21, 25:17 mocels, new, 2:17, 13:

28:20. NS-8.12 tUETE Tae NLRB charges, 9:18 LITTON INDUSTRIES, 10:22, 11:18, 12:17, 16:19,
e . New Concord, O,, center, 22:17 23:20, NS-8.12, NS-11:12
SN Te1TRIE 1962 line, 23:17, 25:20 ’ '

CROSBY-TELETRONICS INC., bil6y T:18423, Phoenix, Aris. plant, 5:16 LORAL ELECTRONICS, 4:20, 5:19, 9:16, 13:21
- e il i Pittafield, Mass, plant, 17:21 14:21, 15:17, 18:16, 23:19, 24:18, 27:24
files Chapter X petition, NS-10:11 price-fixing case, 7:18, 10:19, 12:18, 13:6, 21, 15:17, 18:16, 23:19, 24:18, 2T:

14:1%20, 15:18, 25:2]
DALTO ELECTRONICS, 4:12&16 rectifiers, seleniu'm, 5:16 LYNCH, 34:16, N5-10:12
science kits, 7:19
NAVOX CO.
DAYSTROM CORP., 5:20, 22:21, 24:20 station equipment shipments, 17:6 MAGNAVOX CO.
stylus diamonds, 19:20 d.ealer. franchises, 7:19

DELMONICO INTERNATIONAL Sunnyvale, Cal, lab, 2:17 financial reports, 3:24, 7:24, 14:23, 15:20,

3:23, 6:17, 9:18, 14:18&20 TV monitors, 10:15 J 16:19, 18:18, NS-8:12
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Greenville, Tenn, plant, 5:18

Jefferson City, Tenn, plant walkout, 9:18,
14:22

models, new, 3:22

1962 line, 23:17

organ, electric, 12:17

Paducah, Ky, plant, 2:15

stock, 17:22, 19:23

tape recorder, 24:17

warranty, labor —parts; 21:21

MAJESTIC INTERNATIONAL, 3:23, 24:17

P, R, MALLORY & CO,, 6:20, 15:19, 17:23, 23:19,
29:20

MICROWAVE ASSOCIATES, 14:23, 19:24, 21:24

MINNEAPOLIS-HONEYWELL, 6:20, 17:23

MINNESOTA MINING & MFG,, 8:19, 9:16, 18:17,
20:24, 21:20, 33:20, NS-9:10

MOTOROLA INC,
antennas, auto, 5:18
Canadian mfg, & mktg,, 10:20
color, 9:16
debentures, 14:24, 18:20
financial reports, 12:20, 19:23, 31:24, NS5-8:12
imports, 6:17
Lowry Electronics Inc,, 11:17
models, new, 2:17, 3:22
Phoenix, Ariz, plant, 22:17
radios, 15:17
traffic contro] test, 17:24

MUNTZ TV INC,, 2:17, 3:24, 14:22&23, 26:19,
NS-8:12, NS§-15:10

MUTER CO., 6:18, 14:23, 17:21&23, NS-10:12

NATIONAL CO. INC., 2:19, 13:24

NATIONAL UNION, 14:23, 20:24, 24:17, 36:16,
NS-10:12
NATIONAL VIDEQ, 5:18, 16:16, 24:19, 28:20

NEWARK ELECTRONICS, 1:20, 14:23

OAK MFG. CO., 9:20, 10:19, 13:21, 14:23,
19:20, 21:24, 24:20, 25:23, NS-10:12

OLYMPIC RADIO & TV DIV,, SIEGLER CORP.

1:18, 6:17, 17:21, 26:18

PACIFIC INDUSTRIES, 3:24, 12:20, 26:20,
NS-15:10

PACIFIC MERCURY ELECTRONICS, 4:19, 16:20,
NS-11:12

PACKARD-BELL ELECTRONICS CORP,
expansion eastward, 9:15, 14:21
financial reports, 5:20, 14:23, 18:18, 33:20,
NS-15:10
lockout of employes, 11:19
models, new, 5:18, 18:17
1962 line, 24:17, 25:19
wall TV, 24:17

PERKIN-ELMER, 8:20, 23:20

PHILCO CORP,

Air Force contract, 22:19

Bendix Home Appliance, France, 2:15

bought by Ford, NS-1A:5

Colombia licensee, 5:18

color, 9:16, 24:15

financial reports, 10,23, 15:18, 21:23, 33:20,
NS-9:10

foreign market operations, 4:14, 10:23

Fort Washington, Pa, hq,, 18:17

models, new, 2:17, 17:20

1962 line, 23:17, 24:15, 25:19

Phila, Ch, 3 protest, 14:2, 15:5, 16:5

receiving tube production, 23:18, 26:19

Skinner replaced by Beck, NS-14:10

TV sets: ETV, 24:17; Predicta, 15:18;
warranty, parts & labor, 1:15

Washington exhibit, 21:21

PHILIPS LAMP WORKS, 19:24, 23:20, NS-11:12

POLARAD ELECTRONICS, 8:20, 18:16, 26:17

RCA

AFTE c¢ontract, 25:18

airborne TV system, 13:7

beverige-inspection equip, sale, 13:21

Burns, John L, Pres., 24:18

circuitry, electronic, 7:20

color, 2:15, 4:19, 9:16, 11:16, 13:22

dark heater, 10:20

dealer scholarships, 17:20

Engstrom named president, NS-12:1

fellowships, 10:21

financial reports, 10:24, 19:21, 23:19, 30:24

future products, 20:21

imports, 11:16°

IUE contract, 24:18

microwave, longest, 22:6

‘models, new, 9:18, 12:15

N. Y. uhf project transmitter contract; 10:11

1962 line, 21:18, 22:15

nuvistors, 7:18, 12:16

Palm Beach, Fla,, data-processing center,
22:18

Princeton, N.J. center, 9:17, 12:17

promissory notes, 7:24 '

radios, 9:18, 19:22

RCA Sales Corp,, 7:20

reorganization, 11:15

seagoing TV system, 6:11

tape recorders, 1:9, 10:15, 11:14, 21:16;
shipments, 11:11

translator equip,, 4:5

TV distribution system, l:11

TV sets
color-TV test instrument, 7:20
DC-restoration circuit, 3:22
portables, 14:19
sales forecast, 9:18

vhf transmitter, 14:15

RAYTHEON MFG, CO., 5:20, 6:16, 7:21, 16:20,
18:16, 22:20, 32:34

HOWARD W. SAMS & CO., 4:20, 6:18, 18:17&18,
21:19, 24:18, 36:16

SANGAMO ELECTRIC, 11:20, 19:24, NS-11:12

SEEBURG CORP,, 5:20, 11:20, 27:24

SIEGLER CORP,, 6:16, 8:20, 18:18, 33:20, 36:16,
NS-12:11

SONOTONE, 5:19, 9:16, 13:24, 20;24, 35:20, NS-11:12

NS-13:12

' SONY CORP., 6:7, 9:19, 13:7, 18:17, 19:23, 24:19

stock offering, 27:21

SPEER CARBON CO., 4:18, 11:20, 19:24, N5-11:12

SPRAGUE ELECTRIC, 1:19, 6:18; 9:17, 13:24, 32:24

. STANDARD KOLLSMAN INDUSTRIES

Bedford Blanket merger, 1;20

Casco Products, 12:15, 18:16

financial reports, 10:22, 18:18, 24:19, 31:24,
Ns-8:12

stock split, 25:24

warranties, 5:17

STEWART-WARNER, 12:20, 18:18, NS-9:10

STROMBERG-CARLSON, 7:18, 16:17, 17:21

SYLVANIA ELECTRIC PRODUCTS CO.
color, 9:16, 10:17
color set announced, 30:21
Houtzdale, Pa, plant, 22:21
imports, 6:17
inventory protection, 23:19
1UE contract, 7:20
Mill Hall, Pa. plant, 5:18
models, new, 10:21, 18:17
1962 line, 22:15
phosphor, 25:21
picture-tube exports, 10:20
Purolator promotion, 4:18
radio warranty, 18:16
Sylvania Electro-Specialties, 13:20
TV sets: color, 6:18; new models, 2:17
Warren, Pa, plant, 22:17

8

www americanradiohistory com

SYMPHONIC ELECTRONIC, 3:22, 4:19, 6:19
19:24, 22:19&23, 23:18, 24:17, 25:18
buys Hoffman dies, 29:18

TECHNICOLOR, 8:20, 19:24, 31:24

TELECTRO INDUSTRIES,
T4:24, 22:22

11:19, 12:20, 13:21,

TELEPROMPTER CORP,
CATV systems, 7:24, 10:8, 24:7
communication-wall system, 4:16
education aids, 20:18
financial reports, 17:23, 20:24
Key TV system, 5:3
Patterson-Johansson fight, 1:11, 5:9, 6:9,
11:14
production-services div.; 8:10

TEXAS INSTRUMENTS, 4:18, 10:22, 11:20, 17:23,
22:19, 25:21, 34:16, NS-8:12

TEXTRON ELECTRONICS, 10:22, 18:16, 20:22,
21:24

THOMPSON RAMO WOOLDRIDGE
financial reports, 9:20, 18:18, 28:20, 31:24
Pacific Semiconductors, 7:19, 8:20, 10:23
Radio Condenser Co. purchase, 1:19, 10:23,
19:20

SEC registration, 12:20, 23:20
Space Technology Labs, 2:17, 10:23

TRANSITRON ELECTRONIC, 5:20, 6:19, 7:23,
16:17, 22:22, 37:16, NS-10:12

TRAV-LER, 30:24

TUNG-SOL- ELECTRIC, 9:20, 18:19, N5-9:10

VARIAN ASSOCIATES, 6:20, 12:18, 18:20, 19:24,
N5-11:12

VICTOREEN INSTRUMENTS CO.; 12:18, 13:24

WEBCOR, INC,, 1:18, 3:24, 7:21, 8:19, 14:23,
NS-9:10

WELLS-GARDNER ELECTRONICS, 12:16, 15:20,
16:17, 19:23, 32:24, NS-8:12

WESTINGHOQUSE ELECTRIC CORP,
bottled-water cooler, 13:21
color, 9:16
financial reports, 5:20, 10:21, 18:19, 31:24,
NS-10:12
generator, thermoelectric, 4:13
home. appliance & equip. contract, 7:20
kitchen ranges, electric, 9:18
models, new, 3:22
molecular electronics; 26:15
price-fixing case, 14:1&20, 15:18, 21:24
sales, 2:20
scholarships, 25:21
Science Talent Research, 10:21
SEC registration, 10:24
Teletronic Systems purchase, 4:19
TV sets: production, 26:19; warranties, 1:17

WILCOX-GAY, 17:23, 26:19

ZENITH RADIO CORP,
ad campaign, 17:21
color TV, 9:2&14, 11:16
‘ElA, quits, 22:17
financial reports, 6:19, 11:20, 18:19, 33:20
hearing aid, 12:15
imports, 6:17
models, new, 12:15
1962 line, 24:17, 25:19&20
pay TV, l1:10, 4:2, 9:1, 14:12, 19:4
radios, 6:18
Rauland, 22:21
TV-stereo line, 1i15
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General

ADVERTISING

advertisers .
American Airlines, 22:10
Argus Camera, 16:13
auto industry, 4:2, 7:11, 8:6, 9:10, 13:8, 17:10
Auto-Lite, 9:10
Ayds, 13:9
beer; 2 :8, 4:3, 7:11, 14:13, 21:12
Bell & Howell, 4:10
cigarets, 6:5, 9:5, 21:11, 23:11
Colgate-Palmolive, 19:9
Crayola, 11:13
defense contractors, 14:13
Du Pont, 10:6
Eastman Kodak, 10:5
JFirestone Tire & Rubber, 2:10
General Foods, 7:10, 9:5 3

"\, Hui!and House, 10:15

Johnson's Wax, 9:5
Kahlua Liguer, 2:6
Korvette, 17:9.
Kraft Foods, 20:16
Manger hotels, 2:9
Martinson’s coffee, 16:13
Metrecal, 22:13
new, 6:10
Oil ¢os.. 5:6, 6:5, 10:3, 17:12, 18:10, 22:10
Pepsi-Cola, 7:11
Procter & Gamble, 6:11, 24:6
Prudential, 11:13
Rokeach, 14:13
Shick; 6:5
swimming pools, 25:10
toy industry, 2:8, 10:14, 13:9, 20:15
TvB: cateizory studies, 1:13, 9:10, 12:6, 13:12,
16:7; 18:10, 19:7, 22:10, 23:11, 24:6, 25:10;
top 100, 25:10
watches, 7311, 16:13
Wesson 0il, 10:15
AAAA, 14:13, 179
Advertising Council, 12:9, 14:15, 24:14
AFA, ‘4 13, 6:4, 19:11, 22:9, 23:10
agencies
billings, 7:11
Gardner, 20:15
JWT, 4:2, 13:11
M-E, 4:3
Minow, reactions to, 20:6
Y&R, 23:10, 24:6, 25:9
ANA, 11:13
billboard, 25:7
budget trends, 11:3
commercials
American TV Festival, 6:5, 8:13, 12:9, 19:11
Bert & Harry Piel, 18:10
“best”, 1:13
Broadecast Advertisers Reports Inec., 22:9, 23:10
Cascade Pictures of Cal., 23:15
cost ‘control, 246 ’
eriticism, 13:9, 21:11
“g6od”’ defined, 13:9
hard-liquor, 3:16
product protection, 13 :8
30-min,, 19:11
Y&R, 23:10, 25:9
co-op adv., 10:14
CPM; ABC’s lowest, 14:14
credibility poll, 17:9
criticism, 2:7, 6:4
daytime sales, 11:9
forecast, 1:4&5

legislation, 6:4 n [AB [{dlﬂreés”by"R 41‘% W,
£y LABRA

local TV sales successes, 8:11, 10:14, 15:14, 17:7,
23:11

magaziné concept, 3:6, 5:12, 7:3&10, 21:10, 23:7

market brand preference studies, 2:7

media buyers, 24:7

media costs, 5:7; profits, 17:10

National Advertising Week, 6:4

NBC'’s booklet, ‘TV & Modern Mktg.’, 14:3

network sales outlook, 9:5

‘Printers’ Ink’ figures, 65:7, 14:13, 23:6

program control, 21:12

Reps
agency survey, 19:11
Avery-Knodel groceries & drugs survey, 13:8
Branham best. div., 20:15
business outlook survey, 8:2, 9:9
Crosley Bestg. Corp., 16:9
rate-card revisions, 1:13, 18:11
Station Reps Assn., 9:13, 15:14
Storer TV Sales Ine., 6:12

spot rate revision, 10:13

spot TV, 6:5, 8:2&12, 9:9, 10:13, 14:2, 18:10,
22:10, 2416

station break, 42-see., 16:7, 17:8&9, 18:1, 19:10,
21:7&11, 24:1, 26:11

timébuyers, 7:11, 8:7, 24:7

TvB: membership, 12:11: network gross time
billings, 3:8, 6:10, 10:6, 15:8, 18:9, 19:6,
22:13, 26:6; sales clinies, 15:13, 26:11; ‘TV
Basics 4°, 18:10

volume: 1960, 8:2; 1961 prediction, 2:9

ALLOCATIONS

Canadian-U.S. agreement, 14:11

channel shifts, 7:7&8, 8:15; 26:14

deintermixture
Bakersfield, 11:6, 13:6
Fresno, 7:8, 8:8, 9:9, 11:11, 12:11, 16:4
legislation, 13:15
petitions, 19:16

digital TV technique, 5 :6

FCC poliey, 2:1, 5:1, 18:4

forecast, 1:6

international agreement, 7:8

multi-city identifications, 6:12, 18:6, 21:9, 26:14

Rochester 3rd vhf, 17:6, 19:14

site changes, 14:12, 15:13

spectrum space, 2:3, 4:10, 10:1

Syracuse 3rd vhf, 17:6

uhf: Ch. 37 for radio astronomy; scatter,
16:4 : shift to all-uhf, 1:9

AM (Standard) BROADCASTING
ABC Radio, 4:11, 10:7, 14:24
amateur radio week, 6:13, 13:16
clear channel FCC decision, 19:16, 25:9
criticism, 9:12
daytime bours legislation, 4:11, 5:9, 9:11, 12:4
Edison radio amateur award, 6:7, 9:5
EIA figures: retail sales, 2:16, 7:16, 12:16, 20:21
forecast, 1:4&6
Kahn stereo system, 24:5
KBLT Big Lake, Tex., 19:16
Mexiean-U.S. agreement, 25:11
National Radio Month, 15:12, 17:16
Radio Free Europe, 5:14, 20:10
Samoan licenses, 19:17
shipboard radio equip., 9:11, 13:16
station totals, 4:2
WBZA Springfield, Mass., 6:12

Station Sales

Cincinnati, 0., WSA], 5:13, 11:11
Concordia, Kan., KFRM, 6:12
Dayton, 0., WONE & WIFE, 14:15
Denver, Colo.,, KHOW, 6:12

Des Moines, Ia., KIOA, 19:16
Flint, Micb., WTAC, 11:11
Glendale, Cal., KIEV, 9:10
Houston, Tex., KTHT, 8:15; KXYZ, 23:5
Los Angeles, Cal;, KRKD, 1:9, 13:6
Palm Springs, Cal., KCMJ, 17:7
Paterson, N.J., WPAT, 21:16

Canada
Toronto, Ont.,, CKEY, 8:8, 10:13

AMERICAN BROADCASTING COMPANY (ABC)

“ABC Final Report”, 15:6
ABC International TV Inc., 15:8, 17:12
ABC News, 9:5, 12:6
AB-PT
financial reports, 10:24, 13:24, 18:18, 21:23
foreign interests, 10:7
Hazel Bishop Co. suit, 26:11
Selmur Productions, 1:12, 6:9
sit-in demonstration, 24:12
stock increase, 16:20
Visual Electronies Corp., 16:8
affiliates, 9:3, 10:13, 14:14, 19:1, 20:10, 26:6
“American Business Briefing”, 22:5
Bing Crosby special, 12:6, 20:16
foreign network sales, 4:11, 13:17

Supplements and Special Reports Published During 1961

References are to issues & pages of TELEVISION DIGEST with articles pertaining to the supplements.

Directories

Annual AM-FM Directory of Jan. 1: with weekly
Addenda reporting current FCC decisions, ap-
plications, ete. Listings of all AM-FM stations
by states and frequencies, all applications by
states and frequencies, call letter lists, ete.
(Includes other North American stations.)

Semi-Annual TV Factbook (Spring-Summer, No.
32) with weekly Addenda reporting current FCC
grants, applications, new stations on air, ete.

Special Supplements
Index to Television Digest, 1960: Volume 16. Index
to 1960 Television Digest Newsletters & Special
Reports. (Vol. 17:4).
FCC Public Notice on Program Forms, Full text
of FCC’s Public Notice 61-223 393. (Vol, 17:9).

The Television Netwark and American Society. An
S off. (Vol. 17:15).

www americanradiohistorvy com

FCC. Rules on Stereophonic FM Broadcasting. Full
text. (Vol. 17:17)

Addresses by FCC Chmn., Newton N. Minow and
NAB Pres, LeRoy Collins to the 39th Annual
NAB Convertion. Full text. (Vol. 17:20).

Financial Data on Electronics & Broadcasting
Companies. Statistical summaries of reports of
leading publicly-owned companies. Prepared by
Greenebaum & Associates, financial consultants
in electronies. (Vol. 17:21).

Television Households by States & Counties. ARB
survey-based estimates as of January 1, 1961.
(Vol. 17:26).

Special Reports

Telefilm Candidates for Next Season’s Programs,
(Vol. 17:3 pp3&9).

Tentative Network Program Lineups for Fall.
Chart. (Vol. 17:14 pp 6&7).
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ABC—(Continued)

Hagerty, James C., 3:8, 8:5, 18:9, 26:5

“Tbe Islanders’, 3:15

Miami ‘meeting, 2:13, 3:7

National TV Sales, 26:6

newsfilm by wire, 20:5

‘“Peter Gunn’’, 11:5

reruns, 25:12

“Tbe Roosevelt Years”, 12:7

schedule, fall, 11:3, 14:6, 15:7

signal synchromzer, 15:13

“Silents Please”, 6:7

standards convgrter, 21:12

station hreak, 40-sec., 16:7, 17:8&9, 18:1, 19:10,
21:7&11, 24:1

Treyz, Oliver Pres., 16:11

‘“The Untouchahles’, 3:14, 4:7, 5:9, 6:6, 8:3,
9:12,11:5,12:7, 13:9, 14:6, 15:5&9, 16:6, 25:14

“The Valiant Years,” 8:4, 18:13, 24:12

West Coast expansion, 25:16

ANTITRUST (See also Patents)

electrical equip. price-fixing, 7:8&18, 10:19,
12:18, 13:6, 14:1, 15:18, 21:21, 25:21

House hearlngs, 23:4

RCA-NBC; 14:2

resistor price-fixing conspiracy, 4:18, 24:18

tube pricing, 24:18

APPLICATIONS & CPs FOR NEW TV STATIONS
Initial Decisions
Columbia, S.C., Ch, 25, 16:5
Greensboro, N.C., Cb. 8, 11:7
Lafayette, La., Cb. 3, 24:5
Medford, Ore., Ch. 10, 14:12
New Bedford, Mass., Cb. 6, 17:6
Panama City, Fla., Ch. 13, 7:7
Portland, Ore., Cb. 2, 10:12
Reno, Nev., Cb. 4, 18:6
Final Decisions

Christiansted, St. Croix, V.I., Cb. 8, 6:12
Medford, Ore., Cb. 10, 22:12

Court Decisions
Beaumont, Tex., Ch. 12, 8:15

ASSOCIATIONS (not listed under other categories)

Academy of Motion Picture Arts & Sciences, 22:8

Academy of TV Arts & Sciences, 5:10&11, 13:13,
14 8 19:8, 20:10

Amencan ‘Woman in Radio & TV, 17:7

Broadcast Pioneers, 4:12, 20:10

Bestrs. Promotion Assn., 4:6, 7:6

Federal Bar Assn., 6:4

Fla. Assn. of Bestrs., 25:11

Inter-American Assn. of Bestrs., 20:10

Maximum Service Telecasters, 15+ :13, 19:16, 20:11

National Automobile Dealers Assn., 6:4

Natiohal Religious Bestrs, Inc., 5: 14

Radio-TV Correspondents Assn., 9:13

Radio & TV Exec: Society, 14+ la. 22:14

Radio-TV News Directors Assn., 11:13

Society of TV Pioneers, 20:11

, 19:14

BOOSTERS & TRANSLATORS

application forms, 17:6

rebroadcast permission, 2:9

uhf boosters: on channel, 4:5, 21:5

uhf translator burned, 14:12

vbf boosters: applications, 4:4, 13:17; hearings,
7:24, 10:83 protests, 1:10

vbf translators: applications, 4:5;
station ownersbip, 21:9

Western Translator Conf., 8:10

on air, 9:10;

CLOSED-CIRCUIT “MEETING” TV

automotive industry, 10:8

Dalto Electronics’ portable TV projector, 4:12
forecast, 1:7

Giantview General projector systems, 13:17
hotel network, 13:16

medical TV; 17:24

TNT, 14:12, 24:7, 25:22

COLOR

hlack & white system, 16:9
forecast, 1:16

GE, 14 :18, 16:15, 20:4
Internat. Home Furnishings Market, 2:15, 3:20
Japan, 9:17

Lawrence tube, 14:18, 24:15
NBC, 10:5, 19:6, 25:18
Philco, 24:15

RCA, 2:15, 4:19, 14:18, 20:4
roundup, 16:15

Sears. Roebuck, 20:19

single gun tubes, 14:18
TNT closed-circuit, 14:12
Zenith, 9:2&14

COLUMBIA BROADCASTING SYSTEM (See also
CBS Inc. under Mfrs.)

‘““Adventure Theater’, 22:5

affiliates, 7:10, 18:14, 19:1, 20:10, 21:10
“Big City—1980"", 5 :6

Boone, Richard, 8:12

““Candid. Camera'’, 9:12

“The College of the Air’’, 19:8

CBS News, 6:10, 10:6, 12:6, 17:13

‘“Eyewitness to History”, 2:10
Foundation : fellowships, 17:12
Garland, Judy, 3:7
“Gunsmoke", 4:7
‘“Harvest of Shame”,
13:4, 14:17

IATSE walkout, 15:8
““Malihu Run’’, 14:8
medical-care documentary, 9:11

; grants, 24:12

4:7, 5:6, 6:13, T:14, 8:14,

‘“Million Dollar Incident’’, 17:13

Moore, Garry, 19:11

newstilm hy ‘wire, 20:5

o&o's, 11:11, 24:12

participations,. 3:6, 5:12, 7:3; 21:10, 23:7

“Perry Mason”, 6:10, 21:14, 2.5 14
“Playhousé 90°*, 21:4
plugola, 12 :6
“Tbe Power and the Glory”, 20:16
Production Sales unit, 4:11
programming

pre-emptions, 7:10

public-affairs, 14:6, 24:9

schediile, 8:14, 11:2, 14:6, 15:7, 21 :10, 23:7
ratings, 23:6 '
review, year-end, 3:5
“Spy Ne\t Door", 6:6, 10:8
standards converter, 21:12
Stanton, Frank Dr., 22:3, 24:12
station hreak, 24:1
studio: consohdation 2:13
Sullivan, Ed, 4:7, 8:3; 11:5, 12:7
Televlsxon Clty 20 14, 21:13
Thomas, Danny, 13:10
*“The Twentjeth Century”, 2:10, 11:13
“\Vashlngton Conversation™, 8:9
‘“Way Out”, 15:6
“Witness’, 3:15

. 24:14

COMMUNITY ANTENNA SYSTEMS

closed-circuit, 26.:9

FCC leglslatlon 3:4, 8:10, 9:4,'15:4, 16:10, 19:17

forecast; 1:6

H&B American, 24:7, 25:22

Jerrold Electronics Corp 2:9, 4:5, 24:7

‘microwave grants, 2:9, 4:5’ 13:17, 15:4, 22:11

Montreal, 24:7

NCTA, 12:12, 24:7, 25:6, 26 :2&9

Rediffusion- Superlor TV Ltd., 4:5

RTES Worksbop. 4:4

sales, 4:5, 7;24, 10:8,
24:7, 25 22

Systems Management Inc., 4:5

uhf field, entry into, 19:9

13:17, 16:10, 17:7&24,

CONGRESS

forecast, 1:3
House Commerce Comm.,
9:11, 14:16
House Commerce Legislative Oversigbt Suhcom-
mittee, 1:10, 2:2
House Communications & Power Suhcomm. 11:12
House TV & radio coverage, 2:3, 8:9,.9:11
legislation
bestg. interests of congressmen, 11:12
Budget, Joint Committee on, 5:9
communications probe, 5:8
Congressmen’'s finances, 17:16
crime, 6:13
defamation, 8:9
gambling, 21:7
network regulation, 2:2, 8:9, 20:12
sabotage, 23:3, 26:14
suhversive actlvmes, 13:16
regulatory agencies
Administrative Conf. of the U.S,,
19.:15, 20:13,,22:12, 26:13
etbics, 5:4, 6:13, 9:11, 18:2, 19:15, 20:12, 23 :4,
24:13
FCC reorganization plan, 23:2, 24:3, 26:4
Landis Report, 1:1, 2:2, 3:3&18, 5 4&17, 6:4,
7:7, 8i14, 10:14, 1361416 151 16:1, 17:6
legislatio’n. 2:3, 6:8, 7:14, 13:15
records, public.access, 16:6 )
Regulatory Agencies Subcommittee, 10:9
reorganization, Kennedy plan, 16:1,
18:2, 19 :3, 20;:12, 211221 232, 25:3
White House control 12:4, 13:15, 14:16
Senate. Commerce Committee, 2:2, 3:16, 7:7, 8:9
14:17, 19:17
Senate Commerce Freedom of Communications
Suhcommittee, 2:4, 4:11, 5:8, 6:2&13, 10:11,
11121241315144 .
Senate Judlcmry Administrative
Procedure Subcomm:; 14 :16
Senate. Judiciary Antitrust & Monopoly Sub-
comm., 14:16, 16:13
Senate JUVenile Delinquency Subcomm.,
2472,.25:7, 26:3

2:4, 4:11, T:14, 8:9,

3:5, 16:3,

17 :18,

Practice &

23:3

EDUCATIONAL TV

Albany, N.Y. ETV, 13:14

Assn. of Professional Bestg. Ed., 17:8, 20:10
Cal. recommendations, 10:10

courses, 15:11, 20:18

Defense Education Act of 1958, 18 :7

Fla. Ed. Assn. convention, 15:11

Ford Foundation survey, 17 :24

forecast, 1:6

grants: Ford, 2:12, 3:15, 11:7, 17:24; govt. 10:10
Inst. for Ed. by Radio-TV 15:11, 18: 10
Joint Council on Ed. Bestg., 7:24

2

www.americanradiohistorv.com

Jefferson Standard Bestg. scholarship, 22:14

Kennedy news-conf. films, 212

Learning Resources Institute 19:8

leglalatlon, 2:3, 3:15, 4:10, 6:14;, 9:10, 10:9,
11:7, 12:3; 13:2, 14: 17 15:5, 19:17, 20:8, 21:8,
22:11, 25:22

Maine, WPTT Augusta CP, 10:10

‘Mllwaukee ubf-vbf operation, 7:24

MPATI, 6: 14, 13:14, 17:24, 19:9, 21:8

National Assn.. of Ed. Bcstrs 17 :24

§E‘T 20 :18,22:10

L:A. \hfs 14:2 18:6, 19:15, 22,

N.Y. uhf CPs; 11:7 e B

Pa. statewide network, 2:12

patronage trends, 10 10 13:14

teacher-training course, 10: 10

Texas ‘¢closed-cireuit system, 7 :24

Washington ETV, 11:7

Wilinington Ch. 12, 15:11

ELECTRONIC INDUSTRIES ASSN. (EIA)
Board ‘meeting, 12:13&15; 13:21
convention, 37th annual, 21 :20, 22:15&16
electronlc-equip s lndustrlal sales statistics, 5:18
Japanese embargo petltlon 23:17
Medal of Honor, 1961, 12:15, 22:19
microwave service, 15:13
‘Plus Values', 2:17
Renegotiation Act of 1951, 7:20
Spring. ¢onf., T::21, 12: 13&15

ELECTRONICS INDUSTRY

Commerce Dept predictions, 5:16

components: minimum wage, 21:19; prod., 7:21
employment picture, 7:19

*Financial World’ proﬁles 2:19

industrial. electronics plant needs, 9:18

Japanese threat, 4:17

sales: volume prediction 12:16

"’small business” deﬁnition, 5:18

ELECTRONIC PRODUCTS
consumer, new, 10;18
highway, ‘26118
industrial ‘electronic-equip.
moiecular -electronies, 26:15

EQUIPMENT, TELECASTING
Cameras

GE'’s low-light orthicon tuhe, 22:6
NAB convention, 20 :4
Towers
FAA proposals, 25:8 )
legislation, unused, 5:4, 6:13, 7 :14, 19:17, 21:7
lighting demonstration hy WMTV Madison, 7:4
Miscellaneous
automatic logging apparatus, 3:5
automation systems, 20.:4
bi-directional TV distrihution system, 1:11
sound. film system; 10:15
Triangle buys into ITA Electronics. 22:6, 24 :5
trip-cue cartridge tape recorder, 1:9
TV monitors; 10:16
TV projection systems, 13:17

FEDERAL COMMUNICATIONS COMMISSION

(FCC)

all-channel sets, 5:1, 6:1, 12:13, 13:6, 16:4, 24:5,
26:14

Bartley, Comr., 12:4

Boston ChL. 5, case, 513, 20:13, 22:12

budget; 4:10, 10:9, 1316, :23 :4;24:13

fines for vxolations, 19::17,'24:13, 26 :14

Ford, Comr., 7:7, 16:3, 17: 6, 18:6

forecast, 1: 3

Indianapolis Ch. 13 case, 25:8

Jacksonville Cb, 12 case, 16:5

Lee, Comr., 1:9, 1117, 15:5

license renewal, 1:8, 2:6, 4:10, 5:4, 8:14&15
12:1, 13:6, 14:1&12, 16:4, 18:6, 19:15, 20:11,
22:12;°23 5,24 :4&5

licensees fee system, 5:14, 21:9

Miami Ch. 7 case, 11:7, 12:1

Miami Ch. 10 case, 1:8, 13:5, 21:16

Minow, Newton N. Chmn., 3:, 4:10, 6:1, 7:2,

sales, 5:18

8:2, 9:10, 10:2, 11:1&7, 17:16, 20:1,7&S8,
21:2,4&5, 22:2,4,11&12, 23:8&9, '24:4, 25:1&8,
26 :3&14

NAB convention panel, 20:9
network bearing, 13:4, 21:9, 22:12, 23:5, 25:9,
26:5
“network” definition sought, 24:12
Orldando Ch. 9 case, 9:10
payola, 8:14. 18:3, 22:12, 24:5, 26:14
plugola, 20:13, 25.:9
procedures, 2:6, 7:14, 8:9,
18:2&7, 19:17, 25:8, 26:14
pubhc interest” definitions; 2:5
receiver radiation, 23:17, 24 :4
reorganization: Kennedy plan, 18:2, 19:3, 20:12,
21:1, 22:1, 25:3; FCCsplan 23:2, 24:3, 2634
review, 1960, 1:8
rules & regulations
automatic logging; 3:5
Form 324, 6:3
‘multiple O“HCrShlp 23:3
option time, 17:3, 19:2, 21:9
‘program-form, 3:4, 8:1, 9:2, 10 11, 13:6. 15:5
17:3, 18:6, 19:16, 20:13, 23:5
spot-rep decision, 10:2

11:7, 12:4, 13:16,
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station applications, 2:6, 3:6, 6:13, 20:13
station sales, 3:6, 4:1, 5:4
tower evaluation, 2:6, 3:16, 5:4
violations; 6:13, 13:1
St. Louis Ch.2 case, 8:15
Senate Appropriations Subcomm. hearing 25:2
Spartanburg, S.C. case, 1:9
Tampa-St, Petersburg Ch, 10 case, 6:13
TV film hearings, 5:4, 7:8, 11:3, 12:5, 13:4

FEDERAL TRADE COMMISSION (FTC)

budget, 4:10

Dixon, Paul Rand Chmn., 7:3, 11:12, 12:2, 13:8,
15:14, 16:13, 17 :4, 19 :4&10, 20:15, 23:10

Elman, Philip, 16:13, 17:9

false adve)‘tlsmg, 2:8, 3:17&18, 5:7, 10:14&15,
12:8. 13:9; 15:1&5, 17:9, 18:11, 19:10, 20:15,
21:11&12 22:9, 23:10, 25:10, 26:11

forecast, 1 :3

Kern, W.C,, 3:18

Kintner, Earl W., 2:8. 3:17, 5:7, 7:3

Maclntyre, A.E.; 19:10

payola, 13:14, 14 15, 15:12, 16:8, 17:7, 26:10

FILM

Bing Crosby Productions, 2:11
blacklisting suit, 1:13, 8:13, 12:9
blockbooking, 5:5; 7:15, 17:12
business conditions, 12:9
Cal. National Productions, 22:8, 23:6
Carousel Films, 2.:11
cartoons, anlmated 1:12
CBS Fllms 20:17, 24 10
Cummun‘ists, employment of, 4:8
costs, 7:13
Desilu, 7:12, 8:13, 10:3, 11:9&11, 13:10, 18:12,
19:13, 21:14, 24310
exports, 3:10, 22:2; 24:10, 25:14&15
FCC hearings, 5:4, 7:8, 11:3, 12:5, 13:4, 21:9
Film Produgers Assn. of N.Y., 1:12
forecast, 1:6
Four Star TV, 6:9, 10:4, 19:12, 21:14
import legislation, 22:11
Tiitercontinental TV Inc., 4:8
ITC, 11:8
Japanese import policy, 16:2
MCGM-TV, 6:8, 13:10, 17:14, 19:12, 20:17, 25:15
Minow, executives reaction to, 20:6, 21:4
museum, movie & TV, 1:12, 11:8, 12:10, 16:12
network sales boxscore, 13:10
NTA, 7:12, 8:13, 10:3, 11:8, 14:9, 15:9, 18:12,
2113, 24:10&11
NT&T, 14:9, 16:12, 17:15, 24 :8
Official Films, 13:13, 20:17
Puramount, 14:8, 15:9
‘pilots: Also see N.Y. & Hollywood Roundups;
1:11, 3:3, 6:8, 9:6, 13:10, 16:12
production: network, 26:12; producers, 9:7;
small cos., 9:6, 25:13; volume, 20:17
Revue Studios, 9 :6, 18.:,12, 25:13
RKO General suit, 11:8, 12:10
Screen Gems, 16:12, 23:14
selling a series, 18:11
series sales, 8:12, 18:12, 19:13
Seven Arts Productions, 14:10
syndication, 1:6, 937, 17:15, 19:3&12, 21:13.
22.:7&8, 23:14, 25:13
Transflm- Caravel 1:12, 7:13
20th Century-Fox, 2:19, 6:8, 7:12, 11:8, 19:13,
| 24::11, 25:14, 26:12
| veteran ,nersonalities, 22:7
Warner Bros., 1:13, 3:8, 6:7, 9:8, 14:9, 17:14
'24:10
Ziv-UA, 15:10
Backlogs to TV
buying analysis, 22:6
forecast, 1:6
NAB screening, 20:5, 24:11
post-'48 sales, 2:11, 14:10, 15:9&11, 18:12, 20:17
Film Producers and Distributors Financial
Renorts
| ABC Films, 25:14
' Allied Artists, 8:20, 22:22
Capital Film Labs, 25 :24
' Columbia Pictures, 4 20 14:23, 24:20
| CBS Films, 2:11, 24
Desilu, 6:19, 9:20, 22 22 26:19

. Filmways, 9 19

. Four Star TV, 9:20, 20:24, 21:24
Guild Films, 8:19, 10:23, 13:11
MGM, 3:24, 4:19, 9:20, 12:20, 16:20

i Movielab Film Labs, 16:20, 25:24

MPO Videotronics, 7:23, 10:21
NTA, 8:20, 12:18, 15 :20
Official Fllms 9: 20

"1 ‘Paramount, 7:22, 12,18, 14 :21, 18:18, 19 :24, 24:20

' Republic, 7:23, 9:16, 15:20, 24 :20
| Screen Gems, 2:20, 7:24, 8:19, 14:23, 15:20, 23:20
Seven Afrts, 24:11 )
Stanley Warner, 3:24, 15:20
Sterling TV, 7:23, 25:20
Television Industries, 21:24, 23:14

Twentieth Century-F‘ox 19:24, 21:13
| United Artists; 9:19, 17 :23, 25 :24
Universal Pictures, 6:20, 13:24, 26 :20
UPA Pictures Inc., 23:14
Walt Disney Prod., 3:24, 7:23, 18:18&20, 21:23
Warner Bros., 6:20, 13:23, 16:19, 23 :20, 24 :20

|
wi Trans-Lux, 16:20, 21:24
1

FINANCIAL ACTIVITY, GENERAL

Manufacturing

electronics profit roundup, 12:14

small-business investment cos., other, 9:19, 11:18,
17:22, 24 :20

Avionics Investing, 9:19

Axe Sciénce & Electronics, 12:19

Electronics Capital, 3:23, 7:24, 17:22, 22:21, 25:23

Electronics Investment, 10:23, 23:19

TV-Electronics Fund, 9:19, 22 :21

TV Shares Management. 23:20

Telecasting (See also Advertising)
forecast, 1:4
Capital Cities Bestg., 8:20, 25 :24
Crowell-Collier Pub., 12:18
Famous Players Canadian, 12:20, 25 :24
Goodwill Stations Inec., 12:20, 19:14
Gross Telecasting, 15:20
Meredith Publishing, 6:19, 7:23, 8:20, 19:24
MetroMedia, 10:22, 14 :24, 20:24, 26:10
NAFI Corp., 4:6, 11:20, 19:24
NT&T, 7:23, 11 20 21:24, 26:20
Reeves Bestg., & Development 14:23, 26:19
RKO General, 14:24; 17:7
Rollins Bestg., 10122
Storer Bestg., 1:20, 3:24, 8:20, 12:20, 16:9, 17:23
Taft Bestg., 5 120, 20:24, 23:19, 24 20
Tele-Broadcastels 20 22 23 20
Time, 14 :23
Times-Mirror, 14:23, 22:22
’Ixanscontment TV, 24 19, 25:24
Wometco, 2:20, 12:20, 16: :19, 19:24, 21:21

FOREIGN TRADE

American Radio Importers Assn., 13:22, 19:22
exports: U.S. figures, 2:16, 5:17, 7:18, 11: 17;
violations, 10:21
forecast, 1:17
iinports
British, 3:23, 9:18
Canadian. 26:19
EIA, 12:13, 22:20
German, 3:23, 13:20
IBEW boycott 4:17, 5:15, 9:17, 11:18, 12:13
16:18, 17:20
Intornatlonal Home Furnishings Market, 3:2]
Italian, 19:22
Japanese, 2:16&17, 3:23, 4:16, 5:17, 6:15
9:17, 10:20, 11:18, 12: 13 13:22, 14:19&20,
16 16&18 23:117, 26 ; 17
U.s. ﬁgures 2:16, 5:17, 6:15, 11:17
Japanese securities. 4:19
legislation, 2:3, 19:17
Philco’s overseas operations, 4:14, 10:23
pricing Senate probe, 6:18

FOREIGN TV
CBS roundup, 13:17
international allocations agreement, 7:8
international TV, 10:7
Intertel, 17:16, 23: 9, 24:9, 25:15
investment foxecast 1:7
Latin-American network 19:18
standards converters, 21:12
world TV set count, 17:5

References to specific countries

Africa, 6:14, 23:6
Argentina, 19:18, 20:17, 24:10 )
Australia, 5:5, 14:20, 20:17, 22:8, 24 :8
Brazil, 20:17, 21:14, 22:3, 24:10, 26:12
Cuha, 1:10, 2:10, 12:5, 17:8&13, 22:6
Denmark, 5;5
Ecuador, 22 :24
Formosa, 5:9
France, 7:8, 8:5, 11:9, 12:5, 14:24
Germany; 5:5, 8:5, 10:12, 12:5
Holland, 5 :5
India. 22:20
Ireland, 24:8
Israel, 9:18
Italy, 5:5&12, 8:5, 22:8
Jaé);l.n:l 4:5&11, 5:9, 7:8, 9:17, 16:2, 17:21, 21:13,
Laos, 21:10
Latin America, 12:6, 19:18
Malaya, 20:14
‘Mexico, 23:7
Nicaragua, 2:18
Peru, 22.:20
Philippines, 5:5, 22:10
Puerto Rico, 22 :6
Russia, 5:6, 12:10, 16:11, 17:16, 25:21
Sudan, 17 24
Sweden 4:i5, 15:4
Uruguay, 22:20
Virgin Islarnds, 19:14
Yugoslavia, 8:5
Britain
Associated-Rediffusion, 10 :4
RBBC, guide to, 22 :23
bookselling on TV, 17:10
British Space Development Co. Ltd., 6:7
eclipse, sun, 8:5
E.M.I. Ltd., 7:22, 11:19
English Electric, 22:21
license fee, 24 :8
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reading instrument, electronic, 10:21
Thorn Electrical Ind., 23:18

TV ad tax, 18:11

TV writers’ school, 15 :4

Visnews, 6:8

Canada

Board of Broadcast Governors
beer & ale rules, 4:3
CBC disaffiliation sought, 22:13, 25:15, 26:7
CATV, 10:8, 13:117, 16:10
fines, 13:14
pay TV, 10:8, 13:17, 16:10
satellite applications, 7:6, 11:11, 14:15, 24:5
CBC
budget, 21:10, 24:12
directors Quebec meeting, 5:12
**General Motors Presents’, 22:3
microwave systems, new, 10:13
NABET pact, 17:11
news-service employes wage dispute, 9:5
Charge-a-Vision, 4:5
ETV, 5:12, 24:13
imports, 17 21
licensee fees, 19:15
Montreal TV & FM tower, 13:13
National Community Antenna TV Assn., 8:10
private TV network, 13:12, 16:8, 17:11
Telemeter’s Toronto pay- TV operation, 2:9, 4:4,
10:3, 13:16, 15:4, 22:11
TV-radio code, 7:6
TV-radio program content, 8:6, 12:11
TV set census, 4:6

TV sales to dealers, 5:18, 7:16, 8:17, 11:18,

17:21, 21:20, 25:19

FREQUENCY MODULATION (FM)

educational multiplexing, 5:12

EIA production figures, 2:16, 7:16, 12:16, 15:17,
20:21, 25:19

forecast, 1:16

NAB survey, 15:12

plane radio ban, 20:22

radio sales, 2:15 .

station totals, 4:2

INDUSTRIAL TV
ITT slow-scan system, 13:17
Tel-Eye system, 21:21
3-D system, 17:21
traffie control, N.Y., 17:24
underwater TV, 21:5

INSTITUTE OF RADIO ENGINEERS (IRE)
convention, 4:13

JUSTICE DEPARTMENT

forecast, 1:5
Loevinger, Lee, 8:15

LABOR

automation, 6:18, 16 :6

electronics ind. employment picture, 7:19 )

overtime, small-market stations, 4:11, 11:12,
16:6, 17:8, 19:17

salaries; engineers, 7:19; media buyers, 24:7

station labor relations, federal regulation, 9:9

MARKET & AUDIENCE RESEARCH
ARB: C-E-I-R merger, 22:6, 23:9; TV house-
holds, 26:1
Milwaukee viewers survey, 21:5
Nielsen
AA ratings, 14:5, 23:6
audience competition, 14 :3
Automated Preference Testing purchase, 14 :24
casualty rate, 5:5
casualties’ ratings, 5:5
daytime audiénce interests, 8:6
financial reports, 2:20, 14:23, 15:20
late fringe-time audience, 8:6
MNA ratings, 26 :6
network viewing decline, 17:7
NMS, 26:11
NTI reports, 1:14
public-service programs, 11:8
reruns analysis, 13:14
‘Telev’ision '61’, 21:3
viewing figures, 4:7, 10:2, 14:4, 19:7
Pulse: editorials, 22:4 ; viewing by category, b:5
rating services: criticism, 6:5, 12:8, 13:3, 18:14,
19:6, 26 :4
Roxabaugh 26:11
Schwerin Research Corp. TV survey, 10:16
Sponsor: casualty rates, 11:5
TvAR: pet owners viewing, 12 8
TvQ: age group program preferences; 3:15

MEDICAL USE OF TV

Council on Med. TV, 2:12, 8:10, 16:7, 17:24, 20:13

scrambled ETV, 14;12, 23:5, 24 :8

Walter Reed Med. TV Center, 1:11, 2:9, 5:9,
6:11, 17:24

MERCHANDISING, TV RECEIVER & APPLI-
ANCES (See also Color)

business failures, 23:18

calendar TV-radio-phono showings, 13:20, 14 :21
consumer buying plans surveys, 8:17, 14:20
Electronies Leasing Corp., 5:18
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MERCHANDISING—(Continued)

FTC complaints: false claims, 1:19, 2:17, 15:19,
22:21; tube labeling, 5:17, 7:20, 10:19&21,
13:20, 14:19, 17:21, 26:18

forecast, 1:16

industry leaders forecast, 1:17

Internat. Home Furnishings Market, 2:14, 3:19

junkets, retailers, 23:18

legislation
model year tag, 5:18
NARDA Chicago convention, 4:16
product misbranding, 2:3

prices: trends, 2 :14, 3:20, 23:16

Ravenswood, 26:18

sales
appliances, factory sales prediction, 1:19
E1A figures, retail, 2:16, 7:16, 12:16, 15:17,

20:21, 25:19
forecast, 1:16
low-end market, 26:17
predictions for 1961, 4:16, 7:17
summary, 23:16
upswing, 21:117, 22:15, 25:15

scrapping, TV sets, 18:15

3-screen TV, 9:18, 11:18

uhf-equipped sets, 8:16

warranties, 1:15, 3:20, 18:16, 21:21

Wells TV, 2:19

Woolworth, 16:16, 21:21

MILITARY USE OF TV

aireraft carrier closed-circuit hookup, 6:11
Army’s Medical TV unit, 1:11, 2:9, 5:9, 6:11
5:4

Pentagon, closed-circuit color-TV, 4:5, 'l

MOBILIZATION

Civil Defense, 9:12 .
Conelrad, 11:11, 16:8, 18:6, 19:16
OCDM, 5:13, 6:14; 22:12, 24313

MUSIC AGENCIES

ASCAP, 10:24, 14:5, 20311
BMI; 25 :2
MCA, 13:24, 18:18

NATIONAL ASSN. OF BROADCASTERS (NAB)

automatic logging, 3:5
Board meetings, 6:12, 7:1
Collins, LeRoy

18:14, 19:14, 20:1,7&10, 22:2, 26:3&10

convention, 39th, 7:6, 11:11, 14:15, 15312, 16:8,

17:8, 18:7&8, 19:1&12, 20:p 1 et seq.
engineering achievement award, 7:16, 20 9
Engineering Advisory Committee, 10:15
executive development seminar, 25:12
forecast, 1:4
Harternbower, E. K., 19:4
Holland House, 10:15
House complaints liaison, 14:16
labor subcommittee, 13:14
McCollough, Clair R. Chmm,, 1:9, 735
membership, 194, 25:11
movie censorship for TV, 20:5, 24:11
publications diréctory, 23:3
Radio Board, 15:12, 25:11
Radio Code, 25:4
Radio Code Review Board, 3:16, 7 :11, 23:11
rcorganization, 23:13, 25 :5
review, 1960, 1:9
Richards, Robert K., 11:10 )
state bestrs. assns. pres. Conf., 5:14, 8:8, 9:8
‘T10, 7:15, 14;15, 20:10, 24:14
toy industry 10:14, 23:10
TV Board, 20:10
TV Code, 10:15, 25:4, 26:3
TV Code Review Board 7:11, 14:13, 26:3
TV Information Committee, 25:11
Voice of Democracy contest, 2:6, 8:3, 9:9
Wesson 0il, 10:15

NATIONAL BROADCASTING COMPANY (NBC)

affiliates, 7:10, 19:1, 20:10. 21 113, 26:5
Brinkley, David, 5:13, 11:5, 26:5
»Carnival Time’, 19:9
“Continental Classroom’, 19:8
»Dy. Kildare”, 15:14
Eastman Kodak billings, 10:5
foreign interests, 7:8, 19:18, 23:7
Hope, Bob, 15:7, 2137, 22:14
Horton, Robert, 22 :9
Huntley, Chet, 11:5 )
“The Kuklapolitans’, 21:15
“The Lawless Years”, 22:9
L.A. ha. purchase, 11:9
“*Meet the Press”, 5:12
Moscow ‘May Day coverage, 20:14
NBC News, 12:6, 19:6, 23:6, 25:15
newsfilm, wire-syndicated, 6:7, 20:5
“The Outlaws’’, 18:13
Paar, Jack, 11:5, 12:7, 26:12
Participating-Programs Unit, 15:8
personnel cutbacks, 7:10, 14:14, 16:8
Phila. Ch. 3, Philco protest, 14:2, 15:5, 16:5
“Piracy in the Caribbean”, 6:6
programming
color, 10:5, 19:6, 21:15, 25:18
most popular shows poll, 12:7
mavie specials, 8:4, 9:6, 19:8
public service, 17:12, 18:10
schedule, 9:5, 11:2, 14:6, 15:7

Pres., 3:3, 5:18, 6:12, 7:1, 9:13,
10:6&8, 11.:10, 12:2&9, 13:14, 15:2&13, 17:4,

“Project 20", 18:10

Purex women’s specials, 21:15

review, year-end, 3:5, 5:12

Sarnoff, R, W, Chmn., 6:4

Shove, Dinah, 8:6-

“*Some Like It Hot", 14 :8

station break, 24:1

“‘station-swap’’ plans, 2:13, 8:14, 17:4, 1826
trademark, 10:6

‘TV & Modern Mktg.’, 14:3

“The U-2 Affair”, 4:11
"Wagon Train®; 8

"Wells Fargo', 9:7, 21:15
" Whispetiing Smith’", 22:11

NETWORKING FACILITIES

duct transmission, 4:13
microwave predictions, 2:18
optical maser, 6:7

relay hop, longest, 22:6

NEW STATIONS ON AIR

forecast, 1:5

Beaumont, Tex., KBMT, 25:12

Douglas, Ariz., KCDA, 10:12

El Paso, Tex., XEPM-TV, 12:11

Hot Springs, Avk.,, KFOY-TV, 6:12

Idaho Falls, I1da., KIFI-TV, 4:6

Kansas City, Mo.,, KCSD-TV, 13:13

Phoenix, Ariz.,, KAET, 5:14

Portland, Ore., KOAP-TV, 5:14
Puerto Rlco

Mayaguez, WIPM-TV, 12:11
Canada

Banff, Alta,, CHCB-TV, 13:13
Fox. River, Que.,, CHSM-TV, 8:8
Halifax; N.S., CJCH-TV, 3:17
Harrison Brook, Que., CKCD-TV, 15:13
Keremeos, B.C., CHBC-TV-6, 9:9
Lumby, B.C., CHBC-TV-5, 6:12
Montreal, Que., CFCF-TV, 4:6; CFTM-TV, 7:5
Ottawa, Ont., CJOII-TV, 11:10
Pivot, Alta., CHAT-TV-1, 23:12
Salmon Arm, B.C., CHBC-TV-4, 25:12
Sturgeon Falls, Ont,, CBFST, 11:10
Toronto, Ont., CFTO-TV, 1:10

Stations off Air

-Cadillac, Mich.,, WWTV (temp.), 5:14, 7:4
Pocatello, Ida., KTLE, 4:6, 5:14

NEWSPAPERS
ad ‘content, 13:9
AP membership, 14:6
circulation, 12:8, 20:15
discounts, 8:11
Goodson-Todman, 25:12
TV ownership, 19:15

PATENTS (See also Antitrust)
Senate hearings, 15:19, 17:17
PAY TV

admen’s views, 17:24

Charge-a-Vision, 4:5

criticism, 15:3

forecast, 1:7

H&B American, 26:9

legislation, 2:3, 5:9

NCTA convention, 26:2

NTA, 14:9, 15:3, 22:11

protests, 29, 4:6, 7:24, 10:7, 13:6

Teleglobe Pay-TV System Inc., 16:9, 23:9

Telemeter: (see also Canada) ; 5:3, 10:3, 14:12,
22:11, 26:9 ,

TeélePromp Ter's Key TV system, 5:3, 26:9

West Coast group, 26:9 !

Zenith-RKO Hartford test, 1:10, 4:2, 9:1, 14:12,
19:4

PHONOGRAPHS

EIA figures,
21:22, 25:19
forecast, 1:16
Institute of Hi-Fi Mirs., 16:18
Westrex groove tape system, 13:21

POLITICS

Daly, Lar, 12:6

equal-time, 2:4, 5:8, 6:2, 8:9, 9:11,
11:4&12, 12:4, 13:15, 14:4&12, 15:6, 23:7

“Ev & Charlie Show"', 13:15, 16:11

legislation: govt. funds for Presidential cam-
paigns, 3:16, 6:13, 13:15, 16:6, 20:12

newsmen’s bias, 16:11

Nixon-Kennedy debates, 3:14, 6:6, 17:12&17

PR Dept. 1recommended, 13:16

Pres, Kerinedy, admen rate, 21:12

Republican Presidential campaign, 4:11

Section 315, 2:3, 5:8, 6:2, 10:11, 11:13, 22:3,
24 :13, 2537

‘Survey of Political Bestg.’, FCC study, 16:6

PRODUCTION, TV-RADIO-PIIONO

EIA figures, 2:16, 3:19, 7:16;
20:21, 25:19

flat-screen TV, 13:19

forecast, 1:16

Hoffman quits TV, 7:20, 14:18

innovations, 1:15, 2:14

Japanese, 4:17

plant vacation shutdowns, 26:17

4

1:18, 4:18, 8:16, 14:22, 16:18,

10:11,

12:16, 15:17,

wwWw americanradiohistorv com

remote control, 3:23

17-in, revival; 10:18

technological advances, 13:5

TelePromp Ter's communication-wall system, 4:16
transistor TV, 10:18

uhf-equipped sets, 8:16

PROGRAMS & PRODUCTION
ual networks)

broadcasters briefings, 15:13
Canon. 35, 17:13
cartoons, 21:15

(See also individ-

casualties, 3:15, 4:8, H:5, 8:12, 11:5, 12:9,
17914 20:16, 21:15, 268
censolship, 5 13:12, 20:5,

23:8

children’s news shows, 22:4

Civil War series, 14:8, 21:13

clergymen’s favorites, 24 :4

Congressional hearings, 19 :8

cost survey,:2:10

court, coverdge, 23:8

criticism, 3:15, 6:13, 7:15, 8:53&9, 9:11, 13:12&
13, 14:16, 20:16, 21:7, 22.:5&10, 24 :9

eclipse, sun, ¥:5

‘editorials, 8:6, 10:7, 12:7, 22:4, 25:11, 26:8

Eichmann trial, 8:5, 12:11, 18:9

Festivalsi: Monaco, §:6; Montreux,
13:7; 20:14, 23:8

forecast; 1:4&5

freedom of access, 11:4

govt. control, 17:16

immunity for repotters, 19:9,.24:9

Inauguration, 218, 4:7, 5ib

judgzes on TV, 22:4

jury delibération re-enactment show, 13:13, 14:8,
15:6, 18:10, 19:8

legislatures coverage, 3:14&15, 8:6, 11.:13, 23:12

live TV, 199, 22113 .

man-in-space shot, 8:5, 14:8, 18:9, 19:7, 20:9&
14, 21:10

network, fourth, 26:5

network: nighttime fall schedules,
15:7,,17:13, 19:7, 24:9

new shows ratings, 14 :5, 1537

‘newscasts,; 9:12

newsfilm by wire, 20:5

plagiarism cdse, 5:11 i

“Play of the Week", 2:10, 6:6, 8:5, 25:13

“PM East & PM West”, 1516, 17:15, 23:9, 26:12

predictions, producers, 2333

“public interest’ deflnitions, 2:5

‘public service
Collins, LeRoy, NAB Pres., 12:2
cost, 17:11
Intertel, 17 :16, 28 :9, 24:9, 25:15
local, 1:0, 2:10, 5:10, 7:6, 8:9, 9:8,

17:13, 1839, 19:9, 23:8, 24:5&8, 26:8

network,. 13:3, 17:11, 25:12
rates, 2:10
Westinghouse Pittsburgh Conf., 16:2&13, 17:8
Wolper, David, 17:12

quiz shows, 13:12; 24:14, 25:13

Russian spaceman, 16:11; 17:16

60-min.. shows, 3:8, 6:8, 19:13

slander conspiracy case, 2:10, 6:7

specials; 7:15, 13:12; 23:9

sponsor interference, 21¢11

Storer Best: Standards Dept. 14:15

Susskind, David, 8:5

Tiuman series, 2419

UN coverage, 8:4, 15:12

Vienna & Paris coverage, 22:13 )

violence; 4:7, 6:6, 11:13, 12:2, 13:15, 14:9, 15:10,
17:14, 18:6, 20:16, 23:3, 24:2, 25:7, 26:3

Wagner, Robert Mayor, 24:9

Westerns, 234

White House ’‘fireside chats”, 11:4, 12:7

White House news confs. coverage, 1:2, 3:15,
5:2&6, 6:11, 7:4, 8:4&6, 12:7, 17:12, 18:9
Awards

Albert Lasker Medjcal Journalism, 19:18
All-American (*Radio Daily’), 9:12
Communications & Public Intérest Conf., 6:7
criticism, §:6

Du Pont ‘TV-radio, 13:18 )
Edison Foundation mass media, 13:18
Emmy, 7:13, 12:10, 21:15, 22:5, 25:13
Freedoms Foundation, 9:13

George Polk Memorial, 13:18

National Brotherhood, 9:13

National Cartoonists Society, 18:13
National Religious Publicity -Council, 17:13
Ohio ‘State, 11¢13

Oscar, 17:12

Peabody, 17:13

RTES Gold Medal, 10:16

*Saturday Review’, 17:13

‘TV Guide’, 25:13

PUBLICATIONS
magazines, 8:11&12, 13:9, 17:9, 19:11, 20:15,
. 25:9, 26:11
‘Newsweek’ control, 11:11
Stauffer Publications Inc., 7:6
*Television .Factbook’, 2:2, 25:6

RECORDS, DISC
Capitol Records, 1:18, 16:20
‘Columbia Records; 20:20
counterfeiting, 1921
‘Decca Records, 12:20, 18:19, 21.:24

Hhib, 8:5, 9:12, 10:16,

h:6, 8:7,

11:2,. 14:6,

16:2,

I\{l
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)

payola, 21:16

Roulette Records, 22:23
sales, 23:19

stereo compatlblllty, 25:20

SALES, TV STATIONS

Commumcatlons Capital Corp., 7:6

forecast, 1:4

'Bellmgham Wash., KVOS.TV, 14:15

Buffalo, N.Y,, WKBW- TV, 1: 9,225

Butte, Mont., KXLF-TV, 4:10

Charleston, S. C., WCIV (CP), 5:13

Dagton, O., WONE-TV (CP), 14:15, 24:5

‘Enid- Oklahoma City, OKkla., KOCO-TV 23:13

Ft. Pierce, Fla., WTVI, 22:6

Fresno, Cal,, KJEO, 10:13, 21:9

Grand lsland Neb., KGIN-TV (CP), 7

Green Bay, Wis., WFRV 2:6

Greenville, N.C., WNCT, 15:13

Helena, Mont,, KXLJ-TV, 4:10

Hunlmgton W Va., WSAZ-TV, 6:12, 14:15

Kansas City, Mo., KMBC TV, 6: 12

New- Britain, Conn WHNB- TV 8:15, 26:10

New York, N.Y,, WNTA-TV, 8:8. 9: 8, 10:13,
11:8, 13:14, 14:2&8, 17:7, 18:14, 19:1.) 21:9

Omaha, Neb.,, KMTV, 9 9

Portsmouth, Va WAVY-TV, 16:9

Rochester, N.Y.. WROC-TV, 5: :14. 715, 12:11

Salisbury, Md., WBOC—TV 17:7

San Diego, Cal KFSD-TV, 4:6

Sedalia, Mo., KMOQ-TV 6:12

Weston, W, Va,, WJPB'-'TV, 24:5

Yakima, Wash.,, KNDO, 6:12

Youngstown, 0., WKST-TV, 16:5

Yuma, Ariz., KIVA, 6:12

Canada
Vancouver, B.C., CHAN-TV, 10:13

SECURITIES & EXCHANGE COMMISSION

(SEC)

officers & directors stock transaction, 4:20, 7:22,
12:19, 17:22, 20:23, 25:23

Skiatron ‘Electronics & TV, 4:19, 18:19

stock registraiton requests by firms not listed
élsewhere, 2:19, 4:19, 7:22, 10 :22&23, 14:23,
15:20, 18:19, 22:21, 24:19

violations, 18:20, 19: 14 23:13

SEMICONDUCTORS

molecular electronics, 26:15

sales, forecast, 2:17

transistors: EIA factory figures, 1:18, 6:16, 9:17,
18:15, 21:22, 26:17

SOCIOLOGICAL EFFECTS

l, Campbell-Ewald’s study. 18:9

children, 16:10

SPACE COMMUNICATIONS

allocations study, 2:4

AT&T; 5:6, 13:7, 14:24, 17:24, 21:7, 25:2
Conglm.uonal inquiry, 13:15, 18:7, 19:17, 21:7
FCC hearings, 19:16, 22:12, ‘2317

frequency allocation treaty, 21:9
GE, 18:6, 19:16, 23:7

ITT, 4:13

interstellar TV, 13:7

NASA, 6:7&14, 21:7

ownership, private, 1:11, 10:15,
RCA, 13:7, 21:12

rocket camera, 7:24

WBC, 16:5, 19:16

SPORTS (See also Subscription TV)

“ABC’s World of Sports'’, 15;6

baseball, 8:6

bowling, 24:14

boxing, 1:11, 5:9, 6:9, 11:14, 14:16, 23:4
football, 15:6, 17:11, 18:9, 19:6
horsc-racmg, 5:8

legislation, 2:3, 5:8, 14:16, 20:12, 23:4
wrestling, 19:8

STEREOPHONIC RADIO & TV

FM
applications, 22:5
‘EIA campaign, 21:20, 22;16
patents, 19:19
receivers & adapters, 17:18, 18:16, 19:20,
20:19, 21:17, 22 17, 23:1, 25:18
standards 1: 15, 5¥18, T: 18 9:15, 14:19, 16:5,
17:1, 19:2&19, 25: 21
statlon equipment, 18:4, 20:3&19
station poll, 19:2
stations on air, 23:1, 24:18, 25:18&21, 26:16
table models, 25:18
Kahn AM system, 24:5

TAPE RECORDING, AUDIO
cartridges, 1:9, 18:17, 21:20
Eastman Kodak, 8:17
forecast, 1:17
four channel, 17:21
Westrex groove tape system, 13:21

TAPE RECORDINGS, VIDEO (See also Ampex
Corp. and RCA)
NAB convention, 19:5, 20:4&11
National Video 'lape Productions Inc,, 1:12
NBC TeleSales, 10:3
Sony recorder, 13:7
transistorized video-tape recorder, 6:7

14:24

VHF Inc., 23:14
Videotape Center, 1:12
Videotape Productions, 6:9, 11:9, 18:13, 23:14

TAXES

excise
commumcatxons, 5:14, 6:11, 10:8
ham radio receivers, 11:18
TV-radio commercmls loeal, 8;17, 6:15
T V-radio-phono rules, 1:18
income, 9:11, 16:13, 23:14
legislation, 2:3
sales, 7:12

TUBES, TV PICTURE (See also individual mfrs.
and Color)
color, 11:16, 13:19
Internat, Home Furnishings Market, 2:14, 3:20
RCA’s dark heater, 10:20

sales: factory, EIA figures, 2:16, 7:19, 12:16,
16:18, 21:22, 25:19; forecast, 2:17
shields, 2:14, 3:20, 5:15, 7:20, 10:17, 11:18,

13:22, 16:16, 25:17, 26:16

UHF (Ultra High Frequency) {(see also allocations)
CP-holder FCC hearings, 12:4
FCC N.Y. project, 1:8, 10:11, 13:6, 14:11, 16:4,
17:6, 20:10, 22:12, 25:20
ownership by vhf in same city, 12:5
production & sales, 8:16
shift to all-uhf, 1:9
tuner research, FCC, 15:16

UNIONS & GUILDS

AFL Film Council: runaway production, 3:8,
7:13
AFM: foreign recordings, 13:16; WWL-TV

complaint, 18:6, 20:11

AFTRA : Pension & Welfare Fund, 25:13; strike,
KXTV Sacramento, 11:11, 18:14

AGVA: “National Week"’, 4:11, 5:9, 25:13, 26:14

Associated Actors & Artistes of America, 18:13
DGA: contract, networks, 4:11, 16:8, 17:13,
18:8, 19:6, 23:6; residuals, 10:3
IATSE: ATFP & AMPP contracts, 3:8, 4:8,
5:10, 6:8; CBS walkout, 15:8; IBEW juris-
dictional dispute, 3:7
IBEW: electronics import boycott, 4:17, 5:165,
9:17, 11:18, 12:13, 16:18, 17:20; network con-
tract, 6:11, 7:10; picket, WOGA Chattanooga
sponsors, 4:6
Inter-American Entertainment Workers Federa-
tion, 17:13, 22:9
NABET: contracts: KYW-TV Cleveland, 7:6,
network, 6:11; strike, KXTV Sacramento,
11:11, 18:14, 23:13; WWTV Cadillac, 23:13
SAG
contract negotiations: AMG, 1:12; MCA, 1:12;
movies, non-theatrical industrial & educa-
tional, 5:11, 8:13; TV commiercials, 3:13,
4:8, 6:5, 18:12
dues raise, 7:12, 11:8
residuals, 7:12, 8:13, 10:3, 24:10
SEG, membership meeting, 15:10, 21:14
TV Producers Guild, 23:14
WGA
British writer guild affiliation, 2:11
election, 11:8
residuals, 10:3, 14:10, 24:10
strike: Nelson, Ozzie, 5:10, 6:8
Tors, Ivan, fined, 21:14
TV-radio writerrs awards, 7:13
“TV on Trial” panel, 22:8, 23:15

VOICE OF AMERICA

Murrow, Edward R. Dir., 6:3, 7:14, 12:2, 13:4,
22:3, 25:14
radio station, roving, 5:9

USIA: budget, 4:10, 23:4, 26:14; cabinet
status, 7:14; criticism, 3:16; foreign TV
;e;ptl)gt. 17:16; TV film distribution abroad,

MANUFACTURERS AND MERCHANDISERS

ADLER ELECTRONICS INC.
1:10, 8:10, 9:19, 10:22, 18:20, 19:24, 23:18
ADMIRAL CORP.

Canadian Admiral, 20:24

dealer convention, 7:20

financial reports, 14:23, 16:19, 20:22
hotel equipment, 22:21

models, new, 12:15&16, 13:22, 19:22
NARDA Chicago convention, 4:16
1962 line, 21:18, 22:19

radios, 16:19

TV sets, 7:20

ALLIED RADIO, 12:20, 26:20

AMERICAN BOSCH ARMA,
18:18&19

AMERICAN ELECTRONIC LABS, 4:20, 24:19

AMERICAN ELECTRONICS, 6:19, 17:23, 18:18,
20:24, 21:21, 25:21

AT&T, 3:24, 5:6, 9:20, 13:7, 14:24, 16:20, 17:24,
21:9&24, 24:19, 25:2

AMPEX CORP.
Ampex Audio-Prof. Products Co. merger, 6:18
Ampex Video Products Co., 8:7
financial reports, 6:20, 11:20, 13:24, 25:22&24
models, new, 5:18
Oscar Class II Award, 15:7
tape recorders, 11:14, 12:12

AMPHENOL-BORG ELECTRONICS CORP.
5:19, 8:20, 9:16, 14:21&22, 20:24, 22:23

ANDREA RADIO CORP., 10:22, 17:21, 22:22
ARVIN INDUSTRIES INC., 5:18, 8:20, 18:18
AUDIO DEVICES, 16:20, 18:19

AVCO CORP., 5:20, 13:24, 18:19

AVNET ELECTRONICS, 1:20, 8:20, 12:18, 20:22,
21;24

BECKMAN INSTRUMENTS
2:17, 4:20, 5:20, 9:19, 18:18
BELOCK INSTRUMENT, 8:20, 19:20

BENDIX RADIO DIV., BENDIX CORP.
1:20, 8:20, 10:22, 21:24

CLAROSTAT MFG., 16:20, 20:24

CLEVITE CORP., 11:20, 19:24, 24:19

COHU ELECTRONICS, 15:20, 18:18, 19:24
COLLINS RADIO, 3:24, 13:24, 22:19, 26:20
CBS INC., 7:14&23, 9:18, 17:10, 20:24, 23:18
CONRAC INC,, 6:16, 9:19, 10:19&22, 17:22

CONSOLIDATED ELECTRONICS IND.,,
23:19, 25:24

11:20, 14:21,

9:16,

5

wwWw americanradiohistorv com

CORNING GLASS, 2:14, 3:20, 4:16, 6:19&20,
10:17, 11:18, 13:22, 16:18, 17:20&23, 21:21, 25:17

CROSBY-TELETRONICS INC.
6:16, 7:18&23, 10:22, 14:19, 26:18

DALTO ELECTRONICS, 4:12&16
DAYSTROM CORP., 5:20, 22:21, 24:20

DELMONICO INTERNATIONAL
3:23, 6:17, 9:18, 14:18&20

DOMINION ELECTROIIOME INDUSTRIES LTD.
2:15, 7:20, 10:22

DYNAMICS CORP. OF AMERICA, 14:23, 17:21,
18:18, 20:24

EASTMAN KODAK, 8:17, 10:5, 21:16
EITEL-McCULLOUGH, 18:18, 20:24
ELECTRONIC ASSISTANCE CORP., 4:20, 13:24

ELECTRONIC ASSOCIATES, 11:19&20, 20:24,
24:19&20

Elé:l;]CTgRONlCS CORP. OF AMERICA, 11:20,
i1
ELECTRONICS SPECIALTY CO., 1;20, 5:19,

11:19, 14:21, 17:23
ELECTRO-VOICE, 5:20, 24:20, 26:20

EMERSON RADIO & PHONOGRAPH CORP.
Argentina subsidiary, 12:17
Du Mont Emerson Corp., 10:21
Du Mont line, 2:17, 19:20, 25:20
Emertron Inc., 5:17, 24:19
financial reports 2:19, 5:20, 13:24, 22:22
Fleetwood Corp., Montreal 13:22
forecast for 1961 818
Granco Products control, 8:19
Israel production, 9;18
1962 line, 25 :20
Peru licensee. 22:20
price-cuts, 11:18
speaker system, 25:20
Telectro Industries merger, 11: 19, 17:20
Uruguay licensee, 22 :20

ERIE RESISTOR, 9:18, 13:24, 16:20, 20:24, 21:24

FAIRCHILD CAMERA & INSTRUMENT CORP.

cable production plant purchase, 4:19

Curtis Labs & Circle Weld purchase, 20:22, 21:21
Du Mont Labs, 11:18, 26:18

financial reports, 12:20, 18:18, 24:19
International Div., 15:17

Waste King Corp. purchase, 9:16

FEDERAL PACIFIC ELECTRIC, 10:22, 21:24
FOTO-VIDEO ELECTRONICS, 20:4, 21:24
GABRIEL CO,, 8:20, 18:18
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GENERAL BRONZE, 13:24, 19:24

GENERAL DYNADMICS, 6:16, 7:20, 13:24, 16:17,
17321, 20:24
GENERAL ELECTRIC
Auburn, N.Y,, plant, 23:19
Canadian GE, 11:20
color; 9:16, 13:19, 16:15
Communication Products
18:16
Communications Satellites Inc., 18:6
Compactrons, 12:16, 13:22
distribution system, 10:19
financial reports, 6:20, 12:19, 17:22
imports, 6.:17
1UE propaganda campaign, 12:17
Lynchburg, Va. plant, 2:17
models, new, 2:17, 13:22
NLRB charges, 9:18
New Concord, O., center, 22:17
1962 line, 23:17, 25:20
Phoenix, Ariz. plant, 5:18
Pittsfield, Mass. plant, 17:21
price-fixaing case, 7:18, 10:19,
14 :1&20, 15:18, 25:21
rectifiers, selenium, 5:16
science kits, 7:19
station equipment shipments, 17 :6
stylus diamonds, 19:20
Sunnyvale, Cal. lab, 2:17
TV monitors, 10:15
TV sets: 19-in. portable, 1:15; 1¢ TV-base sale,
10:20'; shields, 7:20
Valley Forge, Pa. center, 12:17
watér cooler, 14:22
GENERAL INSTRUMENT CORP.
financial reports, 3:24, 22:22
Hicksville, N.Y, plant, 2:17
nuvistor uhf tuner, 10:20
Pyramid Electric acquisition, 12:15, 20:22, 21:21
GENERAL PRECISION EQUIPMENT CORP.
financial reports, 7:23, §:20, 15:20, 18:18
Martin Co. suit, 9:19
SEC registration, 14:24, 18:20

GENERAL TELEPHONE & ELECTRONICS
financial reports, 9:20, 13:19, 16:19, 17 :23

GLOBE-UNION, 9:20, 18:18
GRANCO PRODUCTS, 2:15, 11:18, 12:15, 25:18

HALLICRAFTERS, 1:20, 12:20, 16:19, 18:20,
22322, 24:19, 25:24, 26:20

HARMAN-KARDON, 3:21, 5:18, 7:19, 10:19
HAZELTINE ELECTRONICS CORP., 2:20, 12:20
HEROLD RADIO & ELECTRONICS, 5:18, 20:22

HEWLETT-PACKARD, 6:20, 7:23, 9:20, 13:24,
14321, 17:21, 22:22, 23:19, 24:19

HOFFMAN ELECTRONICS CORP.
commercial-products div.; 12:15
financial reports, 7:23, 15:20, 18:18, 20:22, 26:19
international trade dept., 5:18
quits TV & hi-fi business, 7:20, 14:18

INDIANA GENERAL, 9:20, 18:18, 19:24, 24:18

INTERNATIONAL RECTIFIER, 8:20, 12:19,
19:24, 25:21&23

INTERNATIONAL RESISTANCE CO.
2:19, 4:18, 6:16, 8:20, 10:21, 12:17, 19:24

ITT, 4:13,18&19, 7:19, 12:16, 13:17&24, 15:19,
17:21, 20:24, 21:21

JERROLD ELECTRONICS CORP.

annual repoit, 5:19

CATYV equipment 4:5, 24:7

CATYV systems, 2:9, 4:5, 13:17

finanecial report, 24 :20

1larman Kardon purchase, 10:19

Huntingdon Vealley, Pa. lab, 5:18
LAFAYETTE RADIO ELECTRONICS CORP.

6:18, 7:23, 9:19, 12:18&20, 22:22

LING-TEMCO ELECTRONICS, 4:19, 5:19, 6:16&
18, 9:16, 10:19, 13:24, 14:21, 21:24, 23:19, 24:18

LITTON INDUSTRIES, 10:22, 11:18, 12:17, 16:19,
23:20

LORAL ELECTRONICS, 4:20, 5:19 9:16, 13:21,
14;21, 1517, 18:16, 23:19, 24:18

MAGNAVOX CO.
dealer franchises, 7:19 )
financial reports, 3:24, 7:24, 14:23, 15:20, 16:19,
18:18
Greenville, Tenn. plant, 5:18
Jefferson City, Tenn. plant walkout, 9:18, 14:22
models, new, 3:22
1962 line, 23:17
organ, electric, 12317
Paducah; Ky. plant, 2:15
stock, 17:22, 19:23
tape recorder, 24:17
warranty, labor—parts, 21:21

Dept. Dallas office,

12:18, 13:6,

- MAJESTIC INTERNATIONAL, 3:23,; 24:17

P. R. MALLORY & CO., 6:20, 15:19, 17:23, 23:19
MICROWAVE ASSOCIATES, 14:23, 19:24, 21:24
MINNEAPOLIS-HONEYWELL, 6:20, 17:23

MINNESOTA MINING & MFG,, 8:19, 9:16, 18:17,
20:24, 21:20

MOTOROLA INC.
antennas, auto, 5:18
Canadian mfg. & mktg., 10:20
color, 9:16
debentures, 14 :24, 18:20
financial reports, 12:20, 19:23
imports, 6:17 .
Lowry Electronies Ine;, 11:17
models, new,2:17,. 3:22
Phoenix, Ariz. plant, 22:17
radios, 15:17
traflic control test, 17:24

MUNTZ TV INC,, 2:17, 3:24, 14:22&23, 26:19
MUTER CO., 6:18, 14:23, 17:21&23
NATIONAL CO. INC,, 2:19, 13:24
NATIONAL UNION, 14:23, 20:24, 24:17
NATIONAL VIDEO, 5:18, 16:16, 24:19
NEWARK ELECTRONICS, 1:20, 14:23

OAK MFG. CO., 9:20, 10:19, 13:21, 14:23, 19:20,
21:24, 24:20, 25:23

OLYMPIC RADIO & TV DIV, SIEGLER CORP.
1:18; 6:17, 17:21, 26:18

PACIFIC INDUSTRIES, 3:24, 12:20, 26:20
PACIFIC MERCURY ELECTRONICS, 4:19, 16:20

PACKARD-BELL ELECTRONICS CORP.
expansion eastward, 9:15, 14:21
financial reports, 5:20, 14:23, 18:18
lockout. of employes, 11:19
models, new, 5:18, 18:17
1962 line, 24:17, 25:19
wall TV, 24:17

PERKIN-ELMER, 8:20, 23:20

PHILCO CORP.

Air Force contract, 22:19

Bendix Home Appliance, France, 2:15

Colombia licensee, 5:18

color, 9:16, 2415 .

financial reports; 10:23, 15:18, 21:23

foreign market operations, 4:14, 10:23

Fort Washington, Pa. hq., 18:17

models; new, 2:17, 17:20

1962 line, 23:17, 24:15; 25:19

Phila. Ch. 3 protest, 14:2, 15:5, 16:5

receiving tube production, 23:18, 26:19

TV sets: ETV, 24:17; Predicta, 15:18; warranty,
parts & labor, 1:15

Washington exhibit, 21:21

PHILIPS LAMP WORKS, 19:24, 23:20

POLARAD ELECTRONICS, 8:20, 18:16, 26:17
RCA

AFTE contract; 25:18
airborne TV system, 13:7
beverayge-inspection equip. sale, 13.:21
Burns, .John L. Pres., 24:18
éircuitry, electronic, 7:20
color, 2:15, 4:19, 9:16, 11:16, 13:22
dark heater, 10:20
dealer scholarships, 17:20
fellowships; 10 :21 )
financial reports, 10524, 19:21, 23:19
future products, 20:21
imports, 11:16
1UE contract, 24:18
microwave, longest, 22 :6
models, new, 9:18, 12:15
N.Y. uhf project transmitter contract, 10:11
1962 line, 21:18, 22:15
nuvistors, 7:18, 12:16
Palm Beach, Fla., data-processing center, 22:18
Princeton, N.J, center, 9:17, 12:17
promissory notes, 7 :24
radios, 9:18, 19:i22
RCA Sales Corp., 7:20
reorganization, 11:15
seagoing TV system, 6:11 .
tape recorders, 1:9, 10:15, 11:14, 21:16; ship-
ments; 11:11
translator equip., 4:5
TV distribution system, 1:11
TV sets
color-TV test instrument, 7:20
DC-restoration circuit, 3:22
portables, 14:19
sales forécast, 9:18
vhf transmitter, 14:15

RAYTHEON MFG. CO., 5:20, 6:16, 7:21, 16:20,
18:16, 22:20

HOWARD W, SAMS & CO., 4:20. 6:18, 18:17&18,
21:19, 24:18
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SANGAMO ELECTRIC, 11:20, 19:24

SEEBURG CORP., 5:20, 11:20

SIEGLER CORP., 6:16, 8:20, 18:18
SONOTONE, 5:19, 9:16, 13:24, 20:24

SONY CORP., 6:7, 9:19, 13:7, 18:17, 19:23, 24:19
SPEER CARBON CO., 4:18, 11:20, 19:24
SPRAGUE ELECTRIC, 1:19, 6:18, 9:17, 13 :24

STANDARD KOLLSMAN INDUSTRIES
Bedford Blanket merger, 1:20
Casco Products, 12:15, 18:16
financial reports, 10:22, 18:18,24:19
stock split, 25 :24
warratities, 5:17

STEWART-WARNER, 12:20, 18:18
STROMBERG-CARLSON, 7:13, 1y:17, 17:21

SYLVANIA ELECTRIC PRODUCTS CO:
color, 9:16, 10:17
Houtzdale, Pa. plant, 2221
imports; 6:17 .
inventory protection, 23:19
IUE contract, 7:20
Mill:Hzll, Pa. plant, 5:18
models, riew, 10:21, 18:17
1962 line, 22:15
phosphor, 25:21
picture-tube exports, 10:20
Purolator promotion, 4:18
radio warranty; 18:16
Sylvania Electro-Specialties, 13:20
TV sets: color, 6:18 ; new models, 2:17
Warren, Pa. plant, 22:17

SYMPHONIC ELECTRONIC, 3:22,:4:19, 6:19
19:24, 22:19&23, 23:18,24:17,:25:18

TECHNICOLOR, 8:20, 19:24

TELECTRO. INDUSTRIES,
14 :24; 22:22
TELEPROMPTER CORP.
CATYV systems, 7:24, 10:8, 24:7
communication-wall system, 4:16
education: aids, 20:18
financial reports, 17:23, 20.:24
Key TV system, 513
Patterson-Johansson fight, 1:11, 5:9, 6:9, 11:14
production-services div., 8:10

11:19, 12:20, 13:21,

TEXAS INSTRUMENTS, 4:18, 10:22, 11:20, 17:22,4

22:19, 25:21

TEXTRON ELECTRONICS, 10:22, 18:16;, 20:22,
21:24

THOMPSON RAMO WOOLDRIDGE

financial reports, 9:20, 18:18

Pacific ‘Semiconductors, 7:19, 8:20, 10:23

Radio Condenser Co. purchase, 1:19, 10:23, 19:20
SEC registration; 12:20, 23:20

Space Technology Labs, 2:17,:10:23

TRANSITRON ELECTRONIC, 5:20, 6:19, 7:23,
16:17, 22:22

TUNG-SOL ELECTRIC, 9:20, 18:19

VARIAN ASSOCIATES, 6:20, 12:18, 18:20, 19:24
VICTOREEN INSTRUMENTS CO.; 12:18, 13:24
WEBCOR, INC, 1:18, 3:24, 7:21, 8:19, 14:23

WELLS-GARDNER ELECTRONICS, 12:16, 15:20,
16:17, 19:23

WESTINGHOUSE ELECTRIC CORP.

bottled-water cooler, 13:21
color, 9:16
financial reports, 5:20, 10:21, 18:19
generator, thermoelectrie, 4:13
home appliahce & equip. contract, 7:20
kitchen ranges, electric, 9:18
models, new, 3:22
molecular electronies, 26:15
price-fixing case, 14:1&20, 15:18, 21:24
sales, 2:20
scholarships, 25:21
Science Talent. Research, 10:21
SEC registration; 10:24
Teletronic Systems purchase, 4:19
TV sets: production, 26:19.; warranties, 1:17
WILCOX-GAY, 17:23, 26:19
ZENITH RADIO CORP.
ad campaign; 17:21
color TV, 9:2&14; 11:16
E1A, quits, 22:17
finané¢ial reports, 6:19, 11:20, 18:19
hearing aid, 12:15
imports; 6:17
models, new, 12:15
1962 line, 24:17, 25:19&20
pay TV, 1:10, 4:2, 9:1, 14:12, 19:4
radios, 6:18
Rauland, 22:21 y
TV-steréo line, 1:15
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FORECAST 1961:

Our own predictions for the new year in telecasting (p. 3).
Another record, competitive year for home electronics (p. 16).

SUMMARY-INDEX OF WEEK'S NEWS

FCC

REGULATING THE REGULATORS should be super-oversight func-
tion of White House, James M. Landis tells Presidentelect in
report castigating FCC (pp. 1, 7 & 8).

LEE WANTS GRANT—OF UHF. He continues his push for all-uhf
shift, decrying vhf squeéze-ins, saying that all-channelréceiver
legislation isn’t enough (p. 9).

Programming

LIVE WHITE HOUSE TV ASSURED by President-elect Kennedy's
press secy: Pierre Salinger. He opens. all Kennedy news confer-
encs to instantaneous broadcasts (p. 2).

Film & Tape

SYNDICATION FIELD IS AMBIVALENT: producers are -gloomy
and sdlesinen are optimistic (pp. 6 & 11).

RECORD NUMBER OF HOUR PILOTS in production. Hollywood
film-makers turning out 35 or more for next season (p. 11).

Auxiliary Services

HARTFORD PAY-TV GO-AROUND provided again in replies by
parfies to each other’s briefs on ‘proposed test okayed by Broad-
cast Burequ. No new-issues raised. (p. 10).

ADLER'S FIRST VHF TRANSLATOR offered ot $2;,100—with orders
on hand from 20 reqular stations seeking extended coverage,
100 inquiries (p.. 10).

AXE SWINGS ON MEDICAL TV at Army’'s Walter Reed Center,
where 38 staffers get 30:day notices, but million-dollar unit's
civilian chief won't say die (p. 11).

Consumer Electronics

ZENITH BOOSTS PRICES of some TV & slereo models, GE intro-
duces 19-in. portable at $159.85, Philco announces 90-day parts-
&labor warranty in advance of Chicago Mart (pp. 15 & 18).

FM STEREO STANDARDS may be set this month; FCC holds first
stereo meeting, listens to tapes of NSRC field tests. Bartley
expects “something before spring”* (p. 15).

ANOTHER RECORD YEAR seen in 1961 for consumer. electronics,
with heavy competition, low profit margins. TV, phono sales. may
exceed 1960, FM stereo offering new-product push (p. 16).
MOTOROLA & PHILCO PRESIDENTS see 1961 business at least
as good as 1960 (p. 17).

OCT. PHONO 'SALES DROP 19% below 1959 level al retail,
although 10-month cumulative 1960 sales are 10% chead of 1959
(p. 19).

"Stan'ons

NAB's YEAR OF TRIAL reviewed by Policy Committee Chmn.
Clair R. McCollough, who finds advances by broadcasters in
1960 more than made up for “bad headlines” (p. 9).

TORONTO INDEPENDENT STATION CFTO-TV begins operation
from $5-million -installation, raising Canadian station total to 78
(p. 10).

Other Departments

CONGRESS (p. 10). FOREIGN (p. 10). TECHNOLOGY (p. 11).
ADVERTISING (p. 13.) NETWORKS (p. 14). PERSONALS (p. 14).
FINANCE (p. 19).

REGULATING THE REGULATORS:

Caustic, controversial—and, to some, contradictory—

criticism of govt. requlatory processes was poured out in 30,000 words last week by New Deal veteran James
M. Landis in his delayed report to President-elect Kennedy on shortcomings of FCC & other agencies.

Hard-&wide-hitting Landis indictment boiled all over Washington, then simmered down to 3 main

recommendations for agency reform by the incoming Democrdtic administration: (1) Replace political hacks
with dedicated & competent administrators. (2) Overhaul & refurbish the whole system. (3) Put agencies
under direct coordinating policy control of the White House.

All of it had been heard before, from one source or another, in the quarter-century since the New

Deal began sprouting dalphabetical commissions & boards (with Landis & President-elect’'s father Joseph P.
Kennedy among the incubators: Kennedy was the first SEC chairman; Landis helped him nurse it through
its early days, then took over as 2nd chairman). But seldom had so much been tied together in one agency-
damning document,

And more will be heard from Landis before he’s through with his special assignment for Kennedy.
He'll continue as White House advisor on agencies in any event. Landis had denied earlier reports that he
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would go on the govt. payroll, but he agreed Dec. 29 to take a temporary job at the White House as Ken-
nedy’s special asst. for regulatory agencies to plan the overhaul. In this role he’ll inevitably be tagged
"czar”—although he bridles at any such title. | |

Implementation of Landis report will be something else again. In his first reaction to it in Palm
Beach, Kennedy said nothing about adopting the agency blueprint as a White House directive, observing
only that: “This is a most important & impressive analysis of the regulatory agencies, which deserves the
attention of members of Congress as well as the agencies themselves.” And members of Congress—Demo-
crats & Republicans together—will balk when & if they are asked to surrender any jurisdictional controls of
“independent” agencies to White House. The President appoints their members, but the agencies were
created by Congress, which always has regarded them jealously as its own babies—whether they've
become monsters or not.

Caustic comments by Landis on the regulatory operations of FCC (see p. 7) & the other agencies
were received with surprising equq‘nimity within the castigated offices. There were no immediate 'pu‘blic
protests that Landis was unfair or didn't know what he was talking about. CAB Chmn. Whitney Gillilland
went so far as to say the report was a “fine piece of work.” FCC Chmn. Ford had no commient for publica-
tion, but it was pointed out that many Commission faults & lags ¢ited by Landis already weére being corrected.
A Commission spokesman told us: “Within the last year, we have adopted or got on the road everything—
everything—that Landis recommended and that the Commission could do by itself. Why, we even asked
for funds to entertain foreign communications dignitaries, but were turned down.”

Late in week, Ford issued the Commission’s annual year-end statement, chronicling a series of actions
to show that FCC was scarcely a do-nothing outfit in 1960. Said the report: “Mdny serious ptoblems fdced
the Commission at the beginning of the year. The Commission attacked these problems with unusual vigor,
which has resulted in many of them being solved & many others advanced to the point of decision” (for
details, see p. 8).

Controversial nature of proposals by Landis for agency reorganization under close White House
ties was pointed up, however, by Chmn. Carroll (D-Colo.) of Senate Judiciary Administrative Practice & Pro-
cedure Subcommittee. A loyal party meah, he nevertheless wéamed in an understatermént that Congress won't
be quick to go along with any Kennedy administration plan to tighten the White House grip on agencies.
As for Republicans, heat against Landis proposals—& Landis himself—already was turned on last week.
Ranking House Commerce Committee minority member Bennett (R-Mich.) said selection of Landis as overseer
"will completely destroy the integrity & independence” of agencies. Bennett also suggested that Landis,
whose law practice has included regulatory cases, may have "ulterior motives.”

Contradictions in Landis report cropped up particularly in his arguments for a super-oversight office
under the President and in his indi¢tment of FCC for submitting to ocutside pressures, some observers said,
citing these instances: Landis scored what he said were improper White House influences on agency decisions
during the Eisenhower administration. But he urged more—not less—policy intervention by the Democratic
White House. He cited "evidence” that FCC was afflicted, more than any other agency, with ex-parte infec-
tions. He stressed "suspicion” that networks dominate FCC. But at the same time, Landis complained that
FCC is “far too subservient” to Congressional investigators who have done more than anybody else to
expose such evils.

LIVE WHITE HOUSE TV ASSURED: There'll be live TV & radio coverage of White House
news conferences this year. President-elect Kennedy's press secy. Pierre Salinger made it definite &
official last week.

“TV & radio are communications media and I believe that they're most effectively used in a live
situation,” Salinger said in Palm Beach, réporting that doubts about opening conferences to cameras &
mikes for instantanecus broadcasts (Vol. 16:49 p3) had been resolved. “We found that to be the situation in
the campaign, and I believe we'll continue 'to hold that view.”

Precedent-making White House news plan probably will be put into effect at first Kennedy meeting
with reporters, following his Jan. 20 inauguration, Salinger said. Special evening conferences will be
scheduled from time to time thereafter to provide maximum TV audiences—and networks will be able to
cover reqular conferences live after getting prior permission from Salinger. He said he didn’t anticipate

that they’d want to carry all of them, however.
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Networks are "very receptive to this idea,” Salinger reported following 90-min. negotiations Dec. 27
in Palm Beach with representatives of 4 networks—CBS News Pres. Sig Mickelson, NBC News vp William
McAndrew, ABC Washington news chief Robert H. Fleming, Mutual vp Joe Keating.

"Fireside chat” radio format developed by President Franklin D. Roosevelt will be revived & adapted
by Kennedy for statements he may want to make to nation during televised conferences, Salinger added.
But he quickly emphasized that this didn’t mean that non-broadcast conferences would be less important:
"We have never tailored the news to fit the time, and we're never going to do that.”

News conferences are exempt from Sec. 315 of Communications Act, but Republicans promptly
warned that they'd be watching Kennedy performances for possible equaltime opportunities on air,
anyway. “If Presidential news conferences are going to be used for propaganda purposes, then we Repub-
licans will have to consider asking for equal time,” said asst. Senate minority leader Kuchel (Cal.).

LOOKIYN G RHEAD: Here are the most educated quesstimates we can gather for you as to what 1961
may hold for the field of television:

Congress: Congressional wrath against broadcasters, incited by quiz & payola misbehavior, is
pretty well spent. Barring fresh flareups of scandal-—which aren't in sight—TV & radio should coast through
new session without running into bad legislative trouble such as erupted into 1960°’s Harris-Pastore Act.

Impact of Kennedy administration policies on industry is more likely to come from broad Congres-
sional program for overhauling all regulatory agencies than from any reform moves aimed at broadcasting
alone. And agency reforms, which could reshape FCC, aren't at top of Democrats’ “must” list for 1961.

Left-over let's-do-something-about-broadcasting bills will be revived in great numbers. New ones
will be introduced in profusion. There will be Senate & House Commetcé Committee investigations, much floor
talk, many Congressional Record sermons on what’s wrong with industry. Long-pending proposals for FCC
regulation of networks, CATV controls, dual-reception vhf-&uhf TV sets, reduction of station-license traffick-
ing, stand better chance than some others of getting through Congress.

Legislative Oversight Subcommittee won't be back in House, however—unless there’s unexpected
switch in plans. And although its Chmn. Harris (D-Ark.) will be on hand again;, its doubtful that this session
will generate enough legislative steam to scald industry severely.

One thing weighing heavily in broadcasters’ favor: Their generally-applauded fairness in coverage of
politics (which members of Congress watch most jealously) in 1960, when they were placed on good behavior
under suspension of equal-time requirements for Presidential election tickets.

Federal Communications Commission: Much depends on who new chairman will be. There
will be a continuing regulation-tightening process, regardless of chairman’s identity—but speed & depth of
action will be set by the chief.

Relationships with Congress, courts & Executive Branch will be good—but, again, public performances
of Commission’s top spokesmdn will weigh very heavily.

Tighter surveillance or not, however, FCC activity will have only véry slight impact on actual broad-
cast output. 1t would take many years of persistent Commission pushing—within the area restricted to it by
law—to have perceptible effect on programming.

But broadcasters will be kept more on toes in such things as ownership & financial reports, technical
operdtions, logging, station identification, etc.

Federal Trade Commission: Momentum built up at revivified FTC under driving leadership of
Republican Chmn. Earl W. Kintner won’t be lost in Kennedy administration changeover. If anything,
Democrats will be out to surpass record set by aggressive Kintner in anti-deception ad & merchandising cases.

This could be ominous for TV-radio broadcasting & manufacturing industries, which were peppered
with FTC complaints—as never before—in the 18 months of the Kintner regime. Congress almost certainly
will appropriate more money for expansion of such FTC police forces as the broadcast:monitoring unit,
which looks & listens for fraud on air. There’ll be no relaxation of FTC's wary scrutiny of manufacturers’
& merchandisers’ trade claims & gimmicks.
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There may be fewer headlines directly involving TV & radio stations, however. For one thing,
payola scandals have just about been played out by FTC—and there’s nothing quite like them in sight
to provide sensations for newspapers. New source of embarrassment could be public disclosures in FTC's
long-developing investigation of broadcastrating services & how they're used competitively. But at their
worst, any revelations of rating fakery probably would raise little more than intra-mural stir.

NAB: Biggest unfinished business for harassed NAB in 1961—and No. 1 entry on personal desk
calendar of new Pres. LeRoy Collins—will be recruitment of members and/or subscribers to TV & Radio Codes.

NAB still has long way to go before it will become fully representative of broadcasters. It starts new
year under Collins leadership with. strength in numbers at peak, but this strength, measured against potential,
remains relatively weak.

Collins is counted on as skilled administrator & engaging salesman to narrow the ‘margins between
NAB's program promise & performance. NAB's Boatrd noted thése déemonstrated qualifications (as well as
national stature he won as Democratic governor of Fla.) in picking politician Collins to succeed late Pres.-
Chmn. Harold E. Fellows,

But it's any broadcaster’'s guess how well Collins will succeed in his untried NAB job this year. He
has no direct experience in industry. Especially at outset of term, he will deperid heavily on counsel from
such NAB Policy Committee veterans as Clair R. McCollough (who may take on job as Board chmn.). What
Collins himself hopes to accomplish in specifics may be outlined Jan, 13, when he makes maiden speech as
NAB pres. to Federal Communications Bar Assn. in Washington.

It's safe to predict that NAB will hold its own, however, after surviving Congressional assaults and
moving ahead without leader in industry’s time of greatest adversity. It's also safe to predict that already-
toughened TV & Radio Codes will undergo further revision to make acceptable commercials purer, and that
N.Y. & Hollywood TV Code offices will mark up cooperative advances with advertisers & film producers to
reduce bad taste, violence and sex on home screens.

But gaps in TV & radio ranks remain wide. Tough task ahead for Collins is plain: More than a quar-
ter of 525-odd commercial TV stations are not NAB members—and non-observers of the TV Code are almost as
profuse. Only about half of 4,370 AM & FM stations are NAB members—and only about 25% of all stations
(members & non-members) pledge tompliance with Radio Code.

Seli-Regulation: Watch for steady “improvement” in TV programs & commercials in those areas
now touched by regulatory machinery created during 1960. Sources at network & industry clearing points
tell us that producers & admen have gotten past the first jolt of living with tighter rules, and are being forced
to find creative substitutes for violence, ultra-hard commercial sell, etc.

Networks aren't likely to spring any major new sets of rules in 1961. There are still some die-hard
advertisers (packaged drug products, cold remedies, deodorants, etc.) who aren’t too happy about tightened
“guide lines” now in force, but they, too, are expected to fall in line. At the same time, networks & NAB Code
offices are expected to face a number of ticklish 1961 situations concerning dramatic specials & public affairs
programs in “controversial”’ areas. Such problems, however, are likely to be faced with “more maturity by
everyone concerned,” thanks to such trail-blazing 1960 efforts as NTA's production of “The Iceman Cometh,”
predicts N.Y. Code Office. Similarly, stations will have to screen some of new ¢crop of post-1948 pictures
carefully, or else schedule them at adult ¥iewing hours.

Telecasting Balance Sheet: Total advertising expenditures on TV will continue to rise, but at
slightly slower rate, bearing out predictiéns of such astute economists as CBS's Dr. David Blank; who sees
figure going to $1.68 billion from 1960's estimated $1.59 billion. Industry’s recovery from general business.
slowdown will be quick, showing improvement by 3rd quarter. Blank's estimated 1961 breadkdown: network,
$843 million; spot, $536 million; local, $299 million. These compare with his 1960 estimates: network, $797 mil-
lion; spot, $511 million; local, $283 million.

Station profits will show fair rise, similar to 1960’s—but nothing like 1959’s huge increase over 1958.
Network profits will do well to hold 1960 levels, but o&o’s will share station improvement. Radio, generdlly,
will do about same as in 1960—with local revenues showing slight rise, as usual.

TV station transfers will continue at modest rate, with relatively litfle activity in top markets, slight
increase in medium markets. Prices will hold steady—except where a very large entity has a yen for a partic-
ular market for reasons in addition to financial ones.
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Network Programming & Sales: “Bread-&butter” program base will continue during 1961,
with strong network emphasis on shorter (30-min.) comedy series & longer (60-min.) action-adventure shows.
There'll be increases at all 3 networks, as compared with 1959 & 1960, in public-affairs & informational
programming. Thanks to increased budgets and more status at networks, such shows will now be able to
afford many of the production touches of straight entertainment programs. When network blueprints are
made for the fall 1961-62 season, there's likely to be more scheduling of programs in radio-style “‘mood blocks”
(comedy, adventure, etc.) because research shows that ratings are thus improved.

Full sponsorship will continue to dwindle on networks, due to high costs (nearly $3 million annually
for time & talent for a 30-min. nighttime co-sponsorship, for instance), desire of advertisers to reach a wide
audience, and continued dominance of networks as primary program purchasers. Nearly all 60-min. shows
will be sold in small chunks (1/6th-to-1/3rd sponsorships, often alternate-week). The sponsor identity that
advertisers once liked to have with major dramatic shows (i.e., Philco Playhouse, Westinghouse Studio One)
will continue to disappear, but will be replaced to large extent by strong identification between prestige-
minded sponsors and growing number of public-affairs nighttime shows.

Daytime TV will continue to be a 1961 growth area for all 3 networks, although most programming
will be low-budget strip efforts & film reruns, and most sponsorship will be virtually on a participation basis.
Multiplicity of brands of major TV advertisers is also likely to force a 1961 narrowing of “product protection”
privileges at all networks.

TV Allocations: FCC will finally decide on a program to keep vhf basically as is, but trying to
accelerate growth of uhf. Keystone of plan will be all-channel 'sets, and Commission will strongly urge Con-
gress to pass necessary legislation—bringing strong opposition from manufacturers. Massive long-range ETV
allocation program will be laid before Commission in surprise move—and FCC will act to give ETV big chunk
of high uhf ¢hédnnels for Stratovision & other ETV stations (see p. 6). FCC & industry will cooperate to irmprove
service, through precise frequency control, improved transmitting antenna design, receiver refinement, etc.

New 1961 TV Outlets: This year, as last (Vol. 16:1, p3), we're again predicting that no more than
25 new stations will get on the air—and, again, that at least 5 of these will be educational non-commercial out-
lets. 1960 starters totaled 24, one short of the number predicted (7 were educational). Our 1959 prediction was
for 20, 4 less than actually got on the air, and our 1958 estimate of “not as many as 40" also was close, with 36
beginning operation. In Canada, we predicted that slightly more than the 7 with licenses outstanding last Jan.
would start in 1960, and 12 got on the air (5 of them satellites). Canada’s 1959 record was but 7 new outlets.
Our U.S. estimates are based on CP holders with equipment on hand and/or with network affiliations.

Total CPs outstanding now number 133, but 19 of these are for educational stations and 62 for commer-
cial uhf stations:. In Canada there are 29 vhf channels which have been granted licenses or have been recom-
mended for a license by the BBG—and more are on the way.

Courts & Justice Dept.: FCC will fare well in courts, will seldom be reversed. If Robert
Kennedy, as Attorney General, gets interested in option time, a battle royal will develop between Justice Dept.
& FCC—because Commission is likely to stick by its pro-option-time decision despite its narrow 4-3 vote. Robert
Bicks has a modest chance of staying on as anti-trust chief even though he’s a Republican. By & large, Justice
Dept. relationships with FCC & FTC will be good. Rep. Celler (D-N.Y.), chmn. of Judiciary Committee, will con-
tinue to snipe at everyone.

Talent Costs: Recent AFTRA-SAG victory means higher costs for network & spot advertisers dur-
ing 1961. Assuming continuance of present campaigns, networks’ talent costs will jump about 10%, and spot
TV's will increase about 25%, based on new union scales. But there will be considerable effort by adver-
tisers and agencies to bring costs back in line with previous spending, particularly in spot field. Many
commercials will use fewer live actors, avoid group shots, etc., now that they cost. more. Some advertisers,
who wdnt fo maintain a particular “style” in commercials, may make their cutbacks in the length of station
lineup used in spot campaign, sticking to major markets and avoiding secondary TV cities. Admen we con-
tacted last week told us that “'practically everybody” at account levels & in TV depts. of agencies has been
carefully examining 1961 TV campaigns with an eye to cutbacks & budget-balancing. Talent cost-hikes for
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non-commercial network appearances, however, will be absorbed in 1961 by networks & advertisers without
much protest.

TV Film: This industry will again establish new production records. Expect about $170-million

worth this year—vs. 1959's record $150 million—despite the charges of uncreativity. One reaseén for the

increase: More 60-min. series, notwithstanding the failure of some this season.

Action-adventure will lead next season, with comedy a strong second. Westerns will decline sharply,
most producers having given up hope of finding another “Gunsrnoke,” and believing this program area to be
exhaustively explored. Pilot-making will approach near-record proportions, nobody having yet come up with
a better way to sell a show.

Independents will continue to lead the industry in production volume; Four Star Television will be the
leading challenger of powerhouse Revue Studios. Screen Gems will lead the field of major movie studios in
TV. Warner Bros. will be runner-up, and action may be forthcoming from a revitalized 20th Century-Fox TV.
Networks will continue their heavy participation in series, financially as well as by increased production from
their subsidiaries. Networks will continue, too, to hold tight reins of program control, despite complaints from
Hollywood producers that this stifles programming.

TV film will get some respite from labor difficulties, now that its tangled negotiations with talent
guilds have been resolved. Only potential trouble spot: IATSE mnegotiations. And tape will make no more
progress selling itself to the industry than it did in 1959.

Syndication: Domestic syndication sales picture looks brighter for 1961 than it has in several
years, distributors tell us. (But from Hollywood we learn that there may be less new filmed product turned
out in 1861 than ever before—see p. 11.) For one thing,, FCC-enforced cutbacks in network option time (Vol.
16:52 pb) have at least put syndicators on a par with network shows scheduled in 7:30-8:30 (E:S.T.) slot for val-
uable nighttime exposure. Those network shows failing to make the grade in this time may well be bumped
by stations eager for the larger (70¢ on the gross dollar) revenue share that comes from spot-sponsored syn-
dicated shows. There's also a product vacuum at the moment, which means that the first syndicators to
launch new shows in 1961 will find the selling easier. Overseas syndication will continue to grow in terms of
sales opportunities, but in dollar volume isn't likely to top 25% of the reqular domestic volume.

Feature Films: Additional post-1948 feature packages will be launched on the market in 1961, by
all indications, continuing the trend that began in mid-1360. But there’ll be no dumping of big library buys.
Packages will be small, expensive, spaced-out. Last year, the number of Hollywood-made post-1948s, from
mdjor studios & independents, that reached TV market as “new” totaled 415, making nearly 550 post-1948s
currently available. Guesstimated total for 1961 release: About 150 more. That figure may jump another 100
or so if one or more of the major post-1948 holdouts (MGM, Paramount, Universal, Allied Artists, Disney,
Goldwyn) decides to open its film vault to TV. Block-booking tactics; of course, are now illegal, but syndi-
cators have in recent seasons been switching steadily to the sales strategy ‘of De Beers Consolidated (which
long ago learned that diamond prices are firmer if the available supply is fed slowly into the market in
small batches).

Educational TV: At least 6—and perhaps as many as 10—new ETV stations are expected to be on
air by end of 1961, bringing total to around 60. Biggest spurt yet in ETV construction plans, looking towdard
establishment of twice as many new outlets in 1962, also should come this year through feder.al qid for equip-
ment buying. Twice-blocked ETV legislation (providing up to $1 million per state) will have White House back-
ing for first time under Kennedy administration, and it's good bet that Congress will approve it on 3rd try.

But aside from federal aid, ETV will have exciting year. Most dramatic event will be midwest
“Stratovision”’ experiment, financed by Ford Foundation. TV will be used for imaginative & ingenious school
purposes on ground, too. Before 1961 is out, regional ETV networks probably will be operating in Midwestern
& Western states as well as in Séuth & New England. And NET's ambitious programming for its own ETV sta-
tion circuit, on which tape recorders are becoming standard equipment, ‘will be limited only by its budget.

Community Antenna Systems: Another year of Washington problems, with strong probability
of some type of federal controls—restrictive, but not crippling—despite fact that virtually all station-CATV con-
flicts will be settled out of court. Closed-circuit operators, suchas TelePrompTer, will make greater use of sys-
tems for hot special events. At least one attempt will be made to put pay TV on systems, but results will be
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inconclusive by year’s end. Litigation over program rights & copyrights will cook all year. Important new

money will come into field via systems purchases.

Pay TV: FCC will approve RKO-Zenith Hartford test, and experiment will get under way in modest
fashion sometime in 1962, after a few more legal flurries. Early results will be inconclusive. Toronto cdble
system will be surveyed & resurveyed. Telemeter will report that “it’s still too early to tell” and anti-pay forces
will state that ““things don’t look too good.” A few Congressmen will try to stop Hartford test but they won't suc-

ceed—because Commerce Committees won't interfere.

Closed-Circuit TV: Estimates for 1961 are conservative in this field, although the March 13
Johansson-Patterson bout may establish a new record gross for a closed-circuit sports event. Nobody agrees
precisely on the 1960 industry gross. Estimates range from Teletalent’s $9.5 million (Vol. 16:52 p13) to Tele-
PrompTer’s guess last week of less than $5 million. The latter firm, incidentally, expects to handle about
80% of all 1961 closed-circuitcast business. Consensus for 1961: Between $5 & $6 million for major closed-
circuit events.

Position of closed-circuiting in communications field, however, is definitely established & will con-
tinue its growth as “one of the leaders among the meeting media,” stated Theatre Network TV Inc. Pres.
Nathan L. Halpern last week. By Halpern's estimate, it's now possible to link 350 cities in a private telecast,
and hookups of more than 50 cities will no longer be unusual.

Foreign Investment: It looks like a hot year for U.S.foreign TV deals, largely along the lines
of those evolved during 1960. At the network level, look for more telecasting partnerships and co-production
program deals with broadcasters in Australia, West Germany, Japan, Britain and Italy. Possibly, there'll be
some trial deals with members of the néw crop of African countries. ABC will continue its role of unofficial
friendly adviser to Canadian commercial TV interests seeking to enlarge their commercial networking.

Program producers & syndicators, who pioneered much of the U.S.foreign TV relationship, will
expand their interests (and sales) in 1961 to new TV areas. U.S. station reps are expected to explore deals
with foreign broadcasters for reciprocal representation, and U.S. agencies will continue their steady over-
seas growth. Major U.S. station groups are likely to make their appearance as TV partners on the interna-

tional 'scene.

The FCC

More about

LANDIS LAYS IT ON FCC: From the “quality of its top
personnel” to its “Alice-in-Wonderland procedures,”
FCC is a terrible example of a govt. agency gone astray
from paths of regulatory virtues, President-elect Ken-
nedy’s special advisor James M. Landis said last week.

In his blistering report on the state of ‘the agencies
(see p. 1), Landis detected “considerable technical excel-
lence” on FCC staff levels, but otherwise found little in
Commission operatlons which merited anything but scorn.
No agency escaped the wrath of Landis, but few were
subjected to more withering criticism than FCC.

What to do? Landis askeéd himself. In the first place;
get some good men in there, he told Kennedy. And for
the long haul: (1) Set up a separate White House Office
for the Coordination & Development of Communications
Policy. (2) Reorganize FCC under plans to be drawn up
by a new White House Office for the Oversight of Regula-
tory Agencies.

This is what Landis had to say about FCC in a section
of his report on “Suggested Remedies” for agency ills:

“The Federal Communications Commission presents a
somewhat extraordinary spectacle. Despite considerable
technical excellence on the part of its staff, the Commission
has drifted, vacillated & stalled in almost every major area.

“It seems incapable of policy planning, of disposing
within a reasonable period of time the business before it,
of fashioning procedures that are effective to deal with its

problems.

“The available evidence indicates that it, more than
any other agency, has been susceptible to ex parte presenta-
tions, and that it has been subservient—far too subservient
—to the subcommittees on communications of the Congress
and their members. A strong suspicion also exists that
far too great an influence is exercised over the Coifimission
by the ‘networks.

“The quality of its top personnel is, of course, pri-
marily responsible for these defects. The members of the
Commission do not appear to be overworked in the sense
that the Commission’s docket is bulging with cases calling
for disposition. Nevertheless disposition lags. Only 32
cases, all dealing with broadcast licenses, were decided by
the Commission during fiscal 1959, -other than cases dis-
missed or in which the examiner’s report became final.
Commission action following the examiner’s report in 9 of
these cases took from 6 to 12 months, and in 10 cases from
one year to 2 years.

“In broadcast license c¢ases, no criteria for decision
have evolved. True, criteria of various different kinds are
articulated, but they are patently not the grounds nioti-

vating decision. No firm decisional policy has evolved from

these case-by-case dispositions. Instead, the anonymous
opinion-writers for the Commission pick from a collection
of standards those that will support whatever decision the
Commission chooses to make,

“Observers of the procedures employed by the Com-
mission agree that the issues litigated are unreal, and a
mass of useless evidence, expensive to prepare, is required
to be adduced,
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“The uselessness of much of this evidence derives from
several causes. The first is'that programming proposed by
apphcants is of high-sounding moral & ethical content in
order to establish that their operation of a radio & TV
station would be in the ‘public interest.” The actual pro-
gramming bears no reasonable similitude to the program-
ming proposed. The Commission knows this, but ignores
these differentiations at the time when renewal of licenses
of the station[s] is before them.

“Nevertheless, it continues with its Alice-in-Wonder-
land procedures. Also because of the varying standards
that the Commission employs, a vast amount of unrealistic
testimony is adduced to support each of ‘these standards,
incumbering the record with useless data.

“On major policy matters, the Commission seems
incapable of reaching conclusions. The uhf debacle has
been plainly apparent for some 5 to 6 years. Nothing of
any substantial consequence has yet been accomplished by
the Commission to relieve the situation, although they are
now purporting to make available additiondl vhf channels
in one and 2 v-channel markets.

“The procedures employed by the Commission in
adjudicatory matters das well ds in purely exploratory
matters seem primarily :at fault for these deficiencies.

“Leadership in the effort to solve problems seems too
frequently to be left to commercial interests rather than
taken by ‘the Commission itself. No¢ patent solution for:
this situation exists other than theé incubation of vigor &
courage in the Commission by giving it strong & comipetent
leadership, and thereby evolving sensible procedures for the
disposition of its business.”

As for the need for the White House-level Office for
the Coordination & Development .of Communications Policy
—which would absorb telecommunications powers now held
by the Office of Civil & Defense Mobilization—Landis said
this is a govt. area “where effective inter-agency action is
lacking.”

He called the roll of agencies involved in ¢ommunica-
tions in addition to FCC: State Dept., National Aero-
nautics & Space Administration, OCDM’s Interdepart-
mental Radio Advisory Committee, Army, Navy, Air Force,
Federal Aeronautics Administration. New space-age
policy-making machinery is needed to update the. Communi-
cations Act of 1934, Landis told Xennedy.

Landis said that one of the first jobs of the Office for
the Oversight of Regulatory Agencies should be to
overhaul FCC in a reorganization plan to be submitted by
Kennedy to Congress. This should get “prime emphasis,”
the President-elect was advised.

As outlined for Kennedy by Landis, reorgatization of
FCC & other agencies (including FTC) would include
provisions for: (1) Making it clear that the chairman’s
“authority extends to all administrative matters.” (2)
Giving the chairman appointive power over all personnel
except Presidential appointees, division heads who must
win confirmation by a majority of agency members, and 3
special assistants picked by each member. (3) Delegating
authority for final determination of adjudicatory matters
(subject to discretionary review by members en banc) to
panels of members, single members; hearing examiners
of boards of employes.

Contract with Empire State Bldg.—$93,000 a year
for use of antenna & floor space for its N.Y. uhf project—
has been signed by FCC (Vol. 16:46 p8). The Commission
also stated that contract negotiations arc under way for
the construction of the station.

JANUARY 2, 1961

More about

FCC PROUD OF YEAR’S RECORD: Although FCC didn’t
come out & say so, there’s considerable feeling around
the Commiission that the Landis Report was totally un-
fair in its failure to acknowledge the many actions FCC
has taken in the last ‘year to cure the ills complained
of in the report (seepp.1& 7).

By coincidence, the Commission’s year-end statement,
issued after the Landis report was released, served as a
rebuttal. Here are some of the points stressed by FCC:

(1) Reéduced network option time.

(2) Removed networks from the spot-rep business.

(3) Asked for legislation permitting FCC to regulate
networks directly.

(4) Conducted hearings on network program-selec-
tion processes.

(5) Moved to give boosters & translators greater free-
dom in re-broadcasting network programs.

(6) TIssued a “landmark report on programming.”

(7) Established a Complaints & ‘Compliance Div.

(8) Helped get laws to outlaw deceptive quizzes &
payola . . . to make clear that FCC can issue short-term
licenses . . . to give the Commission power to levy fines for
rules infractions . . . to require local notice by those filing
applications or facing hearings . . . to require Commission
approval of mergers & pay-offs.

(9) Drafted legislation to allow the formation of 2
decision-making panels and the use of ‘“summary judg-
ment” procedure—to: speed decisions.

(10) Moved promptly on all ex parte cases.

(11) Sought legislation for all-channel sets, to help
solve the allocation problem.

(12) Determined finally that more vhf spectrum could
not be obtained from the military.

(13) Sought & received funds to experiment with uhf
in N.Y.

(14) Sought & received legislation allowing legaliza-
tion of vhf boosters.

(15) Drafted bill to resolve station-CATV conflicts.

(16) Conducted a pay-TV hearing in 5 days, “and it
is expected that the Commission will reach its decision
shortly.”

(17) Proposed rules to bar trafficking in licenses.

(18) .Aided Congress by questioning stations on their
handling of political broadcasts under the new law.

(19) Expanded the scope of FM multiplexing.

(20) Prepared for an “imminent” decision on AM clear
channels.

n

Unconditional FCC approval of license renewals for
KING-TV & KING Seattle, which had been held up on
duopoly grounds (Vol. 16:50 p9), has been requested by
King Bestg. Co. Protesting the Commission’s requirement
that the Pacific National Bank of Seattle dispose of its
interest in competing stations KIRO-TV & KIRO, a peti-
tion for reconsideration said that the fact that King
Bestg. Pres. Mrs. A. Scott Bullitt is a dir. & stockholder
of the bank doesn’t run counter to FCC.

Ex-FCC Comt. Richard A. Mack still is physically
unable to stand retrial on Miami Ch. 10 conspiracy charges,
U.S. attorney Oliver Dibble said in Washington last week.
Asked if Mack would be brought to trial again in the case
in which co-defendant Thurman A. Whiteside was acquitted
in October (Vol. 16:52 p3), the prosecutor said the govt.’s
decision would have to wait until Mack recovers. He was

hospitalized during the separate Whiteside trial,
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Llee Wants Grant—of Uhf: FCC Comr. Robert E. Lee’s
continuing crusade to shift all TV te uhf took him to
Harrisburg last week;, where he told the Kiwanis Club in
that uhf area that the only method of expanding TV
is “bold & decisive” action ordering a complete shift.

He said that he recognized the action to be “drastic”
and that it “‘could be most unpleasant unless it were on a
gradual & long-range basis.” In the transition stage, he
said, “T believe that we should work toward the ultimate
goal with every conceivable ericouragement to uhf broad-
casting, including an expanded program of deintermixture
in. those markets where a single vhfstation makes it diffi-
cult for uhf to provide multiple services to. communities
rather than a single service to a large area.”

If FCC’s N.Y. uhf experiment is a success, he said,
“and I am sure that it will be based upon the fine service
that uhf is rendering here and in other uhf markets; I
believe that TV broadecasting will eventually come to be
an all-uhf service. I know the transition will not come
overnight. But it will & must come eventually. Were there
to be receivers in every home capable of receiving uhf
programs, transition could be accomplished in no greater
time than it takes to assemble & erect the broadcasting
stations—a matter of months . . .

“The argument goes that there are in excess of 50
million TV receivers in the country and that the cost to con-
vert to uhf would equal the national debt. This is the
grossest. malarkey conceivable. Where was: this argument
a year ago when the Commission sought more vhf channel
space? The system which the Commission proposed would
have outmoded not only the 50 million vhf receivers but 10
million uhf receivers as well.”

Lee doesn’t think that all-channel set legislation, by
itself, would help much. “Does anyone believe,” he asked,
“that if Congress were to step in. & give the FCC authority
to require the manufacture of all-channel sets, that this
magic wand would in itself create a competitive & adequate
broadeasting system in the face of the proposed breakdown
of vhf allocation standards?”

. n

One of most-litigated cases in FCC’s docket—the ob-
jections of WAIM-TV (Ch. 40) against the site move of
WSPA-TV (Ch. 7) Spartanburg—moved partially against
the latter last week. After the case had been sent back to
FCC by the Court of Appeals for the 3rd time in 8 years,
accompanied by caustic criticism of the Commission, ex-
aminers James Cunningham & Herbert Sharfman recom-
mended that WSPA-TV’s CP for its present site be rescinded.
However, they held that the station’s misrepresentations to
the FCC regarding its site were offset by its broadcast
history—and that it is still qualified to be a licensee. WSPA-
TV originally received a grant for Hogback Mountain. Tt
later obtained a grant for a “temporary” site on Paris
Mountain. It did so to get a CBS-TV affiliation which it
couldn’t have received because of overlap with CBS-affili-
ated WBTYV Charlotte. The Court of Appeals also held that
WSPA-TV, in its application for the Paris site, misrepre-
sented its intentions in a “calculated, deliberate and not
insignificant” fashion. In addition, the Court said that the
Paris site would deprive a substantial number of people of
service. This, it asserted, obviously is “not in the public
interest.” The examiners agreed with the latter finding of
the Court. However, looking over the station’s broadecast
record, they said they believe its performance is good
enough to erase the stain of misrepresentation. Co-inci-
dentally, FCC itself set aside its Nov. 30 renewal of radio
WSPA, and placed it in the pending file until the TV site-
move case reaches a final decision.

Stations

NAB’s Year of Trial: Broadcasters survived “bad head-
lines” in 1960 and ‘“reached the threshhold of freedom &
influence” which the industry has always sought, NAB
Policy Committee Chmn. Clair McCollough said last week.

In a year-end review of the industry’s advances in the
face of trials & troubles, McCollough recounted how TV &
radio had come through “blackest days of 1959 & early 1960
to be accorded a higher degree of faith & freedom by the
legislative & regulatory agericies of :govt.”

He underscored these 1960 developments: (1) Sec.
315-exempt handling of broadcast debates by Presidertial
candidates. (2) FCC’s apparent acceptance of the principle
that broadcasters themselves should determine community-
programming needs and how they should be met. (3)
Improvement & expansion of self-regulation through NAB’s
TV & Radio Codes. The last point also was stressed in a
year-end statement by TV Code Review Board Chmn. E. K.
Hartenbower. He said the “dramatic increase in TV Code
subscribers & ‘the growing prestige of the Code itself are
living proof of the industry’s determination to live up to
its responsibilities.”

Pointing to record-high NAB memberships, MecCol-
lough added: “With initiative & vigor the industry can now
continue to move forward, to grow in influence, both eco-
nomie & social, and to work for the public interest, less
hampered than ever before by archaic & unnecessary
legislative & regulatory controls.”

He cited these “touchstones for the future” for NAB,
under the leadership of new Pres. LeRoy ‘Collins, who takes
office this week: (1) “A determined, organized effort to
bolster the economy through -ethical advertising.” (2) “A
dedication, within our capacities, to the cause of better
education.” (3) “A comprehension of the public interest,
in-order that we may meet it in a climate of decision freely
made.” (4) “A concerted, organized effort to portray our
industry to the public for what it is and aspires to become.”

|

Radioc KRKD (AM & FM) Los Angeles have been ac-
quired by the International Church of the Four Square Gos-
pel for $1.5 million from Trans-American Bestg. Co. The
owners of KRKD are Al Zugsmith, Frank Oxarart, Jack
Feldmann and the estate of Bob Yeakel, who bought the
station in 1957 from Frank Doherty. The church presently
operates KFSG, sharing time on 1150 ke with KRKD. A
24-hour operation is planned, using the KRKD call letters.
KRKD-FM will be operated non-commercially.

Offer of $12.5 million for WKBW-TV & WKBW Buffalo
has been made by Taft Bestg. Co., but no agreement has
been reached. Taft owns WKRC-TV & WKRC Cincinnati,
WTVN-TV & WTVN Columbus, WBRC-TV & WBRC
Birmingham and WKYT Lexington, Ky.

“Trip-cue” cartridge tape recorder is being introduced
by RCA for sound broadeast. The new RT-TA recorder is
designed to produce 2 cue signals. The first is placed on
the cue track to signal the beginning of a tape program
in the conventional manner. The 2nd, recorded in a
different frequency at the end of each recording, auto-
matically turns on a 2nd recorder.

Public service idea: KDKA-TV Pittsburgh obtained
pledges of $40,547 during its annual 120-min. Christmas
Eve show for the local Children’s Hospital. In 9 previous
years, the station raised a total of $817,000.

NABs AM committee under Chmn. C. L. (Chet)
Thomas (KXOK St. Louis) meets Jan. 11 in Washington.
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NEW & UPCOMING STATIONS: Toronto’s privately
owned station, CFTO-TV (Ch. 9), made its debut at
9:45 New Year’s Day with an 18-hour fund-raising
telethon for retarded children featuring special taped
appearances by Eva Gabor, Johnny Mathis, Hugh
O’Brian and other U.S. & Canadian personalities.

CFTO-TYV, Canada’s 78th station, was constructed at a
cost of $5.5 million, including :$3 million in RCA equipment
—claimed to be RCA’s largest single broadc¢ast equipment
order. The station is equipped to broadcast in color, cur-
rently banned in Canada. It radiates 325 ke from its 890-ft.
tower. Licensee Baton Aldred Rogers Bestg. Ltd. is owned
519% by Toronto Télegram, 49% by Pres. Joel Aldred, U.S.
& Canadian TV personality. Charles Baldour is station
mgr. Base hour rate is $1,150. Sales rep for Western
Canada is Television Representatives Ltd., Toronto & Mon-
treal sales being handled by the station staff.

* % *

In our continuing survey of upcoming stations, here
are latest reports from principals:

XHFA (Ch. 2) Nogales, Mexico didn’t start Christmas
Day as planned. Delay Wwith:construction has pushed target
to March for programming in both Spanish & English on
Arizona border. It will 'use Electron transmitter on Cabel-
lero Mt. and a 150-ft. tower.

CHOV-TV (Ch. 5) Pembroke, Ont. has -ordered RCA
equipment, including a TV tape recorder, and plans April
programming, reports pres. & gen. mgr. E. G. Archibald,
who is also pres. of radio CHOV. The station has an RCA
transmltter in Pembroke, and is await‘ing construction of

are Ramsay Garrow, sales mgr Bill Kay, news & sports
dir.; J. B. (Bun) Scott, promotion mgr. Base hour will be
$150. Reps will be Young and Stovin-Byles:

KUSD-TV (Ch. 2, educational) Vermillion, S.D. is
keeping March 1 target for tests, plans April 1 program-
ming, writes Martin Busch, KUSD radio-TV-film dir. for
owner State U. of S.D. It received a 250-watt Sarkes
Tarzian transmitter Nov. 16 and will use a Jampro antenna
on a 150-ft. tower furnished by Tower Construction Co.
Closed-circuit system, in operation for 3 years, will be
discontinued, and its studios ‘will be used by KUSD-TV.

Congress

Final TV-radio-FCC report by the Commerce Legisla-
tive Oversight Subcommittee (Vol. 16:52 p2); due when
Congress convenes this week, has been delayed. Chmn.
Harris (D-Ark.) had planned to get his Subcommittee
together last week for a scissors-&-paste job on the windup
report by the staff, which was released Dec. 21. But
Repubhcans on the Subcommittee were reéported still
smartmg over free-wheeling criticism of CAB, ICC and
FPC by the staff. And there weren’t enough ‘members on
hand in Washington for a meeting, anyway. Harris was
expected to try again this week.

Foreign

Cuban govt. fired 68 employes of CMQ TV last week,
following a fire which burned out the elaborate Havana TV
installation. The employes of the station, which had been
seized by the govt. from the Mestre brothers, were not
specifically implicated in the fire. They included tech-
nicians & newsmen whose loyalty to the Castro govt. was
challenged and who were considered security risks. The
fire was caused by a saboteur who threw phosphorus into
the station’s air vents.

amplifiers.

JANUARY 2, 1961
Auxiliary Services

Hurfford Pay-TV Go-Round: Zenith-RKO General’s pro-
posed WHCT Hartford pay-TV operation, endorsed by
FCC’s Broadcast Bureau for a 8- -year test (Vol. 16:49 p2),
got another going-over in reply comments filed with the
Commission last week, but none produced new issues.

Protesting theater interests, represented by Marcus
Cohn, called on FCC to reéject. Broadcast Bureau recomen-
dations for the pay-TV trial by Hartford Phonevision Co.
in 33 pages of comments. The theater owners argued again
that the pay-TV promoters hadn’t shown that operations
“will be carried on for the public’s welfare and will not
cause serious deprivations to the viewing audience.” Added
Cohn: “According to its own. -calculations, the applicant
will make a profit of more than $2 million instead of losing
$1 million during the 3 years.”

Not unexpectedly, Hartford Phonevision counsel W.
Theodore Pierson concluded (in 34 pages) that proposed
findings & conclusions by the Broadcast Bureau largely
“represent a fair appraisal of the facts.”

For the Broadcast Bureau, attorney Louis C. Stephens
said there was no need for “over-burdening the record with
needless repetition” of its views. Stephens limited his reply
comments to 4 pages, enlarging 6n recommendations that
Hartford Phonevision be required to furnish FCC full data
about pay-TV costs, programming agreements, etc.

n

Adler’s First Vhf Translator: Dominant uhf-translator
manufacturer Adler Eleé¢troriics now makes a bid for the

vhf market, announcing its one-watt VST-1 and offering it
-at $2,100. Pres. Ben Adler also reports that he is expanding

at such a rate that more working capital is needed and
he plans a public stock offer shortly.

Adler says he’s going after “the .quality market,”
noting that some other companies’ devices are out at $800-

$1,000. He says he has orders for 20 units—all from TV

stations seeking to extend coverage, none from illegal
boostér operators. In addition, he reports more than 100
inquiries—all these also: from stations.

The average antenna costs $200 extra, Adler said. His
firm can supply all equipment, will on request do a “turnkey
job;” even building roads if necessary.

The VST-1 features automatic unattended operation,
heterodyne conversion techniques, remote control facilities.

Adler says he has sold some 50-60 vhf translators for
foreign operation. They’re bigger units, up to 150 watts.

Some 400 Adler uhf translators are in use here &
abroad, according to Adler. Of these, 45 use 100-watt
The 10-watt unit runs $3,025, the amplifier
$5,200, and the average antenna $1,000.

A nice chunk of business is in the works in Italy,
reports Adler. He’s negotiating to license Raytheon to
build uhf translators in its Italian plant. That country plans
to make its 2nd program service all-uhf, and intends to
install 500-1,000 translators within 3 years.

"

Protest by CATYV system against vhf boosters; first of
its kind (Vol. 16:50 p19), was granted by FCC last week
when it set aside the special operating authority granted
to Bloomfield Non-profit TV Assn., Bloomfield, N.M. Aztec
Community TV Inc. had complained that the boosters
produce “intolerable” interference at Aztec’s receiving
antenna. However, the Commission refused Aztec¢’s request
that the boos{ers be shut down immediatély. It ordered a
hearing to be held in Bloomfield in order to “avoid imposi-
tion.of an onerous financial burden.”
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Axe Swings on Medical TV: The Army last week began
executing its budget-economy death sentence against Wal-
ter Reed Medical Center’s TV unit (Vol. 16:52 p8). But the
civilian chief of the unique million-dollar facility clung to
a conviction that a reprieve would yet come.

On schedule, the office of Walter Reed’s commander
Maj. Gen. Clement F. St. John handed out Dec. 30 dismis-
sal notices to 18 of 31 civilian staffers at the TV center,
effective in 30 days. At the same time, 20 of 26 enlisted
men assigned to the unit got transfer orders.

Unless the dismissal-&-transfer orders are counter-
manded, the TV center won’t survive past the 30-day grace
period, but exec. dir: Dr. Paul W, Schafer told us: “I have
complete hope.” He had refused to issue notices himself,
but offered to fire himself—an offer which hadn’t been ac-
cepted by Gen. St. John at last week’s end.

Dr. Schafer said he didn’t know just where to look for
action which would save the 5-year-old mediéal instruction-
&-demonstration TV operation. He indicated, however,
that he was counting on Congtess as one source of help.

“I have too much faith in the American people & the
elected representatives of the people—and in the leaders
of the scientific community—to think that they will let it
die,” Dr. Schafer told us.

“I just am of the conviction that in these 30 days there
will be enough concern about the future of science & educa-
tion to bring relief.”

-
Re-match between heavyweight champion Floyd Pat-

terson & contender Ingemar Johansson (March 13) is ex-

pected to play before a closed-circuit TV audience of 80,000
in N.Y. alone. The Miami fight will be fed to. Madison Sq.
Garden (17,000 seats) and Roosevelt (40,000) and Yonkers
(20,000) Raceways, in N.Y.; also to the Los Angeles Col-
iseum. These audience estimates came last week from Wil-
liam D. Fugazy, pres., Feature Sports Inc., promoters of
the 3rd bout between the 2 heavyweights. He added that
he expected the match to gross $4 million. Fugazy’s audi-
ence estimates, however, were termed “premature” in N.Y.
by Madison Sq. Garden gen. mgr. Harry Markson, since no
firm commitment has been made. And officials of the 2

‘harness tracks pointed out that Fugazy’s estimates there

are based on having an indoor-outdoor viewing arrangement
subject to. weather conditions. TelePrompTer will handle
the TV closed-circuiting.

Technology

TV satellites should be operated by private industry in
the U.S. following initial govt. experimentil work, accord-
ing to a policy statement adopted at the White House. Sup-
porting (just-resigned) Dir. T. Keith Glennan of the Na-
tional Aeronautics & Space Administration, who outlined
the policy in an October speech (Vol. 16:42 p24), the policy
declaration says the govt. should be ready to launch—at cost
—developmental satellites produced by industry. But after
that, the policy calls on industry to take ultimate respon-
sibility for establishing & operating any global communi-
cations network. AT&T already has applied to FCC in an
effort to be first in space with an industry-owned-&-
operated system (Vol. 16:50 p6).

Boston’s Lake Service Corp. disputes RCA’s ¢laim that
its new bi-directional TV distribution system is “a major
advance in the distribution of ETV signals to classrooms”
(Vol. 16:51 p11). Lake Pres. Fred S. Lakewitz claims his
company “developed the first such system b years ago and
we have made a number of such installations in govt. es-
tablishments as wel] as in educational faecilities.”
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Film & Tape
More about

SYNDICATION PRODUCTION DIP: The indication that
fewer syndication films will be produced in 1961 than
ever before comes as no particular surprise. The mar-
ket has been soft for some time, and station buyers
haven’t been showing any great enthusiasm for such
merchandise—although Eastern sales depts. are opti-
mistic because of option-time cutbacks (see p. 6).

While 1961 plans are still being crystallized, current
production schedules indicate there may be about a dozen
new syndicated series. Cal. National Productions is plan-
ning 7, CBS Films 4, Sereen Gems, 2. This isn’t necessarily
the firm figure inasmuch as some companies will first seek
network exposure—as CBS Films suceceeded in doing this
season with Angel.

For the record, however; Sc¢reen Gems has filmed 2
pilots for syndication: Skannon and The Man tn the Middle.
CNP is planning 8 White Hats, produced by Wilbur Stark
& Al C. Ward; Police Surgeon, with Henry Kessler as pro-
ducer; a vehicle from the producing team of Ray Singer
& Dick Chevillat; War Birds, with Al Simon of Filmways
TV as producer; 2 Sam Gallu series. CBS Films’ plans
include an action-adventure series from Burlingame Pro-
ductions, and The Rolling Stone, M. Dodd and Charles
Russell,

Most Hollywood producers are allergic to turning out
syndicated films because (1) the market is glutted; (2)
films must have low budgets—and therefore less quality;
and (3) a network sale generally recoups his production
investment for the producer on the first-run.

1961—HIGH FOR HOUR PILOTS: DMore 60-min. pilots
than ever before are currently under way in Hollywood.
In excess of 35 such projects will emerge next season.

This has developed despite the lack of success of most
60-min. entries this season (Vol. 16:46 p9). Ironically,
early-season casualties included three 60-min. series: River-
boat, Dan Raven and The Islanders.

The new pilots include comedy, action-adventure, cir-
cus shows—and only one Western.

Among the larger companies: Producer Nat Holt and
Revue Studios have filmed The Denver & the Rio Grande.
Desilu Productions will pilot Homicide and Counter-Intel-
ligence Corps; Four Star Television plans a Western, to be
produced by Vincent Fennelly. Screen Gems is filming The
Insider, and is considering pilots for Safari, Baron of Bos-
ton and Grand Deception. MGM-TV will pilot Cain’s 100
and Wonian in the Case. Warner Bros. will pilot Solitaire
and will film Las Vegas as a movie, to serve as pilot for a
new ABC-TV series—the same procedure used for 77 Sun-
set Strip. 20th Century-Fox TV ‘is planning Kiliinanjaro,
Bus Stop, The Jayhawker, The Circus, Silent Investigators.

Other 60-min. pilots: The Lawyer, 87th Preciiict and
Stagc 61, Hubbell Robinson Productions. Las Vegas Beat,
‘Goodson-Todman. Rio, Roncom Productions. Dr. Kate,
Telman Inc. The Big Tent and 3 Men & a Girl; NBC-TV.
The New Breed, QM Productions. 3 to Make Rcady, Tan-
dem Productions. Patrol Boat 999, Lindsley Parsons and
Allied Artists. Room 63, Girard-Lewis Productions. Hurri-
cance Island, Marina, The Defenders, CBS-TV. Three
pilots, (one with Revue Studios‘), Jack Chertok Produc-
tions. J.R., Dozo Productions. Jamaica Recef, Richard ..
Bare, Caribe Inn, Russell Hayden.
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NEW YORK ROUNDUP

$500,000 tape installation is planned for N.Y. in 1961 by
Sports Network Inc., Pres. Richard Bailey said last week.
It will be operated by National Video Tape Productions Inc.,
an 18-month-old div. of Sports Network, and will be
located at 36 W. 44th St. When completed, the new ‘tape
center, plus new studio facilities in East Rutherford, N.J.,
will make the sports network, cffshoot “one 6f the largeést
independent total tape services,” according to Bailey. The
company now has 7 mobile units in operation around the
country, of which 4 are tape-equipped. ‘Sports Network
now claims to be the 4th largest customer of AT&T in the
broadeast field.

Add syndication sales: Colorama features has sold its
post-1948 Pine-Thomas package in 32 markets to date, in-
cluding WOR-TV N.Y., KHJ-TV Los Angeles, WBBM-TV
Chicago . . . NTA’s The Play of the Weck has been bought
by WTVT Tampa & WINR-TV Binghamton, N.Y., bring-
ing the total markets to 70 . .. Ziv-UA’s. Case of the Dan-
gerous Robin has sold in 189 markets to date. Recent sales
include: WROC-TV Rochester, WXEX-TV Petersburg,
Va., WATE-TV Knoxville. Sale of another Ziv-UA prod-
uct—Miami Undercover to WHDH-TV Boston—brings the
market total for that series to 92.

Production of animated cartoons for TV will rise from
$20 million to a record $30 million in 1961, predicts UPA
Pictures Pres. Henry Saperstein. UPA will allocate $1
million to 104 Mr. Magoo episodes and $2 million to 156 of
Diek Tracy. The company used 500,000 feet of film in
1959, 2 million in 1960, and expects to use 7 million in 1961.
In addition to its series, the studio has a heavy spot-
commercial schedule.

Videotape Center, N.Y.-based commercial-taping facil-
ity, expects 1960 to show a “709% sales increase,” reports
vp & gen. mgr. John B. Lanigan. Sales figures for the first
11 months showed a 67% gain over the same 1959 peériod.
For 1961, Lanigan predicts a 409 salés rise, adding that
“we wouldn’t be surprised to see this estimate topped by a
large margin.”

Scarcity of new syndicated shows (see p. 11) has
prompted Secreen Gems to start a mid-season sales cam-
paign on a 26-episode adventure series -called Talldhassce
7000, starring Walter Matthau as a special agent of the
Florida Sheriff’s Bureau. SG has already sold the show in 5
major markets, including WCBS-TV N.Y.

Transfilm-Caravel, Buckeye Corp.-owned producer of
TV commercials, industrial films, business shows & training
programs, has acquired Klaeger Film Productions, N.Y.
after more than 2 months of negotiation. Robert H. Klae-
ger, former pres. of his own firth, was namied senior vp of
Transfilm-Caravel as well as president of the new film pro-
duction division.

Film Producers Assn. of N.Y., a trade group including
many producers in the TV commercial field, has accepted 3
more members: Gray-O'Reilly Productions, DMarathon
International Productions, 411 Sound Recording Studios.

People: Renville McCann. has been named by Trans-
Lux to direct a sales expansion in closed-circuit TV for
industrial & commercial organizations . . . Harold Klein
has been appointed Film Producers Assn. exec. dir. . . .
Bruce Collier has been made UAA Southwestéern div. mgr.
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HOLLYWOOD ROUNDUP

'Long-kprojec‘t‘ed $4-million Hollywood motion picture &

TV museum got the green light last week, when the Los
Angeles County Board of Supervisors, in an about-face,
voted 4-1 for an finitial allocation of $162,000 for arch-

itectural fees for the structure (Vol. 16:51 p4). The County

also agreed to donate 4.5 aéres of land for the project, pick
up an estimated $340,000 tab for an additional 1.5 acres
and guarantee a $4-million ‘construction loan. Previously,
the supervisors had balked at the project, demanding that
the film industry pay half the cost of the project. The
movie industry declined to donate cash, but will contrib-
ute some $5-million worth of filimland memorabilia.

Screen Actors Guild has granted MCA a 60-day exten-
sion of a waiver under which the talent agency’s TV-film
subsidiary, Revue Studios, operates as a production com-
pany. The Guild also granted an extension on its contract
with the Artists’ Managers Guild. Both contracts would
have expired Dec. 31. SAG granted the exténsions because
Guild .exécutives werée too busy with TV & movie negotia-
tions in 1960 for negotiations with MCA and. AMG.

Selmur Productions; AB-PT’s film-&-tape production
subsidiary, embarks on its initial film series soon with a
30-min. pilot for a dramatic series. It is now seeking a
male lead. Selmur also plans to pilot Direct Line, a taped
documentary series recreating human-interest events. Peter
Robinson is producer.

Starward Productions, owned by producer Wilbur Stark
& writer Al C. Ward, will co-produce & White Hats, an
action-adventure series, with Cal. National Productions.
The pilot will be filmed in January . .. Goodson-Todman'’s
pilot of Tiggero, an action-adventure series, will be filmed
Jan. 20, with Harry Julian Fink as producer.

CBS Films in ‘Hollywood is moving to new quarters at
6121 Sunset Blvd. in Columbia Square .. . Producer Rus-
sell Hayden has filmed a 60-min. pilot, Caribe Inn, starring
Jeffrey Storie, Don Dorrell and Tommy Cook.

Skelton Studios has taped a 60-min. special, The Sony
& Dance Man, starring Dan Dailey, for producers Buddy
Bregman & Paul Benton,

Disneyland Park & the Disneyland Hotel, Anaheim,
Cal., plan a $6-million expansion program in 1961—includ-
ing a $1.9-million monorail system to link the park & hotel.

People: Tony Muto has been named head of the story
dept. at 20th Century-Fox TV, replacing Kenneth Evans,
who resigned . . . Robert Walker has left 20th Century-Fox
TV, where he was head of casting ... Herbert Hirschman
has left .20th Century-Fox TV to join MGM-TV as a
producer-director. Fletcher Markle & Art Wallace replace
Hirschman as producers on Hong Koig . .. Morton Fine &

David Freidkin, producer-director-writing team, have left

Ziv-UA to produce their own TV series . .. Charles Russell
has been named an alternate producer of Adventures in
Paradise at 20th Century-Fox-TV . .. Richard Berg has
left NBC-TV where he has a producer-writer contract . . .
Edward Walsh named story editor on The Gunslinger, new
series. Preston Foster has been added to the regular cast of
the Charles Marquis Warren-prodiced Western . . . N.Y.
attorney George Elber has joined Four Star Television as
vp & exec. asst. to exec. vp Tom McDermott. He will be
in charge of business & legal affairs:

www.americanradiohistorv.com




VOL. 17: No. 1

$7.5-million “blacklisting” suit was filed against 8
major Hollywood studios (of which 7 are active in TV pro-
duction), the Motion Picture Assn. of America and the
Assn, of Motion Pieture Producers in Washington Dec. 30.
Plaintiffs in the action are a dozen movie writers & actors
who charged that a “political blacklist” has kept them out
of film work since 1947. Seeking redress under anti-trust
laws are writers Nedrick Young, Albert Maltz, John How-
ard Lawson, Herbert Biberman, Lester Cole, Robert L. Rich-
ards, Frederick 1. Rinaldo & Philip Stevenson, and perform-
ers Gale Sondergaard, Alvin Hammer, Mary Virginia
Farmer & Shimen Ruskin. The group’s attorney, A. L.
Wirin, stated that the $uit would “detail how the alleged
blacklist has been employed.” Some of the plaintiffs were
among the so-called “Hollywood 10” convicted in 1947 of
contempt of Congress following a probe of Red activities in
the movie industry. (Interesting exception: “Hollywood 10”
writer Dalton Trumbo, who has worked under various
pseudonyms and who wrote the screenplay for “Exodus,” is
not a party to the suit.) The studios ‘charged with black-
listing are MGM, Columbia, Paramount, 20th Century-Fox,
Warner Bros., Universal, Disney and Allied Artists. Only
Universal is currently not represented with network or
syndicated telefilm shows.

Warner Bros. production of Maveriek was not “mater-
ially hampered or interrupted” by the writer strike, said
Los Angeles Superior Court Judge Arnold Praeger last
week, in his formal ruling on behalf of James Garner, who
had charged WB with breach of contract when it invoked
forée majeure and took him off the payroll last March 3
(Vol. 16:49 p8 et seq.). In his written decision, Judge
Praeger said WB had continued production of the series
during the stiike so that the strike did not give Warners
the right to stop paying Garner. The star had finished the
Maverick series for 1959-60 and one episode for the follow-
ing season, he found, and WB could have begun production
on Mavericks for this season as late as May 1960. Refusal
of Warners to pay Garner was ‘“willful, deliberate and not
in good faith,” and constituted a “total breach of contract”
declared the judge, in freeing Garner of his contract.
Garrier was also awarded $1,750 damages—one week’s pay.

Temopic Enterprises S.A. has been formed by pro-
ducer Eugene Rodney & Robert Young (Father Knows
Dest), for production of a CBS-TV series to star Young.
They may make a pilot in March at Desilu Gower, where
their new firm is quartered. Rodriey told us that Father is
currently being shown in 22 countries . .. Producer-writer
team of Ray Singer & Dick Chevillat will make a pilot,
Marty & Me, a. comedy which may star Tommy Noonan.
Cal. National Productions may finance the January pilot.

CBS-TYV is piloting High Time, a comedy, in February.
Plan is to showecase it on GE Theater. Cecil Barker is
producer . . . Mark VII Ltd., long dormant in TV, is re-
turning to production with a comedy pilot, The Barbara
Nichols Show, to be filmed in Feb. or March. Jack Webb
will produce . . . Producers Bill Thomas & Sam White go
into production Feb. 1 with their action-adventure pilot,
Ski Patrol.

Tandem Productions’ producers Bud Yorkin & Norman
Lear will pilot the 60-min. comedy, 3 to Make Ready, for
CBS-TV Feb. 1, and a comedy, Meet Me at Dannjy’s, star-
ring Michael J. Pollard, in mid-February.

Film City Enterprises, owned by producer-writer Herb
Meadow, will pilot The Big Fever ... Ziv-UA has piloted
The King of Diamonds, starring Broderick Crawford, with
John Robinson as producer.

‘seen.
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Advertising

Best Campaigns of '60: Admen had a chance to toss
bouquets at last year’s top TV commercials in N.Y. last
week when Journal-Ameriean ad columnist Doris Willens
invited agency executives to pick their favorite TV cam-
paigns done by agencies other than their own. Gist of their
choices:

James F. Egan, senior vp of Doherty, Clifford, Steers &
Shenfield: “The new commercials for Crest toothpaste. A
skillful documentary approach.” David MeCall, vp & as-
sociate copy chief, Ogilvy, Benson & Mather: “Remington
electric shavers. A good straightforward honest demon-
stration, thoroughly believable.” Stanley Tannenbaum, vp
& ctreative group head, Kenyon & Eckhardt: “The Johnson
& Johnson baby-product commercials. The very simplicity
puts [them] far above most of what you see on TV.” Peter
Hilton, pres. of Kastor Hilton Chesley Clifford & Atherton:
“The Kraft campaign on TV. Some of the best I have ever
” Ben Alcock, vp & associate creative dir., Grey:
“Pontiac. For imaginative demonstration.”

Phyllis Robinson, vp & copy chief, Doyle Dane Bern-
bach: “Ban. For a strong & fresh approach.” Arthur
Bellaire, associate copy dir. for TV-radis, BBDO: “Two,
which are direct opposites—the Maxwell House percolator
commercial and Polaroid Land Camera.”

n

Rep-fostered rate-card revisions were announced by
Young-TV .and Katz Agency in N.Y. last week. The new
Young-TV cards establish “a relationship between spot
price, spot value and demand.” Each card is divided into 3

parts, and each part is a complete card in itself, containing

package plans, basie spot & program rates. Spot campaigns
placed under rates in the first section are most costly,
the time periods being those with top ratings. The 2nd
section has lower price & rating levels, but an advertiser
may shift to the first section on 2 week’s notice. The 3rd
section (low rates) buys are pre-emptible without notice
for advertisers buying at the higher rates. The rate card
was developed by Young-TV exec. vp James F. O’Grady Jr.
The Katz agency’s new card is less of a precedent-setter.
Chiefly, its change is one of simplification, standardized
phraseology for conditions and purchase clauses, and a
look-alike sequence of items on individual station cards—
to save time-buyers the trouble of hiunting all over a
card to find elements used in station comparisons. The
Katz card was anniounced by research & promotion assoc.
dir. Kenneth Mills. ‘

Petroleum firms’ network & spot gross time billings
in the first 9 months of 1960 were $29,987,440 (vs. $23.-
552,711 for same ’59 period). Of the 20 largest producers,
TvB reports, 11 spent at least 309% of their ad budgets on
TV in 1959. Sales figures available for 10 companies in the
first 6 months of 1960 showed an increase of 3.4% (vs.
1.2% for the others, who put less than 309 in TV).
Texaco was the leading TV advertiser in this year’s first
9 months, with $9.5 million in gross time billings, followed
by Esso Standard 0il with $2.4 million.

n

Ad People: Edward M. Thiele elected an exec. vp, Leo
Burnett; John C. Ianiri, elected a vp . .. John F. Devine
elected gen. counsel, J. Walter Thompson . . . Robert P.
Engelke elected a. vp & associate media dir., Ted Bates . . .
George M. Alarik, Harold C. Mullen, Dean W. Proctor,
Donald M. Rowe elected BBDO vps . . . Edward Battey,
Theodore Gleysteen, John A. Hise, Frank Kemp, John Owen
and Lewis Titterton named senior vps & dirs., Compton.
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Networks

CBS was again on top in the first of Nielsen’s Dec.
1960 NTI reports, a win considered meaningful by re-
searchers since it reflects “regular” (i.e., free of election
coverage ete.) programming. In nighttime AA ratings
(Sun. 6:30-11, Mon.-Sat. 7:30-11 p.m.) CBS drew 20.3.
ABC, previously in 3rd place (Vol. 16:51 p6), moved into
2nd place with a 19.5 to rival CBS -closely. NBC showed
with a 17.4. The ratings also reflected an‘interesting growth
pattern, now likely to level off somewhat as ABC reaches
full status as a nighttime competitor. Since: the year-ago
rating, ABC has increased its homes-reached average by
15%, while CBS increased 4% and NBC grew 1%. As has
happened before, ABC took top honors in Nielsen’s 24-city
report for the week ended Dec. 18, drawing a 20.0 against
19.6 for CBS and 17.3 for NBC.

NETWORK SALES ACTIVITY

ABC-TV

Naked City, Wed. 10-11 p.m.; Cheyenne, Mon. 7:30-8:30
p.m.; Islanders, Sun. 9:30-10:30 p.m.; part.
eff. spring & sunimer 1961 respectively.
Union Carbide Consuimer Products (Esty)
Polk Miller Products (N. W, Ayer & Son)

Roaring Twenties, Sat. 7:30-8:30 p.m.; Islanders, Sun. 9:30-
10:30 p.m., participations eff. Jan.
Simoniz (D-F-S)

Action cartoon series, Mon.-Fri., 5:30-6 p.m.; part. eff. Jan.
American Home Products (Y&R)

‘Adventures in Paradise, Mon. 9:30-10:30 p.m., part. eff.
April,
Uniton Carbide Consumer Products (Esty)

American Bandstand, Mon.-Fri. 4-5:30 p.m.; daytime pro-
gramming, Mon.-Fri.; participations eff. Jan:
Warner-Lambért (Lambert & Feasley)

CBS-TV

The ‘Gunslinger, Thu. 9-10 p.m., participations eff. Feb. 9.

R. J. Reynolds (William Esty) ;

I Love Lucy, Sun. 6-6:30 p.m., participations eff. Jan. 1.
Clairol (Foote, Cone & Belding)

The Aquanauts, Wed. 7:30-8:30 p.m., part. eff. Jan. 4.
Procter & Gamble (Benton & Bowles)

NBC-TV

Laramie, Tue. 7:30-8:30 p.mi,, participations eff. Jan.
Gold Seal (:Campbell-Mithun)

Tall Man, Sat. 8:30-9 p.m., participations eff. Jan. 14.
Block Drug (SSC&B)

Laramie, Tue. 7:30-8:30 p.m.; Outlaws, Thu. 7:30-8:30 p.m.,
' parti¢ipations eff. Jan.
Pepsi-Cola (BBDO)
The Barbara Stanwyck Show, Mon. 10-10:30 p.m., renewal.
American Gas. (Lennen & Newell)

The Tab Hunter Show, Sun. 8:30-9 p.m., renewal.
P. Lorillard (Lennen & Newell)

Daytime programming, Mon.-Fri., participations totaling
‘ $5.5 million eff. Jan.

Colgate-Palmolive (Ted Bates)
Simoniz (D-F-S) ]
The Sweets Co. of Amcrica (Henry Eisen)
Toni (North)
Campana Sales (Erwin Wasey, R&R)
Mentholatum (J. Walter Thompson)
Mogan David Wine (Edward H. Weiss)
Cracker Juclk (L.eo Burnctl)
Gold Seal (Campbell-Mithun) ‘
Dow Chemical (Norman Craig & Kunnnel)
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Personals: John Walsh, former CBS-TV spécial programs
coordinator, appointed -exec. dir. of National Academy of TV
Arts & Sciences’ first international TV festival to be held
in N.Y. & Washington in the fall of 1961.

Frank Rogier named gen. sales mgr., Mutual Radio
Network . .. James W. Dodd, ex-Screen Gems, named sales
administration mgr., NBC International; Byron E. Goodell
appointed Eastern div. sales mgr.,, NBC-TV Spot. Sales . . .
Daniel Denenholz, Katz Agency vp and research & promo-
tion dir., elected secy.: Stanley Reulman, mgr. of San Fran-
cisco office, named a vp.

Harold E. (Hal) King named mgr. of upcoming KFOY-
TV Hot Sprinks, Ark., due on air in early 1961 . . . Paul
MecDonough, asst. to FCC Chmn,, shifts to general counsel’s
office, assigned to space communications.

Keith G. Daré, ex-WHCT Hartford, appointed sales
mgr.,, WNBF-TV Binghamton, N.Y. . . . Sidney P. Allen
appointed nitional sales mgr., CKLW-TV Detroit-Windsor,
headquartering in N.Y. . . . John A. Dobson, sales mgr.,
WCAX-TV Burlington, Vt., elected a vp.

Edwin K. Wheeler, gen. mgr., WWJ-TV & WWJ
Detroit, appointed to Businessmen’s Advisory Committee,
Wayne State U. School of Business Administration.

Born Deec. 26 to Mr. & Mrs. William Sarnoff: a daugh-
ter, Nancy Lynn, first grandniece of Brig. Gen. .and Mrs.
David Sarnoff.

Obituary

Tracy S. McCraken, 66, Wyo. newspaper publisher &
Democratic National Committeeman, whose family inter-
ests included broadcasting, died Deec. 26 in Laramie County

Memorial Hospital, Cheyenne, following a heart attack on
‘Christmas Day. He owned 4.42¢, of KFBC-TV & KFBC

Cheyenne and satellite KSTF Scottsbluff, Neb. Other hold-
ings by the family & associates: radios KVRS Rock Springs,
Wyo.; KSID Sidney, Neb.; KRAL Rawlins, Wyo.
Frederick. A. Knorr, 47, Mich. radio 'station operator,
died Dec. 26 in Ft. Lauderdale of burns received when he
fell into scalding water Dec. 9 (Vol. 16:51 pll). He is
survived by his wife, 2 daughters, a son and his parents.
Charles S. Monroe, 52, CBS-TV advertising & sales
promotion depl. administratlive services nigr., died suddenly
Dec. 24 at his home in Forest Hills. He wrote many CBS-
TV & radio scripts. His wife, daughter & mother survive.
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Consumer Electronics....

MANUFACTURING, DISTRIBUTION, FINANCE

TV TRADE TRENDS—PRICING & WARRBRANTIES: First clues to changes in pricing &
warranty policies came from 3 manufacturers at week’s end, in advance of the International Home Furnish-
ings Show which opens its 10-day stand Jan. 6 at Chicago’s Merchandise Mart.

Topping pricing news were movements both up & down—up by Zenith & down by GE, though the
latter's move seemingly involves only one new portable. Warranty news was made by Philco’s new nation-
wide 90-day parts-&labor guarantee.

Zenith distributors last week were showing dealers a revamped 58-model TV-stereo line which made
good on Zenith Sales Corp. Pres. Leonard C. Truesdell’s Oct. prediction of “an increase in prices of a number
of models” (Vol. 16:42 pl7). As we observed price tags at N.Y. distributor's show, suggested lists of many
holdover TV models were up—most of them by $10, although increases appeared to range from $5 to $25,

In Zenith's stereo line, several sets carry higher rétail prices—the increment ranging from $10 on a
low-end portable (now $89.95) to $50 on a $550 FM-AM-phono console. In addition, Zenith introduced a new
super-sensitive tuner and its own-make stereo changer—incorporated into several brand-new sets. (For
details on Zenith line, see p. 18.)

GE will show new low-priced slim 19-in. portable at Chicago market. Now in production and due
for national distribution within few weeks, it's called GE's “first 1962 set.” At $153.95, it appears to be lowest-
priced big-name transformerpowered set with 19-in. 114-degree tube. Plastic-encased set is 12V-in. deep at
bottom, tapers to top, has AGC, width control, carrying handle. Step-up models are in $169.95 range.

Philco retail prices also will rise—by at least $1.75 for portables and $4 for all other models. These
increases represent costs of Philco’s new inboard parts-&labor warranty—costs which "“are over & above
the suggested list prices of the products,” but which will be ticketed to consumer as part of over-all TV-set
price. For more on Philco’s labor warranty, see p. 17.

FM STEREO STANDARDS THIS MONTH? FCC held its first meeting on stereo FM. multiplex
broadcasting last week—and afterwards Commissioners limited their comments to the hope that a decision
would be made soon. There are indications that Commission is aiming at decision by end of this month.

Four Commissioners were present—Chmn. Ford, Bartley, Craven, Hyde. They got rundown on ABCs
of FM stereo from Harold L. Kassens, chief of aural existing facilities branch, in charge of stereo proceeding
at staff level. Then they listened to tapes recorded during National Stereo Radio Committee’s field tests
last summer, containing monophonic & stereo output of each system.

It was basically an orientation session. As among the 6 systems under consideration, it's understood
that no staff recommendations have yet been drafted—and there’s still possibility, of course, that Commission
could decide not to choose any system. But best quess is that definite stereo FM standards will be established.

“We hope to reach an early conclusion,” Chmn. Ford told us after session. Comr. Bartley, whose
interest in both FM & stereo is of long standing and who attended some of last summer's field tests, expressed
belief that “there’ll be something before spring.”

TV-RADIO PRODUCTION: EIA statistics for week ended Dec. 23 (51st week of 1960):

Dec. 16-23 Preceding wk. 1959 wk. '60 cumulative '59 cumulative
TV st ammmbniins e . 81,762 98,083 103,342 5.684,757 6,272,488
Total radio .................. 271,255 347,572 278,550 17,008,069 15,403,054
auto radio ....... 91,631 111,712 130,156 6,344,079 5,460,238
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1961 —ANOTHER RECORD, COMPETITIVE YEAR: Ii's going to be a bright year for

those who can stand the pace. That's the way we see 1961—a record year in consumer-electronics dollar
sales, a hotly competitive year, a year when efficient organization, sélling ability and honest value will
count more than ever before. It won't blaze any new trails from standpoint of industry-wide profits, but
firms with good management will be able to present satisfying reports to their stockholders.

You've read industry leaders’ cautious forecasts in these columns last week (Vol. 16:52 pl9). There
is virtual unanimity that 1961 will start at a pc:ce substantially slower than 1960, pick up velocity at midyear,
with 3rd & 4th quarters better than last year's corresponding ones. This, of course, spells higher dollar sales,
since greater proportion of higher-priced merchandise traditionally is sold in year's 2nd halt. We'll go a little
further and predict higher unit sales of TVs & phonos, and at least a dollar increase in radio sales.

Inventories will be watched more closely than ever before-—nobody will want to take off on the
overproduction toboggan. We see TV production, distributor & retail sales all hovering around 6-million
mark this year (up from 5.7-to-5.8 million in dll categories last year), phono retail sales nearly 5 million (vs.
4.5 million), radios 10-t0-10.5 million (vs. 10.2 million), auto radios close to 6 million. (vs. 6.5 million).

By year's end a new product will be revitalizing both the radio & console stereo markets, with a 2nd
innovation poised in attempt to obsolete the phonograph as we know it today. FM multiplex stereocasting
could begin around midyear and by Christmas season give big boost to both radio & stereo-phono sales. At
year's end, hottest industry issue may be 3M's bid to obsolete the phonograph with its tiny automatic-chang-
ing tape cartridge.

In more detail, here's size-up of ‘61 as it looks from way out on our limb of the electronics tree:

TV Sales Trends: Product upgrading will continue—with more emphasis on furniture styling,
high-end sets, etc. Accordingly, average factory price of TV set sold in 1961 will rise to about $150, highest
since 1953, up from low of $127 (1956) and from last year's estimated $146. TV-phono combinations will
comprise a record 5% of retail sales (up from 3.7% last year), other consoles remaining at 45%, table models
& portables dropping to 50% (from 51.3%).

Technical Innovations: “The big change’—to 19- & 23-in. sets—came last year. This year's
changes will be less noticeable in the showroom and aimed primdrily dt consumier sdtisfaction. One trend
was foreshadowed by RCA Victor's introduction of sensitive New Vista tuner last year—and followed just
last week by Zenith’s Gold Video Guard tuner. More sensitive sets, lower noise levels, are good selling
points—and good hedge in event industry must change over to uhf. Hot battle over picture-tube implosion
shields will continue, first sets using du Pont Mylar shields and Pittsburgh laminated caps appearing in 1961.

TV Merchandising Trends Set makers W‘ill walk tightrop’e in attempt to reasswre consumers

ing parts and lctbor (see Philco story, p. 17), others extendmg to one or 2 years—wﬂl be tested & adopted.

Another trend may be apparent by year’s end—talk about discontinuance of annual model changes.
This will be influenced less by George Romney & Vance Packard than by desire to end price-cut dumps &
unnecessary retooling.

Color TV: Even though Gen. Sarnoff stated last week that his company made profit “in 7 figures”
on color in 1960, color will continue to be primarily RCA's baby. We think industry color sales, stimulated

by an exceptionally good color set this year; will increase by 50% from an estimated 150,000 sets in 1960

(which in turn was 30% above 1959) to about 225,000, in 1961.

Radio Sales: FCC-established FM stereo mutiplex standards (see p. 15) will help increase dollar
volume of radio sales and give U.S. manufacturers a unique product not being made in any other country.
In transistor radio field, more set makers will offer U.S-made receivers priced competitively with imports,
although total radio sales still may not come up t6 1960’s unit total.

FM Radio: Public will purchase record number of FM receivers & tuning devices. Including not

only table radios, but combinations, hi-fi tuners & imports, FM will increase its U.S. dudience by about 2.5
million sets, compared with some 2 million last year. Toward end of year, many of these will be multiplex
sets (unless there’s hold-up in FCC decision), although really low-priced stereo radios won't generally be
available until 1962.

Phono Trends: Phono mix will continue in 1960 pattern—about 75% stereo, 125% mono. But toward
year's end, influence of FCC stereo decision should be felt and nearly all stereo phonos sold will be equipped
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with FM tuners—either already adapted or easily adaptable to FM multiplex stereo. Market will develop
for FM stereo tuner converters for existing stereo phonos. We predict sale, under impact of this FM-stereo
development, of some 5 million phonos at retail next year.

Tape Cartridges: The tiny Minnesota Mining CBS tape cartridges—the 3Y2-in. square, 5/16-in.
thick wafers which can provide up to 64 min. of stero music (Vol. 16:13 pl18)—will be in at least experimental
production by year's end, and 3M's Revere subsidiary will be manufacturing automatic players for them.
Zenith, Columbia, Revere & others will be ready for marketing of stereo units containing the new cartridge
changers, and predictions will be heard that at last tape is ready to obsolete the disc record.

Imports: This year will be first big yedr for TV imports. They'll still number less than 2% of
retail sales—about 100,000 units. Most will be from Japan, some from Germany. Majority will be 19-in.
non-transistorized units; battery portables won't make much impact here in 1961. Radio imports will continue
at approximately 1960's level (7.5 million, including 1- & 2-transistor “toys”), with no successful federal legis-
lation to stop them. Tape recorder & stereo phono imports from Japan will soar.

Those are 1961's prospects as we see them. It will be a year with plenty of opportunity, with high
stakes for those who gquess right, extreme dangers for those who can't keep pace. Public will have the
money to buy, plenty of old sets to replace, and there’ll be enticing new products on the market. Summing

up in a single word the challenge of 1961: Salesmanship.

More about

PHILCO’S LABOR WARRANTY: “Unprecedented” is Phil-
co’s description of its new mnation-wide TV service
policy (seep. 15) that guarantees service labor as well
as parts during the 90-day warranty period. The policy
becomes effective with the new Philco TVs, which are
being introduced to dealers this week at simultaneous
conventions in Miami Beach & Las Vegas.

Philco portables will be sold with a built-in policy pro-
viding “carry-in” service. Table models, compacts and con-
soles will be covered with in-the-home service. The costs
of these inboard service policies, Philco candidly states, are
$1.75 & $4 respectively. However, the policies are not
optional for consumer, dealer or distributor. Accordingly,
the price the consumer pays for his new Philco TV auto-
matically will include the labor warranty.

Henry ‘T. Paiste, Philco’s consumer-relations & service
dir., says the TV policy was field-tested in Chicago, Mil-
waukee and Cincinnati and is patterned dafter the company’s
labor-&-parts warranty for radios, introduced in 1955.

The contract servicing, he explains, will be provided
by more than 30,000 independent Philco servicemen, thou-
sands of Philco dealers with “qualified” service shops &
technicians, and independent non-retailing servicemen who
do servicing for non-servicing TV retailers.

Paiste told us that the serviceman will bill Philco at
virtually “full rate” for labor-&-parts repairs and will make
just about the same profit- as he would if the TV set owner
walked into the shop cold for the same repair.

“This labor & parts warranty,” he told us, “is designed
for satisfaction. It assures the customer complete service
protection during warranty, it. furnishes the serviceman
with a proper profit on his work, it brings him additional
business both during the warranty period and after. Philco
sees this as a major step in bringing about a much needed
uniform service coverage for the entire service industry.”
ranties on a local level.”

* %k *

Westinghouse’s 90-day labor-&-parts- warranty on all
19-in. portable TVs became effective Jan. 1. TV-hi-fi dept.
mgr. J. J. Egan noted: “Previously, some Westinghouse
distributors & dealers had offered free labor-&-parts war-
ranties on a local level.”

recession . .

| GALVIN & SKINNER SEE GOOD ’'61: The presidents of 2

large consumer-electronics manufacturing firms both
see 1961 business as at least equal to 1960’s thanks to
an anticipated 2nd-half pickup. Phileo’s James M.
Skinner Jr. & Motorola’s Robert W. Galvin thus add
their opinions to those of other industry leaders quoted.
in our annual roundup last week (Vol. 16:52 p19).

Galvin’s statement: “It is likely that the sale of high-
ticket consumer-products items, which were comparatively
high in the first half of 1960, will be at a reduced level
during the same period of 1961, but we can expect improve-
ment in the last half of 1961 compared with 1960. The total
volume should be approximately the same.

“We -expect that a number of factors will accumulate
to make the 2nd half of 1961 a brisk marketing period:
Renewed confidence, particularly on the part of the 66
million people who were never out of a job during the
. accumulated savings ... and the fact that
more than enough time will have passed during which
people have been unduly postponing their replacement
purchases. This, combined with some attractive new prod-

uct features fo be available, will nurture the market.

“Other radio products will be up in the 2nd half of
next year, after a somewhat lower first half than 1960,
to the extent that we believe 1961 will show a gain over
1960. Car radio sales volume may be down slightly next

year from the excellent output in 1960.”

Skinner's statement: “. . . We expect the industry to
[have] an improved 2nd half; end the year with rising sales.
“Sales of home electronic products probably will start
slowly during the early months of 1961, and show improve-

ment during the middle quarters and particularly in the

4th quarter. Sales of all types of phonographs & TV should
show a tendency to firm up in the coming year, particularly

as the symptoms of the present mild tecession disappear.

Fortunately, the predicted upturn of the economy in mid-

year will coincide with the beginning of TV’s traditional

season of high sales. Radio, however, will continue as a
steady business throughout the year under the impetus of
strong consumer demand for transistorized models . . .
“As a whole, then, we expéct the economy to gain new
strength in the last half of 1961, bring sales for the year to
levels equal fo 1960, with a chance for a modest increase.”
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More about

NEW MODEL SETS: New TV, radio & stereo instru-
ments will formally be unveiled at the International
Home Furnishings Show which starts this week (Jan.
9) at Chicago’s Merchandise Mart, but many distribu-
tors were giving dealers a look at them last week in
private showings. In addition to the new price & war-
ranty trends of Zenith, GE & Philco (see p. 15), here
are some of the highlights:

Zenith—Severdl new innovations are found in Zenith’s
long line. A new super-sensitive tuner in 19 ‘basic models
-—including portables, table models, consoles & combina-
tions—has been named “Gold Video Guard.” The new tur-
ret tuner has “104 contact points made of 16K filled gold,
alloyed with platinum & silver.” Hand wired, it’s designed
to minimize contact wear, is built to accommodate up to -4
uhf strips. It features a front-of-set fine-tuning control
which may be used by the set owner to peak-tune each chan-
nel—and adjustments can be readily made without upset-
ting tuning of any other channel.

One of the most interesting features of the Zenith line
is the addition of DC restoration to high-end TV models.
This technique, long known to the industry, but not used
recently by any other manufacturer to our knowledge,
sharply improves contrast and prevents wash-out of details.
Called “Dynamic Contrast Control” by Zenith, it may be
engaged or disengaged by means of a push-pull switch
under the hinged escutcheon panel.

Zénith also showed for the first time its “Stereoc Pro-
fessional” changer, featured in 6 stereo corsoles and one
TV combination. Built by Zenith—the first changer it has
made itself in several years—it-features precision construc-
tion designed to minimize rumble, wow & flutter. An inter-
esting feature is a pop-up 45-rpm spindle which folds right
into the turntable.

The new Zenith TV line includes 39 basic models, 19 of
them with remote control. Stereo line has 3 portables & 16
single-cabinet consoles, 5 with “extended stereo” & reverb.

Olympic—Six new TV models, 2 stereos & 4 radios will
be added, all of them promotionally priced. The TV line
includes a 19-in. TV-radio-phono combination at $249.95, a
23-in. combination at $389.95, a 23-in. console at $249.95,
a 23-in. table model at $199.95 and an open-priced 19-in.
portable Stereo consoles are prlced from $129 95 without
radio and $199.95 with AM-FM. Featured in the radio line
is an AM-FM table model at $29.95, a ‘6-transistor pocket
set, a b-tube clock radio and a 5-tube radio, the latter 3
with open list. Olympic’s display will be at Chicago’s Con-
gress Hotel Jan. 6-12.

‘Webcor—To be shown at regional distributor meetings
beginning Jan. 5 (Chicago) will be these new products: (1)
“Galaxy” stereo phono-tape recorder-AM-FM console to re-
tail at about $1,000. (2) “The industry’s smallest AM-FM
radio, transistorized down to one-fourth the size of the next
larger ¢ompetitor.” (3) A cordless big-speaker AM radio
said to operate more inéxpénsively than a power-cord unit.
(4) A 9-transistor citizens band transceiver.

=

TV-radio-phono excise tdax rules, revised to bring them
into line with technical changes in the 1958 Excise Tax Act
(Vol. 16:2 p21), have been put into final form by Internal
Revenue Service. The text of the rewritten regulatiois,
which retain the 109 manufacturer’s tax on sets, is pub-
lished in the Dec. 19 Internal Revenue Bulletin, available
from IRS offices.

JANUARY 2, 1961

»OCT. PHONO SALES DIVE: Retail phono sales in October
1960 were the best since February—but not good
enough to maintain 1959’s pace. Following the decline
trend which began in the preceding month (when retail
sales were 3% lower than Sept. 1959), October’s retail
sales dipped 19% below Oct. 1959’s figure.

Cumulative retail sales for 1960’s first 10 months were
still 10% ahead of the same 1959 period, thanks to the
substantial lead chalked up in the first 8 ‘months of the
year. However, ‘if retail sales in November & December
followed the October pattern (official figures not yet avail-
able); they pulled 1960 unit sales down to the same level
as full-year 1959—about 4.4 million units.

Of course, unit sales doi’t tell the full story. Dollar
sales volume in 1960 was considerably ahead of 1959—
largely becatise full-year retail phono sales for 1960 con-
sisted of an estimated 759% stereo units vs. 62% in 1959.
- Factory sales of phonos were 14% below Oct. 1959 in
Oct. 1960, while 10-month factory unit sales were 189%
higher than during the same 1959 period. The official EIA
phono sales figures for 1960’s first 10 months as compared
with the corresponding 1959 months:

PHONO FACTORY SALES

1960° 1959

Month Mono Stereo Total Mono Stereo Tetal
January ... 118,400 341,329 459,729 184,147 177,336 361,483
February . 92,649 324,666 417,315 164,873 188,760 363,623
March 63,264 242,623 305,787 119,076 168,117 287,192
April 30,962 142,409 173,371 47,163 125/111 172!264
May ... ‘86,793 146,176 182,962 33,356 89,827 123,183
June .. 69,293° 198,407 267,700 44,976 152,900 197,876
B £0) 70,992 222,559 293,651 44,691 158,668 203,269
AUgust .o 109,321 307,517 410,838 65,179 277,645 312,724
September ...... 146,997 384,289 531,286 102,399 377,785 480:184
October ......... 143,160 391,821 514,980 139,579 456:471 596,060
TOTAL ... 881;831 2,701,696 3,583,527 945,328 2,172,510 3,117,838

PHONO RETAIL SALES
1960 1959

Month Mono Stereo Total Mono Stereo Total
January ........ 160,688 368,964 449,923 231,429 159,214 390,643
February 102,063 347,860 448,128 171,127 156,477 327,604
March i 61,249 249,497 810,746 189677 140,075 279,652
April .eeeenene 41,503 152,141 193,644  94;226 118,197 212,423
May cveeereevenees 39,734 141,080 180,814 70,228 82,765 162,993
June . 44,926 165,339 210,264 66,979 100,982 167,961
July 68,787 180,949 239,736 82,742 124,979 207,721
August 79;364 257,681 336,945 98,132  198:926 297,058
Septembe 115,863 264,636 380,499 182,686 257,857 390,543
October ... 126,807 272,101 398,908 162,248 343,228 495,676
TOTAL ... ‘820,983 2,400,148 3,221;131 1,239,374 1,682,900 2,922,274

% * %

Transistor sales at the factory level passed the 100-
million mark in October, remaining above 12 million for
the 2nd consecutive month, EIA figures show. The total
for all of 1959 was 82 million. Transistor factory-sales
dollar volume for October totaled $25.9 million, down
slightly from September, as were unit. sales. Here are EIA’s
10-month factory figures, with 1959 comparisons:

1960 59
Units Dollars Units Dollars

January 9,606,630 $24,714,680 5,195,317 $13,843,224
February . 9,627 ,662- 24,881,670 5,393,377 14, 550, 056
March . . 12,021,606 28,700,129 6,310,286 18,117,660
April ... . 9,891,236 23,198,576 5,906,736 16,864,049
DU €1 N 9,046,237 24,714,680 6,368,097 19,007,293
JUne acceconeniee 10,392,412 27,341,733 6,934,213 18,031,693
July' iceaeesiieioens 7,070,884 18,083,802 6,030,265 15,618, 316
August s 9y 732 993 22,739,969 7,129,696 18, 054 138
September . 12,973,792 28 442,229 8,652,526 20,851,290
October ... . 12,168,632 25,‘945,195 8,710,913 22,109,748

TOTAL .....102,431,984 $248,144;156 74,467,926 $199,189,791

| |
Division to.conduct research on ceramic ferrite & other
semiconductor materials has been formed by Conductron,
subsidiary of Paramount Pictures’ Autometric Corp.

Capitol Records has formed a home-instruments div. to
design, make and sell Capitol portable & console phonos.
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Tiade Personals: Ross Snyder, ex-mgr. Ampex Profes-
sional Produets video products dept., named staff asst. to
mktg. div. dir., Eitel-McCullough . . . L. I. Wood named GE
vp, gen. counsel & secy., succeeding Ray H. Luebbe; retir-
ing . . . I. Nevin Palley named pres. of ITT Federal Labs,
new div. comprising former ITT Labs and ITT Federal div.
. . . John B. Tuthill named finance vp, W. W. Roodhouse,
administration vp, Collins Radio.

George. T. Stewart named Eastern region sales vp,
Sylvania Home Elec¢tronics; Austin J. White appointed
Midwestern sales vp . .. Robert M. Carstens promoted to
asst. sales mgr., Zenith Sales Corp. international div. . ..
Robert M. Jones promoted to personnel vp, Philco, succeed-
ing Harold W. Butler, who resigned as an officer but con-
tinues as a dir. & exec. committee member . . . Allen Cen-
ter, who rejoined Motorola Jan. 1 (Vol. 16:47 p21), elected

PRvp . .. Robert W. Pemberton named regional sales mgr.,
Stroinberg-Carlson consumer products Midwest terfitory.

Ben Zale named ad mgr., Rek-0O-Kut . . . Warren R,

‘Baughman named permanent magnets sales mgr., Indiana

General’s Indiana Steel Products div. . . . Peter Bas named
mgr., entertainment semiconductor, tube. & component
dept., in a split of Philips Electronics Industries’ Rogers
Electronic Tubes & Components into 2 separate depts.;
D. S. Simkins, appointed mgr., professional semiconductor,
tube & component dept. . . . . Dr. George Wetwijn named
director of engineering at the Evanston, Ill., plant of Hoff-
man Electronics semiconductor division.

Bérnard Reich, formerly chief, circuit-functions branch
of solid state-devices div., U.S. Army Signal Research &
Development Labs, Foit Monmouth, N.J., named pres.,
Molecular Electronics, subsidiary of Precision Circuits . . .
Harold A. Wheeler, Hazeltine vp, appointed to Defense
Dept. Advisory Group on Radar.

Frank H. Bower named to new post of research & de-
velopment contracts mgr., Sylvania semiconductor div. . . .
Charles R. Fisher named product engineering mgr., Strom-
berg-Carlson telecommunication div. . . . Palmer M. Craig,
named operations dir., Philco Western Development Labs,
Palo Alto . . . Nicholas F. Pensiéro named mktg. admin.
mgr., Phileco Corp. computer div,, govt. & industrial group.

Meade C. Camp, ex-Univac div. of Sperry Rand, named

mktg. planning mgr., RCA electronic data-processing div.

. . . Robert C. Dunlap Jr. named a Texas Instruments vp,
succeeding Fred J. Agnich, resigned. Dunlap will head the
company’s geoscience activities, continuing as pres. of sub-
sidiary Geophysical Service . . . David Lachenbruch pro-
moted to asst. managing editor, TELEVISION DIGEST.

n—

George’s Radio & TV Co. Inc., big Washington discount
house, has denied FTC charges that it made deceptive
pricing & savings claims in advertising for appliances sold
at its “warehouse supermarts.” The firm said the ads
listed manufacturers’ “suggestéd retail pricés,” and didn’t
mislead buyers. Meanwhile, the govt. filed a suit for a
$45,000 judgment against the company for alleged failure
to comply with a 1954 cease-&-desist order against TV
set-pricing practices which FTC said were deceptive.
George’s Pres. George Wasserman should be assessed
another $45,000 as an added penalty, the govt. said in the
action instituted in U.S. District. Court, Washington.

Factory sales of appliances will riseé 3.5% in 1961,
compared with 1960’s 6.89% decline from a year ago, pre-
dicts the consumer-products div. of the National Electrical
Mfrs. Assn. These gains are anticipated (1960 losses in
parentheses): electric refrigerators, 0.7% (—8.2%); food
freezers, 5.3% (—18.3%); electric ranges, 4.9% (—9.6%).

19

John V. L. Hogan: John Vincent Lawless Hogan, 71, an
engineering pioneer in radio, TV, facsimile & high-fidelity
sound reproduction, died Dec¢. 29 at his home in Forest
Hills, N.Y. after a long illness. Holder of many patents
in these fields, and a consulting engineer until his recent
illness, Hogan’s career paralleled the rise of electronics.

In 1908, at 19, as chief lab assistant to Dr. Lee de
Forest, he is credited with transmitting the first music by
radiotelephone to be heard outside the laboratory (a
wireless operator at Brooklyn Navy Yard heard it while
listening for Morse code). During this time he invented
the single-dial radio tuner as well as a crystal detector.
In 1909 he joined the National Electric Signaling Co.,
becoming mgr. of Prof. R. A. Fessenden’s experimental
trans-Atlantic station. He held several important com-
mercial & govt. posts in World War I, after developing &
receiving patents for a number of improvements in broad-
casting & reception; particularly relating to sound fidelity.

In 1921, he became a consulting engineer, continuing
to experiment in radio—including such fields as TV, FM &
facsimile. He served as an advisor to the Federal Radio
Commission. He founded the experimental W2XR N.Y. in
1928 in connection with experiments in high-fidelity sound
for TV. The station later became commercial WQXR (pur-
chased by N.Y. Times in 1944) ; heé resigned as president
of the station in 1949. During World War II, he concen-
trated on military electronics research and served as
special assistant to Dr. Vannevar Bush, director of the
Office of Scientific Research & Development. He was
president of Hogan Labs Inc. & Faximile Inc.,, was a
founder & president (1920) of IRE.

Finance

~ Sprague Electric expects 1960 to produce peak earnings
of $4.5 million ($3.25 a share) on record sales of $65
million, compared with 1959’s profit of $3.5 million ($2.61)
on $56.4-million sales. Chmn. Robert C. Sprague, in a re-
cent N.Y. Times profile, noted that Sprague sales have ex-
panded at an average rate of 16% annually during its first
30 years (1926-1957), are expected to grow at a minimum
average of 12% annually in the decade énding 1967. “In-
creasing: competition in the electronies business, both
domestic & foreign,” he said, “requires the most astute
business & financial judgment. At the same time, the
future in electronics belongs to those companies that keep
themselves in the technological forefront. We are strength-
ening our board & our executive staff (Vol. 16:48 p18) in
both directions so that we will be prepared to continue, if
not exceed, the rate of growth we have [had] in the past.”

Thompson Ramo Wooldridge plans to buy Radio Con-
denser Co., Camden; N.J., and has obtained an option to

acquire more than 909% of the latter’s common. Wooldridge

Pres. Dean. E. Wooldridge says that, subject to SEC
approval, 103,463 shares of TRW common will be offered
in exchange for 4,350,815 outstanding shares of Radio
Condenser, on the basis of .2374 of a share for one of the
Camden firm’s.

Appliance Buyers Credit Corp. (jointly owned by RCA
and Whirlpool) has completed arrangements for the private
sale of $7.5 million of senior subordinated notes, due Dec.
15, 1975. The St. Joseph, Mich. company furnishes financ-

ing for dealers & distributors of RCA, Whirlpool and Car-

rier products.

Avnet. Electronics was slated for listing on the New
York Stock Exchange at year’s end, moving from the
American. Symbol: AVT.
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Financial Reports of TV-Electronics *Companies

These are latest reports as obtained during the last week. Dash indicates the information was not available at press time. Parentheses denote loss,

Per

Company Period Sales :r e-Tax Net Earnings | Common (;:" mon
| 7 arnings Share ares
Bendix 1960—year to Sept. 30 $794,499,990 | §54,028,270 | $26,188,471 | $4.88 5,371,278
1959—year to Sept. 30 691,511,604 59,737,082 27,404,274 5.37 5,104,365
Hallicrafters - 1960—qtr. to Nov. 30 11,683,000 Ll =k 356,000 .32 1,005,000
1959—qtr. to Nov. 30 7,891,000 _ 273,000 24 1,005,000
Heli-Coil 1960—6 mo. to Oct. 31 3,648,181 979,429 475,229 .69 685,611
1959—6 mo. to Oct, 31 4,166,209 1,157,695 558,095 94 594231
International Electronic 1960—year to Sept. 30 5,239,834 M 346,507 5 462,000
Research , 1959—year to Sept. 30 4,357,671 = 167,194 .36 462,000
Newark Electronic 1960—qtr. to Nov. 30 3,435,000 s 86,939 27 ==
1959—qtr. to Nov. 30 2,797,000 — 58,237 18 —
Yardney Electric 1960—6 mo. to Oct. 31 4,797,554 —_— 281,131 28 —_—
1959—6 mo. to Oct. 31 3,276,000 S 209,000 | .20 —

Storer Bestg. Co. stockholders will put up 263,000 com-
mon shares for public sale through an underwriting group
headed by Reynolds & Co. In¢., according to an SEC regis-
tration statement (File 2-17433). The price & underwriting
terms weren’t reported in the initial report to SEC. Storer
Chmn.-Pres. George B. Storer will sell 160,000 shares; the
Detroit Bank & Trust Co., as trusteé undér agreements
with him, 50,000; senior vp. J. Harold Ryan & Mrs. Ryan
(Storer’s sister), 50,000. All of the 263,000 common shares
being offered (of a total of 975,060 outstanding) are shares
into ‘which a like number of Class B shares (1,499,690
outstanding) will be converted. The SEC registration state-
ment listed Chmn.-Pres. Storer as 72.38% owner of the
Class B stock.

OVER-THE-COUNTER
COMMON STOCK QUOTATIONS
Thursday, Deé¢ember 29, 1960

Electronics TV-Radios-Appliances Amusements

The folloiring quotations; obtained in part from fhe National Asso-
ciation of Securities Dealers Inc.; do mot. represent actual transactions.
They are ‘intended .as a guide to the approximate range within which
these securities could have been bought or sold at time of -compilation.

Stock Bid Asked Stock ‘Bid Asked
Acoustica Associates - 201 22 Magnetics Inc. ————__ 7% 8%
ACrOvVOX e  TW% 8% Maxson (W.L.)) . 12 13%
Allied Radio —cceme 22% 24% Meredith Pub e 42% 45%
Astron 'Corp: —_————.. 1% 2V Metropolitan Beste. - 18%. 207
Baird Atomic . __ 241, 26'% Milgo Electronics ____ 18% 197%
British Industries _.. 19% 21% Narda Microwave ____ 3% 4%
CGS Labs oo 5% % Nuclear of Chicago - 37% 40%
Cetron Electric -___-_ 415 45 Official Films 2Vy 2%
‘Control Data Corp. .. 61% 65% Pacific. Automation __ 5 5%
Cook EleC. oo 12% 135 Pacific Mercury ... 5% 5%
Crale Systems _____ 15% 16% Philips Lamp ____.__ 156% 1621%
Dictaphone _.__..___.. 28Ys 30% Pyramid Hlectric ___.. 2% 2%,
Digitronies. oo __ 23% 25% Radiation Inc. ______ 25 27%
Eastern Ind. —ceeeeo 14 15% Howard W. Sams ____. 35% 38%
Eitel-McCullough ____ 19  20% | Sanders Associates __ 32% 35%
Elco Corp. ——_-____-__ 15% 16% Silicoh Transistor .__ 37 4%
Electro Instruments .. 24% 2744 Soroban Engineering . :39 421,
Eléctro ‘Voice _——_——__ T% 8% Soundscriber _________ -1
Electronic Associates - 29% 31% Speer Carbon __ .-

Erie Resistor ________ 9% 10 Sprague ~Electrié 5
Executone ________.__ 20% 23 Sterling, TV _coeee
Férrifieton Mfe. _____ 281 30% | Taft Beste: ——omooo -

FXR i 38% 42 Taylor Instrument —__ 34% 37
General Devices _____ 11% 12% Techinology Inst. ____ 8 9
G-L: Electronics _____ 8% 9% Tele-Broadcasters ..__ 1 15
CGranco Products ____ 2% 2% | Telechrome' .-

‘Gross Telecasting ... 20 22 Telecomputing

Haydu oo oo 1/16  Va Telemeter __________
Hewlett-Packard _.._ 29% 31% Time Inc. —___ -

High Voltédge: Eng. . 153 163 Tracerlab . __ o

Infrared Industries __ 17% 19% United Artists —____. 58, 6%
Interstate Engineering 21% 28% | United -Control ____._ 17 18%
TteK oo 50 54 7417 3 S 10% 11%
Jerrold, oo 6% 1% Vocaline . 2% 2%
Lab for Electronics _. 46% 50% [ Wells-Gardner 20%, 21%
Magna Theater _____ 2t 2% Wometco Ent. _.___._ 12% 13%

Reports & comments available: ITT, study, Evans &
Co., 300 Park Ave. N.Y. 22 e Hallicrafters, analysis,
William R. Staats & Co., 111 Sutter St., San Francisco 4 ¢
Loral Eleétronics, prospectus, Kidder, Peabody & Co., 17
Wall St., N.Y. 5 e American Cryogenics, prospectus,
Courts & Co., 25 Broad St., N.Y. 4 e Educational Elec-

tronics, report on General Electronic Labs, $1, Carleton &

Co., 262 Washington St., Boston 8 e “Movie Makers Pros-
per Again,” Hollywood profile in Dec. 14 Financial World.
¢ Electronic Specialty, analysis, Dempsey-Tegeler & Co.,
210 W. 7th St., Los Angeles 14 o General Precision Equip-
ment, report, Eastman Dillon, Union Securities & Co., 15
Broad St.,, N.Y. 5 e Metropolitan Telécomimurnications,
prospectus, Milton D. Blauner & Co., 115 Broadway, N.Y. 6
o The Tele-Tronics Company, offéring circular, Woodecock,
Moyer, Fricke & French, 123 S. Broad St., Philadelphia
e CBS, analysis, Goodbody & ‘Co.; 115 Broadway, N.Y. 6 e
Rank Organization, study, Bache & Co., 36 Wall St., N.Y. 5.
e Standard Kollsman Industries, analysis, H. Hentz & Co.,
72 Wall St., N.Y. 5.

Mergers & acquisitions: Avnet Electronics, Westbury,
N.Y. manufacturer of electronic components & devices, has
merged with British Industries, N.Y.-based marketer of
hi-fi & steréo equipmeént. Surviving Avnet will operate. the
latter as a subsidiary. British Industries stockholders will
receive for each share one Avnet share plus a warrant
exercisable for 30 days to purchase 2 Avnet shares for ea¢h
5 BI shares e Electronic Specialty, which plans to ¢onsoli-
date next month with American Electronies (Vol. 16:49
p22), will merge first with D. S. Kennedy Co., subject to
approval of latter’s stockholders, Kennedy, of Cohasset,
Mass., produces antennas for space communications &
missile detection, employs some 500 persons in 4 plants
(Ala., Tex., Ia., Mass.). The combination of Electronic

‘Specialty (including D. S. Kennedy) and American Elec-

tronics is to be known as Electronic Science & Controls Inc.,
if stockholders of both approve the merger e Bedford
Blanket, New Bedford, Mass. maker of electric blankets,
reports it has merged with Standard Kollsman, which
recently acquired thé electric blanket div. of Bobrich
Produets (Vol. 16:51 pl13).

Common Stock Dividends

Stk. of

Corporation Period Amt. Payable Record
A. C. Nielsen ......... Q $012% Feb. 1 Jan. 6
Packard Bell .......... Q 12% Jan. 25  Jan. 10
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FCcC

ALLOCATIONS COMMENTS—more of the same—turn up in form
of 160 replies on ‘interim vhf drop-in proposal. FCC is seen
adopting less than dozen (p. 1).

FCC PONDERS PAYOFF RULES, drafting changes to reflect the
Harris-Pastore amendments that, require closer, case-by-case Com:

mission scrutiny (p. 6).

Congress

OVERSIGHTERS :‘SHUT UP SHOP fighting dmong themselves, but

they ‘agree on need for more TV-radio-FCC reforms—and opposi-

tion to Landis plan. Bills pour into House (pp. 2 & 3).

SEC. 315 "WATCHDOG"” HEARING io follow inauguration, is set

by Senate's Yarborough siilbcommittee, ‘‘Representdative” equal-

time complaints will be explored (p. 4).

Stations

EXPANDED TELEVISION FACTBOOK, due April 15, will offer such
unique services as complete data from ARB's 1960 station-cover-

’ age report; and exact scale reproductions of all station contour

maps as, filed with FCC (p. 3).

WHAT IS THE PUBLIC INTEREST? Comr. King's question arouses

us to make a 3-city survey. New York and Los Angeles attempt

answers—but not Washington (p. S).

Film & Tape

BING. CROSBY PRODUCTIONS is being reactivated; seeking pro-
duction & investment opportunities (p. 11).

Ty 961
Consumer Electronics

TRADE & BUSINESS TRENDS at market time: Low-end prices
are dropping, middle-of-line are firm to high; more sensitive
tuners; picture-tube dispute (p. 14).

TV & RADIO SALES ARE DOWN at retail in November, marking
radio’s first drop of 1960. Eleven-month retail figures indicate
1960 TV sales were exiremely close to 1959’s (p. 16).

TV EXPORTS ROSE to 12,000 sets & chassis in September, Com-
merce Dept. estimates in electronics export-import tally (p. 16).
TUBE TRENDS FOR 1961, as forecast by GE's Davis: More 92-
degree sets, “integral implosion protection” (p. 17).

NEW SETS INTRODUCED by Philco, Motorola, GE, Sylvania &

Du Mont for winter market (p. 17).
WORLDWIDE COLOR TV via space satellite at 1964 World's Fair

predicted by Sarnsff. RCA dealers pledge color sales (pp. 15 & 18).

Advertising
BUSINESS IS LOCAL even in national brands, say studies by

Westinghouse .and Corinthian. They 'show important, variations
in buying habits between markets & within markets (p. 7).

TOY MFRS. WARNED by toy adman William Silverstein of Aurora
Plastics ‘that unredlity in TV toy commercials ‘may create lasting
reséntment. But his firm—and others—plan lots more TV (p. 8).
Other Departments

AUXILIARY SERVICES (p. 9). PROGRAMMING (p. 10). ETV (p. 12).
PERSONALS (p. 13). NETWORKS (p. 14). FINANCE (p. 20).

 ALLOCATION COMMENTS—MORE OF THE SAME:

FCC has last big cud to chew on in

its interim allocation plan proposal (Vol. 16:40 p2)—in the form of about 160 reply comments on the short-

spaced vhf drop-in concept.

A quick scan of the comments shows them to be more of the same—as the original comments. The
“haves” either flatly oppose any mileage cuts, or they urge severe limitations. The "have nots” insist that
their communities must have more competition—and mileage cuts are the only answer.

Gauging FCC, we judge it will finally come up with a few mileage-cut drop-ins—less than a dozen—

plus a half-dozen or so “move-ins.”

The latter would cut mileages to permit existing stations or channel assign-

ments to come closer to principal cities they're intended to serve. We see the Commission rejecting the vast
majority of proposed drop-ins—many for smaller communities—which have been suggested even though the

Commission didn‘t ask for any.

ABC & AMST epitomized the conflicting forces, and many of their comments were directed at each

other. ABC said that AMST's objective is simply to prevent & delay establishment of competing stations.
AMST said that ABC would destroy rural service to get a few more full-time affiliates—and that it is going to
get the affiliates in most important markets, anyway, through full-spaced drop-ins.

FCC continues working, meanwhile, on a long-range allocations policy. There's still every indication

that all:channel-set legislation is the keystone, supported by efforts to make uhf more viable (Vol. 16:49 p4, et
seq.). Recommendations to Corigress are expected within next month or two.
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OVERSIGHTERS SHUT UP SHOP: With characteristic controversy & confusion, House
Commerce Legislative Oversight Subcommittee headed by Rep. Harris (D-Ark.) officially went out of bus1ness
Jan. 3, after nearly 4 years of headlined hearings which gave broadcasting & FCC their roughest time.”

TV-radio-FCC sighs of relief over demise may be premature, however. Harris isn't through, and
neither is his Commerce Committee. Even as he formally closed shutters on the special Oversight unit with
an 84-page final report (Rept. No. 2238), he hung up notice of a plan to start up again with a new (& reqular)
Subcommittee on Regulatory & Administrative Commissions. It would ride herd on FCC & other agencies.

Internal bickering & public disputes marked close of Oversight Subcommittee’s Congressional life
as they did its start, when chief counsel Bernard Schwartz was fired, accusing Harris of * ’whiteWcrshing” FCC.
This time the charge of “incredible whitewash” was hurled at the Democratic majority by Republicans on the
Subcommlttee They disowned staff report (Vol. 16:52 p2) which was the basis of the Subcommittee report,
called it “unfair, unjudicial and beneath the dignity of a Congressional committee. Republicans’ ire 'was
brought on pdrticularly by the majority’s “shocking” exoneration of ex-New Deal braintruster ‘Thomas G.
Corcoran of any wrongdoing in an FPC case investigated by the Subcommiittee.

There was no Republican dissent, however, from other major findings & recommendations in the final
report dealing with broadcasters & FCC. The report repeated staff conclusions that more must be done to
bar backdoor approaches to FCC & other agencies; that networks should be regulated or licensed by FCC; and
that traffickiiig in station licenses must be hélted. Harris promptly introduced legislation carrying out the
recommendations, adding a handful of bills to those overflowing the House hopper during the opening week
of the 87th Congress (see opposite page).

Subcommittee also challenged James M. Landis & his reform proposal to President-elect Kennedy
that the White House take on over-all policy control of the agencies (Vol. 17:1 pl). Overseeing agencies is a
primary job of Coiigress, riot the White House, the report said in its final paragraph—which was tacked on to
the staff's language after the Landis recommendations were released.

"It would be tragic to have a conflict develop between the Executive & Congress over the question of
which branch has supreme control over the federal agencies,” Harris & his colleagues (Democrats &
Republicans alike) warned. Reflecting the traditional Congressional resentment of any White House action to
move in on territory legislators regard as their own, the report went on:

“In this field it must be recognized that the agencies exercise powers delegated to them by Congress,
and that Congress has the Constitutional responsibility of supervising & overseeing their operations.” The
Subcommittee conceded that the President has responsibilities for agencies, too, and that “watertight com-
partments” of jurisdiction shouldn’t be maintained. It called for “accommodation” between the 2 branches
of govt. on agency problems, and said the proposed new Subcommittee would “provide a modus operandi
for such constructive effort’” by Congress.

Harris reform bills started meanwhile, down legislative path. Reworked from old bills. drafted by
Harris which had never reached the House floor for vote at other sessions, they included: (1) HR-14, “to
promote the efficient, fair and independent operation” of FCC, CAB, FPC, FTC; ICC and SEC by tightening
restrictiotis on ex-parte approaches to agencies. (2) HR-1164, “to promote the public interest” by providing
for network regulation. (3) HR-1165, to put “additional limitations on the transfer of broadcast licenses.” All
were referred back to the Commerce Committee for the priority action which Harris promised this session.

Landis recommendations for an agency overseer in the White House weren't being hailed enthusi-
astically by the Senate Commerce Committee, either. Chmn. Magnuson (D-Wash.) told us last week he had
“no comment’’ on thé Ldandis report, and that he hadn't had a chance to read it yet. Magnuson also said he'd
get his committee together soon to lay the groundwork for his own inspection of agency structures—planned
as a major undertaking of the Senate committee this session.

TELEVISION FACTBOOK EXPANDS: Whatwe believe to be the most comprehensive market-
ing reference on American commercial TV will be published April 15 by Triangle Publications, Inc. It's our
expanded 1961 Television Factbook, which has been doubled in content to more than 1,000 pages. Among its
features being presented for the first time are:

(1) Coverage data from American Research Bureau's 1960 report on all commercial TV stations.

(2) Exact scale reproductions of all station-contour maps, as filed with the FCC. Each station will be
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treated on a full page, and map shadings will indicate its coverage in specific counties. ARB data, indicated on
the maps, will also be listed in adjacent columns.

1961 Television Factbook will be the first reference publication to incorporate ARB-study results with
basic data on individual stations—their coverage, facilities, personnel and history. Data will include a com-
plete breakdown of total households & TV homes in 3 classifications of counties: those with over 50% net
weekly circulation, 25-t0-50%, under 25%. ARB Pres. James Seiler describes the coverage study as the first
ever to be made with viewer records of TV-viewing activities.

Updated reference material of interest & value to all services of the TV industry will also be furnished
by 1961 Television Factbook: Included in the basic information: complete data on CATV systems, FCC direc-
tory, foreign-TV directory, market-research firms, program sources, ownership of stations, manufacturers of

TV sets and telecasting equipment.

A 12-page brochure containing full particulars of the 1961 Television Factbook will be mailed next

week to all Television Digest subscribers.

Congress
More about

BARRAGE OF BILLS: More than 50 bills affecting the
TV-radio business at one point or another—from man-
ufacturing to advertising—showered down on Capitol
Hill last week in the opening days of the 87th Congress.

And no end to the deluge was in sight. In the ses-
sion’s first 2 days alone, when the Senate hadn’t yet
put its bill-filing machinery in motion, the House
hopper was crammed with a total of nearly 2,000 pro-
posals for new laws or changes in old ones. Legislative
clerks & printers were far behind in their work of
labeling & numbering the bills.

Many of the broadcasting-related bills wouldn’t be
heard from again. But few industry subjects were left un-
touched by House members seeking to get their proposals
on record, at least—and similar measures were drafted for
a pile-up on the Senate side.

In addition to a series of bills submitted by House
Commerce Committee Chmn. Harris (D-Ark.) to carry out
recommendations of his Legislative Oversight Subcofnmit-
tee (see opposite page), these were among the early House
& Senate measures;

On FCC: HR-1126, by Rep. Younger (R-Cal.), raising
FCC & ICC jurisdictions to cabinet status by setting up a
Dept. of Transportation & Communications. HR-1234, by
Rep. Stratton (D-N.Y.), giving FCC authority to tirn down
applicants who have criminal records. HR-1118, by Rep.
Younger (R-Cal.), authorizing FCC (& other agencies) to
help pay their own way by collecting fees from parties in
cases.

On agency practices & ethiecs: HR-896, 1138 & 351 by
Reps. Baldwin (R-Cal.), Bennett (D-Fla.) and Fascell (D-
Fla.), setting up standards of conduet for govt. employes.
H. J. Res. 27, by Bennett, to set up a Commission on Ethics
in the Federal Govt. for the same purpose. HR-302, by
Bennett, to limit employment of ex-govt. workers by com-
panies which have had cases before agencies. HR-349, by
Fascell, for “reorganization of administrative procedures
& practices.” HR-177, by Rep. Walter (D-Pa.), qualifying
all members of the bar of federal courts .and highest state
courts to practice before govt. agencies. S-153, by Sens.
MecClellan (D-Ark.), Humphrey (D-Minn.) and Ervin
(D:N.C.), to permit any agency reorganization plan sub-
mitted by the White House (Vol. 17:1 p1) before June 1,

1963, to become law unless rejected by a majority of either
House or Senate.

On broadcast programming: HR-1748, by Rep, Celler
(D-N.Y.), to “strengthen the effectiveness” of FCC in de-
termining ‘whether applicants for station-license renewals
have lived up to their original programming promises.
HR-1207, by Rep. Multer (D-N.Y.), making it a crime for a
station to “make unauthorized deletions’™ from sponsored
material which has been accepted for broadecasting.

On pay TV: HR-1728, by Rep. Bailey (D-W. Va.), “to
prohibit charging fee to view telecasts in private homes.”

On TV-radio news coverage: H. Res. 27, by Rep. Grif-
fiths (D-Mich.), “to provide equal access for all news media
before proceedings .of the House”? S-56, by Sen. Goldwater
(R-Ariz.), forbidding broadcasts of Presidential election
returns prior to midnight EST on Election night (see p. 4).

On equal time: A Communications Act amendment by
Sen. Magnuson regularizing suspension of Sec. 315 for can-
didates for President & Vice President (see p. 4).

On educational TV: HR-132, by Rep. Roberts (D-Ala.),
to authorize federal matching grants of up to $1 million for
each state, D.C. and Puerto Rico, for equipping ETV-sta-
tions (reviving a nearly-successful plan he advocated last
session). HR-645 & 965, by Reps. Boggs (D-La.) & Harris,
along the same lines. In the Senate, Sen. Magnuson (D-
Wash.) also reintroduced his ETV-aid bill (last session’s
Senate-approved S-12), co-sponsored by Sen. Schoeppel
(R-Kan.).

On TV sports blackouts: HR-178, 323 and 1147 by
Reps. Walter, Byrnes (R-Wis.) and Collier (R-IIL.), ex-
empting pro baseball & other sports from anti-trust laws so
that club owners may agree on limits for broadeasts of
games. S-168, by Sen. Kefauver, repeating similar anti-
trust exemptions which he proposed last session.

On the spectrum: HR-1162, by Harris, reviving never-
activated. 1959 proposals (HR-7057) to establish a National
Telecommunications Board in White House jurisdiction to
set allocations policies, standards and procedures.

On FTC: HR-1817, 1233, 1181 and 145, by Reps. Pat-
man (D-Tex.), Steed (D-Okla.), Lesinski (D-Mich.) and
Rogers (D-Colo.), authorizing FTC to issue temporary
cease-&-desist orders against TV advertisers & others ac-
cused of deceptive practices. HR-127, 1833,1180, 143, 1210,
597 and 116, by Reps. Patman; Steed Lesmskl, Rogers,
Maulter, Zablocki (D-Wis.) and Madden (D Ind.), providing
further tightening of the FTC Act against fraudulent ad-
vertising' & product misrepresentations.

On excise taxes: HR-241, by Rep. Lesinski, repealing
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manufacturers’ & retailers’ execise taxes on TV, radios and
phono sets and other products. HR-938; by Rep. Collier,
and a series ‘of nearly identical bills by a dozen other House
members, repealing excise tax on communications services.

On product misbranding: HR-1141, by Rep. Bray (R-
Ind.), to guard consumers against being misled by manu-
facturers’ descriptions. of “‘decorative hardwood & simu-
lated hardwood” used. in such products as TV & radio set
chassis.

On foreign products: HR-1149, by Rep. Dent (D-Pa.),
to reqiiire sellers of imported products (including TV &
radio sets) to advertise their foreign origin clearly. H.
Con. Res. 4 & 10, by Reps. Bailey & Flynt (D-Ga.), for-
bidding further tariff reductions. H. J. Res. 65, by Rep.
Robison (R-N.Y.), to set up a commission to determine
effects of foreign trade on domesti¢ industry. HR-1070,
1028, 757 and 687, by Reps. Pucinski: (D-IIl.), St. George
(R-N.Y.), Monagan (D-Conn.) and Lane (D-Mass.), to
weigh. competitive U.S. & foreign wages & working condi-
tions in fixing import duties.

n

SEC. 315 ‘WATCHDOG’ HEARINGS: Public hearings on
reports of equal-time misbehavior by broadcasters dur-
ing the 1960 election campaign (Vol. 16:50 p6) will be
conducted between Jan. 20 & Feb. 1 by the Senate Com-
merce Freedom of Communications Subcommittee.

The 3-man Sec. 315 “watchdog” unit headed by Sen.
Yarborough (D-Tex.) voted unanimously at a closed
meeting Jan. 6 to ventilate “representative” complaints
among ‘“thousands” which chief counsel Creekmore Fath
reported had been réceived from candidates, campaign
managers, viewers & listeners.

No definite dates for the hearings were set, but they’ll
be scheduled aftér the inauguration of President-elect
Kennedy and after the full Commerce Committee completes
confirmation hearings on his nomination of N.C. Gov.
Luther H. Hodgers as Commerce Secretary. Fath told us
that no witness list had been drawn up. It is likely,
‘however, that network officials and operators of some TV
& radio stations will be called to Washington to take the
stand for questioning,

At the same time, Yarborough & his fellow “watchdogs,”
Sens. McGee (D-Wyo.) & Scott (R-Pa.) approved publica-
tion of a series of volumes containing texts of broadcasts
& other material heard during the Presidential campaign.
They will be Subcommittee sourcebooks, intended for
checking & comparison purposes, and will carry no com-
nients by the Subcommittee or its staff.

The 7 or 8 separate volumes will include: (1) Scripts
of all 15-min. news programs broadcast by TV & radio
networks from Sept. 17 through Nov. 7, 1960. (2) Chron-
ological compilations of everything that was said publicly,
day by day, by Kennedy & Vice President Nixon. (3) Full
transcripts of the 4-program Great Debate series. (4)
Transcripts of other network-show appearances by Ken-
nedy & Nixon.

Meanwhile, Sen, Goldwater (R-Ariz.), spokesman for
the GOP’s conservative wing, came through on Capitol
Hill with the first legislative proposal in the new Congress
dealing with politics & broadcasting. Added to a mountain
of bills introduced in the opening days of the session (see
p. 3) was Goldwater’s S-56. It would amend the Communi-
cations Act to prohibit any TV- or radio station from broad-
casting any Presidential election returns—from “any one
or more precincts in any state’—before midnight EST
election night.

JANUARY 9, 196!

Goldwater explained in a Senate floor speech: “On

election night just past, the radio & TV stationis of ‘the
Eastern part of the United States Were broadeasting re-
sults of the election irn precincts, cities and states before
the polls had closed in Cal. & other Western states. I think
it takes unfair advantage of the time difference in the
United States.”

Opening of Congress also was marked by filing of a
windup report by the Special House Campaign Expeéndi-
tures Committee on its Dec. hearings at which CBS’s Frank
Stanton, NBC’s Robert W. Sarnoff and ABC’s Leonard H.

Goldenson gave their networks” views on broadcasting’s

election role (Vol. 16:51 pl).

The Committee headed by Rep. Davis (D-Tenn.)
praised broadcasters generally for the ‘“commendably im-
partial manner” in which they conducted themselves under
the 1960-campaign suspension of Se¢: 315 fo¥ Presidential
tickets. But as expected, the Comniittee avoided making
any firm recommendations about what Congress should do
‘with equal-time rules.

“The case to eliminate Sec. 315 altogether should be
fully explored,” the Committee said, but urged no changes
in the law. It warned instead that Sec. 315 repeal might
“lead to abuses by individual broadcasting stations.” At
the same time, the Committee siuggested that Congress
consider making permanent the suspension for Presidential
& Vice Presidential candidates only.

Continuation of the Presidential-ticket suspension in
future campaigns was promptly proposed in legislation
introduced by Chmn. Magnuson (D-Wash.) of the ‘Senate
Commerce Committee. Following the Electoral College
count which affirmed Pregident-elect Kennedy’s victory,
Madgnuson said the Kennedy-Nixon debates played a big
part in the outcome.

Note: In a Jan. 5 speech in Ithaca, N.Y., CBS Inc.

Pres. Stanton carried on his anti-equal-time campaign

by urging Communications Acts amendments which would
expand the Great Debate format to include candidates for
‘Senate, House and state governor.

Touch-&-go election contest between House Commerce

‘Committee veteran Moulder (D-Mo.) & Republican Robert

Bartel (Vol. 16:50 p6) was resolved in Moulder’s favor last
week. The House voted to seat Moulder, original chmn. of
the Legislative Oversight Subcommittee. But he was sworn
in only after an objection had beér raised by Rep. Miller
(R-N.Y.), and after Speaker Rayburn (D-Tex.) had assiired
Minority Leader Halleck (R-Ind.) that a further protest
could be made to the House Administration Committee.

Technology

Space-allocations study has been undertaken by the
EIA-IRE-sponsored Joint Technical Advisory Committee
at the request of FCC in connection ‘with its special in-
quiry into frequency problems (Vol. 16:52 p13). Heading
the JTAC project is Lt. Gen. James D. O’Connell (ret.) of
General Telephone & Electronies Corp. Working with him:
Richard Emberson, Associated Universities; Richard P.
Gifford, GE: John P. Hagen, National Aeronautics & Space
Administration; J. W. Herbstreit, National Bureau of
Standards; Donald MacQuivey, State Dept.; Ross Peavey,
National Academy of Sciences; Allen H. Peterson, Stan-
ford Research Institute; C. A. Petry, Aeronautical Radio
Ine.; Thomas F. Rogers, MIT; L. C. Tillotson, Bell Tele-
phone Labs. EIA & IRE provide initial financing for the
study, with additional support from individual companies.
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WHAT’S THE PUBLIC INTEREST? When Comr. Charles
King recently said (Vol. 16:39 p4) that what troubled
him most about his new FCC job was the absence of a
definition of the “public interest,” we asked our bu-
reaus in N.Y., Washington and Los Angeles to get
representative samplings on their beats of what the
expression means to TV executives. “Try to keep each
statement to 25 words or less,” we added hopefully.

Subsequently, we got a lot of definitions—but none
made it in 25 words. N.Y. & Los Angeles produced the
attempts you will find below, but nobody in the nation’s
capital would take a crack at the job. “They all assured
me,” reported our Washington.bureau. chief, “that it- would
take a treatise or volume to get their ideas across.”

Anyway, here’s some of what we did get—and if you’d
care to contribute to this symposium, we’d be glad to hear
from you:

Robert W. Sarnoff, chmn. of the board, NBC (from his
testimony before FCC Jan. 28, 1960): “NBC’s concept of
a television service in the public interest is one that gives
‘reasonable satisfaction to the varyirig interests of the main
audience elements; which does so by proportioning its
program structure in general to the relative weights of
these varying elements; which does not allow majority
tastes to suppress a fair reflection of minority interests,
and does not frustrate majority interests by converting a
mass medium into a specialized one. Beyond these balanc-
ing factors, we believe that broadcasters in a democracy
have an obligation to lead the audience by providing
information that will equip them for better citizenship, and
by offering 6pportunities to enjoy the arts so as to broaden
& cultivate taste.”

Donald H. McGannon, pres., Westinghouse Bestg. Co.:
“There is no scientific or easily-stated definition of ‘in the
public interest’ As I view it, broadcasting property is
operated in the public interest when it is firmly integrated
& rélated to its community, undertakes to know it, in ‘its
probletris, in its acconiplishments, in the composition of its
people; in its futures, and then, in turn, undértakes to
achieve the fullest potential in the use of that mass media.
Obviously, certain basic elements are common to all com-
munities, but the difference in the character & personality
of cities or areas calls for creative tailoring of program-
ming that is over & above the basics. Canned statistics &
rigid definition, to the exclusion of understanding & depth
perception, will never adequately reflect the true status of
how well a station is operating ‘in the public interest.””

Ted Cott, vp of NTA station operations: “To segregate
the phrase, ‘in the public interest,’ as distinct from the
other two parts of the language of the law is to acknow-
ledge only one child when triplets are born. This phrase
must be taken in relationship to the other items stipulated:
‘In the public interest, convenience and necessity.’” Any-
thing that interests the public fulfills the mandate of the
law. However, it was significant that the additional words,
‘convenience & necessity,’ were placed with. co-equal
strength. Whether the public convenience is served, there-
fore, when 3 stations in a market all play a murder mystery
at the same time or a Western at the same time is a matter
of some doubt. To conform to the cohcept of necéssity is to
have public reflexes that are imniediately responsive to the
needs of any one in the commiinity who ‘desperately needs
a ¢ertain type of blood and calls upon a station to find the
‘potential donors; to help an organization raise funds for
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important social, patriotic. or civil causes; to assist organi-
zations in presenting programs that demonstrate their
public positions in a manner that will be in the public
interest and not contribute to the public boredom. Public
service that does not serve the public: but merely fills out a
few pages in a program log is a travesty of responsibility.”

Dick Powell, pres., Four Star Television: “The public
interest is being served by giving the people what they
want to see. They wanted to see the Nixon-Kennedy
debates, and the vast majority of them tuned in. We should
never take a medium like TV and shove something down
the people’s throat that they don’t want. BBC did that and
people are watching the other network in England. You
make shows with good taste and give them what they want
—that’s serving the public interest.”

William Dozier, vp in charge of West Coast activities,
Screen Gems: “Programming in the public interest, as I
interpret it, can have both a negative & positive meaning.
Negatively, it means programming which, though primarily
designed to entértain, is careful not to undermine the best
interests of the viewers it is intended primarily to attract.
Those interests lie in the areas of general sensibilities,
respect for authority, respect for one’s fellow man, respect
for one’s country and its institutions and respect for one’s
God. Positively, it means programming which is primarily
designed to broaden one’s appreciation & respect in all
those areas, rather than simply not undermine them, and
programming not primarily designed to entertain.”

Felix Jackson, vp in charge of programs, NBC-TYV,
Hollywood: “I would say that it is in the publi¢ interest
to have the best creative manpower perform to the max-
imum capacity of their creative abilities. But, there again,
the degree of creative ability is a matter of individual
opinion. I might offer the audience a show which has all
the ingredients to serve the public interest—in my opinion.
And the audience might hate the show. Would that be,
then, in the public interest?”

Al Flanagan, vp-genimgr.,, KCOP Los Angeles: “To
operate in ‘the public interest means to offer programs from
which the viewer would derive a benefit. These benefits
should enlighten the audience with informational & edu-
cational programs, entertain them with music, drama and
sports, and provide the ecoriomic well-being of those who
support these broadcasts.”

Bert Granet, exec. producer, Desilu Productions:
“There is a sharp division as to what ‘public interest’
means. From the networks’ standpoint, it means to be
artistic & seek cultural achievements, since they have other
soui'ces of income. For the manufacturer of film with only
one source of income, it must be in the sphere of enter-

tainment. We’re not subsidized by anyone. We feel a great

sense of responsibility and many of us are well-equipped to
do better things in the public interest. However, we provide
mass entertainment, and we seek to serve the public inter-
est by attempting to film our shows with taste & intelli-
gence. To work with integrity is in the public interest.”
James Riddell, vp in charge of Western div, ABC:
“The keynote of the broadcasters’ role in the American
way of life is the term ‘public interest.” Using this as the
base upon which to build programming for the millions of
viewers, the objective is to entertain & inform. Documen-
taries, tele-biographies, multi-sports coverage, dramatic
shows, comedy, musicals and variety shows—something for
everyone—make up the potpourri of programmiing every
responsible broadcaster must be able to offer the audience
.+ » Broadcasting [also] has a responsibility—a duty, really
—to keep viewers abreast of the news as it is happening.”
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Tower-evaluation proposal of FAA (Vol. 16:48 p3)
will be the subject of an FAA hearing this week (Jan. 10).
The hearing had been requested by both broadcast & non-
broadcast interests. Broadcasters’ goalis to persuade FAA
to abandon its plan to. conduct eleborate hearings désigned
to judge whether a proposed structure would be an air
hazard. Their argument is that such hearings are both
unnecessary & pointless because an informal procedure has
proved adequate in ‘the past & because FCC has the final
word on tower approval anyway. FAA Administrator
Quesada has acknowledged that FCC has the final ‘word—
but industry has been unable to get him to accept its opin-
ion that the Commission is required to conduct its own
hearing on a proposed tower regardless of any earlier
FAA finding that the tower would be a hazard. Broadcast-
ing int&trests to be represented at the hearirig include NAB,
Storer, MST and FCBA.

Authority over receiving-towers won’t be sought by
FCC, which had been considéring recommending legislation
to grant the power to the Commission. It’s understood that
the Commission concluded that the authority isn’t needed—
and that it would impose an intolerable burden on its staff.

Kghlua liqueur -is getting spot announcéments on
KDAY Santa Monica, a non-NAB radio statioii. The sched-
ule is 60 sec.; 12 times weekly. Gen. mgr. Mel Leeds says
he does not consider the Kahlua a “hard liquor” and adds
that KDAY would reject such commercials. It’s understood
that ad agency Jules Berman & Associates tried to place
the spots with other L.A. radio stations, but was turned
down by all but KDAY. The agency would not identify
the other stations. In Washington, NAB’s Radio Code
Office said “we’re always concerned” when any station
breaks the ban on liquor advertising: There were no
reports of any spread of the Kahlua commercial, 'said NAB.

KTRK-TV Houston 'took the unusual action recently
(there may be precedents, but we don’t recall any) of
suggesting that its viewers watch a rival program rather
than its own. Throughout the day, the station broadcast
the following ‘announcement: “Ch. 13 is always proud of
its own programs and urges you to see them. Tonight,
however, while we run The Untouchables at 8:30, our
neighbor station, Ch. 2 [KPRC-TV], presents a documen-
tary of great dramatic & historical dimension, the 90-min.
edition of ‘Victory at Sea,’ the great award-winning series
that depicts the Navy’s role in World War II. We depart
from our usual procedure, therefore, to urge that you see
this great program tonight at 8:30 on Ch. 2, and we will
welcome you back to The Untouchables next week.”

“Be on TV” (John Day Co., 166 pp.; illus,, $3.50) is
intended as a youngster’s guide to a TV career. It’s auth-
ored by Dic Gardner, who produces a children’s show for
KOMO-TV Seattle. The book outlines procedures for tour-
ing a local TV station, arranging for auditions, setting up
home TV workshops, and choosing & preparing for the
“various special jobs” in TV.

Voice of Democracy broadcast scriptwriting contest
winners in 50 states & D.C. are 26 high school girls & 25
boys. The winners. of the 4 top awards in the NAB-EIA-
VFW-sponsored. competition (college scholarships valued
from $1,500 to $500) will be annouriced Feb. 22 at a Wash-
ington luncheon.

Sale of WFRY (Ch. 5) Green Bay, Wis. for $1,609,794
to the owners of WAVE-TV Louisville & WFIE-TV Evans-
ville has been approved by FCC (Vol. 16:49 p1l).
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The FCC
FCC PONDERS PAYOFF RULES: Now that Congress has

told FCC to keep a sharper éye on compromises between
competing applicants (“payoffs,” mergers; eétc.) in the
Harris-Pastore amendments, the Commission is draft-
ing revisions in its rules to reflect the changed law.

Actually, in June 1958 (Vol. 14:26 p6), the Commis-
sion started rule-making which would permit no compro-
mises at all, but Congress obviously didn’t want it to go
that far. The proposal lay fallow for 2% years until the
law was amended.

It’s understood that the Commission is considering ask-
ing .contestants who agree ona deal whereby one of them
is left free for grant, to supply the following information:

(1) Why the deal is in the public interest.

(2) Who started the negotiations?

(3) Who gets what out of the agreement?

(4) Details of the negotiations.

(5) An itemized account of money spent by the party
getting paid—for preparing & prosecuting his own applica-
tion.

In addition, the Commission is thinking of delegating
to its chief -examiner the authéfity to approve or disap-
prove all deals—subject, of course, to réeview by the Com-
mission itself. The idea behind this, apparently, is to
get more consistency than would be achieved if each ex-
aminer were given power to rule.

Chief examiner James Cunningham is tightening up
already, even before the new rules are adopted. In a radio
case involving 3 applicants (Windber, Pa.), he declined to
approve the dropout of 2 applicants who were to receive
$3,175 & $1,000, respectively, from the remaining applicant.:
He asked for justification to show that such expenditures
by the dropouts were made “legitimately & prudently,” ‘as
the new law requires.

FCC changed its mind last weex (all except Chmn.
Ford, who dissented) in deciding that there are no duopoly
problems involving KING-TV & KIRO-TV Seattle. It

renewed their licenses with no conditions attached. Pre-

viously, the Commission had ruled that the Pacific National
Bank of Seattle would have to dispose -of its interest in
KIRO-TV because Mrs. A. Scott Bullitt, rhajor stockholder
of KING-TV, is also a dir. & stockholder of the bank (Vol.
16:50 p9, 17:1 p8).

FCC cuts more red tape: Examiners’ initial decisions
to which neither the parties nor the Cominission’s staff
objects will becomme final from now on witholit review by
‘the Commissioners. FCC said that the new procediire would
speed its processes. One excéption was made. When
revocation of a license is involved, the Commission will
review the initial decision in all cases, “due to the drastic
nature of the sanction imposed.”

ORDER YOUR 1960 BOUND VOLUME

We will bind & index all 1960 copies of TELE-
visioN DIGEsST, Vol. 16, including supplements and
special reports. This embossed hard-cover volume—
the authoritative record of the television industry in
1960—is available at $25.00. Orders will be accepted
through February 1, 1961.
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Advertising
NATIONAL BUSINESS IS A COMBO OF LOCALS: Two sharp

reminders that there’s really no such thing as a uni-
form “national market” for household products (and
that local product buying can vary widely between &
within areas) came last week from 2 station groups.

The first was a report of market-by-market variations
in produet usage & brand preferences between the 5 TV
markets covered by Westinghouse Bestg., Co. stations
repped by WBC’s TvAR.

The 2nd report ecame from Corinthian Bestg. Co. and,
largely by coincidence, carried the WBC study to the next
logical step—comparing brand-purchasing differences
within a given TV market (Ft. Wayne, Ind.) between the
station’s home metropolitan area and the suburban &
exurban area around it.

Both studies, however, shared a common moral: To
maintain a steady national sales volume for products,
advertisers should tailor a certain amount of advertising—
preferably with spot TV—to local peculiarities of markets.

The Westinghouse Study

Based on persondal home interviews by Pulse during
July 1960 in the 5 WBC TV markets (Baltimore, Boston,
Cleveland, San Francisco and Pittsburgh), the TvAR study
found such variations in consumer preferences as these:

Of the 5 markets, San Francisco was the leader in
coffee-drinking, with 96.9% of families using coffee (as
compared with 91.4¢, in Boston). There was considerable
difference in consumption of “regular” or “instant.” In
Pittsburgh, 55.6% of families used “regular coffee only,”
21.8% “instant coffee only.” But in Baltimore, instant
coffee led with 40.79% of families, 30.7% using regular.

Among regular coffees, Maxwell House was the leader
in Boston with a 26.09% sharé of the maiket aimong regular-
coffee fanciers. It also led (but with different shares) in
Baltimore & Cleveland. In San Francisco, it was in 4th
place, with an 8.79% share (Folger’s with 26.4% was tops),
and in Pittsburgh, A&P’s house-brand coffees led 2nd-place
Maxwell House with a 26.5¢% share. Maxwell House Instant
led its produect category in all 5 markets, :although its fat
39.8% share of the instant market in Boston contrasted
to its close win of only 15.99% in San Francisco.

Suggested Robert M. Hoffman, TvAR mktg. & research
dir.: “Coffee makeérs should promote instant brands heavily
in Baltimore ... On the other hand, above-average expendi-
tures for regular coffee should be made in Pittsburgh.”

Other categories (and specific brands) covered in
WBC’s TVAR study: Cigarets, gasoline, tea, beer & ale, cold
cereals, dog food and milk additives. Highlights:

Usage of cold cereals differed between markets, from a
low of 83.2% of families in Pittsburgh to a top figuire of
87.7% in Boston. Hands-down winner was Kellogg’s Corn
Flakes in all 5 areas. '

Instant tea was used by 139+ of families in Pittsburgh,
possibly because of its time-saving qualities, but in Boston
—which frowns on anything other than British-style pot-
brewed tea-—only 5% of families bought instant tea brands.

Cleveland turned out to be a canine stronghold, with
33% of the families owning dogs (and using canned dog
food primarily) as compared with 25% in the other areas.

A drop-off was reported in some WBC markets in the
percentage of men & women smoking filter cigarets (as

compared with previous TvAR studies). Kent led the filter

field in Boston & Pittsburgh, Winston in Baltimore, Cleve-
land and San Francisco.

The Corinthian Study

Corinthian’s project mailed questionnaires to a large
random sample of households in the 19 Ind. and Ohio
counties served by WANE-TV in addition to metropolitan
Ft. Wayne. The study was made froin May to July 1960
under research consultant Charles Harriman Smith. It
sought to determine household-product purchasing habits
(when & where shopping was done, and brand purchasing)
and considerable automotive & household data.

The report, titled “Home Inventory Study,” showed
that what was true of Ft. Wayne was not necessarily true
of its suburbs. Samples:

In Ft. Wayne, 91.5% of families use coffee. In the
balance of WANE-TV’s market, the figure drops to 80.5%..
The total average was 83.895. Among regular coffee
brands, Maxwell House was the leader. But Chase & San-

born was twice as popular outside the metropolitan area as

inside it (only 12.8% of coffee-drinking Ft. Wayne house-
holds had some on hand; 26.5% in the outer area).

Similar patterns emerged in other product categories.
Cold-cereal usage was about the same in either area (96.4%
vs. 96.3%), and Kellogg’s ‘Corn Flakes was the brand leader.
Among cigaret smokers, 11.8% in Ft. Wayne reported they
had Camel on hand (the top rank), but 13.09 in the outer
area (again the top rank) reported they had Winston in
the house. There were comparative variations in beer
brands, usage of toothpaste (favored in the city) vs. tooth
powder (favored outside), ete.

Said WANE-TV vp & gen. mgr. Reid G. Chapman:
“The significance of the total-market concept is immediately
evident from the following comparison: There are more
than twice as many households in that part of the total
market outside of the home county as within. In other
words, two-thirds of the market is outside the metropolitan
area.” Moral, as Chapman saw it: “Total-market décisions
are still frequently made on the basis of data coming from
the metropolitan area alone.”

* * *

Marketing-data breakdown based on masses of inform-
ation gathered in the 1960 U.S. census, providing hitherto-
unavailable household details, is planned by S. J. Tesauro
& Co., Detroit data-processing firm. Financed in part by
appliance manufacturers who wanted more details than
the 'Census Bureau itself will provide in series of reports,
Tesauro has contracted with the Bureau to obtain the data
for tapes. Estimated cost of the Census Bureau service to
the Detroit company: $500,000, which Tesauro expects to
recover by sales of specialized reports to manufacturers,
agencies and ddvertisers. The Bureau will start delivering
data material to Tesauro during this summer. Tesauro’s
own county-by-county & city-by-city reports, covering such
details as family living standards; ownership of TV & radio
sets and appliances, ete., probably will be available to
buyers by the end of the year.

Half of all TV advertising is pure waste, charged
Young & Rubicam vp Charles Feldman last weék. Research
figures prove that “even on an immediate recall basis, half
the viewers don’t remember commercials,” he told the 8th
annual seminar of the American Marketing Assn. in Tor-
onto Jan. 6. Many advertisers fail to win the consumer’s
belief, thus making communication impossible, he said. The
consumer has become inecreasingly sophisticated, having
bheen exposed to innumerable product stories. “There is no
need for camouflage,” he added. What’s needed to regain
his belief is “a sincere, straightforward approach,”
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Tempest in a Toypot: A sizable post-Christmas storm
has been stirred up in the toy industry by William Silver-
stein, advertising mgr. of Aurora Plastics (model racing
cars, other toys). Silverstein (whose industry’s network
& spot billings reached a record level in 1960 of “well
over $7 million”) warned competitors in the December
issue of Toys & Novelties that a 3-market survey by his
firm showed “a growing, if not full-grown; resentment
leveled by the public :at the toy industry ... aimed at. ..
the heavily TV-advertised toy.” It was, Silverstein said,
“almost impossible for some of our leading manufacturers
to put a toy on TV without misrepresenting it.” Said he:
“We see non-floating battleships move through fog & haze;
tanks crash through barbed wire blowing up outposts; toy
rockets launch into space between actual film clips.”

Was Silverstein indulging in some advertising sour
grapes? Not at all. We contacted him in Chicago last
week, where he had gone on a business trip. He was
alarmed at the situation, he told us, because his firm interds
to boost its TV spending sharply during 1961—up from a
1960 level of some 29 of budget (for a test campaign on
a “bloop” pump-up rocket in N.Y., Los Angeles and Phila-
delphia) to a whopping 80% for a national TV ad campaign
in 1961. If TV-sold toys are suspect, Silverstein believes,
his planned campaign faces a big hurdle.

“Th our own consumer survey, we fouhd resentment to
the pricing of toys sold on TV; to their TV commercials,
and to the play value,”” he told us. Regarding his printed
attack, Silverstein said he had received “much favorable
comment, and a great deal of mail from educators, minis-
ters and neutral advertisers.” His TV plans center on
Aurora’s “model motoring”’ sets (miniature electric cars,
at $11 & $24) and on gas-powered model airplanes.

Toymakers Praise TV's Impact

Other toy-industry advertisers attested to ‘the sales
effectiveness of TV, but told us they didn’t think Silver-
stein’s barbs were aimed at them. Jacques Zuccaire,; ad
mgr., Lionel Corp., (the country’s biggest model-train
firm), said his company had spent “over $500,000” on TV in
1960 (up 209 from 1959), with participations in WNTA-
TV N.Y.’s Day Watch series, co-sporisorship of the annual
Macy Thanksgiving Day parade, TV spot-announcements in
34 markets, and a twice-telecast filmed 30-min. special,
“The. Wonderful World of Trains,” on WPIX N.Y. “We
have seen direct, over-the-counter sales reaction,” he told
us, stating that TV had boosted Lionel sales by 109%. As to
the veracity of Lionel’s commercials, Zuccaire said his firmi
had received “only one” lettér of complaint in 1960. “Our
commercials don't mi‘slead,, don’t simulate the real object.
Although they may glamorize, they are not unbelievable.”
(He. did admit he was ‘“self-conscious’” about a train-
launched toy helicopter in 'a WPIX commercial which
“hovered” a good deal longer than the real toy could.)

A veteran adman in both toys and TV, Melvin Helitzer,
Ideal Toy Corp. ad mgr., told us he agreed completely with
Aurora’s Silverstein about the question of toy-commercial
ethics. “A few firms in the toy industry are stinking up
the field,” he said, advocating a general “clean-up of our in-
dustry’” as a solution. “Those responsible (for misleading
ads) should be pointed at & made to assume ethical respon-
sibility. Every sound effect in our commercials is substan-
tiated by the toy; nothing is false.” Ideal, Helitzer added;
spent “about 95%” of its over-$1 million budget in TV in
1960, virtually double its 1959 spending. Some mnetwork
participations were used, but 809% of the TV spending was
in a 48-market spot campaign. No seasonal advertiser,
Ideal’s 1961 TV campaign is scheduled to start this week.
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Charles Marx, ad mgr. for Louis Marx Co., said it was
easy to produce a toy commercial that could so glamorize
the product that few youngsters could resist it. “If I
didn’t have a conscience, I could produce a very good com-
mercial in terms of sales impact,” he said. The Marx Co.
is another pro-TV toy firm, placing 1009 of its consumer-
ad budget into a 24-market spot campaign in 1960 which
was “‘quite successful, and almost tripled sales on toys we
advertised on TV.” Plans for 1961 call for a budget in-
crease—and again 1009 spending in TV. The 1960 cam-
paign was only Marx’s 2nd year of consumer advertising.

At the N.Y. office of the National Better Business
Bureau, however, vp Van Miller ‘told us that his organiza-
tion has received “a few more complaints about TV toy
commercials” in 1960 but added that “it’s still less than
those we get about newspaper ads.” The BBB does investi-
gate “individual cases of presentation” that might tend
to mislead youngsters, he stated, although he pointed ot

‘that “it is difficult to determine what misleads a child.”

One complaint area eited by Miller involves the :dub-
bing-in of real-life sounds (rockets, explosions, etc.) in toy
commerecials. “Only NBC,” he told us, “forbids this prac-
tice.” Currently, he added; BBB is trying to devise a set of
criteria for toy advertising, “but we’re not having much

luck. It is primarily up to the media.”

* * £
Faked TV commercials for products which “may be. of
the highest quality” have become a prime target of FTC,
Chmn, Earl W. Kintner watned in a speech to Eastern

Industrial Advertisers in Philadelphia last week. In fact,

Kintner said, FTC’s monitoring of advertising demon-
strations on TV has led to application of this rule to all
advertising: “Apart from any determination of the merits
of a product, a commercial may be considered illegally

deceptive if purchasers may be induced thereby to purchase

a produect becduse they have been led to believe that they
have seen a valid test or demonstration of it.” As examples,
Kititner cited FTC complaints against TV demonstrations
involving “men in white coats,” automobile safety glass,
filter cigarets, stain-removing & protective-shield tooth-
paste, margarine ‘“flavor gems,’” shaving -cream & razor
tests. Kintner also warned advertisers against phony
endorsements of products by celebrities: “Where a legiti-
mate endorsement is granted, 4 record should be made in
case the matter is later called into question. And all claims
of endorsement should be carefully limited to actual fact.””

Inauguration beer commercials—if ahy—will be viewed
with special distaste by the National Temperance League.
In ‘an open letter to inaugural committee publicity dir.
Samuel C. Brightman, League Pres. Erwin F. Bohmfalk
expressed a “‘most sincere & vigorous protest” against
brewer sponsorship of any TV or radio coverage of Jan. 20
events in Washington. Bohmfalk said the :erenionies
“should in no way be compromised by the advertising of an
industry that has no right to operate except as that right is
granted by the sufferance of the people.” Brightman had
first indicated that his committee would frown on commer-
cials for beer (along with deodorants & brassieres) as un-
suitable. But he relented after Rep. Reuss (D-Wis.), whose
home town is Milwaukee, filed a pained protest that beer
“is as old. as the history of western civilization & of deimo-
cratic institutions.”

Ad People: “William 'W. Mulvey ‘has 4resign.e‘d as senior
exec. vp, Cunningham & Walsh . . . K. (Haps) Kempér III
named a Young & Rubicam vp.
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TV ad volume for 1961 will rise 7.3% from its $1,64

billion mark in 1960—to a high of close to $1.75 billion,

predicts Richard P. Doherty, pres., TV-Radio Management
Corp., in the latest Sponsor. Radio ad volume, he forecasts,
will jump 3% in 1961 to $695 million. The upswings, adds
Dohérty, will come “in the last 6 months of the year.” And
Larry H. Israel, vp & gen. mgr. of Westinghouse-owned
TvAR rep firm, adds to the crystal-balling with the predic-
tion that “spot TV billings will reach another new high in

1961, despite increasing competition from other média.”

Printers’ Ink sets a figure of $12 billion for total 1961
ad budgets, and states that more than 60% of it “may now
‘be up for approval.”

Compton Pres. Barton A. Cummings, at the 14th annual
forecasting conference of the Greater Philadelphia Chamber
of Commerce last week, came-up with his own forecasts
for “the ad agency’s role in the total marketing picture for
the 1960s.” Among them: “We will see networks & local
stations working with .ad agencies in holding down the
Increasing costs of time & talent and in increasing the
attractiveness of programs . .. As [these] costs continue
to mount during the 1960s; agencies & clients will examine
other media to keep in line the costs of marketing their
products. T think it only fair that there be a re-examining
of the costs of TV time & talent.”

Soft-sell TV-radio campaign was launched Jan. 8 by
the Manger hotels to promote their first supermarket
product, a. premium-priced coffee. Concentrating ‘initially
on the 14 cities in which there are Manger hotels, the firm
has bought a weekly 30-min. segmént of WNTA-TV N.Y.’s
Open End, a limited schedule of participations in NBC-TV’s
Dave Garroway-Today show, and supporting spot radio.
Wextoh Advertising, N.Y., is the agency.

Bolling Co., 14-year old station-rep firm, has bought
Headley-Reed for over $500,000, Pres. George W. Bolling
has announced. Effective Feb. 1, the buy will double
Bolling’s current rep billings and bring them up to 6th
among all reps, with about 45-50 TV & radio stations:

Obituary
Maximilian Elser, Jr., 70, former J. Walter Thompson
PR dir., and more recently head of his own PR firm, died

Jan. 3, at his home in Lancaster County, Pa. He is survived
by 'his wife, 2 sons and a daughter.

Auxiliary Services

New Jerrold CATV Venture: Joining forces with theater-

chain owner Alliance Amusement Corp. of Chicago, big
CATV equipmént-maker Jerrold Electronics Corp. has an-
nounced the first of “several” joint commiunity-antenna
projects—a CATV systeii & microwave relay to serve
Ottawa, IIl.

The system will relay the 4 Chicago commercial chan-
néls plus WEEQ-TV La Salle to Ottawa via a 44-mile mic-
rowave system. Ottawa TV (Cable Co., owned by Jerrold
and Alliance, will be run by James B. Wright, well known
as a CATV operator, and will be Jerrold’s first. new CATV
venture since it sold its' 9 CATV systems to H&B American
Corp., Los Angeles, for $5 million (Vol. 16:33 p8). Partner-
ship with Alliance is indicative of the growing movement
into CATV business by theater operators.

A July District Court anti-trust ruling bars Jerrold
from acquiring CATV systems before April 1962 (Vol.
16:31 p8), but does mot apply to formation of new systems.
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Night-Club-in-Home TV: Telemeter, as the latest step in
its Toronto pay-TV experiment, fed a live telecast starring
fast-quipping comedian Bob Newhart to its 6,000-home
hook-up Jan. 5. Price: $1.25. Taped repeats were offered
on the following 2 nights. Newhart’s usual nightclub ask-
ing price is- now about $10,000, but Telemeter wasn’t say-
ing what fee or share of boxoffice gross it was paying him.

To help create a nightclub atmosphere (and to give

Newhart an audience reaction against which to play),

Telemeter used a small (100 people) studio audience. On

the bill as an added attraction was Leon Bibb, a balladeer

who recently played a club date at N.Y.’s Blue Angel.
Telemeter had previously entered the live program

area with plans for a taped version of the N.Y. City Center

production of “The Mikado” (Vol. 16:44 p3) for which it
arranged a scale with AFTRA, aad for its own taped
production of Menotti’s “The Consul” (Vol. 16:20 p4).

Toronto press reaction Jan. 6: “Pay TV never had a
better argument than it did last night when Bob Newhart
appeared on the first live telecast on Teleimeter” said
Toronto Telegram’s Alex Barris. “For an hour & 20
minutes last night I doubt whether anyone with a Tele-
meter stopped laughing . .. The presentation showed a fine
disregard for the usual divisions of time on TV ... If you
have a chance to see it, it’s recommended” said Toronto
Star’s Bob Blackburn.

¥ * *

Anti-pay-TV petitions from groups of citizens began
piling up in the House last week as soon as the 87th Con-
gress opened for business. The first batch, sent in from
Dallas, Sherman, Denison and. Belton, Tex., expressed .op-
position (in almost identical language) to “all pay-TV
schemes & proposals as being contrary to the public inter-
est.” All were referred in routine fashion to the Commerce
Committee headed by Rep. Harris (D-Ark.).

Medical TV center at the Army’s Walter Reed Hospital
in Washington was still marked last week for budget-
economy dissolution Jan. 30 (Vol. 17:1 p11). Civilian dir.
Dr. Paul W. Schafer told us he’d heard “nothing very
tangible” to indicate that the pioneering installation might
be saved. Meanwhile, disniissed civilian staffers were beéing
offered civil service reassignments. Exaniples: The center’s
casting director was told he could have a typing-pool job,
the scenery foreman learned that a mess attendant’s post

‘was open for him. An enlisted man who has been the

center’s top color-TV cameraman was reassigned to Korea,
where there is no color TV.

Translator starts: K78AV Gallup, N.M. began tests
Dec. 20, carrying KOAT-TV Albuquerque e KT74BD
Dubuque, Ia. began about mid-December with WMT-TV
Cedar Rapids e K82AM Waimea, Kauai expects equip-
ment in January and hopes to start before end of month
with parent & owner KGMB-TV.

Rebroadcast permission from originating stations
should continue to be required of outlets which do nothing
but rebroadcast (translators & satellites), according to the
latest FCC thinking. Last week, it rejécted, 4-3, a proposed
recommendation that Congress amend the law to relieve
repeatérs of the requirement.

Two more station-CATYV conflicts ended last week when
FCC dismissed protests, at the request of all parties, filed
against CATV-microwave grants by KLTV Tyler, Tex. and
KGNS-TV Laredo, Tex,
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Programming

Lower Rates for Public-Affairs? Networks faced a new
public-affairs problem last week: A possible demand by
advertisers for time-&-talent pricing of informational
shows which reflects their generally smaller audiences:
The situation was triggered by Fairfax M. Cone, chmn. of
Foote, Cone & Belding’s executive committee,

Prices for public-affairs shows, said Cone, should not
be the same as the prices ‘“for the entertainment of huge
audiences.” Full-pricing of such shows, telecast by ‘the
networks to regain prestige lost in the quiz-scatidal probes,
he added, is asking the advertiser to pay for a network
act of conscience

Whether Cone’s proposal will get very far is problem-
atical. For one thing, it opens the door to criticism of
advertisers as a group pressuring the networks to continue
with the bland, stereotyped entertainment shows which are
under unflagging attack.

For another, network price-trimming in the public-
affairs area is nothing new. Although time charges are
seldom if ever sliced (since it would tend to undermine
rates), “program .¢ontributions” are often made on new
public-affairs series by networks to get them started (Vol.
16:5 p9). On NBC’s World Wide 60 series last season,
for example, the initial program costs ran around $75,000,
but NBC charged advertisers only $5,000 per show on a
13-week ‘“‘introductory’” deal. Similarly, CBS and ABC
have made price cutbacks in the program (but nét fime)
price of public-affairs specials. Lately, however, prices
have begun to firm since better ratings have tended to
justify no-discount price tags for informational shows.

Networks, meanwhile, were going ahead with some
new program plans in this area. ABC. announced a new
Sunday series (12-12:30 p:m.) called Meet the Professor,
produced by Wiley Hance in cooperation with the National
Education Assn.s higher-education dept., and it signed
writers Robert Lewis Shayon, Elliott Baker and Alvin
Borétz to produce outline seripts for the series. The show
debuts Jan. 29 on ABC.

CBS announced that Fred W. Friendly, currently
exec. producer of CBS Reports, will also produce Face the
Nation, which will altefnate with CBS Reports. Alternate
Face the Nation shows will be of 30-min. length to allow
CBS affiliates to air local public-affairs shows in prime time.

NBC announced 3 new production dppointments to its
special projects department: William Bendick to produce
“public-interest” specials, William Nichols to produce &
write America’s Music, a 60-min. series “showcasing the
nation’s musical heritage,” and William A. Colleran to
direct the first America’s Music show this spring,

u

Flexibility paid off again for CBS and Firestone Tire &

Rubber Co. during the Cuban érisis last week, Although

NBC was off the mark early with a Jan. 3 preliminary
report in the period just before the regular Jack Paar
Show (11:15-11:30 p:m.), CBS was in action with a full-
dress evening show on Jan. 6. As its showcase, CBS
repeated the same stunt used Dec. 16 when it postponed a
schediled Eyewitness to History episode (Vol. 16:51 p5)
to cover instead the pre-Christmas plane disaster in N.Y.
Again, Firestone-sponsored Eyewitness (a report on the
convening of the 87th Congréss) was revamped on short
notice, and a 30-min. report on the Cuban situation sub-
stituted—with CBS News correspondent Charles Kuralt
narrating & Ernest Leiser reporting from Havana.

JANUARY 9, 1961

TV drama on segregation, an original by Reginald
Rose, will be WNTA-TV N.Y.’s tape-syndicated The Play of
the Week starting Jan. 16. Titled “Black Monday,” the
drama deals with. “emotional reactions of a community ¢n
a Monday morning when a Negro child starts for his first
day at a newly integrated publi¢c school.” Its cast will in-
clude playwright-actor Mar¢ Connelly. Meanwhile; on a
related front, a 3-year-old organization calling itself “Mon-
itor South” announced its existence in a suburb of Shreve-
port, La. According to its exec. dir., Ned Touchstone, the
organization will study TV-radio shows for “sociologically
offensive’”” material,.and then act as an organized préssiire
group & boycott-organizer against sponsors of such “offen-
sive” material. Monitor South’s objective, as Touchstone
stated it last week, is “to improve relations between the
networks & the Southern states.”

Two ex-KTLA Los Angeles men were indicted by a
Riverside, Cal., courity grand jury last week for “conspiracy
to commit slander.” Named in the indictment were ex-
vp-gen. mgr. James Schulke & newsman Pat Michaels. The
action resulted from a Dec. 11, 1959 telecast, “City of
Hate,” in which Michaels charged anti-semitism in Elsinore,
Cal. The jury also stated that “Michaels & Clete Roberts
had joined in follow-up telecasts in which they made
unwarranted inferences on the subject in which an investi-
gation was being conducted by the Attorney General and
the Riverside County Grand Jury.”™

WPIX N.Y.s Continental Miniatures, in a departure
from its foreign opera film format; will present a 3-part
salute to Gilbert & Sullivan March 5-19. The Cal. Light
Opera Co. will be featured, offering ‘“H.M.S. Pinafore.”
Another programming departure will be a 2-part presenta-
tion (Feb. 12 & 19) of modern Italian pops music from
the famed San Remo music festival.

Weekly network-TV program costs are estimated on a
show-by-show basis by Variety’s 55th anniversary -issue
(Jan. 4). The estimates, exclusive of time charges &
commercials, ¢over production expenses, talent, royalties,
agency commissions. The programs charted (nighttime &
daytime) range from ABC’s About Faces to NBC’s Young
Dr. Malone, each 6f which, the magazine reports; costs
$2,500 per segment. Specials are also covered from CBS’s
'$500,000 “An Hour with Danny Kaye” to the same net-
work’s $300,000 “Wizard of 0z.”

KDKA-TV Pittsburgh newscaster Tom Finn, who
joined the station from WTOL-TV Toledo on Jan. 2, became
a participant in a dramatic news event less than 24 hours
later. Returning from an assignmeént via an Allegheny
River bridge, Finn was jostled by a young man who pushed
by & went over the rail. The newscaster made an unsie-
cessful grab fot the man, called the police, then dirécted
his photographer in recording futile rescue efforts by a
passing tug.

Public service idea: KRON-TV San Francisco scheduled
a prime-time debate (Jan. 7, 10-10:30 p.m.) on Sec. 315 to
acquaint: viewers with the law .& ramifications of “equal
time.” Participants: Eric Hass, 1960 Presidential ¢candidate
of ‘the Socialist Labor party, presenting the views of
minority parties, and KRON-TV gen. mgr. Harold P. See,
representing broadcaster viewpoints.

Defense Dept. has presented its certificate of commen-
diation to The 20th Century. The CBS-TV documentary
series won the awdrd for “ably presenting Armed Forces
activities & achievements to the public.”
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Film & Tape

Croshy Company Reactivating: Bing Crosby Productions,
dormant for the past 2 years, .is being reactivated. It’s
currently looking for suitable properties for pilots, we
were informed by Bing Crosby. His last TV production
venture was a pilot of The Law & Mr. Jones, for ABC-TV,
which didn’t sell. (Two years later Four Star Television
acquired the property, made & sold a new pilot, and the
series ismow on ABC-TV).

Crosby said his company is interested both in produc-
tion & investment. He owns a percentage of MGM-TV’s
The Islanders, currently on ABC-TV. (It’s understood crea-
tor-producer Richaid L. Bare owns 17% of Islanders; star
William Reynolds 5%; MGM-TV and ABC-TV split the
rest, with Crosby coming into the picture by owning half
of ABC-TV’s percentage.) The star, under contract to
ABC-TYV for 2 specials a year, plans no film series in which
he would appear, and “I’'m staying out of TV as a pro-
ducer; it’s too tough,” he told us.

Seven Arts sold its 40-feature post-1950 Warner pack-
age to RKO General’s WOR-TV last week. Price tag on the
deal: $1 million plu