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with these two

SELVIN HITS!

TWO smashing hits from two of the sea-
son’s most popular meotion pictures.

And wait till you review the other side of
the record — “The One Girl” from the
motion picture “Song of the West”—a
melody that lingers. You hear it every-
where.

Pep and speed and a catchy tune—you
couldn’t ask for more in any number—but
you get more in “Happy Days Are Here
Again”—for the brilliance of Ben Selvin’s
clever musical showmanship adds just that
little bit that makes his numbers scamper
out of your stock pronto!

Record No. 2116-D, 10-inch, 75¢

HAPPY DAYS ARE HERE AGAIN (from
Motion Picture “Chasing Rainbows”) \ Fox Trots . o Pa - . 3

THE ONE GIRL (from Motion Picture /
“Song of the West”)

Stock up on this new Selvin platter. Keep
it in a handy place, too, because you’re go-
ing to have to reach for it fast and often.

Ben Selvin and His Orchestra

Columbia &< Records

Bydra

Viva -~ tonal Recordmg-'The Records without Scratch

Columbia Phonograph Company, 1819 Broadway, New York City

Canada: Columbia Phonograph Company, Lid., Toronto




COLIN B. KENNEDY COL. GEO. M. STUDEBAKER

What’s Back of a Name?

Back of the Kennedy name stands a resourceful group of men
headed by such nationally-known leaders as Col. George M. Stude-
baker, one of that famous family which pioneered automotive
transportation in Ameriea, and Colin B. Kennedy who has been
a dominant figure in the development of radio since 1911, These
men and their associates represent an extensive financial strue-
ture of unusual stability . . . outstanding engineering . . . modern
manufacturing . . . efficient production . . . powerful sales ability
- . . expert merchandising talent . . . an effective marketing plan

. and, behind it all, a line of radio receivers that has honestly
earned the confidence of distributors, dealers and consumers
everywhere.

COLIN B. KENNEDY CORPORATION, South Bend, Ind.

Kennedy offers unusual opportunities to distributors and dealers.
Write, wire or phone for information.
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lT'S going to be a
record year for radio-phono-
graph combinations! Public
interest will reach a new high
level. Plan now to cash in on
the tremendous interest in
combinations—the ultimate in
entertainment.

Just as in years past, Pacent is
a step ahead in the field of
phono-radioaccessories. Pacent
products bring to the manufac-
turer quality, simplicity, efficien-
cy and economy in the design
and merchandising of radio-
phonograph combinations.

Pacent Phonograph
Chassis

Supplied to the manufacturer

completely
mounted, with the Super Phonovox and the
Pacent silent induction type motor. Also in-
cluded are the automatic stop, volume control,
radio-record switch and necessary extension

cords. Quotations supplied upon request.

]
D E A l' E R S * mand than ever before

for Pacent Products. Place a trial order with
your jobber and see how fast they sell.

There is a bigger de-

PACENT ELECTRIC CO.

Pioneers in Radio and Electric Reproduction for Over 20 Years

Manufacturing Licensee for Great Britainand Ireland: IGRANIC ELECTRIC CO. Ltd.,
Bedford, England

Licensee for Canada: WHITE RADIO LIMITED, Hamilton, Ont.

PRODUCTS

Mean Quality & Profit
FOR MANUFACTURERS

SUPER PHONOVOX

{List Price)

Acknowledged leader in the pick-up
field. English 369, Cobalt Magnets
—no rubber bearings. Swivel head for easy
needlechanging. It meetsevery requirement.

Pacent engineering and research facilities are the largest in the
history of the company. Manufacturers are invited to make full
use of these facilities in the solution of special problems relating to
radio-phonograph combination design.

Pacent Electric Phonograph Motor

Silent, induction type, specially
designed for radio-phonograph
use. Completely insulated
against noise and vibration.
Extremely economical in oper-
ation. All in all, the ultimate
in electric motors for use in
combinations.

Operates on 110 volts, 50 or 60
cycles A.C.  Special voltages
and frequencies available upon
request,

e $2500

(List Price)

91 Seventh Ave.
New York, N. Y.




=
-y
o

EFORE he buys, this man
B wants to look inside the set that
) is newer than screen grid. He
has already decided on the Grebe;
a demonstration has made him alert
to its broadened scope of entertain-
ment. Convinced by its performance,
he wants also to satisfy his curiosity
about its construction. And he is
quick to grasp the scientific impor-
tance of the principles that place it
a year ahead of the field.

In the old days, when parts were
big business, he used to build his own.
He has tinkered his way through the
years that have seen modern radio
evolved—would still be tinkering if
the family had not rebelled. So, when
he turns the talk into
technical channels, it is
partly from force of
habit — partly for his
wife’s benefit: his final
gesture of authority
before he capitulates.

THE TALKING MACHINE and RADIO WEEKLY

Gre
ra

JUPLR-SYNCHROPHASE %

Play along — let him assert
himself — then confirm the
judgment of his ear. Tell him
about the exclusive equalized
band pass filter which controls
the power of the screen grid
tubes in the new Grebe. Tell
him about the single audio
stage—about the original large
diameter spcaker—about the
automatic phonograph circuit with
its specially wound transformer.

To his wife, the scientific signifi-
cance of these features may be steeped
in mystery, but she understands what
they mean in terms of radio enjoy-
ment. She knows that guests will ad-
mire her taste in furniture, when they

see the model she has

selected from the four

e created by Grebe...
Therefore: perfect har-

s mony in the family
l when he gives you the
check thatsealsthesale.

udgment of his ear confirmed

Alfred H. Grebe—“Even when
this set is silent, it gives its owner
pleasure, for we did not stop
when we had perfected its musical
qualities. In keeping with the
growing interest in home decora-
tion, we made each model an
artistically distinguished piece of
furniture. Eve appeal is another
reason why our franchise holders
steadily earn substantial profits.”

A. H. GREBE & COMPANY, Inc., Richmond Hill, New York
Western Branch, 443 So. San Pedro Street, Los Angeles, California
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HESTON-NORTH, ING,,
NEW STROMBERG SALES
AGENTS IN CINGINNATI

Cincinnati, Ohio, Saturday.

The firm of Heston-North, Inc., with
headquarters at 702 Chamber of Com-
merce building, this city, has been
formed to represent the Stromberg-
Carlson Tel. Mfg. Co., Rochester, N. Y.

Charles E. Heston, one of the mem-
bers of the firm, is a native of Roches-
ter where he was connected with the
Strommberg-Carlson company as sales
engineer, assistant sales manager, ex-
port manager, supply manager and
sales representative for southern Ohio
and Kentucky over a period of twenty-
cight years, His familiarity with
Stromberg-Carlson products should be
of great value to the newly formed
vrganization.

Charles H. North is from this city,
where he has a background of more
than twenty years’ experience in the
phonograph and radio husiness. DPart
of these twenty years was spent with
the Victor Talking Machine Co. where
he occupied the post of assistant man-
ager of the Contract Department. Fol-
lowing this connection he became sec-
retary and treasurer of the Ohio Talk-
ing Machine Co. of Cincinnati, which
office he held until just a few months
ago.

One-Fourth of Dealers
In United States Report
$135,845,635 Sales in "29

Washington, D. (., Monday.

The average value per dealer of radio
cquipment sales during 1929 by the
10,455 retailers reporting to the De-
partment of Comnierce for the quar-
terly survey of stocks and sales of
dealers, has been placed at $13,000,
compared with $10,800 for the dealers
reporting this information for 1928,
and $11,750 for the 1927 survey.

Dealers included in the survey, about
one-fourth of all known retailers in
this country, reported an aggregate
business of $135,845,635 for 1929, This
compared with $70,877,517 veported by
6,569 dealers for 1928 and $90,785,050
for 7,737 dealers in 1927.

Sales of 862,599 electric sets and 35,-
147 battery scts were reported by deal-
ers last year. The average number of
sets sold by each dealer was 86, com-
pared with 68 in 1929 and 47 in 1927,

SUSPEND TRADING IN
SONORA COMMON STOCK

The New York Curb committee on
listings last week suspended dealings
in common stock of the Sonora Prod-
ucts Corp. of America, New York, until
further notice,

Radio Wholesalers Ass'n
Conducts Monthly Sales
Survey of Distributors

CHICAGO, TLL., Friday.

One of the most important surveys
ever started by any trade association
ix now well under way in the executive
offices here of the Radio Wholesalers
Association, This survey is being made
among members of the association with
regard to their monthly radio sales in
dollars and in units and their monthly
radio inventories in dollars and in
units. The following questions are ask-
ed in the survey:

1. Total radio inventory as of Janu-
ary 31, 1930 in dollars; 2. Total radio
inventory of radio sets in number of
units as of January 31, 1930; 3. Total
net radio sales for month ending Janu-
ary 31, 1930; 4. Total nuinber of radio
sets sold during month ending January
31, 1930.

The questionnaire also asks for a
forecast as to the following three
months’ business in dollars. This gives
an authentic foreeast for the business
during the coming quarter.

The purpose of this survey is two-
fold. First, it provides radio whole-
salers with reliable national figures
monthly showing the sales and inven-
tory figures of all of the members sum-
marized. With such information, whole-
salers are able to judge whether their
sales are keeping abreast with national
sales or nat. In addition, such monthly
figures will enable them to better judge
their future commitments.

Sceond, this survey will be of value
to members of the Radio Manufactur-
ers Association so as to enable them
to be in a better position to judge the
potential markets and know the actual
conditions in the sales field. In this
way, production can be closely gauged
to meet the demands of the distributing
organizations. Wholesalers’ sales to re-
tailers represent fairly well the retail-
crs’ sales to the consumer and the radio
manufacturers will have such reliable
information so that at no time should
there be over-production.

The first survey for the months of
January and February has already
becn made and a forccast for March,
April and May sales also has been
made. Copies of this recapitulation have
been sent to all members of the Radio
Wholesalers Association as well as to
secretaries of all local associations
throughout the country. This survey
has also been revealed to every radio
manufacturer, and judging from the
favorable comments being received at
the executive offices from the manu-
facturers and wholesalers throughout
the country this activity of the Radio
Wholesalers Association will prove to
be valuable to the entire industry,

BUSY SESSION OF R. M. A, DIRECTORATE
FINDS INDUSTRY ALERT FOR SEASON,
SET MAKERS FREE FROM ‘DEFLATION’

COMING TRADE SHOW

HAS 200

EXHIBITS AT PRESENT

Motor Car Use of Radio to Be Encouraged and Restrictive Legislation
Opposed—New Committee Heads Appointed—Varied Association
Activities Receive Approval for Expansion.

Buffalo, N. Y., Saturday.

Conlinued steady improvement in
the radio industry is being made, ac-
cording to surveys and reports received
by the Board of Directors of the Radio
Manufacturers’ Association, which met
at Buffalo at the Hotel Statler, yester-
day. Similar reports were exchanged
at a meeting on the preceding day of
the RMA group organization of set
manufacturers who discussed mer-
chandising and other problems at the
call of Morris Metcalf, of Springfield,
Mass., vice-president of the associa-
tion and acting head of the set group.
President H. B. Richmond, of Cam-
bridge, Mass., presided over the Board
of Directors’ meeting, and stated that
conditions in the radio industry were
definitely improving.

“Things certainly are looking up,”
said the president. “The storm clouds
which have hovered over our industry
have shown definite signs of passing
and by the time of the RMA trade
show we should be well out in the open

again and ready for a year of con-
structive effort.”

The sixth convention and trade show
at Atlantic City during the week of
June 2nd, will be the biggest trade
show and the biggest gathering in
radio’s history, according to reports
received by the Board of Directors.
Already, more than two months before
the Atlantic City events, nearly 200
exhibitors have reserved approximately
35,000 square feet of space in the
mammoth $15,000,000 civic auditoriumn
at Atlantic City for the trade show
period. The largest previous RMA
show occupied only 30,000 square feet.
Jess B. Hawley, of St. Charles, Ill.,
chairman of the Show Committee, and
Ben (. Erskine, of Emporium, Pa.,
chairman of the Convention Committee,
both were enthusiastic over prospects
for the June conclave of the radio in-
dustry at Atlantic City, and their plans
were approved by the Board of Direc-
tors.

Plans for National Radio Week, Sep-
tember 22-27 next, to stimulate sales

(Continued on page 36)

Transformer Corp. of America Entering
Set Manufacture on Popular-Price Basis

Cuicaco, ILL.,, Monday.

Word comes from E. J. Dykstra, gen-
cral sales manager for the Transform-
er Corp. of America, that this company
supplying many set
manufacturers with electro - dynamic
speakers, coils and chokes, will shortly
launch a radio receiver to be known as
T. C. A. radio, manufactured under

in addition to

license _ granted
America and associated companies.
Mr. Dykstra, in his statement of the
new product, calls attention to the
Transformer corporation’s unusual rec-
ord in recent years, involving growth
from a small organization to a highly
organized group, with a volume of busi-
ness requiring more than 200,000 saq.
ft. of space for manufacturing facili-
ties and a national sales organization.
“The new T. C. A. radio embodies
all the modern technical developments;
three screen-grid tubes employed as
radio frequency amplifiers in cascade,
power detection and 245 tubes in push-
pull operating an electro - dynamic

by Radio Corp. of.

speaker of advanced design; housed in
unusually rich looking cabinets,” he
said. Several console niodels will be
announced in detail in the near future.

“The large number of failures among
radio manufacturers during the latter

(Continued on page 36)

E. J. Jordon Appointed
Alter General Manager

Chicago, I, Thursday.

E. J. Jordon has recently been ap-
pointed general sales manager of the
Harry Alter Co., this city, distributors
of Majestic radio.

Mr. Jordon has had many years of
experience in the music industry and
will work closely with dealers in work-
ing out their sales problems. He is
well known throughout the trade in the
middle west.

Mr. Jordon vecently completed the
course in the Majestic Sales School
conducted by the Grigsby-Grunow Co.
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Helpless Retailing

The custom of the radio retailer is to consider himself
mereilessly down-trodden. On the tace of it, things look very
bad for him sometimes. Competition is ferocious; the chain-
stores alone eat their opponents alive. Margins of profit are
slender; what is a mere forty per cent. to a man whom habit
compels to give thirty away to the purchaser? Producers
vacillate and waver in their policies as in their products. The
consumer is an ogre, who terrovizes with each well-aimed
question and walks out with a set under his arm and a dark
spot, marking loss, where once the radio stood in the store.

It would be worthwhile, if astonishing, for a dealer to
study the sales habits of the butcher, the baker and the
grocer, whence he buys his daily provender, and then borrow
for his own uses some of the blood and iron which riot through
their systems. Whether you know it, or only your wife does,
the purveyor of beef, fresh eggs or bread has the radio busi-
ness lashed to the mast and gasping for breath when it comes
to profitable selling. And this, in a business so competitive
that, in point of groceries, meat markets and so on, there is
one on every street-corner. The butcher, when he does not
feloniously weigh his hand with every steak, legitimately cuts
trimmings aplenty from chops and roasts after they have been
calculated and paid for. The grocer cheerfully sends double
the quantity of anything you order whenever he can get away
with it. This writer lately had the misfortune to order a box
of matches by telephone and was sent a carton of 50 boxes
containing 50,000 Swedish tandstickors, enough to light one
into eternity, either way. The baker unblushingly perjures in
cach asserveration of the freshness of the inventory today.
And if you protest against the manhandling, mumbling apol-
ogy will be made and you will be subjected to a thousand new
and cunning tortures of delays and mistakes to teach you a
lesson and if you protest again you are likely as' not to be told
that there are plenty of other stores for you to patronize if
you don't like it.

All this, in trades where the chain-stores provoke broad-
cast fights by the bitterness of their competition, where mar-
gins of profit sometimes run to a cent or two per item and
where the consumer is supposed to be so much the king that
“living on the grocery” has become a cant phrase indicative
of hard times or chicanery intent.

The dealer who has persuaded himself that there is no
money in the radio business may well wonder how there can
be any money in the grocery business, and then find out. Most
of the people who have bought the 11,000,000 or what have
you radio sets that are in use must have been butchers, gro-
cers and bakers. From the moment of entering a radio store,
as elsewhere, they apparently have had things all their own
way,

Going at It by Degrees

Before taking a pious leave of the subject of retailing, let
it be mentioned that Fred O. Schwender is a dealer in Utica,
New York. Just at present, however, he is a student in New
York City, a man of seemingly some thirty years of age taking
a four-month extension course at Columbia University in a
variety of subjects relating to profitable business. That is a
panic in itself, a business man studying to be a better busi-
ness man.

Mr. Schwender says that the boys with the long whiskers
who see education coming on you before you know it appre-
hend by a few signs and tokens that radio is rapidly becoming
more of an industry and less of a racket. But that is beside
the point, every jobber’s salesman who is still on a payroll
has been telling his trade the same thing about his own line
for some time.

Take a look through the microscope and see the germs
which lodged in Mr. Schwender’s colon, or left ventricle, while
he battled with selling for nine years in Utica and which have
incubated at the rate of 200 decibells per instant since he has
been exposed to the hot sun around 116th street. “Radio is
the most wonderful merchandise on earth to sell,” says he.
“When 1 place a set with, perhaps, a Polish family in Utica
I sell them faster Americanization. I will never forget the
types and nationalities of persons who crowded my store
to hear Ramsay MacDonald’s first American address last
autumn. You could see that many of them were realizing
for the first time that they, American residents whether natu-
ralized or no, were hearing in their own land the voice of the
head of the most important other English-speaking govern-
ment.

“When I sell a set I furnish more happiness to the home.
The average man, busy with his affairs downtown, asks for
very little variety when he joins his wife and children in the
evening. It is variety to him to encounter the monotony that
they have endured all day. He has met many people, seen and
talked about many things, felt himself to be a power, whether
great or small, at least in his own world. Is it any wonder
that his wife, to him, has very little to talk about and knows
nothing outside of routine household matters? When the wife
and children have a radio, contacts throughout the world in-
vite them every hour of the day. They gain and develop the
same fresh viewpoint as the husband and father. Such cir-
cumstances cannot fail to make for greater conteniment and
enjoyment throughout the family circle.

“One of the Columbia faculty tells us,” continued Mr.
Schwender, “that the complaint which dealers so often make,
about customers’ walking out on them, is in fact in many cases
traceable to faults in salesmanship or store management by
the dealer. While the merchant may be enraged, or disappoint-
ed, at the customer’s turn of mind, the truth is that the exit
is dictated by the latter’s sense of self-preservation, Some-

No. 13
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thing annoys, angers or opposes him, or rouses his suspicious
sense, and he cloaks his feeling of it in the excuse that he
will be back later, or must bring his wife in, or was only look-
ing anyway. In other words, the customer in walking out
negatives the very impulse—to buy a set—which caused him
to enter the store.” ’

The gentleman from Utica may or may not run the Atlas,
Waurlitzer and Atlantic & Pacific Tea stores out of the coun-
try. DBut neither will they run him.

Distinction, or Difference

Prurient gossip is bubbling among some of the idle radio-
larmists about the prospect of two or three or four or five sets
bearing famous names being made in the same factory as a
new-season innovation. It is not material who makes stand-
ard merchandise as radio is at present known, so long as it be
competent manufacturing authority. It is material, how and
where merchandise is sold, for in terms of its market pre-
sentation must be written the success of any line. It is self
evident that, regardless of an identical place of manufacture.
every radio set that sells will embody exclusive attributes of
engineering, reputation and consumer appeal through efficient
distribution.

The industry is safeguarded, rather than exploited, in defi-
nite assurance of production skill. Practically all the makes
of goods in the business contain parts and fundamentals of
design—schematic diagrams, as the bugs know them—that
are identical. But practically all makes of sets do not by any
means sell at the same rate of speed or the same ratio of prof-
it. Entirely different makes of automobiles used to contain
Continental motors, and now contain such fundamentals as
Bendix brakes, Electrolite ignition, and so on, but they are
not regarded as the same cars nor do their agents meet with
uniform business results. Several makes of private boats use
Kermath power, and others Lycoming and others Sterling, but
even their eventual owners do not find that all boats with the
same make of engine are alike.

Business skill has superseded inventive or discovery ad-
vantages in radio. The dealer knows that what a line means
to him is more important than what it means to the radio
editor of The Daily Running Horse. It might be a good
thing if all the sets in the business were made in two or three
places. The lucky spots would have the benefit of trained
workers by keeping open all the year round.

Stock Dividend Is
Declared by Crosley

CINCINNATI, O., Thursday.

The board of directors of the Cros-
ley Radio Corp., this city, has declared
a dividend of 25 cents per share on the
out:tanding common stock payable on
April 1 to stockholders of record at the
close of business March 21,

“The success of the Crosley Radio
Corp. has been founded upon building
and selling popular priced radio sets
fur the masses, rather than high priced
radio sets for the classes,” Powel Cros-
lev. Jr., president of the corporation,
told the direetors, “Increased produc-
tion is under way and things are right
for the greatest yvear in Crosley his-
tory.

“The new Companionship series pre-
sented to Crosley distributors at a
meeting here in Cincinnati recently has
been received by wholesalers and deal-
crs enthusiastically, and repeat orders
reaching us are extremely satisfactory
and encouraging.”

Majestic Distributors
Stage Boston Party

BosToN, Mass., Friday.

Majestic’s New England sales force,
their wives, newspapermen and friends,
danced and dined last night at the Ken-
more hotel, this eity, at an informal
party sponsored by Majestic Distribu-
tors, Inc, this city. Arranged at the
fast minute to coincide with the en-
ragement of Paul Specht and his Orig-
inal Orchestra now playing in this city
under Majestic sponsorship, more than
150 turned out for the get-together.

After a banquet the floor of the Em-
pire Room was cleared and dancing was
enjoyed to the strains of Paul Specht
and his New England Majestic Orches-
tra,

Arrangements for the party were
under the direction of Gene Burns,
sales promotion manager of Majestic
Distributors, Inc., wholesale organiza-
tion for the Grigsby-Grunow Co., Chij-
cago,

E. A. Wildermuth, Inc., Celebrates Atwater Kent
Trophy Award With Dinner at the Hotel Astor

Guests at Wildermuth

The accompanying photograph shows
the guests at the recent K. A, Wilder-
muth, Inc., dinner which celebrated the
presentation by the Atwater Kent Mig.
Co., Philadelphia, of a handsome silver
loving cup to the New York distribut-
ing firm for reaching a new high sales
record during the past three months

Celebration Dinner

with Atwater Kent radio in New York,
Brooklyn and Long Island. The affair
was held at Hotel Astor, New York.

Speakers included Ernest A, Wilder-
muth, head of the wholesale firm; Ray
Hoefler, sales manager, and W. Hays
Clark, Atwater Kent metropolitan rep-
resentative.

Trade Problems to Be
Discussed at McAlpin
Tomorrow by A. R. D.

Important problems of interest to all
retail radio men will be openly dis-
cussed at a meeting of the newly or-
ganized Associated Radio Dealers to-
morrow night (Thursday) in the Fast
Room of the McAlpin hotel, Thirty-
New
called

fourth street and Sixth avenue,
York. The meeting will be
promptly at 8 P, M.

Non - members of the organization
are invited, and officials declare that
it will be worth-while for every dealer
—-chain store or indeptndent—to be
present.

Officers of the Associated Radio Deal-
crs are: Chester Abelowitz, head of the
Brunswick Salon, Fifth avenue, presi-
dent; Archie Mayers, of the A. H.
Mayers Stores, vice-president; Irving
E. Cohen, secretary; Sidney Vorzimer,
of the Yorkville Radio Co., treasurer,
and Bert Mayers, counsel.

This association was formed as a
means of eliminating the many evils
now cxisting in the radio industry.
Chain store and independent dealers
comprise the membership of the A. R.
D,

Ben Gross Does Lindbergh
To the Land of Sazaracs

With only a few sandwiches and a
Thermos bottle full of chocolate pcean
sundaes, Benjamin Gross, president of
the Stromberg- Carlson radio sales
agency of Gross-Brennan, Inc.. New
York, did a Lindbergh from Key West
to Havana last Thursday. En route,
Mr, Gross sent a radiogram to Her-
bert A. Brennan, vice-president of the
company, reporting, “Half way over.
Feel fine. It is wonderful.”” This is
Lelieved to be the first radio message
from a commercial plane in transit
ever received in radio industry. Later
Assnciated Press and United Press dis-
patches, tracing Mr. Gross’ flight, re-
vealed that he was approaching his
goal and that the French Ambassador,
the Ambassador from England, the

A. D. Strathy, Director _
Of Sales for Cable, Back
From Trip, Is Optimistic

A. D. Strathy, director of sales for
the Cable Radio Tube Corp., Brooklyn,
maker of Spced tubes, has just re-
turned from a trip which kept him
away from his office since the first
week in January. During his trip, Mr.
Strathy was as far west as the Pacific
coast and covered practically all of the
territory west of Indiana.

“The conditions of the past season
have not been everything the trade de-
sired.” Mr. Strathy declared on his re-
turn last week. Nevertheless, the situ-
ation seems to be clearing itself and
becoming more stabilized every day.

“I have noticed all along the line
that surplus merchandise which has
been disposed of through so-called
‘dumping’ methods have been absorbed
with remarkable celerity in most cases,
and as things are taking shape at this
moment, I feel that the manufacturers
of quality tubes are going to enjoy a
banner year in 1930.

“Our company has formulated sales,
merchandising and manufacturing poli-
cies for 1930 which are in keeping with
what we confidently expect will be by
far the biggest year in our history.”

Two Distributors Are
Named for Radiotrons

The Tri-State Philco Co,, 1136 Fourth
avenue, Huntington, W, Va, and the
Graybar Electric Co.. 303 South Duke
street, Durham, N. C., have been ap-
pointed RCA Radiotron distributors.

Spanish Minister and the Norwegian
Consul would be among those not pres-
ent to receive him.

Bulletin: Saturday. A cablegram to
the “Trade’s Only Weekly” from Mr.

Gross  states:  “Greetings, Thrilling
Flight. No Radio Problems Here in
Havana. Mail Weckly to Me. Ask

Herb Address.”
He must be coming back by sub-
marine.




Personals

..W. F. Osler, Jr., sales manager
of the Cornish Wire Co., has returned
to his New York office after a two-
week trip through the middle west.

_.Harry A. Beach, manager of the
radio department of the Stromberg-
Carlson Tel. Mfg, Co.,, was a visitor in
New York last week from Rochester,
N. Y., manufacturing headquarters.

. .Herbert A. Brennan, of the Strom-
berg-Carlson sales agency of Gross-
Brennan, Inc,, New York and Boston,
visited the New England offices of the
company the early part of the week.

Joseph E. Rudell, who recently
ostablished a manufacturers’ represen-
talive organization in Toronto, is a
visitor in New York this week, making
his headquarters at the Presto Ma-
chine Products Co., in Brooklyn.

Harry G. Neu, of the Regal Record
Co., New York, is alrcady bagging pars
and birdies on the Long Island golf
courses. Mr. Neu is one of the few
music trade officials who can throw
an oceasional scare into “old man par.”

. Benjamin H. Price, of the DeJur-
Amsco Corp., New York, is on an ex-
tended tour which will take him to the
Pacific Coast. Mr. Price will introduce
the new DeJur-Amsco variable conden-
ser in the trade centers during his trip.

_ Donald Mackenzie, one-half of the
cabinet manufacturing organization of
Iawley & Mackenzie, New York and
Philadelphia, who has been visiting his
company’s factories in Virginia and ad-
jacent points, returned to New York
on Monday.

__A. Joralcmon Bohn, the fire-eating
sales manager of the American Em-
blem Co., radio escutcheon and hard-
ware makers at Utica, N. Y., arrived
on Monday at the New York Athletic
club to visit somé of his clients in the
metropolitan area.

__E. R. Stonaker, H. A. Beach and
(.. 11. Bergmann, consulting engineer,
vadio manager and sales engineer, re-
spectively, of the Stromberg-Carlson
Tel. Mfg. Ce., Rochester, N. Y, will
represent the company this week in
Chicago at the Music Supervisors’ Con-
vention,

.~ Tulien Loeb, president of the Spe-
¢ialty Serviee Corp., of Brooklyn, is a
happy individual these days as his wife
is now back {rom a three-week sojourn
in IFlorida and Cuba. Mrs. Loeb was
accompanied by Miss Kay, who is to
be married on Sunday to Edward M.
I.ehrer, one of the star salesmen of the
Specialty Service Corp.’s force.

CONTINENTAL RADIO
CREDITORS TO MEET

Fort Wayne, Ind., Friday.

The schednled hearing of the credi-
tors of the Continental Radio Corp.,
this c¢ity, manufacturers of Skyraider
radio sets, set for March 24 has been
postponed until March 31 before Wheel-
er Asheraft, referee in bankruptey at
the United States court room here. The
creditors will consider and vote upon
a proposition by the alleged bankrupt
for a composition of its debts.

RMA TRAFFIC HANDBOOK
T0 BE PUBLISHED SOON;
DISCUSS CABINET RATES

Following the success in securing
railroad rate reductions aggregating
over $1,500,000 this year, the Radio
Manufacturers’ Association as a fur-
ther service to its members in traffic
matters is preparing publication of an
RMA traffic handbook. This will con-
tain tables of railroad shipping rates,
bill of lading conditions, - information
regarding claims for loss and damage,
breakage and overcharges. There will
also be information regarding proce-
dure before the Interstate Commerce
Commission and other regulatory
Another chapter will deal with
packing and containers for radio prod-
ucts, to be illustrated with photographs
and cuts showing various successful
methods of packing various articles.

The traffic handbook is being pre-
pared by the RMA Traffic Commtittee,
of which B. J. Grigsby, of Chicago, is
chairman, and the RMA Traffic Depart-
ment, of which W. M. J. Lahl is man-
ager, and will contain detailed radio
information to be of value to manufac-
turers and jobbers of raw materials,
as well as of radio products. There
will be compilations of articles show-
ing classification ratings applicable
thereto and also class rate schedules
applicable from points of production
to the larger distributing points. Prac-
tices in the payment and adjustment
of freight charges, suggestions for bill-
ing of radio products, and other traf-
fic information will be included to make
the traffic handbook a most valuable
compendium for RMA members and
assist them in further economies in
transportation of their products,

Publication of the traffic handbook
within the next sixty days, before the
Atlantic City convention and trade
convention show, is planned. Much
material for the handbook already has
been assewmbled.

The handbook and other traffic mat-
ters were discussed at a meeting of the
Traffic Committee at Cleveland, re-
cently, Among other matters was the
question of ratings on radio chasses
and figures are being secured covering
weights and values with a view to filing
a request for specific ratings. It is
also proposed to request a change in
the present rating applicable on radio
loud speakers, and to provide specifi-
cally for separate ratings on console
type loud speakers, table, box or cone
type loud speakers, and also loud speak-
er chasses and parts thereof.

There have recently been published
commodity rates from two to three
producing points in western territory
on radio cabinets carrying a 14,000
pound minimum. The Traffic Commit-
tee is going to make an effort to have
the minimum weight in these cases re-
duced to 12,000 pounds. Also, there
have been a number of requests filed
for commodity ratings on radio cabi-
nets as well as an effort made to have
radio cabinets added to the furniture
list in the classification, so that ship-
pers and receivers may have the bene-
fit of furniture commodity rates, which
are published only between certain
points, particularly in central territory.
There has been no definite conclusions
reached in the latter cases, but the situ-
ation is being followed up very closely.

bodies.
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Get Your Banquet Seats
For Pacific Coast Rally
From These Radio Men

SAN FRANCISCO, CAL., Monday.

An additional and important commit-
tee has been appointed for the Western
Music and Radio Trades Convention to
be held in San Francisco, June 24, 25,
26 and 27. It is the committee on seat-
ing arrangements. Here it is:

W. K. Larke, Stockton; C. F. Cowan,
TFresno; Walter Fagan, Los Angeles;
A. G. Farquharson, Los Angeles; Geo.
Roper, Sacramento; Lee S. Roberts,
San Francisco; F. Gordon Wright, San
Jose; Clare Newman, Monterey; L. B.
Quimby, Oakland; E. W. Price, Val-
lejo; W. C. Hildebrand, San Rafael;
H. P. Van Vianen, Eureka; C. I. Cook,
Fresno; Ira F. Powers, Portland; S. L.
Youse, Portland; J. King Byron, Port-
land; Chas. Haynes, Seattle; W. Bait-
enger, Seattle; H, E. Tague, Seattle;
A. J. Lutz, Seattle; R. . Maggee, Seat-
tle; Lou Fontron, Los Angeles; Wal-
lace Byam, Los Angeles.

Edwafdidelson JoTtis
Specialty Service as
Long Island Salesman

Edward Edelson, who six years ago
obtained his first position in the radio
husiness with the Specialty Service
Corp., Brooklyn, N. Y., has just been
re-engaged to cover part of the Long
Island territory. Mr. Edelson left
Specialty Service to join the Blackman
Distributing Co. five years ago, with
whom he was associated for several
years.

He comes back to the Specialty Ser-
vice sales organization with a wider
experience, better understanding of
trade conditions and with the friend-
ship of most of the dealers in the terri-
tory which he will cover in behalf of
Specialty Service and Majestic radio.

AMERICAN BOSCH NETS
$4.21 PER SHARE

Springfield, Mass., Thursday.

The American Bosch Magneto Corp.,
this city, for the year ended December
31, 1929, reports net profits of $880,781
after charges, depreciation and Fed-
eral taxes,-equivalent to $4.21 a share
on 208,799 no par share of stock. In
1928 the company reported profit of
$1,040,255 after charges and deprecia-
tion but before Federal taxes.

KELLOGG REPORTS
LOSS OF $524,935
CHICAGO, ILL., Saturday.

The Kellogg Switchboard & Supply
Co., this city, reports for the year end-
ed December 31, 1929, net loss of $524,-

STEINITE ELECTS SIX
TO DIRECTORATE; PLANS
FOR PRODUCTION START

The election of six directors to the
board of the Steinite Manufacturing
Co., this city, has been disclosed by
John C. Tully, president. They arve:
AL B. Wiley, E. J. DuPont de Nemours,
Wilmington; Oscar Holmgren, Bake-
lite Corp., New York; H. D. Simpson,
Anaconda Wire & Cable Co., Chicago;
Charles F. Anderson, National Surety
Co., Chicago; . D. Berry, American
Rolling Mills Co., Middleton; and P. D.
Rensenhouse, Dudlo division of the
General Cable Corp., Ft. Wayne,

“The new directors begin their duties
at a particularly favorable time,”
President Tully stated.. “The factory .
is unhampered with surplus production,
and plans are under way for the intro-
duction of the 1930-31 Steinite line.

“In addition the distributive end of
the industry has faith in “Art” Haugh
who has been named vice-president and
general manager. During the past
weeks this faith has been expressed
many times in letter from all parts of
the country.

“The present radio year is going to
be extremely selective—selective on the
part of the jobber and the dealer, and
the reputation a manufacturer has for
doing things and doing them well is
going to count for a great deal.”

Victor Dealers Asked
To Prepare Inventory

Camden, N. J., Friday.

Victor dealers throughout the country
are being asked by the Victor division
of the RCA Victor Co., Inc., to send in
complete data on their inventory as
of Monday, March 24, because of the
preparation of manufacturing schedules
for the year by the company.

Included in the statistics desired are:
the exact number of Victor radios,
Vietor radio - Electrolas and Viector
portables.

BABY SON ADDED TO
HOROWITZ HOUSEHOLD

A nine-pound baby boy, fully-equip-

ped with pentode lung-power was born
to Mr. and Mrs. Abraham Horowitz,
last Friday; the infant checking in at
Mt. Morris Sanitarium, New York, to
give the local territory a once-over.
Mother and child are doing nicely, it
is reported,
. Daddy Horowitz has been connected
for some time past with Paul Helfer’s
music shop, 157 East Eighty-sixth
street, New York.

935 after charges, against net income
of $89,192 after depreciation, interest
and Federal taxes in 1928,

CABINET MANUFACTURER SEEKS POPULAR-PRICED
AUTOMATIC RECORD CHANGER FOR PHONOGRAPHS

TALKING MACHINE and
WEEKLY is in receipt of an
from a cabinet manufacturer
seeking an automatic record
The request

The
RADIO
inquiry
who is
changer for phonographs.
reads as follows:

Editor,
TALKING MACHINE
and RADIO WEEKLY:

Can you tell me where 1 can pur-

chase an automatic record changer for
phonographs that would not only be
compact in size and more or less limit-
ed to approximately twenty-two inches
in width, but at a price so that it can
be merchandised as a complete unit in
the neighborhood of present combina-
tion prices.

The name of this manufacturer will
be furnished on request.
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Trilling & Montague
Remain as Exclusive
Zenith Distributors

Philadelphia, I’a., Monday.

Trilling & Montague, exclusive Ze-
nith radio distributors in Philadelphia,
have knocked contrary rumors for a
row of ash cans with the receipt today
of a telegram from the Zenith Radio
Corp., relative to false rumors of a
second Zenith distributor in this terri-
tory. The telegram reads as follows:
_“Rumors to effect Zenith contem-
plates changing present policy of ex-
clusive distributorship are without
foundation. Zenith appreciates your ex-
cellent cooperation during past and has
no desire to change present satisfactory
arrangements.”

David M. Trilling, one of the officials
of the local firm, says that competitors
are only willing to circulate such false
rumors about successful firms.

“Sometime ago our compelitors took
great delight in spreading the unfound-
ed rumor that the Zenith Radio Corp.
was not so well off financially. The
earnings report published by Zenith
have definitely squelched this rumor
since it has been shown that Zenith
is in a very healthy financial condition
and that the company’s merchandise
enjoys undiminished public favor.”

A. H. Bates Philadelphia
Victor Jobbing Official

Word from Philadelphia, Pa., is that
Albert H. Bates, for years vice-presi-
dent of the old Ohio Talking Machine
Co., has returned to the Quaker City
as a field of operations, joining the
Vietor radio wholesaling firm of Phila-
delphia Vietor Distributors, of which
Harry Ellis is president and general
manager. Mr. Bates for several years
was talking machine departinent man-
ager of the Philadelphia store of John
Wanamaker, entering those duties after
a stellar career in the traveling depart-
ment of the old Vietor Talking Machine
Co. He went to Cincinnati about ten
years ago upon organization of the
Ohio company as a Victor distributor
by William T. Haddon. Charles H.
North, who was secretary of the Ohio
company, has entered the distribution
of Stromberg-Carlson radio at Cincin-
nati, as reported elsewhere in this issue
of THE TALKING MACHINE and
RADIO WEEKLY.

Frank Kelly Buyer of
Radio at Dutton’s, Boston

BosToN, Mass., Thursday.

Frank Kelly, until recently with the
radio division of the American Piano
Co., New York, has just been appoint-
ed radio manager of the well-known
Boston establishment, the Houghton &
Dutton Co. He has assumed his new
duties and it is announced, as part of
an aggressive campaign to be pursued
by the Houghton & Dutton Co., that
they will be the first Boston depart-
ment store to accept trade-ins of used
radio sets on new purchases hereafter.

Mr. Kelly has had wide experience
in retail radio merchandising upon a
substantial scale. He was formerly
with Rosenbaum’s store in Pittsburgh
and earlier with the R. B. Rose Co,,
conducting radio departments in num-
erous stores in different cities,

Orange Kdison Distributing Corp. Personnel
Has Average Employment Record of 14 Years

Orange, N, J, Thursday.

Unusual is the record ol the sales
and service personnel of the Edison
Distributing Corp., this city, Edison
radio distributor for northern New Jer-
sey and northwestern Pennsylvania.
The six men comprising the sales aod
service force have a combined total

is surprising how young in years they
are. A glance at the accompanying
photograph will convince one of that
fact.

“With an organization like this there
was no question of ‘Packey Burns’
‘gang’ making the splendid record they
have in the section they serve,” an offi-

Eighty-fonr Years of

Edison experience of eighty four years,
averaging fourteen years per man. As
one of the dealers served by the Orange
Edison radio distributor recently re-
marked, “These men know what they
are talking about when they explain
Edison products and policies.”

Oldest in years of service with the
Edison organizajion is A. W. Toennies,
who has been selling Edison products
for thirty years. P.J. (Packey) Burns,
manager of the Orange Edison Distri-
buting Corp., has becen associated with
Edison for twenty-one years; A. W,
Barton, field engineer, T. A. McCauley,
salesman, and E. Skinner, order and
service manager, each has served the
Edison companies for more than ten
years. Youngest in service is W. I,
Deutsch, Pennsylvania salesman.

Mature as is the experience of the
Edison Distributing Corp. personnel, it

Edison

c¢ial of Thomas A. Edison, Inc., this
city, said last week, ‘“Sales quotas set
beforehand have been far exceeded,
with the consequent result that the
trade in this section is Edison-minded,
Edison-sold and bound to remain so.”

“Ronte wasn’t huilt in a day,” says
Mr. Burns, “and neither is an adequate
sales and service force. We are proud
of the cordial relationship, the mutual
confidence, the fellowship of sincere
and square dealing, that exists between
our dealer organization and us, and I
cannot help but place the credit for
all this exactly where it belongs—on
the understanding and spirit which we
have derived from years of Edison
training and Edison tutelage.”

Those in the photograph from left
to right are: P. J. Burns, W. H.
Deutsch, A. W. Soennies, E. Skinner,
T. A. McCauley and A. W, Barton.

Experience

N. Pemberton-Billing Due
From London Next Week

Word from London, England, is that
Nocl Pemberton-Billing, scientist, sold-
ier, Member of Parliament and well
known in Ameriean radio and grameo-
phone industry, will arrive next week
on the Cunard liner “Mauretania” for
a visit in New York. Mr. Pemberton-
Billing has not been in America for
almost three years but, despite the var-
ied character of his activities in Eng-
land, he keeps in close touch with
major developments in the clectrical-
entertainment field here,

“P.-B.,” as he is known to a million
Britons, for years has managed to be
in the van of scientific, political and
economic new thought on several conti-
nents, During a visit of his to New
York in the Winter of 1921-22, a young
man called to see him with a radio set
which—wonder of wonders—brought in
the broadecast account of a Princeton-
Harvard football game in the murky
depths of the sub-basement of the old
Waldorf-Astoria hotel, while the hotel
attaches marveled at the scene. Well
before that time, the English inventor
had built a set so small as to be en-
closed in a pocket match-case. The
young man who called at the Waldorf
was David Grimes. “P.-B.” may be
addressed by American friends in care

R. H. Herschman Named
Triad Representative
In Metropolitan Area

Pawtucket, R. 1., Friday.

R. H. Herschman, 31 West Thirty-
third street, New York city, has been
made district manager in the New York
metropolitan district for the Triad Mfg.
Co., this city, maker of radio tubes.
Mr. Herschman is well known through-
out the radio industry, particularly in
connection with the tube market, hav-
ing the advantage of many years’
actual sales and merchandising experi-
ence in tube distribution.

Relative to his appointment, Mr.
Herschman says, “The wide acceptance
of Triad radio tubes throughout this

territory and their proven merit was

sufficient cause in itself for my inter-
est. In addition, the splendid policies
of the Triad Mfg. Co. itself, served as
a further reason. As a result, I feel
sure that my new connection will be
a happy one. I feel, too, that consider-
ing present conditions in my own terri-
tory, 1930 will prove to be a mighty
satisfactory year for the entire Triad
organization.”

of THE TALKING MACHINE and
RADIO WEEKLY.

Mary Gordon Barrows Is
Educational Director
For Specialty Service

The Specialty Service Gorp., Brook-
lyn, distributor of Majestic radio, has
engaged Mary Gordon Barrows as edu-
cational director to cooperate in the
metropolitan territory with the educa-
tional work of the Grigsby-Grunow Co.,
Chicago. Miss Barrows has for the
past few years been working with the
Brooklyn public schools and publie
libraries in the interest of dramatics
and music. She has organized many
community centers and is a director of
numerous dramatic organizations
throughout the city.

Miss Barrows has devoted her life
to organizing and teaching music and
art in its many branches ever since
her graduation from the Atlanta Con-
servatory. This work has taken her
to the largest cities of Europe and the
United States.

In her new post, she will contact vari-
ous institutions, schools, libraries and
community centers with the purpose of
interesting parent organizations and

. directors in the programs of the Amer-

ican School of the Air, now being
broadcast over the Columbia Broadcast
System by Grigshy-Grunow.

Brunswick Sues Dealer
Over Use of Its Name

The Brunswick-Balke-Collender Co.,
Chicago, maker of Brunswick radio and
Panatropes, filed suit last week in the
United States District Court, New
York, against Brunswick Radio, Inec.,
New York dealer, for an injunction, an

accounting, $100,000 damages, costs
and counsel fees. The Chicago manu-
facturer alleges that the defendant

began business in 1927 as the Bruns-
wick Auto & Radio Supply Co. and is
unlawfully using the word Brunswick
in connection with radios, phonographs
and radio supplies.

It is set forth that the plaintiff has
expended millions of dollars in adver-
tising as the maker and distributor of
radios, phonographs and supplies, and
that its business is being interfered
with by the infringement of its right
to use the name.

Guggenheimer, Untermyer & Mar-
shall are attorneys for the plaintiff.

JRC Tubes Embody
Many New Features

Johnsonburg, Pa., Friday.

Engineers of the Johnsonburg Radio
Corp., this city, maker of JRC tubes,
have recently perfected an improved
design of cathode insulation which is
said to give quieter operation. This
company also completely insulates its
heater-filament with tubing.

Officials of the local tube manufac-
turing firm declare that these features
also result in quick reception with ab-
sence of hum and greater uniformity.

Another feature of JRC tubes is said
to be greater strength obtained by
double plate and double grid support
and mica discs on both top and bottom.
Executives of the local company point
with pride to the fact that the radio
set owned by Anton Lang, the Christus
of the Oberammergau Passion Play, is
equipped with JRC tubes. Mr. Lang
has the first radio in the little German
village of Oberammergau.
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Despres & Jacobs to
Expand Activities as
Sales Representatives

Despres & Jacobs, well known manu-
facturers’ sales representative organi-
zation with headquarters at 122 Green-
wich street, New York, are preparing
to expand their activities in the radio
trade. Tor the past several years the
Despres & Jacobs firm has represented
several well known manufacturers in
the radio industry among them heing
the Steinite Laboratories Co., of Fort
Wayne, Ind. Effective on April 1, Des-
pres & Jacobs will cease to act as Stein-
ite representatives in the metropolitan
territory. Julian Jacobs and Maurice
Despres, members of the firm bearing
their names, state that an important
announcement will be made about the
middle of April regarding their expan-
sion operations for the coming radio
season,

2.500,000 Set Sales in
1930—F. G. Macomber

Cincinnati, 0., Friday.

Not less than 2,500,000 radio sets
will be sold .during 1930, ¥F. G. Ma-
comber, general sales manager for the
Crosley Radio Corp., this eity, declared
in a recent statement. Mr. Macomher

- said that this was a conservative esti-
mate.

“A greater and more splendid oppor-
tunity for every live merchandiser of
radio products is at hand, and everyone
should grasp this opportunity,” he said.

Stock Exchange Admits
Shares of Atlas Stores

The no par common stock of the
Atlas Stores Corp. has been admitted
to listing on the New York Stock Ex-
change, The company operates a chain
of sixty radio stores most of which
are in New York, Chicago, Detroit,
Cleveland, Cincinnati and Newark. The
Davega and City Radio stores are part
of the Atlas chain.

The Stock Exchange admitted 361,-
830 shares to listing, of which 306,000
are outstanding. Trading in the stock
began on the “big board” Thutsday
with a ticker abbreviation ARS.

For the seven months ended Decem-
bev 31, 1929, the company reports net
earnings of $1,025,271 after all charges,
Federal taxes and refinancing adjust-
nents,
after preferred dividends to $3.17 a
share on 295,301 common shares. As
of December 31 the company had cur-
rent assets of $7,472,674 and current
liabilities of $1,861,987.

OSCAR MONRAD ELECTED
TREASURER OF DE FOREST

Oscar Monrad, president of the
Ampeo Twist Drill Co., has been elected
treasurer and director of the De Forest
Radio Co., Passaic, N. J., manufacturer
of De Forest Audion produet. Other
changes in the executive staff of the
De Forest company include the election
of William J. Barkley to a vice-presi-
dency; Dr. Lee De Forest, vice-presi-
dent in charge of research, and Allen
A. Dumont, vice-president in charge
of engineering.

fact.

tubes

quality.

Triad Tubes are man-
ufactured under R.
C. A., General Elee-
Tric  and Westing-
howse Electric
patents,

ESTABLISHED QUALITY!

The surest test of quality in a prod-
uct is its continued acceptance.
In the world of radio the ever-
growing popularity of Triad tubes
stands as a splendid proof of this
From the time they were
first offered to the public, Triad
have served consistently,

resourcefully and well—with the
result that today they are con-
ceded to represent the utmost in

engineering and the entire Triad
organization are pledged to the
maintenance of that same quality
standard in the future.

TRIAD MFG. CO., INC.
Pawtucket, R. 1.

TRIAD

RADIO TUBES

Triad resources, Triad

These earnings are equivalent:
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Metropolitan Theatre, in Boston, Scene of Huge
Majestic Show; Specht and Majestic Band Featured

The Metropolitan

Boston, Mass., Friday.

The Metropolitan Theatre, here, re-
garded by Publix as its largest and
most beautiful house, has become u Ma-
jestic Art Museum ovor night with the
playing there of Paul Specht and his
Majestic Orvchestra. The marquee with
specially designed illumination told the
passers-by that Majestic and Specht
had taken possession of the house.

The main foyer was used as an ela-
borate setting for thirty models of the
Majestic “Prosperity Line fur 1930
The toyer of the Metropolitan is sur-
rounded by beautiful marbie rails and
columns on the mezzanine floor. Built
on rails between the colonnades were
black velour covered platforms with
backgrounds of filigree flittered board,
imitating gold. The individual settings
were completed by a®Majestic set and
organ pipes placed on each platform
with multicolored flood lights focused
on each display. Twenty models, em-
bracing every item in the Majestic line
were used in this type of display—the
result being a work of art, turned com-
mercial.

All nooks and alcoves had especially
prepared Majestie displays and at every
strategic point in the foyers arvtistic
easel signs directed the visitor to the
main lounge wherein Majestic again
held forth, this time as host. 1ere all
models were demonstrated and refresh-
ments were served to all. Here, also,
was another elaborate Majestic dis-
play, both sides of the lounge being
covered with silks, satins and velours
designed to bring out the “Colotura”
effect, so generally used in describing
the new Majestic speaker. On plat-
forms before these backgrounds on
rings of gold cloth, stood the entire
“Prosperity Line for 1930.”

When asked to comment on the suc-
cess of the Metropolitan show, Gene
Burns, sales promotion manager for

Theatre Lobby

Majestic Distributors, Inc., modestly
said that the quality of musie furnished
by Paul Specht and his New England
Majestic Orchestra warranted the finest
possible exploitation and the opening
engagement was indicative of what
Majestic and its New England dealers
hoped to do for the popular leader in
all his engagements while under Ma-
jestic sponsorship,

Mr. Burns, new sales promotion man-
ager for Majestic Distributors, was
well known to the trade eight years
ago through his connection with the
Peerless radio maker. Affiliated with
the advertising field for fifteen years,
Mr. Burns, as manager of leading ad-
vertising agencies, has had the neces-
sary merchandising experience to feel
quite at home in the fast-moving Ma-
jestic family. The Majestic accom-
plishments in New England, particular-
ly since the advent of Majestic Distri-
butors, Inc., is proof of the ability of
“Gene” Burns to apply his vast experi-
ence, broad acquaintance and dynamic
energy to the successful exploitation
of Majestic radio.

With Majestic electric refrigerators
fast approaching the mass production
stage, and Majestie radio sales running
far ahead of the corresponding period
of a year ago, the team work of “Ed”
McCarthy as general manager, “Jerry”
Rutherford as sales manager and Gene
Burns as sales promotion manager is
expected to place Majestic Distributors,
Ine., in the forefront of distributing
organizations.,

BANKRUPTCY PETITION

Rochester, N. Y., Saturday.

A voluntary petition was filed here
yesterday by the Cole-Ernest Radi»
Co., this city. Liabilities are listed at
$16,204 and assets at $444, There are
secured claims of $6,035.

651-653 Atlantic Ave.

Tel:

The Ultimate in Radio

Equipped with Majestic Tubes
EXCLUSIVE DISTRIBUTORS
Richmond, Nassau, Suffolk and Queens
Counties, also Serving Kings County
Specialty Service Corporation

“SERVICE Is Onr Middle Name”
Sterling 7800

ELECTRIC
RADIO

Brooklyn, N. Y.
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Western U. S. pri
slightly higher.

ices

There’s no stopping the demand

for the New Supe.r Zenith 61...

proving that Quality is not only

always sought, but...combined with

a fair price...is always bought

...and profitably retailed!

ZENITH,RADIO CORPORATION, CHICAGO, ILL.

“Automatie Radio” Owned and Controlted by The Zenith Radio Corp., Chicago. U. S. A., under the followin

2 patents —
Heath 1638734, Marvin 1704751, Canada 261391, Great Britain 257138, France 607136, Belgium 331166, Also under other U. 8. and foreign patents
Licensed only for Radio amateur, experimental and broadeast reception

Vasselli 1581145, Re-issue 17002,
pending.
. Western United States prices slightly higher.
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ZENITH

Ask about this Sales
and Profit Leader . .

NORTH AMERICAN RADIO CORP.
. 1845 Broadway » New York

Distributors for Manhattan — Brooklyn — LongIsland — Staten Island

THE TALKING MACHINE and RADIO WEEKLY

STYLE

1225 Broadway

PERFORMANCE

SECURITY
REPUTATION

All these dictionary
words are FACTS in

-
o lrn- RADIO

MACKENZIE RADIO CORP.

Distributors for the Bronx, Northern Jersey,
New York State and Connecticut

Bogardus 0280-1-2-3.4-5

New York, N. Y.

RADIO DEALERS IN ORANGE EMPIRE CITIES
EAGERLY AWAITING TURN IN CONDITIONS

SAN BERNARDINO, CAL., Friday.

Radio dealers in the so-called Orange
Empire district of southern California
ought to be riding on the crest of a
wave of prosperity just at present.
However, they are not having any such
pleasant experience, and this is prac-
tically a unanimous opinion. This dis-
trict went into a slump along with
many others. But Winter is normally
a busy season here, with money com-
ing in from two huge crops, tourists
and oranges.

Driving through this country in the
middle of March, during a belated
heavy rain storm, the typical southern
California photos of orange grbves
backed by snow clad mountains, with
a foreground of rich alfalfa fields, were
outdone by the actual views. Farmers
are making their first cutting of alfalfa
for the year. Fields are brilliant with
golden flowers. Meadow larks and
mocking birds fill the air with melody.
The country has lost none of its old
charm to attract tourists. But the
tourists are not thcre. The district
has not been advertising for them as
vigorously and persistently as of old.

Oranges produced a good crop, and
it has been sold under the auspices of
the most successful co-opcrative in
America. Oranges and lemons have
brought splendid prices. The citrus in-
dustry here has all the magnitude and
organization of any first class indus-
trial operation. But producers have
an car turned toward Washington, and
suffer from the agriculturists’ complex.

They put up a poor mouth, and try
to convince their merchant neighbors
that in this year of fine crops and high
prices they need “relief.” They employ
cheap transient labor, largely Mexican
peons, who have no idea of settling
down and building homes and living up
to American standards. Nobody seems
to know where or how the crop money
goes. The district needs a regenera-
tion of the business spirit which ten
vears ago built it temporarily into a
paradise on earth of progress and pros-
perity.

Saturday afternoon, in one of the
Orange Enmpire cities, visiting a radio
store having the agency for one of the
big lines, the proprietor was found out
of town; sales manager and four sales-
men in the back room eager to explain
why business was so bad. With the
sales force all in the back room trad-
ing gloom talk, what explanation was
needed?

The plain fact is that dealers in the
Orange Empire have not waked up to
the necessities of the present market
situation. Here is a district which is
not over-crowded with radio stores. If
there is a good example of a “psycho-
logical depression” anywhere, this is it.

Fertunately the radio industry is rep-
resented in a majority of outlets by
merchants who are well ¢stablished,
and when the tide turns it is charac-
teristic of southern California to start
off in high and show a startling rate
of acceleration. People know no mid-
dle ground here; they are determined
to enjoy either a famine or a feast.
May the turn come quickly.

San Bernardino Music Co., 479 Third
street, well known in this district for
years as a first class piano and all-
round music store, with Victor as its
phonograph line, is operating under
new ownership.

L. P. Smith bought the San Bernar-
dino Music Co. last December from
Don C. Preston of Los Angeles and
Bakersfield. The store is continuing
with the same agencies as formerly,
Kimball and Gulbranson pianos, Vie-
tor, Radiola, Atwater Kent and Spar-

ton radio. Earl Ncedham is associated
with Mr. Smith in the capacity of
manager.

D. M. Keith, of Twelfth and Wall

streets, I.os Angeles, has purchased
from L. D. Spence the attractive store
in the modern extension of the San
Bernardino business district, at 510 E.
street.  Arthur McGrew, of Los An-
geles, has been installed as manager,
and the organization is showing re-
newed energy and activity in working
up trade on Sparton, its exclusive
agency. Speaking of the new model
589 popular priced Sparton, Mr. Mec-
Grey says “The little radio is a dandy,
no question about it. I tuned in Ha-
vana last night as loud as a local sta-
tion. T mean perfectly, distinct, loud,
clear, with no whine, whizz or crackle.”
Sparks Ensemble de luxe combinations
have been sold out of this store {o Dr.
I. L. Finkelberg, of San Bernardino,
Arrowhead Springs Hotel, and El Datio
Inn at Colton, making a nice founda-
tion for progress.

A number of dealers in this district
and southward toward San Diego ask
the correspondent of THE TALKING
MACHINE and RADIO WEEKLY to
pu in a few words suggesting the need
of action to get better reception of the
Columbia chain programs, broadcast
through KHJ, Los Angeles, in the hope

that the comment will reach the eyes
of somebody who has the power to do
something about it. The complaint is
especially in regard to the reception
being broken up by a heterodyne in the
critical hours between 7 and 9 P. M.
Technical men eniployed in the district
believe the interference is traceable to
WKY, Oklahoma City. H. Wm. Mad-
dux, 119 N. Broadway, Escondido, Ma-
Jestic dealer, and radio engineer, ob-
serves that the best reception of Colum-
bia programs is now from KMOX, St.
Louis. Summer conditions will elimi-
nate this long by-path. Good reception
from KHJ is wanted.

Jess 1. Bedwell, 453 E street, pro-
prictor of an electrical store, formerly
handling Eveready radio, has been to
Los Angeles lately hunting a new line,
but has not closed. He looks very
favorably on the Silver. Wiley C. Kin-
ser is store manager heve.

—S. F. PARKER.

FANNIE BRICE FILM
OFFERS TIE-UP TO
GOTHAM KENT TRADE

One thousand colorful window post-
ers, showing Fannie Brice, famous
musical comedy star, listening to an
Atwater Kent screen-grid set, have
been installed in as many Atwater Kent
dealers’ stores throughout metropolitan
New York.

These window display cards are part
of a tie-up arranged betwecn the New
York distributors of Atwater Kent,
E. B. Latham & Co., E. J. Edmond &
Co.,, and E. A, Wildermuth, and the
Publix Theatres, on Miss Brice’s latest
talking and singing picture, “Be Your-
=clf,” now playing at the Rialto Thea-
tre in New York City.
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At Your Service for Another ZEMIZE Syccess!
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Branches in Richmond, Va., Memphis, Tenn., and New Orleans, La.
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RADIO-MUSIG GOODS
SHOWING INGREASED
AGTIVITY IN OHIO

SPRING DRIVES UNDER WAY

C. W. Smith Is Appointed Sales
Manager of Cleveland Majestic
Distributing Corp.—Herbert E.
Young Visits Cleveland—Cleve-
Jand T. M.. Co. Augments Its
Personnel.

Cleveland, Ohio, Friday.

The local trade was much interested
in a statement made to the press on
Wednesday by General James G. Har-
bord, chairman of the board of the
Radio Corporation of America regard-
ing business. He said, “The nation will
have recovered from its subnormal con-
dition by May or June.” General Har-
bord said he sees no revolutionary
changes imminent in the radio indus-
try.” Television, our experts tell us,
is several years off. They have been
working for years on television and
have reached the point where pictures
can be sent through the air. But, until
they can simplfy the air waves, as
radio amplifies sound, television will
not be perfect.”

Every dealer has been asked regard-
ing the advent of television in connec-
tion with radio sets by prospective
buyers owing to the premature an-
nouncements made regarding it in the
newspapers and it is felt by the entire
trade that General Harbord’s statement
will go a long way in clarifying the
situation.

A number of distributors and large
dealers interviewed this week through-
out Clevgland voiced the opinion that
business is showing improvement.

The Cleveland Majestic Distributing
Corp. has announced the appointment
of C. W. Smith as sales manager. Mr.
Smith is well known in trade circles
and was formerly general manager of
the Toledo branch of the Cleveland Dis-
tributing Co.

A party of Majestic officials from the
home office stopped of at the Cleve-
land airport on Monday on a trip in
which Buffalo, Rochester and other
cites were visited in the big Sikorsky
amphibian plane. Herbert E. Young,
general sales manager and J. 0. Muel-
ler, district sales manager, headed the
party and they were greeted here by
local officials of the company.

“Courtesy Month” which is being
staged by the local Majestic distribu-
tors is proving very successful. Dealers
throughout the territory are checking
up on all Majestic sets in homes with-
out obligating the owners. As a result
of this survey a number of tubes have
been sold and a number of prospects
for sets uncovered. The survey has
also_created a great deal of goodwill
among owners.

The company reports it has found
business showing a steady improve-
ment. One of its dealers, A, L. Oscar,
of Canton, equipped the Canton county
jail with a Majestic set and seven
speakers and other dealers have had
considerable business from city and
rural schools.

The Cleveland Talking Machine Co.,
Vietor distributor, has made several
additions to its staff. Miss Miller, in
charge of records for the former Bruns-
wick branch is now with them and E.
M. Scott, who was with Brunswick for
eleven years, is now connected with
the company and is covering the terri-
tory he formerly had. A

A very clever advertising stunt has
been worked out by Phil Dorn, city
salesman for the Cleveland T. M. Co.,
in connection with the appearance of
Gene and Glen, otherwise known as
“Jake and Lena,” who are appearing
at the Palace theatre and drawing
packed houses four times a day. Mr.
Dorn has a three-foot Victor dog in
the rear of his sedan, seated on the
floor. His head is visible and he ap-
pears to be looking out. A placard in
the window says: “One of Jake and
Lena’s bloodhounds.” Everywhere the
car stops a crowd collects to look and
laugh. Incidentally two Vietor radios
are used on the stage by Gene and
Glen and local Victor dealers are tieing
up with the event through newspaper
advertisements and window displays.

Local music stores are cooperating
in getting their customers to sign peti-
tions for “living music” in the theatres.
Ballot boxes are displayed on counters
and blanks placed where they cannot
fail to attract attention.

The Euclid Music Co. is having a
campaign on Conn instruments and is
endeavoring to form a one hundred-
piece band, tuition being gratis. Consi-
derable newspaper advertising is being
done and much interest is being evinced
by the public.

The Canton Hardware Co., radio divi-
sion, located at Prospect avenue and
East Forty-eighth street, is busy on
getting its new quarters into shape. It
has two very large stores and these
are now being decorated. A very hand-
some display room is to be a feature
where the entire line of Brunswick

THE TALKING MACHINE and RADIO WEEKLY

And Now - - -

EVERYBODY'S
ELECTRIC PICK-UP

HONEST QUAKER
ELECTRIC PICK-UP

These newest additions to our PICK-UP line are
most original and attractive in design—rich in tone—
sturdily built—reasonably priced.

I*ast selling items that will also stimulate sales of
Phonographs, Records and Ncedles.

Write TO-DAY for samples, descriptive literature

and prices.
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radios for which it is distributors will
be shown. Miss Anthony has been
placed in charge of the record depart-
ment. B. F. Booth is manager and R.
A. Edwards, technician.

The Apex Manufacturing Co., Cleve-
land, which manufactures the well
known Apex line of vacuum cleaners,
washers, etc., has taken on the manu-
facture and supervision of the Victor-
een line of radio sets, and according to
E. A. Benson, sales manager, will wage
an aggressive sales and advertising
campaign to popularize them. Victor-
cen sets are well known in Cleveland
and were formerly manufactured at
Chester and East Thirticth street.

The Neumeister Electric Co., of Orr-
ville, Ohio, has filed a voluntary peti-
tion in bankruptey in U. 8. Court. As-

sets are $13,969.76 and liabilities $24,-
480.70.

The Atlas Stores Co. has leased addi-
tional space on Prospect avenue and
will put in a complete line of sporting
goods. The company has been operat-
ing under the name of Lesser’s here for
a considerable time past.

—DIHM.

WESTERN ELECTRIC (O.
LICENSES SOUND STUDIOS

The Western Eleetrie Co. through its
subsidiavy, the Eleetrical Rescarch
Products, Inc.,, has licensed Sound
Studios, of New York, Inc., under its
recording patents.

The HOWARD...

. . . Speaks for itself

You have never heard radio performance at its best until you've
heard the NEW Screen Grid HOWARD! Some desirable territory
is still open — Wire or write the factory for complete information.

HOWARD RADIO CO.

South Haven, Michigan
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0NLY COLUMBIA
CAN GIVE YOU

such proﬁtable stars as these!

Corumria has alert eyes and ears
appraising America’s best hox-office
bets. Columbia is gnick to spot the
stars who can give you records that

" will sell! Columbia alone can offer
vou such a brilliant array of “name”
attractions.,

These four great headliners are
typical of the magnetic personalities
in the Columbia fold. They're quick
on the draw—any one of their names
in lights will pack a theatre 10 its
exits. And thousands who throng to
see them want their records as fast
as they're released.

First of all there’s Ted Lewis—
stage, radio and talkie headliner, and
thie foremost exponent of hot, blue
jazz. His numbers sparkle with un-
expected comedy, novelty and voceal
effects,

Paul Whiteman wiclds the clev-
erest baton in his unique field of

symphonized jazz, often concocting
a wild-fire hit by a fresh, dance
interpretation of a popnlar classic.

And Guy Lombardo, radio sensa-
tion und melody macstro of New
York’s great Hotel Roosevelt, eor-
ners the laurels as purveyor of smart,
polished ball-room music.

Of course Will Oshorne’s orchestra
is one of the finest in the country,
but his nation-wide fame has sprung
principally from his excellent vocal-
izing in the heart-crooning style
which he originated. He broadcasts
through 25 major stations every week
—millions hear him.

These names. .. and the others that
Columbia gives you, pay and pay—
aces, every one! Stock their records.
Push them. Tie up with the stage,
screert, and radio publicity of Colum-
bia stars. Yow'll find plenty of record
huyers opening your door!

HERE ARE SOME RECENT BEST-SELLERS:

Ted Lewis and His Band
Record No. 2113-D, 10-inch, 75¢

SAN

AUNT HAGAR’S BLUES—Fox Trots o

Paul Whiteman and His Orchestra
Record No. 2098-D, 10-inch, 75¢
NOBODY’S SWEETHEART (from Motion Picture

. “The Vagabond Lover”)

AFTER YOU’VE GONE—Fox Trots

. Guy Lombardo and His Royal Canadians

Record No. 2135-1, 10-inch, 75¢
THE MOON IS LOW (from Motion Picture

“Montana Moon”’)—Fox Trot
LAZY LOUSIANA MOON—Waltz

Will Osborne and His Orchestra
Record No. 2128-D, 10-in¢h, 75¢

IMAGINE

ON A BLUE AND MOONLESS NIGHT—Fox Trots

Columbia

“New PProcess”

Rex. U. 8, Pat. OF.
“Magic Notes™
v.

C la: Columbia Pi graph Company, Lid., Torounto

Photn by
Apeda
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Norge Refrigerators
To Be Sold Through
Retail Radio Shops

DerrottT, MICH., Friday.

An effort to contact radio dealers all
over the country on its new electric re-
frigerator is being made by the Norge
Corp, of Detroit, subsidiary of DBorg-
Warner Corp.

The new Novge refrigerator can be
shipped directly from the factory and
may he installed and ready for oper-
ation by simply plugging into a light
cocket. The freezer, connecting tubing
and condensing unit may easily be in-
stalled or removed together without
moving the cabinet. Tube openings in
the back of the ecabinet are unnecessary
in this device.

The compressor is known as the
Norge Rollator and is a refinement over
the rotary tvpe. The freezing unit is
equipped with vertical downdraft flues
which provide increased air circulation
over the freezer and causes the cabi-
net temperature to lower quickly, The
large ice-cube compartment is enclosed
by a self-closing porcelain door which
prevents the cubes acquiring flavor
from food odors. This door also pre-
vents the forming of frost on the trays,
thus making them always easily re-
movable.

A cold accelerator, adjustable to five
points, is located on the front of the
ice cube compartment. Combined with
it is a‘'switch used for starting and
stopping the unit.

The cabinets are furnished in four,

five and seven cubic foot sizes and are
declared to be sturdy in construction
and scientifically insulated. The four
foot size has a bonderized lacquer ex-
terior and a vitreous porcelain interior.
The five and seven foot sizes have por-
celain on both the interior and exterior.
The especially designed hardware is of
stamped and cast brass with a finish of
chromium over nickel.

Shelves are of heavy parallel bar
construction. They;are hot welded and
triple tinned. !

A porcelain chill tray for erisping
salads and storing foods which must
be kept unusually cold is part of the
standard equipment of each refrigera-
tor.

Radio Patent Claim of
Scientist Favored by
Decision of Examiner

Washington, D. C., Thursday.

In a decision handed down today
by the Examiner of Interference of the
Patent Office, priority was given to
Percival D. Lowell and Francis W.
Dunmore, two young scientists of this
city, in the invention of the all electrie
radio set, which can be operated from
house- lighting circuits and without
battéries. With this action on the part
of the Examiner, the scientists advanced
advanced a step nearer an estimated
fortune of $20,000,000 in royalties in
radio patents.

Their claim had~been contested by
the Westinghouse *Electric & Manu-
facturing Co., Wired Radio, Inc,, and
Murad Radio Laberatories, Inc.

THE TALKING MACHINE and RADIO WEEKLY

Fred H. Strayer, Sylvania Sales Manager,
Starts Marketing Trip Among Retailers

Richard A. Picard and Fred H. Strayer

Emporium, 1’a., Friday.

Convinced that marketing problems
of today imply novel merchandising
plans, an unusual type of business
voyage has just been started upon by
Fred H. Strayer, sales manager for the
Sylvania Products Co., this ¢ity, accom-
panied by Richard A. Picard, of Picard-
Sohn, Ine., advertising counsel for Syl-
vania radio tubes and Sylvania lamps.

The idea of research into marketing
conditions and resale problems is not
new, but one of the prime factors of
this tour is to lay the ground.werk [ r
a new type of business helpfulness for
retailers handling the company’s prod-
ucts, it was stated.

“It has been our conviction for a long
time,” says Mr. Strayer, “that the
manufacturer of any kind of product
must provide his dealers with more
concrete, mwore personal sales assis-
tance. He does not dispose of his re-
sponsibility toward the dealer with
kuge advertising and nation - wide
broadeasting. He must go farther, The
dealer’s keenest need is for ideas. And
on the trip we are making, we shall
not confine ourselves to mere research
on business conditions but subsequently
shall plan to organize and turn to the
dealer’s account, the successful busi-
ness ideas which are in practice among
retailers of the four or five industries
we serve.”

The D I E H L Electric Phonograph Motor

INSURES ACCURATE RECORD REPRODUCTION

HE demonstrated abilty of
the Diehl motor to provide
dependable
turntable rotation and trouble-free
performance has influenced a num-
ber of important set manufacturers
to adopt it as standard. A set is no
better than its ability to faithfully
reproduce the artists recording on

correct and

</ ’

the record, therefore, the

selected for your set will largely de-
termine its acceptance in the fleld.

We will gladly send a sample of the

motor

Diehl motor, on request, so that you
may personally determine its possi-
bilities in connection with your prod-

uct.

DIEHL MANUFACTURING COMPANY

The Diehl Electric Phonograph
Motor is built for all voltages
and frequencies; for either 78
R. P. M. or 33 R. P. M. opera-

tion.

The positive action Diehl

Automatic Stop is supplied as

optional equipment.

Electrical Division of

T —— THE SINGER MANUFACTURING COMPANY [T N ——

R PR, . :

oD CHoocs DRUD o 6 o oo

Boston

Elizabethport, N. J.

Chicago New York

Phitadelyhia. R
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, SAFETY FIRST -;

Concentrate on

VICTOR

| IT'S THE SUREST |
. WAY TO BUILD
% A PERMANENT §
PROFITABLE /'
BUSINESS

BE SECURE! &
Push |
VICTOR /

\
GRIFFITH VICTOR ‘lgcp't (‘)d
DISTRIBUTING CORP. 1102 Sycamore Street

Louisville, Ky.
817 W. Market Street
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GREAT GREATER
PHILCOS = PHILCOS

IN i FOR

1929 1930

ALL-ELECTRIC RADIO

WEEKLY BULLETIN

“The” Three Cardinal Virtues!!!
KNOW YOUR CUSTOMER--.-
SELL AT A PROFIT --and
COLLECT YOUR PROFIT PROMPTLY.
The cash sale consumer looking for long discounts is now welcome
at most of the chain outlets.
Taking it on the button “unanimously” may help at that.

At any rate a radio dealer whether an individual or chain and
immateriai of whose money makes the mare go is entitled to more than
a living.

“Have you heard the story of the old negro who bought fish at ten
cents each and sold them for five cents each?” When the old negro was
asked how he could buy fish at ten cents each and sell them at five cents
a piece, he answered, “Oh, I sell a great many fish.”

Looks like a lot of radio dealers better get back
in the fish business.

1930 Another Philco Year

A
\\// &@me .
UNIVERSAL RADIO COMPANY
536 Bergen Ave. New York City

Ludlow 1800
Ezxclusive “PHIL CO?” Distributors for Bronzx,

Westchester, Queens, Nassau and Suffolk Counties

For a MANUFACTURER
or DISTRIBUTOR

Four-Story and Basement
BUSINESS BUILDING

913 Arch Street
PHILADELPHIA

FOUR FLOORS, 25 x 130 feet
with eclean, clear basement. LO-
CATED IN HEART OF WHOLE-
SALE DISTRICT, DIRECTLY
ACCESSIBLE TO RAILROADS
AND CLOSE TO RETAIL SEC-
TION FOR LOCAL AND SUB-
URBAN DELIVERIES.

A SPLENDID BUSINESS HOME
FOR REASONABLE LEASE
AND A CERTAIN PROFITABLE
INVESTMENT IF YOU WISH
TO BUY.

Due to consolidation of
our offices, we have for
rent or purchase on very
favorable terms the above
property. Exceptional con-
dition and equipment due
to our 15-year ownership-
management.

For details, address

PENN PHONOGRAPH CO.

437 North Fifth Street Philadelphia, Pa.
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CLAWSON & WILSON
APPOINTED KENNEDY
JOBBERS IN BUFFALO

BurFaLo, N. Y., Monday.

The Clawson & Wilson Co., leading
Buffalo wholesale house for a number
of years, has been made district dis-
tributors for the Colin B. Kennedy
Corp., of South Bend, Ind., manufac-
turers of “The Royalty of Radio” re-
ceiving sets. H. H. Shaprow, sales
manager for the wholesale house, will
be in charge of the merchandising of
the new line for the newly appointed
distributors.

The branch store of Goold Bros. in
Kenmore suffered considerable damage
from smoke when a fire broke out in
the basement of an adjoining store and
threatened to sweep the entire block
before it was finally brought under
control. Floyd Barber, manager of this
branch for Goold Bros., is now in ac-
tive charge of a sales promotion drive
in Kenmore.

Elmer B. Adelman is planning to
open a new radio store at 208 East
Main street, Batavia, in the near fu-
ture. He operates a confectionery next
door to the store building which he
has leased at this address and will give
his personal supervision to both enter-
prises.

Max Freedman, who has been con-
ducting a big radio store at 904 Main
street, is moving back to 17 William
street where he was in business for
many years prior to noving to the
Main street location.

Les Wheeler, Kenmore radio dealer,
is conducting a series of weekly broad-
casts to give promising young musi-
cians of his district an opportunity to
be heard on the air. Reports from the
first two concerts indicate their wide-
spread appeal as many fan letters and
calls were received by the promoter
following broadcasts in which pupils of
Kenmore high school were featured.

Graf and Johnson, who operate four
community furniture and musical in-
strument stores in Buffalo, also have
been having good success with weekly
broadcasts advertising their line.

Bush and Lane dealers in Buffalo
and vicinity have been getting good
results with cooperative advertising in
daily papers here, Those participating
in the endeavor are Cumberland &
Young, lHoffman Piano Co., Medo Elec-
tric Corp., Bison Radio & Specialty Co.,
Erion Piano Co,, and J. J. Siegrist &
Co.

The Frank Meyers radio store in
East Huron street is shipping a spe-
cial Majestic set to J. L. Hurst, form-
erly of Buffalo. who is now manager
of the International Harvester Co. of-
fices in Geneva, Switzerland. The order
came from Mr, ITurst direct and the
set is being shipped after some special
alterations to meet his particular needs.

—FAHNESTOCK.

PERRYMAN EXECUTIVE
ON BERMUDA VACATION

H. B. Foster, vice-president in charge
of sales of the Perryman Electric Co.,
of North Bergen, N. J., left last Wed-
nesday on a three-week vacation which
he plans to spend in Bermuda. Mr.
TFoster’s health had not been as good
as it formerly was and it was deemed
advisable to secure a good rest prior
to his indulging in an active sales cam-
paign in behalf of the Perryman line
of radio tubes.

Furniture “Curing”
A Salient Point, Says
Stewart-Warner Official

“Although modern inventions have
quickened the manufacture of fine fur-
niture to a production rate not even
dreamed of ten years ago, Nature must
still be depended upon to prepare, in
her slow, painstaking way, the raw
wood from which present-day furniture
is constructed,” stated W. J. Zucker,
general sales manager of the Stewart-
Warner Corp.

“Qur own radio cabinets present a
typical example of the part played by
Nature in the furniture industry,” he
continued. “Even before a tool can be

Stewart-Warner “Woodstock” Console

applied to it, our lumber first must
undergo as much as eighteen months
of ‘weathering’ or air-drying in the
open yard. But this is not all. When
the period of open-air drying is fin-
ished, the rough wood is then placed
in huge steam-heated dry kilns where,
in a temperature exceeding 100 de-
grees, it remains until the last vestige
of moisture it might contain is evapo-
rated, Only then can the wood be fed
into the whirring, modern machines
that work such amazing wonders in
fabricating the various parts compris-
ing a radio enclosure.”

Mr. Zucker went on to state that
unless wood dried by the above process
is used, the permanency of a radio cabi-
net is affected. “Under-dried, ‘green’
wood may be made into furniture—and
often is—but, if the finished article is
subjected to varying temperatures such
as atmospheric changes, there is grave
danger that it may warp, pull away at
the joints or even crack, thereby marr-
ing the original beauty of the design.

“In so permanent a piece of furni-
ture as our radio cabinets which are
used years after purchase by the own-
er, we feel entirely justified in going
to the added expense represented’ by
the money invested in the raw lumber
we hold in the yards for drying,” he
said. The new “Woodstock” Console,
a Stewart-Warner radio cabinet adapt-
ed from an original Old English manor
house piece, is one of four new period
models included in the 1930 Stewart-
Warner line. A picture of this model
is shown above.
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ATWATER KENT DISTRIBUTORS

BALTIMORE, MD.— MILWAUKEE, WIS.
PARKS & HULL, INC. RADIO SPECIALTY CO.
Wholesale Distributors “WISCONSIN’'S OLDEST EXCLUSIVE
Serving Atwater Kent Radio Dealers With ’romptness and Efliciency RADIO HOUSE”
BALTIMORE NORFOLK RICHMOND 195 Broadway

BOSTON, MASS.

J. H. BURKE COMPANY S CESTIRY) GO
.F!lt:!rinz Atwater Kent Product NEW HAVEN ELECTRIC CO,

Fer the New England Trade SPECIALIZING IN ATWATER KENT SERVICE
221 Columbus Ave. Tel.: Kenmore 0750 131 St. John Street

BOSTON, MASS.

HOWE MPANY NEW YORK, N. Y.
’ Dls'fmgl(')rons E. B. LATHAM & (0.

EXCLUSIVELY “LATHAM SERVICE

883-885 Boyvlston Street ‘?ngl()Jslroul;[Eh g?t?l?ue

BROOKLYN, N. Y.

E. A. WILDERMUTH NEW YORK, N. Y.
METROPOLITAN DISTRIBUTOR E. J. EDMOND & CO.

3 METROPOLITAN SERVICE
-3 Atlant ¢
1061-3 Atlantic Avenue PSRRI )

250 W, 54th Street

CHICAGO, ILL.
SAMPSON ELECTRIC Co.

PHILADELPHIA, PA.
ATWATER KENT EXCLUSIVELY

WHOLESALE ONLY THE LOUIS BUEHN COMPANY

Michigan Ave. at 32nd St.
To the Radio Dealers in

THE PHILADELPHIA METROPOLITAN AREA
CINCINNATI, O. we offer
B W SM[TH CORP QUALITY SERVICE ON THE FASTEST SELLING
. . . AND MOST PROFITABLE RADIO MERCHANDISE
Central Parkway at Sycamore Street 835 Arch Street

ATWATER KENT EXCLUSIVELY

CLEVELAND, O. ST. LOUIS, MO.—
CLEVELAND DISTRIBUTING CO. BROWN & HALL SUPPLY (0.
Serving NORTHERN OHIO, a Great State for ATWATER KENT Radio 1504 Pine Street
5205 Euclid Avenue Get Yonr Share of One Million and a Half A-K's
Toledo Branch: Cleveland Distributing Co., 314 Sixteenth St. for the “49th State”

COLUMBLUS, 0. SAN FRANCISCO. CALIF.—
COLUMBUS IGNITION (0. ERNEST INGOLD, INC.

Serving Central OHIO, in the Capitel of a Great - 7 T .
State for ATWATER EENT Radio 250/ Van Ness Ave.

46 South Fifth Street Service That Is Uncommonly Good

”’

““Seven Years of Radio Leadership
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Only Majestic Radio jpatgectlef e

ALBANY, N. Y. CLEVELAND, O. D HUNTINGTON, W. VA.

Majestic Products Majestic Distributing Corp. Air-Ola Radio Co.
Incorporated OF CLEVELAND
For The Exclusive Service of Exclusive Majestic Wholesaler -

Majest:‘::c Deealexr: ::: l:lfe z'rap’itol Area 4608 Prospect Avenue l xelusiwe Majestie oresate

90 Hudson Avenue 625 Tenth Street
DALLAS, TEX.
BALTIMORE, MD. ) . .
. . Radio Equipment Company S INDIE D SRR [IN)D)
The Eisenbrandt Radio Co. HOUSTON T S —

Capitol Electric Co.
““Capitol Quick Service’’

122-124 South Senate Avenue

Pratt and Paca Streets

DES MOINES, IOWA
Hieb Radio Supply Co.

1221 - 23 Locust Street

Des Moines, lIowa and Marion, South Dakota
Hstablished Since 1879

BOSTON, MASS.

Majestic Distributors, Inc.

Exclusively Wholesale JACKSONVILLE, FLA.

539 Commonwealth Avenue

Southern Hardware & Bicycle Co.

BROOKLYN, N. Y. DETROIT, MICH.

Detroit Electric Co.

101 East Jefferson Avenue

. 20 East Fourteenth Street
Specialty Service Corp.

‘“Service Is Our Middle Name’’
651 Atlantic Avenue

KANSAS CITY, MO.

‘““Michigan’s Oldest Radio
Distributing Organization’’

Sterling Radio Company
Kansas City Ma @ Wml.xifa.“am)l

CHARLOTTE, N. C.
Branches: Grand Rapids, Mich., Saginaw, Mich., Kal-
amazoo, Mich., Lansing, Mich., Iron Mountain, Mich.

Shaw’s, Inc.

1515 GRAND AVE. 1st & ROCK ISLAND

Majestic Exclusively
314 Tryon Street

HARRISBURG, PA.

Peirce % Phelps

merged with

LINCOLN, NEB.

R. S. Proudfit Co.

Established 1879

CHICAGO, ILL.-
The Harry Alter Company

340 N. Dearborn Street
Telephone: Whitehall 8300
Distributing Exclusively Majestic Radio

720 O Street

Penn Phonograph Co.
Established 1898

~ O - C R0 =]

CINCINNATI, O.
Majestic Distributing Co. HARTFORD, CONN. S

LITTLE ROCK, ARK.

Radio Sales Company

OF CINCINNATI Majestic Distributors, Inc.
1042 Gilbert Avenue

For details, consult the o#ajestic distributor nearest you
WORLD'S LARGEST MANUFACTURERS

217 East Markham Street
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110,000,000 list in 9 months ending Feb. 28, 1930. HERE'S YOUR
ECOMING AN EXCLUSIVE MAJESTIC DEALER RIGHT AWAY!

MEMPHIS, TENN.
Radio Sales Company

483 South Main Street

MILWAUKEE, WIS.
Badger Radio Corp.
MAJESTIC for Profits
480 Market Street

MINNEAPOLIS, MINN.

The Roycraft Company
Specialized Wholesale Distributors

25 North Third Street

NEWARK, N. J.

North Ward Radio Co.

367 Plane Street

NEW YORK, N. Y.
Majestic Distributors, Inc.

1775 Broadway

OKLAHOMA CITY, OKLA.

Harbour-Longmire Co.
Distributors

Oklahoma and Texas Panhandle

O = R T > =

PHILADELPHIA, PA.

Peirce @ Phelps

merged with

Penn Phonograph Co.

437-51 No. Fifth Street

PHILADELPHIA, PA,

HARRISBURG, PA.

WILKES-BARRE, PA.

PITTSBURGH, PA.

Hamburg Brothers

963 Liberty Avenue

PORTLAND, MAINE

Majestic Distributors, Inc.

SALT LAKE CITY, UTAH

United Electric Supply Co.

117-119 West Fourth Street

SHREVEPORT, LA.

Radio Sales Company

225 Crockett Street

D

LN O - C W =N = U2

SOUTH BEND, IND.

Radio Equipment Co.
109 East Monroe Street

TOLEDO, 0.
The Roberts-Toledo Company

Adams and Jackson Sts.

BRANCHES

LIMA, OHIO PIQUA, OHIO
222 So. Elizabeth St. Cor. Wayne St. & Penn Ry.

MARION, OHIO

WASHINGTON, D. C.
The Eisenbrandt Radio Co.

32 H Street, N. W,

WHEELING, W. VA.

Hamburg Bros.

1047 Main Street

WICHITA, KAN.

“'terlms Radio Compan}'
l&ansasC-tyMn Wmhlhl(an;

1515 GRAND AVE. 1st & ROCK ISLAND

WILKES-BARRE, PA.

Peirce % Phelps

merged with

Penn Phonograph Co.

Established 1898

- . GRIGSBY-GRUNOW CO.,

OF COMPLETE RADIO RECEIVERS

CHICAGO, ILLINOIS

Exclusive Manufacturess




The Heater is the
Heart of the Tube
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1.—Quick
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2.—Quieter operation
3.—Greater uniformity
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TH|S outstanding

achievement of JRC
Research Laboratories
means tubes that will
sell — tubes that will
give unusual clarity and
that
reduce servicing to

richness — tubes

a minimum,

GREATER STRENGTH

is obtained by double plate
and double grid support and
mica discs both top and botton.

JOHNSONBURG

RC > RADIO CORPORATION

JOHNSONBURG, PENNA.

SET SALES HOLDING
OWN IN MILWAUKEE

LAUNCH MANY CAMPAIGNS

Majestic Color Tone Test Stimu-
lating Business, Dealers Report
—Record Demand on Increase.

MiLwAUKEE, WIS, Saturday.

Radio sales are rveported as being
fairly good in Milwaukee considering
general trade conditions. Many of the
local retailers and distributors are con-
ducting campaigns at the present time
which in most instances are proving
Although there is still a
considerable amount of distress mer-
chandise on the market, it is rapidly
being disposed of.

successful.

Majestic dealers here are actively en-
gaged in conducting the Color Tone
Test. DPosters in the windows of these
stores invite the passer-by in to find
out to what degree he has cultivated a
musical car. Every participant is given
a printed sheet on which are five ques-
tions, each of which is in turn sub-
divided. A specially prepared record is
then placed on the turntable of a Ma-
jestic combination and the test starts.
The individual is asked to fill out the
questionnaire, which concerns itself
with the number of voices being heard,
sex, nuimber of instruments, ete. After
completing, the participant signs his or
her name, address, and designates the
make of radio now owned. On the re-
verse side space is left for friends of
the individual who it is believed would
also be interested.

Appealing as it does to the competi-
tive spirit, the Color Tone Test is ex-
pected to arouse widespread interest in
Majestic radios. The dealer secures
considerable advertising value from the
fact that the score which an individual
makes is given to him on a card which
has on it the name and address of the
merchant who conducted the test.

The concentrated sales campaign
started by leading Victor dealers in
the city on February 1 and which cul-
minated March 15 has resulted in a vol-
ume of business better than any other
six weeks’ period since the line was in-
troduced. Cooperative ads of page and
half page size were run in the local
papers and added much to the effec-
tiveness of the campaign. This was
accomplished in spite of the fact that
Victor radios maintained their price.
It is also to be considered remarkable
in that there was a large quantity of
distress merchandise on the market
selling far below the actual cost of
manufacture,

Record sales have increased during
the course of the last month, according
to the Wisconsin Radio Distributors,
wholesalers of the Brunswick line in
this territory. Isham Jones’ two re-
cordings, “Feelin’ That Way” and “The
Rosebud,” are proving to be unusually
popular discs. Combinations continue
to sell rapidly, it is said. F. H. Sutter,
vice-president of the local firm, is in

Chicago on business at the present '

time, from which place he will leave
later for New York.

The Electramuse, a product of the
Holcomb & Hoke Manufacturing Co.,
of Indianapolis, is selling well in this
territory, according to the Noll Piano
Co., who handle this line exclusively in
Milwaukee, Stromberg-Carlson radios

THE TALKING MACHINE and RADIO WEEKLY

WESTINGHOUSE REPORT
SHOWS REGORD SALES,
EARNINGS FOR 1929

As shown by its annual report, issued
last week, sales billed, orders booked,
and net income of the Westinghouse
Electriec & Manufacturing Co. for the
ending December 31, 1929, ex-
ceeded those for any previous year in
the company’s history.

The income account for 1929 com-
pares favorably with that for 1928,
which was also a record year,

The volume of unfilled orders on Jan-
uvary 1, 1930, was $62,025,399, a gain
of approximately $15,000,000 over last
year. The total of current assets is
more than six times the total of cur-
rent liabilities which, it is stated, rep-
resent the entire indebtedness of the
company. The surplus shows an in-
crease during the year of $29,729,690.
The operating income for the year was
$27,062,611 and deducting the dividends
paid or declared aggregating $11,327,-
(68, the increase in surplus from oper-
ations was $15,734,943. The balance,
$13,994,747, of the total increase in
surplus represents the net gain from
the sale during the year of additional
common capital stock at a premium,
the proceeds from which sale were
uvsed to redeem the outstanding issue
of $30,000,000 bonds which were called
for redemption on March 1, 1929. The
company now has no capital liability
of any nature other than its capital
stock. The number of stockholders
rose to 44,083, an increase of over 9,000
during the year.

“For several months past,” states
A. W, Robertson, chairman, and F, A,
Merrick, president, signers of the re-
port, “your officers have been cooper-
ating with the officers of associated
companies in the radio field with a
view to unifying the manufacture and
sale of radio receiving sets in one com-
pany; with the result that the RCA-
Victor Co., Inc., has been incorporated
and will take over certain properties
and assets, the principal manufactur-
ing plants being located at Camden,
N. J. Similarly, in order to unify the
manufacture and sale of radio tubes,
the RCA Radiotron Co., Ine,, has lLeen
incorporated and will take over certain
plants and other assets now owned by
your company and the other associated
companies, The effect of the creation
of these unit companies will be to re-
move from the operating statements
of your company the income and ex-
penses incidental to the manufacture of
radio appliances and substitute the re-
sult by an incrvease in income from in-
vestments,

“One of the features of the re-ar-
rangement of the radio Dbusiness is
that your company will institute this
year the marketing of Westinghouse
Radio Receiving Sets, manufactured for
it by the RCA-Victor Co., Inc.”

vear

have shown steady increases in sales,
it is said.

Ische Brothers, located at 4709 Cen-
ter street for the last four and a half
vears, opened their new store at 5521
North avenue on Saturday, March 15.
The store is luxuriously furnished and
handles a complete line of Vietor,
Stromberg-Carlson, Atwater Kent and
Sparton sets.

The C, C. Warner Co, store on Elev-
enth near Washington is staging a
sales drive on the new Bosch 48-A re-
ceiver, —E. 8.

Lee DeForest Has
Busy Week in Chicago

Chicago, 1., Wednesday.

During this week Dr. Lee De Forest,
inventor of the audion, or three-element
vacuum tube, pioneer worker in the
field of radio communication, and
known throughout the radio world as
the father of radio broadcasting, is
the honored guest of Chicago. In con-
junction with the Thth anniversary of
Mandell Brothers, Dr. De Forest will
demonstrate film and give a lecture on
the development and future of the
Phonofilm and talking pictures, gen-
erally, Dr. De Forest is an authority
on the subject of sound films, having
developed, as early as 1923, a means of
recording sound on film in much the
same manner as is now employed by the
foremost talking picture concerns,

Tomorrow, Thursday, Dr. De Forest
will attend a luncheon given by the
faculty of the Physies Department of
the University of Chicago, to be held
at the Quadrangle Club, and later in
the day will be the guest of the Sigma
XI llonorary Society of Northwestern
University at the University Club in
Evanston.

Dr. De Forest has been asked to at-
tend a luncheon tendered by prominent
business men of Chicago and an after-
noon tea, to be given him by the city’s
leading hostesses. He will also broad-
cast from a Chicago station, On Fri-
day evening he will address a combined
meeting of the Chicago section of the
Institute of Radio Engineers and allied
organizations, the attendance of which
is estimated at 3,000.

Saturday the Doctor will spend sight
seeing, and returning to New York from
his busy visit.

W o.- ¥
QERFECT
COMBINATION

NORTH WARD

RADIO CO. /nc
367 PlaneSt.Newark 1.J.
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HOUSE OF CRANE NAMED
BRUNSWICK JOBBER FOR
THE STATE OF INDIANA

Indianapolis, Ind., Friday.

The House of Crane, 124,126 South
Meridian street, has been appointed
Indiana distributor by the Brunswick-
Balke-Collender Co., of Chicago, manu-
facturers of Brunswick radios, Pana-
The officers of the
local company are Elmer E. Crane,
president, Paul E. Crane, treasurer and
general manager; Richard H. Crane
and William A. Bogardus, vice-presi-
dents, and Martin Matz, secretary.

Lawrence Beyer has purchased the
Craig Radio Sales and Service at 2959
North Illinois street.

Duning’s Radie store, 43 North
Ilighth street, Richmond, has announced
a new plan of seling radios. Its records
for the past year showed that cach
radio sold cost approximately $25 addi-
tional because of free honte demonstra-
tions. To demonstrate in homes the
company was required to maintain a
delivery service, employ an additional
sales force, additional service men and
carry more instruments in stock. An
entirely different policy of merchandis-
ing radios has been adopted. Home
demonstrations have heen discontinued.
Prospects are invited to visit the store
and hear the radios (Stewart-Warner
and Bosch), select the instrument, have
it delivered with a guarantee of perfect
satisfaction or money vefunded.

The Batesville Auto Co. is complet-
ing plans for opening a music and radio
shop in Batesville.

The Melroy Manufacturing Co., of
Shelbyville announces its entry in the
field of boat manufacturing, having
purchased patent rights and working
plans from Frank D. Bremmerman, In-
dianapolis, whose Sea Gull model boats
have participated in speed events in the
United States and Canada.

Jesse Irench Corp., Newcastle, has
heen incorporated with a capital stock
of 20,000 shares without par value;
objects, generally engage in the prod-

tropes and records.

For Exclusive
Design and Prices

Address

AMERICAN EMBLEM 0.

INCORPORATED
UTICA, N. Y.

and RADIO WEEKLY

Arthur Walsh, Edison
Official, Asks Support
0f Capper-Kelly Bill

Orange, N. J,, Thursdqy.

Arthur Walsh, vice-president and
general manager of the radio division
of Thomas A. Edison, Inc., this city,
recently issued a statement asking the
support of the Edison radio trade for
the passage of the Capper-Kelly Fair
Trade Bill. This legislation in effect
will maintain the resale price of any
trade-marked article, eliminating the
unfair price-cutting practices that have
operated to the detriment of so many
in the radio field, according to Mr.
Walsh,

The Capper-Kelly Fair Trade Bill
has already been favorably reported by
the House of Representatives Commit-
tee on Interstate and Foreign Com-
merce and it is expected that Congress
will act on the bill shortly.

Thomas A. Edison has also put him-
self on record in favor of the bill in
the following letter sent to Congress-
man Clyde Kelly:

“Fair competition between manufac-
turers is a good thing and will inevit-
ably result in fair prices to the public.
The competition developed by the price
cutting methods of certain retailers is
harmful to the manufacturer, destruc-
tive to the legitimate dealer and of no
lasting benefit to the small portion of
the public temporarily affected by it.
I heartily approve of the Capper-Kelly
bill.”

Mr. Walsh in asking support for the
measure, has associated himself with
C. S. Williams, another vice-president
of the Edison company, who, as chair-
man of the Ways and Means Commit-
tee of the American Fair Trade Associ-
ation, is taking a prominent part in
the general movement that has develop-
ed in favor of resale price maintenance
legislation.

ucts made from wood, steel, and such
other materials and merchandise as this
corporation is authorized to buy and
handle. The incorporators are: Horace
E. French, Jr.,, Jesse French,I1I, Ken-
neth May, H. E. French and E. G.
Scotten.

The National Union Radio Corp., of
New York (New York corporation)
has filed articles with the secretary of
the state of Indiana. The Indiana agent
is John P. Rogers, of Marion. Capital
stock rvepresented in Indiana is 412
shares.

The Fuller Ryde Music Co. in busi-
ness for many years at 27 East Ohio
strect, has gone into receivership,
Frank G. Laird, being named receiver.
Johnson and Zechiel are attorneys for
the receiver.

An improvement in the employment
situation and the advent of springlike
weather have been helpful factors in
the music trade, which although below
par is showing a gradual improvement.

The Capital Paper Co., distributor
for Atwater Kent radios in this terri-
tory, is featuring an amateur singers
contest this week at Loew’s Palace
theatre. All amateur singers of the
city, regardless of age, sex or degrees
of vocal range are invited to partici-
pate. The contest is held in conjunction
with the appearance at Loew’s of Law-
rence Tibhett, in the picture “The
Yogue Song.”

—VAN HOOSIER.

KANSAS CITY DIST'G CORP. NAMED SPARTON
JOBBER; GUSTIN-BACON GET BRUNSWICK LINE

Kansas City, Mo., Friday.

Two changes of outstanding import-
ance in the distribution field took place
here this week when it was announced
that the Kansas City Distributing
Corp., formerly distribuors for Kolster
and Brandes radios, has been appoint-
ed exclusive wholesale distributors in
this territory for the Sparton, formerly
distributed by the Gustin-Bacon Manu-
facturing Co. The territory of the
Kansas City Distributing Corp. will
comprise western Missouri, Kansas,
Oklahoma, parts of Arkansas and
Texas.

J. W. Evans, general manager of
the Kansas City firm, returned to this
city this week from Jackson, Mich.,
where he visited the Sparks-Withington
officials, The local company will main-
tain a ‘warehouse and service depart-
ment at 2017 Grand avenue. Offices
are in the New York Life building.

W. C. DeBold and D. Wright, asso-
ciated with the Sparton factory for the
last three years in this territory, will
join the Kansas City Distributing Corp.
as city sales manager and service man,
respectively.

The Gustin-Bacon Manufacturing Co.
has assumed the local distribution of
Brunswick radios. J. K. Beach, South-
west district manager of the Brunswick
company, announced the new line-up.
E. J. Goetze is manager of the Gustin-
Bacon radio department.

The appointment of the Gustin-Bacon

company as distributors follows in line
with the recent discontinuance by the
Brunswick company of branch opera-
tion of its musical department. Bruns-
wick radio with Panatrope, Brunswick
portable Panatropes and records also
will be distributed by the Gustin-Bacon
firm.

The Artho-Tone Co., Inc., headed by
Fred A. Standiford, which makes in-
stallations of radio equipment in apart-
ment hotels and other large structures,
last week leased 7,000 square feet at
4002 Woodland avenue for two years.

—KENNETH FORCE.

STEWART-WARNER HAS
SPEAKER LABORATORY

IN FACTORY TOWER
Chicago, Ill., Friday.

A complete and modern radio speak-
er laboratory has been installed on the
top floor of the new 14-story tower
addition to the plant of the Stewart-
Warner Corp., this city, maker of Stew-
art-Warner radio.

Chief among the features of this
laboratory is a test room said to have
been built at a cost of more than $5,-
000, and reported to be practically
sound-proof,

The first of the new electric-dynamic
speakers to be produced from the de-
signs of test models developed in the
new Stewart-Warner laboratory is now
being shown by dealers as part of the
company’s 1930 line of radio products.

.

YOU IF DESIRED.

62-70 W, 14TH STREET

Peerless Announces a New Quality Record-Album
For the Trade and Cabinet Manufacturers

A solid-back album that opens absolutely flat. Heavy brown
kraft envelopes, and exclusive patented loose leaf features
make this the finest and most exclusive album for the better
grade phonographs and combinations. Hand tooled gold deco-
rative backs, are a feature, DESIGNED ESPECIALLY FOR

Our regular line of albums has long been consid-
ered the standard of the phonograph industry.

PEERLESS ALBUM CO.

NEW YORK CITY

——rme
e %
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fit By The NationWide

ONGS from Dixie—Folk Songs of Amer-
Sivu—cnll them what you will—are known

and loved far heyond their native hills
and valleys. These simple meladies of the
people eommand ready sale everywhere.

Muke this test in your store and prove their
popularity. Put one of these recordings on a
Brunswick Panatrope near the open door.
Play it. And wateh the pleased smiles on the
faces of the folks who gather to listen.

Why? Becaunse the popular melodies are
the known—the recognized melodies! Such
are these Dixie recordings.

Who doesn’t instantly respond to the foot-
disturbing lilt of “Turkey in the Straw”? Or
such smile arousing ballads as “Who Broke
the Lock---"? And the beautiful old negro
spirituals—“Golden Slippers.” to name but
oue? All familiar American melodies, loved
by people in cities, in lrantlets and country,

Brunswick recordings by famous Dixie
artists offer deulers splendid opportunities for
plus-profit. Feature them regularly—let your
customers hear them and they are sure to sell.

I i q . A g
Biue Ridge Ramblers And witlt their sale, vou'll bring in new and

old customers who will supply all their music
needs in your store. Thev will buy ihe new
phonograph, radio. or combination from you!
Let them know your store is the headquarters
for Dixie Melodies and thev’ll come in.

Note the wealth of recordings and the fa-
mous names you can feature! Ask your
Brunswick distributor about the opportunities
these records offer—or write us.

Brunswick’s Dixie Artists

Ashford Quartette Luther and Parker
Barnes and His Blue Ridge Luther and Robison
Ramblers Unele Dave Macon

Blue Ridge Gospel Singers Macon and Harkreader
Irank Marvin

Frank and James MeCravy
Jolm A. McDermott
McFarland and Gardner

3 MeGhee and Welling

I'j‘m Texas S«renudm:ﬁ W, W. MucBeth’s Original
Flat Crook Sacred Singers Stomps Quartet

Roy Harvey N. Car. Ran- Boly Miller and His Hinky

Crockett’s Kentucky Moun-
taineers

Vernon Dalhart

Dalhart and Robisen

THE

blers Dinkers

Rev. Callert and Sister B.{ o Nash and Ilis Country
Holztein

Fast Texas Serenaders

Boys
Al Hopkins Buckle Busters o) Southern Sacred Singere
Jarvis und Justice Pickard Family
Dick Justice Red Headed Fiddlers
Kunawha Singers Reedy und His Walker Mt
Buell Kazee String Band
Kazee and ITobbs Sloane and Threadgill
Nessinger Bros. Tennessee Ramblers
Frank Luiher Mare Williams

Sam McGee and Uncle Dave Macon

Radio ~ Panatrope with Radio ~ Records

BRUNSWICK-BALKE-COLLENDER COMPANY
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- Appeal of Dixie Melodies!

Listed below are a few of the great recordings Brunswick has made in the
Dixie melody field. Order a selected assortment from the different groups:

Dance, Old Time Tunes, and Sacred Songs. Demonstrate them . . . suggest
them to all classes of record buyers
rapid turnover.

-« . and you’ll be astonished at the

Record No. Selection Artist

H1 - When the Roses Bloow Again................ ... . .. . MeFarland & Gardner
Theres No Disappointment in Heayen. ....McFarland & Gardner
121 The House At the End of the Lane Dalhart & Robison
My Blue Ridge Mountain Home ison
HY  When the Moon Shines Down Upon the Mountain. .. .. P Dathart & Robison
Sing On, Brother, Sing ..Dalhart, Robison, Hood

169 The Bright Sherman Valley.... ... 000070 ....McFarland & Gardner
The East Bound Teain.... .. ... .. .. e ..McFarland & Gardner
189 Colden Slippers..... ... .. NGG09 00000000880 EAGa000a Kanawha Singers
Hear Dem Bells. ... oooo - Al Hophins & His Buckle Busters
193 Six Feet of Earth.............. " 900008000800000000 Frank & James MeCravy

De’s Bones Gwine Rise Again. .. ... Frank & James McCravy

191 Will the Cirele Be Unbroken (Gabriely ... ... .. .. .Frank & James MeCravy
When They Ring the Golden Bells (de Marhelley. oo o0 Frank & James McCravy
202 The Two Orphans.............. 0 e McFarland & Gardner
You'll Never Miss Your Mother Till Shes Gone . .McFarland & Garduer
220 Goodnight Waltz ............... ... ...~ .. ....Kessinger Brothers
Wednesday Night ... .. A0600000003060800680000000000808808 000, Kessinger Brothers
285 Twrkey in the Straw. ... ..Kessinger Brothers
Hell Among the Yearlings (Conntry Breahdown) . . ..Kessinger Brothers

217 Arkansas Traveller

............... . e .+....Kessinger Brothers
Forked Deer (Hornpipé . . . «.....Kessinger Brothers
288 Over the Waves...... .. .. -«+.....The Collier Trio

Ben Hur Mareh Frank Marvin

.................... ... The Collier Trio

307 Caroling Moon

rolima Moon ..., e e e e e, McFarland & Gardner
I Wish I Had Died in My Cradle...... ... ... . <oeovvv. MeFarland & Gardner
310 Who Broke the Lock On the Iten House Door?. . .. Barnes Blue Ridge Ramblers

She’ll be Comin® Round the Mountain When She Comes. . Barnes Blue Ridge Ramblers
311 Yow're Going to Leave the Old Home, Jim?. ... ... ... . . .. ... MclFarland & Gardner
Just Plain Folks. ... 007 T McFarland & Gardner
321 Polka Medley ... ... .. ... Al Hopkins & His Buckle Busters
Marosovia Waltz ... .. -...Al Hopkins & His Buckle Busters
331 Pagan Love Seng ... McFarland & Gardner

Bhue Nawaii ..., .. R ERTR eFarland & Gardner
318 Rabhit In the Pea Pately., 0077 $ VSN e S5 e Pickard Family
Down In Arkansas ... .. e e e e Pickard Family

McFarland and Gardner

Crackett, Ky. Mauntaineers

Records

Radio Panatrope with Radio ~

New York - Chicago - Toronto - Branches in All Principal Cities
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PORTLAND SERVICE
MANAGERS ORGANIZE

Portland, Ore., Thursday.

At the new organized Radio Mana-
pers’ Service Association meeting last
week in Congress hotel, the proposed
constitution and by-laws were adopted
and officers elected. Steps were taken
to organize the body into a group co-
operating with smilar associations in
other cities in the United States.

The president of the association is
Carl Inglebart, of Day & Night Radio
Service; vice-president, H. C. Stevens,
Stevens & Rathker, Inc.; secretary,
Bolb Smith, Bob Smith Radio Service.
The of directors include the
ofticers and the following: Stanley
Gioard, Western Radio Service, Inc.;
Walter P. Snook, Mt. Tabor Radio
Shop; A. E. Herner, Herner Radio Co.,
Inc.. and instructor in the radio school
at Oregon Institute of Technology; F.
M. Morgan, Wave King radio shop.

Decision was made to limit member-
ship to radio service managers. A
resolution was passed expressing de-
sire of the body to cooperate with the
Oregon Radio Trades Association, the
scrvice managers to handle all service
problems, the trade group handling all
trade problems.

A distinct innovation, a demonstra-
tion of radio receiving sets, is being
sponsored by the Ira P. Powers Furni-
ture Co., Sherman, Clay & Co., and
Cohn Bros., Atwater Kent dealers of
this city. For the first time a public
demonstration of the technical and
mechanical features of a receiving set
were given by the concerns in their
show windows this week. The visible
demonstrations were given by a
competent authority by means of a
public address system.

On March 17, the Powers Furniture
(i, gave demonstrations at their Third
and Yamhill street windows at 10 a. n,,
i1 a. m., 12 noon, 3 p. m., and 4 p. m.
Sherman, Clay gave similar demonstra-
tions in their Park and Alder street
windows on Tuesday, March 18, at the
same hours. Cohn Bros. demonstra-
tions were held today in their. Wash-
ington street windows at the same
hours.

The establishment of a block of retail
stores devoted to the exclusive sale
of Day-Fan radios, a product of Gen-
eral Motors, has been announced by
Norman A. llayes, new general man-
ager of the Condon company. The first
store was opened today at Eleventh
and Alder streets, in the Portland Rec-
reation building.

Mr. Hayes’ announcement, which
was one of the significant developments
of the week in the radio trade, revealed
a new policy and expansion program of
the Condon company, which henceforth
will operate as two units (1) the Con-
don company wholesale, and (2) the
retail stores handling the Day-Fan
products of General Motors. The Con-
don wholesale company will be at the
present location of the Condon com-
pany, 305 Pine street. Wallace E.
Shields, who has been with Condon for
several years, will be sales manager of
this organization. One or two lines of
radio, in addition to Day-Fan will be
handled together with an augmented
line of radio and electrical items which
are in demand, but which hitherto have
leen difficult to obtain. The manager
of the store just opened is E. T. Hunter,
formerly of K. T. Hunter, Inc. The

board

hookkeeping department of hoth organi-
zations will be located at the Eleventh
and Alder street address as will the
offices of James W. Condon, Sr., presi-
dent of the Condon company.

Mr. Shields, with the aid of an in-
creased staff of assistants, will devote
his efforts to serving dealers only. The
Condon company plans to rent the por-
tion of its Pine street premises now
used for retail display.

Radio entertainment in factories to
speed up production and incidentally
to liven the workers is being tried for
the first time in Portland, according
to the Oregon Manufacturers’ Associa-
tion, which has announced installation
of receiving sets with extra loud speak-
ers in a local paper box factory. A re-
ceiving set has been placed in the office
of the company with loud speakers at-
tached in other parts of the building.
Already reception of daytime programs
has had a noticeable improvement upon
the workers, most of whom are women.
Their work is not hard, but tedious,
and, contrary to first impressions, the
entertainment idea does not detract
from attention to duties but rather
speeds it up. —LESLIE.
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Install Atwater Kent
With Six Speakers in
New York Glove Plant

Due to the efforts of C. D. Becker,
alert and progressive Atwater Kent
radio dealer of Mayfield, N. Y., one of
the town’s outstanding industrial con-
cerns has become completely “radio-
ized.” Becker has installed a radio
hook-up in the glove factory of W. N.
Wilkins Sons & Co. An Atwater Kent
screen-grid radio was used as the mas-
ter set, and six dynamic speakers have
been installed in six separate depart-
ments of the plant.

Details of the hook-up were worked
out by Becker and the results have
been sn successful that executives of
the Wilkins company believe that many
other factories will in time adopt the
idea. Each of the six speakers has a
separate shut-off and volume control,
which allows those listening to one par-
ticular speaker to increase the volume
or cut it down at will. When any de-
partment desires quiet, the speaker may

be shut off without cutting off the
music in other depariments.

ILach speaker is mounted on a com-
position board backing, which acts as
a reflector, controlling the air-paths of
the speaker, The speakers are connect-
ed with the master Atwater Kent by
lead cables, which completely eliminate
factory noise, making the volume even
and clear at all times. The master set
is installed in the laying-off room, from
which the system is operated. FEach
speaker is located in the best possible
place so that the tone is evenly dis-
tributed through the room.

This Atwater Kent installation in
the Wilkins factory is believed to be
the first of its kind in this section of
the State. The management of the
factory declares that the Atwater Kent
radio is no small factor in keeping the
employes cheerful and energetic while
working.

SZILAGYI ASSIGNS
TO ARTHUR WERNER

Szilagyi & Co., radio dealers of
1583 First avenue, New York, have
made an assignment to Arthur Werner,

765 Atlantic Avenue
. Brooklyn, N. Y.
Telephone Sterling 8100

The Profit Line for 1930

Panatrope with Radio

Distributed in Northern New Jersey and Staten Island, N. Y., by

Northern Distributing Co., Inc.

235 Halsey Street, Newark, N. J.

Tel: Mulberry 1831

Distributed in Manhattan, Bronx, Westchesier, Brooklyn and Long Island by

Sanford Radio Corporation

480 Canal Street, New York City

Tel: Walker 2813

Distributed in Manhattan, Bronx, Westchester, Brooklyn and Long Island by

G. J. Seedman Co., Inc.

Records

2145 West 55th Street
New York, N. Y.

Telephone Columbus 2040
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Farrington-Daline Shop
Features Products of
Thomas A. Edison, Inc.

PoORTLAND, ORE., Thursday.

R. C. Farrington, who has bheen
identified with Edison products for
twenty years, and O, L. Daline, asso-
ciated with Edison radio since its in-
troduction on the market, have estab-
lished a new Edison service organiza-
tion at 191 Broadway, this ecity.

The new cstablishment, known as the

E. A. Dorgum, R. C. Farrington and
0. L. Daline in Front of Portland
Edison Shop.

I"arrington - Daline Radio Shop, suc-
ceeds Jack Lang’s Radio Shop, and in
addition to engaging in Edison radio
sales and service activities, will also
handle Edicraft household appliances
and Ediphone dictating machine ser-
vice, all of which are products of
Thomas A. Edison, Inc., Orange, N. J.
The accompanying photograph shows
Ed. A. Borgum, field representative of
the Seattle Edison Distributing Covp.,
left, with Messrs. Farrington and Da-
line in front of the new local shop.

An Added Sale

with each

Combination

SELL

this record filing cabinet
with every radio-phono-
graph combination. 200
record capacity. Exclu-
sive filing guide. List
price $35.

HORROCKS DESK Co.

RECORD FILING DEPT.

HERKIMER, N. Y.

RADIO SET BUSINESS
SPOTTY IN ST. LOUIS

DISC DEMAND INCREASING

Manhattan Electric Supply Co.
Again Appointed Distributor of
Grebe Sets — St. Louis Trade
Body Elects Its Officers and
Directors.

St. Lovis, Mo., Saturday.

A general tendency toward improve-
ment in business conditions in St. Louis
is noted by the Chamber of Commerce
lesearch Department as the result of
a survey of 300 manufacturing, whole-
sale and retail firms which were asked
to compare business during January
and Fcbruary of this year with the
same period of last year.

The report of the survey concludes

that business has been steadily pick-
ing up since the end of January, al-
though conditions are as a whole “ex-
tremely spotty.” The report states that
there are ‘“bright spots” and “dark
spots” the latter due in part to the cus-
tomary seasonal slumps and to bad
weather. “If we lay aside the natural
seasonal slackness and the slowing up
of business due to the severe weather,
St. Louis business in general has not
been severely bad,” the report ex-
plained. “The immediate prospects are
for better business and the outlook for
the year is good.”

In the radio and phonograph field is
the same “spotty” aspcet. Some deal-
ers say business is good, some say it
is bad. Over at the Aeolian Co.,, Mrs.
Marie Scherrer manager of the rec-
ord department, reports a very good
business during the past two or three
weeks. Most of her business, she says,
has been on Red Seal album sets, al-
though some dance numbers are mov-
ing well. Victor’s recent release of
Rudy Vallee’s “Stein Song’” is in great
demand here; the coupling “St. Louis
Blues” has gone over big with St.
Louisans.

Miss Mary Helen Moore, manager of
Kieselhorst’s record department, is en-
joying a brisk sale of Red Seal record-
ings of numbers from ‘“The Rogue
Song.” The picture opened at Loew’s
State Theatre last Saturday and has
been playing to packed houses at every
performance. Lawrence Tibbett's ren-
ditions of “White Dove,” “When I'm
Looking at You” on one record and on
another disc his dramatic “Rogue
Song” and “The Narrative” have met
with large sales at all downtown music
stores. It scems to be the sort of music
that appeals to St. Louis music lovers.

Since the four-day engagement of
“The Ring” at the Odeon Theatre,
music from that popular German opera
has been in constant demand, which is
not so unusual considering the fact
that St. Louis has a large German
population,

Miss Greisedick, manager of the ree-
ord department at Seruggs Vander-
voort & DBarney, tells us that Ted
Lewis” new record of “San” and “Aunt
Hagar’s Blues” is selling well as is
Rudy Vallee’s recording of “Love Made
a Gypsy Out of Me” and “Beside an
Open Fireplace.”

The record department at Famous-
Barr Co. is getting a hig demand for
“Only a Rose” and “Rio Rita,” record-
ed for Victor by Richard Crooks.

Jack Yeager, formerly with Aecolian

Co. of Missouri, is now selling radios
for Kieselhorst Piano Co.

The Manhattan Electric Supply Co.
has again been appointed distributor
of Grebe sets in the St. Louis trade
area. The company’s radio activities
will come under the supervision of S.
H. Simonsen, the new manager of the
firm. Simonsen was for 11 years with
the Illinois Electric Co., and more re-
cently with the Electric Appliance Co.,
in Chicago.

At a recent meeting of the directors
of St. Louis Radio Trades Ass’'n the
following officers were elected to serve
during the ensuing year: President,
Fred Wiebe; first vice-president, Geo.
Gaertner; second vice-president, N, E.
Hill; third vice-president, W. A, Ward;
secretary, for the fourth time, Sam B.
Slinger; treasurer, John Schmitt.

In behalf of the directors, Fred
Wiebe presented to George Niekamp,
the retiring president, a pair of mas-
sive silver candelabra, Engraved humi-
dors were presented to three of the re-
tiring directors, Julian Sampson and
Arthur C. Brandt, who had served for
three years on the board, and Otto E.
Heimann, who had served one tern.

In his speech as retiring head of the
association, Niekamp remarked that he
believed that W. P. Mackle, executive
secretary of the body, had become the

outstanding secretary in local radio
assoctation work in the country.
—-N. B. TERRY.

St. Louis Association
Inaugurates Trade-in,
Credit Plans During 1929

ST. Louts, Mo., Thursday.

The recent report of George H. Nic-
kamp to the St. Louis Radio Trades

“Association at the expiration of his

term as president showed that new ac-
tivities were inaugurated during his
term of office. Mr. Niekamp’s report
said in part:

“The 1930 plans of the management
research committee consists of a sub-
committee composed of the credit man-
agers of each distributor, The jobbers’
credit men will be expected to see that
cach dealer keeps a set of records or
books. Where possible dealers will he
influenced to use the association’s uni-
form accounting system.

“FEach month jobbers’ credit mana-
gers will secure certain information
from dealers on operating expenses and
will compile comparative statements for
the association. The statements of all
jobbers will form the basis of an asso-
ciation statement on business costs.

“Another important factor in a com-
mittee of jobbers’ credit managers is
that before any individual or firm can
secure a line of sets, he must first show
a statement of agreed limits, must
agree to keep uniform operating rec-
ords and furnish certain information
at given intervals,

“During the past year the associa-
tion adopted the slogan “Uscd Battery
Sets, DPhonographs and Pianos Are
Worthless as Part Payment on Pur-
chase of New Radio in 8t. Louis,” The
next step was the establishment of a
trade-in value list which was compiled
with the assistance of every dealer’s
figures on each model.

“In checking up our dealer reports
of excessive allowances by a competi-
tor, we can verify the trade-in allow-
ance through a finance company sys-
tem of verification with the customer.”

MILLIONS
HEAR ABOUT
THESE TUBES

Every
Wednesday
Night

The Sylvania Dealer,
Sylvania Radio Tubes
and the dependability
of both—this is
the nationally broad-
of the
Sylvania Foresters.

cast message

Millions hear it every
Wednesday night —
and the host grows
steadily greater.

And they
see Sylvania’s symbol,
“the Flashing S on a
dealer’s window — it

wherever

is the sign of a friend.

SYLVANIA PRODUCTS CO.

Emporium Pennsylvania

The home of the Sylvania
Foresters, who are heard

caeh weel aver Wiz, WBZ,

KDKA, KWK, KYW, WBZA,

WHAM, WREN, WNBZ, KFAD,
WGY.

p ]
RADIO TUBES
Liwcensed Under RCA Patents
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Kolster Reopening Is
Nearer; Metropoltan
Jobbers Seek Sets

Newark, N. J, Thursday.

Another step was taken yesterday in
the Kolster Radio Corp. receivership
which is expected to bring about the
reopening of the plant in this city next
week and re-employment of about 1,000
workers.

Vice-Chancellor Alonzo Church signed
an order returnable next Tuesday
directing stockholders and creditors to
show cause why an agreement between
the receivers and two Kolster distri-
butors should not be signed for the
manufacture of 15,700 sets at a cost
of $475,000.

The figure represents an increase
of $60,000 over the price set in the
initial agreement whereby 18,850 al-
ready manufactured sets were ordered
sold to fifteen distributors February
11 for $500,000. That contract con-
tained a proviso by which the buyers
also agreed to take the additional 15,-
700 sets to be manufactured for $415,-
000. The proviso reserved to the re-
ceivers the right to make up the sets
or not as they saw fit, but bound the
distributors to accept them.

The two Kolster wholesalers who
have agreed to take the output of 15,-
700 sets are the Musical Products Dis-
tributing Co. and the Greater City Dis-
tributing Co., of New York, who have
stipulated that the sets will be sold
only through authorized Kolster vadio
dealers in order to preserve the good
will of the corporation.

1t is thought unlikely that any serious
objection will be made by stockholders
or creditors to the agreement when
the show cause order is returnable.

The manufacture of the additional
sets will give employment fov three
months to the Kolster workers and it
is now believed that the plant will re-
main open, as meanwhile the plan of
reorganization being worked out may
be put into effect and the receivership
dissolved.

Trade-in Problem Is
Discussed in Full by
Zenith Distributor

P'hiladelphia, I’a., Thursday.

Practical solutions of the radio trade-
in problem were given by David M.
Trilling, of Triling & Montague, this
city, distributors for the Zenith Radio
Corp., Chicago, in a recent talk on
radio.

Mr. Trilling pointed out to dealers
when and how to accept trade-in busi-
ness, how to combat trade-ins, how to
dispose of them and how to compen-
sate salesmen in sales involving trade-
ins,

In discussing the compensation of
salesmen, Mr, Trilling gave figures to
show that the usual method of conmpen-
sating salesmen is sometimes not only
unfair to the dealer but unprofitable as
well. The formula worked out by the
local distrbutor is said to assure a fair
and equitable system of compensating
salesmen with due regard to the profit
involved in cach sale. The subject of
the address was “Elimination of Profit-
less Prosperity.”
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New Canadian Marconi_Plant to Be One of
Finest Buildings Devoted to Set Manufacture

Architect’s Drawing of -New Marconi Factory

MONTREAL, CANADA, Saturday.

The success achieved by Marconi
radio receivers and Marconi commercial
transmitting and receiving equipment
in recent years has resulted in present
production facilities beconting entirely
inadequate to care for the steadily
growing demand for all Marconi prod-
ucts, 1t was stated here today.

1t was disclosed today that the Cana-
dian Marconi company has purchased
a site of 125,000 square feet of land
in the Town of Mount Royal, P. Q.
where work on the erection of a new
Marconi manufacturing plant has al-
ready becn started.

It is stated that this new factory, the
future home of Marconi Radio, will
rank with the finest radio manufac-
turing plants on the continent. The

type of equipment to be installed will
be the latcst known to the radio manu-
facturing field. In all, 45,000 square
feet of manufacturing space will be
available.

It is felt that the location of the new
plant in the Town of Mount Royal will
offer strategic advantages, inasmuch as
it borders Montreal where the head of-
fices of the Canadian Marconi company
are situated in the Marconi building.
In addition it provides excellent rail
shipping facilities at its very door.

No definite announcement has been
made concerning new Marconi models
to be introduced during 1930, but it is
rumored that they will embrace many
desirable features in advance of any-
thing that has heretofore made its ap-
pearance in the Canadian radio field.

Richard A. Graver in
Southeastern Post for
RCA Radiotron Co., Inc.

Richard A. Graver has been named
Southeastern District Sales Manager
for the RCA Radiotron Co., Inec., with
headquarters in Atlanta, Ga. Mr.
Graver’s many years of experience in
the music and radio fields started in
1916 with the De Moll Piano Co., of
Washington, D. C. The 11 years he
spent here, in charge of the wholesale
department, enabled him to study and
learn fundamentals of distribution as
applied to phonographs and later radio.

Traveling through six southern states
gave him first hand knowledge of trade
conditions and his pleasing personality
won for him many friends.

In 1927, Mr. Graver went with the
Pooley Co., of Philaldelphia, Pa., shift-
ing the sceene of his activities to the
eastern part of the country. Here he
continued to keep in close touch with
dealers and jobbers increasing his list
of friends and enriching his experi-
ences. From the Pooley Co., he went
with the Atwater Kent Mfg. Co., also of
Philadelphia, in January of 1928 as
Assistant Convention Manager. Here
his duties included handling of dealer
and distributor meetings in all parts of
the country as well as special sales
work. His activities here gave him a
chance to study and solve the problems
that face the set manufacturer.

Following this Mr. Graver went from
the set to the tube business.

In UDELL New Record Album Cabi-
nets we have combined attractive de-
sign, fine workmanship and beautiful
finish, with a real price that will enable
you to make a fine profit.

Write today for complete information.

Established 1873

DELL ANNOUNCES NEW
RECORD ALBUM CABINETS

You are continually having the prob-
lem of “Where can I keep my Records?”
put up to you and we have solved it.

The UDELL WORKS, Inc.

Incorporated 1901

INDIANAPOLIS, IND.

No. 163 Udell Record Album Cabinet
H 40" —W 264" —D 16%
Walnut
Holds 24-12 inch Albums—Record Capacity 288
List Price $27.50
Without Albums
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MAJESTIC DEMAND
- IN NEW ENGLAND
HOLDING UP BIG

LARGER SHIPMENTS URGED

Post & Lester Co. Report Encour-
aging Call for Brunswick Com-
bination Instruments — A. B.
Ayer on Trip to Pacific Coast
—Name Two Kennedy Jobbers.

Boston, Mass., Friday.

Since the introduction of the new line
of Majestic radios, Majestic Distribu-
tors, Inc., New England wholesalers of
this product have been literally swamp-
ed with orders. Despite large incoming
shipments, the local firm has been un-
able to fill dealers’ orders for certain
models. E. H. McCarthy, general man-
ager of the local Majestic firm, is in
touch with Chicago headquarters by
telephone daily in an effort to increase
shipments into this territory.

Majestic Distributors, Inc., has just
launched a service which is known as
the Majestic Courtesy Inspection Plan.
Briefly, it involves a call made on every
owner of a Majestic receiver by the
serviceman of the dealer who sold the
instrument, for the purpose of thor-

oughly checking the performance of ,

the apparatus.

Members of Majestic Distributors,
Inc., were guests of the Grigshy-Gru-
now Co. recently at a dinner held at
the Hotel Kenmore where they later
danced to the strains of music furnish-
ed by Paul Specht and his New Eng-
land Majestic Band, More than 150
attended. The entire arrangements
were handled by Jere Burns, sales pro-
motion manager forr Majestic Distribu-
tors.

The Ayers-Lyon Corp., located in the
Statler building, recently appointed
New England factory representative
for the Colin B. Kennedy Corp., of
South Bend, Ind., reports the line as
making rapid headway in this market.

The Post & Lester Co., local Bruns-
wick distributor, reports that sales on
the high-boy model 21 and model 31,
combinations have been unusually good
for the past month, Manager J. B.
Elliott reports the following new deal-
ers recently signed up: Sportsmans’

o]

Service, Ine.,, Portland, Me.; E. B.
Morse, Turner, Me.; Harry C. Day,
Showhegan, Me., and Harry C. Cotes,
Derby, Me.

The J. H. Burke Co. has had a good
volume of sales on Atwater Kent. A
cable recently received from Joe Burke
tells of his arrival in Paris.

The Sprague Specialties Co., of
Quincy, Mass,, has issued an attractive
Lroadside upon the new home of
Sprague condensers at North Adams,
Mass., with over 120,000 square feet
of floor space. The research laborator-
ies and general offices remain at
Quincy. The inside pages contain an
imposing list of well known manufac-
turers who are users of Sprague con-
densers, a message from R. C, Sprague,
president of the company and photo-
graphs of the various executives who
include R. C. Sprague, president, J. K.
Sprague, vice-president, A. B. Ayers,
zeneral sales manager, C. Shugg, pro-
duction manager, W. L. Durm, cireuit
engineer, F. W, McNamara, purchasing
agent, Dr. P. Robinson, research engi-
neer, F. D. Sprague, mechanical engi-
neer and R. U. Clark, sales engineer.

A. B. Ayer, sales manager of the
Sprague Specialties Co., left recently
for the West coast. In San Francisco
he will be joined by R. J. Noll, of R.
J. Noel Co., western sales agent for
Sprague condensers. The two wil call
upon western radio and electrical man-
ufacturers in a survey for 1930 opera-
tions of the Sprague Specialties Co, Mr.
Ayers will also make a tour of the
motion picture studios and will study
sound equipment.

W. H. Lyons, of the Ayers-Lyon
Corp., Boston, reports that the Reli-
able Radio Sales Corp., 54 Hillman
street, Springfield. Mass.. has been
appointed Kennedy distributor for
western Massachusetts and Connecti-
cut.  Movus Forer, president of the
Reliable Radio Sales Corp., is enthusi-
astic over the Kennedy line and de-
clares that retailers are pushing it to
such an extent that he has been
obliged to order additional shipments
in order to fill their requirements.

W. H. Lyons also reports that N. H.
Bragg & Sons, 74 Broad street, Bangor,
Me., were recently appointed exclusive
Kennedy distributors for Maine, north
of Waterville and Belfast.

Dealers in northern Maine are ve-
ceiving Kennedy radio with great en-
thusiasm because of its DX ability, it
is said, CHARLES W. JONES.

15 SHIPMAN ST.

DISTRIBUTED IN

NORTHERN NEW JERSEY
APOLLO RADIO CO., inc,

Tel. Mitchell 7266

NEWARK, N. J.

229-231 FRONT STREET

SPRING LUBRICANT

ILSLEY'S GRAPHITE PHONO SPRING
MAKES THE MOTOR EFFICIENT
Now Being Used in Over 5,000,000 Spring Motors
Adopted as the Standard Lubricant by Leading manufacturers
PREPARED IN PROPER CONSISTENCY
Will Not Run Out of Motor, Dry Up, or Become Sticky or Rancid
Remains in Original Form Indefinitely

ILSLEY - DOUBLEDAY & CO.

Put in 1, 5, 10, 25, 50-Lb. Cans for Dealers
Write for Special Proposition to Jobbers

LUBRICATION

New York

TWIN GITY DEALERS
ANTIGIPATE PICK-UP
WITHIN TWO MONTHS

RURAL BUSINESS IS BRISK

Belmont Corp. Adds the Edison
Light-O-Matic Line — Jalisco
Radio Service Moving to Larger
Quarters,

MINNEAPOLIS, MINN., Thursday.

June is the month gencerally set by
local retailers and wholesalers for the
time when radio sales are expected to
show a material gain. In the mecan-
time, the trade is as a whole plodding
along, selling a few sets here and there
and preparing for increased activity
with the beginning of Summer.

Old sets and distress material is still
the greatest drawback in the present
situation, causing a general lack of in-
terest on the part of buyers and slow-
ing down the introduction of new ma-
chines. Plenty of optimism is in evi-
dence, however, and no one seems in
the least discouraged.

Country sales are still much better
than those in the Twin City area, and
cnergetic dealers are pressing their ef-
forts in that direction for the time
being. This field still holds good possi-
bilities for development in the North-
west.

Sales of talking machines are like-
wise rather dull, but records are show-
ing a slight pick-up and indications are
that they will be in full swing within
the next two or three months.

The Belmont Corp.. Minneapolis job-
ber reports that a deal has been con-
summated recently by which it wili
take on the Edison line of radio. This
will be in addition to the lines it is
already handling.

Following a period of rapid develop-
ment within recent years, the Jalisco
Radio Service, wholesalers and retail-
ers, is preparing to move to larger
quarters. It has been located at 229
East Hennepin avenue, and will move
to 1215 Nicollet. This step marks a
distinct gain in business for the firm
and indicates the confidence the con-
cern has in the industry.

R. O. Foster, of Foster & Waldo,
Majestic dealer, is expected back soon
from a fishing and vacation trip to
Mississippi and the Gulf. In the mean-
time, his company is conducting an ex-
tensive campaign on radios by local
advertising, and report business com-
ing along nicely.

The Plant Co., Fada dealer, advises
that inquiries are showing a marked
gain, and expects that a much more
active business will develop soon. They
are at present getting out a new cata-
log which will bring their stock up to
latest developments.

The police department committee of
the Minneapolis city council has award-
ed a contract to the United Motors Ser-
vice Co., 26 South Tenth street, for 40
radio receiving sets for use on police
cars.

The George C. Beckwith Co. reports
busines as rather quiet at present, with
country sales running much better.

Roy Cohen, of the Roycraft Co., Ma-
Jjestic wholesaler, is expected to return
Sunday from Florida, where he has
been spending a short vacation trip.

The Brunswick-Balke-Collender Co.
advise that business in the Twin Cities
is fair, and add that they expeet trade
to swing into high within the next two
or three months, —D, H. SEYMOUR.

The

outstanding
Screen Grid

Tube

This remarkable screen grid tube, De
Forest Audion 424, developed by De
Forest Engineers incorporates many
details of construction which are of
great importance when selling screen
grid sets. '

Mica spacers, top and bottom, in
addition to serving as insulators auto-
matically regulate the positions of the
elements and prevent service trouble.

A vacuum, one-fifteenth that of other
tubes of similar character, adds many
hours of life. A new development of
cathode insulator reduces hum, crackle
and buzz to one thirtieth that of similar
type tubes.

Every progressive dealer interested
in sales owes it to himself to make a
direct comparison between De Forest
Audion 424 and other makes of screen
grid tubes. We welcome such a test.

DE FOREST RADIO CO.

PASSAIC, N. J.

1906

1930




SCREEN-GRID

Wide selling range—strong price advantages—flexibility
of inventory—backed by sound merchandising—Bosch
factory to dealer cooperation. Write for details.

AMERICAN BOSCH MAGNETO CORP.
Springfield .
Branches : New York Chicago Detroit

Canadian Distributors: Radiocraft Corp., Ltd., Ottawa, Ontario

Massachusetts
San Francisco

MAY Distributors of

BALANCED UNIT

RADIO

D. W. MAY, Inc.

MAY RADIO CORP.
380 Central Ave.,, Newark, N. J.

Sole Distributors in Northern New Jerscy and
Staten Island of the Phileco Standard line.

MAY DISTRIBUTING CORP.
112 Bleecker St.,, N. Y. C.

line.

D. W. MAY, Inc.

of the Phileo Standard line. Screen Grid Plus  line.

MAY DISTRIBUTORS, Inc.

797 - 805 Beacon St., Beston, Mass.

Standard and Screen Grid Plus lines.

393 New St, Newark, N. J.

Sole Distributors in  Northern
New Jersey and Staten Island
of the Philco Screen Grid Plus

34-36 W. Houston St.,, N. Y. C.

Sole Distributors in Manhattan
Sule Distributors in Manhattan and Brooklyn and Brooklyn of the TPhilco

Sole Distributors in Worcester, Middlesex and Norfolk counties, Mass., of the Thilco

THE OLDEST AND b PEA‘;:MBLE
LARGEST MusicAaL - .
M H Service to The
ERCHANDISE HOUSE Music Trade
IN AMERICA
Exclusively Wholesale "@'

ASTABLISNED 1834

C.BRUNO & SON,Inc.
351-53 Fovern Ave. NEw York CrTy

means
Securzty

Over 95 Years

P —
—All abo- o-o-oard for

26"

RADIO CORPORATION

BROOKLYN AND NEW YORK

~ b

3. CROSLEYsAMRAD

Faetusive metropotitan Crosdey ond dmead distribuines
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SPRING OUTLOOK IS
MORE ENCOURAGING
IN BALTIMORE. MART

ORIOLE IN NEW QUARTERS

New Crosley Line Arouses Much
Interest—Receivers Named for
Taubman Stores Corp., Opera-
tor of Retail Chain.

BALTIMORE, MD., Friday.

The Grigsby-Grunow Co., of Chicago,
makers of the Majestic, whose products
are distributed in this section by the
Eisenbrandt Radio Co., Inc,, Paca and
Pratt streets, has occasioned consider-
able discussion in radio circles by its
announcement that effective April 1,
model 92 which is now sclling for $167.-
50 will be increased to $179.50. This
is an unusual step in view of the fact
that the tendency is to lower rather
than increase the price.

The Oriole Phonograph Co.,, Inc,
headed by M. 1. Speert, distributor of
Brunswick products, has moved to
larger quarters at 410-18 West Lom-
bard from 418 East Pratt. The Oriole
is distributor for Baltimore and the
entire State of Maryland, Delaware,
District of Columbia, Virginia and
northeastern section of West Virginia.
The concern maintains a branch office
in the District of Columbia, which is
in charge of Harold Pelta.

Cohen & Hughes, distributors for
Brunswick products, have established
headquarters at Charlotte, N. C., and
are now serving the trade in North
Carolina, part of South Carolina, part
of Tennessee and half of Virginia.

Much interest has been evinced lo-
cally in the new “Companion” secrics
put out by the Crosley concern, whose
products are distributed in this terri-
tory by the Lincoln Sales Co., Inc., 1128
Cathedral street. The models include
the Chum, Playmate, Comrade, Crony,
Partner and Buddy, ranging in price
from $55 to $118, less tubes. The Cros-
ley products have been great favorites
in this market.

Benjamin Kriger, trading as Kriger’s
Drug Stores, has added radios to the
lines of merchandise carried in his
store at Howard and Centre streets.
The new Vietor line is being featured.
A line of portable Victrolas, designed
for traveling and especially for out-
door life, is also being carricd.

Anstine’s Drug  Store, Edmondson
avenue and Monroe street, is another
local drug store that is offering radios.

Hyman Paul Rome, George W, Man-
ly and Joseph M. Hasselhoff have been
named receivers under bond of $25,000
for the Taubman Stores Corp., of Bal-
timore, operators of a chain of radio
and auto supply stores in Maryland
and other States., The concern was de-
clared an involuntary bankrupt by
Judge Morris A. Soper, in the United
States District Court at Baltimore, The
main store of the concern is at 305
West Baltimore street, this city. Six
other storcs have been maintained in
Baltimore, located at 518 South Broad-
way; 1819 North Charles strect; 3501
Eastern avenue; 558 North Gay street;
3234 Greenmount avenue; 1033 nght
street,

In addition to the stores in Balti-
more, the Taubman Stores Corp. oper-
ates ten stores in the western district
of Pennsylvania; five stores in the Dis-
trict of Columbia; twelve stores in

Massachusetts; eight stores in the
western district of New York; two
stores in the northern district of
New York, and one in Virginia, 48 in
all.

The concern has assets in excess of
$50,000, it was stated in the bank-
ruptey proceedings. The receivers were
authorized to borrow $5,000 from the
Baltimore Trust Co., with which to pay
employes’ salaries and to take care of
other incidentals necessary in connec-
tion with the operation of the stores.
The receivers were aulhorized to oper-
ate the business of the corporation for
60 days. They were also given power
to appoint attorneys to act as ancillary
counsel for the receivers in the cities
in which stores of the corporation were
located outside of Baltimore.

Under the sponsorship of the Eisen-
brandt Radio Co., Inc., Majestic dis-
tributors, a weekly broadcasting pro-
gram has been inaugurated. It takes
place on Friday evenings over WBAL.

Monumental Radio Co., 844 North
lfoward street, will open a studio for
Station WCAO at 811 West Lanvale
street. Radio broadcasting antennae
and other necessary equipment will be
erected.

The new low prices ranging from 50
cents to $1 lcss than former prices of
DeForest tubes, recently put into effect
by the DeForest Radio Co., of Passaic,
N. J,, have served to stimulate sales in
some of the local stores carrying this
{ine of radio accessories.

—JOIN F. IGNACE

Broadcast Inquiries
Received by CeCo Now
Handled by Retailers

Providence, R. 1., Friday.

The CeCo Manufacturing Co., this
city, has taken steps to more effectively
translate the puhlic interest aroused by
the weekly broadcast of its CeCo Couri-
ers over the Columbia Broadecasting
System into sales for its dealers. Until
two weeks ago, an average of between
15,000 and 20,000 inquirics a week were
reported received at the factory for
copies of the parody broadeast every
Monday cvening by Henry Burbig
under CeCo’s sponsorship. Listeners
are advised that they can obtain the
parodies through their radio dealer.
The factory is no longer mailing them
direct to the consumer but advises all
who ask for them to sce their ncarest
radio dealer.

The new method of distributing these
parodies has met with enthusiasm on
the part of the dealers.

Following the first broadcast which
mentioned this new arrangement, hun-
dreds of dealers wrote to the CeCo
factory requesting ample supplies of
the parodies so that they could meet
the requests of the interested public.
Speaking of the new arrangement, E.
T. Maharin, vice-president in charge of
sales of CeCo, stated:

“We found that while the public in-
terest in the (‘eCo Couricrs was cnor-
mous, a good deal of it was not being
capitalized upon. By sending people
direct to the relail stores and allowing
the retailers to oblige them with Henry
Burbig’s parodies, we create a good
deal of good-will for the retailer as
well as for CeCo. 1t helps him to make
friends as well as to make friends with
us; it helps him to make sales as well
as friends; il gives him names of inter-
ested radio users which can be contin-
ually valuable to hinn”
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CHIGAGO DEALERS
LOOK FOR UPWARD
TREND IN SPRING

HOPE MORE WIDESPREAD
Liyric  District Representatives

Convene — F. F. Paul Says

Production of Sentinel Set Line
Is Being Regulated to Meet De-

mand—1L.. J. Chatten a Visitor.

Chieago, 111, Saturday.

Talk among the local trade who are
planning to go actively after auto radio
trade, demand for which has been stim-
ulated by announcement from time to
time of their successful operation, has
not heen dulled by the announcement
from St. Paul this week that by ordi-
nance that c¢ity has prevented the in-
stallation  of vadios in automobiles.
City authorities there ¢laim that the
operation of these sets interferes with
low wave operation of police sets. Fear
that such ordinances may be enacted
in Chicago and other large cities is
scoffed at, though some say that the
situation will bear watching. Among
the aute rvadios offered to the publie
in Chicago are the Crosley, Bosch and
the K & B Auto Laboratories,

Distriet representatives
dealers handling the All
Mohawk set will meet at a dinner con-
ference at the Stevens Hotel this eve-
ning to discuss and hear plans for the
distribution of the Lyric from the fac-
tory at North Tonawanda, N. Y. Ex-
ecntives of the company will be here
and outline the company’s new policies,

and
American-

sales

Leonard Cohen, vice-president of the
Triangle Electric Co., which is the
wholesale branch of the Atlas Stores
Corp. along with the Paramount Co.,
is an optimist on the future of the
business to the extent that he believes
it is to be had by intensive work.

The Atlas Stores Employees’ Associ-
ation, composed of employees of the
Atlas Stores and Triangle and Parva-
mount companies, will hold their first
party at the Stevens Hotel on April 27,
and from plans hinted at by Mr. Cohen
it will be a gala affair with plenty of
high class entertainment. This is one
means of promoting the morale of the
force.  Another is the “Wise Cracks”
post office box placed at the entrance
to the Triangle offices, in which em-
ployees are invited to drop suggestions
for improving the office operation,
better sales methods, ete, This is a
rather new feature and Mr. Cohen was
not prepared to say how it would work
out.

Among the visitors in Chicago this
week were Messrs. Henry Burr and
True, of the Burr-True Corp., Syracuse,
N. Y.; T. W. Conron, of the Conron
Distributing Corp., Philco distributors
at Danville, 11, and Lawrence H. Luck-

er, of the Lucker Sales Co., Minne-
apolis,

At a meeting of the Midwest Radio
Trades Association last week plans

were made to organize the dealer mem-
bers of the association into separate
branch organization, this dealers’ sec-
tion to have district nwetings in the

various parts of the city atl regular
intervals, and where they can discuss
and seek solutions for their own prob-
lems peculiar to their portions of the
city.

H. G. Erstrom, executive vice-presi-
dent of the National Federation of
Radio Associations, is starting out on
a trip next week in the interest of the
organization which will take him as
far south as Jacksonville and include
among other eities, Charlotte, N, C.,
Columbia, Miss,, Richmond, Va., Cin-
cinnati, Rochester, Syracuse, Boston
and Toronto. He expects to be absent
from his office three weeks.

H. C. Bodman, general sales mana-
ger for Silver-Marshall, Inc., who re-
turned from an extensive western trip
to attend his father’s funeral and then
left for an eastern business trip, is ex-
pected back on Monday. Howard W.
Sams. director of territorial sales, has
been on a ten-day southern trip and
he, too, is expected back early next
week.

Noble & Peterson,
supply department of the Graybar
Electric Co., have recently opened a
neat store at 303 W, Washington street,
where Graybar products, radios and
Telechron clocks are stocked and offer-
ed the retail trade.

A. B. Newman, of the Newman Radio
Co., Jersey City, N. J., was a visitor
during the week looking into the market
for radio merchandise.

F. F. Paul, vice-president and gen-
eral sales manager of the United Air
Cleaner Corp., manufacturer of the
Sentinel set line, says that production
is being regulated to meet demand.
Plans are DLeing perfected to sell
through distributors instead of through
the concern’s own selling organization
and the sales force is being augmented
so that dealers and distributors can be
acquainted with the merits of the Senti-
nel. Within the last week or so six new
salesmen have been added to the staff.
But Mr. Paul does not believe the pres-
ent situation with respect to radio sales
will improve until the public becomes
assured that sets they buy at a high

formerly of the

price will not be sold a short time
later at a greatly veduced price. The
United company, Mr. Paul said, has

not dumped any of its sets on the mar-
ket, nor has it cut the price five cents,
as the same quotations prevail now
that prevailed last June, Mr. Paul at-
tributes the present quietness to the
refusal of the finance companies to
handle more dealers’ paper, and as a
result fewer sets are being sold on a
time basis. General business, Mr. Paul
thought, is showing material improve-
ment over the situation prevailing last
fall, but the radio business has not im-
proved as it should.

L. J. Chatten, vice-president and gen-
eral sales manager for the F. A. D.
Andrea Corp., was a visitor here at
the local offices last week in the course
of a trip to distributors in the central
western district.

Dr. Lee De Forest, well known radio
tube inventor, is being “feted and
dined” this week by various organiza-
tions and espeeially in connection with
his appearance at Mandel Bros. depart-
ment store on the oceasion of their
75th anniversary. He told, in a talk
Wednesday, of his various inventions
and particularly of his work with re-
producing sound on films. As to the
future of radio Dr. Lee De Forest is
an optimist, stating that prices will he
lower as a result of the development
of the screen grid tubes, which are
sold at much lower prices than those
used at first in radio sets,

—W. II. ALEXANDER.

Majestic Products, Inc.,
Host to H. E. Young on
"Plane Visit to Albany

ALBANY, N. Y., Friday.

Herbert E. Young, general sales
manager of the Grigsby-Grunow Co.,
Chicago, visited this ecity recently on
his nation-wide tour in the company’s
Sikorsky amphibian plane, “Majestic.”

H. V. Barrow Greets Herb. Young
on Latter’'s Arrival in Albany

The photograph taken at the Albany
Airport shows H. V. Barrow, vice-
president and general manager of Ma-
jestic Products, Inc., 90 Hudson avenue,
this city, distributor of Majestic radio
in this section of New York State, part
of Vermont and Brookshire county,

81
Mass., greeting Mr. Young upon his
arrival here,

While in this ecity, Mr. Young ex-
hibited photographs of the new Majes-
tic refrigerator soon to be introduced
to the trade.

The local firm was organized Feb-
ruary 1 last, and is an exclusive Ma-
jestic wholesale distributor. The firm
travels six salesmen and a sales pro-
motion manager. J. O. Morris is presi-
dent of Majestic Produets, Ine.

7 Sylvania Boosters
Visit Headquarters,
All Are Optimistic

Emporium, Pa., Friday.

Sylvania representatives from all
parts of the country were recent visi-
tors at the local plant of the Sylvania
Produets Co. Several sales sessions
were conducted between the represen-
tatives and Fred Strayer, sales man-
ager, and Mark Brown and R. S. Mac-
Arthur, assistant sales managers,

The Sylvania boosters who visited
the plant were Al Folsom, Dallas,
Texas; William Hetznecker, Pittsburgh;
Sam Bagby, Charlotte, N, C.; L. E.
Cotsen, Boston; Nelson Brown and W.
C. Stockberger, New York City, and
Ray Healy, Rochester. Plans for the
merchandising of Sylvania products
during the present year were discussed
at the conferences.

A high degree of optimism was re-
flected by the seven representatives,
and all are highly enthusiastic over the
position held by Sylvania in the lamp
and tube field. An extensive advertis-
ing campaign is now being conducted in
behalf of Sylvania products.

The
Place '

The

We’'re Here
to Stay!

Come to the Next Meeting of the

A. R. D.

(Associated Radio Dealers)

IMPORTANT PROBLEMS
WILL BE OPENLY DISCUSSED

IT WILL BE TO YOUR
ADVANTAGE TO ATTEND

Non Members are Cordially Invited

yMcALPIN HOTEL

34th Street and 6th Avenue
In the East Room

' THURS. MAR. 27

to be called promptly at 8 P. M.




82

SPRING PROSPECTS
FAVORABLE ON COAST

RETAIL STOCKS ARE LOW

Bosch Activity (Gaining Momen-
tum—DRBill Seroy Buys Interest
in Electrie Radio Co., Oakland.

SAN FRaNcISCo, CAL., Friday.

The revival of business, so far as the
radio trade is concerned, appears to be
so far, more in anticipation than in
reality. A little constant selling by the
retail trade, however, appears to be
slowly wearing down stocks so that the
time is at hand when replacements
must becone more lively unless a lot
of dealers wisk to go out of business.
These replacements will be made, for
the time is at hand when there will be
increasing momentum to the Spring
and early Summer business.

M. A. Fowler, of the Bosch office,
states that as a matter of fact orders
are beginning to come in from all over
their western territory.” These orders
are for the most part unsolicited. This
is taken as a very healthful indication,
showing that dealers, though they may
be slow about it, are actually turning
their stocks. Orders are not large, but
in itself is not a bad sign at all. A
meeting of their sales force last week
was very encouraging. The men in the
field held that in all parts stocks were
low enough to compel almost imme-
diate replenishing. The reports are also
that agricultural conditions are every-
where at the best, so that buying by

For 3 Corporations
With 10Years in

Sales In My Charge

Have Shown
Handsome Increases,
At A Profit

1 am ready to work for any de- ||
pendable manufacturer who appre-
ciates this character of results.
Competent  to

manage national

sales, regional sales or a substan-

* location preferred. Accustomed to

earn hetter than $12,000 annually.
References from unusual sources.
Merchandising,” management and
finance have heen coupled in my

case with legal training.
Box 495
Talking Machine and
Radio Weekly

146 Water street
New York

tial wholesale business, New York ||:

the interior dealers may be expected to
be increasingly good.

The Stewart-Warner branch in San
Irancisco reports what is generally the
case, that business to date this year
has been slow, but there are now some
indications that the usual Spring im-
provement has begun.

Listenwalter & Gough report that
radio sales have been running low, as
dealers everywhere have been unable
to turn merchandise in any volume.
At their salesmen’s meeting last week,
however, the tone was very optimistie.
The general opinion expressed was that
we were about at the end of the very
quiet season. Some among them be-
lieved that the pick-up would be imme-
diate and rapid. But one of them ad-
hered to the belief that there was still
a considerable wait, before the present
slow turnover could be speeded up. As
these men are the ones who have to
meet the conditions face to face, the
position taken by them is considered
very encouraging.

The Pilot Radio & Tube Corp. branch,
which, opened a short time ago, report
that "business has:started off fully as
well as they could expect and that they
have therefore no complaints to make.

The Fox Piano Co., of Oakland, has
established a branch in Berkeley at
2181 Bancroft avenue, where it is offer-
ing its excellent lines of -pianos and
radios.

The Swedburg Furniture Co., of
Berkeley, has now a real live looking
radio department. It occupies a wide
show-window space on Bancroft way,
the main front of the store being on
Shattuck avenue. This gives them a
space about 10x44 feet, with an added
work and stock room farther back. So
the whole department is a show win-
dow in itself, and presents a variety of
models among which the Atwater Kent,
Bosch and Radiola are most prominent.
Their sign announces that they are
open evenings. As they have their own
outside entrance, this is possible with-
out keeping the entire store open, They
are doing a good business, the season
considered.

Harry Curtis, in charge of arrange-
ments for the Radio Pre-view in June,
announces that on Thursday the allot-
ments of space will be made. Two-
thirds of the space in the auditorium
has already been engaged. Present in-
dications are that there will be a phe-
nomenal attendance of dealers from all
over the western territory. Those de-
siring to display are practically unani-
mous in expressing their preference for
the present arrangement of closing the
show to the general publie,

Ernest Ingold, president of the West-
ern Music Trades Association, has al-
ready appointed his committee for the
convention to be held in San Francisco,
June 25-26, The chairmen are: C. L.
McWhorter, western manager for Phil-
co, Manufacturers Committee; Harold
Pracht, for the Ladies Entertainment
Committee; H. P. Sibley, the secretary,
Golf; Miss Helen Otis, Golf Registra-
tion; R. B. Miller, Registration; George

" H. Curtis, Publicity; Otto May, Enter-

tainment; P. T. Clay, president, Sher-
man, Clay & Co., Attendance; Robert
Bird, Reception. The chairmen are all,
for evidently practical reason, San
Francisco people; but are ably second-
ed by others in different sections of
the western territory.

Henry F. Gardner, until recently
manager of the San Francisco Sonora
branch, has become the Northern Cali-
fornia representative of the General
Motors Radio Corp., and is now on a
trip to the factory to attend a confer-
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CLASSIFIED SECTION

Six’ cents per word
Display fifty cents per line.
Ads in this section are payable in advance.

ATTENTION
MANUFACTURERS and JOBBERS
Sules Promotion Manager Available
I have been creating and supervis-
ing successful sales promotion ideas
for a large New York City distribu-
tor. An interview will show whether
my merchandising ability would be

of help to you.
Box 492
TALKING MACHINE and RADIO
WEEKLY
146 Water St. New York City

SERVICE MAN FOR RADIOS—
PHONOGRAPHS—PIANOS
MUST BE EXPERT
A real proposition awaits you, Would
consider one who could do radio and
phonograph work only. Must be a hust-
ler, To solicit work and sell. No booze
or time killers wanted. Write with ref-
erences. Grimes Music Shop, Logan,

West Va.

CREDIT MANAGER now available
with highest references from former
employer, the Greater City Distribut-
ing Co., seeks immediate connection.
John W. Dodge, 931 Lincoln place,
Brooklyn, N. Y. Phone: Hadding-
way 5742.

RETAIL STORE MANAGER

LIVE-WIRE EXECUTIVE, Thoroughly
Experienced, Capable, Reliable, A-1
Closer, Seeks Connection in or Near
New York; Highly Recommended.
Box 488, TALKING MACHINE and
RADIO WEEKLY, 146 Water street,
New York.

SALESMAN-RADIO — Six years’ ex-
perience, large following in Metro-
politan District, seeks connection
with reputable jobber or manufac-
turer, executive ability. Box 493,
TALKING MACHINE and RADIO
WEEKLY, 146 Water street, New
York.

AGGRESSIVE SALESMAN, formerly
in the wholesale radio business in
Connecticut, seeks to associate him-
self with reliable manufacturing con-
cern. Have thorough contact with
New England trade and can promote
sales volume for either manufac-
turer or distributor. Highest refer-
ences. Will appreciate interview.
Address Box 489, The TALKING
MACHINE and RADIO WEEKLY,
146 Water street, New York.

WANTED-—Salesmen, thoroughly ex-
perienced with all makes of radio.
Steady position, chance for advance-
ment. Earnings, $60.00 to $85.00
weekly. Only thoroughly experienced
men need apply. Ludwig Baumann,
35th St. and 8th Ave, New York
City.

LEADING MANUFACTURER of
portable phonographs, toy phono-
graphs and musical specialties wishes
to secure services of high class sales
organizations covering the districts
of Atlanta, Boston, Los Angeles, San
Francisco, Portland and New Or-
leans. Concerns catering to radio,
furniture and department store trade
preferred. Box No. 491, TALKING
MACHINE and RADIO WEEKLY,
146 Water street, New York City.

ence. George K. Brown, who has been
assistant manager at the Sonora office,
remains in charge.

Bushnel & Raynor, sales agents for
Sulmock Manufacturing Co., makers of
radio cabinets, of Oakland, have moved
their office from the Chronicle building
in San Francisco to 305-306 Pacific
building, Oakland.

R. Johnstone has purchased an in-
terest in the Radio-Art Shop at 2065
Chestnut street, San Francisco. He
was formerly associated with the Leo
J. Meyberg Co.

Bill Seroy “Ling,” the Chinese char-
acter on the air, has launched in the
retail radio business by purchasing in-
terests in the Electric Radio Co., in
Oakland. This firm is one of the Ma-
jestic radio outlets, and “Ling” was
formerly Pacific coast sales manager
for the Grigsby-Grunow Co.

C. L. Evans, sales supervisor for the
Utah Products Co., has taken up his
residence in San Francisco.

C. M. Hunter, formerly Pacific coast
manager for the Kellogg company, is
now acting as Pacific coast manager
for Silver-Marshall, Inc.

The Superior Court of Sacramento
has upheld the city ordinance providing
for a license tax of $100 per annum
to defray the expenses of the radio in-
terference department. Dealers about
the Bay District are feeling glad they

are not in Sacramento. Their expense
for this service amounts to $2.50 per
month. And their association will un-
doubtedly spend the money with more
zealous care to results, for the reason
that they are directly and vitally in-
terested.

Preparations are in the making for
the celebration of the seventh annual
Music Week from May 4 to May 10,
Radio promises to get in on the week
with both feet.

Dealers in San Francisco who wish
to operate loud speakers on the street
must get permits from the police de-
partment. This arrangement has been
okeyed by the assoeiation. Permissible
hours are from 10 A. M. to 10:30 P, M.

~—ALLEN.

ANNOUNCE ENGAGEMENT
OF W. W. KIESELHORST

The engagement of Miss Mary Clif-
ton, of Norwalk, Conn., to Wallace Wil-
liams Kieselhorst, St. Louis, Mo., was
announced last week.

Mr. Kieselhorst is the son of Mr. and
Mrs. Edwin A. Kieselhorst, prominent
in St. Louis, where Mr. Kieselhorst is
president of the well known piano com-
pany that bears his name.

1
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R. E. TONGUE & BROS.
NAMED CROSLEY JOBBER
IN PHILADELPH!A ZONE

SPRING DRIVES UNDER WAY

(leorge A. Scoville, Stromberg-
Carlson Vice-president, a Visi-
tor—P’erryman Tube Distribu-
tion for Atlas Player Roll Co.

PHILADELPHIA, PA, Friday.

With the inauguration of the Spring
sales drives there is perceived a more
encouraging tone in the entire industry
in this market.

The am-rad Distributing Co., newly
appointed wholesaler of Kennedy radio.
has received substantial shipments of
these sets from the factory at Fort
Wayne, Ind., and these are now ready
for trade requirements. The Cam-Rad
is a subsidiary of Trilling & Montague,
prominent Zenith distributing organi-
zation.

R. E. Tongue & Bros, Inc., Alleg-
heny avenue and Amber street, this
city, has been appointed distributor of
Crosley radio in the P'hiladelphia terri-
tory. Beginning next week the concern
will hold open house at its headquar-
ters where the entire “Companion” line
of the Crosley Radio Corp. will be on
display.

Strawbridge & Clothier, department
store, staged an educational display
jointly with the Home Makers’ Mart,
this week., One of the features was an
exhibit of the evolution of radio from
the earliest stages of the crystal sct
to the present day models. Included in
the display were Atwater Kent, Vietor
and Philco as well as Majestic, lines
handled by the Strawbridge & Clothier
store.

Perryman tubes are now being dis-
tributed here by the Atlas Player Roll
Co., 219 So. Eleventh street.

Newton B. Heims, trading as the
1leims Music Store, Drexel Hill, near
Philadelphia, has filed a petition in
bankruptey. No schedule of assets or
liabilities was filed.

Growth of distribution and popular-
ity ot Vietor recordings have kept the
shipping department of Philadelphia
Victor Distributors, Inc., 234 North
Kleventh street, humming with activity
the past month,

Albert Bates has been assigned to
cover the central Philadelphia territory
for P. V. D. William Riday has joined
the staff and is now covering the coal
regions,

C. J. Heppe & Son, 1117 Chestnut
street, is conducting a door - to - door
campaign on the Philco with crew man-
agers directcd by Leo Cromson, mana-
ger of the radio department.

Tom Bender, who formerly was con-
nected with the Trenton, N. J,, trade,
is looking after the southern New Jer-
sey market as representative for the
Philadelphia distributors of the Edison,
the Girard Phonograph Co., Sales of
the Edison Light-O-Matic have bheen
growing with the improvement in gen-
eral business conditions.

Clifford Hunt, of Davis-Hunt, Ine.,
Real Estate Trust building, has been
confined to his home with illness fol-
lowing an accident. George A. Sco-
ville, viee-president and general mana-
ger of the Stromberg-Carlson Tele-
phone Mfg. Co., Rochester, was a visi-
tor to local headquarters for a few
days. The Stromberg-Carlson has been
gaining in sales since the inauguration
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Trade Problems Aired
By Committees of the
N.F.R.A.and R. W. A.

Chicago, 1., Thursday.

The executive committee of the Na-
tional Federation of Radio Associa-
tions met in this city recently with the
execeutive  committee  of the Radio
Wholesalers Association and many sub-
jeets for the furthering of the two
wrade bodies were discussed. It was
voted that the next executive commit-
tee meeting be held in New York City
at the Hotel Astor on Thursday, April
3, in conjunction with the board of
directors meeting of the Radio Whole-
salers' Association.

The application of the Radio Service
Managers’ Association of New York
City was formally accepted and ap-
proved. Formal approval for member-
<hip was also given to the Louisville
Radio Trades Association and the At-
lanta Radio Dealers’ Association.

Executive Vice-president H. G. Ers-
trom was authorized to make a trip con-
tacting many local points on his way
to New York to the hoard meeting. Mr.

Irstrom will visit Cincinnati, Char-
lotte, Charleston, Atlanta, Jackson-
ville, Richmond, Syracuse, Rochester,

Buffalo and Tovonto.

The executive committee of the Na-
tional Federation of Radio Associations
and the Radio Wholesalers Association
are now watehing legislation barring
the installation and use of radio sets
in automobiles. Adverse legislation
{for automobile radios has been pre-
sented in several states, particularly in
the east but in each case the local radio
trademen have been successful in de-
feating any ordinance prohibiting the
use of radio sets in automobiles.

No cases have been cited where the
use of an automobile radio has been
detrimental to the best interest of safe
driving and it has been shown by many
automobile owners that the playing of
a radio in the car does not distract the
driver’s attents.

The use of radios in automobiles is
heralded as one of the new develop-
ments of potential radio sales and the
national organization is taking steps
to present adverse legislation. Letters
are being written to all local associa-
tions urging their watchfulness for this
particular type of legislation and ask-
ing for their cooperation.

'. C. Colby, chairman of the joint
national legislative committee from
the National Federation of Radio Asso-
ciations and the Radio Manufacturers
Association has been assured of the
support of the national organization in
wutching this type of legislation.

In several states the recording of
conditional sales contracts on radio
sales is required by law. The Nation-
al Federation and the Radio Whole-
salers’ Associalion are making a sur-
vey of the various states regarding
conditional sales contracts; whether or
not such laws are in effect and whether
they are advantageous to the best in-
terests of the radio trade and the radio
public.

of the broad exploitation and advertis-
ing campaign that has been conducted
here.

M. Kuhn, district sales manager of
the All-American Mohawk Corp., North
Tonawanda, N. Y., manufacturers of
the Lyrie radio, called on the Phila-
delphia Motor Accessories Co., 3129
North Broad street, here, Lyric dis-
tributors, to outline the plans for the
Spring drive.

—CARR.

MEMPHIS DEALERS
ENJOYING LIVELY
SPRING BUSINESS

Memphis, Tenn,, Saturday.

Merchants veport rvecord trade as
fair with radio sets moving into con-
sumers’ hands at a good rate. The cold
snap predicted failed to materialize
and we are now enjoying veal balmy
spring weather. The fact that business
has been showing a gradual increase
from week to week lends color to the
belief that a good season is coming
around.

F. R. Freid has been named manager
of the National Furniture Store, 56 S.
Main. For sixteen years he has been
buyer and department manager for
various concerns and for five years was
with New Bry’s in the furniture de-
partment. The National is one of the
comparatively recent additions in Mem-
phis and handles phonographs and
radio as well as furniture.

G. A. Zanone, manager of the Radio
Sales Co., on S. Main street, recently
made a trip through the tri-states
area and found Majestic sets as active
in that district as in Memphis. The
wholesale place in Memphis is quite
a commodious one with the wareroom,
office and display rooms on the two
floors. The Radio Sales Co. is also en-
joying a good business in Columbia
records and Columbia phonographs. C.
I. Harris is manager of the Little Rock,
Ark., branch and C. E. Eatman directs
the branch at Monroe, La.

Austin Piano Co., on N. Main near
Poplar is now located on the west side
of the street across from the old loca-
tion.

3::‘

Adaam Schaaf Piano Co. is now on
the northeast Linden avenue corner of
Hotel Chisca, on Main street. The
music firm has been in this hlock many
years,

The Dixie Music Shoppe, on N. Third
near Court avenue, is showing some at-
tractive windows in band and stringed
instruments. It retails a general line
of musical acessories but does not
handle phonographs. Prof. Metz, head
of the store, is one of the well known
music instructors of Memphis.

Leo Kahn Furniture Co.,, S. Main
and Pontotoc avenue, continues to give
considerable attention to phenographs
and radio goods.

Armstrong Furniture Co. has a very
large section on the main floor devoted
to Victors, records and radio goods.
The department has been considerably
enlarged. Armstrong is one of the old-
est retail furniture outlets in the Uni-
ted States having began operations
about 95 years ago, being at one time
located in Indiana but for more than
half a century in Memphis.

Russell-Heckle Co. S. Front street,
has recently added Edison radio.

Kenon-Taylor Co., 60 Madison ave-
nue, office supply house, has taken on
the Edison radio as dealers. It is located
just across from the Custom House.

—C. G.

HAL WAGNER, FORMER
SYLVANIA PUBLICITY
HEAD, IN NEW FIELD

Hal Wagner, former advertising
manager of the Sylvania Products Co.,
Emporium, Pa., maker of Sylvania
tubes, has joined Henry L. Doherty &
Co., New York brokerage house. Mr.
Wagner assumed his new duties in
New York today.

completely,

industry.

146 WATER STREET

As Sales Manager,
General Manager, or
Assistant to President

My qualifications and career for 17 years with one of
the best-known companies in radio industry equip me
to do a job for a responsible manufacturer demanding
conscientious application in a difficult post.
company has changed the character of its operations
leaving nothing for my attention. I have
sold merchandise from coast to coast, totaling millions
of dollars annually, had entire charge of finances and
collections, managed design and production and in fact
at various times completely run a national business for
its owners during their occasional absence. Since boy-
hood 1 have had only two affiliations, the one 1 am
now ending after 17 years and another of six years
with one of the most famous concerns in general

A factory that wants sales, a business that needs a well-
rounded general manager or a president who wants
an aide to carry part of the load is the opportunity
which should be mutually advantageous.

Address: Box 496
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THE MUSIC BOX

Mainly About Songs, Their Writers, and Publishers

Davis, Coots & Enge! Rounding Up Varied Catalog With
Several Embryo Hits Supporting Featured Tune, “Why”

Yuddy Rogers and Pawl Ash Rehearsing the Davis, Coots & Engel
Song, “Dreain Avenue’ O

Although it has not as yet even ap-
proached its first business anniversary,
the firm of Davis, Coots & Engel, Inc.,
has a catalog that is fast becoming one
of the most fertile of music-business
rosters. The firm’s initial effort in
musical comedy score publishing, “Sons
o’ Guns,” brought with it the radio hit,
“Why,” sales of which are equalling
the broadcasting popularity, quite a
tribute when it is known that the tune
is one of the most often heard numbers
on the air. Other tunes in the piece
include “Cross Your Fingers,” “It'’s
You I Love” and “Red Hot and Blue
Rhythm,” among others.

In conjunction with Lou Davis, (no
relation to Benny, except for an admir-
able penchant for turning out good
Iyries) Fred Coots has turned out “The

Kiss That Made a ool of Me,” a new
tune that has all the ear pleasantries
of a hit, and another potential best-
seller in the firm’s catalog is “Dream
Avenue,” another recent composition.

The accompanying photograph shows
Buddy Rogers, Paramount Pictures and
Columbia record star, with Paul Ash,
taken on the occasion of the screen
star’s appearance at the Paramount
Theatre, New York, where he featured
“Dream Avenue.”

Among the most recent compositions
of Benny Davis and Fred Coots are:
“You Can't Stop Me from TFalling in
Love With You.,” and “Flappers on
Parade,” both of which show unusual
promise, it was stated on Friday by
Harry Engel, president of the publish-
ing firm.

Missed By The ‘‘Mike”’

Herbert Marks, of the E, B. Marks
company, is recuperating following an
operation for appendicitis. . . . Charles
Harrison, formerly for many years a
member of the executive staff of the
Ted Browne Music Co., is with Red
Star. . . . Harry Warren goes Coast-
ing April 7. . . . The Warner Bros.’
and subsidiaries’ employes frokic at
their annual social racket and ball
next Saturday evening. . . . Feist is
reviving one of Bud DeSylva’s first
tunes, captioned “Minnie the Mer-
maid,” with Vallee, Cummins and
others featuring it. . . . Speaking of
Vallee, that eminent maestro’s initial
Freudian endeavor, “Vagabond Dreams
Come True,” tells of famous female
composers, mentioning Mabel Wayne
{(writer of “Ramona,” “In a Little
Spanish Town,” ete.) and Mary Earl
(Beautiful Ohio). “Miss” Earl gets
“her” mail addressed Robert King, and

is very much a “he.” . . . Joe Davis
writes from the Middle West that busi-
ness is picking up all along the line.
. .. Those who should know have put
their stamp of approval on “Under a
Texas Moon,” featured song in the film
of the same name scheduled for carly
release, . Jack Bliss, well-known
Q. R. 8. executive, becomes managing
director of the new Barbizon-Plaza
hotel April 1. ... Carl Fenton is hand-
ling the Stanley recording end of Q. R.
S. records. . . . The N. Y. Telephone
Co. reports a decrease of 50 per cent.
from normal in telephone calls between
7 and 7:15 P. M., due to the Amos 'n’
Andy broadcasts.

AS THEY WERE: Harry Richman
and George Gershwin (not in order of
their importance!) formerly were piano
key pushers at Remick’s, with Mr.
Richman later “transposing them in all
keys” for Mae West.
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*You Can't Stop Me From
FALLING IN LOVE WITH YOU

*DREAM AVENUE

*YOU OUGHTA KNOW

SHARING

THE KISS THAT MADE A
FOOL OF ME

FLAPPERS ON PARADE

BLUE EYES
{tiet Red Red Ready For Love)

"the Song Hits from
the Smash Musical Comedy
Success .

I'SONS O GUNS

*WHY?

CROSS YOUR FINGERS

IT'S YOU I LOVE

RED HOT & BLUE RHYTHM

All rumbers published for orches-
tra.
“Published for hand.
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Jolson’s “Mammy” Film,
With Berlin Score,
Opens Here Tonight

“Mammy,” starring- Al Jolson, and
with lyries and music by Irving Berlin,
Inec., opens this evening at the Warner
Theatre, New York. bringing with it
three song hits in the embryo in
“{Across the Breakfast Table) Look-
ing at You,” “To My Mammy” and
“Let Me Sing and I'm Happy.” Mr.
Berlin supplied the story as well as
the songs in the picture, which deals
with minstrel life and boasts a strong
cast supporting the popular comedian,

Irving Berlin, Inc., publisher of the
three tunes in the film, believes it has
another outstanding score to offer the
trade. Particular stress in the talkie is
laid on “Let Me Sing and I'm Happy,”
and an active campaign will be insti-
tuted on this number as well as the
other two coincidentally with the open-
ing of the phono-phlicker,

4

Jay Witmark Assumes
Executive Direction
0f Witmark Company

Jay Witmark, one of the founders of
the popular-music publishing firm of
M. Witmark & Sons, music publisher
to Warner Bros. and IFirst National
Pictures, assumed the complete general
management of the company recently.
The publishing firm recently opened
stmptuous offices in the Cunningham
building, 1659 Broadway, New York,

Mr. Witmark, who is also vice-presi-
dent of the firm, formerly acted in an
executive capacity,
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UNEMPLOYMENT SITUATION IS GRADUALLY
IMPROVING IN TOLEDO; SET SALES GAIN

AGGRESSIVE DEALERS REAPING

SATISFACTORY RESULTS

Roberts-Toledo Co. Sponsors Dealer Mectings — Collins Radio Co.,
Prominent Retailer, Reports Trade Fair on Its Lines, Majestic,
Howard and Brunswick — Stromberg Dealers Dined — Aitken
Radio Co. Reports Brisk March Sales on Amrad.

Toledo, Ohio, Saturday.

Industrial workers are gradually get-
ting back to work; also workers en-
gaged in outside work are beginning
to start operations and as a consequence
radio dealers are finding buyers for
sets now and are looking forward to a
spring volume of pleasing proportions.
In some quarters it is believed mer-
chants have been too conservative in
buying; they have been afraid to en-
gage in new efforts because of the be-
lief that the buying power of workers
was too low to warrant the sales ex-
pense.  That this opinion was not al-
together warranted is shown by the
success attained by a few dealers who
have gone after business in a whole-
- hearted way.

The Lion Store Music Rooms &
Radio Shop have experienced a 15 per
cont increase in sales for the three
months this year, according to Lawson
S. Talbert, manager. He stated this
was brought about by the enthusiastic
exploitation of the Amrad line and by
putting on sales events at regular in-
tervals which attracted the public to
the establishment. Nerve is needed
today in order to make a showing in
volume. Dealers must take a chance
and then go after business with deter-
mination, he believes, Then results will

NEW YORK
JOBBING HOUSE

interested in
RADIO LINE
that can match
us for reliability,
resources and fa-
vorable outlook

All Correspondence
Strictly Confidential

Box 494

TALKING MACHINE
and RADI0 WEEKLY

146 Water Street
New York

conte. Judgment must be exercised in
buying; people will not buy high price
merchandise—but they will buy radios
if they are convinced that the set offer-
cd will deliver the goods and is within
their means. Records scoring here in-
clude *“Strike Up the Band,” “Song of
the Islands” and “Puttin’ on the Ritz,”
according to Miss Zoa Osborn.

Jay Grinnell, manager of the radio
department at Grinnell Bros.” local
store, and his father, Jay Grinell, of
the Detroit house, are sojourning in
Florida.

Benj. Jasper and Carlyle Shook, of
the sales staff of the J. W, Greene Co.
attended the sales school of the Cape-
hart Co., Fort Wayne, Ind., the past
week.

The Basil Radio Co. held its monthly
get-together of salesmen and  themw
wives at the Commodore Perry hotel
this week, about 75 attending.

The Majestic tone test has been
taken by Mayor Wm. Jackson with a
high score. Groups of bankers. musi-
cians and business men have taken this
test with much satisfaction, it is said.

The Roberts-Toledo Co., Majestic
distributors, on Wednesday evening
held a dinner-meeting for dealers in
the Toledo territory at the Chamner
of Commerce. About one hundred aud
twenty dealers and their salesmen ot
tended. The entire session was devore |
to getting the Majestic Spring Pros-
perity campaign started, James J.
Davin, sales proniotion manager of the
Grigshy-Grunow Co., and Fred Part-
ridge, field representative as well as
Stanley Roberts addressed the group.
The eight points of contact suggested
as leaders are worth mentioning he:e.
They are: (1) telephone canvass; (2)
educational canvass; (3) broadecast sur-
vey; (4) booster button campaign;
t5) endurance contest; (6) tie-up with
schools and public places by installing
Majestic radios; (7) treasure hunt and
(8) tone test contest.

On the following day the Majestic
Caravan moved on to Lima, Ohio, where
the Roberts-Toledo Co. maintains «a
branch house.  Here 70 dealers were
entertained at dinner at the Barr hotel.
I'red Partridge, from the factory, and
Stanley Roberts addressed those pres-
ent, Guests included Neil Johnson and
Geo. Deacon, of the Cincinnati Majestic
Corp. Frank Van Lou, sales promotion
manager of the Toledo company, slated
dealers are enthusiastic over the spring
campaign and are hooking up with ii.

H. G. Miehls, head of the H. G.
Miehls Co., Philco, Brunswick and Ma-
jestic retailers, stated the company hns
experienced a nice improvement in
trade during the past ten days. Drop-
ins are more frequent and telephone
inquiries more numerous, he said. The
house has 19 men on the outside maia-
taining contact with prospects. He is
very optimistic about the immediate
future.

The Collins Radio Ce., in the South
End, repors trade very fair and the
spring outlook favorable Tne concern,
headed by E. D. Collins, has n:* been
hit by the depression as hard as stores
that depend upon industrial woraers for
their patronage, because its customers
are largely railroad workers anl this

group has been employed all of the
time or, at least, a good portion of the
time. Chas. Bell, formerly with Grin-
nell Bros., is sales managec here and
is building an organization which will
be second to none in the city. Majestic,
Howard and Brunswick lines are car-
ried.

The Stromberg-Carlson Tel. Mfg. Co.
was host on Tuesday evening to a
group of dealers and their salesmen at
a dinner in the Secor hotel. The concern
has been carrying on a local campaign
for dealers which was brought to a
close with the gathering., Harry Alm-
quist was in charge of the drive. In
addition to Mr. Almquist, Henry Waite
from the factory, addressed the dealers
on sales and advertising plans.

The J. W. Greene Co. is pepping up
its spring sales plans and putting in-
creased effort into outside selling. A
telephone canvass has produced very
favorable results, according to W. W.

Baillie. The house is tieing-in with
Sparton, Victor and Majestic spring
drives, Window displays and interior

trims as well as newspaper announce-
ments feature the instruments. Accord-
ing to Miss Helen Baumgardner, in
charge of records, the store is featuring
Lent and Eastern music. Records con-
taining music for every religious de-
nomination are available now. Discs
of this type and the renditions of Law-
rence Tibbett are brisk sellers now.

The Toledo Automotive Co., Bruns-
wick Division, according to Perry
White. sales nianager, has taken its
force of salesmen off general soliciting
and turned it over to dealers to assist
in solving their problems and sell their
stock. The results have been very gra-
tifying both from a collection and a
sales point of view. Most dealers at
this time are engaged in reducing the
number of lines dealt in. Bell Lewis
has been promoted to manager of the
record department.

The M & W Radio Co., Columbus,
Ohio, subsidiary of the local Bruns-
wick distributing firm in Central Ohio,
is now functioning. 1. C. Sampson is
general manager.

James Aitken, president of the Ait-
ken Radio Co., jobbers of Amrad and
Crosley lines, stated that on account
of the large number of special drives
on Amrad carried on throughout the
tervitory March sales will be the largest
of any month since last October, Sec-
tional meetings for salesmen and deal-
ers are held at vantage points every
month by the company. As soon as the
new  Crosley eleetric  refrigeration
samples are received sales meetings
will be held and a campaign inaugur-
ated to introduce the line to the pub-
lic.  Wnu Taylor Co., Cleveland, pur-
chased 3000 Amrad sets during the
past two weeks, he said.

—SCHLACHTER.

More Profit Than Ever
In Crosley Radio, Says
20th Century Executive

In an interview with Grant Layng,
vice-president of the 20th Century
Radio Corp., Brooklyn and New York
distributor for Crosley radio and re-
frigerator product, Mr. Layng stated
that he believed the new set line of the
Crosley company would prove an out-
standing seller in this market.

Mr. Layng pointed out that the deal-
er is practically insured of the fact
that his discount, for exaniple, on the
Crosley $55 model would be his profit,
for the low-list on the set docs away
to a great extent with trade-ins and
time payments.
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Al Rapfogel Appointed
Factory Representative
For Yan Horne Tube Co.

Albert Rapfogel, who has been active
in the radio business in the metropoli-
tan market practically since the incep-
tion of radio broadcasting, has been ap-
pointed metropolitan representative for
the Van Horne Tube Co., of Franklin,
Ohio. He plans to establish several
prominent outlets for the Van Horne
line of radio tubes in the New York
market and in addition to the tube pro-
duction of the company will feature a
specialty product which the Van Horne
company is manufacturing.

The Van Horne Tube Co. has secured
exclusive manufacturing rights to the
Van Horne Flewelling tube checker,
made under patents of E. T. Flewelling,
pioneer radio inventor and engineer.
The tube checker tests all types of
tubes without the use of adapters and
is said to represent the latest advance-
ment in this type of merchandise on
the market. Mr. Rapfogel has estab-
lished offices at 186 Joralemon street,
Brooklyn.

Motor Parts Co. Host
To Philco Dealers at
Two Theatre Parties

I’hiladelphia, [’a.,, Thursday.

Theatre parties for dealers were con-
ducted recently in Lancaster, Pa., and
Wilmington, Del., by the Motor Parts
Co., this city, distributor of Philco
radio. In each city the affair was a
private showing of the picture “The
Love Parade,” which was used in a
national tie-up with Philco. Short films
on “Burning of Radio” and “Man-made
Miracles,” the latter a picture showing
the manufacture of RCA Radiotrons,
were also shown.

Philco dealers in Wilmington also
staged a parade in that c¢ity during the
run of “The Love Parade” there.
Tradesmen in the parade were costumed
like Maurice Chevalier and Jeanette
MacDonald, stars of the picture.

The Motor Parts Co. furnished Philco
sets to Boy Scout troops for the recep-
tion of President Hoover's recent Boy
Scout radio address.

TONE ARMS - SOUND BOXES
PHONOGRAPH MOTORS

All styles of Phono-
graphs, Tone-Arms and
Sound Boxes, made by
one of the most cele-
brated European manu-
facturers.

Write for Particulors

THORENS, Ine.

Sole Distributors for U. S. A.
450 Fourth Ave., New York City
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Session of R. M. A.
Directorate Finds
Industry Is Alert

———

(Continued from page 5)

at the opening of the usual fall season,
and also for National Music Week,
May 4-10, were made by the RMA
Directors. At the request of the Na-
tional Iederation of Radio  Associa-
tions, the manufacturers’ Board ar-
ranged to cooperate with jobbers and
dealers in promotion of National Radio
Week.

National Music Week, being promoted
by the Music Industries Chamber of
Commerce and the National Associa-
tion of Music Merchants, also was en-
dorsed by the RMA Board for joint
trade promotion measures during the
weck of May 4th.

Preceding the RMA Board meeting,
more than a score of prominent set
manufacturers met Thursday, March
20th, at the Hotel Statler at Buffalo, at
the call of Mr. Metcalf, acting chair-
man in the absence of Captain Sparks,
of Jackson, Mich., of the special group
organization of set makers. There was
a general exchange of views on mer-
chandising problems
expressions for future business. Limited
production was said to be proceeding,
with all set manufacturers busily en-
gaged in developing their newest prod-
ucts for exhibition at the Atlantic City
trade show.

The RMA directors approved plans
to promote radio installation in motor
cars. Steps o properly inform the
public and also motor vehicle commis-
sioners, police and other officials and
stimulate radio installation in automo-
biles, in which an increasing number of
radio producers are becoming interest-
ed, were ordered. Mr. Metcalf was de-
signated chairman of the special com-
mittee on automotive radio and will act
in conjunction with C. C. Colby, of
Canton, Mass., chairman of the Legis-
lative Committee.

In addition to the newly organized
group of set manufacturers and the
special committee to deal with radie
equipment of motor cars, the RMA
Board also approved further plans to
make Lhe Association’s organization and

DUMONT

Noise Eliminator

Banishes all hissing, cracking, jefking,
puzzing line noises from any radio re-

ceiver caused by vacuum _cleaner, oil
burner, bells, buzzers or other electrical
devices.

PRICE $5.00

DUBILIER CLOCK CORP.

42 W, 17th St. NEW YORK
Successor to Dumont Elece. Co.

with optimistic-

activities more effective. Continuing
the group organization plan, to give
cach group of radio manufacturers a
special forum for discussion and action
on their immediate problems, the fol-
lowing chairman of various groups
were appointed by President Richmond:

Receiving sets, Captain William
Sparks, of Jackson, Mich.; Speakers,
H. C. Forster, of Chicago; Amplifiers,
C. C. Colby, of Canton, Mass.; Raw
Materials, R. T. Pierson, of New York;
Miscellaneous Parts, L. A. Hammar-
lund, of New York; Tubes, B. G. Ers-
kine, of Emporium, Pa., and Cabinets,
N. F. Bloom, of Louisville, Ky.

To further perfect the RMA organi-
zation, the Board approved proposals,
long under consideration, to create, by
amendment of the by-laws, “associate”
members of the association. The pro-
posal will be submitted to the RMA
membership at their convention next
June in Atlantic City.

Chairman Leslie F. Muter, of Chi-
cago, of the RMA Credit Committee
also announced the appointment of
Donald MacGregor, of Chicago, as Vice-
Chairman of the Western Credit Com-
mittee, to act in a similar capacity to
Vice-Chairman Edward Metzger of the
Eastern Credit Committee.

Efforts against injurious radio legis-
lation in several states were reported
by Chairman Colby, of the Legislative
Committee, while Frank D. Scott,
Legislative Counsel for the Association
at Washington, gave a report regard-
ing pending national radio legislation
and interests before the Federal Radio
Commission. Action by the latter
which will further improve broadcast
reception for the public is expected.
Considerable increase in legislation in
several states on radio matters is evi-
dent and the Association is taking ap-
propriate steps to safeguard radio
interests.

Gratifying success in the collection
and exchange of industry statistics
was reported by George C. Furness, of
New York, Chairman of the Statistics
Committee. Monthly reports now are
available to RMA members and are in-
creasingly valuable guides to execu-
tives.

Major H. H. Frost, of New York,
Chairman of the Merchandising Com-
mittee, reported numerous active ef-
forts to promote radio sales and assist
RMA members and also jobbers and
dealers in effective sales stimulation.
Distribution of valuable information on
advertising practices generally preva-
lent among the manufacturers was
made recently, and further merchandis-
ing aids to RMA members are under
way.

Plans for issuance of new radio man-
ufacturing standards, also of a service
manual, were reported to the Board by
Walter E. Holland, of Philadelphia,
Director of the RMA Engineering Divi-
sion. Results of the recent meeting of
the receiving set and tube committees
reguarding the five-element tube under
development, and of the Safety Section
of the Division working in cooperation
with other radio interests, also were
reported.

B. J. Grigsby, of Chicago, Chairman
of the Traffic Committee, reported and
received the Board’s approval of plans
for the issuance soon to RMA members
of a traffic handbook, compiling valu-
able information in connection with
railroad rate structure, bills of lading,
claims and other traffic procedure.

Effective organization of the Foreign
Trade Committee was reported by H.
H. Pollock, of New York, Chairman.
Several sub-committees to deal with
various export problems have been ap-
pointed recently, and the Committee
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Transformer Corp.
Enters Set Field

(Continued from page 5)

half of 1929 is attributable in large
measure to lack of definite informa-
tio nregarding production, its costs and
pitfalls. We feel that we are prepared
to cope with the production problem to
the ultimate benefit to the consumer,
The whole tone of the radio industry
will be raised only when maximum
value is offered to the public at a price
which the consumer can afford and
which permits the manufacturer, job-
ber and dealer to make legitimate prof-
itn"

The Transformer’s corporation’s ad-
vertising campaign is taking shapc
under the management of W. E. Hall,
formerly director of sales promotion
for Silver - Marshall, Inc. Mr. Hall
states that it is planned to give T. C.
A. jobbers and dealers full co-opera-
tion in both publicity and advertising.

CROSLEY BATTERY
SETS IN BOATS TO
BE ON EXHIBITION

San Francisco, Cal, Thursday.

Several cxhibitors at the coming
Pacific Motor Boat Show to be held
here will display Crosley battery sets
installed in boats, according to Kierulff
& Ravenscroft, distributors here for
the Crosley Radio Corp.

DEMONSTRATE NEW
RECORDING SYSTEM

Gloucester, Mass., Friday.

What is declared to be a basically
new system of electrical reproduction of
sound was demonstrated to a group of
engineers representing the radio, pho-
nograph and moving picture industries
here on Monday at the laboratories of
John Hays Hammond, Jr., prominent
inventor.

The system is said to represent a
striking advance in the naturalization
of music and speech in recording
sounds, giving a more satisfactory
rendition of tonal color and dynamics.
HENRY BAUKAT JOINS

RCA RADIOTRON CO.

Henry Baukat, well known in the
radio industry, has heen appointed
Director of Publicity of the RCA Radio-
tron, Inc., Harrison, N. J., headquarters
of the company.

Mr. Baukat has been identified with
radio since 1912 and has intimate con-
tact with distributors and dealers all
over the country.

KEN-RAD TUBE OMITS
REGULAR DIVIDEND
Owenshoro, Ky., Saturday.
The Ken-Rad Tube & Lamp Co., this

c¢ity, has omitted the dividend on its
Class A stock.

will soon issue considerable valuable
information to RMA members regard-
ing foreign trade promotion. The next
Board meeting of the RMA Directors
and the last before the Atlantic iCty
Convention and Trade Show will be
held in May $th and 9th at French
Licks. Springs, Indiana,

Pierce-Airo Increases
Production Facilities

The United Scientific Laboratories,
Inc., has recently enlarged its plant
and floor space at 113-115 Fourth ave-
nue, New York, in anticipation of a
record year with the company’s new
type S. G. shielded condensers.

Picree-Airo, Ine., a subsidiary of
United Scientific Laboratories, is also
planing for big business and has in-
creased its facilities for the production
of the new 1931 triple screen grid
Pierce-Airo chassis.

David Wald, president of the com-
pany, is now on a trip to Chicago and
other western centers.

WAGNER RADIO CO.
NAMED PHILCO SET
JOBBER IN INDIANA

Indianapolis, Ind., Monday.

Announcement has been made that
the distribution of the Philco radio set
line has been taken over by the Wagner
Radio Co., 615 North Capitol avenue.
Indianapolis and forty-four surrounding
counties arc included in the territory.

Adolph Wagner, head of the com-
pany, has been closely connected with
the radio trade since its inception and
was formerly head of the radio divi-
sion of the Electric League of Indian-
apolis, According to Mr. Wagner, an
active merchandising campaign has
been planned.

KENNEDY ISSUES
DEALER BROCHURE

South Bend, Ind., Saturday.

The Colin B. Kennedy Corp., this
city, maker of the Royal line of radiu,
has issned an attractive dealer brochure
which gives to retailers the various
sales points in Kennedy radio.

The story of testing Kennedy radio
for tone is told as are salient features
in the mechanical make-up of the prn-
duct of the local set manufacturer.

Photographs of the officers and direc-
tors of the company are included. They
include: F. II. Wellington, chairman of
the board and treasurer; Colin B. Ken-
nedy, president; Col. George M. Stude-
baker, director; Clement Studebaker,
srd, director; W. B. Nevin, general
sales manager; R. H. Caldwell, chief
engineer, and Dr. Chas. C. Lauritsen,
chief consulting engincer.

LEADER STORES ADD
STEWART - WARNER

Chicago, 11I., Monday.

The Leader Departnient Stores Co.,
this c¢ity, has been appointed Blue Rib-
hon radio dealers by the Stewart-War-
ner Corp., radio manufacturer with
headquarters on Diversey parkway,
here.

Leader slores are located at 1700
West Eighteenth street, 1537 West
Chicago avenue, and 3311 West Twen-
ty-sixth street, Chicago. A complete
linc of Stewart-Warner screen grid sets
and reproducers will be carried.

CLARK PROMOTED
IN CROSLEY RANKS

Cincinnati, 0., Tuesday.
John L. Clark, former manager of
the commercial department of the
Crosley Radio Corp., this city, has been
named general manager of Crosley’s
stations WLW and WSAL
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All You Need for
Advertising Success

in Radio-music Market Sales is

e
TALKING MACHINE
& RADIO WEEKLY

Quickest to go from coast to coast.

Highest of them all in reader interest.

Favorite of the biggest interests in the industry.

Cheapest per dollar of advertising investment.

Biggest in the opinion of people who count.

- -and, if the ‘““The Trade’s Only Weekly’’
does not LEAD your advertising list, kiss
the rest of your advertising money good-by.

The TALKING MACHINE & RADIO WEEKLY

146 WATER STREET NEW YORK, N. Y.
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Where to Buy --- Where to Sell

l TRADE DIRECTORY OF
LEADING FIRMS IN
THE INDUSTRY

e
TALKING MACHINE [ o
& RADIO WEEKLY

WHERE THE MAGNITUDE

IS REFLECTED

RADIO SET AND SUPPLY

MANUFACTURERS
All-American Mohawk Corp., N. Tonawanda, N. Y.
Andrea, Inc., F. A. D, ...... Long Island City, N. Y.
American Bosch Magneto Corp., Springfield, Mass.
Atwater Kent Mfg. Co. ...... +»...Philadelphia, Pa.
Brunswick-Balke-Collender Co. ........Chieage, IlL
Capehart Corp. ...... .. ... . ... Fort Wayne, Ind.
Colonial Radio Corp., 26 Wilber Ave., L. I. C., N. Y.
Crosley Radio Corp. ...... 00000000000 Cincinnati, O.
Edison, Inc.,, Thos. A. ............ Orange, N. J.
Grebe & Co., Inc.,, A. H. . ... .. Richmond Hill, N. Y.
Grigsby-Grunow Co. ........vovuuvnnn, Chicago, 1.
Gulbransen Co.,, The ................ Chicago, Il
Howard Radio Co. .............. Chicago, Illinois
Kennedy Corp., Colin B. ........ South Bend, Ind.
Kolster Radio Corp. ............ ++..Newark, N. J.
RCA-Victor Co.,, Ine. .................. New York

Sentinel Mfg. Co., 9715 Cottage Grove Ave., Chicago
Stewart-Warner Corp., 1838 Diversey Pky., Chicago
Sparks-Withington Co. ............. Jackson, Mich.
Sprague Specialties Co. ............ Quincy, Mass.
Stromberg-Carlson, 1060 University Ave., Rochester
United Reproducers Corp. ....... Springfield, O.
U. S. Radio & Television Co. . .. Marion, Ind.
Zenith Radio Corp. .......... 8620 Iron St., Chicago

TALKING MACHINE AND RECORD

MANUFACTURERS
Brunswick-Balke-Collender Co. ............ Chicage
Capehart Corp. ................ Fort Wayne, Ind.
Columbia Phonograph Co., 1819 Broadway, New York
Edison, Inc., Thos. A. ............... Orange, N. J.
Everybodys’ T. M. Co. ...... ..., Philadelphia, Pa.

Okeh Phonograrh Corp., 11 Union Sq. West, N. Y.
RCA-Victor Co., Inc, Camden, N. J.

ELECTRIC PICK-UPS

Pacent Elec. Co. .......... 91 Seventh Ave, N. Y.

RADIO CABINETS AND TABLES

Superior Cabinet Corp., 206 Broadway, New York
Udell Works ............... "Indianapolis, Indiana

PHONOGRAPH NEEDLES

Columbia Phonograph Ce., 1819 Broadway, New York
Okeh Phonograph Corp., 11 Union Sq. West, N. Y.

TALKING MACHINE PARTS

Qiehl Mfg. Co. .............. Elizsabethport, N. J.
General Industries Co. .............. «...Elyria, 0.
Thorens, Hermann, 450 Fourth Ave, New York, N. Y.
Pacent Elec. Co. ...... 91 Seventh Ave., New York

United Air Cleaner Co., Cottage Grove Ave., Chicagr

RADIO, TALKING MACHINE AND
RECORD WHOLESALES

Adirondack Radio Distributors, ..... Albany, N. Y,
Air-Ola Radio Co. ............. Huntington, W. Va.
Alexanders, Inc. ........ 39 W. 60th St.,, New York
Alter Co.,, Harry .............. 0000000 Chicago, 1.
Apollo Radio Co. ........ 15 Shipman St., Newark
Badger Radio Corp. .............. Milwaukee, Wia.
Beckwith Co., Geo. C. .......... Minneapolis, Minn.

Blackman Distributing Co., Inc., 28 W. 28 St., N. Y.
Brown & Hall Supply Co., 1504 Pine St. St. Louis, Mo.
Bruno & Son, C, ....... 861 Fourth Ave.,, New York
Buehn Co., Louis .............. 000000 Philadelphia
Burke Co., J. H., 221 Columbus Ave., Boston. Mass.
Bushwick Distrib. Co., 1765 Bushwick Ave., B'klyn

Capitol ElectricCo, .............. Indianapolis, Ind.
Capital Flectrie Co. ..... 000a0000Gn ...Atlanta, Ga.
Chicago T. M. C0. +.cuvvvennrnnnnnnnss Chieago, 1L
Cleveland Distributing Co. ........... Cleveland, O.
Cleveland T. M. Co., 4300 Euclid Ave., Cleveland, O.
Collings & Co. .vvvvvvrvernnnnnnns.s Newark, N. J.
Columbus Ignition Co. ............... Columbus, O.
Detroit Electric Co. ............ .. Detroit, Mich.
Ditson Co., Oliver, ..... .. . 10 E. 34th St., N. Y.
Ditson Co., Oliver .......... ... .. Albany, N. Y.
Eastern Talking Mach. Co. ........ Boston, Mass.

Edmond & Co., E. J. ....250 W. 54th St., New York
Ejsenbrandt Radio Co., Baltimore and Washington

Elyea Talking Machine Co. ........... Atlanta, Ga.
Essex Distrib. Corp. ..... 40 William St., Newark
Everybodys’ T. M, Co. . Philadelphia, Pa.
Griffith Victor Distributing Corp. .. .. Cincinnati, O.
Grinnell Bros. .........cc0vvvivennnns Detroit, Mich.
Gross-Brennan, Inc. ...,.206 E. 42nd 8t., New York
Hamburg Bros. ............ 0ooonoo Pittsburgh, Pa.
Harbour, Longmire Co. ...... Oklahoma City, Okla.
Hieb Radio Supply Co. .............. Marion, 8. D.
Howe & Co. ........ 888 Boylston St., Boston, Mass.
Ingold, Inc., Ernest ......... San Francisco, Calif,
Kimberly Radio Corp. .............. Chicago, Il
Koerber-Brenner Co. ............... St. Louis, Me.
Landon & Co., Inc., W. C. ... .... Rutland, Vt.
Latham & Co,, E. B. ... .. 250 4th Ave., New York
Lewis Electrieal Supply Co. ......... Boston, Mass.
Majestic Dist. Co. of Cincinnati, .. Cincinnati, Ohio

Majestic Distributing Corp. ...... Cleveland, Ohio
Majestic Distributors, Inc., .. 1775 Broadway, N. Y.
Majestic Products, Inc., Hudson Ave., Albany, N. Y.

May, Inc., D. W. ....... 898 New 8t., Newark, N. J.
May Distributing Corp. . ... 112 Bleecker St., N. Y.
Macgregor Radio Corp. ....... New Haven, Conn.

Mackenzie Radio Corp., 1225 Broadway, New York
McPhilben-Keator, Inc., 68-34th St., Brooklyn, N. Y,
Motor Equipment Co. ............... Wichita, Kan,
New York T. M. Co., 460 W. 34th St., New York
New York T. M. Co., 358 Livingston St., Brooklyn
New Haven Elec. Co. New Haven, Conn.

North American Radio Corp., 1845 Broadway, N. Y.

Northern Dist. Co., Inc. ....... ... .. Newark, N. J.
North Ward Radio Co., 867 Plane St., Newark, N, J.
Parks & Hull, Inc. ................ Baltimore, Md.
Peirce-Phelps, Inc. ........ heeenn Philadelphia, Pa.

Pemn Phonograph Co, ,...918 Arch St., Philadelphia

Phila. Victor Dist.,, Inc., 282-48 N. 11th St., Phila.

Polk, Inc.,, James K., ......... ... ... Atlanta, Ga.
Proudfit Co., K. S. ................. Lincoln, Nebr.
Radio Distributors, Inc. ....... ... baitimore, Md.
Radio Equipment Co. of Texas ... ... Dallas, Texas
Radio Sales Co. ............ .. .. Little Rock, Ark.
Radio Equipment Co. ............ South Bend, Ind
Radio Specialty Co., 115 W. Water 8t., Milwaukes
Republic Radio Corp., ............ Detroit, Mich.
Roberts Toledo Co. .................... Toledo, Q.
The Roycraft Co. .............. Minneapolis, Minn
Sampson Electric Co., Mich. and 82nd St., Chicage
Seedman Co., G. J. ................ Brooklyn, N. Y.
Shaw's, Inc. .ooovvevnnnnnnnnnn.... Charlotte, N. C.
Smith, Inc, B. W. ................... Cincinnati, 0.

Southwestern Vietor Dist. Co. . Dallas, Tex.
Specialty Service Corp., 651 Atlantic Ave., Brooklyn
Standard T. M. Co. ..305 Penn Ave,, Pittsburgh, Pa
Tarr, McComb & Ware Com. Co., Kingman, Ariz.
Trilling & Montague, 7Tth & Arch Sts., Philadelphia
20th Century Radio Corp., 104 Flatbush Ave., Bkiyn
United Electrie Supply Co. ....Salt Lake City, Utah
Universal Radio Co., 536 Bergen Ave., New York
Weymann & Son, H. A., 10th & Filbert Sts., Phila.
Wildermuth, E. A. ....1061 Atlantic Ave., Brooklys

RADIO LOUD SPEAKERS

American Bosch Magneto Corrp., Springfield, Mass.

Andrea, Inc, F. A. D. ...... Long Island Zity, N. Y.
Atwater Kent Mfg. Co. ........... Phiiadelphia, Py
Brunswick-Balke-Collender Co. ........ Chicago, DL
Crosley Radio Corp. ................ Cincinnati, O,
Jensen Radio Prod. Co. ............... Chieago, IIL
Pacent Electric Co., Inc., 91 Seventh Ave., New York
RCA-Victor Co., Imc....... ... ....... . New York

Stewart-Warner Corp., 1838 Diversey Pky., Chieage
Stromberg-Carlson, 1060 University Ave., Rochester

Utah Radio Prod. Co. ................. Chicago, IIL
RADIO TUBES
Arcturus Radio Tube Co. ............ Newark, N. J.
CeCo Mfg. Co, Inc. .............. Providence, R. L
DeForest Radio Co, ............. Jersey City, N. J.
Johnsonburg Radio Corp. Johnsonburg, Pa.
National Union Radio Corp. .... New York, N. Y
RCA Radiotron Co., Inc. ... .. Harrison, N. J.
Sylvania Products Co. ...... ... . . Emporium, Pa
Triad Manufacturing Co., ..... ... Pawtucket, R. I
LUBRICANTS

Iisley, Doubleday & Co. .. 229 Front St., New Yorl

MUSIC PUBLISHERS

Berlin, Inc., Irving ...... 1607 Broadway, New Yeor¥

Davis, Coots & Engel, 719 Seventh Ave,, New York

Feist, Inc., Leo ......... 235 W. 40th St., New Yorl

Triangle Music Pub. Co. .... 1668 Broadway, N. Y.
MISCELLANEOUS

American Emblem Co. ..... 00000000000 Utiea, N. Y.

Horrocks Desk Co. ............ Herkimer, N. Y.

Peerless Album Co. ...62-70 W, 14th St., New York



ANOTHER YEAR OF

ALBANY, N. Y,

Oliver Ditson Co., Inc.
1039 Broadway

BOSTON, MASS.

Oliver Ditson Company
179 Tremont St.

Eastern Talking Machine Co.
85 Essex Street

BROOKLYN, N. Y.

New York Talking Machine Co.

CINCINNATI, O.
Griffith Victor Dist. Corp.
1102 Sycamore

CLEVELAND, 0.

Cleveland Talking Machine Co.

4300 Euclid Avenue
Toledo Branch:
1217 Madison Avenue
DALLAS, TEX.
Southwestern Victor Dist. Co.
912 Commerce St.

DETROIT, MICH.
Grinnell Brothers
1447 First St. Cor. State

HARRISBURG, PA.

Phila. Victor Distributors, Inc.

Exclusively Victor
10-12 South 4th Street

VICTOR SUPREMACY!

with

SUPERIOR PRODUCT
UNPARALLELED STABILITY
BRILLIANT BROADCASTING

CONSUMER CONFIDENCE

" 1S MASTERS VOICE"

Stick to

VICTOR
RADIO—
it’s safest!

INDIANAPOLIS, IND.
Griffith Victor Dist. Corp.
31 E. Georgia
LOUISVILLE, KY.
Griflith Vietor Dist. Corp.
815 W. Market
NEWARK, N. J.
Collings & Company
NEW YORK, N. Y.
C. Bruno & Son, Inc.
New York Talking Machine Co.
PEORIA, ILL.
Koerber-Brenner Co.
800 S. Adams Street
PHILADELPHIA, PA.
Phila. Victor Distributors, Inec.

EXCLUSIVELY VICTOR
240 No. 11th Street

H. A. Weymann & Son, Inc.
EXCLUSIVELY WHOLESALE
N. E. Corner 10th & Filbert Sts.

PITTSBURGH, PA.
Standard Talking Machine Co.

Exclusively Wholesale
305-7-9 Penn Avenue

ST. LOUIS, MO.
Koerber-Brenner Co.
1115 Pestalozzi St.



MORE BUSINESS - - - -

-« FEWER TO SHARE IT
And the Best Seller Again Majestic

APPY days ahead for the Majestic dealer.

For 1930, more sales—fewer lines com-
peting for them. More profits in radio—fewer
lines to share them.
In 1929, you saw Majestic dealers get nearly
one-third of all the electric radio sales in the
country. You saw Majestic dealers average 25
sales every time the 54 competing lines aver-
aged one sale each. In 1930 you will see even
more amazing things as you watch Majestic.

You Need No Other Line for 1930!

This year Majestic dealers have four “firsts’ to
assure them the biggest year in radio history.

First place in public preference — proved by

GRIGSBY-GRUNOW

COMPANY,

1929 sales. First with a complete line covering
every fast-moving price class. First with the
super-accurate, super-sensitive Colotura
Speaker. And first with a brand new profit
leader to be announced soon.

For 1930, be on the inside watching the other
fellows struggle. Sell the big leader, Maijestic,
and you need no other line. Sign up now—
exclusively Majestic. Join the dealers who get
nearly one-third of all the electric radio busi-
ness in the country. Forget the grief of orphan
lines—gyp prices—and red ink. Get set now
for your biggest year. Phone or wire your
Maijestic distributor for information on the
Maijestic franchise.

CHICAGO, U. S. A.




