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This new

LomBarpo Hit

has dollar-taking ways!

Get Guy Lombardo’s latest Columbia " and-out melody hits will rush this disc
fox-trotter in your store if you want to home as fast as you can make change!
see some lively, profitable record-moving.

Get your bevy of these beauties now

The famous sweet, hot treatment —and get enough to satisfy the mob that

Lombardo gives the two new numbers is gallops in when your good news gets
irresistible. Anyone exposed to these out- around!

Record No. 2156-D 10-inch 75¢
A COTTAGE FOR SALE F ) Guy Lombardo and His
ox Trtg Royal Canadians
WITHOUT YOU EMALINE | g a

Columbia s Records

Viva-tonal Recordzng—ﬂze Records without Scratch

\

Columbia Phonograph Company, 1819 Broadway, New York City

Canada: Columbia Phonograph Company, Lid., Toronto




YOU'LL BE

WELCOM

*
KEN-RAD

HEADQUARTERS

AMBASSADOR HOTEL « ATLANTIC CITY, N. J.
R. M. A.SHOW SPACE 48 AND 49

THE KEN-RAD CORPORATION, Incorporatea, OWENSBORO, KENTUCKY

A Division of KEN-RAD TUBE AND LAMP CORPORATION

THE TALKING MACHINE & RADIO WEEKLY is published every Wednesday by the Phonograph Publications Co., 146 Water St., New York. Entered
#s second class matter April 18, 1916 at Post Office at New York, N. Y., underact of March 3, 1879. Subscription $4 per annum. Vol. 29—No. 19, May 7, 1930.
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The new Blue Flyer Electric Phonograph
Motor is specially designed for combination
Radio-Phonographs. Operates on all volt-
ages and frequencies. Open construction
with complete ventilation; will not overheat
in a closed case or cabinet. Silent spiral-
cut fibre gears; long over-size bearings.
Ample power for heaviest electric pick-ups
on all records. Automatic stop equipment
is optional.

Responsibly Guaranteed

Klyer Eleectries

have excellent reasons
for being your choice

STEADILY for 15 years before the first Flyer Electric Pho-
nograph Motor was made, our average annual production of
spring - power Flyer Phonograph Motors was more than
1}1 330,000. Over 5,000,000 Flyer Motors have been built and

sold for the best of service.

For 25 years our same manufacturing organization and
plant have been just as successfully and actively engaged in
the production of light electrical apparatus.

From cvery angle Flyer Electric Phonograph Motors
thoroughly justify your choosing them for use in combination
radio-phonographs.

e ENERAT INDUSTRIES CO.
3013 Taylor Street, Elyria, Ohio

The new Green Flyer Electric is small and light, yet has
abundant power under perfect control. Same standard
Electric Phonograph motor type as the larger Blue Fiver,
and like it, maintains uniform speed under severe varia.
tions of voltage and record drag. Supplied complete like
the Blue Flyer, ready for installation.

Responsibly Guaranteed




They shop
no farther

Shoppers ...you sensc the
fact as soon as you see them. Some-
thing slightly hesitant in their ap-
proach—a trace of embarrassment—
a general air of “if, maybe, perhaps”-—nothing
speeific, but you know. Experience tells you that
they have been going from store to store, listening to
different sets, comparing. Now let them hear the
new Grebe, and they will shop no farther.

They have learned that sereen grid means power;
show them how this power is controlled, without
any sacrifice of volume or clarity, in the sct that is
newer than screen grid. They have learnced that
sood, modern radio sets a high musical standard;
show them how Grebe T'ri-foned radio adds to their
enjoyment of music—of every variety
ol broadcast entertainment.

Tune in any popular program. You
won’t have to tell them who is on the
air; they will instantly identify their
favorites by the lifelike quality of
this set. Among the low frequencies,
among the high frequencies, at any
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Gre
ra

SUPER- SYNCHROPHASE %

calibration on the dial, filter out the wanted broad-
cast. No overlapping, no distortion—no apologics.

Get distance for them, regardless of the hour.
What if powerful local stations are on! The Grebe
reaches out beyond at any time and brings in far-off
stations intact, with local vividness.

Pin these shoppers down. Tell them about the
exclusive equalized band pass filter, single audio
stage, original large diameter speaker, automatic
phonograph circuit with its specially wound trans-
former. Explain the advantages of these features

that place the new Grebe at least
a year ahead of the field.
They probably did not intend to
c buy when they walked in, but the in-

® tention is theirs now and it’s concen-
l trated on this set. Translate it into
action. Write “finis” to their shop-

ping tour—write it on your order pad.

»
ALFRED H. GREBE —“Further evidence of the manner in which
profits earned on the Super-synchrophase are safeguarded is shown by
the limited number of service calls. It is practically infinitesimal —a
small fraction of one per cent. There is no continual drain on your earn-
ings on this set. Its uniformly precise construction is a tribute to the
craftsmen who build it—a source of comfort to our franchise holders.”

A. H. GREBE & COMPANY, Inc., Richmond Hill, New York
Western Branch, 443 So. San Pedro Street, Los Angeles, California
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RMA WILL COMPLETE
RADIO SHOW PLANS AT
FRENCH LICK MEETING

WILIL, MEET MAY 8TH -9TH

Indiana Conclave Will Be Last
Meeting of Directors Prior to
the Atlantic City Exposition—
Show Space Sold Exceeds That
of Al Previous Trade Affairs.

Final plans for the Sixth Annual
Convention and Trade Show of the
Radio Manufacturers’ Association will
be made by the RMA board of directors
at its next meeting, tomorrow and Fri-
day, May 8 and 9, at French Lick
Springs, Ind. The Convention and
Trade Show is scheduled for the week
of June 2 at the mwunicipal anditorium
at Atlantic City, N. J.

This is the last mecting of the board
prior to the opening of the Show and
full approval is expected to be given
to the Show arrangements as outlined
by Jess B. Hawley of St. Charles, 111,
chairman of the show committee; and
carried out by G. Clayton Irwin, Jr.,
trade show manager. Sale of space to
date has bheen so great that the show
is already 8,000 square feet larger than
the largest previous RMA trade show,
it was reported last week.

Trade attendance at the Show is
also expected to be greater than in
previous years owing to the fact that
a number of large and important manu-
facturers in other fields will make their
debut in radio in this year’s exposition,
and dealers and jobbers who desire to
ohtain a wide and comprehensive pic-
ture of the new lines and new models
that will be presented to the public
next season will be anxious to attend.

The board will also receive a report
from B. G. Erskine, of Emporiunt, Pa.,
chairman of the convention and banquet
committee, concerning the annual RMA
banquet which will be held the evening
of Wednesday, June 4, in the grand
ballroom of the municipal auditorium
at Atlantic City. All details of the
banquet arrangcements have been com-
pleted by Mr. Erskine and his com-
mittee.

Morvris Metcalf, of Springfield, Mass.,
chairman of the reception committee,
will also make his report at French
Lick and it is expected that Mr. Met-
calf’s statement will show that an un-
usually large number of special trains
are being prepared to take radio men
from all sections of the country to At-
lantic City.

Another important subject that will
be taken up at the French Lick meet-
ing will be the establishment of an
associate membership of the RMA, De-
tails of the associate membership plan
have been worked out under the direct
supervision of H. B. Richmond, of
Cambridge, Mass,, president of the
RMA, who will preside at the meeting,
and Lester E. Noble, chairman of a

Gratis Amusements for
Trade in Atlantic City
During Week of June 2

Aside from the business of the Trade
Show and the convention meetings, visi-
tors to the Fourth Annual Trade Show
of the Radio Manufacturers’ Associa-
tion at Atlantic City the weck of June
2 will find amusements galore provided
for them gratis.

Word reaching RMA headquarters
indicates that many prominent radio
manufacturers will vie with each other
to catch the dealers’ attention and pro-
vide the visiting hordes with “things
to do and places to go.”

For instance, one leading radio maker
has made plans to buy out one complete
amusement pier that week for the ex-
clusive and free use of Trade Show
visitors. The cost of this alone will
mount into the thousands of dollars, an
expensc solely for the entertainnment of
visiting radio jobbers and dealers.

Other manufacturers have bought out
similar amusements, and one manufac-
turer has indicated his intention of
owning one cabaret complete for the
entire week so that his jobbers and
dealers will always have a place to
while away the evenings—and no cover
charge! .

Still other manufacturers have pur-
chased rolling-chair privileges so that
radio men may ride the Boardwalk in
style—and without cost. Kree meals,
also, will be the order of the day, as
well as innumerable souvenirs such as
canes, balloons, noisemakers, etc.

And, to cap the climax, free swim-
ming will also be provided, onc manu-
facturer reporting that he has bought
out a bathhouse near the Auditorium
for Trade Show week.

Roxy Music Stores to
Hold Banquet Signalizing
G - M Line Acquisition

In honor of their appointinent as
General Motors radio representatives,
the Roxy Musie Stores, New York will
hold a formal banquet and dance at
the Franklin Casino, 861 East 162nd
street, next Saturday evening.

Prominent members of thd radio in-
dustry, and friends of the Roxy stores
have been invited.

FRANKLIN RADIO
MAKES ASSIGNMENT

Frankin Radio Shops, Inc., 301 West
Forty-second street, New York, has
made an assignment to Jacob Belinsky,
982 Manhattan avenue, New York.

special committee formed for that
purpose.

In addition to the show committec
report, other committee chairmen are
also expected to attend and report the

work of their groups.

EASTERN BRUNSWICK JOBBERS MEET TO HEAR
FIRST PLANS OF NEW WARNER MANAGEMENT

The first practical appearance of the
new strength in Brunswick radio which
is considered to have heen fused by
acquisition recently of the Brunswick
radio-music interests by the hig moving
picture producing firm of Warner
Brothers was manifest last week when
an Eastern sales meeting of Brunswick
distributors convened at the Hotel
Astor in New York. Final papers in
the Chicago deal, involving it is said
in exeess of $10,000,000 had been signed
only ten days hefore.

The Brunswick radio division of
Warner Brothers put its hest foot fore-
most in an impressive fashion at the
meeting, judging by the satisfaction at
the plans propounded which was ex-
pressed by attending distributors. A
party of some forty wholesale officials,
representing the Brunswick line
throughout the Kast and Southeast,
was wcleomed by Arthur A. Trostler,
sales manager of the company, who in
a brief address outlined the initial con-
cepts of the new institution. Myer
lesser, president of the Blaine-Thomp-
son  Advertising Co,, merchandising
counsel to the Warner-Brunswick alli-
ance, spoke briefly also, kindling enthu-
siasm among his hearers with a com-

parison of the fast work indidgenous
to selling moving pictures and selling
radio. John 0. Miller, veteran former
Brunswick-Balke-Collender official who
will be in charge of production under
the new set-up, described some of the
facilities in the Brunswick factories at
Dubuque and Muskegon, where it is
planned to make Brunswick radio-
phonograph product in its entirety.
Paul Ellison, who has been appointed
advertising manager, also was a speak-
er. Fred McIntyre, Brunswick Eastern
sales representative, was among those
at the meeting.

Removal of the Brunswick offices to
New York is now under way in super-
vision of Robert W. Jackson, general
manager, who will be in charge of
radio operations. Mr, Jackson is expeet-
ed to divide his time between New
York and Chicago during the present
month. The Brunswick radio whole-
sale contingent nationally will be taken
for an inspeetion trip through the Du-
buque factory and will be the guests of
the manufacturers at the Trade Show,
arriving on the eve of the Show and
just before the close of the Warner
Bros. moving picture conclave, which
will ornament the Boardwalk the latter
part of this month.

Boley-Oliver Co. Appointed Sales Agents
For Radio Made by Story & Clark Co.

The Story & Clark radio line, newly-
created by the distinguished Chicago
piano makers of that name, will be dis-
tributed in the metropolitan area by
the Boley-Oliver Co., acting as sales
agents with headquarters in the Story
& Clark Eastern branch at 33 West
Fifty-seventh street, according to word
received yesterday from Otto N. Frank-
fort, general sales manager of the Chi-
cago organization, Details of the oper-
ations of David H. Boley and Fred P.
Oliver are now being arranged. It is
understood that their center of dis-
tribution will be the Five Boroughs,
New Jersey, Westchester and Long
Island will be included.

Mr. Frankfort’s appointment of thec
popular radio distributing pair is con-
sidered in the trade to represent highly
favorable auspices for the new line.
Mr. Boley for years represented the
Kellogg Switchboard & Supply Co.,
Chicago, in telephony and when the
concern entered radio he was joined
by Fred P. Oliver in ‘establishment of
the firm bearing their name, as exclu-
sive Kellogg radio factory sales agents.
Mr. Oliver, formerly for ten years vice-
president of the old Blackman Talking
Machine Co., was later Eastern sales
manager of the Music Master Corp.,
and has maintained a wide and cordial
friendship throughout the trade.

Messrs., Boley and Oliver have re-
moved to the TFifty-seventh street
quarters and are organizing the various

departments necessary for Story &
Clark radio wholesaling. Mr. Boley
said yesterday that he expected Mr.
Frankfort in New York next week, this
heing the first Easwern visit of the
aggressive sales executive as Story &
Clark ambassador de luxe.

JOS. D. R. FREED RADIO
ENGINEER FOR WARNER

An appointment of much interest
has been announced in official ranks of
the new Brunswick radio division of
Warner Brothers, big moving picture
producers, in the acquisition of Joseph
D. R. Freed as chief engineer of the
organization.

Mr. Freed, who founded and was for
years president of the old Freed-Eise-
mann Radio Corporation, one of the
pioneers in the industry, was consulted
by the Warner interests upon various
points incident to their entry into radio.
This association led to definite business
relations and when the Brunswick pur-
chase was affected by Warner Bros,,
Mr. Freed was invited to take techni-
cal charge of the entire operation. He
is regarded as one of the ablest radio
engineers in the art. During the World
War he won special commendation
from the United States Navy Decpart-
ment for scientific work.



The Talking Machine & Radio Weekly

PUBLISHED EVERY WEDNESDAY BY THE PHONOGRAPH PUBLICATIONS COMPANY, 146 WATER STREET, NEW YORK

TELEPHONES:
JOHN 2365-2366

CURTIS A. WESSEL

“The Trade’s Only Weekly’’

CABLE ADDRESS:
REGIBID

SIDNEY E. DAVIS
- Manager

Editor

EDWARD H. DAVIS, Publisher

Entered As Second-Class Matter April 18, 1916, at the Post-Office at New York, N. Y., Under the Act of March 3, 1879
Annual Subscription Rates: United States and its Dependencies, $4; Foreign Countries, $6; payable in Advance. Single Copies, 20 Cents

Vol.

29 NEW YORK, WEDNESDAY, MAY 7, 1930

A Law on Inventory

A rousing hullabaloo is being put out by those who fancy
their hullabalooing, for the good and great benefit of standard-
price legislation. Unpopular as the attitude may be, common
sense constrains the conviction to anyone who has followed
the price law situation for any number of years that the out-
look for Congressional action is not much more feverish now
than it was, say, in 1913. There are so many more buyers
than there are sellers, with votes, that the political gentry
cannot be blamed if they pass price legislation over to the
committec on water rents and dog catching and give the public

meeting rooms to hearings-on prohibition, tariff and fewer "

taxes.

What there is just a chance of securing some business
legislation upon, and a subject of almost as direct commercial
benefit as would be price control, is a compulsory obligation
upon vendors of every species of goods to furnish accurate
and eomprehensive statistics periodically upon the amount of
stocks they have on hand. Price-cutting does not come of it-
self. It arises from having more product in a dealer’s store
than can be, conscientjously or consciencelessly as the case
may be, sold by him at a profit. If the producers and dis-
tributors of goods could know beyond doubt or peradventure
how much stuff was in the hands of the trade, very, very few
of them would be nutty enough to keep on producing or dis-
tributing for the fun of secing merchandise mount steeple-
high.

Now, could a law be written, and passed, which would
cause the collection of essential inventory information at
stated times, suited to stated industries? Could such a law
by a miracle be made to give the maker the right to demand
such information of vendors under penalties for failure, delay
or misinformation? Even if only the Department of Com-
meree got the facts, and the Department were broadened and
empowered to be of instantaneous service indeed more vital
than that which it now gives, a great burden of risk would be
removed from manufacturing and selling and consequently
from the economic state of the nation.

President Hoover is believed and known to be implicit in
reliance on fact and many are willing to follow his faith. The
United States Department of Commerce from his initiative
as its Secretary became of more definite service to American
business than it ever was. If the too indefinite and somewhat
casual commercial census powers of the Government as now
exercised could be immeasurably widened and intensified,
there would come a day when price demoralization asya daily
evil and liquidation of distress merchandise as a climacteric
one had passed into the limbo of forgotten abuses|in our
¢eonomic structure.

What's in a Radio Set?

Great business is ahead of radio when intelligent people
do as the Columbia Broadcasting Company did a few nights
ago, cutting in Station WIAU—situated conveniently within
the penitentiary—at the moment when the Ohio prison at
Columbus was on fire with resultant death to 320 convicts.
Thousands of listeners must have crept with gooseflesh as a
colored convict, also conveniently known as The Deacon, pite-
ously described the holocaust with the unstudied drama of his
race. ‘“Theah goes the roof,” said The Deacon. “Oh, Lawd
Almighty, help dem poor sufferin’ boys now.” Thousands of
listeners sat in the stone-walled hell, and radio rendered a
somewhat more significant service to the people than “Happy
Days Are Here Again” as a fox-trot with the kind permission
of the copyvright owners.

Great business is ahead when a curiosity-provoking sur-
prise feature is injected into the ether, as the National
Broadeasting Company did in last Wednesday’s trans-oceanic
conversation with Signor Marconi aboard his yacht in the
Mediterranean, when half the nation heard David Sarnoff and
others chat with the discoverer of wireless communication.
It will broaden radio public service when and if the Roman
Vatican puts programs directly into America, though the per-
centage of religiously-acute Catholics is not much greater
than the pious proportions of other sects. (Pope Leo once
made a record for the old Columbia Graphophone Company
but the Bridgeport works was not compelled to put on any
extra press shift to grind them out.)

The Columbus fire was real news, the Marconi incident
manufactured. Anything, genuine or synthetic, that impresses
upon the public that a radio set is a literally inexhaustible
source of entertainment, information and excitement is what
the business needs. While it may be impossible to burn people
up for a broadcast thrill, or to arrange paid sponsorship of
some catastrophe that will set a nation aghast and while it
may be in the beginning expensive, onerous and unwieldy to
attempt to catch high emotional moments of daily life when
and where they occur, the further the industry goes to new
measures of such achievement the farther and the more se- -
curely.it will be entrenched against the deadly risk of making
more merchandise than the market can absorb.

As long as radio broadcast consists in majority of music,
both absolute and alleged, so long will demand be limited
essentially to people who want music or who are persuaded
that nothing much more can be had through the set. Tubes
will burn for just so many hours as listeners can be satisfied
with harmonious pabulum. But when a radio set becomes a
package of mystery from which anything—a conference of
statesmen, a prize fight, a hospital surgical clinic, a disastrous
fire or the booking of a prisoner in a police station can burst
forth, it will run much longer every day and night than at
present. It will be something to use and buy again. It will
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be something affording profit and permanence in its manu-
facture and sale. It will be almost life in the raw. Up to the
present it has been just a lucky racket.

Television Outlook

The approach of another Trade Show is causing some
question in the business anent the sound, old, reliable topic
for speculation, for alibi against laziness and ineptitude at
selling what you have, for vain hoping and for greedy dreams,
television. The fact is that the new art is as far into the
future, for all practical purposes, as it was a year ago. The
fact is also that it will come sometime. The fact is that tele-
vision will probable originate for the transmission and dis-
semination of formal theatric entertainment rather than to
show sports, public events or where you are telephoning from
to your wife. A splendid example of the physical bars to tele-
vision of outdoor attractions is to be had in the probability
that, if a World’s Series game were sight-broadcast, there
would have to be two or three microphone bearers on the field
surrounding each player, or approximately fifty-four mechan-
ics to eighteen players. And then you would not see the ball
anyway.

Television will first almost certainly be the broadcast of
plays of every limitable description at television stations and
it will be used by the public through apparatus separate from
radio apparatus even if in conjunction therewith. Some say
it will be put out over wires, by public utility companies, in-
stead of over the air. Some contend that the electrical mani-
festations inherent to satisfactory sight broadcast can be
more accurately controlled on wires. Certainty is that the
mind does not supply what the eye does not clearly see like
the mind supplies what the ear only imperfectly hears.

It is very unlikely that television, when it comes, will
hurt the moving picture business as much as radio curbed
usage of older forms of musical instrumentg. While it is true
that theoretically the televisee need not put his collar on to
go to the corner picture house, it must be remembered that
thousands upon thousands of picture-goers get as much kick
out of gadding to the theatre and suffocating beneath the
ostentatious comforts of that palace as they do out of what
they see on the screen. Given the choice of seeing Gilbert and
Garbo gratis in a fumed oak parlor and gaping at a news film
for sixty cents at the Paramount, Mr. Zukor will get the
mazuma and the mice can have the parlor. A minority have
homes which look better than the cathedrals of the motion
picture, even to their owners.

It will not follow from the foregoing, however, that tele-
vision will find hard sledding. Anything under the sun that
has large use can be sold into the millions. Inasmuch as there
is thus far neither television merchandise nor television broad-
casting for general practice, the thing to do is to consider the
whole subject thoughtfully in the light of the authentic and
exclusive information herein contained, and then tear this
editorial into small bits for fear it will reach the eyve of some-
one who will construe it as intimating that television is just
around the corner.

South Carolina Now
Taxes Radio Sets

CoLumsia, S, C., Tuesday.
This State has passed a bill, effective
immediately, levying a tax on radio
sets. 'The tax amounts to fifty cents a
year on sets valued at fifty dollars,
with radios of greater value taxed up
to $2.50, proportionate to their value.
Revenue received from radio taxes
will be used for supporting tuberculosis
Hospital activities, it is reported.-

CALLS “TOW”” BEST
PAPER EVER READ

1Terbert H. Gleisch, formerly radio
buyer for llecht Bros., Baltimore, in
enclpsing his check for $4.00 for sub-
seription renewal to THE TALKING
MACHINE and RADIO WEEKLY,
states:

“Your publication is one of the best
I have ever read, and I have found it
most helpful in mny recent position as
radio buyer for the Hecht company.”

MORE THAN 30,000 RADIO MEN EXPECTED T0
ATTEND RMA TRADE SHOW AT ATLANTIG CITY

Morve than 30,000 members of the
radio trade from all sections of the
country, will migrate to Atlantic City
the week of June 2 to attend the Sixth

Annual Convention and Trade Show of
the Radio Manufacturers’ Association,
according to an estimate by H. B. Rick-
mond, president of the RMA, Advance
reservations insure a record attendance
of well over 80,000 radio dealers, job-
bers and manufacturers, Mr. Richmond
stated.

Unusual interest attaches to this
veur’s radio trade exposition, Mr. Rich-
mond said, owing to the conditions pre-
valent in radio at this time. Many old
established radio manufacturers have
passed out of the picture and new ones
have come in to take their places.

Also, several important manufactur-
ers in the electrical and automotive
tields who have never entered radio be-
fore, will make their debut to the radio
trade at the June show and will display
their radio products for the first time.
Thus the radio trade will be able to
acquaint itself with the new lines prior
to their initial presentation to the pub-
lic in the Fall.

New models of the old-line radio set
makers will also be presented for the
first time at Atlantic City. Those radio
manufacturers who exhibit at this
vear’s trade show, Mr. Richardson said,
are the ones who have successfully sur-
vived the depression of last Fall and
may be expected to become the import-

ant and permanent wucleus of the radio
industry of the future,

Mcre than 209 radio manufacturers
will fill the main exposition floor of
the new $15,000,000 civie auditorium at
Atlantic City with display and demon-
stration rooms. In addition to display
booths, this year’s trade show provides
facilities for the first time, for demon-
stration rooms on the same floor, and
adjacent to the displays. Many exhibi-
tors will also have headquarters and
demonstration rooms at the leading At-
lantic City hotels along the Boardwalk.

Trade Show visitors will also have
the privilege of half-fare tickets on the
return trip from Atlantic City to their
homes, all railroads having agreed to
the reduction. Trade Show travellers
need only request a ‘“‘certificate” when
buying their ticket and have it vali-
dated at the show.

Special Radio Trade Show trains and
cars are being prepared in many cities,
including Chicago, St. Louis, Cincin-
nati, Cleveland, Detroit, New York,
Philadelphia, Atlanta, Columbus, Min-
neapolis, Buffalo and Boston.

Many specials are being prepared by
the National Federation of Radio Asso-
ciations whose members are located in
a number of principal cities. H. G.
Erstrom, of Chicago, is directing this
work. The RMA committee is headed
by Morris Metcalf of Springfield, Mass.
Jess B. Hawley of St. Charles, Ill, is
chairman of the general trade show
committee, *

Homer C. Davis Now
Exclusive Sparton
Philadelphia Jobber

Philadelphia, I’a., Thursday.

The Homer C. Davis Co., this city,
is now the exclusive Sparton distributor
in the Philadelphia tervitory. Homer
C. Davis, head of the concern, is presi-
denit of the Associated Sparton Distri-
butors, Inc., of this district.

In a statement issued today, Mr.
Davis said:

“We belicve that under the new ar-
rangement we shall be able to give
our friends in the trade better service
in every department. The new Sparton
Equasonne models will be shown at the
Sparton dealers’ convention at the
Jackson, Mich., plant of the Sparks-
Withington Co. on May 28, and we are
looking for a banner year.”

Other officials of the local wholesale
organization are George B. Davis,
treasurer, and A. I. Swengle, secre-
tary.

Ren Gross to Addre;s
Advertising Conclave

Benjamin Gross, president of Gross-
Brennan, Ine, New York, will discuss
“Better Retlailing Methods” at the
twenty-seventh convention of the Ad-
vertising Affiliation te be held in Buf-
falo, May 9 and 10. Mr. Gross will
discuss better retailing methods as they
are practiced in the selling of radios.

The convention will consist of four
meetings, two on Friday and two on
Saturday. The Affiliation is composed
of advertising clubs of Akron, Ohio;
Buifalo, N. Y.; Cleveland, Ohio; Ham-
ilton and London, Ontario; Erie, Pa.,
and Rochester, N. Y.

KIMBERLY RADIO GORP.
APPOINTED BRUNSWICK
JOBBER FOR CHICAGO

Chicago, 111, Thursday.

The Kimberly Radio Corp., 154 East
Erie street, this city, has been appoint-
ed distributor of Brunswick radio, Pan-
atrope with radio and records, it was
disclosed yesterday by A. A. Trostler,
sales manager. of the radio-Panatrope
division of the Brunswick-Balke-Collen-
der Co., this city.

The Kimberly company is one of the
oldest and best known radio distributors
in this terrvitory and has a represen-
tative dealer clientele. Officials of the
company are confident that Brunswick
sales in the Chicago territory will sur-
pass those of any previous year. Kim-
berly will cover the Chicago territory
exclusively for Brunswick.

RADIOTRON QUARTERS
DURING TRADE SHOW
AT TRAYMORE HOTEL

Harrison, N, J., Thursday.
The RCA Radiotron Co., Ine., this
city, will have booths C 44-5-6 at the
RMA Trade Show in Atlantic City
from June 2 to 7. RCA Radiotron head-
quarters during the show will be in the
Traymore hotel, Atlantic City.

FINDLAY CREDITORS
WILL MEET FRIDAY

Creditors of the bankrupt Robert
I'indlay Mfg. Co., Inc., Brooklyn, will
meet Friday, May 9, at 10:30 A. M.
in the room of the United States Dis-
trict Court, Eastern District, in the
Post Office building, Brooklyn. The
proposed composition will be discussed.
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3-DAY SALES MEETING
HELD BY STROMBERG;
PREDICT FINE FUTURE

SALES PROGRAM DISCUSSED

100 Representatives from All Sec-
tions of United States and Can-
ada in Attendance — Acclaim
Meeting.

Rochester, N. Y., Monday.

More than 100 representatives of the
Stromberg-Carlson Telephone Manufae-
turing Co., this city, attended the an-
nual sales conference conducted here
Friday, Saturday and Yesterday. Rep-
resentatives were on hand from every

section of this country and Canada and
unanimously acclaimed the meeting the
most enthusiastic and finest ever held
by the company.

Every session of the conference was
held at the plant here as was the annual
banquet, heretofore held in a hotel,
and which was conducted at the factory
dining room.

Optimism in regard to the future
radio and telephone markets was evi-
dent throughout the conference and the
representatives expressed the opinion
that 1930 would be a better radio and
telephone year than 1929,

The general theme of the conference
was the sales expansion program which
was started by the company some time
ago. New merchandising plans were
taken up and thoreughly discussed at
the meeting.

The following special salesmen were
present: J, T. Barrett, Rochester; C.
M. Shear, Lake George, N, Y.; J. E.
Finley, Lima, Ohio; M., D. Wood, Col-
umbus, Ohio; C. W. Watson, Lexington,
Ky.; Elliott Lauderdale, Hamburg, N,
Y.; W. C. Caldwell, St. Paul, Minn.; J.
D. Kratz, Milwaukee, Wis,; B. H. Mer-
riman, Marshalltown, lowa; W. ..
Pfaender, Peoria, Ill.; J. R. Thompson,
Lansing, Mich.; F. N. Anibal, Roches-
ter.

The following Stromberg - Carlson
representatives and their salesmen and
branch managers attended the confer-
ence: Gross-Brennan, Inc., New York
and Boston; Benjamin Gross, H. A.
Brennan, L. L. Spencer, A. W. Cham-
berlain, LeRoy DeMarrais, S. A, Weiss,
M. P. Fitzpatrick, H. D, Bloom, K. E.
Bran, W. L. Brunner, R. J. Cashman,
W. L. Collins, Percy B. Collison, Paul
John, Frank McClosky, J. A, Prestele,
J. .J. Moore, Jr., Herman Fleichman,
C. D. Jourdan, J. Walton, W. M. Ship-
ley; Randall-Lore, Inc., Baltimore and
Washington; L. A. Randall, Leslie Lore
and G. O. Montgomery; Heston-North,
Inc,, Cincinnati; C. E. Heston and C,
H. North; Garnett Young & Co., Los
Angeles, San Francisco, Seattle and
Portland; Garnett Young and Wm. J.
Larkin; Paul D. Myers, Inc., Indian-
apolis; Paul D, Myers, C. A, Foster and
Harold V. Woleben; Crawford-McCau-
ley, Inc., Pittsburgh; .J. E. McCauley,
A. B. Crawford, R. B. Raugh and Rus-
sell S. Long.

Davis-Hunt, Ine, DPhiladelphia; R,
Davis, C. J. ITunt, G. E. Davis, Har-
old B. Creger and E. F. Ver Weibe;
F. Howard Waite, Inc,, Cleveland; F.
Howard Waite, O. E. Gibbs and H. G.
Almquist; A. C. Barg, Inc.,, Chicago;
A. C. Barg, W. B. French, C. J. Tress-
lar and J. J. Gilhooley; McCanne-Ro-
han, Inc., St. Louis; Orval McCanne and
J. A. Rohan, Frye-Glasser, Inc., De-
troit, Michigan; J. A. Frye, H. A. Glas-
ser, W. B, Gannon, A, II. Goble, Sco-

Ken-Rad Head Tenders
Farewell Dinner to
William E. Erskine

Owensboro, Ky., Thursday.

A farewell dinner was tendered last
week to William E. Erskine by Roy
Burlew, president of the Ken-Rad
Corporation, this city, on the occasion
of his leaving the employ of the Ken-
Rad organization. Mr. Erskine is the
son of B. G. Erskine, president of the
Sylvania Products Co., Emporium, Pa.,
maker of Sylvania tubes. The younger
Erskine has Dbeen connected with the
Ken-Rad corporation here since Febru-
ary, 1929, and leaves to become assis-
tant to the president of Sylvania.

About fifty friends of Mr. Erskine
attended the dinner which was given
at the Hotel Owensboro. The younger
Erskine joined Ken-Rad after spend-
ing several years at the factories oper-
ated by his father, and it was thought
desirable by hin and likewise by his
father that he have some experience
in competitive factories. With this in
view he came to the Ken-Rad Corpor-
ation.

The elder Mr. Erskine and Mr. Bur-
lew have been intimate friends for
many years, and were at one time
fellow employees at a factory making
incandescent lamps. Mr. Burlew has
known the younger Erskine since the
latter was about a year old.

During his stay at the local plant,
Mr. Lrskine worked through both the
lamp and radio tube factories as well
as the office, giving him personal con-
tact with every phase of the business.

An attractive program carrying the
photograph of Mr. Erskine and the
names of those present was given each
guest as a souvenir.

H. A. WEYMANN FIRM
CONDUCTS DRIVE ON
VICTOR DISC EXCHANGE

Philadelphia, Pa., Friday.

H. A. Weymann & Son, Inec., local
distributing organization for the Victor
Division of the RCA Victor Co., Inc.,
is making a special drive among its
dealers in connection with the public
record exchange to be conducted by
Victor throughout the country from
May 12 to May 31. Weymann is urging
all dealers to support this exchange
campaign in order to increase record
sales,

NO PORTABLE SET LINE
FOR ATWATER KENT

In a recent issue of THE TALKING
MACHINE and RADIO WEEKLY, it
was inadvertently stated in an article
telling of a Brown & Hall Supply Co.-
Atwater Kent dealer meeting, that a
portable Kent set was shown, The
model in question was merely a carry-
ing case for the Model 55 chassis and
speaker, and is made locally in St.
Louis.

ville Mercantile Co., Atlanta; F. C.
King.

Kansas City office; C. A. Sweet, C.
P. Galligan, P. Winemiller, A. J, Robh-
erts, C. D, Kinne, K. G. Gillespie, R. H.
Miflin, A. B. Preble, J. E. Wilkins and
D. I. Rochon; Toronto office; Chas.
Fox, J. W, McNair, F. A, Seeds, J. A,
Berger, John MacKay, L. E. LaFleur,
H. L. Falas, F. L. Grout and N. W,
Baldwin; Chicago office: C. W. Schafer,
H. T. McCaig, M. W. Redmond, G. J,
Johnson, C. H. Knapp, W. H. Pride,
C. F. Sanders, C. J. Carlson, E. F. Mc-
Cord, C. W, Schafer and MacHenry
Schafer.
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Robert H. Spahn Joins
Pacent Reproducer as
Special Sales Manager

The Pacent Reproducer Corp., New
York, manufacturer of talking picture
equipment, through its president, Louis
Gerard Pacent, has announced the ap-
pointment of Robert H. Spahn as spe-
cial sales manager. Mr. Spahn, who
has had many years experience in the
piano field, will direct sales for the
corporation in the non-theatrical field.
Coincident with Mr. Spahn’s appoint-
ment to direct sales in the new field
embracing elubs, schools, educational
institutions, lodges, camps and similar
placeés where sound equipment is ra-
pidly finding favor, the Pacent corpora-
tion started an intensive sales drive
in the non-theatrical field.

Mr. Spahn will have his headquarters
in the home office of the corporation
in the Film Center building, 630 Ninth
avenue, New York, but considerable
out-of-town work is anticipated.

Mr. Spahn was born in Georgia and
received his education at Georgia Tech-
nical Institute, following which he en-
tered the piano business in 1913 as his
first field of endeavor. He was associ-
ated with the Melville Clark ware-
rooms in Louisville in his first position
as outside salesman and later was
transferred to this company’s New
York warerooms as a floor man. Later
he joined the retail store of the Behn-
ing Piano Co., staying with the con-
cern until he entered the Navy during
the World War,

On leaving the service in 1918 Mr.
Spahn joined the staff of the Griffith
Piano Co. in Newark and remained
there until 1926. At this time he moved
to Westchester County with his family
and joined the floor staff of the Aeolian
Co’s Fifth avenue warerooms, where
he led the staff in sales during the
period he was connected theve. Later,
when the new Griffith Piano Co. build-
ing opened, he was prevailed upon by
executives of the house to join them
again, and he left them to take over
the new post at Ampico Hall.

R-K-0 to Furnish Gala
Entertainment at the
RMA Trade Show Dinner

The entertainment program at the
annual banquet of the Radio Manufac-
turers’ Association will be provided by
the Radio-Keith-Orpheum Corp., it was
disclosed last week by B. G. Erskine,
chairman of the convention committee.

The banquet is one of the main fea-
tures of the annual convention and
Trade Show of the Radio Manufac-
turers’ Association, and will be staged
at the new Municipal Auditorium in
Atlantic City, The RMA banquet will
be held Wednesday evening, June 4,
in the grand ballroom of the audi-
torium.

The announcement that R-K-O will
provide the program is in line with
the RMA’s previous promise that this
year’s entertainment will be the most
elaborate and enjoyable the association
has yet staged.

Outstanding stars of musical comedy,
vaudeville and radio will headline a
three-hour program of music, fun and
girls that will be staged in the best
R-K-O professional manner. The cost
of the production, which will be in the
form a musical revue, will exceed $10,-
000, according to Mr. Erskine,

Thirty thousand banquet invitations
will be mailed to the radio trade,

Personals

..George A. Lyons, of the traveling
department of the Atwater Kent Man-
ufacturing Co., Philadelphia, Pa., was
a New York visitor during the past
week,

.. Walter Ferry and a staff of sales
representatives for D. W. May, Inc.,
Newark, N. J., returned on Monday
from a week-end spent in Atlantic City,
N. L.

.Roy Davey, advertising manager
of the American Bosch Magneto Corp.,
Springfield, Mass., paid one of his fre-
quent calls to the metropolis during the
past week.

..Harold W. Falls, of the Richards
Conover Hardware Co., well known
distributing organization of Kansas
City, was a visitor in New York during
the past week.

..Richard E. Smiley, sales manager
of the Ken-Rad Corporation, Owens-
boro, Ky., radio tube manufacturers, is
at the Roosevelt hotel for a few days
lining up the Eastern territory.

..Otto N. Frankfort, general sales
manager of the Story & Clark Piano
Co., new radio makers in Chicago, Ill,
is expected momentarily for one of his
rapid-fire trips through the Fastern
trade.

..G. Bender, head of the Bender
Radio Co., Newark, left recently for
an extended trip through the mid-west-
ern trade centers. The Bender com-
pany manufactures mantle clock type
electric radios.

..J. M. Skinner, vice-president and
general manager and Sayre M. Rams-
dell, sales manager of the Philadel-
phia Storage Battery Co., Philadelphia,
Pa., were in New York the latter part
of last week.

..Eugene Farny, president of the All
American - Mohawk Corp., makers of
Lyric radio, North Tonawanda, N, Y.,
recently visited New York in the course
of a swing through Chicago and Cin-
cinnati, back to North Tonawanda.

..Herbert E. Young, vice-president
in charge of sales of the Grigsby-Gru-
now Co., Chicago, arrived at the New
York Athletic club on Friday for a
short stay before going to Hingham,
Mass., his summer home, for a brief
vacation,

Major Herbert H. Frost, president
of the Utah Radio Products Co., Chi-
cago and New York, is back at the
Eastern office after a visit in Chicago
and a stop-over at several intermediate
points where radio makers are adopt-
ing the Utah remote control.

.. Maurice Despres, of the New York
manufacturers’ representative firm of
Despres & Jacobs, returned to the
company’s headquarters this week after
a visit to Chicago. His partner, Julian
Jacobs, is also expected back at the
office this week, although convalescing
from a recent operation.

..H. C. Abbott, well-known radio
sales executive now Pacific coast dis-
trict manager of the Philadelphia Stor-
age Battery Co., Philadelphia, was in
New York for a day and a half en
route homeward to Seattle, after a con-
ference last week at factory head-
quarters,
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Triangle Radio Supply
To Exhibit New Fadas
At Pennsylvania Hotel

An advance showing of the new Fada
line will be conducted at the Pennsyl-
vania hotel, New York, during the week
of May 19, under the sponsorship of
the Triangle Radio Supply Co. 381
Fourth avenue, New York, exclusive
metropolitan distributor for F. A. D.
Andrea, Inc,, Long Island City, N. Y.

The new line of “trail blazing” Fadas
incorporates new features including
flashograph, automatic volume control,
noise filter, pre-selector tuning, double-
coupled transformers, two-element de-
tector, and nine tubes., Fada radios
have been approved by the Under-
writers Laboratories of the National
Board of Fire Underwriters.

H. A. Linde, president of the Tri-
angle organization, declared last week
that the new line of Fadas will be
available only to “trail blazing dealers.”

“Qur attractive merchandising, prof-
it-making quality line will make the
Fada franchise a most valuable business
asset this year,” Mr. Linde stated.

Members of the Triangle sales force
who will act as hosts at the Pennsyl-
vania exhibit are Leo Alschuler, sales
manager; Jack Aron, Al Neubauer,
Stewart Falk, Fred Kuhne, Irving
Harris, Aaron Weiskott and Abe Pel-
lowitz,

Iive sets comprise the new Fada
line, with a price range of $159 for the
open-face lowboy model 42, to $328 for
model 47, a radio-phonograph combi-
nation. Prices are less tubes.

Midwest Wholesaler
Wants Small Set Line

THE TALKING MACHINE and
RADIO WEEKLY is in receipt of a
communication from a well -known
middle western distributor stating:

“We are interested in distributing
a line of radio sets used in automobiles,
also a line of small radios such as Echi-
phone or Master, retailing at $59.50.
We travel the eastern half of Missouri
and southern Illinois.”

Manufacturers interested in this
prospect may secure the name of the
writer from this publication.

SECRET MARRIAGE OF
EDWIN FREED LAST
FALL ANNOUNCED

The secret marriage last December
of Edwin Freed, younger brother of
Joseph D. R, Leo and Arthur Freed,
well known radio manufacturers, to
Miss Miriam Wolf, daughter of Abra-
ham Wolf, 145 West Seventy-ninth
street, New York, was announced last
week. The Freed boys are the sons of
William J. Freed, 12 East Eighty-sixth
stret, Manhattan.

The Freeds were formerly associated
with the Freed-Eisemann Radio Corp.,
which was later merged with the Earl
Radio Corp.

FATHER OF BEN FINK
DIES AT AGE OF 71

The father of Ben Fink, head of the
First National Radio Corp., Kennedy
distributor in New York, died suddenly
of a heart attack last Wednesday, at
the age of seventy-one. He is survived
by his widow, Sarah, three sons, two
danghters and three grandchildren,

The funeral was held Thursday.

A. Atwater Kent Is
Presented With Medal
For Scientific Work

PHILADELPHIA, Pa., Monday.

A gold medal and citation for meri-
torious services was conferred upon A,
Atwater Kent, president of the At-
water Kent Mfg. Co., this city, by the
Wanderers, an organization of Union
League members of this city, at a din-
ner at the League, held recently.

Colonel Louis J. Kolb, president of
the Wanderers, presented the medal in
the presence of men of business and
science, including Cyrus H. K. Curtis
and TIranklin Spencer Edmonds, who
had been similarly honored in previous
vears.

The medal, Mr. Kolb said, is in re-
cognition of Mr., Kent’s “many activi-
ties in the field of science, invention
and industry, and in high appreciation
of his many benefactions to the young
men and women of the country inter-
ested in music, and his many gifts for
the benefit of humanity.”

The speakers included Mr. Curtis,
Mr, -Ednmonds, Herman L. Collins, Maj.-
(ien, William G. Price, Jr,, and George
W. Elliot. Mr. Kent said much of the
credit for his successful services be-
Jongs to his associates in business.

All CeCo Officials and
Representatives Will
Attend Trade Show

Providence, R. 1., Saturday.

Officials of the CeCo Manufacturing
Co., this city, announce that the com-
pany’s administrative headquarters at
the RMA Trade Show in Atlantic City
in June will be at the Hotel Ambassa-
dor.

The CeCo delegation will include the
following: Ernest Kauer, president; E.
T. Maharin, vice-president in charge of
sales; N. O. Williams, vice-president
in charge of engineering; Max Maut-
ner, secretary; J. C. Buckley, advertis-
ing manager; Lary Hardy, general
sales manager, and Henry Bobker, sales
promotion manager.

Also the following representatives
from various district sales offices of the
CeCo organization: Jack Hedquist,
Fred Kauer, G. W, Oden, E. Matchette,
E. J. Tydings, Henry Grout, A. L. Witz,
John Klein. Supervising the technical
staff as aide to Mr. Williams will be
Franklin Snow Huddy, assistant chief
engineer,

E. R. Fuller and L. S. Gillette, of the
J. Walter Thompson Co., CeCo’s adver-
tising agency will accompany the CeCo
delegation from New York as will Fred
Baer, of Fred Baer & Associates, pub-
licity representative for the local tube
manufacturing firm.

Dubilier Clock CorpTHas
New “A” Dry Eliminator

A new “A” eliminator, known as the
Dumont Bone Dry, has recently been
introduced by the Dubilier Clock Corp.,
40-42 West Seventeenth street, New
York. Officials of the company de-
clare that this product is entirely new
in the eliminator field.

List price of the “A’” eliminator is
$28,50 and price to dealers is $9.75.

The Dubilier company alse manufac-
tures a noise eliminator and Dubilier
electrie clocks.

Stromberg to Fight
Commission’s Order to
Restrain Station WHAM

Commenting Dby telephone from
Rochester Saturday on a restraining
order against the Federal Radio Com-
mission in the case of Station WHAM,
Rochester, issued last Thursday by
Justice Hitz of the Supreme Court of
the District of Columbia, W. Roy Mec-
Canne, president of Stromberg-Carl-
son Telephone Mfg. Co., owners and
operators of the station, said that the
company was making a fight to keep
a clear channel for WHAM. The ad-
vantages of clear channel broadcast-
ing, it is contended, would not be avail-
able under the Commission’s order,
since Station KPNT of Muscatine,
Iowa, which would be assigned to the
same frequency channel is also a 5000-
watt station and fears are entertained
that there would be much heterodyning
between WHAM and it, if the channel
became effective as ordered.

“We endeavored to get a hearing
hefore the Commission and asked for
a reconsideration of the order as it
affected WHAM; but we were not
getting anywhere,” said Mr. McCanne,
“so, we got a restraining order which
will hold the matter in abeyance until
we can get a hearing bhefore the full
Commission.”

“We want to support the Federal
Radio Commission and we do not want
to interfere with the development of
radio. We are prepared to cooperate in
any way that will bring improvement
in service. But we feel that the Com-
mission’s order restricted our service
and took away from us the clear chan.
nel we now have.

The restraining order issued by
Justice Hitz also provides that the
Commission should in no way interfere
with the operation of WHAM until the
Court has an opportunity to hear the
argument on the case. The Commis-
sion is also directed under the order to
regulate with WHAM on 1150 kilo-
cycles, which is its present wavelength
and which it will continue to use until
such time as the matter is definitely
decided.

Wilbur Tillitt Joins
Ken-Rad Sales Staff

Owensboro, Ky., Friday.

Wilbur C. Tillitt has recently joined
the sales staff of the Ken-Rad Corp.,
this city, maker of Ken-Rad radio
tubes, and will cover the western Penn-
sylvania, Ohio and West Virginia ter-
ritory.

In speaking of Mr. Tillitt’s appoint-
ment, Richard E. Smiley, sales manager
for the local tube organization said:
“We are pleased to have a man of M,
Tillitt’s calibre with us, representing
as he does, the high ideals and pro-
gressive policies of this corporation.
We know he will be an asset to the
industry in the Tri-State territory.

TURNER LIPPE TO MOVE

TO LARGER QUARTERS
Newark, N. J., Friday.
The Turner Lippe Co., Inc., distribut-
ing organization for Silver radio in the
northern New Jersey area, will move
on May 1 to larger quarters at 37-39
William street. The company is at
present located at 58 William street.
In addition to Silver sets, the Turner
Lippe Co. also distributes RCA Radio-
trons and National Union tubes.

]

(. W. Volkenant, Sparton
Engineer, Claims Travel
Record Among Radio Men

JACKSON, MICH., Thursday.

With more than 125,000 miles behind
him during the past nine months, the
traveling championship of the radio in-
dustry is claimed by Gordon W. Volke-
nant, radio engineer with the Sparks-
Withington Co., this city, and he wants
to hear from challengers.

During this time Mr. Volkenant has
been in forty-four States, Canada, Mex-
ico and Cuba. He has contacted 90 per
cent, of the Sparton distributors in
their own cities, and has repeatedly
used all four major forms of trans-
portation: air, rail, water and auto-
mobile. He doesn’t include the shoe-
leather travel.

A typical example of how Mr, Volke-
nant rolls up the mileage was furnished

s

GORDON W, VOLKENANT

when he carried Sparton’s model 589
into all kinds of out-of-the-way places
for tests, before it was introduced. He
personally conducted tests ranging from
Florida to Mexico and from Cuba to
northwestern Canada.

Another example was furnished re-
cently when he received instructions to
address a meeting of service men in
Boston. The instructions came while
in Miami. Arriving in Boston, a tele-
gram awaited, ordering him to Denver
the next day. Spending one-half day
in Denver, he was ordered back to
Newark, N. J., and from Newark to
San Antonio. During all this time he
did not sleep in a bed. He says when
he does get into a hotel he frequently
wakes up flat on his back on the bed
trying to lasso his legs with his trou-
sers from force of habit acquired in
Pullman berths,

Mr. Volkenant is an ex-aviator and
travels a great deal by air. He mod-
estly lays claim to the mileage cham-
pionship, and wants to compare notes
with any who challenge the claim.

EXPECT 28¢ A SHARE
INTERIM DIVIDEND ON
AMERICAN COLUMBIA

The interim dividend on the American
shares of Columbia Graphophone is ex-
pected to be in the neighborhood of 28
cents a share, it was stated last week.
The 15 per cent. interim dividend de-
clared at this time last year was credit-
ed to Anerican shareholders at 28 1/10
cents a share,
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Metropolitan
Distributor

®

BUSHWICK

DISTRIBUTING CO., Inc.

17 West 60th Street
Columbus 2818
New York, N. Y.

1755 Bushwick Avenue
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Brooklyn, N. Y.
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Distributor

McPHILBEN-
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17 West 60th Street

Columbus 4470-1
NEW YORK, N. Y.

68 34th Street
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CHIGAGO DEALERS
MAINTAINING SET
STOCKS AT NORMAL

EAGER FOR NEW MODELS

Majestic Rushing Work on New
Factory — S. F. Patchin Will
Attend Conference at Edison
Factory Headquarters.

Cuicaco, ILL., Friday.

Business with retailers as well as the
wholesale distributors and manufactur-
ers has slowed down somewhat in the
last week or so. Manufacturers here
are sparing with their words as to
what they will bring out for the June
show and as a result the situation has
developed a quiet aspect. Retailers are
meanwhile utilizing other means to bol-
ster up their slow business and are dis-
playing athletic goods and refrigera-
tors, Especially is the latter true of
Majestic dealers who are all primed to

make a vigorous campaign for the Ma-
jestic electric refrigerator now coming
on the market,

Co-incident with the advent of the
new Majestic refrigerators, the Grigs-
by-Grunow Co. this week announces
the start of construction on its new
$100,000 plant in which it is planned
to build the refrigerators for the Ma-
jestic Household Utilities Corp., as the
affiliated organization is known. The
new plant, to be 155 by 240 feet in
size, will be located at the G.-G.
grounds at 5801 Dickens avenue and
is scheduled to be finished by June.

Howard E. Richardson, vice-presi-
dent and general manager of Young,
Lorish & Richardson, Sparton distribu-
tors here, has again this year taken
up enthusiastically the sale of motor
boats and motors, selling these prod-
ucts, however, through Wilson & Rich-
ardson, of which he is president, and
which distributes Chris - Craft motor
boats and Century and Evinrude mo-
tors. He has been spending much of
his time of late in making practice
tests and demonstrating to prospects in
connection with the annual motor boat
show which has been in session here
all this week at Navy Pier.

The Perfection Radio Store, at 341
8. Clark street, has closed out and sold
most of its stock to the Radio Outlet
Store next door.

Robert Sampson, son of Peter Samp-
son, president of the Atwater Kent dis-
tributing firm bearing his name here,
is a very proud boy these days and is
envied by all of his pals who are not
fortunate enough to be able to drive a
Johnson outboard motor boat, which his
father’s concern also wholesales in this
territory. Young Sampson had his piec-
ture taken last week showing him driv-
ing one of the newest Johnson boats
and was accompanied by several of his
friends. The picture was reproduced in
the Daily Times.

The Amber Electrical Supply Co. has
moved to 620 Jackson boulevard from
553 W. Madison street, now being lo-
cated in the heart of the wholesale
radio and electrical supply distriet.

Typical of the retail concerns about
the city, Lyon & Healy are doing some
business in their retail department.
Radio stocks are being augmented only
as sets are sold, keeping the inventory
at normal. On Wednesday night, ex-
ecutives of the firm gathered over the
festive board at the Palmer House

STONER PIANO NAMED
EDISON DISTRIBUTOR
FOR IOWA TERRITORY

Orange, N. J, Friday.

Thomas A. Edison, Inc., has recently
appointed the Stoner Piano Co., 6f Des
Moines as Edison Edison radio distri-
butor in the Iowa area. The negotia-
tions were handled by Roy S. Dunn and
A. E. Emrick, officials of the Edison
organization,

The Stoner Piano Co. has been active-
ly identified with Jowa enterprises for
more than thirty years and ranks as
one of the State's most prominent
musical merchandise concerns. The
state-wide distribution of Steinway
pianos is one of the firm’s activities.
The Stoner conipany has also built an
enviable record in the wholesale mer-
chandising of several leading radio
lines.

The general dirvection of the com-
pany’s affairs is in the hands of T. I,
Stoner, president; F. T. Brand, treas-
urer, and M. E. Wallace, secretary.

In becoming associated with Thomas
A. Edison, Inc., the Stoner Piano Co.
inherits the large Edison phonograph
following in Iowa. As one of the Stoner
officials said, “We firmly believe that
before 1930 closes, Thomas A. Edison,
Inc., will have every reason to look
with pleasure upon the record set by
the Stoner Piano Co.

Sales and service facilities of the
Stoner organization have been expand-
ed to assure the utmost in cooperation
and assistance to the Iowa Edison radio
trade. In addition, plans has been made
to cover the State in a most intensive
manner.

where plans were made for taking part
in National Music Week.

P. H. McCullough, factory represen-
tative for the Colonial Radio Corp.,
Long Island City, was a visitor during
the week, conferring with W, H. Allen,
Chicago district manager, and exhibit-
ing one of the new models the com-
pany will bring out at the June show.
Mc. McCullough intended to visit other
Colonial representatives in Duluth, De-
troit, Grand Rapids, Kansas City, St.
Louis and other cities before returning
east -for the show.

The radio store which has been locat-
ed since last winter at 229 S. Wabash
avenue, is disposing of the stock of the
bankrupt Rialto Music Houses, has
liquidated through auction and closed
up the business, Some of the patrons
of the Rialto company who were making
time purchases have been notified
henceforth to make their payments at
two stores, one northwest at 2412 W,
North avenue and one south at 6614 S,
Halsted street.

Stocks of the Electrical Appliance
Co., which has been in the process of
liquidation since late last fall, were
closed out at auction this week at the
plant on West Jackson boulevard.

S. F. Patchin, local manager for the
Edison Distributing Co., plans to leave
in about two weeks for the factory
where conferences will be held regard-
ing new merchandising plans, ete, for
the coming season.

The Electrical Research Laboratories
are making ready to exhibit their new
models in special cabinets, built in the
Erla cabinet plant. Erla will be shown
in Booth C22-23 and also in demonstra-
tion room CC8 in the Atlantic City
Auditorium, local officials advise.

—W. H. ALEXANDER.
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SPARTON LOOKS FORWARD

N THIS, our thirticth anniversary

year, we find ourselves in the
strongest position we have occupied
in our entire history. We find ourselves,
too, with what we believe to be the
most stable and capable dealer organi-
zation in all radio. With this back-
ground we have thrown ourselves into
ambitious plans for 1930-31, and will
announce at the Atdantic City Show
new developments that merit the
concentrated attention of every for-
ward-looking dealer. Make a note
of this.

THE SPAR KS-WITHINGTON COMPANY
{Established 1900}
. JACKSON, MICHIGAN, U. 8. A.
Pioncers of Electric Radio without batteries of any kind

SPARTON RADIO

“Radio’s Richest Voice”’
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PERFORMANCE
STYLE
SECURITY
REPUTATION

All these dictionary
words are FACTS in

-
=l RADIO

MACKENZIE RADIO CORP.

Distributors for the Bronx, Northern Jersey,
New York State

Bogardus 0280-1-2-3.4.5
1225 Broadway New York, N. Y.

The line

thruout

cam

~LONG DISTANCE «

TRaug Mann’ mig.

that not

. only “looks good*
at the beginning
of a season. but
that makes good

il season.

JTH

AUIé%HE{’—V——-

RADIO

NORTH AMERICAN RADIO (CORP.

1845 Broadway « New York

Nietributors for — Manhattan — TBrooklyn — Long Isdland — Staten Island

weas-RADIO
Exclusive Wholesale Distritutors

TRILLING & MONTAGUE

N. W. Cor. 7th & Arch Sts., Phila. Pa.

Exclusive Wholesale Distributors

NORGE Electric Refrigerators

“GROW WITH US”’

’ J. L. Leban Assumes
Sales Direction of
Yan Horne Tube Co.

Franklin, Ohio, Monday.

After having been vice-president and
general sales manager of the Van
Horne Tube Co., here, for almost a
yvear, J. L. Leban, has just assumed
complete control of sales after dispos-
ing of all other business interests.

Mr. Lebhan, still in his early thirties,
has had a most unusual career, and has
been closely associated the radio indus-
try ever since it assumed a commnercial
aspect.

Nine years ago, when crystal detec-
tors first became popular, Mr. Leban
became associated with the Foote Radio
Corp., and was territorial sales man-
ager for them for three years. After
attaining success in this field, he be-
came a manufacturers’ representative,
and for six years represented several
leading radio manufacturers. ILocated
in Philadelphia for a time, Leban repre-
sented the Chelten Electric Co., Inter-
national Resistance Co. and the Sona-
tron Tube Co., then of Newark, N. J.

Later, moving his offices to Cleve-
land Ohio, he built up a strong group
of lines, These manufacturers included,
Silver-Marshall, Inc.; Temple, Inec.;
Kodel Radio Corp.; Aero Products Co.,
Chicago; Arthur Lynch, New York
City; Lundquist Manufacturing Co.;
Insuline Corp. of America; Supertron
Radio Co.; 1. S. Brach Co.; Ansonia
Manufacturing Co.; Leslie F. Muter
Co.; Al Carlson Manufacturing Co.;
Harvard Manufacturing Co.; Lincoln
Manufacturing Co.; Acme Manufactur-

ing Co, of St, Louis. The greatest

volume of sales, however, was produced
by the Steinite Radio Co., being mid-
western sales manager for that cem-
pany for several years.

With this great wealth of experience,
and personal acquaintanceship of prac-
tically every large distributor in the
United States and Canada, Leban now
joins the sixteen year old Franklin
company in its “expansion year.”

Associated with Leban is D. M. Kas-
son, president of the company, and well
known in the radio field; Dr. J. S, Van
Horne, one of the industry’s leading
authorities on vacuum tubes; and E.
T. Flewelling, pioneer radio engineer
and inventor of short wave equipment
and radio service instruments of all
types.

The Van Horne Tube Co. has just
recently introduced copyrighted “Cer-
tified Tube” idea to the trade. This
departure in radio tube construction
provides an individually plotted charac-
teristic curve for every tube. This
chart is packed with the tube and the
unit carton wrapped and sealed to guar-
antee the purchaser that he is receiv-
ing a tube, especially tested, and record-
ed in accordance with recognized stan-
dards.

A vecent addition to Van Horne
products is the Van Horne-Flewelling
Tube Checker. This instrument was
designed by E. T. Flewelling, and pro-
vides means for testing every standard
tube in use today, in a quick, under-
standable manner, it is said.

LORELEY RADIO FILES
BANKRUPT SCHEDULE

A schedule in bankruptey was filed
last week by Charles E. Stein, doing
business as Loreley Radio Co., 305 East
204th street, New York. Liabilities
were listed at $3,648, and no assets,
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ONCE again you are at the threshold of a
new season. New lines, new models will be
shown you in all their spic-and-span allure-
ment. High-sounding adjectives and low-
sounding prices will greet your ears from
all sides. Enthusiastic salesmanship will vie
with spectacular publicity to gain your sig-
nature “on the dotted line”. It’s the Annual

Session of Pre-Season Promises.

This season, more than ever before, the wise
and alert radio dealer has cause to pause
before “signing up”. Emerging from the
bitter experience of ruthless price-cutting
and “dumping” by manufacturers of so-called
standard sets, remindful of the distress mer-
chandise foisted on the market by bank-
rupts, he has learned his lesson. Especially
is he minded to look back over what has
happened during the past season to lines that

*

LOOK BACK

before you leap ahead...
Mr. Radio Dealer!

A word to the wise..from Zenith

“looked good” at pre-season showings a

year ago.

Zenith, too, will soon present new models
...over which you will greatly enthuse. But
Zenith has something more to offer than the
sets, themselves...an uninterrupted, fifteen-
year record of price adherence throughout

each season.

Zenith never over-produces. Zenith sets are
never sold as distress merchandise; nor are
their prices cut. The Zenith dealer is never
confronted with a depreciated inventory at
an unexpected moment; nor does he have
disgruntled customers because of sets having
been reduced in price after their purchase.
Zenith offers you not only a line that “looks
good” at the beginning of the season, but
that makes good throughout the season. Look
back before you leap ahead, Mr. Radio Dealer!

JTH—
AUTO MA#‘;—_—

2~ =..RADIO

ZENITH RADIO CORPORATION : CHICAGO, ILLINOIS
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Here they are...The new trail blazing Fadas

YOUR

Fada Headquarters ar the Rits-
Carlton Hatel, Atlantic City, dur-
ing the Trade Show. June 2—6.
Also see Fada Booths 22.23.2.4.25,
Section A, Atlantic City Auditorium,

‘The New Fuda 41—Uighboy,
8218 without tubes.

% Flashograph...as dial is
turned favorite stations are
announced in lights, by name,
perfeetly tuned.

% Automatic Volume Con-
trol . .. constant level detec-
tion enables Fada reccivers to
produce and hold a constant
loud-speaker volume from any
signal entering the antenna,
whether it be weak or strong.
Fading is eliminated, all sta-
tions within range of the set
are received at volume level
selected by listener,

% Noise Filkter...a device
that eliminates or minimizes
noisc by entting out high fre-
quency disturbances, permitting
pleasurable reception under

ONLY THENEW FADAS

adverse reeeption conditions,

% Pre-selector Tuning ...
insuresrazor-sharpdependable
scleetivity and prevents cross
talk or domination by power-
ful local stations.

% Double-coupled Trans-
formers...maintains uniform
amplification over the whole
broadcast band, resulting in
uniform sclectivity and sensi-
tivity all the way across the dial.

% Two-eclement Dejecior...
provides straight line distor-
tionless detection so that all
parts of a program (loud or
low)'are detected in their origi-
nal studio proportions.

% Fada Radio receivers carry
the approval of the Under-

1920 - SINCE BROADCASTING

The Fada 46—Highboy, $228 without tubes
IAVE 1LL TIHNESE FEATURESN

writers Laboratorics of the
National Board of Fire Under-
writers.

% Nine Tubes...three sereen
gridstype’2 tinradio frequency
slages insure maximum gain,
one 27 operating as a two cle-
ment detector and a four tnbe
audio system consisting of two
27 and two 15 tubcs in eom-
bination resistance and push-
pull transformer coupled for
finest quality, onc type "80 full
wave rectifier ... humless oper-
ation; complete shiclding;
local-distance switch; remote
control shaft: phonograph con-
nectionautomatically controlled
from tuning dial and radio vol-
nme eontrol is also the volumne
control for phonograph.

BEGAN - 1930
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bristling with new important sales making features

APE IN A PADIO THATS
"THERE” TODAY... AND
STILL THERE TOMORROW

Are yon a radio dealer whose profits have been more imaginary than real?

Did a manufacturer abandon the field, leaving you to hold the bag;
did you sell a cheap set, requiring irritating after-service that ate up
the meager profit; did the set sell too low to allow a trade-in that left
a profit; was your discount not enough higher than your operation
expense to be safe?

Mr. Dealer-with-this-experience, consider the Fada franchise. No Fada R 5_

o . S 3 : The New Fada 42— Open
dealer has ever suffered from the sore spots just mentioned. He sells Fance Lov o 150 st
a product that gives enduring satisfaction. He sells a beauty of tone out tubes.

that year after year other radios fail to match ... housed in luxurious
cabinets that are masterpicces of the wood-worker’s craft.

The new Fada models are ready. They bristle with features import-
ant to pleasurable reception. No other radio on the market contains
them all. Features that are honest-to-goodness selling points, not glib
talking points. Be sure 1o note them in another part of this message.
In allotting importance to them, bear in mind that Fada was the first
company to present Neutrodyne commercially to the public, and the
first company to develop a circuit basically correct for 227 heater tubes.

The New Fada 47—Radio-
PhonographCombination,

Fada has weathered a decade of overnight revolutions in radio en-
$328 without tubes.

gineering, marked by heavy manufacturer-mortality. Where others have
failed and disappeared, Fada has prospered and its dealers with it. And B o i “
Fada will be making the best radios it knows how to make, when other _ ' .
names are but a memory, perhaps none too fragrant.

Investigate a Fada franchise...today. You will find it means, not
only a great product in tune with modern needs, but also eager co-
operation, intelligent helpfulness, a disposition to share in the profits
and pleasures of a great industry.

F. A. D. ANDREA, INC., LONG ISLAND CITY, N. Y.  movoiomo o

ing Door lLowhoy, 8188
PRICES SLIGHTLY HIGHER WEST OF THE ROCKIES, IN CANADA, AND FOR EXPORT without tubes.

All the new Fada models also
available for 25-cycle A.C. aper-
ation at a slight increase in price

15
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Hard - Boiled
Dealers

PLEASE WRITE!

The hot water of last
fall made a lot of you
hard - boiled. You’ve
discovered that it cost
a lot of your receiver
profits when misbe-
having tubes had to
be replaced — not to
mention the cost of
time for service men
to make these replace-
ments.

Take nobody’s word on
tubes—not outs, eith-
er. Make a simple ex-
periment. Buy just a
few Sylvania Tubes
for a couple of your
new receivers. Com-
pare their service rec-
ord with the average
of other tubes.
Sylvania believes a
guarantee is some-
thing built in by en-
gineers and not just
printed on paper.

Chip the Coupon Below.
Make the Test

~— and Know!
SYLVANIA PRODUCTS (0.
Emporium Pennsylvania

The home of the Sylvania

Foresters, who are heard

each week over Wz, KDKA,

KWK, KYW, WBZ, WBZA,

WHAM, WLW, WREN, KFAB,
WGY.

RADIO TUBES
Licensed Under RCA Patonts

-y —— - ———

Sylvania Prodacts Co.

Emporium, Penna.
I'm open-minded on this thing and I'll

invest the dealer's price of a couple of

sets of tubes for a

© D0esoocaa0 receiver, model

Name ....... .... Address .

PHILADELPHIA, PA., Friday.

As the distributors report on the new
radios shortly to be introduced to the
trade, there is noted a more optimistic
tone to the industry in this city, Whole-
salers and dealers are marking time
for the present, believing that improve-
ment will be sure to come when the
newer sets are at hand.

There has been fair demand for re-
cordings of artists appearing in the
talkies.

Among the wholesalers of radio and
electric refrigerators who were promi-
nently linked with the Refrigeration
Show staged recently in the Edison
building, at Ninth and Sanson streets,
were Trilling and Montague, distribu-
tors of the Norge electrical refrigera-
tors, Schimmel Electric Supply Co.,
distributors of Copeland, and General
Electric Supply Corp., distributors of
the General Electric. Other types of
electric refrigerators on view were the
Electrolux, Kelvinator, Merchant and
Evans, Servel, Wellsbach, Frigidaire
and Zerozone.

The executives who staged the Re-
frigeration Show were Joseph Neutra
of the Schimmel Electric Supply Co.;
A, L. McMillan, manager of the re-
frigeration department of the Philadel-
phia Electric Co.; R. L. Scholl, sales
promotion manager of Judson C. Burns
Co., Frank Pierce, sales manager of
J. J. Pocock, Inc.; George Conover,
director of the Electrical Association of
Philadelphia, and Miss Clara Tillessen,
advertising manager of Philadelphia
Electric Co.

Trilling and Montague gave a fine
exhibition of the Norge refrigerators,
made by the Norge Division of the
Borg-Warner Corp. The Philadelphia
distributors already have sold several
carloads of these refrigerators since
their acquisition of the line a few
weeks ago. William Morgan, represent-
ing the Norge manufacturers in the
Pennsylvania territory, was present at
the booth throughout the show. He
was formerly a member of the now dis-
solved firm of Van Dyke and Keller
Brothers, manufacturers of pianos in
Scranton, Pa. He has a host of friends
in the music and talking machine trade
in this section.

The Copeland refrigerators were ex-
hibited under the auspices of the local
distributors with Joseph Neutra, mana-
ger of the sales department, super-
vising the displays. He was assisted
by W. E. Young. George Mclllhenny,
general sales manager and vice-presi-
dent of the Copeland Sales Co., of De-
troit, was a visitor.

General Electric refrigerators are
sold through the radio and electric
appliance dealers, Judson C. Burns, of
1101 Chestnut street, and with twelve
branches located throughout the ctiy.
The General Electric Supply Corp. co-
operated in the displays.

A drive was launched by the Radio
Retailers’ Association of Philadelphia
for the elimination of misleading ads,
at the session of the organization held
recently at the Arcadia Cafe. More
than sixty dealers and the distributing
houses of the Quaker City joined in
the movement to promote fair adver-
tising. President Alexander Gettlin,
head of the firm bearing his name at
5630 N. Fifth street, called the meet-

THE TALKING MACHINE and RADIO WEEKLY

REFRIGERATION SHOW STIRS MUCH INTEREST
AMONG PHILADELPHIA RADIO-MUSIC DEALERS

TRILLING AND MONTAGUE FEATURE NORGE AT EXHIBIT

Radio Retailers’ Association Launches Drive for Elimination of Mis-
leading Statements in Set Advertising — Frank Evans Named
Sales Manager of Motor Parts’ Philco Division.

ing for the purpose of acting upon the
proposed plan to secure co-operation
of the dailies. The latter were repre-
sented at the session by their adver-
tising managers. The featured speak-
er was Hugh Smith, of the Better Busi-
ness Bureau, who formulated a plan
and submitted it to the newspapers. In
co-operation with the radio dealers the
newspaper advertising managers adopt-
ed a resolution to obtain full truthful-
ness in advertising of sets that are
offered for sale, The ads are to state
exactly why the sets are being offered
at prices that are below the usual, to
give details if they are to be discon-
tinued by the manufacturers and other
factors causing the special offer.

L. E. Hilduser, Philadelphia district
manager for the Grigsby-Grunow Ce.,
with headquarters in the Philadelphia
distributing branch of Peirce-Phelps,
Inc.,, merged with Penn Phonograph
Co., 437 N. Fifth street, has been as-
signed to cover the Baltimore area, this
to be included in the Quaker City and
Pennsylvania territory. He will cover
the city of Baltimore, West Virginia
and a small portion of Virginia in addi-
tion to the local trade and will work
in conjunction with the Baltimore dis-
tributors, Eisenbrandt Radio Co.

Frank Evans, who has been affiliated
with radio merchandising since 1920,
has been appointed sales manager of
the Motor Parts Co., Philco branch,

Fairmount avenue and Twenty-fourth
street. Evans was formerly district
representative for the Amrad Corp. In
1920, with R. J. Mathews, general
manager of Motors Parts Co., Philco
branch, he organized the Philco Serv-
ice Warehouse at 1518 Vine street,
where were distributed the Philco Grid
batteries. Following the dissolution of
this firm, Mr. Mathews joined Motor
Parts Co. A banquet of the employes
of Motor Parts Co. was held recently
at which announcement was made of
the appointment of Mr. Evans to the
staff.

A group of 20 sales representatives
and officials of the Philadelphia Motor
Accessories Co., 3129 N. Broad street,
were the guests of the All American
Mohawk Co., manufacturer of the Lyric
radio, at a dinner and sight-seeing trip
in Tonawanda, N. Y., recently, when
they visited the factory and then were
taken to Niagara Falls by automobile
and there dined at the Wolf’s Head Inn,
where the hospitality of Mr. Farny
Wurlitzer, head of the manufacturing
concern, was extended the visitors.
Those from the Philadelphia firm who
were in the group were David D. Weiss,
president and secretary; H. I. Landis,
treasurer; W. D. Harris, purchasing
agent, and C. W. Conroy, assistant
sales manager, all of the Philadeiphia
Motor Accessories Co.

Crews have been formed to co-oper-
ate with ‘dealers in the sales of the
Kennedy radios through the courtesy
of the local distributors, Trilling and
Montague, and the Kennedy Radio
Corp., of South Bend, Ind. These crews
are composed of groups of four who
make house-to-house canvasses for the
dealers. Among such firms being sup-
plied with crew workers is the Uni-
versal Radio Corp., which operates two
stores in this city.

—CARR.
‘ MADE POSSIBLE
GREAT GREATER
PHILCOS PHILCOS
IN = FOR
1929 ALL-ELECTRIC RADIO 1930

WEEKLY BULLETIN

If it’s dry, she digs deeper.

more eggs.

Not on your life,
cackles for eggs.

Exclusive “PHILCO™ Distributors
for Bronx, Westchester, Queens,
Nassau and Suffolk Counties.

DIGGING

Hard work means nothing to a hen.

worms and laying eggs, regardless of what the business prognosticators
say about the outlook for this or any other year. prog

If the ground is hard, she scratches harder.

If it’s wet, she digs where it’s dry.
If she strikes a rock, she works around it.
If she gets a few more hours of daylight, she gives us a few

But afways she digs up worms and turns them into hard-shelled
profits as well as tender, profitable broilers.

Dig you ever see a pessimistic hen?
starving to death waiting for worms to dig themselves to the surface?
Did you ever hear one cackle because work was hard?

They save their breath for digging and their

Success means digging. Are you?
From THE BRANDING IRON.,

1930 Another Philco Year

\% %s
UNIVERSAL RADIO COMPANY
536 Bergen Ave.

She just keeps on digging

Did you ever hear of one

New York City
Ludlow 1800
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YIGOROUS CAMPAIGNS
STIMULATE SALES IN
GLEVELAND DISTRICT

‘JAKE & LENA’ DISCS GO BIG

Starr Piano Co. Has Formal Open-
ing of New Refrigerator De-
partment — Ohio Radio Trade
Ass'n to Hold Meeting May 12,

CLEVELAND, OHIo, Friday,

The big semi-annual sales of down-
town department stores the past week,
known as “May Day,” “Value Day,”
“Lion Day,” “Comparison Day,” etc.,
proved conclusively that the public is
certainly radio-minded, as hundreds of
sets were sold, Radio departments of
the various big stores presented a busy
appearance. Many extra salesmen were
employed for the occasion. Thousands
of people from surrounding towns were
attracted to the city and there was a
veritable orgy of buying of all sorts
and kinds of merchandise. It seemed
inconceivable that there was such a
thing as a business depression after
seeing the crowds that jammed every
department of the various stores. A
large number of iceless refrigerators
were sold, too.

The Euclid Music Co., Euclid avenue
and Seventh street, is holding a public
auction. The company is not going out
of business but is taking this means to
reduce its stock, It is the first auction
in a music store in the downtown sec-
tion for many years.

The Victor records of “Jake and
Lena” are proving to be among the
biggest hits Cleveland and surrounding
territory has ever known. The stock
of the Cleveland Talking Machine Co.,
Victor distributors, was entirely ex-
hausted, so great was the demand, and
two additional numbers just released
are going over just as big. This team,
Gene and Glen, whose radio stunt is
known as ‘“Jake and Lena,” has at-
tracted nation-wide attention. They are
on the air over station WTAM twice
daily and are as popular today as they
were on the first appearance several
months ago. They broadcast for the
Apex Mfg, Co, who now control the
manufacture and sale of Victoreen
receivers,

The City Ice and Fuel Co., with head-
quarters in Cleveland, has announced
that it will enter the iceless refrigera-
tion field by selling a well known make
direct to the consumer. The company
operates one hundred and twenty-three
plants in twenty-one States, and after
making an exhaustive survey of the
field, has decided that the American
public is still possessed of plenty of
buying power despite the business de-
pression. The new plan will be first
tried out in a few of the larger cities,
including Cleveland. A, B. Curtis, Jr.,,
who has had a wide experience in the
refrigerator fleld, will have charge of
this territory.

The formal opening of the Starr
Piano Co.’s new iceless refrigerator de-
partment took place last week, It is
located on the main floor and the vari-
ous models of the new “Starr-Freeze”
are all on display. P. B, Graham, man-
ager, has had considerable experience,
and came here from the factory. The
company will put on a house-to-house
campaign to introduce the new product
shortly. B

Wurlitzer’s are having their entire

store re-decorated and minor changes
made. They have used large news-
paper space and disposed of a great
deal of radio and small goods.

There is every indication of a bhig
turnout for the general meeting of the
Ohio Radio Trades’ Association which
will be held May 12th, at which time
the program of activities for the Sum-
mer will be outlined.

Some of the work done by the pupils
of the public schools in the Music Ap-
preciation Contest of the Cleveland
Symphony Orchestra is being displayed
in the window of the Lyon & Healy
Co, where it is attracting a great deal
of attention, The work consists of a
cut-out of the entire orchestra in black
and white which forms the center of
the display. Sketches, scrapbooks, etc.,
are also included. The various instru-
ments by the orchestra are also on
view. The Lyon & Healy store has
been crowded for several weeks past
by those purchasing tickets for the
Metropolitan Opera Co,

The Aitken Radio Corp., distributor
for Crosley, has just had its quarters
entirely re-decorated and they present
a very nice appearance. The new Cros-
ley “Companion” series is moving well
and a good Summer’s business is looked
forward to.

Cushman Refrigerator Co. opened a
school for salesmen this week. The
men are being given a course in sell-
ing General Electric refrigerators. Slo-
man and Mackinnon, Westinghouse dis-
tributors, have commenced a direct sell-
ing campaign to put these refrigerators
into homes. They had a very attractive
exhibit at the recent “Homes Beauti-
ful” exposition, New showrooms are
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Nat’l Light, Radiola
Exclusive Distributor
In Brooklyn Territory

Vernon W. Collamore, manager of
the Radiola division of the RCA Victor
Co., Inc., has disclosed the appointment
of the National Light and Electric Co.
as Radiola distributor in Brooklyn and
Long Tsland. Tor the last eight years
this organization has merchandised
Radiolas in Newark and northern New
Jersey.

The officers of National Light and
Electric Co. include George Ollendorf,
president; Harry Hirsch, treasurer,
and . S. Robinson, sales manager.

The RCA appointment causes the
National Light and Electric to concen-
trate all of its efforts in the new terri-
tory. The entire offices, warehouse and
personnel have been moved to Brook-
lyn where the company formerly oper-
ated a branch office. Further expan-
sion is in progress which will complete-
ly equip National Light and Electric
for carrying on an elaborate program
of RCA Radiola distribution.

on Euclid avenue, near East Twenty-
second street.

The practice of some downtown stores
advertising radios models as late mod-
els, when they are not, is being put a
stop to by the Better Business Bureau.
They have threatened prosecution in
several instances,

—DIHM.

South’s Oldest Kent
Dealer Features Fine
Amos 'n’ Andy Display

KNOXVILLE, TENN., Friday.

MeNutt & Co., this city, who have
handled Atwater Kent radio exclusively
since 1922 and are known as “The old-
est Atwater Kent dealers in the South,
handling Atwater Kent exclusively,”
recently installed an Amos 'n’ Andy
window display so complete and un-
usual in its presentation that public
attention was arrested and a great deal
of favorable comment followed, it is
stated.

The MceNutt window trim was a re-
plica of the office of the Fresh Air
Taxicab Co., Incorpolated, as most
radio fans have built it in their imag-
ination. There was the table littered
with income tax blanks, cans of paint,
a hammer and other odds and ends
that Andy might be busying his tired
mind with. The Fresh Air Taxicab
sign was pasted on the wall, with the
words ‘‘Incorpolated” and “Presidunt”
properly misspelled. The calendar of
the Great Home Bank hanging on the
wall read “The Great Home Bank. Re-
posit your Money and Forgit it.” There
were also pictures of Madam Queen
and Ruby Taylor on the wall, and a
bucket of paste in the corner. Nor
was Amos’ little “Dawgie” forgotten.

Of course, the focal point of the win-
dow display was an Atwater Kent cabi-
net model radio, tied-in to the display
as the radio over which to hear “Har-
lem’s outstandingest taxicab men.”

' 1T TELLS
WHAT YOU ARE

You are continually having the prob-
lem of “Where can I keep my Records?”
put up to you and we have solved it.

In UDELL New Record Album Cabi-
nets we have combined attractive de-
sign, fine workmanship and beautiful
finish, with a real price that will enable
you to make a fine profit.

Write today for complete information.

DELL ANNOUNCES NEW
RECORD ALBUM CABINETS

The UDELL WORKS, Inc.

Established 1873

INDIANAPOLIS, IND.

]

No. 163 Udell Record Album
H 40" —W 26%” —D 16

Walnut
Holds 24-12 inch Albums—Record Capacity 288
0

Incorporated 1901

Cabinet
”

List Price $27.5
Without Albums
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TO EARN MORE

l‘l““v‘ e
otxchusively for
243500

MOBE HET PROFITS

: ' ' m .l i”“!l

ZrT YRR EERREERYY o

THIS FREE SALES TRAINING HAS HELPED HUNDREDS »
IT CAN DOUBLE YOUR EARNINGS TOO » » » » » » »

You can sell more, earn more, without paying a cent for need to succeed in business for yourself. Onlyoneweek

the training necessary. Without interference with your  is required. Your Majestic distributor has a plan that
present job, the Majestic Sales School gives you com- gives you transportation and tuition absolutely free.
plete training in salesmanship absolutely free. It adds ~ Write him for details today. For further information,
to your earnings immediately. It trains you for big- and particulars of registration, write F. A. Delano, Ma-
ger pay, a better future. It gives you the training you jestic Sales School, Lake Shore Athletic Club, Chicago.

el ket or el aclClug [Chicago T ounelof] You will meet such celebrities as these at the Majestic Sales School :

the Majesiic Sales School. Club privileges are Il{ENh PA e . TR D
- T rinino QUIN RYAN VLOSKA HAZEL EDEN MINNA OKOWSKY
yours during your training. Chief Announcer, /¥ G N « Donna Clicago Civic Opera Famous Violinist
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Only Majestic Radio

sold to a total of over

BEST REASON FOR

ALBANY, N. Y,

Majestic Products

Incorporated

Exclusively Majestic”’

90 Hudson Avenue

BALTIMORE, MD.

The Eisenbrandt Radio Co,

Pratt and Paca Streets

BOSTON, MASS.

Majestic Distributors, Inc.
Exclasively Wholesale
539 Commonwealth Avenue

BROOKLYN, N. Y.
Specialty Service Corp.

"Seruic‘e Is Our Middle Name’’
651 Atlantic Avenue

CHARLOTTE, N. C.
Shaw’s, Inc.

Majestic Exclusively
314 Tryon Street

CHICAGO, ILL.
The Harry Alter Company

340 N. Dearborn Street
Telephone: Whitehall 8300
Distributing Exclusively Majestic Radio

CINCINNATL O.
Majestic Distributing Co.

OF CINCINNATI
1042 Gilbert Avenue

O Mo > =

CLEVELAND, 0.

Majestic Distributing Corp.

OF CLEVELAND

4608 Prospect Avenue

DALLAS, TEX.

Radio Equipment Company

HOUSTON DALLAS SAN ANTONIO

DES MOINES, IOWA

Hieb Radio Supply Co.

1221 - 23 Locust Street

Des Moines, Iowa and Marion, South Dakota
Established Since 1879

DETROIT, MICH.
Detroit Electric Co.

101 East Jefferson Avenue

“Michigan’s Oldest Radio
Distributing Organization”’

Branches: Grand Rapids, Mich., Saginaw, Mich., Kal-
amazoo, Mich., Lansing, Mich., Iron Mountain, Mich.

HARRISBURG, PA.

Peirce % Phelps

merged with

Penn Phonograph Co.
Established 1898

HARTFORD, CONN.
Majestic Distributors, Inc.

D
I

|
B
U
T

R
S

HUNTINGTON, W. VA,

 Air-Ola Radio Co.

Exclusive Majestic Wholesaler
625 Tenth Street

INDIANAPOLIS, IND.

Capitol Electric Co.

““Capitol Quick Service’’

122-124 South Senate Avenue

JACKSONVILLE, FLA,

Southern Hardware & Bicycle Co.

20 East Fourteenth Street

KANSAS CITY, MO.

Sterling Radio Company

Kansas CityMa 9 Wid‘lifa.ﬂal‘, i

1515 GRAND AVE. 1st & ROCK ISLAND

LINCOLN, NEB.

R. S. Proudfit Co.

Established 1879

720 O Street

LITTLE ROCK, ARK.

Radio Sales Company

217 East Markham Street

For details, consult the e#(gjestic distributor nearest you
WORLD'S LARGEST MANUFACTURERS

]
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110,000,000 list in 9 months ending Feb. 28, 1930. HERE’S YOUR
ECOMING ‘AN EXCLUSIVE MAJESTIC DEALER RIGHT AWAY!

MEMPHIS, TENN.
Radio Sales Company

483 South Main Street

MILWAUKEE, WIS.
Badzar Radio Corp.
MAJESTIC for Profits

480 Market Street

AINNEAPOLIS, MINN.

The Roycraft Company

Specialized Wholesale Distributors

25 North Third Street

{EWARK, N. J.
North Ward Radio Co.

367 Plane Street

[EW YORK, N. Y.

Majestic Distributors, Inc. |

1775 Broadway

'KLAHOMA CITY, OKLA.

Harbour-Longmire Co.

Distributors

Jklahoma and Texas Panhandle

Y == ] 2T o > =

PHILADELPHIA, PA.

Peirce @ Phelps

merged with

Penn Phonograph Co.

437-51 No. Fifth Street

PHILADELPHIA, PA.

HARRISBURG, PA.

WILKES-BARRE, PA.

PITTSBURGH, PA.

Hamburg Brothers

963 Liberty Avenue

PORTLAND, MAINE

Majestic Distributors, Inc.

SALT LAKE CITY, UTAH

United Electric Supply Co.

117-119 West Fourth Street

SHREVEPORT, LA,

Radio Sales Company

225 Crockett Street

D

SOUTH BEND, IND.

Radio Equipment Co.

109 East Monroe Street

TOLEDO, O.
The Roberts-Toledo Company

Adams and Jackson Sts.

BRANCHES

LIMA, OHIO PIQUA, OHIO
222 So. Elizabeth St. Cor. Wayne St. & Penn Ry.

MARION, OHIO

WASHINGTON, D. C.
The Eisenbrandt Radio Co.

932 H Street, N. W.

WHEELING, W, VA.

Hamburg Bros.

1047 Main Street

WICHITA, KAN.

5131‘]1115 Radio Company
&ansas City Ma. @ chh:hjau

1515 GRAND AVE. 1st & ROCK ISLAND

WILKES-BARRE, PA.

Peirce % Phelps

merged with

Penn Phonograph Co.

Established 1898

- GRIGSBY-GRUNOW CO.,,

OF COMPLETE RADIO RECEIVERS

CHICAGO, ILLINOIS

Exclusive Manufacturers
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STEADY TURNOVER
OF SETS REPORTED
BY TOLEDO DEALERS

PLAN PORTABLE DRIVES

Retailers Enthused Over Refrig-
erator Sales Possibilities —
Toledo Radio Trade Body Holds
Election—Willis Day Succeeds
Firm of Day and Brinker.

ToLkpo, OHlu, Monday.

A steady movement of radio sets and
combinations is taking place in a ma-
jority of the leading music stores and
radio houses, here.

Dealers are making ready to receive
Crosley and Majestic lines of refrigera-
Retailers are hopeful that the
merchandise will be available soon in
order that they may be able to reap
the full benefit of the warm weather
home demand for equipment of this
kind.

Fire which resulted from a short
cireuit in a radio testing table theat-
ened an entire business block and de-
stroyed the Whiteney Music Store, 1419
Dorr street, recently. The music store
was the heaviest loser, damage amount-
ing to $5,000 to stock alone. This in-
cluded radios, phonographs, other musi-
cal merchandize and supplies. William

tors.

RADIO TUBES

NORTH WARD

RADIO CO. /nc
367 PlaneSt.Newark . N.J.

Whiteney, proprietor, formerly oper-
ated a similar store downtown on Su-
perior street but some time ago moved
to this location which is nearer to the
clientele he serves. Temporary quar-
ters have been opened on Door street
opposite the old location.

Officers and directors were chosen at
a meeting of Toledo radio dealers in
the Elks club on Wednesday evening.
This new organization is composed en-
tirely of retailers and is divorced from
the old association which was composed
of both wholesalers and retailers. The
other group has ceased to exist. Officers
are: Harold G. Miehls, president; Wil-
liam W. Baillie, of the J. W. Greene
Co., vice-president; Clifford Johnson, of
the Park Lane Radio Co., secretary,
and Edgar Allen, treasurer. Directors
named are William W. Baillie, Ed. Col-
lins, E. Allen, Harold Miehls, Dayton
Russell, Fred Gamble, Ed Smith, Clif-
ford Johnson and Bert Parker. A good
representation of dealers were present.
The purpose of the new organization
as explained by H. G. Miehls is to cor-
rect some of the abuses which now
harass the radio industry, chief of
which is the home demonstration prob-
lem. In the future all members will
report each demonstration to the credit
association before it is undertaken; the
association will check the prospect with
other similar demonstration. If it is
found that he is a habitual offender
further demonstration will be refused
unless he makes a down payment upon
the set.

The J. W. Greene Co. is enjoying an
improved radio sales volume. The bet-
terment is due, W. W, Baillie, manager,
stated to the drive on the Sparton, Ze-
ninth, Radiola and Vietor models.

In the Greene record section, Miss
Helen Baumgardner reported Rudy
Vallee’s “Stein Song” on Victor, “Sun-
ny Side of the Street” on Brunswick
and the “Gene and Glen” record as
leading sellers.

The Basil Radio Co. is conducting a
spring eampaign on Majestic and Spar-
ton sets. For the purpose of the drive
the sales force has been enlarged. New
methbers include A. L. Amstutz, J. M.
Stevens, James Morse and Leon J. Nit-
kins. Victor Basil is head of the house.

The United Music Store, in the the-
atrical district, reports a slight im-
provement in Sparton, Victor, Majestic
and Crosley demand. Harry Wasser-
mand, head of the enterprise, announced
that the house has heen awarded Ma-
jestic and Crosley electric refrigeration
franchises. An energetic promotion
campaign will be inaugurated as quick-
ly as the units are available, he said.
In order to properly handle the new job
the house has opened its own delivery
and service departments. Irving Berry
and Geo. Gleason are new members of
the sales staff.

In the record section, Miss Virginia

Bonneau reported “Sunny Side,” on
Columbia; “Thank You Father” on
Vietor and “The Moon is Low” on

Brunswick as selections fancied by
many patrons. Numbers from “Puttin’
on the Ritz,” which is playing at the
Valentine theatre, are also in demand.

Willis Day, West End Majestic and
Stewart-Warner dealer, has succeeded
the firm of Day & Brinker. During the
past year the house has carried elec-
tric refrigerators and no doubt a simi-
liar policy will be followed this summer
although no definite arrangements have
been completed as yet.

At the Toledo Radio Co., wholesalers
of the Sparton line, a fairly nominal
flow of orders is coming in, according
to Chas. H. Womeldorff, president. A
policy of addressing sales groups of
dealers inaugurated here has proved of
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benefit to both the house and the re-
tailer. Mr. Womeldorff recently re-
turned from a trip to the Sparton fac-
tory at Jackson, Mich. He will attend
the RMA Trade Show at Atlantic City.
Edgar A. Kopf, manager of the Colum-
bus Radio Co., will accompany him.

The radio, phonograph and record
sections of the LaSalle & Koch Co.,
department store, report a nominal
business on Sparton, Vietor, Crosley
and other lines. However, the plans
for the immediate future of the phono-
graph division are centered upon the
sale of portables. A campaign will be
launched early in May and will con-
tinue throughout most of the summer.
It is believed that by this method a
large number of records will be also
sold, according to Fred. Gamble, man-
ager. Miss Virginia Thomas, in charge
of records, reports the Columbia records
by Paul Whiteman, “Monterey” and “A
Bench in the Park,” “Sunny Side,” by
Ted Lewis and Rudy Vallee’s “Stein
Song,” leading sellers.

The Toledo Automotive Equipment
Co., distributor of Brunswick radios,
records and phonographs, is enthusias-
tic over the Brunswick-Warner Bros.,
combination. Sales Manager Peny
White believes the arrangement is a
fine thing for both parties. Already it
is announced that Brunswick products
will be advertised in all Warner Bros.
theatres. A dealer campaign is under
way which has for its purpose consu-
mer demand without price cutting but
upon the merit appeal.

The Cable Piano Co. has been suc-
cessful in closing deals through the
Victor trade-in plan on combinations.
Radiolas and Cable sets too, are show-

Unique Moving Display
For Sylvania Lamps

Emporium, Pa., Friday.

A new lamp merchandiser has re-
cently been introduced by the Nilco
Lamp Works, Inc., this city, maker of
Sylvania incandescent lamps. This new
product is called the moving color lamp

Sylvania Lamp Display

display, and is said to go considerably
further than the conventional color
changes in displays, which depend
mostly upon flashes of different colored
lamps. The display is shown in the
accompanying photograph.

The Sylvania Products Co., maker of
Sylvania radio tubes is a division of the
Nilco Lamp Works.

ing improved demand, it is reported by
C. B. Trowbridge, manager.
—SCHLACHTER.

Peerless Announces a New Quality Record Album §
For the Trade and Cabinet Manufacturers

o G
<

YOU IF DESIRED.

62-70 W. 14TH STREET

e e e e e T

P

A solid-back album that opens absolutely flat. Heavy brown
kraft envelopes, and exclusive patented loose leaf features
make this the finest and most exclusive album for the better
grade phenographs and combinations. Hand tooled gold deco-
rative backs, are a feature. DESIGNED ESPECIALLY FOR

Our regular line of albums has long heen consid-
ered the standard of the phonograph industry.

PEERLESS ALBUM CO.

#“

NEW YORK CITY

e e e e e e T M e T T
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e Hlost Amazing Radio

444

Value Ever Offered !/

A NEW Screen Grid, Neutrodyne Circuit, Power Speaker, AC Hedric,
Low Utility Console Model at an Unheard of Low Price '!!

Crosley “Companion-
ship”’ Series Models
in Wood Consoles

The CHUM

This model is a
uxeful  inconspic
uous, low 3 and 5-
ply walnut veneer
cahinet  for u-e
anywhere., An
improved Dynba-
cone moving
armature eleetro-
magnetic power
spesher i3 con-
cealed in the cabinet.  'ses six tubes
—two Nereen Grid. 1Tas built-in pow -
er supply  incorporating  gebwne
tronble-free  Mershon  condenser.

Dimensions: 28’2”
875

high x 27" long x 1434
Less Tubes

deep.  Amazingly low
priced at only, . ...

The PLAYMATE

This beautiful
wood  model s
hult of two-tone
walnut veneer,
The set incorpo-
rates the seven-
tube refined
CrosiLey  Mono-
trad  chassis. Tt
uses two Rereen
firid tubes.
Ihe Jatest refined Crostey Type " M™
Dyuacal power speaker is con

in the cabinet. Dimensions: 20}y
high x 28 Jong x 161"
deep. No radio vidue $90
ever approached  this

madel at only. ... .. Less Tubes

The COMRADE

This set is en-
elosed in the same
cabinet  as  the
PrLaymaTe but in-
corporates the re-
fined Crosrey
Unitrad eight
tube ehassis, giv-
ing somewhat
greater sensitivity
and  performance
due to the use of threc Rereen Grid

tubes instead of two.
$105

O1've never seen go
Less Tubes

much value in radio for

For those of your customners who
still wish to purchase radio sets
housed in the higher cabinets,
Crosley offers the two models
shown below.

The CRONY

An_ carly Awerican
design console of 3
and 5-ply waluut ven-
eer having center
panel of rich golden
maple with recessed
dial panel. leavy
top and mollinz.,  In-
corporates the refined
eight-tube  CrosLey
Unitrad chassis and
improved Crost Y Type " M" Dyna-
coil power speaker the same as in the
Comrape.  Dimensions: 42’ nigh
27" wide x 14%4" deep. No such

value in radio has ever
$112

been  offered  at the

sensationully low price
................... Less Tubes

The PARTNER

of
This handsome cuhi-

net, after the Freuch
manner, is built of
two-tone walnut ven-
cer with double doors
of diamond mutehied
els which open ta
it disclose  the instru-
J ment panel and the
speaker  grille. Toe
CurosLey PArrNERin-
corporates  the refined  eight-tube
: LEY Unitrad cof s and the im-
proved Crostey T
POWET SPOE
Covrape NY.
07 high x 283, long
x 161¢" deep  An as-

1e_as in the
Dimensions:

$118

Less Tobes

tonishing  radio  value

fur only .

The eagerness with which the public has
Buppy and

accepted the new CROSLEY
other models of the “Companionship”
Series 1s conclusive proof that low utility
cabinet sets are wanted!  The reception
accorded the Buppy shows that there is
an immense market for a low priced, re-
liable Sereen Grid, Neutrodyne, power
speaker, A. (. electric receiving set.
Many who could not afford higher priced

As a Bedside Table
the Bunny provides ample
space for uight light, a
book or two, telephone,
cte.

An improved

and is installed

-24, one No. -27 as a hias-type power detector
feeding into two No. -71As connected push-

In the Dining Room
the Bupny provides enter-
tuitnent and amusement
and serves as a telpormy
testing  place for muny
things.

The

under

2

o

jh;/

4
-

The BUDDY

5D

This handsome Buppy model
has a metal case with panels
in beautiful burl walnut finish.
The trim is silver and ebony
inlay effect.
shown are standard equipment.
CrosLEY Dynacone
power speaker is included at the price, m

the cabinet.
Uses six tubes, two Secreen Grid No.

pull, and a No. -80 rectifier tube.
in power supply unit incorporating genuine
trouble-free Mershon condenser.

TUBES

sets welcome the Buppy as a reliable

means of enjoying radio. Others find
it an economical avay to provide sev-
eral sets for radio reception in different
rooms of the home. Get in touch with
your Crosley distributor today. Get
your share of the profitable business
created by the amazing Buppy model
and its associate models in the new

Crosley “Companionship” Series.

As Occasional Table

the Buppy will become a
real companion providing
epace for nut bowl, candy
dish, ete.

00

LESS

In the Library

the Buppy will enhance
the enjoyvment of any
book by providing smok-
ing materialsat finger tips.

legs  as

New

L Inthe K
ow the Buppy bringsin cook-
i

Price ine and buking lectures

Has built-

and provides a plure for
note bool in which to jot
down recipes.

Only 24V, " high, 1734” long, 11}4" deep

Western Prices on All Models Slightly Higher

THE CROSLEY RADIO CORPORATION

POWEL CROSLEY, JR., President
CINCINNATI, OHIO

Home of WLW—“the Nation's Station”

YOU'RE THERE WITH A CROSLEY
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Long before “Mammy” reaches your
locality, customers will be clamoring
for its music. lIrving Berlin wrote the
words and score. Brunswick, Jolson
and Berlin are an unbeatable com-
bination for record profits.

RADIO...PANATROPE WITH RADIO ...RECORDS
BRUNSWICK-BALKE-COLLENDER COMPANY,
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by Harry Richman.”’

at Brown’s store.

There is only one Al Jolson . . . only one Harry
Richman . . . only one Irving Berlin. Jolson, in
“Mammy’‘— singing Berlin melodies — has just
made the biggest Broadway hit of his career.
Richman, in “Puttin’ on the Ritz"—likewise sing-
ing Berlin melodies—is the sensation of one
of the greatest sound and color productions
yet presented to the public.

The demand for Jolson and Richman record-
ings of the song hits from "these two great
shows is bound to be tremendous. Profit from
this demand by stocking and pushing these
records NOW.

CUSTOMER: ““f want ‘To My Mammy’ by
Al Jolson, and *Puttin’ on the Ritz’

DEALER: “‘We don’t carry those records,
Madam, but we have the same songs by
Art Appledyke and Ed Whiffenpuff. . .""
CUSTOMER: ‘“ . . . .. No, thanks.
Jolson and Richman and I'll get them

1 want

Let Me Sing and I'm Happy
(Across the Breakfast Table) Looking at You
Al Jolson with Orchestra 4721
To My Mammy
When the Little Red Roses Get the Blues for You
Al Jolson with Orchestra 4722
(Across the Breakfast Table) Looking at You
To My Mammy
Fox-trot by Ben Bernie and his Orchestra 4740
Let Me Sing and I'm Happy
Fox-trot by Ben Bernie and his Orchestra
Bive, Turning Grey Over You
Fox-trot by The Clevelanders 4741
Puttin' on the Ritz
There's Danger in Your Eyes, Cherie!
Harry Richman with Earl Burtnett's Orchestra 4677
Singing a Vagabond Song
With You
““ury Richman with Earl Burtnett's Orchestra 4678

RADIO ... PANATROPE WITH RADIO...RECORDS

Chicago, New York, Toronto....Branches in All Principal

25
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REDLANDS, CALIF,, DEALERS SEE NEED OF
INTENSIVE EFFORT TO FRODUCE SALES

REDLANDS, CALIF., Thursday.

Three main obstacles to early re-
storation of desired volume, which will
show a reasonable relation to results
obtained last year through the Spring
and Summer months, show a tendency
to come up over and over again in the
course of visits to stores in the south-
ern counties of this State.

Dealers put “financial conditions”
first. Second, “Program conditions.”

The third condition, when stated here,
will be strenuously protested by a ma-
jority of retailers. It is wholeheartedly
agreed to by one hundred per cent. of
the wholesalers and manufacturers’
salesmen, and confirmed by the retail-
ers who are actually moving a good
monthly average of sets. It is dealer
indifference and dawdling over the mar-
keting of sets which are not backed by
a manufacturer’s campaign and set-up

which does much more selling to the
public than has ever been done in pre-
vious years.

The reason for this comes back one
more step, to the indifference to trade
opinion shown by a majority of manu-
facturers in the second and third line
during the past three months when the
stability of factors in the industry was
uppermost in the minds of all retailers.

“Why don’t they advertise more in
trade papers? Why don’t they tell us
something direct from headquarters
that will bolster up our courage?”

Having waited in vain for the word
from above, the average dealer in mer-
chandise outside a limited number of
strongly backed lines which have kept
up their advertising and merchandising
programs through this critical period,
has caught the infection of indifference
from above.

Manufacturers who have been lag-
gard in advertising to the trade, via
trade papers, face one of the most criti-
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cal periods in their careers just at the
present moment.

Large corporations can conserve their
funds at critical periods by delaying
necessary maintenance work on physi-
cal property, and cutting advertising
appropriations.

They know that after a certain point
is reached, further penuriousness along
these lines exacts a severe penalty.

Dealers want to keep the agencies
for lines good enough to warrant rea-
sonable expectations of business, so
they dawdle along half heartedly, and
resent all imputations that they are
not working their heads off to make
sales. But they are in need of a spirit-
ual regeneration, an innoculation of
fighting spirit.

They have not revised their tactics
to meet the reversal of trade into a
buyers’ market.

Beavy advertising to the trade by
laggard manufacturers is a necessity
of the present moment.

This conclusion is confirmed by ob-
servations of both manufacturers’ and
wholesalers’ salesmen in the field.

“Business juraping all the time” is
the concise report of W. C. and G. B.

Brooklyn, N. Y.
Telephone Sterling 8100

The Profit Line for 1930

Panatrope with Radio

Distributed in Manhattan, Bronx, Westchester, Brooklyn and Long Island by

Sanford Radio Corporation

480 Canal Street, New York City

Tel: Walker 2813

Distributed in Northern New Jersey and Staten Island, N. Y., by

Northern Distributing Co., Inc.

235 Halsey Street, Newark, N. J.

Tel: Mulberry 1831

Distributed in Manhattan, Bronx, Westchester, Brooklyn and Leng Island by

G. J. Seedman Co., Inc.

765 Atlantic Avenue

Records

245 West 55th Street
New York, N. Y.
Telephone Columbus 2040

Nash, proprietors of Nash Electrical
Co., 7 W. State, Redlands.

Nash Brothers are Sparton dealers
exclusively in radio, and have built up
their business by staying with this line
ever sinee it came out., They diversify
their business with a general line of
electrical supplies, and Copeland elec-
trie refrigerators.

The atmosphere in the Nash store is
one of quiet confidence and hard, well
directed work., The organization seems
to feel there is plenty of business to
be had by going out after it. The pro-
prietors like the kind of cooperation
they get from their jobber and the fac-
tory. As for the merchandise, model
589 came along at the right time to
meet changes in market conditions, and
they say, with a cheerful smile, “is
proving to be a hard one to beat.”

Furst & Jones, 9 W. State, operate
a well located store, with Vietor radio,
portables, records, sheet music, and
Grebe radio as their stock. In port-
ables and records they rate the market
as dull at present. Their sales effort
is largely directed to radio.

J. B. Stone, Lyric retailer, who has
been a consistent advocate of Mohawk
and Lyric in this city over a period of
years, is paying closer attention to the
credit of radio buyers, with good re-
sults. Mr. Stone is proprietor of Red-
lands Electrie Co., 108 W. State. “We
have a live credit association. It pays
a dealer to follow their dope, rather
than back his own judgment.

“Credit losses come through over-
confidence in hasty appraisals of pros-
pects. It is better to have them looked
up by someone who is not biased by
anxiety to make a sale.

“Credit is to a business what a foun-
dation is to a building., It is charged
with the duty of holding up the whole
structure. If the foundation of a build-
ing fails, strength in the superstructure
is of no value. The best type of sales
efforts can not overcome the effects of
errors in granting unwarranted cred-
its.”

Yes, many dealers will appreciate
this brief comment from J. B. Stone.

Lucky Strike hour is the most popu-
lar program feature of the week, Amos
'n’ Andy are gaining appreciative lis-
teners right along, and Walter Dam-
rosch in the weekly G. E. hour has actu-
ally created a demand resulting in sale
of radios, Columbia programs do not
get into this territory. Interference is
the biggest handicap to effective dem-
onstrations and use of radio. These are
the views of H. W. Jenkins, Southwest
Electrical Co., 16 W. State. He has
been selling Radiola for nine years.
Current business shows best on Radiola
66, It is unnecessary for a dealer to
put much work on cheap merchandise.
People can afford the kind of a set they
ought to have.

—-8. F. PARKER,.

Boren Bicycle Co.
Crosley Jobber in
Wide Arkansas Area

Little Rock, Ark., Monday.

The Boven Bicycle Co., of this city,
has been appointed distributor of Cros-
ley radio for a wide section of Arkan-
sas. Officers of the local concern are:
Ben Boren, president, Vernon Jackson,
vice-president and treasurer, and Ben
Boren, Jr., secretary.

The firm which began as a distribu-
tor of bicycles ten years ago, enjoys
wide popularity in this distriet.
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LET THESE FAMOUS STARS
BOOST YOUR:RADID SALES

HERE'S THE MOST'SENSATIONAL IDEA
IN THE HISTORY OF RADIO SELLING!

. . . How would you like to have 5, loved by millions of radio fans—
Rudy Vallee, the Vagabond Lover, % drawing ’em into your place!

pulling the women buyers into your «q Men, this will happen in hundreds of
store? »1 radio stores throughout the United
And just imagine Olive Shea, the girl  States this summer! . . . Demand the
with the box-officc voice, inviting the ~ facts at the National Union hooth
men prospects 1o come in and talk ** and at the 10th floor rendezvous at
over that new set with you! the Ritz Carlion Hotel — Radio Show
Listen, men! How would you like Week in Atlantic City.

Amos’n’ Andy plugging for you? And And don’t miss this year’s Special
Graham McNamee . . . the Smith National Union Radio Tube enter-
Brothers . . . Vincent Lopez . . . be-  tainment! Pst.t!

NATIONAL UNION RADIO CORPORATION
400 MADISON AVENUE, NEW YORK CITY, NEW YORK

l

B ST Yes! At the Show, I must remember
4 g to ask National Union about that

3 E M 0 “Radio Star” Idea, at their booth on

E M ihc 101h floor of the Ritz Carlton!
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Mr. Speaker Manufacturer :
BETTER DIAPHRAGMS

mean bigger sales.

MAKE BETTER DIAPHRAGMS

of specialized materials.

EDWARD W. STERN

Diaphragms and Diaphragm Materials

38 Great Jones Street New York, N. Y.

Samples on Request.

Wide selling range—strong price advantages—flexibility
of inventory—backed by sound merchandising—Bosch

factory to dealer cooperation. Write for details.
AMERICAN BOSCH MAGNETO CORP.
Springfield Massachusetts
Branches : New York Chicago Detroit San Francisco
Canadian Distributors: Radiocraft Corp., Ltd.,, Ottawa, Ontario

mea ns
Security

0

Over 95 Years
THE OLDESTAND of
LARGEST MusicaL DEP:VDA:I:
MercHaNDISE House | Sevie te
Music Trade
IN AMERICA
Exclusively Whaolesale a@n

LETABLISHED 1934

C.BRUNO & SON,Inc.
351-53 Fourrs Ave. NEW Yorx Crry

_—~Allabo-o-v-0ard for ™

»NQR'Q\’ST;EY@AMRAD.

Exelusive metropolitan Crosley and 4mrad distriburors

RADIO CORPORATION

BROOKLYN AND NEW YORK
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APRIL SET VOLUME
SHOWS MARKED GAIN
IN MILWAUKEE ZONE

Milwaukee, Wis., Thursday.

Radio set sales have shown no mark-
ed increases during the past month,
according to reports received from lead-
ing jobbers and retailers in this terri-
tory. Combinations are selling better
than usual as are the recordings of
popular musical hits. Indications are,
however, that the business transacted
during the month of May will exceed
that of the corresponding month a year
ago.

Victor dealers in Milwaukee are con-
ducting a sales campaign on combina-
tions which is proving unusually suc-
cessful. A substantial allowance for
old radios and phonographs is a fea-
ture of this offer which is causing
many to turn in their old sets, to apply
them toward the purchase of a new
Victor combination.

A tie-up has been arranged with the
Alhambra Theatre in connection with
Paul Whiteman’s new Universal pic-
ture, “The King of Jazz,” which is to
open at that show house on Friday,
May 2, Victor dealers in the city are
planning to take full advantage of this
opportunity by arranging attractive
window trims and counter displays fea-
turing recordings of the leading hits
of the production. An exceptionally
large demand is anticipated for “Rhap-
sody in Blue,” played by Paul White-
man and his orchestra.

The North Central Distributors, Vie-
tor wholesalers in this territory,
report that more and more people are
making a practice of assembling a
musical library of recordings, much the
same as they would books. Particu-
larly is this true of the members of
the well-to-do class who are purchasing
albums made up of the recordings of
prominent artists.

The Interstate Sales Co. has ar-
ranged with the local ball park to sup-
ply those fans present at the opening
game with an accurate account of who
is who and what’s what by means of
amplifying equipment, which is to be
installed. The firm has taken on the
distribution of Continuelle automatic
phonograph and amplifying equipment
for this territory. The Bailey Co., fac-
tory representative, has supplied the
Interstate Sales Co. with a truck so
equipped as to facilitate demonstra-
tions. Arrangements are under way
to equip an amusement park in the
vicinity of Milwaukee.

Majestic dealers throughout the city
are to feature an attractive window
trim next week showing the number of
railroads equipped with Majestic radio.
A train is to be shown in the back-
ground, with an illustration of a group
of travelers listening in. This display
ties up with the national advertising
of the firm.

The George C. Beckwith Co., distribu-
tors of Crosley and Amrad, has been
appointed representatives for the Cope-
land electric refrigerators in this terri-
tory.

The Tillman Song Shop, formerly at
416 Wisconsin avenue, is now located
on the main floor of the Espenhain
department store, at the corner of
Fourth and Wisconsin, near the Fourth
street entrance. An extensive line of
sheet music and phonograph records in-
cluding Victor, Columbia, Broadway
and Brunswick and musical instru-
ments are to be handled at this new
location.

—E. 8.

RETAIL AGTIVITY
HOLDING UP WELL
AROUND NASHVILLE

NasHviLLE, TENN., Friday.

April activity has been very good in
Nashville in the radio and phonograph
lines. Development is shown at many
of the stores. Band instruments and
pianos as usual at this season of the

year show much activity. The Spring
season is always very important in this
market,

The Nashville Boosters Club starts
on its annual tour May 18, and the
event lasts from May 19-24. About two
hundred miles will be covered by spe-
cial train in contiguous trade terri-
tory. Chas. H, Yarbrough is presi-
dent of the club. About 150 Nashville
mercantile and manufacturing repre-
sentatives will be aboard.

Friedman Electric Co., headed by
Adolph Friedman, is featuring radio
and phonograph lines in a retail way,
here,

The M. F. Shea Music Store recently
moved to a four-story structure on
Fifth avenue, North, south from the
former location. Both phonograph and
radio lines receive attention. The Vic-
tor is featured. M. F. Shea, present
head, founded the store about 20 years
ago. Montgomery Ward Co. is to oc-
cupy the former store location.

Chas. Gardner is now manager of
the radio department at Lebeck Bros.

Harley-Holt Co., on Broadway, have
been vigorously featuring the Majestic
radio. M. H. Berry heads the radio
service department at the store. He
has had the experience of service in -
the engineering research department of
the Crosley Radio Corp., and is an asso-
ciate member of the Institute of Radio
Engineers,

The East Nashville Radio and Hard-
ware Co., Frank Nowlan, manager, is
one of the active Majestic radio deal-
ers in the East Nashville business sec-
tion.

Claude P. Street Piano Co., of 717
Church, this week put on a Kelvinator
demonstration, Miss Marion Sawyer,
Home Economist of Detroit, assisting.

P. A. Sullivan, proprietor of Sulli-
van’s Department Store, at Old Hick-
ory, Tenn., twelve miles from Nashville,
has been appointed a Majestic radio
dealer by the J. E. Dilworth Co., of
Memphis and Nashville. Old Hickory
is one of the rapidly growing industrial
towns of Middle Tennessee. During the
World War it was the seat of a big
powder mill and is now a large textile
center.

Baird-Cates Co., of 209 Vine street,
Knoxville, is now featuring Brunswick.

—C. G.

S. SANSONE

Phonograph Supply House
REPAIRING—SUPPLIES

122 W, 20th St. New York
Tel: Chelsea 1999
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BALTIMORE, MD.—
PARKS & HULL, INC.

Wholesale Distributers

Serving Atwater Kent Radio Dealers With Promptness and Efficiency
BALTIMORE NORFOLK RICHMOND

BOSTON, MASS.
J. H. BURKE COMPANY

Featuring Atwater Kent Product
Fer the New England Trade

221 Columbus Ave. Tel.: Kenmore 0750

BOSTON, MASS.
HOWE & COMPANY

DISTRIBUTORS
EXCLUSIVELY

883-885 Boylston Street

BROOKLYN, N. Y.
E. A. WILDERMUTH

METROPOLITAN DISTRIBUTOR
1061-3 Atlantic Avenue

CHICAGO, ILL.
SAMPSON ELECTRIC (0.

ATWATER KENT EXCLUSIVELY
WHOLESALE ONLY

Michigan Ave. at 32nd St.

CINCINNATI, O.
B. W. SMITH CORP.

Central Parkway at Sycamore Street
ATWATER KENT EXCLUSIVELY

CLEVELAND, 0.
CLEVELAND DISTRIBUTING (0.

Serving NORTHERN OHIO, a Great State for ATWATER KENT Radie
5205 Euclid Avenue

Toledo Branch: Cleveland Distributing Co., 314 Sixteenth St.

MILWAUKEE, WIS.
RADIO SPECIALTY CO.  .f

“WISCONSIN’'S OLDEST EXCLUSIVE
RADIO HOUSE” '
495 Broadway

NEW HAVEN, CONN.
NEW HAVEN ELECTRIC C0.

SPECIALIZING IN ATWATER KENT SERVICE
131 St. John Street

NEW YORK, N. Y.
E. B. LATHAM & (0.

“LATHAM SERVICE
MUST BE GOOD”
250 Fourth Avenue

NEW YORK, N. Y.
E. J. EDMOND & (0.

METROPOLITAN SERVICE
ATWATER KENT RADIO

250 W. 54th Street

PHILADELPHIA, PA.
THE LOUIS BUEHN COMPANY

Te the Radio Dealers in
THE PHILADELPHIA METROPOLITAN AREA
we offer
QUALITY SERVICE ON THE FASTEST SELLING
AND MOST PROFITABLE RADIO MERCHANDISE

835 Arch Street

ST. LOUIS, MO.—
BROWN & HALL SUPPLY (0.
1504 Pine Street

The Atwater Kent Distributor of
the “49th State”

COLUMBUS, 0.
COLUMBUS IGNITION (0.

Serving Central OHIO, in the Capitel of 8 Great
State for ATWATER KENT Radio
46 South Fifth Street

SAN FRANCISCO. CALIF.—
ERNEST INGOLD, INC.

950 Van Ness Ave.
Service That Is Uncommonly Good

“Seven Years of Radio Leadership!’’
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Radio’s
greatest

name
“DE FOREST”

Ever since Dr. Lee De Forest in-
vented the first radio tube in 1906,
which he called the Audion, the history
of radio has heen the history of De-
Forest.

Today De Forest Screen Grid Au-
dion 424 represents the highest develop-
ment in radio tube design and con-
struction. While all radio tubes—no
matter what their name, are made
under De Forest patents—you will only
find the name, “De Forest,” on tubes
made under the supervision of the in-
ventor. De Forest Screen Grid Audion
424 will instantly be recognized by
your customers as a tube giving su-
perior performance. When compared
with other tubes the reason for this
superiority is instantly apparent.

Identify your store with radio’s
greatest name by equipping the sets
you sell with De Forest Audions. They
build sales and profits for you.

DE FOREST RADIO CO.

PPassaic, N. J.

REMARKABLE FALL
TRADE PREDICTED BY
SAN FRANCISCO MEN

HEALTHIER TONE IS NOTED

Retail Trade Running Light at
Present — Edison April Sales
Show Gain Over the Preceding
Month — Coast Radio Supply
Named Brunswick Jobber.

SAN FraNcisco, CALir., Monday.

Yes, business is spotted, but both the
high and the low spots are averaging
higher than they were a while back.
The radio merchants as a whole have
ceased to look for any great jump in
trade for the Spring season. It isn’t
in the cards, as general economic con-
ditions are not recovering fast enough.
They do anticipate that the coming con-
vention will reveal sufficient of the new
models for the coming season so as to
tend to give more stability and a little
more activity to the Summer business.
And there is scarcely one to be found
who does not believe that there will be
a remarkable and driving Fall trade.

T. W. Carpenter, in charge of the
Wurlitzer radio department. reports
that business has for a while been quite
a little better. It was quite a help to
the department when they put In a
little variety of sets. And while it has
increased total sales it has not de-
creased sales of sets put out under the
Wurlitzer name. Speaking of rumors
that they were necessarily partial to
their own set, he states that the man-
agemnent has never requested that these
be given any preference, but has sev-
eral times inquired why the volume at
that particular time was not greater
on some one of these other sets, for
they desire to sell them all. His own
practice is to never try to switch the
preference of any customer to another
set. That is making a hard job out of
an easy job of selling, and all the sets
are good, and bound to satisfy one who
takes a fancy to them. A pleasing
phase of their trade at the present time
is that their collections are better than
they have ever been, and they are hav-
ing fewer reverts. As they are taking
no special pains in the seelction of cus-
tomers, they attribute the fact to their
being a more dependable class of people
now doing the buying. The chief sales
difficulty at the present time is in
standing off the fellow who wants for
his old set a trade-in allowance for
three times what it is worth.

The Schwabacher-Frey radio depart-
ment has been having a good run of
sales on the Radiotone, a set they sell
for $79.50. They have ceased giving
sidewalk concerts so freely, though
their location is wonderful. They found
by observation that it was much of the
time blocking the entrance with a class
of listeners who never came in to buy.
1t has already served its purpose well
in acquainting the public at large that
they carry a well-equipped radio de-
partment, so that those who really wish
to buy do not hesitate to come in.

The Emporium radio departinent is
putting on a special drive on Fadas.
A considerable section of the great dis-
play front is taken, and the sets arc
placed in diversified setting to suggest
their appearance in different surround-
ings and with colorful effect.

The Coast Radio Co. on Market street
reports sales at present rather good.
It is having excellent success with the
CeCo and Arcturus tubes. It is also
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developing a considerable sale for the
short wave Pilot sets.

The Lubbe Music Co. reports that
trade runs rather light at the present
time. As Lubbe does a cash business,
he does not find it feasible to enter the
radio game; but confines his stock to
band and stringed instruments, Ioh-
ners and other small goods; and to
sheet and instrumental music, records
and portable phonographs. While at
present there isn’t much to be made
operating on this basis, there’s enough
to met the overhead and freedom from
worry over bills to be paid, or to be
collected. He believes with the rest
that there will be an excellent Fall
business ahead.

Ray Cook, manager of the Gilfillan
distributing branch, reports that the
acceptance of the new model they are
offering is very gratifying. Dealers are
delighted not only with the moderate
price but also with the tonal qualities.
Both the White House and O’Conner-
Moffatt are doing well with them; and
they are being given special attention
by Granfield’s. The latter operate
three popular service stations in the
city. These are at 3326 Mission, at
Thirteenth and Geary, and at Seventh
and Irving.

H. J. Zeusler, manager of the Edison
branch, states that the month of April
has been coming along better. During
March and February there seemed to
be little business anywhere except on
distress merchandise. In addition to
this, many small retailers were going
out, and even large accounts that were
perfectly good were failing to discount
their bills. Practically all the retail
business in the larger places seemed to
be done on distress merchandise. But
the corner seems to be turned; good
houses are starting to discount bills.
While so many of the smaller houses
were collapsing, they did not think it
advisable to push for new accounts, but
since the first of April they have estab-
lished about fifteen accounts that they
have found to be good. They are keep-
ing in close touch with their dealers
and their status as to stock and sales,

so that just as soon as the ball starts
rolling better they will be in A-1 con-
dition. One eflfect of the slow period
has been very beneficial. Dealers havi
begun to keep better tab on the mer-
chandise that turns and the merchan-
dise that camps on the floor, with the
result that they are slowly working off
the latter, and there will be less money
tied up in future in dead stock and the
entire trade will be in healthier condi-
tion. An instance is that of a fairly
good merchant who was in distress be-
cause while he was always selling he
was still compelled to carry interest
accounts, and discount paper with the
finance companies. Investigation re-
vealed that he had about ten lines on
his floor, that 85 per cent. of his sales
were on two lines, and that he had ten
times the instruments of the camping
lines on his floor that he had of the
two lines that were moving. Following
the advice given, he laid off on the two
selling lines a while, staged a sale on
the instruments that did not move,
cleared them out, stocked well in the
lines that were moving, got behind
them, and since has always discounted
bills and borrowed no money. In short,
just started keeping track of his own
business; run the business instead of
letting it run him.

The distributing branch of the Bruns-
wick radio and record organization has
been discontinued in San Francisco,
and the Coast Radio Supply, 123 Tenth
strect, has been made distributors for
northern California. .

The Gray-Danielson Manufacturing
Co., maker of Remler radio products,
is out with a new line of sets. What
was left of its old models was destroyed
in a fire a while before the holidays,
after which it moved to the present
location at Nineteenth and Bryant, and
has there enlarged the capacity of its
plant. :

The Golden Gate CeCo Distributing
Co. is the new rign on the door at 41
Iell street. From this office it is look-
ing after CeCo tube distribution in
northern California.

—ALLEN.

T
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MAY

RADIO CORD.

380 Central Ave.
Newark, N. J.

Sole Distributors in
Northern New Jersey

and Staten Island of

the Philco Standard

line.

MAY

DISTRIBUTING CORD.
112 Bleecker St, N. Y. C.

Sole Distributers in Manhat{an
and Hrooklyn of the Philco
Standard  line.

Standard

Worcester,

iy
'\\

D.W. MAYLINC.

393 New St
Newark, N. J.
Sole  Distributors in
Northern New Jerscy
and Staten Island of

the Philco Screen
Grid Plus line.

1. W. MAY, INC.
3436 W, Houston St
N. Y. C.
sole Distributors in Manhattan

and Brooklyn of the Philco
Screen Grid Plus line.

MAY DISTRIBUTORS, INC.
797-805 Beacon St., Boston, Mass.

Sole Distributors in .
and Norfolk counties, Mass. of the Philco
and Screen Grid Plus

Middlesex

lines.
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ArwATER KENT

RADIO

Controlled Production

is vital to the prosperity of dealers

Every week, with a system of manufacturing control

which we believe is unique in the radio industry, Atwater

Kent production is regulated by up-to-the-minute knowl-

edge of the actual market.

You always know where you stand when you con-

centrate on Atwater Kent Radio. Stabilize your business
with Atwater Kent for 1930-31!

MODEL 1033—Radio of superb

performance with a lowhoy cabinet

of distinction,adup- -
table to any room l()!’

in any home. LESS TUBES
MODEL 1060, $121 (less tubes)
Pricesslightly higher west of the Rorkies and in Canada

ATWATER KENT MANUFACTURING COMPANY

A. Atwater Kent, Pres.

ON THE AIR—Atwater Kent
Radio Hour—Sunday Evenings, 9:15
(Eastern Daylight Time), WEAF
network of N.B.C. Atwater Kent
Mid-Week Program—Thursday
Evenings, 10:00 (Fastern Daylight
Time), WJZ network of N.B. C.

4710 Wissahickon Ave., Philadelphia, Pa.
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651-653 Atlantic Ave.

The “Color-Tone Test’’ Sells Sets—
We Can Prove It

Equipped with Majestic Tubes
EXCLUSIVE DISTRIBUTORS
Richmond, Nassau, Suffolk and Queens
Counties, also Serving Kings County
Specialty Service Corporation
“SERVICE Is Our Middle Name”

Tel: Sterling 7800

ELECTRIC
y RADIO

Brooklyn, N. Y.

Columbus Radio Reports
Strong Demand for New
Sparton Set Model 589

Columbus, 0., Thursday.

Continued fine sales of the new
Sparton ten-tube model 589 were re-
ported today by officials of the Colum-
bus Radio Co., 67-69 East Chestnut
stret, this city, distributor in the Col-
unbus territory for the Sparks-With-
ington Co., Jackson, Mich,

This model is the most popular priced
console ever put on the market by
Sparton, and officials of the local whole-
sale firm see a vast potential market in
the local territory for this set,

“CGood franchises will be at a premi-
um during 1930-31, and the good ones
are limited in number,” an official of
the company, stated today. ‘Dealers
should tie-up with Sparton radie for
real profits,” he declared.

Appoint Yancey-Reid
Sales Company Radiola
Distributor in Atlanta

ATLANTA, GA., Monday.

The Yancey-Reid Sales Co., this city,
has been appointed Radiola distributor
in the State of Georgia, it was stated
by V. W. Collamore, manager of Radi-
ola division of the RCA Vietor Co.

Ed. Yancey, who is one of the best
known radic men in the South, has
achieved outstanding success as a dis-
tributor of radio merchandise for many
vears, Henry Reid, the other partner,
has been a Radiola dealer in Atlanta

for the past six years. In entering the
distribution field, Mr. Reid brings with
him the benetit of his accumlated ex-
perience in both the technical and sales
phases of Radiola merchandising.

The new firm of distributors has
built up a highly competent organiza-
tion, and its outlook on the future of
TRadiola distribution in Georgia is said
to be exceedingly bright.

(. L. Bailey Appointed
Manager of Peirce-Phelps
Branch in Wilkes-Barre

PHILADELPHIA, PA,, Wednesday.

(i. L.. Bailey has been appointed man-
ager of the Wilkes-Barre branch of
Peirce-Phelps, Inec,, merged with Penn
Phonograph Co,, distributor of Majestic
radio, succeeding D. O. Mandeau, re-
signed,

Mr. Bailey, known to the local radio
dealers as “Bill,” has had a broad
career in radio merchandising. He is
a pioneer in merchandising Majestic
radio, starting as a factory district
representative for Grigsby-Grunow Co.
in this tervitory in June, 1928,

A year ago he joined the Peirce-
Phelps organization and acted as a spe-
cial representative studying dealers’
problems, He was so successful in this
type of work that it became impossible
to fill all the demands made by dealers
for his help, it was stated.

Mr. Bailey has spent a great deal of
his time in Wilkes-Barre and the sur-
rounding territory and, as a conse-
quence, is well known by the dealers
there and has acquired an intimate
understanding of the problems of the
territory. He hsa already taken over
ithe duties of his new post.

229-231 FRONT STREET

SPRING LUBRICANT

JLSLEY'S GRAPHITE PHONO SPRING LUBRICATION
MAKES THE MOTOR EFFICIENT
Now Being Used in Over 5,000,000 Spring Motors
Adopted as the Standard Lubricant by Leading manufacturers
PREPARED IN PROPER CONSISTENCY
Will Not Run Out of Moter, Dry Up, or Become Sticky or Rancid
Remains in Original Form Indefinitely

ILSLEY - DOUBLEDAY & CO.

New York

Put in 1, 5, 10, 25, 50-Lb. Cans for Dealers
Write for Special Proposition to Jobbers

No Collection—No Charge
References Furnished
Ingquiries Solicited

We Collect Slow Paying Accounts
thruout the World

ARCHER ADJUSTMENT CO., Inc.

723 Seventh Ave. New York City

Bryant 0207-8-9

CLASSIFIED SECTION

Six cents per word
Display fifty cents per line.
Ads in this section are payable in advance.

OFFICE MANAGER and bookkeeper
seeks position. Five years with pres-
ent employer. Salary can be arranged
to suit. No objection to locality. Ad-

dress Box 510, TALKING MACHINE
and RADIO WEEKLY, 146 Water
street, New York.

WANTED-—Salesmen, thoroughly ex-
perienced with all makes of radio.
Steady position, chance for advance-
ment. Earnings, $60.00 to $85.00
weekly. Only thoroughly experienced
men need apply. Ludwig Baumann,

235th St. and 8th Ave, New York
City.

EXECUTIVE, well thought of, with
year’s radio experience in New York
City as store manager, department
manager and buyer; possessing ideas,
imagination and vision, plus connec-
tions with sources of supply of sur-
plus and standard merchandise look-
ing for connection with progressive

organization, Box No. 509, The
TALKING MACHINE and RADIO

WEXKLY, 146 Water St.,, New York
City.

SALESMAN: Wonderful side line to
those covering retailers.  Will not
conflict with present work. Mr, Ott,
No. 11 Park Place, N. Y. C.,, Room
402,

E. S. & E. Co. Appointed
Zenith Distributor in
The Albany Territory

CHIcAGo, ILL., Friday.

The appointment of the E. S. & E.
Co., 278-284 Broadway, Albany, N. Y.,
as exclusive Zenith distributor was dis-
closed today by W. C. Heaton, sales
promotion manager for Zenith Radio
Corp,, this city.

The E. S. & E. company is an old-
established firin, having been organized
in 1904 and is now engaged in the
wholesaling of radio and electrical sup-
plies. The territory assigned to the
firm consists of the eastern portion of
New York State and the western por-
tion of Massachusetts.

With many years of experience in
the distribution of radio products, the
company has established an aggressive
dealer organization fully capable of
giving Zenith widespread distribution
in that territory.

Gregory W. Henzel, president and
general manager of the Albany firm,
stated upon signing the Zenith fran-
chise: “We are very pleased with our
appointment as Zenith jobbers and we
feel confident that we are in a position
to increase the popularity of Zenith and
provide the type of representation that
a line of such high quality should re-
ceive, With Zenith, this year, we an-
ticipate more than tripling our radio
business of the past season.”

e O §
BANK./° NOTES

THE MONEY HITS
OF AMERICA
SHOULD I

from Metro-Goldwyn-Mayer's
Byron of Broadway’
CHANT OF THE JUNGLE
from M-G-M’s ‘“‘Untamed’
COOKING BREAKFAST FOR
THE ONE I LOVE
from Fannie Brice’s United Artist’s
photoplay “Be Yourself”
WHEN I'M LOOKING AT
YOU

from Lawrence Tibbett's M-G-M
Spectacle “The Rogue Song”
THE WOMAN IN THE SHOE
from ‘“Lord Byron of Broadway”
CHARMING
from Ramon Novarro's M-G-M musical
Romance ‘“‘Devil May Care”

“Lord

Robbins Music Corporation

799 Seventh Ave. New York |

Pilot and Noma Heads
Discuss Consolidation

Negotiations have been conducted
during the past week looking forward
to the formation of a $10,000,000 radio
tube combine through the merger of
the Pilot Radio & Tube Corp. and the
Noma Eleetrie Co.

The conference was conducted by
Isador Goldberg, president of Pilot;
Joseph Bloek, head of Noma; L. P,
Sawyer, a director of the General Elec-
tric Co.; Henri Sadacca, president of
the Allan Mfg. Co., and a vice-presi-
dent of the Pilot and Noma organiza-
tions; James L. Benjamin, treasurer of
the Pilot firm; Albert Sadacea and rep-
resentatives of the brokerage firm of
Jerome B. Sullivan & Co.

RECEIVER NAMED FOR
UNITY RADIO STORES

Judge Bondy, of the United States
District Court, appointed the Irving
Trust Co. receiver for the Unity Radio
Stores, Ine., 215 Kast 149th street, New
York, last week.

Assets of the Unity company ave
about $7,000 and liabilities about $18,-
000.

TONE ARMS - SOUND BOXES
PHONOGRAPH MOTORS

All styles of Phono-
graphs, Tone-Arms and
Sound Boxes, made by
one of the most cele-
brated European manu-
facturers.

Write for Particulars

THOkEI—\—IS, Inc.

Sole Distributors for U. S. A.
450 Fourth Ave., New York City
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HE’S HERE

To boost your sales - -

the greatest jazz-masler

that ever raised a baton!

AUL WHITEMAN is now jamming American theatres
with the most spectacular musical talkie ever produced I Al l I /

—"The King of Jazz.”

Scores of stars . . . stupendous staging . . . musical U; }II I I I:MA_I q

numbers by George Gershwin, Ager and Yellen, Harry
De Costa, Billy Rose, Mabel Wayne . . . and the whole in
colossal production centered on that Star of Stars, PAUL

WHITEMAN—ecxclusive Columbia recording artist! e I(ING OF J (\ ZZ %

Think how he will shy-rocket your Columbia record

sales! For Columbiu is giving you the only records of this HITS
show’s hits played by Whiteman himself. Stock plenty
of these great “King of Jazz” record hits. They give you
the finest opportunity you’ve had to haual in record money
hand-over-fist!

SONG OF THE DAWN (Vocal Refrain by King

of Jazz Chorus)—Fox Trot

IT HHAPPENED IN MONTEREY (Vocal Refrain
by Jobuny Fuolton)—Wealtz

2163-D
10 in. 75¢

ITAPPY FEET (Vocal Refrain by the Rhythm
216.1.D Boys)

1Uin-7uzA BENCIT IN THE PARK (Vocal Refrain by

Brox Sisters)-—Fox Trots

RAGAMUFFIN ROMEOQO (Vocal Refrain by

Jeanie Lang)

2170-D

0. 75T LIKE TO DO TIINGS FOR YOU (Vocal Re-
frain by the Rhythm Boys—Fox Trots

C!olumgld
< Magic (rd Notes**

ABTragr Meske ltuspl oty
L ]

mxa, 8 w3 4e Agcuie 1930
Raglagts ey Now 1600 Jotay

COLUMBIA

LIRSS RECORDS

Viva-tonal Recording—The Records without Serateh

Columbia Phonograph Company, New York
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LYRIC LINE GIVEN
IMPETUS IN BOSTON

JOBBER AUGMENTS STAFF

Intensive Campaign to Be Started
Shortiy—Refrigerator Interest
Growing Apace in New Eng-
land Radio-Music Trade.

BosTtoN, Mass., Friday.

Commenting on the affiliation of the
All American-Mohawk Corp., manufac-
turers of Lyric radio with the Wurlit-
zer Mfg. Co., and their new factory
at North Tonawanda, N. Y., E. A.
Joyce, vice-president and general man-
ager of the C. E. Bailey Co. of Boston,
exclusive distributor for Lyric radios
in Massachusetts, Maine, New Hamp-
shire and Vermont, said: “The same
high quality that has marked Wurlit-
zer products for over 200 years is
reflected in the new models of Lyric
radios. There are over 100 theatres in
New England alone, including the R-
K-O Memorial and Metropolitan in Bos-
ton, equipped with Wurlitzer organs.
Beauty of design, uniformity of prod-
uct, together with tone such as a music
master can produce, may be found in
the Lyrie.”

The Bailey Co. is increasing its sales
force and number of dealers in towns
and cities where heretofore the Lyric
radio did not have dealer representa-
tion. There will be no change in the
present line-up of Lyric dealers at this
time, it is said.

A splendid advertising campaign in
charge of J. H. Wimberley, Jr., is now
ready, and according to Clayton E.

Bailey, there is no reason why the
Lyric is not deserving of winning a

place in the homes of the people of
Neéw England.

In line with its policy of progressive
expansion, the General Radio Co., of
Cambridge, Mass., has recently broken
ground for its four-story building
which will increase its plant capacity
60 per cent. This addition will be de-
voted largely to research laboratories
and to special forms of production on
radio frequency apparatus for use in
research laboratories.

Although the new addition will be
ready for use by September I, a month
or two more will be required for the
establishinent of the laboratories which
are to be equipped with the most ad-
vanced facilities for research in radio
frequencies. Meanwhile the personnel
of the company is being augmented to
assure the necessary talent for the ut-
most utilization of the facilities about
to be devoted to the solution of many
radio research problems,

The World Radio Corp., 82 Summer
street, is now in the midst of a sales
drive on the Colonial.

The invention of a new instrument
which may revolutionize music was an-
nounced this week by two instructors
at Massachusetts Institute of Tech-
nology, who have completed a working
model which will play and produce
musical sounds hitherto unknown.

It produces the sounds by means of
a beam of light sent through the sound
tracks of a glass disc which resembles
a phonograph record, and thence to a
photo-electric cell. Tt will be not much
larger than the average cabinet radio,
when made for commercial use and
will cost less than an average piano.
It will produce the sounds of most
known instruments, as well as other
tones.

As yet admittedly in the experinient-
al stage, the instrument, not yet named,

QUALITY

them under

withstoo

continuous

acteristics.
a record

TRIAD  Tubes

are

fully licensed wunder

all R.C.A., General
Electric and Westing-
house  Flectric  Mfy.

Co. Putents.

proved by actual test!

TRIAD Radio Tubes, types 50 and
81, have again proved their merit
by actual test. At present one of
the country’s largest manufactur-
ers of amplifier apparatus has

date they have
than 1200 hours of
without the slight-

est change in char-

proud of —a record
that offers still
further proof of
TRIAD Quality.

TRIAD MFG. CO., INC.

PAWTUCKET,

TRIAD

RADIO TUBES

test. To
d more

service

Here is
to be

R. L
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has amazed all who have heard it. It
is played by means of a keyboard simi-
lar to that of a piano. It produces the
sounds of the various instruments by
a simple shift of the glass disc.

The inventors of this machine are
Professor Arthur C. Hardy and Sher-
wood F. Brown.

The South Shore branch of the Frigi-
daire Co., located at 51 Saville Row,
Quincy, Mass,, is holding a demonstra-
tion from May 1 to May 10, on Frigi-
daire’s new de luxe Multi-Cold model.

General Electric is demonstrating
that the “On Top” refrigerating unit
cannot be harmed by dirt, air, moisture
and rust.

Crowds gather daily in front of Gen-
eral Electric display windows witness-
ing the demonstration. Completely sub-
merged in a tank of water, the Gen-
eral Electric refrigerating unit oper-
ates with unfailing efficiency.

R. H. White Co., Washington street,
is handling this line.

In greater Boston special demonstra-
tions of the Irigidaire Corp.s new
model, the Multi-Cold, will be held by
the Jordan-Marsh Co., Edison Electrice
Hluminating Co. of Beston, Cambridge
Eleetric Light Co., Malden Electric
Light Co., Quincy Electric Light &
Power Co., Suburban Gas & Electric
Co. and the Frigidaire Distributor, 743
Boylston street.

The new Multi-Cold is a self con-
tained cold storage plant for the home,
with a scientific range of controlled re-
frigeration for each type of perishable
food.

After years of experimenting, this
new I'rigidaire has been developed to
make possible a storage space capable
of preserving the new quick frozen
foods which are being accepted so read-
ily by the public.

Ayers-Lyon Corp.. 215 Stuart street,
distributor of Copeland electric refrig-
erators has added the following dealers
to its list: Master Tire & Supply Co.,
291 Broadway, Lawrence, Mass.; Wal-
pole Overland Co., 1426 Main strect,
Walpole, Mass.; Damon Electric Co., 214
Union street, Rockland, Mass.; H. T.
MacDonald, 60 Congress street, Rum-
ford, Me.; J. P. Keenan Electric Co.,
352 Central avenue, Dover, N. H.;
Moisant Ozonized Water Co., 9 Pel-
ham street, Boston; La Roe’s, 287 Main
street, Woonsocket, R. I.; L. L. Lam-
bert, Main street, W. Warwick, R. L;
Bliss Hardware Co., Main street, Ply-
mouth, Mass.; DuBois Furniture Co.,
Hyannis, Mass.; Higgins & MacRob-
erts, 31 South avenue, Whitman, Mass.;
Borden & Remington Co., 115 Anawan
street, Fall River, Mass.; Providence-
Copeland Co., 159 Broad street, Provi-
dence, R. 1.; Westerly Radio Co., 29
High street, Westerly, R. L; E. A.
Lutz, Inc.,, 81-85 East avenue, Paw-
tucket, R. I.; Straker’s Service Store,
64 No. Washington street, No. Attle-
boro, Mass.; H. F. Pool Co., 22 Market
street, Lynn, Mass.; J. B. Varick Co.,
Elm street, Manchester, N. H.; Au-
burn Electric Shop, 27 Court street,
Auburn, Me.; Central Auto Supply Co.,
9 W. Central street, Franklin, Mass.;
Rezendes Radio & Electric Co., 1709
Acushnet avenue, New Bedford, Mass,,
and Hallstare Ridlon Electric Co., 30
W. Elm street, Brockton, Mass.

—CHARLES W. JONES.

J. E. FIELD NAMED
MANAGER OF PISER
RADIO DEPARTMENT

J. E. Field, for five years with the
radio department of Hearn’s, New York
department store, has recently been ap-
pointed manager and purchasing agent
of the radio department of Piser & Co.,
large Bronx retail furniture institution.

For Ezclusive
Design and Prices

Address

AMERICAN EMBLEM CO.

INCORPORATED
UTICA, N. Y.

Sparten Plan Assures
Dealer Profits, Says
Toledo Radio Official

Toledo. O., Friday.

“The first sign of slipping on the
part of any business, retail, wholesale
or manufacturing, is when it begins to
sell on the basis of beating the other
fellow’s price and on that alone,” an
official of the Toledo Radio Co., 136
Huron street. this city, distributor for
the Sparks-Withington Co., maker of
Sparton radio, said yesterday.

“Sparton believes in competitive
selling, with price a major factor, but
no Sparton has ever yet been sold on
a price that did not yield the dealer a
permanent profit, and none ever will,”
the local distributor declared. “That
policy has been the very foundation of
Sparton’s growth and of the traditional
prosperity of Sparton dealers.”

*STENOLA No. 200 — Equipped with
STENO-VOX. DPatent Applied For.

STENOLA CABINETS
and Radio-I’honograph
Combinations

Adaptable to ALL types of radio sets.-
A wide range of cabinets in exquisite
designs  at prices that MUST appeal.
TO STOCK THEM IS TO SELL THEM!

Entire line now on display at our

STETTNER CORP. $50 e Ay,

*Phone Williamsburg 3638
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FREW-CLARK CO. NEW
LENITH DISTRIBUTOR
IN KANSAS CITY ZONE

FADA SALES SHOW PICK-UP

Combination Demand Reported on
Increase Lively Call for
“Stein Song™ Recordings.

Kansas City, Mo., Saturday.

Radio business for the most part is
good in Kansas City with combinations
increasing in favor. Some distributors
congider any depression as being large-
Iy psychological, and, as it applies to
radio buying, one way the public has of
saving money.

One of the most important changes
that has taken place in local radio busi-
ness during the past few weeks was the
recent incorporation of the Frew-Clark
Distributing Corp., which has taken
over the distribution of Zenith radios
in this territory. The new company,
headed by H. M. Frew, formerly of
New Castle, Pa., where he was associ-
ated with Frew Co., largest furniture
store in that city, will control distribu-
tion of Zenith sets in western Missouri
and Kansas.

Mr. Frew was vice-president and gen-
cral manager of the contract depart-
ment of the Frew Furniture Co., and
ax a result of his experience comes well
versed in wholesale merchandising.

A. E. Hamm, formerly in charge of
the Kansas City division of the Zenith
company when it maintained a branch

- An Added Sale

with each

Combination

this record filing cabinet
with every radio-phono-
graph combination. 200
record capacity. Exclu-
sive filing guide. List
price $35.

HORROCKS DESK CoO.

RECORD FILING DEPT.

HERKIMER, N. Y.

here, has been retained in the Frew-
Clark organization as city salesman
and secretary of the company. He will
also have charge of the service depart-
ment. Negotiations are heing made to
open a distributing office and warehouse
in Wichita by the corporation.

Mr. Frew has spent considerable
time analyzing the distribution policies
now in effect in the Kansas City terri-

tory. It is his desire to have Zenith
dealers register suggestions for the

improvement of distribution, with the
thought in mind of creating an organi-
zation that will cooperate with the
dealers in every possible way.

The corporation will maintain an in-
dividual service department. This is a
new idea for distributors and will in-
clude  the careving ol replacement
chasses for dealers.

In addition to Zenith sets. the com-
pany has taken over distribution of the
Perryman tubes for the same territory.
It also will distribute Heywood-Wake-
field school furniture in the territory.

Business during the past year for
the Kansas City territory on Zenith
has le{t the distributors completely ex-
hausted of stock. The new corporation
has hardly enough sets to carry it until
the new models will be announced. Offi-
cials of the corporation expect to double
the turnover this year.

Mr. Frew went to Chicago April 26,
attending the Zenith distributors’ meet-
ing which was held there April 28 and
208

Another appointment of importance
in the wholesale field, an early report
of which was carried in last week's
issue of the TALKING MACHINE and
RADIO WEEKLY, is that of the Moser
& Suor Co. as distributors in this terri-
tory for RCA Radiolas and Radiotrons.
D. W. Moser and J. G. Suor, both of
whom formerly were connected with the
Niles & Moser Cigar Co., formed the
company. Offices are at 2020 Grand
avenue, the former location of the radio
and record departments of the Bruns-
wick company.

S. E. Jones, formerly field man for
RCA in this territory; V. K. Henry,
formerly with Brunswick; G. W. Foshe
and C. L. Fitzgerald. form the sales
staff of the new organization. Ken
Maltas, sales promotion manager for
RCA in Chicago, has been placed in
charge of sales promotion for the new
company.

H. O. Miller, former credit and oflice
manager for Brunswick, has taken the
same position with Moser & Suor. I1.
E. Miller, formerly with the Columbian
Electric Co., is manager of service.

The new company has western Mis-
souri and Kansas as territory, and has
sel out at onee to give the maximum
of good service to dealers.

. M. Willis, sales manager for Ster-
ling, has just returned from a vacation
spent Jargely in Old Mexico. Lan-
trouth’s, a large general store founded
in 1857 in Monterrey. has sold 750 Ma-
Jjestie sets since last November. Most
of these were combinations since the
Mexicans like records.  Sixty per cent.
of all instruments sold are combina-
tions, Mr, Willis said. Saloons and caba-
rets are bhig buyers of sets.  Since there
is scarcely any middle class, sales to
individuals are largely made to the
upper or wealthier cla

There is one broadcasting station in

Monterrey, but two more are being
built.
One hundred and fifty miles below

the border, one hegins to feel world
competition, Willis said. Most stuff is
bought  from  IFrance, Germany and
Spain, since the high tariff makes
American materials as c¢xpensive or
more so than those shipped across the
Atlantic.

The Gustin-Bacon Manufacturing Co.,
distributors for Brunswick, according
to . H. Dickson, ave laying plans for
the new Jolson tie-up. This new pie-
ture’s pre-view indicates a large vol-
ume of these records. Combinations
are selling very well while records are
holding up to a good normal condition,
Mr. Rickson said. The season is very
good for Panatrope portable No. 100
and sales on this machine are increas-
ing.

The “automobile race” on radio sales
conducted by the radio department of
Mace-Ryer Co. in 27 days has resulted
in the sale of $36,000 of Majestic sets,
according to C. C. Jones, manager. The
race is conducted by six teams each
composed of a radio salesman who is
captain and two or three girls in the
Mace-Ryer store,

The feeling of depression prevalent
in Kansas City, according to Mr. Jones,
is largely mental. The industrial slump
has been elsewhere, since Kansas City
is an agricultural town, and what un-
1est there has been occasioned largely
hy “floaters.”

C. B. Smith [fermerly in charge of
Mace-Ryer’s sales foree, but for the
past few months with Phileo, is again
occupying his old position at this store.
(Charles Gaffney, another former sales-
man, has heen placed in charge of the
new store just recently opened at 726
Minnesota avenue, Kansas City, Kan-
In appearance and in convenience,
this new exclusively Majestic establish-
ment is considered one of the best in
the Middle West. It is a Mace-Ryers
store.  Mr. Jones believes that more
and more the radio business is coming
to the point where dealers will handle
vne line exclusively.

Because the Fada branch here is so
busy with orders, W. E. Woods, man-
ager, who had to attend a meeting at
the factory April 25, left here April
21 Ly plane. This was his first air
trip, but he returned the same way and
was in his office Monday morning.

The Fada branch is just closing the
largest month in its history. Two hun-
dred and sixty-three complete consoles
were sold in 18 working days, accord-
ing to Mr. Wood.

The Jones Store radio department
has bheen moved to the second floor.
J. E. West is manager, and reports that
in 10 days the department has sold two
hundred sets. Most of these were on
Fada, but the department also is sell-
ing Victors, Majestics and Atwater
Kents.

Combinations are selling very well at
Paul’s. The Victor trade-in offer has
been attracting a great deal of business
for this type of machine.

“A  Cottage for Sale” on Victor,
Brunswick and Columbia is doing nice-
ly, while Rudy Vallee’s “Stein Song”
continues to be a leading number, ac-
cording to Marry MeMurray, buyer and
manager of the record department. The
“Stein Song” is the biggest Vietor seller
just now.

Ted Lewis’ “Sunny Side of the
Street” on Columbia; the Brunswick
release of "Skirts” by Slats Randall and
his orchestra, now at the Muhlebach,
both look favorable. Kreisler’s “Old
Refrain,” sung by James Melton, on
Victor, promises much since it is a
very well done piece of vocal recording.

The Victor album containing compo-
sitions of Friml, just released, should
do very well, since it is a grouping of
the best Victor artists, The Victor re-
lease of “After You've Gone” and “Dark
Town Strutters Ball” played by Coon
Saunders, is excellently done for two old
populars.  “Sing You Sinners” by the
Charleston Chasers is still going well.

—KENNETH FORCE.

RERH

OU KNOW the

grief to yourself
and customers in
handling tubes that
hum -— tubes that
whistle — tubes that
soon go bad

JRC Research
Laboratories have
overcome all tube
difficulties — every
JRC Tube is a perfect
Tube that gives en-
tire satisfaction.

No other Tube
has the improved
features which char-
acterize JRC construction—complete in-
sulation of heater filament, which assures

1.—Longer life
2.—Greater uniformity
3.—No chance of shorting
4.—Quieter operation

5.—Quick reception with
absence of hum

We make all types of tubes in
our own factory
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"
Songs ﬂu[ Sell

Vuc'a it Go Wron?
WloIhAI’ljlf];t'@LStAS!l l/é?

Ir HAPPENED IN MONTEIIEY

NG OF JAZ

}FIHADAGIDLLIKEYOU
ot RIVER o GOLDEN DREAMS

'AROUND -CORNER'

'YOURE THE - sviec-:-res-r
IRLTHIS SIDE o HEAUEN

'CHECK 214 DOUBLE CHECK

% SONG WITHOUT A NAME

‘JUST CANT BE
BOTHERED WITH ME//

ALONE WITH MY DREAMS

‘WHERE THE GOLDEN
DAFFODILS GROW/

YOURE ALWAYS IN MY ARMS”

‘RIO RITAY

LIKE A DREAM’

1 LOVE YOU SO’
"SO SYMBATHETIC'
‘THAT WAS DESTINY’
‘YOUR EYES’
‘AM | THE ONEY
“IF MY FRIENDS FIND You,
THEY'LL STEAL YOU- FROM ME

'"MY REVERIES'
CARIBBEAN LOVE SONG

from “HELL HARBOR/

DONALD, THE DUB’

COMEDRY GOLF SONG.

RAGAMUFFIN ROMEO'

from *KING OF-JAZZ"

MINNIE %.;MERMAID"
SONG of the BAVOU

230 w. 40""81 NE.W YORK

THE MUSIC BOX |

( Mainly About Songs, Their Writers, and Publishers

Mlssed By The “Mlke”

“Down Where the Dead Men Live,”
is the title of a new Shapivo, Bernstein
number, written by Jimmy Cavanaugh
and Ben Gordon . . . Bernie Cummins,
the Hotel New Yorker's young and per-
sonable orchestra director, and a Victor
recording maestro, was married on
Thursday to Kathryn C. pahoney . .
Of course, it had to come. Now there’s
a song called “I’'se Regusted.” It's
Mills’ . . . Ted Lewis and his band open-
ed on Monday at the Kit Kat Club,
London . . . The hoys who know, are
saying that Walter Donaldson’s “Ro-
mance” will be another *“Sweet Mystery
of Life” . .. Joe Davis' revived hit of
vesteryear, “Suez,” is stepping out . . .
Bernard Prager, Robbins’ sales man-
ager, left last week for a month’s tour
of the music centers throughout the
country . . . George Gershwin is play-
ing the piano interludes in his “Rhap-
sody in Blue” at the Roxy theatre, New
York, this week, coincidental with the
showing of Paul Whiteman’s “King of
Jazz” picture . . . Red Star's “I'm in
the \larket for You” is a best seller

Three Arts R(:p?es—ented
At Red Star’s Opening

The accompanying photograph shows
Paul Whiteman, Pat Flaherty, Heywood
Broun and Humbert J. Fugazy, repre-
senting the music, literary and sporting
arts, at the formal opening of quarters

(L to r.) Paul Whiteman, Pat Flaherty,
Heywood Broun and Humbert J. Fugazy

for the Red Star Music Co., 729 Seventh
avenue, New York.

Between Messrs. Flaherty and Broun
is a photograph of John Mec¢Cormick,
featured artist in the current film
‘Song o’ My Heart.” for which Red
Star has published the score.

WITMARK ROSTER LEAD
BY TWO NEW NUMBERS

What the Witmark organization be-
lieves to be one of the most outstand-
ing of novelty songs, is now being made
the basis of a concentraled drive. The
tune bears the title “To the Stein,”
and is is a comedy number in /8, by
Walter Doyle, writer of “Mysterious
Mose.” An attractive title-page adds
to the possibilities of the number, which
is declared to be headed siraight for
high public favor.

Another new Witinark nunber, Dan-

. The only two non-film songs that
are selling to any extent are Carl
Fischer’s phenomenal “Stein  Song,”
and DeSylva’s “Cottage for Sale” . .
The outstanding result of any song-
writer’s contest in our opinion, is Leo
Feist’s “Song Without a Name,” writ-
ten hy Bennee Russell . . . Mis. Jesse
Crawford has placed with Trving Berlin.
Inc.. a song that is getting excellent
exploitation, titled “The Moonlight Re-
minds Me of You” . Victor’s list of
twenty-five best-selling records repre-
sents the output of practically every
well known publishing firm, although
few have more than a pair of tunes in

the list . . . Helen Kane, Victor record-
ing boo|)-oop-u-dooper. appeared in
person at the Paramount Theatre,

New York.

AS THEY WERE: Bernie Cummins,
orchestra leader, was formerly a prom-
ising professional hoxer. . William
Kernell, writer of last season’s “Sally
of My Dream,” and several forthcom-
ing picture tunes, is a Hollywood
scenario wntel and title suppllcl

Extenswe Drlve on New
“Mug Song” Planned by
Irving Berlin, Inc.

A comedy song from which big
things are expected, and, it is believed,
bigger things will be realized, has been
made a feature of the Irving Berlin,
The tune is titled “The
Mug Song,” and Clarence Gaskill, is
the writer. An energetic campaign is
being instituted on the tune, which is
in the now popular 6/8 tempo.

The four big tunes from "“Puttin’ on
the Ritz.” headed by “There’s Danger
in Your Eyes. Cherie” and the trio of
hits from Jolson’s “Mammy” picture,
led by “let Me Sing. and I'm Happy”
form the nucleus of the Berlin roster.

Inc., catalog.

George Piantadosi With
Robbins as Prof. Manager

George Piantadosi, widely
throughout the musie industry as one
of its most competent professional men

has joined the Robbins Music Corp. in
the capacity of geneval professional
manager. Bill Chandler continues with
the firm as divector of radio activities.

Frank Xelton has succeeded Harry
Hoch as manager of the Robbins ov-
chestra department. Associated with
him will he Murray Baker, a newcomer
to the firm.

The new Robhins professional studios,
a triumph in modernistic artistry, are
expected to he completely ready by the
middle of May.

known

cing with Tears in 'V[v Eyves” is show-
ing unmistakeable signs of sales popu-
lavity, it is stated. The tune come
from the pen and piano of Al Dubin
and Joe Burke,

HARRY. RICHMAN'S
first. picture
" “PUTTIN’ ON THE RITZ”
with
‘Irving Berlin- Songs
WITH YOU

THERE'S"'D ANGER 'IN
YOUR EYES, CHERIE

PUTTIN' ON" THE RITZ
ALICE IN° WONDERLAND

JUST RELEASED

Irying: Berlin’s
Song Hits from

AL JOLSCN'S

Newest Picture
“MAMMY”
{ &
(Across the Breakfast Table)
LOOKING AT YOU"

TO MY MAMMY
’t-ET ME:/SING .AND .I'M
HAPPY

Y

-The Season’s Sensational
Song !

TM-FOLLOWING YOU
(From It’s A, Great Life)

The Most Requested of the
Brand-New Songs are:

ON A BLUEEAND MOON-
LESS NIGHT:. (Vill 0s-
borng’s Best Tune)

YOU  DARLIN’ (Ano’the-r’
Harry: Woods Song Hit)

THE MOONLIGHT RE-
MINDS  ‘ME _ OF - YOU
(Helen Crawford s Worthy
Sudcessor to “So Blue”

IRVING BERLIN Inc

1607 Broadway New r’oxk City




THE TALKING MACHINE and RADIO WEEKLY

Mr. Executive:

Compare the Sprague Electrolytic with any other condenser. Use

it—test it—and judge for yourself its amazing performance. And

here are just a few of the reasons why Sprague Electrolytic Con-

densers can give you better service.
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SPRAGUE SPECIALTIES COMPANY

QUINCY, MASSACHUSETTS

SPRAGUE ELECTROLYTIC AND PAPER CONDENSERS
WILL SOLVE YOUR CONDENSER PROBLEMS

One picee anode made entirely of pure aluminum; no
welded or riveted joints either above or below the elec-

trolyte.

Screw type sockel mounting making for maximum flexi-

bility in receiver design.

Protected vent, vulcanized in hard rubber top, forming

one picee unil.
Pressure seal, with no possibility of cutting gasket.

Locking lugs in socket to prevent condenser shaking

loose during shipment.
Shield, precluding possibility of internal short cireuit.

Individual container allowing space to be utilized with

maximum flexibility.

Individual cathodes eliminate all leakage hetween anodes
and allow maximum flexibility in ecircuit design. In-
creased life, less leakage and much better shelf charac-
teristics due to anode with edge eflect of less than 1097
of spiral type. Leakage current guaranteed not to exceed
.2 milliamperes per MFD at 400 volts after 5 minutes "
or .065 milliamperes per MI'D at 350 volts after 5

minules.

And there are the well known paper condensers made
by Sprague—made with the same precise skill as the
Sprague electrolytic. Types and sizes to fit your every

condenser need.
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Where to Buy --- Where to Sell

e
TALKING MACHINE
& RADIO WEEKLY

WHERE THE MAGNITUDE
OF THE INDUSTRY
IS REFLECTED

A CLASSIFIED READY REFERENCE LISTING OF ME RCHANDISE AND PRODUCTS OF MANUFACTURERS

RADIO SET AND SUPPLY
MANUFACTURERS

All-American Mohawk Corp., N. Tonawanda, N. Y.

Andrea, Inc.,, F. A. D. .. ... Long Island City, N. Y.
American Bosch Magneto Corp., Spri.ng'ﬁeld,.Mass.
Atwater Kent Mfg. Co. ....... . .. Philadelphia, Pa.
Brunswick-Balke-Collender Co. ........ Chicago, Il
Capehart Corp. ............ .. ... Fort Wayne, Ind.
Colonial Radio Corp., 25 Wilber Ave., L. I.C,N. Y.
Crosley Radio Corp. ................ Cincinnati, O,
Edison, Inc.,, Thos. A. ............ .. Orange, N. J.
General Motors Radio Corp. ......... Dayton, Ohio
Grebe & Co., Inc,, A. H. ... ... Richmond Hill, N. Y,

Grigsby-Grunow Co. ... ..

Chicago, III
Gulbransen Co., The .....

Chicago, TII.

Howard Radio Co. ................ ... Chicago, Il
Kennedy Corp., Colin B. ........ South Bend, Ind.
RCA Victor Co, Inc. .................. New York

Sentinel Mfg. Co., 9715 Cottage Grove Ave., Chicago
Stewart-Warner Corp., 1838 Diversey Pky., Chicggo
Sparks-Withington Co. ....... ... . .. Jackson, Mich,
Sprague Specialties Co. ... ... ... Quincy, Mass.
Stromberg-Carlson, 1060 University Ave., Rochester

United Air Cleaner Co, ............ ... Chicago, Ill.
United Reproducers Corp. ....... ... Springfield, O.
U. S. Radio & Television Co., ......... Marion, Ind.
Zenith Radio Corp. ..... .. .. 3620 Iron St., Chicago

TALKING MACHINE AND RECORD

MANUFACTURERS
Brunswick-Balke-Collender Co. ........... Chicago
Capehart Corp. ........ ........ Fort Wayne, Ind.
Cardon Phonocraft Corp. ...... Jackson, Michigan
Columbia Phonograph Co., 1819 Broadway, N. Y. C.
Edison, Inc., Thos. A, ........ ...... Orange, N. dJ.
Okeh Phonograph Corp., 1819 Broadway, New York
RCA Victor Co.,, Inc. ............... Camden, N. J.

Stettner Corp., 669 Kent Avenue, Brooklyn, N. Y.
ELECTRIC PICK-UPS

Pacent Elec. Co. ....... 91 Seventh Ave., New York
United Air Cleaner Co., Cottage Grove Ave,, Chicago

RADIO CABINETS

Radio Art Corp. ........ 22 W. 19th St, New York

Stettner Corp., 669 Kent Avenue, Brooklyn, N. Y.
Superior Cabinet Corp., 206 Broadway, New York
Udell Works ............. ... ... Indianapolis, Ind.

PHONOGRAPH NEEDLES

Columbia Phonograph Co., 1819 Broadway, N. Y. C.
Okeh Phonograph Corp., 1819 Broadway, N. Y. C.

TALKING MACHINE PARTS

Diehl Mfg. Co. .......... ... .. .. .. Elizabeth, N, J,
General Industries Co. ..... ... . ... .. Elyria, Ohio
Thorens, Hermann, 450 Fourth Ave,, New York City
Pacent Elec. Co. ...... 91 Seventh Ave., New York

Sansone, S., Repairs ...122 W. 20th St., New York
United Air Cleaner Co., Cottage Grove Ave., Chicago

RADIO, TALKING MACHINE AND
RECORD WHOLESALERS

Adirondack Radio Distributors .. ... Albany, N. Y.
Air-Ola Radio Co. ......... ... Huntington, W. Va.
Alexanders, Inc. ... .. .. 39 W. 60th St., New York
Alter Co., Harry ............ ... ... . Chicago, T11.
Apollo Radio Co. ... ... . .. 15 Shipman St., Newark
Badger Radio Corp. ........ ... . Milwaukee, Wis.
Beckwith Co., Geo. C. ... .. . .. Minneapolis, Minn.
Blackman Distributing Co., 28 W. 23rd St., N. Y. C.
Bruno & Son, C. ... ... 351 Fourth Ave., New York
Brown & Hall Supply Co., 1504 Pine St., St. Louis
Buehn Co., Louis ... ... ... .. . . ... ..Philadelphia

Burke Co., J. H., 221 Columbus Ave., Boston, Mass.
Bushwick Dist. Co., 1755 Bushwick Ave, Brooklyn

Capitol Electrie Co, ............ . Indianapolis, Ind.
Capital Electric Co. ........... . .. .. Atlanta, Ga.
Cleveland Distributing Co. . Cleveland, Ohio
Cleveland T. M. Co. .. 4300 Euclid Ave., Cleveland
Collings & Co. ............... ... . Newark, N. J.
Columbus Ignition Co. ... ..... ... Columbus, Ohio

Detroit Electric Co. ... Detroit, Mich.
Detroit Wilks Dist. Co. . ..... .. ... Detroit, Mich.
Ditson Co., Oliver 0 E. 34th St., New York
Ditson Co., Oliver .......... ... ... Albany, N .Y.

Eastern Talking Mach. Co. ...... ... Boston, Mass.
Edmond & Co., E. J. .. 250 W, 54th St.,, New York
Eisenbrandt Radio Co., Baltimore and Washington
Elyea Talking Machine Co. . .. . .. Atlanta, Ga.
Essex Dist. Corp. ......... 40 William St., Newark

Greater City Dist. Co., 76 Fifth Ave, New York
Griffith Victor Distributing Corp., Cincinnati, Ohio

Grinnell Bros. ........ ... .. ... . . Detroit, Mich,
Gross-Brennan, Inc. ... .206 E. 42nd St., New York
Hamburg Bros. ....... ........ . .. Pittsburgh, Pa.
Harbour, Longmire Co. ...... Oklahoma City, Okla.
Hieb Radio Supply Co. ........... .. Marion, S. D,
Howe & Co. ...... .. 883 Boylston St., Boston, Mass,
Ingold, Inc,, Ernest ........ . San Francisco, Calif,
Kimberly Radio Corp. ........... .. . Chicago, 111
Landon & Co,, Inc,, W. C. ... .. .... Rutland, Vt.
Latham & Co., E. B. .... .250 4th Ave., New York
Lewis Electrical Supply Co. .. ..... Boston, Mass.
Majestic Dist. Co. of Cincinnati ...Cincinnati, Ohio

Majestic Distributing Corp. ...... .. Cleveland, Ohio
Majestic Distributors, Inc,, 1775 Broadway, N. Y. C.
Majestic Products, Inc., Hudson Ave., Albany, N. Y.
May, Inc,, D. W. ... .. .. 393 New St., Newark, N. J.
May Distributing Corp., 112 Bleecker St., N. Y. C.
Macgregor Radio Corp. ... ... New Haven, Conn.
Mackenzie Radio Corp., 1225 Broadway, N. Y. C.
McPhilben-Keator, Inec.,, 68 34th St., Brooklyn, N. Y,
Motor Equipment Co. .......... .... Wichita, Kan.
Musical Prod. Dist. Co., 22 W. 19th St., New York
New York T. M. Co,, .. 460 W. 34th St., New York
New York T. M. Co. ..356 Livingston St., Brooklyn
New Haven Elee. Co. ... ... .. . New Haven, Conn.
North American Radio Corp., 1845 Broadway, N. Y.
Northern Dist. Co., Inc. .. .... . Newark, N. J.
North Ward Radio Cv., 367 Plane St., Newark, N. J.
Parks & Hull, Ine, ... ..... .. . .. Baltimore, Md.
Peirce-Phelps, Inc. ..... .. . .. .Philadelphia, Pa.
Penn Phonograph Co. ...913 Arch St., Philadelphia
Phila. Victor Dist., Inc., 232-48 N, 11th St., Phila.

Polk, Inc. James K. ..... ... .. . .. . . Atlanta, Ga.
Proudfit Co.,, R. S. ......... .. .. .. Lincoln, Nebr.
Radio Distributers, Inc. . ... ... .. Baltimore, Md.
Radio Equipment Co. of Texas ...... Dallas, Texas
Radio Sales Co. ......... ... .. .. Little Rock, Ark.

Radio Equipment Co. ..... .. ....South Bend, Ind.
Radio Specialty Co., 115 W. Water St., Milwaukee

Republic Radio Corp. ........... . . .. Detroit, Mich.
Roberts Toledo Co. .. ... ......... .. .. Toledo, Ohio
Roycroft Co.,, The ..... ... ... Minneapolis, Minn.
Sampson Electric Co., Mich. and 32nd St., Chicago
Sanford Radio Corp. ... .. 480 Canal St., New York
Seedman Co., G. J. ........ ... .. .. Brooklyn, N. Y.

Shgw’s, Ine. ... .. ... ... .. ... Charlotte, N. C.
Smith, Inc, B. W, ... . . . . . .. Cincinnati, Ohio
Southern Hardware & Bicycle Co., Jacksonville, Fla.
Southwestern Vietor Dist. Co. Dallas, Texas
Specialty Service Corp., 651 Atlantic Ave., Brooklyn
Standard T. M. Co., 305 Penn Ave,, Pittsburgh, Pa.
Ta.rr, McComb & Ware Com. Co,, Kingman, Ariz.
Trlar!gle Radio Supply Co., 381 - 4th Ave., New York
Trilling & Montague, 7th & Arch Sts., Philadelphia
20th Century Radio Corp., 104 Flatbush Ave,, B'klyn
United Electric Supply Co. ...Salt Lake City, Utah
Universal Radio Co., 536 Bergen Ave., New York
Weymann & Son, H. A., 10th & Filbert Sts., Phila.
Wildermuth, E. A, ...1061 Atlantic Ave., Brooklyn
Wilks Dist. Co., Inc. ....... ... ... .. Jackson, Mich.

RADIO LOUD SPEAKERS

American Bosch Magneto Corp., Springfield, Mass.
Andrea, Inc.,, F. A. D, ... .. Long Island City, N. Y.

Atwater Kent Mfg. Co. ..... ..., PhLiladelphia, Pa.
Brunswick-Balke-Collender Co. . ... .. .. Chicago, Ill.
Crosley Radio Corp. ...... ... ... Cincinnati, Ohio
Jensen Radio Prod. Co. ..... . .. .. .. . Chicago, T1I.
Pacent Electric Co., Inc., 91 Seventh Ave., New York
RCA Victor Co,, Ine, ......... ... ... New York

Stewart-Warner Corp., 1838 Diversey Pky., Chicago
Stromberg-Carlson, 1060 University Ave., Rochester
Utah Radio Prod. Co. ........ ... ... . Chicago, Il

RADIO TUBES

Arcturus Radio Tube Co, .. ... .. .. Newark, N. J.
Cardon Phonocraft Corp. ... ... Jackson, Michigan
CeCo Mfg. Co,, Inc. ........ ... .. Providence, R. 1.
DeForest Radio Co. ........ . ... .. .. Passaic, N, J.
Grigsby-Grunow Co. .. ... ... ... . ... Chicago, I,
Johnsonburg Radio Corp. ... ... . Johnsonburg, Pa.
Ken-Rad Corp., Inc. .......... ... . Owenshoro, Ky.
National Urion Radio Corp. ... .. ... . ... New York
RCA Radiotron Co., Inc. ...... ... . Harrison, N. J.
Sylvania Products Co. ... ... ... .. Emporium, Pa.
Triad Manufacturing Co. ... .. ... Pawtucket, R. 1.
LUBRICANTS -

Ilsley, Doubleday & Co. .. 229 Front St., New York

MUSIC PUBLISHERS

Berlin, Inc., Irving ... . 1607 Broadway, New York
Davis, Coots & Engel, 719 Seventh Ave., New York
Feist, Inc,, Leo ... ... . . 235 W. 40th St., New York

Red Star Music Co., 729 Seventh Ave,, New York
Robbins Music Corp., 799 Seventh Ave., New York
M. Witmark & Sons ....1659 Broadway, New York
Triangle Music Pub. Co. . 1658 Broadway, N. Y. C.

MISCELLANEOUS

American Emblem Co. .. .. . .. . . Utica, N. Y.
Dubilier Clock Corp. ....42 W. 17th St.,, New York
General Fabricating Co., 165 Greenwich St., N. Y. C.
Hohner, Inc,, M. ... ... .. 114 East 16th St.,, N. Y. C.
Horrocks Desk Co. Herkimer, N, Y.
Peerless Album Co., 62-70 W. 14th St., New York
Wellston Radio Corp. ........ .. .. .. . St. Louis, Mo.

COLLECTING AGENTS

Archer Adjustment Co., 723 Seventh Ave, N. Y. C.



ANOTHER YEAR OF
VICTOR SUPREMACY!

with

SUPERIOR PRODUCT
UNPARALLELED STABILITY

ALBANY, N. Y.

Oliver Ditson Co., Inc.
1039 Broadway

BOSTON, MASS.

Oliver Ditson Company
179 Tremont St.

Eastern Talking Machine Co.
85 Essex Street

BROOKLYN, N. Y.

New York Talking Machine Co.

CINCINNATI, O.
Griffith Victor Dist. Corp.
1102 Sycamore

CLEVELAND, O.

Cleveland Talking Machine Co.

4300 Euclid Avenue
Toledo Branch:
1217 Madison Avenue
DALLAS, TEX.
Southwestern Victor Dist. Co.
912 Comnierce St.

DETROIT, MICH.
Grinnell Brothers
1447 First St. Cor. State

HARRISBURG, PA.

Phila. Victor Distributors, Inc.

Exclusively Victor
10-12 South 4th Street

BRILLIANT BROADCASTING
CONSUMER CONFIDENCE

“H1S MASTER'S VOICE

Stick to

VICTOR
RADIO—
it’s safest!
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INDIANAPOLIS, IND.

Griffith Vietor Dist. Corp.
31 E. Georgia

LOUISVILLE, KY.

Griffith Victor Dist. Corp.
815 W. Market

NEWARK, N. J.
Collings & Company

NEW YORK, N. Y.

C. Bruno & Son, Inc.
New York Talking Machine Co.

PEORIA, ILL.

Koerber-Brenner Co.
800 S. Adams Street

PHILADELPHIA, PA.
Phila. Victor Distributors, Inc.
EXCLUSIVELY VICTOR
240 No. 11th Street
H. A. Weymann & Son, Inec.

EXCLUSIVELY WHOLESALE
N. E. Corner 10th & Filbert Sts.

PITTSBURGH, PA.
Standard Talking Machine Co.

Exclusively Wholesale
305-7-9 Penn Avenue
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+ ALL-AMERICAN MOHAWK CORPORA'I‘ION
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