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“HIS MASTERS VOICE

REG. U.S. PAT. OFF.

=

The best-known trade mark in the world

“The Victor talking machine’s design, ‘His Master’s Voice,
become a household word, and the quaint little fox terrier at
tention before the horn is familiar to more Americans than any
the world’s great masterpieces”™— Collier’s Weekly.

ae second-class matter May 2, 1905, at che post office a1 New York, N. Y., under the act of Congress of Murch 2, 1879,



$50 in Prizes for Information

We want to know how you sell Sonoras. By studying various good sales
methods, one general method of value to all can be formulated.

We, therefore, offer $25 as a first prize for the best story (the most helpful
in showing how to make sales), telling how a difficult Sonora sale was made.
-For the next five most interesting accounts, we shall give $5 each. Tell your
story in not more than 300 words.

. Only contributions from o\ i 5. Names of winners will be

g:lleksi:egopl}‘rleail(l):‘s(; d?;iijlers or published in October issue of
. this publication.

. No manuscripts returned. All .
those winning prizes to be- \ i . Each manuscript must have
%ohme the ;}>]rocperty of Sonora y contestant’s name and address

] .
onograp orporation. . i attached. These will not be

. Contest closes 6 P. M., Sep- . o made public if so requested.
tember 8th, 1917. Only manu-
scripts received at Sonora — . 7
New York Office up to this . i - Send all manuscripts to
time considered. . Sonora Phonograph Corpora-
M - . bk i tion, 279 Broadway, New

. Manuscripts must be type- , .
written; one side ol aEie —g _ York, Prize Contest Depart-
only. == ment

Invincible $375

NOTE: The object of this competition is to secure data which will
aid ALL Sonora dealers in making more sales and larger sales by
explaining to them the ways which others have found successful.

TWELVE SONORA MODELS
$50 $55 $60 $75 $100 $135 $150 $175  $200 $250 $375  $1000

Sonora Phonograph Corporation

GEORGE E. BRIGHTSON, President
Executive Offices: 57 Reade Street, New York City

BOSTON: 165 Tremont St. CHICAGO: 320 S, Wabash Ave.
PHILADELPHIA: 1311 Walnut St. SAN FRANCISCO: 616 Mission St.
DETROIT: 3 Madison Ave. TORONTO: Ryrie Building

Sonora operates and is licensed under BASIC PATENTS of the phomwograph industry
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TO CURTAIL NEEDLE PRODUCTION

Council of National Defense Urges Talking Ma-
chine Manufacturers to Devote Energies to
the Production of Comber Needles and Other
Necessities for Factories Making Army Cloth

WasHingron, D. C., August 4—A recent move
in the plans for national defense that is of dis-
tinct and, it may be said of vital interest, to talk-
ing machine men generally, was the appeal re-
cently sent out to manufacturcrs of talking ma-
chine needles by the Council of National De-
fense urging that the manufacturers cut down
their output of such needles and devote their
cnergics to the production of pins and comber
needles for the use of mills making army cloth
for the Government. Three of the lcading man-
ufacturers of talking machinc needles were re-
cently called to Washington for a conference
and it was urged upon them that the making
of ncedles for cloth factories was much more
necessary to the successful prosecution of the
war than the production of talking machine
necedles.

The ncedle manufacturers without hesitation
agreed to abide by the wishes of the Council of
National Defense as a matter of patriotic duty,
and while none could say just what effect their
action may have upon the supply of talking
machine needles, or what amount of factory
space will be required. the supply will doubt-
less be curtailed materially.  The needle manu-
facturers will shortly rcccive specifications re-
garding the ncedles required for the use of the
cloth mills.

THE UNIVERSAL GAME

Some of us feel a vital interest in football
games, watching the tcams as they go down
to defeat or up to victory. Some of us fecl de-
light as we watch the winner cross the line in
a yacht race. For others there is the marathon
or a motor flight. But the only game we all—
rich and poor—play all of the time and all know
intimately, regardless of age or station, is busi-
ness.

G. GENNERT, MANOPHONE AGENTS

Will Act as Eastern Distributors—Headquar-
ters in New York and Have Branch Houses
Throughout the Country—Prominently Iden-
tified With Photograph Trade Since 1854

Announcement was made this week that the

firm of G. Gennert, 24-26 East Thirtcenth
strect, New York, has becn appointed Eastern
distributor of the Mano-
phone. which is manufac-
tured by the Manophone

Corp.. of Adrian, Mich.

G. Gennert, although not
identified with the phono-
graph industry before, has
excellent facilitics for fea-
turing the Manophonc,
which has made rapid
strides during the past year,
big Besides
maintaining its main
executive offices in New
York, where it occupies a

in a way.

Gennert Building

five-story building, it has Dbranches in Chi-
cago, Los Angeles and San Francisco. The

firm was cstablished in 1854, and has been con-
sidercd one of the most enterprising importing
houses connccted with the photograph industry.
By its closc relation to the rctail photograph
busiuess, this Arm las become confident in the
belief that it will be able to exploit a talking
machine with niuch success, owing to the fact
that the photograph Dbusiness is more or less
a summer business and that a great many deal-
crs in cameras and photographic supplies will
be able to it the talking machine in with their
gencral methods of doing business. Conse-
quently, after looking over the field and study-
ing it for some time, it has decided to take on
the Manophone, the machine which, in their
estimation, offers individual inducements.
Regarding the proposition, G. Gennert stated
to a representative of The \World that he is
very enthusiastic over the Manophone and be-
lieves that it will give him an, opportunity to

DEMONSTRATING A PHONOGRAPH WITH BEST RESULTS

By MISS JESSICA OWEN, Kansas City, Mo.

1Miss Owen is head of the Pathé department of the
Arebitects and Engincers’ Supply Co., Kansas City. She
is a soprane who has been prominent in concert and church
sola work, and has woun particular success in demonstrating
records to customers by singing with them.—Editor.}

The first thing an ordinary customer docs on
entering a demonstration booth is to notice the
different sizes of wmachines and, having been
told the price of each, selects one and asks to
hear it played-—and herc is where the demon-
strator’s work begins. Never use a record at
first that does not conform to the musical taste
of the prospect. Ask him what kind of music
he prefers—he may say he likes bands or songs;
then ask if something popular—if he says “No”
and does not mention a selection, it is up to
the demonstrator to use his discernment and
play a record that is old enough to have gained
a hold on the public, and mention the name,
saying, "1 have a splendid record of “Little Bit
of Heaven,' “*Annie Lauri¢,”” or some such song,
pausing for assent, or a request for some song
that has now come to his mind. If the piece
mentioned is a record you know is faulty the
least bit, do not hazard the machine by playing
it, for a bad record, be it “Home, Sweet Home.”
or “The Rosary,” has queered many a sale. It
is better to say “The record is out of stock at
present,”” and then place on the machine a rec-
ord similar to his sclection, that is tonally good.

Now the really musical person is casier to
handle. Ile usually asks for records that are
made by the arcat artists—and is quick to de-

teet the hne qualities as well as the bad features
of production. Here is a chance if the phono-
graph is the kind that recreates nature, to give
a little tone test, if the demonstrator happens
to be a vocalist. It is ten points in the salc.

Another class of customers is the kind that
simply wants a phonograph—has made up his
mind to pay so much and, if your machine is half
good, he selects mahogany or oak and there’s
au end to the transaction, generally leaving the
selection of rccords to the salesman, who has
now an opportunity to get rid of some indif-
ferent record stock.

The most difficult prospect is the one who
wants to get the most for his money—is not
musical—slow to make up his mind—visits every
shop in town twice or thrice and hnally is
buncoed by the man who sells the biggest
phonograph, regardless of quality, at a figure
for three times what it is worth.

The ideal customer and always purchaser is
the one who wants the best and has informed
himself on all makes and uses his own judg-
ment, leaving the salesman little to say except
to answer questions. This kind of customer is
rare but with the ever-increasing output of talk-
ing machines on the market, and good ones at
that, they will increase as the people will learn
to know by good advertising what’s what, and
the cffort of the salesman or saleswoman will
be reduced to a minimum.

develop a splendid business throughout the
Eastern territory for which it is now the dis-
tributor.

The Manoplone Corp., which manufactures
the Manophone, is the outgrowth of the Clough
& \Warren Co, which have a spacious fac-
tory at Adrian, Micl.,, and which have, for half a
century, been manufacturing pianos and organs.
The facilities of the concern arc adequate to
meet the demand for the large output.

The accompanying illustration reproduces the
home office of G. Gennert in New York.

NEW ‘DOMESTIC’ @B_BERS IN CHICAGO

Carson, Pirie, Scott & Co. Become Distributors
for Domestic Line of Talking Machines in
Capital of the West—An Important Deal

Cuicaco, IrL., August 3.—P. C. Adams, sales
manager of the Domestic Talking Machine Corp.,,
Las recently concluded arrangements with
Carson, Pirie, Scott & Co., the well-known Chi-
cago wholesale house, whereby they will act
as distributors for the Domestic line.

Preparations are under way to conduct a large
business. and ¥. M. Laberteaux, who was for-
merly connected with the Rudolph Wurlitzer
Co., has joined the Domestic sales force and
will spend some time getting Carson, Pirie,
Scott & Co.’s Domestic department fully under
way.

PAYS TO LEARN THE STOCK

How Best to Use the Dull Days-——Knowing the
Stock Good Salesmanship

Too many sales arc lost on busy days in many
stores because some one did not know the stock.
Busy days demand quick work. Customers want
their questions answered promptly. Therefore,
devote the dull days to learning the stock. The
clerk who can quickly show the goods the cus-
tomer wants is niore likely to make a sale than
the clerk who must fumble through the stock,
not knowing just where or just what the goods
are. Your sales record largely depends on how
well prepared you are to accept the many sales
opportunities that come to you on the busy
days, when the trade is thronging the store.

Kunowing the stock is the essential of success-
ful salesmanship. You may be courteous, tactful
and all that, but if you do not know your stock
your other qualifications will avail you little.
The quiet day in the store is your opportunity
te post up. You will find that those who get
aliead in any branch of merchandising are con-
stantly studying the goods. New goods and
new ideas are coming in all the time. The stock
and wants of the pcople are constantly changing.

WHO AM I?

I am the foundation of all happiness.

T am the fount of all prosperity.

I am the parent of genius.

I am the salt that gives life its savor.

1 have laid the foundation of every fortune in
America, from the Rockefellers’ down.

I must be loved before I can bestow my great-
cst blessings and achieve my greatest ends.

lLoved, I make life sweet and purposeful and

fruitful.

I can do more to advance a youth than his
own parents, be they ever so rich.

Fools hate me, wise men love me.

I am represented in every loaf of bread that
comes from the oven, in every train that crosses
the continent, in every ship that steams over
the ocean, in every newspaper that comes from
the press.

I am the mother of democracy.

All progress springs from mec.

\Who am I?

\What am [?

I am work, § —B.C. Forbes.
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CONGRESSMAN STEPHENS’ ADDRESS ON PRICE STABILITY™

Some Convincing Arguments on the Value and Importance of Price Maintenance Made in Recent
Speech by Introducer of Stephens Bill in House of Representatives

A most interesting speech upon how price
stability protects the public was made by the
Hon. Dan V. Stephens, of Nebraska, in the
House of Representatives recently when discuss-
ing H. R. 212—a “Bill to Prevent Dishonest Ad-
vertising and False Pretenses in Merchandising,”
popularly known as the “Stephens bill.” In
his introductory remarks Mr. Stephens dis-
cussed the food situation, and dwelt on the bill
empowering the Department of Agriculture to
make a survey of the food situation in the
United States, so as to secure a proper adjust-
ment of prices between the producer and the
consumer. He made some very convincing
arguments on price control in this connection
which most eloquently portrayed the value of
price maintenance.

Mr. Stephens emphasized the fact that if the
producers were allowed to control their own
distribution through the present established
wholesale and retail channels, conditions would

be greatly improved. He said further:

A basic price should be fixed, and there is only one
factor upon which a basic price can be made, and that is
the cost of the product. There is only one person there-
fore who can fix a basic price, and that person is the
producer himself. But the courts have held that he
can not enter into a contract with a wholesaler and a
retailer fixing the price at which his product is to be sold
to the consumer, as it is contended that such a contract
would be contrary to the Sherman anti-trust law. The
correctness of tbis line of argument has been questioned
by a great majority of the business men wbo are vitally
interested in having open and free competition in the field
of distribution. They bave felt that in order that there
might be some stability to prices that tbe producer must
oontrol his own product and say at what price it is to
be sold to the consumer. By this method wasteful and
extravagant methods of distribution can be eliminated.

The fact that the Government to-day is before Congress
asking authority to fix a basic price to the producer on
food products is proof of the correctness of the theory
that has heretofore been advanced by that class of business
men who have contended that legislation should be imme-
diately enacted empowering the producer to fix a uniform
price upon the resale of his product to the consumer.
They have sought legislation from Congress that would

enable the producer to bridge the passage across the field
of distribution to the consumer by fixing the profits that
are to be made by the wbolesaler and the retailer upon
his products and the final price at which his produet is
to be sold to the consumer. By tbis method the price cut-
ter and speculator are both completely eliminated, and
the cost of their operations is saved to the producer and
the consumer.

The court decision making such a contract illegal,
above referred to, was an invitation to the buccaneer
speculator and price cutter in the field of distribution
to jump onto the producer and ruin his product by unfair
competition and disbonest methods of merchandising. The
producer could no longer protect the consumer of his
product from either the speculator or the price cutter,
If his product was tbe subject of speculation and high
prices, consumption immediately fell off and the producer
was injured by the loss of trade and the consumer was
injured by being compelled to go without his product.
The power in the distributor to run down the price to
the consumer is also tbe power to raise it to the consumer.
If the consumer could fix the price, he would not only
ruin the. distributor but the producer as well, and there-
fore he would ruin himself. It is quite apparent that
the man who produces an article has an inherent right
to price it. If no one wants it at his price, it is his
misfortune; but he alone knows what it has cost him to
produce it, and he alone knows how much profit be must
take in order to continue producing it. The court, of
course, admits that, but the court says he can not enter
into a system of contract with his distributors fixing the
price at which it shall be passed on to the consumer,
because that would be against public policy and in re-
straint of trade. It is a strange conclusion to draw from
the state of facts, because every producer is in the fiercest
competition with other producers of like articles, each
bidding for the consumer’s favor in price, in quality, and
in quantity, There can be no restraint of trade in such
a practice, because competition is in no way interfered
with.

As a result of this court decision a demand for reme-
dial legislation has grown up among both distributors and
producers asking that a law be passed legalizing a con-
tract by a producer for the resale of his product through
the wholesaler and retailer to the consumer at a price to
be agreed upon. To that end a bill commonly known
as the “price-maintenance bill,” or “A bill to prevent
dishonest advertising and false pretenses in merchandis-
ing”—Stephens bill—has been before tbe Interstate Com-
merce Committee of tbe House for several years, and
extensive hearings have been held upon the same. If this
bill should become a law, it will aid very materially in

otecting the honest merchant from the price cutter and

speculator, who are both interlopers into the field of dis-
tribution, and thereby protect the producer from the
encroachments of the field of distribution, and thereby
increase production and gradually lower costs and prices.

The great advantage to the consumer in an arrangement
like this lies in the fact that he has a steady market in
which to buy his products as well as in which to sell
He pays a price for his supplies that allows an honest
profit to the distributor, the wholesaler, and the retailer,
and an honest competitive profit to the producer. These
profits will be regulated by tbe power of the producer to
guide his product across the turbulent field of distribution
at a certain price. If he fails to maintain it, the price
cutter—broadly speaking—will ruin the .producer and the
speculator will ruin the consumer; and they usually ruin
each other in the end, only to be replaced by a new breed
of price cutters and speculators as fast as tbeir places
are vacated.

B. H. ROTH’S EXPANDING BUSINESS

Extensive preparations for the housing of the
Victor product exclusively are being made by
B. H. Roth, of West New York, N. J. He has
leased the establishment next door to his present
store on Bergenline avenue for a long term of
years, and this will permit him to carry his
large stock of sporting goods in the annex, thus
giving him valuable space in his present sales-
rooms for additional booths, as well as the ad-
dition of several other attractive features. Mr.
Roth can look with justifiable pride on the
growth of his business.

IN POSSESSION OF NEW ADDITION

The Doehler Die-Casting Co. have taken pos-
session of their new building adjoining their
present structure at Court and Ninth streets,
Brooklyn. This new building, which greatly in-
creases their output, is claimed to be one of
the finest factory buildings in the city. It is
entirely modern and fireproof throughout.

“A MOST WELCOME VISITOR”

J. W. Scott, of Newark, N. J., who ranks as
the oldest employe of the Edison Co., in a recent
letter subscribing to The World, said: “I feel
lost unless I have your trade journal in my
home. It is a most welcome visitor.”

HERE’S
FOR

It sells itself — just what your trade has been waiting for!
portable styles of Victrolas—make§ it possible to take along one of these entertaining instruments
on vacations, outings, etc. Convenient as a grip—safe as a trunk!

ACATION
ICTOR

shaped to fit instrument

XI3% xI11 - - - -

Prompt shi t made i di

A light, handy carrying case for

Fibre Victrola Trunks

TWO SIZES — BOTH WINNERS!

Give them a place in your Victor Department—display them in your window—see how
they will attract buyers without a word. It fills a long felt want.

Victrola IV Trunk, 3-ply veneer,

covered with hard fibre, fibre bot-
tom, steel trimmings, excelsior back,

snugly. Strong lock and attractive design and
handle. Dimensions 17% $5‘ 50 finish. $6- 50

These dandy Trunks will make Victrola sales for you.
Your customers who own cabinet machines will want
a portable style with one of these carrying cases.

Write or wire your order today!

OLLARSY
EALERS.

Victrola VI Trunk, same construc-
tion, but made for the larger size
Victrola. Dimensions 20} x I5 x 13.
Best of construction—very

Price - - - - - -

upon receipt. Now is the time to cash in on this

live proposition—be the first to show them in your locality!

[he foiley [ompany

ORIGINATORS OF FIBRE VICTROLA TRUNKS

213 East Broad Street

Richmond, Va.
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Victrola XVI, $200

Victrola XVi. electric, $250
Mahogany or oak

supremacy

Supreme as a musical instrument,
the Victrola naturally stands su-
preme as a business proposition.

h

‘“Victrola”

The success of Victor dealers
follows Victor supremacy as a
matter of course.

Victor Talking Machine Co., Camden, N. J., U.S. A.

Berliner Gramophone Co., Montreal, Canadian Distrihutors.

Important Notice. Victor R
» processes of manufacture, and their use, one with the other, is absolulely essential to a perfect Victor reproduction.

ds and Victor Machines are ifically di

d and synchronized by our special

is the Registered Trade-mark of the Victor Talking Machine Company designating the products of this Company only.

Warning: The use of the word Vlctrola upon or in lhe promonon or sale of
any other Talking r Ph 1

M

and illegal.

Vicirola X, $75
Mahogany or oak

. +o .. Gately-Haire Co., Inc.

Elyea-Austell Co.

Phillips & Crew Co.

Austin, Tex......... The Talking Machine Co., of
Texas.

Md...... Cohen & Hughes.

E. F. Droop & Sons Co.

H. R. Eisenhrandt Sons, Inc.

Bangor, Me......... Andrews Music House Co.
Birmingham, Ala....Talking Machine Co.
Boston, Mass..... ..Oliver Ditson Co.
The Eastern Talking Machine
Co.
The M. Steinert & Sons Co.
Brooklyn, N. Y.....American Talking Mch. Co.
G. T. Williams.
Buffalo, N. Y.......W. D. & C. N. Andrews.
Neal, Clark & Neal Co.
Burlington, Vt......American Phonograph Co.
Butte, Mont.........Orton Bros.
Chicago, Ill........Lyon & Healy.
Chicago Talking Machine Co.
The Rudolph Wurlitzer Co.
Cincinnatl, O........The Rudolph Wurlitzer Co.
Cleveland, O........The W. H. Buescher & Sons Co.
The Collister & Sayle Co.
The Eclipse Musical Co.
Columbus, O........The Perry B. Whitsit Co.
Dallas, Tex.... . Sanger Bros.
Denver, Colo........The Hext Music Co.
The Knight-Camphell Music Co.

Albany, N, Y..
Atlanta, Ga.........

Baltimore,

‘| Montreal, Can.

/’ N

Victor Distributors

Mickel Bros. Co.

Grinnell Bros.

.. Elmira Arms Co,

.. W. G. Walz Co.

Honoelnlu, T, H..... Bergstrom Music Co., Ltd.

Houston, Tex.......Thos. Goggan & Bro.

Indianapolis, Ind...Stewart Talking Machine Co.

Jacksonville, Fla.,.. Florida Talking Machine Co.

Kansas City, Mo....J. W, Jenkins Sons Music Co.
Schmelzer Arms Co.

Lincoln, Nebr.......Ross P. Curtice Co.

Little Rock, Ark...O. K. Houck Piano Co.

Los Angeles, Cal...Sherman, Clay & Co.

Memphis, Ten .. 0. K. Houck Piano Co.

Milwaukee, Wis.....Badger Talking Machine Co.

Minneapolis, Minn. Beckwith, O’Neill Co.

Mobile, Ala.........Wm. H. Reynalds.

Des Moines, Ia.....
Detroit, Mich.
Elmira, N. Y.
El Paso, Tex,

Nashville, Tenn....0. K. Houck Piano Co.
Newark, N. J....... Price Talking Machine Co.
New Haven, Conn...Henry Horton.
New Orleans, La....Philip Werlein, Ltd.
New York, N. ) ..Blackman Talking Mach, Co.
Emanuel Blout.
C. Bruno & Son, Inc.
I. Davega, Jr., Inc.
S. B. Davega Co.
Charles H. Ditson & Co.
Landay Bros., Inc,
New York Talking Mach. Co.
Ormes, Inc.
Silas E. Pearsall Co.

.. Berliner Gramophone Co., Ltd.

Omaha, Nebr.,..... \. Hospe Ce.
Nebraska Cycle Co.

Peoria, Ill........., Putnam-Page Co., Inc.

Phlladelphia, Pa...,Louis Buehn Co., Inc.
C. J. Heppe.

Penn Phonograph Co., Inc.
The Talking Machine Co.
H. A. Weymann & Son, Inc.

.. W, F. Frederick Piano Co.
C. C. Mellor Co., Ltd.

Pittaburgh, Pa...

Standard Talking Machine Co.

Portland, Me........Cressey & Allen, Inc.
Portland, Ore.......Sherman, Clay & Co.
Providence, R. I....J. Samuels & Bro., Inc.
Richmond, Va.......The Corley Co., Inc.
W. D. Moses & Co.
E. J. Chapman.
The Talking Machine Co.
Salt Lake City, U... Consolidated Music Co.
The John Elliott Clark Co.
San Antonio, Tex...Thos. Goggan & Bros.
San Francisco, Cal.. Sherman, Clay & Co.
Seattle, Wash.......Sherman, Clay & Co.
Sioux Falls, S. D...Talking Machine Exchange.
Spokane, Wash.....Sherman, Clay & Co.
St. Louis, Mo....... Koerher-Brenner Music Co.
St. Paul, Minn......W. J. Dyer & Bro.
Syracuse, N. Y.....W. D. Andrews Co.
Toledo, O.... .. The Whitney & Currier.
Washington, ... Cohen & Hughes.
E. F. Droop & Sons Co,
Roht. C. Rogers Co.

Rochester, N. Y.....

D)

D
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BIG INCREASE IN DEMAND FOR “NATIONAL” RECORD ALBUMS

We manufactured and shipped over 30% more Record Albums during the first six months of this year (1917) than during the
same period of any previous year. What does this show? It shows that our Record Albums have proven themselves to be the best and
most convenient as well as economic method of filing and keeping disc records.
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RE-INFORCED
RIVETED BACK

THE PULLING TEST—THE STRENGTH IS THERE

PATENT APPL ED FOR

STRENGTH AT THE STRESS AND STRAIN POINT

PRACTICALLY UNBREAKABLE FOR REGULAR USAGE

A Timely Suggestion to the trade—Avoid Stock Shortage by placing your orders early. Now is the time to anticipate your fall
needs and send in your orders. Prepare against transportation delays through railroad congestion, etc. Record Albums are always salable

stock, the demand for them being staple and permanent.
We manufacture disc Record Albums containing 12 pockets to fit Victrola cabinets X and XI. We also make Albums containing 17 pockets. With the indexes

they are a complete system for filing all disc records.

For durability, finish and artistic design, our Albums are unsurpassed. We have unexcelled manufacturing facilities, and considering quality our prices are
the lowest. Write us giving quantity you may desire, and we will quote prices.

e
OUR ALBUMS ARE MADE TO CONTAIN VICTOR, COLUMBIA, EDISON, PATHE, AND ALL OTHER DISC RECORDS

NATIONAL PUBLISHING CO., 239 S. American Street, PHILADELPHIA, PA.

KEEP DEALERS OUT OF THEIR RUTS

How to Make Them See Themselves as Others
See Them—This Will Place Them on the
Road to Progress and Real Achievement

“It was not a particularly small town and
it was not a particularly small dealer, but un-
fortunately one whose thought commenced in
his cash book instead of on his sales floor. J.
D. knew that a good-looking store has a great
deal to do with a good looking balance sheet.
After stumbling over a lot of Grafonolas and
losing his way several times between the front
door and the stockroom, Mr Westervelt found
the manager of the shop—as usual, examining
his books

“‘Did you ever give a thought to the looks
of your store? asked Mr Westervelt.

“‘Why, yes—why?’

“‘What’s your opmion of it to-day?’ asked
the persistent Mr. W.

“The thouglits were the same as the day be-
fore

“‘Put on your hat, T want you to take a walk,’
said J. D.

“With a little surprise, but seeing Mr. West-
ervelt meant what he said, the dealer put on
his hat. He was taken for a walk around the
block and brought up to the door of his own
shop again.

“‘Now,” says Westervelt, ‘you are a prospect.

You're coming into this store to buy a Grafo-
nola. \Valk m and see whether your first im-
pression 1s of a music parlor or a storeroom!
The dealer walked in, took a look from the old
‘outside-looking-in’ standpoint and turned to
Mr. Westervelt.

“‘You're all right, he said. ‘1 had always
come 1n the back entrance and never thought
just how things looked from the front.’

“It's a great idea. Get your dealer to look
at his business from the outside. Make him
get into his prospect’s shoes. Ask him what
stores he likes to deal in. Then get him to pat-
tern after the best points of those organizations
Tell him to take a walk up and down the town
once 1n a while and see what show windows
impress him.

“Keep your dealers out of their own little
ruts and they will soon be found in the center
of the highway to progress.”

INCREASE THE DIRECTORATE

ELKHART, IND., August 5—Work is said to be
progressing rapidly upon the organization of
the Banta Motor & Phonograph Co., of this
city. The directorate has been increased in
number and new interests have become identi-
fied with the company.

Keep on after you are tired; therein lies the
key to all victory

A Really Good Album At a Moderate
Price Is a Money Maker for the Dealer

METAL BACK ALBUMS

will give the dealer and his patrons true value and the
highest quality. A complete line of albums that stand
for the best in their respective grades.

Write for samples of our three numbers

NEW YORK ALBUM & CARD CO., 23 Lispenard St., NEW YORK

SNAPPED IN BERMUDA

Fred Scholl, Jr., Spends Honeymoon Trip in
West Indies—Many Store Improvements

The photograph herewith features Fred Scholl,
Jr., the prominent Victor dealer of 1125 Jamaica

Mr. and Mrs. Fred Scholl, Jr.
avenue. Woodhaven, 1. I, while on his recent
honeymoon trip to Bermuda, where the happy
couple enjoyed mmensely the many beauties of
that picturesque country.

Mr. Scholl has just completed alterations to
his windows and store, having installed six
sound-proof booths, thus making his establish-
ment one of the most modern and best equipped
m this section of Long Island. Mr. Scholl is
fortunate in having a competent assistant in
his sister, Miss Elizabeth Scholl, who 1s at pres-
cnt supervising the record department.

PUSH, NOT PULL, COUNTS

We often hear people talking about “so-and-
so0’s” having “some pull” If we look for the
facts in the case we're more than likely to dis-
cover that “so-and-so” has “some push.”

[Fa—
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Victrola 1V, $15
Oak

Victrola VI, $25 Victrola VIII, $40
Oak Oak

Victrola 1X, $50

Mahogany or oak

C

Victrola X, $75
Mahogany or oak

Victor supremacy
1s self-evident

)

Itisthesupremacyofachievement—
of great thingsactually accomplished.

And it brings success to Victor ’ —’

Victrola XI, $100

dealers everywhere! EeTl, o

W

Victor Talking Machine Co., Camden, N. J., U.S.A.

Berliner Gramophene Co., Montreal, Canadian Distributors

Important Notice. Victor Records and Victor Machines are scientifically co-ordinated and synchronized by our special

processes of manufacture, and their use, one with the other, is absolutely essential to a perfect Victor reproduction. I l
*“Victrola” js the Registered Trade-mark of the Victor Talking Machine C y designating the products of this C v only.
Warning: The r:h word Victrola upo in the pi sale of
ny other Talking M chine or Phonograph pro d cts is m|l d ng a cl lleg 1.

S—
e

Victrola X1V, $150
Mahogany or oak

Victrola XV1i § $200 Victrola XVII, $250

Vietroln XVI1, el;etric. $250 Victrola XV1I, cleetrie, $300 HIS MAS’[ERS VO[CE ,«ﬂ‘nﬂﬂ

Mahogany or oak Mahogany or oak
REG. U.S. PAT. OFF. o) fl
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ALTHOI:'GH the war will naturally prove burdensome to
the talking machine trade in many ways, the organization
of huge armies in this country opens a fertile field for the sale
of talking machines and records. It is safe to say that there is
hardly a regiment in service to-day either ‘“somewhere in
France” or still in this country in which one or more machines
of one type or another and a liberal supply of records do not
find a place. As a matter of fact, in some regiments practically
every company has its talking machine, to provide musical en-
tertainment during the few hours that the soldiers can relax
from military duties.

Live dealers have been very active in getting after sales
among the military and, upon the formation of the new National
Army from the draft lists, there should be hundreds of oppor-
tunities of placing talking machines and records in the hands
of the new soldiers. The necessity of music in military life is
fully recognized, and it is up to the talking machine men to
convince the soldiers that a talking wmachine offers that music
in the most compact and acceptable form.

HE value of co-operative effort in all lines of industry is

being emphasized to-day as never before through the won-
derful accomplishments of our great industries working under
the stimulus of the Government, which are filling orders to meet war
needs in such quantities, and in so short a time as to excite sur-
prise and admiration.

The facts are that the potential efficiency of a business and
1ts organization are not oftentimes tested, and many organiza-
tions are relatively inefficient because little or no effort is made
to develop the latent powers of each and every individual com-
prising the institution.

A prominent writer, H. J. Barrett, if we mistake not, has
pointed out that there is ‘often a great deal of lost motion by
not keeping in close touch with the sales force and receiving
suggestions that would tend to increase the efficiency of the sales
and advertising ends of the business. In this connection a prize
might be offered that would stimulate salesmen along the lines
to which they ordinarily pay little attention, for by causing
them to concentrate on a definite problem, their efficiency is
thereby increased, and if any practicable plans are presented
the entire distributing arm of the business is rendered the more
serviceable and valuable. Oftentimes the man whose duties

are in no degree similar to the man having charge of a business
can, because of the freshness of his attitude, the difference of
his angle of vision, proffer suggestions of great practicable value.

Recently the head of a large Western concern made a sub-
stantial offer in the form of a prize to employes for suggestions
of value to the business. The result was so remarkable, owing
to the many practicable ideas that were presented—many of
them resulting in the saving of thousands of dollars annually
for this concern—that this firm has now adopted the idea of
prize contests semi-annually for all branches of their business—
the office, sales and factory forces all coming within the scope

. of this work.

The concentration of many alert minds upon a problem can-
not fail to yield good results, and this is true whether manu-
facturer, jobber, or dealer is making, jobbing or selling talking
machines. The old copy book saying, “In union there is
strength” was never more true than to-day, and the employer
who relies somewhat on his assistants believing they have brains
and latent ideas, and who seek suggestions, is bound to get
them, and his business must profit accordingly.

THE election of J. Newcomb Blackman to the presidency of
the National Association of Talking Machine Jobbers at the
annual convention last month is doubly significant, for it not
only marks the rejuvenation of the spirit of harmony in the or-
ganization, but offers direct recognition of the excellent and
unselfish efforts that Mr. Blackman has put forth in the inter-
ests of the association, not only as the presiding officer, but
since that time as a lay member or rather as a member of the
Stephens bill and other committees.

Mr. Blackman has been untiring in his efforts in support
of the Stephens bill, has traveled several thousands of miles to
interview Congressmen and secure their endorsement of the
measure, and has been most generous in the expenditure of time
and money in the interests of the trade at large. His address
before the Finance Committee of the Senate in opposition to the
section of the War Revenue bill providing for a 5 per cent.
excise tax on talking machines and records is credited with being
largely instrumental in having that section stricken out of the
bill.

The election of Mr. Blackman indicates that the associa-
tion has adopted without reserve a constructional policy, and
it has selected the right man to carry out that policy, a man
who will work himself and not depend upon committees alone,
providing him, at the same time, with a board of officers who
have already proven their interest in the association cause.

OME commendable plans to save lost motion in business have

been suggested by the Commercial Economy Board of the
Council of National Defense; the aim being to do away with
non-essential services, some of them mere conveniences, and
others hardly that, which in time of peace may be permissible,
but in time of war are a serious waste and should be stopped.
Of course, these suggestions apply to conditions in the retail
field, and have only a relative application to the talking machine
industry.

At a conference of business men in Washington recently
statistics lately compiled for the Government were submitted,
showing that in some stores as high as 20 per cent. of all goods
are “returned,” and that in the case of one department store
the loss from “returns” amounts to $50,000 a year. This
should bolster up the courage of the men in the music trade
who are cutting out or rigidly limiting the return or exchange
privilege on talking machine records.

Furthermore, it is realized that if the whole consuming
public can be educated by this new movement not to expect
the privilege of returning or exchanging goods, the result will
be highly beneficial to the members of the retail talking ma-
chine industry, who have heretofore, when declining “approval”
business, suffered by contrast with the more lenient department
stores.

The campaign now under way for better and more econom-
ical business methods is, of course, due to the war. Patriotic
economy imposes upon every one the duty of eliminating waste
and extravagance. It means that we must put more efficiency
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in everything we do, to the end that we make each unit of money,
energy and intelligence accomplish the utmost.

There are many people in this country—some of them in
high places—who seem to hold to the idea that patriotic econ-
omy means to put all their gold in a sock and bury it out by
the pump. These are the people who are going to save in
clothes, in shoes, in food and in “luxuries,” under which head-
ing some include musical instruments.

There is no surer way to hamstring our industries, and our
Government, in its efforts to play its proper part in this great
war, than by pursuing any course that will disturb our indus-
trial progress. The way to make our industries more prolific
is for the people to buy and use the merchandise produced.
Industry slackens when business slackens. Ergo, it grows in
a prolific way when business grows. Business cannot grow and
remain helpful unless the people as a whole buy and keep money
in circulation. Of course, this can be done in a wasteful way,
but it can also be done efficiently.

The President in his war message emphasized this point
most admirably when he said: “It is evident to every thinking
man that our industries on the farm, in the shipyard, in the
mines, in the factories, must be made more prolific, and more
efficient.” There should be a clear line of demarcation between
curbing wastefulness and the fostering of false economy, such
as the hoarding of money and the desire to avoid the purchase
of necessary supplies for the individual and the home.

As a prominent writer pointed out the other day: “We do
not at such a time as this need an inertia that is cautious, but
rather an efficiency that is aggressive.” Useless extravagance
must be done away with, and an absolute elimination must be
made of waste, but this does not mean that our standard of liv-
ing should not be maintained. As IToward Coffin said: “War
can have no evil effect on business; we need at such a time
more business, not less.”

Hence the lesson which we all must learn in that prosperity
must be kept going along the most efficient lines in both whole-
sale and retail fields in this and in every industry, in order to main-
tain and assure the economic equilibrium of the nation.

T is very probable that the direct effect of war in the talking

machine trade will first be felt in the increased scarcity of
talking machine needles. For some months past the available
supply of needles has been way behind the orders for that very
necessary accessory, due largely to the difficulties of the needle
manufacturers in securing a sufficient supply of steel, steel
having been diverted to war uses in ever increasing quantities
even before the United States entered the conflict. Now, as
reported elsewhere in The World, the Council of National De-
fense of Washington has appealed to American manufacturers
of talking machine needles to cut down their production

of such needles and give their attention to the making of comber
needles for cloth mills engaged in making uniform cloth for
the Government. The appeal was a direct one, and the manu-
facturers felt that their patriotic duty demanded that they heed
it. The result will undoubtedly be an increased tightness in
the needle market, for some time at least, and the manufacturer,
jobber or dealer who can secure all he needs is fortunate indeed.

EW ideas in jobbers’ service to dealers are coming thick

and fast. Many jobbers who have occupied new quarters
recently have practically without exception provided special
facilities for their dealers in making retail sales; demonstrating
rooms and showrooms to which a dealer may bring his cus-
tomers, a recital hall where the dealers may hear and discuss
the new records and hold conferences; special departments issu-
ing printed matter of a character to keep the dealer well in-
formed and to increase his efforts, as well as matter that can be
used by the dealer in circularizing his retail trade.

Quite the latest idea is found in the new quarters of the
Koerber-Brenner Co., St. Louis, where a suggestion display
window is one of the features. This window is about the size
of those usually found in a double store and the display is
changed weekly. Dealers are privileged to study the display
and adopt the ideas presented as suits their fancy.

It is generally appreciated that an actual demonstration is
much more effective than even the best written printed descrip-
tion, and the plan adopted in St. Louis will in all probability
have many followers.

N company with merchants in practically every other line of

business, retail talking machine dealers, particularly in the
smaller towns, have begun to feel the mail order competition to
a more or less appreciable extent. The. mail order houses in
their regular catalogs and through special advertising and cir-
cularizing campaigns appear decidedly active in this field and
their efforts should result in allying talking machine dealers
closely together in an effort to combat the effect.

The local talking machine dealer knows that he must pay
rent and taxes in support of the municipal and State govern-
ment and bear his share in the other responsibilities that his
citizenship demands. If he intends to remain in the business
permanently he must ofter a line of goods that will be an ad-
vertisement to his house, must be ready to make adjustments
and repairs on the spot and bear other business expenses that
are not faced by the mail order house. He should impress these
tacts upon his local prospects and should endeavor in various
accepted ways to prove to them that the apparently low prices
of the mail order house, when freight and delivery charges and
lack of personal interest are concerned, are not always so low
as they would seem, and that he can offer as much or more.

Seasonable Reflection!

SILAS E. PEARSALL CO., Victor Distributors, 18 West 46th St., New York

Sand sifts through your fingers. Record profits
are washed away unless you have the records to
DELIVER to your customers. So not only use
energy to GET the business but be sure that you
have the co-operation of a Victor Service that
makes you feel comfortable.

Pearsall Service IS Comfortable

Eliminate anxiety belween sending orders and re-
ceiving goods. One of tt e chief points of Pearsall
Record Service is that it HELPS YOU. Isn’t
comfortable, reliable co-operation just what you
need to make more money ?
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EdlSOIl Message No. 5

ON EVERY
® EDISON
PNONoanPu

Here 1s what Edison dealers think of
Edison dealer co-operation as expressed
by one of them at the recent conven-
tion in New York:

“Do vou know of any manufacturer of a national product who
goes as far as the LEdison company? They seem to stop at noth-
ing in their endeavor to assist vou, not only in the sale of the
instrument but of the music. If you get that thought and the atti-
tude of the factory toward vou, you will ind vou will have a wonderful
method to secure business. They start with the magazine copy. A
very strong point to bear in mind is to tie up to the national adver-
tising, and watch yvour magazines. ‘T'he factory will be pleased to
keep vou advised of their various advertising campaigns. ‘I'ie up with
them and vou will be surprised at the results.

“The leaflets arce invaluable. Every kind of Edison form is sent
out with our bills, and we reach the people through various channels.
With our firm there is not a letter of any kind or character that
does not have a piece of Edison literature in it. Just one piece of
literature—we don't put mn four: we put in one. I you get that in
right, you are doing well. The miniature letter is excellent. [t will
always be read, and will always get vou results. Circular letters
the factory offers to get out for vou. ‘I'his is something vou don't
want to overlook. ‘I'hey have the strongest kind of letters. Send .
the factory your mailing list—let them send out vour letters. After *

n——

you have prospects into vour store, the factory will co-operate still
further, if vou will send them a list of these prospects, and they will
endeavor to help vou sell vour merchandise. ‘I'hat is co-operation
of the highest order.” :

The dealer who made the above statement 1s typical
of the successful Edison dealer. His name will be
furnished upon request.

With a fully recruited corps of such dealers on the firing line and

ample reserves on the waiting list it is unnecessary for this company
to solicit new dealers through the medium of the trade papers.

THOMAS A. EDISON, Inc.

Orange, N. J.
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Providing Talking Machines and Records for
Uncle Sam’s Fighting Forces

It is the consensus of cxpert opinion that the
participation of the United States in the war,

far from injuring or retarding the talking ma-

chine trade, should stimulate it in markcd de-
gree. In looking forward to the opcration of
the war spirit as an impetus to, rathcr than a
brake on purchascs of instrumcnts and rccords,
t-ade authoritics are, indeed, mercly gauging an-
ticipation by the expcricnce of the industry in
most of the countries that have been at war
for years. Whetler it is to be cxplained by
the surmise that a war-ridden pcople crave di-
version and entertainment or is due to the cir-
cumstance that the talking machine is an ideal
medium for the expression of patriotic senti-
ment via music, the fact remains that wartime
conditions are, after the first shock has passed,
favorable to the talking machine trade.

However, thcre is another aspect of the war
situation quitc aside from the abovc-mentioncd
effect vpon the general public and this lies in
the reliance that is placed upon thc talking ma-
chine as an entertainer for the fighting forccs on
land and sea. That the talking machine should
rank as a mainstay in the military and naval
amuscment field is not a bit strange. Quite
aside from the fact that the talking machine is
the universal musical instruament there are prac-
tical considerations—for instance its portabil-
ity, its moderate cost, and its ability to stand
rough usagc—that render the talking machine
or phonograph idcal for use in camp, in the
trenches and aboard warships.

The Talking Machine a Military Necessity

In the case of Uucle Sam’s warriors, as our
readers will readily appreciate, there is especial
reason why the talking machine is virtually a
military necessity. It is conccivable that pro-
fessional soldiers who went into the present
war from a long period of service under the
conditions that have prevailcd in somc parts of
the Old World where 1o spccial c¢ffort was madce
to ministcr to the comfort and convenicnce of
the armed men, might fcel no aching void
through lack of daily talking machinc concerts.
Not so with our Amcrican defenders of democ-
racy, however. A large proportion of Uncle
Sam’s officers and cnlisted mcn have been trans-
latcd direct from civilian life and from homces
where thc talking machinc was regarded as in-
dispensable.

Thus it has bcen taken as a matter of course,
by everybody from President Wilson on down
the line, that talking machincs mnst be provided
for the boys in training and for the boys on
the battle front. Naturally this mcans ncw busi-
ness, because Uncle Sam had no talking ma-
chines in storage for the war cmergency as he
had reserve stocks of powder. [t is a form of
outfitting that is alrcady well under way but
at the same time it is a new outlet for talking
machine mecrchandise in which only the sur-
facc has becn scratched becausc we may say
confidentially that all the higher officials on the
inside at Washington have, in thc back of their
heads, a suspicion that thc war will continuc at
least three years and plans are already being
made for ultimately placing in service on the
soil of France as many as 6,000,000 or even
8,000,000 American warriors.

It is a rather intricate and complex purchas-
ing system that opcrates to provide talking ma-
chincs and records for the Sammies and it will
not be amiss if every man and woman in the
talliing machine trade endcavors to gain a grasp
of the workings of this ncw clement in mer-
chandising. Tt is suspccted that many of the
retail merchants and possibly a few jobbcrs may
be tempted to pass up this whole subject on
the supposition that purchases will be made in
quantity direct from the factorics and that con-
scquently the sales problem is one for manufac-
turcrs rather than for wholesale and retail dis-
tributors. No greater mistakc could be made.

Presumably, heavy purchases will he made from
manufacturers but directly and indirectly the
business of war is going to drum up a tre-
mendous amount of trade for retailers if only
they will take thc trouble to open wide their
doors to it.

Exploding Some Fallacies

Another fallacy that must be exploded is that
all this new busiuess is to be placed via con-
tracts entered into at \Washington and that the
rank and file of talking machine merchants out
through the country will never have a look in.
Why, merely the sending of talking machines
and records to thc warriors as presents from
parents, relativcs, patriotic organizations, etc.,
would mcan considerable trade in every com-
munity where “the folks at homc” rcside, but on
top of that, as an mflucnce for the widce distri-
bution of this war business, is the circumstancc
that Uncle Sam’s military and naval activitics
will not be concentrated at a limited number of
scenes but will bc scattcred all up and down
the land.

To indicate what is meant, just have a glance
at thie new military communities that will dot
the map of the United Statcs from the Atlantic
to the Pacific by October 1 or very soon after
that date. First of all, thcrc will be sixteen
Cantonments for the new National Army—each
a military city with permanent frame buildings
intended to acconmodate from 9,000 to 60.000
soldiers curolled as a result of the first draft
nnder the new conscription law.  Then there
will be sixtcen concentration camps for the
National Guard and thirtecn officers’ training
camps for our new army officers. The U. S
Marine Corps has several large training camps
and on the Atlantic and Pacific Coasts and on
the Great Lakcs there are monster naval train-
ing stations for enabling our new naval tars
to lcarn the ropes beforc going aboard cruising
warships. All of which will indicatc that the
ncw business will he widely distributed, quite
aside from the purchases which are made for
transmission as prcscenfs.

Geographically this war-time talking machine
trade will be much split up and even when it
comes to what might be called the bulk pur-
chases to Govcernment account, the orders will
be apportioned in various guarters. To takc up

By Waldon Fawcett

in detail the buying system it may be cxplaincd
that at the head and front is the U. S. Cou-
mission on Training Camp Activities. This
body which, as may be suspected from its name,
has general charge of all that is donc to enliven
life at the training camps, is an organization un-
der thc War Department and is made up of
Raymond Fosdick, John R. Mott, Joseph Lce,
Lee Hammer, Dr. Charles P. Neill, Thomas j.
Howells, Major Palmer E. Pierce, Malcolm Mlc-
Bride and Dr. Joseph E. Raycroft.

It was at first planned that this commission
would merely exercisc a general supervision asid
direction over all recreational activities i the
camps and would delcgate the handling of all
practical details to subordinate bodics, but lat-
terly it has been decided that the commissicn
on its own responsibility will do certain con
structive work. One decision reached calls for
the erection in each training camp by the coin-
mission of a big auditorium, capable of seating
5.000 persons. Here will be stagcd moving pic-
ture shows, theatrical entertainments, etc. Each
of thesc auditoriums will be equipped with wne
or more talking machines.

Purchases to be Made by Two Agencies

The heavy purchases of talking machine mer-
chandise for public account will be made, how-
cver, by two agencies to which the War De-
partment’s Commission has cntrusted the de-
tails of the entertainment program. One of
these agencies is the Y. M. C. A, which has
been engaged since the Spanish War in recrca-
tional activitics at American military and naval
posts. The other agency is the Knights of Col-
umbus, which made a start during the reccut
operations on the Texas border in providing
amusement centers for thc Catholic contingent
in our military forces, a contingent that is said
to number 30 to 40 per cent. of the total military
strength.

Each of these agcncies will make its own pur-
chases of talking machines and records in its
own way. FEach is well financed, too. The
Y. M. C. A has raised $4,000000 to provide
buildings and outfit them and the Knights of
Columbus will have $1,000,000 or more to spend.
The Y. M. C. A. will provide permanent build-
ings in all camps on the basis of one building

(Continued on page 12)

HOLIDAY BOXES

SELL MORE RECORDS

Last year’s figures show an
enormous business in records
as holiday gifts.

These attractive boxes are
issued with full permission
from the Columbia Grapho-
phone Co. to reproduce their
trade-mark,

Exclusive designs are also
ready for both

VICTOR and EDISON

Ve have agents throughout this
couniry and Canada whose names
will be furnished on request

Apply to your distributor if yon prefer

Augur, Swyers & Machold

461 8th Avenue New York




of good business.

The Columbia increase is due to the soundest kind
The instruments are right, the
records are right, the sales policy is fair and square
and the advertising is effective.

—— e ———————

Columbia Graphophone Co.

-

Woolworth Building, New York

TALKING MACHINES FOR UNCLE SAM’S FIGHTING FORCES

(Continued from page 11)

for each brigade, that is, for each quota of 5,280
men. The Knights of Columbus will, in the
beginning, erect buildings only in the larger
camps.

The Victor Talking Machine Co. is urging the
adoption of its school outfit (listed at $62),
and Thos. A. Edison, Inc., its army and navy
model, which has been made exclusively for the
use of the United States soldiers and sailors,
as embodying the ideal instruments for use in
the Y. M. C. A. and K. of C. auditoriums (audi-
toriums with an average seating capacity of
say 1,500) but in the beginning the requisition
of the Bureau of Equipment and Supplies of
the National War Work Council of the Young
Men’s Christian Associations calls for the use
in its “Standard Building Outfit” of an instru-
ment which costs, net, $25.

The stock outfit for these Y. M. C. A. build-
ings also embraces fifty records. That means
that 10,000 talking machine records will be
needed at the first go-off to launch the recrea-
tional activities at these centers and yet, as a
matter of fact, that is merely a starter. And it
i1s just here that opportunity opens before the
rank and file of talking*machine dealers. The
authorities are making it clear that they will
welcome donations of records from any and all
sources with no qualifications immposed save that
the records be “playable.”

The Soldiers’ Trade with the Dealers

Officials at Washington, interviewed for The
Talking Machine World, gave it as their opinion
that frequent changes of the record library at
every building or “hut” (as they term them in
Europe) will be necessary. This constant
stream of new selections they anticipate will be
secured in part by purchases by the men from
their own pay and by exchanges, but they inti-
mate that main reliance will have to be placed
on contributions from outside sources. All of
which suggests that the wide-awake dealer ought
to be able to incite considerable business by
means of local advertising campaigns that will
cnlighten his public as to the need for new
records in the camps and the chance that is
offered for stay-at-homes to send acceptable re-
membrances in the form of favorite records.

While on the subject of the purchases of talk-
ing machines and records by soldiers who
choose this medium for the investment of their

spare funds it may be well to just here correct
a misapprehension that seems to have lately
become current among some dealers. The deal-
ers in question have been nursing a fear that
the trade of the military will be denied to them
through inclusion of talking machine merchan-
dise in the “post exchanges.” Nothing of that
kind is likely to happen. To be sure, the oper-
ations of post exchanges are to be somewhat
broadened in order to take care of war demands,
but these co-operative stores where the soldiers
are enabled to buy goods at cost are expected
to restrict their operations for the most part
to familiar necessities such as articles of wear-
ing apparel and there is no prospect of en-
croachment upon the commercial talking ma-
chine trade.
The Outlook in the Navy

The U. S. Navy does not offer, of course, so
vast a new market as does the Army with its
immediate plans for a million men under arms
and other millions to follow after. Neverthe-
less, the navy recruited to full strength and with
every warship in commission does present an
appreciably broadened outlet for talking ma-
chines and records. At the U. S. navy yards
and naval training stations, the Y. M. C. A.
employs talking machines as one of its stand-
ard mediums of amusement, while on the war-
ships the chaplains who are in general charge
of amusement activities see to it that there is
at least one “talker” on every ship and that
fresh’ supplies of records come along with regu-
larity. If Secretary of the Navy Daniels is
granted the appropriation of $250,000 for which
he has asked for recreational purposes some
portion of it will go to augment the talking
machine outfits aboard ship and at the training
stations.

In the navy the opportunity open to talking
machine men is for more intensive cultivation
of a sales field already explored to some extent.
In another direction, however, we find virgin
soil for talking machine exploitation. A vast
mosquito fleet is being organized to guard and
patrol our coasts—converted yachts, launches,
tugs, submarine chasers, etc. In most instances
the craft drafted or donated for this service
have no talking machines aboard, or, if there
are instruments, heavy purchases of records are
necessary. In many instances, too, it is local

329 BROADWAY

ROTTEN STONE

Equal to any ever imported. We are the only miners and manufacturers in America
AX QRADE. Made especially for and essential in the making of talking machine records
Used in the formulas of the leading record manufacturers. The finest texture filler made.
BG GRADE. For polishing and finishing, especially wood. A mild abrasive; very soft, fine
and smooth. No coarse particles. Use it on your cabinets.
Send for samples and prices

KEYSTONE MINERALS COMPANY

NEW YORK, N. Y.

volunteers who man these coast guard craft, all
of which goes to signify that most of the trade
that originates in this quarter will go to local
dealers at the ports which serve as bases for
the patrol craft.
Talking Machines in the Hospitals

Yet other points of contact between the talk-
ing machine trade and our national war organ-
ization will be established because of what might
be termed incidental activities. Foremost of
these are the hospital responsibilities. In a num-
ber of the hospitals talking machines will be
needed to divert and cheer convalescent pa-
tients if not required for the sick wards. The
Red Cross may make some purchases, but in
the main dependency will rest upon private
philanthropies. When organizations of Home
Guards take over the work of guarding bridges,
canal locks, public buildings, waterworks, etc.,
thereby releasing details of regular soldiers for
war service, each of these individual guard
camps will probably require its own talking ma-
chine. For that matter, information reaches
Washington that at the concentration camps
where Germans are being interned there is
plenty of music, especially the mechanical.
Needless to say, virtually all transactions in-
volving talking machines and supplies for war
needs are on a straight cash basis. Even when
enlisted men are the purchasers, the conditions
are such as to preclude the possibility of utiliz-
ing the partial payment plan.

RETIRES FROM ACTIVE MANAGEMENT

Edgar N. Dollin, organizer and president of
the Acme Die-Casting Corp., has sold his hold-
ings in that company and is retiring from ac-
tive management. Mr. Dollin is a lawyer and
well known business organizer. He was for-
merly secretary of the Doehler Die-Casting
Co., and president of the Kalak Water Co. Mr.
Dollin has had a very wide business experi-
ence both as a lawyer and a manufacturer. He
lras taken an active part in business enter-
prises, and those he has directed are uniformly
successful. He is planning a short vacation,
but expects to be back in harness in the near
future. His new activities have not been an-
nounced.

NOW MAKING TALKING MACHINES

St. Louis, Mo., August 6.—The American Fix-
ture & Showcase Mfg. Co., of which Milton M.
Mendle is president, is manufacturing talking
machines for various jobbers and sales com-
panies. The company occupies two large build-
ings, and is said to employ a large force of
workers. A good portion of this plant is de-
voted to the manufacture of five sizes of ma-
chines.

S. W. Straus, who is president of the American
Society for Thrift, in a recent address, said:
“The most vital question in America to-day is
individual preparedness; not individual prepared-
ness for war, but individual preparedness for
anything that may come.”
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NEW ORLEANS CONTINUES TO BE A BUSY TRADE CENTER

Outlook for Fall and Winter Viewed Optimistically—What Leading Dealers and Jobbers Say in
This Connection—H. L. O’'Brian Leaves for New York—News Items of Interest

New ORLEANS, La., August 6.—The trade in
this city, both wholesale and retail, is viewing
the business situation for fall and winter in an
optimistic way. - The talking machine is now a
standard product—a necessity, so to speak, to
those who desire music in the home—and the
demand, which is now so brisk, is bound to
continue if the trade keeps its products well
in the public eye by means of publicity.

Howard Weber, manager of the wholesale
Victor department of Philip Werlein, Ltd., re-
ports that during the present month they have
had exceptional results, particularly from the
new territory they have attempted to develop
recently. They are handicapped somewhat by
reason of the shortage of machines, although this
has not interfered with their record business
and up to the present time of this month are
considerably ahead of the corresponding month
of last year and the indications are that they
will double last year’s business. They are ex-
pecting large machine shipments from the fac-
tory during the latter part of this month and
also during August, which will, in a measure,
relieve the machine situation. The outlook for
fall business is unusually good and they feel
confident, if they get machines, their business
will be the largest in their history.

John A. Hofheinz, in charge of the music
department at Maison Blanche, handling Victor
and Columbia products, reports an unusual de-
mand for the smaller type machines. New Or-
leans is adjacent to much water and vacationers
and week-end parties in large numbers have
taken advantage of the attractive low terms
offered to provide themselves with these pleas-
ure giving little instruments. Though the sales
are small they are looked upon as the key to
good future business inasmuch as most owners
of small machines can be induced to trade them
in for larger machines later on.

Record business this summer has been un-

usually good at Maison Blanche, even though
the approval feature has been almost entirely
discontinued. Business for fall gives indication of
being the greatest this section has ever enjoyed
and a noteworthy feature is that the ‘‘greatest
store South” has just placed the largest order
for machines and records in its history.

F. W. Hayes, manager of Philip Werlein, Ltd.,
retail Victrola department, says ‘“‘that never in
his many years of experience have the prospects
looked so bright in the South for an enormous
Victrola business as this fall. We are preparing
for what we expect to be a ‘rush, in fact, we
are now selling Victrolas for Christmas delivery.
Instead of cutting down our sales force during
the summer months, we found it necessary to
increase it.”

Miss Bernice Jalenak, manager of the Victrola
department of the Dugan Piano Co., reports un-
usual business for.the month of June and ex-
ceptional business for the past summer months.
An original idea with them in this city is to
feature a few records in their advertisements,
which they attribute to the extraordinary re-
sults in their record business. They recently
had a very attractive window depicting a camp
scene and featuring patriotic records. They
are handicapped by reason of not being able to
obtain sufficient machines to take care of the
demand, but have been assured by their dis-
tributors that they will get good deliveries dur-
ing July and August, which they hope in a
measure will relieve these conditions. The out-
look for fall business is the biggest in the his-
tory of their talking machine department. Miss
Jalenak contemplates visiting little old New
York in the near future in the interest of the
firm and also with the idea of acquiring some of
the live stuff for the betterment of her depart-
ment, after which time she expects to spend
several weeks with friends in the Adirondacks,
returning September 1 primed for fall business.

The Edison Diamond Disc Shop of this city
is having a very good business for the summer
and is expecting a big increase this fall. Geo.
A. Chopin, the manager, is working the business
from all angles, such as telephone and canvass-
ing, giving thorough service to the customers.
The record business has improved a great deal,
and a unique way of advertising is being done by
Mr. Chopin in. giving serenades to his prospec-
tive customers in the evening with the Edison
Diamond Disc, which is mounted on a truck.
This truck drives on the quiet streets and stops
in front of a home where the people are on
the porch, the Edison is played, and it has
brought very good results in actual sales.

H. L. O’Brian, manager of the Vocalion de-
partment at D. H. Holmes, who has been with
this concern for the last year, left here August 1
to return to New York on account of his father
leaving for France to serve in fhe Medical
Corps. Mr. O’Brian has made many friends dur-
ing his stay in this city and regrets greatly leav-
ing the Sunny South. He feels satisfied, how-
ever, that there has been a profitable market
established in this territory for the Aeolian-
Vocalion and regrets that he can’t enjoy the
fall business that the D. H. Holmes Co. expects.

The Ashton Music Co. reports that its sales
of Victrolas and records for the months of
April, May, June and July show a marked in-
crease over the same period last year.

HIGH PRICES FOR GRAPHITE

As a result of the high prices which graphite
is now bringing, large deposits of this mineral
are now being worked at Llain, Tex., and ad-
jacent territory. The demand for graphite has
been increased materially by its growing use as
a lubricant in various industries.

The New York Mercantile Factors Corp.,
of Manhattan, was incorporated last week for
the purpose of manufacturing phonographs and
safety winding springs. Capital, $10,000. The
incorporators are V. C. Zerwinski, A. Feler and
B. Tannenbaum.

The Oldest Victor Distributers in the Southwest
A Single Order—A Single Opportunity

will demonstrate the quality of

SchmeleisS Service

Give Us A Trial

Schmelzet(limét,

KANSAS CITY, MO.
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A Complete Line
$15 to $200

T'here's a Manophone for every
home.

\Ve have acquired an liastern
Agency with exclusive territory
for the Manophone, “The Music
Master of Phonographs,” in re-
sponse to a demand from our
thousands of customers that we
aid them 'in selecting the best
Phonograph to sell at retail.

\D

“The Music Mastér of Phonographs’’

After a careful investigation
extending over many months of
the hundreds of Phonographs on
the market, we became thor-
oughly convinced that there is
only one instrument that meas-
ures up to our ideal of what a
phonograph should be, and that
is the Manophone. Accordingly
we quickly secured the agency of
the Manophone, and are pre-
pared to supply them to the
trade.

Made by Experienced Piano and Organ Builders

The Manophone Corporation is the outgrowth of the Clough & Warren Company, makers of the
famous Clough & \Varren Pianos and Organs, for 07 years. The experience thus gained, and the per-
iect understanding of acoustics acquired, naturally qualify them as the logical creators of a superior

I’honograph.

The “Music Hall” Tone Chamber

This exclusive Manophone feature produces a
quality of tone amazing in musical purity. 'The
“Music Hall™ has elevated the phonograph to the
artistic level—Dbut it is obtained only in the
Manophone.

Plays All Records

Any make of record may be used on the
Manophone, which plays them all perfectly.

Beautiful Models

The designs and finishes of the Manophone are
welcomed in the most cultured homes. Exclusive
models of rare beauty, finished in the costliest
woods, make the Manophone most pleasing to the
discriminating eye.

Write for Dealers’ Proposition

And we will send you by next mail complete
details of the Manophone Merchandising Plan,
with full descriptions of the various models.

There’s a Manophone for every home.

G. GENNERT

24 and 26 East 13th Street Manophone Distributors NEW YORK
CHICAGO SAN FRANCISCO LOS ANGELES
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SHEER MERIT has attained
for Doehler Die-Castings their
prominence as LEADERS
in their class in the talking
machine and kindred trades as it has
throughout the various branches of
the metal working industries.
consistent use of Doehler Die-Cast
tone-arms and sound boxes by the
leading manufacturers and supply
houses in the trade is the direct result
of the undisputed quality of our prod-
ucts and the efficient service our ex-
tensive resources make possible.

The

DOEHRLER DIE

CHICAGO
4414 No. Campbell Ave.

BROOKLYN. NY
NEWARK.N.J.

i SALES OFFICES
DETROIT
914 Ford Building

ROCHESTER
159 St. Paul Street

TOLEDO. OHIO.

0.

BOSTON
723 Oliver Building

CROP PROSPECTS ENCOURAGE TWIN CITY BUSINESS MEN

Predicted That Harvest Will Be About Double That of Last Year—Both Wholesalers and
Retailers Crying for Machines—Talking Machine Exhibits at the State Fair

St. PavL and MinneapoLls, MiNN., August 4.
—Even in the great heat, when everyone is
thinking of a vacation or dreaming of the big
business to come in the fall, the Twin City
jobbers in talking machines and phonographs
are complaining over the fate that denies them
the chance to get all the machines they think
thcy need. The Victor and Edison dealcrs are
particularly insistent that their trade is re-
tarded and handicapped because the supply of
machines does not approach the demand, but
no jobber in either city will concede that he
has a stock at all commensurate with the fall
possibilities.

Extremc heat and hot winds have injured the
grain crops of Minnesota and neighboring
States to some extent, but it still is believed
that Minnesota will have at lcast an average
yield of small grains while the Dakotas will pro-
duce much greater totals than in 1916, It is
not safe for any one to do much predicting
as the first harvest returns have shown that the
carly estimates were incre guesses. Better than
last year, possibly twice as large, is a fair esti-
mate of the crops of the Northwestern States.
Potatoes promise immense yields, and if the
initial price can be held at about $! a bushel
the majority of the potato fields will be gold
mines.

July broke all previous records of the talking
machine department of W. J. Dyer & Bro., ac-
cording to Manager George Mairs.

“Our reports show a wondcrful increase in the
call for rccords, and this we attribute mainly
to the admirable publicity program conducted
by the Victor Co,” said Mr. Mairs. “Our job-
bing trade is particularly strong for this time
of the year, and we have had excellent returns
from the retail department as well.”

Eugene F. O'Neill, of the Beckwith-O’Neill
Co., is back from a month’s visit in Boston, his

old home. He also tarried some days at Cam-
den, N. J, to convince General Manager Geiss-
ler that he rcally must have more machines.

Declivery of shipments from the East appears
to be hampered by various transportation trou-
bles. At any rate goods are long in coming, the
movement appears to be very irregular, so that
it is quite impossible to make any calculation
on how long a shipment will be on the road.
The house looks for an excellent form of ac-
tivity soon after September 1 and possibly be-
fore.

Lawrence H. Lucker and his Pullman party
of tourists have returned from New York and
Orange, where they had some interesting days
They mct Thomas A. Edison and other officials
of the Edison Co. Besides Mr. and Mrs. Lucker
the other Twin City members of the party were
A. B. Watson, Minncapolis, and Heine Kemps,
St. Paul.

The Minnesota Phonograph Co. is closing new
contracts with dealers right along, and is pro-
ceeding on the theory that 1917-18 will be the
greatest in history for the Edison instruments.
The company officers dcclare that their efforts
to expand are hampered by failure to obtain
the needed goods, both machines and records.
The new army and navy style, which looks like
an artillery caisson, is taking well. One Minne-
apolis woman bought two for presentation to
military units. The company is planning a
large and well arranged display at the big Min-
nesota fair early in September.

Another talking machine exhibit of interest
at the Statc Fair will be that of the Pathephone
by G. Sommers & Co., Northwestern jobbers
of the Pathé goods. Manager Lucien T. Ware
reports that a complcte and ornate line of in-
struments will be exhibited and the public at-
tention compelled. New dealers are added to
the books almost daily.

Mr. and Mrs. Archie Matheis are taking their
annual automobile tour. They left Minne-
apolis for Lewiston, Idaho, by way of Yellow-
stone Park. They have a ranch near Lewiston
and expect to rusticate there for some time to
get in conditiop for handling their fall business.

Instead of attending to conventions M. H,
Lowy, of the Minnesota Phonograph Co., went
fishing at Gull Lake, northern Minncsota. He
expressed more than 300 pounds of wall-eyed
pike, great northern pike and black bass.
Among the latter were several weighing six
and seven pounds. and it is some piscatorial feat
to land a bass of that size.

Howard, Farwell & Co. have installed a
phonograph department in their Minneapolis
store. It will be an exclusive Edison agency.
The department is handsomely equipped and
conveniently arranged.

COLUMBIA STORES CO. IN NEW HOME

Savt Laxe City, Uran, August 6.—The Colum-
bia Stores Co., dealers in grafonolas, dicta-
phones and records, this city, have recently
moved to and are occupying the entire building
at 221-223 South \West Temple street, where
they have the space and installed equipment to
take care of the steadily increasing volume of
business. The company was established in
August of last year, and its success since that
time has been most unusual.

UKULELES

““‘Hanalei Royal Hawaiian”

and

“Kumalae Cold Medal”

Strictly hand made of thoroughly seasoned native Hawaiian Koa,
superior to any other wood in tone quality.

Exclusive agencies granted for Hanalei Ukuleles—write for terms.
Illustrated circulars and wholesale price list on request.

SHERMAN, CLAY & CO.
Sole Distributers
163 Kearny Street San Francisco
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Another Record-List That Will

Mean New Sales-Records

It’s the Columbia Record list for September—and if you
have good reason to feel well satisfied with the way the
August Columbia list sold, you’ll have still better cause
with this list!

You can’t put your finger on a single record listed that
doesn’t show at first sight that it’s going to SELL—that it’s
clearly and plainly what your customers want and what they
are sure to BUY.

Al Jolson, Anna Wheaton, Billy B. Van—QOscar Seagle,
Charles Harrison, and the Chicago Symphony Orchestra—
another record by Homer Rodeheaver—the first 75¢ novelty
dance records by Jockers Brothers, Rector’s Novelty
Orchestra and the Original Dixieland Jass Band —these,
with the latest patriotic song-hits and the other popular
features of the list, unmistakably mean MONEY to the
dealer—and more of it than he ever made on any one
month’s records!

Columbia Graphophone Company

Woolworth Building, New York
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Patriotic Music

(a) STAR SPANGLED BANNER,
A59T ¢b) AnrulwA. Chicago Sym-
597 Mrehestr:
151, plhiony Orchestra.
$1.50 | AMERICAN PATROL.

Symphony Orchestra.

Chicago

TIHREE CILEERS TFOR TIIE
ARMY AND NAVY, Edgar Stod-
dard and Broadway Quartette,

SONS OF AMERICA, George II.
Q'Connor, tenor,

I’eerless Quar-
tette.

I MAY BE GONE FOR A LONG,
LONG TIME, DI’eerless Quar-
tette.

OUR BOYS IN A U. 8. TRAIN-
ING CAMP, introduciug “Army
Calls, Drum Corps, Band and
the Patroi of the Recruits.,”

A2280 sketeh, Prince’s

10-in.
15¢.

Descriptive
Band,

TIHHE ASSEMBLY OF TIE
ALLIES, introducing their *“Na-
tional Airs.” Descriptive
sketch, DPrince’s Band.

{
{
|
|

Broadway’s Song Hits

TILLIE TITWILLOW, From
“Rohinson Crusve, Jr.”” Al Jol-

A2296 sou, baritone.

125‘0“' LILY OF THE VALLEY (A NUT

: SONG)—'Tenor duet, Arthur

Coilins and Byrou G. Ilarlan.

NAPOLEON (Part I). From
“flave a lleart” Billy B. Van
A2307 and DPeerless Quartette.
10-in.
NAPOLEON (Part IL). Irom

k118
“Iave a lleart.”” Billy B. Van
and Peerless Quartette.

WIHERE DO WE GO FROM
IIERE?  Arthur
I’eeriess Quartette..

Fields aud
A2209
10-in,
ibe. THE MORE I SEE OF IIAWAII
TIHHE BETTER I LIKE NEW
YORK. M. J. O'Connell, tenor,

Anna
Wheaton, soprauo,

OII! 1 WANT TO BE GOOD BUT
MY WON'T LET ME.
From ‘“Ioliow Me.’
HE’S JUST LIKE YOU, M, J.
O'Conneti, teuor,

Anoa

10-in, HELP! 1IELP! I'M SINKING

e, (IN A BEAUTIFUL OCEAN OF
LOVE),
prano.

Auna  \Wheatou, so-

AIN'T YOU COMING BACK TO
DIXNTELAND ?

George H.
O'Conneor, tenor.

CONSTANTINOPI'LE.

Wheaton, soprano.

A2206

A2293

10-in,

ibe., IF YOU 1AD ALL TIE WORLD
AND ITS GOLD, Jim Doherty,
tenor,

TIHERE'S A MILLION REASONS
WIIY I SHOULDN'T KISS
YOU, Auna Wheaton, soprano,
and Sam Ash, teuor.

YOU’RE A GREAT BIG LONE-
SOME BABY. M. J. O'Connell,
teior,

EVERYBODY'S “JAZZIN'” IT,
Arthur Collins, bharitone, and
Byron G. Harlan, tenor.

WIIEN lT'S (‘IRCUS DAY BACK

IHOME, O'Connell, tenor,
with lmﬂtutﬂons by Giibert
Girard.

A2302
10-iu,
ibe,

A2300
10- m.

A2287
10-in.
be.

SNIZANIZAN| ZaYi7aN IZAN 174N | 74N 174N 174N | ZAN 172N 174N | ZAN /71 7N VAN ZAN 17481 74N | ZaNi ZaNi ZaN I 7N

I CALLED YOU MY SWEET-
IIEART, Henry Burr, tenor,

I LOVE YOU, HONOLULU—
Tenor duet. Rohert lLewis and
George Wilson. Accompanied
hy Hawaiian Guitars,

SIIENANDOAIL -Tenor duet. Al
Campbell aud Heury Burr.

HOW CAN 1 FORGET (WIIEN
TIHHERE'S SO MUCII TQO RE-
MEMBER)? Robert Lewis,
tenor.

|vlL ST A8 YOUR MOTIIER WAS
Tenor duet. Alhert Campbell
and llenry Burr.

Music—Novelties

A2283
10-in.
5.

A 2281
10-iu.
ibe.

A2304
10-1n,
Be.

lunodncing
“Co-

L. “Geese in tle
3, “TIrip to the Cot-
John J. Kimmel. Ac-
Joe Linder at the

lairne,”
tage.”
| cordion sofo.

[SIFDI LEY OF JIGS

plano.
IRISII IIEA RTS—Alarch and two-

step. Banjo solo. Fred Vau

Eps.

(IIAND-GRENADE TIHROWERS’
’ MARCII—Accordion sole. Gnido

J Deiro,

’l‘l(EP:\l(l‘ll)NEh‘S MARCI—Ac-
L cordion soloe. Guide Deiro,

PIZZICATO I'OLIKA—Xylophone
solo. lHoward Kepp.

Xylophone duet. Howard Kopp
and Chris Chapman,

'{\l ARCI—DPATRIOTIC—Beil and

ONWARD CHRISTIAN SNOL-
DIERS-—Chimes solo. IJoward
Kopp.

ROCK OI' AGES. 2. JESUS

LOVER OF M\ SOUL—Chimes
solo. Howard Kopp.

Dances—Greatest Ever!

AGYIB
2-in,

A5976
12-in.
§1.26

ABYT

A2292
10-in,
6e.

( NATIONAL MEDLEY ONE-STEP

Twelve-inch Records

YOU'RE A GRAND OLD FLAG,
introducing “1l1e Yankee Doo-
dle Boy.” One-step. Prince's
Band,

SOMEWIIERE ON BROADW -\Y
introducing  “Southern Gals.’
Fox-trot. Drince's Band

(Part 1), introduciug 1, “Swa-
nee River,” 2, “Listeu to the
Mocking Bird,” 3, “Old Black
Joe,” 4, “Johnuy Get
Gun.” Priuee's Band,

Your

(I’art II), introdueing 1, *“My
Old Keutueky Horme,” 2. M
in the Cold, Cold Ground,” 3,
“Tnrkey in the Stm“," 4,
“Dixie.” Prince’s Band.

IIAWAIIAN NIGHTS—Waltzes.
Prince's Orchestra.

MEMORIES, iutroducing “You
Made the World For Me.”
Priuce’s Orchestra.

Ten-Inch Records

MELE HULA—Fox-trot,
and  Piane  duet.
Brothers.

IT WASN'T MY FAULT, intro-
(lucmg “Don’t Tempt Me'’ from
“Love O’ Mike.” One-step. Vio-
lin and Plauo duet, Jockers
Brothers,

Vielin
Jockers

Figure your sales on this

List of Columbia Records
FOR SEPTEMBER

{Sl'Kl SAN, George Wilson, tenor.

COLD TURKEY-—One-step. Earl
I'uller's Rector Novelty Orches-

A2298 tra.
10-in,
75¢. |I2TH STREET _RAG—Foxtrot.
lar] Fuller's Rector Novelty
Orchestra.
NDIANA — One-step. Original
A2207 [ Dixieland Jass Band,
10-it. IDARKTOWN STRUTTERN
ide. BALL Fox-trot. Original
Dixieland Jass Band.
[NIGHT TIME IN LITTLE
ITALY—Kox-trot. Drum and
A2282 Piano duet. Howard Kopp and
10-in, I*rank Banta,
Se,

UEZEKI1AII—One-step.
L White Marimba Baud.

Gems of Balladry

LITTLE GREY ITOME IN THE

Blue and

A2278 WEST, Charles Harrison, teuor.
10-iu.
I 1O DARLIN'. Charles Harrisou,
tenor,
(TIIE DE: \lR hll(l\ll‘ LAND.
ar Neng
A59IG Oscar Neagle, haritone.
1240, S WHEN THE SWALLOWS
SL.50 | IHOMEWARD LY. Osear
Seagle, baritone.
.
Dialect Songs
(I'f’S NICE TO GET UP IN TIIE
MORNIN' (BUT IT'S NICER
A22R9 ' TO LIE IN BED), Evau Davies,
1040, baritone.
-5
G BREAKIAST IN MY BED ON
SUNDAY MORNIN’, Evan
Davies, haritoue..
THE PREAMCHER AND TIE
[ BEAR. Arthur Colling, bari-
2290 tone.
10-in.

ibe, l BAKE DAT CHICKEN PIE.
Arthur Collins, Dbarvitone, and
Byron (. Ilarlan, tenor.

Instrumental Triumphs

(1) OLD DOG TRAY. (2) IIARD
TIMES COME AGAIN NO
MORE. YViolin, 'Celio and
A2239 Piano. Taylor Trio.
0-in,
e, (1) NELLIE WAS A LADY. (2)
COME  WIIERE MY LOVE
LIES DREAMING. Vielin,

'Cello and I'iauno. Tayior Trio.

[MANISOT MARCIL Prince's
| Band.
A2291
10-in, SECOND REGIMENT CON-
ibe. ) NECTICUT NATIONA L
GI'ARD MARCII,
L Band.

Prince's
CIIAMARITA. Portuguese Dance.

A2285 Frince's Band.

10-in.

¢, | THE OLD GREY MARE—March.
Priuce's Band.

Two Billy Sunday
Hymns

MY WONDERFUL DREAM.
Homer A. Rodeheaver, haritoue,

ibe. IIE KNOWS THE WAY,
A. Rodeheaver, haritone.

Homer
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A MUCH-TRAVELED EDISON MACHINE

Has Accompanied Lieut. Callahan to the Mex-
ican Border and Back Again, and Will Short-
ly Start for “Somewhere in France”

“When we make the ‘bon voyage,’ for which
I am firmly convinced we are scheduled, it is
my belief that the turntable on the Regiment’s
New ldison will be revolving continuously at
the regulation eighty per minute, en route.”

So writes First Lieut. John J. Callahan, of the
First Battalion of the Seventy-first, New York,

(AT TP
N

Lieut. J. J. Callahan -

who in private life is an Edison supervisor.
Lieut. Callahan and the New Edison spent the
summer together last year down on the border

with thc sand-fleas, scorpions and other de-
lights of southern Tcxas. At present the twain
are somewhere in Ncw York State, keeping
watch and vigil over Gotliam’s water supply, and
will shortly start for “Somewhere in France.”
‘I'wice across the American continent, and about
to begin an overseas voyage of more than 3,000
miles, the New Edison, which has been one of
Lieut. Callahan's best friends since he entered
the service, has made a record for distance
covered. This instrument has required very
little adjustment during all the time it has been
in use, which makes its record a noted one.

TALKING MACHINE EXPORT TRADE

The Figures for May Presented—Exports Show
Increase for the Month

Wasningron, D. C, July 31.—In the summary
of the exports and imports of the commerce of
the United States for the month of May, 1917
(the latest period for which it has been com-
piled), which has just been issued by the Bureau
of Statistics of the Department of Commerce
and Labor, the following figures regarding talk-
ing machines and supplies, of interest to mem-
bers of the industry, appear:

Talking mach.nes to the number of 6,615,
valued at $184,071, were exported for May, 1917,
as compared with 4,162 talking machines, valued
at $117,577, seut abroad in the same month of
1916. The total exports of records and sup-
plies for May, 1917, were valued at $192,448, as
compared with $73,968 in May, 1916. For the
eleven months 69,221 talking machines were ex-
ported, valued at $1,797,028 in 1917, and 36,819,
valued at $1,081,815 in 1916, while records and
supplies valued at $1,449,978 were sent abroad
during 1917, as against $367.795 in 1916.

The Victoria Talking Machine Co., Ltd., Win-
nipeg, Man., has been incorporated with a cap-
ital stock of $20,000 to manufacture musical
instruments, talking machines and other spe-
cialties.

UNICO SYSTEM OF EQUIPMENT

Interesting Illustrated Folder Just Issued by
the Unit Construction Co. of Philadelphia,
Pa—Handy Reference Book for the Trade

The Unit Construction Co., of Philadelphia,
Pa.,, has just issued a most interesting folder,
containing illustrations and descriptions of the
Unico system of equipment for the sale of
talking machines and records, player-pianos,
music rolls and other musical merchandise. In
this connection they announce new delivery
terms whereby the Unico equipment is now
sold, transportation prepaid to all points East
of the Mississippi River with a pro rata allow-
ance for points beyond.

Every school of architecture is covered in
these various Unico designs, which are most
artistic in every respect. It is pointed out that
the approaching holiday season will witness the
greatest activity in the history of this country,
and at no time was it so necessary for the trade
to be prepared in a most efficient way to get the
best results from their store equipment.

Many of the leading talking machine and
piano houses in this country have installed the
Unico system, which is constructed on a pat-
ented sectional unit construction principle, and
wherever these departments have been installed
they have never failed to result in increased
sales and profits. Dealers considering the im-
provement of their stores will do well to write
for this circular, as it furnishes them a great
number of ideas that are of value and provides
them with an equipment that is distinctly in-
dividual. This folder is accompanied by dis-
count and term schedules and order blanks.

EX-GOVERNOR YATES MAKES SPEECH

SprINGFIELD, ILL., August 7—The Artofola Co.
is now running its factory and turning out ma-
chines. At a meeting of the board of di-
rectors which was held here recently ex-Gov-
ernor Richard Yates gave a brief address, and
S. Spoden, of Chicago, talked on sales ef-
ficiency.

LONG CABINETS

D 83

In all finishes, Specially adapted
for use with Columbia 50. Front
posts made to follow lines of posts
on Columbia 75.

Prompt deliveries on all orders.

FIRST and FOREMOST

In the cabinet field.
Why?

CONSTRUCTION
FINISH and
ADAPTABILITY

Our supremacy in these essentials
warrants your handling the perfect
line.

That’s why you should anticipate your
wants NOW, when the season’s
its height.

HANOVER, PA.

Because we’ve specialized in

at In all finishes. Shown with top

Write for Illustrated Catalogue of complete line

THE GEO. A. LONG CABINET COMPANY

D 79

moulding and shelves.
Specially adapted for use with
Victrola IX.

il = —
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SAN FRANCISCO TRADE IS PLANNING FOR THE FUTURE

Talking Maehine Dealers and Jobbers Endeavormg to Overeome Possible Stock Shortage—Loeal
Dealers’ Association Arranges for Launch Rlde—Latest Developments in the Field

San  Francisco, Car., August 5—The local
talking machine dealers and distributors are de-
voting much attention to their future needs in
view of the threatened increased difficulties in
getting deliveries on such goods as musical in-
struments from the Fast a little later in the
ycar, when under normal conditions shipments
of holiday stock would be the heaviest. Some
of the San Francisco houses are already fairly
well stocked up, but strenuous efforts are be-
ing made to get much more goods across the
continent before tha end of September. Sum-
mer business is very gratifying here. Whatever
lines may have suffered acute dulness during the
vacation period, talking machines cannot be
included, as the dealers generally report a good
June and July business, and no apprehension is
felt regarding August. With city schools open-
ing and families returning from the suburban
districts the quietest period of the ycar is con-
sidercd past. From now on a stcady incr:ase is
looked for during the remainder of the year.

As a number of the members of the San
Francisco and Qakland Talking Machine Deal-
ers’ Association werc away on vacations, the
July meeting was adjourned without mueh busi-
ness being transacted. Arrangements were con-
cluded, howcver, for a launch ride on the Bay
carly this month. Wm. F. Morton, of Sher-
man, Clay & Co., has charge of the details.
He has secured a launch from the Monticcllo
Steamship Co., which will aecommeodate about
125 merry-makers.  Starting early in the day
the trip is planned so as to land at Paradise
Cove for a picnic lunch. Music will be fur-
nished for dancing, and other forms of c¢nter-
tainment will be provided, so ‘everyone is look-
ing forward to a very pleasant outing.

After attending the convention of the National
Association of 1'alking Machine Jobbers at At-
lantic City, Andrew G. McCarthy, treasurer of
Sherman, Clay & Co., remained in the lSast to
look after various business matters for his
lirm, and did not reach home until the end of
the month. As Western distributors of Victor
goods, Sherman, Clay & Co. are rushing de-
liveries from the factory in order to carc for
the holiday rcquirements of the Pacific Coast
trade to the very best of their ability. L
Sherman says both their retail and wholesale
talking machine business held up especially well
this July, with collections Dbetter than usual
for the vacation scason.

Fred A. Decnison, district manager for the Co-
lumbia Graphophone Co., has been out of town
most of the t'me for several weeks, having made

a trip to the Northwest, enjoyed a week’s va-
cation in the Yosemite Valley, called on the
trade in southern California, and immediately
thereafter left for the East to visit the factory.
Upon his return from the Northwest he an-
nounced several changes in that part of his
territory. The company has sold out its branch
in Spokane, Wash., to the Columbia Stores Co.,
which has maintained jobbing agencies for Co-
lumbia goods in Denver and Salt Lake for some
time with excellent success. G. H. Williams,
formerly in charge of the Spokanz office, has
been transferrcd to Scattle to succeed C. V. H.
Jones, who in turn has been transferred to San
Francisco. In Seattle the retail store has been
discontinued. and a new location secured for
the wholesale establishment in the Maritime
Building. W. E. Henry, formerly in charge of
the San Francisco branch, has resigned to go
into business for himself; in just what capacity,
he has not announced as yet. Mr. Denison is
not expected home from the East until about
August 15. Heavy shipments of stock have been
arriving at the local warcrooms.

A. W. Whitz has resigned as manager of the
talking machine department of the Emporiuniy,
and is preparing to open a store in Berkeley,
Cal. He has secured a location on Telegraph
avenue, near one of the main entrances to the
University of California, and will have the place
nicely fitted up to cater to the necds of the col-
lege city.

The Emporium department is now under the
management of August Druhn, who for some
time has been gcneral manager of a group of
departments, including talking machines, sew-
g machines, ctc. H. Murphy, recently from
Honoluly, has joined the Emporium staff.

Under a new arrangement at Kohler &
Chasc's, Everctt Worthington has direct eharge
of the talking machine department in addition
to his duties as gencral retail manager. John
Gercovich, former manager of the talking ma-
chine department, is no no longer with the com-
pany

W, J. Carson, ‘manager of the IFdison Shop
on Geary strcet, has no complaints to make
about business, as July sales compared very
satisfactorily with the same period of last year.
e considers the outlook good for fall and win-
ter business and is making preparations aceord-
ingly.

F. B. Travers is spending a good part of his
time nowadays traveling in the interests of the
Sonora phonograph. He returned from the
South a few days ago and l=ft ahmost imme-

dlately on a Northern trip. At the Phono-
graph Shop. whieh features Sonora and Co-
lumbia products, July business was well up to
expectations.

Claude A Adou, who represents the Emérson
Plhonograph Co. in the territory west of Den-
ver, has taken additional space on the seeond
floor of the Monadnock Building in order to
carry a large reserve stock of records at this
point for the accommodation of the Western
trade. He has completely rearranged his quar-
ters with a view to facilitating the filling of
orders as much as possible. Five travelers are
now on the road, and Mr. Adou reports good
returns coming in from all sections of the Pa-
cific Coast.

Walter S. Gray, Pacific Coast representative
of the Domestic Talking Machine Co.. spent
the greater part of the month of July in south-
ern California, and upon his return from the
South proceeded to the Northwest, expecting
to be gone until the end of August. Mr. Gray
is now establishing jobbing agencies in various
sections of his territory.

Mr. Marshall, of Edison Phonographs, Ltd.,
\Western distributors, spent a few days at the
San Francisco headquarters last week, and then
returned to Portland, Ore.

Jas. J. Black, of the Wiley B. Allen Co., made
a trip to Lake Tahoe last week, in eompany
with Frank Anrys, general manager.

F. A. Levy, hcad of the California Phono-
graph Co., has been enjoying a vacation at Bart-
lett Springs in Lake County.

PLAN AN AGGRESSIVE CAMPAIGN

Pathé¢ dealers throughout the country arc mak-
ing plans for an aggressive campaign in behal{
of the new Pathé records listed in the Septem-
ber supplement. This supplement contains a
splendid list of selections recorded by Muratore,
the famous tenor; Rosa Raisa, soprano: Alma
Beck, contralto, and Craig Campbell, tcnor.
I his supplement also announced the first rcc-
ords of M. Belhomme, baritone of the Opera
Comique, Paris, together with several popular
hits, patriotic and dance selections.

RECEIVE CARLOAD OF EDISONS

Sureverort, La., July 21.—The Boothe Furniture
& Carpet Co., of this city, has just reeeived a
carload shipment of New Edison Diamond Disc
phonographs, ranging in price from $100 to
$250. This shipment was made through the
Diamond Musie Co., Inc., Southern Edison dis-
tributor, with headquarters in New Orleans. who
states that this has been the largest individual
shipment to a dealer south of the Mason and
Dixon line.

“Buy Direct from
the Actual Maker’™’

Hll‘nr.. Ul

No. 11
“DAYTON ”
MOTOR

| THE NEW “DAYTON” MOTOR

Made by World’s Best Mechanics in the ‘“ City of Precision”

This motor completely satisfies every talking machine man-

ufacturer and every user.

Let us prove that the Dayton Motor
is the best motor in the world.
styles and sizes.

We also manufacture four styles of
Tone Arms and Sound Boxes.

The Thomas Manufacturing Co.
322 Bolt Street, Dayton, Ohio

3

Others under way.

Whrite us today for Full
Particulars
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THE TRADE IN BOSTON AND NEW ENGLAND

JOHN H. WILSON, MANAGER, 324 WASHINGTON STREET, BOSTON, MASS.

Boston, Mass.,, August 6.—The month was
ushered in by the most torrid sort of wecather,
and it was but a duplication of the sort with
which July cnded. Never before in the history
of the city, or since weather obscrvations have
been taken, has there been so long a spell of
intenscly hot conditions. This has had a de-
pressing effect on rctail business, although it
has not becn felt much in the wholesale end
where there appears to be ahout the usual busi-
ness that one finds in midsummer. The heat
has caused the closing of many stores, and
among them the wholesale department of the
Columbia Graphophone Co. in IFederal street,
whose manager, Mr. Mann, generously sent his
large staff of help home, an act that was greatly
appreciated especially by the women. The
Oliver Ditson Co.s place was another that
closed. To-day, however, has shown an im-
provement, and things commercially are begin-
ning to get back to normal.

Keeping Close to Business

W. O. Pardee, of the Pardee-Ellenberger
Co., Inc, who was at the Oliver street head-
quarters to-day, is one of those who'is not tak-
ing any vacation this summer, as he feels it is
advisable to keep pretty close to business. He
says that on the whole he finds his home a good
place during the summer. Mr. Pardee is regret-
ting the loss of one of his valued employes in
his New Haven store, Miss Mae Staehle, who
has lately been married. Another of his staff
to enter the bonds of matrimony in September
is T. E. Dean, one of his traveling men. Two
others whose services he has been deprived of
because of the war are H. G. Cath and P. A.
Warner, both of them are in the Connecticut
Cavalry. Another from the Boston office, of
which Frederick H. Silliman is manager, who
has gone to the front is Arthur Stanley, who
is in the navy. F. T. Keeney, of the Boston
store, is taking a vacation in New Hampshire.
Manager Silliman says he does not expect to
get away at all this summer.

Steinert’s New Victor Warerooms

There is the liveliest anticipation over thc ex-
tensive changes that arc under way at the M.
Steinert & Sons house in Boylston street, by
which the Victor department is to bc better
housed than ever before. It is announced that
the new quarters will be ready about thc first
of September, and meanwhile workmen are as
busy as they can be getting things into shape.

The new Victor warerooms will be on the
ground floor and largely for this reason they
will be far more convenient for the public than
before. Both the finishing and furnishings are
promised to be something quite out of the ordi-
nary, for Alcxander Steinert is sparing no cx-
pense in making the Victor department second
to none in the city. In the gencral oversight
of these interior changes Mr. Steinert is hav-
ing the valuable co-operation of his two sons,
Russell L. Steinert and Robert Steinert.
New Ditson Building Near Completion

The new Oliver Ditson Co.’s marble front
building in Tremont street, the second story
of which is to contain the company’s large Vic-
tor headquarters, is about completed, and in a
short time the company will begin to move
from its present quarters farther downtown.
Manager Henry A. Winkelman is eagerly watch-
ing the progress of his own quarters in par-
ticular, and he will have every reason to be im-
mensely proud of his new warcrooms when the
company finally gets settled.

At Reserve Training Camp

Charles W. Morrill, lately one of the staff
of the Victor department of the A. M. Hume
Co., is at the Reserve Officers’ Training Camp
at Plattsburg. His training at Dartmouth Col-
lege, where a few years ago he was prominent
in football, has been of immense value to him
in his strenuous training.

Visitors to the Local Trade

Three local visitors who made a trip to Bos-
ton following the convention were R. B. Alling,
of Detroit, an Edison jobber in that city; M. M.
Blackman, a Kansas City jobber, and G. U.
Silzer, of Sioux City, la. They were callers
at the Pardee-LEllenberger Co.s local head-
quarters, and also paid other visits among the
local trade.

Made Post-Convention Visits

Ralph W. Longfellow, of the Victor and Edi-
son departments at Chickering & Sons’ Tremont
street warerooms following his visit to the
convention, made stops at several places in
Long Island and then visited his brother who
is associated with the Pardee-Ellenberger Co.
in New Haven, Conn. Andrew Lyons, of the
Chickering staff, left to-day for Cape Cod for
his vacation.

To Camp on Coast of Maine

Billy Fitzgerald, manager of the wholesale

department of the Eastern ‘T'alking Machine

EVERY FAMILY

that is losing part of its circle, due to the exigencies of war, needs music in the home

EVERY DEALER

who is full of patriotism is educating these families to cheer the home spirit with an
abundance of good Victrola music.

The LIVE JOBBER

Co.’s Tremont street headquarters, leaves about
the middle of the month for Camp “’Tis Ours”
on the coast of Maine. Manager Fitzgerald
says the wholesale business with his house has
been quite good this summer.

In the Service of the Nation

John Alsen, manager of the Victor and Edi-
son department for George Lincoln Parker, is
now officially in the service of the nation, and
is stationed with the First Engineers, lately the
First Corps of Cadets at their armory in Co-
lumbus avenue. It will be a week longer,
probably, before they go into camp in the South.

Joins Forces of Harvey Co.

E. B. Holmes, lately manager of the Victor
and Columbia department at the Jordan Marsh
Co’s department store, is now with C. C. Har-
vey Co. in Boylston street as salesman in as-
sociation with Manager White. The latter has
been taking his vacation at Onset, Mass. Carl
Root, one of Manager White’s salesmen, has
been spending his vacation at Winthrop. Man-
ager \White reports business as having been
quite good thus far this summer.

Opens Store on Washington Street

Edward F. Henning, who has conducted a
Victrola and Columbia store in the Egleston
square district of the city for some time, has
opened a talking machine repairing shop at 293
Washington street, .in the center of the city
under the firm name of Edward F. Henning &
Co.

Sorry to Hear of News of Illness

J. Spillane, one of the salesmen of the East-
ern Talking Machine Co., is reported to be ill
in a hospital in France. “Jerry” was one of
the boys who went over with a hospital unit
several months ago, and his friends hope the
news of his indisposition is not true.

Anticipate Big Fall Trade

Manager Fred E. Mann, who is so up to his
eyes in business this year because of the de-
mands made upon him in the conduct of the Co-
lumbia Graphophone Co.’s business, is full of
anticipation for the fall trade. He says that
everywhere his staff are finding dealers opti-
mistic over fall business and they are acting on
their convictions by placing large orders even
now, for they well know from past experiences
that it is the early Dbird that catches the worm.
Mr. Mann says further that he is ordering all
the stock he can get hold of, for he realizes what
thc wholesale department will be up against

.

is supplying Victor dealers with records that are particularly apropos of the times and
with valuable sales suggestions that will materially increase the sale of Victor goods,
regardless of war talk and hot weather.

If you want real de luxe Victor service we respectfully refer you to the

EASTERN TALKING MACHINE COMPANY

177 TREMONT STREET

BOSTON, MASS.
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THE TRADE IN BOSTON AND NEW ENGLAND—(Continued from page 20)

Victor Distributors

Many talking machine owners are forming their
record buying habits now. Be sure they find what

they want when they come to your store.

Keep

your VICTOR record stocks complete.

We can help you for we have

The Largest and Most
Complete Stock of
Records in New England

Whrite, or Telephone Beach 1330

M. STEINERT & SONS CO., 35 Arch St., BOSTON

later, and by way of housing the largc stock
now on the way he is arranging for extra storage
facilities in the city.

In the meantime Assistant Manager William
S. Parks is busily engaged in changing thc sys-
tem of keceping accounts touching the dealers’
relation to the wholesale department, and he
has worked out a valuable system, one that he
originated while in the South and which is thor-
oughly practical.

Vacations the Order of the Day

Several of the traveling staff have been or are
now off on their vacations. J. F. Luscomb has

bcen to Newport. Norman Mason is soon going
to Maine; Fred Erisman is away in Mainc, mak-
ing a special stop at Portland; Tim Hayes, of
the credit department, is home from a trip to
Boothbay Harbor and Southport, and Henry F.
Dolan is going next week to Jackson, N. H
where he plans to do some hiking over the
Presidential Range.

Jack Gray, secretary to District Gencral Man-
ager Wilson at thc home office, was a rccent
visitor to the Boston headquarters. The boys
at the Eastern have had a letter from W. S.
Townscnd, formerly of the Columbia staff, tell-

ing of his safe arrival at Bordeaux, France, on
July 4, and of his departure a few days later to
the training camps, following a visit to Paris.
E. H. Lansing Again in Harness

After a pleasant vacation at Fort Popham,
E. H. Lansing, the Boston manufacturer of
khaki coverings for machines, is back on the job
and with the return of more seasonable weather
he is finding business picking up very mate-
rially. A large number of the local dealers are
liberal patrous of Mr. Lansing’s output, which
is rapidly growing in popularity with dealers
and dstributors having large houses outside of
the city.

CLEVER ADVERTISING STUNT

Instituted by Manager Benson, of Norumbega
Park, in Which the Columbia Is Featured

BostoN, Mass., August 10.—The accompanying
photograph will give an idea of the advertising
“stunt” which is being carried on by Manager

Mammoth Grafonola Used to Advertise Park
Benson, of Norumbega Park, which is located on
the outskirts of Boston and which contains the
largest open air theatre in the country.

An enlarged model of the Columbia Grafonola
200 has been built on a Ford chassis and there
is enough space inside this Grafonola for a

man to sit and operate a Grafonola 50. The

automobile is driven around Greater Boston,

and stops on a prominent street corner where
(Continued on page 22)
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are the evolution of a master art.
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BAGSHAW NEEDLES

When the talking machine was in its
very infancy, the house of Bagshaw took up the making of needles. The
supremacy of Bagshaw needles was almost immediately attained and since
that time, due to the progressive Yankee spirit of the Bagshaw organiza-
tion, the supremacy of Bagshaw needles has been vigorously maintained.
Acoustic perfection was only possible when needle-making had been
developed to a master art, but that the house of Bagshaw was successful
in this endeavor is testified to by the fact that to-day Bagshaw needles
are universally recognized for acoustic perfection.

W. H. BAGSHAW CO.

O 0 0 00 L

i

Lowell, Mass.

e




THE TRADE IN BOSTON

(Continued from page 21)

it plays a number of popular Coluimbia records
to draw a crowd and then plays a personally
rccorded story of Norumbega Park. This record
was made in the Columbia Co.’s personal record
laboratories.

Manager Benson is very enthusiastic about
the effectiveness of this “stunt” which has re-
sulted in a much larger attendance at Norum-
bega PPark than any previous season.

WAR DOUBLES OUR FOREIGN TRADE

1917 Exports $6,280,000,000, Against $2,365,000,000
for 1914, and Imports Increased 40 Per Cent.

The foreign trade of the United States for the
fiscal year ended June 30, 1917, was twice as
great as that of 1914, immediately preceding
the war, according to a compilation completed
last week by the National City Bank.

The gold holdings of the United States at
the end of July are $3,090,607,703, compared with
$1,890,678,304 at the close of July, 1914,

The exports and imports of merchandise in
1917 are set down at $8,900,000,000, against $6,-
531,000,000 in 1916, $4,443,000,000 in 1915, and
$4,259,000,000 in 1914, the fiscal year which
cnded only one month before the beginning of

the war. The gold and silver imports and ex-
ports of the fiscal year 1917 aggregate $1,-
382,381,000.

The foreign trade in merchandise alone in
1917 was double that of the ycar before the
war, the 1917 figures Dbeing official returns for
cleven months, and an estimate for June based
upon that of May. Imports are set down at
$2,634,000,000 in the fiscal year 1917, against $1,-
894,000,000 in 1914, a gain of $740.000,000, or 40
per cent,, in the three-year period; the exports
are set down at $6,280,000,000 in 1917, against
$2,365,000,000 in 1914, a gain of $3,915,000,000, or
165 per cent., and the total trade at $8,914,000,000,
against $4,259,000,000, a gain of $4,655,000,000,
or 109 per cent.
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A STORY WITH A MORAL

How Courtesy and Attention Brings Its Reward
—A True Story by Chas. M. Schwab

“Onc ramy day a wet and disheveled woman
entered a New York department store,” said
Charles M. Schwal, in his recent reminiscences.
“The clerks were discussing the baseball scores,
and all except one were too interested to stop
and wait on the lone customer. Fe stepped
aside promptly and hOlled her order with the
greatest care and courtesy. \When the woman
left she asked for his card. Later this firm re-
ceived an order for complete furnishings for
a great estate in Scotland. With the order came
the condition that a certain clerk be sent to
Scotland to supervise the furnishing. The name
mentioned was that of the man who had waited
on the disheveled woman that rainy day.

“*But he is our youngest and most inexperi-
cnced clerk,” the manager protested. ‘Hadn't
wc better assign Mr.——?"

“'No, I'll|l have this man or none,' the woman .

answered. She was Mrs. Andrew Carnegie, the
customer who had been 1gnored by the baseball
fans. The estatc was Skibo Castle. The green
clerk supervised its furnishings. He has since
become the head of a large husiness.”

CHAS. F. SIMES AT TRAINING CAMP

Bostox, Mass, August 6—Chas. [I'. Simes,
president of the Veeco Co., manufacturers of
the Veeco Electric Drive awd other talking ma-
chine specialties, enlisted in the Massachusetts
National Guard some time ago and is now in
camp at Boxford, with the Sccond Regiment
Ficld Artillery, headqguarters company.

WHEN A MAN TRULY REALIZES

At twenty a man lives fargely in an imaginary
future. At thirty he seems still to have fairly
incaleulable powers and opportunities to draw
upon. A\t forty he begins to realize what he
fully knows, probably, at forty-five—namely,

that he has already spent his future, in the sense
that he has largely shaped and fixed it; so
that it will contain nothing essentially different
from what he himself has already put into it.
If he can realize by thirty that he is spending
his future every day it will be a good thing
for him.

ROBINSON THE PHILOSOPHER

Talking Machine Salesman Issues Some Clev-
erly Written Cards

Chas. J. Robinson, whose philosophic dis-
sertation, “Ten Golden Rules,” was referred
to in The World something more than a year
ago, and which has become widely popular as
a code of conduct, judging from its increasing
sales, has given further proof of his versatility
by just bringing out “Ten Trcasures,” a key to
good reading, and “Teu Points,” a guide to
health, which are gotten up for desk or mailing
purposes on post cards.

In liis ten suggestions on literature and health
Mr. Robinson displays wide observation and
study, and he sets forth suggestions that can-
not fail to Dbe of distinct value and help to
readers. Mr. Robinson has also brought out
cards on “Ten Political Problems” for discus-

sion of Parents’ Associations in Public School

center meetings, and “Ten Fundamental Laws
of Nature.”

In the home, on the desk or in one’s pocket,
these cards will be found meuntal energizers,
and in this way they have a distinct value for
the busy man who has little time to dwell upon
such essentials to happiness as good health,
good literature, good politics and a proper ob-
servance of the laws of nature.

Mr. Robinson, who is at present connected
with the outside sales department of the Co-
lumbia Graphophone Co.. in New York, at one
time represented The Talking Machine World
in Germany, with headquarters in Berlin

Tt's all right to mount upward, but the fellow
who falls from the top has the furthest to fall.
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= Every Pathephone

VictorsCo.

BUFFALO, N. Y.

See us for the agency in your
locality or drop us aline and our
representative will call.
ritory is being taken rapidly.

Every Record /
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Don’t Wait—Until It’s Too Late

Be the Pathephone man in your town—Worite today
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Supplement—The Talking Machine World, August 15, 1917

Otto Heineman Phonograph Supply Co.

INCORPORATED
25 WEST 45th STREET, NEW YORK

FACTORIES, ELYRIA, OHIO—NEWARK, N. J.

CHICAGO ATLANTA SEATTLE CINCINNATI TORONTO

A FALL SUGGESTION

Our patrons will find it advisable to place their orders now
for their fall requirements. Owing to the unsettled con-
ditions in the raw material market our output this fall of

Heineman and Meisselbach
Motors, Tone Arms and Sound Boxes

will be limited. We will do our utmost to render maxi-
mum service to our customers, but their orders should reach
us as early as possible in order that they may receive prompt

deliveries.
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have no apology for it.

We are perpetually advertising comparison—and we
On the contrary it appears
to us that we have not been saying half enough about
comparison of the variety, class and quality of the
Columbia Monthly Record Lisis.
month, record by record.

Columbia Graphophone Co.
Woolworth Building, New York
> [$

Try it—month by

_— e ————————

NEW YORK TALKING MACHINE CO. STAFF ENJOY OUTING

Before leaving to join the colors of “Uncle
Sam,” several members of the sales and clerical
staffs of the New York Talking Machine Co.,
Victor distributor, accompanicd by a number
of their co-workers, accepted the invitation ex-

How the Prospective Recruits Enjoyed Their Outing

SPECIAL BOXES FOR HOLIDAY TRADE

The use of special boxes for records at Christ-
mas time is increasing greatly cach ycar, ac-
cording to Augur, Swyers & Machold, of New
York City, who are producing attractive Christ-

LANSING

tended by Miss Grace Hetherington, of the com-
pany’s office staff, to visit her summer home at
Edgewater, L. L.

The accompanying photograph was taken dur-
ing the course of the day’s fun, and judging from
the happy expression
that is unanimous in
this picture, every one
of the guests thor-
oughly enjoyed their
visit. Among those
in the picture are \V.
L. Garber and John
Connolly, who have
already joned the
colors for service in
France; S. B. Schoon-
maker B. Mason,
Jerome Connolly,
William Proceller
Miss Grace Hether-
ington, Miss C. Har-
ing, Miss I¥. Roskamp.
Miss Dunn, Miss Don-
ovan and Miss Dlatz.

mas box wraps bearing the trade-marks of th

Victor, Columbia and Edison Cos. and with
tlicir permission.  Although early in the sea-
son inquiries and orders are being received
daily from all over this country and some ecven

from outside the States

Khaki

Protect from Rain and Dust

all kinds.

in all weather.

GRADE B $5_02
GRADE A $7E.Q

Carrying Straps Extra

Moving Covers

and will enable you to deliver your
phonographs free of blemishes of

These covers are made of Government Khaki, interlined with heavy felt or
cotton, fleece-lined, quilted and properly manufactured. Perfect protection

Use the Lansing Khaki Moving Cover and
your delivery troubles will

E.

611 Washington St.

No. 3 Carrying Strap Shown in Cut, $1.00

be over.
Write for booklet

H. LANSING

BOSTON

SLIP COVER

for the Wareroom and the Home.
they will be wanted. Write for Samples and Prices.

Now is the time

LYRAPHONE CO. OF AMERICA EXPANDS

Thos. Quinlan, Managing Director, States That
Company Enters Record Field With Catalog
of Six Hundred Domestic and Foreign Selec-
tions in Two Sizes of Records

According to Thos. Quinlan, managing di-
rector of the Lyraphone Co. of America, that
company is now in a position to make public
the details of its plans and the grcat progress
that has been made to date in arrangement and
production of Lyric records

“We have waited until this time to make a
general amnnouncement of our future plans in
order that we might be fully prepared to takc
are of the business offered us. and in order that
we might have something tangible to offer the
trade instead of just promises as is so often the
case. We arc now prepared to scnd out a pre-
liminary. catalog containing 600 sclections in all
languages and feel that we are correct in stat-
ing that we arc the first concern in the record
lield to offer a list of this scope at the outset.
Our repertory is of standardized character and
our foreign scction is particularly comprchen-
sive, containing a fine roster of artists who re-
cord, in the casc of the singers, in their own
language. while the instrumental numbers have
heen directed by an orchestra leader of the
same nationality as the picce recorded in order
to give it its true color. Our Neapolitan music,
for instance, is by a Neapolitan and not by na-
tives of any other section of Italy, while Rus-
sians, Polish, Hungarian, Bohemian and Jewish
music have each their own nationals as inter-
pretcers.

*Qur chief aim, of course, has been the pro-
duction of musical quality, and we feel thiat the
trade is far enough advanced to appreciate that
cffort.  \VWe have succeeded in eliminating the
tmny. nasal, squawky harshness found in many
records. and are offering a reproduction that we
believe simulates to a remarkable degree the
original.  Our records arc of two sizes, ten
and twelve-inch, and are of vertical cut. They
can be playced on all machines having a Univer-
sal tone arm. In order that our records may
be played upon machines designed primarily
for lateral cut records and not equipped with
Universal toiie arms we have designed and
placed on the market the Lyric sound box which
may Dbe attached to such machines very rapidly
and which is designed to give particularly ef-
fective reproductions to Lyric records. The
records may be played with the ordinary steel
needle.”

For the information of dealers Mr. Quinlan
has prepared an interesting eight-page booklet
under the caption of: “Musical Sounds, Their
Relation to Lyric Records,” and which outlines
in detail what the company has accomplished
to date, and what it plans to do in the future.
The back cover of the booklet, which is well
arranged typographically and neatly printed,
bears a view of the ncew factory of the Lyra-
phone Co. of America, at 31-45 Steuben street,
Brooklyn, N. Y.
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Order now and take
deliveries as you need
them. We are already
| receiving unusually
| substantial orders for

B & H FIBRE NEEDLES

‘ for future delivery and we suggest that the
dealer place his requirements with his job-
ber now so that there will be no delay when
the busy and important Fall season opens.

In view of the great additional demand
caused by the shortage of steel needles it is
very desirable that both manufacturers and

| jobbers be able to prepare adequately for
the requirements of the trade.

Therefore, by all means place your orders
now, specifying the various dates of de-
livery desired.

Fibre needles have acquired a strong
| place in the hearts of the record-buying and
record-collecting public.

[
| Take advantage of this and order a plen-
tiful supply now.

[FIBRE NEEDLES ARE PROTECTED BY
U. S. LETTERS PATENT DATED NOV. 12, 1907}

| B & H FIBRE MANUFACTURING CO.

33-35 West Kinzie Street, CHICAGO, ILL.
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HANDSOME NEW QUARTERS OF THE KOERBER-BRENNER CO.

New Ideas in Jobbers’ Service Incorporated in New Home of Victor Distributors in St. Louis—
The Model Store Window a Feature—Room for Big Stock of Goods

St. Louis, Mo., August 4—The Koerber-Bren-
ner Music Co. are well located in their new
quarters at 1720 \Washington avenue, in the
wholesale district, and in their new building—
The Monogram. They have more than double

the spacc they had before and they are utilizing.

it to a splendid advantage.
Already they are seeing benefits from their

= s

Suggestion Display Window
departures from the -ordinary methods. They
have no retail department and previously paid
no attention to retail display, but in this new
wareroom there is a model store, located n
the spacious lobby, with an extensive show win-
dow. This window is nicely dccorated, the dis-
play being especially for dealers, and the
arrangcment is changed weckly and features the
advertising supplied by the Victor Co. and the
Koerber-Brenner Co. This in itself has bcen
an education to some of the best rctailers in St.
Louis, and several who have seen thc window
have asked for certain kinds of advertising. T'he
window also has appealed to a number of dealers
as being an cxcellent idea to put bcfore the
public.

Perhaps the most interesting part of the new
warerooms are the record cases. First come

the open stock, with slides made so that any
number of records can be carried in one divi-
sion. Each unit holds fifteen records, but by
removing the slides the units can be turned
into a unit to hold fifty, seventy-five, or on up.
All records can be reached from the floor.
Ncxt comes the reserve stock. each unit holding
a box of records. In the basement below the
final ressrve stock is arranged in the shipping
boxes‘irom the factory. The stock on the order
floor is about 200,000 records, each one avail-
able at any time and arranged under the indirect
lighting system so that each label can be read
without trouble.

There are three machine demonstration rooms
in connection with the model store. The entire
store structure is of double glass and all sashes
hinged so that they can be cleaned on the inside
without trouble. The partitions are in four

units, so that they can be swung back against
the sides and the thrce
room in

liooths arranged into a

single which forty persons can be

Showing Part of Big Record Storing Room
scated. It is the idear to use this larger room
when entertaining dealers.

This idea already has
dealer, who is arranging

impressed oue local
to erect five bhooths

in a series. He wants them in this way so that
he will have an assembly hall in his department
which will be soundproof.

Here is a general idea of the warerooms.
You enter through heavy double doors and step
into a tile-floored, high-ceilinged corridor. The
partitions set well back, leaving a reception
room large enough to turn a touring car
around in. Built-in settees make it look invit-
ing. The partitions are of dark mahogany and
have all the dignity of a private banking institu-
tion. About fifty feet back in the great room
is a series of three inclosed offices, those of

Demonstration Room for Dealers’ Use
President Harry Koerber, Secretary E. C.
Rauth and a consultation and waiting room.
The lighting is all of the indirect system and
no one has a special light. Everything is solid,
dignified and handsome. The color scheme is
supplied by the white walls and ceilings and
the brown wood work. The tile loor and the
white interior of the model store give to the
corridor a touch of life.

A certificate of incorporation has been issued
to the Talking Picture Records Co., of L.os An-
geles, Cal. Thc capitalization of the concern
i5 $100.000, the incorporators being E. A. Fer-
ron, J. B. Woodside, Fred W. Heatherly, Jessie
A. Forman and Alfred W. Allen.

Accuracy

Acme Die-Castings in Aluminum or
White Metal Alloys for Intricate Phonograph Parts

Here are a group of Compound Elbows and a Tone Arm that illustrate the skilled service rendered to the trade
by the Acme Die-Casting Engincers. The dies for these different parts were deslgned and constructed by the
Acme experts and the castings when finished were not only accurate, uniform in thickness, free from holes and
pit marks and beautifully finished, but the sharp angles and constricted tone-chambers were eliminated in the

Acme product.

which explains why more Acme Die-Castings are

us a model or blue print for estimate.

Acme Die-(Z

Bush 'Ibrminéﬁg?i%l—”ﬁ‘@ 535tk and 3d Ave.
PG R b TR

BOSTON, 176 Federal Street

PHILADELPHIA, Widener Bldg.
DETROIT, 965 Woodward Ave.

PITTSBURGH, Empire Bldg.

P
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The Acme -Engineers have solved many intricate problems for manufacturers of phonographs,
used than other makes in Talking Machines.

Send

(orporation

CHICAGO, 549 Washington Blvd.
ST. LOUIS, 1023 Vandeventer Ave.
ROCHESTER, 36 Morningside Ave.
NEW YORK, 120 Broadway
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HINTS ON “TAKING THE STORE TO THE CUSTOMER”

Some Excellent Suggestions to Victor Dealers on Canvassing Prospects Offered by the New York-
Chicago Talking Machine Co.—Interesting Customers in Their Own Homes

“Taking thc Store to the Customer” is the
title of one of the most interesting and valuable
sections in the book, “Merchandising Helps for
Victor Dealers,” published by the New York
Talking Machine Co.. New York, and the Chi-
cago Talking Machine Co., Chicago, Victor dis-
tributors. This section reads as follows:

“We have told you some of thc plans employed by Vie-
tor dealers to bring the customer to the storc; but do
not overlook the fact that one of the most effective ways
of introducing the Victrola is to take the store to your
customer.  This means solicitation in the home. Not the
door-to-door, ‘is-the-lady-of-the-house-in' type of solicitation,
but a willingness to take a Vietrola and a selection of
Victor records into any home for an evening and demon-
strate them in the family’'s own parlor. Such visits should
always be made by appointment.

“If a prospect has been in your store and has failed to
purchase, a note of his name and address and a
week or so later call up on the phone, or write and say
that you expect to Dbe in his neighborheod on such and
such an evening and would be glad to call if convenient.
Make it appear that you are not going oul of your way
in doing this, for people do not like to place themselves
under obligations. Let the obligation be all on your side.
Get the Victrola -into the home with father, mother and
the children gathered around and demonstrate to them
with dance music, grand opera selections. popular songs
and recitations, just what the Victrola means in the way
of entertainment and instruction. Forget for the mo-
ment that you are a salesman and be for the time being
simply an entertainer.

“BRefore you have played a dozen records some mem-
ber of the family will begin to ask questions and among
others is sure to be the question: ‘What does it cost?’
Then, having already made up your mind, from the char-
acter of the home, whether to present a cash proposition
or the easy-payment plan you will be prepared to talk
business.

“Your own cxperience in selling has taught you fhat a
fifteen minute demonstration of the Victrola will accom-
plish more towards closing a sale than many hours of
talk. Therefore the thing to do is to seek opportunities
to demonstrate. Jt will very often happen that the per-
son who comes to your store is favorably inclined to-
wards the Victrola but has opposition to overcome at
home. Perhaps the wife wants one and the husband
doesn’t. You can't get him to come to your store but
you can, with the wife for an ally, take the Victrola into
his home and let the instrument itself prove to him that

make

his prejudicc against ‘canned music’ is entirely unfounded.

“In this connection remember that clubs, dancing schools,
cafes, social organizations of all kinds, and all places
where people congregate for the purpose of amusement
are good Victrola prospects and that the Dbest way of
proving to the proprietors or managers that the purchase
of a Victrola would be a profitable investment is to
demonstrate the Victrola ‘on the ground.’ And  when
making up your list of outside demonstrations don't for-
get the schools and churches, the Grand Army posts, the

Masonic lodges and the many other fraternal organizations.

“Apply the same method to pushing the sale of records.
These are easily carried and your card index of people
who have purchased machines gives you a good list to
work on. There are few Victor owncrs who would not
be glad to have you drop in some evening by appoint-
ment and play for them on their own machine a dozen
of the newcst records. When doing this, if the machine
is an old one or one of the cheaper types, you have an
opportunity to suggest the purchase of a new machine.
Many Victor dealers cmploy special salespeople for this
outside work, and people who cannot be brought 1o your
store, or who leave the store without buying, can often
be ‘closed” by carrying the demonstration right into their
own home.”

ARMY AND NAVY MODEL POPULAR

Latest Edison Phonograph in Great Demand for
Military Units Going to France

Orange, N. J., August 0.—The unusual interest
aroused by the Army and Navy Model New Edi-
son has swamped the Edison laboratories with
orders for this phonograph, which is being made
and sold without profit to soldiers and sailors
exclusively. Telegraphic orders from all parts
of the country have been received for the ma-
chine, and nearly three hundred Army and Navy
Models are being shipped this week.

Edison dealers and jobbers are co-operating
so that no military or naval unit will leave
America without the latest model of the Edison
phonograph. Word reached New York yes-
terday that two of the Army and Navy Models
were with the American soldiers who reached
“somewhere in France” within the last few days.

In a special war supplement just issued by the
Universal Film Service, Charles Edison is
shown giving an Army and Navy phonograph
to the Fifth New Jersey Regiment.

ATTENDS A FAMILY REUNION

A recent visitor the The \World sanctum was
C. A. Aguero, manager of the talking machine
department of the Mabley & Carew Co. of Cin-
cinnati. His principal purpose in the East was
to attend the reunion of his family at Jamaica,”
1. 1., where his father, a rctired merchant of

New York, but a world-wide traveler, is at pres-
ent spending the summer.

Mr. Aguero is a wide-awake talking machine
man who keeps closely in touch with all de-
velopments in the industry. He has long been
a close reader of The Talking Machine World,
for which he expresses the greatest admiration.
He left for home early in the month after a
most enjoyable vacation.

EXHIBIT AT GRAND CENTRAL PALACE

The Dixiola Phonograph Corp., Cohoes, N. Y.,
hias a permanent exhibit of its machines in the
New York Furniture Exchange, Grand Central
Palace, New York. This exhibition is in charge
of J. A. Burke, gencral manager of the com-
pany. who is making the acquaintance of the
dealers thiroughout the country.

WORK OF MANUAL TRAINING SCHOOL

A talking machine has just been built in the
manual training department of the Newtown
High School, Queensboro, N. Y., by Raphael
Darretta, of Brooklyn. The machine was com-
pleted in a comparatively short time under the
careful supcrvision of the shop instructor, Leslic
A. Messenger.

The Perkins Phonograph Co., of Chicago, re-
cently increased its capital stock from $30,000
to $200,000.

Here We Show the

Arfop one

3

This Is Our Latest Arrival
Now Ready For Delivery

It is the Greatest Phonograph Value in the Country
and should be handled by every Wide-Awake Dealer

This ARTOPHONE is the only phonograph 'at its price having
the following noteworthy features:

TONE MODIFIER,

is constructed along

MODEL IX

Height 44 inches
Width 18 inches
Depth 20 inches

1. Large, beautiful cabinet that will ornament 6.

any home. Finished in Mahogany, Fumed or
Golden QOak.

Plays all makes of records perfectly, without
the use of extra attachments. Adjustment of
the Sound Box all that is necessary.

Motor contains 2 springs and is capable of
running 3 10-inch records with one winding.
Powerful and absolutely silent in winding and
running.

. Tone is rich, clear and full. Equal to phono-

graphs far above its price.

RECORD COMPARTMENT, contains three
shelves, with ample space to accommodate
record albums.

Che Artéphone Compagy

~N

. ACCESSIBILITY to MECHANISM.

scientific principles, and tone may be regu-
lated as desired, without injuring tone quality.
Is located conveniently on right side of
cabinet.

Equipped with wooden horn, automatic lid
support, continuous hinge, patented casters
and four needle cups.

It is
only necessary to remove four screws to get
at motor.

THREE-YEAR GUARANTEE on metal
parts against defective material and workman-
ship. Springs excepted.

Write today for complete catalog, free trial offer and proposition

— 1113 Olive Street, ST. LOUIS, MO.
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Modern Ac—counting Methods

Machine Business : =

Successful business is the developed factors
of merchandise, service and administration.
First and foremost in this trinity is administra-
tion, bccause cfficient jurisdiction produces su-
premacy in thc other two essentials, stock and
selling ability. The retailer may have a perfect
line but if his accounting methods and sales
facilities are not up to the mark the perfect
line becomes kinked and it's a fifty-fifty propo-
sition that he can’t ante up in the final jack-pot.

Poor business methods are like a pair of
deuces running wild in a poker dcck. The ag-
gressive and wide-awake dealer in talking ma-
chine commodities makes his reputation by
means of his goods and his service and he makes
money by applying efficiency at the business
end. It’s the old case of the survival of the
fittest, with the sheriff taking the hindmost. Not
only is it a question of how many customers
can he serve and how well can he serve them,
but it's a question of how well can he serve
himself, and if he is in touch with the times,
he chooses carefully and sclects the means that
will best fulfil his individual requirements.

The day of single entry bookkecping is fast
waning. Countless thousands of busincss con-
cerns throughout the country have adopted com-
mercial costings and know from day to day ex-
actly where they stand. Thc executive end of
their business is kcycd up to the highest pitch
and the top note is scldom off the key. WWhat
is a commcrcial cost system? It is a systcm
of accounts that enables the exccutive to keep
the blemishes from his business. It’s the best
proof of a successful administration and has in-
spired more enterpriscs along the road to suc-
cess than extraordinary merchandise. In Ger-
many costings are a national medium of effi-
ciency and upbuilding of Dbusiness. In the
United States thcy are fast becoming recog-
nized as such. Thc merchandising of talking
machines, records and accessories offers a pe-
culiarly fertile field for thc sowing of the seeds
of system. The methods of installation consti-
tutc no problem to the accountant and the re-
sults makc work easy for the bookkceper who
really would like to bc “on his job” and yearns
for the practicability and cfficiency that, through
inexperience, he is unablc to bring about.

The old way of keeping accounts is, unfor-
tunately, in voguc in many of the offices of the
rctailers who rcad this publication. Books used
are ledger, cash book, journal, charge or salcs
book, accounts rcceivable and payable ledger,
these units cither all or in part making up a
system, together with such subsidiary records
vicariously styled as day book, blotter and sub-
ledger. Some families wouldn't be complete
unless we also included receiving book, shipping
book, check book, petty cash, voucher register,
stock book aund so on, ad libituni, world with-
out end, amen.

Such an array of books is an affront to good
busincss sensc, yet it is more than likely that
many safes are chock ablock with records, many
of whichi arc useless and which also comprise
books not mentioned on the foregoing list. In
this way, the story of the clogged safe is the
story of thc clogged business and, by way of
contrast, accounting cfhciency makes a mighty
convincing, interesting exhibit.

A commercial cost system is adaptablc to any
retail or wholesale busincss and, while certain
clements appearing in a manufacturing system
are lacking, thc inhercut principles—those of
periodic loss and gain statciments, perpetual in-
ventories and detailed, classified opcrating re-
ports—are automatically produced and proven
by the gencral trial balance.

Such a system does more than throw the
hooks into cxtravagance and wastefulncss by
spotting unusual expense—it establishes past
cxcellent standards to emulate or past errors to
avoid. It creates an exclusive knowledge of

business founded on facts and helps the re-
tailer to get additional business by showing how
additional expense is derived and just how much
he can eliminate and still play safe. Every
effort expended on the office “works"” to bring
about such results ultimately will add to the
right hand side of the profit and loss account
and strengthen the finer grades of an organiza-
tion and such endeavor is a trade-winncr for a
firm that has its eyes on the high spots.

The difference between a modern and anti-
quated set of books is vast. The capacity of
one is limited, the other isn’t. In one case,
the results are promised, the other, they’rc
guaranteed and there’s a promise of good husi-
ness ahead.

The units of a commercial cost system suit-
able to a retail talking machine and record busi-
ness either of large or small caliber are com-
paratively few and comprise:

General Ledger, with subsidiary leaves or hooks to carry
accounts receivable and payable, botl: under control of
and susceptible to proof by general accounts.

Cash Book, ruled and devised for colummnar and
marized posting.

Journal, ruled and devised for columnar and sumnmarized
posting.

Sales Book, to carry carbon copy of charge slips, which
together with total of cash sales are capable of being
analyzed daily or weekly or monthly into classification
of product sold.

Stock ook, to wbich all purchases are debited and sales
are credited, by unit and price in summary, thus effect-
ing merchandise balances.

Voucher Register, to distribute and collate incoming bills.

sum-

The general lcdger is the clearing house of
business. It records, classifies and segregates
all transactions and if intelligently handled be-
comes a fountain head of information—gushing
forth—to comntinuc the simile—facts, figures and
results. The retailer should be vitally intcr-
estcd in his resources and liabilities and that
ever fuctuating equation between the two that
dcfincs current gain or loss. The general ledger
is the medium that produces that knowledge
and certain accounts are the factors to yield it,
whether the enterprisc is the merchandising of
“canncd” coffce, grease or music. The fewer
these accounts arc, the better, provided they
collectively and individually give the informa-
tion that adequately provides safeguard and
progress.

in the Talking
By Chas. A. Harrington

It is not the purpose of this article to treat
on corporation, partnership or general account-
ing, and while such matters must be incorpo-
rated in any set of accounts reference to capital
accounts so far as possible is deliberately elimi-
nated. The following comprises an alphabetical
set-up of accounts essential to a commercial
cost system:

Advertising

Accounts Receivable Control

Accounts Payable Control

Bills Receivable

Bills Payable

Cash

Depreciation

Furniture and Fixtures

Insurance and Taxes

Interest and Discounts

Merchandise

Officc Salaries and Expense

Packing Freight and Cartage

Profit and Loss

Real Estate and Property (if any)

Rent, Light, Heat and Power (if any power)

Sales aud Cost of Sales

Selling Salaries and Expense

Surplus

Trading Account

The usages of some of the above accounts
are so obvious that but little comment is neces-

sary. Advertising, office salaries and expcnse,
packing, freight and cartage, selling salaries

and expense, interest and discounts and insur-
ance and taxes carry items accruing from these
sources of expenditure.

The accounts receivable and accounts pay-
abhle coutrol, comprising monthly summaries of
charges and payments in the first instance, and
monthly summaries of purchases and remit-
tances therefor in the last instance, bring the
sales ledger and the purchase ledger to periodic
susceptibility of proof by the general trial bal-
ance.

In the event that the retailer does only a
cash business (happy millennium) or pays spot
cash for all his purchases (doubly happy nul-
lennium) these two accounts can he scrapped
without notice.

The wise executive shows his appreciation of

(Continued on page 29)

New London’’ quality.

Grade D, $5.00

Plain
(Carrying Straps Extra)

Grade K,
Plain

With name of Machine embroidered on any
cover; extra - - - - -

CXtragi=i = &

$2; No. 3, -

BUESCHER
Jui5 EBCLI0. AVE
CLEVELAND, 0.

the Machine

Line of Covers

Use Ward’s Moving Covers

Qur covers are faced with Khaki, lined with a
heavy grade flannel, interlined with heavy cotton
or felt, diagonally and closely quilted, and manu-
factured according to the usual superior ‘“‘Ward—

$7.50

With Dealer’s name and
address, first cover,

$1.00

Same on additional cov-
ers, cach; extra

CARRYING STRAPS
No. 1, $1; No. 2, >
$3.50

Order Sample Cover on Approval
Giving Name and Style or No. of

The C. E. Ward Co.

(Well-Known Lodge Regalia House)
Manufacturers Complete
101 William Street
NEW LONDON, OHIO

25

.50

THE “DETROIT” MOVING COVER

This is our latest creation. It is a time
saver, as the machine can be prepared for de-
livery in less than one-half minute. The strap
arrangement is attached to and a part of made-
up cover. The “Detroit” covers are made on
the same quality lines as all our other covers.
In the medium size. which accommodates the
Victrola 10 and 11, Edison 100 and
Columbia 75 and 100, and other machines of
corresponding size, the cover sells at $6.00;
the larger size, which will accommodate larger
cabinet machines of any make, sells at $7.00.
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- “The Difference 1s in

the Tone”—and Why?

3. PHONOGRAPH must reproduce tone—as must a violin or piano. It

should be a musical instrument. Mastery of building musical instru-

ments, incorporating real fone with external excellence, is far removed
from prosaic business. It is a craft—a profession. Only years of patience,
coupled with musical genius, can succeed. You know this well.

*Tone”.

are the product of world-famed musical workshops. Unceasing study of tone
reproduction for three generations has produced over 150,000 famous
musical instruments.

Amid such environment the Starr Phonograph was evolved. As the
basic laws of tone reproduction are alike, regardless of the instrument, The
Starr Phonograph was developed as a heritage of a half
century's musical experience.

Made of that marvelously vibrant master music wood,
Silver Grain Spruce, the Starr-designed “Singing Throat™ wins
all hearers with its deep, mellow resonance.

The public is buying with open ears. So Starr dealers find
“The Difference is in the Tone” to be a powerful sales-ally.

—Starr Phonographs beautifully play ALL records—including Starr Records,
the sale of which may be had with a Starr dealership. Eleven styles, $50,
$75, $100, $125 to $300. Four beautiful art-period designs are included.

THE STARR PIANO COMPANY

Starr, Richmond, Trayser, Remington, Grand, Upright and Player-pianos
The Starr Phonograph, Starr Phonograph Records

‘ Established 1872 RICHMOND, INDIANA
\
i




THE TALKING MACHINE WORLD

29

ACCOUNTING METHODS IN THE TALKING MACHINE BUSINESS

(Continued from page 27)

“depreciation” by charging off a percentage,
fixed or otherwise, of furniture, fixtures and
other equipment a little faster than it wears out,
anticipating the time when his books. will show
no asset of this variety which always proves of

_ so little value at a forced sale. There is no
set standard to go by in this respect, the amount
to he charged off depending upon the general
prosperity of a business, measured either by a
year or by a longer period.

The merchandise account is the hookkeeping
vehicle which carries incoming and outgoing
merchandise always figured at cost. Purchases
are debited and sales are credited thereto and
the balance defines existing inventories.

The sales and cost of sales account produces
the profits on sales, it being credited with gross
sales, less returns, and charged with the cost
of sales which comes from the merchandise ac-
count via the journal entry route. A credit bal-
ance naturally is set up through these proced-
ures and this is journalized to the trading ac-
count against which is charged the executive
and selling burdens which are set up by the
expense accounts. This account when bhalanced
and ruled down shows three things: gross
profit on sales, classified expenses and net profits
of the business.

All of the various accounts concerncd,
namely, advertising, depreciation, insurance and
taxes, interest and discounts, office salaries and
expense, packing freight and cartage, rent, light,
heat and power, sales. and cost of sales, selling
salaries and expense and trading account are
all balanced and carried to the profit and loss
account, thus closing up every expense item.
Every open account in the gencral ledger then
will represent only assets or liabilities, the profit
and loss account which is the loss of the busi-
ness or the gain of the business either being
owed to it or owed by it, of course heing in-

cluded.

The following skeleton entries illustrate the
foregoing “close-up” on the business screen:
Derit CrenIT

Accounts Receivable Control.
To Sales and Cost of Sales.
Charges for month to customers.
Sales and Cost of Sales.
To Merchandise Account.
Cost of sales for month.
Sales and Cost of Sales.
To Trading Account.
Transferring cost of sales.
Trading .\ccount to Sundries.
Advertising.
Depreciation.
Insurance and Taxes.
Interest and Discounts.
Office Salaries and Expense.
Packing, Freight and Cartage.
Rent, Light, Ileat and Power.
Selling Salaries and Expense.
Transferring expenses for month.
Trading Account.
To Profit and Loss Account
Transferring balance for month.

The trial balance will then consist of the fol-
lowing items which are segregated in the form
of a balance sheet arranged to meet the exi-
gencies of these columns:

Assets—
Cash.
Accounts Receivable Control.
Bills Receivable.
Insurance and Taxes {Unexpired).
Merchandise.
Furniture and Fixtures.
Real Estate and Property.
Liabilitics—
\ccounts Payable Control
Bills Payable.
Profit and Loss.
Surplus

The total of the assets and the total of the
liabilities, the latter including the profit and loss
and surplus accounts, balancc the profit and loss
account, an ever changing figure which keeps

abreast with current transactions bheing the
equating figure. One more exhibit to give the
detail of the trading account of thoroughly

modern commercial costs will suffice to exem-
plify the value of such a system to a retailer:
Dr. Cr.
Gross profit on sales.
(Transferred from sales and cost
of sales account).
Advertising.
Depreciation.
Insurance and Taxes.
Interest and Discounts.
Office Salaries and Expense.
Packing, Freight and Cartage.
Rent, Light, ITeat and Power.
Selling Salaries and Expense.
Transferred to Profit and Loss.

The amount carried to the profit and loss ac-
count is the amount made for the month: Thus
the exact condition of the business is reflected
and the detail can be obtained from the trading
account and compared with the showing made
at any time in the past. .

{In our next issme, Mr. Harrington will discuss the
cash book and the elimination of faulty methods in the keep-
ing of this record as well as other necessary units in a
system of accounts, explaining at the same time the ad-
vantages of maintaining a simple stock account and how
to apply the cost of sales so that the selling and net profits
and perpetual inventories are available with but a miAimum
of efiort.-—Editor.]

PETER /; DUFFY JOINS ARMY

Resigns as President of Bell Talking Machine
Corp. and Is Succeeded by R. M. Duffy

Peter A. Duffy has resigned as president of the
Bell Talking Machine Corp. and has been suc-
ceeded by R. M. Duffiy. This action has been
taken owing to the fact that Mr. Dufiy has
joined the transportation service of the United
States Army and is expecting to be sent to
France within a short time. The business will
be conducted as usual along high-grade lines
and the rest of the ofticial slate remains the
same. L. Rommel, who has been connected with
the company for many years, is still in charge of
the executive offices at 44 West Thirty-seventh
street, New York.

The less noise you make about

cesses the more you'll hear of them.

your suc-

makes of records.

Union Universal Tone A

Our No. | Union Attachment for Edison phono-
graph to play Victor and Columbia records.

Our No. 2 Union Attachment for Victor Victrola
to play Edison and Pathe records.

Our No. 3 Union Attachment for Columbia Grafo-
nola to play Edison and Pathe records.

Our No. 5 Union Attachment for Edison Phono-
graph to play Victor, Columbia and Pathe records.

Our Nos. I, 4 and 6 Union Tone Arms play all

quoted on request.

The UNION PHONOGRAPH SUPPLY CO.

‘One Machine Plays All Records

WHEN YOU HAVE THE

guaranteed.

promptness.

Spécial trade prices on our various equipment
Write us for catalog.

W. J. McNAMARA, President

1108 WEST 9th STREET

rms and Attachments

Union Tone Arms and Attachments are known by
the trade to be pioneers in this field.

In design, workmanship, finish and actual service,
they stand supreme.

From the standpoint of excellence in reproduction,
Union Tone Arms and Reproducers are absolutely

Our practically unlimited manufacturing capacity
enables us to give you service of exceptional

CLEVELAND, OHIO
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TRADE MARK

The Greatest Fall Business
in Phonographic History

UNLESS the United States is an exception to other
warring nations—unless all the laws of 1ndustry
and finance are wrong—this will be the greatest Fall
in the hlstory of talklng machines.

You know the extra billions of dollars to be circulated
among the people of this country during the next few
months. The working classes will have more money
to spend than they ever had before.

Think of the millions of homes that will get cheer and
entertainment supplied by the talking machine. Think
of the unprecedented demand for moderate-priced
talking machines.

The time was never more opportune for a sensational
profit-period to be derived from a line of moderate-
priced talking machines. The new DOMESTIC
TALKING MACH]NE—“The recognized standard
for musical tone”—is the universal instrument of the
hour. Within the buying reach of the countless thou-
sands of people who will purchase talking machines
now, sales records will be broken for the wide-awake

dealer who earries, the complete DOMESTIC line.

The new DOMESTIC has several exclusive features
not to be found even in the highest priced talking
machines. You can’t appreciate what an exceptional
instrument the new DOMESTIC is until you see and
hear it. From the $15 “Popular” model to the $50
“DeLuxe” style, you won’t find a better line of mod-
erate-priced talking machines.

We will be glad to furnish you with complete infor-
mation and catalogue at once. Worite now and be
prepared for the sensational Fall business coming.

(Signed) HORACE SHEBLE, President,
DOMESTIC TALKING MACHINE CORP.

33rd and Arch Streets PHILADELPHIA PA
WALTER S. GRAY, Pacific Coast Sales Agent, 422 Chronicle Building, San Fra

Domestic

TALKING MACHINE




When looked at from a viewpoint of art,
reproduction, volume of tone, the Columbia

Grafonola 200 is a winning article of
merchandise.

Columbia Graphophone Co.
Woolworth Bullding, New York

CLEVELAND DEALERS SPECIALIZING ON CAMPING OUTFITS

Find Summer Business Keeps Up Most Sati—sfactorily—Endeavoring to Get Stock Ahead for the
Fall—What Various Jobbers and Retailers Have to Report—News of the Month

CLeveLann, O., August 4—The talking machine
business is Dbetter this summer than last, ac-
cording to the dealers in the trade. Usually it
is rather hard to get business in the hot season,
but this summer the higher priced talking ma-
chines seem to have a good sale.

The dealers are specializing in camping out-
fits of the $25 and $50 typcs. The $50 machine
with a wheel cabinet complete for $70 has been
very popular in July. DBusiness, in fact, will
show an incrcase of from 25 to 40 per cent.
miore than last year at this time.

The supply of talking machines from the
manufacturers is continually smaller than the
demand in this city. It takes four weeks to
get orders from the Victor plant to Cleveland,
and this is one reason why the customer finds
it difficult to get his machine soon after his
order is in at the dealer’s store. ‘The dcalers
are stocking up as much as possible to meet
the increasing demand as the fall season ap-
proaches.

Usually the talking machine dealers have a
chance to stock up heavily in machines, but this
season they cannot do it on account of the
poor transportation facilities.

W. Ripley Door, of the Acolian Co., Chica-
go, was at Dreher's lately looking after the
installation of a $25,000 organ for one of the
customers of Dreher’s.

Thomas A. Davies, manager of the talking
machine department of Wm. Taylor Son & Co.,
has just had installed in his department sixteen

booths all of soundproof, double plate glass de-
sign. The booths are spacious and much larger
than the average talking machine store booth.

C. K. Bennett, manager of the wholesale de-
partment of the Eclipse Musical Co., made a
stop at Atlantic City following the recent Victor
jobbers” convention.

McMillin's on East Ninth street are remodel-
iig their store to accommodate nine Victrola
booths. The front of the store is bzing rebuilt.

The Talking Machine Dealers’ Association "of
Northern Ohio is planning to hold it~ summer
outing at Willoughby Beach on August 8.

STRADIVARA SALES INCREASE

F. P. Altschul of Schilling Piano Co. Tells of
New Agencies—Praise The Talking Machine
World as a Successful Advertising Medium

During the past month, Fred P. Altschul of
the Schilling Piano Co., New York, has been
devoting much of his time to developing a sales
staff for the exploiting of the Stradivara talk-
ing achine, for which the Schilling Piano Co.
is distributor throughout the East and part
of the South

The company is now represented by J. G
Mack, who makes his headquarters in Philadel-
phia, W. . Barker, with headquarters in
York, Pa., and J. G. Duffy, of Wilmington, Del.
Mr. Altschul held a conference with these men
in Philadclphia last weck and alrcady a good

IR AR
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Eclipse Victor Service—The Height of Efficiency -

\ new approval plan has just been put in ef-
fect at Taylor’s recently by which the customer
is allowed forty-eight hours to look over the
records with the agreement that he retain one-
third of the records taken out for approval. All
records are inspected beafore being taken out,
and if returned defective are not accepted but
must be purchased

G. C. Morton, for four years with the Co-
lumbia Graphophone Co., in this city, has moved
to New York to be a salesman in the retail
department of the Columbia Co.

At the new store of the Starr Piano Co., at
Akron, therc are quitc a number of special
booths for talking machines and player-pianos.
S. B. Best is sales manager of this new and at-
tractively arranged store

quota of business has been secured by them,

several retail agencies for the Stradivara hav-
ing been established. Among the recent agen-
cies which have been appointed are the S. E.
Lec Piano Co., Bridgeport, Conn.; O. \V. Mer-
rill, Winsted, Conn., and S. DaBoll, Rochester,
N. Y. “We are having great success,” said Mr.
Altschul to a representative of The World last
week, “and besides being pleased with the estab-
lishing of several new agencies we arc also glad
to say that the advertising which we have done
in The Talking Machine World has brought
us mighty good results. LEver since the 15th
of July we have had a large number of in-
quiries from our advertisement, and several of
them are from mighty live prospects. The
World is really the only paper for anyone who
wishes to reach the talking machine field at
large.”

Never was the message of good Victrola music more
urgently needed throughout our land than right now.

Never was efficient Victor Service of more value to Victor

dealers than right now.

IR

Our policy, Mr. Dealer, is to work for you from the time
we first receive your order, until you have sold the stock

to the consumer public.

Try us for co-operation, and watch your business grow.

i

T
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ECLIPSE MUSICAL COMPANY

0

Victor Distributors

0

CLEVELAND, OHIO
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AN ATTRACTIVE COLUMBIA SHOP

Columbia Specialty Shop, Beacon, N. Y., Pro-
vides Most Comfortable Quarters for Display
and Sale of Grafonolas and Records

The accompanying photographs will give a
fair idea of the attractiveness of the Columbia
Specialty Shop at Beacou, N. Y, which handles
the products of the Columbia Graphophone Co.
exclusively. This shop is one of a chain of Co-
lumbia establishments which have been opened
in the Hudson Valley during the past year, and
their success may be attributed to the fact that

Exterior of Columbia Specialty Shop
nothing has been left undone to render every
service to the Columbia clientele.

In 1916 Mr. Mitchell, of the Mitchell Furni-
ture Co., Poughkeepsie, N. Y., bought a line of
talking enachines and put them on sale in his
furniture store. Hc soon received great results
from this department but found that he could
secure the best returns by handling a standard
line of machines. After a short study of the
field he decided that the Columbia Grafonolas

The Attractive Interior
and Columbia records were best suited for his
trade.

After securing the Columbia agency he estab-
lished a handsome department for this line ex-
clusively and the sales for the first cight days
were so satisfactory that Mr. Mitchell determ-
ined to have a chain of Columbia shops in the
Hudson River Valley. He accordingly formed
a partnership with William S. McDonough, a
well-known and successful traveling man.

The first shop to be opencd was at Beacon,
N. Y., and no expense was spared in working

FACTS ABOUT THE

 KENT ATTACHMENT NO. 1

To Play Lateral Cut Records on the
Edison Diamond Disc Phonograph

Patented March 2, 191§

It has been recognized by experts the most perfect
device of its kind on the market.

It has been on the market ever since the Edison Diamond
Disc made its appearance.

It can be had with or without reproducer and is made
in two lengths,

It is guaranteed by the Manufacturer in every way.
F. C. KENT & CO.
Manufacturer of Phonograph Accessories

24 Scott Street Newark, N. J.

out ideas to make this store the most attractive
Columbia shop in the Hudson Valley. Two large
and attractive sound proof booths were installed
with spacious record cabinets to match the
booths. The interior and exterior of the store,
including the booths and record racks, were
painted ivory white. Handsome attractive win-
dow signs were designed to show equally well
day and night.

In order to live up to their slogan, “Supreme
in Service,” a full and complete stock of Colum-
bia Grafonolas and records is carried in all
stores, and this service has been an important
factor in the success of the stores.

The next place to be considered was in Kings-
ton, N. Y., where they purchased the business
of the Reichard Music Co. In this store the
old booths are being replaced by handsome new
ones and decorations are being installed similar
to the Poughkeepsie and Beacon stores. Four
more of these shops will be started in Hudson
River towns as soon as satisfactory locations
can be secured. Mr. McDonough is the general
manager of the enterprise with headquarters at
Poughkeepsie, N. Y.

ANNOUNCE SCHUBERT RECORDS

Bell Talking Machine Corp. Will Issue Ten
Numbers per Month—To Be Made by Well-
Known Artists—First List on September 15

The Bell Talking Machine Corp., whose head-
quarters are at 44 West Thirty-seventh street,
New York, announces this mounth the placing on
the market of Schubert doubled-faced disc rec-
ords which will be used in connection with the
Schubert talking machine as sold to
the trade in ‘general. The company expects to
produce five different numbers this month and
from then on wi]l be able to supply the trade
at the rate of about tenm numbers per month.
‘I'he records will retail for 75 cents each, will be
double face, and will be made by well-known
artists who have a national reputation. They
will be of the hill and dale type, ten inches in
diameter. The first records of a steady output
are expected to be ready by Scptember 13,

SOME IN'TERESTINJ NEEDLE DATA

Every time a ten-inch record is played, the
needle travels approximately 400 feet. The
playing surface of a disc record comprises a
diameter of about five inches, which on the basis
oi a hundred and hfty cuts to the inch mecans
almost 400 revolutions to a selection. The aver-
age circumference of each circle of the ncedle
measures twelve inches. Thus, the total revo-
lutions times the lineal length of each revo-
lution cquals 4,800 inches or 400 fect. It is
hardly conceivable, but it is a fact nevertheless,
that a hard working stylus of sapphire or dia-
mond travels a mile when you will have played
about thirtecn selections

MILWAUKEE MAN GETS “BIG ONES”

Miwwaukee,  Wis.,  August  5.—-Charles 1]
Schefft, of Charles H. Schefit & Sous, one of
Milwaukee, Wis., largest Victor retailers, goes
after the big fish 6f Wisconsmn in the same way
he does customers, and he gets ‘em. Phillips
and Glidden, Wis, was the scene this summer
of some spectacular conquests by Mr. Schefft.
He is an excellent hand with the rod and reel,
and fishing is one of his favorite sports. A ban-
ner day in the fshing history of Mr. Schefit's
life occurred when he landed several bass, three
pickerel and four muskies, the largest of which
weighed twenty-one pounds.

“NICHOLSON”

New Catalog Showing New Styles

RECORD CABINETS
strictly high-grade construction at prices
BELOW COMPETITION

|
| Werite for a copy of the catalog and our
( special free advertising help for dealers,

as well

K. NICHOLSON FURNITURE CO0., Vs,

Sectional Bookcases and Record Cabinets

HEAR RECORDS 'MID SYLVAN GLADES
Standard Talking Machine Co. Dealers Repair
to Country District in Order to Listen to
New Records Under Comfortable Conditions

PittsBurcH, Pa., August 4—It is the success-
ful man who can adapt himself to various con-
ditions that arise and therefore the group of
talking machine dealers pictured herewith may
by rights be considered as successful mer-
chants. Talking machine demonstrating booths

ori. e NI I
Back Row (Left to Right)—H. W. Heim, J. H. Phillips’
Store; H. N. Rudderow. Pittsburgh Talking Machine Shop.
Front Row (l.eft to Right)—.\. R, Mever, Jos. Horne Co.;
Henry \Woods, Boggs & Bulil Co.: W. H. Meyer, W. C.
Meyer & Son; Walter Parker, %ns, Horne Co.; David Ilart-
ley, Lechner & Schoenberger Co.

electric fans going frequently prove stuffy and
uncomfortable these hot summer days, and the
dealer who retires thereto with a view to hear-
ing and passing upon the new sample records
prior to placing orders may perchance not be
able to concentrate on the work at hand as
much as he should like to. The Standard Talk-
ing Machine Co. solved the problem to many
of its dealers and the picture shows a group in
charge of the Standard Talking Machine Co.
gathered in hady grove just outside the
city limits and listening to the new records of
the month under most comfortable conditions.
Similar meetings have bcen held by the Stand-
ard Co. earlier in the suimmer and the plan will
be continued.

BROADENS SCOPE OF BUSINESS

Since moving into its larger buildng at 174
Worth street, the Sterling Metal Novelty \Works,
which has manufactured special parts for sev-
eral of the large talking machine houses for
some time, is now manufacturing on a greatly

increased scale and will cater to the entire
trade. [ts line will be needle cups and all
metal parts for the phonograph. B. Zakin,

president of the company, s familiar with the
trade and expresses himself as very optimistic
over the coming season.

You never see “Push™ and “Pull” signs on
revolving doors. Get somewherc!

WALL-KANE STEEL NEEDLES

Are the oniginal genuine ten-in-one Steel Needles
Each needle is guaranteed to play ten records
BEWARE OF IMITATIONS
-

This handsome metal enamel display stand holds 60 packages,
2 doz. extra loud. | doz. medium and 2 doz. loud; each package
containing 50 WALL-KANE needles, retailing for 10c.

Price of Stand to dealers, $3.90. Single packages, 6c.
JOBBING TERRITORY OPEN

Progressive Phono. Supply Co.
145 WEST 45th STREET, NEW YORK CITY
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OPENS NEW BRANCH IN CINCINNATI

The Otto Heineman Phonograph Supply Co.,
Inc, Now Located in Commercial Tribune
Building With C. W. Neumeister in Charge

CincinNaTI, O., Augnst 8—The Otto Heineman
Phonograph Supply Co., Inc., well-known manu-
facturer of motors, tone arms and sound boxes,

C. W. Neumeister

has opened a branch office in the Commercial
Tribune Building, this city, under the manage-
ment of C. W. Neumeister. This branch was
opencd in order to accommodate the company’s
fast growing trade in this territory, and to fur-
nish talking machine manufacturers in this sec-
tion with maximum service and co-operation in
the fulfilment of their motor requirements.

Mr. Neumcister is splendidly equipped for
his new post as hc is thoroughly familiar with
the constructional features of the Heineman
and Meisselbach products, and has made a
careful study of the talking machine industry,
Prior to his appointment as Cincinnati man-
ager, Mr. Neumeister was assistant manager of
the Heineman factory at Elyria, O, and pre-
vious to that was associated with the executive
offices in New York. Ile is acquainted there-
forc with both the sales and technical divi-
sions of the business, and is in a position to
work in close harmony with the manufactur-
ers in this territory.

The Otto Heineman P’honograph Supply Co.
now maintains branch offices in Chicago, At-
lanta, Seattle, Cincinnati and Toronto. Otto
Heineman, president of the company. is a firm
believer in the rendition of service to the users
of Heineman products, and it is in pursuance
of these policies that branch offices are opened
whenever he believes that the interests of the
manufacturers are best served by the estab-
lishment of these offices.

PREPARING NUMERICAL LIST

I. Davega, Jr., Inc., Victor distributor, 125
West 125th street, is now preparing through his
general manager, B. R. Iforster, a numerical list
of Victor foreign rccords in all languages, as
a guide to his dealers. Joe Scwetz, manager of
the wholesale department, is now sojourning at
Atlantic City for a wcll-carned vacation.

SHELTON ELECTRIC
PHONOGRAPH MOTOR
IMMEDIATE DELIVERIES

We have increased our factory facili-
ties to handle the demand for the
Shelton Electric Motor, and are
now ready to make prompt deliveries.

Write for our.Special Agency Proposition

Shelton Electric Co.
30 East 42nd Street, NEW YORK

PHONOGRAPH IN PICTURE STUDIO

How the Dictating Machine Is Used for Taking
Down Ofttimes Original Observations by
Director When Reels Are Being “Edited”

7

After a motion picture film has been developed
and printed it is sent to the general manager
or to the director to be “cdited” Like an
author's manuscript in the hands of an editor,
it is shortened here and there, the captions
altered, some parts entirely “cut” or deleted,
and the whole film dressed up to suit the ideas
of the men closest in touch with the theatre-
going public. .

The editing takes place in the projection room,
says the Popular Science Monthly, but the alter-
ing—cutting the film and changing it—is done
in the cutting and assembling room by men
who do nothing else. Somectimes the men in
the cutting room (“cutters.” in the trade lingo)
are so overwhelmed and confused with orders
issued by the stud.o officials that they are com-
pelled to ask for additional explanations. Necd-
less to say this wastes much time.

By means of the phonograph, however, one
motion picture company is eliminating this waste
and saving money. As the director watches a
picture in the projection room he utters his
editing orders into the transmitter of a dictating
machine. The flm is then sent back to the
cutting room with the phonograph record.

INTRODUCE ANGELUS PHONOGRAPH

The Angelus DPhonograph Co., New York,
has just placed on the market the Angelus talk-
ing machine, which is manufactured in several
styles retailing from $40 to $125. The com-
pany is making a specialty of attractive cabinet
designs which are equipped with a double spring
motor and a Universal ball bearing tone arm.
The musical equipment also includes a tone
modificr and an automatic stop. F. J. Leiser,
president and general manager of the company,
has made a study of tone quality and his ex-
perience includes twelve ycars’ association with
the Acolian Co. He is in personal charge of
manufacturing and sales. The line will be
merchandised through the dealers only.

arm.
enhanced.
restaurant.

210 N. Ann Street

UNQUALIFIED

THE GABEL-OLA—MODEL A
Oak Finish—Height 66 inches, width 43 inches, depth 22 inches.

Wherever It Performs

It is not a mere talking machine.
refined instrument of true sound reproduction.
no changing of records, no changing of needles, no adjustment of tone
All the mechanical bother 1s eliminated;
Ideal for the home, for the dancing school, or for the

GABEL’S ENTERTAINER CO.

General Offices and Factory

Gabel’s Entertainer Sales Co., Suite 512, No. 117 N. Dearborn St., Chicago

IATION

Meets the

sdulolalol-rda

It is a highly developed and
There is no winding,

all the pleasure

CHICAGO, ILL.

.
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THE - TRADE IN PHILADELPHIA AND LOCALITY

PrivApeLrtiia, Pa,, August 4—The talking ma-
chine business in I’hiladelphia the past month
seems to have satisfied the dealers, and while
it did not show the same extent of gain as did
previous months of the year, it was hardly to
be expected, and the dealers did not complain,
considering the shortage of machines, the big
amount of money subscribed to the Liberty
Loan which is now being paid, and the dis-
turbance caused by the draft.

The record business was most satisfactory,
and by the amount of "stocking up” that seems
to have taken place in July, it would seem that
the retailers are anticipating a heavy fall trade.

Penn Business Equal to Last Year

The Penn Phonograph Co. report that their
business this. July was equal to that of last
year, and considering the conditions they feel
well satisfied with the result. They were lrandi-
capped in uot receiving more than half of the
number of machines they received in July of
1916, and can only attribute the reason to the
shortage ‘of help at the Victor factory. But
notwithstanding this, their record business kept
up in such proportions tha{ the month showed
a slight gain for them over last year.

H. F. Miller. secretary and treasurer of the
Penn Co,, left Tuesday of this week for an ex-
tended automobile trip in his Packard car.
There will be two Packards in the party, and
twelve occupants. They have started for New
York State and will go as far as Canada, re-
turning through the New England States. J.
Frank Osmund and Levis \Vorrell, the latter
city salesman for the Penn Co., are both away
on their vacations. Mr. Worrell is spending
his few weeks on a farm in Chester County

Edison Dictating Machines Popular

Business has been very good with the Edison
dictating machine in July., Manager Austin
says that they are ahead of last year, but not
to the same extent as previous months of this
year. He attributes the falling off in the per-
centage they had cxpected to the shortage of
labor with many of the firms with whom they
cxpected to do business, and they have a large
number of applications from firms for dictating
machine operators which they are unable to
supply.

On Thursday last Manager Austin took hii
family to Ocean City for the smnmer.

O

“Forward

1108 Chestnut Street

Save freight and express charges

by ordering your VICTROLAS,
VICTOR RECORDS and other

musical merchandise from one
house and having them all
forwarded together.

WEYMANN

Victor Distributors

EVERYTHING MUSICAL

Philadelphia, Pa.

some of the chief sales made by the firm in
July were the Cumberland Valley Railroad, the
Miller Lock Co. and the American Pulley Co.,
the three firms getting a complete equipment.
Machine Demand Ahead of Supply
Louis Buchn, of the Louis Buehn Co., reports
that their business for July was a little off, and
attributes it to various causes, but especially
to the lack of machine delivery. He says the
demand on the part of the dealers for ma-
chines is healthy and considerably ahead of the
supply. The firm's record business has kept
up very well, and is equal to that of last year.
Mr. Buehn says lie is looking for an excellent
lusiness in the fall. Ile is spending a part
of each week with his family at Occan City,

RN

March” .

in the business world is not commanded
so often as it 1s offered as an opportunity

to advance.

The Penn organization has

ever been in the vanguard of progressive
Victor Jobbers and for just this reason is
thoroughly fitted to offer the dealers with
whom it holds intercourse a splendid
opportunity to march forward.

The prestige of Penn Service is rapidly
growing—have you tried us yet?

. PENN PHONOGRAPH CO. *

| 17 South Ninth Street

PHILADELPHIA [ |

(LR T R T e T

wliere they oceupy a cottage and make frequent
trips in Mr. Buehn’s touring car.
To Confine Line to Pianos Only

Ramsdell & Son discontinued recently the han-
dling of the Edison line and will in future de-
vote all of their timme to their piano business. ,

Fred Ferris, who for a considerable time was
connected with the talking machine department
of the Heppe house, and recently resigned to
study for an officer at Niagara, has been re-
jected there on account of a defect in his eye-
sight, and has returned to the Heppe employ
and has taken the position of piano salesman.

Sonora Business Shows Improvement

The Sonora Phonograph Co. report that their
business showed quite an improvement during
the latter part of July, and that on the whole
the month was quite satisfactory. Manager
F. D. \W. Connelly started away on his vacation
of two weeks on last T'uesday, and has gone to
the woods of New York State, where he will
spend the time in camp.

The Sonora Co. is planning to conduct an ex-
tensive series of concerts in the concert room
of its own store this fall, and it is said that
the company will conduct in this conuection an
extensive advertising campaign in this city.

Columbia Demand Exceeds Expectations

Business with the Penusylvania Talking Ma-
chine Co. in the month of July has surpassed
expectations, and it is reported from the firm
that the orders are coming in splendidly, and
that the dealers don’t scem a bit afraid of the
fall.  Among the visitors to the offices of the
firm the past week was Westervelt Terhune,
the manager of the Atlanta, Ga., store of the
Columbia. e spent several days in this city.
Walter Eckhardt has just returned from New
York, where he spent several days with the
various district managers of the Columbia. On
\Wednesday of this weck he motored with his
family to Atlantic City, where they will spend
the month of August at the Marlborough-Blen-
heim, Mr. Eckhardt eoming to this city when-
ever necessity calls him.  C. S. Tay, assistant
manager of the Pennsylvania Co., has just re-
turned from two weeks’ vacation, having spent

week in the Poconos, and another nearby.
(Continued on page 38)

g



<]

THE TALKING MACHINE WORLD 3

ll
|
I
|

sUmmer sUccess is mostly U,
whether it's jUne, jUly or aUgust

Shafl the season sho» aggodb i fat profit created through
optimism and salesi

Hoe over the “grou ch wveeds' lrom \IO\Von

You have the co-operation of

BUEHN SERVICE]|
— tonVICTORRECORDS

ich will be muintained as usual; i mpro ved if possible
and Wil 1 g ow withot question. Music is the h.g summer
ial, and xhe dem nd for Victor (eco rds will be just
b YOU MAKE IT.
nolsx)mgmmch bonhq alities of Buehn

e (h\ momh 15 v\e are mp 11111 ing the value of
Yo ar OVERHE/\D Ghin

Sk
act only for the ACTUAL s«u:s CRFATED
301 the momentum shown 'in improved Fall

Do you remember the Alger book WORK '\]\D WIN?
WORK AND WIN— fine motto. Buchn Service works
for your WIN

Here 1t 1s August. TheLouis Bushn Conpary
You've had two months to prove

that Summer does NOT make a difference if you really want to sell goods.
Salesmanship is graded according to ability and results, and careful study
and intensive work-—efficiently directed—is what enables a dealer to double
the average profits. Believe in concentration. If you will rely upon

A

BUEHN SERVICE
on VICTOR RECORDS

00O 0

you will secure the advantage of losing ‘‘lost motion’’ in ordering,
receiving and delivering. Buehn Service represents what you
WOULD WANT were you to outline how you would like a
Distributor’s Service.

We take so much detail off your hands that ALL YOUR TIME
can practically be devoted to CONSTRUCTIVE SALES \WORK.,

August increases activity! September starts full speed ahead.
The Fall will develop a tremendous business. There are so many
Victor record numbers that you can SAFELY have in stock NOW
while your budget on Victrolas for the balance of the year should
be estimated and placed.

Get on the bow of our Progress Ship. It’s loaded with big busi-
ness. And with Buehn Service as your pilot, you will profit much.

Tre Louis Buehn Company

VICTOR DISTRIBUTORS

PHILADELPHIA
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THE TRADE IN PHILADELPHIA
(Continued from page 36)

Dealers to Discuss Plans for Fall

Herbert E. Blake, the big dealer in this city
in the Jdison machine, reports that the business
of his firm has equaled in July this year that
of last year, the big business of the last week
in the month pulling up the figures. Mr. Dlake
says that machines and records have been com-
ing through in a most satisfactory manner, and
that the factory has promiscd him a complete
1 st of all records gotten out in the past up to
the first of September. There will be a meet-
ing of all the Philadelphia Edison dealers at
the Bingham House this evening, to talk over
the fall advertising campaign and other things
of importance to the pushing here of the Edison.
Charles Levering, of the sales department, will
leave on Saturday of this week for his vaca-
tion, which he w'll spend at Watertown, N. Y.

The firm of Starr & Moss, of Germantown
avenue, near LErie avenue, have put in a whole
new Edison equipment. They have one of the
most complete talking machine stores in the
northern section of the city.

Great Call for Victor Machines

H. A. Weymann & Son report that their talk-
ing machine business in July was satisfactory,
but was not nearly as large, in machines, as it
should have been, had there not been such a
great shortage of Victor machines. 'T'hey have
a great many unfilled orders for machines.
Their record business, however, was very good,
and they have a complete supply, being able to
fill orders almost to 100 per cent. \Vhile they
hardly received half as many machines the past
July as during the same month of 1916, yet their
orders were very much larger.

SONORA ADVERTISING IN BUEFALO

Burraro, N. Y. August 7—John G. Schuler,
1394 Main street, well-known piano dealer who
handles thie products of the Sonora Phonograph
Corp. exclusively, is carrying on an extensive
publicity campaign in Dbehalf of the Sonora

phonograph. Mr. Schuler is a firm believer
in the value of timely and effective advertising,
and one of the most attractive signs in the ball
ground of the local baseball team is one which
advertises Mr. Schuler’s establishment in con-
junction with the Sonora line. This sign is
designed in Sonora blue and white, and has been
the subject of very favorable comment. Mr.
Schuler, who is planning an aggressive bill-
board campaign during the fall and winter
months, predicts that the coming fall will be
a record-breaking season.

MUSIC TO DROWN OUT NOISE

Motion Picture Exhibitor Declares Tones of
Organ Serve to Cover Noise of Machines,
Squealing of Infants and Grunts of Grownups

At last the secret of the use of music in con-
nection with film performances is let out. In
a story in the Saturday Evening Post last week
regarding the details of motion picture exhibit-
ing Bob Wagner declares that music must not
dominate or distract: “A complete absence
of music makes the silence oppressive; besides,
the grinding of the projecting machine, the
squealing of an infant or the deep breathing of
a tired business man may become very dis-
turbing.

“If there was no music of accompaniment to
the slow-dissolving clinch at the end, some al-
leged comedian would be sure to make a noise
like eating soup with a sponge and kill the
picture. Our organist is trained to watch for
just such interruptions and smother them in-
stantly. If, for instance, some neurotic woman
should become hysterical when the triangle
closes in, and she should begin to giggle she
might spoil the climax. At the first break the
organist opens up, drowns the noise and saves
the situation—both ways.”

There we have it. The music is used in mo-
tion picture theatres to kill the noises that
otherwise might disturly the audience. In some
cases it might be Dbetter to drown out the organ
and have the noises.

CLEARING UP THE MAILING LIST

Mark Silverstone Carries Out New Idea That
Might Appeal to Others of Trade Who Be-
lieve That They Are Wasting Some Postage

St. Lous, Mo., August 4.—As is the case with
practically every jobber and distributor in the
talking machine field, Mark Silverstone, the [di-
son jobber of this city, has been carrying a bhig
mailing list that has represented many hun-
dreds of dollars in expense or rather exploita-
tion investinent. Of course. there was the prob-
lem of keeping the list up to date and weeding
out the dead wood, a system that would prove
more effective than simply cutting off the names
of those whose mail was returned by the post-
office. Mr. Silverstone, therefore, sent out a
return postcard, one side of which read as fol-
lows:

Don’t Sign the Return Card
and you will be cut out of our mailing list. We
are revising our list and are chopping off dead
wood. We want your name among the live
Edison boosters. Sign the card and return to
us. This is important. Otherwise don’t com-
plain if you receive no literature.

The return section of the card bore a re-
quest that the signer receive copies of “Along
Broadway” regularly, and that his name be kept
on the mailing list for other special literature.
Therc was, of course, space left for the address.
Only those who took the trouble to sign and
return the card were kept on the list.

NEW YORK ASKS PHONOGRAPH DISCS

Requests are made by the Department of
Health for old disc records for use on the phono-
graphs which were given last summer for the
entertainment of the city’s convalescent children.
The old discs are now scratched and worn.
It is said that nothing entertains and pleases
children more than music. Persons willing to
donate old records may send their names to the
cditor of the Weekly Bulletin, of the Department
of Hecalth, 139 Centre strect, New York.
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CHIPPENDALE
44 inches high. Price $75.

Early English.

An ornament in any home.

Other designs on hand.
discounts to dealers.

Perfect
Tone

Noiseless
Motor

Beautiful
Cabinet

Handsomely finished in Mahog-
any, Golden Oak, Fumed Oak, or

Large
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TALKING MACHINE

Just What You Are Looking For

ARABESQUE
47 inches high. Price $110.

Tone

Modifier

Plays any
Record

No -
Scratching

Humanola Talking Machine Co.
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MIGNON
46 inches high. Price $1CO0.

Perfect Human Voice
Reproducer

MEYERSDALE, PA.
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j Happenings in the Dominion of Canada }

HOW CANADIAN TRADE HAS PROSPERED DURING THE WAR

An Interesting Review of the Situation in the Dominion Offered by Jas. P. Bradt, General Man-
ager for Canada of the Columbia Graphophone Co.—Business Excellent

ToronNto, ONT., July 30.—How the talking ma-
chine trade has not only survived the condi-
tions brought about by the war but has actually
enjoyed unusual prosperity during that period
is emphasized by James P. Bradt, general mana-
ger for Canada for the Columbia Graphophone
Co., who in a special interview declared:

“I see evidences of very great prosperity in
Canada and in practically all lines of business.
Prosperity hinges on the circulation of money.
Never before has there been so much in cir-
culation as now. In the year 1916 Canadians
added more than $200,000,000 to their bank de-
posits.

“The per capita average in savings banks was
increased during the year from $55 to $92. Can-
ada’s export trade for the year reached a grand
total of $1,052,000,000. Canada’s total trade for
the same period showed a gain of about 90
per cent. Mark that—within 10 per cent. of
doubling the total trade of the previous twelve
months.

“The estimated value of the agricultural pro-
duction of Canada’s Western Provinces, during
1916, reached a total- of more than $231,000,000,
created by a rural population of only about
three-quarters of a million people. Don't forget
that Canada’s total population is only about
8,000,000.

“These production and export figures indicate

ToroNTo, ONT., August 5.—The Edison Shop
has been opened up at the corncr of Gerrard
and Yonge streets. The store, which is featusg-
ing Edison lines cxclusively, is under the man-
agement of W. T. Standish, formerly with the
R. S. Williams & Sons Co., Ltd.,, and who re-

cently organized the Standish I’honograph
Co., Ltd.
Several dcalers when questioned rcgarding

the feasibility of exploiting children’s recitals
all voiced the opinion that thc idea is a splen-
did onc. Only a few, unfortunatcly, carry out
the idea, and those report excellent results.

George T. Graham has severcd his connce-
tion with C. W. Lindsay, Ltd., Ottawa branch
Victrola department, to take charge of the
Victrola department of the John Raper Piano
Co., Ottawa.

W. B. Rollason, late wholesale representative
for the Province of Ontario for the Karn-Morris
.Piano & Organ Co., Woodstock, Ont., has gone
into business on his own account in Welland,
Ont., where he has the only exclusive music store
the town boasts of. Hc is confining his cfforts
exclusively to the Dathephone and records of
this make.

The Cambridge Piano Co., Ltd., 363 Yonge
strcet, is marketing the Cambridge Phonograph.

W. H. Lattimcr, Kingston, Ont., is opening
up a Victrola department. R. H. Murray of
His Master’s Voice, Ltd., this city, spent a few
days with Mr. Lattimer opcning up the new
department.

E. Van Gclder of 1. Montagnes & Co., the
Canadian distributors of tlie Sonora linc of
phonographs. has returned from a successful
trip West.

Mahood Bros., Kingston, Ont.. and J. S. Cop-
land, Brockville, Ont., have opened up with His
Master’s Voice lines.

Mr. T. Nash of the Berliner Gramophone Co.,
Ltd., this city, visited that firm’s distributing
house in Winnipeg, the Western Gramaphone
Co., recently.

Victrola business with A. R. Blackburn &
Sons, of this city, has grown so that two addi-

the uncxcelled farm productivity and testify to
thec exceptional industrial value of its man power.
They tell the story of the wonderful prosperity
throughout Canada. They tell a story of pros-
perity in a nation at war that is almost un-
believable to the outside world.

“Since I returned to Canada a few weeks ago,
I have been expressing amazement at the signs
of prosperity to be found on every hand, and I
hear others from the Statcs marveling at the
evidences of wealth. The manner in which the
war loans have been oversubscribed may be
taken as a further indication of the flood of
war prosperity in Canada to-day.

“The music business, particularly the talking
machine portion, is wonderfully good. Our
sales are continuing to climb and we would
fcel that something had gone dead wrong if we
did not show double figures, as compared with
last year—by far the largest we had ever known,
notwithstanding the war. Just as an indication
that thcre is no sign of a let-up, our sales last
month, [ may say, were 127 per ccnt. ahead of
last year.

“Don’t ask nie to be a prophet. I don’t know
what will happen when the war is over, and I
am too busy trying to get enough goods with
which to fill orders to indulge in prospects. Be
content in knowing that Canada is thriving on
war conditions.”

TRADE NEWS FROM TORONTO AND THE PROVINCES

tional rooms have been built on the main floor
to take care of the overflow from the depart-
ment locatcd in the basement.

The Canadian Symphonola Co., Ltd., are now
located in thcir own factory, 31 to 37 Brock
avenue, this city, and havc at their disposal a
floor space of 35,000 feet.

The Nordheimer Piano & Muxic Co., Ltd,,
London branch, during the month of July fea-
turcd the Aeolian-Vocalion and Columbia
rccords.

Chas. Rusc, manager of the Gerhard Heintz-
man, Ltd.,, wholesale department, has returned
from Montreal, where he gave a couple of pub-
lic rccitals with the new Gerhard Heintzman
phonograph at the salesrooms of Castle & Son,
who have taken on the rcpresentation.

“Music for you and your friends this sum-
mer, wherever you are, whenever you want it.”
This is the suggestive title of an attractive
folder that His Master’s Voice dealers are dis-
tributing. The handsome three-color illustra-
tious are the argument. One shows a group
of tourists at the summecr cottage on the lake
shore enjoying music from the Victrola, an-
other picture is a group of young pcople danc-
ing to music by the Victrola. In the third pic-
ture the family and guests are listening to
grand opera by moonlight.

“We're from Canada” and on

the reverse

side “Strike for the Old Flag,” Victor Record
17,565, has made a strong appeal to Canadian
and sales are reported good.

Edison dealers in Ontario were well repre-
sented at the Edison Convention reccntly held
in New York, some forty-three being in attend-
ance from the Providence of Ontario. Some
of them motored, whilst others occupied a spe-
cial car from Toronto.

H. B. Britton, manager of Heintzman & Co.’s
Peterboro branch, estimates that fully 2,000
persons visited their new store on the occasion
of the formal opening. The Unit Construction
Co.’s system of demonstration booths is em-
ployed for the Victrola department, which are
in white to conform with the decorative scheme
of the store.

Ralph Cabanas, manager Columbia Grapho-
phone Co.’s Canadian division, is enjoying a
well earned holiday at Battle Creek indulg-
ing in his favorite pastime, golf. In the
absence of Mr. Cabanas James P. Bradt, who
recently returned to Toronto in the capacity of
general manager for the company in Canada,
is looking after the factory and enjoying greet-
ing old friends in the trade.

W. M. Knapp, for the past four and a half
years manager of Heintzman & Co.’s Victrola
department, has gone to Owen Sound, where
he will have charge of the National Table Co.’s
phonograph branch. On leaving Heintzman &

o. the employes presented him with a com-
plctely fitted club bag filled with Murads.

During thre last two months the Music Supply
Co. have made extensive alterations in their
warehouse and they now have their stock of
Columbia records arrangcd in new racks of an
improved design, which aill enable them to give
dealers quicker service. Several thousand
Grafonolas were delivered by the Columbia
factory last month and the Music Supply Co.
now can promise, prompt delivcrics.

On a recent visit to Richmond, Ind., \V. D.
Stcvenson of the Canadian Phonograph Supply
Co., London, Ont., distributors in Canada of
Starr phonographs and rccords, placed an order
for four carloads for immediate delivery. The
members of this firm are making preparations
for the fall rush and to insure Starr dealers of
ample stocks. Mr. Stevenson has returned
from a visit to Montreal and Eastern points in
the interests of the Starr line of phonographs
and records. While in Montrcal he completed
arrangements with \Wilders, Ltd., whereby this
furniture house will exploit the Starr line in
their various stores. Mr. Stevenson is well
pleased with the rcception accorded the line
where introduced.

The Music Supply Co. state that dealers’ or-
ders for the first five months of 1917 for Co-
lumbia products have bcen greater than for
thc entire year of 1916.

TRUTHFUL ADVERTISING

Business economists arc studying the truthful
advertising situation with great profit, and even
the moralists find satisfaction in truthful ad-
vertising.

Talking Machine Supplies
and Repair Parts

SPECIALTIES:—SPRINGS, SOUND BOX PARTS,
2 NEEDLES

THE RENE MANUFACTURING CO.

HILLSDALE, NEW JERSEY
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THE. UNICO SYSTEM ¢

ORDER YOUR UNICO EQUIPMENT NOW

LAt

M. STEINERT & SONS, Portland, Maine

M. STEINERT & SONS, Waterbury, Conn.

k
3

S || TEINERT & SONS, NEW
England Distributors of
Victrolas and Steinway Pianos, withlh
Establishments in Fifteen Cities, have
adopted the Unico System as their
Standard Equipment.

S || TEINERT STORES ARE
using 138 Unico Demon-
strating Riooms, Record Racks and
Record Counters in the following
Cities—Portland, Bangor, Boston,
Manchester, Lowell, Springfield, Ne
Bedford, Fall River, Brockton, Ne
Haven, Waterbury, Worcester.

S | TEINERT & SONS AR
prepared for the Unprece
dented Fall and Holiday Activit
which will be experienced through
out the Country. You can also b
prepared through The Unico System.

UNICO SERVICE delivers

UI|INICO PLANNING
Service promptly submit
Plans for Departments of Maximu
Efficiency at Moderate Cost. Simpl
specify available space, . number o
Rooms and Record capacity desired.

THE UNIT CONSI

121-131 South Thirty-ﬁrst‘ d
LITERATURE ON REQUEST

i
. UN
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THE. SALES BUILDER

DOUBLE YOUR FALL AND HOLIDAY SALES

U NICO DEMONSTRATING
Rooms, Patented Elastic Sec-
tional Units, Cabinet Construction,
Superbly Finished and Appointed,
Promptly shipped from stock in Design
and Finish to suit your Requirement.
Prices start at $90.00, including delivery
East of Mississippi River.

U || NICO RECORD RACK
System most practical yet
devised. Maximum Capacity in Min-
imum Space. Costs but 3 cents per
Record for any capacity, delivered.

U [ NICO RECORD COUNTER
(Pat. applied for) Eliminates
Cashier and Wrapping Departments,
Speeds the Service, Increases the

Sales. Price $100.00, delivered.

U [ NICO EQUIPMENT AND
Decorations are executed
both in Standard Unico Designs and
also in Period Styles such as Adam,
Louis XVI, Empire, Colonial, etc.

ods, al the right price, right away

Y || OUR REQUIREMENT,
whether a single room, rec-
ord rack or counter, or the complete
Equipment of a chain of stores, can
be immediately covered through
Unico Service.

“TION COMPANY

HILADELPHIA, U.S. A.

O

WRITE TO-DAY

M. STEINERT & SONS, Bangor, Maine
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TRADE CONDITIONS IN THE DOMINION OF CANADA—(Continued from page 39)

BIG BUSINESS INCREASE REPORTED IN MONTREAL

Trade of Berliner Gramophone Co. Expandingﬁ Every Direction—Other Lines Increasing in
Popularity—Visit of Sousa’s Band Develops Demand for Records

MontrEAL, QUE., August 7.—An cra of pros
perity secms to be universal with the Berliner
Gramophone Co., Ltd,, stores. There is not one
amongst thcm which does not show a big in-
crease in receipts over past periods. Very often
when a concern runs a number of retail places
therc are usually to be found some lame ducks
amongst them. The Berliner institution seems
to be cntirely free from such an impediment.
H S. Brown, retail salesmanager of the com-
pany. recently visited New York, Philadelphia,
Boston and other American centers.

Sousa’s Band in Montreal for two weeks gave
cousiderable impetus to Victor band records of
this fanious composer.

The Dominion Phonograph & Cabinet Co. has
registered

N. G. Valiquette, Ltd, recently distributed
10,000 Pathé record catalogs.

For one week at the St. John, N. B., Opera
House a spccial added attraction recently, after-
noons and evenings, before the performance and
during the second picture, was a number of
vocal and instrumental re-creations played on
the New lidison Diamond Disc phonograph.

Emile Berliner was a recent visiting governor
to the Western Hospital.

H. R. Braid, manager of the talking machine
department of Layton Bros., accompanied by
his wife, attended the convention of Edison
dealers held lately in New York as did also L.
J. Bourgette, of Goodwins, Ltd.

The Mclodia Co. of Canada has removed to
230 McGill street, larger accommodation being
necessary for its growing clinetele.

Layton Bros. report that they have been won-
derfully surprised the way summer business has
lcept up in the call for Edison and Columbia
machines and records.

C. W Lindsay, Ltd., which is handling the
Columbia with great success, has just received
and opened up its preliminary shipment of Pathé
machines and records and reports already the
sale of several of the larger models of Pathe-
phones.

The smiling countenance of James P. Bradt,
general manager in Canada of the Columbia
Graphophone Co., is once more radiating good
cheer amongst the trade in Montreal. On a
visit herc recently he expressed himself as heing
particularly well satisfied with the development

and increasing popularity of the Columbia lines
locally.

The Canadian Graphophone Co.’s total volume
of Columbia July business as against that of
last ycar shows a voluminous increase. One
noticeable feature they claim is that while this
time last year the majority of their sales were

confined to the cheaper models, this year it is”

just the reverse, the larger and more extensive
types enjoying the call. They report a growing
demand for foreign records.

Charles Culross states that summer business
in Sonora and Columbia machines is mighty
good.

Commenting upon business so far as it has
been affected by the war, Reginald L. Childers,
general sales manager of the Berliner Gramo-
phone Co., Ltd, said recently:

*The talking machine business throughout the
whole of Canada was seriously affected imme-
diately the war broke out, and continued in a
very depressed state for some six weeks. After
the initial period of depression, however, it
gradually regained tone, and ever since that
time has been better than ever before. For
several years past the demand has far exceeded
tlie output and this condition seems likely to
continue for some time to come.”

TRADE IN CANADIAN NORTHWEST

Dominion Sewing Machine and Phonograph Co.
Growing Rapidly—Ready to Welcome Jas. P.
Bradt—Many New Agencies Established for
the Various Lines of Machines—Other News

Winyiveg, Max,, August 4—Owing to the
large development of their phonograph depart-
ment, the word “phonograph” has been incor-
porated in the name of the Dominion Sewing
Machine & Phonograpli Co., in which form the
company will hereafter transact Dbusiness.

The Columbia Grafonola Co. and the West-
ern distributors and dealers are looking for-
ward to a visit from James P. Bradt, thc Co-
lumbia Co.’s Canadian general manager.

The Canadian Phonograph & Sapphire Disc
Co., retailers of the Pathé lines, report consid-
erable improvement in business over the past
few months.

C. B. Moore of R. J. Whitla Co., wholesale

Big Profit For Live Dealers

Who Act NOW—By Availing Themselves of This

SPECIAL—30-DAY OFFER

Most Liberal Discount Proposition Ever Offered
Y%=~ SEND FOR IT TO-DAY “=j

Sl RA DIVARA

“KNOWN FOR TONE”

Is made complete in ONE FACTORY.

Not assembled in furniture factories.

Send for Catalog

The tonec of the NEW 20th CENTURY MUSIC

MASTER reflects the genius of the world’s great-
est violin maker, being the only phonograph in the
world that contains a regular spruce sound board
like the piano and violin. It’s the finest natural
tone talking machine money can buy. Plays all
makes of records.

SCHILLING PIANO CO., Inc.

Wholesale Distributors
112 West 23d Street, New York

representatives for Pathé goods in Western
Canada, has returned from a three and a half
months’ trip. While away Mr. Moore estab-
lished Pathé agencies in most of the larger
places, conditions being reported as very favor-
able in the country.

The Western Gramophone Co. has no com-
plaint to make in regard to Dbusiness, record
sales being particularly active, also a big de-
mand for Tungsten stylus needles.

Mr. R. Hockin of the Heintzman & Co. Re-
gina branch, paid a visit to His Master’s Voice
headquarters here on his way East.

Phonograph parlors have been opened up at
315 Portage avenue by a new firm styling
themselves the Victoria Talking Machine Co.
In addition to a machine called the Victoria,
the company are handling the Columbia line.
F. R. Kennedy is manager.

C. J. Pott, gencral sales manager for Canada
of the Otto Heineman Phonograph Supply Co.,
whose headquarters are in Toronto, spent a
few days in Winnipeg in the interests of his
firm. Mr. Pott came by way of Cleveland, Chi-
cago and St. Paul, returning via C. P. R.

A MOST EFFECTIVE WINDOW DISPLAY

TEerrRe HAUTE, IND., August 3.—For timeliness and
effectiveness the accompanying window display
is well worth the attention of the talking ma-
chine dealers everywhere. This display was

% STOVE

URNITURE CO.

Scott & Hart's Attractive Window
used by Scott & Hart, of this city, Columbia
dealers, who took advantage of the country-wide
patriotism to prepare a window that is un-
doubtedly one of the most attractive shown by
any member of the local trade during recent
years.

There is a huinan interest appeal to this win-
dow which has been an important factor in its
success, for this display has produced many
sales of Columbia Grafonolas and Columbia
records. The window has been the source of
considerable comunent in the local newspapers
and it well deserved the praise that it received
on all sides.

INCORPORATED IN INDIANA

The H. N. Ness Co.,, of Indianapolis, has
been incorporated with the authorities of In-
diana for the purpose of manufacturing and
selling talking machines and other musical in-
struments. Capital, $5,000. The directors are:
Wni. C. Carroll, Horatio N. Ness and Edwin
B. Kenngott.

Patriotism isn’t measured by lung power.

Hardware for

Talking Machines

Lid supports
Needle cups Continuous hinges
Needle rests Door catches
Knobs Sliding casters

Tone rods

Special parts made to order. Write us.

WEBER KNAPP COMPANY, Jamestown, N. Y.
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A5971—A2266.

Columbia Double

Columbia Graphophone Co.
Woolworth Building, New York

Disc Records A5973—
A few fox-trots and one-
steps that the majority of Columbia dealers
are finding it hard to keep in stock.

———— e ————

Steady Volume of Trade During Summer Makes Dealers Worry About Stocks for the Fall Rush
—M. M. Blackman Heads Advertising Club—Trade Members on Vacations

Kansas City, Mo.,, August 8 —The trade situa-
tion in this section during midsummer is from
all reports about t}}e same as that which pre-
vails throughout the country. In short, while
handling a very satisfactory volume of retail
business, the dealers, to say nothing of the job-
bers, are most anxious about future supplies.
In fact, there is a distinct shortage in some
lines right now when the summer Iull is sup-
posed to exist. Members of the trade now won-
der what to expect when the rush eomes in the
fall, It is noticeable that the retailers are
placing an unusual volume of orders in an ef-
fort to overcome the effect of delays in pro-
duction or the holdup of shipments later on.

A. A. Trostler, manager of the talking ma-
chine department of the Schmelzer Arms Co.,
and recently appointed assistant secretary of the
company, reports a remarkably good business
for the last month. The only diffieulty, accord-
ing to Mr. Trostler, is in the scareity of ma-
chines. The demand for Victrolas is constant-
ly increasing and the shortage is more appar-
ent than ever.

M. F. Martin, of the Martin-Adams Co,,
Wichita, Kan., was in Kansas City recently with
glowing reports of the prosperous outlook for
Wichita. The Martin-Adams store has been
remodeled and attractively decorated.

Joseph S. Wilde has accepted a position as
manager of the Victrola department of the
Rorabaugh Wiley Dry Goods Co., Hutchinson,
Kan., and was in Kansas City recently, prepara-
tory to a reorganization of the department. Mr.
Wilde is an Eastern talking machine man.

George D. Standke, manager of the retail de-
partment of the Columbia Graphophone Co,,
left on a short vacation trip to Chicago and De-
troit about August 6. On his return Mr.
Standke will spend a week or two on his father’s
farm near Clinton, Mo., eating all the fried
chicken he wants.

H. E. Schofield, of the Victrola department
of the J. W. Jenkins Music Co., has joined the
second company of the Coast Artillery and will
report for duty in San Francisco August 5.

Willard Pierce, son of Burton J. Pierce, man-
ager of the Victrola department of the J. W.
Jenkins Music Co., has left for a month’s visit
on a ranch in northwestern Colorado.

M. M. Blackman, manager of the Edison dis-
tributing company in this district, has taken
his post as president of the Kansas City Ad-
vertising Club, and has the enthusiastic support
of the entire elub in his heavy program of work
for the coming year. Mr. Blackman, in his
“inaugural” address, related experiences while
visiting other branch managers of the Edison
Co., and emphasized the value of such exchange
of information as he had with the managers;
he said he hoped to see this idea carried more
fully into the work of advertisers in Kansas
City. Mr. Blackman has appointed a strong
list of committees, and will aid the chairmen in

their work by an arrangement for frequent con-
ferences, to see what they are doing, and se-
cure the active assistance of elub members in
their work.

Miss Jessica Owens, of the Operaphone
Talking Machine Co,, is spending several weeks’
vacation in Excelsior Springs, Mo. Before com-
ing home she will make a short trip East.

The Operaphone Talking Machine Co. has
opened up a record exchange department in
connection with the talking machine department.
They have bought out the Symphony Record
Exchange and the National Phonograph and
Record Co. The company handles the fol-
lowing makes of maehines: Mandel, Player-
phone, Operaphone, Brooks, Delpheon, Carola,
Sterling, Stewart, Arion, and others.

The Henley Waite Music Co. reports that the
business done in the talking machine depart-
ment during the last month was the best that
company has ever done in July. There has been
an unusually good sale of records, the ma-
jority of which have been patriotie records.

The Hall Music Co. reports that the talking
machine business for July was much better than
for the months of May and June preceding.

R. S. Peer, of the Columbia Graphophone Co.,
has left on a motor trip to Chicago and De-
troit. Mr. Peer was accompanied by his wife.

C. J. Schmelzer, president of the Schmelzer
Arms Co., and his family are sojourning in the
mountains of Colorado. Harvey J. Schmelzer,
vice-president of the company, will motor
through to Colorado this month.

O. D. Standke, manager of the Victrola de-
partment of the George B. Peck Dry Goods Co.,
states that the July business in that department
shows a 110 per cent. increase over July of last
year. The department has a new man in the
person of G. A. Phillips, formerly of the Co-
lumbia Graphophone Co.

E. A. Uden, Sapulpa, Okla.,, has been in the
city recently on his return from the Edison
convention.

R. H. Deweese, of the Steinola Co., will leavc
shortly on a business trip to Des Moines, Ia,
and Omaha, Neb. Mr. Deweese will be ac-
companied by his wife.

Miss M. Johnston, of the Victrola department
of the George B. Peck Dry Goods Co., has left
for a three weeks’ visit in Arcadia, Mo.

E. A. McMurtry, manager of the wholesale
department of the Columbia Graphophone Co.,,
and his wife will leave for a few weeks’ visit
in Estes Park, Colo., about August 16.

A certificate of incorporation was issued re-
cently to the Eclipse Phonograph Co., of New-
ark, N. J,, for the purpose of manufacturing talk-
ing machines and accessories. The capitaliza-
tion is $1,000,000, the incorporators being Chas.
A. Islieb, A. R. Winans and J. P. Sibley.

MOTROLA

time and tone.

Write today for
offer.

New York

“BOSS”AND SALESMAN~

¢\ JOW that the Moh:ola has relieved me of winding the demonstrat-
ing phonographs,” said the salesman, “l am able to wait on more
customers, wait on them Jelfer, and sell them more.”

“That's true,” said the boss. “and besides, the Motrola has paid for
itself, and has earned additional profits, too, by selling other Motrolas.”

The Motrola winds phonographs by electricity. It is easily
attached in place of the winding handle.

Do not pass up the profits Motrola will bring youl

JONES MOTROLA

Incorporated

29 West 35th St.

HELPS BOTH

It insures perfect

our interesting trial -




ORLD
CHINE W
KING MA

1 number
i 00—that’s the est_lrr:atz(%) Ll
) ho will see this il aege dhs
of reagas V}&; This is the ﬁrsitn i
RE-}PL[t—nS;Eze} and will appear
to the ¢

Saturday

s i lays AJ]
Eve n lt.‘ 8 Phonograph ReigﬁsA
p o s You cg

now

play any recorq on your Machine over and over again__
2utomatijeg]) - Ifyoy want to play o record gng have j¢ €peateq fy,
to five times op continuously Withoyt your touching i
l s tach to the phonograph the
—
Se pt.

r om one
the Machijn
Wwonderfy]

lt “71“ be f() lo“red by oth Vv t : lply at-
d ertlsemen S
S E

DEAL-
HINES TO | for
OF TALKING I}I"Iﬁ\lg s propﬁsglzrilngfe
s rader We dont want to oo
the trade.

A handsome nicke!plated or gof
vice Permanepy) i

id Plated 4, ally witp the necdje lifted clear frop, record,
Y attacheq wnthoutinterferin‘; nhot injyre ret;c‘dord or needle, Jeq action jg
is adver- With any pory of the Phonogra | Easily ang perfectly Sutomatic, N, adjustmeng of tone
And this a Quickly pye on. Yoy Insert ¢, record in ¢, arm, no attention ¢, the Machine jg required
t to the user. d and No usual}:vay I(Iis.r’rr‘xglyRset t'he stop a’r':kindx‘c;’a- While the Re-Pla-Sw is in Oberatiop, Playg
3 em > N tor—tha¢ is aij, e a-Stop wij D the Continyg, Usic £ 8,
PLA-STOP d_lreC 3 to create a lete with- Piece playing fo, any numbey of times yoy ge. e o e
RE- mpaigi is goltl)'lg considered comp s what terminein ady qo e Then it wij] pe u
tising ca hine will be ublic learn:
3 machin fter the p
talking A-STOP afte
E-PLA-S] is is.
. cllzerful device this is
a won

m Or danceg, dinners, card
Parties, kindergartens and ajj ep, i
Pautomatic. Adds Ereatly ¢o the va,
$5 is all Yyou pay £, t
by

he Re-Pla-Stop and your n
€ refundeq if it jg not Satisfacty,
Almog

money w;y
‘ Ty after 19 days’ trial,
tany denlerin nhonographs willg)adlydemonatratethis wonderfuldevice. Ask
\ Your dealer, If he Cannot furnjsp it, write to us for the name of a dealey Who cap,
s Writey letterheng king fq I -Pla-g¢, . stati hat
Dealers. Phonograp o33y h‘;?,dﬂ.ﬁ‘iﬁei.zf!eniﬁt on 10428, r‘l&"ﬁ?ﬁf&’ﬁ.’).—m"‘umgﬂa terme hat
p re p ‘ Re~Pla-Stop Co., Cincinnatz, Ohio

the e_pla_Sto

Remember
o W o
w_the sales w E-PLA-S 1
ith this publicity by = see ;lx?e back of tth ivgy one sent out wi
- r store with ¢ eople who we arantee tha t

in o Stoek on hand for the people whi gur Beprante ot e

el e s yiniow Gty s S .

call. n Show 1

onstrations.

Dealers: Send for Sample

ill
trade wil
: hether your find out
in that time w hance to
s at our risk. You giﬁ_t?}l)lult we give you the c I Tl‘ade
N o TOE for Tdeysla e e the Wholesale
L mans Lt trlllge has shown that éli'yc;honograph Owtnetrhi value of T d Manuiacturerign is
o e . (o) e g
want it. {Qf;?:le;‘our own store, hozv te};’ ey see how it adtflds all we say it is, ~an is for you also.h Tlg% PLASTOP
forHY‘?ul‘sfy 0ot i Withogt lt’t %rrllcd it all you expeg(t)&in g Retalll prllcl;3 Thlsn gger DemO“Strgfle gteterea dy to supply
i m . on a calls. on [ , A
m’eirs machlﬁe}s"PIffAysori‘lOP e dzgfss :éﬁ nl(’)wyan d be ready to supply to youlhsalTot
P ai t thi
return the RI tto dealers. Accep
: 1 discoun
$5.00. Libera

II II ll k I o III O your deﬂlers ptOIIlply.
T ]

i €as




THE TALKING MACHINE WORLD

45

Featuring the Musical Possibilities of the
Talking MaChine : : : :

[ Note.—This is the sixth in a series of articles on the
general subject of the musical possibilities of the talking
machine. The aim of the series is to develop these pos-
sibilities from all angles, thus opening up fields for sales
expansion oftentimes neglected wholly or in part.—Editor.]}

WAR-TIME AND MUSIC

There is no special use in laboring the point
that we are at war; for it is becoming just a
little harder each day to avoid the knowledge.
But there is very special use in pointing out
that we have individual duties with special ref-
erence to that state of war. One of the diffi-
culties under which we labor as a nation this
moment is that our people find it very hard to
visualize the war as a whole; very hard to bring
home to consciousness the fact that things are
not as they were yesterday, that the whole com-
plexion of national life is in fact different, that
every thought, every act will, for an indefinite
length of time, be charged with new responsi-
bility and more serious meaning.

The trouble with us is that we have had
things too easy over here. Fortunately for us,
in one sense, world movements in the past
have left us very much alonc and have allowed
us to work out our own destiny in our own
way. On a diet of personal and political frce-
dom we have thrived amazingly; but the change
had to come some time. It has come now; and
perhaps it should not be thought a matter for
intense surprise that most of us refuse to be-
licve that we were or are in the slightest
danger.

Those who have at heart the conservation of
the nation's industries during thc war-time per-
ceive, no less keenly than do our military lead-
ers, and far more plainly than does our lagging
Congress, the vital necessity for bringing the
people at large into harmony with the spirit of
the hour. We must wage our part in the War
of Freedom willingly. We must therefore be
permcated with its spirit. No more important
task than this of “waking up” the American
people can be proposed to any individual or
number of individuals whose position enablcs
them to exert influence i1 this dircction.

What has all this to do with “featuring the
musical possibilities of the talking machine?”
If it did not have very much indeed to do with
the ostensible theme of these articles, 1 should
not be writing in this strain.

A Victor Example

Look at the latest monthly Victor bulletiin.
1 mean no disrespect whatever to the Columbia,
Edison, Pathé or any other, when T say that the
July Victor bulletin of new records contains
an idea of very great value; an idea which 1
think may be utilized by every talking machine
wman in the country, which will not only be very
good indecd for business, but still better, will
be good in the thoroughly patriotic sense of as-
sisting to put the Anterican people “in right”
mentally about the War of Freedom.

(Let mc say incidentally that 1 call it the

War of Freedom deliberately, that I so called
it from August, 1914, onwards, when our pro-
Prussians were triumphantly boasting that the
U. S. A. would ncver, never fight about any-
thing; and that the time is coming when every-
body in this country will know that the phrasc
is not only apt but accurate.)
& "In the face of larger issues, one is apt to
forget that music itself has been kept under
autocratic control. Great musicians of the past
have had to cluster around the Courts and bid
for the approval of aristocracies. To-day it
(music) is a source of consolation, and an in-
spiration, for all classcs; and in bringing about
this condition the Victrola has been of ines-
timable benefit to mankind.”

No apology is needed for quoting these words
from the July Victor Bulletin. All that is re-
quired is that we should perceive the extremely
important thought they embody. Substitute for

the word Victrola any other that may occur to
you; the idea is not less apt, not less valuable.
Democracy

Demoeracy is too mueh a plaything with us.
Too little do we really understand its greatness,
its sacredness. We are too much accustomed
to the idea and too little able, in consequence,
to know how precious it is. Democracy is the
most precious thing in the world nevertheless,
and the free nations of the Old World risked
their all to preserve it from profanation. Their
task we now share. One of the tasks of
Democracy is to bring a fine flower of Culture
to each man or woman who has the desire to
possess it. That is the meaning of our educa-
tional system, of our museums, our libraries,
our popular concerts, and of a thousand like
activities. But a people whieh really and truly
appreciates what it has in the blessing of
Democracy will necessarily be a cultivated peo-
ple; for true Democracy is not personal license;
it is personal devotion to the good of all, not
as decided by monarch, hierarch or oligarch, but
as though felt and voted by the very people who
will be affected by the decrees.

—and Music

Democracy is serious; and we are frivolous.
Democracy is cultivated; and we are uncouth.
Yes, Democracy is musical, for in very truth,
music is the one art that eould and should be
free to all, enjoyed by all, understood by all.
A nation that has in its heart great music is a
cultivated nation in the true sense, for it is a
nation that thinks noble thoughts. True, a na-
tion may have had great music and yet go
wrong; witness Germany. But Bach, Haydn
and Mozart have nothing to do with modern
Germany. The blasphemous absurdities of
Richard Strauss, and the wild ravings -of Arnold

By William Braid White

Schoenberg are the very type of that which the
great classic masters were not. And these lat-
ter, not those former, represent modern Ger-
many. Let us just remember this.

An Agent of Democracy!

Friend of the talking machine business, you
are an agent of Democracy in a day when De-
mocracy is on trial. Grin if you like; T can-
not, and would not, stop you. But I can and
will make you think. Every man who at this
day causes the people of his community to
think higher and nobler thoughts is an agent
for Democracy. The talking machine dealer has
an opportunity, surpassed in .its power by none,
to put before his clientele the beauties of sane,
healthy and ennobling recreation. But not
merely as a matter of amusement, mind you!
During the eoming months, each of us will
have many moments of care, of anxiety; each
will need courage, faith. Which is most likely
to stimulate these qualities, jazz bands or the
noble playing of noble music by a master? The
talking machine gives both. Which ought it
mostly to give during 19177

The Great Opportunity!

Now, if ever, a business opportunity comes
that all have awaited long in vain. Now, if
ever, is the time to promote the sale of the
best music. Now, if ever, is the time to point
out that, with the youth of the nation going
forth to serve Liberty, the time is ripe for more
serious thought, for recreation that ennobles
and exalts. Even the most careless girl or
boy will soon he thinking more deeply. Even
the most selfish sensualist alrcady has moments
of misgiving. Thcre will be a sharp reaction
from the unhealthy hysterical atmosphere
of the cabaret and the motor inn, with men and

(Continucd on page 46)
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BOSTON

An Unbroken Line

of Service of
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—Try it
With Your Next
Order
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CHAS. H. DITSON & CO.
NEW YORK
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THE MUSICAL POSSIBILITIES OF THE TALKING MACHINE

(Continued from page 45)

women leering at each other, with young girls,
frightened but excited with lights, warmth and
wine, rushing madly about, with shrieking ca-
cophony doing duty as music, with vulgarity and
twaddle. Depend upon it, a short experience
of war will make a vast differcnce in the na-
tion’s thinking. There will be a return towards
older and quieter ways. There will be a de-
velopment of national consciousness, and also
of national conscience. In all of this impending
movement the influence of music will be enor-
mous. But it will not be inevitable. The
changing thought of the people will demand a
higher type of recreation. It is up to the talk-
ing machine trade to see that music gets its
share.

Let us put the matter in concrete form. The
mere advertising of a few great names in the
musical world does not do much! Many Caruso
records are sold; but then a fine tenor voice
pleases from its mere lusciousness. Yet, if you
read over any of the great catalogs you find
that there are hundreds of numbers that have
intrinsically far greater possibilities of rational
entertainment, but which nevertheless are rela-
tively slow sellers; because they are not asso-
ciated with nationally advertised names. There
is a point; to take advantage of the already
changing public viewpoint by pushing the sale
of otherwise slow-moving records of fine music.

Too Much Name!

Indeed, at the present time, a whole article
could be written on the single subject of the
neglect of certain classes of fine music by the
dealers in talking machines and records. It
has not been the music, but the name of some
singer, that dealers so often have advertised
and sold. One of the worst ways imaginable of
featuring the musical possibilities of the talk-
ing machine is this way. One of our improved
methods will surely be this, that we shall try
to interest our public in the fine music itself
and not merely in some voice of which they
have heard the name but for which they would
not give a fig if they had to listen to it anony-
mously.

Especially it seems that the present is a time
for promoting the purchase and use of records
of which the content is, in general, what is de-
nominatecd high-class. 1 have always been of the
opinion that the musical possibilities of the
talking machine are not fully realized until the
lesser known features of the catalog have been
much more fully explored than is usual. Dealers

who give talking machine recitals at which in-
strumental and choral numbers of high-class
are demonstrated know that their visitors often
exhibit surprise at learning that so much fine
band and orchestra music is available. The
national advertising of the talking machine is,
as a whole, rather narrow. It features a small
number of names; but it does not sufficiently
feature “music.”
Ten Years in One

I am quite convinced that, at the present mo-
ment, there exists an unequaled chance to push
ahead, as it were, the musical tastes of the
American people by ten years of ordinary de-
velopment. In other words, the new thoughts,
feelings and consciousness which the war will
develop all are bound to tend towards increas-
ing popular respect for things of more serious
and lasting value. It will of course be ear-
nestly agreed by every dealer that to sell more
and more high-class records, not of one or two
kinds, but of every kind, is a highly desirable
object; and it will equally be admitted that
popular excitement over the vulgarities of the
cabaret and its products have been formidable
obstacles. There is now an excellent chance of
revolutionizing public taste; and it should be
seized immediately.

For, it is as well to remember that the talk-
ing machine dealer is in the position of being
directly interested, commercially, in the spread
of popular taste for the better things in
music. Whatever may be the case with the
other manufacturers of musical instruments,
such for instance as the player-piano, the talk-
ing machine man knows that the more high-
class records he sells, the larger are his profits.
Hence the direct interest we all must have in
any train of events that may move the public
mind in a direction of greater seriousness.

Three Divisions

There are three definite divisions into which
the efforts of the retail talking machine dealer
may classify his efforts for the work of pushing
the higher grade of records and of machines,
according to the argument set forth above. In
the first place, there is the advertising side. I
am of the firm opinion, based on practical ex-
perience, that it will pay now to undertake re-
tail newspaper publicity, backed up with folders
for distribution, on three points; music in the
home, patriotic music, American national music
and American musicians. For instance, a folder
containing a few words on the American idea

earth. (Runs on any current.)

higher grade machines.

any obligation on your part.

We await your commands.

248 Boylston St.

An Invitation to
Phonograph Manufacturers

The name VEECO applies to the best electric phonograph motor on

The name VITRALOID to the most artistic and true running turntable.

The combination makes a most desirable unit for installation in your

Right now is the time to send for a sample of our 1918 model.
out at once and be ready for the autumn business.

We will be glad to send sample motor and turntable on approval with the
understanding same may be returned if not considered desirable and without

THE VEECO COMPANY

THE ORIGINAL PRODUCERS OF A COMPLETE ELECTRIC DRIVE FOR
THE TALKING MACHINE MANUFACTURER'S USE.

Try it

Boston, Mass.

RECORD ENVELOPES

STOCK RECORD POCKETS
J. L. CGILLESPIE COMPANY

PAPER PRODUCTS PITTSBURGH, PA.
—F
in music, with a list of some American composi-

tions (Sousa, Herbert, Nevin, MacDowell, etc.)
should be very valuable. The consciousness of
Americanism as a vital force worth dying for
is going to fill a large place in our lives. Ameri-
can music is shamefully neglected on all but
the vulgar sides. Let us then help our com-
munity to realizc Americanism in these stirring
times, by making them better acquainted with
American music.

Of course, tons of paper have been consumed -

in writing about patriotic music since the
U. S. A. entered the War of Freedom. Much
of it has been plain rot; some of it has been
worth-while. To the talking machine dealer
it would seem that the best advice is to pro-
mote the familiarity of the community with the
best of all kinds of American music, not spe-
cifically because it is “patriotic” but because true
patriotism, at the moment so sadly needed, is
best expressed in knowing the truth about one’s
country. The American citizen who cheers the
flag but lets American musicians die of neglect
is not very patriotic after all.

So, then, the advertising of the talking ma-
chine merchant may rightly be divided between
talking about the necessity for music in war-
time, and the true greatness of America as a
soil which actually produces good musicians.
The topics permit of much diversity of treat-

ment, so that what with the British and French .

boys in the trenches who keep their talking ma-
chines going every leisure hour, and the great
work which Sousa’s marches and Stephen Fos-
ter’s melodies (not to mention George M.
Cohan) are doing to stir the spirit and kindle
the heart “out there,” the possible methods of
advertising treatment are as various as they are
obvious. I need not detail them.

In the second division of effort at this time
is the recital. If I could be sure that every
patron of a talking machine shop in this land
could, during the next thirty days, hear at
least one all-American program on his favorite
talking machine, prefaced by a few words in
speech or print on the American idea in music
and art, I should feel that the patriotic service
of which I have spoken has been performed.

In the third division of effort is the matter
of selling in the store and demonstrating. Every
salesman should be instructed to talk and push
all the patriotic and native music he can, spe-
cializing on the patriotic first and leading off to
the American classics whenever the subject of
good music can safely be introduced.

To pack it into a phrase: We are fighting for
Freedom; let us be Americans all the way
through!

What said Edison the other day, that it would
be well for Americans to cultivate their tastes
in good music and to wean themselves from
some of the intense commercialism now in
vogue? That is its substance anyhow. Can
you think of any better advice just now for us
in the talking machine trade to give, by example
as well as by precept, to our customers?

BATTEN SECURES COLUMBIA ACCOUNT

Edw. M. Baker, advertising manager of the
Columbia Graphophone Co., New York, has
announced that beginning September 1 the com-
pany’s advertising account, including all pub-
licity used in behalf of Columbia Grafonolas,
records and the Dictaphone, will be handled by
the George Batten Co. This concern is one
of the country’s foremost advertising agencies
and has splendid facilities at hand to co-operate
with the Columbia advertising campaign.

Well-stocked shelves are not always a sign of
prosperity. The size of your bank account de-
pends upon how often you turn over the mer-
chandise on the shelves.

e ——-
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ANY DEALER who does not stock the

Record-Lite is deliberately neglecting an op-
portunity to “fat his profits” by the sale of
easiest selllng music specialty ever invented.

JUST SHOW IT
IT SELLS ITSELF

VlECOR I it

AV

is a handy beautiful little electric search light,
almost automatic in operation, that floods the
entire top of the Victrola with mellow light.
It's easily attached — snaps in place instantly.
ictrola equipped with The Record-Lite can
be operated in the darkest corner of the darkest
room, eliminating any danger of scratching
the record or misadjusting the automatic stop.

Dealers in the Country

stocked heavily on RECORD-LITES the instant it
was presented to them. And the best part of the
rush of orders that greeted RECORD-LITE was the
rush of Reorders that followed them.

Can YOU afford to pass it up? Worite today for
full particulars to your Victor jobber or

LITES FOR LARGE TONE ARM READY FOR SHIPMENT IN LIMITED QUANTITIES AUGUST 20th

THE RECORD-LITE COMPANY

(Incorporated) Sole Manufacturers and Patentees

135 SECOND STREET

MILWAUKEE, WIS,

NEW COLUMBIA WHOLESALE HEADQUARTERS IN ST. LOUIS

Special Features for the Education and Convenience of Dealers Included in the New Store—How
the Commodious Space Is Utilized for Offices and Stock Rooms

St. Louis, Mo., August 6.—One of the most at-
tractive and up-to-date talking machine estab-
lishments in this city is the home of the whole-

{

Sales Department, Columbia Wholesale Store
sale division of the Columbia Graphophone Co.
located in the Publicity Building, 1127-1129 Pine
street. The general oftices are located at this
address together with the wholesale warerooms
and the Dictaphone division.

At the new wholesale store everything is now
in shipshape except the model demonstration
rooms which will be maintained for the educa-
tion of dealers. They will be coming shortly.
In this new store the office, sales, executive
and record order department take the entire first
floor. Machine and record storage space is
provided in the same building so the business
all is within the four walls of the five-story
building.

The offices are arranged in such a way that
visiting dealers are afforded every convenience
and accommodation, and their requirements are
taken care of with maximum efficiency. There
is plenty of room for every department, but Co-
lumbia business in the local territory has in-
creased so rapidly the past year that expansion
all along the line will probably be necessary
before the fall trade commences.

The St. Louis headquarters of the Columbia

Graphophonc Co. are under the management of
Irby W. Reid, who has been associated with the
company for a number of years. Mr. Reid has
made a careful study of the problems which con-
front the Columbia dealer in his daily work and
he has left nothing undone to render practical

* Wholesale Store, Columbia Co., St. Louis

co-operation to the Columbia clientele in this
territory. He is a firm believer in the doctrine
that a distributor’s duty is not completed by
merely filling an order, but each member of the
sales staff has been instructed to assist Co-
lumbia representatives in every possible way.

One of the photographs shown herewith rep-
resents a view of the sales floor and the gen-
tleman seated at the desk in the foreground is
Cuthbert R. Salmon, who won the President
Whitten salesman cup in this district for the
month of June. He has been associated with
the St. Louis branch for four years, and is gen-
erally recognized as one of the most aggres-
sive and successful wholesale talking machine
men in the St. Louis territory. The contest
for the President Whitten cup during the month
of June in this territory included the salesmen
of the Columbia wholesale departments at Chi-
cago, Kansas City, Dallas, St. Louis, New Or-
leans, Minneapolis and Denver, and Mr. Sal-
mon’s victory in this district was a well de-
served one, as he achieved an enviable record.
The President Whitten cup for salesmen in this
territory will be the permanent property of the
salesman who wins it three times.

PLACE NEW MODEL ON THE MARKET

St. Louss, Mo., August 7—The Artophone Co.,
of this city, manufacturer of the Artophone line
of talking machines, has just placed on the mar-
ket a new model known as Style IX, retailing
at $55. This instrument which measures forty-
four inches in height has a number of distinctive
features, and embodies the various constructional
qualities which have contributed to the success
of the Artophone throughout the country.

Style IX has a Universal tone arm, playing all
makes of records, a double spring motor, play-
ing three ten-inch records with one winding, a
tone modifier, wooden horn, automatic lid sup-
port, patented casters and four needle cups.
The company furnishes a three-year guarantee
on all metal parts against defective material and
workmanship. It promises to be a big seller.
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How We Help You

ATHE service isn't over when Pathé Records and Path.; '

phones arrive in your store. Not by a long shot. Promp-1
on-the-minute shipment is only the first step of an endlesl
campaign to build up your business.

Here are a few of the other steps: 1

Big National Advertising. Full pages in the “‘Saturday Evening Pos'
and other magazines and in newspapers feature the merchandise whii
you actually have on your floor. It helps you move your machines al
records by creating a demand that you can see and feel.

Unexcelled Library of Records. Exclusive records by great artists «
America and Europe. Artists who have not yet been heard in this cou:
try. Famous foreign orchestras and bands. Foreign folk-songs and cha
acteristic music—bulletins in eight different languages, up-to-date popullxt :
songs. Dance music that sparkles with “pep.” Hawaiian records thi
have never been surpassed. And thousands of curious, delightful nove
ties. All records double disc, including grand opera. And all bearing o
famous ‘Thousand Time Guarantee” which comes from the gre
feature of '

The Pathe Sapphire Ball — without doubt the biggest feature an
phonograph can claim; the polished jewel which takes the place of sha:
metal needles on the Pathephone. It cannot dig, cut or gouge the recor
It means records saved and money saved. It means superb musical qua
ity. 1t means the total elimination of bother and worry. The Patt
Sapphire Ball, being permanent, carries the message of

PATHE FREREf

10 Grand Avenuc

PATHE FRERES PHONOGRAFPH CO,, LTI
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Pathe Sapphire Ball?

Real Heart Music
Thoe/ Foreign Peoples "
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o Needles to Changé” because the owner of a Pathephone can for-
all about needles.

mplete Line of Instruments. Pathephones that meet every need of
dealer. Handsomely designed models in all finishes, ranging from $25
$225, including an electric motor-driven model at $125. And all
uipped to play every standard make of disc record.

World-Famous Trade-Mark. The Pathé name and the red rooster
e world-famous. They add prestige to your store. They are trade-
ingers.

‘indow Displays. Cards with punch to them. Displays that reach
it across the street and make people take notice.

ard-Hitting Dealer Ads. We have a loose-leaf book of advertising
its for dealers. Each month a new sheet goes out to every dealer. Pre-
sred by some of the best advertising talent in the country, these cuts
yminate the pages on which they appear.

pecial Advertising Copy is written on request to fit the needs of the
cal dealer. This is done with the same thoroughness as our national
lvertising.

If you could get these arguments over to your prospects, wouldn't
yur business be the better for it? Then why plod along with a line that
on't give you a chance to do your best? Worite us to-day that you think
yur business ought to grow. Then watch us make it grow!

'HONOGRAPH CO.

rooklyn, N. Y.

LIFFORD STREET, TORONTO, CANADA

Pathephone
No. 2256
Retall Yrice, $225

Pathephone
N 21

o, 135
Retail Price, $110
With Electric Motor, $125

ell the Pathe Line

The Pathé Sapphire Ball

(lllustration Much Enlarged)

This ball-shaped, genuine sap-
phire is the “reason why' behind
the famous

PATHE GUARANTEE:

We guarantee every Pathé
Record to play at least one thou-
sand times with the Pathé Sapphire
Ball, without impairment to the
unexcelled beauty of tone.

Pathé Freres Phonograph Co.

Pathephone
No. 25
Retnil Price, $256

Pathephone
No. 5
Retail Price,

$35
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A line of foreign records, representative of every
country in Europe, is today strengthening every
Columbia dealer in handling the present phenomenal
demand for European National music.

s ——— ———

Columbia® Graphophone Co.

Woolworth Building, New York

ENTERTAIN CHAMINADE MUSIC CLUB

How Manager Martin Made the Merits of the
Columbia Known to a Prominent Body of Mu-
sicians—Heidelberg Co.’s Good Work

Jackson, Miss,, August 6—One of the most
aggressive and successful retail concerns in this

The Recital Hall
city is the Heidelberg Furniture Co., which han-
dles the products of the Columbia Graphophone

Co., New York. Roy Heidelberg, chief owner
and general manager of this company, is an en-
thusiastic admirer of the Columbia line and is
personally interested in the success which it is
achieving in this territory.

B. A. Martin, who is in charge of the Grafo-
nola department at this store, is a splendid ex-
ample of the wide-awake talking machine man,
and he has worked indefatigably to make his de-
partment a musical center in addition to a com-
mercial success.

Recently Mr. Martin entertained the Cham-
inade Music Club in the Grafonola parlors of the
Heidelberg Furniture Co. This club is the
most exclusive music club in the city, and one
of very high standing. Mr. Martin entertained
the ladies of the club by playing a number of
well selected Columbia records on the Grafo-
nola grand. A brief talk was made by him on
each artist, selection and composer before the
selection was played. At the close of the con-
cert the members of the club expressed their
appreciation of the entertainment that was fur-
nished, and in addition Mr. Martin was elected

The ANGELUS

[

Style No. 100
Price $100.00

Genuine Mahogany
DimeNsions: 48 in. high, 2114 in. wide,

22 in. deep,

Heavy double spring motor. 12 inch
turntable.

Ball-bearing tone arm. Plays all disc
records.

Equipped with tone moderator, automatic
start and stop.

Tone:Quality + Artistic Cabinets

Here is a line of machines that
have all the necessary qualities
to produce sales.

Splendid e quality and A
No. 1 cabinet work.

Every machine guaranteed.
Prompt deliveries assured.

We sell through the
only.

Liberal trade discount.

ANGELUS PHONOGRAPHCO.

1249 Lexington Avenue

Four models, retailing

from $40 to $125

dealers

Write today for
open territory

" New York

F. J. LEISER, Pres. and Genl. Mgr.

an associate member of the Chaminade Club.

Some time ago Mr. Martin became interested
in establishing a Welfare Club among the em-
ployes of the Hines Auto Co. As a result of
the co-operative plan submitted by Mr. Martin
the club purchased a Grafonola 125E with a

; STET e

One of the Show Windows
representative library of Columbia records, and
this outfit is providing unlimited pleasure for the
members of the club.

WHAT MAILING LIST SHOULD PRODUCE

Every Customer on the List Should Buy at
Least $2.50 Worth of Records Monthly, De-
clares the Stewart Talking Machine Co.—
How the Mailing List May Be Made to Pay
Real Dividends—Some Timely Pointers

Inp1aNAPoLis, IND, August 9—“Every customer
on your mailing list owes you $2.50 a2 month in
record purchases,” says the Stewart Talking
Machine Co. to its Victor dealers.

This Indianapolis jobber suggests many ways
in which that income may be collected through-
out the hot months, as well as during the fall
and winter.  Perhaps the most interesting
among the suggestions is the “Ear Test.” 5This
test is based upon the assumption: tﬁgl the
beauty of good music lies below the surface.
A chart has been prepared naming the different
qualities of music in chronological order accord-
ing to the degree in which they become appar-
cnt to the student of music. The list is as fol-
lows: 1, words; 2, melody; 3, rhythm; 4, pitch;
5, speed; 6, intensity, dramatic; 7, tone color;
8, phrasing, .varying expressions. The Stewart
Co. suggests that a dealer ask his customer how
far down this list he may go in listening to a
record. To a casual listener the words, the
melody and the rhythm of "a piece of music
become apparent in the order named. Few
people, however, pay attention to the pitch, the
speed, the tone color, the intensity, and least
of all the phrasing of a song. It is the Stewart
Co.'s idea that if a customer can be made to
appreciate the finer points in records—the hid-
den sources of beauty—record sales may be
developed on a firm basis.

A man must be a pretty good waiter who ex-
pects to have greatness thrust upon him.

%4
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“ATLAS”

(3-ply Veneer)

Packing Cases

are all that the name im-

plies.

They save freight

charges and—why not write
for detailed information?

NELSON & HALL CO.

Montgomery Center, Vermont

WITH THE TRADE IN INDIANAPOLIS

Manner in Which Business Has Kept Up Dur-
ing Summesr Heat Argued as a Good Omen
for the Fall—Public Has, Apparently, Plenty
of Money to Spend—Rex Talking Machine
Co. Changes Name—Fire Destroys Machines

InpranapoLs, IND., August 2—The talking ma-
chine business here stood up against unfavorable
weather conditions during July and finished with
another record which convinces practically all
the dealers that the business is gradually gather-
ing momentum which will swing it into the big-
gest fall season the trade has ever known.

Not only do the exclusive talking machine
dealers report unusual business for July, but
at every music house where talking machines
are sold the dealers call attention to their talk-
ing machine business.

Paul Furnas, manager of the Aeolian Co.
store, says “the talking machine business has
been remarkable considering the season.”

C. P. Herdman, manager of the Baldwin Piano
Co. store talking machine department of Co-
lumbia machines, reports that July proved to
be the best of the four months his new de
partment has had. More machines were sold
than in any other month. Large orders have
been placed for fall business in anticipation
of a big season.

“The people are making the money and they
have got to spend it,” Mr. Herdman says. “They
might as well spend it for talking machines as
anything else, and we are going after busincss
on that theory.”

Ben Brown, manager of the Columbia store,
had a nice increase in business for July. The
dictaphone business was exceptionally good.
W. C. Cobin, special representative of the dicta-
phone department of the company, was at the
store for several days.

The name of the Rex Talking Machine Co,,
which recently began to handle the Pathé ma-
chines exclusively, has been changed to H. N.
Ness Co. The store here is connected with
the one in Detroit, and the headquarters of
the company are in Buffalo, N. Y. H. A. W.
Smith, manager of the store, reports that the
July business was abnormal. A new delivery
truck has been ordered, and soon the store will
be keeping two trucks on the jump. The $75
and $125 models of the Pathé have been selling
“like hot cakes,” Mr. Smith reports.

At the Pathé Phonograph Shop, the Tobin
brothers report an increased activity in both
the wholesale and retail fields. Orders being

received from the out-of-town dealers indicate
that the belief is general that a big business will
be done this fall.

The Edison shop had a good business both
in records and machines last month.

Walter Kipp, of the Kipp Phonograph Co.,
attended the Edison dealers’ convention in New
York. Mr. Kipp has been calling on several
of his dealers.

J. Cartmill, secretary of the Kipp Co., reports
that the business is bigger than ever and that
they can sell everything they can get their

hands on. The biggest trouble is getting the
Edisons fast enough from the factory, Mr. Cart-
mill says.

A. E. Pfeiffer, manager of the Starr Piano
Co. store, reports that the Starr machine and
records are going nicely.

Fire at the Carlin Music Co.’s store destroyed
twenty machines. The company has already
begun to repair its salesrooms., and has also
placed orders to refill the stock. The front of
the store was not damaged, so the company has
been able to continue business.

E. W. Stockdale, manager of the Pearson

Piano Co., reports that the talking machine de-
partment continues to show pleasing sales
records.

The business of the Ready File Co., which
has grown in several months’ time into a thriv-
ing business, is taking an indication of the favor-
able business conditions throughout the coun-
try. The company has many advance orders on
file for the handy record files.

INCORPORATED IN GREEN BAY, WIS,

The Stiller Photo Supply Co., Green Bay.,
Wis., has been incorporated with a capital stock
of $15,000, with A. F. Stiller, Sr., president;
Ernest J. Stiller, vice-president; Anton Stiller,
Jr., treasurer, and Otto H. Stiller, secretary.
The business of the concern will be continued
at the present address, 210 Cherry street. The
company features the Brunswick phonograph
with Pathé records.

OFFICERS OF INTERNATIONAL BODY

Following the great gathering of Edison deal-
ers at the Waldorf-Astoria last month, the Inter-
national Phonograph Dealers’ Association held
a meeting at which the following officers were
elected: President, Henry Meyers, Pittsfield,
Mass.; secretary, Gust Holmquest; treasurer,
D. J. Crowley, of Baltimore. At this meeting
it was planned to have future gatherings of this
association in various units in different parts
of the country.

“findstrom’

1T GROWS WITH YOUR BUSINESS

Standard Sectional
Record Cabinet

A practical, inexpensive, convenient cabinet

for dealers; made on the sectional principle, affording the

following advantages:

It grows with your requirements: You first
you actually need

purchase just the ber of secti

for your present requirements; as you need more space,
add more sections.

Adapted to any space: Asmany sections as desired
may be placed in a stack: as many stacks may be used
side by side as wall space wnll permit,

Each section or shelf is indexed by a letter and each
compartment by a number, forming a system of filing
unsurpassed for simplicity and convenience.

Neat in appearance: No empty shelves; no over-
cowding. Case always complete, yet a]ways capable
of additional expansion.

Carefully made and beauhfully finished in
plain and quartered oak, and in imitation and genuine
mahogany.

Made in two sizes; to hold 10-inch and 12-inch records.
Each section holds 200 records (100 Edison records).
Stack may be made up with all sections of the same size ;
or sections for 10-inch records may be used above
sections for 12-inch records by means of a reducing
section as shown in accompanying illustration.

Record sections furnished with or without doors.

Price for section $2.75 and up

Sections also furnished with twelve horizontal compart-
ments instead of sixteen vertical compartments, for $1.00
per section extra.

Cases shipped on approval direct from factory at con-
siderable saving to you; on orders amounting to $10.00
and over we pay freight to all points East of Montana,
Wyoming, Colorado and New Mexico. To points in
and West of these states, we equalize freight charges.
For further particulars and full list of prices for the
different sections in the different grades, write for illustrated
circular No. 70.

The C. J. Lundstrom Mfg. Co.

LITTLE FALLS, N. Y.
Branch Office, Flatiron Bldg., New York City
Fifteen Years’ Experience Making High
Grade Filing Cabinets and Bookcases
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| Aftéym_ath of V;étp; T_gf)gers’ Conventi(_)n_

Although the aunnual convention of the Na-
tional Association of Talking Machine Jobbers
at Atlantic City last month is now only a mem-
ory, it is a very pleasant memory, and it is

L. V. B. Ridgway and A. G. McCarthy—Chicago and
IFrisco Exchange Ideas

safe to say that there is not one of the jobbers
who attended the meetines who does not feel
that he was more than repaid for the time and
money that he spent in connection therewith.
The two outstanding features, of course, were
the addresses of Louis F. Geissler, general

Mr. and Mrs. Thos. F. Green
manager of the Victor Talking Machine Co.,
and Congressman Dan V. Stephens, father of
the Stephens bill. In emphasizing in unmis-

Congressman and Mrs. Dan V. Stephens
takable terms the definite intention of the Vic-
tor Co. to continue their distributing system
through the medium of the jobbers just as that
system started and has been developed, Mr.
Geisster did a great service to the members of
the association in putting a direct stop to any
rumors regarding a change in the distributing

[ — W=
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H. Smith and Mrs. F. E. Clark, Victor Educational
Department

policy of the Victor Co. which may have ema-
nated from competitive sources. To hcar the
avowal of the Victor Co.’s faith in the jobhers
and 1ts appreciation of their loyalty during the
years in which a tremendous business has been
developed, is worth everything that any job-
ber had sacrificed to attend the session.

Supper to Artists by Victor Co. at the Traymore, C. G. Child, Head of Artists’ Department, in Center Back. Galli-

Curci at His Right

Congressman Stepheus, for his part, had the
opportunity of explaining at first hand to the
jobbers as a body what his conception of price
maintenance was and what his bill was intended

Roy J. Keith and Lipman Kaiser, Both Live New Yorkers
to bring about. The association has always
been a strong supporter of the Stephens meas-
ure and the direct appeal of the Congressman
should solidify that support.

Mr. and Mis. T. W. Barnhill and Mr. and Mrs. H. F.
{iller, Penn Phonograph Co.

as mapping out an active campaign for the year
to come, a campaign which is designed to be
constructive in every particular and they put
in a board of ofiicers and an executive commit-
tee cousisting of men well qualified by experi-
ence and of proven ability to carry on the work.

W. B. Fulghum in Good Company

The wonderful concert arranged by the Vic-
tor Co. and at which appeared a notable group
of artists headed by Galli-Curci is now a mat-
ter of history, but it was a fitting climax to a
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most successful convention gathering. At the
conclusion of the complimentary concert, the
various artists who participated were the guests
of the Victor Co. at an elaborate supper given
at the Hotel Traymore. C. G. Child, in charge
of the artists’ department of the Victor Co.,
acted as master of ceremonies.

The complete report of the convention pro-
ceedings appeared in The World last month,
but there were a few last minute snapshots of

the convention delegates that came from the
hands of the photographer too late for insertion
in connection with the report, which are pre-
sented on the opposite page for the perusal ot
their many friends in the trade.

The delegates for the most part were snapped
during their progress along the boardwalk, tak-
ing advantage of the limited amount of sunshine
they were privileged to enjoy during the con-
vention period.

S. ROLAND HALL TALKS ON CONSTRUCTIVE ADVERTISING

Advertis'ng Manager of the Victor Talking Mach'ne Co. Delivers Forceful Address at the Jobbers’
Banquet Held Last Month in Atlantic City—Outlines Policies Which Make for Success

At the annual convention of the National As-
sociation of Talking Machine Jobbers held last
month at Atlantic City, one of the most interest-
ing addresses at the banquet which concluded
the convention was delivered by S. Roland Hall,
who recently became advertising manager of the
Victor Co. Mr. Hall’'s speech was as follows:

Back in the days when [ had the temerity
to run a school of advertising and a school of
salesmanship oue principle that [ always stood
for was that a man should know a business
pretty thoroughly before attempting to give defi-
nite adv.ce about marketing methods. For six
months or a year ! prefer to absorb what I
can of this great business hefore posing as a
wise counselor,

They said of me when ] went from the edu-
cational field to the Portland Cement industry
that [ passed from the “abstract” to the ‘“con-
crete.” 1 suppose it might now be said that I
have gone from the “concrete” to the “con-
cert”—a field considerably broader though prob-
ably not a harder one. [ think if some of you
gentlemen who have been telling me your trou-
bles about shortages of stock and inability to
fill orders could have a little experience in the
Portland Cement field where there is an over-
production capacity of millions of barrels a
year, you would feel that your present difficulties
are small ones. You would know, too, how it
feels to now and then have to sell your product

at cost or thereabouts and have dealers tell
you that they didn’t care whether they handled
it or not—would rather sell something else :n
which there was more profit.

Long before | ever dreamed of coming with
the Victor organization |-admired its great pub-
licity campa’gn | am familiar in a general way
with the campaigns of most of the national ad.
vertisers, and | do not say this because I am
now part of the V.ctor organization, but I firmly
belicve that our company is doing more toward
making a positive demand on dealers for our
product than any other manufacturer in the
country. The big fundamental things in a pub-
licity way have been done and are now being
done. As Mr. Geissler said to me when he
invited me to come with the company, what
the advertising department will do from now on
must be an cvolution rather than a revolution.
Of course, we do not think we are working up
to a 100 per cent. point standard. I kunow that
there are a number of things that we can do
and will do in the way of improvements, and |
hope in time to play my part in your great work.

I have been giving some study lately to
what you distributors are doing in the way of
furnishing selling aids to dealers, and I am go-
ing to tell you that some dealers have written
us that they like your aids better than they do
those sent out from the home office of the Vic-
tor Co. e take off our hats to you when you

get these compliments. There is no jealousy on
our part. I believe in this healthy, harmonious
competition. Go to it and set us a mark.

My viewpoint right now is rather that of the
outsider—one who has been an enthusiastic Vic-
trola user and record buyer for a number of
years. This fresh point of view is sometimes
very important in a big business. Men who are
constantly in the midst of a business, whether
in the retail end or the manufacturing end, are
likely to get whrat we call the “mirror habit”—

seamier

S. Roland Hall
that is, looking at their work from their own
viewpoint and saying, "“This is fine, fine because
it pleases us, the big boss, or the board of di-
rectors.”  Herbert Casson, in one of his talks,
tells a story of traveling oun a train one day with
a manufacturer who said he had no use for the
outside expert. Casson replied that he hap-
pened to be one of those individuals himself
(Continued on page 34)

The mere packing and shipping of gcods wanted
is not our idea of really filling an order.

HELPFUL SERVICE is the standard set.

ore Than the Records Alone

One of the features

ularly.
obligate you in the least.

NOW.

we offer is
our advance list of best sellers as deter-
mined by our Record Commirttee. It
designates the live numbers; those for
which there will be the greatest demand
—ift aids in avoiding slow stock.

We’'d like to send you this list reg-

To allow us to do so doesn’t
Write us

we pride ourselves.

is another.

Warerooms:

Promptness, too, is one of the features on which

Careful attention to every detail of your order

rinnell Bros

WHOLESALE DISTRIBUTORS

VICTROLAS AND RECORDS

First and State Streets, DETROIT
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We've the stock, the facilities, the organization and the determination

to give you SERVICE YOU'LL LIKE BEST!
Your NEXT order would be a good one with which to prove this.

OUR WHOLESALE BUILDING, FIRST AND STATE STREETS




Music lovers want music in summer as well
as in winter. Therefore, don’t change gears
—keep in high—forget that heretofore you
have always gone into second at this
season.

Columbia’ Graphophone Co.
Woolworth! Building, New York
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S. ROWLAND HALL ON ADVERTISING

(Continued from page 53)

and offered to bet a dinner in the dining car that
if the manufacturer would reveal his business
Casson could suggest some viewpoints to him
that he had not been considering, but which he
would admit should be considered. The wager
was taken and the manufacturer confessed to
producing go-carts. Casson wanted to know
if the manufacturer had ever asked & woman
what kind of go-cart she preferred, whether he
had ever given any consideration to the fact
that women knew little about mechanical mat-
ters and that a go-cart should be very simple,
whether any regard had ever been had for the
fact that women have no pockets, and that there-
fore it might be well to have the go-cart
equipped with a pocket for a bottle of milk,
also whether or not any consideration had ever
been given to putting a little bell or some other
device on the cart for the entertainment of the
kid while he was having his ride. At this point
the manufacturer gave in and led the way to the
dining car.

Robert Bonner, when he ran the old New
York Ledger, used to keep in his mind’s eye a
picture of a mythical old lady and her two
daughters up in Vermont, and every time he was
in doubt about publishing an article or story he
asked himself how it would strike this old lady
and her two daughters.

Edward Bok, who has made a great success

editing the Ladies’ Home Journal, has said that
he has also kept in mind a certain representa-
tive type of woman and tries to conduct the
magazine according to her viewpoint.

In my own work I have always kept in mind
an individual whom I call “John Smith” out at
“Blanktown.” I try to remember that “John”
has only a passive interest in what I am adver-
tising and that hundreds of advertisers are try-
ing for his attention.

Thus, you see, good advertising calls for
imagination—not imagination in the sense of
misleading description or argument. We don’t
need overdescription in advertising the Victrola.
1f we can find ways and means of painting the
truth realistically—no small job—we shall do our
work well enough. But we need imagination to
see these people that we are trying to appeal to
and address them properly. A good Victrola
dealer must have more imagination than that
man who said he didn’t want to go into the hat
business because everybody had a hat. Yet, I
suppose there are dealers who don’t bother very
much about selling records to some customers
because they may truthfully say that these cus-
tomers already have some records. If any of
you gentlemen haven’t read the little book by
Lorin Deland entitled, “Imagination in Busi-
ness,” I assure you that you will find it a delight-
ful and stimulating volume.

Advertising differs from face-to-face selling.
In face-to-face selling we can often appeal to
all of the five senses and we have an individual

Here it is at last.

25 to 200 records.
cordant sounds.

Dealers:

1628 Blue Rock Street

The Sun Needle—'raul:i%rgEN‘/;:?l;ine

Every owner of a talking machine is waiting for the perfect needle.
The playing point is made of a wood product
harder than ebony, bamboo or other hard woods.

Brings out every musical tone.
No scraping as the needle travels over the record.

The Sun Needle is the marvel of every one who has heard it.
phonograph music until played with a Sun Needle.

We want you to know all about Sun Needles and to sell them. Write today
on your letter-head for free samples and discounts.

SUN NEEDLE COMPANY

Will play from
No harsh dis-

No one can appreciate
Price SO cents per box of ten.

CINCINNATI, OHIO

instead of a group to work on. In advertising
ordinarily we can appeal only to the eye, and
we must make our appeal to the eye so vivid and
true to life that other senses will be stirred.
My experience in selling educational courses
with the International Correspondence Schools
makes me a strong advocate of the human
appeal in advertising. In the I. C. S. work we
couldn’t advertise “Home Study Courses for
Sale” and do a successful business. Home study
was not attractive in itself to many people. We
had to paint the rewards or the outcome of
spare-hour study. If you were selling insurance
you might sell a policy once in a lifetime with
the headline of “Insurance Policies for Sale,”
but if you believe, as I do, in human appeal, you
will use headlines like that one in my scrap-
book which reads, “Don’t Force Your Widow
to Marry Again.”

The thing that impressed me most on my
recent trip through the Middle West was the
great development in record sales that many of
our dealers have brought about. Evidently these
stores have trained a considerable number of
people to buy records regularly. I came back
with the vision that we can and should fasten
the record-buying habit on a large part of the
American public so that they will think of buy-
ing records regularly every week or every
month just as they buy the Saturday night box
of candy or lay out a program of attending a
show so many evenings each month. Referring
again to my I. C. S. experience, we used to say
up there in Scranton that we were fastening the
study habit on young men to the exclusion of
various time-wasting habits. I would like to
feel that in this new field of work I can play a
part in fastening the record-buying habit on the
American people to the exclusion of some other
habits that yield them much less in real en-
joyment.

As I gct my grip on this wonderful business,
1 hope we can make the advertising department
an even greater clearing house for advertising
and selling aids than it has ever been, and this
is said with respect and admiration for what
has alrcady been done in this direction. It does
not follow that we must ourselves discover all
the good new plans. It is just as important
for us to find out here and there what successful
dealers are doing and give the entire trade the
benefit of this information. Nor do I think that
the home office should discourage the efforts of
you distributors. You, too, can continue to
play a stronger part. There is work enough
for all of us to do, and working together as well
as we can we will not live to do all that might
well be done. We will co-operate with you
whenever the advertising department can help
you carry out your plans. In time I am likely
to ask your aid in getting groups of dealers to-
gether for discussions of their advertising
methods. 1 want to get this direct contact with
the trade.

Don’t tell all you know. Conservation is bet-
ter than conversation.
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LIVE COUNTRY TRADE IN MISSOURI

Both Wholesalers and Retailers in St. Louis
Report a Rapidly Growing Demand for Both
Machines and Records From Country Dis-
tricts—Pathephone Shop Is Closed—Some In-
teresting Trade News of the Month

St. Louts, Mo., August 8—In the main, talking
machine dealers are enthusiastic over the sum-
mer trade as far as it has gone. Some down-
town stores complain of a few dull days, but
the most of them report very satisfactory in-
crease of sales, and many of the small stores in
the residence district report unprecedented in-
creases. A good deal of the increased business
is ascribed to the fact that the draft and war
situation -generally held many families in town
and men at work who otherwise would have
spent their money on vacations.

The wholesale departments are very enthusi-
astic over the country trade, and say that with
the Government’s assurance of price fixing, both
for sellers and buyers, the country people are
confident of a prosperous season and are willing
to buy. So many articles they want have in-
creased in price that they are inclined to buy
talking machines and records at the old values.

The only change in the downtown section
was the closing of the Pathephone Shop by
Hellrung & Grimm. The line now is handled
from the Hellrung & Grimm House Furnishing
Co. store, which is only a little over two blocks
from the former Pathephone Shop. The move
has been contemplated since Hellrung & Grimm
took over the Pathé line as jobbers, there be-
ing serious doubt as to the profit in maintaining
a separate store so near the home store.

Vernon S. Behymer, manager of the Victor
educational department at the Vandervoort
Music Salon, has been called for examination
for entrance to the Officers’ Training Camp for
this district and should know his fate very soon.

The various talking machine managers are
watching for results of the draft exemptions, as

nearly every large store force in the city has
from one to three men involved. The lists of
numbers published show that a second draft
will take many men who hold important places.

Miss Cartwright, saleswoman at the Silver-
stone Music Co., is now connected with the talk-
ing machine department of the Nugent Bros. de-
partment store, where Edisons are sold.

A. ]. Robinson, manager of the talking ma-
chine department at the Thiebes Piano Co., went
to Cleveland last month to say good-bye to
his brother, A. E. Robinson, formerly manager
of the talking machine department of the Grand
Leader department store, who has joined the
Second Ohio Artillery. He expects soon to
leave for France.

Miss Hirsch, of the Silverstone Music Co.,
was surprised a few days ago to meet again a
customer to whom several months ago she sold
a large model Edison machine. The man re-
appeared as a customer and at first offered no
explanation. Before the deal was completed
he explained that he lived in Wellsville, IlI., and
that during the May cyclones his house way
all but upset and almost everything in it
wrecked except the Edison machine, which was
unmoved and undamaged. A few weeks later
he sold the machine to his brother, hence his
reappearance as a customer.

Mark Silverstone, Edison jobber, and J. W.
Medairy, of the Grand Leader department store,
attended the convention of Edison dealers in
New York. They went across the lakes on
their way East and came down the Coast by
boat on their way back. They were enthusiastic
over the meeting itself.

Irby W. Reid, manager of the Columbia Co.,
recently tried an auto trip out in the State as
a means of meeting the trade and getting ac-
quainted with the country generally and re-
turned quite enthused over the means of travel
and the general outlook.

Manager Guttenberg, of the Vocalion depart-
ment at Aeolian Hall, has been trying a new

GRAPHITE PHONO

M SPRING LUBRICANT

llsley’s Lubricant makes the Motor make good
1s prepared in the proper consistency, will not run out, dry up, or
come sticky or rancid. Remains in its original form indefinitely.
(Ask the manufacturer who uses iL)
MANUFACTURED BY
ILSLEY-DOUBLEDAY & CO., 229-231 Front St., New York

Established 1853

form of solicitation on those prospects who are
entirely complacent, who agree that your goods
are the best and your house is perfect, but who
are “not quite ready” to buy. His plan is to
call them by phone and say something like this:
“This is the manager of the Vocalion depart-
ment. Our salesman, Mr. ..... .., has
been talking over your inclination to buy a
Vocalion, and this morning we discovered in
stock a Vocalion which we think will please
you. The tone appears to be exactly what you
want. I have set this aside for the present,
and would like for you to drop in and hear it.”
He says this works very well in many cases.
Of course, the instrument is properly set aside.

LOOKS LIKE BIG FALL TRADE

“Judging from the orders we have received
the past few weeks the talking machine dealers
are making plans for a splendid fall trade,” said
Philip A. Ravis, vice-president of the New York
Album & Card Co., in a chat with The Review.
“The great majority of our customers are
placing larger orders for Nyacco albums than
is usually the case at this time of the year, in-
dicating their confidence in the future.

“It seems to me that the average dealer now
realizes the importance of providing himself
with a line of albums which will prove absolutely
satisfactory to his customers. In the past it
was not infrequent for a dealer to pay little at-
tention to the quality of the albums he was han-
dling, but this has changed considerably and at
the present time the successful dealer carries a
line of albums which will give real value to the
purchasers.”

We can make castings of this nature to
your order in quantities and at attractive
prices and deliveries.

Send samples or blue prints for estimate.

' |

“INDIANA” DIE CASTING CO.

CORNELL and 11th STREETS

INDIANAPOLIS, IND.
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MEETING OF PORTLAND ASSOCIATION

E. B. Hyatt Re-elected President of Portland,
Ore., Association at Annual Meeting Held Re-
cently—Other Officers—To Draft Schedule for
Trade-in Allowances—Business Good

PorrLanp, Ore., July 30.—At the regular monthly
mecting of the Portland Talking Machine Deal-
ers’ Association held last month in the College
Room at the Hazelwood, when the annual clec-
tion of officers for the ensuing ycar occupicd the
intportant part of the evening, L. B. Hyatt was
uranimously re-elected president, D. C. Preston,
of Sherman, Clay & Co., vice-president, and I.
\V. Lane, of Eilers Muisc ITouse, secretary and
treasurer.

President Hyatt was asked to confer with the
local Edison, Columbia and Victor jobbers and
arrange a trade-in allowance schedule for dis-
continued type Edison, Columbia and Victor ma-
chines. The dealers have had in their possession
during the past year similar allowance lists and
the old-time practice of the dealers bidding on
an old machine to be traded in has been done
away with. Instead, all dealers know the fair
market value of the different types through these
lists and do not try to get the business from
cach other by out-bidding the competing firm.

Miss Elizabeth O’Connor, of the cducational
department of the Victor Talking Machine Co.,
was a guest of the association and gave a very
interesting talk on the necessity of giving the
educational value of the Victrola serious con-
sideration. Miss O'Connor has done some splen-
did work in the schools of this city and madec
many friends among the dealers and school
pecople.

Herbert Shocmaker, formerly with the Victor
Co. and now head of Sherman, Clay & Co.’s
Portland wholesale department, has just re-
turned from a trip among their dealers in east-
ern Oregon and JTdaho. He reports unusual
business activity prevailing in the surrounding
territory and is looking forward to the largest
year's business in the history of his firm.
Through the efforts of Mr. Shoemaker, Sherman,
Clay & Co. have been holding weekly meet-
ings at their wholesale department in the Blake
McFall Building, inviting the dealers to attend
a course in Musical Appreciation, under the
direction of a very prominent musical authority,
Mr. Goodrich.

James L. Loder, manager of the Wiley B.
Allen Co.’s talking machine department, reports
business is fine, the sales running much larger
than the ‘corresponding month last year. Mr.
Loder left for his vacation the latter part of
this month, going to a convention in QOakland,
Cal,, as a delegate of the Portland Ad Club
and from there to the beach where he will spend
the balance of his vacation.

Miss Mildred Stephenson, of the record de-
partment of the Wiley B. Allen Co., has returned
from a two weeks’ vacation at Seasidec.

A very large shipment of Pathé machines
reached Portland recently consigned to M. Seller
Co., a very large concern of this city.

Among the new machines to make their ap-
pcarance on the Portland market are the Brooks,
handled by the Olds, Wortman & King Dry
Goods Store; the Concert machine. carried by
Edwards Furniture Co.; the Windsor, handled
by Jennings & Sons’ Furniture Co. and the

srunswick, represented by themsclves in their
store on Fifth and Ankeny streets.

H. Johnson, formerly manager of Mecier
& Frank Co.s talking machine department, is
now located on his farmn a short distance from
Fugene, Ore.

The Edison Co. has taken over the jobbing
interests of the Pacific Phonograph Co. and has
been very busy arranging its stock to meet the
increasing demand for its machines and records.
Mr. Marshall, of the Edison Co. and E. J.
Condon, the local manager, have had more than
their share of good hard work, due to the shift-
ing and receiving of very heavy stocks. Mr.
Marshall says it will only be a matter of a short
time until they will fill orders 100 per cent.

C. P. Little, formerly manager of Sherman,

Clay & Co.'s Portland talking machine business,
is now connected with the O’Connell Lumber
Co., of this city.

Miss M. R. Gibson is now head of Meier &
Frank Co.’s talking machine department, which
carrics a heavy stock of Victors, Edisons and
Columbias.

BOOKING SOME LARGE ORDERS

The Mutual Talking Machine Co., New York,
manufacturer of Mutual tone arms and sound
boxes, has been receiving some very large orders
from talking machine manufacturers throughout
the country for their different styles of sound
boxes. The demand for the new Hub No. 3
sound box has been particularly active and one
manufacturer has placed a large order for imme-
diate delivery, stating that the hcad of his fac-
tory had made a thorough investigation of many
types of sound boxes beforc deciding upon the
Mutual No. 3 as the one which best met all their
requirements.

1f some people should ever try to swallow
their pride they would choke to death.

CARLIN MUSIC CO. STORE BURNED

Indianapolis House Suffers $15,000 Fire Loss—
Business Continued as Usual

INpiaNAroLis, IND., August 1.—Fire caused a
loss of $15,000 in the salesrooms of the Carlin
Music Co. last Wednesday night. The fire
started in a pile of rubbish under a wooden
stairway in the rear of the piano company’s
building and burned its way through a window
in the new demonstrating rooms.

Forty-nine pianos, including grands and
players, and twenty talking machines, the ma-
jority of which were large models, were de-
stroyed. The loss is covered by insurance.

The fire was brought under control before the
front of the store was damaged, so the com-
pany was able to continue its business. Orders
have been placed to refill the salesrooms with
new talking machines and pianos and work will
be begun immediately to repair the salesrooms
and demonstrating rooms.

Energy is just enthusiasm harnessed to your
job.

Be a Mozart Dealer This Fall

STYLE A
leight, 4515”
Width, 17
Depth, 21”7

Retail
Price
£35

Mozart 10 in. and 12 in. records are
increasing dealers’ sales fourfold.
August supplement ready to be
mailed.

Price, T5¢

I Was Never Nearer Heaven in
My Life \
(Clarke-Snyder

Retail
Price
$100

STYLE C
Height, 47"
Width, 23"
Depth, 24”7

MOZART TALKING POINTS

{ A complete line of machines
retailing from $15 to $100.

‘]] A line of records that are

ready sellers.

‘]] A factory that is. thoroughly
equipped to fill your orders.

€ A proposition that is based
on strength and stability.

Write today for open territory

Mozart Talking Machine Co.

J. P, Fitzgerald, President
2608-2618 No. 15th St., ST. LOUIS, MO.

CekTe .~
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MILWAUKEE TALKING MACHINE MEN TO SHOW AT “SALON"

Anna Wheaton once more! This famous musical
comedy star’s record in the Columbia September list
gives the Columbia dealers something to look for-
ward to in the way of profitable business.

Columbia Graphophone Co.
Woolworth Building, New York

If Plans Mature Will Open October 1 at the Aud.torium for a Week—Business Continues Satis-
factory—Military Movements Stimulate Demand for Machines and Records—News of Month

MiwAukee, Wis, August 8—Beyond their
rather feverish cfforts at preparedness—to ob-
tain a sufficient supply of machines to cover
their needs until at least the end of the year,
the talking machine dealers of Milwaukee are
particularly interested in an event, which will
take place in October, that will unquestionably
be the biggest thing the local trade ever has
known. It is Milwaukee's first Music Salon.

Unless present arrangements should be seri-
ously disrupted between now and October 1, the
Milwaukee Association of Music Industries will
stage a comprchensive “Music Week” celebra-
tion, an exposition of the music trades, and at-
tempt to organize at the same time a Wisconsin
State Association of the music trades. At the
moment that this is being written, plans have
assumed an advanced stage and conditioned only
upon fhinal action to he taken at the regular
monthly meeting on Thursday, August 16, it is
practically safe to say that the project will be
carried out.

The plans contemplate the use of the entire
main arena of the Milwaukee Auditorium, which
covers a squarc block, for exhibits of talking
machines, phonographs, pianos, small goods,
musical merchandise of all kinds, records and
rolls. It will open on Monday cvening, Octo-
ber 1, and he open six full days, concluding Sat-
urday evening, October 6.

The talking machine men of Milwaukee, who
form a class of cnthusiasts cqualing the piano
merchants as members of the Milwaukee Asso-
ciation, belicve the cxposition or “Salon,” will
be one of the most profitable ventures in which
they have cver been privileged to participate.
The show will be a real community affair, de-
void of factionalism, petty jcalousy and such
other factors that commonly undermine the
niost favorable cffect of any organization cf-
fort that is not whole-hearted. The dealers of
Milwaukece, since the organization of the Music
Industries Society, have come to be fricnds, one
and all, and they are entering the show project
with all the assurance possible that they are
in it for mutual benefit. and mutual welfare
alone.

But—more about the show later.  The imme-
diate concern is to forcstall any possibility of
running short of machines, records and supplies
during the coming fall and holiday season. The

orders placed with jobbers in Milwaukee during
rccent weeks, if taken as a period, loom up
mouvmentally against the purchases made in
any similar period in history. Every dealer is
anticipating his wants, fearing that when the
country really gets moving on a war basis, that
transportation facilities will be badly lacking,
manufacturcrs unable to crawl through the con-
gestion, and the dealer left without that with
which he does business—stocks.

Business during July, and so far in August, has
been satisfactory At least, the volume has
been maintained to about the level of former
years. It wsually is not large at midsummer.
Dcalers express satisfaction that the overwhelm-
ing rush for machines of the early months of
the ycar has been checked, for now they are
able to breathe freely once more and have time
to think of the future.. It also g.ves oppor-
tunity to accumulate stocks for the big rush
that is bound to come as soon as the hot weather
is over and peoplc once more begin to think
of the days and at the hreside at
home.

Many Machines and Records for the Soldiers

A large number of machines, generally of the
smaller types, have been purchased during the
past month by public-spirited citizens and or-
ganizat.ons for presentation to the various units
of Wisconsin's military offcring to Uncle Sam.
Fhis State is furnishing six regiments of in-
fantry; onc of cavalry: one of artillery; bat-
talions of cngincers and signal corps, a total
of about 10,000 men. The purchases of ma-
chines also call for a large supply of records of
all kinds. Dealers have been very liberal in
helping to make these gifts to the sold.er boys
possible.

Sales of records during the tast month have
been stimulated by patriotic motives all along
the line. One sourcc of new record business
that is somcwhat out of the ordinary is that
ercated by the many gifts of records to military
units by individuals. Generally thesc are rec-
ords that have beent in their possession for
some time, and they are being replaced imme-
diately with new records.

Wisconsin a Center for Cabinet Making

The State of Wisconsin is becoming more and
more prominent as a talking machine manufac-
turing center, particularly in the direction of

evenings

PERSONAL SERVICE

The members of our Company are always available and
will gladly see you personally or write you at any time we
can possibly serve you.

Why not communicate at once with us?

BADGER TALKING MACHINE CO. i

VICTOR DISTRIBUTORS

135 Second Street
WIS.

building the woodwork for machines. The State
has some of the finest hardwood timber in the
world, and is filled with woodworking industries.
It is a notable fact that many concerns formerly
manufacturing furniture and fixtures for sa-
loons and bars have turned to the talking ma-
chine cabinet field to occupy their capacities
since the prohibition movement has made Ircavy
inroads into their established trade.

The Caloric Co., Janesville, Wis., a big maker
of fireless cookers and fixtures, has recently
taken large contracts for manufacturing phoiro-
graph cabinets. The former \Wisconsin Seat-
ing Co, New London, \Vis., now owned by
the Edison interests, now builds phonographs
exclusively and has enlarged its capacity so that
it will be possble to produce 100,000 cabincts
during the coming year. Thisx means 9,000 cab-
inets a day, and the use of 3,000,000 feet of line
lumber.

The Republic Phonographic Co., Manitowoc,
Wis., filed articles of incorporation on August 2.
The capital stock is $200,000, and the objects
are to manufacture and sell phonographs, mu-
sical instruments, oftice and store furniture, etc.
Frank B. Keefe, 1" C. McCullough and Alton
Ripley are the backers.

A first and final dividend of 2% per cent.,
amounting to $126, has becen declared in f{avor
of the Brown Cabinet Mfg. Co, Milwaukee,
formerly a well-known manufacturer of cabinets.

The downtown field will be invaded about
the middle of \ugust by a talking machine con-
cern that has “made good” in a large mcasure
in the northwestern district of the city. It is
the Kesselman-O Driscoll Co., 1920 Fond du l.ac
avenue, Victor dealer. The new location is at
258 West \Water strect, on one of the prin-
cipal lower west side thoroughfares. The
“K-O"” Co. has built up a remarkable business
in its uptown store and ought to fare equally
as well downtown. L. M. Kesselman, presi-
dent of the company, is one of the leaders in
the Milwaukec .\ssociation of Music Industries.

Sonora Machine in Big Restaurant

Charles J. Orth, 504 Grand avenue, one of the
largest Sonora rctailers in the Middle West, is
receiving much valuable publicity through a new
“stunt” arranged by W. H. Heise, sales manager.
A Sonora Elite, type 175, has been installed in
the Empire Cafe, Grand avenue and West Watcr
street, a well-known restaurant, and is accomn-
panied by thc Empire Orchestra of ten picces
in four or five mumbers cach cvening. Mr
Heise has been ablc to harmonize from tcn to
twelve records, such as those by McCormack,
Gluck, the Lucia Sextet, and other classics
with the orchestra, and the effect has been really
wonderful.

To enable each class of membership to act
upon such questions as are exclusively its own,
without interference, the Milwaukee Association
of Music Industries recently amended its by-
laws to the effect that on purcly talking machine
matters, voting shall be restricted to such mem
bers who deal in talking machines; on records,
only to those dealing in records, and on pianos
only those who deal in piangs.
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SOSS

TALKING MACHINES

We will be pleased to send you our new catalogue “T”

SOSS MANUFACTURING COMPANY

435 ATLANTIC AVENUE

For fine Cabinet work

HINGES

preserve the beauty of well-designed and finely finished

PIANOS
PLAYER PIANOS 'AND BENCHES

They are made in numerous sizes for these particular purposes. [SOSS| HINGES are

simple, strong and durable, easy to install and are an improvement on any class of cabinet work.

MUSIC CABINETS

BROOKLYN, N. Y.

BUFFALO TRADE CONCENTRATING ON FALL PROSPECTS

Retailers Making Efforts to Stock Up With View to AvoTiing Probable Delays in Future Deliveries
—W., D. & C. N. Andrews Become Sales Agents for Automatic Top Release

Burraro, N. Y, August 4—Buffalo talking
machine dealers are trying to forget the pres-
ent heat wave, which has made this city gasp
for breath, and are concentrating their atten-
tion on the prospects for fall trade, which they
declare promises to be a record-breaker. The
confirmed pessimist cannot get a hearing these
days, for even a casual observer cannot fail to
note the evidences of prosperity. Intensified
action in trade circles is the rule at present,
and the dealers are setting the stage for a drive
for business, which promises to be the greatest
in their history. In view of expected freight em-
bargoes on account of the war they have placed
substantial orders for early deliveries. Of
course, the sharp thorn in their sides is the
shortage problem and this disturber seems dif-
ficult to suppress.

Eugene Widmann, president of the Pathé
Fréres Phonograph Co., recently visited Vietor
& Co., jobbers of the Pathephone. He was
impressed with the appearance and methods of
the local firm and paid the company a high
compliment for its successful handling of the
Pathephone business in this territory.

“Our summer trade has been exceptionally
good,” said W. R. Gardner, manager of the Vic-
trola department of J. N. Adam & Co. E. A.
Stuermer, of Mr. Gardner’s sales force, has been
drafted. Floyd Barker, another salesman, has
euntered the Federal military service.

W. D. & C. N. Andrews have made arrange-
ments to act as sales agents for thc United
States for the Automatic Top Release. This
release is designed to eliminate the necessity
of releasing by hand the brace which holds up
the cover of the Victrola. It is simple of con-
struction and easily applied. Their advertise-
ment shows a cut and description of this little
device, will be found on this page.

Buffalo talking machine dealers have been
advised by the postmaster of this city to post
their mail without waiting for batches to accu-
mulate at the end of the day. It is said that
if the business mail is held up until a late hour
the postal clerks are so swamped that train
connections are often missed.

The Kaeppel Piano Co. of 1255 Jefferson
street is featuring the Victor line. The mem-
bers of the company are Martin, Carl and Alvin
Kaeppel, brothers. The first-named takes care
of the talking machine end of the business.

The talking machine trade is represented in
the membership of the Batavia Chamber of Com-
merce. Members are fined 25 cents for absence
from any meeting unless excused and the tardy
ones are penalized a penny.

Robert L. Loud is fcaturing Victrolas in
“camp, canoe, veranda and drawing room
models.” H. G. Towne, manager of the Vic-
trola department at this store, has returned
from a delightful motor trip through New York
State.

L. B. Adams of the Adams-Koenig Piano Co.
has two sons who have joined the colors. Rob-
ert B. Adams, an officer in Troop I, has been
drafted into the Federal service. His brother,
John, has joined the Aviation Corps.

Talking machine dealers and other citizens of
Niagara Falls have waged a successful fight to
induce the Government to continue Fort Niag-
ara as an officers’ training camp. Worth-while
business comes from the young men at the
camp. Their record trade is especially heavy.

Employes of the Kurtzmann Piano Co., Vic-
tor dealers, will not hold an outing this year.
Their picnic fund has been given to the Red
Cross.

Dansville dealers recently closed their stores
for a day, The occasion was a civic holiday in

honor of the_ departure of seventy-five young
men of the village, who had enlisted. 1

T. A. Goold and G. A. Goold of Goold Bros.,
Victor dealers, are motoring through New
York State and a section of Canada.

The talking machine stores will be specially
decorated in honor of the Eagles’ national con-
vention in Buffalo the week of August 13.

To cover judgment obtained against him in
a suit over a contract to sell automobiles, G. H.
Poppenberg, who handles talking machines,
recently gave to Sheriff Stengel a check for
$40,000 and interest. Mr. Poppenberg fought
the action in the Court of Appeals.

“America first” was featured in the pro-
gram at the music week festival at Chau-
tauqua. This stimulated the sale of patriotic
records in this territory. The sale is also helped
by the community singing and band concerts
in Buffalo, where pleas for enlistments are
made.

Mr. and Mrs. Hoffman, of the Hoffman Piano
Co., have returned from their vacation at
Angola. They have taken on the Sonora
agency. Miss Anna Gortcig, bookkeeper at this
store, spent her vacation along the St. Law-
rence River.

W. Howard Webb has built a soundproof
room at the rear of his store for the demon-
stration of the Rishell talking machines and
records and the Emerson and Par-O-Ket rec-
ords. He has also redecorated his store.

MRS. EDISON AIDS SINGING

Orancg, N. J., August 4—Mrs. Thos. A. Edison
is sponsoring community singing at Eagle Rock
Park, near Orange. The band from the Edison
laboratories gives a concert at 4 p. m. every
Sunday afternoon, which is followed by an
hour’s singing. Residents in this locality are
taking much interest in the affairs, and every
pleasant Sunday the park is crowded with a
throng of music lovers.

Here Is What Everyone Wants

brace holding up cover.

An Automatic Top-Release

For Victrola Xl and all larger types. Eliminates touchipg
Simple in construction and easily
attached. Guaranteed to work perfectly. Order sample now.

Price, Nickel Plated $1.25, Gold Plated $1.75

Liberal discounl to. dealers and jobbers
Sold only through Victor Distribulors

W. D. & C. N. Andrews, Buffalo, N.Y.
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Otto Heineman Phonograph Supply Co.

25 WEST 45th STREET, NEW YORK
FACTORIES, ELYRIA, OHIO—NEWARK, N. J.
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INCORPORATED

SEATTLE CINCINNATI TORONTO

The Last Word in Tone Arm Perfection

Meisselbach 4

Tone Arm
No. 95

In position for playing vertical
cut records

In position for playing lateral
cut records

A universal tone arm that is
guaranteed in every detail. This
tone arm is being used by lead-
ing manufacturers, and is giving
splendid service.

j_ Order Now For Fall
=

Tone Arm and Sound Box in neutral position,
ready for the insertion of the needle.

Heineman Tone Arm
No. 2

During the past two years this universal tone arm has been
adopted for use by manufacturers who demand tone quality and
artistic appearance. It has ‘‘made good’ and is recognized as
a leader in the “tone arm” field.
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PALATIAL FIFTH AVENUE WAREROOMS OF COLUMBIA CO.

Opened Recently in New York Rank Among the Most Unique and Artistie Devoted to the Sale
of Talking Machines to Be Found in The World—Visitors Enthuse Over Its Beauties

One of the most important events in local
talking machine circles during the past few
years was the recent opening of the new mag-
nificent warerooms of the Columbia Grapho-
phone Co. at 411 Fifth avenue, New York. Il.o-

- “HL W

H%

Exterior Columbia Co. Warerooms
cated at the corner of Thirty-seventh street and
Fifth avenue, directly facing Tiffany’s, of world-
wide fame, this new home of Columbia products
is already being recognized as one of the show
places of the Fifth avenue shopping district.
The new home of the Columbia products was
completed on July 9, and formal invitations
were mailed to the music loving public to at-
tend the informal opening of the company’s new
shop, where “an interesting line of newly de-
signed Grafonolas will be presented.”

Thousands of visitors called at the warerooms
in response to this modest invitation, and oie
and all were astounded at the radical difference
which characterized the new store, as com-
pared with the average talking machine ware-
rooms. “Unique” was onc of the many terms
applied to the decorations and furnishings, but
this term hardly does justice to the magnificence
and rare beauty of every single dctail in this
Fifth avenue shop.

Upon entering the warerooms the visitor is
received in a high vaulted reception room where

walls are covered with heavy oak panelings,
and blazoned with carved figures, much of which
is a reproduction from the walls of Hoghton
Tower. In the middle space of the floor under-
neath Speke Hall’s famous six-light oaken chan-
delier stands a long, ponderously solid and yet
gracefully carved table of the Elizabethan
period. Against the walls on the four sides
stand four pieces of furniture; a low, many
drawered table of the William and Mary style;
opposite, a tall voluminously generous cabinet
of the Jacobean period; further down this wall,
a Gothic dowry chest bears heavily on the floor,
and opposite this stands one of the oldtime low
boys.

The visitor is naturally curious as to the loca
tion of the Grafolonas, and this curiosity is
appeased when one of the salesmen throws open
a panel in the Jacobean cabinet, and discloses

Stairway Leading to Mezzanine Floor
in this century old setting the most modern per-
fect music reproducing mechanizm. This also
applies to the other pieces of pcriod furniture
in this Old English room, for the pressing of a
secret lever opens the panels of each picce of
furniture, and discloses a Grafonola with record
compartments—a surprise to the investigator.

From the main re-
ception room on onc
side runs back a gal-

lery, off which four
smaller rooms open
Each of these rooms
is devoted to a certain
period style of furni-
ture with which every
appointment is in ac-
cord. In this manner
each person is able to
see exactly how the
Grafonola will fit in
with the predominat-
ing style of the home’s
furnishings. These
period style Grafo-
nolas range in price
from $250 to $2,100,
and i style from the
plainest to the most
ornate. They include
the Ttalian Renais-
sance, the Jacobean,
the Gothic, the
Queen Anne, the

the Old English appointments give an atmos-
phere of many centuries ago. Here the light
streams through tall, small-paned windows, sim-
ilar to those of ancient Agecroft Hall. The

Record Salesroom on Upper Floors

various Chippendales,
the William and Mary, the Adam family de-
signs, the Elizabethan, Louis XVI, and thke vari-
ous Oriental styles.

The entire first floor of this unique shop is

given over to the artistic setting of period style
Grafonolas, but the practical side is always
there. Thus a part of the oak paneling in the

View of Reception Hall on Main Floor
back of the reception room slides back, and an
elevator is waiting to convey visitors to the sec-
ond floor. This elevator runs up behind a
mirror so perfect in its reflection that it seems
merely a continuation of the room’s oak panel-
ing. By the side of the elevator is a richly
balustrated stairway, a reproduction of the noted
Grewe Hall staircase, ascending to a balcony
forming the mezzanine floor. Here the sales
and clerical staff has its office, from where all
those entering the reception room ean be seen
and immediately taken care of

The second floor of the new Columbia shop
houses most luxuriously a complete line of the

N

View of One of the Galleries
regular Columbia Grafonolas, as distinguished
from the Art period styles shown on the first
floor. There are twenty-one demonstration
rooms on this floor, each spacious and fitted
up for a private showing of the Grafonola
These rooms are all equipped with a modern
ventilating system that insures perfect comfort
for all visitors.

By utilizing the most up-to-date means of
filing there are also placed on this floor 18,000
Columbia records. On the counters under-
neath plate glass are descriptive lists of the rec-
ords so that they are always in sight as sug-
gestions to purchasers.

The Old English style of the first floor is
carried to the second in a concert hall which
(Continued on page 61)
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Pathe Pathephones from $25.00 to $225.00

FEvery model equipped to play all makes of disc_records. Profitable
and choice agencies in our territory still open. Write us at once as
our representatives are closing up open ferritory every day.

“Full stock of machines and records always on hand”

G. SOMMERS & CO., minesora

Pathephone Distributors
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PALATIAL COLUMBIA WAREROOMS
(Continued from page 59)

stretches along the entire Fifth avenue front of
the new shop. An audience of two hundred can
be seated herc in comfort before the slightly
raised platform, and it is planned to give in-
formal Grafonola demonstrations in this concert
hall during the coming fall and winter.

Throughout this new shop there is an atmos-
phere of refinement and artistic conception
which makes these warerooms distinctive to a
degree. The decorations and furnishings form
an appropriate setting for the magnificent Co-
lumbia Art Grafonolas. although the practical
and efficient side of retail merchandising has
been well taken carc of throughout the estab-
lishment.

The Columbia Co. is to be congratulated upon
its initiative in erecting a Fifth avenue shop
that is already well on the road to country wide
fame, and these new warerooms are destined to
becomce a Mecca for music lovers. H. E. Speare
is manager of the new shop, and is assisted by
an cxceptionally capablc staff of sales people.

TO ISSUE A NEW CATALOG

Bay Crty, Mich., Angust 7.—The Delpheon Co,
of this city, manufacturer of the Delpheon line
of phonographs, expects to issue a new catalog
within the next fortnight. R. W. Gresser, sales
manager of the company, has been devoting a
considerable portion of his time to the prepara-
tion of this catalog, which will be one of the
most attractive that has been published in the
talking machine trade during the past year.
The company has made a change in the me-
chanical equipment of this product whereby all
Delpheon machines will be equipped with a
straight tonc arm and furnished with two sound
boxes, one to play lateral cut records and the
other to play vertical. This will do away with
the use of the universal tone arm which has
heretofore been used on this machine.

The company has also been cxperimenting
for many months on the perfection of its am-
plifying chamber, and after nine months of lab-
oratory work it now states that it has perfccted
a sound chamber which embodies unusual merit
and tone guality. All machines shipped from
now on will be equipped with this new horn
and two sotind boxes.

MOVED TO NEW QUARTERS

The D. J. Parks talking machine and piano
storc at Rice Lake, Wis., has been moved into
new quarters occupying a fine new busincss
block on the most prominent corner in that
city.

GROUP OF SUCCESSFUL DEALERS

Handling the Victor Line in Eastern Pennsyl-
vania Are Pictured on This Page

A visit to the establishments of somc of the
Victor dealers in Eastern Pennsylvania reveals
a group of progressive, successful retail mer-
chants whose success may be attributed largely
to the fact that they appreciate the value of

Hyman Landau Harry Michloskey
rendering service to their patrons, and are
enthusiastic in their admiration of Victor prod-
ucts.

Hyman Landau and Harry Michloskey, pro-
prictors of Landau’s Music and Jewelry Store,
Wilkes-Barre, Pa., are among the leading retail
dealers in this thriving city. These two Victor
enthusiasts rccently visited New York in com-
pany with five other Wilkes-Barre merchants,
including a Ford automobile dealer. They con-
cluded their New York visit by making arrange-
ments to drive back to Wilkes-Barre with seven
Ford cars, thereby ren-
dering practical assist-
ance to their local Ford
dealer, who had been
unable to secure his
automobiles because of
congested freight con-
ditions.

Mrs. J. H. Lanterman,
Stroudsburg, Pa., has
the honor of being the
only Victor dealer of
the fair sex in that sec-

Mrs. J. H. Lanterman tion of the State. Sheis
thoroughly familiar with every phase of Victor
merchandising, and one of her hobbies is the
rcudition of maximum scrvice to her patrons.

“Jack” Davis, managcr of the Victor Depart-
ment of Stoehr & Fister, Scranton, Pa., is the
tenor of the popular “Electric City Quartet.”

He is well known in musi-
cal and commercial circles )
and has been very success-
ful in devcloping a Victor
clientele for his depart-
ment.

“Al” Williams, manager
of the Victor department of
Ackerman & Co., Scranton,
Pa., is an ardent canoeist,
and when he is not busily
engaged selling Victrolas
and Victor records, he may
be found at the boathouse
of the Scranton Canoe
Club, Lake Winola.

One of the most success- d Sl
ful Victor representatives Al Williams
in Pennsylvania is the firm of Wm. H. Keller
& Son, Easton, Pa. George Keller, Jr.,
a member of the firm, is at the head of the Vic-
tor department and his familiarity with the Vic-
tor business has been a leading factor in the
signal success achieved at the company’s Victor

Jack Davis
warcrooms.

Geo. Keller, Jr.
This department is equipped with
ten soundproof booths, which is generally recog-
nized as one of the finest Victor installations
in the Eastern section of Pennsylvania.

REPORTS AN INCREASING BUSINESS

Inp1avarorts, INp, August 3.—Evidently talking
machinc manufacture in this part of the West is
rapidly growing, for George H. Buckley, general
manager of the Indiana Die Casting Co., of
this city, reports that a rapid increase is being
made in the amount of work his firm is turning
out for machine manufacturcrs in Indianapolis
and neighboring territory. The company makes
reproducers, tone arms and tonc arm parts and
bas ample facilities for turning out quantities
of high grade work. A special feature is made
of handling talking machine parts on special
crders.

There’s a Real Profit in
Every Set of Ready File
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Send for a sample set today and
prove it. Cash in on the big
demand for this simple, inex-
pensive talking machine neces-
sity.

If you don’t sell it within 30

days send it back. Ifsold (as it
will be) we’ll bill you through
your distributor. Send no
money, but send your distribu-
tor’s name. Get in on this,
Our sales plan helps YOUR
profits.

The READY FILE CO., Inc.

Indianapolis, Ind., U. S. A.

“No record pile with Ready File”
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THE NEW EDISON DIAMOND AMBEROLA

MODEL 50

RETAILS FOR $50

The New Edison Diamond Amberola
line, with instruments retailing at $30,
$50, and $75, and the wonderful, “true to
life’”” Blue Amberol Records, presents an
impregnable front to the competition of
cheap, made-to-sell talking machines.

Don’t forget the “Genuine Diamond
Stylus,” the wonderfully delicate Edison
reproducer and the practically indestruc-
tible records.

Complete information will be furnished by

THOMAS A. EDISON, Inc.

Amberola Department

Orange, New Jersey
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“Cut-Outs” of Human Figures Will Attract

Crowds to See Your Window = =

This is the sixth of a series of articles on window display
written by Ellis Hansen, who is recognized as one of the
most practical designers of talking machine window -dis-
plays in the United States, having during his career been
connected with Sherman, Clay & Co., San Francisco; the
Victor Talking Machine Co., Camden, N. J.; Lyon & Healy,
Chicago, and the R. Wurlitzer Co., Chicago. There is no
man in the trade so well equipped to tell dealers how they
may utilize their windows to the best possible advantage as
a business producer, We consider ourselves fortunate to
have secured the services of so valuable a man and we
feel sure that his suggestions will prove a distinct aid to
the dealers in utilizing their window space to the best
advantage.—Editor, 4

One of the greatest aids at the talking ma-
chine dealer’s command to make interesting and
inexpensive window displays is by the use of
“cut-outs” in connection with records. The
theatrical season will open in a few weeks and
thousands of theatrical posters will advertise a
great many musical shows all over the country
Nearly all the successful songs and musical num-
bers from these shows have been recorded and
we all know that nothing stimulates the sales of
records more than the actual appearance in your
city of the artists whose records you have for
sale. Theatrical and concert managers know
the great value of window advertising and are
more than willing to co-operate with dealers
by supplying posters, photographs and all other
such decorative material, if' you will only take
the trouble to go and sec them and make your
wishes known.

To illustrate the extent to which press agents
are willing to go to advertise their “stars” the
following actual experience of the writer might
prove interesting.

During Kubelik’s violin recitals in California
some years ago his two valuable violins, one
an “Amato” and the other oune a “Stradivarius,”
were often mentioned in the local papers on
account of the extreme care with which these
fine and very costly instruments were guarded.
A few days before Kubelik's first concert in
San Francisco 1 made a display of old violins
and Kubelik violin records. To add a touch of
kuman interest to this display, | coneeived the
idea of obtaining the two Kubelik fiddles for
exhibition purposcs a few hours cvery day dur-
ing Kubelik’s stay in San Francisco. ] went to
the press agent, who took it up with the
virtuoso, and not only did Mr. Kubelik agree
to let me have the violins but he sent his
Hindu servant, with white turban and all other
Oriental trimmings, to guard the violins while
on exhibition in the window.

It had been printed in the dailies that Kubelik
employed a Hindu who always kept his eye
en the instruments so as to prevent theft.
This aroused much curiosity among the public
and you can imagine the result with this strange
looking individual sitting on a chair in the
show window with his eyes glued on the two
instruments. Of course, the housc sold lots ol
Kubelik records and I have no doubt that the
display also helped to sell tickets to the reeitals.
Nearly all musical shows depend to a great
extent for their suecess on the billboards
While the designers of theatrical posters recog-
nize the necessity of a poster being so simply
_designed thdt “he who runs may rcad,” they
also make it in many cascs so attractive in color
and line that one often is forced to stop and
admire. That's why these posters arc so
splendidly adapted for show windows. The
advance agent will gladly furnish you with
posters if you explain your purpose. RBe sure
to get sueh as have some relation to the ree-
ords you want to advcrtise.

First, mount the pictures on cardboard, using
ordinary flour paste, which you can procure
from any wall paper store. Let it dry for a
few hours and then procced to cut it out with a
sharp knife. Then tack on the back a thin
strip of wood to support the “cut-out.” Use
your own judgment in arranging the figures,

but be sure to connect them with your records
so people will understand the relation. One or

more such “cut-outs” will convey a forceful mes-
sage not only to the ones that have seen the
show but to every one interested in light opera.
In my long experience as a decorator 1 have
ocen exceedingly successful with such displays.
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By Ellis Hansen

cardboard and carefully cut out, they were
lightly tinted in natural colors. On the bottom
of the figures were signs with the names of
the dances—Tango, hesitation and maxixe.
T'he lanterns in American colors were obtained
in a 10c. store.

The headlines of the sign in the center read:

A Hansen Window Showing the Effective Use of “Cut-Outs”

“Cut-outs” can also be niade from photographs
or even from good “halftones.”

The illustration shows an carly fall window
in which the three “cut-outs” form the most
important feature. This display was designed
when the Victor Co. featured the Castles in
their national advertising campaign in the daily
papers, illustrating the different dance steps in-
troduced by these clever artists. I obtained the
photographs from the manager of “Watceh Your
Step,” the show in which the Castles appeared
at the Illinois Theatre here in Chicago. 1 had
these three photographs enlarged by the “solar
print” process, an inexpensive thing, and made
them three-quarters life size, as full life size
would appear too heavy for the size of the win-
dow. After the prints had been pasted on

“After your vacation—go on with the dance.”
The window contained only two Victrolas and
a4 number of modern dance records. The back-

ground was a painted drop curtain with an
ornamernital gate in front and made an ideal

setting for the dance figures.

The display created a great deal of interest
and has been illustrated and favorably com
mented on in “Printers’ Ink” and other well-
known advertising journals.

In my next article I will go further into the
method of obtaining these valuable “cut-out”
display windows

The Superior Phonograph Co., of Dayton, O.,
is opening a new retail store on South Ludlow
street.

SCHUBERT PHONOGRAPH

SCHUBERT RECORDS

Dealers know we never offered the Schubert Phonograph

g‘:,‘llul‘f,',}j
[

got them RIGHT.

for sale until it was PERFECT.

NOW we offer the Schubert Records because we have

DOUBLE-FACED—ONE PRICE, 75c. RETAIL

HIGH-GRADE, UP-TO-DATE ARTISTS

Write to-day for first list of records, ready September 15th.

The Schubert Phonograph plays any disc record better than you ever heard it played.

The Schubert Record is the highest grade Record possible to make and gives splendid results.

Onr plan is one exclusive dealer in a locality,

Printed matter and information on reqnest

THE BELL TALKING MACHINE CORPORATION

Offices and Show Rooms, 44 W. 37th St., New York

Factory, 1to 7 West 139th St.

LOCAL TERRITORIAL DISTRIBUTORS
Schubert Phonograxh Distributing Co., 308 Li(ceum Bldg., Pittsburgh, Pa.

Ryan, 3231 Troost Ave.,

ansas City, Mo.
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An impressive catalogue Tbe ReCOrd

of 150 pages, containing
2000 selections of Popular,

Dance, Instrumental, Oper- That Commands

atic, Band, Orchestra, and

w2 | ATTENTION!
The Machine § ——-—-'"-1
Six Models

$25(-)-(-)- to 3 1 90(-)2

Not an assembled or jobbed
product. Every part manufac-
tured by us, assuring you the

Ideal Proposition

Investigate
Write for Details

Then Judse for Yourself

The fall will soon be here, and big business knocking at your door—
Turn to the right, write us, and l@t us show you how you can travel
the road that will lead you to big profits and permanent incomes.

EXCLUSIVE TERRITORY FOR DEALERS — ACT QUICK! -

THE IMPERIAL TALKING MACHINE CO.

Main Office and Factory: 9 VANDEVEER AVE., WILMINGTON, DEL.

RECORDING LABORATORIES AND SHOW ROOMS PACIFIC COAST DISTRICT—STERN TALKING MACH. COR.
35 West 31st Street, New York City 1085 Market Street, San Francisco, Cal.
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TALKING MACHINE TRADE IN DETROIT IS PROSPERING

The Demand Particularly for Records Is Remarkable, and Patriotic Numbers Have the Call—To
Exhibit at State Fair—Staff Changes and Other News of General Interest

DetroiT, MIcH., August 9.—If there is one
branch of the musical business that has pros-
pered during the past sixty days it is the talking
machine line. And especially do we refer to the
record end. It's surprising the number of
records that friends have been buying for the
boys in the training camps, as well as patriotic
records and stirring marches for the home. Any
parents with sons in training feel it a sort of
duty to play and listen to patriotic numbers.
Stirring marches and patriotic selections that
have been lying idle on the shelves for many
months are all disposed of and new orders
placed.

The talking machine industry is in good shape
as far as Detroit is concerned. Dealers report
good business, better than a year ago, and do
not look for war to interfere in any way with
sales. In fact, there isn’t a dealer whom we
have met who is not stocking up for fall with
more merchandise than he has ever done. The
wise dealer will not take a chance of bad freight
shipments in the fall, but will get in his mer-
chandise during August and September.

Featuring Army and Navy Phonograph

The Edison Phonograph Shop of Detroit is
showing in its window a sample army case. One
of these was recently given to the Michigan
Thirty-first Regiment by R. B. Alling, manager
of the Edison Shop, the presertation speech be-
ing delivered to the members of the regiment
by Mr. Sweeney, one of his salesmen. To this
same regiment Manager E. P. Andrew, of the
J. L. Hudson piano store, gave a dozen books
with records, as well as thousands of needles.
The regiment and the instruments and records
are now on their way to France.

E. P. Andrews, and his son, Edward Andrews,
manager of the Victrola department of the J. L.
Hudson store, will return about the middle of
August from their automobile tour along thc
west coast of Michigan. Their families accom-
pany them on the tour. Just before lcaving for
his vacation Mr. Andrcws said: “Our salesmen
all reached their quota for July, which shows
that trade is pretty good.”

Wallace Brown, dealer in Brunswick phono-
graphs, went touring through the Adirondacks
and Berkshire mountains the last week in July
and took his family along. Mr. Brown will be-
gin a tremendous advertising campaign in Sep-
tember and continue it right up to holiday time.
He is doing a fine phonograph business and
building up a new clientele in his record de-
partment, where he featurcs the Pathé record.

To Exhibit at the State Fair

At least three or four firms in Detroit will
have talking machine exhibits at the Michigan
State Fair, which will be held in his city August
31 to September 9. Among them will be Grin-
nell’s, Hudson’s, Detroit Music Co., Clough &
Warren and Bush & Lane. It mcans that the
Victrola, Columbia Grafonola, Manophone and
Bush & Lane phonograph will be represenfed
in the displays.

Grinnell Bros., despite the summer weather,
is keeping up its Thursday afternoon recitals in
its basement concert hall. The large crowds
which gathcr to hear these recitals show that
the public can be interested. The entertainment
given at these recitals is far above many for
which there is a good admission price. The
Grinnell recitals are always free to the public.

Harry Rupp Resigns as Manager

Harry Rupp, for the past few years in charge
of the Victrola department at the Grinnell Bros.
store, in this city, and connected with the firm
for nearly fourteen years, severed his connec-
tions the last week in July. His successor had
not been appointed up to the time of writing.

Sam Lind, manager of the local Columbia
factory branch, is just as full of smiles as ever.
Sam did a tremendous business last fall for the
Columbia, but says this year will be much bet-
ter. Every dealer in Columbia machines is in-
creasing his order over a year ago.

Charles H. Grinnell, manager of the wholesale
department of Victrolas for Grinnell Bros., who
attended the annual convention of the Victor
Talking Machine Jobbers’ Association in Atlan-
tic City, enjoyed his visit immensely.

R. B. Alling, manager of the Phonograph Co.
of Detroit, attended the annual convention of
Edison dealers in New York during July.

Increasing Machine and Record Thefts

Quite a number of complaints have reached
the police department that both machines and
records are being stolen from stores in larger
quantities than ever before. Several transfer
wagon drivers have been under suspicion for
some time and several have been arrested.

Frank Bayley, handling tlie Edison, says he
is doing a fine business and adding new cus-
tomers every day.

The Detroit Talking Machine Association will
likely resume regular business meetings in Sep-

tember, after everybody is back from their vaca-
tions.

Pathé business throughout the State is ex-
ceedingly good, according to reports of the
Michigan Drug Co., now the State jobbers.
This firm is taking on high-class representatives
only and studies the individual case before sign-
ing any contracts. By fall the number of Pathé
distributors will be equal to the number of
older firms as far as Michigan is concerned.
The Michigan Drug Co. have salesmen in all
parts of the State investigating conditions and
lining up good distributors.

BRINGING OUT NEW MACHINE LINE

GosHEN, InD., August 3—C. B. Stiver and Zena
Eckleberger, of this city, are bringing out
a new line of machines and will organize a
company to manufacture it. The line will evi-
dently be an attractive one and will number
among its features a special sound box and tone
arm, which is adapted to play all makes of
records.

CONVERTO

PATENT APPLIED FOR

Talking Machine Cabinet

Remove handle of machine; set machine
into cabinet; open two front doors of cabi-
net and two doors of machine; replace
handle through cabinet—and you have an
atiractive cabinet machine, with improved
sound. Doors of cabinet and machine form

an oblong sound amplifying chamber.

Last fall and winter we were oversold.
Order early. Send today for prices, etc.

The C. J. Lundstrom Mfg. Co.

LITTLE FALLS, N. Y.
Branch Office: Flatiron Bldg.,

New York City

Sell this Separate Cabinet
—or a Combination

The cabinet alone sells easily to
present owners of $15 and $25
Victrolas. They get the advan-
tages of a cabinet machine—cover,
dust-proof record compartment,
beauty, etc.—and their machines
remain portable.

The combination of a small
Victrola and a Converto Cabinet
sells easily to many people who
can’t afford a regular cabinet ma-
chine and would otherwise buy
one of the cheaper makes now on
the market. They get a genuine
Victor and a handsome cabinet at
a combined price as low as the
cheaper, unknown cabinet ma-
chines.

You get a good profit on the
sale, and increased record business.
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The leadership of the House of Markels in the Phonograph Motor Field is now
beyond question. The achievement of the ‘Jewel-bearing Butterfly
Motor, capping the success previously made with the No.

M-2, sets a new and heretofore unattainable
standard for the mechanical
efficiency of the phono-
graph in America

The Wonder-Working BUTT@B FL‘y mgT_O_R

JEWEL-BEARING
“Runs as Quietly as a Butterfly”
SPECIFICATIONS

Beveled gear noiseless winding.
New ratchet device that prevents
3 clicking.

e (i - Balkelite intermediate gear—abso-
%' L lutely silent.

; Plays seven to eight 10-inch or five
and a half 12-inch records with-
out re-winding.

Cast iron nickeled frame.

Powerful, durable, compact, access-
ible.

Built especially for the highest-

T — grade machines.

Guaranteed in every minutest detail.

The perfection of mechanical genius
as applied to the phonograph
motor.

GUARD AGAINST DISAPPOINTMENT BY PLACING YOUR ORDER NOW.
ORDERS ALREADY ON HAND MAKE IT CERTAIN THAT WE WILL BE
UNABLE TO FILL LATE ORDERS THIS FALL

l The Markels NO M_ 2 The Most Economical and

For larger photograph of the Butterfly Motor, with illustrations of parts,
special features, accessories, etc., send for “BUTTERFLY BULLETIN.,”

Efficient Motor Available Today!

i

T e
N The Favorite with Leading Manufacturers

SPECIFICATIONS

Double-spring Motor, playing three 10-inch records with-
out re-winding.

Worm drive. Gray fibre gear.

Furnished complete, with graduated or plain regulator.
winding key of desired size, turntable stop, fibre-back

Send for Bulletin M-2 for fuller description of this escutcheon, etc., also stamped 10-in. or 12-in. turntable,
standard Motor, illustrations, etc. covered with all-wool felt.

Guaranteed to the last minute detail by the House of Markels
WRITE, PHONE, WIRE—ACT PROMPTLY TO MEET YOUR NEEDS

LEONARD MARKELS, 165 William St., New York
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TURNER MUSIC CO.’S NEW QUARTERS

Six Plate Glass Demonstrating Rooms, a Rest
Room and Other Features Included in Recent
Installation in Wallace, Idaho

WaLLacg, Ipato, August 6.-—~The Tnrner Music
Co., this city, has just completed the remodeling
of their quarters in this city and now have one
of the most attractive and conveniently ar-
ranged music stores in this section of the West.

The new installation includes six demonstra-
tion rooms with full glass panels, cach of the
rooms measuring 9 x 9 feet, and the series is so
arranged that three rooms may be thrown into
one when desired for recital or other purposes.
The rooms are finished in whitc cnamel and
green walls furnish an attractive contrast. A
special rest or waiting-room well furnished has
also been provided for the comfort of visitors
and designed particularly as a place where they
may meet their friends.

The company handles the Columbia line of
Grafonolas exclusively and carry a large stock
of both machines and records, giving a great
deal of attention to the foreign record business.
They report that trade in this line is constantly
on the increase. In its piano department the
company features the P. S. Wick and other
makes of pianos. They also handle musical
merchandise and sheet music.

W. R. Turner, head of the company, who has
been in the music business for over twenty-two
years, reports that business has kept up right
through the summer and in the matter of
Grafonolas the demand has exceeded the supply.

VICTORS FOR COL. GREEN'S YACHT

Isador Zion, the prominent Victor dealer of
2300 Broadway, New York, rccently placed a
Victor Auxetophone and a Circassian Walnut
Electric XVIII on Colonel E. H. Green’s yacht,
“U. S8.” also a substantial number of Victor
records. Mr. and Mrs. Green were naturally
enthusiastic and pleased with the Victor instru-
ments.

BUILD A VICTROLA ON WHEELS

Clever Delivery Vehicle Designed and Built by
Andrew Thomas, of Scott Bros. Piano Co.,
Ashland, Ky., a Reproduction of Victrola XVI

AsHLanDp, Ky, August 6.—A most effective
means for deliver.ng Victrolas and records has
been found by the Scott Bros. Piano Co., this
city. Andrew Thomas, a member of the firm,
recently built on a light automobile chassis, a
parfect reproduction of a Victrola XVI about
twice the size of a regular machine, but other-
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Scott Bros. Clever Publicity

wise similar in every detail. The casé¢ is large
enough to hold many of thc present standard
types of machines, together with a goodly num-
ber of records, and special arrangements are
made to hold the records sccurely in position
while in transit. A reproduction of a Red Seal
record on metal is fastened to the outside of
each wheel, as will be seen in the accompanying
illustration. The vehicle attracts a great amount
of attention while traveling about the city and
suburbs.

Scott Bros. are now located in their new store
at 208 Sixteenth street, where they have four
large soundproof booths and an up-to-date
equipment for handling records and music rolls.
The company also deals in pianos and player-

WHY YOU SHOUL—D STOCK UP N6W

Emphasized in Timely Message Sent to Dealers
by C. Bruno & Son, Inc., New York

C. Bruno & Son, Inc.. New York, Victor dis-
tributors, have just sent out to their dealers a
timely message which can be read with interest
by every member of the talking machine indus-
try. This letter is as follows:

“Importance to the dealer in stocking up now
on both machines and records cannot be too
strongly emphasized. \We all know that the de-
mand is going to be great. \With billions of dol-
lars in circulation it simply cannot be otherwise.

“But what the supply will be we can’t any of
us tell. It is becoming morc and more difficult
to secure raw material and also more difficult
to procure labor. Men are being taken by the
‘draft’ and transferred from one line to another
line more important to the Government. Trans-
portation conditions are growing worse and
many of the big carriers are hard at work de-
vising means to increase their facilities so that
they can give the Government service required
and at the same time reduce as little as possible
the movement of freight. However, there is a
limit to all this and, therefore, we say that the
only positive way for a dealer to protect his
profits for the coming fall is to buy now and
buy heavy. If he does he will be rewarded with
profit. If he does not. it is more than probable
that he will have regrets.

“Think of the shortage in ordinary years. Then
take into consideration the conditions existing
at the present time and we feel sure that you
will agree that this shortage is bound to be
much greater than it has ever been.

TAKE OVER VICTOR AGENCY

WiNoNa, Miny., August 4—The Hardt Art
Store, of this city, has established a Victor de-
partment taking over the agency and stock from
W. H. Elmer. Attractive quarters have been
arranged and Victor business will be pushed
energetically.

F T R

Model “O”
Price, $100
Complete with Delpheon
record file, modunome, two
sound boxes — one for
lateral and one for vertical

cut records — automatic
stop, automatic cover sup-
port, tone arm rest, tilting
motor board, two spring
motor and all other Del-
pheon features.

— Delpheon

ARE YOU READY?

EVERY indication points to a bigger demand for phonographs
this fall than last year. Business this summer has exceeded

that of the same period last year.

ARE you ready?

DON'T wait for the demand to catch you unprepared.
necessary for your prospects to go elsewhere for what they want. And
don’t place all the responsibility at the last moment on the manufacturer.

Play safe.

BUT. don't act until you hear and see the DELPHEON.
harmony you never heard before—you never dreamed it possible. £
DELPHEON reproduction is so natural it is impossible to distinguish it
It is the one instrument that will sell in competition

from the original.

with all others no matter how the comparison is made.
instrument that appeals to the most exacting.

Put the DELPHEON to the test—any test.

anything to try it.

And now is the time to find out.

THE DELPHEON COMPANY

BAY CITY, MICHIGAN

Eastern Distribulors:

DELPHEON SALES COMPANY
31 Church St., New York City
(Will be opened Sept. 1st)

i
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Don’t make it

Such tone and

It is the

It won’t cost you
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VERBECK MUSICAL SALES CO.
435 William St., Buffalo
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STRIVING TO SECURE STOCK TO MEET FALL DEMANDS

Cincinnati Jobbers and Dealers Working to This End—Crystola Phonograph Co. Making Ship-

ments—Summer Business Continues Very

Cincinnati, O, August 2—Local dealers and
jobbers have been cxperiencing good and fair
days in the talking machine field and none have
been able to explain the reason for this situa-
tion at this time of the year. The dealers have
becn shooting out the same amount of adver-
tising and it is likely that much of the demand
comes from folks who have shelved their vaca-
tion plans and later on will be able to point to
the talking machine as having been purchased
with money whicli might have been spent while
rusticating.

Although Cincinnati is experiencing the hot-
test weather of the season the trade as a whole
is worried over getting enough desirable space
for the storage of their Christmas stock. Much
of this is now coming in and already some of
the brethren believe they will not be able to
get goods to satisfy the trade and the consum-
ing public. There are many jobbers who be-

Active—Fall Outlook Is Most Satisfactory

lieve they will have empty shelves to point to
some days before Christmas.

The Crystola Phonograph Co., incorporated
under the laws of Ohio several weeks ago, will
commencc to make deliveries from its factory,
314 and 316 Elm street, by the middle of this
month, according to A. J. Swing, general man-
ager. The company has been fortunate in mak-
ing a good mill’ connection, so the worry this
causes is eliminated. All the finishing of the
wood will be done at the factory. Only two
styles are to be turned out for the present, run-
ning from $100 to $200, but later on the com-
pany will produce instruments costing $150 and
$300. It will deal direct with the retailer. Quite
a number of changes have been made in the
Crystola. The tone glass chamber is now mir-
rored, adding to the efficiency as well as the
appearance of that part of the instrument. The
officers of the company, in addition to Mr.

Pathephone No. 25
Retail Price, $25

When a Sudden Demand

Comes for New Records

PUBLIC taste shifts strange-
ly and suddenly. With-
out warning everybody in
your neighborhood wants a

| Entargement new song hit or an operatic
Pathé selection. And 1t’s up to you
|y i PO
PP || THE PATHE to supply your public with-
_smipuss || GUARANTEE out delay.
ecord Grooves

The dealer who ties up with us is
prepared for any demand made upon
him. For the Pathé factories ship
us their newest records as fast as
they are produced at the laboratories.
And we send out these records to our
dealers as fast as they need them.

W e guarantee every
Pathe Record to play at
least one thousand times
with the Pathé Sapphire
Ball, without {inpairment
to the unexcelled beauty
of tone.

! Pathe Freres Phonograph Co.

= Dealers who do not yet carry the
Pathé line, let us tell you some inter-
esting facts about Pathe and Profits.
Write us to-day.

THE FISCHER COMPANY

CLEVELAND, OHIO

940 Chestnut Avenue

Swing, are Charles A. Bickett, president; J. P.
Peurrung, vice-president, and Oscar E. Schulte,
secretary.

The Bernard Fritzsch Phonograph Co. will
open a retail store and showroom at 124 West
Fourth street, about September 1.

Edison dealers from the Middle West, who
attended the annual meeting in July in New
York City, have all returned home, well pleased
with the gathering as well as the trip. Manager
Peterson, of The Phonograph Co., is now put-
ting the finishing touches to a program for a
tone test, to be given in this part of the coun-
try by Ciccolini, commencing October 15. He
will appear at Charlestown, W. Va.; Middletown
and Nelsonville, Ohio.

The Phonograph Shop, East Fourth' street,
was closed last week, this step being made nec-
essary because of the illness of the owner,
George Wabnitz.

Manager Rudolph Dittrich, of the Victor de-
partment of the Rudolph Wurlitzer Co., speaks
of conditions as follows:

“The month of July saw no depreciation in
the volume of wholesale orders which have been
coming in steadily during the last ninety days.
It is true that this volume of wholesale orders
was occasioned not so much by present de-
mands as by the universal fear on the part of
dealers, and there will be a shortage during the
coming fall and winter.

“All these dealers are asking for immediate
shipments of their entire orders, a situation
never before known in the history of the busi-
ness. The retail demand has been rather un-
steady, being exceptionally large on one day
and correspondingly slow on the next. How-
ever, considering the circumstances, such as the
unsettled conditions, the very hot weather and
other influences, the demand has been exceed-
ingly good and the prospect is an immense in-
crease as soon as war conditions settle down
to normal.

“The record demand is very heavy, consider-
ing the time, and we are advising all dealers to
stock up very conscientiously on records as they
do on machines.”

Manager Byars, of the local Vocalion forces,
reports a good business in July, in spite of the
fact that several members of his staff were on
their vacations during the month. Miss Marie
Riley, of the record department of the Aeolian
store, judging from the stream of post cards
flowing in, is enjoying, as Arthur Collins would
say, “a most salubrious time” at the various re-
sorts on the Great Lakes. K. M. Hacker, of the
Vocalion sales force, spent the last week of his
vacation hunting squirrels down in the Kentucky
regions. It is rumored that he succeeded in
shooting one squirrel and saw another one.
Mr. Hacker concluded that Vocalion customers
are more plentiful in Cincinnati than squirrels
are in Kentucky. As an evidence of the opti-
mistic anticipations of Mr.. Byars, he points out
the fact that he has just placed a fall order
for Vocalions and that the number is consider-
ably in excess of his order of last year.

R. J. Whelen, local manager of the Columbia
Graphophone Co., admitted that business was
not up to the standard in the retail line but
stated that “our wholesale business is excellent.
Advance. fall orders are large and quite a few
of the dealers are asking for immediate delivery
instead of fall delivery, which would indicate
not only that they fear embargoes later on but
that they are looking forward to a good fall
and winter business. We are now giving excel-
lent service on machines on account of increased
facilities at the factory. We have recently
rented a large storeroom in the immediate
vicinity of our store, which puts us in a better
position to handle orders with dispatch. We are

STEEL NEEDLES
ANY QUANTITY

10" (New) double-face Records.
phonograph.
Full line of machines.

ONEIDA IMPORTING CO.

47 EAST 9th STREET NEW YORK

Play on any
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rapidly getting machines in from the factory
and from present indications will be in a fairly
good position to take care of the demand from
now on.”

W. C. Kobin, special New York Dictaphone
representative, has been working in the Cin-
cinnati territory for the past two months and
he and the local city salesmen have landed some
nice orders, notably among these was an order
for nineteen machines with the Union Central
Life Insurance Co. Mr. Kobin-left for New
York on the first and his ever-ready smile and
good nature is greatly missed at the local head-
guarters.

W. S. Givler, traveling representative for the
Columbia Graphophone Co., traveling out of
Cincinnati office, has just returned from a
two weeks automobile trip through Michigan,
returning via Niagara Falls and Pittsburgh.
Mr. Givler made the trip in his automobile in
company with Mrs. Givler and little daughter
Virginia, and proudly boasts that his faithful
Buick made the trip with only two punctures
and one blow-out.

TALKING MACHINE MEN, INC., MEET

Discuss Plans for National Organization of
Talking Machine Dealers—Active Member-
ship Campaign to Be Carried on This Fall

The Talking Machine Men, Inc., the organiza-
tion composed of talking machine dealers of
New York, New Jersey and Connecticut, held
their regular monthly meeting on Wednesday,
July 18, 1917, The plan -which was to be sub-
mitted for the recovery of stolen machines, lo-
cating “skips,” etc., did not materialize, but so
much other business was accomplished as to
make the meeting one of the best sessions of the
year, despite the fact that the attendance was
not as large as usual.

Lambert Friedl, of the Columbia Co., placed
before the members some methods of increasing
the membership, which included a systematic
campaign to be carried on for at least three days,
that will probably be put into effect in the near
future. The plan calls for the addition of 250
new members to the association. The Talking
Machine Men, Inc., is now composed of ap-
proximately 175 members. Max Landay, chair-
man of the membership committee, and Irwin
Kurtz also spoke regarding the proposed cam-
paign.

On the complaint of some members that deal-
ers in their vicinity were keeping open on both
Saturdays, and Sundays, which is against the law,
it was proposed that the secretary send out let-
ters to the dealers notifying them of the law
and suggest that if they felt compelled to keep
open to meet such competition and found it a
hardship, it might be well for them to take ad-
vantage of the city ordinance to rcmedy the con-
dition.

At the suggestion of Irwin Kurtz a resolu-
tion was passed to the effect that thc organiza-
tion endeavor to remedy any existing evils re-
sulting from unfair competition, the cut price
evil and advertising evils, by moral suasion only.

A committee was appointed for the purpose
of forming a national association of talking ma-
chine dealers, composed of all organizations
throughout the country which are already in ex-
istence. The committee was instructed to write
to the American Fair Trade League and inquire
from them the names of any associations com-
posed of talking machine or phonograph dealers
and to request the address of the secretaries of
such bodies. The trade press will also be called
upon to give support and as much publicity as
possible to this new movement.

It is thought that before a year passes such
an organization of dealers throughout the United
States can be accomplished, as there are already
numerous local associations now in existence
and performing very good work. The Talking
Machine Men, Inc., hopes to have over 400
members before next spring, although it was re-
peatedly pointed out during the meeting that it
is even now the largest body of talking machme
dealers in the country.

An Interior View Showing “Unico” Demonstrating Rooms

Tri-State Talking Machine Company, El Paso, Texas
Exclusively Retail Victor and Columbia Agencles
Business Last Year $55,000

Business
Opportunity

We will sell $10,000 of stock in Tri-State
Talking Machine Co., at par value—$50 per

S

hare—to an experienced and capable talking

machine salesman who can ]om our orgamza-
tion on or before October first.

Party must be an Al salesman with good
practical sales ideas, a sales promoter as well

as

ClOSCl’.

It is the policy of the Tri-State Talking Machine
Company to have all of its important offices
filled by stockholders, insuring the best efforts

of

every member of the organization.

This offer of stock in our company at par value

1s

an unusual business opportunity for the

right party.

Send both character and ability references, giv-
ing {ull particulars, with first letter.

J. M. SPAIN President

EL PASO TEXAS
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The Pathé Guarantee

We guarantee every
Pathé Record to play at
least one thousand times
with the Pathé Sapphire
Ball, without impairment
to the unexcelled beauty of
tone.

Pathe Freres Phonograph Co.

Pathephone
No. 50
Retail Price $50

Prompt, Unfailing Service—

What Does It Mean to You!

EING a Pathé distributor puts a big responsibility on our shoulders.

For the Pathé Freres Phonograph Company puts such supreme

quality into its Pathephones and Pathé records, that we have to
keep hustling to measure up to the mark.

That we have measured up, the success of scores of Pathé dealers
with whom we co-operate has proved convincingly.

Our stocks are kept full, fresh and new hy endless large shipments
from the Pathé factories. As fast as any of our goods are called for
by the dealer, we rush them to him. We have organized here a prompt
service that knows no delay or breakdown. The goods you order are
yours when you want them.

Dealers: Think a moment about the significance of this kind of
service. Then think of the “biggest thing any phonograph can claim”
the Pathé Sapphire Ball. Here’s a combination that spells more profits.

Do you want more profits? Then get in touch with us foday! We
want to tell you specifically what our service can do for your business.

Phonograph Department
Pathephone No. 175

Williams, Davis, Brooks & Hinchman Sons
DETROIT, MICHIGAN Retail Price $175
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The man who buys a Columbia Grafonola
is permanently satisfied—and that is the
basis of an easily handled and continuously
profitable record business.

Columbia Graphophone Co.
Woolworth Building, New York

s ———————— ——— —

EFFICIENCY CAN BE OVERDONE

Some Timely Comments Along These Lines by
John J. Scully Which Are Worth Considera-
tion—Moderation Always Desirable

So much has been said, written and done on
the subject of efficiency that it should prove
a diversion to get a view from another angle,
says John J. Scully in The Tonearm.

All good things are likely to be overdone.
There is just one best temperature at which
steel may be hardened; above that point it is
overdone and inefficient for the purpose for
which it was intended.

Many of the advocates of efficiency are men
of ahility with definite ideas of their aims and
practical means of attaining the desired objec-
tives. But there are also in efficiency’s ranks
a not inconsiderable number of quacks whose
temerity and fluent specch are their assets.

I confess to a feeling of envy when [ realize
how plausible and subtle are the arguments
advanced to enhance efficiency at the expense
of increased costs but without increased pro-
duction. That is the time that real efficiency
is pushed off the seat and ovcr-efficiency takes
the wheel.

The speed is then applied and perhaps sus-
tained for a while but the time comes when the
machinery, including the human, breaks down
or is so impaired that the cost of maintenance
is in excess of the savings effected by the spurt.
Over-efficiency puts two blades of grass where
but one grew beforc, but it is also required that
sustenance, as represented by the pay envelope,
be furnished for additional blades.

It may be a matter of satisfaction to show the
visitor how readily information, through cross-
indexing and duplication, can be had at any of
several locations, but it is very doubtful if the
satisfaction thus secured would be a matter of
pride if the cost of the show stuff were known.

Ovcr-efficiency means over-work, over-strain,
mental fag, nervousness and disease. True

efficiency accomplishes increased production
with lessened physical effort, makes fattened
purses go hand in hand with contentment;
gives the worker opportunity to enjoy relaxa-
tion from the day’s labor that he may be re-
freshed for the morrow’s work.

Over-efficicncy asks the worker to put a
month’s energy in a week’s work and reckons
not with the future welfare of the workman,
while efficiency says, "\We want you to do your
best, but in such a measure as will assure a sus-
tained effort; that you, as wcll as your work,
be better as time goes on.”

The present war has lasted long enough to
prove that an excess of efficiency has withered
the employers and the workers.

Moderation is just as desirable a quality in
efficiency as it is in other and less important
things.

THE QUALITIES THAT WIN

The salesman who opens the interview by
negativing his own proposition seldom wins
success. When he says, “I suppose there is
nothing doing in my line,” he may be sure
there isn’t. When he says, “l’ve called too
soon, | suppose!” he is generally right in his
conjecture. Men who produce business actual-
ly force it. They are optimistic, aggressive,
and act as if an immediate contract was inevit-
able. Boldness wins where timidity loses.

EVERY NEW IDEA ADDS NEW TOOL

Every new idea you get should add a new tool
to your working; you can build bigger, better,
and more equipment. Get into the habit of
using these tools wisely and you will work
quickly.

James T. Toole, of the Vocalion store in
Roston, Mass., has returned from his vacation
spent at The Weirs, N. H. He also found time
to go to his home in Providence for a few days.

THE PATHE IN SAN FRANCISCO

New Distributing Agency Opened at 985 Market
Street by Western Phonograph Co.

San Fraxcisco, CaL, August 9.—A distributing
agency for Pathé machines and records has just
been opened on the sixth floor of the building
at 985 Market street, this city, by Omer N.
Kruschke, well-known talking machine man of
the Bay district, who has been jobbing the line
for nine months or more with headquarters in
Berkeley, Cal., in conjunction with the retail
piano and talking machine business which he
conducted in that city under the style of the
Omer N. Kruschke Co. The firm name has now
been changcd to the Western Phonograph Co.
With the advaitages of a San Francisco location
and more time to devote to the jobbing of
Pathé products, Mr. Kruschke looks for an
even more rapid increase in the popularity of
the line than heretofore, which is expecting a
great deal, however, when it is takn into con-
sideration that upwards of a hundred dealers
have been established in California, Nevada and
Arizona in the past nine months. John Mec-
Cracken, formerly with the Pacific Phonograph
Co., and Mr. Gilchrist are travcling for the
Western Phonograph Co. with excellent suc-
cess, according to Mr. Kruschke. The jobbing
agency recently established in Los Angeles,
Cal,, to distribute Pathé products in the South-
west is making splendid progress under the
supervision of H. C. Pressey, who came to Cali-
fornia from New York a few months ago.

NEAL, CLARK & NEAL’S NEW HOME

Burraro, N. Y., August 6.—Work is being
rushed on the new store which Neal, Clark &
Neal will occupy at 473 Main street. The loca-

tion is in the heart of the business section.
Completc details will be given when the im-
provements are completed.

Thirty desirable records. You may aot hase all of theso selections
We will gladly play any record for you.

o (A B e

The Fall will soon be here.

Write for samples and prices

CLEMENT BEECROFT, 309 W. Susquehanna Avenue, PHILADELPHIA

ORDER NOW. Freights will be slow.
Get the Record Envelopes Bearing New Lists of Patriotic Airs and Songs

Record Delivery Envelopes
Record Stock Envelopes

Perfection Record Holders
Catalog Supplement Envelopes

Long Cabinets
Bagshaw Needles
Peerless Locking Plates




72 THE TALKING MACHINE WORLD

The “Cleartone” Talking Machine

Manufactured and Guaranteed by the

Lucky 13 Phonograph Co., 3 East 12th Street, New York
LARGEST DISCOUNTS IN THE TRADE

No. 70-a
Height 44"
Retail Price
$70

Made in two sizes
No. 40—19” high. Retail $50
No. 39—17” high. Retail $37

No. 75 § Retail Price
Height 46" & $75

No. 70 Retail Price
Height 46” L $70

A Summer-Time Opportunity
to Buy Parts

We offer the following merchandise for imme-
diate delivery, price subject to change without
notice, also subject to prior sale. All mer-
chandise sold F. O. B. New York.

STEEL NEEDLES

50c. per thousand in million lots; 45c. per thousand in ten million lots; 60c.
per thousand in lots less than a million.

MOTORS
No. 01— 8-in. turntable ...... 2000500000 $1.25 10-in, turntable...... $1.40
No. 1-—10-in, turntable ........0.0co0e 2.65 12-in. turntable...... 2.95
No. 6-—10-in. turntable, douhle spring... 3.50 12-in. turntable...... 3.85
No. 3—12-in. turntable, double spring 6.75

No. 7—I12-in. turntable, double spring .
No. 4—12-in. turntable, double spring

No. 80
Height 50”
Retail Price $80

TONE ARMS AND REPRODUCERS

i " Baby, to play 7-in. records only....
Helg.ht 5,0 3 No. yI—T(';ue Arm and Reproducer .
Retail Price

No. 2 Tone Arm and Reproducer,

No. 6—Tone Arm and Reproducer, for playing all records high grade..... 2.2
$85 No. 7—Tone Arm and Reproducer, for playing all records high grade..... 2.25
No. 8 Tone Arm and Reproducer, for playing all records high grade..... R0

MAIN SPRINGS NEEDLE CUP COVERS

$20 T
still lower.

LUCKY 13 PHONOGRAPH CO., 3 East 12th Street, New York

er hundred. Special price on large quantitics for motor manufacturers.

SAPPHIRE POINTS AND BALLS

«..14c each in 100 lots 13c each in 1000 lots

14c each in 100 lots 13c each in 1000 lots
NEEDLE CUPS

wd, $17.50 per thousand in 5,000 lots. Larger quantities

No. 0—;6 in. 20 gauge 8 ft. 6 in, 25c ea. 100 lots 20c ea. 1000 lots 19c ea, $10.00 per thousand, $9.00 per thousand in 5,000 lots. Larger quantitics
go. 1 § in. 25 gauge 10 ft. Jéc ea. 100 %ots 30c ea. !%gg ¥ots %gc ea, still lower.
0. 2—13/16 in. 25 gauge 10 ft, 35c ea. 100 lots 32c ea. 1 ots 30c ea.
gu. 3—7% in, 25 gauge 11 ft. 43c ea. 100‘%0(5 ggc ea. 11888 }ots i;c ea. RECORDS
0. 4—1 in. 23 gauge 10 ft. 43c ca. 100 lots 39¢c ea. ots 37c ea. T “ »” K 2 0
No. 51 3/16 in. 37 gatge 18 ft. 0c ea i Goll ot e ciea BRIo00, ot Eocle sy The “Popular” Brand, 10-in. d?uble face, lateral cut, all instrumental:
30c in lots of 100
GOVERNOR SPRINGS . 29¢ in lots of 1000

28¢ in lots of 5000

We also manufacture special machine parts such as worm gears, stampings,
or any screw machine parts for motor manufacturers.

Special quotations given for Canada and all other export points. Mer-
chandisc delivered with custom duty, war tax and freight paid by us.

Write for our 84 page catalogue, the only one of its kind in America.
Illustrating 33 different styles talking machine and over 500 different phono-
graphic parts, also gives description of our efficient repair department.
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A SUCCESSFUL WOMAN MANAGER

Miss Nelle Williams, in Charge of the Victrola
Department of the Jones Store, Kansas City,
Registers Some Big Gains in Sales

Kansas City, Mo., August 6.—Miss Nelle Will-
iams, the new manager of the Victrola depart-
ment of the Jones
Store Co., has put a
surplus amount of
energy and life into
the department since
she was placed in
charge, as the gains in
sales has demonstrated.
“The number of cash
sales is constantly in-
creasing over that of
payment purchases,”
b o . e .| said Miss Williams,

Miss Nelle Williams “and business con-
tinues to be unusually brisk.”

The policy of the department is “Exceptional
Service.” Miss Williams strongly insists that
courtesy is an essential trait of (e successful
salesman, and has organized her force along this
line. She intends to make the department a
place where people can be really interested in
the music of the machines and feel at home.

Miss Williams has had a number of years of
experience in the music trade hcre, having been
with the Hall Music Co. and in the Victrola de-
partment of the Schmelzer Arms Co. before
joining the sales staff of the Victrola department
of the Jones Store Co..two years ago.

BOOKED SOME LARGE ORDERS

Burraro, N. Y., August 4—A. H. Dankman,
wholesale representative of the local branch of
the Columbia Graphophone Co., has returned
from a successful trip throughout western Ncw
York. Mr. Dankman reports that the outlook
for fall business is very bright, and that he has
been able to place many large orders for fall
shipments. Homecr Reid, general auditor of the
company, recently visited the Buffalo head-
quarters.

T. K. Dorr, Whitewater, Wis., is now com-
fortably settlcd in new and enlarged quarters on
Center street, which affords much additional
room for his stock of phonographs and pianos.

Klaye Bros., 603 Main street, LaCrosse, Wis.,
Columbia dealers, have moved to Third and
Main streets, where twice the floor space of the
old store is available.

IT PAYS TO KNOW HOW TO SMILE

A Smile Will Make Friends, Sales, Health,
Wealth, Happiness, Success, Joy and Long
Life, Declares J. D. Westervelt

J. D. Westervelt, Columbia sales promotion
expert, tells an excellent story which, under the
caption, “A Lucky Walk,” appears in the latest
issue of the “Peptimist,” the house organ of the
Columbia Co.’s sales staff. It is pointed out
that Mr. Westervelt is an expert dealer man,
Laving been a supervisor of agencies in the days
when the dictaphone was sold in that way—in
fact there is no trick in the trade J. D. does
not know. Here is his latest:

“He came down to breakfast every morning
as if he had heard a particularly good piece of
news.” The man of whom Emerson wrote is
famous.

We worked in a company with such a man
once. When our work turned upside down,
backwards, and the circumambient air seemed
particularly dark, we would say to one of our
side partners:

“Well, I am going to see Mr. B for a minute.”

“What for?” someone would say. “You're
not in his department.”

“That doesn’t make any difference.”

“What are you going to say—you can’t bother
him with your work.” ’

“Oh, I am just going in and say ‘How do you
do, Mr. B? and he will say, ‘Hello, Jim, how
are things going? and I will say ‘Oh, all right!
and come back.”

And every single time I would get back to
my desk that work would have straightened out
and become as well behaved as a converted trail
hitter. And the only secret I have ever found
in the whole matter was he knew how to smile.

You can rave about the beauties of the fields
and the wonders of the heavens, but from the
cradle to the grave I know of nothing more
beautiful than a smile. You can prate your
philosophies and sociologies, but I know of
nothing more satisfactory than a smile. You
can have your prize winning contests and your
bonus systems, but their effectiveness is no
whit more inspiring than a smile.

People will buy more from a man with a
smile. You can sell more if you are a man with
a smile. The world will do more for you if
you smile, and you will do more for the world
if you smile. A smile on the face is a thousand
dollars in the bank. You cannot buy one for a
million, but you can pretty nearly make a mil-
lion with one. And it is only a question of
turning up the corners of the mouth a little.

You can do it without any danger of straining
your face, missing a meal or losing a night's
sleep. If you are a smiler you are probably so
busy writing orders you have not even time
to read this—if you are not, try it once.

A smile will make friends, make sales, make
health, wealth, happiness, success, joy and long
life. If any of these side products of existence
interest you—smile!

WHY “MINUTE MEN"” ARE PLEASED

The Columbia Graphophone Co. some time
ago loaned a No. 225 electric Columbia Grafo-
nola with Columbia records to the Mid Day
Minute Men of New York City, New York, for
use at their recruiting meetings. This Grafo-
nola rendered valuable assistance in attracting
the attention of passers-by and has been quite
a factor in the success of these meetings. The
service which this instrument rendered was the
occasion of the following letter written to the
Columbia Co. by W. F. Wetmore: “The Mid
Day Minute Men of New York wish to express
their hearty appreciation for the loan of the
Columbia Grafonola with records. We have
used the beautiful instrument very effectively
from time to time in connection with our re-
cruiting meetings here and have found the
splendid patriotic band and vocal records an in-
spiration and signal help in our work. Again
thanking you for this valuable co-operation, we
are, Very truly yours, Mid Day Minute Men
of New York City, (Signed) W. T. Wetmore,
Chairman.”

THE DOEHLER-ACME LITIGATION

The Acme Die-Casting Corp. announces that
the suit recently brought by the Doehler Die-
Casting Co. against the Acme Die-Casting Corp.
for infringement of a certain patent No. 1,156,-
093 is limited strictly to the use of certain alloys
of aluminum die-cast by a certain process. They
say that it does not cover aluminum zinc, alumi-
num manganese or aluminum alloys containing
8 per cent. or less of copper or more than 20
per cent. of copper.

It furthcr claims that the suit does not in
any way affect the product or present business
of the Acme Die-Casting Corp. as it covers-a
process not now in use and, thereforc, does
not in any way affect the present trade condi-
tion.

The case will be brought to trial in the fall
and the Acme Die-Casting Corporation makes
the claim that they are not infringing the pat
ent and also that the patent is invalid.

Rt
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SERVICE

There is none other like —

LYON & HEALY
SERVICE

ERE at your disposal are IDEAS for which the public has shown
great appreciation. We experiment and try, here at home, then
just as soon as the IDEA makes good you may adopt it if you wish.

For 53 years this organization has blazed the trail in the musical in-
dustry. Today, with the largest Victrola and Record Department in
the country, we p]ace at your service our experience.

Trained employees will tell you frankly how various plans develop.

Newspaper advertisements which have
sold 300 Victrolas in one day at retail
In our store are yours at a fraction of
their cost. (Ask about Newspaper Advertising
Service.)

Post Card folders in colors, which bring
in record orders from tens of thousands
of Victrola users each month, are avail-

able to you. (Ask about Victor Folder
Service.)

Window display cards which attrac-
tively dress up your windows and sell
records are available to you. (Ask aboul
monthly Window Display Cards.)

Seasonable suggestions for moving
Victrolas and Records are also yours
for the asking.

All our shipments are Rush. Ready for immediate ship-
ment 500,000 records and a complete stock of accessories.

LYON & HEALY

Victor Distributors

CHICAGO
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FROM OUR

E. P. VAN HARLINGEN, Manager
H. SCOTT KINGWILL, Ass’t. Mzr

CHICAGO "

EADQUARTERS

Republic Bldg., 209 South State St., Chicago

World Office

Telephone: Wabash 5774

Cuicaco, ILL., August 8.—Strange as it may
seem, jobbers are almost a unit in declaring that
July was a really better month than usual and
showed a larger increase over the corresponding
month of last year than its predecessors. This
is attributable by those who have been asked
regarding the matter to the really excellent
business that has been done by the retailers in
very many of the centers of the West this sum-
mer and their desire to get goods on the floor
in the fear that deliveries will be interfered with
by the freight congestion this fall. The jobbers
all believe that there will be another shortage
and are urging their dealers to protect them-
selves to the greatest possible extent.

A feature of the trade worth noting is that
there seems to have been an unusual sale of
portable machines this summer. Dealers seem
to have been going very aggressively after the
vacationers and to have sold many machines to
summer cottagers, and for yacht and even auto-
mobile use. In fact, the business generally in-
dicates an earnest and intensive cultivation of
the field, such as was not known a few years
ago. Dealers are evidently not “lying down”
during the summer, but arc keeping up a strong,
energetic campaign which produces unquestion-
able results. Generally speaking, the supply of
the higher priced machines seems to be some-
what better than the medium and low priced,
but there is very little accumulation of stocks
and the goods are sent out as rapidly as they
are received. The encouraging feature of it is
the confidence shown by the dealers and the
evident belief on all hands in a big fall trade, as
they are placing no restrictions on the jobber,
but on the other hand are urging shipment at
the earliest possible moment. In April and
May there were a few cancelations, but they
have all been recalled. Business is relatively
better in the smaller cities and towns than in
the large cities, a condition often in evidence.
But even in Chicago the number of the leading
houses report business as not only very fair,
but that during the past two wecks it has shown
quite a tendency to improve.

Record business is going along in a very satis-
factory manner. Patriotic records are having
a steady call, although there is naturally not
the furore that- was apparent in the first few
weeks after the declaration of a state of war.

The demand is as usual for records of the
lighter typc—popular songs, dance music and
musical comedy hits. Operatic records are, as
usual. somewhat outclassed during the heated
term—a rather expected development.
- Secure Victor Stock

Hassmer Bros., music dealers at North Clark
and Belmont streets, have taken over the Victor
agency and stock of the Milwaukee avenue store
of Georgi & Vitah. The Hassmer Bros. is a
very enterprising concern and will undoubtedly
do excellent business in the Victor line, as there
is no other dealer in the vicinity.

Urges Summer Campaign

G. P. Ellis, sales managcr of the Chicago
Talkipg Machine Co., writes a particularly
forceful trade boosting letter and his monthly
advices to the dealers are cagerly awaited for
the valuable suggestions contained. Here are
a few paragraphs of a letter sent out early in
July, which are well worth repeating on account
of the apt and easily remembered phraseology:

O~ Wit TiE DancE—
is the Victor Co.’s slogan for the summer advertising
campaign. You can help your sales wonderfully by
?sinzv th$ effective, seasonable ads they have prepared
or 2

Avoip A Mape-T0-ORDER Srumep
y constant, consistent advertising. One shot never
took a trench—and the ads you ran last winter aren't
going to crowd your store this summer.

“THE SeriT OF 76—
the fighting spirit, is what we all need in our business.
REMEMBER—more money is spent for pleasure in
the summer ‘than any other season. FIGHT FOR

YOUR SHARE!

Western Dealers Show Increase

Daniel Crced, vice-president of the Chicago
Talking Machine Co., says that as a result of
careful inquiry they know that it is an absolute
fact that thc majority of the dealers with whom
they have done business have shown a material
increase every month this year, the percentage
averaging probably 20 per cent. “There is abso-
lutely no question but that we are going to have
a wonderful year,” said Mr. Creed, “and the wise
dealers are doing their best to provide against
a shortage this fall by getting as many goods
on their floor now as possible.”

Mr. Creed attended the Talking Machine Job-
bers’ Convention at Atlantic City last month
and afterwards spent a week at the New York
Talking Machine Co., of which he is also an

officer. He enjoyed his visit.
Elizabeth Friedrich Arrives
Congratulations have been showered on

Julius A. J. Friedrich, Jr., a member of the
Friedrich Music House, Grand Rapids, and man-
ager of the talking machine department, as a re-
sult of dainty notices received the past week an-
nouncing the arrival at the Friedrich home of a
baby girl who rejoices in the name of Eliza-
beth.
Developing Needle Sharpener

F. D. Hall, manufacturer of the famous B. &
H. Fibre Needle, who for about a year past has
been endeavoring to invent a fibre needle pointer
that will sharpen rather shan cut fibre needles,
hints that he has at last produced what he
has long been striving after. Mr. Hall has
realized the fact that many talking machine
owners point their needles quickly and care-
lessly, often splitting the delicate point of the
needles in doing so. As a broken point is so
small as to be taken very little notice of, the
cperator is inclined to place the blame for poor
playing of a record on the needle itself. This
Mr. Hall believes, constitutes a menace to the
excellent tonal qualities of the fibre needle and
has led him to perfect a “foolproof” pointer.
The strength of the cortex is left unimpaired.

Mr. Hall states that already he has more
orders for fibre needles than he. can comfort-
ably fill, and asks that dealers order from their
jobbers as their needs command, rather than
waiting and sending in large orders when con-
ditions are less favorable for delivery.

Edison Business Shows Increase

C. E. Goodwin, manager of the Phonograph
Co., Edison jobbers, reports July as showing a
substantial business increase over that of July
a year ago. For a few weeks to come Mr.
Goodwin expects his company to be able to
supply its dealers with everything wanted in
both machines and records, but in the early
fall hc predicts that orders will be filled with
great difficulty. Labor difficulties, shortage of
inaterials and the transportation problem will
combine against dealer and wholesaler, he be-
lieves. Mr. Goodwin will leave early in August
for a two weeks’ vacation which he will spend
at East Hampton, Long Island.

New Columbia Dealer in Loop

The Thos. E. Wilson & Co.s large retail
store at Monroe and Wabash is now handling
the complete Columbia line of talking machines

(Continued on page 78)

The Wade

Fibre
Needle
Cutter No. 1

Price $1.50

mum value.
other sales.

WADE s~ WADE

FIBRE-
NEEDLE

CUTTERS

When you sell a WADE FIBRE NEEDLE CUTTER you have given your customer maxi-
The satisfaction that goes with every WADE CUTTER comes back to you in

-The same is true of WADE lubricating oil, gear grease, spring lubricant and cabinet polish.

We sell to jobbers exclusively

WADE & WADE, 3807 Lake Park Ave., Chicago, I11.

ib
2 lI"?eedle
Cutter No.2

Price $2.00
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FROM OUR CHICAGO HEADQUARTERS—(Continued from page 75)

and records. The entire west end of the second
floor in the new location is devoted to talking
machines and record demonstration rooms. Miss
M. Suddendorf, who formerly was in charge of
the Columbia Co.’s retail store in St. Louis, is
in charge of the Wilson Co.'s new ‘department.
In addition to the Columbia machines the store
handles its own line of Wilson phonographs,
Sonora and the Stewart. Clifford R. Ely con-
summated the deal whereby Wilson & Co. took
on the Columbia line.
West Side Dealer Honored

A. M. Gordon, proprietor of the Douglas
Talking Machine Shop, at 3246 West Twelfth
street, is a man very prominent in the work of
his nationality in Chicago, and is a member of
the reception committee having in charge the
various entertainment festivities incident to the
visit to Chicago of the Russian Commission.

Stimulates Saxophone Record Sales

The Brown Brothers Saxophone Sextet are
now filling a several weeks engagement at the
Bismark Gardens on the north side, and the
effect of their business s already being shown
by an increased demand for their records of
which the Victor Co. catalog has quite a few.

Columbia Business Keeps Up

C. F. Baer, manager of the Chicago branch of
the Columbia Graphophone Co., stated that to
his surprise July showed an increase of 50 per
cent. as compared with last year. While much
of this is undoubtedly owing to the dealers
anticipating their wants before the shortage later
on, he believes that a great deal of it is for
immediate consumption, as the travelers report
that stocks are low and especially in the agri-
cultural sections business has been very active
this year.

A great deal of interest has been shown by
the dealers in the new art models which were
illustrated in last month’s World and the arrival
of samples of the new line at the Chicago head-
quarters is eagerly awaited.

Married—Retains Same Name

It seldom happens that a young woman
changes her state of single blessedness without
a similar change of name. This is the case,
however, of Edith M. Perz, who was married
on August 1 to E. M. Perz, one of the best
known talking machine dealers outside of the
loop, whose place is at 3235 West North ave-
nue. They left for a month's wedding trip
through the Yellowstone and Colorado. ’

Progressive Concern

The Combination Attachment Co. is continu-
ally making improvements along the phonograph
line. The manager states that every one must
admit there is always room for improvements
and the only real way to obtain knowledge in
any profession or art is to make a life study
and combining actual experiments. Unless
noticeable results are obtained they are of no
value only to the one making the study. Mr.
Tures has made a tweny-year life study of talk-
ing machines and has actually produced orig-

inal ideas in phonographs which positively pro-
duce pleasing results. The reputation of the
“Orotund” products, including sound boxes,
tone arms, etc., is fast becoming popular among
the talking machine men.
Attends Managers’ Congress

H. A. Yerkes, district superintendent of the
Columbia Graphophone Co., left on Saturday of
last week for New York to attend the confer-
ence oif the Columbia district managers all over
tlie country. F. A. Denison, of San Francisco,
in charge of the Pacific district, spent part of
Friday at the headquarters here on his way
East. ol

Have Successful Department

A young man who has made a notable suc-
cess in the talking machine business is H. M.
Hintz, manager of the talking machine depart-
ment in the large store of yAckerman Bros. at
Elgin. The department was inaugurated only

“OROTUND”

Tone-Arm and Sound-Box

FOR HIGH GRADE TALKING MACHINES

Most perfect in construction, also
having the best acoustic conditions
and arrangement to control the vari-
ous tones on all records.
The most uniform reproduction is ob-
tained by the * Orotund” sound-box.
A diagram of the proper construc-
tion of the tone chamber given with
each sample tone-arm and sound-box.
We also have universal attachments for Victor, Edison and Co-
lumbia machines. ine di d and hire points.
Special wood mounted jewel points.
WRITE FOR PRICES

COMBINATION ATTACHMENT CO.

324 Republic Bldg., Chicago

last November, but with the reputation and
enterprise- of Ackerman Bros. and Mr. Hintz’s
ability, has made a big success from the start.
Comimodious quarters on the ground floor are
devoted to the department and every Saturday
afternoon winter and summer regular program
concerts are given. Mr. Hintz states that July
proved to be one of the best months they have
bad since December. .
Three Healy Boys to War

The sons of the late P. J. Healy, founder of
Lyon & Healy, the largest music house in Chi-
cago, are ready to fight the Kaiser. Vincent,
Columbus and Augustine have entered the
services of their country.

Mark Healy remains at home only because
someone must take care of the business of the
firm. Since he is the eldest, this duty falls
upon him, and is accepted, though reluctantly.

Two of the Healys are in the marine corps.
Augustine, the youngest, just graduated from
Yale, has a commission as second lieutenant.
Vincent, also a Yale man, holds a similar posi-
tion. The other fighting brother, Columbus, is
a second lieutenant at the officers’ reserve train-
ing camp at Fort Sheridan.

It is a patriotic group. Supplying the bands
with brass instruments to play martial airs
wasn’t enough; the big thing is to march to
battle back of the band. '

W. W. Kimball in New Quarters

The talking machine department of thg W. W.,
Kimball Co. of this city is now located in the
basement of the concern’s large new skyscraper
on \Wabash and Jackson boulevard. Eleven
spacious booths stretch across the entire floor
on the north and south sides of the roonr. Six:
of these are for record demonstrations and five
for machine exhibition rooms. In planning the
department record shelves were arranged di-
rectly in back of the record demonstrating
rooms. This is a point which makes possible
the handling of customers’ wants with efficiency
and despatch and without any annoyance. The
color scheme of the booths and decorations is

gray, cream white and blue. A large number
of machines have been placed along the center
of the 150-foot hallway between the two sets
of booths. W. W. Kimball handle the Pathé
line of machines and records as well as manu-
facture their own machines for use with Pathé
records. Of Jate the concern has been advertis-
g the Kimball phonograph and Pathé records
quite extensively in Chicago daily newspapers,
with the result that throughout the summer
business has maintained excellent proportions.
T. J. Cullen, manager of the department, is at
present away upon his vacation and Miss Ruth
C. Strickland is in charge.
Invents Novel Window Display

Mr. Houston, of the Brunswick Shop, has de-
signed an apparatus for calling attention to the
fact that the Brunswick Phonograph “plays all
records.” The device consists of a' clock-shaped
dial of about three feet in diameter upon which
are placed the four principal makes of records.
The dial points from time to time to each of
the records, in this manner emphasizing the
Brunswick slogan. A Johnson electric rhotor
provides the motive power for running the de-
vice. In the center hole of each records, as the
dial points to it, a small electric bulb flashes
on and off. After the sign above described
becomes old the records can be substituted with
printed sales arguments for the Brunswick talk-
ing machine.

Stewart Awaits Big Fall Trade

Wm. Shire, salés manager of the Stewart
Phonograph Corporation, is enthusiastic over
the prospects for large fall business. He be-
lieves that the manner in which a number of
manufacturers have been placing orders for
parts indicates that confidence is felt through-
out the trade. “Our foreign business of the
last month has been exceptionally excellent,”
he said. “Only recently we shipped 3,500 of
our small models to Australia. A week or so
ago I received an order for a carload shipment
to San Francisco.” The contemplated increase
in Stewart activities has led to the appointment

CHICAGO COVER BALANCE
New—

It represents the last word in
cover development. Here is a
sales feature and talking point
unexcelled for effectiveness in
making and closing sales. Its
reduced cost now makes it a
better proposition than ever.

CHICAGO HINGED COVER SUPPORT AND BALANCE CO.

Iis a

O W —

2242 West 69th Street, CHICAGO, ILL.

. Reduced cost.

Simplicity of installation.
Siient, automatic operation.
Elimination of noisy catches.
Lightness and durability.
Self-adjustable top connection.

No. 2

—Improved

dvantiages include :
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of Norman S. Richmond as special sales man-
ager. Mr. Richmond will travel all over the
country in the interest of the-Stewart phono-
graph and accessories. He is an expert mechanic
as well as a salesman and was formerly con-
nected with the Electro-Mechanical Parts Co.
Mr. Richmond is anxious to show the trade the
merits of the Stewart single and double spring
niotors. He is now working on other acces-
sories which will doubtless be ready for an-
nouncement within a period of a few weeks.
Victrolas at Fort Sheridan

A member of the Chicago Woman’s Club re-
cently purchased two $25 Victrolas from P. S.
Ridgway, manager of the talking machine de-
partment of the Cable Company, together with
$20 worth of records for each machine and
donated the outfits to the Army Y. M. C. A,
located at the Fort Sheridan reserve officers’
training camp.

A very large amount of business is being donc
by Chicago’s dealers in small machines, for one
of the first moves made by the various military
units being formed here is the purchase of a
machine and a supply of records.

New Cabinet Making Company

The Empire Cabinet and Fixture Co., 906
West Lake strect, has entered the cabinet mak-
ing ficld and is supplying cases for manufac-
turers. Connected with the company is
Maurice Hebert, who is wecll known to the talk-
ing machine trade, not only as a designer of fine
cases but is known gencrally as being among
the first rank of furniture designers in this
country.

Selling Smaller Models

R. Richards, manager of the talking machine
departments of the Kennedy Furniturc Stores
in this city, finds that the summer has brought
forth an excellent demand for the recal cheap
models. Talking machines that adapt them-
sclves easily to summer tours, outings, etc., have
been having the best sales. The Kennedy
“Cadet,” a machine retailed at $5.75 has proven

very popular. With increased sales during the
hot weather of these small machines has come
a greater demand for the cheaper records.
Emerson records have found an excellent mar-
ket. Mr. Richard does not believe it works
harm to the trade to push the very cheap models
in the summer months. The public under-
stands that it is not purchasing anything more
than a cheap instrument and is very liable to be
influenced by the small talking machine to the
purchase of a higher grade product, he main-
tains.
Now in Charge at Mandel Bros.

Miss Esther Deutsch is now manager of the
retail talking machine department of Mandel
Bros. department store. She is now carrying,
in addition to a complete line of Columbia Grafo-
nolas and records, the Wilson and Nightingale
talking machines and Emerson records.

L. L. Levine in Charge at Rothschilds

L. L. Levine has been appointed manager
of the talking machine department of Roths-
child’s department store to succeed J. J.
Dvorak, former manager. Mr. Devine was for-
merly associated with the house of Adam Schaaf
and, although quite a young man, is thorough-
ly experienced in both the talking machine and
piano business. He is now preparing his de-
partment for a heavy fall business, and has al-
ready ordered a large increase in fhe stock of
cabinet machines.

New Manager for Hillman’s

Larnest A. Damon has been appointed man-
ager of the talking machine department of Hill-
man’s department store to succeed R. A. Hicks,
who cnlisted in the U. S. Marines a few weeks
ago. Hillman’s talking machine department is
a branch of the National Talking Machine Sales
Corp. of Boston, which operates similar depart-
ments all over the country. Mr. Damon comes
direct from the Boston office of the corporatioh
and is well qualified to enter upon his new
duties. He states that he is plcased with the
manner in which machines have been selling

during the hot summer weeks, and attributes the
reason to the co-operative advertising of Hill-
man’s in the daily papers. Both the $75 Co-
lumbia Grafonola and Victrola have been sell-
ing quite well.
Victor Store Changes Hands

A thriving retail talking machine business of
the Geo. P. Bent DPiano Co., located at 7200
Madison avenue, was recently purchased by J
J. Dvorak, formerly manager of the talking
machine department of Rothschild’s department
store. The business is situated right in the
heart of Forest Park’s business district. and Mr
Dvorak is to be congratulated upon its acqui-
sition. He will continue to handle the Victor
line of machines and records, and also Geo. P.
Bent pianos.

Another Store for the Republic

Wyman, Babb & Co., retailers and wholcsalers
of talking machines and pianos, located at 5138
West Chicago avenue, will move this month
into quarters in the Republic Building. The
new salesrooms will occupy 1,400 square feet
of floor space on thc sixth floor of Chicago’s
big piano and talking machinc center, a large
part of which will face upon the corridors and
elevator lifts where largc numbers of visitors
pass daily. The downtown display of the firm’s
stocks will enable customers to trade with great-
er convenience than was possible in the casc
of the former location.

Reed Landis Engaged

Reed Landis. son of Chicago’s most famous
jurist, Judge Kencsaw Mountain Landis, was
recently engaged to Miss Marion Keehn, of this
city. Mr. Landis is well known to the trade,
having first been connected with the retail sales-
rooms of the Vocalion Co. here and later with
the Brunswick-Balke-Collender Co. in the ca-
pacity of advertising manager of the talking ma-
chine department. Mr. Landis, after serving a
few weeks at the Fort Sheridan Officers’ Re-
scrve Training Camp, was selected to go to the

(Continued on page 81)

337-339 N. Oakley Blvd.

e New Salter Dealers’ Rack |

offers the most economical and
efficient method of handling your

In use
Can lay
on side or stand on end. Uniform-
ity of construction permits addition
of sections as your stock increases.
Made of oak in two sizes, for 10"

record stock. It is now
throughout the country.

or 12" records.

Victor IV

owner of a Victor IV.

A New Salter Cabinet

Here is a cabinet that will appeal to every
Inexpensive, at-
tractive and of the usual Salter quality, it
will sell itself on its own intrinsic merits.

SALTER MANUFACTURING COMPANY

CHICAGO
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Lost Tones Discovered

The any-record Brunswick opens a
broader field of music—all limitations
are removed.

Buy any record you wish—whatever
make—whatever artist. Play it on The
Brunswick to gain a new appreciation of
tonal values.

For The Brunswick is equipped with
two sound boxes, Use any needle you
like—jewel point, steel, sapphire ball, etc.

A sound box is provided for the world-
famous Pathe Records—hitherto barred
from many American homes. All with-
out extra cost.

Faultless Renditions

Another distinct advancement gives
The Brunswick first place in reproduc-
tion. This is the acoustically - perfect
tone chamber, built like a violin.
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graph has its features.

them.

Just a few of The Brunswick
features are pictured here.
Space does not permit show-
ing them all. But each fea-
ture is fully explained in our
Dealers’ Proposition. This
proposition points the way to
more sales and bigger profits.
We want you to have it.
Simply write for it.

Coupled with The Bruns-
wick are Pathe Records. The
combination is ideal, and
people are buying more and
more Pathe Records.

29-35 W. Thirty-second St., New York

No Other Phonograph
Has as Many Selling Points

People seldom buy a phonograph until they have
examined and compared several makes.
this about one and thataboutanother. Each phono-

But in no other phonograph will you find as
many features asin The Brunswick. Itis “all phono-
graphs in one.” All the good features of all—with ex-
clusive selling points found only in The Brunswick.

The Brunswick

Study The Brunswick features shown on this page. Phonograph buyers are studying
Know the exclusive features—all of them are selling points.
about The Brunswick Dealer Proposition.

THE BRUNSWICK-BALKE-COLLENDER CO.
623-633 S. Wabash Avenue, Chicago

They like

Then learn

There are a few localities
throughout the countrywhere
we are looking forprogressive
dealers to handle The Bruns-
wick and Pathe Records.
Places where we know deal-
ers will make money.

We suggest that you write
at once for our proposition.
It does not place you under
the slightest obligation, and
your inquiry may be the
beginning of big profits for
you.

Write today.

N. W. Cor. Seventh and Main Sts., Cincinnati, 0.
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“ground school” at the University of Illinois to
train for a United States aviator. A few days
ago he was graduated at the university and
will now take up actual flying at the Govern-
ment’s aviation  station at Rantoul, Ill. His
fiancee, Miss Keehn, is prominent in North
Shore social circles.
Lyon & Healy Aid Recruiting

At a concert recently given by the band and
the bagpipers of the Forty-eighth Highlanders,
who are here on a recruiting mission from
Canada, Lyon & Healy took an important part.
The Highlanders were giving a concert in front
of the Illinois Theatre, directly across from
Lyon & Healy’s big building. During the in-
termissions in their work a large Victor ma-
chine on the third floor contributed its voice
and entertained the crowds while the bare-
kneed kilties rested.

Six Best Sellers

The local office of the Emerson Phonograph
Co. report that the six best sellers in their
library the past thirty days have been “March
Patriotic” and “Military Tactics”; “Lily of the
Valley” and “Oh, Johnny! Oh, Johnny! Oh!”;
“Jt Takes a Long Tall Brown Skin Gal” and
“He’s Just Like You”; “Ragging the Waves”
and “Waters of Venice”; “Listen to This” and
“Waiu Luliluli,” and “Hy-sine” and “There’s
Somcone More Lonesome Than You,” medley.

Miss Brooks, of the record department of
Rothschild & Co., reports that the six best
Victor sellers the past month were: “Lookout
Mountain” and “Hong Kong"”; “From Here to
Shanghai” and “Poppytime in Old Japan”;
“That Girl of Mine” and “All the World Will
Be Jealous of Me”; “It’s Time for Every Boy
to Be a Soldier” and “What Kind of an Amer-
ican Are You”; “Under the Double Eagle” and
“Heart Echoes,” and ‘“Captain Betty” and
“Besame.”

The six best Pathé sellers the past month,
as reported by Miss Foland, of the Brunswick
Phonograph Shop, were: “For Me and My Gal”

and  “Yukallo”; “Herd Girl’'s Dream” and
“"Serenade”; “Carry Me Back to Old Virginny”
and “A Perfect Day”; “Stars and Stripes For-
ever March” and “Light Cavalry Overture”;
“Pagliacci” and ‘“Rigoletto,” and “Hawaiian
Butterfly” and “Cutey.”

The six best Edison sellers are: “O terra
addio” (Farewell, Oh Earth) from Aida, soprano
and tenor, in Italian, Marie Rappold, Giovanni
Zenatello and Grand Opera Chorus, and “Ex-
planatory Talk for O terra addio” (Farewell,
Oh Earth), Aida, Verdi; “Saw ye my Saviour,”
Communion Hymn, mezzo-contralto, and “Shep-
herd, Show Me How to Go,” mezzo-contralto,
Nevada Van der Veer; “Light Cavalry Over-
ture,” Xylophone, and “Tannhauser March,”
Xylophone, George Hamilton Green; “Kame-
hameha March, Hawaiian Guitars,” Helen Louise
and Frank Ferera, and “\Waialae Medley” Waltz,
Waikiki Hawaiian Orchestra; “Keep Your Eye
on the Girlie You Love,” male voices, and
“They’re Wearing 'Em Higher in Hawaii,” male
voices, Premier Quartet; “That Funny Jass Band
fromr Dixieland,” Arthur Collins and Byron G.
Harlan, and “When You Hear Jackson Moan on
His Saxophone,” So Long, Letty, Billy Murray.

The six most popular of the month in the
Columbia library are: “The Man Behind the
Hammer and the Plow” and “Strike Up the
Band, Here Comes a Sailor,” James Hall, bari-
tone; “What Kind of an American Are You?”
and “We’ll Be There, on the Land, on the Sea,
in the Air,” Arthur Fields, baritone; “Oh, Jack!
When Are You Coming Back?” Billie Burton,
tenor, and James Hall, baritone, and “I'm a
Regular Daughter of Uncle Sam,” Katherine
Clark, soprano; “IU's Time for Every Boy to
Be a Soldier,” introducing Coaling Up in Colon
Town—One-step, and “Cotton Pickin’ Time in
Alabam’,” introducing If I Catch the Guy Who
Wrote Poor Butterfly—One-step, Prince’s Band;
“’Till the Clouds Roll By,” introducing A Pal
Like You, from Oh Boy!—Fox-trot, and “Huckle-
berry Finn,” introducing There Are Two Eyes

in Dixie—Fox-trot, Prince’s Band; “The Man
Behind the Hammer and the Plow,” introducing
Strike Up the Band, Nancy Lee, I'm Proud to
Be the Mother of a Boy Like You—One-step,
and “Hy-Sine,” introducing Rooster Rag—One-
step, Prince’s Band.

i Lyon & Healy Gleanings

L. C. Wiswell, manager of the talking ma-
chine department of Lyon & Healy, returns
Monday from his vacation. He spent a week at
White Lake, returned to Chicago and then
motored with his family over to South Haven
and after a week spent at that delightful resort
will return via the same method of transporta-
tion to-morrow.

J. B. Ryde, Mr. Wiswell’s assistant, who has
been in charge of the department in the latter’s
absence, has been decidedly a busy man. The
month, according to Mr. Ryde, has been a de-
cidedly good one, showing an important ad-
vance over last year, not only in the wholesale
but in the local retail as well. From the present
indications he believes that there is likely to
be as great a machine shortage as ever this
fall.

No less than seven members of department H
have enlisted in the army or navy. W. R.
Roach, city salesman, is with the naval reserves,

as is also Leslie Fell and Robert Elliott. H. R.
Smith, Illinois traveler, has for two months
been in the radio division of the navy. Harry

Hetzke and John Olson are with the artillery,
and Curren, in charge of the concert hall
on the first floor, has been summoned for ex-
amination at his home town in Indianapolis and
will probably leave for the front in September.
Lyon & Healy have had quite a large demand
for their “A-Camper” carrying case for the
portable Victrolas for the army service. One
Eastern distributor has ordered thirty-five, hav-
ing made arrangements to furnish that many
outfits to one New York regiment.
(Continued on page 82)

Manufacturers of “Play-rite’”’ Phono-parts

' THIS No. 1W “PLAY-RITE” TONE-ARM

HAS WON ITS PLACE ON THE MACHINES OF SOME OF THE
VERY BEST MANUFACTURERS IN AMERICA

WHY?

Because: It has the greatest number of orig-
inal quick selling points to choose from, aside
from its wonderful tone quality.

The Reproducer can be reversed to any

position without the annoyance of tighlening

any screws.
any position.

It Can Be Adjusted to required length for

playing any record.

It locks itself automatically in

We use the first grade of genuine Mica only. Through its merits it is conceived as

“THE BEST ALL AROUND TONE-ARM ON THE MARKET.”

AMERICAN PHONOPARTS COMPANY

Corner 35th Street and Normal Avenue, Chicago

White for Catalog and Prices
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Exhibits at Furniture Show

At thc Chicago Furniture Show during July
quite a number of talking machine concerns
were represented. The Mandel Mfg. Ceo., the
Vitanola Talking Machine Co., the Playerphone
Co., the Vista Phonograph Co., of Chicago, the
Metcor Motor Car Co., of Piqua, O., the United
Phonographs Corporation, Sheboygan, Wis., and
thc Mcrsman-Brandts Co., of Celina, O., all
had cxhibits at the building at 1319 Wabash
avenuc.

The Brunswick-Balke-Collender Co., Night-
ingale Talking Machine Co. and the Windsor
Furniture Co., all of Chicago, and the Premier
Cabinct Co., of Williamsport, Pa., had exhibits
at the building at 1411 Wabash avenue, while
the International Talking Machine Co., Chicago,
was represented at 1323 Wabash.

He Was Bound to Go

Probably few men in the country made more
strenuous efforts to get to the front than Arnold
Graham,- of the record department of the Chi-
cago Talking Machine Co. After having volun-
teered in turn in the Marine Corps, the regu-
lar army and the State militia, and having been
rejected by each on physical grounds, he finally
landed with the Forty-eighth Canadian High-
landers, the Kilties, when they came to Chicago
on their recruiting campaign. He is now in
training near Winnipeg and in three months
morc will leave for France.

R. A. Johnson and Fred Morash, of the ship-
ping department, have been drafted and passed
the examinations and the chances are that in all
probability the company will lose mnearly a
dozen of their young men.

B.-B.-C. Progress

Martin Nystrom, manager of the manufactur-
ing end of the phonograph department of the
Brunswick-Balke-Collender Co., is a decidedly
busy man these days. The big plant at Du-
buque, JTa., which is devoted exclusively to
phonographs, is working overtime with 800 men
employed.

“It is a fact that we have now 800 dealers and
that November first, at the present rate, will
have fully a thousand merchants all over the
country aggressively pushing our lines,” said
Mr. Nystrom, “this in little over a year since
our first machines were shipped.”

Sales manager Harry B. Bibb reports that
they recently signed no less than eight new con-
tracts in one day and that a number of very
important connections have recently been made.

C. E. Owens, who has been conducting an
exclusive Brunswick shop in Waterloo, Ia., has
had such success that he is making plans to
open a very fine establishment in the heart of
the business center of Omaha.

The Wassach Phonograph Co. has incorpor-
ated at Salt Lake City to open an exclusive
Brunswick shop, while the Brunswick entrancc
into Indianapolis is detailed elsewherc in this
issuc.

F. F. Stevenson, formerly traveler for the
Victor Co. in New England and later in charge

of thc retail talking machine department of
Philip Werlein, Ltd., of New Orleans, has been
given charge of the wholesale Brunswick phono-
graph business at Texas with general headquar-
ters at Dallas.

Chicago Motrola Office

A. J. Olson, salcs manager for Jones Motrola,
Inc, New York City, has been in the city for
a fortnight past and has just arranged for the
opening of a Chicago branch at 401-402 Cable
Building, from which an energetic campaign in
this city and territory on the company’s elec-
tric talking machine motor will be waged. The
Chicago branch will be in charge of E. C.
Hay, a young talking machine man well known
in Chicago. Arrangements have also been made
by Mr. Olson for the opening of a branch in
Kansas City on September 1.

Three New World Models

F. J. M. Kaumanns, head of the World Phono-
graph Co., announces that his concern is about
to put three new models upon the market. They
are very handsome machines and should have
a strong appeal for the retail buyer, as the re-
tail prices are to be only $80, $110 and $135
respectively. One of the features of these new
models is an improved tone arm, which can
be set in three different positions without chang-
ing the point of the needle contact upon the
record.

Personals and Visitors

James Lacy, proprietor of the Diamond Disc
Shop of Peoria, Ill, spent a few days in the
city early in the month.

W. A. Hadert, Western manager for the
Sonora Phonograph Corporation, is spending
two weeks at Crystal Lake, Wis.

G. W. Macauley, of Macauley-Nevers Co., re-
tailers of this city, spent his vacation in the
East. Mr. Nevers is now also in the East for
a month’s outing.

H. L. Woodard, who represents the Chicago
Talking Machine Co. in northern Illinois,
Minnesota, Jowa and Wisconsin, has returned
from a month’s honeymoon trip spent in the
East. Mr. and Mrs. Woodard are now well
settled in their new home on the north side.

Earl Shea, manager of the Victor department
of L. S. Ayres, Indianapolis, and his wife and
baby are spending a week’s vacation in the most
famous summer resort, Chicago.

H. G. Power, manager of the Taylor Carpet
Co., of Indianapolis, with his wife and two little
girls motored up to Chicago and spent the
greater part of his vacation here.

G. A. Owens, of Owens & Beers, retailers of
talking machines, of New York, was in Chicago,
accompanied by his wife, on his way to the
Pacific Coast.

F. W. Clement, member of the Charles Erick
Music Co., of Battle Creek, Mich., and who looks
after the talking machine business in that city
and at the Albion branch, was a recent visitor.
Mr. Clement spoke of their summer business as
being very satisfactory and said that Battle
Creek looks forward to considerable increase

The Perfect Automatic Brake I

New Styles !
To Fit |
All Makes of | |
Tone-Arms. |
Now Ready

for Shipment.

Simple construction. Easily attached. No
Talking Machine complete without it,

Samples §1.00 each, cash with order.
State make af tane-arm used.

Write far attractive quantity prices.

PERFECT AUTOMATIC BRAKE CO.

Room 400, 425 S. Wabash Ave., Chicago

in general business as a result of the canton-
ment which is being built near there and which |
will accommodate no less than 32,000 soldiers.

Mr. Wilson, manager of the Middle Western
stores of the National Talking Machine Sales
Corporation, arrived in town today and will look
after their department at Hilman’s, while Mr.
Damon, the manager, is on his vacation.

Thor Norberg, of the Norberg Music House,
Moline, Ill, was a visitor recently. Mr. Nor-
berg is not only a good talking machine man,
but a celebrated athlete. At the Olympic games
in London in 1908 he won both the gymnastics
and high dive championships.

George P. Lonagen, manager of the Victor de-
partment of Block & Kuhl, Peoria, Ill., was a
recent visitor. _

Warren H. Haile, manager of the talking ma-
chine department of George Wheelock & Son,
South Bend, Ind.,, was a visitor this week.

C. R. Ely, who does a large loop trade for the
Chicago branch of the Columbia Graphophone
Co., has just returned from a two weeks vaca-
tion spent with his family at Atlantic City.

Miss Shanahan, who has been secretary to
S. A. Burrell, credit manager of the Chicago
branch of the Columbia Co. for the past seven
years, has left their employ in order to take a
long vacation on account of ill health. She was
handsomely remembered by both the young
women associates in the office and by the de-
partment heads.

George Cheattle, proprictor of the Music Shop
at Springfield, Ill, and formerly traveler for the
Chicago Talking Machine Co. was in Chicago
recently in the course of a motor trip to Mil-
waukee, Madison and the Dells of Wisconsin.

Whether we are on duty or off duty our
thoughts and acts should be true to the busi-
ness. That is the spirit which makes for cf-
ficiency. ‘
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TRANSFER NAME-PLATES

We make the Transfer Namec-Plates and Trade-Marks for
the largest talkmg machine manufacturers in this country and
for dealers in every state.

YOUR NAME, Mr. Dealer, on every machine brings the owner
back to you sou for records and his friends to you for a machine.

Samples, Suggestions and Sketches Furnished Free

_an 'fac Fets of DECALCOMANIA Transfer Name-Plates |-

A T ST A s e

'Qm()mll.z()wm ML T 33U SUO U DL I S I I O L Bt




THE TALKING MACHINE WORLD

83

FROM OUR CHICAGO HEADQUARTERS—(Continued from page 82)

NEW LINE OF EMPIRE RECORDS

Will Be Placed on the Market This Month by
the Empire Talking Machine Co., Chicago—
Handsome New Catalog Issued—A New Dealer

CHicago, ILL., August 4.—The Empire Talking
Machine Co. is now bringing out its full line
of Empire records and this month issues a hand-
some new catalog, the cover of which is repro-
duced here. It is some forty-eight pages in size
and is classified both alphabetically and accord-
ing to the nature of the 300 selections that are
contained in this first release. The list is to be
added to each month with a supplemental list
and some very fine talent has been procured
with which to augment the library. Included
with these artists is a number of high class
opera singers who will record in both Italian
and French. It will be the policy of the Empire
Co. to market the records only through the
dealers regularly licensed to handle Empire
machines.

John H. Steinmetz, president of the company,
reports a continuation of the very excellent
business that the Empire Co. has been favored
with recently and says that although there is
a certain amount of pessimism in the air orders
have not been lacking. In illustration of this
he tells of a dealer who wrote in recently say-
ing that there would be but little business for
the next two months and he was not at all sure
about the fall. “At the same time he attached
the biggest order we have éver received from
him. It included a number of machines of all
sizes and a surprisingly large stock of records.
That’s the kind of pessimism that we like.”

A new dealer to handle the Empire line ex-
clusively is the K. Weller Daniels Music Co.,
which recently moved into a fine new store in
the Home National Bank Building at Arkansas
City, Kan. Mr. Daniels’ company has been
handling the Empire line with such success that
he decided to make an exclusive Empire store.

The location of the place on Main street and
Fifth avenue is in the busiest section of the
town and some excellent sales should be the
result. He took on big record stocks and is

Cover of New Empire Record Catalog

going after business actively right from the
start.

The Empire representatives in Ohio and
Pennsylvania are doing good business for this
season of the year and P. E. Sheehan, who
formerly was with Butler Brothers, is doing
equally well in Iowa. Similar cheering reports
come from the McGee Sales Co., of Seattle,
Wash., the Empire distributors in that section.
The McGee Co. is rapidly assigning new terri-
tory and soon will have an Empire representa-
tive in every sales district.

RE-PLA-STOP NATIONAL PUBLICITY

First Announcement to Appear in the Saturday
Evening Post of September 1

CinciwnaTi, O., August 3—A. D. Blanton, of
the Re-Pla-Stop Co., of this city, has announced
to the company’s dealers that the first bit of na-
tional publicity to be made a part of the com-
pany’s policy will be that appearing in the
Saturday Evening Post of September 1. It is
estimated that almost 10,000,000 people will see
this first ad of the company and that it, coupled
with the copy that will follow, will resnlt in
an immediate, big demand from the public for
the device, goes without saying.

“Dealers are being made a very attractive
proposition for handling the device and agencies
are being rapidly established,” said Mr. Blanton.

MOTROLA HEADQUARTERS IN CHICAGO

Western Office and Wareroom Opened at 27
East Jackson Boulevard, that City, with E. C.
Hay in Charge—Large Stock to Be Carried

Jones Motrola, Inc,, New York, manufactur-
ers of the Motrola, the electric device for wind-
ing talking machines automatically, have just
opened offices and warerooms in Chicago at 57
East Jackson boulevard, where a large stock
of Motrolas will be kept on hand in order to
give prompt service to customers in all parts
of the West. E. C. Hay, formerly connected
with the Meek Music Co., will be in charge of
the Western office.

ASK THIS QUESTION

Ask yourself this: “Am I growing in this
work? Am I gaining each day a better under-
standing of this store’s problems?” When you
answer that question you will sce the necessity
of making each day increase your efficiency.

THE MAJESTIC COVER SUPPORT

Has Many Advantages

Vi A~ W~

It is entirely automatic.

. Adaptable to any type of construction.
Cover cannot warp.

. Hinges cannot loosen.

. Can be re-
versed foreither
side of cabinet

with no change

of screws ory

. N
rivets.

Send for complete in-

&/ @ A1 Pendlng

formation regarding
ourlineof Tone-arms,
Sound Boxes, etc., and

especially our new

- Automatic Stop.

machines.

Notice position of spring when cover is up

THE MAJESTIC COVER SUPPORT is a high-grade support for high-grade

Sample 50 cents. Quantity prices upon application.

MAJESTIC PHONO PARTS COMPANY,

The ‘‘dead center’’ of spring when cover is down

makes warping impossible

1326 REPUBLIC BUILDING
CHICAGO, ILLINOIS
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FROM OUR CHICAGO HEADQUARTERS—(Continued from page 83)

NEW SALTER CABINET ON MARKET

New Model Designed for Use With Victrola IX
Has Excellent Equipment for Holding Records
—Other New Features of the Salter Lire

CHicaco, TLr.,, August 7.—One of the newest de-
signs to be addcd to the line of the Salter Mfg.
Co. is that of model 27, with double door front.

o

—

New Salter Cabinet, Model 27
This cabinet is desigued for use with the Victor
[X and in all probability will be in big demand
during the coming fall. It is equipped with the

Salter feature of felt-lined compartments and
holds ninety-two records. The top is built up
so as to conform to the lines of the machine
and to give thc appearance of a single unit.
‘The front is made of selected mahogany or
quarter-sawed oak. It stands 33%: inches high
and the top measures 2234 by 19 inches. Tt is
finished in any color to match the machines.

Another new cabinet for the Victor 1V is
the Salter model 25, which stands 33 inches
high and has a top measuring 17 by 17 inches.
It is made of oak or birch and finished in any
color. It is fitted with racks designed to hold
66 records. ‘

The Salter Mig Co. is also now offering to
the trade dealers’ racks. They are designed
for stocks of records. These racks are made in
sections of uniform design and height and they
can be added as required. They can be laid on
the side or stood on end and it is unnecessary
to use-screws or nails. These racks are made
of solid oak in two sizes and are unfinished.
They can be finished, however, before shipment,
according to the dealer’s requirements. These
are sold to dealers only and many hundreds of
them have already been placed with the trade.

USING FACULTIES OF OBSERVATION

“No,” complained the Scotch professor to
his students, “ye dinna use your faculties of ob-
servation. Ye dinna use them. For instance—"
Picking up a jar of chemicals of vile odor he
stuck one finger into it and then into his mouth.
“Taste it, gentlemen!” he commanded as he
passed the vessel from student to student. After
each one had licked his finger and had felt
rebellion through his whote soul, the old pro-
fessor exclaimed triumphantly: “I tol’ ye so.
Ye dinna use your faculties. For if ye had ob-
served ye would ha’ seen that the finger I
stuck into the jar was nae the finger I stuck
into my mouth.”

A PHILOSOPHICAL DEALER

E. L. Hottenstein Takes a Cheery View of Busi-
ness—Some of His Recent Advertising

E. L. Hnttenstein runs a retail store in Will-
iamsport, Ind., a place of one thousand inhabi-
tants and upward. His motto is. “Sunshine
is the reward of those who don't kick about the
clouds.” He has a wide human philosophy, as
indicated by this quotation from one of his ads:
“A man may be slab-sidcd, round-shouldercd,

cross-eyed, humpbacked and havc a face like

a mashed pumpkin pie, but that doesn’t
keep his wifc from imagining that
he leads a double life when he's
down town.”

There is a placard displayed in Mr. Hotten-
stein’s store, which in full is as follows:

“To You who enter this place, we give hearty
greeting.

“We would rather see your face coming in
than your back going out.

“This is not a refrigerator plant, but a
Human Store, where warmth of cordiality is ex-
tended to all.

“This is your store, conducted by us. Come
as often as you wish, stay as long as you can,
whether it be for a purchase or a look around.

“Human beings run this place. They are
made of flesh and blood as You are. They
have their interests, their likes and dislikes,
ambitions and disappointments, just as You
have.

“We are not here to bamboozle, disseminate
putrid stories, or glad-hand you into buying
anything you don’t want.

“We have one fast and hard rule, and that is
The Golden Rule. Do as you would be done by.

“If we do not treat you right the first time,
we shall not deserve your trade any other
time. In this store the rich man’s dollar buys
no more than the poor man’s hundred cents.

“If we tell you an article is such and so,
yow'll have the all-wool, yard-wide, non-fading,
unshrinking TRUTH.”

On and after July 1st the Stewart

throug
ers only.
Applications are now heing re-
ceived. Many of the most aggressive
dealers are arranging to estahlish a
Stewart Phonograph Department

selected and exciusive deal- The

deaiers if their applications are re-
Phonu%‘mph, Model C, will he sold celved gromptly.

graphs is already big and Is increas-

Exclusive Territory for Dealers—Act Quick!

With our new dealer

ing very rapidly. sell Stewart Phonographs

an

:\ndm?;g?t?asnet tt%ntxsggeoru;%eﬁteﬁ?l-t The Stewart Phonograph fills a summer as well as in the winter.

ness. gl%dgap in the musical instrument Right now there is a great big
e

priced phonograph. It will play

4 every record of any size, make, or

tewart Phonograph is a hig price.

mouey maker.

propositiou it will prove even more

profitahle for dprogressnve deaijers. poiut.
The demand fi

Every mechanical feature has heen
developed to the highest possihle

t.
or Stewart Phono- The Stewart Phonograph is an ail- exists,
year-around article. A dealer can

demand for the Stewart Phonograph,

PHONOGRAPH

(New Model C)

$~775

New Proposition

especially desirable. It can he used
auywhere—any time—for any pur-
pose.

Can’t you see the possibilities the
Stewart Phonograph holds for you?
It is a big seller now. A hig market
It is onlyup to active, live
dealers to supply the demand.
in the If you want to

get in on the
ground floor
write or wire at

This announcement will bring ap-
plications from deaiers everywhere,
If you want to take advantage of
our very attractive ‘“excluslve dealer
proposition,”—act quieckly! Don’t
delay—or, you may he too late. Pref-
erence will he glven to our present

It places within the reach of mil-
lions  of families with moderate
means, a popular priced phonograph
which is acknowiedged to he nothing
short of marvelous.

It has volume and quallty of tone
unsurpassed by any other popular

STEWART PHONOGRAPH CORP., 327 Wells

It is exactly what people want for
summer use. Just the thing for va-
cation trips, picnics, auto parties,
summer homes, camping, bhoating
parties, impromptu dances, ete.
Mounted in a carrying case, as
shown in smali cut, the Stewart Is

Street, CHICAGO, ILLINOIS

once for our ex-
ciusive d'ealer
fropositl.’on.
Don't put it off
and let someone
e_ltse heat you to
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ST. LOUIS ASSOCIATION MEETS

Adjourns Till September 4—To Have Night
Meetings—Many Matters to Be Discussed

St. Lours, Mo, August 9.—The Talking Ma-
chine Dealers’ Association met last week and
decided to meet again September 4. Also they
decided that all future meetings would be night
meetings, beginning with a dinner soon after
closing hour. It was taken by common consent,
apparently, that it was time to get together and
start over. Several of the representatives of the
twelve firms present had grievances. Indeed,
it appeared that so many offenses against methods
of business had been noted by various dealers
that it would require several meetings to set-
tle them. Rather than bring up all these inci-

dents, it was practically decided to begin all-

over. Each week a meeting was devoted to
renewing old acquantances and to cxpression of
opinions of how the reasonable rules of business
ought to obtain. It is the present prospect to
rewrite the resolutions so that there cannot be
any misunderstanding.

VICTOR FLOAT RESULTS IN SALES

Deca1vr, IiL, August 8.—G. W. Deetz, pro-
gressive manager of the talking machine de-
partment of the Emerson Piano House, of this

R EASY TERMS FIRER
oSSR You 10 o A

Evidence of Manager Deetz’s Progress
city, has always believed in the construetive
business building value of lending the eco-opera
tion of his department to all civic entcrpriscs
undertaken in Decatur. Now eomes actual proof
of his belief. In the Deeatur Merchants Parade,
about a month ago, he entered a Vielor float
which took third prize and led a ecustomcr to
the store who insisted on purchasing thc identi-
cal Vietrola used on the float. This was only
one of many sales made, however, as a result
of the enterprise of Mr. Dectz. Thc parade was
witnessed by about 40.000 people.
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Mag-Ni-Phone
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The Talking Machine that

Big Profits—Quick Turn-Overs—High Quality
are responsible for dealers everywhere handling
the Mag-Ni-Phone, Model *“J,” in such an en-
thusiastic and successful manner. Equipped with
our new Universal Tone Arn, the Model “J”
plays all lateral cut records with the-reproducer
in a Vertical position; all hill-and-dale cut rec-
ords with the reproducer in an Oblique position.
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UDELL WORKS MAKES EXHIBIT

At the Furniture Show Recently Held in Grand
Rapids—Splendid Line Shown

GranDp Rarms, Mici., August 9—At the re”
cent Furniture Show held in this city the Udell
Works of Indianapolis exhibited a very ecom-
plete line of record cabinets for the various port-
able types of talking machines. The exhibit
ineluded a separate showing of cabinets for
Victor Vietrolas, for Columbia Grafonolas, for
Pathé Pathephones, for Aeolian Voealions and
for the Sonora phonographs.

A great many furniture dealers now handle
talking machines and Tom Griffith, sales man-
ager of the Udell Works, reported a great in-
terest on the part of many furniture dealers
in the Udell line.

A goodly number of nice orders were received
and, aecording to the present outlook, the Udell
plant will be pushed during the entire fall and
winter to keep pace with the ever-growing de-
mand for the well-known Udell produets.

TO MAKE EXTENSIVE ALTERATIONS

The Chicago Headquarters of the R. Wur-
litzer Co. to Be Changed Considerably

CHicaco, ILL., August 9.—The local establish-
ment of the R. Wurlitzer Co. is about to undergo
cxtensive altcrations. the first, second, third and
fourth floors being included in the plans which
Manager E. H. Uhl has under consideration.
Although things have not yet becn definitely
decided upon, the first floor will probably be
given over prineipally to the retail Vietor rec-
ord and Victrola stoek, and the second floor to
pianos. The mezzanine floor will be devoted
as at present to playcr rolls and pianos. The
partition upon this floor will be torn out and
much increased space provided. The small
goods will be removed entirely to the fourth
floor.- Mr. Siemon, instead of having his office
on the first floor, will be located upon the mez-
zanine, overlooking the record department. Ex-
tensive alterations are alrcady under way at the
Waurlitzer wholesale building at 615 South \Wa-
bash avenuc.

Howard Wurlitzer was a visitor this week at
the local Wurlitzer establishment, and is well
pleascd with the business outlook.

I'he Banta Motor & Phonograph Co., of Elk-
hart, Ind.,, has increased the number of its di-
rectors from five to seven.

&)

“Speaks for Itself”’

This model is also equipped with a worm-
driven motor of our own design—an extra large
reproducer—12-inch turn table and is beautifully
finished in mahogany.

Write Today for our unusually attractive dealer
proposition and the complete record service we
can furnish you.
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Liberal Discounts to Dealers and Jobbers

Charles W. Shonk Company

American Can Co., Owner

Maywood, Ill.

[ B B R

SUPREME
in QUALITY

Correctly Describes—the

that Piays
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As Well As

Empire Records

10 and 12" in diameter. Retail

for 75¢c, $1.00 and $1.25.

Complete Empire Record
Catalog is Now Ready

It contains about 300 selections
by well known artists. They
cover every kind of music from
Grand Opera to the latest
“hits”’.

Sold only through EMPIRE
dealers. Territory is being
rapidly assigned.
Write today for our
proposition.

dealer

Empire Talking Machine Co.

{8 JOHN H. STEINMETZ, President
429 South Wabash Ave., CHICAGO, ILL.
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Real Preparedness for
Talking Machine

and Record Business—

The kind of service you wan/—the
kind of service that makes real bus-
iness and big profits for Pathe
dealers.

Our New 4-Story Exclusive
Pathe Building Is
Ready For You—

With every machine when you want it !
With every record when you want it!

e e T

Tie up with PATHE!

Tie up with PITTSBURGH PATHEPHONE
CO. SERVICE!

Tic up with the machine and records that are
quickly anq_ surely getting an unshakable hold on
the talking"machine business of America!

g 963 Liberty Avenue
%

PITTSBURGH PATHEPHONE CO.

PITTSBURGH, PA.

0

e

For America’s Greatest PATHE
SERVICE—Pathephones and
Records Get Hand-in-Hand with
the Pittsburgh Pathephone Co.!

000
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MECHANICAL INSPECTION PROFITABLE

How Regular Visits of Inspection to Machine
Owners Can be Made to Produce Actual Sales
if Proper System Is Used—Important Pointers

(The following paper on “Ilow I Make Mechanical In-
spection Pay Profits’” was read at the recent convention of
Edison Dealers in New York by Bolan of the
Edison Shop, East Orange, N. J.)

Does it pay to look for trouble? I have found
investigating trouble a paying proposition. It
extends to your customer courtesy and service,
stimulates business and keeps your customers
satished, and satisfied customers are constantly
buying records. Mechanical inspection is gen-
erally overlooked by many dealers, but those
who have used it have found it to be a wonder-
ful sales getter. There is no more cffective man-
ner in which this can be done than making a
call once a month. When an instrument is sold
we impress upon the customer that we are go-
ing to give him service, that is to say, we shall
call on him once a month without charge, by
means of a mechanical inspector.

When a man buys an instrument he believes
your promises of service to be part of your
selling talk and does not consider it seriously,
because a great deal of business is done that
way. Now if you live up to your promises and
extend him little courtesies, nine times out of
ten he will return the favors when he has the
opportunity.

There is another type of man who believes
what you say and expects you to act accordingly
and if you fail he will become very antagonistic
and will be sure to be a hindrance to you some
time or other. On the other hand if he is well
treated he will take pride hoasting of his judg-
ment to his friends who have no. instruments.

Many times when the inspector calls there is
nothing wrong with the instrument, and in many
_ cases, if there is, the turn of a screwdriver re-
stores the instrument to its original perfection,
but should there be a slight defect you have
not only prevented a complaint but you have
succeeded in making the customecr fcel more
friendly and by making acquaintances you se-
cure the names of their friends who have heard
their instrument and who become prospective
buyers. From December | to April 16 (our
last count), forty-six instruments were sold from
names given to us by our customers. During
this time twenty-one more instruments wcre
sold to those who had heard our customers’ in-
struments and came to the store to buy and
over two hundred namcs were added to our
prospective list.

Monthly inspection is an asset in another way.
It helps to keep your accounts from falling in
arrears. The plan that we have works out
very well. The namcs of the streets that our
customers live on are given a certain date in
the month; for instance, all who live on Prospect
street, July 1; Grove street, July 2, and so on.
Every morning the mechanical inspector is given
a list of the streets he is to visit and also given
a Re-Creation that we are overstocked on.
This is a very good plan in disposing of over
stocked records. :

The statement that bigger and better business
can be had by courteous service cannot be dis-
puted. I am sure all of you realize this and
many of you work along these lines, but in some
instances there seems to be a tendency when
a sale is made to call the incident closed and
sit down and wait for what business the pur-
chaser may desire to give unsolicited.

Among the visitors recently at the executive
offices of the Columbia Graphophone Co.,
Woolworth Building, New York, were the fol-
lowing Columbia dealers: Julius Koss, Water-
bury, Conn.; S. Rosenthal, head of the Berks
Supply Co., with stores in Lebanon and Read-
ing, Pa., accompanied by I.. Krohn, manager of
the Lebanon store; James B. Parker, Fort
Meyers, Fla.; Philip J. Morkin, of the C. H.
Smith Sons Co., Oil City, Pa.; Henry Traub,
Sr., Auburn, N. Y. Mr. Traub was accom-
panied by his son, who will enter the business
in the near future.

FEATURING CENTURY PHONOGRAPHS

Century Cabinet Co. Now Offering the Century
Talking Machine to the Trade

The Century Cabinet Co.,, New York, which
has been for the past few years a prominent
factor in the production of talking machine
cabinets, has enlarged its plant at Utica, N. Y,
and is now offering talking machinc dealers the
Century line of phonographs. The company
is planning to institute an aggressive campaign
in behalf of its talking machine line, and its
many years of experience in the production of
cabinets and complete instruments for some of
the leading manufacturers in the trade will
doubtless insure the Century phonograph a quick
success with the dealer.

James T. Lee, president of the company, in
announcing the Century phonograph, states that
it is the company’s intention to produce a com-
plete line of machines, retailing from $15 to
$200. The mechanical equipment will be in
accord with the attractiveness and quality of

carefully, hear the machine, and
you'll agree that it is truly
The World’s Musical Instrument.

Send for our special proposition

HOFFAY TALKING MACHINE CO0., Inc.

3 WEST 29TH STREET NEW YORK CITY

the cabinet, and plans are being made to co-
operate with dealers liandling the Century line
along practical and intensive lines.

The Century Cabinet Co. owns and operates
a large plant at Utica, N. Y., which is devoted
exclusively to the manufacture of cabinets and
talking machines. It also controls several pat-
ents relative to tomme arms and sound boxes, and
its past experience and high standards of manu-
facture guarantee the quality of its product.

by check or money order.

No. 50 (closed)

Tone Arm Rests.

118-126 WALKER STREET

OUR NEW DOUBLE SPRING MOTOR

Double Spring worm driven motor, dial, speed regulator, 12-inch turntable.
Plays four te five 10-inch records with one winding. At a very popular price.
Ask for quantity prices. Sample price $3.75. All orders must be accompanied

No. 50 (open)

Hardware for Phonograph Cabinets—Universal Tone
Arms, Lid Supports, Needle Cups, Hinges and

Experimental Work—Tools, Dies, etc.

Repair Parts for All Standard Motors—Main Springs
in Different Sizes, Governor Springs for Victor and
Columbia Motors, Governor Screws, Brakes, etc.

Agents wanted for special districts in America,
Canada and South America. References required.

PHONOGRAPH SPECIALTIES MFG. CO.

Tone Arm Rests
$25.00 a thousand
with green felt cushions

WE MANUFACTURE—

NEW YORK
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Not
An

Experiment

Quality
and
Value

Plant of the Century Cabmet Co Utlca, N Y

TO THE DEALERS

THE CENTURY CABINET COMPANY

A
Century
Model

is ready to offer dealers a perfected line

of machines that will bear favorable com-
parison with the best on the market.

This company has been manufacturing
cabinets and machines for the past four
years, and is therefore in an unusually ad-
vantageous position to merchandise and man-
ufacture a line of high-grade instruments.

The line i1s complete, retailing from $15 to
$200, and the mechanical equipment is the
best that can be secured.

Write today for our proposition. It will
interest you and prove a money—maker.

CENTURY CABINET COMPANY

NEW YORK

25 West 45th Street
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quantity orders.

174-180 WORTH STREET

CUPS

AND

METAL PARTS

For the Manufacturer

We specialize in needle cups, both open top and closed, and the metal parts for
the phonograph. Our facilities and equipment enable us to produce these
parts at a remarkably low figure and to make quick delivery on both small and
Write for samples and prices.

Special exclusive parts made to order on contract.

STERLING METAL NOVELTY MFG. CO.

Send your samples and we will quote

NEW YORK

PLANS TO VISIT THE TRADE

Leonard Markels Making Arrangements to This
End—Reports Expanding Business

Leonard Markels, the well-known motor man-
ufacturer of Ncw York, is making arrangcments
whereby he will be able to visit the tatking ma-

Leonard Markels
chine manufacturers throughout the country
within the next month or two. Mr. Markels
has been planning this trip for quite some time,
but owing to increased demand upon his fac-
tories he has been obliged to postpone it until
the various enlargements of the plant could be
completed.

During the past few months the list of users
of the Markels products has been augmented
by the addition of many well-known houses who
have been impressed with thc distinctive qual-
ities of the new Markels Butterfly motor. This
motor is achicving a signal success in the short
while it has becn on the market, and judging
from present indications the Markels factory
will be oversold on the Butterfly motor during
the remainder of tlie year.

I'he Markels M2 motor, which has bcen on
the market for several years, is onc of the most
popular motors now bcing used by talking ma-
chin¢ manufacturers, and the service which this
is rendering under all conditions accounts for
its popularity with the trade.

JAMES P. BRADT A VISITOR

James P. Bradt, gencral manager of the Ca-
nadian business of the Columbia Graphophone
Co., New York, was a visitor to the executive
offices recently, bringing with him optimistic
reports of the busincss situation in Canada.
Mr. Bradt is thoroughly familiar with the re-
quirements of the Canadian business, and under
his direction Columbia sales in that territory
will doubtless increase steadily.

The Pathé Fréres Phonograph Co., Brooklyn,
N. Y, declared last week its regular quarterly
dividend of 134 per cent. on thc preferred stock.

TRADE VERY ACTIVE IN LOS ANGELES

Considering Season and the Uncertain Condition
of the Country—Important News Happenings

Los ANGeLes, CaL,, August 6.—Business has
been keeping up remarkably well considering
the time of year and the unsettled condition of
the whole country. There is a great demand
for patriotic records and the local dealers are
finding a great deal of difficulty in keeping
enough of certain numbers in stock.

Also the shortage of needles is beginning to
be felt keenly by nearly all the dealers and
some of the smaller ones have to depend on
what they can send out and buy retail. It be-
gins to look as if needles will go to 25 cents
per 100 by Christmas unless the situation is re-
lieved quickly.

There are a great number of new makes of
machines being put on the market in this sec-
tion at present, some of them manufactured
here and others in the East.

Edward W. Fordan, who is connccted
with the Redewill Music Cp., of Phocnix, Ariz.,

lias been visiting in Los Angeles during the
last week. Mr. Fordan says that business is
good in Arizona.

The Broadway Department Store, local agents
for the Sonora machines, are still doing a fine
business and are looking forward to a banner
fall and Christmas trade.

One of the most exclusive concerts ever held
in Southern California was the one given at
the Hotel Maryland, August 1, by the Southern
California Music Co. The machine used was
the Elizabethan Period Model, which just re-
cently was put on the market by the Thos. A.
Edison, Inc. The concert was a great success
and everyone was delighted with the tone and
beauty of the new model. Wm. H. Richardson,
from the Los Angeles store, had charge.

From the looks of things the war draft is
going to hit the local dealers pretty hard and
take from them some of their best people. All
of the boys are looking at it with the best
possible grace and all have said if they are
called they are willing to go.

A CHANCE FOR EXPORTERS

American manufacturers and exporters who
are interested in the Russian market are invited
to forward to the American-Russian Chamber
of Commerce, located in the Woolworth Build-
ing, this city, information regarding their firms
and their products for listing in the trade di-
rectory section of the 1918 edition of Indus-
trial America, which is now in the course of
preparation. There is no charge for this list-
ing, the purpose of the directory being to give
Russian buyers the most complete list possible
of responsible firms in this country who can fill
the needs of consumers in Russia. ’

THE BEST WAY TO QUALIFY

Many are yearning for better jobs. There is
a surc way to qualify for a better job. The
best method to our mind is to work just a little
harder than anyonc else on, the job you now
have.

sible.

Williams Co.

for it.

A Message!

{ There is a general movement on foot among
retail dealers in all lines of business to antici-
pate this fall’s requirements as much as pos-

€ Unusual transit and industrial conditions make
this movement timely and opportune.

Victor Service

{1Is prepared to co-operate efficiently with Victor
dealers who realize the importance of placing
their fall orders 7zow /

g The Victor industry will enjoy a banner season
this fall, but zow is the time to get ready

G. T. WILLIAMS CO., Inc.,

Victor wholesale exclusively

217 Duffield Street
BROOKLYN, N. Y.
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THE CRYSTOLA, MODEL 20—PRICE $200.00

Mahogany, Golden or Fumed Oak (Special Finishes to Order).
Automatic Stop; All Exposed Metal Parts Finished in Beautiful
Satin Gold. Fully Guaranteed. See our $100.00 Model, No. 10.

The Phonograph That is

Different

With SEVEN Powerful,

New Selling Points

Improvement No. 1 The greatest advance

in phonograph design
and construction of the past ten years is the Crystola’s wonderful,
new Tone Chamber of polished CRYSTAL GLASS.

Improvement No. 2 Pallbearing ncedle

finger eliminates
wear of the record and gives to the Crystola’s sound box (repro-
ducer) a responsiveness heretofore unapproached.

Improvement No. 3 £ simele twist with

the fingers adjusts the
Crystola’s sound box to play either lateral thread or “hill and dale”
records without detaching it from the tone arm.

Improvement No. 4 The Tonc Arm is

. _mounted upon ball-
bearings and is absolutely noiseless and frictionless.

Improvement No. S Disphragm is made of

- ; ) a secret composition in
a new design and is far superior to substances heretofore used,
attaining a new degree of marvelous sensitiveness.

Improvement NO. 6 Tone Modifier built on

t scientific principle
overlooked by other inventors. Reduces the volume of tone with-
out either strangling or choking.

G VALUE
Improvement No' 7 st':;(:ladt::d prices. Tl;l;

Crystola Model No. 10—price $100.00—is larger or better than the
machines for which others ask $150.00.

Ten Years Ahead

The New CRYSTOL A Phonograph

With the Wonderful CRYSTAL GLASS Tone Chamber

And the Selling Help we give our dealers is
REAL. Powerful newspaper advertising right
in your own home newspapers where it will
help you make sales by bringing people right
into your store to see, hear and examine the
CRYSTOLA. We do not try to stock up our
dealers but let you buy as you sell.

See It!

We will put a Crystola
in your store on

SIX DAYS’

A Crystola Agency means a phonograph busi-
ness for you that will grow bigger and bigger
every month. Investigate now! Get ready for
the big Christmas trade. Don’t think of closing
for any agency until you have our proposition
to dealer-agents. Line up with the instrument
that sells itself against any competition.

Free Trial

Be your own judge. Make your own comparisons. Learn what the CRYSTOLA’S SEVEN
powerful new selling points mean to you as 2 CRYSTOLA dealer. Write us, on your own letter-
head, that you would like to have a CRYSTOLA for six days’ free trial in your own store.

Be the first in your vicinity to show this phonograph that is beyond improvement. Werite today.

THE CRYSTOLA COMPANY  Cincinnati, Ohio, U. S. A.

{
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THE VALUE OF THE SHOW WINDOW

“How I Use My Show Window"” Title of In-
teresting Paper Read at Recent Convention of
Edison Dealers by W. W. Longfellow

(The following interesting paper on “How I Use My
Window™” was read before tbe recent convention of Edi-
son Phonograph Dealers at tbe Waldorf-Astoria Hotel,
New York, by W. W. Longfellow of the Pardee-Ellen-
berger Co., New Haven, Conn.)

It has been truthfully said, “a store is known
by the window it keeps,” so we have always
tried to present attractive and novel displays
that would convince the New Haven public
we are live retailers of real music. Real music
is not my topic but it is related to the windows
because they both “are different.”

The ideas that have been used were not orig-
inal in every case, but were “re-created” to
meet our conditions.

The whole game is much like fishing—we have
the finest “line” in the world but our angling
will land more fish when the right bait and
plenty of it is used. The prescribed bait is ad-
vertising, tone testing, window display and serv-
ice—you can and must use them to get a good
haul.

The window is very valuable, it echoes your
advertising, tells thc story of tone tests, service
and the wonders behind it, which we are licensed
or privileged to handle. It is a medium through
which a large percent. of the public is reached,
and a number of sales and prospects have come
to us as a direct result of that medium.

It may interest you to hear of some of the
matcrial used. First—all posters and announce-
ments put in for fairs, clubs, benefits, concerts
and such, also our own painted signs and hang-
crs are shown only in the different sizes of
frames as supplied by the factory; this gives
atmosphere and dignity to our establishment.

Advertising, national or local topics, musical
shows, and artists’ performances are continu-
ously linked with the window, keeping the bait
wriggling and the fish interested. For instance
you remember at the last presidential election,
the only topic of conversation for four or five
days was the uncertainty of returns—at that
time a large changeable metal sign read “electcd,
by a large majority—The New Edison.” The
word “elected” caught the eye, and then the
window told the story.

The naval recruiting station has loaned a large
naval gun, ammunition bags and shells, one a
duplicate of the shot that sunk the “Emden.”

The Maxim Co. favored us at one time with
a new machine gun and cartridges such as used
by the Russian Government.

Lincoln’s Birthday a scnlptor in town sent us
a bust of Lincoln.

A graduate of Yale, member of the American
Ambulance Corps in France, contributed a bunch
of trench relics, a gas mask, torpedocs, Red
Cross flag, bayonet, hclmets—one taken from
a German prisoner, noses of exploded shells, ma-
chine gun clips and cartridges and posters dis-
played in France appealing for loans.

A large framed picture of Mr. Edison with
the flags of the Allies proved a fine feature as
-the papers arc running articles about the pos-
sibility of Mr. Edison solving the U-boat prob-
lem.

Busts of the composers recently reccived from
the factory and pictures of Edison artists proved
a magnet.

The day of the Harvard and Yale football
match, a goal post with an instrument in the
background and a football soaring over was
labeled “the goal of all music lovers.”

At another time a wax figure in a becoming
evening gown was shown in tonc test style; the
students in particular were very attentive to
Madame X.

You all know the drawing power of a mirror
—a very large one was used, giving all who
passed the opportunity of picturing themselves
as future Edison owners—a small sign reading
to that effect. Aside from the folks who stopped
to dress, the reflection of traffic attracted at-
tention and it received very favorable comment
from other merchants.

At Christmas an actual sale of a $275 instru-
ment was made with an instrument wrapped
with paper and red ribbon and labeled “To the
family from Dad.” The gentleman who pur-
chased had been puzzled for days to get the
right gift and the display gave him the answer.

We are now negotiating with the naval sta-
tion for the loan of a $10,000 model of the battle-
ship “Connecticut” for a display with recruiting
posters..

To quote a prominent business man of our
city—*“You have so educated the people of New
Haven that they never pass your place without
looking and expecting something new and in-
teresting.”

Isn’t this the goal to which we all must strive?

LOOKING FOR RECORD-BREAKING FALL

Business Just at Present of Unusual Volume,
Declares Frank O. Wilking, of the Ready-
File Co.—To Market Two New Accessories

INpraNAPoLIS, IND., August 9.—“Business is bet-
ter than usual,” said Frank O. Wiltking, president
of the Ready-File Co., Inc., makers of talking
machine accessories. “It keeps us hustling to
kecp up with orders for our filing system, and
we are anticipating the heaviest fall business
we have ever experienced.” )

The Ready-File Co. is preparing to put two

other talking machine nccessitics on the mar-

ket. ‘“We expected to have an announcement
to distributors to this effect this month,” said
Mr. Wilking, “but we have not got the mer-
chandising and cost plans worked out to a
finality at this time. The fluctuating costs of
raw materials have hindered us somewhat, but
we expect to have the announcement ready in
September. Ve believe the trade will be con-
siderably intercsted in our new plans. These
‘Ready’ accessories, we believe. will be as pop-
ular as our Ready filing system.”

The company is working fast to kecep up with

Ready-File orders. The W. F. Frederick Piano
Co., Pittsburgh, recently ordered 1,000 sets and
state that dealers in their territory anticipate a
big fall business. “You will be more than
pleased with the amount of Ready-File you ship
into this tcrritory. Qur road men bring up
the matter of Ready-File every month and re-
new the enthusiasm for this filing system,”
writes George H. Rewbridge, manager of the
wholesale department of this house.

The W. D. Andrews Co., Syracuse, recently
ordered 500 sets, and report a good business.
W. J. Dyer & Bro., St. Paul, ordered 350 sets.
E. J. Chapman, Victor distributors, Rochester,
N. Y, who ordered 102 sets as their first order,
said that the company predicts an unusually
heavy demand for Ready-File this coming fall
and winter. “We want to thank you,” writes
E. J. Chapman, “for the businesslike and fair
manner in which you have handled our order.
We like your methods and assure you that we
are more than pleased with your Recady-File
system for filing talking machine records.” A
significant letter.

The Eclipse Musical Co., Cleveland, reports
that business in accessories is good. “Our
traveling representatives report that practically
every dealer they are calling on are using Ready-
File and meeting with good success,” says E. B.
Lyon, sales manager. “From the repeat or-
ders we have been receiving from our dealers
it convinces us that this file is regarded very
highly by the trade.”

President \Wilking is much gratified at the
success of his distributors, as evidenced from
these letters, and the fact that business is so
good. ‘“With our new dealer help plans we
cexpect to do much for the retailer the next
year,” said Mr. Wilking, “for after all is said
and done, it is the retailer who has the final
say-so in the selling. More power to him!”

It costs nothing to give courtesy—yet it
pays big dividends.

Twin Inventions that
Enrich the Tone

The key to phonograph sales is ‘“‘tone.”’” Cabinet
finish and novelty features may help of course, but
finally it is the 7one that sells a machine. No manu-
facturer can afford to neglect investigating -

Parr Magnetic Reproducer

and
Vibratone Patented Diaphragm

Either of these inventions cffects remarkable im-
provement in tone—togei her they produce a veritable
wonder-tone, pure, mellow, and of unusual volume.

The Parr Magnetic Reproducer owes its sensitiveness to
the permanent magnetic attraction acting on the stylus-bar.
In the rendering of soft selections the needle catches those
ultra-delicate shadings which elude reproduction with the
old-style sound boxes; and in the fortissimo passages the
flexibility of the magnetic force permits the needle to cling
faithfully to the recording without blasting.

The Vibratone Patented Diaphragm is a composition
that has all the good points of mica, and will pass every
mica test; and besides, it is uniform in thickness and free
frombubbles, blisters and wavy places. It is indestructible,
permanently resilient, non-porous, non-absorbent and re-
sponsive to a high degree.

Send for Samples
of the Parr Magnetic Reproducer with either mica or Vibra-
tone diaphragm. Give your machines the most up-to-date

features in the phonograph industry. Large discounts in
quantity lots.

Parr Manufacturing Corporation

1 Union Square New York
At Fourteenth Street
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For qualily, variety, interest and activity
the Columbia Record List for September is
a symphony.

Columbia Graphophone Co.

Woolworth Building, New York

'PLACING ARMY AND NAVY MODELS

Interesting Description of Arrival of Latest
Type of Edison Phonograph at Army Camp
Stationed “Somewhere in America”

SOMEWHERE 1IN AMERICA, August 6.—A tribute
was paid to the Edison Army and Navy Model on
Saturday. Its arrival in camp was attended with
unusual ceremonies. It was serenaded by the

News reached the military camp early Satur-
day afternoon that the Army and Navy Model
of the Edison phonograph was on its way.
When the big army wagon drawn by two horses
arrived it was the signal for the hoys to start
playing a lively tune. “Hail to the Chief”
seemed the air most appropriate and they played
it with much spirit. A number of the boys in
camp are forimer Edison men. Two of the men
immediately volunteered to act as custodians on

s &4-&%~ fe. ™
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band, the center of attraction for the officers
in charge, and when put to the test gave a splen-
did demonstration of its musical qualities.

Regimental Band Serenading the Arrival of an Edison Army and Navy Model

the ground that they were familiar with every
part of the mechanism. However, the chaplain
of the regiment will have it in actual charge.

IF WE ' WROTE A BOOK

We could not make you realize the superiority of the

VICSONI

Its NATURAL tone.

Pure, Sweet and Pleasing.

Its lack of Blast or Rattle.

BUT you may hear it for yourself.

Send us $3.50 for a sample instrument and if ten days
trial does not convince YOU that it is the BEST reproducer
for EDISON RECORDS you may return it and we will re-
fund your money. State make of Phonograph.

313 East 134th Street

Vicsonia Manufacturing Company, Inc.

NEW YORK

Colonel A. A. Van Walraven, Captain Charles
W. Gulick, Lieutenants Wm, J. Whelan, John
V. Hinchliffe, Joseph Fitts, Joseph E. Mirandor,

Being Inspected by Commanding Officer

Eugene H. Valle were some of the officers who
spoke enthusiastically of the Army and Navy

Model. These officers all praised Thomas A.
Edison for thinking of the soldier boys and
showing it in the practical way he had by giving
them the Army and Navy Model

Several hundred of the Army and Navy
Models are being shipped this week. Among
the dealers who placed Army and Navy Models
with nearby military units within the last few
days are: S. A. Philips Music Co., Morgan-
town, W. Va.; Hibbards Music Shop, Athens,
0.; Armstrong Furniture Co., Memphis, Tenn.;
The Busy Bee, Shelbyville, Ill.; Greene’s Spe-
cialty Co. Malone, N. Y.; P. H. Seewald,
Amarillo, Tex.; J. H. Owen, Childress, Tex.;
Jones & Dublin, Brownwood, Tex.; Plattsburg
Diamond Disc Studio, Plattsburg, N. Y.;
Startup & Knight, Middletown, N. Y.; Vogel &
Briggs, Plainfield, N. J.; F. A. Hintermister,
Scranton, Pa.; E. A. Aegerter, Yankton, S. D;
D. G. Gallett, Aberdeen, S. D.; J. A. Foster
Co., Providence, R. 1.; F. H. Thomas Co., Bos-
ton, Mass.

Practically all the jobbers have been active
in distributing the Army and Navy Model.

The Edison Laboratories, which are manufac-
turing the Army and Navy Models without
profit, have been greatly encouraged by the hun-
dreds of favorable comments received from
military and naval men. More than three hun-
dred of them are on their way to the soldiers.

NEW STARR RECORD CATALOG

All Records Up to and Including Those in
August Supplement Found in New Volume

The Starr Piano Co., Richmond, Ind., has
just issued in catalog form a list of all the
Starr records up to and including those in the
supplement for August, 1917. The catalog is
prepared on an elaborate scale, with illustrations
and much descriptive matter regarding the va-
rious selections. It is arranged in alphabetical
form and cross indexed for convenience. Por-
traits of various artists with views from musical
productions are also shown. The latest records,
those for August. are listed in a special section
in the front part of the catalog.
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NEW PATHE AGENCIES IN THE WEST

Important New Connections Made Recently
Through Chicago Wholesale Branch of Hallet
& Davis Phonograph Division—Saving Sys-
tem Jewelry Co., Milwaukee, Takes on Line

CHicace, ILn, August 9—R. O. Ainslie, man-
ager of the Chicago wholesale branch of the
Hallet & Davis' phonograph division, tells of
some important new ac-
counts cstablished in the
Central \West recently
The most itmportant is
that of the Saving Sys-
tem Jewelry Co, of
Milwaukee, Wis., one of
the most impressive mer-
cantile establishments in
Wisconsin's largest city.
A large part of this con-
cern’s second floor is de-
voted to a complete
stock of Pathé machines
and rccords. Joseph

Joseph Saltzstein
Saltzstein, general manager of the store, is de-
cidedly a live wire in his merchandising meth-
ods and has ushered the new line in right roy-

ally. An elaborate opening was held at which
J. A. Tidmarsh, traveling representative of the
Hallet & Davis Co., was present and extensive
advertising in the Milwaukee dailies was in-
dulged in. Mr. T'idmarsh assisted the house to
prepare its department, spending a week in
Milwaukee previous to the opening. A long
succession of half-page advertisements in Mil-
waukee papers has resulted in bringing excel-
lent business to thc store. The Pathé¢ $125
clectric has had exceptionally fine sales. The
Saving System Jewelry Co. is prominently lo-
cated at Grand avenue and West Water strect.

Jacobson’s dcpartment store of Greenville,
Mich., is another large dealer to take over the
Pathé line. This concern abolished its shoe
department in order to make way for talking
machines (wherein is proven the fact that music

is more important than shoes), and has ecstab-
lished a complete line of Pathé machines and
records on its first floor salesroom. S. Levin-

—w
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Store of Saving System Jewelry Co., Milwaukee
son is in charge of the department, and has also
advertised the Pathé line extensively in Green-
ville newspapers. He has decorated his de-
partment with green velvet and white enamel
woodwork.

Meyer, Lindorf Co., of La Porte, Ind., re-
cently acquired the Patlié line of machines and
records. A formal opening was held in July,
and, although this concern has had the new
line but a very short time, reports excellent
business. The Meyer, Lindorf Co. is situated
at 711 Micligan avenue.

BAERWALD BACK FROM VACATION

Paul L. Bacrwald, Eastern sales manager of
the Otto Heineman Phonograph Supply Co., re-
turned to his desk Monday after a two weeks
automobile trip, which included a visit to some
of the leading pleasure resorts in the East. He
is in the best of health and spirits, and is plan-
ning to leave shortly for an extended trip
through his territory.

Nishkian’s Phonograph Shop, for scveral years
located at 1137 Eye strcet, Fresno, Cal., has
moved to a new location at 1046 Eye street.

NEW INDIANAPOLIS CONCERN

 All-Records Phonograph Co., Recently Incor-

porated, Leases Headquarters This Week

InpmianapoLis, Inp, August 8 —The All-Records
Phonograph Co., a new concern, recently in-
corporated by Indianapolis men, has announced
that it has taken a long term lease on the store
room at 124 North Pennsylvania street, which
it will soon open up with a complete line of
Brunswick talking machines. Edward C. Gale,
of Indianapolis, president of the company, said
that George F. Standke, of Kansas City, Mo., had
been engaged as manager. Mr. Standke has been
connected with the Columbia Co. and is an ex-
perienced talking machine man. The company
hopes to open its store within the next few
weeks. The store is situated in the heart of
the musical retail district. The company was
incorporated with $30,000 paid up stock. Mr.
Gale said it had the exclusive retail rights for
the Brunswick machines in this territory.

R. B. CALDWELL RESIGNS

R. B. Caldwell, connected with the Pathé
Fréres Phonograph Co. for the past two years,
and for the past year assistant purchasing agent,
resigned from his position this week. Mr. Cald-
well will remain in the talking machine busi-
ness and expects to soon announce his plans

OVER FIFTY PER CENT. INCREASE

The Parker-Gardner Co., Charlotte, N. C,, re-
ports that the business of its Victrola depart-
ment under the management of A. G. Brite in-
creased over 50 per cent. during the first six
months of current year, with prospects of still
further increase during the remainder of the
year.

The differcnce between universal military serv-
ice and militarism is the same as the d'fference
between lungs and tuberculosis

PATHEPHONE MODEL 25
Retail Price, $25.

Ball

| and Path$
I Record Grooves

unexcelled beauty of tone.

Enlargement {
Paths . THE
Sapphire PATHE GUARANTEE

We guarantee every Pathé Rec-
ord to play at least one thousand
times with the Pathé Sapphire
Ball, without impairment to the

Pathe Freres Phonograph Co.

The Largest Patheé
Station in the East

EALERS in the Metropolitan

district are invited to select their
Pathephones and Pathé FEuropean
and American Double Disc Records
from our unusually complete stocks.
Prompt deliveries guaranteed.

Pathephone Distributors Company

95 SOUTHERN BOULEVARD

BRONX, NEW YORK
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OPERATE AN UP-TO-DATE TALKING MACHINE FACTORY

Imperial Talking Machine Co. Has a Well Equipped Plant in Wilmington, De].——.60,000 Square
Feet of Floor Devoted to the Manufacture of Imperial Records and Machines

WiLmingToN, DEL, August 8 —One of the most
up-to-date factorics in this city is the plant of
the Imperial Talking Machine Co.
manufactures the Imperial

This con-

cern talking ma-

are being made to materially increase this fac-
tory, so that more than 100,000 square feet of
space will shortly be in use for the manufacture
of Imperial machines and records.

of J. B. Marshall, factory superintendent, who
is thoroughly versed in every detail of ma-
chine and record production, and who has in-
troduced various processes and ideas which
have made for maximum efficiency. He is as-

sisted by a competent corps of department
heads who are always on the lookout for any
new systems or plans which will enable them

e o o -

A View in the Record Pressing Room

chine and Imperial records and employs a com-
petent staff of workmen who are recognized as
unusually capable in their respective fields.
The plant occupied by the Imperial Talking
Machine Co. comprises 60,000 square feet, and
in it is manufactured Imperial records and

The factory at Wilmington contains the most
modern machinery which is available for the
manufacture of machines and records, and the
employes are offered every convenience which
might add to the efficiency of their work. The

Electro-Plating Department
to turn out a product that will meet with the
approval of the Imperial dealers throughout the
country.

James B. Stephens, a pronunent financier of
Newark, and well known in industrial circles,

The Motor Assembling Department

every part of the Imperial machine, with the
exception of the cabinets. The latter are pro-
duced in a large factory in Philadelphia, 30,000
square feet being devoted exclusively to the pro-
duction of cabinets. At the present time plans

plant is well lighted throughout, and in every
department there is an atmospherc of comfort
and congeniality which is reflected in the ex-
cellent workmanship of the Imperial products.
The Wilmington plant is under the direction

/TONE ARMS X SOUND BOXES _~

Before placing your Fall orders for
sound boxes and tone-arms, it will
pay you to investigate the merits of
the Mutual Hub Sound Box No. 3,
shown herewith, considered by ex-
perts the best sound box on the
market,

The Mutual tone-arms Nos. 1 and 2
now embody many improvements.
Patented May 29, 1917, and July 3,
1917. Other patents pending. Best
value for the money on the market.

Wrrate for particulars

Mutual Talking Machine Co., Inc.

145 West 45th Street, NEW YORK

Screw Machine Department
is president of the company.
stetter, who has spent many years in the talk-
ing machine industry, is vice-president of the
company with headquarters at 35 West Thirty-
first street, New York, which is the address of

Philip A. Wohl-

the Imperial recording laboratories. He takes
a keen personal interest in the recording, and
his lengthy experience has been an important
factor in the success achieved by Imperial rec-
ords. Paul E. Haessler, who is also well known
in the talking machine industry, is secretary of
the company, with headquarters at the factory
in Wilmington.

At the present time the Imperial line of ma-
chines comprises six models, retailing from $25
to $190. They embody numerous distinctive
features, and their attractive cabinet designs and
tonal qualities have won considerable praise
from Imperial representatives. Imperial rec-
ords are ten and twelve-inch, vertical cut, and
the company recently issued a catalog which
contained a splendid library of selections, and
which gave a fair idea of the progress being
made in this important division of this growing
business.

RECEIVED WITH ENTHUSIASM

The Cortina French-English Military Manual,
the text book published by the R. D. Cortina
Co., 12 East Forty-sixth street, New York, used
in conjunction with the Cortinaphone language
records or separately, has been received through-
out with much enthusiasm. Additional books
are prepared helpful in the largest degree to the
“Sammy” going on foreign soil. They include
a Red Cross instructor, map of the front, mili-
tary dictionary and soldiers” hand book—all es-
sential in these war days,
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THE TRADE IN NEW YORK CITY AND VICINITY |

The members of the local talking machine
trade arc making preparations for an active fall
business, and judging from thc sales which they
made in July and the first half of August there
is every reason to believe that their expecta-
tions will be fully realized. On the whole, July
business was very satisfactory, the majority of
the dealers closing the month well ahead of
last year, and August has started in equally as
well. This is particularly true in regard to rec-
ords, for many of the dcalers now understand
that there are unlimited possibilities for the de-
velopment of record tradc, if the proper steps
are taken. Popular and dance music is hav-
ing its usual summer vogue, although the
light classics have had a remarkably active sale
the past few weeks.

Probable Machine Shortage

There will undoubtedly be a shortage of ma-
chines this fall, and there is every likelihood
that this scarcity of product will be even more
extensive than last year. Most of the dealers
have already placed the first instalment of their
fall orders, and there is no doubt of the wis-
dom of this anticipatory ordcring.

July Business Satisfactory

Referring to July business, J. Newcomb Black-
man, president of the Blackman Talking Ma-
chine Co., Victor distributor, said:

“Our July business was satisfactory, the
month’s sales running along about normal with
those of a year ago. These figures, however,
taken into consideration with general conditions,
can be regardcd as a favorable showing. I feel
that we have suffercd more from pending un-
certainties than anything clse and that business
will be able to adjust itself quickly and effi-
ciently when we know, for example, what taxes
must be met, and what vacancies in our ranks
must be filled because of men being called to
the service. In the meantime, we can do no
better than prepare ourselves for any possible
final condition, and it looks to me as though our
industry will give a good account of itself, and
show no falling off, but rather an increase,
where a concern qualifies as above.”

Sells New York Retail Store

The Columbia Graphophoune Co. announced
last week that it has disposed of its retail store
at 87 Chambers street, New York, this store
being purchased by the Chambers Music Co.
This move was madc in pursuance of the com-
pany’s policy to dispose of its retail interests
wherever possible. The Chambers Music Co.
is composed of Harry Duckman, who handles
the Columbia line in DBrooklyn, and Messrs.
Julius and H. W. Goldberg. Thc transfer was
made by Lambert Friedl, local wholesale mana-
ger of the Columbia Co., and there is no doubt
but that the new concern will be very successful,
as the location is cxcellent.

Army and Navy Model Attracts Attention

During the past few weeks there has been
on exhibition at the Fdison Shop, 473 Fifth
avenue, an “Army and Navy” model of the
Edison Diamond Disc phonograph, which was
recently pcrfccted by Thomas A. Edison, and
designed exclusively for usc by Uncle Sam’s
soldiers and sailors. This modcl attracted con-
siderable attention and quite a number of in-
struments were sold. According to present plans
the auditorium at the Edison Shop will reopen
the first of next month and a series of interest-
ing concerts will be announced in the necar
future.

R. B. Caldwell’'s New Post

R. B. Caldwell, who was associated with the
Pathé Fréres Phonograph Co., Brooklyn, for
the past two years, has been appointed géneral
manager of the Pathephone Sales Co. of New
York, Pathé distributor (owned by Bristol &
Barber). Mr. Caldwell will work in close har-
mony with the Pathé dealers in this territory,
and his lengthy expericnce in the talking ma-
chine field will doubtless enablc him to render

valuable assistance to the Pathé representatives.
He is thoroughly familiar with every phase of
the business, and 1s making plans to help Pathé
dealcrs along practical lines.
Attractive Display Cards

The New York Talking Machine Co., Victor
distributor, has received many letters of praise
from Victor dealers relative to the attractive-
ness of the window cards which it issues
monthly. These cards feature records from the
new lists, and the cards for August presented
appropriate illustrations in behalf of the follow-
ing new records: Van and Schenck’s “Huckle-
berry Finn,” Joseph Smith’s new dance record
“Fascination \Waltz,” and “The Man Behind the
Hammer and the Plow,” sung by the Peerless
Quartet.

Opens New Columbia Store
The Leibowitz Grafonola Shop, owned by

00000 AL

Do It Now -

Business has started to hum and
there is no question about the

demand.

supply.

securing

DO IT NOW.

351-353 Fourth Avenue

A T A

But there is great question about the

The machine shortage will be more
acute than ever
who does not stock up NOW on
all types will suffer.

Owing to the increasing difficulty in
1 raw materials it is
vital importance that you also stock
up on records immediately.

Some dealers have already done so.

Protect your profits.

HIS MASTER'S VOICE”

C. BRUNO & SON, Inc.

(Established 1834)
Victor Distributors to the Dealer Only

We Do Not Retail

Louis Leibowitz, which
has maintained a very
attractive Columbia
store at 894 East 163d
street, New York, has
just opened another
store at 1024 Southern
boulevard, New York.
This new store is fitted
up very attractively,
and is located imme-
diately adjoining one
of the popular local
theatres. Although he
has only been con- :
nected with the talking Louis Leibowitz
machine business since January, 1916, Mr. Leibo-
witz has succeeded in building up a profitable
(Continned on page 97)
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of the P]zozzograp]z World \&

is at last attained in the creation of the Manophone, The Music Master of Phonographs—the superb!
instrument on which you can build a permanent, profitable business by virtue of its superior tone

\\~

/ qualities, beauty of design and finish, and excellent refinements throughout. For you know the

public are becoming more dlscrxmmatmg every day as to the standards of phonograph construction'
and performance.

—_
The

.\9

is rapidly gaining nationwide popularity. It has many ex- perfectly. There’s a style and price for every home. We
clusnve features including the uniquely designed “Music furnish you records on which you get repeat orders. We
Hall,” made of sensitive Adirondack Spruce, which is largely Help You Make Sales. We give you thorough and de-
responsnble for the magical tone of the Manophone. It con- tailed assistance in the matter of advertising and selling to
tains every modern improvement. Plays all disc records help you establish a lasting, profitable business.

Get Our 1917 Dealers’ Proposition

Judge for yourself whether it isn’t the best oppor- say: “Send Dealer Proposition.” No obligation
tunity in the talking machine field today. Just involved. Write today.

Manophone Corporation

\ Address all communications to Executive Offices at Adrian, Mich.

Detroit Display Parlor q drian Michi New York Distributor =
L 84 Broadway 9 gan . G. Gennert, 24 E. 13th St. !

\ The Manophone Corporation is an outgrowth of the Clough & Warren

\. Company, makers of the famous Clough & Warren pianos and organs.

\ Their experience gained through 67 years of piano and organ building,

and the acquirement of a per% ct understanding of acoustics, naturally
qualify them as the logical creators of a superior phonograph.

A%
N
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Style C—The Van Veen Leader

Van Veen “Bed Set’Booths

Write for a copy of our
NEW CATALOG

Van Veen “Bed-Set” Sectional
Booths can be erected as easily
as a bed (no skilled labor re-
quired). Booths shipped on
short notice anywhere. Room
sizes any multiple of 3 feet.
High grade finish, will match
your sample if desired. Sound-
proof construction. We design
and build complete interiors.
We also build record racks,
which are described in our
new catalog.

ARTHUR L.VAN VEEN & CO.

Marbridge Building
47 West 34th Street, NEW YORK

TRADE IN NEW YORK CITY

(Continued from page 95)

Columbia clientele, and his success may be at-
tributed in a measure to his enthusiasm and
confidence in Columbia product.
New Pathé Dealers

The list of dealers handling the Pathé line in
local territory has been augmented during the
past few weeks by the addition of several well-
known houses, who havc recognized the sales
possibilities of Pathé products, and arranged to
handle this line in an aggressive manner. Among
these new Pathé dealers are the following:
Ludwig, Baumann & Co., Third avenue, New
York, and Brooklyn, N. Y., and Herbert &
Huesgen, 18 East Forty-sccond street, New
York, a leading photographic establishment.

Conference of Managers

R. F. Bolton, district manager for the Colum-
bia Graphophone Co. in local and New England
territory, was the host this week to a number
of the managers of the Columbia wholesale
branches in this district. The managers held
an enthusiastic meeting, and everyone present
expressed the opinion that this fall would be a
record breaker. Among those who attended the
conference were Lambert Friedl, manager at
New York; Fred E. Mann, Boston manager,
and W. S. Parks, his assistant; H. M. Blake-
borough, New Haven; G. B. Donnelly, Portland,
Me.; M. C. Perkins, Springfield, Mass.

FINANCE BILL IN CONFERENCE

Reported Without Any Tax on Musical Instru-
ments—Joint Committee Now Considering It

WasHingron, D. C., August 8—It is interest-
ing to the talking machine industry to note that
the Senate Finance Committee has finally re-
ported the War Revenue Measure to the Sen-
ate without any tax on talking machines or mu-
sical instruments. ‘This bill has been under
consideration since May 25 by the Senate, and
as is known, the House of Representatives in-
cluded in this bill a tax of 5 per cent. on the
gross sales of musical instruments selling at
more than $10 up, which, of course, would strike
very vitally “at the talking machine industry,
but thanks to the energetic efforts of the mem-
bers of the talking machine industry and the
music trade, the Senate excluded this provision.

The measure is now being considered in joint
conference, and it is expected that no vital
change will be made—at least any change af-
fecting the present favorable attitude in the mat-
ter of a taxation on musical instruments.

RECORD AS CLOCK PENDULUM

A. S. Cameron, music dealer of Marquette,
Mich., attracted considerable attention to his
window recently by placing therein an old style
clock with a twelve-inch Red Seal record at-
tached to the pendulum. The constant motion
of the record kept a crowd of the curious in
front of the window practically all the time.

GET PUBLICITY FROM FASHION SHOW

The Victrola department of J. Bacon & Sons,
Louisville, Ky., secured some excellent publicity
during the recent spring fashion display held in
their store by placing a large Victrola near the
platform where the models were posing, and
keeping the instrument in constant operation.
As a result many prospects were attracted to
the department and good sales were made.

FEATURING CAMPING OUTFITS

Krausgill Piano Co., Louisville, Ky., Has Spe-
cial Display of Small Victrolas and Carrying
Cases and Captures Many Sales

LoursviLLe, Ky., August 7.—The Krausgill
Piano Co., who feature the Victor line exten-
sively, have been paying special attention re-
cently to the exploitation of the small models
of Victrolas for use in camps, with special ref-
erence to the requirements of the military. The
company recently devoted an entire window dis-
play to portable models of Victrolas in the spe-
cial carrying cases marketed by the Corley Co.,
of Richmond. The display not only resulted
in the sale of several machines to military units
hereabout, but was also the means of selling a
number of outfits to camping parties and vaca-
tionists.

J. M. KOHNER APPOINTED MANAGER

J. M. Kohner, formerly general manager of
the Majestic Record Corp., New York, and wecll
known in the record field, has been appointed
sales manager of the Paroquette Record Manu-
facturing Co., New York. Mr. Kohner is plan-
ning to co-operate with the dealers along practi-
cal lines and his previous experience will doubt-
less enable him to render valuable assistance to
the dealers who are handling the Par-O-Ket
records.

Enlist Optimism Efficiently

dispatch.
returned to you.

Peace.

deavor.

E

order.”

your business?

S mitl)e ilr(xto the face of the world, and a smile comes

E fliciency is the ability to do work well, and with

R ender good service to others, and good service is

V ictor dealers, in time of War, should prepare for

l t isn’t what you know, but how well you know
how to use what you know, that counts.

C onfidence is the mainspring of commercial en-

xperience is the inexorable teacher—perseverance
and endurance, the test.

We know that Harmony untangles, pacifies, regu-
lates, enlightens and uplifts..
I t sweetens the task and mellows the day’s work.
he Service of an institution is in keeping with the
ideals that dominate it.
H ere are some suggestions for you to think over—

B egin to look over your Record stock.
L et our salesmen help you with their suggestions.
1l wise dealers start now to put their “house in
C an you afford to let the other fellow get any of
K ind of a comfortable feeling when you have on
hand every Record in the catalogue.
Make use of our list of the 500 “best sellers.”
a ny of our staff will be glad to help you at any time.

N o profits are lost when you have in stock all
Records called for.

%mmc Machine Co.

97CHAMBERS ST neancrmnss NEW Yo ORK_
T VICTOR DISTRIBUTORS
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In the Music Room

When the Elwells sit down to enjoy their
favorite record, they do not want to feel that

they are listening to a machine but rather to
the artist or the composer. The Stephenson Precision-Made Motor
was desi‘gn'ed and built for the manufacturer who sells to the El-
well class; for the manufacturer who is trying always to build a
better phonograph. The ultimate purchaser of a Stephenson-equipp-
ed phonograph, while constantly calling upon the motor to perform
its function, is unconscious of its presence because of its smooth-
running qualities. ‘[he exclysive features of the Stephenson Motor
are described in Bulletin Number Ten.

STEPHENSON

INCORPORATED
One West Thirty-fourth Street
New York City

N
i
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ORIGINALITY

is important—it brings new /ife and
new interest into the business.

COMPETITION

if sound, does not mean cutting
prices—you can compete by offering
something better than the next one
has. ‘

SUCCESS

is made permanent if you combine
originality with quality.

IF YOU

use our motor you don’t need any
talking points—it talks for itself.

QUALITY

absolutely noiseless in and outside
the Cabinet. Highest grade springs.

IS WORTHITS

THE TIPHANY MOTOR

WEIGHT IN GOLD

APPEARANCE

entirely different from any other spring
motor in existence and highly attrac-
tive, nickel plated.

ACCURACY

is equivalent to the very finest watch
movement.

 DURABILITY

as solid as a rock—will last for a
generation.

IMMUNE

from accumulating dust, which, when
mixed with oil, creates grit, a sure
poison to any motor.

GUARANTEED

as to mechanical perfection.

MADE IN 3 SIZES

ORDER NOW FOR OCTOBER DELIVERY

THE TIPHANY MOTOR CO., 32 Union Square, NEW YORK, U.S.A.

TELEPHONE STUYVESANT 396

to play 2-12", 4-12" 6-12" records.

FEATURE TIMELY ADVERTISEMENT

Schmidt Music Co. Takes Quick Advantage of
Local Situation to Emphasize Present Neces-
sity of Patriotic Music in the Home

DAVENPORT, 1a., August 6.—The ability to turn
a local situation to quick advantage was illus-
trated last week by the Schmidt Music Co., the
well-known piano and talking machine dealers
of this city. As is generally known, five promi-
nent citizens were indicted for allcged pro-Ger-
man activity., The next morning the Schmidt
Music Co. came out in a live advertisement bear-
ing the caption, “Let’s Have Patriotic Music in
Every Home,” above which appeared a sugges-
tion of the Spirit of '76, backed by a Columbia
record. The ad itself read as follows:
“Davenporters:

“The eyes of our sister States are upon us
—they are watching us. Let’s show them that
we are loyal to the good old United States.

“Hoist your flags!

“Fly them everywhere, every day. At your
home, on your car, at your place of business.

“Stimulate and openly express that true pa-
triotism that’s boiling in your hearts.

“Have patriotic music in your home! Sing it
—play it—whistle it. Play it on anything you
have, if it’s only on a paper covered comb—or
drum it on the table. Never mind the etiquette.
Show the patriotic spirit of loyalty we all feel.

Sapphire Needles Sure to Advance in Price
Last Ca“ Get in Now While Prices Are Low

Our polnts are lmported Ceylon Sapphire, well

set, ground to slze and hlghly pollshed.
100 lots
500 lo
1000 lots
100 lots
500 lots
1000 lots

74

Above Prices F. O. B, Chleago

Write for our Phonograph Hardware Bulletin.
We can supply all parts for Phonographs, Includ-

Ing Motors, Tone Arms and Cablnets. Tet us

know your requlrements.

Lakeside Supply Co., Inc., Chicago, Illinois
Tel. Harrison 3840 220 So. Clark Street

“Our presidenit, Mr. Hermann Schmidt, fought
or four years for our grand old nation. He tells
convincingly what an important part music
played in bringing victory to our nation in the
Civil War.

“Our present Scnate recognizes this and de-
clares music a necessity.

“They have prescribed a piano and talking
machine in the equipment for each cantonment.”

F. A. DENISON A VISITOR

Pacific Coast District Ménager of Columbia Co.
Visits Executive Offices—Now on Way Back
to Coast—District Wins Prize Cup

F. A. Denison, Pacific Coast district manager
of the Columbia Graphophone Co. of New York,
left for the West on August 3 after a visit at the
executive offices, two days of which were de-
voted to a meeting of thc district managers.

Mr. Denison will go directly to the Coast, with
the exception of one or two stops west of
Denver. While here he was gratified to learn
that his district was the winner of the President
Whitten cup for the month of June, and one of
the pleasant features of his stay in New York
was the receipt of congratulatory telegrams
from his associates in all parts of the country.

In a chat with The World, Mr. Denison
stated that conditions were very pleasing; Co-
lumbia sales in that territory for the first seven
months in the year showing an average gain of
70 per cent .over the corresponding period of
last year. Judging from all indications, Co-
lumbia dealers on the Coast are preparing for
a banner fall trade, and are placing large stock
orders well in advance of their immediate re-
quirements.

The new home of the Virginia Mercantile
Corp. has undergone extensive improvements.
The talking machine department will be known
as the Grafolona Shop, and a full line of Colum-
bia and Pathé records will be carried. Gerhard
Koteen is general manager of this Norfolk, Va,,
concern.

NEW STORE FOR HOLT PIANO CO.

Will Be Settled in New Location in Sapulpa,
Okla., at an Early Date—Feature Victrolas

Sapurpa, OxLA.,, August 6.—The Holt Piano Co.
are removing their business from 8 South Main
strcet to the Walters Building at 203 East
Dewey avenuc, where they will be ready for
business shortly. Thcir new location is ad-
mirably situated for thcir line of business, the
store having plenty of light, and being well
ventilated.

The company will specialize in Victrolas, sheet
music and Victor records. In addition will be
carried a full line of pianos. A special series
of soundproof demonstration rooms have been
installed in the new quarters.

CLOSE MANY IMPORTANT DEALS

Arthur 1. Van Veen & Co., New York, manu-
facturers of Van Veen booths and store inte-
riors, have closed a number of important deals
during the past few weeks, whereby they have
added the names of a numbcr of well-known
dealers to their list of patrons. Among the re-
cent contracts closed for Van Veen booths are
the following: Michaels & Co., Brooklyn, N. Y.,
well-known furniture house, who have ordered
booths for their three stores; Frederick Loeser
& Co., Brooklyn, N. Y., booths for their piano
department; the Flushing branch of the Long
Island News Co., for their talking machine de-
partment; Piser & Co., one of the leading fur-
niture stores in the Bronx, booths, balcony and
thirty-foot record rack.

H. Hinck, manager of the Columbia Grafonola
department of the Meyers Co., Greensboro,
North Carolina, was a visitor this week to the
Columbia executive offices, bringing with him

optimistic reports of the business situation down
South.

“You should not swear at the weather. Make
friénds with it.”
“But the weather is so vile it won’t let me.”
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The Columbia dealer markets a line of merchandise
that cannot be secured elsewhere. No other musical
line is so exclusive. People want it and a competitor
cannot easily satisfy them with silbstitules.

Columbia Graphophone Co.
Weolworth Building, New York
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DOMESTIC JOBBER IN NORTHWEST

The Eilers Music House, of Portland, Ore., to
Distribute the Domestic Line in Northwest

The Domestic Talking Machine Corp., of
Philadelphia, recently concluded negotiations
with the Eilers Music House, of Portland, Ore,,
whereby this well-known house will act as
wholesale distributor for the Domestic line in
their territory.

The Domestic Co., which has been making
rapid strides during the last two years, under
the able direction of its executives, reports an
enthusiastic reception on the part of both deal-
ers and public for their new “large tone” line
of machines, and the fact that the Eilers Music
House, of Portland, has now become the Do-
mestic jobber for the Northwest undoubtedly
indicates that the Domestic line will be ener-
getically pushed in this territory.

BRINGS SUIT OVER “VITROLLA”

Victor Talking Machine Co. Seeks to Restrain
Bamnet Olshansky From Use of That Name
on Phonographs and From Alleged Use of
Victor Trade-Mark—Also Asks for Accounting

CHicaco, ILL.,, August 8 —The Victor Talking
Machine Co., Camden, N. J., has brought suit
for an injunction and accounting against Bar-
net Olshansky, of this city, to restrain him
from using the trade-mark “Vitrolla” on talking
machines. The complaint was filed some weeks
ago, and the answer was submitted on July 31.
It is expected that the suit will be heard shortly
before Judge Carpenter in the United States
District Court. The Victor Co. claims that by
the alleged use of the name “Vitrolla,” the de-
fendant infringed its trade name ‘“Victrola,”
and that packing cases and other material bear-
ing the Victor Co. trade-mark with “His Mas-
ter’'s Voice” underneath were found in the sales-
room and shipping room of the defendant.

SALESMEN GIVE MEDAL TO EDISON

Just forty years after Thomas A. Edison made
a piece of tinfoil say “Mary had a little Lamb,”
which was the beginning of the dictating ma-
chine industry, 100 of his salesmen gathered at
the West Orange, N. ], plant on Thursday last
and presented the father of their meal ticket
with a gold medal.

Mr. Edison replied to the greeting in a letter,
in which he said that inventors did not follow
up ideas that salesmen could not develop to be
useful, thus proving that there is a little bit of
trade in every good little genius. He added
that the development during the next forty
years in the dictating machine industry would
be far greater than anybody dreamed.

He said that there would be more dictating
machines in use after a while than typewriters.

Lester L. Leverich, of the Columbia Co.'s ad-
vertising department, left Saturday for a well
deserved two weeks’ rest. His whereabouts are
unknown, but it is safe to say that he is flirting
with the “finny tribe,” wherever he may be.

Enlargement §
of the A

Pathé
Sapphire
Ball

and Patké
rd Grooves

The Pathe_ Guarantee

We guarantee every Pathe Record to
play with the Pathe Sapphire Ball at
least one thousand times, without
impairment to the unexcelled beauty
of tone.

Pathe Freres Phonograph Co.

The Ultimate Machine!!
AND WHY—

No needles to change—Pathé Sapphire Ball. Guaranteed inde-
structible double-faced records.  Faithful reproduction of all
overtones and undertones. All models equipped to play all
makes of records. Exclusive tone modulator—no muffled tones
—all wood violin sound chamber.

Largest catalog of records of
any company. Largest and
most beautiful cabinets,
model for model, in the trade.

We Have an Attractive
Proposition for Live
Merchants in OQur Vicinity

Model 25—$25

NATIONAL PIANO COMPANY

Southern Distributors

316 N. Howard Street

Write today—Without fail

Baltimore, Md.
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REPAIRS

TALKING MACHINE TROUBLES AND
HOW TO REMEDY THEM

Conducted by Andrew H. Dodin

. [This department of The Talking Machine World is de-
signed for the service of all classes of our readers, including
those who make, and those who sell, talking machines.

Andrew II. Dodin, who conducts this department, has a
wide and enviable reputation as a repairer of talking ma-
chines and conducts an exclusive talking machine repair
shop at 176 Sixth avenue, New York. Tell him your trou-
bles through The World and he will help you if possible.
The service is free.—Editor.]

REPAIRS MADE IN THE HOME

I want to call the attention of the dealer and
repairman to the question of repairing machines
at the owner’s residence.

! have only recently made a visit to a dealer
some distance from New York and was shown
his repair book in which were listed calls to
be made at houses. This particular book had
over twenty repair calls listed, some nearly two
weeks old and on several were added notes
stating that the customer had called again or
telephoned to inquire when thc machine would
be attended to.

This is something which the dealer should by
all means try to avoid. In case he does not
maintain a repair shop of his own he should
call on his jobber to attend to it for him.

A machine out of order temporarily prevents
the buying of records, and is also a bad adver-
tisement for that particular make, and delay in
repairing certainly adds nothing to the prestige
of the dealer.

The repairman should be very careful in his
handling of machines in the home of the cus-
tomer. Very often the complaint will be over
some very trifling matter—such as brake leather
squeaking, autostop not working or speed ad-
justing screw not going down far enough.
Rather than go ahead and take the motor apart
to find the trouble, always make it a point to
first ask the customer what the trouble is, and
then be guided accordingly. You will find,
in the course of a month, that this one little
question first will save you hours of work. An-
other point—don’t bc too quick to tell the cus-
tomer what the troublc is—that this part is
broken or that part is worn out, or you give the
impression that the machine is not a good one,
and consequently will wear out soon. This
idea often leads thc customer to demand an
exchange of motors, and once you do that when-
ever anything happens to the machine they nat-
urally look to you to make another exchange
rathcr than repair thc old motor.

Wlen replacing broken springs always make
it a point to get in some part of thc house
where, should you let the spring slip or drop
some graphite, it will not cause any damage to
rugs or tables, etc. Remember this.

Needle Pressure on Records
Bridgeport, Conn., July 30.
Editor, The Talking Machinc World:

Will you kindly tell me if the length of necdle
has any cffect upon the weight of the sound box
on the record. 1 have some loud tone needles
that are about a half inch long and play excel-
lently., I also have sonie soft tone needles
about (live-eighths of an inch long, and they
seem to bear down rather heavily on the record
and make the reproduction rather scratghy. T
have thought that the cxtra Icngth needle
might serve to throw the reproducer somewhat
out of balance and cayse extra pressure. Your
opinion would be appreciated—T. J. A.

ANswer—I cannot see how a light tone needle
could bear on the record more than a loud
needle, which is heavier. However, I do not
think the extra length would make any differ-
ence, and 1 think your trouble is in the adjust-
ment of the sound box itself.

It is reported that the Cappel Furniture Co.,
Dayton, O., prominent house furnishers and fur-
niture dealers, will shortly markect its own line
of talking machines, although the details of
the line are not yet ready to be announced.

A STRIKING RECORD ADVERTISEMENT

Band Music on Victor Records to Be Featured
in Two-Page Spread in Colors in Saturday
Evening Post of August 18

In line with the Victor Co.'s featuring of pa-
triotic records, and particularly thc dashing
music of the military bands, there will appear
in the Saturday Evening Post of August 18 a
double page spread in colors calling attention
to “The dashing music of the world’s greatest
bands—on the Victrola,” and the fact that
Sousa’s, Pryor’s, Conway’s and Vessella’s bands,
the United States Marine Band, the Black Dia-
mond Band of London, the Band of the Cold-
stream Guards, the Garde Republicaine Band
of France, and other famous organizations are
represented by records in the Victor catalog.

In the advertisement a full military band in
bright red jackets is shown marching across
the space and the Victor trade-mark is promi-
nently displayed above the leader.

In a letter to dealers regarding the advertise-
ment the Victor Co. calls attention to the faet

'supervision of Harry T. Schiff, president.

based upon the Saturday Evening Post circula-
tion of nearly 2,000,000, the advertisement will
be read by between five and six million people,
and therefore cannot but stimulate the sales
of band records, and incidentally other records
in the catalog.

AN IMPORTANT INCORPORATION

The Republic Phonograph Co., of Wiscon
sin, which, as reported elsewhere in The World,
was incorporated last week at Manitowoc with
a capital stock of $20,000, will be a subsidiary
of the Republic Phonograph Co., Chicago, under
The
Wisconsin company will have three large build-
ings, big storage space and track facilities.

LEASE NEW QUARTERS IN CHICAGO

Cuicaco, L, August 10—The Aeolian Co.
have just closed a lease on the ground floor at
116 South Michigan avenue, for a retail store
in which the Vocalion will be featured. There
will be a fine concert hall in the rear of the
warerooms. O. C. Searles is manager.

In Quantities

Rigid cast frame.
silent.
top speed regulator control.

It will pay you to use
Stewart parts. Our facilities
enable us to handle large
orders promptly. Detailed
information and prices upon
“ application,

CHICAGO

Single and Double Spring Motors,
Tone Arms, Reproducers, etc.

Stewart Single Spring Motor

Simple design.
Plays one 12” or two 10” records.

Our huge plant, equipped with special ma-
chinery for the economical production of large
quantities, places us 'in a position to offer
phonograph manufacturers parts of quality at
exceedingly attractive figures.

STEWART PHONOGRAPH CORPORATION

327 Wells Street

At Low Prices

Hobbed gears. Powerful and
Furnished with side or

Stewart
Tone Arm and
Reproducer

ILLINOIS
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WORLD’S  CLASSIFIED ADVERTISING

Any member of the trade may forward to this office
“Si fon’” adverti t Intended for this Depart-

ment to occupy a space of four lLines, agate measure,
and it wlill be inserted free. Replies will also be for-
warded wlithout cost. Additlonal space will be at the
rate of 26¢c. per line. If bold faced type is desired the
cost of same will be 25c. per line.

SALESMAN WANTED—A competent man
of high calibre, qualified to meet the better type
of phonograph trade. Possessed of qualities
capable of development. One having high ideals
and big enough to look into the future can find
an unprecedented opening by addressing “Com-
petent,” care The Talking Machine World, 373
Fourth Ave., New York.

FACTORY manufacturing a high class line of
phonographs complete, retailing for $35, $60, $75
and $100. Desires connections with firms direct
who can contract for at least fifteen machines
per week. Address “Box 453,” care The Talking
Machine World, 373 Fourth Ave., New York.

FACTORY SUPERINTENDENT AND
PRODUCTION MANAGER WANTED—We
have a splendid proposition for a man whose
previous record includes the successful manage-
ment of a cabinet factory. A capable man will
be given an opportunity to acquire an interest in
the business on a profit-sharing basis, or imme-
diate investment could be desired. All applica-
tions regarded in strictest confidence. Address
“Box 454,” care The Talking Machine World,
373 Fourth Ave., New York.

WANTED—Foreman to take full charge of
factory manufacturing motor parts and complete
motors. Experienced producer and organizer
only. Splendid proposition for the right man.
Give full details. Address “Box 442, care The
Talking Machine World, 373 Fourth Ave., New
York:

FOR SALE—OId established music business
in prosperous Eastern town carrying Columbia
musical instruments and pianos, everything musi-
cal. $4,000 takes it for quick sale. Address
“Box 455" care The Talking Machine World,
373 Fourth Ave., New York.

RETAIL PHONOGRAPH SALESMAN—
Downtown store desires the services of a com-
petent high-calibre salesman. One that has ini-
tiative and the ability to manage. Applicant
must furnish unquestionable references as to
general character—particularly as to veracity
and integrity; also age, experience, etc. Address
“High Calibre,” care The Talking Machine
World, 373 Fourth Ave., New York.

BUSINESS FOR SALE OR AFFILIATION
—3$20,000, one-half cash and the remainder on in-
stalments, will purchase an established business
with unlimited prospects for future developments
on several exclusive talking machine models.
Factory located in New York, and contains a
remarkably fine installation of woodworking
machinery. No liabilities. Owner would con-
sider keeping financial interest and continuing
the management temporarily or would affiliate
with successful manufacturer or distributing
agency able to advertise and sell new models of
talking machines with unusual sales possibilities.
Opportunity of lifetime. Valuable orders under
execution. Address “Box 456,” care The Talk-
ing Machine World, 373 Fourth Ave., New York.

WANTED—A substantial California house de-
sires to communicate with a high class Victrola
salesman capable of taking charge of the sales
end of a live department. Must be intelligent
and resourceful. A permanent position with
good advancement is offered right man. An-
swer with full particulars and references. Ad-
dress “Box 457,” care The Talking Machine
World, 373 Fourth Ave., New York.

BOOTHS WANTED—Two white 6 by 9 or
6 by 8 demonstrating booths wanted at once.
Address N. W. Herrington, 1218 Kings High-
way, Brooklyn, N. Y. Telephone 1283 Coney
Island.

FACTORY SUPERINTENDENT AND
PRODUCTION MANAGER WANTED—
Previous record must give convincing proof of
successful management of cabinet factory. Ar-
rangements would be made for capable man to
acquire interest in business on profit-sharing
scheme or immediate investment could be made
with services to follow later if present position
could not ke left without long notice. All ap-
plicaticns rcgarded strictest confidence. State
if atle to influence orlers for any well-known
selling organiza‘ionz. Address “Box 451,” care
The Talking Machine Wecrld, 373 Fourth Ave.,
New York.

WANTED—Foreman to take full charge of
factory manufacturing motor parts and complete
motors. Experienced producer and organizer
only. Splendid proposition for the right man.
Give full details. Address “Box 442,” care The
Talking Machine World, 373 Fourth Ave., New
York.

WANTED
Job lots of talking machines and rec-
ords. Spot cash paid for them. Den-
ninger Cycle Co., Rochester, N. Y.

POSITION WANTED—Salesman and manager phono-
le,h department—Edison line preferred. Experienced.
Icld similar position now. ddress “Box 458,” care The
Talking Machine World, 373 Fourth Ave., New York.

SITUATION WANTED—Can you use a high class mana-
ger, either wholesale or retail, a producer and closer, having
ten years’ experience with one of the largest distiibutors
in Pennsylvania. Address “Producer,” care The Talking
Machine World, 373 Fourth Ave., New York.

SITUATION WANTED—Lady of ability and experience
would like situation as manager of talking machine depart-
ment where people are not afraid to pay for conscientious
work. Can give good references. Address “Box 460,” care
The Talking Machine World, 373 Fourth Ave.,, New York.

YOUNG unmarried man of good address and thorough
knowledge of the selling end of the phonograph and record
Lusiness desires to make permanent connections with first
class phonograph company. Can furnish excellent refer-
ences.  Address “Box 443,” care The Talking Machine
World, 373 Fourth Ave., New York.

BUSINESS FOR SALE OR AFFILIATION
—3%$20,000, one-half cash (balance by instal-
ments), will purchase established business with
unlimited prospects for future developments on
several exclusive and protected models of talk-
ing machines. Factory situated in New York
contains newest and most costly types of wood-
working machines for every description of work.
Owners would consider keeping financial inter-
est and continuing the management until pur-
chaser became acquainted with business, or
would affiliate with successful manufatturer or
distributing agencies able to advertise and de-
velop the sale of several new models talking
machines having exceptional selling possibili-
ties, because of their novelty and popular price.
Opportunity of lifetime. Valuable orders under
execution. Address “Box 452,” care The Talk-
ing Machine World, 373 Fourth Ave., New York.

MAN, middle-aged, with 15 years’ experi-
ence in talking machine construction; have pat-
ented many new features covering every part of
the talking machine. Would like to become as-
sociated with honorable concern desiring to
build the best without exception. Am prepared
to demonstrate the truthfulness of this state-
ment to any honorable concern truly interested
in a proposition of this kind. This is absolute-
ly new and no freak. Address “Box 435, care
The Talking Machine World, 373 Fourth Ave.,
New York.

POSI'HON’ WANTED—By young man, twent}gx yeairsr
of age, as foreman or all around repair man. Expert as-
sembler. Held a position as instructor at the Sonora Phono-
graph Co. Woukz)like to secure a steady position. Address

“Box 459, care The Talking Machine World, 373 Fourth
Ave., New York.

SITUATION WANTED—By widow, twelve years’ ex-
P:enence in Edison and Columbia lines. South Atlantic
oast—Florida preferred. Address ‘““‘Box 444,” care The
Talking Machine World, 373 Fourth Ave., New York.

WANTED—Several good retail piano and phonograph
salesmen in live town in northern Ohio, over fifty thou
sand population, good farming community. Will pay liberal
commission. Address ““J. L. 6, care The Talking Machine
World, 209 South State St., Chicago, Il

POSITION WANTED—Experienced wholesale talking
machine salesman, now managing Chicago office, traveling
New York to Omaha for St. Louis house, Can produce
business. Address “J. L. 2,” care The Talking Machine
World, 209 South State St., Chicago, Ill,

WANTED-—Phonograph expert wanted to take charge
of factory. A man who understands all phonograph trou-
bles and can overcome them. Good salary and steady posi-
tion for the right man. State full particulars, Address
“T. M, W.,” care The Talking Machine World, 373 Fourth
Ave., New York.

MR. DEALER—If you want a_competent manager for
your talking machine department, I will be pleased to call
uponl you at my own expense for a personal interview.
Prefer remaining in State of Pennsylvania, but will con-
sider any location. Can give best of reference. Awaiting
) reFIy. Address “Box 446,” care The Talking Machine
Worid, 373 Fourth Ave., New York.

POSITION WANTED—A highest class talking machine
salesman, 26, no bad habits, Five years’ experience as
salesman and department manager for largest Western
music house, with whom still employed. Complete knowl.
edge of all records, and Victor, Columbia, %dison and
Pathe machines. An A-1 closer—dozens of very best refer-
ences., Will take only a big job. Read eptember 1.
Prefers West. Address “Box 445,” care The Talking Ma-
chine World, 373 Fourth Ave., New York.

MUSIC BUSINESS FOR SALE—OId-established profit-
able business, including large Victor patronage, in most
prosperous section of the middle South, Address “Pros-
perous,” care The Talking Machine World, 373 Fourth
Ave,, New York.

WANTED—To connect with some good distributor or
manufacturer as traveling salesman. Have had experi-
ence in the Victor line. Address *“‘Box 447,” care The
Talking Machine World, 373 Fourth Ave., New York.

WANTED—A man with $5,000 to take oyver stock and fix-
tures of a nice music store well located in Central Penn-
sylvania and doing nice business selling talking machines,
records, sheet music, etc. Present owner has too much
other business which claims his absolute attention. If you
have the above amount of capital and are ready to step
into a paying J)ropos:txon. then let me hear from you.
Tritlers Rlease. on’t write. Address ‘‘Box 448" care The
Talking Machine World, 373 Fourth Ave., New York.

AMERICAN

duce.

111 Lyon Street

A new line.
American Phonograph embraces all the
good points that can be putin any phono-
graph.
it is without equal. The American plays
all records.
of the American, we have worked along
scientific lines.
duced will- readily convince the most
skeptical of oursuccess. The American
Machines are made in six different patterns, from
$50.00 to $250.00. The materials and workman-
ship in them are the best man and money can pro-
All American machines are equipped with
high-grade, well balanced noiseless motors.
element of quality has been overlooked.
be pleased to send you full description of each ma-
chine and solicit your trial order.
dealer, don’t delay your sample order,

AMERICAN PHONOGRAPH CO.

A profitable line. The

From the standpoint of quality
In building the acoustics

The tone quality pro-

Notan
We will

If you are a live

GRAND RAPIDS, MICH.
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EDISON JOBBER IN ATLANTA, GA., HOLDS ART EXHIBIT

ATLANTA, GA.,, August 6.—A recent exhibition
held in the concert hall of the retail store of
Phonographs, Inc., Edison jobbers, is shown in
the accompanying picture.

It was an art exhibit of the paintings of

came to see these paintings and to admire the
splendid hall wherein several period models of
the New Edison are fittingly displayed.

In the foreground is shown a Sheraton, near
it another New Edison in a cabinet of the period

Exhibit of Pamtmgs by Charles Gruppe Held in Rec1tal Hall of Phonographs, Inc.
Charles Gruppe, eminent artist and kinsman of

Paulo Gruppe, the distinguished ’cellist and
Edison artist. Every art devotee in Atlanta

of the Italian Renaissance, and on the platform
at the end of the concert hall stands one of the
Queen Anne models.

LARGER STORAGE FACILITIES URGED

Council of National Defense Urges Manufactur-
ers to Enlarge Their Storage Facilities So As
to Obviate a Shortage of Goods This Fall

In order to overcome to some extent the rail-
road transportation problem that is steadily be-
coming more acute and which promises to be
most serious in the fall, the Council of National
Defense urges that in view of war conditions,
the manufacturers develop storage facilities at
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We Make Cabinets of

Unusual Attraction

JINRAENTARIRLS

points of production to avoid congestion in man-
ufacture, secondly, that they develop such stor-
age facilities for finished goods near the point
of consumption or shipment abroad, in order to
minimize the needs of railroad cars and third,
to devise ways and means whereby railroad
cars will not be used for storage purposes.
The storage committee of the council also
makes the further suggestion that motor trucks
be used for short hauls wherever possible,
thereby leaving freight cars free for longer

»can show what this problem involves.

hauls. The storage problem and the concen-
tration and reduction of transportation de-
mands are now receiving the earnest attention
of prominent business executives, and many col-
lege men are taking up a study of the problems.

It is pointed out that the utmost which the
railroads are able to do is not equal to the
needs of the Government and of the great
business being done to-day. In fact, it is said,
facilities of transportation are very likely to be
the limiting factor on general business unless
there is close co-operation between busingss
men and the railroads.

The request is made therefore of all mem-
ber associations of the Chamber of Commerce
of the United States interested in this prob-
lem to appoint competent and energetic com-
mittees to act in this connection and to send
the names of the members of such commit-
tees to the committee of which Mr. Catchings
is the chairman, and to the storage committee
of the Council of National Defense.

There is much, it is said, for such commit-
tees to do. They can promote discussion among
business men and bring about an early under-
standing that there is a storage problem; they
Among
other things, reports should be made to the
storage committee of all onerous and avoidable
conditions regarding packing and storage in
connection with both Government and private
contracts.

Furthermore, steps should be taken to elim-
inate less than carload shipment by combining
such shipments for many manufacturers in a
locality and by establishing centers for distrib-
uting by truck shipments received in car lots
and for receiving goods in a similar manner
for outbound movement in car lots. Effort
should also be made to bring about the loading
of railroad cars to full car capacity. Where
such loading is prevented by trade customs,
which establish the unit of an order at less
than maximum car capacity, steps should be
taken to change these customs so that the use
of cars will not be unduly restricted.

g

fine veneers.

chines that sell.

For Manufacturers of Talking Machines

E are situated in the heart of a great lumber
country and right at the source of production of
We can furnish cabinets either in the
white or finished, complete as you wish them. Our
officers have had much experience in piano and talk-
ing machine making, and know how to turn out ma-
We will also create special designs
and undertake special propositions.

W. A. JOHNSON,
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President

NORTHWESTERN CABINET COMPANY

MENOMONIE, WISCONSIN
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You Ought to Know

In case you are contemplating
expanding the sphere of your
business to include departments
devoted to Pianos, Player-Pianos,
Musical Merchandise or Sheet
Music, that you’ll find news and
comments about them all in

EVIEW

ESTABLISHED 1876

The oldest and leading music trade weekly, which
covers every branch of the industry.

It Contains

mstructive and educational articles. Hints on salesmanship

and advertising. Editorials that are timely and authoritative.

Facts about the new things in the trade. Trade happenings
in all parts of the United States.

““Review the Music Trade With Us”

Send your $2 now for a full year’s subscription to

THE MUSIC TRADE REVIEW

373 FOURTH AVENUE NEW YORK
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SECOND ANNUAL OUTING OF TALKING MACHINE MEN, INC.

Members and Friends Enjoy Trip to Bear Mountain on August 8—Excellent Dinner a Feature—
Ball Game Results in Tie—Committee Merits and Receives Much Praise

The second annual outing of the Talking Ma-
chine Men, Inc., was held last Wednesday at
Bear Mountain, N. Y., and the talking machine
dealers of New York, New Jersey and nearby
Connecticut, accompanied by their families, and

Roy J Ke:th and His John Shepard L. L. Spencer
Palm Beach Ready for the "Snap"

the representatives of the local jobbers, who
are also members of the association, thoroughly
enjoyed the program which was prepared for
their entertainment.

The talking machine dealers assembled at the
foot of Forty-second street at 10 a. ., and left
for Bear Mountain on the steamer “Robert
Fulton” of the Hudson River Day Line. The
sail up the river was delightful, and gave the
members of the party an opportunity to become

fought, and although the score at the beginning
of the fifth inning was six to nothing in favor
of the Thauites, the Davin delegation came to
the bat, determined to “do or die,” and after
a terrific batting rally succeeded in evening up
the score, and blanking the other side in their
half of the last inning. The fielding gem of the
game was contributed by Tobias, while Thau,
Lockhart and Davin were strong with the bat.
As a tie score suited both sides, Umpires Evans
and Kaiser decided to call a halt to hostilities.

After the close of the game, a number of
races were decided, the winners receiving suit-
able prizes. The fat men’s race was won by
George Thau, with Al Edelstein a close sec-
ond. The 200-yard dash was won by Thomas
Lockhart, and the special race for ladies was
won by Miss Rose Unger, a niece of Sol Laz-
arus, secretary of the association.

When the sporting events were over, the mem-
bers of the party took possession of the Bear
Mountain dancing pavilion, where they exhibited
their prowess at the waltz, one-step and fox-trot.
A splendid string orchestra contributed to the
enjoyment of this part of the program.

At 6.15 the dealers andetheir friends boarded
the “Robert Fulton” for the return trip, and
the twilight sail down the historic Hudson was
one of the most pleasant features of a perfect

The thorough knowledge of baseball exhibited
by Messrs. Evans and Kaiser, official umpires
of the game.

The predominance of Palm Beach suits; for
example, Roy J. Keith,
Joseph H. Mayers,
John H. Bieling and
B. H. Roth.

The popularity of the
l.azarus family, par-
ticularly the members
of the fair sex.

Max Landay's per-
fect outing parapher-
nalia; also Mrs. Lan-
day’s evident enthusi-
asm in the day’s sport. in Repose

The strength of the Columbia delegation from
headquarters; ten
strong, headed by Dis-
trict Manager Bolton.

William Berdy’s evi-
dent appreciation of the
finer points of the na-
tional game.

R. F, Bolton and “Junior,” Lt pen T G (s
Paul Helfer Bronx dealer delega-
tion—Messrs. Smith and Leibowitz.

President Coughlin’s hearty smile and hand-
shake for every member of the party.

The general spirit of good fellowship and
camaraderie which characterized the day’s out-
ing from start to finish.

The rapidity with which great bodies were

Leon To.bi;ﬁi Wm. H. Nolan

l\ Pro\xp Picture on the ¢
well acquainted with each other, and to make
preparations for the day’'s fun.

Arriving at Bear Mountain, the dealers and
their friends were met by a number of their
associates who had journeyed to their destina-
tion by automobile, and arrangements were im-
mediately completed for a luncheon to be served
at the Bear Mountain Inn. The committee in
charge of the outing had given instructions that
this luncheon should be thoroughly representa-
tive of the culinary achievement of this hostelry

‘Green”

day. On board the boat every member of the
party expressed their appreciation of the excel-
lent program prepared by the arrangement com-
mittee and all agreed that the day’s fun was a
pleasant break in the usual business monotony.
The members of this committee which com-
prised John T. Coughlin, president of the as-
sociation, Sol Lazarus, secretary, and A. Ga-
luchie, treasurer, well deserved the congratula-
tions that they received on all hands.
Hundreds of photographs were taken during

The Start of the Fat Men's Race

moved over the ground in the fat men’s race.
The fine work of the committee in handling

the many details.

CLOSE $700,000 MOTOR CONTRACT

Important Deal Closed With the Otto Heineman
Phonograph Supply Co.

Otto Heineman, president of the Otto Heine-
man Phonograph Supply Co., Inc., New York,
announced this week that the company had been

Left to Right:
and the hotel management certainly lived up to
their instructions.

After luncheon the members of the party ad-
journed to the ball field, where two picked
teams, captained by George Thau and J. J.
Davin, announced their intention of entertain-
ing with a five-inning combat. The teams lined
up as follows: Thauites—Thau, pitcher; Rol-
lins, catcher; Wilckens, first base; Galuchie, sec-
ond base; Lockhart, third base; Helfer, short-
stop; Isaacs, center field; Roth, right field; Laz-
arus, left field. Davinites—Davin, pitcher;
Schoonmaker, first base; Manson, catcher; Nolan,
second base; Herman, third base; Tobias, short-
stop; Eisnitz, center field; Sherman, left field;
Haigh, right field.

Contrary to expectations, the game was hard

Messrs. Berdy, Mielke, Lazarus, Coughlin, Galuchie and Goransky
the course of the day, and The World is in-
debted to Mr. Silverstone, of the S. B. Davega
Co., for the majority of the photographs shown
herewith,

SOME GLANCES HERE AND THERE ‘

We list below some of the outstanding fea-
tures of the day’s sport; J. J. Davin’s remark-
able ability as a photographer.

The baseball outfit provided by B. H. Roth,
West New York, N, J.

John Shephard, of the G. T. Williams Co,,
and L. L. Spencer, of the Silas E. Pearsall Co.
—the Damon and Pythias of the outing.

The terpsichorean ability of C. F. Bruno, of
C. Bruno & Son, Inc.

The Two “Nines”

and the Umpires

awarded a motor contract which totaled $700,000.
The company placing this contract had carefully
investigated the merits of many motors, and
decided that the Heineman products were best
suited for their requirements.

This is one of the largest contracts that has
been awarded a motor manufacturer in recent
years, and it indicates conclusively that the
“Motor of Quality” is recognized as a product
which will render efficient service under exact-
ing conditions. Mr. Heineman takes a pardon-
able pride in the receipt of this order, and is
making preparations to handle similar large
contracts this coming fall and winter.

The Bell Talking Machine Corp., of New York
City has increased its capitalization to $25,000.
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THE ROUND-UP TELLS OF MEETINGS

Recent Convention of Edison Dealers in New
York Described in Detail in Special Publica-
tion Issued by Thos. A. Edison, Inc.

The Round-Up, containing the full account of
the third annual convention of Edison dealers,
held at the Waldorf-Astoria last month, pub-
lished by the advertising department of Thomas
A. Edison, Inc., has just been issued. This
unique publication is filled with interesting trade
information. Its thirty-two pages of printed mat-
ter are enlivened with timely comment, photo-
graphs of Edison dealers from every corner of

Ghe 1917 Rounp-Up

ANNUAL CONVENTION o/’EDISON DEALERS
o' thie UNITED STATES und CANADA

NEW YORK. <IULY 12 &13.1917

WALDORF-ASTORIA

Cover Page of The Round-Up
the continent, and the intensely interesting
trade papers read at the convention.

A message from Mr. Edison is the leading
article, followed by one, “The Lesson of the
Convention,” by William Maxwell. The story
of the convention gives a detailed account of the
four sessions. Mr. Guy Wise, Esq., is treated
in comprehensive manner in a special story.
‘The banquet is also separately treated in graphic
style. An article on the three days’ school of
instruction is interesting. The trip to the
laboratories made by four hundred dealers on
Saturday, July 14, is also described.

Among the human interest stories and per-
sonals are a number of humorous gems.
“‘Major’ Goodwin Pilots Western Delegates,”
“The Cleveland-Cincinnati Echoes,” “Bigger
Business Spirit Hums on D. P. Specials,” “A
Peep Behind the Scenes,” are a few that teem
with good laughs and business optimism.

A complete roster of dealers attending the
convention is also given.

Thé helpful character of the various papers
read is to be gleaned from a perusal of several
on general subjects reproduced on other pages
of The World this month.

domestic and imported

India Diaphragm Mica

We refer to scores of satisfied customers.

The PHONOGRAPH APPLIANCE CO.,

WE MAKE NOTHING BUT

We have secured control of some of the largest regular supplies of finest

in the United States. This enables us to give efficient service and fair prices.
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CRYSTAL EDGE

MICA

CLOSER CO-OPERATION ON CREDITS

Better Business Only Possible at Present Time
Through General Interchange of Information
Among the Grantors of Credit

In its latest weekly bulletin the National As-
sociation of Credit Men makes a strong plea
for closer co-operation among grantors of credit
in the exchange of credit information, especial-
ly in view of prevailing conditions:

“Better business, which cannot be brought
about without greater discrimination in the
granting of commercial and individual credits,
confirms our belief that close co-operation be-
tween the grantors of credit in interchanging
with one another in an accurate, honest and re-
ciprocal fashion what their experiences have
been with debtors, affords the best guide to
safe credit granting and the defense of this
system must be the order of the day, and one
of the chief objects of our association,” says
the bulletin.

“To refuse to interchange as a mere penalty
or from a belief in the individual powers of a
credit grantor to do a sufficient business with-
out the co-operation of others, is a serious
mistake and whenever discovered is to be de-
plored by members of the National Association
of Credit Men.

“There was brought to our attention recently
a communication from a trade organization
which suggested to its members the refusing of
credit information to manufacturers who sold
to retailers direct.

“We have said unhesitatingly in private com-
munications, as we feel the need of saying in
this public communication, that it were unwise
and unscientific to seek to penalize the manu-
facturers selling to retailers direct by refusing
to exchange information with them. And it is
foolish to assume that by refusing to exchange
information the manufacturer will be hindered
in executing his purposes. Whether or not
the information is furnished, the manufacturers
will not be stopped from selling the retailers,
in our opinion, and if left to their own de-
vices, without the proper guidance, they may
sell to merchants whose business were better
and more safely left with local wholesale houses.

“The members of this association, when re-
ceiving communications of this kind, will do
well to counsel with the organizations issuing
them and offer the suggestion that it were most
unwise to try to interpose an obstacle such as
interference with credit information exchange
between the retailer and manufacturer.

“We must stand squarely in defense of free,
honest and reciprocal interchange, and to hurt

the system would be to hurt our progress to-
ward better business and our efforts to de-
crease the bad debt waste.

“We say this with all respect to the trade or-
ganizations. Their purpose has been honest,
but they have failed to count upon certain ten-
dencies and principles entering into the safety
of credit granting.”

MY NIGHTMARE OF LABELS

By Lours I. MorrisoN 1N THE “ToNE-ArM”

The band played “The Star Spangled Banner” as
I left New York saying, “Good-bye -Broadway,”
“One Wonderful Night” “On My Way to New
Orleans,” “On the Old Dominion Line,” 1 sat “All
Alone” and listened to a “Merry Widow” whose
name was “Molly O” singing “Love’s Old Sweet
Song” and “Come on and Baby Me.” 1 said “If
Your Heart Keeps Right” “I'll Await My Love”
“Until” “The Moon Has Raised Her Lamp Abowve.”
Then, “When Cupid Calls” and “When I Know
That Thou Art Near Me,” “I'll Sing Thee Songs
of Araby” and “Songs We Used to Sing in Dixie”
Afterwards we sang together “Oh, That We Two
Were Maying” We said “Good Night” and I
went to “Happy Slumberland,” “Dreaming” of “My
Beautiful Irish Maid” 1 was up “At Dawn” and
we were “’Way Down South” “Where the Red,
Red Roses Grow.” As the “Sunlight” “From the
Land of the Sky-Blue Water” shone she appeared
“I Wonder Why” like a “Hawaiian Butterfly,” and
when we were “Face to Face” she said, how do you
like “The Dress My Mother Wore” 1 said it made
me think of “The Old Folks at Home” “Way Down
Upon the Swanee River.” We were “Comrades”
and as happy as “Two Little Love Bees” “On the
Beach at Waikiki” We arrived “’Way Down
South” like the “Arrival of the British Troops in
France,” but “The Band Was Playing Dixie” in-
stead of “God Save the King.” We saw the
darkies “Down Among the Sugar Cane” and heard
them singing “Old Black Joe” as they were “Load-
ing Up the Mandy Lee.” Some were dancing “The
Pigeon Walk” and “Peter Rabbit Hop” We also
saw “Poor Butterfly’ and “Mister Butterfly,”
“Waiting Down by the Mississippi Shore” for “The
Girl From Utah” “The Girl Who Swmiles” “My
Little Dream Girl” said “Meet Me at the Station,
Dear” as I take the train for my “Little Grey Home
in the West” “It's a Long, Long Way to Tip-
perary” for to “Settle Down in a One-Horse Town.”
I met her at the station and “At Parting” “In the
Gloaming,” she said “Then You'll Remember Me,”
if not “Then I'll Stop Loving You.” 1 said “Good-
bye, Good Luck, God Bless You,” somebody shouted
“Watch Your Step,” and 1 said “Wal, | Swan’—
““Twas Only an Irishman’s Dream.”

Increase the

j A ) This Tone Arm is
/ Guaranteed to Give
Absolute Satisfaction

Demand for Your Machines

MANHATTARN PHONO PARTS CO-, 32 Union Sq., New York

Why Wooden Tone Arms
‘ Are Superior

I. Selected kiln-dried, poreless wood, especially
imported for this purpose.

2. Barrel-joint, up and down movement that
experience has proven the most effective for
toneproof reproduction.

3. Improved Sound Box —— not a megaphonic
transmitter, but advancing a different idea along
the natural way of the echo.

4. Our perfected Ball-Bearing Base has proven

to be a phenomenal success, and is considered by
critics as one of the best on the market.

Write At Once for Samples and Quotationg
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BUSINESS BOOMED BY WAR DEMANDS

Reports From the Federal Reserve Districts of
the Country Indicate General Activity Pre-
vails in Practically All Lines of Industry

Wasnineron, D. C, August 9.—General busi-

ness activities, reflecting in many localities the
Government’s military preparations, coupled
with some signs of conservatism because of fu-
ture uncertainties, are reported from all twelve
Federal reserve districts. A summary of the
reports to the Federal Reserve Board published
to-day follows:
* Boston, little change; Liberty Loan had stim-
ulating cffect on business connected with the
war; some retarding effect in other lines be-
cause of uncertainty of money market.

New York, cautious commitments and con-
servatism in many lines because of uncertainty
of courses of business and prices during next
few months.

Philadelphia, no change in the great business
activity prevailing in this section.

_ Richmond, business generally satisfactory;
only difficulty replenishing supplies.
Atlanta, manufacturing and industrial lines

feeling the effect of the Government’s military
preparation.

Chicago, resumption of activity in many lines,
banks finding good demand for funds at firm
rates; little dccrease in deposits through float-
ing the Liberty Loan.

Cleveland, business conditions affected to
some extent by unsettled questions and issues.
Slowing down in number of industries, espe-
cially those in domestic trade.

St. Louis, marked feeling of -eonfidence; out-
look entirely favorable; while July is dull season,
business has held up remarkably well.

Minneapolis, crop situation rather unfavor-
able, but is not expected to show immediate
effect on business. Outlook for remainder of
year satisfactory.

Kansas City, crops good; gcuneral reports
scarcity of materials and high prices, shortage
farm labor, wholesalers report business fully
normal.

Dallas, outlook very cncouraging; labor
scarce, wages high, bank clearings increasing;
much depends on cotton crop.

San Francisco, bank clearings up and deposits
down because of Liberty Loan. High tempera-
tures affecting somc crops unfavorably, but large
increase over last year assured.

BOOK MANY GOOD ORDERS

The Manhattan Phono Parts Co., which re-
cently placed a wooden tone arm on the market,
states that it has reccived large ordcrs for this
tone arm from well-known manufacturers. The
company has completed a number of important
constructional improvements which add consid-
erably to the value of this tone arm, and ar-
rangements arc being madc to take care of an
active fall business.

INTRODUCE TIPHANY SPRING MOTOR

The Tiphany Motor Co., New York, has just
placed on the market the “Tiphany” spring
motor, which is radically different from any
spring motor introduced in rccent ycars. Wm.
Rotter, associated with the talking machine in-
dustry for many years, is president of the com-
pany, and this new motor embodies a number
of patents which he has been granted recently.

The “Tiphany” spring motor has its parts en-
closed; springs, governor, gears, etc., all being
enclosed, and free from any outside interference.
The motor is made in a number of sizes, and
the company is taking orders now for October
delivery. Mr. Rotter states that the new motor
has been highly praised by visiting manufac-
turers, who are well pleased with its distinctive
features.

W. O. Baker, of Centralia, Mo., has recently
established headquarters for the Victor-Vic-
trola in that city.

Only $50.00 a Unit

CAPACITY 2150 RECORDS
(2 Units Hlustrated)

SPACE REQUIRED
84 X 14 INCHES
CAPACITY
4300-10 OR 12 INCH
RECORDS

Save

Ogden’s Patented Cabinets

Theft,

Protect against Dust, Warping and

ime, Space,

: Prices Subject to Change : :

OGDEN SECTIONAL CABINET CO., Inc., Lynchburg, Va.

MODEL No. 2150—A Lock-
ing Sectional Roller Panel
Door Cabinet, equipped with
Ogden Patented Filing De-
vice. Made of Quartered
Oak and Birch, finished to

match all interiors.

Write for
Our Manual of
Filing
Dept. K.

350~10 inch

350-12inck
Records

Patented Adjuster for

Using 10inch Records

Soft, Flat 8prings.
Hold Records dpright
find Prevent Warpins.

MODEL No. 2150—Capacity
2150 thin records, 10" or 12",
1075 thick records. Largest
capacity, smallest space. In-
stantly you find any record.
Special models adapted to
all makes of records.

UNCONDITIONALLY
GUARANTEED

Money.

REARRANGE SUPERVISORS’ DISTRICTS

New Schedule for Edison Phonograph Super-
visors Became Effective Last Week

T'he following rearrangement of Edison pho-
nograph supervisors’ territories bascd upon a
more equal distribution of dealers in territories
to be covered became effective last week. The
supervisors and tcrritories for which they are rc-
sponsible arc: Boston, New Haven, Albany and
Syracuse, H. R. Skelton, with J. B. D. Gambee
as mechanical instructor. New York, Philadel-
phia, \Villiamsport and Pittsburgh, C. S. Gard-
ner; J. C. Knipper, mechanical instructor. Rich-
mond, Atlanta, New Orleans, St. Louis, C. R.
Lee; E. F. Bedford, mcchanical instructor. Cleve-
land, Cincinnati, Detroit, Indianapolis and Chi-
cago, N. Johnston; J. Finlayson, mechanical in-
structor. Milwaukee, Minneapolis, Des Moines
and Sioux City, L. A. Zollner; A. E. Schiller,
mechanical instructor. Kansas City, Omaha
Denver, Ogden and Helena, C. W. Burgess; D.
Lawson, mechanical instructor. Dallas, El Paso
and Los Angcles, J. A. Shearman; C. A. Har-
rington, mechanical instructor. The Dominion
of Canada is supervised by D. M. Martin, as-
sisted by H. D. Gumaer as mechanical instructor.

TO BE REPRESENTED AT THE CAPITAL

J. Newcomb Blackman, the newly elected
president of the National Association of Talk-
ing Machine Jobbers, has been active recently
in making arrangements whereby the associa-
tion’s members will be well represented at
Washington in reference to any matters pertain-
ing to the talking machine industry. He has
taken up the matter of proper legal representa-
tion at the Capital, as he believes that present
conditions well justify the careful consideration
and attention of the association and its members.

The Metropolitan Phonograph Co., of Read-
ing, Pa., has removed from 757 Penn street to
739 on the same thoroughfare.

INCREASE PAR-0-KET RECORD PRICE

The Paroquette Record Manufacturing Co.,
New York, manufacturer of the Par-O-Ket rec-
ord, has advised its trade that the price of these
records has been increased from 25 cents to
35 cents, three for $§1. A. P. O'Brien, president
of the company, states that this step was taken
in order to givc the jobbers and dealers a fair
profit and allow the company to meet the tre-
mendous increase in the cost of raw material,
labor, etc. The new price will give the com-
pany’s clientele a chance to merchandise these
records on a profitable basis.

The company has recently enlarged several
departiments at the factory in the Bush Terminal
Building, Brooklyn, N. Y., in order to accommo-
date the requirements of its dealers this fall,
and judging from the popularity of the new lists
that have been issued reccntly the factory will
be oversold during the coming fall and winter.

VISITED TRADE IN TORONTO

E. A. Widmann, president of the Pathé Freres
Phonograph Co., Brooklyn, N. Y., left recently
for Toronto, Canada, where he spent a few
days with the officials of the Pathé Fréres
Plonograph Co, of Canada. This company
has been making remarkable progress the past
few months, and the output of its record fac-
tory is steadily increasing.

RECEIVE SPLENDID REPORTS

W. C. Fuhri, United States manager of the
Columbia Co.,, is receiving splendid reports from
the district managers throughout the country
relative to the sales totals for the month of
July. The prosperous condition of the Colum-
bia trade is evidenced in the reports submitted
by District Manager Denison with headquarters
in San Francisco, showing that the month of
June closed with an increase of 125 per cent.
over June, 1916,
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TWO NEW SONORA MODELS

Just Placed on the Market Have Won a Large
Degree of Favor With the Trade

‘I'hec Sonora Phonograph Corp, New York,
bas _1ust placed on the market two new models
of the “Sonora” pho-
nograph, designated
as the “Intermezzo”
and the “Rhap-
sody” Both of
these instruments
are already meeting
with popular favor
with the Sonora
dealers, and orders
have been received
totaling into the
thousands.

The “Intermezzo,”
which retails at $135,
has an unusually ar-
tistic cabinet de-
sign, the attractive-
ness of-which may
be realized by the
accompanying illus-
tration. It is forty-

“Intermezzo” six and one-half
inches high, and has all the constructional fea-
tures which have contributed to the prestige and
success of the Sonora line. [ts tone quality has
won praise from
Sonora  dealers
everywhere, and
the “Intermezzo”
bids fair to De-
come one of the
most popular
sellers in the ex-

tensive Sonora
line.
The “Rhap-

sody” retails at
$60 and with rec-
ord cabinet No.
27% retails at
$87.50. It is
equipped with
the usual Sonora
mechanical fea-
tures, and for an
instrument of its
size possesses ex-

«
“Rhapsody” ceptional tone
qualities. It measures eighteen and one-quar-

ter inches in width, fourteen and one-half inches
in height and seventeen inches in depth.

Both of these new models are furnished in
golden, fumed, Early English, or mission oak,
brown mahogany or mahogany.

IT HELPS RECORD BUSINESS

The Multiplex Display Fixture Co., St. Louis,
Mo., is manufacturing a display fixture known
as the “Multiplex” record hanger displayer.
This fixture is being used by dealers through-
out the country who state that it helps them
materially in developing record business. It is
so constructed that twelve monthly record
hangers are attractively displayed in neat black
enamel frames, requiring but a small space.
This fixture enables the customers to view and
review the old as well as the new hangers, sim-
ply by turning the leaves or “wings” of the
‘Multiplex” from left to right or vice versa. It
is of correct size to accommodate the Victor,
Columbia, Edison, Pathé and Emerson hangers,
and many dealers have traced increased record
sales to the use of this display hanger.

MEETING OF TALKING MACHINE MEN

A regular meeting of the Talking Machine
Men, Inc., the local organization of jobbers and
retailers, will be held at 2 p. today (August
15) in the directors’ room of the Merchants’
Association of New York in the Woolworth
Building.

NEW CATALOG ON OGDEN SYSTEM

Various Features of the Ogden System of Rec-
ord Filing Shown in Detail in New Volume—
Every Feature Carefully Explained

The Ogden Sectional Cabinet Co., Lynchburg,
Va, has just issued a most comprehensive new
catalog. 1t is really a treatise on record filing
and describes in detail the Ogden System. Every
feature of the system is carefully illustrated
through the medium of special drawings and
photographs, and the readers of the catalog
thereby secure an excecllent idea of just how the
system operates, just what equipment they will
require and the approximate price. The Ogden
System of record filing is continually making
new friends in the trade, with the resultant de-
mand that has necessitated the expansion of the
Ogden plant on several occasions. For the
past several weeks it has been necessary to work
a night force at the plant to keep up with orders
which are reaching headquarters, so as to in-
sure prompt deliveries.

FRAAD CO. MAKE ASSIGNMENT

The Fraad Talking Machine Co., Inc, talking
machines, at 224 West Twenty-sixth street, New
York, assigned on Saturday last for the benefit
of creditors to Isidore A. Rabinow. Frank C.
Cozens is president of the company. It was
incorporated in 1916,

NEW MODEL COYER SUPPORT

‘Ciicaco, ILL.,, August 13.—The Chicago Hinged
Cover Support & Balance Co. has just an-
nounced and placed on the market a new im-
proved model of their hinged cover support
for talking machines. The new model has beerf
considerably simplified in construction, and is
offered at a lower price than earlier models.
The hinged and balanced cover support has
proven very popular, and is being installed as
part of the regular equipment of several makes
of machines. Its use eliminates the ordinary
catch holding the cover and the latter may be
placed in any pos’tion and balanced there with-
out difficulty.

Dealer Profit Almost Doubled

ness. :
Quality Records is safe.

all other low-priced records.

mendous sellers.

reducing your sales.

47 West 34th St.

Now 35¢ Retai

Par-0-Ket Quality Must Be Maintained

AW materials cost us more.
The raise helps us both and the quality of Par-O-Ket
Nothing would induce us to lower that.

It is the Quality of Par-O-Kets that distinguishes them from
That has made them such tre-
That has given the public at a reasonable
price the best music perfectly rendered.

This change in price nearly doubles your profits, without
Even doubling the retas/ price would not
stop music lovers from buying Par-O-Ket Records, for quality
equal to Par-O-Ket Quality cannot be bought anywhere for less
than 75c—and this the public knows.

Paroquette Record Mfg. Co.

Distributors Wanted in Every City— Write Today

It costs you more to do busi-

NEW YORK
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In an address on “The Copy Factor,” deliv-
ered Dbefore the recent convention of the Asso-
ciated Advertising Clubs of the World in St.
Louis, Charles L. Benjamin, of Chicago, had
the following to say regarding the gradual de-
velopment of interest and subsequently a pros-
pect list through advertising and what the ad-
vertising must expect in the matter of results.
He said, in part:- .

“That indefinite group of people that you
call your ‘Prospect List' is not a fixed quantity
—the only thing constant about it is constant
change. Men die, businesses fail, purchasers
shift from one line of trade to another, families
remove to other cities and new families take
their places. The bachelor or bachelor girl
living in a boarding house does not respond to
advertisements of suburban homes or household
furniture, but the moment they marry these
same people become purchasers of homes and
furniture and hundreds of other things that
they never would have thought of buying while
they were single. So, also, you may advertise
an autoinobile accessory for years and get no
response from the man who doesn’t own an au-
tomobile—but the moment he buys one you
cash in on thc effect your advertising has pro-
duced on that man’s mind.

“For every reader who responds to-day to
your advertisement there are hundreds who
make no immecdiale response but who, never-
theless, are favorably influenced by the adver-
tising and who will bc numbered among your
customers at a later day. The process of fa-
miliarizing the public (or some specific part of
the public such as a particular tradc or profes-
sion) with the merits of an article by means of
advertising is a gradual process, and long after
the advertising has done its work there will still
be many who have not become purchasers of
the article advertised either because thcy do
not need it at present, or because they are un-
able to afford it, or for some other reason be-
yond the power of advertising to alter.

“If in these remarks I seem to have drifted
from my subject—which is ‘copy’—let me plead
as an excuse the necessity of clearly under-
standing the manner in which advertising pro-
duces its results.

“The beginner in advertising too often assumes
that advertising operates like a nickel-in-the-slot
machine—he expects to deposit his money and
immediately receive his reward. On the con-
trary, the creation of sentiment favorable to an
advertised product is a deliberate—one might
say a slow—process. Here and there an imme-
diate response is produced, but the great mass
of people chauge their habits of thought and
action slowly. This fact is not without its
compensating advantages, for while it means a
long, up-hill struggle to establish a new prod-
uct in public favor, it also means that once
established the manufacturer will reap dividends
on his advertising investment year after year,
since people are just as slow to cease purchasing
an article with which they have become familiar
as they are to begin purchasing it when it is
new and unfamiliar to them.

“In my own mind I think of advertising as
akin to an endowment policy—an investment
on which the annual premium exceeds the divi-
dends in the beginning but which in the end be-
tomes a constant and unfailing source of reve-
nue. When this conception of advertising be-
tomes more general—as it will in time—we shall
see the end of one time insertions, which to
my mind constitute the greatest source of waste
in advertising. A piece of cold steel which
resists the strongest hammer blow can be made
to flow like water by pressure constantly ap-
plied. So advertising alters public opinion not
by one nor by a succession of blows, but by
unremitting pressure.

“I have said that the first requisite of adver-

tising copy is that it shall be capable of grip-
ping the attention of the reader. The second
requisite is that it shall be capable of holding
the reader’s attention to the end. The longer
the copy the greater the difficulty of maintain-
ing the interest, hence it is a safe rule to boil
your copy down. If you believe that your busi-
ness or your product is one that cannot be
adequately described without taxing the possi-
bilities of the English language to the Ilimit,
read the first chapter of Genesis in which the
story of the creation of the universe is told in
less than a thousand simple words. Tack up
over your desk the shortest verse in the Bible
—'Jesus wept'—and try to improve on this sim-
ple sentence. I think it is Macaulay who says
in one of his essays ‘Whenever you have writ-
ten any lines that impress you as being par-
ticularly fine, cross them out.” Stick to simple
language—the language of the common people
that Lincoln knew how to use so well.

“Here is a good rule to remember when writ-
ing advertising—a rule that illustrates in its
own text the thing recommended, ‘Eliminate
polysyllabic idioms derived from the Greek and
Latin languages and substitute equivalent ex-
pressions of Anglo-Saxon origin. In other
words, cut out the long words taken from the
Greek and Latin tongues and use instead short
Anglo-Saxon words.

“When writing an advertisement forget that
what you write is going to be read by a lot of
diffcrent pcople, and write as you would talk
if you had just one man or woman in front of
you.

“Don’t start off by saying: 'We beg to an-
nounce’—that style of beginning an advertise-
ment went into the discard years ago. Don’t
say: ‘We want to call your attention, etc.'
The way to get the reader’s attention is to tell
him something interesting right at the start.

“A successful advertising man once said that
nearly every piece of advertising matter that
had come to his attention could be improved
by cutting out the first paragraph. Even ex-
perienced writers often find difficulty in getting
right into the heart of their subject without lead-
ing up to what they have to say. After you
have written your copy read over carefully the
first paragraph or two and if you find that you
have taken a running start before you jumped,
cut out the start and jump right into your sub-
ject in the first sentence.

“Whenever you can cut out a ‘we’ or an ‘I’
do it, and substitute a ‘you’ Forget what you
want and think of what the person you are
addressing is most likely to want. Every man
is the hub of his own universe. You are in-
terested in your affairs and your prospective
customer is interested in his affairs. When he
buys it will be to gratify himself, not you.
So keep yourself and what you want in the back-

The Manner in Which Advertising Produces
The Desired Results = =

2 By Charles L. Benjamin

ground when you write an advertisement and
try to see your proposition from the viewpoint
of the buyer. In the booklet, or catalog, yon
tell your whole story to a person who has al-
ready indicated interest in the subject; but in
the advertisement you merely suggest what an
interesting story you could tell if given the op-
portunity. The advertisement designed to pro-
duce inquiries must arouse interest without sat-
isfying it. The last paragraph of the adver-
tisement must leave the reader in the same
state of mind as the person who has just fin-
ished reading the first chapters of a continued
story. When you have told the rcadcr just
enough to make him desire to know more—stop!
—don’t tell him another word. But while the
desire to know more grips him make a quick
finish with a reference to the booklet that you
will be glad to send free on request.”

PURCHASE UDDEHOLM SPRING STEEL

Otto Heineman Co. Secures 500,000 Pounds of
Imported Swedish Bronzed Spring Steel

Otto Heincman, president of the Otto Heine-
man Phonograph Supply Co., Inc,, New York,
stated this week that the company had just pur-
chased 500,000 pounds of the highest grade im-
ported Swedish bronzed spring steel. 'This
product is known as “Uddeholm” spring steel,
and is recognized the world over as a quality
product and a leader in its field.

Mr. Heineman states that it is the intention
of his company to use this spring stecl cxclu-
sively in the future, as the Hcineman experi-
mental laboratory, after exhaustive tests and
trials, has found that this steel eliminates spring
breakage, and gives maximum service. In fact,
they statc that their tests have proven that this
particular make of spring steel is the best that
can be used for phonograph motors.

The company has already installed expensive
machinery which will enable it to cut, roll and
coil this spring steel, and these new arrange-
ments will further enhance the efficiency which
characterizes the Heineman factory, and which
has been such an important factor in the un-
usual success of the various products of this
company.

GEO. W. LYLE AT HIS DESK

George W. Lyle, assistant to President Wid-
mann of the Pathé Fréres Phonograph Co.,
Brooklyn, N. Y., returned to his desk Monday
after a week’s stay at his summer home in Sum-
mit, N. J. Mr. Lyle, who is one of the best-
known members of the talking machine industry,
has been very busy the past few months, and
his activities are reflected in the increased popu-
larity of the Pathé products with the dealers
throughout the country.

CRIPPEN-RASE

Protect Your Customers’

Expensive Records

Mr. TALKING MACHINE DEALER:
Do your customers break their

EXPENSIVE RECORDS

because they try to keep them in a cheap, clumsy
and unsafe album?

IN PROTECTION ALONE
to the Records which cost $2, $3, $4, $5 apiece
THE CRIP-N RECORD FILE
WILL PAY FOR ITSELF MANY TIMES

Adapted for all standard records.
Fits any standard machine.

CO., Inc,,

77 South Avenue,
ROCHESTER,N. Y.
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DO IT NOW—THE SECRET OF GETTING THINGS DONE

By PERCY BROWN, Superintendent Disc Record Manufacture, Columbia Graphophone Co.

American business men hold that the only
way to learn to do things is to do them.

To-day is essentially the day of the business
sciences, but a short timc ago it was assumed
that Greek and Latin fitted the boy for the
man’s work in business; that thc college and
university were to be looked to for our men of
affairs.

Now men are coming to realize that book
learning is like a fertilizer; it cannot of itself
produce anything but can stimulate growth when
practical experience is added to the soil of
work.

Optimism inspires all and gives a man great
hope and courage. He sees things to do. He
believes they can be done. Then he goes ahcad
and does them. These qualities of hope, op-
timism and courage are common to millions of
men, doing great things. The personal power

of cvery man in our great factory is needed to
help it to do greater things than ever done
beforc.

Each cmployc has at lcast onc idca worth
getting.

Every onc is worth consideration.

Sound practical suggcstions can be secured
from all sources.

Search among your fellow workers and you
are sure to find them in touch with matters that
do not get to the dcsk in thc ordinary run of
affairs.

Encourage them to do things and find leaks
which will help you in turn to do greater
things. Ambition must be stimulated by full
rccognition of merit.

Whocver strives earnestly, looks forward to
do what he can in evcry effort hc makes.

It is this great confidence that has built up

Service That
Means Profit

It’s the unexpected that always happens in a
phonograph dealer’s shop. There’s a run on a
certain model instrument. Or on records by a
certain artist who has become famous over-
night. The dealer has to deliver the goods or
lose the confidence of his customers.

ThePathe Guarantee

We guarantee every
Pathé Record to play
at least ONE THOU-
SAND TIMES with

we serve.

Thrice prepared is the Pathé dealer whom
Our storerooms are a vast reservoir

REG, U. 5. PAT. OFF.

the Pathé Sapphire
Ball, without impair-
ment to the unexcelled
beauty of tone.

Patheé Freres Phonograph Co.

An
Enlargement
of the
Pathé
Sapphire
i| Ball
and Pethé

t Record Grooves

of the newest Pathé, Furopean and American
Double Disc Records and of Pathephones.
Soon as a dealer sends us his order, the goods
are on the way to his store. An unexpected
demand is a profitable demand for Pathé
merchants.

For further details of our service write us
to-day. We have a special proposition for
those who are not yet Pathé dealers.

Y

Mooney-Mueller-
Ward Co.

Indianapolis Pathe Distributors

our great business. ILack of personal interest
is responsible for many rejections.

Promotion is not very rapid for those who
make mistakes and yet to do things is to secure
promotion.

Let the othcr man do the talking, but you
do things.

Much of this ability must come from certain
intuition or rather natural genius.

Put with this experience—the best teacher—
and you have the necessary qualifications. Be
convinced of thc soundness and truth of your
own idea and then go to it and do it.

Don’t be a machine. Be a man.

Remcmber that what you do is only a little
more important than how you do it.

Be honest with yourself in estimating your
abilities and guard against underrating the brain
power, education and training demanded by
the position.

Often your employer seeks to discover your
dependability, and since you never know when
your trial is on, your only safety lies in doing
everything as if it were the one important thing
in the world.

Ask yourself often: “Have I done an honest
man’s work?”

Take every opportunity to find out “How it
is done.”

Remember Abraham Lincoln once said: “I
do not think much of a man who is not wiser
to-day than he was yesterday.”

The factory is full of opportunities for useful
service; it is easy for the right man to do things.

Put into each particular problem your own
personality and do not throw away your largest
asset by failing utterly to create a friendly re-
lationship with your fellow-employes.

Try to help the men to understand that the
co-operative effort of all is the only way to
work and is an essential art of the organiza-
tion.

Teach them to become accustomed to seeing
you doing things and instill into them the neces-
sity of also doing things.

When you cheer up the other fellow, you
brace up yourself, even though you may not
realize it, and so we all may help the other
fellow as well as ourselves by passing along
good cheer and encouragement.

Through personality one can create a spirit
of loyalty to the vast organization of which we
are all a part.

When this has been done we have the most
powerful invention of this wonderful century.

If you have hard work to do
Do it now
To-day the skies are clear and blue
To-morrow clouds may come in view
Yesterday is not for you—
Do it now.

CHAS. W.LUHR NOW WORKS MANAGER

Succeeds C. E. Fairbanks in Important Post
With Phonograph Division of Thos. A, Edi-
son, Inc—G. T. Owen Succeeds Mr., Luhr
Charles W. Luhr, who recently succeeded C.

E. Fairbanks, resigned as vice-president and

works manager of the Phonograph Works of

Thomas A. Edison, Inc., has heen with the Edi-

son interests for nearly a quarter of a century.

He has been identified with the manufacture of

phonographs, electro-therapeutic instruments,

X-ray Eﬁparatus and motion picture machines.
Mr. Luhr, with Charles Dally, was sent to

Buffalo in 1901 with an X-ray outfit at the di-

rection of Mr. Edison to assist the surgeons in

locating the bullet fired by the assassin who

fatally wounded President McKinley. i 1
In 1911 Mr. Luhr was transferred fn\;m he!

Edison Phonograph Works' to the laboratory

to take charge of the experimental and preci-

sion department. In 1913 he became superin-
tendent.

George T. Owen, who was recently promoted
to assume the position formerly held by Mr.
' T,uhr, has been with the Edison laboratories
since June, 1916. He has had many years of
training in auditing and accounting.
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COLUMBIA CUP WINNERS ANNOUNCED

Salesmen and District Having Highest Sales
Quota for Month of June Awarded Prizes

George W. Hopkins, general sales manager
of the Columbia Graphophone Co., New York,
announced last week the winners for the month

3 3 o of June in the contests

! which were inaugurated
recently for the owner-
ship of two beautiful
sitver loving cups do-
nated by Francis S.
Whitten, president of
the company. As an-
nounced some time ago
in The World, Presi-
dent Whitten has do-
nated one cup to be
competed for by the
five districts in the Co-
lumbia sales organiza-
tion. This contest was
started June 1, and will

Salesmen’s Trophy
be continued from month to month until such
time as one district shall have won the cup for

the third time. He has also donated five cups
to be competed for by the salesmen in each dis-
trict. These contests will also run from month
to month until one particular salesman in each
district shall have won the cup for the third
time, when it beconmes his permanent property.

In the June contest the district cup was won
by the Pacific Coast territory. TF. A. Denison,
district manager. The cup will remain in the

custody of the Los Angeles store in this district

[y = i

¢

Cup Offered to Best District

for one month, as this store, which is under the
management of W. F. Stidham, was the leading
factor in the Pacific Coast territory’s victory.

The winners of the salesmen’s cups in the va-
rious districts were as follows: Pittsburgh ter-
ritory, S. W. Lukas, Pittsburgh store; Chicago
territory, C. R. Salmon, St. Louis store; Phila-
delphia territory, D. F. Jester, Baltimore store;
New York territory, R. R. Wilson, New York
store. The winning salesman on tbe Pacific
Coast will be announced next week.

As each district wins in the countest for the
district cup the name of the winning district
manager and winning store manager, together
with the month in which they won, will be en-
.graved on the cup. In the contest for the
salesmen’s cups, the name of each winning sales-
man and the month in which he wins will be
eungraved on the cup for his district. The
salesmen who are the final winners of these
cups will receive, in addition to these trophies,

. a personal trophy from President Whitten.

Hangers—eliminating useless demonstrations.

The MULTIPLEX

the wall when not in use.

Wall Hanger

Multiplex Display Fixture Co.,

MULTIPLEX DISPLAY FIXTURE CO.
918 North Tenth Street, St. Louis, Mo.
Gentlemen—Send us by Express:

No. 513—Multiplex Window Ea

and bill through.

It Certainly
Jells RECORD

The MULTIPLEX sells the o/d
numbers—those which tie up your
profit, and it makes it easzer to sell
new records and »ore of them.

It is the efficient method of displaying and preserving your
Monthly Record Hangers—places them where they can eas-
ily be seen and comfortably read. Customers buy direet from :

attractively displays Victor, Edison, Columbia, Pathe and
Emerson Hangers and makes each Hanger work swelve
months instead of ore. It keeps them clean, flat—alwaysin
place and at proper light angle for eomfortable inspection.

A year’s issues of record hangers—at your finger tips. Re-
quires a wall space of only 13 x 36 inches. Closes flat against

Customers will voluntarily turn the leaves of the Multiplex
and sell themselvesadditional records during demonstrations.
And increased record sales mean increased profits.

Clerks find it convenient and neeessary. Itsells records of popular

selections without demonstrations, and stimulates the sale of old
records. The Multiplex price is s0 low you ean af-
ford one in each demonstration booth and at
prominent locations elsewhere about your store.

Multiplex Window Easel

for your show window. Display yourlatest Monthly
Record Hangers in this Multiplex Easel.

It draws the passers-by to your window. ThC neat
black frame harmonizes with your furnishings and
adds attractiveness andselling value to your window
display. Also furnished as a wallor ceiling hanger.
Ncw lists easily inserted in two minutes time.
Same light, strong construction as No.515deseribed
at right. Window Easel (No. 513) $1.50

(No. 514) $1.50

Order yours today—Now—or mail eoupon for further information.

No. 515—6.Wing Multiplex Selling Fixtures,

sels, - -

No. 514—Multiplex Wall Hangers,

UneLER

for Monthly Record
Hangers

i

MULTIPLEX, No. 515

has six 13'x36 inch wings, or
leaves,cach holding two Monthly
Reeord Hangers—one on cach
side.

The wings have channel stcel
frames handsomely finished in
hard baked, dull black enamel
~—will not rust, chip or scratch.

The Maltiplex holds twelve Vie-
tor, Edison, Columbia, or other
Monthly Record Hangers, and is
reconmended by those manu-
facturers, beeause it increases
record sales. Nothing to wear
out—nothing to oil—nothing to
get out of order.

Price, complete, $8@

918 North Tenth Street, St. Louis, Mo,

Mail this today

$ 8.50 each, $_
1.50 each, $._
- 1.50 each, $.

{Name of Jobber here)
For further information
and desceriptive liter- [:I
aturc check here

{Address)

(Your Grm name)

NEW AEOLIAN STORE IN NEWARK

Four-Story Building on Broad Street, Newark,
N. J., Leased Last Week—WIill Be Remodeled
and Ready for Occupancy September 1

Thomas H. Fletcher, retail manager of the
Aeolian Co., New York, announced last week
that the company had leased a four-story build-
ing at 895-897 Broad street, Newark, N. J., and
that on September 1 it would occupy the store
floor at this address, which has a floor space of
30 by 160 fcet. Decorators and carpenters are
now busily engaged in entirely renovating and
remodeling the store’s interior and exterior, and
when completed it will be one of the most at-
tractive retail establishments in Newark.

For some tinie past the Aeolian Co. has been
looking around in Newark for a building that
would be suitable for the proper representa-
tion of Aeolian products in that locality, and
their choice of the building at 895 Broad street
was influenced by the fact that the structure
could be remodeled so that it would harmonize
with the architectural beauty which character-
izes every Aeolian establishment. From a
business standpoint the location of the new
Aeolian Building is ideal, as it is situated in the
heart of the finest shopping center in Newark.

The Aeolian Co.s Newark store will be an-
other link in the chain of Metropolitan Aeolian
warerooms, which include New York, Brooklyn
and the Bronx. Mr. Fletcher will be in gen-
eral charge of the new store, and the business
will be conducted along the same lines which
have achieved such signal success in the Brook-
lyn and Bronx branches. A complete line of

Aeolian products, including pianos, Pianolas and
the Aeolian-Vocalion phonograph, will be car-
ried in the Newark warerooms,

This Aeolian branch in Newark will not af-
fect the Vocalion representation in Newark by
the Griffith Piano Co., as this concern will con-
tinue to handle the Vocalion line.

Are YOU
Saving Your
Money
to Invest

in the

NEXT ISSUE

of the

LIBERTY
LOAN
>
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BUSINESS BRISK IN BALTIMORE

Dealers Enthusiastic Over Outlook for Fall
Trade—Conditions in South Steadily Growing
Better—Victor and Columbia Advertisements
in the Daily Papers Interest Public—Substan-
tial Orders Placed—News of the Month

BaLtimore, Mbp., August 8.—Business in thc
talking machine line in this section, while show-
ing the effect of hot weather, which has been
extreme this season, has gone ahead as usual
This is the case with the jobbers and with
most of the retailers. Big sales of records, which
have been made possible by having a fine assort-
ment, have helped business along to a fine de-
gree.

All dealers are enthusiastic for the coming
fall business, which most of them predict will be
up to the high standard and even above the
past fall successes, that in all lines has been
really phenomenal for the past two seasons.
One dealer remarked: “Each year we report
wonderful success in business and report that
it has reached the highest point possible, only
to find that no matter how big business has
been there is always room to improve it”” That
sentiment expressed the situation as far as the
trade is concerned.

Large ads by both the Victor Co. and the
Columbia Co. have been appearing in the news-
papers during the past week and many indi-
vidual dealers advertised their various lines all
during the month.

“July, just like the two previous months,” said
A. J. Heath, manager of the Baltimore and
Washington branches of the Columbia Co,,
“showed up fine. This was very gratifying
despite the fact that our stock of machines ran
very low toward the close of the month and
there were a few orders we were unable to fill.

“We find with the retail trade that many of
the dealers in neighborhood stores have done
much better in°proportion to the dealers in the
big centers, although all report a very satisfac-
tory business. This has been due to the weather
conditions, people declining to go on real shop-
ping tours during the warm days.”

Mr. Heath made a tour of the South and was
much impressed with the improvement in busi-
ness in Richmond and Norfolk. These ‘two
points in particular Mr. Heath said are begin-
ning to get a real taste of the prosperity that
has been going the rounds in many sections for
some time. Mr. Heath will take a two weeks’
vacation the latter part of the month, visiting
New York and Atlantic City.

»

DEALERS :—Build Your Own Machines

This is Your Opportunity to secure a splendid
cabinet, nicely polished, at very low cost.

Height, 4214 inches

Width, 1934 inches

Depth, 2114 inches
Beautiful in design and finish. Sound chamber
scientifically constructed, producing a wonder-
fully loud and sonorous tone. Triple veneered

panels, mahogany finish, polished nickel trim-
mings.

Complete with needle cups............$15.00

Or, if you prefer it, we will sell you this ma-
chine fully equipped with powerful double
spring motor, worm driven silent gears. 12-
inch turntable. Universal tone arm and sound
box plays all Disc Records.

Completely equipped

Tone Arms and

Sound Boxes
(Genuine Mica)
Our new universal tone
arm and sound box, No.
3, has proven a big suc-
cess. Has all the desired
requisites in the way of
producing a clear, rich and
musical tone.

ANDS KOCH s Manufacturer

296 Broadway NEW YORK

In Lots of One Thousand

Real Mica, 95¢
in 100 Lots
Imitation Mica, 85c

E. F. Droop & Son Co., Victor distributors, year. During the month Mr. Cohen made a

report a good July business and look forward
to a fine month’s business in August. While the
month is but a few days old, dealers are be-
ginning to get their orders in better than pre-
viously. W. C. Roberts, manager of the firm,
is touring in the White Mountains and will also
visit Bar Harbor before returning. William
Reiser, of the sales force, left on Saturday to
spend two weeks camping in Virginia.

Cohen & Hughes, Victor distributors, report
July business ahead of the same month last

103 Broadway
Brooklyn, N. Y.

Notice to Victor Jobbers and Talking Machine Manufacturers

You will be glad to know that we are in a position to furnish you with the ‘“‘Best Record Album,’ contain-
ing Famous Heavy Green Bristol Paper Envelopes the same as we have been using for the last ten years.

Despite the shortage of dyes, green paper and silk cloth you can
secure our patent album made of the highest grade materials.

Why buy an Album of inferior make when you can buy the best Album on the market for the same price ?

THE BOSTON BOOK CO) Inc. 1470 So. Michigan Ave.

Pat. Dec. 15, 1914,

Chicago Office:

number of trips to the Victor factory in Camden
and also to the New York offices of the Victor
Co. in an effort to get more machines and
records. He left on Saturday for Atlantic City
and will remain there until Tuesday.

The National Piano Co., Pathé distributors,
report a satisfactory July business. Both ma-
chines and records are now arriving in better
shape and the various dealers of the Pathé line
are now pushing the goods better. Jesse Rosen-
stein of the firm spent last week in Atlantic City
and Eddie Rosenstein, of the wholesale depart-
ment, made a business trip to Philadelphia last
week.

Departinent and furniture stores having talk-
ing machine departments all did good business
during the month. Much of this business was
for small machines to be used on small power
yachts and on pleasure shores, which abound by
the hundreds in this section of the country.
Patriotic records are still in demand.

EXPLOITING THE STRADIVARA

Selmore Piano Co. in Brooklyn Using Exten-
sive Newspaper Space in Pushing Product

The Selmore Piano Co., 311 Court. street,
Brooklyn, N. Y. of which B. L. Brannon is
the hcad, has been using considerable newspa-
per space in exploiting the merits of the Stradi-
vara talking machine. Mr. Brannon believes
thoroughly in consistent advertising and has
used space in daily newspapers printed in sev-
eral different languages throughout New York
and Brooklyn, with the result that he is doing
a splendid business with the Stradivara ma-
chine.

OPEN VICTROLA STORE

An exclusive Victrola store has been opened
at 1107 Tower avenue, Superior, Wis., by the
E. T. Barron Co., under the able management
of E. A. Steinmetz, who has been selling Vic-
trolas for fourteen years.
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Every money-making reason for carrying Columbia
records gets a fifty per cent. increase in strength by
the addition of the new records listed in the Columbia
September Supplement (out August 20th.)

Columbia Graphophone Co.
Woolworth Bullding, New York

Unusual Demand for Talking Machine Motors
and Parts During the Past Six Months, De-
clares President of Dayton, O., Concern

Davron, O, August 5—M. H. Matthews,
president of the Thomas Mfg. Co., was in a
decidedly elated mood last week when the rep-
resentative of The World called at his office.
It seems that he had just reviewed thc com-
pany’s business for the six months ending
July 1, and this report shows a vcry pleasing
amount of business done in motors and talking
machine parts throughout the Unitcd Statcs and
Canada.

Mr. Matthews when questioned said that he
attributed the success which the Thomas Mfg.
Co. has met with in the talking machine industry
to the fact that they werc producing quality
goods at a reasonable price, and to the fact that
Dayton is known throughout the world as the
“city of precision in manufacture” on account
of its production of cash registers, computing
scales, sewing machines, etc. This fact
undoubtedly led talking machine manufacturcrs
to have a confidence in thc class of mechanics
which would necessarily be found in thc Thomas
organization.

The growth of the business of the Thomas
Mfg. Co. has compelled them to increase thcir
manufacturing facilities, and they are now pre-
paring plans and specifications for large addi-
tions to their present immense plant, with a
view of tripling their factory output.

Manager of sales Fred M. Betz, has just re-
turned to his Dayton office from one of his
periodical trips to the company’s sales agencies,
and was cspecially gratified by thc showing made
by the New York office. This office is con-
ducted in the name of the Thomas Phonograph
Parts Co., at 18 West Twentieth strcct, and is
under the personal superwvision of Chas. J. Kron-
berg, Col. J. J. Freund and Herman Germain.
Mr. Kronberg looks after the local end, while

Mr. Germain covers the New England States.
Col. Freund travels Pennsylvania and adjacent
States. These three “old timers” are exceeding-
ly well and favorably known to all makers of
talking machines.

Manager Betz also spent two weeks in To-
ronto with the Canadian agency and brought
back to Dayton a very satisfactory amount of
Canadian orders.

Business has not becn so brisk in the St.
Louis division, which comprises the South-
western States, as in other sections; but indica-
tions are that it will quickly pick up in that dis-
trict within the next thirty days.

The Thomas Mig. Co. is now establishing a
new division® with headquarters in Chicago,
wherc there will be a salcs agency with a serv-
ice station. This office will carry a complete
stock of motors, etc.,, on hand for quick de-
liveries. The Chicago agency will cover the
entire Northwest, and be in charge of F. M. Betz.

When completed, the organization of the
Thomas Mfg. Co., will be decidedly unique so
far as product and service go, as every section
of the country will be systematically covered,
in order that every uscr of thc Thomas “Day-
ton” motors can at any timc receive quick
and cfficient attention from the Thomas agency
service department.

IMPORTANT AMERICAN INDUSTRY

The Enterprise of the Otto Heineman Phono-
graph Supply Co. Formed the Subject of an
Interesting Article in the American Exporter

There recently appeared in the American Ex-
porter, the country’s leading export paper, an in-
teresting article featuring several vicws of dif-
ferent departments in the plant of the Otto
Heineman Phonograph Supply Co., Elyria, O.
I'hese photographs were accompanied by brief
descriptions of the various divisions of this fac-
tory and the text read in part as follows:

“The Otto Heineman Phonograph Supply Co.,

Inc., is strictly an American concern and is one
of the largest manufacturers of phonograph sup-
plies in the world. Many hundreds of persons
are employed in their large and well appointed
plant at Elyria, Ohio. Except for raw material
the production of thc Heineman motor is not
dependent upon any outside sources of supply
for any of its parts, from the smallest screw to
the largest gear wheel or motor frame itself.
Even the minor details, as, for instance, the oil
which is used for the various bearings of thc
motor, or the wax used for the sound boxes,
are produced in the plant, being the outcome of
innumerable experiments and tests.

“One of the most important departments is
their automatic machine section. Here in a
floor space of 12,000 square feet, more than fifty
machines are engaged in turning iron, steel and
brass raw stock into screws, handles, nuts, gov-
crnor weights, turntable spindles, bushings of all
kinds, spacers and so on, with mathematical pre-
cision, everyone like the other, down to the
thousandth part of an inch.

“The multitude of special tools rcquired for
the hundreds of machines of all types, sizes and
designs arc cut, made and supplied by the com-
pany’s tool making department, wherc an ex-
pert corps of engineers is constantly at work
designing and perfecting new tools and time and
labor saving devices. The total area of the plant
exceeds 200,000 square feet.”

TALKING MACHINE REPLACED WIFE

Joscph Roadt, of Milwaukee, in asking for a
divorce, stated in his complaint that because his
wife refused to speak to him he was obliged to
buy a $250 talking miachine that conversation
of some kind might be provided to specd his
leisure hours at home.

Peter Dinkel, who operates a phonograph
store at 511 North Eighth street, Sheboygan,
Wis., was married reccntly to Mrs. Bertha Bier-
man, of that city.

PRESTO UNIVERSAL TONE-ARM

This tone-armi has been designed to play all makes and
types of records, whether of vertical or lateral cut. No
change or adjustment becomes necessary. By merely turn-
ing a swivel joint, the change from one system to the other

is made quickly.

In Position for Playing Lateral Cut Records

THE PRESTO PERFECTED SOUND BOX is in no
small measure responsible for the success of the Tone-Arm.
The “triangle” Needle Holder permits the use of all types
of needles, including the fibre needle. This is a feature not
generally found in other makes of sound boxes. The use of
new and especially designed machinery enables us to produce
work that is of exceptional precision and i1c¢finement.

Prices and Samples Upon Request

Let us figure on your other phono parts requirements

PRESTO PHONO. PARTS CORP.

36-48 Flatbush Avenue Extension, Brooklyn, N. Y.
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ANNUAL BANQUET OF EDISON DEALERS HELD LAST MONTH A MOST SUCCESSFUL AFFAIR

Edison dealers in all sections of the country
are still talking about the wonderful success
which attended the recent third annual conven-
tion of the Edison dealers held in New York
around the middle of last month. Nearly one
thousand dealers were in attendance, and the
program of the convention, a full report of

and was so unusually successful that it has been
seriously suggested that the play be prepared
for production through regular theatrical chan-
nels. So large was the crowd in attendance at

the banquet that the banquet room of the Wal-
dorf-Astoria was not only crowded to capacity,
but tables had to be placed in the mezzanine

he ever worked before, and produce more
than he ever produced before, in order to bet-
ter discharge his share of the obligation which
the nation has assumed.”

Speaking further Mr. Edison said: “We now
have all the rebellious elements under control,”
referring to the difficulties encountered soon

’I‘hose in Attendance at the Annual Banquet of Edison Dealers, Held at the Waldorf- Astorla, New York, Last Month

which has appearcd in The World, was filled
with things of interest and practical value to
all those in attendance. Herewith is shown a
photograph of the banquet which was held at
the Waldorf-Astoria on Thursday evening,
July 12. Wm. Maxwell, vice-president and gen-
eral manager of Thos. A. Edison, Inc., was
master of ceremonies during the banquet, which
was noted for its elaborate musical entertainment.

Twenty-five artists of international renown,
such as Marie Rappold, Christine Miller,
Guido Ciccolini, Alice Verlet, Thos. Chal-
mers and others, assisted in the entertainment.
As one prominent dealer remarked: “Every-
thing but the food was Edison. The arrange-
ments were made by Edison officials, the menu
was selected by an Edison committee, the enter-
tainment was rendered by Edison artists, and
even the waiters hummed snatches of songs
which they had learned from Edison Diamond
Disc phonographs as they bustled to and fro.”
The chief topic of conversation during the ban-
quet was the one-act play, “Guy Wise,” written

by vice-president Maxwell, which had been pre-
sented during the afternoon session of the con-
vention immediately preceding the banquet. The
play demonstrated in an entirely new and orig-
inal manner some basic elements of salesman-
ship as applied to the selling of phonographs,

balcony in order that the diners might be seated
comfortably.

On Saturday morning, the day following the
banquet, a large number of the dealers jour-
neyed by special train to Orange for a visit to
the Edison factory. They were met at the sta-
tion by officials of the company and a band
of Edison employes, as well as a military or-
ganization made up of Edison men and escorted
to the factory in style, where they were of-
ficially welcomed by Thos. A. Edison himself.

Mr. Edison met the dealers at the factory, ow-
ing to the fact that he was unable to attend the
banquet held at the Waldorf-Astoria the pre-
ceding night. Incidentally the dealers saw his
time card which showed that he had ceased his
labors at 12.13 Friday night.

The dealers were enthusiastic over the visit,
and were keenly interested in Mr. Edison’s
views, as expressed through his secretary when
he urged the speeding of all industry “That this
nation may fulfil its assumed.obligations as pro-
tector of democracy in the world.”

“This nation has agreed to save democracy
from despotism, and at no matter what cost it
must carry out its contract,” says the inventor.
“The nation is not a third person—it is our-
selves. The nation’s obligation is our obliga-
tion, and each of us should work harder than

“MAGNET" DECALCOMANIE NAMEPLATES

Pamphlets with fac-simile illus-
trations and prices mailed
on request.
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after imports of certain chemicals needed in the
trade ceased to come from Germany. Mr. Edi-
son now has succeeded in making every element
needed in his own industries, or else has found
a satisfactory substitute, so that at last he has
established his own business on an “all-Ameri-
can” basis.

W. D. Wilmot, who presided at the conven-
tion of Edison dealers at the Waldorf-Astoria
last week, was a visitor to The World sanctum
previous to his departure for home and was
naturally very enthusiastic over the success of
the convention, and wished to express his ap-
preciation of the loyalty, co-operation, fra-
ternalism and helpful pulling together of all
present, for the mutual good of both makers
and sellers.

He pointed out that his entire effort was to
inspire the dealers with the Golden Rule spirit,
and judging from the congratulations extended
Mr. Wilmot, he made a real hit at this great
gathering of the Edison dealers—so much so
that they freely translated Mr. Wilmot’s initials,
“W. D.” to read “Well Done” Wilmot—a rather
pertinent “play” of words.

BUSINESS CHANGE IN PERRY, OKLA.

Perry, Oxra., August 6.—Ralph Lattin has pur-
chased the stock of Columbia Grafonolas, rec-
ords, musical merchandise apd sheet music of
King DBros. in this place, and will continue
those lines in connection with his confectionery
business. Thos. King, who has bcen conducting
the business of King Bros. for the past few
years, will continue the sale of plauos at the
present location.

TO HANDLE VICTOR LINE

J. W. Pauly has purchased the stock and
good will of the Lange Piano Co., Burlington,
Ta., which will be conducted in the future under
the name of The Music Shop, handling a full
linc of Victrolas and records.
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FRANK K. PENNINGTON'S NEW POST

Appointed Assistant General Sales Manager of
the Columbia Graphophone Co.

George W. Hopkins, general sales manager of
the Columbia Graphophone Co., New York, an-
nounced recently the.appointment of Frank K.
Pennington as assistant general sales manager.

Mr. Pennington has been associated with the
Columbia Graphophone Co. since the Ist of
February, having been manager of the trade
promotion departinent. This department has
been discontinued, and the work will be carried
on by the sales department under Mr. Hopkins’
able direction and supervision.

During his six months’ association with the
Columbia Co. Mr. Pennington has won the

Frank K. Pennington
friendship and ecstcem of every member of the
organization. He established the house organ
for salesmen known as the “Peptimist” and has
left nothing undone to promote good fellowship
and camaraderie among the sales organization.

He is eminently qualified to fill his new post
as he is thoroughly familiar with every detail
of sales promotion and merchandising, having
been 19 years with thc Oliver Typewriter Co.

PROPER EXPORT PACKING

H. T. Van Deusen Believes Americans Are Im-
proving Methods

H. T. Van Dcusen, assistant chief of the Di-
vision of Commercial Agents, Department of
Commerce, has always been optimistic regard-
ing packing methods of American exporters,
believing that manufacturers in the United
States—at least those who have had experience
in foreign shipments—are attending to this im-
portant factor with care in efficiency. Last
week he sorrowfully handed to a representative
of The Journal of Commerce for perusal a re-
port from a field agent in Valparaiso, Chile, which
recounted that a shipment of machinery had just
arrived from Boston in very poor condition, bases
broken, heads cracked, parts missing and al-
most a total loss. The report concludes with
the statemnent: “The fault is clearly with the
shippers, for the machines were packed in open
crates, made of light timber, and as though des-
tined for Chelsea instead of Chile.”

“In spite of these occasional sporadic cases,”
_said Mr. Van Deusen, “there is no doubt in my
mind that American manufacturers as a whole
can no longer be taxed with negligence in this
regard. I have, time and again, read in British
and French papers articles which refer in com-
plimentary terms to ‘American Methods.”

The Crystola Talking Machine Co., of Cin-
cinnati, recently leased the sixth floor of the
building at 314 Elm street.
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ENJOYING THE SUMMER SEASON

President Blackman, of the Talking Machine
Jobbers, Snapped at His Country Home

We take pleasure in presenting the new presi-
dent of the National Association of Talking
Machine Jobbers, on the tennis courts at his
summer home in Brightwaters. Mr. Blackman
is an ardent tcnnis devotee, and after several
years' practice can compcte very favorably with
fhe champion playing of his son Albert.

In the accompanying picture Mr. Blackman
is photographed with Fred P. Oliver, vice-presi-
dent of the Blackman Talking Machine Co.
The Blackman summer home is in the back-

A Scene on the Tennis Court
ground, and wc can readily understand why Mr.
Blackman takes a day off now and then to stay
out at Brightwaters.

IMPORTS AND EXPORTS FROM CANADA

Statistics Published Showing Canadian Imports
and Exports in Musical Instruments

WasHiNGgTON, D. C., July 30.—A tabulation of
the total trade of Canada for the fiscal year
ending March 31, 1917, has recently been com-

piled by the Bureau of Foreign and Domestic -

Commerce. The figures regarding the imports
of musical instruments into Canada for the
year ending March 31, 1916, show a valuation of
$1,565,859, while the figures for the year end-
ing March 31, 1917, amount to $2,554,029. Of
this amount $116,584 worth of musical instru-
ments came from the United Kingdom, while
the United States supplied $2,392,484. These
figures are most interesting, as they show an
increase in the importation of musical instru-
ments, during the present year, of almost $1,-

Clifford A. Wolf
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000,000. It is also indicative of the high regard
in which American instruments are held in
Canada, when it is seen that the United States
supplied more than twenty times the value of
musical instruments that came from the United
Kingdom.

Figures regarding the cxports of musical in-
struments show that for the year ending March
31, ‘1916, -the Canadian manufacturers shipped
goods to the value of $354,992, while for the
period ending March 31, 1917, instruments to
the value of $232,936 were exporied, of which
$32,457 went to the United Kingdom, while
$89,677 were taken by the United States, the
balance going to various European countries..

W. H. MEADOWCROFT’S VACATION

\V. H. Meadowcroft, for thirty-seven years
secretary to Thomas A. Edison, started on a
month’s vacation two weeks ago. Mr. Mead-
owcroft a few years ago wrote a vivid biography
of the noted inventor with whom he has been
in ctose touch for nearly two score years.

CORTINA

FRENCH AND ENGLISH

MIL ARY Phone-Method %
2) ﬁ

Army Men
in France

By han A P'card of the French Army
FOREWORD BY MAJOR-GEN. LEONARD WOOD

Several chapters devoted to hospital and
general Red Cross work, including a short
cut to Mllltary French, French Army Or-
ganization, Aviation, Artlllery, Infantry,
Engineering, etc. * Full page illustrations.
WITH TWENTY PHONOGRAPH
RECORDS (10-12” double face discs).
Send for full information. Advertising
matter, military poster-hangers free.
CORTINA ACADEMY OF LANGUAGES

12 East 46th Street New York
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UNUSUAT LETTERS COMING TO EDISON LABORATORIES

A few days ago the letter illustrated herewith
reached the Edison laboratories, having been on
the way from India for six months. As an il-
lustration of the power of printer’s ink we be-
lieve this letter is unusually interesting. It is
but natural for a man to be thinking of the
submarine problem—the foremost in the world

I.ast week L. C. McChesney, advertising man-
ager of Thomas A. Edison, Inc,, received in the
morning mail an unsealed folder from Australia.
Although it had passed through the hands of
the censor, by accident a letter written by a
soldier to his mother in Sydney had slipped into
the Edison folder, and when Mr. McChesney
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Interesting Inquiry Written on Edison Advertising Card

war—even though thousands of miles inland.
However, the letter is not published because of
the question raised by this technical man of
India. It is simply submitted as an apt illus-
tration of the drawing power of the printed
word.

opened his mail the letter was revealed for the
first time in its journey across two continents.
The British Consul in New York, to whom the
letter was forwarded, saw to it that the soldier’s
mother would finally get the long delayed mis-
sive from her son.

~ CREATING INTEREST IN RECORDS

By furnishing their customers with high grade
entertainment, Grinnell Bros., of Detroit, Mich.,
are stimulating a demand for Victor records.

100 LOUD PLAYING

For Use on all DISC TALKING MACHINES

“The Needle they come back for
and pay the price, 10c.”

HIGHEST GRADE
EVER MADE

NEW York Disc NEEDLE Co.

287 BROADWAY
NEW YORK

Frequent complimentary entertainments are
being given in their Victrola Recital Hall, which
is located in the big Woodward avenue store.
Notable to mention was that given recently by
the Central American Marimba Band of Guate-
mala. This band has lately been recorded by
the Victor Co. A comparison of the reproduc-
tion of the Victrola with actual playing proved
quite interesting to those present and resulted
in the sale of a number of their records.

No special attempt to sell records is made,
still there are at hand skilled attendants who are
ready to answer questions and discuss Victrolas
and records.

H. W. Porter, who is in charge of Grinnell
Bros. record sales department, is planning for a
series of weekly entertainments and will produce
some interesting features for their patrons.

WHAT NEXT?

A current news item in the daily press is to
the effect that an English inventor has suggested
a way of making paper money so that when you
put through a phonograph it would say, “I'm
genuine.” This is all very well, but it would
be pretty tough for a man to buy a talking ma-
chine to test his money with to find that some
counterfeiter had reproduced the record.

There’s no fool like an old fool. Ask any
young fool!

1 00 TRANSFER NAME PIATES $7 50
Postpaid to any addressan U.S. A, >
200, $10.00 300, $12.50 500, $15,00

Any one to three lines of letcering printed in ‘gold lace,
Size not to exceed %" x 2", Special size, brush and

directions included with order. Any dealer can apgly.

GLOBE DECALCOMANIE CO. JERSEY CITY, N. J.

Your

Without

Avail Yourself of Our
SPECIAL SAMPLE OFFER
WM. F. NYE New Bedford, Mass.
COLUMBIA DISTRICT MANAGERS MEET

Convene to Discuss Plans for the Coming Sea-
son With General Sales Manager Hopkins

The five district managers who are at the
head of "the Columbia sales organization
throughout the country arrived in New York
July 30 for a two days’ stay at the Columbia
Co.’s executive offices in the Woolworth Build-
ing. This conference was called in order to
give General Sales Manager Hopkins an op-
portunity to discuss the company’s plans for
the rest of the year from the sales standpoint.
One of the topics of discussion was the inaug-
uration of plans for the merchandising of the
new Columbia art models.

The district managers in attendance at this
conference were the following: Walter L.
Eckhardt, Philadelphia territory; R. F. Bolton,
New York territory; F. A. Denison, Pacific
Coast; H. A. Yerkes, Chicago territory, and S.
H. Nichols, Pittsburgh territory. All of these
managers, particularly Mr. Denison, were en-
thusiastic in their predictions for the coming
fall’s activities in their respective territories.
Columbia business to date has broken all rec-
ords, and judging from the comments of the
visiting managers the remainder of the year will
show a substantial gain over last fall, the pre-
viéus record-breaker.

TO MOVE TO LARGER QUARTERS

Grinnell Bros., Detroit, on September 1 will
move their copper country branch, now located
in the Rouleau block, Hancock, Mich.,, to a
larger store in the Germania Block. The store
is managed by Leroy Ingram.

TO PUBLISH MAXWELL’S BOOK

William Maxwell’s latest book, “If I Were
Twenty-one,” will be published in September
by J. B. Lippincott Co., Philadelphia. It is said
to be inspirational in its treatment of the sub-
ject matter.

BETTER MUSIC
“Williams” Sounding Board

placed under record on any disc phono-
graph. Price $1.50. Usual discount to
dealers.

O. B. WILLIAMS CO.
SEATTLE WASH.. U.S. A,
Manufacturers Sash and Doors

SAPPHIRE NEEDLES

Sapphire Points for playing Edison records, 14c each
Sapphire Balls for playing Pathe records 13c each
In Quantities

LUCKY 13 PHONOGRAPH CO.

3 East 12th St. New York
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MANY U.S. REGIMENTS GET ARMY AND NAVY PHONOGRAPHS

This Special Model Made Exclusively by Thos. A. Edison, Inc., for the Use of the U. S. Soldiers
and Sailors Has Made a Great Hit—Presentation to Fifth New Jersey Infantry Quite an Event
—Other Military Organizations Throughout the Country Have Received This Instrument

OraNce, N. J., July 30.—Charles Edison, chair-
man of the executive board of Thomas A. Edi-
son, Inc., recently presented to the Fifth New

son, arrived in an army automobile, accompanied
by Captain W. H. Kruitbosch of Company M
about 4 o’clock in the afternoon.

The supply

Presentation of Army and Navy Phonograph to Sixth Ohio Infantry at Central Armory, Cleveland

The pleasant look on the faces of Major G. W. Cunningham and the rank and file is due undoubtedly to the fact that
the phonograph is playing an Edison record of ‘“Where Do We Go From Here?”

Jersey Infantry an Army and Navy Model of
the Edison phonograph. The presentation was
made before a number of soldiers and several
of the laboratory officials in the laboratory yard.

Captain Charles W. Gulick, chaplain of the
Fifth New Jersey Infantry, stationed at Pater-

company in charge of Lieut. Valle in an army
wagon with a detachment of soldiers arrived a
few minutes later to take the instrument to
camp.

Captain Gulick was introduced to Charles
Edison by William Maxwell, vice-president and

general manager of the musical phonograph di-
vision, and to C. H. Wilson, vice-president of
Thomas A. Edison, Inc. The other members
of the military party quickly formed into line,
after being introduced, and were conducted
through the laboratories under the guidance of
Charles Edison. A concert followed, the Army
and Navy Model furnishing the chief numbers.
Some of the latest re-creations were played, the
main number was Anna Case singing the “Star
Spangled Banner,” which could be heard very
clearly and distinctly a considerable distance
from the instrument. Following this concert
the presentation was made by William Maxwell,
Mr. Edison calling upon him to make a few
remarks in his behalf. Mr. Maxwell said:

“Captain Gulick, Mr. Edison shares his father’s
disinclination to say anything in public, and ac-
cord.ngly has asked me to present this Army
and Navy Model of the Edison phonograph to
the Fifth New Jersey Infantry. [ don’t see
that there is much to say. The Army and
Navy Model was made at Mr. Edison’s direction,
and we are manufacturing it for our soldiers and
salors on a no profit basis. It is a great
pleasure to do this. We know that the boys
are going to need music.

“Charles Edison would like the Fifth New
Jersey to take one of the Army and Navy
Models with them, and we sincerely hope that
it might be a source of constant pleasure and
entertainment to them. ‘Iell the boys that
wherever they ‘go, we shall be thinking of them
and rooting for them.”

The chaplain in accepting the gift made a
very eloquent little speech of acceptance. He
sa.d, among other things, that the American
soldier made a better fighter because of love of
music. That the generosity of the inventor of
the phonograph was known the world over and
this little act meant much to the soldier boy,
because it showed that Thomas A. Edison was
thinking of them. Captain Gulick said that the
message of music would go around the world,
and that the Edison phonograph would play its

(Continied on page 114)

THE TONE ARM YOU NEED !

IMPORTANT

Last elbow can be supplied to
it either a Columbia sound-box
hub, a Victor size hub or a
flat back sound-box.

in trausportatlon.

Note the 4 distinet improvements over the 1916 model.

A.. Boss on outside wall of base, with screw at the releasing hole to
prevent tonearm from falling eut and from swinging all aronnd. i
materially reinforced to preveut breaking in nnavoidable rongh handling

B. Block on elbow to act as a rest for the tonearm when not playing
to prevent the inserted needle from scratchilng cabinet.

INDEPENDENT TALKING MACHINE CO., Inc.

POSITION FOR LATERALCUT

OUR 1917 MODEL No.2 TONE ARM

. €. Shallow depression on the inside wall of the elbow, permltting the
insertlon of a spring to keep tnbe In rigid position, preventing the loosen-
ing of same in constant use.

1. A similar depression as described in C. for the same purpose, also
a key and keyway provided to prevent any possible vlbration.

We are carrying twelve styles of motors, ranging from $1.50 to $13.00.

We manufacture every part in the phonograph line, for manufacturers

Base

and trade in general.

The ‘price permits it on a $15 machine.

The quality will do more than justice
to your $75 machine.

54 BLEECKER STREET,
NEW YORK CITY




114 THE TALKING MACHINE WORLD

GET ARMY AND NAVY PHONOGRAPHS
(Contined from page 113)

big part in bringing this message. Following
the acceptance of the gift, the instrument was
immediately packcd and put aboard the army
wagon, the muleteers taking charge of things,
driving through the gates of the laboratory
and waving a last good-bye going up the road.

The New Edison is Mr. Edison’s favorite in-
vention and occupied most of his time until some
months ago, wlien he began to give practically
all of his time to Government work. [t was
characteristic that Mr. Edison should instruct
his engineers to get up a special model for the
sailors and soldier boys to be manufactured and
sold by the Ldison laboratories without profit.

The special model is exclusively for the use
of the United States soldiers and sailors.
Based on as careful calculation of the cost of
manufacture as it is possible to make, the Army
and Navy Model is being sold to Edison dis-
tributors without a penny of profit, and the
probabilities are that the Edison laboratoriés
will lose money on its sale. Edison distributors
have been requested to sell the Army and Navy
Model at no greater advance than will actually
cover the cost of handling the transactions, and
the list price has been established accordingly.
The sale of this model will be confined to the
United States Government and to other organ-
izations which desire to present or lend phono-
graphs to units of the army and navy or to the
army or navy hospitals, training camps, recrea-
tion camps, etc.

This special model will not be manufactured
in sufficient quantities to supply it to individuals
for individual use. If an individual desires to
present one of the army or navy models to
a unit of the army or navy or to a hospital,
training camp or recreation camp, upon the
proper showing to that effect he may purchase
one or more of the models for that purpose,
but in no case will he be allowed the privilege
of purchasing an Army and Navy Model for
his own individual use. The destination of
every model leaving the plant must be known
at the laboratory.

After careful consideration it was decided that
the record and other service that local distrib-
utors would give would be worth considerably
more than the small margin which they must
necessarily add to cover the expense of han-
dling the business. Edison distributors are giv-
ing hearty co-operation in the distribution of
this model.

Here are the official specifications of the new
Army and Navy Model:

Height, 2315 inches; width, 1934 inches; depth, 22 15/16
inches; weight 100 pounds. Constructed of No. 1 grade
best pine lumber in strips of five to eight inches in width
tongued and grooved. {'he top, bottom and three sides are
13/16 inch and the front 1% inches thick. The cabinet
is reinforced at the four corners with 1!4 inches square
wooden posts and bound with sheet iron 1/16 inch thick
by 1% inches wide around the top and bottom. The
vertical edges are protected with 1/32 inch tbick sbeet
iron angles, 1}4 inches by 1}4 inches in the back and 1}4

inches by 13/18 inch in the front. All of these iron
bindings are countersunk flush with the surface. The

struction as to be suitable for transportation or ship
ment by any of the usual means without crating. .

The cabinet is provided with a hinge cover and with a
heavy paneled front door of 1!4 inch stock, which is re-
movable for playing. This door is fitted with an in-
genious spring lock, opcrated by the cover which firmly
presses the front door against the felt binding strips. The
cover is also sealed with a felt pressure pad and locked
with a pressure cam of such construction that when the
cover is closed and the front door is in position, the
mechanism is effectively protected against dust and mois-
turc. The winding crank hole has a guard and dust seal.
This cabinet is painted all over to conform with the army
and navy requiremcnuts as_to quality and color. )

T'lhic phonograph mechanism consists of the standard Edi-
son single-barrel motor with worm drive; twelve-incl
turn table; automatic reproducer feed; diamond-pointe:
reproducer; automatic stop; extra large concealed horn;
extra heavy winding crank and a cover stay arm of a
special patented design. Exposcd metal parts are finished
in black japan witl lheavy nickel buffed mountings. The
cabinet is provided with an extra spring and spring case,
ready for a bly to the mechar ; box containing oils,
grease and graphite; ready accessible cradle for storing the
reproducer; a horn-locking device and suitable means for
fastening all movable parts during transportation.

More than a hundred of these Army and Navy
Models have been sent out of the Edison labora-
tories, at Orange, N. J., within the last few days.
Among the first regiments to receive the Army
and Navy Model were the Twenty-second New
York Engineers, and the Fifth Regiment of In-
fantry, New Jersey, at Paterson. Mrs. Cor-
nelius Vanderbilt ordered one of the Army and
Navy Models sent to her husband, Colonel Cor-
nelius Vanderbilt, who is the head of the Twen-

ty-second New York Engineers. She gave this
order through the Phonograph Corp. of Man-
hattan. The Fourth N. J. N. G. was also pre-
sented with one by the Bible Class of the First
Baptist Church of Cranfield, N. J. Another
was presented to Company K of the Second N.
J. N. G, by Noble H. Briggs, of Vogel & Briggs,
Edison dealers at Plainfield, N. J. Walter J.
Startup presented to the local company of the
N. G. of Middletown, N. Y., one of these Army
and Navy Models. The Royal Horse Guard of
England received an Army and Navy Model
through the kindness of Mrs. Cornelius Vander-
bilt. Lodge No. 36, Knights of Pythias, has pre-
sented an Army and Navy Model to Company
1., First Regiment, N. G. of West Virginia.
The Sixth Infantry of Ohio under command
of George W. Cunningham, at the Central
Armory, Cleveland, received an Army and Navy
Model a few weeks ago. Major Cunningham is
very enthusiastic over it, and it is now about to
be sent to camp near by. The Field Artillery,
of which Major Hamilton is commanding officer,
and Troop B, of which Captain Arnold is com-
manding officer, both of Rhode Island, recently
received two of these Army and Navy models.

SEES CONTINUED TRADE ACTIVITY

Optimistic Review of General Business Condi-
tions Sent Out by the Mechanics’ and Metals
National Bank of This City

Immediate or general curtailment in general
business activity by reason of high prices or by
reason of price regulation is unlikely, in the
opinion of the Mechanics’ and Metals National
Bank, according to a circular review of the busi-
ness situation and outlook just issued. Some
industries will be affected by the war if it con-
tinues many months; economies must bring a
slowing down in certain directions, as in luxury
trades; but energy, released in one quarter, will
be doubly in demand elsewhere.

American products sold to foreign countries
since the beginning of the war have brought
profits of $14,000,000,000, with a favorable trade
balance of $7,500,000,000. We have repurchased
and brought back from abroad our own se-
curities to the amount of $3,000,000,000, and have
imported more than $1,000,000,000 in gold. As
the dispenser of credits to nations everywhere,
New York has a new place among the rulers
in the financial world, reckoning its accounts in
billions, in place of hundreds of thousands and
millions, as formerly. We shall be a ruling
international monetary force for a long time to
come, and if we profit by experience there is
no reason why New York should not fast be-
come the world's leading financial market.

“Human nature cannot endure everything,”
the circular says of Germany’s economic isola-
tion. “The German people know they cannot
go on forever against the world. Despite the
apparent iron resolution with which her armies

more and more intolerable as time goes on.
Economic laws are inflexible; they may be vio-
lated for a time, but-the penalty is sure. Ger-
many, to this date, has sacrificed by tens of
thousands the lives of her best manhood; has
expended $20,000,000,000; has placed upon her-
self an incumbrance debt that equals nearly
one-quarter of her total national wealth; has
cast aside the profitable trade she took years
to build up. It requires now $1,000,000,000 a
year to pay the interest on Germany’s debt and
no provision has been made to meet the inter-
est by further borrowing.

“One needs no active imagination to follow
the mental processes of her people as time
goes on. When they come to realize that they
cannot win the war a change must come over
them, bringing the war to a speedy end.”
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SAPPHIRE NEEDLES

WHILE PRICES ARE LOW

Prices are advancing rapidly on jewel
points, so stock up today. We have
a tremendous stock of needles at low
prices, and can guarantee immediate
delivery.
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Optimistic Spirit Evident in the Trade Despite
Continued Difficulties—Shortage of New Ma-
chines Increasingly Apparent—Machine Prices
Raised Considerably but Similar Action Not
Taken in Connection With Records Despite
Higher Production Costs—Collections Rather
Slow—The Recent Music Trades Convention
—Greetings to American Trade—Columbia
Co.’s Elaborate Concert for Wounded Sailors
—An Edison Record Dispute—New Ruling
Under Hire-Purchase Law—Details of the
New Record Lists—General News of Interest

Lownpon, E. C, ENcLaND, August 1.—It is satis-
factory to report that the present condition of
trade continues to maintain an optimistic show-
ing, notwithstanding the many difficulties con-
nected with production and distribution. At
this period of the year, even in normal times, it
is perhaps to be expected that sales will show a
falling off, and such, of.course, is the case to-
day, though be it noted, in the munition cen-
ters business is still remarkably brisk. Theye
can be no question of sales progress, compara-
tively speaking, owing to the present adverse
elements, an instance being the dearth of new
machines. Without the means of manufacture
in England, mainly speaking, the trade is al-
most-quite dependent upon imports of parts and
accessories, and the diminishing quantity of
machines available week Ly week is evidence
of the great struggle which the trade is called
upon to put up in order to carry on. The con-
sequent loss of instrument sales obviously
means the loss of unlimited trade in records.
In which, however, there is the consolation that
under present conditions of labor, etc., it would

be extremely difficult to produce more records
than is done at present. Almost every factory
is working to full capacity output as deter-
mined by the conditions outlined, so that even
were there more instruments available it is a
question whether the manufacturers of records
would be in a position to meet the extra demand
that might reasonably be expected. Though far
below the normal, wartimes and other things
considered, the machine sales are still fairly
good, both as regards quality and quantity, and
business men of the trade are of opinion that
things are really much better than might be ex-
pected.

Values are up considerably, of course, but it
is a curious fact that while no hesitation has
been shown in raising machine prices—nbt that
it could be avoided—there is little or no in-
dication of similar action on the record side,
notwithstanding that the cost of labor, material
and everything else connected with the manu-
facture of records has in like measure suffered
the usual price increases. e are against any
exploitation of the public, but there certainly
scems a legitimate cause for asking, say 2/—
for a ten-inch double record. \Vith the increas-
ing cost of manufacture, it is very obvious that
manufacturers of records are not receiving that
reasonable profit which is their due. Our view
is endorsed by many leading trade men who
agree with us that sooner or later a general
revision of prices must ensue. Of eighteen-
penny record makers, the Columbia and Winner
people still stand alone in their reasonable price
increase, but we are inclined to believe it will
not be for long. The case is equally good for all
manufacturers, and if they don’t soon fall inte

line it will be generally regarded as more a
matter of the dictates of competition as dis
tinct from policy, than otherwise.

An important feature of the situation on this
side is the question of collections. Money is
somewhat tight in trading circles, and of late
there have been a number of complaints rela-
tive to the difficulty of obtaining prompt month-
ly payments. Too much regard is shown to
the many sentimental pleas put forward by
sundry debtors. This being a question upon
which a little publicity may not be out of place,
we shall have something to say about it in a
future. issue.

The Seventh British Music Convention

This year the convention was held in Lon-
don, on June 28 and 29, under the presidency of
R. \. Pentland. By the exigencies of space
and other circumstances, I am unfortunately
precluded from sending for publication anything
like a complete or an adequate report com-
mensurate with the importance of this gather-
ing of business men. At the outset of my re-
marks, it is a pleasure to place on record that
the tenor and general atmosphere of the con-
vention was more strictly business-like than on
any previous occasion. Most of us, I think,
are in favor of a little departure from the purely
hard and just serious side of the proceedings,
and while in this respect past conventions were
a little too free and easy, this year’s gather-
ing was not sufficiently so. As a matter of
fact the entertainment side was cut out alto-
gether. This was understood beforehand, so
that it gave rise'to no complaints.

As a business convention or as Mr. Ricketts

(Continned on page 116)
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Copyright
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of the Gramophone Co. aptly describes it—a
victory convention, it was an out and out un-
qualified success. That is the general verdict
of those who attended the various meetings and
discussions, which took place more or less with-
out a break for two days. Whether or not the
convention attempted too ambitious a program
for such a limited time is a question which may
profitably be considered when arranging next
year’s gathering. That, of course, is a matter
for the committee, but it is nevertheless one in
which long-distance visitors are especially in-.
terested. From all we hear, it is quite clear
that a goodly section of the audience were none
too pleased with the lengthy nature of same of
the discussions and the consequent necessity to
deal a little hastily with other papers, etc. Such
a position was more by accident than design,
and in the circumstances, one over which no-
body in particular had any control. It will,
however, need consideration another time, and
especially in laying down definite snggestions
for speakers in order to avoid overtalk to the
detriment perhaps of the next subject down for
hearing.
Little Attention to Gramophone Trade

While, of course, in principle all the papers
read embraced the gramophone industry, it be-
ing now universally recognized as a very im-
portant section of the musical instrument trade,
there was an entire absence of subjects local
to the individual policies and direct difficulties
of our particular interests. Again this year,
therefore, we have to express regret that no
provision was made on the program or in any
other way for a separate gathering of gramo-
phone men as in the case of pianoforte manu-
facturers, supply houses, etc. Why is it? We
cannot imagine that the gramophone manufac-
turers are less desirous of airing their views upon
subjects common to all engaged in this trade, any
more than other sections of the musical instru-
ment industry. As a matter of fact, to our mind,
it would be the fiuest thing that could happen;
particularly do we want to see a representative
gathering of the leading gramophone trade men
in congress, for only in this way will there be
any chance of dealing successfully with the
many serious troubles which beset the trade to-
day, as to-morrow, unless some strong co-ordi-
nation of policy is very soon attained. The
readers of this journal are not so much con-
cerned with pianoforte and music publishing
interests that we can afford to pass over with-
out notice the somewhat peculiar fact pertain-
ing to the convention’s indifference to the ex-
isting difficulties of the talking machine trade
situation. It is true that Mr. Ricketts (sales
manager of the Gramophone Co. Ltd.) read a
paper entitled “The Past Year and the Future,”
in which he touched optimistically upon the
good work of the past and future prospects,
citing in support many epigrams and facts, and
while we have nothing but admiration for his
rousing words, his energy and undoubted ac-

complishments in securing official benefits and
removal of harsh restrictions by which the whole
musical industry has secured fair play, he did
not give us or suggest any actual means to
combat particular problems associated with the
gramophone trade. It is all very well to tell
us what life itself presents all day and every
day, that “difficulties are made to be over-
come,” but what we want to be able to say
is: “We have had many difficulties, most of
which have never happened.” Both are com-
forting stunts if accompanied by business ac-
tion. But what action has been inaugurated, we
ask, towards placing the gramophone trade in
a position to meet an after-war campaign with
any prospect of success? The only answer is
a negative one. The members of our trade
were not at the convention and no provision
was made for them to be. This sort of thing
won’t do. Such ill-advised neglect will tend
to force the independent sections of the gramo-
phone industry to institute their own associa-
tion on non-party lines. The trade must be
in a position to present a united front, and
that can only be attained by general co-opera-
tion. In Mr. Ricketts we have the best pos-
sible man to represent the interests of the
gramophone, but with all due respect to him,
it cannot be said that his presence was a suf-
ficient representation for the gramophone trade.

In the course of his rousing speech. Mr.
Ricketts outlined in brief the results of his
work on behalf of the musical instrument trade.

Greetings to American Music Trade

The president said a suggestion had been
made that since America had joined us as one
of the allies a special resolution should be
cabled. He therefore moved:

“That this convention of the Music Traders
of Great Britain assembled in London, having
heard of the strong and enthusiastic support
which members of the Music Trade Association
of America are giving to the United States Gov-
ernment in their preparations to join the allies
in the great war for human liberty, we now
send them our -hearty congratulations and
thanks.

“We would say that all our people are now as-
sured that the union of the great peoples of the
United States with the allies will one day bring
victory and a lasting peace, and we believe it
will lead to a still closer union between the
peoples of America and Great Britain, for the
greater happiness of mankind.

“It is also our fervent hope that our friends
in the Music Trade of America, and we here,
will come closer together to our mutual ad-
vantage, and for the development and strength-
ening of the musical culture of the world.”

The motion was agreed to amidst cordial
cheers.

Columbia Co. Concert for Sailors

Probably the most unique event in the his-
tory of the war, outside the battle zone, is the
description that may be given to the great and

moving spectacle presented at the great Albert
Hall, this city, on Sunday afternoon, June 24,
when over 8,000 battle-scarred officers and men
accepted the invitation of the Columbia Grapho-
phone Co., Ltd., to witness a specially arranged
concert in their honor.

Not content to hold themselves responsible:

for all the expenses involved, and presenting
to every man a packet of cigarettes and a
souvenir program, the Columbia people with
that fine reputation which they hold of never
doing things by half, arranged for the transport
to and from the hall of their guests who came
from nearly every hospital in the metropolitan
area and beyond. For this gigantic undertaking
the services of the London Motor Volunteers
were gladly placed at the .disposal of the
wounded by Major George Doland, and about
one thousand cars of every description were
called into use for the purpose. It was a tri-
umph of organization and everything passed off
without a hitch.

During the assembly suitable music was
played on the great organ by Herbert Cooke,
and from time to time the rapidly growing audi-
ence took up the chorus of the more popular
airs. To the accompaniment of a Scotch jig
on the organ, George Robey delighted the audi-
ence by indulging in a Highland fling. There
were one or two other spontaneous incidents, as,
for instance, when George Robey with Miss
Margaret Cooper and Miss Aileen D’Orme ap-
peared on the platform and invited two of the
wounded to join them in a photographic pose.
Amidst great applause, a memorable p.cture was
taken of this pretty incident. The great audi-
ence had by this time assembled, and as one
man rose to attention when the organ pealed
forth the opening bars of the national anthem.
It was a truly inspiring sight, and an event
unique enough to move the senses of inany an
old journalistic scribe. Let the reader imagine
the scenes presented within the walls of this
great circular hall witl} its tier upon tier of
hospital blue and khaki relieved by an occasional
splash of white denoting the guardian angels of
the hospital wards—sisters and nurses come to
look after the boys and enjoy with them the
exquisite art of those who so unselfishly gave
up the Sunday afternoon to charm away an
hour or so for the soldiers’ benefit. For the
most part the wounded had arrived at that stage
of convalescence which permits of such an out-
ing, but the graver side was clearly evident in
the number of bandaged arms, legs and heads—
wounds honorably received, and borne with
cheery fortitude. As one gazed upon this truly
memorable scene, one was reminded that here
indeed was what might be described as an all-
Empire gathering, representing the sacrificed
of everything held dear in this vale of tears,
and laid upon the alter of the great cause of
right and constitutional freedom. There were
soldiers from almost every part of the great
British Empire, though merely the fringe of
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that wonderful army from overseas who, with
their British brethren, had volunteered to strike
a blow for humanity. The Columbia Co., to
whose initiative this historic assembly was due,
must have felt a great and justifiable pride in
their merciful work. To witness the enthusi-
asm and joy of the heroes who were their guests
was indeed sufficient thanks, though, be it noted,
the company got no publie recognition in this
respect.

Opening the program, Miss Margaret Cooper
got quickly to work at the piano, accompanying
herself in one or two of her tunefully catchy
songs of the popular order, which were ac-
claimed by the boys as “just the thing.” “Love,
I Have Won You,” was prettily rendered by
Miss Aileen D’Orme, and her singing of
“There’s a Long, Long Trail” evoked tremend-
ous applause, the refrain being taken up by the
boys in a manner at once harmonious and hearty.

TLieut. Kennerley Rumford was next on thé
platform, and, as may be imagined, his appear-
ance in uniform was sufficient to arouse the
audience to great enthusiasm, and a storm of ap-
proval greeted his singing of “When the Swal-
lows Homeward Fly,” and “The Yeoman of
England.”

The event of the concert was undoubtedly
Mme. Clara Butt, whosc wonderful voice was
in splendid form. She was greeted with a
burst of applause which very obviously gave her
great pleasure.  Opening with “The Lost
Chord” Mme. Clara Butt so charmed her audi-
ence that in response to.the whole-hearted en-
thusiasm with which it was received, she gave
“Abide With Mc.” In this beautiful hymn her
wonderful range and flexibility of voice was
heard to the best advantage by all throughout
the great hall, and it is not too much to say,
if one can measure the opinion of such an audi-
ence, that this item of the program was re-
garded by all as without compare, with the ex-
ception perhaps of the rendition of “T'he Keys
of Heaven,” by Mme. Clara Butt and her hus-
band, Licut. Kennerley Rumford. It was, in
truth, delightfully expressed in true artistic
fashion, and naturally evoked—or provoked—the
boys to a crescendo of admiration. It was good
to see and good to hear!

The marvelous dance-acting of Mlile. Adeline
Genée was exemplified in her treatment of the
“John Peel” hunting song. And d’ye ken the
soldiers simply reveled in it, the more so when
this most fascinating little lady hurled her danc-
ing shoes and her tall hat into the auditorium,
where the big hat, after a great scramble,
finally found a proud resting place on the cra-
nium of one of the boys in blue.

Prior to the appearance of “Mister” George
Robey, who was announced by General Sir
Francis Lloyd as “The Rock of Ages,” and
who delighted the boys with sevcral of his vocal
“screamers,” the great general himself took the
platform. Ideartily seconded by the audience
he paid a graccful tribute of thanks to all the

artists; the motor volunteers, who undertook
the onerous task of transporting all the wounded
to and from the concert, which, by the way, was
really a triumph of organization; the organizer,
M. Linnal Powell, and—but no, for by some
unfortunate mischance, he entirely overlooked
the sponsors of the entertainment—the Colum-
bia Co., Ltd.

We could write many a paragraph of impres-
sions—scarcely a unit of the vast audience
could have come away without feeling a great
pride and wonder at it all—but space bids us
cry a halt. It only remains to add that the
affair was a complete—indeed a “Regal”—suc-
cess, and though the wounded soldier-audi-
ence was given no opportunity to express its
thanks to the Columbia Co., we are assured it
will remember with gratitude that happy time
for many a day to come.

An Edison Record Dispute

Memories  of tlie old plionograph days are
revived by an action recently heard in the Lon-
don Law courts. The action was one in which
Thos. A. Edison, Inc.,, of New Jersey, claimed
£165 2s. 10d. from G. A. Bryan, the Croydon
firm of factors for goods sold. The claim,
said Mr. Wallace, K. C, was admitted, but de-
fendant said he was entitled to a set-off, and
also to damages in his counter-claim. In 1909,
when the parties came together, plaintiffs’ man-
ager was a Mr. Graf, and Denville Simons
(who, by the way, is now with the Columbia
Co. in America) their sales manager. Defend-
ant was induced to become a factor for the sale
of Edison phonographs and records, and an
agreement was made that he should buy the
Standard records at 6s. 6d. and sell at 8s. 6d.
per dozen, and Amberol records at 9s. 6d. to
resell at 12s. 6d. The Edison business was af-
fected by the growing popularity of the disc
records. At the end of 1913 plaintiffs, it was
stated, flooded the market with a million rec-
ords which they sold at 2d. and 3d. each. De-
fendants’ stock at this time was in the neigh-
borhood of 24,000 records, the value of which
was thereby destroyed. Defendant also com-
plained that this action was a breach of an im-
plied term of the agreement. At the conclu-
sion of plaintiffs’ evidence a settlement was an-
nounced. Judgment was given for the plain-
tiffs’ claim, with costs, and for the plaintiffs on
the counter-claim, with costs, leave being given
to proceed under the Courts Emergency Powers
Act.

Hire-Purchase Law

The complexity of thc law relating to hire-
purchase was further exemplified by a recent
decision in the Scottish courts. A perusal will
be found of extremc interest to all engaged in
this elass of trade. According to the Dundee
Evening Telegraph and Post, a Dundee woman
was charged with the theft of a gramophone in
the following circumstances: She bought the
instrument on the hire-purchase system from
Mr. Forbes, musical instrument dealer, 44 Kings
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road, Dundee, paying a first instalment of five
shillings. On the same day she sold the in-
strument to a broker for several times that
amount. It was contended that the woman's
act was not theft. Bailie Archer issued judg-
ment as follows: the charge as framed
does not amount to theft. I therefore dismiss
the accused. Turning to the alleged agreement
upon which I understand the present charge
rests, I agrce that a thing lent or hired for a
specified time and purpose may be stolen by
the borrower or hirer, and this rule has been
extended to a pauper selling poorhouse clothing,
they being expressly given to be worn while the
pauper remained an inmate. A person may com-
mit theft by the appropriation of an article which
he has in his possession unless he had some title
in it that exonerated him from an unqualified
obligation to return it. From the agreemecnt
which has been signed by the parties, there is
no unqualified obligation on the part of the
hirer to return the gramophone. I may add
that the execution of the agreement under which
the gramophone was purchased is invalid, as
the signature of the seller is made by a stamp
or the use of a cyclostyle.
The Band of H. M. Irish Guards

This famous instrumental organization is open
for private engagement and will play an almost
unlimited repertoire at your own home for the
small sum of tenpence. The medium is that
of Winner double records—and it is by the way
an exclusive one, too, for the band plays for no
other company. Several good itemis figure on
the latest Winner list by the Irish Guard, and
there are also contributions by Jessie Broughton,

(Continved on page 118)
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The Personal Record Department of the Columbia
Graphophone Company has opened up a field of
profit for a great many live Columbia dealers. Full
particulars may be obtained on request.

Columbia Graphophone Co.

Woolworth Building, New York
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Catherine Aulsebrook, the Two Bobs, the El-
liotts, Harry Bluff, Ivor Foster, and others
equally good.

Annual Report of Brown Bros., Ltd.

The 1916 balance sheet of Brown Bros., Ltd.,
the Great Eastern St. cyle and gramophone fac-
tors, makes good reading, although the net
profit as against the previous year is down by
some £7,000-odd. After making provision for
excess profits duty and the depreciation of lease-
holds and fixtures, the profits for the period is
£40,715 15s. 1d., and with the amount brought
forward £28,998 12s. 5d.—£69,714 7s. 6d. A
dividend of 7% per cent. (214 per cent. interest
dividend already paid), tax free, on the ordinary
shares, and bonus 214 per cent. (tax free), was
paid.

It was mentioned that upwards of 350 of the
company’s employes had joined His Majesty’s
forces since the commencement of the war.

A Gramophone Dealer’s Fine Military Record

Among gramophone dealers, Sergt. Lawrie
Craig, of Cheswick, takes first place, we should
think, from the viewpoint of long military serv-
ice. He served throughout the Boer War, and
joined up again when the present Titanic con-
flict broke out. He has now obtained an hon-
orable discharge after service on pretty well

all the fighting sections—Egypt, Mesopotamia, .

the Dardanelles, Salonica, and France. A proud
record, surely! The highly successful business
which Sergt. Craig carried on for a number of
years in Cheswick has been partly kept going by
Mrs. Craig, so that he will have a good founda-
tion upon which to reconstruct as far as the
exigencies of the present situation and his health
allow. Mr. Craig mentions that his pre-war
stock—or rather what is left of it—is in good
salable condition, and active trading will be
opened up again in earnest within the near fu-
ture.
Notes on “His Master’'s Voice” Doings

A goodly list of “cut-outs” has been issued
by the company. These records will not ap-
pear in the next catalog, which will be issued
during October, and dealers are therefore al-
lowed a sufficient margin of time to make a
special effort to dispose of any stocks of these
discs.  Unsold cut-outs will be exchanged dur-
ing October.

“H. M. V.” dealers have received advice that
cabinet grand instruments Nos. 11, 12, 13 and

' J. Stead & Co., Ltd.

Manor Needle Works
SHEFFIELD, ENGLAND
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14 will not in future include the albums, which
hitherto formed part of the instrument equip-
ment.

The latest list of records from this com-
pany is accompanied by a reminder that sum-
mertime is gramophone time. In conformity
with the FI. M. V. standard, this supplement of
new records may be accepted as a fair example
of the great care exercised in the compilation
of the company’s monthly programs of mu-
sical fare. It is throughout representative of
all that is best from the standard and current
phases of vocal and instrumental music, and
causes one pleasantly to-ponder over the high
order of artistic merit achieved. The artistes
and their chosen contributions speak in suffi-
cient endorsement—Tetrazzini sings the Polon-
aise from “Mignon”; John McCormack, “Non
éver”; Mme. Kirkby Lunn (accompanied by band
of H. M. Coldstream Guard), “Rule Britannia”;
Charles Mott, curate’s song “The Sorcerer”;
the Albert- Hall Orchestra (conducted by Lan-
don Rowald), plays the Carse-Noisette Suite—
miniature overture; the Symphony Orchestra;
Three Dances—Henry VIII (by Edward Ger-
man), and then these other fine records—Mark
Hambourg (piano), De Groot (violin—with
piano and organ accompaniment). The Cold-
stream Guards, selections, parts one and two
church parade, and American national airs; Tom
Clare, Jay Laurier, etc., etc.

We Hear That—

According to the Board of Trade returns
British export trade made a fine showing for
June. The figures are: £43,651,700, about three
and one-half million less than the figures for
May. On the imports side the value is given
as £86,068,300, a decline of £859,300 as against
June, 1916, and about one and one-half millions
less than the previous month this year. It is
a good answer to the German sea pirates’ fan-
tastical claims!

Our old friend Thos. Edens Oshorne is still
in the running on advertisement campaigns, and
that his smartly written announcements in the
Belfast newspapers are fruitful of results good
enough to turn his competitors green with envy.

The new twelve-inch double discs issued by
the Sound-Recording Co., Ltd.,, Swallow street,
Piccadilly, London, have “caught on.” The
output is large, and the sales are still greater.
Which is usually the merit of a good thing.

The London busincss of Carl Lindstrom has
been disposed of to a British firm whose name
we are requested to withhold for the moment.
The good news was received by the trade with
great satisfaction, the more so, as we under-
stand that the personnel of the buying concern
is British to the core. Success to the new-
comers!

No. 6 issue of “The Voice” contains an inter-
esting account of Their Majesties’ recent visit
to “His Master’s Voice” factory, and many other
articles of interest, as: the Gramophone in the
Antarctic, the manufacture of Records, Sales-
manship, etc. This issue of “The Voice” is

the most readable that has been issued to date.
How Prejudice Arises

Considerable agitation is rife up in Birming-
ham over the alleged misuse of the gramophone.
It appears that certain private owners have
earned, rightly or wrongly, the anger of their
neighbors by continuous playing of records over
a period which might or might not extend to
the early hours of the morning. Some of the
letters of complaint in the Birmingham Post
speak of the infliction of great torture upon
many a hapless individual who happens to re-
side in and around the offending gramophonist’s
neighborhood. One indignant scribe protests
that after going into a nursing home for an
operation, where, of course, he expected and
was entitled to peace and quietness, the whole
place resounded with hideous noises delivered
from a nearby gramophone. Environment con-
sidered, his description may not be over exag-
gerated. We hear a good deal of grumbles by
non-musical people, but in such cases so out-
lined, we agree with the sufferers that a suit-
able by-law should be framed to meet the in-
considerate individual whose selfishness per-
mits of abuse of a musical instrument to the
extent named. It is to such persons that we
have to attribute, in the main, the prejudice
which at one time existed, and still does to a
somewhat lesser degree, be it said, against the
gramophone.

Zonophone Co.’s Good Report

All records beaten is the claim in connection
with the sales of the Zonophone summer pro-
gram. This is due to four features which stand
for popularity—price, recording quality, emi-
nent artists, and picked titles. And this stand-
ard, it may be mentioned, is not particular to any
one list; it is general to all. The latest list is
indeed a bumper one, full of real sellers, just
the sort that bring the best returns for a deal-
er’s labor if that labor is faithfully performed.

Not Two Gramophones!

Another newspaper yarn about the extrava-
gance of munition workers. Here is the story.
“In the old days the sitting-rooms of the workers
had two of every thing ornamental—two pic-
tures, two vases, two antimacassars, two china
dogs, and so on. Now they have added two
pianos, and we are further invited to believe that
in the kitchen of an iron puddler was seen a
baby grand, on which was displayed the family
washing, kept in position by a couple of flat-
irons!”

American National Airs on Columbia

The moment America blew the war trumpet,
every Columbia dealer was the recipient of a
message from the company. That message con-
veyed particulars of Columbia records bearing
the following American National airs: “The
Star Spangled Banner,” “The Battle Hymn of
the Republic,” “Stars and Stripes March,” and
the “National Emblem March.”

The whole of the country are in the business
organizations and not in politics.
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LATEST PATENTS RELATING TO TALKING
MACHINES AND RECORDS

WasHingToN, D. C, August 8—GRAMOPHONE
AND THE Like.—Noel Pemberton-Billing, County of
Hertford, England. Patent No. 1,230,509.

The object of the present invention is to pro-
vide a simple repeating mechanism by which
such repetition may be effected, preferably auto-
matically.

According to this invention there are pro-
vided two reproducers to be used alternately,
which are so linked together that as the opera-
tive reproducer of the pair moves across the
record the idlc one is carried back over the
record to the starting point, combined with
automatic or other means to render the idle re-
producer operative and thc operative onc idle.
Thus when the one reproducer has complcted
the rcproduction of the record the other has
been carried back to the starting point and
when rcndered operative immediately recom-
mences the reproduction.

When flat records are employed on the gramo-
phone, the two reproducers may be rigidly con-
nected together; thus they may be linked to-
gether by a sound tube which they have in
common. In one construction this sound tube
may be mounted to slide endwise through a
support by which it is connected to the horn,
by which sliding mounting the movement of the
reproducers across the record is permitted.

In order to enable thc apparatus to suit vari-
ous records, the reproduccrs should be adjust-
ablc as to thcir distance apart, to which end the
sound tube may be made telcscopic.

In order to render onc of the reproducers
operative and the other idle, they may both
be mounted on an angularly movable support,
angular movement of which raises the record-
engaging stylus of the operative reproducer
from the record and simultancously lowers the
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stylus of the idle reproducer into contact with
the record and means (preferably automatic)
may be provided to move the said member
angularly when the reproducers reach the end
of their travel in one direction or the other
across the record.

Figure 1 is a plan partly in section of such
parts of the gramophone as are necessary to
illustrate the present invention; Fig. 2 is a side
elevation of Fig. 1; Fig. 3 is a front view of
Fig. 1; Fig. 4 is a plan of an alternative con-
struction.

ANNoTATOR  FOR COMMERCIAL PHONOGRAPHS.—
Martha L. Hunter and Albert B. Church, San
Francisco, Cal. Patent No. 1,230,485.

This invention relates to commercial phono-
graphs, and is a division of copending applica-
tion, Serial No. 50,780, filed September 15, 1915.

The object of this invention is to provide an
attachment for a transcribing phonograph
whereby from a memo sheet previously marked
up with various instructions applying to the
matters contained in the phonograph record,
the transcriber may locate upon the record the
position of the matters to which said instruc-
tions apply. -

Heretofore, it has been proposed to supply a
specially printed sheet, properly ruled and pro-
vided with stock phrases, said sheet to receive
upon its face penciled marks made by the dic-
tator to convey the necessary information rela-
tive to the matters in the rccord for the conveni-

ence of the transcriber. Great difficulty has
been encountered by users of this memo sheet
in properly locating from the marks thereon
the position in the phonograph record of the
matters to which such marks apply.

In the present invention this objection has
been overcome by the provision of mechanical
means for carrying on these operations, where-
by greater precision and accuracy are obtained.

In carrying out the objcct of this invention
a holder, fastened to the box of the transcrib-
ing phonograph is employed to receive sheets
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of memo paper previously marked with various
instructions relating to the matters contained
in the phonograph record, and means movable
with the traveling head of the phonograph to
indicate in advance to the transcriber the exact
position and location on the phonograph rec-
ord of the matters to which the marks on the
shect apply.

Figure | shows a front elevation of the tran-
scribing attachment applied to a phonograph;
Fig. 2 shows a side elevation of the device illus-
trated in Fig. 1.

ComBINATION PriNo AND  Sound-Rerrobucing
InsTRUMENT.—Elzear Plante, Fall River, Mass., as-
signor to Edmund Coté, same place. Patent
No. 1,230,324.

This invention has for its object to provide
an upright piano with a sound reproducing in-
strument, which is normally located within the
piano so as not to interfere with the functions
of the latter, and forms a permanent part there-
of, and has its tone arm or sound-delivery de-
device arranged within the piano so that when in
use the outlet mouth of the tone arm is opposed
to the non-metallic casing of the piano, where-
by the sound reproducing instrument is pro-
vided with a sounding board of large area and
a superior tone effect free from metallic or
harsh sounds is obtained. The sound repro-
ducing instrument may be of any suitable or
known construction, in which a tone arm carry-
ing a needle or stylus co-operates with a rec-
ord which is mounted on a movable support,
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usually a circular disc, which may be driven by
a motor of any suitable construction, such as an
electric motor or a spring motor.

Provision is made for enabling a record-
carrying table or disc of maximum diameter
to be located within a narrow chamber or
space in the piano above the keyboard thereof,
whereby the record-carrying table when not in
use may be concealed from view within the
piano and the latter have the appearance and
function of an ordinary upright piano. To this
end, the front wall of the casing above the key-
board is provided with an opening of sufficient
size to enable a portion of the record-carrying
table to be projected through the same when
the sound reproducing instrument is to he used,
and the record-carrying table is mounted on a
support, which is pivoted so as to permit the
said table to be moved bodily and turned into

a substantially horizontal position when in use
and into a substantially vertical position when
not in use, and the tone arm which co-operates
with said record-carrying table is mounted with-
in the piano casing so as to enable the tone arm
to be moved into and out of the path of bodily
movement of the record-carrying table.

The piano may be a player-piano or one which
is manipulated by hand.

Figure 1 is a front elevation of an upright
piano provided with a sound reproducing instru-
ment in accordance with this invention. Fig. 2,
a side elevation and section of the piano shown
in Fig. 1, the section being taken on the line
2—2, Fig. 1, with the sound reproducing in-
strument in its operative position. Fig. 3, an
enlarged detail in plan of the sound reproducing
instrument shown in Fig. 2, with parts broken
away. Fig. 4, a front elevation of the sound
reproducing instrument shown in Fig 2, and
Fig. 5, a detail in scction on the line 5—S5, Fig.
4, to be referred to.

PronNocrarH.—Alex. N. Picrman, Newark I
assignor to the New Jerscy Iatent Co., same
place. Patent No. 1.231,061.

This invention relates to phonographs and
more particularly to memorandum attachments
for such machines. The object is to provide

new and improved device of this character
which will permit the ready marking or indica-
tion of instructions for any desired part of the
record; and in conformity with this object, this
invention in its preferred form comprises mecans
for moving a memoranduin tape or other re-
ceiver across the record at a speed correspond-
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ing with that of the recorder and reproducecr
and means for marking or indicating on the
said tape the desired instructions and the parts
of the record to which they refer.

Referring to the drawings: Figure 1 is a plan
of a business phonograph provided with a form
of the invention adapted for use by a dictator
in marking the desired instructions on the
mewmorandum tape; Fig. 2 is a front elevation
thereof; Fig. 3 is a plan view of a like phono-
graph provided with a form of the invention
for indicating to a transcriber the instructions
to be followed in transcribing the record; Fig.
4 is a section on the line 4—4 of Fig. 3; and Fig.
5 is a section on the line 5—S5, Fig. 2.

ToNe Puririer—Charles P. Marshall, Watertown
N. Y. Patent No. 1,231,277.

This invention relates to tone purifiers de-
signed for talking machines and the like. The
invention relates particularly to improvements
in the class of devices shown and described in
United States Patent No. 1,199,197, dated Sep-
tember 26, 1916.

The principal object of the present invention
is to increase the symphonic quality and de-
gree and to improve the acoustic quality amd
degree of tone purifiers of the class. A fur-
ther object is to provide a hollow resonator or
acoustic chamber substantially in the form of a
truncated cone having one flat side. A further
object is to extend the flat side of the resonator
more or lcss in one or more directions, for
varying the symphonic quality and degree of
the purifier. A further object is to provide vari-
ous shaped tone and sound modifying openings
in different parts of the body for varying the
degree and quality of tone and sound. A fur-
ther object is to provide a dome top for the
body which may vary in size and shape, for
improving the acoustic and also the symphonic
quality and degree of the purifier. And a fur-
ther object is to provide sound modifying ten-

(Continued on page 120)
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sion cords or snares which may be applied to
either the body or the wings.

Figure 1 is.a top plan view of the purifier
embodying the improvements. Fig. 2 is a front
side clevation of the samc mounted npon a
well-known reproducer. Fig. 3 is an end eleva-
tion of the same. Fig. 4 is a modified view
showing the extended wings and flat top. Fig.
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5 is a modified view showing the purifier at-
tached to the reproducer by means of legs.
Fig. 6 is a rear sidc elevation of the device
shown in Figs. 1, 2 and 3; showing a plurality
of tension cords. Fig. 7 is another modification
showing ribs ntounted on the sounding board.
Fig. 8 is still another modification showing a
dome top and a hollow sounding hoard. Figs.
9 and 10 are respectively a top plan and a side
elevation of a modified sounding board.

PioNoGRAPH REePRODUCER.—Forest Cheney, Chi-
cago, Ill, assignor to the Cheney Talking Ma-
chine Co., same place. Patent No. 1,231,329.

The principal object of this invention is to
provide a new and improved device for repro-
ducing sound from a record. Another object
of this invention is to provide a phonograph re-
producer with two diaphragms working op-
positely to one another so as to give an in-
creased intensily in the reproduction of the
sound from a record. Another object of this
invention is to provide mechanism for trans-
mitting the vibrations of a reproducer stylus
to two diaphragms to vibrate the latter in op-
position to one another.

Figure | is an elevation. Fig. 2 is a vertical
section on the line 2 of Fig. 1 looking in the
direction of the arrows. Fig. 3 is a top plan
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view. Fig. 4 is an elevation with the lower part
in section of the second form of the device.
Fig. 5 is a vertical section taken on the line
5, 5 of Fig. 4 looking in the direction of the
arrows. Figs. 6, 7 and 8 are perspective views
of fragmentary details.

ToNE MopULATING DEevice ror TaLkiNng Ma-
carNes.—Eldridge R Johnson, Merion, Pa., assignor
to the Victor Talking Machine Co., Camden, N.
J. Patent No. 1,231,370.

Among the principal objects of this inven-
tion are to provide means whereby the sound
waves projected from a talking machine during
the reproduction of sound may be modulated,
controiled and varicd; to provide means where-
by such sound waves may be modulated, con-
trolled and varied a person located at any
desired distance from the talking machine, and
which shall consist of but a small number of
parts of simple design and construction. Fur-
ther objects of this invention are to provide
tone modulating means which may be utilized
or not as desired; which when not in use, will
in no way affect or hamper the reproduction of
sound by the machine, and which will in no way

injure the appearance or beauty thereof, or ren-
der the same unsightly.

Further objects of the invention are to pro-
vide means selective in their nature whereby the
sound waves projccted from a talking machine
during the reproduction of sound may be modu-
lated, varied or controlled, said means being
capable of selective as well as conjoint opera-
tion, either at a distance from the talking ma-
chine or adjacent thereto in such manner as to
produce substantially any desired tone effect
or modulation.

In the accompanying drawings, Figure 1 is
a vertical longitudinal section through a talk-
ing machine embodying one form of the inven-
tion, certain parts being shown in elevation for

the sake of clearness, and Figs. 2 and 3 are
transverse horizontal sections thereof, showing
certain parts of the device in various different
positions assumed during the operation thereof.

Sounp RerropuciNG MacHINE—Henry T. Schiff,
Chicago, Ill. Patent No. 1,231,435,

This invention relates in general to improve-
ments in sound reproducing machines, but more
particularly to the tone arm and reproducer box
therefor, and one of the objects of the inven-
tion is to provide an improved construction in
which the sound box may be readily adjusted
to properly position the needle or stylus for use
according to the character of the sound vibra-
tions in the grooves of the particular record to
be used, that is, whether the vibrations in the
aroove are of the vertical or lateral type.

A further object is to provide improved means
whereby the length of the tone arm may be
varicd and so maintained, when the sound box
is positioned for use with the different types of
records, to compensate for the change in the
distance of the end of the needle or stylus from
the pivotal axis of the tone arm, as the sound
box by such adjustment turns about an axis in-
clined to the axis of the tonc arm.

Fig. 1 is a side view partly in elevation and
partly in section of a tone arm constructed in
accordance with the principles of this invention
and having the sound box and stylus or needle
arranged in onc position with respect to the
arm. Fig. 2 is a detail bottom plan view of a
portion of the tone arm, showing the slot to
permit longitudinal adjustment of the tone arm.
Fig. 3 is a view in vertical longitudinal section
of the parts shows in Fig. 1, with the sound
hox and stylus in position with respect to the
tone arm, for use with another type of record.
The sound box is shown in dotted lines in posi-
tion to permit the needle or stylus to be re-

moved. Fig. 4 is a detail scetional view on line
4—4, Fig. 1. Fig. 5 is a detail side elevation of
the sound box showing its connection with the
tone arm and as taken opposite to the side
shown in Fig. 1.

Tone ArM.—Jacolb Jonasson, Des Moincs, Ia.
Patent No. 1,232,807.

The object of this invention is to provide an
adjustable tone arm of simple and inexpensive
construction for carrying the sound box of a
talking machine. X

A further object is to provide such a tone
arm having adjustable means for supporting the
sound box which carries the stylus, capable
of adjustment, so that the device may bc used

for playing either type of record, whether the
sound grooves are of the kind having the up
and down waves or the kind having the lateral
waves, so that in using either record the record
will be carried past the stylus with the groove
traveling in a path at the point where the stylus
engages it, which is radial of the circle on which
the stylus swings, so that the stylus will not
drag against the side of the groove.

Figure 1 shows a top or plan view of the
improved tone arm, the dotted lines showing
the sound box in its adjusted position. Fig. 2
shows a side clevation of the same, the full
lines showing the sound box in one of its ad-

justed positions, and the dotted lines showing
it in another position, and Fig. 3 shows a side
elevation of the tone arm with the sound box
adjusted for use with a different type of record,
the dotted lines showing the sound box in an
adjusted position.

Other patents issued at Washington, but not
described or illustrated in these columuns, include
the following: Portable Cabinet-Gramophone—
Alex. Fischer, Kensington, London, Eng., Patent
No. 1,224,369. Attachment for Phonographs—
Frank Lee Barrows, Moscow, Ida, Patent No.
1,225,560. Attachment for Phonographs—Frank
Lee Barrows, Moscow, Ida, Natent No. 1,225,
561. Sound Box—Louis K. Scotford, Chicago,
111, Patent No. 1,225505. Repeating Attach-
ment for Phonographs—Louis Angello, Kansas
City, Mo.. Patent No. 1,224,995. Automatically
Opcrated Talking Machine—Louis P. Valiquet,
New York, Patent No. 1,224979. Sound Box for
Sound Reproducing Machines—Paul Rudert,
Tarentum, Pa.,, Patent No. 1,226,262. Phono-
graph Record Cleaner and Lubricator—Charles
Palmer, Buffalo, N. Y. Patent No. 1,225847.
Centering Device for Record Dises—Joseph
Moses Woard, Litchen, FEast Orange, N. J.,
Patent No. 1,226,674. Sound Conveyor and Tone
Modulator—Clinton E. Woods, Bridgeport,
Conn. (assigned to the American Graphophone
Co.,, same place), Patent No. 1,226,839. Repeater
for Talking Machines—Wallace Lucius Light-
foot, Brooklyn, N. Y. Patent No. 1,226,979.
Phonograph—George H. Underhill, DBoston,
Mass., Patent No. 1,227,023. Tone Arm Mount-
ing for Sound Reproducing Machines—Henry
C. Miller, Waterford, N. J. (assigned to the
Victor Talking Machine Co., Camden, N. J.),
Patent No. 14,305 (reissued). Tone Arm Sup-
port—Herman Segal, New York, Patent No.
1,228,064. Sound Box Mounting for Talking
Machines—Albert A. Huseby, Chicago, IlI,
Patent No. 1,228,115. Sound Box for Talking
Machines—Albert A. Huseby, Chicago, Ill,
Patent No. 1,228,116.

The American Graphophone Co. has declared
its regular quarterly dividend of 134 per cent.
on preferred stock, payable August 15, to
holders of record August 1. .

REPAIR

All Makes of Talking Machines
Repaired Promptly and Efficiently

TALKING M’ACHINE REPAIR
AND SALES CORPORATION
ANDREW H. DODIN, President

176 Sixth Avenue New York

TELEPHONE, CHELSEA 8437
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VICTOR TALKING MACHINE CO.

POPULAR SONGS

18206 From Me To Mandy Lee .Morton Harvey
Down at the Huskin’ Bee " Peerless Quartet

18288 Come Over Here, It's a Wonderful Plaoe,
da Jones
Ragtime Drama......... Ada ]ones B:II \iurray
18303 When He’s All Dolled Up Byron & Harlan
rybody’s Jazzin' It....... Collins and Harlan

18325 Aml You Coming Back to Dixieland?

Orpheus Quartet
Mother, Dixie and You........... Sterling Trio
18326 Along the Wa to Waikiki..... Peerless Quartet

My Hawaii (You’re Calling Me),
Orpheus Quartet
5 Char]es Harnson
3 Camp 1]-Burr
ou...M. J. O'Connell
............... B|lly Murray
18333 1 May Be Gone for a Long. Long Time,
Shannon Four
Oy erililvere. oLty . o - oo Ses American Quartet
18335 Good-bye Broadway, Heilo France,
American Quartet
Where Do We Go From Here?
American Quartet
18336 Chu-Chin-Chow..Alice Green and Orpheus Quartet
Hello, My Dearie,
Alice Green and Raymond Dixen
18321 Slippery Hank—One- SICY
Earl Fuiler’s Famous Jazz Band
Yah-de-dah—Fox-trot,
Earl Fuller’s Famous Jazz Band
18334 Hitchy Koo—Medley One-step,
Joseph C. Smlth s Orchestra
Zicgfield Fd}hes—Medley One-ste;
Joseph C. Smnh's Orchestra
35645 Midnight Frohc—\(edley Fox-trot,
Conway s Band

Indiana—Medley One-step. .Conway’s Band
35646 Mother, Dixie and You—‘\lcdley Fox-trot,
Con\vays Band
I Ain’t Got Nobody—Medley Fox-trot,
Conway’s Band
MISCELLANEOUS INSTRUMENTAL RECORDS
18278 Fifth Symphon—Scherzo (Allegro) (3rd Move-
ment, Part I) (Beethoven),
ictor Concert Orchestra
18278 Fifth Symphony—Scherzo (Allegro) (3rd Move-
ment, Part II) (Beethoven),
Victor Concert Orchestra
18299 Army 24 March,

eld Muﬂc of the 7th Regt. N. G, N. Y.

Qu\cks(ef
d Music of "the 7th Regt. N. N. Y.
18309 Saxophone Sam—Fox-trot...Six Bm\\n Brothers
The Ghost of the Saxophone—rox trot,
ix Brown Brothers
18243 The Miracle of Love............... IcKee Trio
Gavotte (Rendez-vous) (W. A]eucr)M

18327 Somewhere in Ireland..
Shenandoah

cKee Trio

18311 Ilumoresque (Dvorak) ............ Felix Arndt
Narcissus (Op. 13 No. 4) (Ncvin)..Felix Arndt
18323 I’raelud\um con ictor Conccrt Orchestra
........ Victor Concer! Orchestra
18324 Rugle Calls of the U. S. Army, Par
Cap(am \V G ]olmston
Bugle Calls of the U. S. Army, Part
Captain W. G yohuston
18331 Arkansaw Traveler (American Folk Dance)
Victor Band
Soldier’s Joy (American Folk D:mce&
ictor Band

18339 Good-bye Dolly Gray—March....Conway’s Band
Battle of Gettysburg (Descnp(we March),

onway’s Band

VOCAL RECORDS
. Billy Sunday Chorus
Billy Sunday Chorus
....... Marie Cahill

I
e Marie Cahill
(2) The Nightingale. (3)

18322 America .

Sail On
45125 Under the
Fare Thee, Honey, Fare

18330 (1) Pull a Cherry.

The Fire. (4) Sce-Saw Margery Daw,
Elizabeth \Wheeler
(1) The Postilion (Taubert). (2) Lullaby

(Lituanian_Folk-song). (3) The S?amsh Gypsy
(Spamsh Folk-song). (4) The Linden Tree
(Schubert) ............0.0 Elizabeth Wheeler
18338 The Star-Sp:mgled Bauner (KeEArnold)
lizabeth Spencer
The Marseillaise (de L’Isle)..Edward Hamilton
18337 For the Freedom of the World.
Harry Macdonough and Orpheus Quartet
Our Own Beloved Landg
Edward Hamilton and Victor Chorus
35611 Songs of the Past, No. 23..Victor Mixed Chorus
Songs_of the Past, No, 24..Victor Mixed Chorus
35643 The Dog and  the Kitty Cats. (2) the Pig
[Brotherdin.......... .. ..Sara Cone Bryant
The Lmle Bull Calf. .Sara Cone Bryant
RED SEAL RECORDS
Frances ALpa, Soprano
64689 For Yaur Country and My ounlr{. ) .
rving Berlin

Fnuico Carvuso, Tenor——In Frenc
{With harp and oboe)
87269 I es DPiclieurs de Perles—De mon amie (Chan-
wan) (Pear] I<1shers——My Love)
Gyuserer DE Luca, Baritone—In Ifalum
‘Trovatare—I1l Balen del suo sorriso (The
Tempest of My Heart) Verdi
uLia Curr, Contralto
74527 Silver Threads Among the Gold.. Rexford-Danks
ILMAN STRING Qumn-ar
(Mischia £lman and Messrs Bak, Rissland and
Nagel of Roston Symphony Orchestra)
74525 Quartet in G Minor—Andante,
Karl von Dittersdorf
AMELITA GaLLi-Curct, Soprano—In Italian
(Flute ohligato hy Clement Barone)
74532 Dinorah—Ombra leggiera (Shadow sm\lﬁ
eyerbeer

64668 11i

Maukt. GarrisoN, Soprano
64695 Emmett’s lnllaby ...... J. K. Emmett
Ar oprano
(Wllh Orphen: Quartet)
74534 Aloha QCFEPPY . ¥Y.... .. .. Queen Liliuokalani
GiovanN1 MarTiNELLI, Tenor—In Italian
(With Metropolitan Opera Chorus, piano an

64700 Don Pasquale, Serenata Com’ ¢é gentil” (Soft
Beams the Fight)......cooieenninnan nizetti
Friena 1empeL, Soprano—In_ Italian
88588 Wine, Woman and Song—Waltz..Johann Strauss
Joun McCorMACK, Tenor
64696 Keep the Ho:ne—Fxre< Burning.
T.ena Gullbert Ford-Tvor Novello
IgNace IAN PapEREWSKI, Pianist

74533 Minuet in G ( 14, No. 1)........ Padere\\s}u

74535 Gracovienne I‘antasuque (Op. 14, No.
Paderewskl

J. Leybach

Violinist

Maup PoweLr,
74531 Fifth Nocturne.....

COLUMBIA GRAPHOPHONE CO.

A2299

A2306

A2307

A2302
A2300
A2286

A2287

A2303

A2290
A2289

AS975

\35978

A3974

A2282

_ POPULAR SONGS
Where Do We Go From THere?
Arthur Fields and Peerless Quartet
The More 1 See of Hawaii, the Better I Like
New York.. J. O’Connell
Over There. ... ' Peerless Quartet
1 May Be Gone For a Long, Long Time,

Peerless Quar!e!

I\apoleon from “Have a Heart” (Part "
Van

Napoleon, from “lave a Ifeart” (Part 11y,
y B. Van
Oh! I \\'ant to Be Good, But M Eyes Won’'t
S W (350000000, 0 - 06 nna Wheaton
He’s Just Like You. J. O’Connell
Suki San...........00un... George Wilson
I Called You My Sweetheart...... Henry Burr
Shenandoah................ Campbell and Burr
1 Love You, Honolulu ..Lewis and Wilson
Everybody’s Jazzin® It...... Collins and Harlan

When It's Circus Day Back Home (Animal
imitations by Gilbert Gnrard) .M. J. O’Connell
Just As Your Mother \Was. .Campbell and Burr
How Can I Forget (\Vhen There’s So Much

to Remember).......c.ccove... Robert Lewis
There's a Million Reasons Why I Shouldn’t
ST Y4ST - 50500000000 g B Wheaton and Ash
You're a Great Big Lonesome Baby,
M. J. O’Connell
The Preacher and the Bear...... Arthur Collins
Bake Dat Chicken Pie..... Collins and Harlan
1t's Nice to Get Up in the Mornin’.Evan Davies

Dreakfast in My Bed on Sunday \Iornm

Evan Davies

DANCE RECORDS
National Medley—One-step (Part I). Introduc-
ing Swanee River, Listen’ to the Mocking

Bird, Old Black Joc, Johnny Get Your Gun,
rince’s Band
National Medley—One-step (Part_1I). Intro-

Home, Massa’s in
urke

ducmg My Old Kentuck
e Cold, Cold Ground in the Straw,

Prmce s Band

old g: Intro-
ducing The \ anl\ee Doodle Bo Pnnce s Band
Somewhere On Broadway—IF 0x-trot, Intro-

ducing Southern Gals.......... B
Nemories—\Waltz.
World For Mc
Hawaiian Nigh

Night Time ln Lmle Ita
and Drum Duet)........

Hezekiab—One-step,
and White Marimba Band

rince’s Band
Introducmg You MNade the
rince's Orcbestra
.Prince’s Orchestra
—Fox-trot. (Piano
..Kopp and Banta

Blue
ENCELLENT INSTRUMENTAL NOVELTIES

A2305

A3976

\S5977

A2296

A2294

A2298

A2291

63007

63008

63011

60055

27501

2 Mele 1lula—Fox-trot.

Pizzicato Polka (Xylophone Solo).Ioward Kopp
Patriotic March 3‘(y]ophone and Bell Duet),
Kopp and Cbapman

When thie Swallows Homeward Fly,

Oscar Scagle
The Dear Home FLand............ Oscar Seagle
Little Grey Home in the West.Cbarles Harrison
I == o 20 ik SOOEOCODERO00 harles Harrison

My Wonderful DrLam Ilomer A Rodeheaver
Ie I\nows the Way..... Hom Rodehcavcr
TITUg CHI\ILS REC
On\\-ard Chnshan Soldiers....... 1{0\\ard Kopp
(a) Rock of Ages (b) Jesus, Lover of My
....................... .IHoward Ko p
(a) NC“lC Was a Lady. (b) Come Where My
Love Lies Dreaming. (’Cello, violin anc
NOY) LY. TEPPwwY. ..\ . LR Taylor Trio
(a) Old Dog\ Tray. (b) Hard Times Come
Again No More.” ('Cello, violin and piano),
Taylor Trio
American Patrol... .Chicago Symphony Orcbestra
(a) Star- Spang]cd Banner {b) America
Symphony Orchestra
DESCRIPTIVE I\IIL?T-\RY RECORD
With Our Boys in a U Training Camp, In-
troducing Army Calls, Drum Corps, Band and
Patrol of the Recruits.......... rince’s Band
The Assembly of the Allies. ..Prince’s Band
The Old Grey Mare.. .Prince’s Band
hamarita .Prince’s Ban
Preparedness March ..Guido Deiro
Ifand-Grenade Thrower Marc Guido Deiro
SOME NEW IRISIT JIGS

Medley of Jigs.

Introducing Geese in the Bog,

Colairne, Trip to the Cottnze (Accordion

0l0)...iiiiiiiiiiaine Kimmel

Irish Hearts. (Banjo Solo) Fred Van Eps
Tillie Titwillow, from ‘‘Robinson Crusoe, Jr.,”

Al Tolson

Lily of the Valley........... Collins and Harlan

Sons of America .George O’Connor
Three Chcers For the Armv and Navy
ar Stoddard and Broadway Quartet
oming Back to Dixieland?
George O’ Connor
If You Iliad All the World and Its Gold
Jim Doheny
Constantinople .................Z Anna Wheaton
Help! Help! I"'m Sinking. .Anna Wheaton
Jockers Brothers
It Wasn’t My Fault—One- step Tockers Brothers
Indiana—One-step. Original Dixieland Jass Band
Darktown Strutters’ Ball—Fox-trot,
Original Dixieland Jass Band
Cold Turkey—One- steig
ector’s Novelty Orchestra

Ain't \’ou

12th Street Rag—Fox-trot,
Rector’s Novelty Orchestra
Second Regiment Connecticut National Guard
March .. ...Prince’s Band
Manisot M ..Prince’s Band

PATHE PHONOGRAPH CO.

La Marseillaise (De I'Isle) in French,
ucien Muratore, Tenor
Le Reve Passe (Ielmer- Ir(‘ner) (Passing Dream)

i Frenchooo. ..o k0. ucien Muratore, Tenor
Werther (Massenet) Pourquoi me reveiller?
(Oh, Why Awaken Me?) in_French,
Lucien Muratore, Tenor
Magali (Mistral) Melody in French,
ucien Muratore, Tenor

Carmen (Blzet) Air de la Fleur (Flower Song)
in French. ..Lucien Muratore, Tenor

Tu ne sauras Lillandy) Vocal Waltz,
in Freneh. ucien Muratore, Tenor
Norma (Belli va (Queen of Heaven)
in Ttalian.. Rosa Raisa, Soprano

I .\fncana (Mey grembo-a me (Slum-

ber Song) in Italian..... Rosa Raisa, Soprano

Dubinushka (Russian Revolutionary Seng) in
Russian. \Vith Male Chorus. unaccomp,

damo Didur, Basso

Wniz po malusl\La no Volga (Down the River

Volga) in Russian,
Soloists of N. Y. Russian Cathedral Choir

12

La Tosca (Puccini) Molonogo di Scarpia (Venal,
My Enemies Call Me) in Italian,
iacomo Rimini, Baritone
Rigoletto (Verdi) Pari siamo (We are Equal)
in_Italian......... .Giacomo Rimini, Baritone
L.a Boheme {Puccnm) Mi chiamano Mimi (My
Name Is Mimi) in _Italian,

Kousnezoff, So
La Traviata (Verdi

60057

larie Tano
Follie, Follie (The Round
of Pleasure I'll {oy) in_Italian,
. larie Kousnezoff, Soprano
Louise (Charpentier) Depuls le jour (hver Since
e y) in French...Vallin-Pardo, Soprano
I.e bonheur est chose ]egere (Saint Saens) in
French Vallin-Pardo, Soprano
Herodlade (Massenet) Vision fugitive (Fugitive
Vision) in French. Pathe Salon Orchestra
accom Auguste Boulliez, Baritone
Le Jongleur de Notre Dame (Massenet) Legende
de la ‘Sauge (Legend of the Sagebrush) in
French. Pathe Salon Orcbestra accomp.,
%u e Boulliez, Baritone
BELHOMAME SINGS lN TIAL REC()RDINGS
26002 Philémon et Baucis (Gounod) Air de Vulcain
(Vulcan’s Air) in Trench M. Belhomme, Basso
Haydée (Auber) A la voix sedusante (A Magic
. Belhomme, Basso
ADS

25003 O Come \Vltb Me In the Summer Night (Van
er Stucken)........... ma Beck, Contralto
The Fields O Ballyelare (Turner Malley),
‘Alma Beck, Contralto
52023 The Magic of Your Eyes’ (PemB
Craig Campbell, Tenor
There’ll Never Be One Like You (Fancher),
Cral Campbell, Tenor
20125 Departure of The I‘xrst u. %roops for France,
with Cherus and Band....... Russell Harding
My Own United States (Edwards)
David_Irwin, Tenor
NEW AMERICAN P\TRIOTIC RECORDINGS
(Relisted)
20126 The Star-Spangled Banner (Francis Scott Key),
Male Chorus.......... George Stewart, Tenor
Good-bye Little Girl, Good-bye (Edwards),
ull avid Irwin, Tenor
27002 Dixie (Emmett), Male Chorus, Band accomp.,
avid Bispham. Baritone
Our Country Forever (Haynes- Merednh) Band
.............. avid Bispham, Baritone
20175 Palrlonc Medley No. 1. Introducing The Red,
White and Biue, The Girl 1 Left Behind Me,
The Star-Spangled Banner and Yankee Doodle,
Pathe Concert Orchestra
Patriotic )Iedlcf' 2. Introducing Rally
‘Round the F ag. Marchmg Through Georgia,
Dixie and My Loumr\' *Tis of Thee,

athe Concert Orchestra
POPULAR “HITS” Or THE MO

20142 Mother, from “Her Soldier Boy” (Romberg)

Henry Burr, Tenor

. Golden Hours (Shannon)......... Sterling Trio
20187 America, Here’s My Boy (Lange),

avid Irwin, Tenor

The Man Behmd the Hammer and the Plow

wis Piotti, Tenor

59004

59010

(Von Tilzer).............
20188 My \lddxsha Butterfly (Burke),
Lewis Piotti, Tenor
Saxoplione Sam (]\thman)
s J. Winsch, Baritone
20189 The Kangaroo Hop (\\'llllam<)
Billy Williams, Comedian
Giving a Donkey a Strawbcrr:
Billy \(nlhams Comedian
20182 When Your Boy Comes Back to You.
David Irwin, Tenor
Three Cheers For the Army and Nav)u
avid Irwin, Tenor
VOCAL AND INSTRU\IENTAL HITS
40095 Hello My Dearie, from Zlc feld Folies of 1917
Stamper) ........... 1lie Weston, Baritone
ChuChm Cho\v from Zxcgfcld Follies of 1917
lp ......... ouis J. Winsch, Baritone
40096 IIel]o My Dearie, from Ziegfeld Follies of 1917
(Stamper). Medley One-step_or Two-step,
Pathe Dance Orchestra
Just You and Me, from Ziegfeld Follies of 1917
(Stamper). Medley Fox- !ro!
¢ Dance Orchestra
NEW PATHE “DE LU\E" DANCE RECORDS
40088 That Cree{) ,» Weepy Fceling (Schroeder) from
Ilis Little \Vidows. Medley One or Two-step.
American Republic Band
Valse Caressante (Lambert) \Waltz,
athe Dance Orchestra
40089 Somewhere In Delaware (Robmson) Fox-trot,
merican Republic Band

Zenda Waltzes (Witmark). \Va]tz
e Dance Orchestra
20191 \\'hat Kind of an Amencan Are You? (Von

zer). One or Two-step,
Pathe Dance Orchestra
Oh You Daddy! (Vincent). Fox-trot.
merican chubllc Band
20190 Hong Kong (Sanders). One or Two-step.
merican Republic Band
Kahola-Honolulu (Kaili). One or Two-step,
Sherbo’s_Castles by the Sea Orchestra
NEW BAND AND ORCHESTRA GEMS
40093 Veronique (\Iestagcr) Selections, Part
Garde Republicaine Band of Trance
Veronique (Messager). Selections, Part L
Garde Republicaine Band of France

40092 Steadfast and ’l‘rue l‘enke) March
M. Scots Guards Rand
San Lorenzo (Silva). Harc

H. M. Scots Guards Band
20176 Phryné Valse (Zulueta),
Imperial Symphony Orchestra
Old English Countrv g)anccs (Arr. hy Balfour),
iv rial Svmphony Orchestra
NEW S’I‘ANDAR) SACRED SOLOS
40084 Stabat Mater (Rossini) Pro Peccatis, in latin,
ames Stanley, Basso
The Messiah (Hindel) Why Do the Nations?
Harold Perkins, Bar‘tonc
INSTRUMENTAL GEMS AND NOV iLTIES
20181 Hawaiian Butterfly (Qantlv) Violin Solo.

ubini. piano accomp.
Theres a Long, Long Trml (Elliott), Violin
............... Jan Rubini. piano accomp.

So
20069 Saltando (l'opez), Porto Rican Dance.
Rivera’s Native Porto Rican Onchestra
Camelia (Pasquez), Porto Rican Walt:
Rivera’s Native Porto Ru:an Orches(m
40085 Conceno for Clarinet and Piano (\Weber). First
vement...Haydn Draper and Lilian Brvant
Concerto for Clarinet and Piano (Weber). Ron-
Broag 0520 o8 Haydn Draper and Lilian Brvant
40086 Lads O’ Sco(land (Anon.), Concertina Solo.
lexander Prince
Under the Double-Eagle (\Vazner) Harmonica
S0 OB e S N P P e Schindler
LOUIQE AND FER
ORCHESTRA PL. :\\ POPUL\R SUCCESSES
20184 Hawaiian Butterfly (Santly),
Louise and Ferera Waikiki Orchestra
Valse Blene (Margis),
Louise and Ferera Waikiki Orchestra
20185 The Honolulu Hicki-Boola-Boo (Von Tilzer),

(Continuned on page 122)
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122 THE TALKING MACHINE WORLD :

RECORD BULLETINS FOR SEP’I‘EMBER 7585 Amecrica, Here’s My Boy (Sterling-Lange). 7203 Abes V\’eddmg Anniversary. Character Mono- f
- Tenor with orch. accomp............. Henry Burr JogUMe....iiiiuiiiieiinnnnnreeunnnnns. Jules Jordan ¢
(Continued from page 121) Indiana (MacDonald- Hanley) Tenor with orch. Abe In the Cloak Business. Character Morio- l

| acco! X ...................... enry Burr é ............................... Jules Jordah

TEST POPULAR SONG HITS 7202 A olored Man’s Conscience. Humorous Dia-

I‘oxlroz Louise and Ferera \\ a:k;k; Orchestra 10 7609 Any Little Girl Can Make a Bad Man Good = 108UE€......cocveuansnannn.. Browning and Hughes
ITawaiian Dreams (Marple), V (Harris-Hanley). Tenor with orch. accomp. Dar ey Fabrications. Humorous Dnalogue l

rthur Iali
Where Do We Go from Here, Boys? (Johnson
and Wenrich). Tenor with orch accomp.
10 Arthur Hall

and Ferera W |L iki Orchest
MARLOWE LAUGHALOGUES sl S
(Comic Dialogue),

Golden and Marlowe

Lou
NEW GOLDEN “AND
20186 A Love-sick Coon

IMPERIAL TALKING MACHINE €O. |

The Coon Mariners (Comic_Dialogue), 7608 There’s No More Ilarmony at ITome Sweet —
Golden and Marlowe 10 Iomc (Snyder-Lewis-Young). Tenor with orch. POPULAR SONGS 3
......................... Arthur IIall 5473 Mammy Blossom’s Possum Party—Duet,
AI] tl\c Wor]d Will Be Jealous of Me (D Collins & Harlan 10 4

EDISON BLUE AMBEROL RECORDS

CONCERT LIST
28270 Home, Sweet Home (John Howard Payne). So-

The Honolulu Hicki Boola Boo..Irving Kaufman 10
5474 1 Sent My Wife Away for a Rest (I Needed It),
Al Gilbert 10
Won’t You Say a Word for Ireland?

Ball). Tenor with orch accomp. Wllllam Schcfer
7507 Don’t Slam That Door (Lynott- Von Tl]ze)
Soprano and tenor, with orch.,
Ada Jones and Hau]y Dunne
od

prano, orch. accomp ......oeeeiueen... Anna Case Till the Clouds Roll By—From™ “Oh, Boy” ( Irving Kauf 1 I
28271 We'd Better Bide a K’Vee (Clar: Contralto, - house-Kern). Soprano and_ tenor, with orch., 5475 I Dont Know Where I'm Going But %'m :n"ﬁn 0 I
orch, accomp. ................ .Christine Miller Kathryn Irving and Vernon Dalhart 7 Way .oiieeaeensenenee Henry Burr 10

REGULAR LIST

3266 My Yokohama Girl—“The Passing Show of VOCAL NUMBERS

Qome Sunda M
7611 Can't You Ilear Me Calling, Caroline (Gardner- Y orn:lng—D'u

a Jones & Harry Dunning 10

1917 (HMarry Ticrney). Baritone and Chorus. Roma). Tenor with orch. accomp...VWm. Schefer . 5476 If You Ever Get Lonel Manuel R
- Arthur Fields The Last Rosc of Summer (Moorc). Sop ano I May Be Gone for ayLong Long Time, omain )
3257 O, \Vlla'l Wonderful Things One Little Girl with orch. accomp. Inez Rarbour ’ llenry Burr 10
Can Wo (Schuster-Glogau). Baritone, orch. 7612 One by One We're D g Over (Arrick and 5477 The Man Behind the Hammer and the Plow,
. aceomY, ....................... .../\rthur I‘lc[ds McEwan). Tenor with organ accomp.. Impenal’ Male ua'ru-r 10
3246 On the Party Liuc (Mahoney Wer \Vn]ram McEwan Over There -. ................... Francis Carroll 10
., Gl TN T8 00000 Da00 6006000965 Bil ly Murray Nazareth (Gounod). Bass with orch. accomp., OMIC SELECTIONS
3258 Road That Leads to Love (Irying Berlin). Frederic Martin 5478 A Sclhieme |o Euter IMeaven—Comic dialogue,
Tenor, orcli. accomp. ............. Manuel Romain DANCE RECORDS Golden & Ilcins 18
3252 What Kind of an American Are You? (Albert 7610 llavanola—Fox-trot (I'rey). Banjo, saxophone The Ghost of thc Saxophone—Duet,
von Tilzer). Contralto, orch. accom S R e R O L e BB By s/, 0 0e00G 10000 Van Eps Trio Collins & Harlan 10
N . 1 tlelen Clark and Chorus ‘The_Pear] of the Harem—Oriental Rag Two-step DANCE SELECTIONS
3260 Where Do We Go from Ilerc? (Johnson-Wen- (Guy). Banjo, saxophone and iano.Van Eps Trio 5479 I'l Make You Want Me—One-step,
rich). ]'3"10"21 orch. accomp...... Arthur Fields 10017 Till the Clouds Roll By—From *“Oh, Boy”—One- Im’penal Band 10

. WO SOUSA MARCHES
3262 ITail to the Spirit of Liberty March (Sousa),
&e\v York Military Band
3271 Invincible liagle March (Sousa),
New York Military Band

step.  Tutro. “You Said Something” from
“Have a Heart” (Kern) ...... Starr Mllltary Band
It's Time for Every Poy to Re 2 Soldjer
step Marth (Tnem ........ Qtau Muhtary Band
OROUL READINGS

The Clown Band—Novelty Fox-trot,
lmpeual Band 10
5480 Tht (‘avahiy Wiggle: ..Imperial Band 10
Listen to This—One- ste ........ Imperial Rand 10
5481 Yaddie Kaddie Kiddie Kad(lle Koo—Fox-trot,

FASCINATING DANCES n Ids M nd—Cros n
3254 Johnson “Jass” Blues—Fox-trot (E. Arnold ]olm- 10018 wx"f.ﬂnﬂi‘?s R:a?lm 5 HadCrosls:gHI;;“ “Giililan Kee y Eyes on the Girlie Y. Loy %"‘“d 10
son). For dancing............ riseo Band Family Group——l‘ldgets. Humorous Readin (p el L e Sl o}x ovcl—B nf.i 1
3247 0]1' ].oy» -Fox Trot (Jerome Kern). For danc Strlcl\land Gillilan) Ste i io PSSl 0
3256 O J(’)i\i’l’n’y’,' oujolmnyj%’ﬂfofgiﬁ'g ?,{%‘:s"a —_— 5483 Is\oha]a [MHIIC_I‘I_Havﬁuan DuetT Loul;e & !I-‘cr_era 10
man). For dancin Waudas Society Orchestra weet Tei Lehua—IHawaiian Trio L@ ucing
3259 Sunshine of Your Smnle \\altz (Lillian Ray). EMERSON pHONOGRAPH CO. Ilawaiian singer and whns"gler G ) )
For ddncing ............ Jaudas’ Socxe(y Orchestra VOCAL Slé‘fe' erera, Greenis Trio 10
5§ AND GRCHESTRAS SEVEN.INCH RECORDS £ ECTIONS )
3250 April Smllcs Waltz (M. Depret), PATRIOTIC SELECTIONS (AUGUST LIST) 3112 The Trumpeter .. : . 12
American_ Sym hony Orchestra 7214 What Kind of an American Are You? (A. Vo Le Cor (The Horn ung in English,
3267 Hawaiian Dreams (1lerbert B. Marpl Tilzer-Brown- MnCarron) Baritone Solo. /\c- K 1 Enzo Bozano 12
Waikiki Hawalian Orchestra comp. by orch........c.oiiuia.... Harry Evans 3113 My OIld Kentucky Ilome, .
3268 Old ITungarian Melody (Racz Laczi), My Own, Gmted States (Ed\\'ards Stange) Bari- c M LRose D""’C“ and Male Chorus 12
Armand Vecsey and His Hungarian Orchestra tone Solo, Accomp. hy orch .Harry Evans arry Me Bac ‘° OII)d Virginny, Male C
3272 Pirouette—Intermezzo (Herman Finck), DANCE HITS OF THE MON’ . reehen and Male Chorus 12
Peerless Orchestra 7212 The Darktown Strutters’ Ball (Shelton Brooks). IN QTRUMENT \L SELECTIONS 4
SONGS AND BALLADS R0 06 2080000 00t Emerson Dance Orchestra 5482 Lustspicl—Overture - .Imperial Band 10 -
3265 Down in Lily Land (F. Wallace Rega). Con- Iloney-Moon Fox-trot (Chester W. Smlth? Stabat Mater—-Inflammatu T"Y oly Care) |
tralto and tenor, orch, aceomp. Emerson Military Band —Cornet Solo..T. D'Onofrio & Imperial Band 12
Marion Evelyn Co\ and Jolin Young 7211 When the Sun Goes Down in Dixie and The 1064 Forge in the Forest (Descriptive) . .Imperjal Band 12
Monastery Bells (Idyll). .Impenal Band 12

3264 For You a Rose (Gus Edwards). Tenor, orch.

ACCOMIP. . «uxoimeonsbapiieis o —_—
3249 Indiana (James F. Hanley). Female voices, lar Melodies............ Emerson Dance Orchcsua

orch. acho TDSL S1e)e Slelelalp R G eelole e Homestead Trio Shim-Me-Sha-Wabble (Spencer-Williams). THE “PEPT]M'ST" ls OPTIMISTIC
3253 Molly Brannigan (Old Irish Melody) (Arr. by centric Fox-trot........ .Emerson Dance Orchestra ——_}

C. Villiers Stanford). Tenor, orch. accomp., 7205 In Cabaret Land and Oh, You Girls Medlcy

Joseph W. White
Ford Hawaiians

3269 Wiliwili Wai. Bass and chorus......
INSTRUMENTAL SPFCIALTIES

3270 T Dreamt That 1 Dwelt in Marble Halls and The

Heart Bowed Down (Bohemian Girl) (Balfe).

George Wllton Ballard

Dance Medley (A. Von

Cute Little Wigglin’
Fox-trot_ of Popu-

Tilzer-Creamer-Layton).

(William Schroeder). Fox- trot,
Emerson Dance Orchestra
That Creepy Weepy Feeling and I Want 'Em
All (William Schroeder/ One-step,
Emerson l)ance Orchestra
STANDARD VOCAL SELECTIO.

Columbia Publication for July Contains a Splen-
did Article by Geo. W. Hopkins on Team

Work—An Interesting Publication

Violin, violoncello, flute and harp,

Venetian Instrumental Quartet 7218 Scena Della Carte (Card scene) (Blzel) So- Vol. 1, No. 3, of the “Peptimist,” the bright

3273 Kathleen Mavourneen (F. N. Crouch). imba- prang Solo in Itahan, accomp. by piano, . .
Olom() wn(hMm]ano%r]lke b,(r]O]l Ilﬁl? Bx)borc .M. Na o . " - Mme(PPaluhqre Donalda and newsy house organ issued by the Columbia
3263 Our Own Make Polka ules vey ornet, our un_Raiser (For a Kiss) aolo Tosti). ~ .
OTCh. BCEOMP. + oveveaeneasnsnenss Jules Levey, Jr. Tenor Solo in French, accomp. by orch.. Graphophone Co., New York, edited by Paul

Charles Morati
Adorables Tourments (Love’s Torment) (Bar-
tholemv). Tenor Solo in French, aceomp.

”UM(C’&,. T Haydn, for the members of its sales staff, made

7217 9 o o L
its appearance last month, and this edition is

3255 A Darkey’s Orauon on Woman
sketch with banjo

Billy Golden and Tames Marlowe DY OFCH e r s eneansniernenannnennnsn Charles Morati 2 5 o <
3251 IIr:Cs Living the Life of Reilly (ArchﬁedGotéle;\} 5 Ah Forsdc I(’uld('fhe Womans Iof \VIIIOI{I 1 filled with timely and interesting news and com-
omic song, orch. accom) ........ wars eeker Dreamed) (Ver ,) Soprano Solo in Italian,
02610 S ect Desey e e Tan LA Sheees e yiajam ¢ ments anent the activities of the Co]umbla sales
. }1\ £ LP F! VOfRIiI‘E "\'1\1'\”\ (ol 7200 IIeldclbderg Stein San"! (from flhi’ ]recen)t nﬁns:clnl N force.
24 ail the Power o esus ame iver cC 2 ce o ilsen” uderus), . . .
Holden). Mixed voices, orch, accom e R i Century Male Quartet One of the most important articles in the |

P..
Metropolitan Quartet

Asleep in the Deep (Pelrie)
comp. by orch......
7216 \\'hlspermg Flowers (Von Blon).
Riesenfeld’s Rlalto Orcheslra
Liebesfreud (Fritz Kreisler). Overture.

Riesenfeld’s Rialto Ou:hestra

7215 Why (Warum) (Schumann). Fantasie No.
Riesenfeld’s Rialto Orchestra

ass Solo. ac-

G“s Reed July “Peptimist” is written by George W. Hop-

kins, general sales imanager of the company,
under the heading “Team Work—and We Win.”
This article contains a message of enthusiasm
and optimism for the Columbia sales organiza-

STARR PIANO CO.

RECORDINGS THAT INJECT PATRIOTISM

10017 It’s Time for Every Boy to Be a Soldier—One-
step March (Tiernev)......... Starr Military Rand

i « »_One- o le (C @ Violin Solo, . . Bo g o - <UL
T‘”m‘;‘e C]I‘]’;'l“:; ML Si,’gmsg‘*‘mﬁgg., 22; rh';::;,o(_ = ) “";,m °r;’av,ﬁs°§'|'$||,smm tion, and being Mr. Hopkins’ initial contribution
“H. Heart” (K ..Starr Military Band 7206 La Poloma radier) anish 3 y : 8
10014 Marclé:\%.xatrmfxacr (R(oseer)n) .Starr Mx]x‘tar;' Pand Serenade. merson Svmphony ()rchestla to this house organ, Is attracting more than
Vi

passing attention.

Among the many other interesting items in
this issue of the “Peptimist” are a resumé
of the remarkable sales totals achieved by many
of the Columbia wholesale divisions in June;

iolin Solo, ac-
.Irma Sevdel
<trmg Quartet

Canzonetta (A bros
comp. by piano.

7201 Melody in F_(Rul
hmaninoff),

Prelude in C Sharp I\Imor
senfeld’s Rialto Orchestra

National Emblem March (Bagey)
Starr Military Band

7605 For Your Country and My Country (Berlin).
}ehodr Wl({l{ orchwactﬁmp = & C]la;l}cls Clark

I Tried to Raise y Boy (o ero us-

on). Tenor with orch. accomp.....Charles Clark HUMOROUS SFLECTIONS

10012 1863 March Medley (Calvin) (Ches Smith, 7210 Emerson Minstrels No. Darkey Comedyv.
Conductor) Smnh s Band Introducing Oh. Dem Golden Slippers and My

?

American Patrol (Meach: w. Dusky Rose. with orch. accomp...Peerless Quarlct g = 5
Conductor .. .( a Smllhs Band The Graveyard Blues (Woods- Caldwel]) Synco- timely '“a.les hglps, al announcel:“e"t of fo‘fr
7523 Wake Up, America ( ).I TenorB 2200 Tlpatj\d ll?a”add.;\.“YI‘}”{““(‘I”“;“ Cr,t]hur Collins  new moving picture slides featuring Columbia |
g 2 n Green acter 8 g g 2
with orch. accomn. ety Ly g Song, Purton Green at the piano....Irene Franklin  patriotic records, and pithy biographical sketches

If the Tango Should Change to a March, Little
Girl (Farran-Ifager). Vocal duet with orch.,
ampbell and Burr

READY REFERENCE OF GENERAL SUPPLIES

DEALERS
Send for our “Trial Proposition” on the
Regina Hexaphone—the latest and best pay-
ing popular priced coin-operated instrument
for use in public places.

Dirty Face (Burton Green), Character Song,

Purton Green at the piano........ Irene Franklmof popular travelers.

Keep Your Record StocK with

WE MANUFACTURE
Diamond needles for Edison
Sapphire needles for Edison J AT ‘
Sapphire needles for Pathe "
in stock ready for delivery ‘

MERMOD & CO., 505 5th Ave., N. Y. Costs about $2.00" for 250 records for 50 years
Fend for 20:page catalog

THE SYRACUSE WIRE WORKS, ‘

SYRACUSE NEW YORK 1

©

211 Marbridge Bldg., 34th Sl1. and Broadway, New York City

Manufacturers of Regina Music Boxes; Regina g!ones;
Coin-operated andolin Orchestrions; acuum
Cleaners and other specialties.




THE TALKING MACHINE WORLD

Some of the Leading Jobbers
f Talking Machines in America

i

WuRIIZER -
VICTOR

TRIBUTORS
VICTORS .EXCLUSIVELY
a specialty of getting the order
out on time—cvery fime.

dolph Wurlitzer Co.
CINNATI AND CHICAGO
of supply; order from the nearer

LY-HAIRE CO., Inc.

Victor, we have it
have it if it’s Victor
| ALBANY, N.Y.

s Refers
You

. Jobber

very talking ma-
hine jobber in
his country should
e represented 1n
1s department, no
atter what line he
andles or where
e 1s located. The
ost is slight and
he advantage is
great. Be sure to
have your card in
this department of
The Talking Ma-
chine World each
month. [t will pay
you a big profit on

e Investment.

Where Dealers May Secure

COLUMBIA

Product

Ready, Full Stocks, and Prompt Deliveries
from Convenient Shipping Centers
all over the United States.

Distributors

A!Iu]ntn, Gu.? Coluwbia Graphophone Co., €3 N.

‘ryor St

Bultimore, Md., Columbla Graphophene Co., 111
West German St

Boston, Columbia Graphophoue Co., 137 Federal

Buffulo, N. Y., Columhia Graphophone Co., €22
Main St

Chicago, I, Columhia Graphophoue Co., 14 N
Mirbigan Ave.

Cinginpnatl, 0., Columbia Graphophone Co., 117-
119 W, l'ourth Ave.

Cloveland, 0,, Columbla Graphoplione Co., 1375
Fuelld Ave.

Daliaa, Tex,, Columbla Graphopbone Co., 1011
Elm St

Denver, Colo, Columbla Stores Co., 505-507 Six-
teenth Nt.

Detralt, Mich,, Columbid Graphophone Co.,, 401
Woudward Ave.

Indianapelis, Ind,, Columhia Graphophone Co.,
44 N, I’ennsylvanla St.

Kansnm Clty, Mo., Cojumbla Graphophove Co.,
1112 Grund Ave.

Los _Angeles, Cal, Columbla Graphophone Co.,
745 8. Broadway.

Loulsville, Ky., Columhla Graphophone Co., 403
8. Fourth Ave, .

Minneapolls, Minn., Columbia Graphophbone Co.,
412-414 Nicollet Ave.

New Haven, Conn. Columbla Graphopbone Cou.,
25 Chnreh St.

New Orleans, La., Columbie Grapbophone Co.,
517-525 Canal St.

New York City, Columbla Graphophone Co., 83
Chambers St.

Omaha, Neb., Schmoller & Mueller Plano Co.

I'bliadelphia, Pa., Pennsylvanla Talking Ma-
chive Co.,, 210 N, Brond St.

Pltteburgh, Columbla Graphophone Co., 101
Sixth St.

Portland, Me, Columhia Graphophone Co., 43
Exchange St.

Portlund. Ore., Columhia Graphophone Co., 428-
431 Wnoshington St.

Rochester, N. V., The Grafonola Co., 23 Clinton
Ave., South,

falt  Lake City, Ctah, Columbla Stores Co.,
Dooly Block.

San Franclsco, Cal.,, Columbla Graphophone Co.,
334 Sutter St.

Seattle. Wash., Columbla Graphopbone Co., 1311
First Ave.

Spokane, Wash.,, Columbia Stores Co, 818
Sprague Ave,

Springfield, Mass, Columbla Graphophone Co.,
259 Maln St.

St. Louis, Mo., Columbia Graphophone Co., 1008
Olive St.

Tampa, Fla, Tampa Bardware Co,

DEALERS WANTED—Exclusive selling rights
given where we are not actively represented.

Write for lars to the Columbia Graphoph
Co., Wholesalee Departmens, Woelworth Building,
New York.

Headquarters for Canada:
Columbia Graphophone Co., 363-5-7 Sorauren Ave.
Toronto, Out.

SERVIGE FIRST)

EXCLUSIVE VICTOR JOBBERS

WHOLESALE ONLY

Standard Talking Machine Co.

PITTSBURGH, PA.

Victor Exclusively
EASTERN TALKING MACHINE (O.

177 Tremont Street, Boston

VICTOR DISTRIBUTORS

Sherman g@'lay & Go.

San Francisco. Los Angeles, Portland, Seasttle, Spokane

PACIFIC COAST DISTRIBUTORS OF
VICTOR PRODUCTS

W.J. DYER & BRO.

Saint Paul, Minn.

VICTOR & EDISON
Distributors

Quick Seraice for all points in the North-
west. Machines, Records, Supplies.

The PERRY B. WHITSIT CO.

Distributors of

Victrolas and Victor Records
COLUMBUS, OHIO

Southera Victor Dealers

Largest Stock VICTROLAS and RECORDS.
Prompt Shipment and Low Freight Rotes.

WALTER D. MOSES & CO.

Oldest Music House in Virginic or North Carolina.
RICHMOND, VA,

,

Largcest VICTO R Talking
Machine Distributors East of
Chicago.

Creafors of ““The Fastest Victer
rrices”  Let o1 tell you more
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about our service.
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Phonograph
With a

Soul”

New

York Globe

CALIFORNIA

JOBBERS OF THE NEW EDISON,
THE NEW EDISON DIAMOND AMBEROLA AND BLUE AMBEROL RECORDS

LOUISTANA

EDISON RE.CREATIONS,

New_ York—The Phonograph Corp. of

El Paso—El Paso Phonograph

Los Angeles—Diamond Disc Distribut- New Orleans—Diamond Music Co., Inc. S Manhaigan o &S . UTAH
A y yracuse—Fran olway on, Inc. d
rancisco~-Edison  Phonographs, m,s,m_I?:,'},Ecs.éﬁ:f,{ﬂ[,]csrgc{T(s;o_ \V " Andrews Co. (Amberola Ogden—l-Proudﬁt Sposting Goods C
. MICHIGAN 24 . VIRGINIA
Detroit—l"hon‘ograph Co., of Detroit, B“Halxmb\:folan'onh,c' N. Andrews Co. Richmond—C. B. Haynes &
i - 1o JINNESOTA i i he O ! = WISCONSOIN
inneapo ls— urence Lucker. incinnati—The 0NogTapi 3 Milwauk: The Ph h
o‘:‘l ) W. J. Dyer & Bro, (Amberola Cleveland—The Phonog&‘aph Co. M l,’“e.auhkue onograpl
- MISSOURI Portland=Edison Phonographs, Ltd. CANADA
| Kansas City—The Phonograph Co. of PENNSYLVANIA Momrea]—R S. Williams & So
Kansas City. Philadelphia—Girard_Phonograph Co. .
St Lbuise Sivestcioaie e Put»burgh—Buehn Phonogmph Co. St J'ohn—-W H, Thorne & Co.,
L MONTANA W nlhamsport—\\ﬁr ISI},[\ rs. Toroﬂg—R S. Williams & So
= o AN
R Mm:’g‘m{‘:"s"ﬁf\'aph Gl Providence—]. A. Toster Co. (Amberola X,a_ncquvcr—RKesnt “ll’jﬁr_m Ctk,
R ¥ — S
Omaha—~Shultz Bros. cab) TEXAS mrf:&e.g - S
NEW YORK Dallas — Texas-Oklahoma  Phonograph Galgary—R. S. Williams &
Altany-—American Phonograph Co. Co. Ltd.
———




