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THE TALKING MACHINE WORLD

When the Sun
does not shine

after the rain!

ss of profit can usually be re-
covered, but the loss of prestige—
your customers’ confidence in you—is
an irretrievable loss. The man who
purchased a radio set from you only
to find another store offering it a few
weeks later at a much lower price has
a grievance—a just grievance.

The years of effort it has taken to
build up public confidence in your
store is lost overnight.

The dealer who secures the Sonora
radio franchise secures his prestige
and profits—the Sonora merchandis-
ing policy protects him through any

storm. Sonora realizes that a profit-
able income comes through perma-
nent outlets.

We suggest your applying now for the
Sonora radio franchise which covers
Sonora radio receiving sets, Sonora
speakers, the Sonora period model
receiving set, Sonora combination
radio and phonograph, and Sonora
radio-adapted phonographs.

With these models the Sonora dealer
is sure to bask in the sun of popu-
larity, and there will be no “rain”, for
the new line is in thorough accord
with the new demand.

Sonora De Luxe Radio Speaker

A Sanora radio product which has always
protected dealers’ profits and prestige.
Sonora dealers scll it evervwhere at $10.

ORoTAl

CLEAR AS A BELL

SONORA PHONOGRAPH COMPANY, INC., 279 BROADWAY, NEW YORK
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Adler-Royal Line Being
Placed With Distributors

Having'Eslahlisheli High-class Dealer Repre-
sentation Adler Mifg. Co. Now Placing Jts
Line With Carcfully Selected Distributors

Lanbert Fried], vice-president and general
sales manager of the Adler Maunfacturing Co.
New York aud Louisville, Ky, annonnces a
uew development in the merchandising arrunge-
ments of his company whereby the line is now
being placed with number of distributors.
Mr. Fried! states:

“The second pliase in the nmerchandising of
the Adler-Royal line has now been reached.
Wlhen we first launched our phonograph and
radio business we found it expedient to build
distribution by going direct to the dealer
througlt our own district representatives.
Events soon proved that our policy was cor-
rect.  In a short period of time we had de-
veloped a corps of cnergetic, far- ceing dealers
practically throughout the United States. The
quality of the Adler-Royal line plus exceptional
prices and liberal discounts inade an immediate
appeal and brought success far beyond our ex-
pectations.

“With the advent of the 1925 Fall season and
with distribution well established, our next step
has been taken: that of offering our line with its
built-up and assured distribution to a limited
number of high-class distributors. We are
choosing ouly those distributors who our

E. J. Totten Appoint:d-
Beacon Co. Sales Manager

Well-known Member of the Talking Machine
Trade Made Sales Manager of the Beacon
Radio Mfg. Co., Inc.. of Brooklyn, N. Y.

1. Goldberg, president of the Reaeon Radio
Mfg. Co., Inc., 100 South Third strect, Brook-
lyn, N. Y, manufacturer of a complete line of

E. ]J. Totten
radio products, anuounecd this week the ap-
pointment of E. J. Totten as sales manager of
the company. Mr. Totten nceds no introdue-
tion to the talking machinc industry, for he has
been identified with the trade for nearly fiftecn
years. For ten years he was sales manager of
the Musical Instrument Sales Co, visiting the
trade throughout the eountry and becoming in-
timately familiar with the dealers' problems.
Sul tly he was iated with Cohen &
Hughes and recently lie joined the staff of the

kuowledge of the field assures us are fully
capable of carrying on our work and poli i
1he manaer whiel will be demanded by us.

In
soine cases we huve scen At to grant distribut-
ing franchises to several of owr former district
representatives; in other sections we are ap-
pointing distributors whao scemn to be the niost

Togical for our purposcs. We arc procceding
carcfully in this matter and cousidering only
distributors of the very highest standing and
calibre.  We prefer to build slowly and sub-
stantially sather than to rush in blindly with
the possibility of making scrious crrors.

"In order to make our service to both dealer
and distributor doubly eWective and satisfactory,
we have zoned the United States into nine dis-
tricts and have appointed sales panagers who
will be in direct charge of each district. These
district sales mamagers are from our own or-
ganization and will work in unison with the dis-
tributors and dcalers appointed. Their knowl
edge of and acquaintunce in both the phono-
graph and radio fields will cnable them to give
a high type of service and co-operation to the
end that holders of franehises will proft.

“All Adler-Royal policies, including the at-
tractive franchise and liberal discounts, will
continue in effcct under the new arrangement.
In addition, a complete new line for 192520
has been brought out and presented to the
trade. The new line includes ncutrodyne radio
sels in a variety of attraetive cabincts, some of
the Highboy type; combinations, both console
and Highboy; radio speakers aud the popular
Adler-Royal phonographs.”

Ameriean Piano Co. A keen student of mer-
chandising as applied to the talking machine
business, Mr. Totten joined the Beacon organ-
ization in order to utilize his sales experience
to the best possible advantage.

The Beacon Radio Mfg. Co., Inc, has at-
tammed plicnomenal success as a manufacturer
of radio products during the past few years.
It has made a specialty of manufaeturing parts
for radio manufacturers and there is practically
no part of a radio set that is not made in 1ts
entirety at the Beacon plant. The company is
a molder of Bakelite and it also manuf: es
cabinets,

Soine time ago Mr. Goldberg decided to util-
ize hts vast cxperienee in the manufaeturiug of
radio parts Ly building a complete radio re-
ceiver, and the Trinity six-tube radio receiving
sct is mow a part of the Beacon Radio Mig.
Co.'s line. This set has many distinctive fea-
tures which will be announced to the trade in
the near future, and Mr. Goldberg sccured Mr.
Totten’s services in order to provide talking
machinc dealers with maximum co-operation in
merchandising  this set.  Mr. Tottea will
speeialize on the introduction of the Trinity
radio receiver to the talking machine trade, and
according to the eompany's plans this product
will Le marketed direct to the dealers. An
aggressive sales campaign backed by co-opera-
tive dealer lielps is now being worked out under
Mr. Totten's dircetion, based on his lengthy
cxpericnce in the talking machine trade, and
distribution of the new product has already
becn started.

New Building Leased by
Charles Freshman Co., Inc.

Tlic Charles Freshman Co., lne, New York,
manufacturer of Freshman radio products, re-
cently announced the leasing for a term of years
through Brown, Wheelock, Harris, Vought &
Co., a threc-story factory building containing
100,000 square fect at J33rd street and Brown
place, New York.

Seo second last page for Indes of Articles of Intercst in this issue

Roy A. Forbes in Important
Post With the Victor Co.

Appointed Sales and Merchandising Manager
of the Victor Talking Machine Co.—Formerly
Manager of Well-known Retail Departments
Campen, N. J, July 7—The Victor Talking

Machine Co. has jnst announced tle appoinl-

{m:nl of Roy A. Forbes as sales and merchandis-

ing manager of the company,

Mr. Forbes has successfully managed retail
depariments for niany years and the company
fecls that he is particularly well fitted to look
after the distribution of Vietor products since
many of the retailer’s problems are familiar to
him. Tt is stated that Mr. Forbes wilt make a
special point of discussing such problems with
distributors and dealers,

Mr. Forbes is perhaps best known for his
work as manager of the talking machine de-
pariment of James McCreery & Co., the New
York department store, which resulted in his
reeeiving and accepling-an offer to take charge
of the talking maehine department of the John
Wanamaker store in Philadelphia, where he had
been for several years beforc joining the Vietor
Co. staff and where he had made a suceess.

In its announcement the Victor Co. cxpresses
its appreciation of thec many years of earnest
service given by Frank K. Dolbeer, who has re-
tired, and extends to him the best wishes of the
company officials for the future.

The future plans of Mr. Dolbeer have not
been announced by him but it is anticipated that
he will take a long vacation beforc entering
upon any new activities. He is onc of the vet-
crans of the trade. having been engaged in it
for over a quarter of a eentury. He first joined
the Vietor Co. in 1914 as credit manager and
resigned in 1918 to become Comptroller of the
Willys-Overland Co., automobile manufaeturers.
He rejoined the Vietor organization in 1921,
as manager of the traveling department and in
1923 was made sales manager.

Farrand Mig. Co. Moves
Plant to Long Island City
Neeessity of Enlarging Company’s Manufactur-

ing Facilities to Meet Steadily Growing Dec-
mand for Speakers Compelled Move

The Farrand Mfg. Co., manufacturer of the
Farrand eone-shaped speaker, formerly located
in Newark, N. J., has moved to a ncw factory
building, Thomson avenue at Court street,
Long Island City, N. Y. Duc (0 the increasvd
demand by Farrand distributors the necessity
of greatly cularging the company’s manufac-
turing space and cquipment has been felt for
“some time. The decision to take over the Long
Island quarters was based upon the exeellent
shippiug facilitics, the layont of the floor space
and the “daylight” lighting arrangements.

In conjunction with the removal to the new
quarters the Farrand Mfg. Co. makes two fin-
portant announcements: First, that it will
shortly Introduce a smaller sized Farrand
speaker to sell at about half the price of the
larger model which las been so suecessful
This decision is based upow an awalysis of trade
and eonsmmers’ nceds and the smaller model,
according to the sales departinent of the Fare
rand Co., will undoubtedly have as large a sale
as the bigger nodel during the coming season.
The other deeision is the climimation for the
1925 scason of the Farrand receiving sct.
though the new factory quarters give the com-
pany several times the floor space of the old
guarters all of it will be utilized.

of The Forld
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IsIt a Summel Slump or a Dealer Slump?

Putting Extra Punch in Sales Promotion Campaigns Brings Home
the Bacon for Dealers—Tell The World How They Get Business

Often there are off scasons when it is neces-
sary to put more punch in sales work in order
to show a profit. In the talking machine re-
tail field there is rather a widespread feeling
that it is really of littlc use to attempt to do
very much to promate Sumungr sales. No one
will deny that during the Summer months therc
is a natural drop in sales insofar as the talking
machine business is concerned, but that this
condition can be overcome to a large extent
by a determined amd persistent effort to get
business is proved by the fact that so many
dealers are kecping up volume by just that
means. Hard work is the answer to this prob-
lem, as the letters from a few live dealers re-
produced below will show. These dealers em-
phasize the need for going out after busines
and while they admit that it is difficult to di
for sales in warm weather they are nnanimous
in their opinion that it pays.

Gunther-Kenney, Ine., Middlctown, N. Y.

We are located in the center of a rural di
trict, and near to a section where a large quan
tity of produce is raised for New York and
Philadelphia markets. This being the case it is
negessary for us to go out for most of our
Summer business as the farmers and truck
growers are kept busy at this time, and can not
get into town. It is also neccssary far us to
dao all our preliminary business for Fall and
Winter at this time, so we combine both at
the same time.

QOur salesmen go about in cars and take a
quantity of records with them which they play
for the farmers, or leave a selection with them
whicb they call for on the next trip out. This

gives the men wha arc busy during the day
a chance to hear them in the evening, and in
most cases when the records arc called for the
salesman has very few retnrucd. On these
trips catalogs on new rccords, radie and talk
ing machines arc distributed and new prospects

That there is a natural leth-
argy in the demand for talk-
ing machines and other musi-
cal instruments during the
Summer, no one will deny,
but that this condition can be
overcome to a certain extent
by buckling down to business
is equally true. In the ac-
companying article a number
of dealers tell how they make
vacation time profitable. . . .

———

looked up. In a great many cases we scl
phonographs before the Fall business opens up
and we also pick up sales in the portable type
This being a Summer boarder section we often
make sales of the portable madels to the board-
ers.

The radio end of our business is pushed along
the saine lines, and the musical instrument line
is always good, as we carry a large stock of
the different string instruments that are so
popular just at present. Most of our string

instrument business during the Suniner is donc
with vacattonists and therc is alsa a constant
demand for a orics for thesc instruments.
We heli the mu house that d no
g0 on a vacation itsclf during the Suinmer can
promotc its business to a co dcnble degr
i d ch th
s c a

Maison Blanche Co., New Orleans, La

We certainly do not believe Summer months
s e ths
a of y, 1924 i nd July.

o Lol e 0

ntly we p: d five hundred in the departiment
—all the space we had available. Oh! yes, we
old records and mad t of new friend

Vi lanning )
drive for July
m c. ) 3

take their vacations during Summer, but just

now it's a problem how we can let them go

3 L3
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Deolers, write your jobber for details, or oddress

New York Album & Card Co., Inc.

23-25 Lispenard Street, New York

WE
MAKE IT

NOW IS THE TIME FOR

Portable Radio Phonograph Combination

LESS USUAL DISCOUNTS

N

R. P. 1

You ‘
PREPARE
FOR BIG
DEMAND [}

Radio Panels

Console Phonographs

R.P.3 R.P.5
3-tube reflex loudspeaker 5-tube !uned' radio Tfre-
o . guency  receiver, wo
vo]ur]n.ei :lsl:nce selectivity sizes:  14V4x17 3/16 or
pancl: 10x] 153/16x16%4
G 60 o) ..$45.00 List ............$65.00

for

K
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Brunswick Firmly Established
in the Radio Field

RUNSWICK was the first to offer the public a successful unit

. the Brunswick Radiola, first successful combination

instrument on the market. Today it has been accepted by the

public to a degree that entrenches Brunswick as leader, not only

in the phonograph and record field, but in the combination ficld
of phonograph and radio.

N broadcasting world-famous
I artists, Brunswick again was first.
Awakening a renewed interest in
radio, in records of artists of the New
Hall of Fame, and in the phonograph.
Thus Brunswick has constantly stim-
ulated the sales activity of Brunswick
Dealers by important contributions
in advancement.

Brunswick’s vast laboratory and
manufacturing resources are prepared
to meet the demands of the public and
the industry for improved instru-
ments, for finer reproduction, for more
faithful recording.

Brunswick is always ready — antici-
pating public and trade demands.

i
)

Brunswick is the leader today in mak-
ing Musical History.

One of 11 models of the Brunswick
Radiela ranging in price from
§170 to 5660

THE BRUNSWICK-BALKE-COLLENDER CO. The S’g" ‘fjlllflml ?reftzge
Mumaciurcrs—Established 1845 ‘
GENERAL OFFICES: CHICAGO
Branches in ali Principal Cltice New York Officer 799 Scventh Avenue
THE BRUNSWICK-BALKE-COLLENDER CO. OF CANADA, Lid.
Main Qtficess 358 Bay St Toronto  Branches at Montreal, Winnipeg. Calgorv, Vancouver PHONOGRAPHS

RECORDS + RADIOLAS

@ B.8.C.Co, 1925
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ERE'S proven profit for you. Tb
Radio Cabinet retadl ‘rrlce has been m
talned by our jobbers and dealers against toda!
price cutting ! ~Standardized in price—not a ‘"bar-
gain sale’” product—it ascures & definlte stand-
urdized profit,
d pat

ted features, with e
very DBnest workimanship, niake the Adapto an

y seller. Adapio Cabinets sccommodale any
radio recelver having a dial panel not larger then
103 in. high snd 31% in. wide. ed with

3 p)

compartment for enclosing batteries, _bafttery
charger, and especially designed hom. e In
mahogany and walnut. Price, §$116. West of

Rocky Aountalns, §120.
0ISTRIBUTED BY

agitsl Olstributing Company,

taniey & Patlerson,

0y

ha F. Ronitadl Compan;

Const Redle Sussly Co
erbs T
DEALERS
Write your nearest Distributor or us
dlrect.
DISTRIBUTORS

Some profitable terrilory ls stll open.

L.R.DONEHUE CO,, Inc.

306 Stute St., Perth Amboy, N. J.

TIE AVON MODEL ADAFTO—a!
Wb loud ipesker unii
bore. s0d equipped to
thing

Pathex, Inc.. Launches
Extensive Sales Drive

Manufacturer of Pathex Motion Picture Cam-
era and Projector Starts Advertising Cam-
paign in the East Which Is Getting Results
Pathex, Inc., 35 West Forty-fifth street, New

York, mannfacturer of the Pathiex motion pic

ture camera and projector, and a subsidiary of

the Pathé Excliange, Inc. pched its sales

and advertising campaign on July 8 and 9

through the medium of full pages the lead

ing newspapers in New York, Boston, Philadel-

phia and Newark, N. L The product went o

sale Thursday, July 9, and judging drom the

first results of the campaign, the success of the

Henry C. Brown
Pathex molion picture camera and projector
will be far beyond all anticipations. From both
a merchandising and advertising angle the cam-
paign is being worked out along practical and
co-operative lines, with the idea of giving the
dealer cvery possible form of sales assistance.

Henry C. Brown, vice-president of Puthex,
Ine, is directly responsible for every detail of
the gigantic advertising and sales promotion
work that is the outstanding feature of the
Pathex campaign. Mr. Brown is recognized
generally as one of the foremost sales and ad-
vertising executives in the country, and his
vast experience is being utilized Lo advantage
in the introduction of the Pathex motion picture
camera and projector. For many years Mr.
Brown occupied important executive posts with
the Victor Talking Machine Co. and he num-
bers among his intimate friends dealers from
coast to coasl

The full pages in the newspapers attracted
wide attention and resulted in a direct demand
for the Pathex motion picture camera and pro-
jector that was most gratifying to the dealers.
In its present form the campaign is being
launched in the States of New York, Pennsyl-
vania, Massachusetts, Rhode Island, Connccti-
cut and New Jersey, and Mr. Brown states that
as soon as production facilities permit, addi-
tional territories will be included in the sales
plans. The complete Pathex outfit, consisting
of motion picture camera and projector, lists at
only $97.50, and the fact tliat the product itseli
wus made absolutcly foolproof before its intro-
duction to the public is onc of the rcasons for
its success. The Pathex mation picture camera
photograplis everything from a distance of five
feet to infinity and the maotion picture projector
operates on the home clectric light current,
throwing motion pictures twenty-seven by
thirty-six inches at a distance of only twelve
fect. It is provided with an automatic stop for
titles, saving 25 to 30 per eent of the film foot-
age und an automatic film take-up and rewind
makes the operation and changing of film ex-
tremely simple, The Pathex motion picture
film is non-inflammable and is packed ready for
instant use in a daylight loading magaaine. The

ING MACHINE WORLD
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e

Pathex library comprises two sizes of reels of
Pathex motion pictures for home exhibition,
The success of the Pathex campaign in metro
politan territory is indicated by thc fact that
the prodnet is alrcady being merchandised by
representative  dealers  in every section of
Greater New York, and ameng the coucerns
marketing the produet in New” York and Brook
lyn are the Davega stores, John Wanamaker,
Loeser, Willoughby's,
Herbert & Huesgen, B. Meyrawitz, John 7
Owens and many others. Mr Drown states
(iat the Pathex motion pictnrc camera and
projector will be marketed direct to the dealers
and the sales plans inclnde window display helps
and practically cvery other formn of dealer co-
o on

F. ID. Williams, of Music
Master Corp., Promoted

Prominent Exccutive, Long Connected With
Philadelphia Concern, Appointed to Important
Post of General Sales Manager

The recent announcement of the appointment
of Fred D. Willian g
of the Music Master Corp., of Philadelphia,
Pa., created considerable interest throughout
the trade. Mr. Williams had becn identified
with the Music Master Corp. for a unmber of
years in the important post of district sales
manager of the Mid-West territory, with licad-

s as gencral sales manager

Fred D. Williams
quarters in Chicago, and the announcement of
his advancement to take full charge of the en-
tire sales of the organfzation was made at the
recent third annwal radio congress lield by the
Music Master Corp. at the Bellevue-Stratford
Hotel, Philadclphia.

In spite of youtliful appcarance, Mr.
Williamis has had an cxtensive busiuess experi-
ence and training. After ninc years in the
scrvice of the U. S. Rubber Co., which served
as a thorough foundation for his later business
developments, he accepted a position with the
Johns-Manville, Inc, remaining with them
about cight years in various exccutive capaci-
tics. His most Tmportant work in this connec-
tion was the supervision and training of sales
men and solving of sales prohlems. He later
hecame vice-president and general nanager of
the L. H. Giliner Co.

While Mr. Williams was vice-president and
genceal manager of the L. H. Gilmer Co. Mr.
Eckhardt hcard of his remarkable ability to
solve difficult sales problems. Accordingly, it
was not long before lie was appointed to the
important position in charge of the Mid-West
for the Music Master Corp., and it was, there-
fore, logical that with the expansion of the
company and the nced of a highly trained gen-
eral sales manager, Mr. Willizms was appointed
to this important position.
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mﬁ[ﬂ 101 Records

now 50c¢

—the news in music as it is made

HE newest song hit . . . the latest dance . . . the new popular
novelty! Look for them on Vocalion 50c Records (west of
the Rockies, 55¢). The “news” in music while it is news.

The purpose of the Vocalion 50c Record is to provide the trade with a
record having wide distribution, giving the public quickly the new
popular song, dance and novelty hits of theday . .. at a popular price.

By reason of its wide distribution and “purchase accessibility,” the
Vocalion Record will go far in stimulating interest in the phono-
graph in countless homes.

* ¥ *

Thus Brunswick Dealers benefit, too, by this renewed activity. The
Brunswick Record, with its highly selected arrayof world-renowned
talent, is entrenched still more advantageously. The Brunswick
Record is confined in its distribution to Brunswick Dealers.

All dealers will be interested in our Vocalion
Record Plan. Inguire about it

Nocalion

THE BRUNSWICK-BALKE.COLLENDER CO.
Manufacturers— Ertabilshed 1845
m GENERAL OFFICES: CHICAGO
- - ﬁ Branchee in all Princlpal Citics New York Officet 799 Seventh Avenue
y mﬁw‘lﬂn p— THE BRUNSWICK-BALKE.COLLENDER CO. GF CANADA, Lid.
Ml Offices: 358 Bay Strect, Toranto
Heanches at Monteeal, Winnipeg, Calgagy, Vancouver

o (IR w~,

® B.B.C.Co. 1335
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Is Ita Summe_lj Sales

S_lump oria-Dealer —Sl_ump? ]

(Contimied from page )

nsually plan and arrange to have moncy to
spend for a good time during the Swnmer. Do
you know of anything in which onc could have
a belter time—"Good music,” "good radio,” at
home, camp, seashore, over the lake, every
plaec?

L. & S. Music Shop, Crooksville, O,

Our storc is located In a 10wn of abont 4,000
people and about ten smaller towns within ten
miles around us, naking us within easy reach
of 12,000 people. Most of our trade are nuners
and potiery workers, and quite a few farmers.
My storc was started five years ago last May
21, by myself and R. W. Springer. Mr. Springer
and myself were in business about two years
togetler and 1 100k over his share. We did not
have very much money to start with, both
of us being twenty-one years of age and no
knowledge of business, and up till the time 1
1ook him over we had incrcased our assets
but very little. To date 1 have brought by busi-
ness to where ft is in a very stable condition.
1 spend all of my time Winter or Summer ean-
vassing for sales, and 1 get them. 1 handle
Edison and Columbia phonographs, and a com-
plete line of Baldwin pianos and musical mer-
chandise.

I do believe that there is more or less a
Summer’s slump on the public’s part in buying,
but the largest slump is the dealer himself. In
the Summertime the roads are good amd I can
reach more people; so I have just as good a
chanee to make sales in the Summer as in the
\Vinter. I never cven let inyself think that there
is any difference between Summer and Winter
as far as sales go. [ advertise continually to
keep my store in the people’s mind. 1 am now
ready 10 run a June drive on pianos, starting
the 15th of this month. 1 run a similar drive
twice a year and it always goes across, but it
takes a lot of work. 1 always dceorale the
store for the occasion, nsing large posters for
the windows, advertising in the newspapers, hand
bills and personal calls. You can’t miss making
sales by this method. The rcal solution of a
Summer slump is work and plenty of it.

The Music Store, Prescott, Ariz.

It dnes not do for any one in the music busi-
ness to relax his efforts. e are agents for
the Edison and have just put over one of the
Edison Tone Tests and of all the adveriising
we do that is the best. 1n small towns they
bave very little ehance to liear good inusic and
if a dealer will ge1 back of an Edison Tone Test
and make it a musical cvent that the people will
look forward to he will get results in all lines
of business he handles. In these days of the
automobile when the people are so fascinated
they will mortgage their lives to ride, the mu-
sic dealer lias to rustle for what he gets. In

ather words he lias to go out and get it or it is
lost. 1 also do not belicve that advertising cut
prices gets a fellow very far in the long rum.
If there is no proft in the goods you sell it
is no use to handle them. Quality and service
are the greatest advertising medinm for the
dealer. 1 believe in small towns it pays to keep
a man on the pay roll just ta do small repairs
on phouograpls free or at a nominal expense
as it leads to miany record sales
Hockett-Cowan Music Co., Fresno, Cal.

We are always tryving to sell in the Summner
time and, of course in a fruit eountry like t is,
cales do.begin to pick np in August when the
people start to work im the fruit. We are, liow-
ever, trying a little scheme of addressing all the
sehool tcachers of district sehools, asking 1f
they do uot want to carn some extra moncy
in the Summer by sending us a musical censu
of their respective distriets and offering themn
compensation against any sale we close which
they seud in to us.

Griswold’s, Hannibal, Mo,

Business is what you make i1. We find that
personal letters and personal calls bring bnsi-
ness in the Summer scason, It docs not eome
easy but it is worth the cffort.

Bradshaw Music Co., Fitzgerald. Ga.

We lhave no special sales plan to stimulate
sales during the Sununer months. Persistent
plugging by every memnber of our sales organ-
ization has been largely instrumental in increas-
ing our sales, regardless of season or the state
of the weather. Hard work on the part of
every memiber of the organizatlon is effective
in keeping up sales volume.

A. K. PI;mt—Op:;ls Store

A K. Plant and his son, who have been long
counegted with the piano business, have opened
up @ new store just oppostic the post office on
Main strect, Tuskegee, Ala. A full hae of Ca-
luinbia and Victor talking machines and rc
ords, Zenith radios and Jesse French pianos is
being handled. The store was formally opened
last month when a host of well-wishfug fricnds
were in attendance.

Will Hanale—l_:res-hman Line

Fred Gardner's Temnple of Music at 379 Essex
strect, Lawrence, Mass., announces its appoint.
ment as exclusive agent in that city for the
entire line of Freshman radio sets

A petition n involuntary bankruptey was re-
cently filed against the Butte Phonograph Co.
Butte, Mont.

Jouy 15, 1925
Portable Phonograph Is

in Demand All Year Round
Has Big Merchandising Possfbilities, Says Man-

ager Raymond, of the Werlein House of New
Orleans, Who Tells of the Trend

New Orteans, La, July 6.—The portable plio-
nograph business has changed its status from a
hot montl's item to an all-the-year-round
merchandising possibility, Plhilip Werlein Co.,
Ltd., finds. Sales of the popular low-priced in-
struments need not, and nsually do not, inter-
fere with the sale of larger machines, so far as
the New Orleans buying publie are concerncd.
R. 1. Raymond, advertising manager of the
store, noting that the demand las stcadily
changed from Its former seasonal quality to a
steady fncrease regardless of the time of year,
has discovered purchascrs of the machines are
often debutantes from the wealthiest families
The growth of an art center in the Vieux Carre
or the old French-Spanish section of New Or.
leans surrounding Jackson Square has led to the
developmcent of studio dancing and the house-
to-liouse progression of a group of young peo
plc out for au cvening's dancing,

A portabie plionograph is part of the equip-
ment of cvery studio or tea room or other busi-
ness venture chiosen by wealthy girls as an out-
let for their talents and encrgies. Therefore,
girls who could afford to pay thousands of del-
lars for a fine justrument buy a twenty-five-dol-
lar talking inachine. But they would ncver
countenance such cconoiny on the part of their
wealthy parents, Mr. Rayinond has figured out,
applying a _little advanced psychology to the
problem. Fine machines are selling, and fine
records of undying masterpicces econtinuc to
enjoy unabated demand. The machine for the
home is still the best and latest developed ma-
chine available, Mr. Raymond points out, and the
store can go ahcad and develop the portable
phonograph business, or let it grow in spite of
itself, without fear of cneroaching on inore
profitable busines I'he portable machine trade
is "lagniappe”’—the New Orleans phrase for "a
little extra thrown in for good measure

Powel Crosley, Jr.. Granted
Patent on Radio Device

Patent rights have buen granted to Powel
Crosley, Jr, for a unique book-1ype varfable
condenser.  The object of the invention is to
provide simple construction for sucl devices,
especially in the means for varying the capacity,
and yet have durability and aceuracy. Nearly
2,000,000 of this type eondenser have been made
in the Crosley plant since patent application
wire mrade in 1921

Times have changed in the Record Business
Old fashioned, profit-absorbing sales methods
are going rapidly inte discard

Wanamaker, Lyon & Healy, A. Hospe & Co., Grinnell Bros., Baldwin
Piano Co. and a great many other prominent concerns have adjusted
their sales to meet the changed conditions by adopting

The Audak System

Without

The modern method of demonstrating and selling records

the Use of Booths

Deslers place o3 many o8 s1x Audak units io space formerly aceupied by one booth,

Audak models to suit each partieular need.

There ore
Write tor tull intormation,

The Audak unit illustrated supplied complete, ready for use upon removal from erate

AUDAK CO. - 565 Fifth Avenue - NEW YORK, N. Y.
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F you value freedom from service costs and trouble,

security from depreciation on apparatus stocked, sold or
partially sold, gratifying receiver performance after instal-
lation as well as during demonstration, we will be pleased
to hear from you.

Selling direct from factory to dealer and guaranteeing
price stability, we place our franchise with care, But—to
merchants who measure up to the opportunities we offer,
the heartiness of Stromberg-Carlson cooperation is prov-
ing a big aid to business at this time.

SEC e T STROMPERG-CARLSON TELEPHONE MANUFACTURING Co., Rochester, N. Y. S, AR R
3 cerver, : i e o. e Recerver.
l’h:"o '"y:}f P:ﬂri : Builders of apparatus for voice P““WNE} standard throughout the world Console meodel
—4 tubes, transmission and voice reception— SLE‘I,@“\-; for over thirty years, ~5 tubes,
==




10 THE TALKING MACHINE WOR_LD

T TALKCING >
MA CHINE—
B WORLID «»

(Registered in the U. S. Patent Office)

PUBLISHED BY EDWARD LYMAN BILL, Inc.
President, €. L Bill; Vice.Presidents, J. B. Spillane, Edward Lyman Bill, Randoloh
Brown: Treasurer, Raymond Bill; Sceretary, E. L. Bill; Asst. Secretary, L. E. Bowersy
Aust. Treasurer, Wm. A. Low.

J. B. SPILLANE, Edfitor
RAY BILL. B. B. WILSON, BRAID WHITE, Assoclate Edftors
C. R. TIGHRE, Asslstant Edftor
LEE ROBINSON, Business Manager
FRANK L. AVERY, Circutatlon Manager

Trade Reprosentotlvear V. D. Wausm, E B, Moncs, Roaray €., Anvreson, Ja.,
V. E. Movnasan, Rovcs Cooy, A. J. Nicxuw

Weatorn Divisloni Republic Building, 209 So. State Strret, Chicago, Tll. Telephone,
Wabash $242. Lzonann P. Cawxv
Boatons Jouwn M. Witson, 324 Washington Street
London, Eng.. Ofeoi-2 Gresbsm Building, Basinghall St. W. Liowm. Stomov, Mer
The Talking Machine World has reqular correspondents loeated in all of Ibe principal
tlties throuchout Amerca.

Published the 15th of every month at 383 Madison Ave., New York.

SUBSCRIPTION (Including posage): Unlted States, Mexico, $2.00 per year:
Canada, $3.00; all other countries, $4.00. Sinkle eopies, 25 cents.
ADVERTISEMENTS: $6.50 pee inch, aingle column, per insertion. OB yearly
contracts for display space 3 speeial discount is sliowed.  Advertising pages, $172.00.
REMITTANCES should be made payable to The Talking Machine World by ebeek
or Post Office Money Order.

{5 NDTICE TO ADVERTISERS—Advertising copy should reach
this office before the Grst of each month. By following this rule
clients will greatly facitilate work at the publicotion beedquarters.

Long Distance Telephones—Numbers 2642-3-4-5-6-7-8 Vanderbilt
Coble Address: “Elbitl,’”’ New York

NEW YORK, JULY 15, 1925

Preparing for the Coming Fall Campaig

EFORE the official opening of the Fall season there are going
to be a number of announcements of very important new
moves of direct interest to several divisions of the musi¢ industry
and particularly to dealers in talking machines and radio. There
has been for several months rumor after rumor regarding contem-
plated announcements by this or that company, some of the rumors
baseless and others with some substance of fact, but there are
enough actual developments under way, however, to give the trade
much to talk and think about when they are finally given publicity.
Those who are looking forward te something revolutionary in
the industry seem doomed to disappointment, but the past few
months have been devoted most earnestly to sound development
along various lines and the result has been that ideas, plans and
produets have been perfected on a basis that will make 1925 a year
of genuine progress. Particularly pleasing is the fact that most of
these moves are tending towards the stability of the industry, thereby
giving to the distributor and dealer something definite and tangible
upon which to build for the future without being worried over pos-
sibilities of sudden shifts calculated to mean loss of trade and lost
profit.

It will be well for the trade member who seeks to keep abreast
with the times and know exactly what he is doing this Fall and Win-
ter to keep his ear close to the ground for the next six weeks at
least.

A New Era in- lhé Prod—uclion of Records

ALKING machine record manufacturers are not standing still

by any means; nor have they stood still for a season since the
business emerged from the experimental stage well over a quarter
of a century ago. It has been recognized always by those responsi-
hle for the repraduction of instrumental music and the voice through
the medium of records, that the art has not yet reached the point
of perfectivn. This is not to be accepted as a criticism of the
product, but rather as a mark of wisdom, for when there develops
the feeling that perfection has been reached and nothing else has
to be done, the backward movement commences.

Juey 15, 1925
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The results of this continual experimenting in record produc
tion, and particularly in the recording work itself, have become
quite evident during the past few months in the new intproved
types of records put on the market by the leading compinies or
which have been developed to a point where they will sliortly be
offered to the public. The development of highly improved
methods of recording and other moves have miade possible the
production not only of records with greater volume, which is de-
sirable but not wholly essential, but of records with a clarity and
fidelity of tone that is little short of remarkable when compared
with what has been done in recording lLeretofore.

It was not so many years ago, for instance, when acceptable
recording of ¢horal numbers by large groups of singers was a most
difficult feat. In fact, the result was frankly regarded as a novelty
and in a sense a compromise, for there were limitations to the vol-
ume and variety of tone that could be concentrated satisfactorily
into one recording diaphragm. Now we have thoroughly success-
ful recordings of great choruses of thousands of voices, which may
be said to be practically as satisfactory from a musical standpoint
as were the listener to sit in the auditorium where the chorus itself
was singing.

This is just one instance of many that tend to indicate new
accomplishments in the art of recording that more than anything
clse may be expected to keep the talking machine and its accomn-
panying records popular with the great American public and insure
the future of the industry. There is a eertaiuty about the per-
formance of a good record that keeps it in a class by itsclf, regard-
less of what otlier form of entertainnient may develop, and renders
it in a large measure non-competitive.

President H. C. Cox’s Illuminaling Stalement

ROBABLY no statement of a talking macliine executive for

some years at least has aroused more interest in the trade than
that made sone weeks ago by H. C. Cox, president of the Columbia
Phonograph Co., in which he outlined briefly, but at the same time
comprehensively, the future plans of that comnpany as he saw theni.

In making his announcement Mr. Cox took into his confidence
dealers who have had placed upon them the responsibility of the
distribution of Columbia products and his assurances regarding
what has been, and is being planned, in the furtherance of the inter-
ests of his company and particularly its products, has served to de
velop confidence to a remarkable degree.

It is not to be expected that any large manufacturing organiza-
tion, such as the Columbia Co., can frecly lay all its cards ou the
table and publish the details of contemplated moves before these
moves have been consummated successfully, for that wonld be, quite
frankly, bad business practice from a competitive standpoint. It is
quite possible, however, for such a concern to outline in some meas
ure, just as Mr. Cox did, some of the outstanding features of its
future plans, and the men in the ficld, whose efforts keep the products
moving into the homes, are entitled to such information for the pro-
tection of their own interests and the guidance of their own move-
ments. Fortunately, the number of concerns who believe in substi-
tuting frankness for mystery is on the increase.

The Pro and Con of Canvassing for Business

ORE than one dealer has taken occasion to declare that, while
canvassing may be all right in its way as a means for selling
talking machines, records and radio during the off-season, partic-
ularly during the Summer, the expense of this method of selling
is out of proportion to the results obtained,
This may be true in a good many instances, for there arc many
ways of canvassing and likewisc many ways of estimating profit.
The main thing to consider in canvassing is not how much the
individual sale costs, when made by this method, but rather how
much the gencral sales volume is increased, for it is turnover and
frequent sales at a profit, regardless of how small the margin nay
be, that make for profitable business, and not the large profit on
cach deal. Woulworth proved this with his ten-cent stores, while
other emnporiums with high-priced, slow-moving stock went broke.
A dealer in the inetropolitan district of New York recently
reported that from sixty to seventy per ¢ent of his Summer business
was brought in by crews of canvassers working within a 150-mile
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radm.s of the store. It cost him more per sale but the sales volume
was mcreased and there was also an increase registered in the net
profits, a condition to be desired much more than one of waiting in
the store for.salcs that are few and far between,

In certain sections close to a large city, it also happens that the
dealer must either adopt the canvassing method for self-protection
or see the stores in the larger cities take away his local business by
that same means. In faet, more than one dealer complains about the
operations of large city establishments in canvassing the territory
where he has been located for years and taking away sales, while
at the same time he docs practically nothing to offset the ac'tivitics
of the ontsiders.

.Canvassing is hard work, but so is most selling where no auto-
matic demnand exists. It does not mean that the individual dealer
must run a crew of five, ten or twenty men in a territory, but it
does mean that the salesman who otherwise might devote the time
between infrequent store sales to rest and meditation can, with a
little _physical excrcise and a few dimes for carfare, go to the pros-
pect in the home and develop contact that means business. In the
selling of talking machiues and, for that matter radio, the story of
Moh d and the i still applies.

The Dealers’ Duty in Local Musical Activilies

F‘ROM an inquiry recently instituted by The World in widely
separated sections of the country, it is gratifying to learn that
dealers in talking machines and musical instruments generally are
taking a more active part than ever before in the development
of musical activities in their respective communities. There are a
few arid spots here and there, but in the main the dealers active
in this direction report tangible results in return for their efforts.
While it may be too much to claim that music merchants are
responsible for the increased interest in music prevailing at the
present time, it must be admitted that they have played a prominent
part not only through their own individual efforts, but by their
sympathetic attitude toward all cultural movements in which music
has been a dominant issue

The talking machine primarily, and now the radio, are great
missionarics in the cause of musie, and when the dealers handling
these lines publicly express the faith that is in them by participating
in all local niovements that help to intensify an increased apprecia-
tion for music, much has been done in a broad way to advance
the position of the industry nationally.

Local Chambers of Commerce and other organizations of
business men formed for civic betterment regard music to-day as
an asset of commanding importance. The attitude of these bodics
emphasizes the increased interest in music everywhere and naturally
shows the widened market which exists for musical instruments
of all kinds in America to-day. .

Too many people are prone to measure the United States
by the musical conditions that prevailed twenty years ago, for-
getting that in the interim there has been a complete new birth
of musical appreciation in all parts of the country—North, East,
West and South. And this reveals the great merchandising pos-
sibilities of the talking machine, records and radio, in every com-

munity where the dealer is wide-awake enough to identify himself
in a prominent way with' the musical affairs of the town or city
in which he resides—thus making his store a musical rendezvous.
Having his name identified with local musical events is a factor of
great importance from a purely business angle, as these affairs are
of broad cultural value to the community.

Proof That Bcllczla;s Music Is in Demand

IS there a demand among the buying mass of American people for
music of the better sort—a demand sufficiently large to make it
well worth consideration from a strictly commercial standpoint ?

There are those connected with the production of talking ma-
chine records who have for decades maintained, and properly, that
records of good music represented the real basis and made for the
permanence of the industry, while on the other hand there have heen
those, particularly among retailers, who have been inclined to believe
that the market for high-class records was not sufficiently large to
warrant intensive cultivation. With this last group the rule has
been to capitalize on easy-selling popular records, with their short
and hectic lives, and keep the high-class numbers for those who
came and asked for them.

Recent developments, however, have emphasized most strongly
that high-class records, not only the semi-classics, which should
naturally have a general appeal, but those! selections generally re-
garded as “heavy,” hold an interest for the public that is little short
of surprising. This has been brought out largely through increased
sales of the albums of high-class records and the recent offering of
single-faced records of the high-class type at special prices with a
view to clearing the dealer’s shelves for fresh stocks of the new
double-faced records.

There are those who will take comfort in the argument that the
rapid movement of these high-class single-faced records has been
due solely to the price appeal. This would be logical were it not
for the fact that the prices quoted, even though reduced from list,
have been materially higher than thie prices at which quantities of
the socalled popular records can be obtained.

Moreover, while there may be a small proportion of bargain
“hounds” who buy articles because they are chéap, regardless of
whether they want them or not, by far the great majority of the
public will not buy music, unless it holds for them sufficient interest
to warrant the price. In short, 99 out of every 100 records that
have been bought have been accepted because they interested the
purchaser. In view of the proof of the demand offered so strongly
and convincingly there is every reason to believe that proper atten-
tion to the field which undoubtedly exists for high-class record sales
will pay the average dealer most substantially.

EALERS sliould give earnest thought to the propaganda now

being given prominence in newspapers and other channels in
opposition to instalment selling, the claim being made that the
practice is jeopardizing the credit structure of the country and
leading to the impoverishment of the working people. This state-
ment does not coincide with the reports of the savings banks or
the general facts available in the economic field. The propaganda
should not go unchallenged.

RADIO

line of merchandise.

QUALITY

First Avenue and 56th Street

WE ARE NOT YOUR COMPETITOR
We do not manufacture or market any product of our own.
and requirements are our business- not a side line to be subordinated to our own
May we have your inquiries?

SERVICE
JORDAN CABINET CORPORATION

EDWARD B. JORDAN, JR., President

For thirty years the name Jordan has stood for quality in eabinet work

PHONOGRAPH

Your interests

PRICE

Brooklyn, N. Y,
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Proper nghtmg and Slmphcuty Make

the Windows

Edison Window Display Planned by Gallup & Alfred, Hartford. Conn..
Lighting and Simplicity of Arrangement Make the

The most cffective window from the stand
point of the talking machine dealer is one in
which the display of a talking machinc, radio or
whatever instrumcnt it is intended to featurc,
stands out in such an attractive manncr that it
not only will be scen by the passers-by but will
conipel people 10 stop and look. Oiten, in an
effort to placc a talking machine in a "home
setting” window properties such as furniture arc
used in a way that they and not the instrument
which the dealer is intcrested in selling stand out.
Then, too, there is another important item in
making window displays cflective and tha1 is
the right kind oi lighting. Shadows in the wi
dows arc cnemics to sales and any merchant
who has a poor lighting arrangement in his win-
dow will find it a good invesiment to install
the proper lighting equipment

The illusiration hercwith is an Edison phono-
graph window display arranged by Gallup &
Alfred, of Harlford, Conn. This window, by
the way, was given considerable publicity in
the local newspapers as one of the better light-
ing windows of the Hartierd Electric Light Co
The Hartford Daily Courant had this to say re-
earding the display: "The better lighting win-
dow of the Hartford Electric Light Co. offers
this week the New Edison phonograph from
the Gallup & Alfred storc. A window that is
beautiful in its simplicity, with the phonograph
so placed that the correct lighting of the win-
dow enhanees the chances of the passing public
being aitracted to look at the display. The
phonograph, of course, is the important factor
and nothing elsc is permitted to interfere with
its being the cymosurc of all eyes. A simple
window? Yes. But artful in its simplicity, and

Real Producers of Sales

Shows How Planned
“Eye of the Store’ Attention-compelling

in the cficiency of lighting cffeets utilized.”

A glance at the illustration will attest to the
cfiectiveness of this particular Hcrc
is concretc proof that simiplicily i
achieving the striking in window display. The
window is not cluttered with too much furni
ture. No atlempt liis becen made to show an

Edison Window of Gallup & Alfred

Raiher the art lies in showing a
furniture group in a corner of a room with the
artislically finished phonograph as the eenter

catire room.

of attraction. That is real art in window di
play. The usnal and the ordinary may be scen in
any number of windows and littlc attention is
paid to tha But when a mercliant achicves
somcthing out of the ordinasy he is sure to
Attract the attention of a goodly portion of the
passing public to his merchandise

Jury 18, 1925

“Caym Folk Song Recorded
by General Phono Corp.
Folk Song of the A:aas, Who Live in the

Louistana Bayous, Recorded by Dr. James F.
Roach, New Orleans, for Okeh Records

New Oneeans, La, July 6.—The first recording
of a "Cajan” folk seng for Okch records ha
heen made by the Hart Piano Housc, Southern
jobbers for the Okeh line

The "Cajans,” or Aca have a type of
wusic all their own. Tlicy are the descendants
of the French colonists banishcd from
Grand Pré by the British after the cession
ta Eugland of sonic of the French hold-
ings off the Canadian shorc, ncar Newfound
land. Tlese pcople have lived along the
Louisiana bayous, wecaving and spinning
and raising the puecnliarly tinted cotton
made famous in the cloths they wcave,
and the dialeet they speak and the song
they sing in the felds and over the cradles
are heard only in the bayon coumtry. As
portraits of bayou lifc they are real pe

ssenr telling orics ¢
the sitrange water ercaturcs that inhabit
the bayvous, and the uneveutful lifc of
fisherfolk.

The initial record is *Gue Guc Solin
gail,” or "Song of the Crocodile.” I is
sung for the Okeh by Dr. Jamcs F. Roucht
a new Orleans non-professional, who is gain
4 widespread reputation for amatcur and radio
appearances. The suceess of the first record
ing will mcan, it is believed, further experiment
along the sainc linc and the introduction of
typical Cajan music and dialect lyrics to many
via the talking machinc

music lover:

The Somerset Radie Corp. New York re

cently increased its capital from $300,000 to
$600,000

rying

able talking machine.

Every portable sale should include a Peerless Record Carrying Case.
also induces the sale of more records.

Cases.

PEERLESS RECORD CARRYING CASE

IS THE PORTABLE’S COMPANION -

Each carrying case

Encourage record sales with Peerless Record Car-

ART MISSION ALBUMS

w w

The new Peerless 10 and 12-inch Art Mission Album has won recognition, overnight, as be-
ing the finest product of the album maker's art. There is good profit in it, too.

Attractively Bound—Stamped in Gold—At a Popular Price

"

Here’s Another One

Portable Machine Album

A new specially designed album, holding ten records, is just the record holder for the port-
The records are placed in specially constructed pockets—allowing

the extraction of records without moving album.

Exclusive metropolitan distributors for the new beautiful and educational

“PICTORIAL RECORDS” for children.

WALTER S. GRAY CO., Pacitic Coast

PHIL. RAVIS,

PEERLESS ALBUM COMPANY

Preatdent

636-638 BROADWAY, NEW YORK

Representalive

San Franciscoand Los Angeles

Avenue

L. W HOUCH, 146 Mass.
Boston, Mam.
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A miniature reproduction of the new
Everybody's India stock catalog, the
grealest of its kind ever issued in the
talking machine  Indusiry It s
printed througlont in sepia ink, and
illustrates and describes all the many
talking machine parts aund accessories
that we sell.

Should one necd o "dictionary” of
parls and accessorics, he ueed go
uo further than this new catalog, for
everything in o phonograph is de
scribed in delail

Handsomely bound ond equipped
with hanger sirap. Sent in special
cardboard mailing carton, postage
prepaid.  Mail in your business card
now for a copy.

*Trode Mark Registered United States
Patent Office ond Canada.

IR
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POLICY

IHEN Evervbody’s Service started we
i knew exactly where we wanted to go
= and how to get there. Our aim was to
be the largest and best serving replacement-
part house. Consider the big saving of time
and money to dealers who could obtain twenty
different parts at one source—Everybody’s—
and thus save twenty stamps, letter-heads, en-
velopes and the time consumed for writing, to
say nothing of a similar duplication when pay-
ing the invoices. In a short time our replace-
ment-part busiess grew to such huge propor-
tions that we designed and created better mer-
chandise in Accessories, such as Main Springs,
Needles, T'one Arms, Sound Boxes and other
parts. We mtroduced the Honest Quaker
brand of products, which immediately gained
favor because of superior qualities.

Our policy at the start and our policy to-
day 1s THE SAME. This is the biggest
mtangible factor of our business, and sum-
marized 1s CUSTOMER SATISFACTION.
The prestige of Everybody’s Service has spread
throughout both American continents, and in
many other countries on earth can be found
dealers who rely on us for their supplies.

Our huge business proves that the policy
1s the gauge of success.

Makers of Honest Quaker Main Springs
A Complete Line of Talking Machine Repair Materials
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Ress Speeded Sales 600 Per Cent in Month

Youngstown Dealer Found Himself With a Big Stock of Machines
and Records on Hand and No One Buying, So He Made Radical
Changes in His Sales Plan Which Snatched Success From Failure

A business sometimes rcaches the point
where instead of progressing it stands stlll, and
then a period of retrogression sets in and the
merchant faces ruin unless radical changes are
made which will again bring up the sales vol
ume to a point where a profit is made.

This was ecxactly the condition faced by
Joseph Ress, proprictor of the Ress Music
Store, of Youngstown, O. With a stock on
hand of about one hundred and twenty-five
talking machines of various leading makes and
between 15000 and 20,000 records Mr. Ress
found his business slowing up until in April of
this year only four plionographs were sold dur-
ing the entire month, representing a gross in-
come from this source of only $275. The sitva-
tion was so serious that this dealer was at the
point of discouragement and giving up, bm
fortunately he is the type of man who fights
to the last ditch, so instead of throwing away
the work of years he analyzed every phase of
his business. The result was a change of policy
which brought sales to the profit point with a
jump. In one month, May, an increase of busi
ness reaching the tremendous figure of 600 per
cent was registered. Mr. Ress had found the
answer to his problem, namely, wrong selling
policy, something which is keeping many deal-
ers from success, although thcy do not realize
where the fault lies

Reasons for Change of Policy

Youngstown is a manufacturing center. In
the clty are thousands of people who depend
entirely on local employment. These pecople
are in the vast majority and as a result local
business depends to a very great extent on their
prosperity. Also, as is natural in 3 city of this
character, there are many foreigners, represent-
ing almost every nationality on the globe. Mr.
Ress, after much thought, came to the conclu-
sion that the one great fault with his methods
during the preceding ten years had been the
fact that he asked for a too high first payment.
He was certain that many people wanted to
purchase a talking machine but the great draw-
back to the purchase was the large down pay-
ment he had been asking. He realized that if
he would ask for a very small first payment on
an instrument he could increase his sales
tremendously. Of course, if a small initial pay-
ment was the basis of the sale he would have
to make up in some other way. His revised
plan of selling, however, provided for this by
making the maximum length of the contract,
regardless of the amount paid at time of sale,
ten months. In other words, he did not pros-
titute his business for the sake of sales, nor did
he intend to operate on a basis where he stood
to lose by to® much leniency in the length
of contract.

"The big principle back of the new policy.”
says Mr. Ress, "is this: If a banker ean afford
to “sell’ money without a down payment. why.

I belleve the talking machine dealer ean sell
a talking machine at as low as a dollar down,
if, like the banker, he makes provlslon to get
his money wlithin a reasonable length of time.
1t is bettcr to sell on a dollar down basis and
get all of the money due in ten manths than
to sell on a 10 per cent down plan and then
pcrmit the contract to run from twelve to eight-

Joseph Ress analyzed his terri-
tory and found the solution to
a problem which is keeping
many dealers from the success
they deserve. He adopted
some of the tactics of the
banker and in twenty-six
working days following the
adoption of the new plan he
sold thirty-eight talking ma-
chines, to say nothing of a
large number of records and
other items of merchandise.

een and even twenty-four months as so many
dealers do.”
Important Changes in the Contract

While making these important changes in
his business policy, Mr. Ress also revised the
contract which he had been using in conncction
with instalment sales to make it more efficient.
In the first place, under the contract he had
been using for over ten ycars the customer
imply signed the usual chattel mortgage apree
ment, and he also placed his signature to 2
promissory note agreeing to make the payments
on a weekly, semi-monthly or monthly basis
for a period of ten months.

The new contract, however, besides being le:
ponderous in form has several advantag
Firsg this contract is made out in duplicatc
copy going to the customer. Second, and most
important, especially at the time a sale is made
the back of the original copy, which remain:
in the hands of the dealer, contains a number
of questions which are asked before the fac
of the contract is filled in. These questions in-
clude the name, age and occupation of the cn:
tomer, employer's name, employer's address, de
partment in which customer works, as well a
space for the names, addresscs and occupation
of three references. In connection with this
phase of the contract Mr. Ress says: “Under
the old contract we could not even ask for
references without using an extra sheet of paper.
As you will note the present contract has ques-
tions which the customer is compelled to an-
swer. It has been our experience that when a
prospective customer sees questions of a per-

sonal character in print he will answer them
willingly enough, but if the same questions are
asked by the dealer he will be offended.

“Herc is haw we check up on the references.
While the customer is busy selecting recards to
be delivered with the instrument just purchased
we get busy on the telephone and call up at
least onc of the names he gave as references.
If this is OK we take it for granted the cus-
tomer is responsible. A large part of our busi-
ness is with the factory workers and they usu
ally submit proof of their employment by show-
ing us their employe’s badge or card. If they
are unable to do this we simply telephone the
employer and verify their statements,

“If the customer proves to be all right the im-
portant thing ta do is to make delivery without
loss of time, otherwise the customer may suffer
a sudden change of heart regarding the pur-
chase. We use an automobile of the caupé
type. There is room in this car for the talking
machine and also the customer and we take
both to the latter’s home. This little courtesy
pleases bim or her and safeguards us.

"Anather feature of the contract provides for
sale of same to any finance company we may
select. When we do dispose of paper we do
so 10 a company which permits us to do the
collecting. This is done for several reasons;
first, we know our customers and can get the
money without offending them; second, we
make them come to the store to make their
payments and thus we have an exccllent op-
portunity of making sales of records and ac
cessories, and third, we continually build up
good wlll by this frequent contact with our
patrons. We use no colleetors for these rea-
sons.”

Analysis of Sales Under New Policy

As has been mentioned, under the new policy
sales jumped 600 per cent the first month
From May 9 to June 9, twenty-six business
days, thirty-cight talking machines of varions
kinds and one radio set were sold. These in-
eluded twenty-one portables, twelve consoles,
five uprights and onec cash sale of a radio set
for $200. The buyers included fiftcen colored
persons, nine American-born individuals, three
Greeks, two Hungarians and one each Slovak,
Jewish, Russian, Ukrainian, Welsh, German, Ital-
ian, Croatian and Polish, indicating that there
is a tremendous market for portable phono.
graphs among the foreign-bom who are pre.
vented from purchasing expensive machines by
lack of money and that it pays to find out just
who are your potential customers. It is inter
esting to note in connection with these sales
that there were four repossessions within a
month. In each case the reason for this was
that the head of the family had lost his job.
Another important factor was that in spite of
the faet that the company emphasized extreme-

(Continued on poge 16}

STARR PHONOGRAPHS
GENNETT RECORDS

epresent the Highest cAitainment in Musical Worth
P STARR PIANO COMPANY

Established 1872

Richmond. Indiana
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New—MODEL TWENTY—O0une Dial

Dealers, here is the latest addition to the Kennedy line—the new Model Twenty. It
Is a one-dial, S-tube radio-frequency unit, combining extreme simplicity with accurate
tuning of all radio-frequency stages. .

The single dial is a special Kennedy development and is so arranged that all stations
are uniformly distributed from one end of the scale to the other. It is 5-in. in diam-
eter, and has a positive vernier control. Widely spaced graduations assure easy read-
ing of the dial scale. Two auxiliary control knobs are provided—the slight movement
of one compensates for antenna tuning, while the other regulates volume. Model
Twenty operates satisfactorily on an indoor aerial.

The cabinet is of mahogany, furnished with a beautiful satin finish. Panel slopes at
the convenient Kennedy angle dial markings and engravings are in gold—exposed
metal parts in permanent dull black.

Adding Greater Value to the
Kennedy Protective Dealer Franchise

The new Model Twenty adds still greater at a moderate price, and gives every
value to the Kennedy Protective Dealer present and prospective Kennedy dealer
Franchise. - It rounds out the Kennedy a real incentive to get back of Kennedy
line, affords recognized Kennedy quality receivers.

The Kennedy Line for 1925-26

The additions of Model Twenty and the new Kennedy Royal Sixteen (a 5-tube up-
right cabinet model with built-in reproducing unit and tone chamber) offer you real
profit-making possibilities——plus the insurance of a permanent, growing business that
the Kennedy Protective Dealer Franchise extends to you.

Write today for full particulars.

KENINEDY

The Royalty | 5] oF Radio

K

Colin B, Kennedy Corporation,

2018 Locust Street, St. Louis, Mo. complete Kennedy line.

You may send particulan of the Kennedy Protective Dealer Franchise and full information on the
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Richmond Dealer Cashes in on Canvassmg

How Sixty Per Cent of Walter B. Fulghum's Business Is Secured
by Canvassing—Use of Phone Helps—Told by Arthur D. Young

In spite of the fact that many dcalers con-
sider canvassing ineffective as a metliod of talk-
ing machine sales promiotion there are some live
dealers who find ontside sales work the basis
of their success. Of course, the retailer whose
storc is jocated in a large city on a busy strect
naturally gets a large part of his business be-
cause of location. On the other hand dealers
in smaller communities face an entirely differ-
ent problem. If this type of dealer were to
depend on passers-by and chance sales he would
not be in business very long. Canvassing is
the answer. Good outside salesmen working
along carefully planned lines arc the backbone
of the business.

How Fulghum Wins by Canvassing

How a dealer in a sinall ¢ity can build volume
business in this manner is concretely illustrat-
ed by the accomplishment of the Walter B.
Fulghum store in Richmond, Ind, a town of
about 20,000 population Sixty per cent of thc
business at the Walter B. Fulghum store is
won as a result of personal campaigns. With-
in the last three years the company has been
able to boost its sales 25 per cent by a system
of regularly conducted personal campaigns,

"Though we have a corner location on Maln
street and trim eye-arresting windows,” ex-
plains Walter B, Fulghum, “we find that 60 per
cent of our business is done as a result of
personal campaigns. I kecp three inen on the
road all the time. They cover a trading radius
of hfty miles. Personally I am out every morn-
ing handling the hard customers which my
salesmen were unable to erack.

Daily "Canvassing” by Phone

“\Ve lhave a mailing list of 5000 made up of
members of the golf clubs, city clubs, autoino-
bile lists, and covering sevcral small towns. A
girl has a special telephone book in which is
tippcd off the names of prospects. She calls
np at least twenty persons cvery day and on
rainy days when she knows that the folks are
shc phones as many as fifty.

"How doecs she approach the customer? She
just says, "I am Miss Wetzel from the Fulghum

storc. Sonmicone lhas given us your name for
our mailing list. \We'll be glad to mail you our
supplemnents if you do not reccive these from
another storc. If you'rv dowutown 1'll be glad
to have vou drop in. Ask for Miss Wetzel
Have vou a ntachine?’

“I§ the reply is no, of course, she is a pros-
pect. If she has an old machine, we try to
interest hier in A mew one; and she is a pros-
pert for records. This is one way in which we
obtain prospects. Jn most cases we get themn
through our salesmen wlho make daily reports
of their activities or thrdugh customers whom
we have sold alrcady.”

Direct Mail and Personal Follow-up

Mr. Fulghum explained that as soon as a
prospect is on his list a letter is forwarded
to her. Here is a prospect letter:

Dear Mrs. Regord:

Now (hat Sirin here and you will scon have your
Spring house cleaning dong, you will want 3 new piece
of furilure in sonr home. Whal would be more ap-
propriate tham rola, which not only adds 1o your
furwishings bur brings so much bappiness as well

If you have children yuu cannul do more for them in
a musical way, as lhey can gel a complele kuowiedse
of musie Idrough it. Conic in e our siore and let us
show you Ihe world-famous Vicirola. Prices range from
$5 ta 480,

Soliciting your palromage, we are

Yours 1ruly,

The letter is followed by a personal call, and

if the person has evinced a definite intercst in

"that before a salesman goes arannd to deinon-
strate wc give the custonter a eredil scrutiny.
This we do by means of the latest tax return:
and the local credit men's ussoclation. L'his is
iniportant, Last year we charged off anly hve
dollars on our books for the music department.

“Girls are more efficicnt in this department

than men. We have a girl who has Leen witl
us for nine years and knows fully 75 per cent
of the pcople personally in town. We have a
plan whereby our employes may buy stock in

the company and thus become vilally associated
with its welfare. This has helped us Luild up
a staff of loyal workers, with the right incen-
tive in sales work.”

Ress Speeded Sales 600
Per Cent in a Month

(Continued from page 14)
ly low down payments the average first pay
ment was $13.02 and a fraction. Thls, in connec-
tion with the fact that no contract runs for
a longer period than ten months, shows an
extremely healthy condition. The gross volume
of business for the month was $3,492.50; down
paymients totaled $508.00, leaving a balance of
$2,503.50 to be collected within ten months.
Handhing the Right Kind of Records
B Y town has a large forcign-born

A machine arrangement is made to d t

that very evening.
Evening Demonstrations Prove Best

“Qur salesmen,” declared Mr. Fulghuin, “do
not take machines with them. Above all, they
are not ramming anything down people’s throat.
We chose the evening for demonstration, be
cause at that time the whole family is there
to enjoy the music, and there is the possibility
of a neighbor dropping in who may cventually
becarne another prospect. A dozen or morc

records are brought to the home, and a little
of everything is played.
family decide.

Check Up on Prospect’s Credit Standing
Fulghum,

The tastes of the

"'l forgot to tell you,” added Mr.

Can the needles you sell successfully pass these tests?

ooves 1.

1 Do your needles ft the record
les dol

actiy? OKeh and Tructone Nee

2 D your ncedies show uniform Itng_lh! and

per fect yl:ymg points?  OKeb and uet

}\ud les do!

3 Undcr pressure, a good mcedle breaks and
poor one bends.  OKch and Truetone

Reddles snay right in 1wal

4 Vo your needles
ulm play g poinis®

udl:s dol

sbow a smoolh surface aod
OKeh and Truclune

5 Arc sour needles highly polished, with the
perfect playing poinis still retained? OKeb
and Truelonc Necdles arct

Broken, do your needies sbow a jagged break
and dloseknit, cven geain? OKeh and True-
1one Needles dol

7 Uniler the sclecusconc, du yonr needles s
the hardness of steel that all good neeiles

#ousl have? Okeh and Truelone Needles do!

ORch ... Tigtone, Needles

Products of the
GENERAL PHONOGRAPH CORPORATION

25 West 45th Street

OTTO HEINEMAN, President

New York, N Y,

8
population the Ress Music Store features
foreign records in a big way. The stock ranges
Letween 15000 and 20,000 discs, including Co-
lumbla, Vietor, Okel, Odcon, and Paramount
records in all languages. A complete stock of
so-called American records is always on hand.
In addition the complcte forcign record cata-
logs in the following languages are featured:
Arabic-Syrian, Armenian, Anstrian, Bulgarian,
Croatian, Finnish, German, Greek, Hawaifan,
Hebrew-Jewish, Hungarian, [talian, Lithuanian,
Polish, Roumanian, Russian, Ruthenian, Serbian,
Slavish-Slovak, Krainer-Slovene, Scandinavian,
Swiss, Swedish, Turkish, Ukrainian, Welsh,
Also the partial catalogs of Boheinian, French,
Mexican and Spanish records are handled.
Profiting by Service

Mr. Ress believes in service. He has found
it a paving investinent. Onc of his many clever
service stunts consists of repairs of all kinds
He maintains an expert service man who is
supplied with unique cards. These cards are
twice as loug as the average business card,
about six inches. On onc half of the card is
the name and address of the store, as well as
a list of the lines handled. The other half of
the card, which is to be torn off and returned
to the store, is really a record of service work
done. On this is space for the naine, street

b city and nationality of the b
Below thls is space for remarks in which is
cntered a brief description of the work done,
together with charge for same.

Quick delivery, as has been mentioned be-
fore, is also a fcature of Ress scrvice which
has made many fricnds for the stare, especially
that feature which provides for the transporta-
tion for the customer to his or her home.

Under the new policy alsa a persistent ad-
vertising campaign is carried on in all of the
foreign language uewspapers as well as the
English dailies. This is bringing in a eonstant
stream of people and it is keeping the namne of
the establishment before all nationalitics. Win.
dow displays featurc pricc as much as anything
else, for the reason lhat price is the determining
factor in the majority of sales made by the
Ress Music Store. The _nalysis made by Mr.
Ress before e ehanged his policy convineed
him of the importanee of price,
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The new
Brandes line

Brandes Audio
Transformer

Brandes Cabinet Speaker
Brandes Speaker, Type H

Brandes Phonograph
Attachment

And these
0ld friends

Adjustable Table-Talker
Superior Matched Tone
Headsets

Navy Matched Tone
Headsets

-

Watch for the New Re-
ceiving Sets With

“Acoustics
by Brandes”

Brandes announce

a broader line
7

acoustics. The high quality of its products has given

the company an acknowledged standing throughout
the radio world. Its laboratories have been constantly
striving to improve the audio circuit of the radio receiv-
ing set, which circuit, in the final analysis, determines
the quality of the reception. It now gives us much
pleasure to announce several important additions to our
line.

: SINCE 1908, Brandes has been specializing in radio

An audio transformer of outstanding merit.

A large horn type speaker of unusual
quality and beauty which we believe will
be accepted as the standard of comparison.

A cabinet speaker of harmonious design that
will not only satisfy the most aesthetic taste
but will give a performance equal to that
of the best horn type speaker.

For those who prefer to use the horn of
their phonograph, the unit of the cabinet
speaker will be available as a phonograph
attachment, suitably encased for this appli-
cation.

Brandes has always set for itself a high standard of
distribution policy, constantly endeavoring to make its
jobber-dealer franchise more valuable.

This policy will be continued and every effort will be
made to improve conditions by carefully selecting dis-
tributors and by controlling production so that the latter
keeps pace with, rather than runs ahead of the demand.

The new Brandes price list will be issued as of August
1, 1925, and the Brandes jobbers will be protected there-
after against any price reduction made effective prior

to July 1, 1926.
M/a//)‘vw//bi

Vice-Piesident.

Brandes

Experts in Radio Acoustics
: oSince 1908

|
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Open a Erect Factory
Branch in New York City

Neufeldt & Kuhnke, Manufacturers of N & K
Radio Products, Will Conduet Business in
Unftted States, Its Possessions, Mexico, Can.
ada and Cuba—]. B. Price Is Sales and Ad.
vertising Manager of the Company

Owing to the rapid growth of its Awerican
business, Neufeldt & Kubnke, manufucturers of
the well-known N & K radio products, have fouml
it necessary to opem a direct factory branch in
New York, and this branch will conduct the
business in the United States awd its posses-
sions, Mexico, Canada and Cuba. For scveral
years past the intcrests of Neufeldt & Kuhnke
hiave been handled by the Th. Goldschmidt

J. B. Price
Corporation, 15 William street, New York,
which has been the solc distributor of N & K
products and which attained exceptional success
in the introduction of these products to the
American”trade.

In addition to several new radio items which
Neufeldt & Kuhnke arc placing on the American
market as well as in the other countries served
from the American branch, it is the firm’s in-
tention to expand also on other technical de-
vices which it manufactures. The sales and ex-
ecutive offices will remain for the present at
15 William street, with a stock and warehouse,
as well as an assembling plant at 46 E. Houston
street. Equipment has already been installed
at the assembling plant for the purpose of test-
ing, inspecting and assembling the products as
well as an experimental department for further
development work.

F. O. Willhofft, formerly secretary and treas-
urer of the Th. Goldschmidt Corp., has joined
the Neufeldt & Kuhnke forces. Mr. Willhofft,
who is a consulting mechanical and electrical
enginecr, is a graduate of Columbia University
and for thirteen years was Professor of Me-
chanical Engincering at Queens University, Can-

uda and Columbia University, New York. He
is 3 nember of the American Socicty of Me-
chanical Engincers and an associate in the Ameri.
can lnstitute of Electrieal Engineers and the
Institute of Radio Engiucers. All testing, ex
peritnenting and cverything pertaining to the
technical end of the busincss will be under the
dircet supervision of Mr. Willhofft, who has
spent " many ycars in the study and practice
of radio cngineering. Aided by capable me.
chanics, Mr. Willhofft will be in a splendid posi-
tion to perfect products which can be mier-
chandiscd to the trade with complete assurance
as to their dependability

J. B. Price, who hus officiated as sales and
advertising munager of the radio division of the
Th. Goldschmidt Corp., has also joined the N
& K forces, occupying the same position that
Iie had heretofore. Mr. Price played a wvery
important part in popularizing N & K products
last scason, placing them in the hands of the
leading jobbers throughout the United States,
Canada and Mexico.

Onc of a serics of new N & K loud speakers
is now ready for the market, and is illustrated
in another scetion of this issue of The World.
Although this speaker is only ninc inches high
and six and onc-half inches square, it is capable
of produclng a tonal volume and quality that

Lower Court Ruling Upheld
in Victor-Brunswick Suits
Decision of District Court Holding Bath Joha.

son and Browning Patents Invalid Affirmed
by U. S. Circuit Court of Appeals

PurapeipriA, Pa, July 6~The United States
Circuit Court of Appecals in this city to-day
afirmed the findings of the Federal District
Court of Delaware, in an action brought by the
Victor Talking Machine Co. against the Bruns.
wick-Balke-Collender Co. for alleged interfer
ence with the Johnson Patent No. 946,442 cov-
ering in substance adjustable doors mounted at
the delivery end of the amplifier or enclosed
horn of a talking machine, and praying that
Claim | of the Browning Patent No. 1,402,738
covering amplifying means for talking machines
be adjudicated void, inoperative, and invalid.

The Circuft Court of Appeals also upheld the
lower court in its finding in a counter-suit
brought by the Brunswick-Balke-Collender Co.
against the Victor Co. to restrain the latter
company from alleged infringement of the
Browning patent.

The original suit was filed by the Victor Cao
in the United States District Court in Wilming
ton, Del, on Fcbruary 1, 1922, following the
granting of a patent covering amplifying means
for talking machines to John Bailey Browning.
The lower court held that the patent owned by
the Vietor Co. was invalid because E. R. John-
son, who claimed to be the inventor, had ap-
parently acquired his knowledge for a1 con-
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ompares very favorably with crs  very
much larger. This speaker eontair Neufeldt
& Kubnke imported loud speaker unit which

adjustable, and the constructi of which is

a part n L 0
n a chat with The Woerld, Price, who
not only well known In the try,
but who spent a number of years in the plone
graph industry, comnicnted as follows rega:

ind

ing N & K sales plans: "We have completed
all details for a wev will e
able the jobbers handli & K

make real profits.

crowd the various s ol

will rea

in ory
features of ous ecti
plans for practical dealer service that wil be
con: e andl oo X ]

the lcading jobber Ir
a it

pa vlierciy

nes of our jobbers will

being augmented and we welcome the sugge
tions of onr jobbers to make our sales and mer
lans cticabl d ductive."

p

n a design by Browning. he
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L. E. Gehman Buys Carloyd
Radio & Electric Company

New Owner Will Operate Under Hazeltine
Patents With Headquarters in Newark, N, J.

L. E. Geliman, a well-known radio cngineer
of New Brunswick, } has purchased the
Carloyd Radio & Elcetric Co., former manu-
facturer of the Malone-Leinmon neutrodyne
radio recciver. Under the new ownership the
company will continue to opcrate under the
Hazeltine patents and will manufacture neutro-
dyne reccivers The name Malone-Lemmon,
however, will be discontinued.

Mr. Geliman has operated an experimental
laboratory at 390 South Eleventh strect, New-
ark, N. J., and for the present the aetivitics of
the Carloyd Radio & Electric Co. will be car-
ried on from that address. Arrangements are
now under way for the closing of a lcase for
enlarged factory spacc in Newark, N. J. Ma-
chinery and other cquipment for the new quar-
ters have alrcady leen purchased and an an-
nouncement will be made shortly of the new
home and plans for the scason.

NEW PORTABLE ALBUM

National Record Albums
% Good Albums

Nationally known because they

give real satisfaction.

They require less selling effort.
Made to contain all makes of
disc records including Edison.

Write for our list of 1925

styles and prices

NATIONAL PUBLISHING CO., 238 5. American $t., PHILADELPHIA, PA.

THE PERFECT PLAN
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Columbia means business.

Vice-President and General Sales Maosager
Columbia Phonogruph Company

COLUMBIA PHONOGRATH COMPANY, 1819 Brondwny, New York
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No matter who sold that
family their phonograph—

No matter what name or
trademark is inside the hid
of 1t—

If 1t 1s not consuming
records regularly, it can
be made to.

Appetite—that’s all it needs.

And the Columbia 4800-
voice Associated Glee
Club Metropolitan Opera
House Record (50013D)
1s a tonic that will make
any phonograph open up
and demand nourishment.

Then the Masterworks
Complete Symphonies—
one after the other.

Good people, good cus-
tomers, good money!

COLUMPBIA PHONOGRAPH COMPANY, 1819 Broadway, NEW YORK
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Adeste Fideles
ASSOCIATED GLEE CLURS OF AMERICA
{850 WMale Voicts)
Augmented by the audience of 4000 vaices
at Metropaliten Operd House, M. Y.

500(3-0 1581661
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COLUMBIA

MODEL 580 MODEL 570 ) MODEL 55¢
$350 250 $200

$300

MODEL 240
§75

MODEL 540 MODEL 530 MODEL 520 I MODEL 140
$175 $150 $125 $50

Write the Columbia branch or dis-
tributor in your territory for full in-
formation on the new Columbia line
ATLANTA, GA, 56! WHITEHALL STREET

NEW ORLEANS, LA, 519 CANAL STREET

BOSTON, MASS., 1000 WASHINGTON STREET
CHICAGO, ILL., 430-40 S. WABASH AVENUE
CLEVELAND, OHIO, 1225 E. EIGHTEEKTH STREET

| . CINCINNATI, OHIO, ROOM €, 222 W. FOURTH STREET
DALLAS, TEXAS, 2000 NORTH LAMAR STREET
MODEL 460 MODEL 450 MODEL 440 KANSAS CITY, MO, X06 WYANDOTTE STREET
$200 8175 8150

§T. LOUIS, MO., 1213 PINE STREET
LOS ANGELES, CAL., 809 S. LOS ANGELES STREET
NEW YORK CITY, 121 W. TWENTIETH STREET

. PHILADELPHIA, PA, # N. SIXTH STREET
PITTSBURGH, PA, 62 DUQUESNE WAY
SAN FRANCISCO, CAL, M5 BRYANT STREET
BUFFALO, N. Y., 760 MAIN STREET
DETROIT, MICH, 43% E. FORT STREET
MINNEAPOLIS, MINN. 18 N. THIRD STREET
SEATTLE, WASH, 1 WESTERN AVENUE
COLUMBIA WHOLESALERS,
205 W. CAMDEN STREET, BAL‘HMORE, MD,
TAMPA HARDWARE €O, TAMPA, FLA,
COLUMBIA STORES CO.
1635 GLENARM AVENUE, DENVER, €OLO.
a2 s W nmn.s SALT LAKE CITY, UTAH
W. W. KIMBALL €O,
WABASH AVENUE' 'AND EAST JACKSON BLVD,
CHICAGO, ILL.
COLUMBIY PHONOGIAT'IL O,
> 22 West Front Bireot
COLLMBIL FHONOGRATU COMIANA,
IN1D Brondway N

MODEL 420 MOBDEL 340 MODEL 430
$100 £120 $125
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Makmg Radio Service a Force for Profits

Limiting Free Service Calls Is One Way of Avoiding Loss of
Trade and Killing Profits—How Dealers Are Solving the Problem

It was ouly
machine trade
regarding the
The talking m

a few years ago m the talking
that w ad and Leard much
value and wisdom of service.
: bine dealer was told that it
was in renderiy ryvice to his custoiners that
he would be able to bujld up u strong aund
profitable following and (he practic

of the
theory proved that it was corrcet. Dcmonslnﬂug
the new records in the customer's home, call

ing his attentlon to new selections, seeing to
it that the machine was in proper operating
condition, providing uceurate facilities i the
store for privatc demoustration, all these camne
under the hiead of service and were responsible
ior placing the business of manmy dealers on a
sound profitable basis.

Nowadays with the radio in the field and
handled by a great majority of talking machinc
dualers, to refer to the value of service means to
refer to a very ticklish, annoying and at times
expensive matter. More than one dealer has
handled a surprisingly large volume of business
in radio reecivers, has installed them to the
satisfaction of customers and has kept his stock
down to a point where it represented profit-
able turnover instcad of tied-up capital, and
yet at the end of a given period has found
the net profit exceedingly slim, or more likely
has fouud red figures in his ledger.

A Vhal Problem

There are, of course, many probleins conncet-
ed with the merchandising of radio that arc
new and could not ordinarily be foresecn.
These probiems for thc most pam are being
ironed out gradually but successfnlly. How-
ever, there still sticks out that great problem
of service, and the ways and means for serv-
icing radio on a basis that will cnable the dcal-
er to keep costs down to a minimum and real-
ize a proper profit, whilc at the same time
keeping his customers satisfied.

In The World at various times there have
been offcred practical suggestions on the ques
tion of scrvicing radio, most of the sugges
tions being the outgrowth of actual and success-
ful cxpericnces of dealers who have met the
problem and have evolved plans that have

scrved in practice to alleviate trouble cven
though they may not entirely eliminate them.

Only recently there was told the story of
how Loeser & Co., Brooklyn, limit scrvice to
the free installation of the receiver and charge
for any Service rendered after the customer
lias accepted the set as operating satisfactorily
in his own hame. It appears that a great ma-
jority of dealers have adopted the plan of con-

The dealer who goes to ex-
travagant lengths to give
service to radio customers in
an attempt to keep up with
competition has adopted a
dangerous policy. Set a limit
on service and make sure that
your radio sales are being
made on a basis of profit.
The policy of three free serv-
ice calls and a charge for each
call thereafter is proving
satisfactory and profitable. . .

fining the service to the original installation,
although any such rulc must be elastic enough
to provide for adjustments and perhaps rein-
spection when the customer claims that the re-
cciver itself and noi the accessory is proving
unsatisfactary.
Metting Service Competition

In centees where Strong competition is the
rule, it is soinetimes found difficult to have free
service end with the snstallation, particularly
where various concerns stipulate frec service
for given periods of time ranging from thirty
days to six months. Whether or nat they in-
corporate in the original price a sufficient
amount to allow for such service, the fact re-
mains that in dealing with certain prospects
the dealer is faced with the question of meeting

HARD

LID SUPPORTS
CATCHES
CONTINUOUS HINGES

for

RADIO and PHONOGRAPH CABINETS

NEEDLE CUPS

WEBER-KNAPP CO.

JAMESTOWN, N. Y.

WARE

BULLET CATCHES
STOP HINGES
INVISIBLE HINGES

such scervice competition or facing the prospeer
of losing the sale.

If he is strong-willed he can take the deeided
stand that rules are rulcs and that the cus-
tomer must either be satisfied with free in-
stallatlon or buy elsewhere. Unfortunately not
all dealers have the courage to stick to rules
when there is a chance that the sale will walk
out.

In Milwaukee, for instance, as in every other
large city there are about as many different
servicing plans in effect as there are dealers,
and free service for short or long perods is
the rule rather than the exception. A depart-
ment slore organization operating three stores
in that city, cach with a radio departinent, felt
that it was under 1 double obligation to keep
customers satisficd. First, as a means of build-
ing up and maintaining radio business, and sec-
ondly, as a necessity in preserving the good will
of customers for the storc proper in its vari-
ous other depaniments.

The manager in charge considered that the
chopping off of free scrvice with the first In.
stallation of a receiver would not meet the situa-
tion and after several confercnces it was de-
cided that the free service period be limited 10
thirty days after installation on the assumption
that trouble through incorrect battery hookups
and improper operation through lack of knowl.
edge would most likely develop during the
initial period. Even in this offer of thirty days
of free service it was stipulated that accessoriex
that must be replaced for any reason or other
would be charged for at current list prices, only
the labor itself being {ree.

Three Frec Service Calls Prove Effcctive

Actual experience proved that even with free
scrvice limited to thirty days, the servicing
problem could prove a real burden for the rea
son that during that period some owners would
have the scrvice main out to their homes three
or four times each week. As a final solution,
thercfare, the departments decided upon a limit
of three free service calls ta be made within
the first thirty days after the ontfit was in-
stalled.

After the free scrviee period the time of the
service man is charged for at the rate of $1.50¢
per honr with $1.50 as the minimum charge,
and even where it develops that the only
trouble lics in run-down B batteries, for in-
stance, the minimum service charge of $1.50 is
made for the information, plus the charge for
the battcries if installed by the serviec man.
1t is found that this practice has a most stimu-
lating cffect on the sale of volt-meters.

Some day the service problem in the radin
trade will be solved to the satisfaction of all
concerned just as the other problems have been,
or are being solved, but the closer the dealer
“trims his sails” in thie matter of free service,
the inore likely is he to realize a profit.

C. A. Canelli Opens Fine
Music Store in Wallingford

Charles A. Canelli of Wallingford, Conn.,
reeently held the opening of his exclusive music
shop This is the only exclusive music shop
in town and from the crowds that visited the
store on the opening day this new store bids
fair to become the music center of the com-
munity. Everything pertaining to music is
found here, from masical instruments, phono-
graphs, rccords, radio, sheet music to pianos.
Mr. Canclli will operate the canvassing plan
with two outside salesmen and back this idea
up with newspaper adventising.
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“Business Platform” Kills Sales Lethargy
The Music & Radio Shop, Meadbville, Pa., Has Discovered Several
Ways of Keeping the Sales Volume Up During the Summer Months

Do you follow a definite plan in an effort
to bring up the Suinmer sales yolume? Lewis
G. Duvall, proprivtor of the Musie & Radio
Shop, Meadville, Pa, does, and he believes it
is the solution of the “Suminer dullness” com-
plaint. Bricfly, Mr. Duvall's busiuess platform
for sceuring business during the Summer is
as follows:

“Make arrangements for residence recitals
both for the talking machine and radio, with-
out any obligation or ¢ost to your prospect.

"Give concerts at centers of social afairs

“Make arrangements with factories to give
short moon-hour concerts.

"luterest the parents by getting them inter
ested in a talking machine or radio, as these
instruments are entertainers and educators, and
will help to keep the children at home in the
evenings,

"Get after the Summer visitors, especially if
you have a Summer vacation resort ncarby.
Canvass these people and you will be surprised
how many you can land for a talking machine
or radio set.

"The Summer is a great time to make a can-
viss of the farmers. Every farmer is a poten-
tial buyer of a talking machine or radio. Take
along a blank address book on these canvass-
ing campaigns and jot down the names and
addresses of all prospective customers. With
this information in hand the main thing is the
follow-up. Keep cverlastingly after these pros-
pects until you or semeonc else has sold them.
Always be cheerful whether you close the deal
or not.”

Getting Back to Fundameatals

Mr. Duvail's plan of securing business is not
new but it does get results, according to that
enterprising merchant. It also illustrates the
important point that the methods which were
employed in the early days of the talking ma-
chine are just as effective to-day. In the ever-
lasting scarch for somcthing new to spring on
the public in the way of sales promotion ideas
with the object, of course, of creating sales
some of the old basic and sound ideas are often
lost sight of. These are days of competjtion
and the dealer must fight for every sale. This
means that every avenue of making sales must
be utilized, otherwise profits will be conspicu-
ous by their absence,

Arranging Residence Recitals

Reeitals in homes liave been found by Mr.
Duvali a most successful way of creating in-
terest in talking machines, radio and last but
not least the latest record releases. In this
conncction Mr. Duvall says: "I arrange these

recitals by calling on the person in whose liome
1 would like to stage the affair. ¥ do not beai
about the bush; on the contrary, T niake clear
at ouce the purpose of miy visit and explain that
there will be absolately no abligation on he
part of the customer or prospeet and also that
there will be no expense. In fact, I simply tell
them what I want to do and how I would like
te do it. Next I lave them invite all their

Residence recitals, noon-hour
concerts, working the vacation
resorts and the farm districts,
and interesting parents are a
few of the methods of selling
talking machines in the Sum-
mer which Lewis G. Duvall
has found successful. In the
accompanying article this live
merchant describes in detail
just how he puts his various
plans in operation. . . .

friends to the recital. After the cntcrtainment
I give cacl one in attendance a printed form
card 1o sign. Ju addition to space for the
signature there is space for comnment regard.
ing the recital, also space for remarks regard
ing their interest in a talking machine or radio
set. The nuinber of prospects I secure in this
way is surprising.
Concerts at Social Affairs

"1 watchb the papers each day for advauce
uotices of social affairs, and immediately get
touch with the committee or the ones who are
at the head or are responsibie for the entertain-
ment. I make them an offer to furnish the en-
tertaininent without charge, supplying either a
talking machine or radio set for this purpose, as
desired.  Here again I make use of the cards
mentioned above. I never have experienced
any trouble in getting in on these eutertain-
ments and social affairs.

Factory Coacerts

"As to the factories for a noon-hour concert,
it is necessary to secure the permission of the
superintendent.  In the majority of cases this
represents no great diffieulty. Ome point which
must be observed, however, is that the conecerts
be brought ta a close a few minutes before the
end of the noon hour. In some factories I have
found it possible to distribute the cards to fill

in, but not all of them. The prospects secured
in this way I have found excellent, especially
from the credit standpoint.
The Card to Be Filled in

"A few words about the cards which the
propeets arc asked te fill in and sign will not
be amiss. I have fonnd that the best form is a
printed card with questions wlich can be an-
swered ‘ves’ or 'no.” This makes it easy for
the recipicnt ta All it in and the dealer has a
far greater chance of Sccuring the information
he desires

Sclling Summer Visitors and Farmers

The two remaining planks in Mr. Duvall’s
sales promotion platform, namely, sciling Snim-
mer visilors and farmers, offer a field for sales
work which is limited only by the ambitions
and encrgy of the dealer and bis salesmen. Jf
there are one or more Summer resorts nearby
the dealer can, of course, solicit business direct
that is by visiting the owners of the es,
hotels, boarding houses, camps and also owners
of boats and eances. If the dealer is not loc
ed near cnough to make a direct bid for (his
business he can and should try to sell the peo.
ple of his community the idea of a talking ni
chine or radio set, espeecially one of the mant
fine portables now on the market, before they
gO away for the Summer or on vacation. As
far as the farmer is concerned, why, the best
way to reach that individual is either throngh
advertising or canvassing. Both have been
found successful and the two methods enws-
bined can not be beat as a business getter dn
ing the Summer.

Brunswick-_Radiola for
Mr. and Mrs. Edsel Ford

The Acolian Co, New York, reported re-
cently the sale of a Brunswick Radiola style 60
to Mr. and Mrs. Edsel Ford, of the Ford famn-
ily, at Detroit, for use in their Summer home in
Maine. The members of the Ford family are
keenly interested in music and the sclection of
the Brunswick Radiola was a source of delight
to the Acolian Co.'s sales department.

Increase Capital Stock
The Dalrymple-Whitney Radio Corp., New
York City, distributor of Music Master prod
ucts, including the Music Master Ware scls
recently increased its preferred stock from 500
to 2,000 shares at fifty dellars per share. The
common stock remains unchanged.

Wuebben

They are manufactured on methods of construc-
tion which are protected by the Patent Laws.
It 1s impossible for the records to drop out.

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW. 68

Record Albums

are indestructible
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ﬁ;dy Chart §mplit£s Computation
of Gross Profits and the Selling Price

W. F. Schaphorst, the Inventor of the Chart, Describes How It May Be Used to Determine the
Gross Profit and Selling Price Without Wasting Valuable Time in Calculation

Here is a handy chart for quickly computing
gross prefit. It may also be used to dctermine
what the selling price should be afier having
decided upon the gross profit wantcd.

Many dealers are of the opinion that when
they buy an article for §5.00 and sell it for
$10.00 they make a profit of 100 per ccnt.  That,
however, is incorrect because profits should be
based on the selling pricc and not on the cost
The gross profit is therefore 50 per cent and
not 100 per cent.

To determine the gross profit, find the cost
in column A and the sclling price in column B.
Run a straight line through those two prices
and the intersection with column C gives the
gross profit. Thus, in this chart the dotted line
shows 1hat if the cost is $5.00 and the selling
price $10.00, the gross profit is 50 per cent.

Inversely, the chart may be uscd to dcter-
mine the selling pricc. Thus, if the cost is
$5.00 and if it is decided to make a gross profit
of 50 per cent, connect the gross profit, column
€, with 1the cost column A, and the intcrsection
with column B gives 1the selling price as $10.00.

As will be noted, this chart is reduccd to the
uimost simplicity. No calculation whatever is
required.

The range of the ehart is great enough to
take care of almost any problem. By simply
adding ciphers 10 the figurcs in columns A and
B the chart will take care of almost any amouni
Thus, if the cost were $50.00 instead of $5.00,
and the selling price $100 instead of $10, the
saime dotted line as shown on this chart would
give the gross profit as 50 per cent. If the cost
were $500 and the selling price $1,000, the samc
dotied line would give the result as 50 per cent

gross profit. It must be remembercd, however,
that the same number of cipliers must be added
in both calumns A and B. Thus, if one cipher
is added to column A, only one cipher can be
added to column B,

1f it is desired to compute the gross profil
1] “+$1 -TO‘Z-
T ‘] +10%
Tiz +20%
[
F R Y é"5°7e
[ o
7) s 'l 9,
r40
Sles gotes gyt
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4310~
~A$5 ¢
+4o §i5 {60¥,
47 +420 |
+38
49
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COPYRIGAT. 1325, BY W.FSCNAFRORAT, REAARM. 5.u.

The Handy Chart for Retailers
“longhand” it may bc done in this way: Sub-
tract the cost from the selling price and divide
by the sclling price.

JuLy 15, 1925

To compute sclliug pgice, kuowing the cost
and having decided upon the gross profit, pro
ceed in this way: Subtract the gross profit from
100 per ceut and divide the remainder into the
cost. The resull is the selling price. For ex
ample, if the gross profit is to be 60 per cent
and if the cost is $4.00 we have: 100 per cent
minus 60 per cent equzls 40 per cent; $4.00 divi
ded by 40 per cent equal $10.00. herefore, the
selling price should be $10.00. Tt will be found
that this eliccks corrcctly with the chart.

L. R. Donchue Co. Is
Organized in Perth Amboy

New $200,000 Concern Formed to Take Over
Sale Rights of Adapto Radio Cabinets Made
by the L. R. Donehue Lumber Co.

The L. R. Donchue Co., Perth Amboy, N. J.,
has been organized with a capitalization of
$200,000 to take over the sales rights of Adapto
radio cabinets manufacturcd by the L. R. Don-
chue Lumber Co., New Albany, Ind.

L. R Donehuc, president of the L. R. Don-
ehue Lumber Co,, and desiguer of the Adaplo
cabinct, is president of the new selling company
and will head both organizations. P, A, Warc
has becn made salcs manager of the Adapto d;

ision of tlic lumber company and gevera! ma
ager of the L. R. Donehuc Co. The offices of
the two companies are idcmtical and the selling
company was formed for the purpose of extend-
ing the scopc of the Adapte cabinct busincss.
Under the ncw arrangement Mr. Donehuc will
have available more time for production prob-
lems, particularly those rclating to bringing ont
Adapto modcls to mect changing conditions

Mr. Ware aunounces the appoiutment of the
Technical Export Corp., of 248 Wesi Forty-
ninth street, New York City, as cxport repre-
sentatives of the L R. Donchuc Co., covering
all foreign trade with the exception of Canada.

CONTINENTAL

“"New Yorks Leading Radio House”

>

THE SYMBOL OF SERVICE

Phonograph dcalers one and all—demand a standard line of
stock and honest dealer service.
to offer new and old dealers.

Distributors!for
YEAR.

We handle the popular Radiolas—a most comprehensive
linc of radio receivers. There’s a Radiola for everybody,
every place and every price. Let your customers choose the

Let usfill your orders

sets and we will keep your stock up to date.

Write for dealer prices and discounts, also our monthly
house organ, the Continental News.

up-to-date radio receivers and happenings.

Wholesale only

That’s just what we have
EVERY DAY IN THE

It tells all about the

Radiola 24

CONTINENTAL RADIO & ELECTRIC CORPN.

Fifteen Warren Street

New York, U. S. A.

21104




Jury 15, 1925

THE TALKING MACHINE WORLD 23

—_— = ———

Radiola 24, sulicase model with
builtin loudspeaker. With six Ra
diotrons UV.199 . $195

Are you

Radiola 26, with its extra bar

tery cabinet for home use. Wal.

nut finish. loudspeaker buili-4n.

With six Radiotrons UV.199
$225

selling this man?

Thousands everywhere are eager to buy
a Portable Radiola Super-Heterodyne

Thousands will buy—if you will sell. With
the popularity and the performance-fame
of the Radiola “Super-Het,” sales are easy
enough—if you go after them. With two
completely portable models of the “Super-
Het"—with strong backing of advertising
for them—and train loads—highway-fulls
—of people going off to sea and mountain,
there's big summer business right now for
the man who knows it is there and goes
out to get it.

Radio Corporation of America

| Chicago New York San Frncisco
@Ra diola
e AN RCA PRODUCT

O
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Profit Winning Sales Wrinkles
Clever Application of the “Motion in the Window" Principle to Attract the Attention of Pass-

ers.by—Semi-weekly Meetings for Record Salss People—Clever Form for Recording Instal
ment Payments—A Money-making Portable Display Idea—Unusual Sales Contest

Motion in the window is bound to attract
attention to the products displayed. Landay
Rros., realizing this, have installed some very
unnswal windows dnring the past month. In
the fine window of the new Sixth avenue and
Forty.sccond street warcroomns, New York City,
Ludwig drums and traps arc given prominence
by neans of a revolving display which is at
tracting considerable attention. A ‘eomplete
Ludwig drum and trap outht comprises the
center of the display, which has been placed on
a revolving platferm. This idea is duplicated
in the window of the Landay Bros’ Forty.
second strect cstablishment, where portable
talking machines are featured in a similar man-
ner. Weil Bros, who landle talking machines
and operate a large and iwell-stocked radio de-
partment, also had an unusual window display
This window in reality acts as a salesman, In
other words the sales talk regarding the scts
featured in the display is delivered via the plate
glass. Here is liow Weil Bros. did i. In
the center of the window was placed a super-
heterodyne. On the glass of the window itself
were pasted circular pieces of paper on which
were desceibed the various i i and

Toledo, 0., to achicve this end, holds mcctings
twice a week to acquaint the record sales force
with new releases. These gatherings take the
forui of a honse musie memory contest and at the
succeeding mecting a review of the older rec
ords is held. In this way the sales possibilitics
of each recording is gonc ove “Knew wour
merchantisc” s beyond a doubt the first role
for cvery <alesman to lcarn and it is a rule that
when followed will prove a sales builder.
B

The retail branch of Kranieli & Bach uses
books of forms similar to the illustration on
which to record payments made by customers
in the store for pianos, talking machines and
radio purchased on the instalment plan.  This
form is filled in in duplicate when the nioney is

KRANICH & BACH
18 STST e STACET

[ "

Recerved from

U oo e
§ oo or O

s ARANKH & 8aQH

— |

meritorious points of construction and opera-
tion of the set. From these “sales talks” rib-
bons led to the particular part of the instru-
ment described  The writer stood near the
window for a period of fiftcen minutes and in
that time twenty-cight people stopped to ex-
amine the set and to read the "sales talk.”
There, in a nutshell, is the answer to the value
of the window display as an attention attracter.
R

To increase record sales and to so interest
customers that they will invariably visit the
one store 1o make their record purchases, there
is no betier method than to have each member
of the sales staff thoroughly conversant with
the record stock and current releases so that
le can talk intelligently concerning them and
make suggestions to customers as (o the vari-
ous appeals of the different records. The talk-
ing machine department of the Lion Store,

reeeived. The customer receives the original
as a receipt and the carbos copy is kept: later
the record of the payment is made in the day
book and from there it is transferred to the
ledger. Tlis simple plan eliminates the neces-
sify of providing the customer with books or
large forms on which to record payments. Any
printer can provide the dealer with these book
at very simall cost. In ihe Kranich & Bach
store a separate book is kept for talking ma
chines, anotler for radio and another for
pianos
* - k3

Here is a portable display idea which is now
attracting the attention of the publie in New
York. Wourlitzer's have lhad a large cut-out
prepared which very nearly covers onc ide of
the window. In startling red letters against a
black background appear the words: “Portables
from §. and up. For mountain and shore.”

means

tﬂ

VAGNAVOX

Radio Receivers,
" Tubes, Speakers

Quality in

HE Magnavox Com-
pany believe in con-
sistent advertising, so
during the ‘dull’ summer
months we are running
thcabove advertisement

MAGNAVOX COMPANY

OAKLAND, CALIFORNIA

in a large list of daily
newspapers throughout
the country.

This advertisement
will bear results when
the season opens.

Jury 18, 1925

This cut-ont is so large that it attracts instant
attention, which is held by illustrations of
portables in nse at the mountains and seashore
The greater part of e remaining space in the
window is devoted to a display of the varions
kinds of portsble phonographs whicli the con-
cern handles, as well as to portable literatnre
distributed by the mannfacturers. There i
litle doubt that the dealer who makes nse of
ver seasomal will at least attract
attention to his products. This type of dis-
play attracts attention when the nsual stereo-
typed exhibit is passed by without a glance.
. % *

The talking machine dealer who carries an
assortment of ukulcles and other string instru-
ments should devote extra cffort to bringing
these instriuments 10 the attention of his tradc
during the Suinmer months. The seasonal
slackmess whicl is encountered by most dealers
in their regular merchandise during the dog
days of the Sunnner can be offset to a great
extent by reaping the profits from sales of
string instruments. Luscher Bros., New York,
have had an interesting experience with uku
leles and banjo-ukes, For some years until
the Summer season of 1924, these imstrunients
were carried in but a small way Last year,
however, William Lusclier decided to devote a
window to a display of ukuleles and he w
surprised at the volunie of business which re:
sulted. This year, tanght by this experience,
he lias installed a most attractive window, de
voted cntircly to this type of instrument. A
canvas in oils, depicting a forest scene with
a foreground of a calm river, gives the proper
‘Hawaiian” touch, and the floor of the window
is covered with artificial grass, upon which are
tastcfully arranged a wide variety of ukuleles
and other stringed instruments

EEEE

The Greene Co., Toledo, O., in order to stim-
ulate interest among the members of its sales
force and to increasc talking machine businesy
during the Summer months, recently inaugurat-
ed & sales contest. ‘The prize is a trip to At
lantic City, all cxpenses paid. The winser of
the contest will be that salcsman who reaches
Atlantic City from Toledo first on the contest
chart. The distance is about 800 miles. Each
five dollar sale advances the salesman a mile.
E. A. Kopf, manager of the dcpartinent, states
that contesls such as this, stimulate the force
as few other things de.

Bright Out-lool_( for_the
Columbia in Connecticut

displiys

1. C. Collins, sales representative of the
Columbia Phonograph Co. in Connccticut, re-
ports brisk business, especially with the dealers
who are sold on the merits of newspaper adver-
tising and canvassing as these dealers are reap:
ing the benefits on phonograph sales, Dcalers
arce taking to the idea of reaching the Summer
residents at the shore resorts through canvass
ing and truck sales work, featuring the portable
plionograph.

Throughout the State of Connecticut the in
dustries are working on a good basis with the
employment situation brightening in all sections,
The general outlook for the present and Full
bnsiness is very good, although it inust he
remembered . that the volume business is
being dosc by the dealers who can sce the
advantages of cashing in on newspaper adver
tising, canvassing by experienced men and wo-
men, and the truck sales work.

O'Neil Co. Features Spitalny

AxroN, 0., July & During the recent appear-
anee of Philip Spitalny's Orcliestra, recordjug
artists, the M, O'Ncil Co. staged an cffeetive
tic-up through the mediumi of an atiractive
window display which ran for the entire weck
and hy the insertion of advertisemcuts i the
daily newspapers.
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R. E. THOMPSON MANUFACTURING CO.

INCORPORATED

| ChOOPSON,
| RADIO I

THE 10 POINT FRANCHISE AGREEMENT
WITH

AUTHORIZED THOMPSON DEALERS

EXPIRING JUNE 30, 1926

Ten merchanditing character points are enumerated below. Singly each is unimportant;
collectively they form the foundation for a permanent, progressive and profitable Radio retail-
ing success—the rich reward of character; so

In return for the sales privileges of Thompson Radio apparatus in the locality specified
below; and

In order that Thompson Radio apparatus is merchandised in accordance with the highest
standards in the industry, the following agreement is entered into between the undersigned

authorized Thompson Distributor and _ —— _ — —_— H
both parties reserving the right to cancel this agreement at any time upon written notice:
1—Ch. of Priees and Di
All Thompson merchandise is sold at list price less dealer's discount f. o. b. distributor’s warchouse, as follows: {
1TEM
Th Neutrodyne Receivers: B S e e
Grandette Blodel . 3 Ser c... 8125 40%
Parlor Grand Model . ... - 145 40%
Concert Grand Model . 180 0%
Thompson Minuet Model —_ 40%
Super-Thompson Duotone Console Mod — 40%
Thompson Phono-Radlo Panel . moee 125 40%
‘Thompson Knockdown Set - Epstmpe—— - 72 35%
Thompson Loud Speaker .. ... - ol - 28 40%
Fuller Cabinet Speaker ................ -4 = 40%
Radiotron Tubes, UV 201-A and UV 139 Tt 3 . 25%
Prices and discounts subject to change without notig fective on floor stocks

unless otherwise advised previously. ,
2—Character of Stock to be Carried: 4 2 6 .
The Dealer agrees to maintain at all times a rep us consistent
with Dealer’s local sales opportunity—the mini gement.
.
3—Character of Merchandise Display: Q
The Dealer agrees to disglay Thompson merch IS a uallty Year‘ ner
which will refiect favorably on the dignity

4—ch of Mai

of Servicar .
e domamimns s esyier miemels of - Quality Buyers Prefer/‘

vlce, covering the proper installation, g
purchaser.

B—Charactar of Supplementary Accessy
The Dealer agrees that all Radio
grade and recogmized quolity in g
of Thompson apparatug.

6—Ch, of Sales Stimulati
The Dealer agrees to aggress
less than equal representati
ceiver purchases will not fy

Receiver purchases.

7—Character of Advertisin;
The Dealer agrees to
vice supplied by the
the high standard sg

B8—Character of Sale
The Dealer agreg
‘Thompson prod

ment or claim Thompson’s Dealer Franchise embod-

=il ies all the essential points for building
o ompy .
10—Characts a constructive, permanent and profit-
e able Radio business—
Inc

Thompson's Product — Thompson’s
DEALERS: complete Merchandising Plan—Thomp-

write to Dept. son’s Proven Sales Policies are designed
W for big 16 t a I e ith sub
Do Saios 0 produce quality business with sub-
Campaign Plan. stantial profits.

R. E. THOMPSON MFG. CO., 30 Church St, New York

- e =T

_a
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New Eveready Sales Office
Established in Pittsburgh
Will Be Under the Direction of W. H. Haile

and R. P. Tolles—Territory is Extensive
and Permits More Efficient Distribution

Pirrssurcn, Pa, July 6—Rapid increase in the
demand for Evercady products in the Pitts-
burgh territory has led the National Carbon Co.
to establish on June 15 a new district sales of-
fice and warehouse at 600 Second avenue, this
which will carry complete stocks of
E\eready flashlights, Eveready radio batteries,
Columbia Eveready dry cells and Eveready
miniature lamps and automotive brushes

The new district will be under the direction
of W. H. Haile, district manager, and R. P.
Tolles, assistant district manager, who will have
charge of the region comprising Ohio, West
Virginia, the eastern portion of Kentucky, the
western portions of Pemnsylvania, New York
and Virginia, and the two most westerly coun-
ties in Maryland.

The decision to open the new depot came as
a result of the difficulties experienced in keep-
ing up with the orders of the jobbers and re-

THE TALKING MACHlNE WORLD

Radlo Trade Assocmtlon
Guests of the Jewett Co.

Interesting Talks Mark Luncheon Meeting at
Pontiac—E. H. Jewett Discussed Radio Mer-
chandising and Manufacturing Trend
Derroir, MicH., July 6~The Radio Trade Asso-

ciation of Michigan leld its most snceessful

and most enthusiastic meeting recently at Pon-
tiac, Mich., the members of Ihe Association

being the gucsts of the Jewett Radio & Phono-

tailers in the Pittsburgh district, whose b
assumed such proportions that stocks were ex
hausted before new supplies could be forward-
ed. The continved national advertising of
Eveready products has ercated a steady demand
in all sections of the coumtry, which can be
handled adequately only by maintaining large
reserve stocks in regional warehouses.

All Evercady products will be sold f o. b.
Pittsburgh with the exception of dry cells. A
stock ol these will be carried, but they will be
sold f. o. b. the established free delivery points
of Jersey City and Fremont, O., as heretofore.
All ogders and correspondence referring to serv-
ice or other subjects should be directed to the
Pittsburgh office. The only exception to this
rule is that remittances and credit correspond-
ence should be forwarded, as usual, to Long
Island City, N. Y.

Local distributors in the Pittsburgh territory
will be directly bencfited by this improved serv-
ice, which will be a source of quicker turn-
over and increased profits to the trade.

A repair shop Jor talking machines has been
opencd by Alfred Kopfsguter at 2% North
Texas avenue, Atlantic City, N. J.

graph Co. of Detroit and lontiac.  he usuul
attendance of the bi-weekly necting of the As
sociation was mnore than doubled. The mecting
began with a luncheon served in the Board of
Commerce of Pontiac, as a compliment [rom
the Jewett Co. During Lhe luncheon short talks
were made by E. H. Jewett, president of the
coinpany; S. \W. Edwards, secretary of the
Radio Trade Association, and Howard E.
Campbell, chief radio engineer and director of
the broadcasting division.

In his talk Mr. Jewelt commented briefly
npon the trend of radio mannfacturing and mer-
chandising, calling attention to the fact that lhis
company was in the radio business to stay, and
that it would produce merchandise of quality,
standing back of these products cven alter they
reach the homes of the consumers. He decried
the methods adopted by the "fly-by-night” type
of manufacturer and dealer who had placed in
the hands of the consumers merchandise oi
a questionable character which had tended to
lower the confidence of lhe general public in
almost cverything pertaining to radio. Mr.
Jewett stated that this condition was rapidly

Members of Radio TradeiAssoeialion of Miei’:igan at Meeting Sponsored by ewen Co.

JuLy 15, 1925

improving, with a s(aplc industry near at hand.

Following the neeting at the Board of Com
meree, the officials of the Jewett Co. and the
members of the association visited the Jewett
factory, located on the outskirts of the City of
Pontiac. Here they were taken through the
factory proper, two units of which arc com-
pleted and then shown through the broadeasting
station of the company which will come ou the
air next month.

To complete their day, the members of the
Radio Trade Association returned to the main
factory where they listencd to the first public

demoustration of the new Jewett receiving set
now ready for the inarket and going into pro
duction. It was reccived cnthusiastically by
the dealers, who made a thorough inspection
of the sct, covering every detail of its manu-
facture.

Gulbransen Is Featured
in Concert in Wichita

Affair Sponsored by the J. O. Adams Music Co,
Draws Large Audience and Brings Merit of
the Instrument Forcibly Before Public

WicHita, Kans, july 6.—The J. O. Adams
Music Co,, of this city, held a very successful
concert recently featuring the Gulbransen reg
istering piano; Johm Martin, well-known artist
appearing at the concert and playing the Gul-
bransen as a solo, accompanying and duct in-
strument. The feature of the program was the
playing of the Hungarian Rhapsody No. 6 as
a duet number. Mrs. Ralph Brokaw, prominent
local pianist, played the sccond part, while Mr.
Mar\m played the treble part by roll on the

This beat xeller retalls at 3

MODEL 54000
5 volt Sendard Basc, % f’
Detector-amplifier with b
notse-free distorrionless volume
All models sold with a
10 day writien guarantee
OTHER MODELS

RETAIL AT
5 volt—Y amp. Swndard Basc

Talk about
popularity!

Schickerling tubes have simply stampeded
the tube market. These are the ONLY tubes
with the 4th element—the triangular plates
that eliminate distortion and tube noises, so
that D.X. stations can be heard more clearly.
Sell Schickerling tubes with your radio sets.
They make a good set betrer, keep your cus-
tomers '‘sold”, and are decidedly profitable!
Write or wire today for dealers’ terms
SCHICKERLING PRODUCTS CORP.

Executive Offices and Factory: 401-407 Mulberry St.,

Consumers Gas Building, 220 South Stare Sereet

Jeflcrson Building, 1015 Chestnut Street
horized Ph h Disirib Dealer:

Newack, N. J.
Chicago Sales Office:

Philadeiphia Sates Offce:

Modet §-200 Detegtor . . . .. §.

o
Bt e b v 570
3 woli—110 amp. Miniature Buse
Mode) $400 Dee. Ampt. . . . . $3.00
5 ooli—3 6/100 amp. Standard Hase
ModetS-1600 Det. Ampl Ouc. . 4.0
3 to 4 volt—
8°100 emp. Miniature Base

MochS-dlecLAmp( Ox. . 4.00

RUDOLPH WURLITZER CO., 120 West 42nd St., N‘:v: Yock Clty
Mailorders filled from Newark factory or nearest branch office

SCHICKERLING

RADIO

LR the Stabilixing. Ibanfll/ar Ph/es

Gul registering piano.

In spite of the fact that it was an uncomfort-
ubly hot night, 450 pcople attended the concert,
and Mr. Martin, who was en route from Los
Angeles to Chicago at the time of the concert,
mmade a very interesting talk, stating that his
admiration and esteem for the Gulbranscn in-
strument was the omly consideration that led
him to stop off in Wichita to give the concert.

New York Wanamaker Store
Installs Battery of Audaks

John Wanamaker, one of New York's leading
department stores, is the latest company to in-
stall the Audak system for demonstrating ree-
ords. The talking machine department in this
store has eliminated the record demonstration
booths and the Audak record demonstrators
are now serving record purchasers.

Through this system it is possible to serve
several customers in space formerly allotted to
one booth and in which only one prospective
purchaser could formerly be handled.

The metropolitan record buying public, as
well as record purchasers in mamy other trade
centers, are auite fumiliar with the Audak sys-
tem for demonstrating talking machine records.
TFhe fact that the public finds this method at-
tractive and that invariahly incrcased sales of
records are shown hy the use of Audaks make
them profitable addilions to the talking machine
record departments.
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Introducing 2 New Members

of an old family of
Profit Makers

Vitanola Radio Table No. 1032

Dealers’ Price

$15.2°

in lots of less than 25. Quantity

price, $15.50 less 10% f.0. b. our L F R

factory in Saginaw, Mich. 1 d Depth 18"

OTH of these cabinet-tables are made of finest, selected gum
wood; are finished in mahogany, two tone effect with gold scralch

line. Both have built-in horn. No loud speaker unit.  Acoustically
correct, attractive, economical.

Vitanola Radio Table No. 1031

Dealers’ Price

$122

Height 30° in lots of less than 25. Quantity
Pt price, $12.50 less 109 f.0.b. our

factory in Saginaw, Mich.

Send Today tor Samples of these Ready Sellers—Prompt Deliveries!

VITANOLA TALKING MACHINE CO.

M. C. SCHIFF, President
829 AMERICAN FURNITURE MART BUILDING 3 CHICAGO, 1LL.
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Farmers Need Ra
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dio—Are You Profiting?

The Farm Market for Radio Has Hardly Been Scratched and There
Is Much Potential Business Awaiting Development by Live Wires

Is the farnner worth serious cousideration as
a radio prospcet? Arc the sales possibilitic
great cnough to warrant the dealer makmg a
drive for business among these people and il
s0, how should he go about it, and what kind ol
scts secm to be in favor?

These are questions whieh are of paranrount
importance just now wlien dcalers are com-
pelled to fight for sales because of competition,
price slashing and the malnral slowing up of
business during the Summer. In this connec
tion some interesting statistics have been com-
piled by the Mercdith publications which show
that the farmer radio market has hardly been
scratched. A survey of thirteen States shows
that an average of only 14 per ccnt of the
farmers has been sold radio. The suevey also
shows that of this number 90 per cent af the
sales were of tube sets with an avurage cosl
per set of $104.82.

The Farmer Needs Radio

The iarmer prospect differs from the city
prospect in that he rcally needs radio in his
business of farming. He nceds it for crop and
price reports, weather rcports, etc. He also
needs it for its entertainment value. The city
dweller buys radio for its enlertainment value
alone. This vital nced for radio must be taken
in considcration by the dealer or salesman who
attempts to build up business among these peo-
ple. First sell the farmer on his need and then
sell him on the particular radio sct which you
believe will best suit his purpose. The average
price paid by farmers for radio sets indicate
that they arc in a position to buy something
worth while and will do so if they are properly
sold.

How to Reach the Farmer

The farmer can be rcached in many ways,
chief among them being dircct contact by
means of outside canvasser-salesmen, advertis-
ing in mediums which reach the rural diwellers
in the community in which the dealer operates
and third, but not lcast, through the various
fairs which are such important events in most
farm districts.

selting to the fanmers via ontside salesmen, bt
there is onc very fmportant poiut which 1s es-
sential to a campaign of this character. That
is, because of Lke fact that the farmer lives
too far away from the store to comc¢ in for
demonstration of a radio set, the demonstration
must be made in the farmer's home. This

of Hempstead, snd J. L. Grithn,
of Rockville Center, N. Y, both live dealers wlo
realize and take advantage of the annual Fair
to briug Lheir products to the attention of the
many people from the surrounding towns and
rural districts who come to Mincola at that time.

The tatking wachine dealer who intends to
get some of the farm-

by 1. Aguew,

The
means that every salesman, to get the best re-
sults, must take with him a radio set so that
he can demonstrate while he has the interest
of the prospect.

Insofar as the advertising is concerned the
dealer must be eareful to sell the farmer on the
need for radio and the set he handles just as
does the salesman. In other words, the adver-
tising should be a sales talk direeted at a par-
icular type of individual, namely. the farmer.

Taking Advantage of County Fairs

Take a good look at the illustration on this
page. As you will notice, there ¥ compre
hensive display of radio under a tent; there is
plenty of literature and there are salesmen able
and willing to disenss radio with all comers.
This particular picture was taken at the Mine-
ola, N. Y. fair and the display was arranged

Radio Display at the Mineala Fair

Much has already been written concerning
———— e ——

GILFI
NEUTR

KANSAS CITY

RADIO SETS

“Built for Beaury as well as Duty”

GILFILLAN BROS,, Inc.

1.0OS ANGELES
LONG ISLAND CITY

LLAN
ODYNE |

er radio business can-
not afford to over-
look fairs as a means
of publicity and sales.
There are State Fairs
and County Fairs and
they draw thonsands
of people who repre
sent prospective radio
customers. The deal
er cxhibiting has the
advantage of showing
his line to many peo-
ple whom he would
reach by the
canvassing
route. Also by dis
tributing  his litera
ture he is building
for future sales by
making his business
many people in isolated places

never
ordinary

to
who seldom get to town in spite of the fact
that they are the posscssors of automobiles.
1f you are within reach of a rural district don’t
negleet the farmer as a radio prospeet.

known

First Record ;)f Bo_urne
and Ellis, Columbia Stars

The Columbia Phonograph Co., Inc, New
York, is relcasing the latter part of this month
the first recording of a new tcan of Columbia
arlists, Bourne and Ellis, pianists, who play a
duct, “1f You Knew Susie,” fn a manner and
style that is certain o place them high in the
favor of record fans. Coupled with this number
is “Yes Sir, That's My Baby," played by Acc
Brigode and His Fourteen Virginians, well
known orchestra which provides the danec
strains at Monte Carlo, New York. The out-
standing feature of this record is a vocal chorus
sung by the entire orchestra in dance tempo.
The popularity of these numbers, together wilh
the rendition by these Columbia artists, assures
this record of being a “best seller.”

Other outstanding records to be released this
month include “We're Back Together Apain,”
Eddic Cantor's last recording before sailing for
Europe, coupled with “It's Time to Keep Away
From You, sung by Billy Jones. For record
enthusfasts who favor pianistic recordings of
ceal blues “Chili Pepper” and “Tomato Sauce,”
both composed and recorded by Fred Long-
shaw, will appeal.

Barber & Wilson Move

Kenmoke, N. Y. July 9-—Barber & Wilsen,
amsic  dealers, recently moved to Lheir new
quarters at 2872 Delaware avenuc, The new
cstablishment is threc times the size of that
formerly occupicd and provides ample spacc
for the display of the lines carried. The facil-
ities for demonstrating records have been in-
creased by the installation of seven booths. An
extensive line of radio equipment is carried.

Radio exports for the first four months ol
this yecar totaled $2,720,127 as compared with
$1,223,085 for the corresponding period of 1924,
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ARRY COATS, of the Coats

Garage, Aurora, Ill., is onc
of the biggest radio dealers in the
Middle West, as well as a mighty
successful garage man. “I am
convinced that Eveready Radio
Batteries do last longer,” says Mr.
Coats, “not only by actual test, but
because hundreds of my customers
who have tried other batteries insist
on Eveready, and public opinion
speaks for itself.”

“"THE Eveready Battery line is

one of the two most attractive
lines of merchandise a store can
carry—Eveready Flashlights is the
other line,” says Mr. Jones, of the
Rock River Electric Co., Sterling,
Il. “Dealers everywhere are cash-
ing in on the name Eveready. The
Eveready season is twelve months
long—trim up an Eveready window
and watch people stop, look and
enter.”

By making attractive window displays you ean casily increase your sales of
Eveready products, Sales-producing display material will be sens free on your
request, from any one of our offices listed below, Order from your jobber.

Manufacturrd and guaranteed by

NATIONAL CARBON COMPANY, Inc., New York—San Francisco
Atlanta Chicago Dallas Kansas City
Canadian Natiosal Carbon Co,, Limited, Taranto, Ontario

EVEREADY HOUR EVERY TUESDAY at 8 P. M.
(Eastern Standard Time)
For real radio enjoyment, tell your customers to tunc in
the “Everecady Group.” Broadeust through stations
P NewYork  WEI  Dhiladelphia  WEAR Cleceland

WBA
WIAR Providence WGK_ Dufialo WSAT Cinclnnatt VOGO {
WERL  Boston WCAR Jiwburgh  WWJ  Detroit woc

Minpeapotis
St Paul
Davenport

eVEREADY

Radio Batteries

—they last longer

29

Double-barreled evidence
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Summertime

After all, this hot weather propaganda and
the idea that every little while we are due for
a deflation period is a lot of bnnk to a great
many wen. It is not becanse these things do
not occur, but il is because these men know
that they are coming and are prepared for
them.  \While some sit back waiting for the
busingss to comic to them, others go out and
find it. It simmers down to the point wherc
the man who has the greatest ability Is the one
who will always be on top, whether it eon-
cerns phonographs or threshing machines.

Scheduled Work Brings Summer Sales

E. P. Heye, manager of the phonograph de-
partment of A. F. Beyer, of San Antonio, Tex.,
has kept Summer sales up to the stamdard
which has been sct for them by mapping out a
program of work and sticking to it.

“One of the main things which make it pos-
sible for us to kecp our sales up to normal,’
AMr. Heye pointed out, "is the fact that we do
not wait for the business 10 come in to us.
Every day we schedule to do so much work,
and we sec to it that it is accomplished

Use Auto Truck Loaded With Instruments

"\We use a truck in our demeonstrations, plac-
ing the machine on the truck and taking it
right to the door of the prospect for the dem-
onstration. \We do not go from house to house,
for we find that the news of your canvass will
preeede you so rapidly that within a short time
tlie people will not be ‘at home. Instead, we
go along until we find a housc that looks good
from the outside. If the yard is attractive and
the windows clean and shining it is a pretty
safe bet that the people who live there arc
industrious and thrifty.

"\When we spot such a house we drive up,
go to the door and tell the lady that we should
like to demonstrate an Edison for her benefit.
If they already have a machine, we find out
how long they have had it, what model it is
and the make, and endeavor to make a sale at
any rate, offering to take in the other machine
in trade.

\We place on an average of one to two ma-
chines a day and of this amount we scll about
40 pee cent. These are sold during the month,
but in every instance where we are able to
place a machine on demonstration we have a
prospect whom we feel will buy sooner or later;
so we get a record of them for future mail-
order canvassing.

Know Your Line

"The strongest point that I know of in sell-
ing is to kmow what you have to se[l and sell
just that. 1f there were some bad points about
the Edison I would not try to dodge them, hut
rather would try to sell the good points and

Juuy 15, 1925
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Is Selling Time at Beyer’s

E. P. Heye, Manager of a Busy San Antonio Department, Keeps
Men in the Field at All Times—Home Demonstration a Factor

educate the cnstomer 1o forget the bad oncs
The salesman wlio tries to cover up anything is
getting into trounble; for sooner or later he will
be found out and when he is lie is lost so far as
hiis sales arc eoncerned.

"\We bave only one other salesman selling
phonographs besides mysclf at this time. This
is not becanse we do not do a good business,
but merely because I would rather only have

E. P. Heye
one or two salesuten and have them good ones
than to have a dozen and have thein amateurs
I have seen nore good sales lost and prospects
ruined by having an inexperfenced salesman call
on them than by any other method.

"Two good salesinen will do more real work
in a month than a dozen who go ont and
merely scrateh the surface. 1t takes hard work
to sell phonographs, and it calls for men whe
have had experience. A lady is not gohng to
be interested in paying $200 for a machine just
beeause she has been asked to buy. She has to
be sold on its value both as an entertaining
fcature and as a necessity in the home

Thoroughness in Canvassing
“Every call we make means a thorough can-

increase sales during the Supuner if a salesmian
will sit down and think them ont. Dancing is
always popnlar through the Suminer and there
is nothing that offers more possibilitics for a
niee little social dance than the phonograph
Then there are the songs, the novelty records
and other entertaining features, all of which
help to turn the long Summer evenings into
pleasant events.
Phonograph Solves the Problem

"There are always dozens of families who
are looking for recrcation of some kind during
the Summer. Many of these families cannot
afford to go away to the seashore for a week
or two, so a ncw form of entertainment is very
aceeptable. The phomnograph solves the prob
lem. It will not only give them clean, whole-
some catertainment during the Summer, but it
will last long after the hot weather has becn
forgotten.

Unusually Clever Direct Mail

"Every month we send out a letter to onr
list of prospcets. We feel that at some time
they will want to make a change or will de-
cide to buy a phonograph, so we use this
nethod of keeping them alive to our store until
the time is ripe when they are-rcady to buy.
Each onc of the letters is changed. Every
month we send out a different one, something
that is intended to create an appeal.”

Two of these letters follow:

The Great Musician~Panl

You remember Pan, don't you, the pagan god who per-
formed so well on a flute?

Whea Pan hegan 10 play for lhe forest folk. even
1he birds ecased 10 sing.

Pan was a hot sketch.

He was, § mean, a1 that lime.

I he were here now he wouldn't have 3 bullfrog’s
thance. He jusi couldn’l compele with the New Edisan
Diamond Dise phonograph.

Pan played the fAute onty: The New Edison plays
everything, and plays even beller than Pan,
iAnd yel, when Pan played, “even the birds ceased 1
Siny

Don't you
Edfson?

want to hear ihe lalest improved

There is some lalk of "changing the calendar.”

I don't knew why unless ihey are wying 10 discover
gome dale thal will answer Lhe question, Whea?

If 1he date they discover really will 1ell truly when
soineobe will buy somethiug 1hal he should have hought
long ago, thcy €an sell iheir mew calendar for ennugh
lo pay 1his povernmeni's debil

1 am wrillog you Ihis reminder because 11 conterns
you and me—also you owning a New Edisny Diamond

Dise ph , 1he mosi i known.

vass. Therc are 4 certain number of i
which must be answered on cvery call. If there
is any opportunity of <elling the prospect at
some future date, a record is made of the name
and address, together with other information
and this card is filed for further reference.
"There are hundreds of selling points that will

The

box.

ADD-ATONE

Protect your customers.

ADD-ATONE for your portable.
UNIQUE REPRODUCTION CO., Inc.

32 UNION SQUARE, N, Y.

for highest

stands
quality in tone reproduction.
A portable is no better than its sound

Specify

OF course, you are £oing 1o own onc. seme time
T am merely wondering When?

Meet Prospects Face to Face

"1 believe that the best way of selling througl
the Summer and for getting results is to get
out and meect the prospect face to face, By
doing this yon often have an opportunity te
explain little points that they do not understand.
Then, 100, the man who gets out and digs every
day, regasdless of the weather, is the man who
will sell the most of anything wheiher it is
phonographs or aluminum ware. 1t takes con-
sistent effort ‘to aeconiplish anything, and thic
applics to selling phonegraphs.”

The firm of A. F. Beyer las long been noted
for its progressiveness. During the first vear
that they had the Edlson agency they proved
this by the cnormous inerease in sales which
they atttained. This, however, was not a sin-
gle, spasmodic effort, for it has been going on
ever since and with the sime profit-giving re
sults. Mr, Heye has been connected with this
firm for several years aud Tt is througli his in
dividua] efforts that the phonograph departinent
has grown to its presemt size and strengt
In fact this department is onc of the busics
the city, evidence of the efficacy of Mr. Heye's
methods.
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MacMillan Bids Farewell to Last

[_J. S.PortasShipsTurn No

A N

BRIGOS

rthward

[
N

Exploration,

BOWDOIN CHEERG

SILAS E

Wholesale

EARSALL dealers

are starting on a
very profitable voyage
(see newspapers on
MacMillan Expedi-
tion). Make your res-
ervations at once—see
the Purser, or

Ask anv Pearsall dealer,
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How Cooper Converted Record “Stickers”

Into “Best Sellers’” and Moved His Stock

Wa.l.t:r T. Williams Tells How Covington. Ky., Dealer Installed a “Canary” Window and Moved
His Entire Stock—The Sales Were So Great That He Had to Place a Reorder for Records

Here is a story of how a dealer in talking
machines aud records eonverted what had been
a "sticker” into a "best seller.” The dealer re-
ferred to is Edward P. Cooper, whose store is
at 810 Madison avenue, Covington, Ky. The
"stickers™ were a lot of "eanary" records, which,
in the language of the day, "listened good” but
would not move. That is, they would not move
at frst.

In the opinion of Mr. Cooper, if good mer-
chandise will not sell it is not the fault of the
goods, but the fault of the mcrehant. The rec:
ords were all right, and therefore it was up to
him to find a way. This was by no mcans the
first time he had cncouutered a difienlt selling
problem, and, as with previous ones, he pro-

My, Edison Man: —

Never Say

“KAN'T,” = “KENT”

The KENT No. 1
With “S” Sound Box for playing lateral
cut records on the Edison Disc Phono-
graph bas outsold all competition.

Bought for thetr re-
sale end pluylog walue
b7 thoosmnds of denlers
and jobbers for over
10 years.

Write for catalog of complete line

Reg. U. 5. Pa1. OFt.

C. KENT CO.

Irvingtom, N. J,

F.

cecded to find the amswer to this one. Inei-
dentally, it may be remarked, nothing makes
him any happier than to encOunter a finc man's.
size merchandising problear and have a bont
with it

Not far fram Mr. Cooper's store is a pet shop,
with a fine stock of furred quadrupeds and
fcathered bipeds. The former were featured in
the show window and the latter in the rear of
the store. Passing the storc, he dropped in oue
day to have a chat with his neighbor.

"How’s business ?" he inquired.

"Good for everything but the canaries,” was
the reply. "They are not singing as they
should.”

And right here Mr. Cooper got his big idea.
The canarics could sing or uot. He would fur-
nish the singing, by means of the talking ma-
chine recordsl

His first stcp was to arrange for the loan of
about sixty of the canaries. Then lie returned
to his store and procecded to arrange his show
window. It was dressed with small trees.
plants and so forth, with a background of wnoun-
tain sccuery. In plain view was a handsome
talking machine, with a display of the “canary”
reeords.

Then the live eanaries were put into the

Unitec_l R;dio_& _Elecj Corp._
ixtends Retail Outlets

New Policy Provides for Retail Distribution
Through Talking Machine Trade—Jobbers
Selected for Their Service Facilities

The United Radio & Eleetric Corp., Newark,
N. J, manufacturer of Ureco radio tubes, an-
nounces the extensiou of its retail outlets to
cover the talking machine trade. This eom-
pany, which has ianufactured high-quality
tnbes for over a year, has confined its distribu-
tion to a few sclected jobbers who werc able
to absorb the frst year’s production, whiel
totaled elose to a million radio tubes. With
the cnlargement of its Aoor space and faetory
equipment the Ureco radio tubes are now avail-
able to talking machine dealers in all parts of
the eountry.

In a recent statement F. A. Schiller, president
of the United Radio & Electric Corp.. said:
“While it is true our produetion facilitics have
been substantially increased and will cnable us
to serve the trade on a wider scope, we shall
adhere to our first principles of distributing
our product through jobbing organizations.
We feel that a quality product supplicd to re-
tailers through high-class distributors is the
only mcans of counteracting the trade tendency
of job-lotting merchandise and making possible
the stocking of such materials by cut-rate deal-
ers. Qur new jobbers, as were those seleeted
in the past, will be given franchises through
their ability to render service to bigh-class mer-
ehants and these distributing organizations
will only receive sufficient stocks to amply care
for current demands. Our shipping arrange-
muents and the quota of production for partieu-
lar territorics assure a contlnuance of the same
methods pursued by our sales department dur-
ing the past year.

F. A. Schiller, president of the United Radio
& Electric Corp., was formerly president of the
Anicrican Consolidated Electric Co., and viee-
president of the Hygrade Enginecring Co.
The trcasurer of the company is J. G. Weiss,
formerly president of the Hyatt Roller Bearing
Co. The technical division of the company in-
cludes George Sticr, formerly superintendent
for the General Electrical Co,, and H. J. Jacger
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show windew and a "eanary” record was put oun
the machine. As soon as it was started the
hirds cocked their heads in astonishment. Onc
by one tlicy commenced to sing and in a few
minutes the show window was fairly ringing
Between the music of the birds and the nusic
of the talking machine, this strange concert
could be heard a block away.

Saon people began to "stop, look and listen.
The birds saug and sang and the people gath-
ered and gathered. Then they eommenced to
drift inte the store and buy records. They kept
eoming and coming, and soon the stock of
"stickers” was exhansted. A rush order was
sent to the local distributor for more, and these
soon disappeared. After that, names werc
taken, for future delivery.

"We do not know yet whether the purchasers
of these ‘canary’ records bought them as a
means of teaching their birds to sing or whetlier
they bought them to listen to, as a substitute
for a canary. Perhaps some bought them for
onc reason and some for another. 1 am pretty
sure that some mcrely bought because they saw
others buying,” declared Mr. Cooper.

"While it would be interesting to know the
real psychology of the thing, that is not essen-
tial. The important thing rests in the fact that
it worked. There undoubtedly was an intangible
valuc to the publicity, and this may even be of
greater ultimate value than the profit that came
from dircet sales. It caused people to beeome
acquainted with us, and that always pays.”

So, you see, if you have a "'sticker” that really

is good merchandise, it can be moved.

Co. He has a total of seventeen ycars' experi-
ence in lamp manufaeturing. Also J. H. Me-
Cauley, well-known radio engincer, who was a
communication officer during the world war,
and H. R. Mencfee, who was formerly in charge
of the Hawthorne plant of the Western Electric
Co.

Delorest Gets Injunction

The DeForest Radio Co. was granted a tem-
porary injunction in a decision handed down re-
cently- by Vice-Chancellor John F. Backes
against the further continuance of an alleged
espionage system established in its plant and offices
in Jerscy City by the Radio Corporation of
America. This “injunction followed argument
by both sides on a restraining order issued by
the court May § based upon the original bill of
complaint of the DeForest Co.

Hermann Thorens

Ste. Croix, Switzerland

Manufacturer of Europe’s Most
Celebrated Swiss Phonograph
Motors

We are in a position
to deliver to American

phonograph manufac-
turers motors for use
in upright and console
model phonographs,

L.H.JUNOD &CO.

104 Fifth Ave. New York

Sole Agents for the U, S, A.
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/ A Keystone
of Permanence

To be worth while, your business must

endure, grow and lastingly reward.
Taclesge . , . . I Thejeuca |
i Such a business can be built today in Radio. R §

T " Youcandoit The Jewett franchise gives oo |
you the opportunity.

For here is a sales right, based on solemn
contract, that secures you exclusive ternitory [T

for the famous Jewett line. From your Fhe Jewsre
. : . Superspeaker
territory the Jewett Sales Policy logically o) Bt

and essentially bars all unfair competition, pF—--—

Get the full significance of this long for-

ward step!
’\__4
See how this Jewett contract protects you, . IR
The Jewere . . . The Jower
Miero-Dial and makes it possible for you at last to cash JP"hv&bhﬂ

———————{ in on your effort and ability as a Merchant! | s~ PSR

Make this Jewett Franchise the Keystone of
your Business Arch!

What territory do you supply and which
type of Jewett Franchise will serve you best?

JEWETT RADIO &
—~. PHONOGRAPH COMPANY

5660 Telegraph Road Pontiac, Michigan
In Canada: Factories: Export Sales Offices:
Jewett Radio-Phonographs, Ltd. Allegan, Michigan 116 Broad Street
Walkervfllc.%nt. Pontiac, Michigan New York City

Jewett Quality Products
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Products
That Bring

Satisfaction
sell!

N & K products sell because
they bring satisfaction to the
customer. To the dealer who
knows the importance of selling
satisfaction, N & K offers a line
that both moves and pleases.

N & K Imported Phones and
Phonograph Unit are built by
une of Europe’s foremost mak-
ers of sound devices.

If you want to sell quality and
satisfaction these products will
make friends for you and yield
you excellent profits.

TH. GOLDSCHMIDT CORP.
Neufeldt & Kuhnke Division
Rept. T7
15 William St., New York

N & K Imported
Phanes

4000 ohms.  Famout

for 1her clear, meu,

natural tome.  Large

N & K Imported

Phonograph Unit

Instantly attached 1o

ictrola or other

standird phonographs
oul screws,

5 the cquisatent

en-

twelre.
Rtuul lisy, 57 $0.

Imported
PHONES &
PHONOGRAPH
UNIT

National Radio Exposition
Plans Maturing Rapidly
Plan to "Tune-in" o‘n_L:mdon During Week

of Show—To Demonstrate Every Phasc of
Radie Manufacturing—Stars to Broadcast

Coincid with the 1 made re-
cently concerning the holding of the Fourth
Annual National Radio Expasition at the Grand
Central Palace, New York, September 12-19,
Harold Bolster and J. €. Jolinson, directors of
the exposition, announce tlat plans are now
afoot whereby leading broadcasting intcrests in
the United States will conduct studios and re-
ceiving stations at the exposition and Lon-
don, Paris and Berlin are expected to be licard
in the Grand Central Palace dunng the week of
the show.

Other features announced for the forthcon-
ing exposition by Messrs. Bolster and John-
son arc a completely equipped seclion where
the manufacture of every phase of radio equip-
ment will be denionstrated; a radio ficsta in
which the leading stars of the microphone will
broadcast from the Palace during the weck of
the expositiou, with S. L. Rothafel, better
known to radio fans throughout the United
States as “"Roxy,” in charge.

"A preliminary survey of the plans already
developed by exhibitors makes it clear,” said
Mr. Jolinson, "that the Fourth National Radio
Exposition will inaugurate the Fall business
drive by the radio manufacturing industry.
Jobbers, dealers and other trade organizations
are said to be planning concurrent conventions
in New York during the week of the show, and
an open forum for jobbers and dealers will be
held in the Grand Central Palace every day
of the cxposition. About 80 per cent of the
space taken at last year's exposition has al-
ready been engaged by exhibitors for the
lfourth Annual National Radio Exposition.

A partial list of manufacturers who will ex-
hibit in the Grand Central Palace during the
week of September 12 includes the following:
Radio Corp. of America, Edison Storage Bat
tery Co., Atwater Kent Mig. Co., Amplion
Corp. of America, De Forest Radio Co., Adams-
Morgan Co., Inc, C. Brandes, Inc, Radiotive
Corp,, Frecd-Eisemann Radio Corp., National
Carbon Co, Sonora Plionograph Co., Garod
Radio Corp., Joseph W. Jones Radio Mig. Co.,
Musical Products Distributing Co., Newport
Radio Corp.

Leases Large Building

J. J. Furer, proprietor of Furer's Music Shop;
436 Muin street, Stamford, Connecticut, has just
pleted negotiations and acquired a ten-year
lense on the entire four-story building at 446
and H8 Main strect, where the upper floors will
be devoted to several lines of piamos and the
ground foor will be used as a display section
for musical instruments, phonographs, records,
radio and pianos.

Radio Labs. Chartered

The Radio Testing Laboratories, Montclair,
N. J, were recently wncorporated at Trenton,
with a capital stock of $100,000. The incor-
porators are Charles Landerman, James V.
Kiloc and Alonzo L. Tyler.
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lnseph H. Mayers Honored
Before Sailing for Furope

Large Assemblage of F;iends Gather at Fare-

well Dinner to Popular Head of International
Phono. Co.—To Be Abroad Three Months

On the Sunday prior to the departure on
June 24 of Joseph M. Mayers and his family
for a three-month sojourn in Europe and
Palestine, some 125 friends of thie popular hiead
of the International Phorograph Co. gathered
at a surprise farewell dinner at the Little Hun
gary testaurant to bid godspeed to the trav
clers.

During the festivitics an excellent musical
program was rendered by prominent recording
artists who included: Estelle Schreiner, so-
prano; Anna Lubin, comedienne, and Joseph
Feldman and Morris Goldstein, the Jewish
Happiness Boys, all Pathé artists; Joseph Pob-
iner and Rubin Goldberg, the latter a Victor
and Columbia artist.

Danicl Broad, credit manager of the fnterna-
tional Phonograph Co., who, witl: George Sklar,
general sales manager, acted as a committee
on arrangements and reccption and introduced
the artists. Adolph H. Mayers, also prominent
in metropolitan talking machine circles, acted
as toastmaster and introduced the speakers, who
ingluded Ben Switky, formerly a Victor whole-
saler; Daniel M. Broad and George Sklar, all
of whom lauded Mr. Mayers, and he, in reply-
ing, thanked his friends for their greetings at
this very happy event.

Among the members of the trade present
were: Archie Mayers, William Mayers, Mr. and
Mrs. George Milliard, Charles Stillson, of the
Columbia Phonograph Co.; Arthur Morrs and
Sidney Coleman, of the Greater City Phono-
graph Co.; F. A. Anderson, of the Chas. Ditson
Co.; P. Kaufman, of the Dalrymple, Whitney
Radio Corp.; Mr. and Mrs. Alexander Broad-
man and Mr. and Mrs. Frank Mandcl.

Mr. and Mrs. . H. Mayers and their sons,
Martin and Harold, sailed on the "Mauretania”
on June 24 and will return on Sceptember 24,
approximately. They are accompanied on their
travels by Mr. and Mrs. A. H. Mayers.

504,504 Neutrodyne Sets
Sold in Two-Year Period

Report Issued by Hazeltine Corp, Owner of
Neutrodyne Patents, Shows Popularity of This
Circuit—Fourteen Neutrodyne Manufacturers

The Hazcltine Corp., owner of the neutrodyne
patents, issucd a very interesting report fe-
cently showing the number of neutrodyne scts
made by the fourteen membcr companies of the
fndependent Radio Manufacturers. The state-
ment points out that for the presemt year up
to May, 129,630 neutrodyne sets had been pur-
chased by the public. For the period cnding
Decemnber 31, 1923, the public bought 95,094
neutrodyne sets and in 1924 a total of 279,780
sets were sold. Thesc figures taken in the ag-
gregate, according to the statement, show that
during the first two years' existence of the neu-
trodyne inventions 504,504 sets embodying these
inventions were sold. This nunber is exclusive
of the sets which were huilt by experimenters
at the time the ncutrodyne recciver was dis-
closed by Professor Hazcltine, inventor of the
cirguit.

CONSTANTLY INCREASING SALES

are testitylng to the supcrler quallly of our

COTTON FLOCKS FOR PHONOGRAPH RECORDS

BTEP INTU LINE WITH THP BUYIKRS OF "QUALITY"

CLAREMONT WASTE MFG. Co.,

Claremont, N. H.
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OWhy are dealers everywhere
insisting on Heineman M otors?

7| ECAUSE, as enterprising phonograph
J and record dealers, they know the

value of having, and keeping satisfied
customers.

They are fully aware of the fact that there
18 nothing which will make a customer more
quickly dissatisfied with his phonograph than
a noisy, erratic, forever-in-the-need-of-repair
motor. And they know that when the motor
stops, record sales stop with it!

And so, they seek superior motor equipment
—sturdy sources of motive power which assure
customer satisfaction in the greatest measure.
They want motors which will give steadfast,
easy and noiseless operation—faithful per-
formance made possible only by superior de-
sign, expert construction and the use of highest
quality materials.

Another famous

HEINEMAN M

These are the features which dealers so
wisely seek. And finding them all available
on one make of motor, they experiment with
no other. They insist, uncompromisingly, that
the independent phonographs they sell be
equipped with

HEINEMAN QUALITY MOTORS

A Product of the
General Phonograph Corporation

OTVO HFINEMAN, Pres.

25 West 45th Street New York, N. Y.




Juey 15, 1925

—_— —

MICA
DIAPHRAGMS

Absolutely Guaranteed Pesfecs
We get the best India Mica direaly,

We supply 1he largest Phonograph Manu-
facturen.

Ask_for our quotailons and samples before
placing your order

American Mica Works
47 Wost St. New York

Perfect Records by Boyd
Senter Widely Popular

Plays Every Instrument in the Orchestra and
Is Proving a Big Hit in Vaudeville

The Periect Record Co, Brooklyn, N. Y.,
manufacturer of popular-priced records of that
name, reports that the recordings of Boyd Sen-
ter, Perfect record artist, are enjoying muclh
popularity tliroughout the trade.

Boyd Senter is playing a very successful en-
gagement at the Chicago Theatre, Chicago. He

Boyd Senter
has had a ten weck’s run, which is said to con-
stitute a record for length of run in this theatre.
Mr. Senter has also appeared at the Palace and
Hippodrome, New York. He is a novelty sax-
oplionist and plays cvery instrument in the or-
chestra, including piano, violin, saxoplione,
tronbone, clarinet, accordion and banjo.

C. Brande-s._ Inc., Not
Connected With Bankrupt

In tlie reccnt announcement of thie bank-
ruptcy of the J. F. Brandies Corp., Newark, N. J.
it was erronconsly stated that this company was
a manufacturer of head scts. The J. F. Bran-
dics Co. nade radio receiving sets only, and did
not manufacture head sets at any time. The
bankrupt company has no connection whatso-
ever with Brandes, Inc, manufacturer of
head sets, lond speakers and other radio prod-
uets, and a leader in the radio industry.

Monthly Popular Releases

ITALIANSTYLE

Records and Player-Piano Rolls

REPRODUCING SELECTED ITALIAN EgPULAR

SONGS, OPERATIC and DANCI
Distributed by

ITALIAN BOOK CO.

145-147 Mulberry St. New York, N. Y.

CATALOGUES SENT ON REQUEST

THE
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H. A. Bemister Appointed
Honest Quaker Distributor

Opens Headquarters in Detroit—Complete Line
of Talking Machine Repair Parts Made by
Everybody's Co., Philadelphia, to Be Featured

Detvorr, Mich., July L.—H. A. Bemister has
opened headquarters at 150 Larned street W., in
this city, and has been appointed an authorized
distributor for Honest Quaker nain springs and
the full line of talking machine repair parts
nade by Everybody’s Talking Machine Co. of
Philadelphia. Mr. Bemister needs no introduc-
tion to the talking machine trade. His ten
years' expericnce as a distributor of phonograph
repair materials in Montreal has earned for him
many lasting frieudships throughout the talking
machine industry. Hc is thoroughly familiar
with all details in the talking machine field,
which will stand him in good stead in the im-
portant work he has now undertaken. His suc-
cess in Montreal as a distributor of Honest
Quaker main springs and repair material and
his intimate knowledge of both the product and
of the fair business dealings of Everybody's
Talking Machine Co. led him to take over the
Detroit territory as a distributor. Mr. Bemis-
ter plans to carry a complete stock of Honest
Quaker merchandise

Pooley Li;e_ Descril_)ed
in Attractive Folder

Features New Models Which Were Shown in
Display at the Bellevue-Stratford Hotel, Phil-
adelphia, Last Month

The Pooley Co. (Radio Sales Division), Phil-
adelphia, has prepared an interesting eight-
page folder on the nmew Pooley line for the
use of its jobbers. This folder is attractively
printed in colors and describes and illustrates
the new models which had their initial appear-
ance at the Pooley display in the Bellevue-
Stratford Hotcl, Philadelphia, last meonth
Three new radio cabinets shown, one
offered with either open or closed receiving sct
and the new radio console. Therc is also fea-
tured the new Pooley radio-phonograph swhich
attracted so niuch attention at its initial show-
ing. These cabinets are all equipped with At-
water Kent recciving sets and the conbination
model has Pooley talking machine equipment,
which is well known tliroughout the trade.

are

Advertising and Canvassing
Drives Win in New Haven

Miller Music Shops and Brodrib & Blair Stag-
ing Extensive and Successful Campaigns—
Amendola Bros. Plan New Building

New Haven, Conw., July 6.—Louis Miller, head
of the Miller Music Shops, this city, is thor-
oughly sold on the advertising and canvassing
plans for stimulating business at this season of
the year and las started a very big campaign,
nsing the New Haven Register and the New
Haven Times Leader, taking full-page copy. This
inlea was extended to nsing 40,000 full-page flyers
covering the outlying districts, cauvassers dis-
tributing thein from lhousc to house. In this
campaign Mr. Miller is [leaturing high-grade
pianos and several lines of plionographs,
canpled up with space for advertising records.

‘The live-wire merchants, Brodrib & Blair, also
started a campaign recently, strongly ad-
vertising pianos and nhonographs through local
newspapers and following this idea through with
extensive canvassing. In their New Haven
store three ontside salesmen are employed and

two trucks are uscd to rcach the outlying dis-

triets where the bulk of the busincss comes
from these days. In their Waterbury store two
outside salesmen are employed covering differ-
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cnt sections cach day. The Bristol store em-
ploys four outside salesmen with two teucks,
aud the results reported scem to indicate that
business through this source is°satisfactory.

Anthony Ainendola, of Amncndola Bros., has
completed arrangenicnts for the purchase of a
new location on Wooster street and plans to
creet @ new four-story building to take care of
the increasing business. Amendola Bros. carry
a complete line of musical instruments, records
and phonographs.

For the past two wecks the Yale Talking
Machine Co. has had a crew of workers re-
modeling the inlerior of the store located at
844 Grand avenue,

E. Krulokoski, proprietor of the E. K. Music
Shop, plans on opening another store in Bridge-
port. He has been looking over the territory
around Bridgeport, recently, with the idca in
mind of opening a brauch store in conjunction
with his present store located at 933 East Main
street. The E. K Music Shop now handles two
lines of high-grade pianos and Columbia and
Victor plionographs

3 Tube—Dry Cell
Receiver

75

DVANTAGES that ordinarily

cost twice the price of the Mu-
Rod Triplex Receiver. That's value—
value that speeds turnover, increases
profits, and builds geod-will.

Four-tube efficiency with only 3

tubes. Sweeps the continent. Can be
logged; highly selective. Most con-
veniently portable; all batteries con-
tained inside the handsome mahogany
cabinet.
Plenty of *cheap” sets but the M-
Rad Triplex Receiver is the quality
product of a quality manufacturer,
selling at a popular price.

Other dealers have had to repeatedly
reorder their stock of this receiver to
keep up with demand. You're miss-
ing some valuable business.

Write for details of the Mu-Rad
Dealer Policy NOW

Mu-Rap LasorAaTorIES.INC.
813 FiFTH AVE. ASBURY PARK. NEW JERSEY
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These distributors plant seeds

that will grow into permanent
profits for you!

New England States:
THE NEW ENGLAND PHONOGRAPH DISTRIBUT-
ING Co.
221 Columbus Avenue, Boston, Mass,

New York City (with the exception of Brooklyn and
Long lsland), also Counties of Westchester, Putnam
and Dutchess; all Hudson River towns and cities on
the west bank of the river south of Highland—all ter-
ritory south of Poughkeepsie; Northern New Jersey.
GREATER CITY PHONOGRAPH CO., INC
234 West 39th Street, New York

New York State, with the exception of towns on the
Hudson River below Poughkeepsie and excepting
Greater New York.

GIBSON-SNOW Co., INC., Syracuse, N, Y.

Brooklyn and Long lsland:

LONG ISLAND PHONOGRAPH Co.
68 34th Street, Bush Terminal, Brooklyn, N. Y.

Eastern Pennsylvania, Delaware,
Southern New Jersey:
PENNSYLVANIA PHONOGRAPH DISTRIBUTING Co.
Room 200, Jefferson Building
1015 Chestnut Street, Philadelphia, Pa,

Maryland, Virginia and District of Columbia:
BALTIMORE PHONOGRAPH DISTRIBUTING CO.
417 West Franklin Street, Baltimore, Md.

Western Pennsylvania and West Virginia:
PENNSYLVANIA PHONOGRAPH DISTRIBUTING CoO.
405 Wabash Building, 410 Liberty Avenue
Pittsburgh, Pa.

Alabama, except five northwestern counties, Georgia,
Florida, North and South Carolina and Eastern Ten-
nessee.

JamEs K. PoOLK, INC,
181 Whitehall Street, Atlanta, Ga.

Northern California, Oregon, Washington, North-
ern Idaho, Nevada, with the exception of Counties
Eureka, Elko, White Pine and Lincoln, and all Cali-
fornia Counties north of Santa Barbara, Ventura, Los
Angeles, and San Bernardino.

THE KOHLER DISTRIBUTING CoO.
63-67 Minna Street, San Fratcisco, Cal.

THE INSTRUMENT OF QUALITY

CLEAR AS A BELL

Ohio and Kentucky:
THE OHIO MusicaL SaLES Co.
1747 Chester Avenue, Cleveland, Ohio

Indiana and Southeast lllinois, bounded by counties
of Douglas, Edgar, Coles, Cumberland, Effingham,
Clay, Wayne, Hamilton and W hite.

KIEFER-STEWART COMPANY, Indianapolls, Ind.

llinois, and River Towns in lowa:
THE TaY SALEs Co.
6 North Franklin St., Chicago, 11l.

Wisconsin and Michigan:
YAHR & LANGE, Milwaukee, Wis.

North Dakota, South Dakeota, Minnesota, Montana
and lowa, with the exception of the river towns.

DOERR, ANDREWS & DOERR, Minneapolis

Missouri, Kansas, Nebraska and fve counties in
northeast Oklahoma.

C. D. SMITH Co,, St, Joseph, Mo.

Louisiana, Mississippi, Arkansas, part of Tennessee
and part of Alabama,

REINHARDT'S, INC., 104 South Main Street
Memphis, Tenn.

Southeastern Part of Texas and Part of Oklahoma:

SOUTHERN DRUG COMPANY
Houston, Texas

Colorado, New Mexico, Wyoming and Eastern
Nevada.
MOORE-BIRD & Co.
1720 Wazee Street, Denver, Colo.

Utah and Southern ldaho:
STREVELL-PATERSON HDWE. Co.
Salt Lake City, Utah

Arizona and Southern California, including the Coun-
ties of Santa Barbara, Ventura, Los Angeles, San Per-
nardino and all counties south, and Hawanan Islands.
THE COMMERCIAL ASSOCIATES
475 Colyton Street, Los Angeles, Cal.

SONORA PHONOGRAPH COMPANY, INC., 279 BROADWAY, NEW YORK

2

«'m



Juy 15, 1925

THE TALKING MACHINE

ORLD

37

A Radio Setand Speaker
that Delights Both
the Eye and Ear

Sonora Radio Receiving Set $90
Sonora Console Speaker . . °50

"Look into the seeds of time
and say which will grow
and which will not”

HE sced of public confidence grows

wherever it is sown—so does the de-
mand for the product in which it has been
implanted. Public confidence is firmly im-
planted in Sonora throughout the country.
The demand for Sonora waxes steadily and
it bears rich fruit, for its growth is carefully
cultivated. Each branch (Sonora dealer) is
carefully guarded against “sudden storms”
and no parasitic plants are permitted to usurp
irs productiveness.

Sonora dealers will flourish permanently,
for the Sonora line is always in thorough
accord with the demand of the day. Today
the demand is rapidly growing for tone qual-

THE INSTRUMENT OF QUALITY 22

CLEAR AS A BELL

ity in radio. The Sonora radic receiving set
achieves the same marked supremacy in tone
quality as the Sonora Phonograph.

Tomorrow the demand will be for beaucy
in cabinet design as well as tone quality.
Sonora will shortly present to you a Sonora
radio receiving set in a highboy period model
that is a masterpiece of cabinet artistry. High-
boy phonographs, radio-adapted, and radio
and phonograph combinations will also
make their appearance in distinctive period
cabinets.

So now, when looking into the seeds of
time, one can tell with precise prescience one
radio set that will grow—profitably!

SONORA PHONOGRAPH COMPANY, INC., 279 BROADWAY, NEW YORK

—
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New Jerse-y Atwater Kent Dealers Hold
Successful Get-Together Meet in Newark

Meeting Sponsored by New Jersey Radio, Inc., Atwater Kent Mig. Co. and Pooley Co., Ine.—
Atwater Kent Plans Outlined—Pooley Fall Line Described—Display of Products a Feature

Monday, June 22, was the occasion of a large
gatheriny of Atwater Keat dealers of tlie New
Jersey territory lield under the auspices of New
Jersey Radio, Ine., Atwater Keut distributor,
Newark, N. f, and the Atwater Kent Mig. Co.
and thic Pooley Co., Inc, both of Philadelplia.

It was 2 o’clock when the guests gathered
informally in the McCarter Gallery of the Rob-
ert Treat Hotel in Newark. A little later all
adjourned to the ballroom where the meeting
was called to order by B. J. Oppenheim of
New Jersey Radio, Inc, who, in turn, intro-
duced Nat Elin, president of that company.
M:. Elin weleomed the guests, who “mimbeved
several huadred, and soundcd the keynote oi
the gathering, which was primarily to promote
3 more perfect understanding not only between
the dealers themselves but between the dealer
and the jobber and the dealer and the manufae-
lurer, so as to better understand cach other’s
aims and purposes

Following Mr. Elin’s weleome, 8. Cande, of
Barton, Durstine & Osborne, Imc., New York
City, advertising agents *of the Atwater Kent
Mfg. Co., spoke on the advestising plans of
the company and with the.aid of a huge chart
at the front of the room completely outlined
the many dctails of the plan as well as the wide
scope of thie publicity. He pointed out that the
advertising to the consumer included a large
group of national magazines, bill posters
throughout the entire country, newspapers, and
continued broadeasting. Under the heading of
dealer advertising were the familiar Atwater
Kent broadsides, salesinen’s advance cards,
trade paper campaign, sales bulletins, co~opera-
tive” newspaper advertisng and dealer helps,
such as window display material, dealer help
booklets and general material for consumers.

John C. Sterling also spoke interestingly on
Atwater Kent produets and advertising, his sub-
ject being “Over a Length of Tine.” The de-
velopment of this theme throughout his address
made it onc that will be remembered a long
time,

Ben R. Stauffer, treasurer and sales manager
of the Pooley Co., Inc, was next introduced
and interestingly described the new line ol

Pooley radio cabincts for Fall. He went thor-
oughly into the sibject and demonstrated for
thie benenit of those presemt the construction
of the Pooley cabinet, illustrating his talk with
samples bronght from the factory in Philadel-
phia.

Vernon W, Collamore, of the Atwater Kent
Mfg. Co., who was next introduced as onc of
the best liked salcs managers the United

States, in his usual interesting manner told of

shiown, as was also the Atwater Kent phono-
eraph attachment.

The Pooley Co. displayed the new Pooley
radio cabincts for the Fall, inelnding mmnbers
1320 R2, 1600 R2, 1120 R2 and 1110 R2. Also the
new Pooley radio plionagraph known as model
1500 RJ and the eonsole table 1400 R1.

The full line of Phileo batterics made by the
Philadelphia Storage Battery Co. of Philadel-
phia, Pa, was also shown.

Adjoining the MecCarter Gallery was the
Clippendale Room in which entertainment was
furnished during the intervening hours. At
seven o’clock all repaired to the grand ballroom
where an elaborate dinner was served  The
cvening was given over large to the enjoyment
of entertaimnent which had been provided for

New Jersey Atwater Kent Dealers Present at Banguet at Robert Treat Hotel

the future plans of the Atwater Kent Co. and
how they would benefit the dealer. He an-
nounced that abont $3,000,000 would be expend-
ed during the eoming vear on advertising to
help the Atwater Kewt dealer sell more mer-
chandise. At the conclusion of his address Mr.
Collamore Invited those present to ask him
any questions which they might have in their
minds regarding the subjects presented. Many
availed themselves of this opportunity and a
general helpful discussion took place.

Between the afternoon and the evening ses
sions a general adjourmment was made to the
MeCarter Gallery where a complete display of
the Atwater Kent and Pooley lines was shown.
The Atwater Kent display included model 20
cabinet receiving set, model 20 compact, and
models 24 and 19, and In the open line, models
10 and 12. In the Atwater Kent loud spcaker
line models "M, “L” “H,” and "R" were

&

T s true that most phonopraph necdles LOOK

allke—bot don’t be guided much

Righ polish. Down e neath Phot piirteng,
sitver-like surface i the tell-tale evideace that
marke the good or the bad needle.

Were you to break an Okeb or Tructone and
some other peedle into batves and compare lhe
gralo of the steels you would wndoobtedly fnd
a noticeable difference. One would sbow an even

25 Weat 45th Street

9

Qhe grain of the steel
reveals the quality of the needle

break and o coarse, {rregular graie—the mark of
Interior steel. The other would reveal a jagged
break and a very fine, close-knit graio—tbe mark
of the hl(htlt grade carhon slul—thz mark of
cvery Okeb and Tructome Needie

It you think esough of your busimess to sell
nothing but the best of records, think enough of
it alsa ta sell nelblng hut the best of phona.
graph needles. In otber words, setl

OReh ... Duggtone, Neeclles

Products of The
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, Preaident

New York, N. Y.

the puests. Nat Elin, president of the com-
pany, acted toastmaster and Introduced
the Phonograph Trio who entertained dur-
ing the course of the dinner. Mr. Elin then
presented George F. McClellan, of the progran:
department of station WEAF of the American
Telephone & Telegraphh Co., who spoke for a
few minntes on the subject of radio broadcast-
ing and congratilated the Atwater Kent Co.
upon being onc of the few manufacturers of
radio sets wha are doing their share in provid-
ing programs for the owners of these sets, thus
helping to stabilize the radio industry

Graham McNamee, famous announcer of star
tion WEAF, was then introduced, and an At-
water Kent hour of broudcasting was put on
with Graham McNamee at the microphone, All
the Atwater Kent artists both vocal and in-
strumental that have become so familiar through
their Thursday night broadcasting were present
and entertained the guests just as though the
program was actually on the air. At the close
of the Atwater Kent hour the floor was given
aver to dancing for thie balance of the evening.
The affair was thoroughly enjoyed by all pres-
ent and congratulations were reecived by the
New Jersey Radio, Inc., upon the great sue-
cess of the event not only from the entertain-
ment standpoint but for the valuable business
transacted in the aft which loubtedly
will be of great benefit to the dealers in their
merchandising operations.

New Priess Receiver to
Be Marketed in August

William H. Pricss, president of the Priess
Radio Corp. and for many years prominently
identified with the technical development of
radio, is bringing out a new receiver. It will
make its appearance carly in August. It is
said to be radically new in theory, involving
several features herctofore unemployed. Patent
applications on the new features have been filed
with the U. S. Patent Office at Washington.

Mr. Priess has heen working literally night
and day on his Jatest development and has pot
had time to prepare am cxtensive description
of how it opcrates, Other officials of the com-
pany said the sct is unprecedented in its
results and that is has remarkable distance-
getting ability,



Jury 15, 1925

THE TALKING MACHINE WORLD

Gulbransen Trade Mark
“'Easy to Play”*

Is Your Turnover As Good?

Parks Music House Co., Hannibal, Mo,
turned their Gulbransen stock 19 times in
1924. Nineteen times based on cost of goods;
23 times based on number of instruments!
By way of comparison with what are gen-
erally supposed to be much faster-moving
lines, the average turnover of department
stores is 3 1-20 times; of 5-and-10c stores,
8 3-10 times.

The Parks record was made without spe-
cial inducements, without special sales, at
Gulbransen National Prices. The Parks
organization have found, as have so many
others, that maximum results are obtained
by selling the Gulbransen. They have
found that other merchandise cannot be
sold alongside of and in comparison with
the Gulbransen.

Gulbransen Company
CHICAGO

They sell the Registering Piano idea, not
the*“player-piano.” Theysell personal “touch”
on the keys, through the medium of the
Registering Piano. They are not in compe-
tition with “player-pianos” quoted at “bait”
prices. Nor with “player-pianos” with which
a lamp, cabinet, scarf and a dozen-and-one
things are thrownin “without extra charge.”

They sell, in the Gulbransen, a clean-cut,
honest article, made, advertised and sold
according to progressiveideas. The Gulbran-
senactually is responsible for a large number
of dealers remaining in the piano business,
because it is different, honest, progressive
and handled all the way through in a busi-
nesslike way. The progressive way has
proved to be the most profitable way for
music merchants.




Jury 15, 1925

40 THE TALKING MACHINE WORLD

Broadcas{ih_g Record Music Creates Sales

Public Demonstration of Unusual Records Brings Home the Bacon
for Rialto Music Shop, Chicago, and the Federal Co., of Milwaukee

Rudolph Fractman, who runs the Rialto M.
sic Shop down in Chicago’s Loop, has had a
reputation cver since he opened np for doing
clever stunts. Some of his stunts are just as
simple as they are clever, and in fact it is the
simplicity which makes them clever and at
tractive too.

For instance, he is a great believer in per-
sistent public demonstration of talking niachine
fecords. He keeps “the instrument” going all
day long. In this he is not far different from
many other dealers, but in onc thing he is veey
different and that is in the sclections he broad-
casts in this way, Most dealers would take the
reigning hit of the moment and would pound
away on that until every person within a block
could hear the music, would recognize it, wonld
forget all about it immediately, and would pass
on. There is really such a thing as a song
becoming so well known that the public tires
of it and bccomes utterly dulled to it

Mr. Fractman is too wise to make the mis
take of doing the obvious thing. He docs the
unnsual thing. The records lie uses for his
outside demonstration are always extremely
unusual records, He deliberately chooscs re
ords which the passers-by probably have not
heard; or which, at least, will be surely wn-
familiar to most of the passers-by. By prefer-
ence he chooses and uses records from the so-
called “foreign” catalogs; that is to say, from
the catalogs of specially sclected German,
Magyar, Polish, Czech, Russian and Yiddish
titles. He plays these; he attracts the atten-
tion of passers-by in thec most cffective manner
and he sells a vast quantity of this presumably
unfamiliar mnusic to passers-by gathered in from
among the Loop crowds, by his demonstrating.

By the Hundreds of Thousands

It is said that there are four hundred thou
sand Slavs in Chicago. There are also at least
two hundred fifty thousand Germans, Austrians
and Magyars in the same city. \When to these
are added the vast numbees of German, Russian
and Polish Jews, it is not surprising that a
Loop dealer should awake chords of mcmory
in the breasts of inany among the passers-by,

cven among the vounger American-born bovs

and girls sprung from thesc racial stocks. Mr.
Fractinan has mercly capitalized a very simple
and obvious faet, one so very simple and so
very obvious that only a really clever man
would ever think of putting it to wusc.

There is another side to it. A great many
of the so-called "forcign” reeords arc of music

It is the unusual thing which
attracts the most attention.
Undoubtedly playing records
at the store door is instru-
mental in building sales, but
playing the numbers which
are so popular that everybody
already knows them does not
get the results that is ob-
tained by public demonstra-
tions of records with which
the public is not so familiar.

which is very beautiful in itself, and oiten also
very huniorous, or very danceable. Such music
is siniply an unknown quantity to the vast ma-
jority of the ordinary American record-buyers,
for it is never presented to them save by acei-
dent. Mr. Fractman sells sueh records to men
and women who neither spcak nor want to
speak any of the foreign tongues. He sells the
mnsic becauwse e deinonstrates it
A Milwaukee Example

This very same idea has been put to good
practical nse in the selling of rccords hy other
houses too. There is the Federal Music Co.,
of Milwaukce. A short time ago this house
took on a linc of Columbia records. In this
conncction the Columnbia people induced the
Federal people, who are publishers of sheet
music, to take a small order of records of the
same kind as have so successfully been handled
by Rudolph Fractman, as described above.
The Federal people took them: only becausc
they were persuaded after some dificulty to

RADIO CABINETS

In our 46 yeers o! Building Furnilure

Aside from our regular line of cabinets, we are bujlding them
by the thousands for large users of cabinets. With substan-
tial orders, we build special, exclusive designs.

Let Us Build Your Radio Cabinets |

BURT BROS., Inc.

Philadelphia, Pa,

2000 S. 9th St.

—
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belicve that if they would use these and demon-
strate then steadily, they would probably have
better sales than If they merely concentrated
on the ordinary line of popnlar song and dance
records such as every onc elsc is pushing, and
such as it is natural, if onc thinks only on the
snrface, to speak of as being "the only stufl
that sells.” The Columbia salesman induced the
Milwaukce publisher to take six {six only)
saniple copies of thesc foreign records, and to
demonstrate them one after another steadily
throngh an outside horn fromn a machine inside
the store. Tlie very next day he ordered by
wire ten sclected records from the six samples.
The next day he ordcred thirty, the next day
thirty miore and the next day one hundred!

And these orders have been eoming in from
this publisher and inerchant ever since in simi-
lar quantities

It Works All Round

This does not mean that in this store only
these foreign records are being sold. On the
contrary, the sales are running steadily along
in populas music of all kinds. What has hap-
pened is simply that the passers-by and thc
chance customers, as well as the steady and
regular customers, are having thcir intercst
aroused daily by a new kind of music. Ears
dulled by the constant repetition of a so-ealled
hit simply close theinselves after a while to its
scductions. To rcopen those cars sowncthing
else is nceded, and very often the something
clse mnst be at least something of a totally
different kind. Onc of the great troubles with
modern dance music is that it is all built on
one rhythm and that this rhythin is becoming
nionolonous so that hits no longer come spon-
taneously but have to be more or less foreed.
Then it is that a definite change of method is
often most useful.

To chronicle little wrinkles of this kind may
scem not a very important task, but in fact
cverything is important which leads to practical
results. There is plenty of talk always from
men of a certain type of mind about the eoursc
of business; usually indeed talk of a pessimistic
naturc. Somc nmien are never happy unless
goods arc selling themselves; which means that
they are never happy. On the other hand,
those who are wise enough to think are wise
enough to know that whatever fills a real necd,
as the talking wachine and its records, has a
place in socicty from which it cannot be driven,
save through the stupidity or the indifference
of those who handle it.

There is always a way to do business.

Oakland Dealers Organize

OaxkLany, Cat, July 9--The radio dealers of
this city have built up an efiicient trade hody
comprising practically all music store and clec-
tric storc dealers and salesmen for the purpos
of bettering trade eonditions and cradicating
and remedying trade evils. E. M. Sargent has
been  elected president of the organization,
Thomas Traynor, sccretary, and DBernard S
Goldsmith, treaswrer.

New Colu_r;E)ia—De:ller Helps

The Columbia Phonograph Con., New York,
recently sent to its dealers two new sales aids.
‘I'he first is a hanger in colors, featuring the
latest bits in “blues” nnmbers, illustrated with
charucteristic pietures of the Coltmhix colored
stars. The other is a window card listing
Columbis recordings of hits  from currenl
liroadway usical productions. This card can
be cflectively used by dealers
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The Utmost in Portable Value!

For the past four years PAL has been
recognized as the biggest and easiest
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Advertising Plans and

Distribution

Policy Announced for Kolster Radio

Federal Telegraph Co., of San Francisco, Issucs Impartant Statement in Connection With the

Introduction of Kolster Radio—National

Tbe Federal Telegraph Co. of San Francisco,
Cal, with its incrchandising division in the
Woolworth Building, New York, issued recently
the following statemient in connection with the
introduction of Kolster radio; this statement
being issued from New York

"We will soon advertise Kolster radio in a
very Bunportant campaign, now being prepared
by Lord & Thomas, onc of the leading adver-
tising organizations in this country. We have
engaged this agency because it not only knows
low to reach the public quickly and sell an idca,
but becausc of its long cxperience in merchan-
dising counscl,

"It is unnecessary for us to review the chaotic
condition which exists to-day in radio distribu-
tion nor to dwell on the subject of overpra-
duction, ’'dumping,’ rapidly changing nodels
and prices. You arc just as familiar with them
as we arc. The reasons are obvions. In the
production of radio the development period has
been lar_gcl_y directed by technical men. Now
comes the ncw period when merchandising pol-
icies must be dominant and when the business
must be brought to a sound coinmercial basis.

"Our major policies are very plain and very
simple and we outline them at this early date
so that all may know that we do not intend to
enter thc maze of difficulties which is now in
existence. 1. We will distribute exclusively
through jobbers. 2. Therc will be a limited
number of jobbers carefully selected 3. We

Campaign Under Way—Dealer Protection

"We are able to formmilate these policies be-
cause the fundamental organization of the com
pamy has been long planned out. We did not
rush Inte radio during thc promotion period al-
though we are one of the oldest organizations
in the radio world. One reason for our policies
is that Kolster radio is a perfected set. It is
designed by Frederick A, Kolster, a radio seicn-
tist of international reputation. Kolster con-
tributed such inventions as the Kolster decrem-
cter, Kolster radio compass and other radio de-
velopments used throughout the world.

"Another reason is that we have been in busi-
ness for many years, first building most of the
high-powered stations of the Navy, including
the famous Lafayette station in France, the

largest in the world. This company also oper
ates the only successful point-to-point land ra
dio system in the world serving the large cities
on the Pacific Coast. Our equipment is in
stalled on hundreds of naval and merchant
marine vessels, the radio compiss and radio
lighthousc systen: being anong the greatest de-
velopments in navigation. This company is by
1o mecans a beginner—nor is it being suddenly
organized. 1t lacks cntirely any of the promo-
tional aspccts. Rudolph Spreckels is chairman
of the board. It is one of the largest and best
financed radio conecrns in the world, but it has
waited until now to offer the public a perfected
receiver, Kolster Radio.

“Our plans have bcen maturing for scveral
years, and we branched out inte radio merchan
dising only after very carcful consideration.
We have been in business for a long time and
we will stay in business. In onr next statement
we will furnish vou a complete description of
the various Kolster radio models, prices, poli-
eies, etc.’

New Jewett Radio Station
to Be Opened August 15

Station WJR Housed in New Building in
Grounds of Jewett Plant at Pontiac

The official opening date of Station WJR, to
be operated by the Jewctt Radio & Phonograph
Co., Pontiac, Mich., has been set for August 15.
It had been intended originally to place this sta-
tion on the air about July I, but it was found
impossible to have all details rcady by that
date.

Following thie wishes of the U. S. Department
of C ce with refs to high powecred

will guarantce Kolster radio to cach hi .
4. Prices will be established for a full year and
jobbers will be protected. 5. The company will
protect against obsolescence. 1f any model
should be discontinued, jobbers will be pro-
tected.

broadcasting stations, the transmitting equip-
ment of WJR is housed in a new building on
the Tewett factory grounds at Pontiae and the
main studios will be in the Book-Cadillac Hotel
in Detroit. The studio and the transmitter arc

Sell Udell

No. 905

Finished in brown mahog-
any; ample album space;
height, 31 in.; width, 32
in.; depth, 21 in.

on request.

28th St. at Barnes Ave.,

Console Talking Machines

Complete catalog and prices gladly mailed
Write for your copy today!

THE UDELL WORKS, Inc.

Here is real quality at a
price. Volume sales and
production enable us tao
vffer Udell Console Talk
tng Machines at most at-
tractive dealer’s discounts.
They also have the appear-
ance, quality and durability
to make permanent friends
jor you. In addition to the
famous Udell cabinet con-
struction, each machine
has many other important
advantages, such as Heine-
man motor, Empire tone
arm, automatic stop, auto-

matic  self-balancing  lid
support, octagon sound
hox, ete,

Indianapolis, Ind.

connected by four telcphone lines and because
the transmitter is located twenty-five iniles away
froin the deusely populated area of Detroit,
WJR will be permitted to usc its full power of
5,000 watts as soon as it gocs on the air. How
ard E. Campbell, widcly known radio enginecr,
will be in complete charge of all the station’s
activities and C. W. Kirby will officiate at the
studio.

W. D. Wadson, of Bermuda,
a New York City Visitor

Walter D. Wadson, head of Thomas J. Wad
son & Son, Hamilton, Bermuda, was a recent
visitor to the offices of The Talking Machine
World during 2 ten-day stay New York
City. Mr. Wadson is a well-known talking
machine dealer on the Island of Bermuda, where
he has held an ageney for Victrolas and Vie-
tor records for many years. For the past two
years, however, he has included radio in his
line of musical activities, especially featuring
Radiolas and the Crosley line.

A month ago Mr. Wadson started a small
broadcasting station and has made rapid pro-
gress in giving sadio enthusiasts of Bermuda
a varied program. He plans with future de
velopient and protection of his broadcasting
activitics to inaugurate a plan of broadeasting
weckly and monthly releases of Victor records.
Mr. Wadson expeets to leave on a trip to Eng.
lind shortly after his return to Bermuda,

King of th;Belgians Shows
Interest in Amplion Products

The Amplion Corporation of America, New
York, sole distributor in this country of the
well-known Amplion loud speakers, reccived
recently an interesting conununication from
London, England, the homc oi this produet,
in connection with the Amplion exhibit at the
Commercial Fair held in Brussels, Belgium. It
was stated that the King of the Belgians was
particularly interested in the loud speaker pavil-
ton at the Fair, visiting the exhibits and listen-
ing to public demonstralions of the prodicts
shown. His Majesty was so favorably impressed
with the amplification and tonc quality of 1hc
Amplion speakers that he sent u telegram of
congratulations to the manufacturcrs of Lhis
product, Alfred Graham & Co. of Londen,
wishing them every possible success with their
product.

Hauschil—d-tVBu;_Building

Oakrany, Cat.. July 10—The Hauschildt Music
Co. rccently purchased i four-story and base-
ment building, which is being completely re
modcled to provide 2 fitting heme for the cs
tablishment,
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11l your profits be

frozen in

\ JHAT aze you going 10 do this fall when Mes, Joues finally
decides to buy a new radio-phonograph eombination instru-
ment aud reants a substantial allowance cn her old phonograph?

If you refuse to accept it you probably losc the sale. But sup-
pose you do take it in—can you sell it again? Yon'H find that
a few Mrs. Joucses will tic up all your profits in unsalable ont-
of-date machines, You really can't afford to sell a combination
instrument 1o Mrs. Jones on a trade-in hasie. and you probably
caw’t sell it ta lier any other way.

I other words, you've got to eliminate the Mrs. Joneses fromi
yonr prospeets for combinations, There are hundreils, perhaps
thousands, of thesc plhionographi-owning Mrs. Joneser in your
locality aud they arc the most prosperous people—tlw: best
prospeets.

There's no dauln, either, that Mrs. Jones will want a combina-
tiaw insteument.  Powerful phonograph and radio couspunies
are msing every onnce of their force to sell Mrs, Janes the
radia-phonograpl idea this year.

Fortunately, yon dou’t have to abwudon Mre, Joues Yon can
take advantage of Mrs, lones's demand for a cowhination n-
strinent aeithout the trededin erl. You can, that is. if yon sell
Mre. Jonex the link that actually gives instant, efortless choice
between radio and record from her old phonograph.

This link is Selectron, It creates real vombinations from pres-

Tids is e solutivn 10 u eeally
grave problea

~lelec

REG.US.PAT.OFF,

cad machines?

cut radio sets and phonocraplis,  With Seleetron, Mrs, Joies can
changz from radio to record—or hack te radio—at the mere
turn of a dial. With Selectran Mrs. Jones is sntisfied and you
have made a straigla prohit withomt mny trade-ire difienlties,

No ~installatien”—no trade-ins with Selectron

Selcetron is ret in place haek of the phonograpli tumtable in a
conple of minwtes. It leaver the tonc-arm and sonnd-hox en-
tirely free to play revards at will. Jts cord simply plugs directly
into the radio set.  From thren on Mrs. Jones hax a permaneni
conthinatiore  either part of which she cun use inastantly.

Don’t confuse Seclectron  with  phonograph »peaker nnite.
Speaker itz oa the end of the tone-irm jist tirrn an expensive
plionograph into a wakeshilt lond speaker. They doi't allow
instant choice  rudio or record, a« you please. nothing to chauge!

Selectron necessary for 1 true combinatios

Whether the ridio set ie ocated in the phonogripl: cubinet ar
ontside ity Selectron ix necessary to make the cmnbination le-
tween radio and phonograple really reark.

Selectron will sell the phonographe on your iloor, which will he
ont-of-date in camparizon with cembinations nless yon trans-
form them with Selectron.  Aml when you sell Selectron to
Mrs. Jones yon've =olved yonr trade-in problem. Yet Seleetron
sella  at retuil for only 319.50.

Ask vour johber more ahout Selectron or ler us tell you ahout it.

AUDAK COMPANY

565 Fifth Ave., New York, N.Y.

List price $19.50

NOVK -1 sperinl model of Selectron s built

without « speuker wuet, to oblize customers whe

alvendy ot a speakir anit, or o wish to bus
wately,  This is known s Madel -bb, r~
g fur $12.50.
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E. L. Brown Makes Visit
to the Pfanstiehl Factory
Sales Manager of Radio Division of Interna-

ticnal Clearing House, Eastern Distributor,
Enthused Over New Pfanstiehl Models

E. L. Brown, sales manager of the radio divi-
ston of the International Clearing House, New
York, distributor of the Pfaustiehl radio receiv
ers for New York, New Jersey, castern Pean-
sylvania and the New England Siates, recently
returned to New York after a brief visit to
the Pfanstiel] factory in Chicago. Mr. Brown
was greatly enthinsed over the prospeets for
Pfaustich! business In the Fall after having
mide a close inspeetion of the new and com-
plete line which Is to be released July 15, and
which cousists of six madels covering a widc
price range

Many improvements have been made which
will be cmbodied in the new models, applying
to both the mechanical coustruction and to the
bettering of the appearance of the receivers
These improvements are in many cases exchi.
sive with the Pfanstich] scts, and add immeas-
urably to the case of operation of the receivers.
The cabincts have been designed by one of the
leading designers of furniture in the country
and are munusually attractive

“King of the Ivories”
Receives Merited Praise

The general sales division of the Braunswick-
Balke-Collender Ce., Chicago, reccived recently

very interesting letter from J. Wiheeler
Forbes, of South Norfolk, Va. referring lo the
piano playing of Harry M. Snodgrass, exclusive
Brunswick artist and a prime favorite with ad-
mirers of popular piano recordings. In his letter
to the Brunswick Co. Mr. Forbes stated:

Since Harry M. Snodgrass and J. M. Witien left broad
casting stalion WOS, Jefierson City, Ma., both have been

sed by lundreds of listcners-in, and heing that they

1 not be allawed 1o broadeast for snme time to come,

is very gratcful we are thal we can now oblain your
records of piano solos played by "The King of the
Ivarics” and announced by J. M. Witten. Doth of ihese
ndividunls are favorites in my home, and we liave p
chased bolh of the records which have now been releascd
by you. mamely, “Threc o'Clock in the Mornim
Moonlight, a Waltz and Yow,” and "Dusting the Keys™”
and “The Diue Evening Blues” ard we enjoy playing
them very much. Ne one ever gels Vired of hearing the
King's wenderful playing. Here’s hoping that you will
release many more of his records. 1 fniend buying cveey
one I can oliaty of ihis artist’s records.

Would iliank you to relcase a record by Snodgrass
entitted "In the Sweet Bye and Bye,” with the several
varistions as played by him. I used to liear Mp Snod-
¢rass play this selection from Siation WOS and it was
one of the niost beauliful he playel. Also wonld thank
you to advisc liow often you inlend releasing records by
“The King of the Ivories™ h1 the fminre.

Attractive Folder Issued
by Everybody’s T. M. Co.

Everybody's Talking Machine Co., Inc, Phil-
adelphia, Pa., maunfacturer of Honest Quaker
main springs and a full line of talking macline
repair parts, has reeently issued an attractive
four-page folder on "Quaker Ideal” tone arm
and reproducer outfits for the talking machine,
Each model is illustrated and described and
mueh ¢are lius been given to the attractive ar-
rangement of the folder.

I'here is presented in this picee of literature
the "Quaker Ideal” attachment to play lateral
cut records on Edison plionograplis and "Quak-
er Ideal" outfits as follows: Model No. 23 for
portable and small machines; model No. 29, a
radio tone armi, and model No. 19 and model
No. 27, all of which are of the throw-back type.
there are also shown inodels No. 2§, described
as the "Penu 1deal” ontfit and No. 97 the ""Meis-
selbach Ideal” oullit.

The Presto Radio Corp., Brooklym, N. Y., has
increased its capital stock from $250,000 to $I,-
009,000.

Death of James F. Kerr
Shocks Radio Industry

General Manager of Secand Radio World’s Fair
Was Known to Lcading Executives in the
Radio Field Throughout the Country
Members of the radio industry were shocked

and gricved at the sudden death of James F
Kerr, general manager of the Sccond Radio
World's Tair, whe died Junc 14 at the Fifth
Avenue Hospital, New York. fellowing an ab-
dominal eperation. Mr. Kerr had been ill for
several weeks but the reports during May and
the carly part of June were decidedly reassur-
ing and his many friends in the trade had cx-
peeted his specdy recovery.

"jim"” Kerr, although identified with the
radio trade for only a few ycars, had won the
esteem  and friendship of radio executives
throughout tlic country. Associated with U. J.
(Sport) Herrmann in the iutraduction of the
various radio shows at the Coliseum in Chicago

and sesponsible for the First Radio World's
Fair held in New York last Fall, Mr. Kerr was
rapidly becoming an outstanding figure in the
radio industry. The radio shews in Chicago
proved tremendously successful fremn their very
mception, and he was busily engaged in the
details concerning the Sccond Radie World's
Fair to be held at the 258th Field Artillery in
New York in Septemiber when lic became sud-
denly 11l and was obliged to discontinue all
activities. Mr. Kerr was also popular through-
out the theatrical world, having managed sueh
famons artists us De Wolf Hepper, James K.
Hackett, Mmec. Nordica, Mme. Mclba, Alice
Niclsen, Tayler Helmes and Frank Danicls.
Mr. Kerr is survived by a2 widow, who is also
well known in the Lheatrical world.

The Phenix Radio Corp., New York, has been
incorporated at Albany, with a capital stock
of 15000 shares of comnmion stoack at $1 per
share and 2,000 shares of preferred at $100 per
share. The incorporaters are W. A. Eisenhauer,
A. Stevens and S. Franklin.

The

Straight Line
to
Satisfaction

Send for Bulletin
3022-BS

Baby
$12.50

BRISTOL Auptostone
LOUD SPEAKER

Represented by Branches

in

9 PRINCIPAL CITIES |

BOSTON
Old South Bldg.

NEW YORK |
114 Liberty St.
PHILADELPHIA
Widener Bldg.
PITTSBURGH
Frick Bldg.
BIRMINGHAM
Age-Herald Bldg.

DETROIT
Book Bldg.

CHICAGO
Monadnock Bldg.
ST. LOUIS
Boatman’s Bauk Bldg.

SAN FRANCISCO
Rialto Bldg.

Model C, $30.00

THE BRISTOL COMPANY. WATERBURY, CONN.

S INSTRUMENTS
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ADLER-ROYAL Neutrodyne Radio-Pho-
nograph Highboy Combination Modcl F.
In Walnur with birdseye maple overlays.
Spuce for batteries, charger, records, ete.
Price with y tube Neutrodyne set—$340;

without set, $225.

The Model F, closed, showing the exceedingly
attragtive appearance, delicate overlays and

splendid praportions.

1.

3.

&
ADLER-ROYAL Nentrodyne
Radio-Phonegraph Combination
Model go. I n{
any. Price with g tube Neutrodyne
set—$325; withour set, $175.

ADLER-ROYAL

Phonogm])h and Radio

Distributors and Dealers are now
imformation regarding the

Exclusive Franchise

The Adler Manufacturing Company was the
first in radio to offer a franchise! We intend
to continue this protective franchise by which
the distributor and dealer is placed on a per-
manent substantial basis.

Liberal Discounts

We were the first to recognize the crying
need for better discounts in radio and to offer
them to the trade. Our liberal discounts and
moderate prices on a high quality line assure
a large volume of easily obtained business
with maximum profits.

A Complete Line
These clean, wholesome policies support a

comprehensive line of radio merchandise
which meets practically every requirement.

ADLER-ROYAL Console Radio Speaker.
Valnut or Mabag Complere with unit, cord and plug. In Wal-
nut or Mahogany. Ample space for batteries,
charger, erc. Price §yo.
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mvited to write for complete

new ADLER-ROYAL proposition

4.

National Adwvertising

Back of ADLER-ROYAL merchandise and
wholesome merchandising policies will be a
comprehensive advertising campaign in pub-
lications of large circulation.

Stability — Permanence

Our 27 years of manufacturing experience and
one of the largest plants in the ingustry point
to reliability and recognized stability. ADLER-
ROY AL distributors and dealers will become
associated with permanent SUCCESS.

e 0 ¢ o o

We cordially invite correspondence from
high class distributors and dealers, upon re-
ceipt of which we will send complete de-
tails regarding the ADLER-ROYAL line,
prices, discounts, and sales and advertising
plans. Write to-day !

ADLER MANUFACTURING COMPANY, Inc.

861 BROADWAY - NEW YORK CITY
Factories : LOUISVILLE, KY.

ADLER-ROY AL Five Tube
Neutrodyne Model 399. Built
expressly to operate on dry bas-
teries. All batteries enclosed in
cabinet. {n Walnut or Ma-
bogauy. Price $125.

ADLER-ROY AL Neutrodyne Radio
Highboy Model H. Hus builsin speaker.
Comes in Walnus.  Space for basteries,
charger, etc.  Price with j tube Neutro-
dyne set—S225; without set, $110.

ADLER-ROY AL Neutrodyne Radio
Highboy Model E. Has built-in speaker.
I burl walnut with birdseye maple over-
lays. Space for batseries, charger, etc.
Price with j tube Neutrodyne set—Sa0;
without sct, $125.

ADLER-ROYAL

Phonogra_ph and Radio
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Sales of Portablés axid Records Feature
Retail Sales in the Milwaukee Territory

Most Dealers Now Carry One or More Lines of Portable Instruments and Find It a Profitable
Investment—Jobbers Expect Sharp Revival in Fall—Sonora Sales Drive—Trade News

AMitwAUKEE, Wis., July 7.—Portables and rec-
ords have been showing niorc activity than
usnal, but plionographs in general have been
somewhat slow. Dealers and jobbers are mak-
ing plans for Fall business. Intcrest in portables
is showing a warked increase cvery year; and
local dealers are coming to the realization that
carrying a line of portablcs is a profitable in-
vestment. The majority arc now earrying scv-
eral diffcrent lines, represcenting several price
levels, and they scem to be doing business at
all prices.

Brunswick Sales Continue Fair -

"As it is truc of most Juncs, business
has been fair during the past month,” rcported
Car]l Lovejoy, reprcsentative of the Brunswick
Co. in this territory. “However, record salcs
are far ahead of last ycar at this timc. The
phonograph departmnent is alead of last ycar
because the sale of combination instruments
brings up the totals,”

The appearance of Isham Jones and his
Brunswick recording orchestra for a weck in
June was one rcason for the increase in record
sales. Mr. Lovejoy rcports that not ouly his
new recordings, but some of his better-known
numbers werc in demand as a result of the
week's program.  As numbers recorded on
Brunswick records were featnred by the or-
chestra, dealers throughout the city tied up witls
its appcarance by mcans of window displays.
The Orth Music Co. arranged a very attractive
window featuring Brunswick recordings of the
famous orchestra, with a large representation
of the numbcer, "Popular Street Blues,” forming
the background of the display. Edmund Gram,
Inc., carricd a ncwspaper advertiscment featur-
ing the Isham Jones Orchestra, calling particu-
lar attention to threc numbers, Alabamy
Bound,” “Indian Love Song” and “Pango
Pango Maid.”

Look for Heavy Fall Ordering

The Badger Talking Machine Co., Victor job-
ber in this territory, notes a more engouraging
tone in communications froin dealers throughout
the State, and tbe officers are optimistic about
Fall busincss.

“There seems to be a better feeling aronnd

the State, and we are looking for a revival of
business for Fall,” said George F. Ruez, presi-
deut of the company. "Dealcrs’ stocks have been
moving ont steadily, and they will be ready to
place good orders by Fall"”

Interstate Pushing Radio

Representatives of the Interstate Sales Co.,
distributor for De Forest, Frced-Eisemann and
Operadio sets, are now calling o their dealers
in regard to an excluysive dealer contract plan
which is now being put inte operation. The
dull season in business at the Interstate Sales
Co. lias bcen somewhat relieved by the arrival
of the De Forest F-5 models, as well as DV-3A
and DV-5 tubes, which are arousing interest on
the part of the dealers, and have brought in a
number of orders, according to David M. Kas
son, vice-president.

The Interstate Sales Co. lias been appointed

distributor for Ansco cameras and films in this
terntory.

H. D. Fisher, formerly of the Electric Appli-
ance Co. of Chieago, has joined the sales force
of the Interstate Co. and will handle tlic terri-
tory west and south of Madison, Wi,

Sonora Dealers Stage Drives
. "Businesss for this Junc was better than the
same month last ycar, duc principally to the
demand for Sonoras on whicli prices had been
reduced,” said G. K. Purdy, manager of the
niusic depariment at Yahr & Lange, wholesalers
for Sonora in Wisconsin and Michigan. During
the past month the more enterprising Sonora
dcalers throughout thc State and in Michigan
have been [eaturing thc reductions on Sonora
prices through cnergetic sales campaigns, us-
ing ncwspaper advertising extensively.

Brightson True Blue radio tubes have also
been arousing considcrable interest, according
to report from Yahr & Lange, who distribute
these tubes throughout the West

Fred E. Yahr, of thc company, attended the
Sonora convention held in Chicago, June 19.

Harry Bib Shows Good Golf Form

Harry Bib, sales manager of thc phonograph
division of the Chicago territory for the Bruns-
wick-Balke-Collender Co., won first prize at the
golf tournament held at the Tripoli Country

Have You A Genola in Your Toy Shop?

It’s a great little money maker—a child's phonograph
retailing at $5.00—that plays all flat records up to 10
inch size with the clear reproduction of a large machine.
It is bright and appealing in appearance and makes a
hit with both parents and children.

The Genola stands but 714 inches high. Then to retail
at $10.00, there is The Baby Cabinet, standing 17 inches
high and which is a delightful piece of nursery furniture
as well as a splendid little talking machine,

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Elyria, Ohlo.

Club in Milwaukee when members of the Chi-
cago Piano Trade Golf Association were guests
of Hugh W. Randall, president and general
manager of the J. B. Bradford Piano Co. of
this city.
Has Built Big Portable Sales
The possibilities of making the portable busi-
ness an all-year-round business have been de-
veloped to some extcut by tlie Orth Music Co.,
which features the Brunswick and other lines.
This dealer believes that niany portables are
sold to pcople wlio wish to use them in roon:-
ing houses @r apartinents, in addition to thosc
used only for vacation pleasures. A. V. Orth,
president of the firm, states that he has sold
a few portables every week during the past
year, and that a checknp on the addresses to
which they were delivered showed that a large
percentage went to rooming-house districts of
the city. Hc advocates the portable as an ideal
instrument for a persou who is living in onc or
two roowns, or a snall apartment, because it
does not take up much room, and can casily
be moved. In addition to Brunswick instru-
ments, this dealer has also been sclling a large
number of Carryola portables, and he is featur-
ing this end of the talking machine business
very strongly dnring the Summer months.
Basernent Department Pays
J. J. Healy, manager of the nusic department
at the Boston Store, states that the record busi-
ness has beem increased by opening a branch
record department in the basement of the store.
T this department he is featuring Puritan and
Odeon records, and the latter have been of
particular interest because of the foreign-born
people who are attracted to the basement.
Personnel Changes at Gram'’s
Mrs. Julia Wolff Steihm, manager of the pho-
nograph and rccord department at Edmund
Gram, Inc, has resigned, aud Miss Dorothy
Beards, formerly manager of the roll depart-
ment, has succeeded Mrs. Steihm in this posi-
tion. The marriage of Mr. and Mrs. Steihm
last Spring was of spccial interest in the trade
as Otto Stcibm is sccretary of Edmund Gram,
Inc.
Thiery Music & Specialty Co. Formed
Columbia, Opcrollo and Paraniount phono-
graphs and a complete stock of Columbia, Puri-
tan and Perfcct records are included in the
stock of the Thicry Music & Specialty Co.,
which has bcen organized in Milwaukee. Tlic
proprietors are Grover C. Mamer, Grace D,
Goldie, A. E. Satherley and A. K. Dewick. The
new coinpany has taken over the busincss of
the Thiery Piano & Phonograph Co., formerly
at 516 Grand avenue, and the retail departinent
of the J. B. Thicry Co., located at 2324 North
avenue. The Thiery Music & Specialty Co. is
located at 872 Upper Third street.

Ted Lewis Sails for Europe

Ted I.ewis and His Jazx Band, of world fame,
exclusive Columbia artists, receutly sailed fus
Europe, where they will fill an cngagement for
an indefinite period at the Kit Kat Club, lon-
don. Before sailing this aggregation made sey-
eral recordings which will be released during
the Summer months. One of the outstanding
hits to be rcleased as played by the Ted Lewis
organization is "Are You Sorry?’

Olfrey Mu;: Shop Chartered

The Olfrey Music Shop, Brooklyn, N. Y., was
recently incorporated at Albany to deal in talk-
ing machines with a capital stock of 125 slurcs
of common stock of no par valuc. The incor-
porators are H. A. and A. Freyman aund J.
Olstein.

The partnership of Rogers & Fischer, talking
wachine dealers, Washington, D, C, has been
dissolved and the business is being eontinued
under the trade name of the Robert C. Rogers
Co.
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Music Master Corp. and Metropolitan

THE TALKING MACHINE

Distributors Meet With Their Dealers

Dalrymple-Whitney Radio Carp.,

North American Radio Corp, and North Ward Radio Ceorp.,

Inc., Are Hosts to Dealers at Dinner-Meeting in New York City—Important Plans Discussed

The Music Master Corp,, Philadelphia, and
its threc metropolitan distributors, the Dal-
rymple-Whitney Radio Corp. and the North
American Radio Corp., of New York City, and
North Ward Radio Corp., Inc.. of Newark, N, 1.
tendered a dinmer to Music Master dealers of
the New York district on Tucsday evening,
June 23, ar the Hotel Astor.

The affair will go down in the annals of radio
history as onc of the grealest and nost en-

As the final strains of the Star Spangled Ban-
ner died away Fred Oliver, in charge of the
New York office of the Music Master Corp.,
rose as toastinaster and extended in behalf of
the distributars a cordial welcome to tlose
present and introduced as the hosts of the eve
ning the chief executives of the distributin -
gunizations—A. Dalrynple, of the Dalryinple-
Whitney Corp; David F. Goldman, of the
North American Radio Corp., and Herbert Fink,

— ———
-
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friends there were present many who knew ].n'm
from the many years he spent in the talking
machine indnstry. In his opening remarks, I\I'l'.
Eckhardt touched on his many years in this
ficld and reviewed ihic history and growth of
the Music Master Corp.

The acquisition of the Ware Radio Co. by
the Music Master Corp. being known by al)
present the announcement by Mr. Eckhardt of
the first Music Masler-Ware sel was cagerly
reccived. This important development in the
radio field is announced clsewhere in this issue
of The World and the set ilseli was exhibited
During the course of his talk, he remarked that
while there wonld always be a considerable
mnnber of radio munufacturers there would be
4 certain number only that could be classed as

L

Music Master Dealers of New York District at Dinner Sponsored by Metropolitan Distributors

thusiastic Jocal gatherings of dealers ever con-
gregated. closely vying in size with the annual
radio congresses held by the Music Masler
Corp. in Philadelphia. The Grand Ball Room
of the Hotel Astor was used and at scven
o'clock almost five hundred guests took their
places at the tables underncath a huge electric
sign reading "Music Master,

Do Not Overlook
These

Special
Features ¢

The New UNIVERSAL

ONE-ARM TO REMOVE,

1his season. Strong Karato] leather covered case.
boitom, 3.ply veneer covered. _

lectora, rimmings all heavily nickel plated.
veeords. Non.spill needle eup.

arm plays all makes of

All in all, the NEW UNIVE

1658 Broadway

WILL PLAY 10 OR (1)2 INCH RECORDS WITH COVER CLOSED.
NO Ti

Here's a FIFTY dollar value that will Pep your prefils on portables

Finest and most durable double-spring
motor, casy winding, rhy: 3 records without rewinding. Uni

records. Sizel2x15x7% inches—weigh! 14 pounds.
RSAL. is the besi portable on tbe market.
Send for Bulietin of Musical Merchandise

UNIVERSAL NOVELTY DISTRIBUTORS

P t bl Price
ortable $ OO
,Holl‘or bo:lrd,haop and 5
o v b s
Universal tone fFF. O, B.
New York

of the North Ward Radie Corp., their co-ex-
ecutives and staffs.

The principal speaker of the evening was
Waller L. Eckhardt, president and foupder of
the Music Master Corp., and under whose ca
pable direction the company has had its phe-
nomenal growth. Mr. Eckhardt received a
hearty ovation, as in addition to his many radio

. Builersg

'&u&-m'

New York City

factors in the industry. The tendency on the
part of the manufactirer, he pointed out, was
not so much distribution through cvery possible
channel but through a carcfully sclecled num-
ber of proper outlets. As being of most inter
est to thosc present he referred (o conditious
in the New York districe where il is estimated
there were about 2,300 radio dealers with about
60 per cent of them carrying the Music Masier
line. It is cxpected that this aumber will prob-
ably be reduccd to about 410, In referring to
the new dealer and distributor franclise an
nounced at the Music Master third annual radie
congress held recently in Philadelphia, he de-
scribed the systew installed at Music Master
headquarters under the personal supervision of
H. N. McMecnimen, general ficld sales manager
of the organization. Mr. Eckhardt also dwelt
upon the importance of cthics in merchandising
and of building for the future. In referring to
his own organization lic slated that although
the present Fall line was completed and an-
nounced the Music Master Corp. was alrcady
laying its pluns for thc following scason. The
aftermath of this radio congress was reported
exceptional.  Over $15,000,000 worth of orders
were placed.

The frank manncr in which Mr. Eckhardt
outlined the plans of the Music Master Corp
and asked for co-operation was heartily reccived.

The next speaker was C. T. Miller, vice-presi-
dent of the J. H. Cross Advertising Agency of
Philadelphia, which has been in charge of the
adverlising of the Music Master Corp. from its
very beginning.  Mr. Cross spoke interestingly
on the subjcct of advertising and told the deal-
ers of the mammotl advertising campaign be
ing conducted by the Music Master Corp. He
told of the media to be used and of the copy
This copy will contain the newly adopted slopan
oi the company "No onc has ever lost moiey
in the Munsic Master line.” Dealer helps and

(Continued an page S0)
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electivily

the most valuable
selling point of a radio set

ENSITIVITY, clarity of tone, ease in tuning, volume

—all are important. But selectivity—that is not only
the true test of performance, but that which gives greatest
satisfaction and keeps the set sold.

The extreme selectivity of the Grebe Synchrophase has
been made possible by the Binocular Coils, which keep
the get automatically balanced against interference from
undesired stations.

Binocular ‘o .
Coils This is an exclusive Grebe feature as are also the Grebe
S-L.F Condensers and Grebe Volume Control. They 5
offer outstanding selling points that render a satisfying |
service long after the pleasure of newness has worn off. 1

f

When you sell the Synchrophase you are building your

reputation on a sound basis. ‘
1

Write for full information and prices

A.H.Grebe & Co., Inc.,VanWyck Blvd,,Richmond Hill, N.Y.
Western Branch: 443 So. San Pedro St., Los Angeles, Cal.

This Company owns and oper-
ates stations WAHG, WBOQ;
also mobile and marine low- ,i

CHROPHASE,

T = TRADE ™M ARK. v
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Complete List
of

and

Distributors

WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif.
WALTER S. GRAY COMPANY
1054 Mission St. San Francisco, Calif.
L. D. HEATER
357 Ankeny St., Portland, Ore.
TEXAS RADIO SALES COMPANY
2005 Main St., Dallas, Texas
JUNIUS HART PIANO HO{JSE, LTD.
123 Carondelet St., New Orleans, La.
CONSOLIDATED TALKING MA-
CHINE COMPANY
1121 Nicollet Ave., Minneapolis, Minn,
YAHR & LANGE DRUG COMPANY
207 E. Water St., Milwaukee, Wis.
JAMES K. POLK, INC.

294 Decatur St., Atlanta, Ga.
THE ARTOPHONE CORPORATION
1103 Olive St., St. Louis, Mo.
THE ARTOPHONE CORPORATION
804 Grand Ave., Kansas City, Mo.
CONSOLIDATED TALKING MA-
CHINE COMPANY
227 W. Washington St., Chicago, 1ll.
CONSOLIDATED TALKING MA-
CHINE COMPANY
2957 Gratiot Ave. Detroit, Mich,
THE RECORD SALES COMPANY
1965 E. 66th St., Cleveland, Ohio
STERLING ROLL AND RECORD
COMPANY

137 W. 4th St., Cincinnati, Ohio
PHONOLA CO., LTD., OF CANADA
Elmira, Ont., Canada
IROQUOIS SALES CORPORATION
210 Franklin St., Buffalo, N. Y.
EVERYBODY'S TALKING MACHINE
COMPANY
810 Arch St Philadelphia, Pa.
GENERAL PHONOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St., Boston, Mass.

GENERAL PHONOGRAPH CORP,,
{New York Distributing Division)
15 W..18th St,, New York City
JAMES COWAN COMPANY
18 West Broad St. Richmond, Va

OKch

and

Qdeon
Recaras

Bel Canto Co. Appomts
National Distributor

Baker-Smith Co., Inc., of San Francisco, Cal,, to
Sell Bel Canto Radio Line to Jobbers—Branch
Offices in Leading Cities of the Country

The Bel Canto Radio & Teleplione Equip-
ment Co., Inc., of New York City, announces
that Bel Canto products will hereafter be dis
tributed nationally by the finn of Baker-Swmith
Co., Inc, whose exccutive offices are 715 Call
Building, San Francisco, Cal., and which oper-
ates branches in Los Angeles, Portland, Ore.;
Seattle, Wash.; Vancouver, B Salt Lake
City, Utah; Denver, Col.; Chicago, Tll.; Buffalo,
N. Y., and New York City. The Bel Canto
line will be sold cxclusively to jobbers and will
be backed by extensive advertising in local
newspapers tliroughout the country.

Julius Koss Now in His
Attractive New Store

Julius Koss, 184 Soutl Main street, Water-
bury, Conn., is now located in his new building
after several months which were required to
erect a new owuc-story building containmng threc
stores in the heart of Waterbury. Mr. Koss
now carries a complete line of musical instru-
ments, phonographs and records.

D. Barbiceri & Brotler, 375 South Main street,
this city, wlll remodel their store.

Popular Gennett Releases

Onc of the inost recent of Gennett record
releases "Ukulele Lady” sung by the Tremaine
Bros., close harmony artists, is showing unex
pected popularity and is selling briskly in all
territories served by the New York branch of
the Starr Piano Co. Another release which has
proved popular is “Runaway Train” sung by
Vernon Dalhart, with guitar accompaniment
The former rclecase by this well-known "hill
country” artist, coupling "Prisoner's Song” and
"Baggage Car Ahecad,” continues among the
brisk sellers.

W. L. Sayre in New Post

William L. Sayre, who has been identified
with radio intercsts for the past fifteen ycars
and was one of the founders of the Sayre-Level
Radio Co., Philadelphia distributor, has joined
the staff of the H. H. Eby Mfg. Co., also of
Philadelphia, and manufacturer of binding posts.

Music Master Dealers at
Gotham Dinner-Meeting

{Continued from page 48)

other divisions of advertising werc then taken
up as presenfed in the salesmen's portfolio of
the Music Master Corp. which will be issued
about July 1. Much interest was manifested
by the metropolitan dealers in the mew electric
sign which will be in operation about August
1 at Fifty-sccond street and Broadway. Mr.
Miller stated that this sign was a personal idea
of Mr. Eckhardt and would probably constitute
one of the most interesting signs to be found

n "The Great White Way.'

During the course of the evening entertain-
ment features were offered and at the close
of the affair the speakers' table was surrounded
by emthusiastic dealers congratulating Messrs.
Eckhardt, Oliver, Dalrymple, Goldman and
Fink and others responsible for the success of
the evening.

In the reception room was to be found an
exhibit of the Music Master line, including the
new Music Master-Ware seven-tube set. This
exhibit was the center of inuch attraction both
before and ufter the banquet.
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MICA
DIAPHRAGMS

Immediate delivery—all sizes
Send for free samples and prices
All Mica Products

lNTERNATlONAL MICA €O.

aulnu s1s PHILADELPHIA, PA. r||m- rnu.

DeForest Co. Marketing
Portable Radio Receiver
Unusual Features Utilized in New Portable Ra-

dic Receivers Include a New Circuit With
the DeForest Anti-Radiation Device,

The DeForest Radio Co. has just placed on
the market the DeForest F-5 type of receiver,

portable model, comprising a new circuit
whicli the conipany states is non-radiating and
non-oscillating. This circuit is a five-tube tuned
radio frequency receiver with u wave length
ranging from 220 to 550 meters. It consists of
two stages of tnned radio frequency awmplifica
tion with tuned input to the detector and two
stages of transformer coupled audio friquency

New De Forest Portable

amplification. Chief Engineer Roy A. Weagant,
of the DeForest Co., states that the new circuit
has great distance getting qualities while at the
same time preserving ample selectivity.

The F-5 portable is entirely sclf-contained,
the antenma and ground wirgs, the new DeFor-
cst cone loud speaker and all batteries being
compactly housed in an attractive du Pont case,
fitted with a permanent carrying handle. The
portable measures 15% inches deep by 14 inches
wide and 11 inches high when closed for car-
rying and weighs but 37 pounds complete with
batteries. This circuit is the first to be mar-
keted with the DeForest anti-radiation device
which will be included in other DeForest mod-
els of the F-5 tube to be marketed shortly.

In Bankruptcy

Shultz Bros, Inc, talking machine dealers,
Omaha, Neb., recently filed a petition in bank-
ruptey, listing asscts at $41,977.39 and liabilities
of $115418.36.

Thor Speaker Lamp
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BRASS MANUFACTURING CO.
1239-1243 SUTTER STREET
SAN FRANCISCO




READY NOW’
New Complete OKeh Catalog
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It will pay every Dealer who sells phonograph
records to know about the profit from selling

| OKeh, the Record of Quality.

T P T

114 ST TS9Pl T 0O AL R

TR 7

11060

GENERAL PHONOGRAPH CORPORATION

OTTO HEINEMAN, President

25 West 45th Street New York City
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Plaza Co. Distributing
Portable Sales Helps
Pal Portables Receiving Some Fine Publicity

Through Window Cut-outs and Other Strik-
ing Advertising Prepared for Dealers

The Plaza Music Co., New York City, through
its advertising department, Is assisting wany
talkiug niachine denlers in working out prof-
itable sales plans for the movement uf portable
talking machines during the height of the Sumi-
mer scason. The primary intcrest of the Plaza
Co. is naturally in the sale of its Pal portable.
In conjunction with its sales campaign it has

Portable Window Display Cut-Out

placed in dealers’ hands window and counter

display wmaterial, cut-outs, hamgers and con-
sumers’ circulars.
The window display cut-out on the Pal

portable has brought forth considerable coin-
ment from retailers. This is very attractive, in
seven colors, illustrating the availability of the
Pal as a musical instrument in the home as well
as on the beach or in the country. This Hlus-

'he Ne

_0One Model ¢
Double Volum f

THE TALKING MACHINE WORLD

trated displ
of the dealer’s w

set in the ceuter

dow, together with a Pal

portibl. Fhe striking colors rest the cyc of
¢ passers-by and the accompanying message
surcs further intercst, often creatin

Two New Distributors
for Music Master Line

New Distributors jor Music Master Products
Established in Oklahoma and Missouri by
A. A. Trostler, of That Company

KKansas City, Mo, Juiy 8—Arthur A. Trostler,
representative of tl\c Music Master Corp. in
this section of the country, reports that the
Harbour-Longwire Furniture Co., Oklahoma
City, Okla,, d J. W, Jeukins' Sous Music
Co., Kansas City, liave been appointed dis

buters for the Mnsic Master products in the
States of Oklaliomia and Missouri cspectively.
Mr. Trostler reports that there 1s great imter
est in the Middle West fu the Music Master

c. and that a strony distributing organixzation

ng built up in that section

New DeForest Tube
Announced to the Trade

The DeForest Radio Co., Jerscy City, N. |,
has placed on the warket a new vacuum tube
which will be known as the type DV-3. fso-
lan or synthietic quarte he base this
tube aud it is stated that the resistance of this
mincral to temperature is remarkable.  The new
tube is a standard base, ﬁ < g
ube and Clnef Engincer Weagant, of
the DeForest Radiv Lo, is responsible for its per-
fection and development. The tube has a nwinber
of distinctive features which liave found ready
favor with radio fans and cuthusiasts, and it is
expected that this DeForest DV-5 tube will be
one of the leaders in the DeForest tube products
this coming scason.
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New Store to Handle Starr
Products in Muncie, Ind.
E W, Alley and W. A, Coyne Open the Starr

Music Shoppe in That City—Both Men of
Long Experience in the Music Trade

Muncie, Ino, July 6=E. W. Alley and W, A,
Coyue, both well known in the local music
trade, have opened the Starr Afusic Shoppe, at
303 Main street, this city, and will feature
Starr pianes, players, phonographs;, rccords,
cte., manufactured by the Starr Piano Co., of
Richmond. Ind. Mr. Allcy has been in the
music business since 1905 and Mr. Coyne has
been in the trade for a similar length of time,
and both have had a varicd experience in the
merchandising of musical products.

Dalrymple-Whitney Now
Music Master Distributors

The Dalrymple- Wh:mcy Radio Corp., New
York, recently announced to the trade its ap-
powntment 3s 3 distributor of Music Master ea-
dio products, which includes the Music Master
Ware sets. The complete line is on display at
the offices of the company, 509 Fifth avenuc,

Columbia Supplement
The mid-S plement of the Columbi

Phonograph Co., Inc., rccently distributed to
the trade, features vocal and dance sclections
of the current Broadway shows. The out-
standing hits of "Rose Maric,” “Student Prince
“No, No, Nanette,’ "The Love Song,” “Mer.
cenary Mary” and "Aloma of the South Scas”
are included in this listing.

The Triodine Radio Corp, New York City,
has been incorporated at Albany with a capital
stock of $20,000. The incorporators are J. H.
Sternberger, J. Salus and S. Feinstein.

One model only,

N OW every feature of the talking machine’s wonderful
reproduction — including sound volume—'is brought to
radio reception by the new, “double volume’—

Dulce-Cone

RADIO TALKING MACHINE SPEAKER

Recepnon with the new Dulce-Tone tests 59% louder on
“local” broadcasting and over 100% louder on distant stations.

THE TEAGLE COMPANY
1125 Oregon Ave,, Cleveland, Ohio

A simple adjusting nut brings out the
best qualities of each individual talking machine,

Retail price remains at $10. (In Canada, $14.)

Write for a sample new Dulce-Tone and put it through
conclusive tests.

'o_éram_sj
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ATWATER KENT
RADIO

A Stabilized Product

USINESS MEN have confidence in 2 company whose mer-
chandise does not become obsolete, does not cling to theit
shelves, is never butchered to make a bargain holiday. They
Phonograph 0
Attachmenr, 38 have confidence in a company whose product they can handle
without disappointment.

The radio merchant buys Atwater Kent Receiving Sets and
Radio Speakers to sell to the public, and does sell them to the
public, with strong hands helping him. He expects a legitimate
profit, and he gets a legitimate profit.

And very pleasing to him is the knowledge that our Receiv-
Model R, $12 ing Sets and Radio Speakers are so well constructed, so simple,
so durable and so fool-proof that the purchaser is not likely to
call him up and say: “That set you sold me won’t work.”

The Atwater Kent selling organization is protected in its
product, and in its territory. And the prices are on the lowlands
of popular demand, not on the heights.

That is why every month sces more and more radio business
Model 1., $17 men of the better type joining forces with Atwater Kent—why

Model 20 Compact, $80 Model 12, $100 Model 10, $80

Prices slightly higher from the Rockies west, and in Canada

,
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ATWATER KENT
RADIO

—A Stabilized Policy

every year more and more of them endorse our policy of sound
design, painstaking manufacture and fair dealing.

We invite the inquiries of substantial merchants who have
been meaning to get behind Radio “when it becomes stabilized.”

We want to discuss dealer arrangements with capable men
who appreciate a policy that is just to all and who will work
loyally to help us mainaain .

If you are the right kind of dealer, and have the right kind :
of store, and are in Radio 70 stay, let's alk it over. Wikt e

ATWATER KENT MFG. CO., PHILADELPHIA, PA.
A. Atwater Kent, President

Our Bfoadcastmg 9 to 10 P. M. on Thursday evenings:
The concerts of the Atwater Kent Radio  WEAF New York WCAE Pictsburgh
Artists, 1o which so many thousands look  WJAR Providence WGR Buffalo
fotward each week, will be continued WEE! Boston WW)J Detoit
[ throughout the year. From these ten high  WFl  Philsdelphia WSAl Cincinnati
powered stations rhey are broadeasting from  WCCO Minaeapolis —St. Paul  WOC Davenport
Model M, $28

Model 19, $60 Model 20, $80 : Model 24, $100

Prices slightly higher from the Rockies west, and in Canada
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Model
1500-R-3
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To be sure of enough
Cabinets this fall—Act Now!

TO put a Pooley Cabinet through our factory takes months.
Production must be started early to make all needed de-
liveries. Only by knowing what Pooley distributors and
dealers will need can we regulate production. That’s your prob-
lem and ours in a nutshell. Now is the time to act—in your
interest as well as ours.

September is only two jumps away. Your Pooley business will
begin then—if you are ready. Six months from now the Christ-
mas sales peak will have come and gone.

We prepared the Pooley line three months earlier this year-be-

cause many far-seeing Pooley dealers said they needed it. Our

shipments for July and August retailing are already big
and beyond anything in our experience.

Pooley quality cabinets and Atwater Kent receiving sets
~\ arean unbeatable combination. The new Pooley line
5 £ has hit the bull’s eye.

See the Pooley distributor in your territory. If

you don't know who he 1s, write us. He’ll show
you these new models—all of them ready for

immediate shipment. To be sure of enough
cabinets this fall—Act Now!

Radio Sales Department B

THE POOLEY COMPANY

|
Hl

1604 Indiana Ave. Phlladelphia, U.S. A,
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~Distributors

Model 1500-R-3
THE POOLEY
RADIO-PHONOGRAPH
Chinese Chippendale Style.
Duotone finish, American Walnut
or English Brown Mahogany.
Helght 50, width 30, depth 18°
Equipped with Atwater Kent5 tube
Modcr 20 Compact Scty built-in

Poolcv ﬂoadng horn: l’oolcy

Price :omplcre less tubes and

batteries—
$295

Models 1110-R-2 and
1120-R-2
Stuart Style, Duorone finish, Amer-
ican Walnut or Ennlish Brown
Mahogany. Height 524 width
337, deprh 15%”.
Modcl 1110-R-2, equipped with
Model 10 Acwater Kent 5 tube
open receiving set
Price complete, less tubes and

bacterics—

$220
Model 1120-R-2 equipped with
Model 20 Atwater Kent 5 tube set.
Price complete, less tubes and

batteries—
$225

Model 1320-R-2
Stuart Style. Finlshed in American
Walnut or English Brown Mahog-
any—special Oriental Burl, Rose-
wood and Walnut infays
Heigh: 50%°, width 29':°, depth
15%
Equipped with Model 20 Atwater
Kent 5 tube sct.
Price complete, less tubes and

batteries —
$260

Model 1600-R-2

ItalianStyle. Duotone finish, Amer-

ican Walnut or English Brown

Mahogany.

Height 41%°, width 34's", depth

Equlprcd with Atwater Kent 5 tube
o

Modcel 20 Compact Sel
Price complete, less tubes and

batteries—
$200

Console Model 1400-R-1
Louis XVI Style, Duotone finish,
English Brown Mahogany.

Hscigh( 3147, width 34°,
15%

Accommodates any Atwater Kent
Set. Space for set, 28% " x 10%°.
Price, lessSet, tubes and batteries—

$75

Prices slightly higher west of the Rockies
and in Canada.
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RADIO CABINETS
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Artistic Volume Tells
of Progress of Grebe Co.
One of the Finest Bits of Literature Produced

in Radio Field Is Devoted to History of
Progress of A. H. Grebe & Co.

A.H. Grebe & Co., Inc,, Richmond Hill, N. Y,
has just issued a mew bistorical booklet entitled
“Grebe Radio.” It is well edited and illustrated
and throngh the inlerest value of its articles,
as well as the excellent manner in which it has
been prepared, it ranks aniong the foremost
pieces of literature produced in the radio field.

The frontispiece interestingly depicts the
steady and remarkable growth and progress of
A. H. Grebe & Co., Inc, from the inception of
the company in 1909 straight through to the
present date. The first picture shows the sinall
shack in which Alfred H. Grebe manwfactured
radio apparatns back in 1909. The uext picture
shows the larger factory which took its place
as the demand for Grebe apparatus steadily in-
creased. The final picture shows the present
large Grebe factory, an excellent example of
modern factory construction, which was crected
particularly for the dcfinite use of producing
Grebe radio products.

The opening article concerns the history of
A. H. Grebe & Co., Inc., established in 1909
as a pioneer in the production of radio re-
ceiving sets and parts. It is pointed out that
a number of the present-day familiar parts and
designs used in the production of radio receiv-
ing sets were first used in the Grebe factory
Not only the growth of the organization is
described but the steady improvement of the
product from the first sct through to the pres-
ent Grebe Synchrophase, which is claimed to
be the greatest development of the Grebe fae-
tory. This article is illustrated with interior
views of the Grebe plant where the many units
of tbe Grebe receiving set are made complete,
even to the molding of Bakelite parts from
raw material. These views show many of the

processes in the construction of sets. Pictures
are also shown of the many Grebe displays at
radio exhibitions throughout the country.

Station WAHG comes in for its part of pub-
licity through a resum¢ of the various accom-
plishments of this station, together with photo-
graphs of the richly appointed studio and the
well-cquipped transmitter room.

The center spread is devoted to a large re-

production in colors oi the Grebe Synchrophase
receiver, together with a description of the
set. Other Grebe products are also attractively
illustrated and described. As a fitting ci’max
to the booklet is an admirably written article
entitled "By the past we may judge the future.”

Genneft Welsh Releases

The sucecess of the Welslh dialect comedy
monologue, A Welsh Courtship,” throughout
the nuning districts of Pennsylvania has led the
Starr Piano Co. to issue two wore Gennett
recordings, onc a comic dialogue in the Welsh
dialect, "The Sqnire,” on both sides of the rec-
ord, and the other a coupling of two comic
songs, "The Harrier” and "The OIld Maid."
Ted and May Hopkins are the artists on both
recordings.

New Columbia Artist

The Columbia Phonegraph Co. will relcase in
the coursc of a few weeks the first recording
of a new Columbia artist, Pete Dale, who sings
his own conipositions, :ccompanying himselfl
on a seven-string ukulele. Ar. Dale is of South-
ern extraction and croons his sons in a man-
ner whiclh harmonizes perfectly with the uke.
His first record couples “Headin' South” and
“Black Sheep Blues.”

Takes Over I-)ay;les Co.

Aunanera, CaL, July 3—). D. Coops, of the
Alhambra Music House, this city, has recently
taken over the business of the Daynes Music
Co., located oppositc his storc on East Main
strect. Both music stores will be continued for
the present, making Mr. Coops the exclusive
music dealer in Alhambra.

C. 0. Knight Co. Chartered

WiListox, N. D, July 4—The C. O. Knight
Co. has been granted a charter to deal in pianos,
phonographs and radio in this city. The con-
cern will have a capital stock of $25,000. The
incorporators are C. O. Knight, Ellen J. Knight
and N. B. Ludowese, all of Williston, well
known locally.

Consistent advertising is the power behind
successful business.
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The Best Battery forYour Customers
is the Best for You

Ray-O-Vac Batteries give a quality and length of
service that please your customers. Ray-O-Vacs
are built for radio, and there’s one particularly
suited to every radio use. There's profit for both
you and your customerinRay-O-Vacs. Let us send
you some interesting facts about selling batteries.

FRENCH BATTERY COMPANY, Madison, Wisconsin

ALLAS  KANTAS €ITY

FRENCH

CHICAGD  WEW YORK  MINNEAPOLIS

RAY-OVAC

Radios Best Balleries

Jury 18, 1925

Brunswick Amplxﬁers a
Boon to Conventioners

at

Special Amplifying Apparatus Installed
Co.

Drake by Brunswick-Balke-Collender
Emables All to Hear Programs

Citieaco, Tit., July 4—A remarkable demon-
stration of the perfection of a new acoustic ap-
paratus was given at the National Music Trades
Convention held the week of June 8 at the
Drake Hotel in Chicago. The radio depart-
ment of the Brunswick-Balke-Collender Co. de-
signed, installed and operated a special speech

Brunswick Amplifier
amplifying system whereby it was possible for
speakers and artists to be clearly hedrd in all
parts of the extensive dining room. This in
itself was no easy task becanse of the deaden-
ing effect of many pillars and hangings and the
lack of carrying power of same of the voices.

The systein used was unique in several re-
spects. Perfect quality of speech was to be de-
sTred, so seven Brunswick Radiolas, which have
an oval all-wood horn and special radio repro-
ducing unit, were placed on balconies above the
two main divisions of the dining-room. 1t
was necessary to shift the position of the
Radiolas scveral thmes, but finally all of the
"dead spots™ in the room were climinated. The
radio units were connected in parallel by wire
to a control table located in the rear of the
speakers. Switches niade it possible to cut out
one bank or the other as testing or acoustic
conditions demanded. The pick-up device was
the familiar high-class double button miero-
phone used in broadcasting work. These micro-
phones were three in number, two on the speak-
ers' table to accommodate the toastmaster and
the orator of the moment, and one on a tall
stand which eould be moved about the stage.
as the type of entertainment varied. Flexible
three-wire leads were made up in standard
lengths and fitted with polarity conneeting
plugs, so that the handicap of distance varia-
tions was overcome. These leads ran to the
special amplifier shown in the photograph.

Power was supplied from batteries located
in a woeden box which was mounted on
casters and connected to the amplifier through
a mult:plug connection. Connection or dis-

tion was inst and a charger in
the box made it possible to use the 110 volts
D. C. available in the hotel for keeping the
storage battery in trim.

The results sccured were satisfactory in the
extreme. The voice of one speaker or ane
other could be thrown to the audience even
though only a mild conversational tonc was
used. Several extraordinary child prodigics ap-
peared on the program, and their success was
made greater by the fact that everyone could
hear the voice or instrument exactly as the
selection was given. And when a listener
walked through the room it was impossible to
tell the point at which music from the artist
became inaudible and energy from the Bruns-
wick instrument commenced to be heard.

Considerable comment was aroused in the
audience, portions of which were excecdingly
amusing. In fact, the system was alinost {oo
perfect for publicity's sake, for several persous
remarked on the wonderful acoustic qualities
of the dining room, when the amplifying sys-
tem was the cause instead. The system was
used at the luncheons, the banquet and the mid-
night froli¢, adding in no small measure to the
enjoyment of the programs by those in attend-
ance.
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MODEL M—$28; LOUD SPEAKER

MODEL 10—$80; RECEIVING SET

R KENT

OUR RECOMMENDATION

E. B. LATHAM & COMPANY have been actively
engaged in the distribution of Radio Products since the
inception of Radio Broadcasting nearly four years ago.
Our experience of thirty years in the distribution of elec-
trical products has been used to good advantage in the
building up of our Radio Department which has as its
foundation our policy of maximum service and coopera-
tion to the dealer.

This is the time to lay your plans for 1925-1926 Radio
Season and we bighly recommend for your serinus con-
sideration the products of the Atwater Kent Company
and the Pooley Company. Your efforts on these lines
will be backed by a three-million-dollar advertising cam-
paign, including magazine, newspaper and billboard
advertising, radio broadcasting through ten prominent
eastern stations, dealer helps and literature, window dis-
plays and flashers. This will be backed by Latham Serv-
ice and it will be to your advantage to tie-in on this
campaign which has already started and which will con-
tinue throughout the summer.

We will be pleased to hear from new dealers in the
Metropolitan territory to whom we would be glad to
explain in detail our policy. We have a complete dis-
play in our show rooms and we suggest that you accept
this as a standing invitation to visit us at your conven-
jence. There is no time like the present.

E.B. LATHAM & COMPANY
550 PEARL STREET NEW YORK

MODEL 20—$80; RECEIVING SET

NEW YORK
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New York and Chicago Sonora Jobbers
Hear Interesting Talk by S. O. Martin

President of the Sonora Phonograph Co. Inc., Addresses Convention on “"The Phonograph In-

dustry”—Traces D

lop: of the C

The Soncra Phonograph Co., Inc., recently
held two important distributors’ conventions
in New York and Chicago. 5. O. Martin, presi-
dent of the company, opcened the meetings with
an interesting talk on the phonograph industry.
He pointed out that when:Sonora began in 1912
there were fewer than eighteen phonograph in-
strument manufacturers, that by 1919 there were
166 manifacturers and that although the vol-
nme of the phonograph business had growns
more than 600 per cenl since 1914 yet the busi-
ness of Sonora grew more than proportionately.
By 1923 the nwinber of phonograph instrument
manufacturers had dropped to 109 and he stated
that to-day there are probably hardly onc-half
dozen that are natfonally known, of which It
was generally recognized that Sonora was a
leader.

He rccounted bricfly the changes that had
come about in the industry since the great
world-wide economic depression of 1921 and
also since the growth of radio which was first
seriously felt by the phonograph industry in
1924 and how Sonora began to prepare for this
in 1922. Steps were taken in 1921 by the intro-
duction of the radio reproducer and the com-
bination radio phonograph and, in 1924 the
addition of a radio speaker which had been dis-
tinctly successful.

The first quarter of 1925, i stated, had been
still more auspicious both as to volume and
profit, and the plans for the balance of the
year promise very gratifying returns to Sonora,
its distributors and its dealers. In the first
place he pointed out that the phonograph busi-
ness fuctuated with general business, only
more violently. To bear out this fact he showed
how in 1921 the total busincss slunped 30 per
cent and Sonora went down somewhat more in
pereentage. In 1923 business went up 20 per
cent, but Sonora went up considerably more in
proportion. And general business conditions for
this year will unquesiionably be good.

In addition to this Mr. Martin emphasized
that the Sonora Co. presents to its dealers a
new line of "balanced merchandise” that is in
accord with the ncw demand  Sonora dealers
now have four sourccs of business, namely
Phonographs, radio-adapted phonographs,
speakers and radio sets. Mr. Martin also point
ed out that Sonora had been for sone time and
is still rounding out its production with radio
cabinet orders for other radio manufacturers.
By doing this, the production cost on all So-
nora merchandisc is materially lowered.

Mr. Martin concluded that having spoken
quite frankly about Sonora he was entitled to
speak openly to the distributors about their

Since 1912 and Analyzes Problems

relationship to Sonora on a matter of wntual

concern.  He felt that he must rcmind them

that in having cxclusive territorics they also
were responsible for as well as bencfited by,
the protection given them by this arrangement
The importance of cxclusive distribution had been
scen in the radio business recently.

For cx-

§. O. Martin

ample, a cenain radio manufaciurer wa
ported as having done exceedingly well, cspe-
cially in Chicago, where probably few, if any.
of his non-exclusive distributors had made any
profit because therc were so many of them.
He pointed out, however, that where there is an
exclusive territorial arrangement the manufac-
turer is mot at liberty to get distribution through
other channels.

Furthermore, where a relationship of exclu-
slve distribution exists and the distributors will
not anticipate their requircinents by orders in
some degree it throws a risk upon the manu-
facturcr which is more than a business risk and
which he must refuse to accept. As a result
if later in the season the distributors attempt
to order heavily the manufacturer cannot lave
the production for them because the burden and
risk of Somora carrying it alonc in advance is
too great. As a consequencc botlt the dis

re-

tributor and Sonora suffer by therc not being
sufficient merchandise ready and since the busi-
ness is seasonal, the sales are lost for both the
manufacturcr and the distributor.

“The scasonal buying wave is quite clear,”
said M. Martin. "Sales rise steadily and rap-
idly from September to Deccmber. We feel
that cveutnally this buying curve will be more
straightened out than it is at present but for
this season at least we nimst face conditions as
they are  Yon can see it is absolutely essential
that the radio merchandise be distributed to the
retailers in your territory in September and
that there is stock in the distributors’ ware-
rooms to take care of repeat orders which
will come in October, November and De-
cember. Sonora promises the necessary ad-
vertislng pressure to carry over all the
merchandise on the crest of the wave, and
January 1 will find the distributor and dealcr
with little mcrchandise on hand and they
will find themselves in a healthy and happy
position.

"Sonora docs not expect the exclusive dis
tributors to take all the risk but it doc
cxpect them to  cstimate conservatively
their requirements for the balance of the
year and to give orders for shipment of at
jeast a part of their carly requirements.
On this basis Somora will manufacture
much more than these orders, thereby divid
ing the risk bctween us and making it
busincss risk for both instead of a risk too
great to expect of the manufacturcr alone.

“The distributors must have confidence in
Sonora and in themselves and estimate con-
servatively and order steadily. The Sonora
Co. fcels that out of the millions of dollars
of business that is 10 be done in both pho-
nograph and radio this coming year with
its present production, cquipment and sales
organization and its well-balanced line
Sonora is entitled to a small percentage of
the grand total of radio and phonograph
business for the country, which means a favor-
able and profitable year for Sonora and its
distributors.”

Jos. Wolff, vice-president, gave an outlinc of
new ideas in merchandising as well as manufac-
turing plans. Mr. Wolff cmphasized the facl
that the Sonora Co. in producing its new radio
sct insisted upon quality reproduction but that
the feature of getting distance was not lost
sight of. "It is a radio set," said Mr. Wolff,
"that the Sonora Co. is proud to put its imprint
upon—onc for which we will assume complete
responsibility for performance and value. Our
cxpcerience with radio scts of other manufactur-
ers convinced us that we must have a set with
the name Sonora.” This radio sct known as the
Sonora modcl € recciving set will retail for
$90.

The afternoon scssion was opened by F. W
Schnirring, advertising manager of the company

(Continued on page 59)

GARDD A

A rempicte line vi arcesseries, inclading.
BURGESS BATTERIES
BALEKITE CHARGERS
BALKITE B BELIMINATOR
BRACH ANTENNA SETS

11 LAFAYETTE ST.

CUNNINGHAM TUBES
BRISTOL SPEAKER

PROST PHONES & SPEAKER
WESTON PLUGS

E. M. WILSON & SON

operation.

DOES FULL PROTECTION BACKED
BY AN AUTHORIZED DEALER
FRANCHISE —with a definite desler
territory—hold an appeal for you?

E. M. Wilson & Son have always sought to adopt ways and
means by which they offer dealers a maximum of service and co-

We feel that the new dealer franchise which is being offered by
the Garod Radic Corp., through E. M. Wilson & Son as ils

distributors, is the most comprehensive and practical plan to date.

Exclusive N. J. Distributors

E. M. Wilson & Son will be glad to hear from and welcome the
opportunity of explaining the new Garod franchise to dealers
throughout the territory.

NEWARK, N.J.
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The New N & K
Imported Loudspeaker
Model §

ctailing at only $12.50, this unleqe

iie somnd out d u
cavally strong anil clear.  Repro
duces all musical tones fahhifully
aml carrectly. Made af burtex, that
famons sclentific material that el

LoudandClear

Py
O s

LOUDSPEAKER

MODEL S

CLEAR and pure in tone—loud in volume--small in size—~ popular
in price. That’s the story back of the new Model 8§, N & K Im-
ported Loudspeaker.

Meeting every one of the four points most asked for in a speaker,

and adding for good measure a new, unusual and artistic shape, this
pew N & K product promises to be a wonderfully popular scller.

Order now for August shipment and be ready for the radio rush
when folks floek home from summer quarters.

TH. GOLDSCHMIDT CORPORATION The Symbal of
NEUFELDT & KUIINKE DIIISION Pure Musical
Dept. T7, 15 William Street, New York, N. Y. Tone
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who presented the advertising plans for the
Fall. "We believe our advertising plans are
just as well balanced as our merchandise,”
said Mr. Sehnirring. “There will be a domi-
nating campaign in the magazines, an intensive
aign in newspapers in certain cities, dircet
nail canipaign to dealers, as well as co-opera-
tive newspaper advertising with dealers, and
possibly Sonora may go on the air theough a
network of broadcasting stations. Complete
newspaper and magazine schedules with ad-
vance sheets of all the ads will be in the hands
of onr dealers by September. The copy appeal
which will be nsed in all advertising will be
tone quality. Recent investigations showed that
the demand for this quality is growing more
and more and that in certain metropolitan arcas
tone quality was considercd the most important
factor by 20 out of 21 people. ln addition to
this the physical appearance of the ads will
reflect the beauty of the cabinets they adver-
tise.”

Mr. Schnirring was followed by Mr. Coulter,
assistant sales manager, who suggested a So-
nora radio dealer contract, somewhat along the
lines of the phonograph agreement.

Frank V. Goodman, Somora sales manager,
brought the meeting to a close by an address
on Sonora distributors’ and dealers’ possibili-
ties for 1925,

“For the last six months of 1925 we will have
three complete distinetive lines—lines on which
other individual companies are doing a big busi-
ness singly,” said Mr. Goodman. “There are
companics who are doing a big volume of busi-
ness on phomographs alone, on radio alonc,
also there are companies who are doing a big
volume of business on spcakers alone. We
have combined all thrce for your bencht, all
under the Sonora name. In return for this we
are going to ask yon to make merchandise
commitments but not to an unreisonable ex-
tent. In asking you for a reasonable. coinimit-
nient during the next few months we are only
asking it for one reason and that is that with-
out that co-operation our estimate of volume
will be small. We will undertake to complete
your orders during the balance of the year as
you give them to us according te the plans
we have laid down. We will obligate onrsclves
to deliver the merchandisc you order so that
you will not be making a commitment and have
otlicrs benefit by it. The Sonora Co. will play
absolutely fair with advance orders.”

Some Recent Columbia Hits

Among the recent Columbia record releases
the following bear all the marks of being excep-
tionally popular hits: “Collegiate,” played by
the Knickerbockers; “Craving,” played by
Harry Recse’s Syncopators and a recording by
thie Dixic Stars, coupling "My Sweetic Turned
Me Down” and "New York Ain't New York
Any More."

Carries Freshman Line

Pensacot, Fra, July 7.—The Reynalds Musie
House was recently granted the exclusive
authorized dealer franchise for handling Fresh-
man Masterpieee radio receivers in this terri-
tory. A complete display of the complete line,
with a wide price range, is now on view at the
stare and an extensive sales prewnotion cam-
paign is under way.

R. J. Mishler Succeeds

fo Important Position
Announcement was recently made of the
appointment of R. J. Mishler as secretary and
trcasnrer of the Dalrymple-Whitney Radio
Corp., New York,‘ distributor of Musie Master
products.  Mr. Mishler smecceds Warren C.
Whitney, who has retired, due to ill health.

Live Retailer Cashes in on New York
State Census by Taking Musical Census

J. T. Owens, Inc., Sends Out “Census” Forms in

Prospect-Getting Campaign—Valuable Informa-

tion Thus Sccured Can Be Put to Good Usc in Later Sales Promotion Campaigns

The sccuring of live prospects and inforwna-
tion rcgarding those peospects is one of the
real problens that the tilking machine dealer
is called upon to solve, for the prospect list
represents in chief measure the real asset of the
sales department. Therefore, any new idea that
can be developed to « point where it will bring
in information regarding prospective talking
machine buyers is worth careful thought For
instance, theee are certain plans that can be
carried out with particular success at times and
under certain conditions, as witness that re-
cently inaugurated by J. T. Owens, Inc, of
Brooklyn, N. Y., in connection with the taking
of the New York Statc census.

The taking of the census was well advertised
theough frequent storics in the local newspapers
and as a result the newspaper readers, represent-
ing the majority of the population, were on
the lookewt for the representative of the
Census Burcau, and in a inood to furnish the re-
quired information. Realizing this frame of
mind an the part of the public, J. T. Owens,
proprictor of j. 7. Owens, Ing, cvolved the
idca of carrying out a musical census theough-

ont the wide territory served by his house, the
idea being that the information asked for would
be more readily given with the general census
still 1 the minds of the public.

The information sought by the music estab-
lish is indi d by the g i on the
form supplied canvassers, and upon which they

noted their findings. It reads:
CENSUS
Department of Music
oo
Inspecior
Name
Address T --
How many children?.
Boys?
Girls?

How many studying music?..
What musical insirumenis In home?

REMARKS

[t can be seen at a glance that armed with
this informatlon the sales department can ap-
proach the prospect with an understanding of
his status musically, an important factor in fa-
cilitating sales.

Modern New Broadcasting
Station Opened by Zenith

Studio in Tower of New Straus Building 1s
Beautifully Furnished and Completely Equip-
ped With the Most Modern Apparatus

Cuicaco, ItL., July 6.—One section of the new
Zenith Broadcastiug Station, WJAZ, located on
the twenty-third floor in the tower of the new
Straus Building, is shown in the accompanying
photograph.

To promote the cause of better broadeasting,
the most modern details have been taken into
consideration in the installation of the mew sta-
tion. Besides the beautiful furnishings and ar-
rangement shown in the photograph, claborate
clectrical apparatus ingeniously concecaled
throughout the setting of both garden and ver-
anda is operated by the property man from his

n
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Piano Hinge—any length
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227 CANAL STREET
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FULL LINE of HARDWARE

For Radios and Phonographs

H. A. GUDEN CO., Inc.

station, which is hidden from view, but from

which he can see the entire performance
By incans of automatically controlled light-

ing apparatus positioncd scientifically, the oper-
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Zenith Broadcasting Station
ator follows the theme of the selection and
with flood lights, fade-ins and fade-outs, pro-
duces effect of sunrise, sunset, moonlight, cte.
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Portable
Needle Cup

Invisible Hinge

NEW YORK, N. Y.
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Model 305
List Price $115

CJhe First
Complete Matched-Unit Radio

TEWART-WARNER RADIO is the “Matched-
Unit” Radio. By this we mean that Stewart-Warner
Radio Products—Instruments, Reproducers, Tubes and
Accessories—are units that are all built by StewartWarner
to function together in perfect unison. A combination of
these units forms Stewart-Warner Matched-Unit Radio.

From the ground up this Radio is designed to achieve the
utmost in radio reception. Because of the unified action
of Stewart-Warner Radio, clear, full tones come in from
stations near and far.

Here are the Matched Units of Stewart-Warner Radio—
a complete line for dealers:

1. Stewart-Warner Radio Instruments, a model and a
price to fit every purse and fill every need.

2. Stewart-Warner Reproducer, a perfect companion
piece for Stewart-Warner Radio Instruments.

3. Stewart:Warner Radio Tubes—the tubes that have -
startled the radio world by their superior performance.

4. Aerial and Ground EquiEment, and complete auxil-
iary apparatus of the highest quality.

Model 400
List Price $25

Model 300
List Price $65

Model 410
List Price $65

Console Table Includlng Buldit-in §
Speaker and Battery Compartment,
Without Radio

¢ Matched-

“RADIO INSTRUMENTS—~TUBES—

96 Direct Factory Branches
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HE Stewart-Warmer name is a by-word

for quality. For more than twenty years
Stewart-Warner has been manufacturing
magnetic, elcctrical and mechanical autor
mobile accessory equipment that has been
the standard of the field. Today, more than
ten million cars carry Stewart-Warner
Products as standard equipment. No doubt
your car is equipped with a Stewart-War-
ner Speedometer, a Stewart-Warner Vac:
uum Tank or other accessory

Stewart-W arner Radio is another Stewart:
Warner achievement. The quality of Stew
art-Warner Radio ts unquestioned, because
the entire world knows that any merchan:
dise bearing the Stewart-Warner name is
superior in every respect.

Model 320
List Price $450

Unit Radio

REPRODUCERS—ACCESSORIES”
Throughout the World

Radio Franchise

Protection and Permanence

TEWART-WARNER is distributing its radio products
to dealers solely through its own, long established,
world wide organization of ninety-six exclusive Stewart-
Warner Wholesale Distributors. We have been 15 years
in building up this organization. It is the only organization

of its kind in the radio field.

These StewartWamer Distributors
positively will not wholesale Stewart-
‘Wamer Radio products to any one ex-
cept dealers holding Stewart-Warner
Radio Franchises. Stewart-Warner
stands alone in its ability to give deal
ers this 100% protection.

We pledge you this opportunity to
conduct a successful business—and
our word is backed by years of sound
business dealings with thousands of
leading dealers all over the world.

Furthermore, every Stewart-Warner
Wholesale Distributor maintains a
corps of factory-trained experts—both
sales and technical-—whose explicit
duties are to make a 100% success of

every Stewart-Warner Radio Dealer.
Our Radio Dealer Franchise carries
with it this expert aid—this service that
nsures a profitable business for every
retailer of Stewart-Warner Radio.

The Stewart-Warner Franchise places
dealers so that they are not in competi-
tion with each other. It gives the full
measure of Profit to each and every
dealer. It associates the dealer with a
radio manufacturer of large resources.
Thus means Permanence for the dealer
because the large manufacturer is the
manufacturer who endures.

Fill out the application blank below
and mail it to us. Our representative
will call with some additional informa-
tion very interesting to you.

STEWART.-WARNER SPEEDOMETER CORPORATION

CHICAGO

Model 315
List Price $285

U. S. A

SW
Radio Tube
List Price $3

Radio Division

Date. _ — Name

Stewart-Warner Speedometer Corporation
1824 Diversey Pkwy., Chicago, 1t

Gentlemen:—1 want to be considered in connection with a Stewart: Warner Radio
Dealership and 10 discuss the derails with your representative.

City.

Address

_— _ Stae.
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Dealers Tie Up \Vlth Stromberg- Carlson
Week by Window dow Displays and Publicity

Held in the New York Territory Under the Auspices of the Stromberg-Carlson Telephone Mfg.
Co. and Gross-Brennan, Inc.. Sales Representatives—Event Proved Great Success

Stromberg-Carlson Week was held recently
in metropolitan New York territory under the
auspices of the Stromiberg-Carlson Telephone
Mfg. Co. and Gross-Brennan, Inc., 342 Madison
avenue, New York. sales representatives for
Stromberg-Carlson produc(s in the Eastern ter-

The Stromberg-Carlson Telephone Mfg, Co.
was responsible for the use of effective adver-
tising in the newspapers during Stromberg-Carl-
son Weck, and this publicity coupled with the
window displays and the cffective work of the
Gross-Brennan  sales  organization produced

Thrcc o1 tne Many l?m: Slromberg Carlson Wmdow Displays

{l.) Court Radio Shop, 108 Courn St. Brooktyn, N. Y.3 (2.) Park Slope Talking Machine Co., 310 Flathush Ave
Brooklyn, N. Y.; (3.) 5. Hurbin, 163.18 Jamaica Ave., Jamaiea, N. ¥

ritory. The dealers throughout the metropoli-
tan district co-opcrated with the company in
the preparation of handsome window displays
which served to emphasize the distinctive fca-
tures of Stromberg-Carison neutrodyne sets and
ta drive home their popularity.

indireet results of treinendous value as well as
dircet sales for the dealers. The accompanying
illustration, showing threc of the window dis-
plays featurcd during Stromberg-Carlson Week,
will give some idca of the attraetiveness of
these displays as a whele.

Radio Master Corp. Opens
St. Louis District Office

M. Marks Appointed District Manager—To
Cover Extecasive Territory

Bay City, Mico., July 7.-—The Radio Master
Corp. of America, with headquarters in this cfty,
manufacturer of radio receivers, phonographs,
phonograph radio combinations and radio cabi-
nets, announced rccently the opening of a dis-
trict oMice at 410 Benoist Building, St. Leuis,
Mo. This office will be in charge of M. Marks,
and the territory handled will comprise the

States of Missouri, Arkansas, Kentucky, Teu-
nessce and Southern 1llinois

The appointment of M. Marks as St. Louis
district manager of the Radio Master Corp.
of Anierica will be welcome news to the dealers
throughout the States covercd by this office for
Mr. Marks has been identified with the phono-
graph industry for many years. He numbers
among his friends, dealers througliout the St
Loufs territory and his intimate familiarity with
the retailers’ sales problems will enable him to
co-operate with the trade to advantage

Get the cash. Record sales
portables are nsually cash sales

and sales of

It’s Close

Priess Radio

Broadway at 4th Street

The great, new, important de-
velopment of Radio—backed by
the Priess Policy of protection

“STRAIGHT §”

A revelation of radio possibility in performance
and salability.

at Hand!

Corporation
New York

E. B. Latham & Co. Start.
Sales and Publicity Drive

Distributors of Atwater Kent and Pooley Atwa.
ter Kent Products Optimistic Over Outlook

E. B. Latham & Co, 550 Pearl strect, New
York, distributors of Atwater Kent and Pooley
Atwater Kent radio products, have reeently
lannehed an cxtensive sales and advertising
eampaign among dealers in the inetropolitan
territory, in preparation for Fall business.

‘We are of the firm belief that the coming
year will prove a banner year for the sales of
radia, The fact that the conditions which at
present prevail in this country regarding the
amount of employment and scale of wages re-
ccived are most favorable, shonld mean that
the public will be In a better position te buy
than ever before. Available statistics proved
that bauk depesits have increased enormiously
during the last several years. Now that pros-
perity continues and has cvery appearauce of
steadily increasing, ratlier than decreasing, a
large amount of this money on deposit should
be released through consumer purchases which
will be made during the next six months.

“As distributors for the Atwater Kent and
Pooley eompanies, in this territory, we are al
present advising dcalers of the plans coneern-
ing sales and advertising which will be carried
out for the coming season by these manufac-
turers. We feel sure that both of these lines
will mect with the same public approval that
has prevailed during previous years. QOur pol-
ey of service and co-operation amang dealers,
with the view of inereasing consumer sales, still
continues to function efficiently, and we are do-
ing our utmost towards the crcatfon of bigger
and better business for the trade,” said L. E
Nathan, sales manager of the company, in dis-
cussing present conditions In the territory.

P. C. Brockman, of James
K. Polk, Inc., in Gotham

P. C. Brockman, head of the plionograph ree-
ord division of James K. Polk, lInc, Atlanta,
Ga., jobber of Okch and Odeon records, was

visitor to New York recently, making his
licadquarters at thie Okeh exceutive offices. He
brought with him his two star salesmen, W
Alexander and J. Warren Butler. Mr. Alex-
ander covers Florida territory and Mr. Butler
works north into the Carolinas, and their sales
records during 1925 ltave been exceptionally
fine.

The Okch and Odeon record business de-
veloped by James K. Polk, Inc., has been onc
oi the outstanding fcatures of record activitles
i the South, and Mr. Brockman is primarily
responsible for this splendid showing. A keen
student of nierchandising and well posted on
business eonditions throughaut his territory,
Mr. Brockman has sponsorcd sales methods
that have enabled his company to attain an out-
standing snceess as a record jobber.

Gen. J. G. Harbord Talks
on Radlo Opportumtles

The two big opportunitics for radio, states
General James G. Harbord, president of the
Radio Corp. of America, in a recent article in
Forbes Magazine, are the farm homes with a
population of 40,000,000, of which eunly § per
cent are equipped with radie, and South Amer-
ica, with its vast population and which is prac-
tically a virgin market.

“In both these cascs,” says General Harbord,
"the need for radio is great, while coniparatively
litile lias been done toward intensive develop-
ment of either market. This is easily under-
standable us, during four years, the radio indns-
try has had about all it could do to keep pace
with demznds nupon it, with little time left for
g up new markets.”
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Who Will ‘Be the Firit in YOUR Town
to Sell this Successor to ‘Radio ‘Batteries? 7

After a full year of testing and proving, The first announcement appears July 18th
under all sorts of actual service conditions,  in the Saturday Evening Post. But chis is
the definite successor to radio batteries is  merely the first gun of an immense national
ready for its huge market magazine campaign.

The Cooper A:nB, filtering the current of  The dealer who “knew it would come,”
the ordinary lighting circuit, provides the  knows it by this announcement. Who will
last link to radio —power without bat-  be first in your town to reap the certain
teries and without noise, for all types of profies? A ddres

radio receivers, The COOpCl' Corporation
Cincinnati, Ohio

AD%, ~10420-OHN. 1N, . T
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The

MAN
Behind
KOLSTER
RADIO —

Kolster Radio was de-
signed by Frederick A.
Kolster, Chief Research
Engineer of the Federal
Telegraph Company and
for eight years chief of
the Radio Section of the
United States Bureau of
Standards.

He 1s the inventor of
the Kolster Decremeter,
the Kolster Radio Com-
pass and other radio de-
vices used throughout
the world.

Kolster is a radio scien-
tist of international repu-
tation. Since 1902 he has
made extremely impor-
tant contributions to
radio.

He represented the
U. S. Government at the
International Radio Con-
vention as technical ad-
visor. At the request of
Secretary Hoover he at-
tends all the important
radio conferences held in
this country.

Kolster's technical
genius and wide research
experience are now crys-
tallized in a master
receiving instrument —
establishing new stand-
ards in reception and
reproduction.

How you can
build a permanent,
profitable business

Simple business principles
must replace boom practices

You are interested in permanent profits more than
quick temporary gain. That is the first consideration
of every business man who is successful.
For permanent profits you must have:
—a vadio that gives satisfactory service, guaranteed
by the maker to the owner
—a territory which is vestricted as to number of
dealers so that you can operate unmolested

~—stabilized models at stabilized prices

—a set widely advertised locally and nationally
—a strong company, a permanent manufacturer
— profits which are substantial and certain

Then—and only then—are you on the safe, sane
road to a growing busiriess with satisfied customers
and an assured future.

It is such a relationship which you can have
with Kolster Radio.

Jury 15, 1925
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KOLSTER

RADIO

This is a program
wise dealers
will welcome

—what it means to such men

Kolster policies were primarily created with the
sound, progressive dealer in mind as one of the main
factors in stabilizing the industry.

We need not review the chaotic condition now
existent, nor dwell on over-production, “dumping,“
“gyps,” rapidly changing models and prices.

Kolster policies offer all and more than is outlined
on the opposite page. :

Kolster Radio means stabilization. Federal engi

neers, headed by Frederick A. Kolster, are your guar-
antee against profits lost in obsolete models. Federal
executives, headed by Rudolph Spreckels, are your
assurance of sound, honest and progressive merchan-
dising policies.

We invite aggressive, forwardthinking dealers to
become acquainted with Kolster policies in full.
Space here docs not permit all the details.

We Promise satisfactory proﬁts, protection, sta-
bilization. We enter the new era of sound merchan-
dising which replaces the promotive era.

Serious minded, progressive dealers are invited to
mail the coupon which will bring further details
without obligation.

The
COMPANY
Behind
KOLSTER
RADIO —

The Federal Telegraph
Company which manu-
factures and markets
Kolster Radio, is a Cali-
fornia Corporation with
its radio factory in
Newark, N. J.

It is strongly and ably
financed. Mr. Rudolph
Spreckels controls the
company and is Chair-
man of the Board. Thus
the permanency and sta-
bility of Kolster Radio is
assured.

The Federal Telegraph
Company is the oldest
radio company in the
United States existing
under its original name,
and has pioneered some
of the most important
radio developments in
this country.

It introduced CW
transmission in the
United States and has de-
signed and built the vast
majority of the high-
powered radio transmit-
ting stations inthe world,
including the Lafayette
station in France, which
is the world’s largest.

TMW 1
FEDERAL TELEGRAPH CO,
Merchandising Dhvision,
Woolworth Building,
New York, N. Y.
1 would like to be informed further
a3 to your plans and policies.

b 1L T —————

Street
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Save Money the “Atlas” Way

RADIO Manufacturers and
Cabinet Makers

We are so thoroughly familiar with the requirements of the phonograph manufacturers
and have served them so consistently and satisfoctorily lur'yenr;. that we can be of
to you in solving your shipping and packing problens.

casier and quicker packing, greater protection and
lower Freight charges are principal features of our product in which you are interested.

unusual assistance

Better appearance, lower first cost.

Atlas Plywood Packing Cases are particulady suited to your use.

service are invaluable.

Write for further convincing facts,

Atlas Plywood Corp.

PARK SQ. BUILDING

Largest Manufacturers of Bax Shook in New England

Our adviee and

BOSTON, MASS.

Lord & Thomas Make an
Important Announcement

Take Over the Account of the Federal Tele-
graph Co.,, a Widely Known California Cor-
poration and Maker of Kolster Radio

Lord & Thomas, one of the foremost adver-
tising agencies in the country, issued the follow-
ing statement receatly which is of keen inter-
est to the radio, phonograph and advertising
worlds: "As is generally known we have for
miore than fifty years been associated with the
advertising of such leaders as  Studebaker,
Brunswick, Palmolive, Lucky Strike, Quaker
Oats, to mention only a few, yet the advertising
which we are now preparing for the Federal
Telegraph Co. (the California corporation, nat
the Buffalo company) seems even to us, who
are ac d to handling t, dously large
accounts, a campaign which will dominate in its
field.

"The Federal Telegraph Co. is placing on the
market a line of unusually high-grade radio re-
ceiving sets known as Kolster radio. Kolster
Radio was designed by F. A. Kolster, chief
research engineer of the Federa) Telegraph Co.,
and for eight years chief of the radio section of
the United States Bureau of Standards, He is
the inventor of the Kolster decremeter, the Kol-
ster radio compass and other radio devices
used throughout the world.

“The Federal Telegraph Co., which manu-
factures and markets Kolster Radio, is a Cali-
fornia Corporation with factory in Newark,
N.J,anda merchandising division in the Wool-
worth Building, New York City. Tbe company
is strongly financed, with Rudolph Spreckels,
who controls the company, as ¢hairman of the
board. This insures the permanency and sta-
bility of Kolster radio.

"We have carefully analyzed the factors in-
volved and we do not hesitate to predict that
Kolster Radio, with its financial strength and
sound merchandising policy, is bound to become
an outstanding line in radio and costribute
very greatly toward stabilization, not only in
the receiving sets themselves but in the present
marketing conditions.

"When Albert D. Laskcr, ex-chairman of the
U. S. Shipping Board and president of Lord &
Thomas, heard that the Federal Telegraph Co.
had entrusted the advertising of Kolster Radio
to us, he immediately wired:—'We are to be
congratulated  Authorities consulted believe
that Kolster Radio will be one of the two lead-
ers in the radio field’”

Bollinger Opens— Store

Ralph Bollinger has opened a ncw music
store at 220 North High avenue, East Oska-
loosa, Ia., in up-to-dite quurters, handling a full
line of music goods.

C. Brandes, Inc., Adds
New Products to Line
Audio Transformer, Two Loud Spcakers and

Phonograph Attachment to Round Out the
Line of Brandes Radio Products

C. Brandes, Inc., with sales and -executive
offices at 233 Broadway, New York, and fac-
tories located in New Jersey, has recently an-
nounced the addition of several new products,
which will supplement tbe line of Brandes
Matched-Tone head phones and Table-Talker
loud speakers.

L. W. Staunton, advertising manager of the
€ompany, in discussing the ncw products with
The World, said: "The new line consists of
four items, an audio transformer, 2 new horn
speaker to be known as Type H, a cabinet type
loud speaker, and a new phonograph attach-
ment.

"The new horn speaker is somewhat larger
than the Table-Talker and designed to give
greater volume. This speaker has laminated
pole pieces which increase its magnetic effi-
ciency, and, in turn, ingrease its volume. It has
a large diaphragm which adds the low tones
to the range of the speaker and improves repro-
duction over the full keyboard. A smali thumb-
screw is provided at the rear on the basc for
making adjustments for volume. The horn is
of the semi-gooseneck type with a large bell.
It is 26}{ inches high with 12% inch diameter of
bell. In appearance the {Type H) speaker is
unusually attractive. The shape of the basc and
the finish of the speaker were specially ghosen
to meet the demand for better looking horn
type speakers.

"The new cabinet speaker is simple in line
and finish and is of the right size ta fit on tap
of the average receiving set. The reproducing
unit used is of the same construction as
the unit of large (Type H) horn speaker. It
embodies all the improvemcnts of the harn type
speaker and is adjustable by means of a tlumb-
screw on the outside of the cabinet. The horn
is of special molded construction, providing
27% inches of air colnn and producing mel-
low round tones. Th binet is mahogany
finished to harmonize h “walnut, mahogany
or oak furniture. Ta

"The phonograph attuchment employs the
same unit which is used in Type H speaker.
This unit is so designed that it is not mate-
rially affected by the varying lengths of good
phonograph horns. It is attractively finished
and is adjustable for volume. In addition to
these items, Brandes will continue to market
the Table-Talker and its Superior and Navy
Type Matched-Tone Headsets.”

The Victory Music House, 6502 Chene street,
Detroit, Mich., has recently beeu ineorporated
with an anthorized capitul of $2,100,

Artist in Window Attracts
Attention to Phonographs
Large Window of Bloomingdale Bros., New

York City, a Center of Attraction as Artist
Decorates Special Art Model Phonographs.

Shoppers and passers-by in the vicinity of
Bloomingdale Bros., New York, during the lat-
ter part of last mouth were attracted to the
show windows on the Sixtieth street side of the
store, where an artist was engaged in decorat-
ing talking machine art cabinets  Fully thirty
fect of display space was given over to the dis
play; one-half of which was occupied by the art
cabinets, both those finished and those in the
course of being decorated and the other half
was devoted to a showing of the combination
radio and talking machiae units in highboy eab-
inets which are a feature of the talking ma-
chine department of this store. Four instru-
nients comprised this portion of the display—
the first with all doors closed, showing the in-
strument as an article of fine furniture; the
others showing the three ways in which the
mstrument can be used. The first containing
phonograph with the other spaces uneccupied, to
be used as the owner wishes; the second, with
phonogriph and the lower portion of the eab-
inet fitted as a secretary, and third, the phono-
graph and Atwater Kent five-tube set. A loud
speaker is built into each eabiner,

Herbert Berkeley, manager of the talking nia-
chine department of this establishment, states
that the display was responsible for several
sales during the week it was shown. It might
be mentioned in Passing that this store is do-
ing a large volume of business during the sup-
posedly slack season and the sales volume for
the past six months is far ahcad of the same
period of last year. This, too, despite the fact
that every sale is either that of a rhonograph
Or 2 phonograph-radio combination, as the radig
department is under different manageinent and
is a scparate unit of the storc. Mr. Berkeley
attributes the success of lis department to sev-
eral factors, notably a liberal advertising policy,
efficient sales staff aud a full and complcte
stock of instruments. The fact that radio is so
closcly allied to the phenograph led Mr. Berke-
ley te have the instruments on the floor radio-
adaptable and the stock is now and for some
time past has been practically 100 per cent avail-
able for installation of a radio set. More than
S0 per cent of the total business for the past
six months has been of combination units.

Inmruptcy

A petition in bankruptcy was recently filed
against the Radio Manufacturers' Outlet, New
York, which listed liabilities of ubout $13,000
and assets of about $4000.  Walluce Nicoll Iias
been appointed recciver.
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WATCH YOUR STEP

My. Victor Dealer ’
|
1
|

The Summer weather creates a desire to “keep cool.” In shaping a
policy for the coming Fall and Winter season Victor dealers during the
Summer will do well to "keep cool” and also to bear in mind the familiar
subway slogan, “Watch Your Step.”

Radio was born and became popular almost overnight. It had its tempo.
= rary depressing effect on the talking machine business. Victor dealers followed
; the trend and became radio dealers. Some made money—-others scem in doubt
when considering later losses suffered through depreciation of radio stock on
hand, where goods were sold at cost, or less, in liquidation, because of over-
production.

Now everyone seems determined to correct his errors. For the Fall
scason there will be new products—new sales policies. In some cases it
would indicate a leap from one extreme to the other to gain favor and

3 support.

Lxperience is an expensive but a valuable teacher, so watch vour step,
Mr. Victor Dealer, and d: n't be rushed into committing yourself by contract
ing for a quantity of goods, or binding yourself to do certain things, except
aiter the most carcful consideration.

Very soon there will be available for Victor dealers information and
samples of new and improved Victor products, combined with radio. Com-

pare the reputations of manufacturers and their products. also the distributors
A

and their policies. wise decision can then be made regarding the best
products, sources of supply, and sales policies.

At that time the BLACKMAN pulicy, combined
with the most dependable line of talking machines
and radio, will be worthy of vour consideration.
We invite an opportunity to help you, and feel
competent to do so.

J. NEWCOMB BLACKMAN

Tatking MacHing Co,

| -28-30W.23%ST. NEW YORK NY. -
VICTOR WHOLESALE DlSTngUToT:s/
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VICTROLA 1-1

A Small Instrument With a Big Kick
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C. BRUNO & SON, Inc.

351-353 Fourth Avenue New York City
Victor Wholesalers to the Dealer Only
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Demand for Portable Instruments Brings
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Up the Sales Volumes of Toledo Dealers

Experience of Lion Storc Indicates There Is Business to Be Secured by Outside Sales Effort—
Atwater Kent Dealers Meet—Prizes Put Sales People on Their Tocs—Other News

Touwo, O, July 7.-~The phouograph deinand
liere is meade up nainly of small machine buy-
ing. Portnbles ranging in price from $15 te
$35 have the call. A prominent dealer said:
‘We have sold a nnmber of these low price
models to people who pesitively wonldn't buy
a large fnstruinent. Selling a portable is a good
start towards the sale of a more decorative and
expeusive style in the Fall.”

The ). W. Greene Co., exclustve Cheney
dealer in Toledo, which under the new Clieney
sales policy gives it direct factory representa-
tion, fs finding the new plan far more satis-
factory, uccording to E. A. Kopf, mauager.
The Brunswick system of direct factory ship-
wents and dealing with the factory representa-
tive is also more resultin]l and pleasing to the
retailer, because il enables hiin to obtain quick-
er action on all inatters pertaining to merchan-
dising and does away with the necessity of
taking up a proposition wilh two or three i
termediate interests before a final decision is
reached. The style 160 Brunswick radiola is
meeting with favor licre. In fact the house is
enjoying a radio buying spurt which is very
gralifying. The sale of batteries and acces-
sorivs s equal to Uie Wintertime demand, which
nleans owners are using their radio sels con-
sistently. A recent Zenith-Machillan window
drew considerable interest to the set. Timely
topics are frequently used as the basis of trims.

Hurd Work Builds Sales

The Lion Store Music Rooms, Brusswick and
Victor dealer, are corralling a better than aver-
age amount of Summer business. The result
is oblained chiefly by keeping everlastingly at
it—with gunvassers, direct-by-mail and unews
paper advertising.  This week a letter addressed
to several thousand possible portable buy-
ers went forth. It brought mamy inquiries
about the product, also reguests to call and
denonstrate the machines aud a number of
telephone orders for instruments, Lawson S.
Talberl, manager, stated.  Zeaith, Atwaler
Kent and Colin B. Kennedy sets are carried in
the radfo divislon. H. Lochmiller is vacation-
ing at the lake resorts uear by.

Atwater Kent Dealers Meet

The Toledo lgnition Co., Atwaler Kent dis
tributer for the Toledo territory, wus host on
Thursday to more than ffty Atwater Kent
dculers who gathered at the Hotel Secor where
they were addressed by R. Similey of the At-
waler Keut Co, who ontlined the company
policy for the comiing season. The new niodels
and the price reduction was also stressed. A
large amount of advertising will be done local-
ly by both the factory and the distributors.
Followiitg his talk, M. J. Polikoff, of the Pocley

Co, talked on the factory process necessary to
complete a radio cabinet and the time it re-
yuired for the operation. Deulers were urged
to carry the Atwater Kent-Pooley product ex-
clusively and to get back of the goods wilh ad-
vertising and sales prowolion work. A dinner
was tendercd the visitors. Following that the
party repaired to Keith's Vheatre for the show.
Needle Display Excites Interest

At the United Music Store, a window show-
ing of the manufactUring process of the Hall
fbre needle illustrated with six photographs
picturing the steps necessary lo the finished
wroduct, proved inleresting and instructive.
Brunswick, Regal, Gypsy, aud Pal maclines
are on the schedule for a combined Fourth of
July poriable window. Mamie Caldwell is a
new member of the record force here.

Prizes Stimulate Sales People

The Heme lPurniture Co., Brumswick and
Columbla dealer, is getting Sumimer results
by olfering casli prizes to the salespeople. Last
nionth the award was for the greatest uumber
of machines sold regardless of the price. This
month it is for the largest machine volume.
Miss Helen Canfield stated stmilar contests will
be employed throughout the Sumimer.

Brief but Interesting

The Frazelle Piano Co., Sonora and Colum-
bia deuler, is featuring the Sonora portable and
Columbia records through windows, poster and
floor cut-ouls.

Frank Flightner, proprietor Flightwer’s Co-
Inmbix Musie Shop oa Cherry street, lias pur-
chased a fine home on Willys Parkway.

A. B. Sauer, Columbiu dcaler, Lorain, O, is
exploiting the Blossom Seeley sclection—VYes
Sir, That's My Boy-—in a big way. Miss Sceley
ix a resident of Lorain. Martha Walker, for-
merly with the Wickeus Co. and well known
locally, is 1tow a niember of the Sauer force.

L. L. Ranbeunolt, Weston, O., Calunibia mer-
chant, is doing a1 fine business with farmees
Through his persistent publicity and merchan-
dising methods he has built a wide following
in his terrilory.

The Bauch Co., new Columbia dealer, Oak
Harbor, O., on July 11 will bring to a close its
popularity contest. On thfs occasion F. W
Gumaer, Columbia representative, will be on
hund to tie up the line with the events of the
diy, thereby making Colunibia products known
to a large wmunber of possible buyers,

J. G. Burr, Cambridge, O., furniturc dealer,
who receutly added the Columbia ling, waes his
windows te make siles,

The Klocpfer Music Co., Bueyrus, O., which
miaintaing i very aggressive organizition, is get-
ting a volume of Cohinubia trade by vauvassing
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The Rossford Musle Store, Coleman Juhus
proprictor, is gradually widening its Tnfluence
with the Hungarian, Polish and German resi-
dents of this glass wmanufacturing center across
the river. The Columbia forcign catalog is
vutronized liberally here.

. S. Larmon, in charge of the Columbia
Phonogruph Co., Cleveland, O., recently was
vlaced in coutrol of the Cinclnnati branch also.

F. W. Gumaer, Toledo Columbia represcuta-
live, is vacationing at his old home, Youngs-
town, He won the Colimbia sales contest
last month,

Mrs. Inex Hayes was appointed administratrix
of the estatc of her late husbaud, Paul C. Hayes,
president and wmanager of the Hayes Music Co.,
dealer in Edison phonographs and DeForest
radio ontfits. He died recently following a long
period of ill health. A manager for the store
will be chosen at a meeting of the board of di
rectors in the near future. Nichilos Baertschie,
jong iated with (he busi is uow in
charge.

Sonora P(:rTabl_e Eeﬁtured
on Movie Slide for Trade

In keeping with the season of the year, the
advertising departinent of the Sonora Phona-
graph Co. has issued a very atlractive moving
preture slide featuring the Sonora portable
This shde, shown in the accompanying illustra-

Hadly: dtepin

Sonora Portable Movie Slide
tien, i> being used generally by Sonora dealers
who appreciate the fact that the presentation
at this time of the year of a slide devoted to
portables cannot fail to act as a sales stimulant *

To Direct Furl’uhlicily

The Arthur Roseuberg Co., luc., of New York
City, well-known advertlsing spency handling
virious radio accounts, has been appointed to
dircet e advertising of the Sccond Radio
World’s Fair, 10 be held in New York City, at
the 258th Field Artillery Armory, September 14
to 19

sels.
914" with genuine bakelfte panel and dials.
coutrolling volume and tone,

Write for booklet und special low prices.

112 Chambers Street

In ajmearance, too, the Resas compares favorably with high-priced

It has a hundsomely finished solid Mahogany eabinet, 2614"xSV4"x
Tone Modulator permits
Is fully guaranteed,

Dealers everywhere report the Resas one of their biggest sellers.

RESAS, Inc

Georgia.

similar conditions.

New York City

John F. Davidson, Rutherford, N. J., writes: t
70 stations I heard in two weeks on my Resas Tone-A-Dyne Receiver
between 8:00 and 11:00 P. ML
New York stations were broadeasting yet there was no interference.”

Included in this are stations in Meomutreal, Ontawa, Nebraska and

Some record! Yet no better than any omc should be able to do under

1u performunee the Resas Tone-A-Dyne §-tnbe Recciver {5 unequalled
even by sets selling for twice the price.

"Following is a list of

All of these stations were received while
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URECO RADIO TUBES

2 Onthe &
nd

SUNEES— SU—"

In the near

future ourad-

vertising will

include |
ial tu b
s fhgh effi-

- 7 | cienc y. I

Watch for
the first an-
nnnnnnnnn t.

UNITED RADIO & ELECTRIC CORPORATION

418-426 Central Avenue Newark, N. J.

T
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OW READY FOR THE

MUSIC TRADE

The tremendous demand for Ureco Radio Tubes has
caused production to jump by leaps and bounds through
the so-called dull radio season until recently the one mil-
lionth Ureco tube was produced.

Your Profit Lies in URECO TUBES

Because—

The radio public can no longer be fooled. Radio tubes
have been on probation and the fact that One Million
Urecos have reached satisfied customers without one dol-
lar’s advertising augurs well for the Ureco jobbers’ business
during the coming season when backed by an extensive
advertising campaign.

Get In On The 2nd Million

Have your Tube Department show a profit in 1925

JOBBERS DEALERS
WRITE TODAY WRITE FOR
NAME OF JOBBER
EXCLUSIVE TERRITORY COVERING YOUR LOCALITY

UNITED RADIO & ELECTRIC CORPORATION

418-426 Central Avenue Newark, N. J.

—
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Portable Music_Corp. Bl;):s
Home in Seneca Falls

New Plant Has 75,000 Square Feet of Floor
Space—To Make Rayola Line of Phono-
graphs and Radio—Capital, $500,000

SeNeca Fawes, N. Y, July 6—The Portable Mu-
sic Corp. lias purchased from the Seneca Fibre
Products Co. of this city a four-story plant
comprising 75,000 square fcet of floor spacc.
The conipany is planning to mianufacture the
Rayola line of portable phonegraplhs, portable
radics, combination plionographs and radios
and loud speakers. L. S. Greenminun, inventor
of the Rayola products, is president of the com-
pany; A. C. Moreland is vice-president; Ray C.
Pugh is treasurer and general manager; E. S.
Hoadley, secretary; W. J. Wagner, director,
and Raymond Mills, directer. The company is

At last =
a Twin

Bulb
Charger

{without bulbs)
East of the Rockies

Absolutely Quiet

The New Twin Bulb Handy Charger
is absolutely noiseless. It will charge
"A" batteries, any voltage from 2 to
12 volts and “B" batteries from 24
to 120 volts. The two bulbs double
the speed of the average bulb charger
giving a speed to the Handy of 4 to §
amperes per hour to a 6-volt battery.

Twin BuLs
ANDY (BARgER

Speed—4 to § Amperes*
“A” Batteries 2-12 Volts
*“B”” Batteries 24-120 Volts

The New Twin Bulb Handy Charger
is fireproof. Even if allowed to run
for several days there is no danger of
fire or overcharging the battery. It
requires no care when in or out of
use.

A Full Wave Charger

The New Twin Bulb Handy Charger

employs the advanced '‘Push-Pull”

principle, using both halves of the AC

wave, thus obviously making it a

highly cfficient charger.

Order from your Jobber or write us
for literature

vERsTATE ELECTRIC (O

St. Lous, Mo.

4339 Dunean Ave.,
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capitalized at $500,000 and full dctails as to its
manufacturing and marketing plans will be
anmounced in the near future

Brunswick Music Hour
Heard in South Africa
Brunswick-Balke-Collender Co. Receives Inter-

esting Letter from Radio Fan in Johannes-
burg, South Africa, on Reception of Concert

Among the letters from distant points received
recently by the phonograph division of the Bruns-
wick-Balke-Collender Co., Chicago, in connection
with reception by radio of the Brunswick Hour of
Music is one fron Major C. B. Strutt, Johannes-
burg, South Africa. His letter is as follows

"I am writing as requested by your announcer
this morning, at the end of your concert, he stating
that letters would be appreciated with regards
to the concert.

“The concert given by your orchestra, together
with that of the New York String Quartet, was
the best I have yet listened to, and I listen in
about three or four mornings each week.

"This moming at 3:03 a. m. our time, the 13th
inst. (your time 12th inst., 8:03 p. m.) I received
your program relayed from KDKA on the 68
melres wave length, and the following items were
particularly good, coming through as well as if
received a few miles away.

“Plantation song, ‘Open Up the Gates of Glory.’
3:15 . m, selection from an opera by Victor Her-
bert, who, your announcer [ think stated, hiad re-
cently died. 3:20 a. m, a very fine rendering by
your tenor, Mr. Chamlee, I believe. 3:37 a. m.,
your orchestra played an Irish melody, by Brett.
3:45 a. m., your orchestra played their concluding
piece which came through better than any, and
which your announcer stated could be listened to
by thousands sitting in their own homes, ‘Home
Sweet Home,' with what sounded as 'Molly on the
Shore’ just before the actual ‘Home Sweet Home'.

"Your announcer then stated it was your fare-
well concert for this scason, and that your or-
chestra wished to say good-bye.

‘“Your announcer gave a list of the big stations
which were relaying your program, WGY, and
about seven others, including KDKA.

“Atmospherics here this morning were rather
bad, and sometimes a word here and there would
be lost, but reception was as nearly perfect as it
is possible to be and I was lucky in getting this
particularly fine program of your orchestra and
that of the New York String Quartet.

"Should any of your orchestra be intepested in
wireless, T will just mention in bringing this letter
10 a close, that I work on 1 detector and 2 audio
frequency valves (no radio frequeney), and aerial
100 feet from the ground, but vertical, consisting
of 50 feet of one-half inch copper tube

Ten Riccas for N. Y. U.

A good business fs being done by Ricca &
Son, New York, both with the Ricca & Som
baby grand, upright and players. One of the most
recent orders called for ten instruments for New
York University which werc selected by Dr, H.
Dann, musical dircctor for the university. In
making the selection several makes of Instru-
ments were inspected by Dr. Dann, the result
of his investigation, lowever, being that the
Ricca & Son instruments proved to have those
qualities which meet the exacting requirements
for use in the university.

R. H. Manson Goes Abroad

Roy H. Mansom, chief enginver of the Stroni-
berg-Carlson Telephonc Mfg. Co., Rochester,
N Y. and widely known in radio circles, sailed
on the "Baltic” July 4 for a2 visit 1o Europe.
Mr, Manson, who will visit the leading Eure-
pean countrles in connection with various imn-
portant business interests, is accompanied by
his family.
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Maj. Gen. J. G. Harbord
Returns From Trip Abroad

President of the Radio Corp. of America At-
tended Meetings of International Censortium
of Radio People While in Europe
Major General James G. Harbord, U. S. A,

retired, president of the Radio Corp. of Amer-

ica, returned recently fromn a two mosnths' trip
te Europe wiere he attended the meetings of
the Intermational Comsortium of Radio People,
which drew representatives from England, the
Uuited States, France and Gerinany. He said

1\

General James G. Harbord

Le had made a report to this Consortium of
the South American stations which e visited
last Winter. Germany is making more progress
in radio, stated the Gemeral, than amy other
country, and is second onmly to the United
States. "Germany is expending large sums of
money iu the development of radio,” said Gen-
cral Harbord, "and within one year Amerlcan
radio fans possessing the ordinary sets will be
#ble to receive Irom Germany direct, through
arrangements conpleted for broadcasting Ger-
man programs through the plant of the Radio
Corp. of America

“There will be no radical changes in the con-
struction of radio sets this Fall,” continued Gen-
eral Harbord, pointing out that the experimen-
tal stage in radio sets lhad passed, and that
the sets to-day are more or less standardized.
When asked about the outlook for the radio
business in the United States the General said:
"We feel encouraged regarding the outlook for
Fall business, and billings and sales are begin-
ning lo show a decided increase.”

Marketing New Tube

The Van Horne Co, Franklin, O. manufac-
turer of Vam Horne selected and Musselman
certified radio tubes, bas just placed on the
marker 2 new product called the 3V-A radio
vacuum tube, which las the samne general ap-
pearance and structural appearuance as the com-
pany’s SV-A tube. It operates from dry cells
or storage batteries, and the company states
that it converts the indoor or storage battery
set into a portable sct, operating from dry cells
and giving practically the saume results. Con-
versely, it changes tlhe ordinary dry cell or
portable set into a storage baltery set.

Supertron Mfg. C_o Moving

‘The Supertron Mfg. Co., manufacturer of ra-
dio tubes, is moving into its new plant at Ho.
boken, N. J. The entire plant and offices will
occupy twenty thousand square feet. Additional
machinery in these quarters is expected to allow
un output of ten thousand tubes daily, accord-
g to Victor Bobker, sales manager of the
company.
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HEADQUARTERS

oY

For years these three famous Bagshaw-
made Phonograph Needles—Brilliantone,
Reflexo, and Gilt Edge—have led in
popular favor. Today, more than ever,
the phonograph user is calling for them
by name, having grown to know and ap-
preciate their superior quality through ac-
tual repeated performance. It is this surety
of “repeat” business that makes them,
likewise, the first choice of phonograph
dealers the country over.

BRILLIANTONE

STEEL NEEDLE CO. janes

Incorporated

370 Seventh Ave, New York

RILEIANTONE

NEEDLES

TRAQE maa Y ar.
ERTIFIED PHONOGRAPH

el

SOLD THROUGH
JOBBERS
EVERYWHERE Ask us about
our special
Imprint Package.

OUR NAME

imprinted on each en-
velope of BRILLIAN-
TONE Needles. No ex-

tra cost.

THE BEST in
PHONOGRAPH Needles
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—the executivesand department heads
of the organization which has proved
itself to be, by a wide margin,

the largest
and the most
successful
manufacturer of
Neutrodyne
Receivers

in the World!
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Study this
circle!
The figures
given are
official.
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W. HEINA

450 - ]

These are the MEN

who are solidly behind the new policy
of dealer protection which provides:

1. LONGER DISCOUNTS—en-
abling the dealer to give service
and yet make a profit.

2. GUARANTEE AGAINST -
PRICE REDUCTION, unless the .
dealer is rebated. (.

( G.CURTIS

3. EXCLUSIVE TERRITORY—
territorial franchise sharply de-
fined and protected.

4., PROTECTION AGAINST MOD-
ELS BECOMING OBSOLETE.

5. BINDING CONTRACT direct
with manufacturer (through dis-
tributor) giving dealer absolute
protection.

THE NEW FREED-EISEMANN
LINE— five and six tube sets,
$75.00 to $195.00—is backed by
one of the largest advertising cam-
paigns ever put behind Radio.

H. GOODMAN &

Write us and one of our executives will
reply personally, giving full details.

FREED-EISEMANN RADIO CORPORATION
Manhattan Bridge Plaza, Brooklyn, N.Y,
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Charlie Chaplin Directs
Recording of Own Number

Comedian Leads Abe Lyman’s California Oc-
chestra in Recording His Composition for the
Brunswick Co.—Also Records "Bombay"

Charlie Chaplin, world- fantons motion picture
star, is not only an euthusiastic lover of nusic
and an aecomplishied violinist, but is also a com-

poser of several melodics which it is predicted
are going to be amofig the most popular hits
of the day. The songs whieh are entitled

"Swing Along” and "With You, Dear, in Bom-
bay,” are tuneful miclodies which ace meeting
with considerable favor, and it so happencd that
the Brunswick-Balke-Collender Co. was the
first company to secure a rccording of the
celections,

The Rrunswick recording stal was in Los
Angeles recently when Mr. Chaplin was busy
with his new peodnction, “The Gold Rush,” and
arranged au interview with thic star which re-
sulted in the famous comedian's assumption of
2 new role, that of recording director. He
selected Abe Lyman's California Orchestra,
famous dance organization and excinsive Bruns-
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wick artists to do the plaving and he lhimself
took tiic baton in hand before the horn to direet
the recording of his own compositions. This
was something new for Mr. Chaplin but he
acquitted himself admirably, and he also makes
lis debut as a phonograph rccording artist in
the “Bonbay” sclection, where he plays a vio-
lin solo in conjmuction with the orchestra re-
cording.

Plans to Launch Drive to
Electrify Talking Machines

Liberty Electric Corp. to Start Campaign to
Electrify Millions of "Talkers” in Homes—
New Consolmotor Has Important Features

The Liberty Electric Corp., 342 Madison ave-
auc, New York City, mamnfactnrer of the Ful-
Wave battery charger and clectrie talking nia-
chine motors, presented for the first time at the
recent wmusic trade gathering it Chicago the
Liberty Llectrie Consolmotor. This new niotor,
designed in two modcls, operates either from
the ordinary honse lighting socket, alternating
or direct current, or from an "A” radio battery
or amy six-valt storage battery or dry cells.
The manufactnrer expects this type of motor
to he quite popular for installation in combi-
nation phonograph and radio cahinets, and
shonld have wide appeal to the purchasers of
such instrumecuts.

The sales departmient of the Liberty Elcetric
LCorp. will shortly inangurate a sales and, edn-
cational campaign, the purpose of which will be
to electrify many of the millions of talking ma
chines now in the homes of the country. It is
the contention of the Liberty Co. officials that
thonsands of machines now lic dormant in tie
homes which can he browght back inte usc
through clectrification. This not only mcans
sales of electric niotors to these machine own-
rs but nndoubtedly will assist materially in
reviving interest in and sales of records

Jury 15, 1928

S
The Liberty Consolmotor is of slow speed.
Most cleetric ph aph motors are op 4

at an annature speed of 1000 revolutions per
minute. The Consolmotor operates at an arma.
tnre speed of the torntable 70 to 80 revelutions
per minnte. The motor is free from hum and
“brush tronble”* Its spced is constant per
minute (constituting the pitch of the phono-
graph) or its constant speed pcr revolntion
{which represents the resonant qmality of the

Liberty Electnc Consoimotor
miisic reproduction). It is silent in operation
Both inodel "A" for ordinary light sockets,
and model “B” are delivered complcte with
antomatic cut-off switch, cord and plig or cord
and battery clips as nceded.

Co-operated With Okeh
Distributors in Buffalo

George S. Jeffers, field sales representative of
the General Phonograph Corp, New York,
mannfacturer of Okeh and Odeon records, re-
turned recently from a trip to Buffalo and
Cleveland, wlhicre he cailed on the dealers in
this important territory and co-operated witl
the distributors in stimulating the sale of Okeh
and Odeon records. Subscquent to his trip to
these cities, Mr. Jeffers visited Atlanta where
he participated in the recording work for the
Gencral Phonograph Corp. which took place in
that city

Charles Mchr has opened a wnsic store at
404 North Twenticth strect, Birmingham, Ala,

EMPIRE Tone A\rm» and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
the combination Radio and
Phonograph.

Order 2 sample arm and test
it out. It will win you on
merit only. OQur prices are
Iow and quality sccond to
none.

Ball Bearing

EMPIRE PHONO PARTS COMPANY

Established in 1914

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every Important Feature

It is an acknowledged faet that the
tone arm and reproducer are the
most vitally important parts of a
phonograph.

With no other equipment can you
bring out the clearness and swect-
ness of tone that EMPIRE will
accomplish. And it is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume.

Pivot Base

2261 East 14th St., eveland, 0.

W. J. McNAMARA, President
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Apex Baby Grand Console ¥

Apex Utility
Radio Table

e e e g

Apex Super Five

/ =X

Quality Radio Apparatus
Apex Super Five—$95.00

A Receiving Set that meets the most exacting demands
for distance, selectivity, clarity and volume., Housed in a
highly walnut finished Cabinet — with all fittings gold
plated. A perfected Receiving Set for the most critical
judges of radio efficiency.

Apex De Luxe

A strikingly attractive Super Five, embodying the most
advanced principles of Radio Engineering, and provid-
ing a degree of excellence essential to satisfactory
operation. Equipped with Apex Entertainer, a Loud
Speaker of unusual worth, and housed in a beautiful
walnut finished Cabinet.

Apex Baby Grand Console

An ultra-artistic creation of expert cabinet making and
scientific Radio Engineering, combining the highest
standard of efficiency with rich elegance of appearance so
gratifying to the most refined appreciation of beauty.
Flawless walnut finish. Will accommodate any type of
A & B Batteries and necessary chargers. Equipped with
the Apex Entertainer, a Loud Speaker of unusual worth.

Apex Utility Radio Table

A pleasing combination of practicability and unusual
beauty of design and elegance of finish. Holds all A &
B Battery equipment and chargers and provides space
for loud speaker. Center drawer for log sheets and pro-
grammes, with cover over top when open for writing
desk. Suitable for any Receiving Set. Top cover tilts
back for convenient installation of battery equipment.
Enhances the attractiveness of most elaborately fur-
nished room.

At Good Radio Dealers

£ = Ve

APEX ELECTRIC MFG. COMPANY

1310 WEST 59th STREET

Dept. 717 CHICAGO, ILLINOIS
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Dealers in Cleveland Territory Are in
Optimistic Mood as Sales Continue Fair

Best Demand in History for Portables—Dealers and Wholesalers Beat Last Year's Sales Records
—Special Advertising Stimulates Business—News and Activities of the Month

Creveane, O, July 6.—Talking nachine deal-

ers in Cleveland and other northern Ohio cities
and towns scored fairly well irr June sales. The
season for sclling portable types is now on and
the demand is the best ever reported. The dull
period for sclling radio scts and cquipinent lias
set in and this factor is contributing to the dc
mand for phonograplis and records. There is
an ynusnal demand in Cleveland for the latter.

Machine distributors covering the nerthern
Ohio zone report very fair business, with pros-
peets good for July. The responsc to circulars
and catalogs relative to the latest issuc of rec-
ords of all the standard talking machine com-
pairies has been good.

The Brunswick Co.'s sales of machines, ree-
ords and Bminswick Radielas during the last
half of Junc were more than normal.

The Columbia Co.'s sales in this territery are
above those a year ago. The new quarters of
the Cleveland distributing  offices in  the
Premier Press Building are more advantageous
than the former ones in East Thirticth strcct
beeause the mew quarters are closer to "Music
Row” and most of the big downtewn music
stores handling talking machincs.

Considcrable spceial advertising has charac-
terized the past fcw weeks. In addition to the
nsnal national advertising features of the stand-
ard talking inachine manufacturing coucerns
Cleveland and other dealers in Akron, Canton,
Elyria, Ashtabula, Lorain, East Cleveland, Lake-
wood, Painesville, and other points have been
rather liberal buyers of daily newspaper spacc
for featuring special hargain sales of talking
machines. Radio sets have shared this stim-
ulating effort where music merchants handle
radio scts and cquipment.

The Dreher Piano Co, which specializes in
anly the highest type of musical merchandise,
is taking orders for the new Vietor Radiola
promised by the Victor Co. next Fall.

The Phonegraph Co.'s Hurou Road distrih-
uting headquarters report satisfactory sales.
The Cheney Phonograph Co., Bucseher's Vie-
trola Stere, Starr Pianoe Co., Wolfe Musie Co.
the talking machine section of the Bailey Ce.,
that of the William Taylor Son & Ceo., Lake-
wood Music Co., L. Mcier, Sons & Co., Vin-
eent-Barstow Co., M. Schulz Co, Muehlliauser
Bros. Co, Wright Music Co.'s ncw University
Circle retail store, May Co., and other concerns
are lonking forward to a2 good Fall business, with
every indication that July aud August will he
satisfactory Summer months

Harry Stciner, a talking maehine dealer of
St. Louis, was a Cleveland visitor the last week
of Juu

The Conn-Cleveland Co., which rcecutly es
{ablished a school of mnusic and opened a radio
studio, reports that instead of curtailing the de
mand for talking machines and rccords radio
broadeasting of music has stimulated ealls for
the best rccords and phonographs.

The Cheney portable imachine has come into
its own this Summer and good sales are re-
ported by dealers in Cleveland.

Rex C. Hyre, who in addition te heing scerc
lary of the Musie Merchants’ Association of
Ohio, its ad censor, and attoerncy for the Cleve-
land Musie Trades' Association, is cditor of the
State body’s inouthly "Bulletin,” expeets to
make a tour of much of Ohio in the interest
of new wcinbers and the Cineinnati State con-
vention dnring the next twe months Mr
Hyre also has close affiliations with talking
machine dealers and distributors. He is a
member of the Music Club of Cleveland, largely
composed of phonograph dealers,

The Cleveland Musie Club, which suceeeded
the old Talking Machine Dcalers’ Association

of Northern Ohio, is preparing for early ac-
tivities next Fall.
attend

Scveral of the memnbers will

the awnual convention of the Musie

ANNOUNCING

Our Appointment As

METROPOLITAN
DISTRIBUTOR

a[creater New York and New]g

York State up to Kingston
for the

MUSIC MASTER

line of guaranteed
Radio products

Empbhasizing ooca oZaia,
Nurth Americaan's vadis-
puted claim to the title
""Headquarters lor the
Best in Radio, "’

ORTH AMERICAN RADIO CORP.
“Just above the circle, but always on the Square”
1845 BROADWAY, near 60th St.
Telephones Columbus 7514-5-6.

Jury 15, 1925

Merchaots” Association in Cineinnati during the
middle of Scptember. Members of the organi-
zation report unusnal sales for pertable talk
ing machines, the $25 machine being the best
seller,

The international convemtion of Rotarians
held in Cleveland four days, beginuing Junc 18,
brought 1bov| 12,000 Rotary members here from
1e nations, scattered from England to
a, inclnding a group of Blackfect In-
dians from Montana. Talking machine dealers
scored good sales of ncw records to many of
the visitors living in small citics remote from
mctropolitan eitics.

L. G. Baldwin, head of the radio sales de-
partinent of the Willard Storage Batiery Co.,
hias been made chairman of the general com-
wittee, which will have charge of the arrange
ments for Cleveland's first amiual radio exhi
bitien, to be held in the Public Hall, Novem
ber 7 to 18, Mr, Baldwin's appointment was

ed by G. B. Bodendoff, who will be di
reetor of the exposition. H. J. Slartle, presi
dent of the Cleveland Talking Machine Ce., and
other prominent men are members of the com-
mittec,

Charles Williamson, a talking machine sales-
man, of Dctroit, was a recent Cleveland visitor,

Victor dcalers in Cleveland have been hav-
Ing an unusual ran on single-face Red Seal
records at the reduced prices.

Harry Hess, talking nachine salesiman in
St. Louis, was a visitor tlie last week of June

Sonora Portable Entertained
Movie Stars in the Sahara

Manotony of Desert Life Broken During Film-
ing of "A Son of the Desert” by Portable

In the current issuc of the “Sonora Bell,” the
attractive honse organ issmed monthly by the
Sonera Phenograph Co., Ine., there is an in-

Ruby de Remer and Her Sonora
teresting and effcetive story written hy L. O.

Conlter, entitled “A Real Reel Story.” This
story feaiures the Sonera portable, a number
of famous screen stars, the Salara Desert and
various other incidents whieh were part of the
experiences of Edwin Carewe's First National
Co. in the production of Louise Gerard's fa-
motls story “A Son of the Sahara'

The Sonora portable played an important
part in the daily lifc of the company, and in
the story appearing in the "Sonora Bell” there
arc presented such famous movie stars as Claire
Windsor, Bert Lytell, Ruby de Remer, Monta-
gue Love, Rosemary Thehy and others. The
acconpanying illustration shows Miss dc
Remer npon ler return from this memorable
expedition, utilizing her Sonora portable in the
patio of her New York home.

George F. Atkcrl, New York, was receutly
ineorporated at Albany to deal in radio mer-
chandise with a eapital stock of $10,000. The
incorporators are G. F. aud O. F. and E. M.
Ackert,
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Music Master

NOW OFFERS THE

of Radio Merchandise Ever Marketed Under
a Single Trade Name

ND Music Master’s merchandis-
ing policy respects the rights of
every distributor.

We have done more than any other
radio organization to protect the
profits of legitimate dcalers by re-
fusing to sell to undesirahle mer-
chants. And now, we are working
toward a further protection for our
dealcrs.

From now on, Music Master Mer-
chandise will be sold only through
authorized dealers.

Qur great campaign of national
advertising will tell 93,000,000 eager
Americans the story of Music
Master. TIE UP TO STRENGTH.

NO ONE HAS EVER LOST
MONLEY ON MUSIC MASTER!

Music Master Corporation

Makers and Dlaributors of High-Grade Radin Apparatus
WALTER L ECKIIARDT, President
128.138 No. 1011y Street
PHILADELPRHIA
Chicago Nrw York Pittsburgh Montrea!, Can.
Canadinn Factors: Kitchiener, Onterio

PRODUCTS
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Dellbcbellon

TYPE im0
ubes.  Speclal g
L Opertted

roducer, or wlith speciaily
esigned art model repro.
Aucer, IMustrated.
French Spinet Desk cab.
net of solld mabogany,
beautifully ornamented, I'l
brown mahogany art satin
Anish,
PRICE 5400
Music Master Reproducer
Modei XIIL Drum Type,
Spechll’ddcslgned art model
ated,

lustr;
PRICE $40

Enthusiasm over radia in its early period
prompted manufacturers and dealers to claim
anything and everything for their sots.

In the hands of owners-—particularly in the
bands of owners whose locations were nnfavor.
able to radin reception—a large percentage of
these sets disappointed the purchasers.

It was imperative that seine one bring et sets
of proven capacity so that the public wonld not i TYPE 30

o B . e Tubes. Entirely new
Iose faith in Radio, Conneet with stand.

Alro. the improvemment in programs made
necessary the development of sets which would
receive all. or more nearly all, of the transinitted
vibrations and have such a fine degree of selec- brown mabogany wrt satin

.. o ' PRICE 5300
tivity that the chosen program wonld he nn e s

ornamented,

W1 Model XIII, ;
marred by interference, ) Zodel UL Drum Type
Uustrated.
PRICE 510
Canadian Prices
Stightly Higher
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Tubes. New Music
¢ircult, involving

peclal adaptation to radie
Irequency. Very selective,
e and distance,

any art sath
PRXCE $100

Cancdian Prices
Slightly Higher

A4

PR !au,u L\

— =

TYPE 175

€ix Tubes, Speclal, uuslc
aster  Circait. udlt-
Music  Master Repmdu:ev
selective, long dis
tance, aglendid tone gaality.
Solid mahogany cabinet in
bronn mabogany ert satfn

" PRICE §175

How Music Master
Satisfied This Need

Music Master conld have brought eut re-
ceiviug sets at uny tune withint the last three
years.

Such sets wonld have heen us xood as the
average, but they would not have been as
superior to other sets us Musie Muster Re.
peoducer s superior to ordinary loud
speakers,

So, we wailed und worked.

We worked-—not to develop new and
seusational eircnits, but to perfect circuits
whieh had already reached a high degree
of development. We brought out ouly oue
individual eirenit.

s special understanding of the science
of repreduction helped us to work buack-
ward towurds the wicrophone and put
greater capacity aund more responsiveness
into the set,

How weH we huve snceeeded is evidenced
in the performance of Music Master Receiy-
ing Sets.

PRODUCTS
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RADIO REPRODUCERS

The Musical
Instrument

of Radio

WE make every type of reproducer so
that Music Master dealers may have
everything with which 1o satisfy the desires
of every consumer.

Nothing in our eaperience suggests that
the hom type of radio reproducer has
passed.

The ordinary horn type of lond speuker
with its erdinary telephone unit and fibre
or sheet metal horn has, of course, becoe
a hiability for the dealer—owner, tuo, for
that matter.

An ordinmary telephone unit makes nerely
a loud speaker becanse it has a capaeity to
wagnify sound although prone to distort,

The Mueic Master nnit has a eupacity
to produee with lidelity, not only the
modnlations of the human voice, but the
vibrations of music’s overtones.

Whether this unit tukes its place in horn
types, eabinet types or reflector, its capavity
remuins the same.

MODEL X
destal type, Solid ma.
fiogany. Full Boaring wood
bell in top scction. ed
clectelc bulb, concealed
withbn cane, reflects a
soft, diffused light through
wilk scrcen. $
Price »

Conudian Prices
Slightly tligher

Juiy 15,

1925
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Conclave of Western Music Trades Ass'n

Ed. Kelley Elected President at Second Annual Meeting Held in
Los Angeles—Important Trade Topics Featured the Discussions

Los Anciies, Car, July .—The second annual
convention of the Western Music Trinkes Associa-
tion opened at the Hotel Bilunore liere on Tuesday,
June 23, with abont 500 delegates present from the
Stales of California, Oregon, Washinglon, Idalio,
Utah, Nevada, Montuna and Arizows, it being
many respecis the Iargest gathering of music men
held thus far on the Coast.  Althiongh many of
the outstanding probleins of the musie trude i
sell were discussed at lengtl, mnel of the inter
est scemed 1o center on the tafluence of radio
on the music trade, aml its future possibilitics
from the angle of thie music merehant

Opening Sessions

The opening session was ealled to order by
E. A. Guissler, of Los Angeles, president of the
Association, wha weleomed the delegates and
ounllined the main purpose of the necting. He
pointed ont that the Rrst year of the organiza-
tion had been one of education, stating ilat
the camipaign along this line lizd been followed
by e i resnlts in stimulati €o-opera-
tion mnony dealers in musical instrnments lo-
cated in the Coast und Rocky Monulain $tates.

"While in some cases the trade <id wot get
together us it shonld, 1 aw sure that the com-
ing year will see a greater interest in the work
and the formation of many new branches of onr
already stromg organization,” he said.

Foliowing the president's address, the vari-
ous officers and comumnittee mcinbers rendered
their reports of the progress made dnsing Lhe
past year. Among these reports those of special
interest were miade by (he presidents of the
lacal associations on the Coust, nmmnely, those
in Seattle, Portland, San Francisco, Los An-
geles, San Dicgo, Fresuo, and Sicrmmento. Ed
H. Ull, of Los Angeles, also made an excel-
lent talk on the purpose and valne of the Asso-
ciation work.

Tlie importance of the Associalion's afin to
pramote public interest in good music was
stressed by G. F. Jolinsen, of Paortland. "It
should be our constant aim lo promote interest
in music,” said Mr. Jolinson. "By so doing we
will not only Increasec our own business, but
we will render a service in our commuuity.”

An interesting discussion on the first day was
that concerning the present statns and the fn-
ture of the player-piano. A. D. Lawmolte, of the
Thearle Music Co, San Dicyo, talked on the
possibilities of the incxpensive player and de-
clared that it was suffering greatly from lack
of interest an the part of the salesmen. Lec S.
Roberts, of San Francisco, talked on the repro-
duecing grand.

In the discussion of the evils in the mmsic
trade, Clarles T. Corbin, of Seatlle, ut the open-
ing session stated that he regarded as the oni-
standing evil of the business the payment of
conimissions to persons not cwmployed regularly
as salesmen. He declared his objections were
based partly on acconnt of the commission paid,
which is added 1o the cost of the instrument
and is paid by the customer, and espechally on
acconnt of the nuscrupnlons inethods cuiployed
by oculside commission seckers,

‘11 is a conumnon practice for this class of
commission salesmen io take llie prospective
custonier to varions stores 1o look at different
instriunents in onier to ward off auy snspicion
that they are working for any ccrtain firm,”
said Mr. Corbin. "Thongh they may show the
buyer the finest instrments on the miarket at
fair prices, they will always advise him against
purchasing until they reach the place where
they expeel to get u commission.”

Second Day

That adjustents are now fn progress that
will leave a fair field for both phonographs and
radios appears to be tlic view laken by the

majority of the delegates at the second day's
session of the comvention, when the program
was devoted almost exclusively to discussions
on various phases of the radio situation and to
talking nachine topics. The point was stressed
that the spread of radio is a distinet factlor in

E. A. Geissler

the developinent of a taste for better wnusic on
the part of tlie public and in the long rua this
will be of benefit to the music trade. *There
is a place for botl the radio and the phono
graph,” declared Philip T. Clay, president of
Sherman, Clay & Co., wliose subjuect was “Ra-
dio and the Talking Machine.” "As a stter
of fact,” he said, "“the two lypes of instruments
occupy entirely different places. The musie

of the radio is largely of a popular character,
while the pomograplt can be depended on for
the classies rendered by the world’s greatest
artists. 1 believe a solution of the problem as
to the relative inerits of the two nmachines
has been practieally solved by tlie combination
instrnments an the market to-day, which may
be used cither as receiving seis for radio or for
the reproducion of music from phonograph
records.”

Oue of Llie outsianding papers presented at
this sussion was that of Clarener H. Manshield,
mauages of the phonogruph and radio divisions
of the IMitzgerald Music Co, this city, wha dis-
cussed the radie demonstration probleni.

An interesting paper on the subject "Radio
Exchanges, Reverts and  Adjustments” was
then read by ). Raymond Smith, of the J. Ray-
mond Surith Co., San Framcisco. Mr. Smith
explained that e was in favor of exchanging
radio scts in certain instances and then went on
to explain lis stand, stating that a certain policy
of exchanging fostruments avelded reposses-
sions. On the subject of reverts or reposses
sions, Mr. Smith said that the niost imporiant
point is Low to avoeld them. The most essen-
tial preveotives, he has found, are the insist-
ence on a large inftial payment, weckly pay-
nients and good service. He also advocated
cvery store appointing one mian as a radio ad-
juster who would investigate all ¢laims of the
custlomer and rccommend what adjustment
should be made.

Some of the mysteries of broadcasling were
divulged by “Uncle John,” of the Los Angeles
Times broadcasting station KHJ, at the
luncheon given for the delegates Weduesday.

Speaking of the problems of thie radfo nanu-
facturer, A. B. C. Sculi, district sales manager

(Continued on page 82)
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Ciiff (Ukatets 18) Bdwards

923 W. 61h St
Los Angcles, Cal.
Phone: Main 2910

CALIFORNIA DEALERS

We Are

Record
IN YOUR TERRITORY

Cliff Edwards & Lee Morse
Numbers Carried in Stock

Latest Dance, Popular Vocal,
Hauwaiian, Sacred, Operatic
and Standard Records

I Immediate Deliveries
| West Coast Phonograph & Record Company

IPrite or phone for further delatls

DISTRIBUTORS

All ]

Also

137 Turk St H

San Francisco, Cal.
Phone: Prospect 3789
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BRASS
Tone Arm Complete

for
Miniature Outfit
60c
{Not illustrated)

Also Tone Arms and Repro-
ducers for PORTABLES

At Attractive Prices

No. 3
for Portables

. No. 4
Universal full size

No. §
High Class Perfect
Universal

Tone Arms and Sound Boxes and All
Parts for These Products in Raw or
Finished State, also Metal Stampings.

In Small or Large Quantities

GLOBE ART MFG. CO.
‘“Specialists in Plating and
Finishing”

75-77 Winthrop St. Newark, N. J.

Convention of Western
Music Trades Ass'n
(Coutinued from page 8l)

of the Radio Corp. of Anwerica, stressed the
portance of greater interest being taken in radio
programs by dealers in radio apparatus. “We
have been so busy avercoming static and per-
fecting the mechanics of the radio set that jt
seems to me we have overlooked the big point,
which is the radio progran,” said Mr. Scull.

“Now that we are entering the days of vaca-
tions and outdoor livh he said, “the radio
wmerchant should start right in sclling the idea
of Swnmertime radio programs. He shonld fea-
ture the programs in his window displays, in
his selling talks and in snch advertising as he
may place. Thus, the broadeasting of an imn-
portant sporling event or other occurrence
should be featured several days in advance, so
as to create an urge on the part of prospective
customers to bny that receiver now rather than
wait until Fall. Musical programs should also
be stressed for it is the radio service that sells
the receiver.”

The future of radio was the subjeet of the
talk given by Commander Ellery W. Stoue,
president of the Federal Telegraph Co., of San
Francisco, maker of Kolster radio. Mr. Stone
stated that the future of radio was uncertain
and it may become the chief purveyor of news
and fundamentally an educator. He further
stated that he believed music would always
play a large part in the radio prog-ams and for
that ¢cason the radio set of the present and
future must be faithful in its reproduction. He
explained 1o the -dealeps that sets with good
tonal qualities and fidelity of reproduction must
be sold by them if they are to retain their
reputation as music dealers.

In commienting on the ncthods used to in-
duce customers to purchase radio reccivers,
Mr. Stone said: “Forget distance. In the future,
relay broadeasting and wire-linked stations will
bring you distance from meiurby stations. lu-
stead of talking distance, educate the public ta
an appreciation of musical and tonal qualities
in 1adio,

Third Day's Session

Thursd.y's programi was devoted largely to
business incthods in the music trade, oue of
the principal addresses along this line being
that delivered by H. S. Carroll, publicity direc-
tor of the Broadway Departinent Store, Los
Angeles, who spoke on the qucstion of “Turn-
over and Overlicad."

“Turnover has a vital bearing on profits, but,
in spite of this fact, there are many merchants
who do not really understand the meaning of
the tern,” said Mr. Carroll. “There arc twe
methods to figire put this important element in
meechandising, both giving practically the same
results. he first is by dividing the sales ut
relail for a given period by the average stock at
retail. The other is by dividing the actual sales
at cost by the average stock at cost.”

The successful merehant to-day figures his
turnover in advance, using carc to set it at a
reasonable figure so that he may be fairly cer-
tain to accomplish the desired results, said the
speaker. The approximate turnover in the
musie trade, he pointed out, is about two and
one-half times a year on talking machines, twice
a ycar on records and rolls, twice on pianos
and playcr-pfanos, and two and onc-half times
on sheet music. He added that turnover is af-
fected by poor sclection of merchandise, errors
in quantity purchasing, overbalanced stock and
by carrying too many price lines.

“The Future of the Talking Machine” was the
subject of an illuminating talk by Otto L. May,
assistant manzger of the traveling department
of the Victor Talking Machine Co.

More Radio Discussion

Difierent phases of the radio business also
came in for discussion in the program of the
last day, the principal address on the subject
being delivered by E. C. Mills, cxecutive ehair-

man of the American Society of Composers,
Authors and Publishers, with headquarters in
New York. Mr. Mills emphasized particularly
the fact that the time was not far distant when
1t will be necessaey fur the users of radia
reccivers to make somr sort of payment for
the service they now receive without charge
from the broudeasting stations. He did net

outline any plan for sceuring such payment, but
declared that soinc incomic would be necessary
for the maintenance of satisfactory programs
of entertaininent, and that the reeipient of serv-
d to pay a part.
I

ice would be reasonably requi
Dealers’ Responsibility

Mr. Mills stated that $350,000,000 were spent
for radio last year, whicli was mare th.
the total sum speut for all forms of music and
musical iastrunicnts combined, this new indus-
try having made that progress in three years
as ag t the centuries that had been deveted
to the developnient of musical instruments. The
speaker concluded by urging upom the dealers
ui radio apparatus the importanee of making
such ar s with tle broadcasting end of
the business as will insure continuous service.

Importance of Advertising

The importance of udvertising in the music
de was stressed by Neill C. Wilson, adver
tising manager of Sherman, Clay & Co., San
Franeisco, who declared: “The piano business
in the last ten years has not increased and for
this situation the piano dealer can largely blame
himself. He has been cxiracting sales as a
mincr extracts ore, whereas lie should have been
harvesting sales as a farmer harvests crops,
with due regard for sowing and fertilizing."

Election of Officers

The final session concluded with the clection
of officers for the coniing year and the follow-
ing were chosen: President, Ed, Kelly, Seattle;
first vice-president, Philip T. Clay, San Fran-
cisco; second vice-president, Ed. H. Uhl, Los
Angeles and treasurer, R. E. Robiuson, Scattle.
The secretary will be chosen by the foregoing
officers. The board of directors will inchnde
Frank Anrys, San Franciseo; Charles Corbin.
Scartle; ). T. Fitrkterald, Los Anpgeles; r
Johuson, Portland; A. D. Lamotte, San Dicgo;
Norman Maw, San Diego; H. L. Nolder, Los
Angeles; Ellis Marx, Sacrunento; S. S. Hockett,
Fresno; W. C. Orton, representing Montana;
). Rcdewill, representing Arizona; Glen Rob-
erts, representing Utah; L. L. Eby, representing
Washington, and C. B. Sampson, representing
Tdalo.

t

Some Convention Sidelights

Manufacturers of musical instruments front
all over the country took advange of the oppor-
tunity for displaying their wares at the Biltinore
and the convention sessions in the afternoous
adjourned at an early hour to give the member.
time in which to inspect the displays

Throughout the three days there were held
varions departmental sessions to provide oppor-
tunities for the discussion by various depart-
ment licads of those problems peculiar to eaeh
department itself and ot of gencral interest 1o
the entirc convention.

Nor was the social side of the convention neg-
lected. On Tuesday evening the Victor deal-
crs and their ladies were tendercd a dinner and
dancc at the Biltmore by the Victor Co., while
on Woednesday evening the Brunswick-Balke-
Collender Co. was host to its dealers and friends
at an cntertainment and dance, also at the Bilt-
more. The official banquet of the Associalion
lield on Thursday evening brought out a crowd
that filled the ballroom of the Biltmore. The
banquet itself, at which Henry S. McKee, a
member of tlic Federal Reserve Advisory Coun-
cil, was the chicf speaker, was followed by
dancing. Junc 26 the golfers in the Assocl-
ation ranks were given an opportunity to prove
their skill over the course of the Malos Verdes
Golf Club, where a handsome assortment of
prizes lad been gathered as an incentive to good
playing. Following the tournament in the cye-
ning there was a dinner and “low jinks” at the
clubhowse.
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George A. Scoville
Is Elected Chairman
Vice-President and General Sales Manager of

Stromberg-Carlson Co. Honored by Radio
Apparatus Section of A. M. E. S,

At the recent mecting of the Radio Apparatus
Section of the Associated Manufacturers of
Elcctrical Supplies, held in Hot Springs, Va.,
George A, Scoville, vice-president and general

George A. Scoville
sales manuger of the Stromberg-Carlson Tele-
plione Mig. Co., was clected chairman of the

section.  This orgunization is one of thic most
ilaportant factors in the constructive and de
velopment work sponsored by the forcmost
wmanufacturers in the eadio industry, and Mr.
Scoville is exceptionally well qualified to 6l
the post of chairman

Since 1916 Mr. Scoville has becn associated
with the Stromberg-Carlson Teleplione Mig
Co., manufacturer of radio receiving scts, loud
speakers and other radio products, as well as
one of the world's famous manufacturers of
tcleplione apparatus, cables and supplics. Mr.
Scoville was graduated from Stanford Univer
sity, California, and his engincering cxpericnce
has included important conncctions with the
Western Electric Co., Chicaga; Edison Elcetric
Co., Los Angeles; the Western Electric Co.,
Los Angeles; and subscquently sales engincer,
Pacific Coast manager and sales manager of
the Dean Elcetric Garford Co., Elysia, O. Mr.
Scoville is a member of the American Institute
of Elcctrical Engincers and the Socicty of Au-

tonotive Engincers. He 1s the author of many
important and h 1 phl
and is recognized generally as a leader in the
cngincering profession,

Cohen & tlughes Hold
Big Meeting of Dealers
Walter L. Eckhardt Guest of Honor at Meet-

ing and Banquet Held in Baltimore on June
25—Radio Merchandising Discussed

Bairiong, Mo, Junc' 30.~Some 20¢ or more
dealers iu the Baltimore territory were the
guests of Cohen & Hughes, Inc, well-known
wholesulers of Vigtor talking machines and va-
rious radio products, at a mceting and banquet
licld at the Hotel Belvedere, this city, last Fri-
day, when Walter L. Eckhardt, head of the Mu-
sfe Master Corporation, was the guest of lionor.

The mecting was a most iuteresting one, in
the course of which considcrable information
was imparted to the decalers regarding the
proper landling of radio products. The fea-
ture address was made by Mr. Eckhardt him-
self, who called attention to the fuct that he
was really a native son of Baltimore, having
been born and raised in this city. He told how
he had entered the talking machine trade some
thirty years ago, had scen it grow to tremen-
daus proportions, and aided personally in that
growtl. Fous years ago, declared Mr. Eck-
hardt, he had scen possibilities in the radio bus-
imess and had been moved to cnter the field,
though he had never expected the rapid devel
opmeat of the business that had ensucd.

Regarding radio, Mr. Eckhardt declared that
every move was towards simplicity of construc-
tion and operation and that the radio of the
future was one that would requirc neither an-
tenna, ground nor batteries, and could be oper-
ated from a single dial. His company's busi-
ness, he explained, had reached a point where
it would total $15,000,000 in 192§ and could be
cxpected to reach $20,000,000 in 1926 In the
develop of this business plans liave been
completed for a niillion-dollar advertising cam-
paign during the coming vear

William Bicl, of Cohen & Hughes, acted as
chairman of the meeting and toastmuster of the
banquet that followed in the cvening, and dur-
ing the course of the sessions interesting and
timely addresscs were made by J. H. Cross and
C. T. Miller, of the J. H. Cross Co., advertis-
ing agents, in charge of the Music Master cam-
paign; H. N. McMenimen, manager of the eon-
tract department of Cohen & Hughes; and 1.
Son Cohen, licad of Colen & Huglies

Opens Branch Stere
Beard’s Temple of Music, Puaragould, Ark..
recently opencd a branch store at Walnut

Ridge, which will be under the maunagement of
Mrs, W. E. Hall
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Stromberg-Carlson Ads
Recceive Dealers’ Praise

Unusual Advertising Designed to Promote Con-

fidence bs Typical of ERective Nattonal Pub-
licity ol Leading Radio Manufacturer

anying seproduction of a ncws-
cment that appearced in the New
York papers over the signaturce oi the Strom-
berg-Carlson Telephone Mig. Co. and its Ney
York representative, Gross-Brenman, Ine., has
been the subject of enthusiastic praise from

‘tmnouncenment
Prices Guaranteed

not to be Reduced !
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Slr(;;ﬁ_b;ré-Carlson

Fine Stromberg-Carlson Advertising
dealers in the metropolitan territory. The ad-
vertiseniemt has also beén commented upon
favorably by radio exccutives and adverlising
eritics, who refer to it as the type of radio
newspapar publicity that promotes a strong feel
ing of confideuce amomg all factors in the radio
industry.

W. I Eastwood, advertising manuager of the
Stromberg-Carlson Telephone Mfg. Co., is re-
sponsible for the preparation of this advertis-
ing, and this partieular advertiscnient is typical
of the Stromberg-Carlson advertising campaign
as a whole. Mr. Eastwood has been congratu-
lated upon the cﬁecli\-cqess of the copy, which
in cvery way is commensurate with the stand-
ing of the products that it features.

Cliarles Canelli recently opencd a niusic store
in Wallingford, Conn, which will carry a full
linc of talking macliines, pianos and other mu-
sical instruments,

= ——

PROTELY YOUR RECOAOS BY USING
THE ORIGINAL TEN TIME NEEDLE
T0ACr 251 GBS EANTIID T8 P12 TIN RELORDS ON oY PrOLOCRAIR)

i L)
CAuy Mo

e Tevariconsy

150% PROFIT
on WALL-KANE NEEDLES

The only needle recognized as the original 10-record
needle, established for over ten years, put up in
handsome displays that sell themselves.

. WALL-KANE NEEDLE MANUFACTURING CO., ioc.

3922 14th Avenue

Special prices on

JAZZ, CONCERT and PETMECKY NEEDLES

Brooklyn, N. Y.
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ACTUAL SIZE
of CAMERA
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PATHEX MOTION
PICTURE CAMERA
(actusl size’

F3.5 Anastigmat Lens -
with iris diaphragm, g
universalfocus, Photo- o] s
graphseverything from
a distance of 5 feetta (S
infinity. Completewith ‘J
i
A
»

tripod and leather
case, $47.50

G MACHINE WORLD

1925
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A new source of big

PATHEX Motion
and Projector

“YOU CAN NOW MAKE YOUR OWN MOTION

PICTURES JUST AS EASILY AND AT NO

GREATER COST THAN TAKING SNAPSHOTS.”
(This is the heading of our first full page newspaper

advertising which will appear simultancously with the
introductory sale of the Pathex line.)

’__["HE public response to Pathex advertising will be
instantaneous and consequently the Pathex
Camera and Projector will provide new business for
you. Pathex will bring you profits through your
entire year and particularly during the Spring,
Summer and early Fall months when your regular
business is slow it will match or surpass your other
sales during the holiday season.,

Your potential customers are absolutely unlimited.

Every home, particularly homes where there are
children, and there are millions of such homes—

Every automobilist, because it is a real companion
on motor trips and there are more than ten million
pleasure cars in the United States—

Every golfer, and there are said to be more than
two million genuine golf fans—

Every one who loves the out-of-doors, whether his
sport be fishing, hunting, camping, hiking, tennis,
baseball or any of the others, and these sportsmen
are counted by the millions too—

Every traveler and every tourist—
Every student and every “faddist”—

- These are only some of the
114,000,000 people in these United
States who will react almost im-
mediately to Pathex advertising.

The Pathex Camera makes
Motion picture photography so easy

PATHEX

(a subsidiary of
35 WEST 45TH

Non-Inflommable
PATHEX MOTION
PICTURE FILM

Packed, ready for instant ust, in
daylight louding snagazine, capac-
ity about 1200 frames. Price,
which includes developiug and ye-
turn to you on an exhibyiion reel
rrady to project, $1.75
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PROJECTOR
NEARLY ACTUAL
SIZE

business for dealers

Picture Camera
to sell at $9°75°

and inexpensive that it is sure to be taken
up instantly by hundreds of thousands—
just as fast as dealers can supply them,

EveryCamera sold will be a perpetual ad-
vertisement for the very simple reason that
peoplealwayslook and ask questions when
amotion picture camera is being operated.

The sale of a Pathex Camera means the sale of
a Pathex Motion Picture Projector which oper-
ates by simply plugging in to the home electric
current, shows motion pictures 27" x 36” at the
distance of only 12 feet.

It means too, the sale of Daylight Loading Mag-
azines containing Pathex Non.inflammable Film
which automatically provides an ever increasing
business following the sale of each Camera.

In other words, your film business will be simi-
Iar to your record business except, camera film
is consumed, and the use of the camera demands
constant repurchases of raw film. In addition
there will be films of feature pictures, comedies,
travel, news, education, etc., etc.—a complete li-
brary of films for sale at about what it costs to
rent a film for one day.

We will also issue a monthly supple-
ment of films on new and timely sub-
jects.

Now, and for the first six months or
until such time as the factory product_lon TR moTionIPiCTURE
warrantsadditionaldealerrepresentation, PROJECTOR (3§ nctual sixn)
sales will be restricted to a limited num. operates on home electric light
ber of dealers. current=throws motion pictures

5 q 9 P i a di i)
That is why this advertisement is in. f;ﬁ’z‘;m:,;fﬁ’:; :,[,',',';,i

stitutional in character and should not be saving 25 to 30% of fiim foot.
regarded as a general solicitation of appli- age, automatic film take-up and
cations from you for a dealer franchise. rewind making °P‘_"4""”' and
We do, however, extend a general invita- :i‘:":-ﬁ;"gq ’f'j’”‘:;'fl‘?'i':"’lt :-:::l
tion to the trade to communicate with us, on a phonograph. $50.

or better still call at our office for a com-
plete demonstration of the Pathex Motion
Picture Camera and Projector at which
time we will explain in detail our plans
for merchandising Pathex products direct
to and through the retail dealers.

INC.

Pathé Exchange, Inc.)
STREET, NEW YORK

PATHEX LIBRARY

2 sizes of veels of Pathex Motion Pic-
tures for Home Exhibition Features,
Comedies, Travel, Industry, Ars, Sport,
ete., etc, Capacity (about 1200
frames), $1.00,” Capacity (abous 2400
frames), $1.75.
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General Increases in Sales in Kansas
City Territory Create Trade Optimism

Portabies, Both Talking Machine and Radio, Lead the Demand—Dealers Putting Real Merchan-

dising Effort Behind These

Kansas Cirv, Mo, July 7.- Busincss conditions
as reported by individual dealers and by The
Federal Reserve Bank over tie Tenth District,
of which Kausas City is the center, indicate a
sound basis for the present and a prosperons
future.  Cowparisons of this year and last, of
May against May 1924, and of May against
April of this year all show increases in trade
in general. lIu so far as June is concerned, in.
dividuals state that thie monmtl’s business has
increased over last month.

The wheat crop of this section is believed to
show indications of being slightly less than a
year ago, but an cven balance is expected
through a slightly higher price. The important
point of view, is, however, that trade is steady
and will continue so.

The leading demand in the musical feld has
been the portable in both radio sets and phono-
graphs, and this demand is coutinuing. The call
for the portable instruinemts js coming alike
from tourists and young folks.

Wounderlich Features Portables

The Wunderlich Piano Co. achieved a suc-
cesstul window display for borh portable phono-
graphs and radies, the RCA radio set and the
Brunswick portable phonograph being shown.
The window was a typical scene of u tourist's
camp—tent, caollapsible chairs, camp stoves,
picnic sets and the many modern essentials to
successful “roughing it.” The color scheme
throughout was toned to the browns and greens
of Summer out of doors. Directly in front of
the tent, occupying the central position of the
window and further cmphasized by a spot-light,
which niight be interpreted as sunlight, was the
RCA portable radio set. So suggestive of out

Small Instruments—]. W. Jenkins' Fine Display

of doors, relaxation and pleasurc to be demved
from such a setting that passcrs-by stopped to
study the display which tickled their imagina
tions, & goodly quota of which stepped inte the
store and inquired for the portable departinent
Record Demand Boosts Portable Sales

Burton J. Picrce, minager of the Vietrala
department of Jenkins Co. stated that the in-
creased demand for records was largely re-
spomsible for the Increascd sales of portuble
phonographis. Portables have been oue of the
biggest features of thic department far the last
several months. Mr. Pierce believes that the
radio demand will be increased when the RCA
and Viectrola combination is put upon the
market. That the combined instrumemt will
probably result in the consumer demand for
higher class radio broadcast programs, is an-
other belief of Mr. Pierve.

In the rceord department of Jenkins, the re-
dueed prices of Red Seul records have been
intluential in increased business in that depart
nient.  Frequently a customer coming into the
store to take advantage of tly Red Seal prices,
lingered to buy other records than tliose first
demunded. A feature of the record department
that has not only stimulated business but also
breadened it is the demand for those pieces
originally published by the Jenkins Co. Fre
quently it has bren necessary to stock record
made by several concerns in order to fll the
demand

Unusual Window at J. W Jenkins

Another window display that brought busi-
ness into the store and in the rccord depart
ment as well as an incrcased demand for port-
able phonographs was a window of the J. W.

JuLy 15, 1925

Jenkins' Soms Music Co. Ostensibly the win-
dow was desigued to feature the Jenkins pub-
ieation, “The Mystery of Night.” This it did,
but it also brought trade into the shcet musie,
rhouograplh and record departments

The window hackground was filled with a
painted pancl of a uight sccne which is used
on the cover of the shect music of “The Mys
tery of Night" The design was an exact re-
production of the cover design except that it
wis twenty tinies the size of the cover. At the
right of tlie panel, and flling space fromn the
rear wall of the window to the glass, was a
rand piano upon whicl was an open copy of
the song. On the window Roor were several
vows of sheet inusic of this song, the central,
back and front rows having revords placed upon
liem, the records being “The Mystery of
Night,” and the name of the song being speiled
out by a white letter in front of each record.

The display used the nanic of the song in
three differemt ways, on tlie piano, the several
rows of the song, and tlie Victor record of the
song with the cutire name spelled out, besides.
Repetition was apparently successful, for the
demand for this song has becn increasing stead-
ly in both sheet music and records.

H. E. Cohen Added to the
Staff of Evﬁerybody’s Co.

To Cover United States and Its Possessions—
Will Extend Service to Distributors

Everybody's Talking Machine Co., Philadel-
phia, Pa, has announced the addition to it
sales organization of H. E. Cohen, formerly
of the buying staff of Gimbel Bros.' Philadel
phia store. Mr. Cohen has for his territory the
entire United States and its possessions and will
give his particular attention to rendecring sery-
ice 1o distributors of Everybody's line of talk
ing machine repair parts and Honest Quaker
i ings. He is a merchandising mau of

adjustable.

our exclusive propositions.

149151 Lafayette Street

A Real Portable Tone Arm!

No. 1A Throw Back Tone Arm
No. 2 Reproducer

ADJUSTABLE UNIT!
Made in two types; adjustable and non-
Remarkable units for full volume, ac-

curate reproduction and mellow tones.
Be the first in your territory—arite for

Address our Executive Office at

Priced to Sell Fast
Pivot base, ball
bearing swinging
elbow combined

with a scientifi-
cally constructed
reproducer.

IPrite for samples
today.

Adjustable Unit

New York City

exceptional ability and training and has under.
taken his ncw duties with Everybody’s Talking
Machine Co. with 2 wealth of enthusiasm. The
appointment of Mr, Cohen to Everybody's staff
is in keeping with the steady expansion of this
well-known organization,

Philip 1. Grabuski and Samuel Fingrutd, pres-
ident and treasurer of tlie company, respec-
tively, arc making Summer headquarters at the
Shelburne Hotel at Atlantic City and have ex-
tended a cordial invitation to their many friends
in the trade when in Atlantic City to look them
up at that address.

Minnelli };ortable T\/I_akes Bow

PirrsroN, PA, July 6—The Minnelli Phono-
graph Co., of this ¢ity, has produced a new taik-
ing machine known as the Minnclli portable.
This machine is compactly built and of genuine
oak or mahogany. A distinguishing feature of
the portable is the Minnelli tone arm, whicl is
detachable, and has a tone arm and amplifying
chamber in one. Agencies for this portable are
being established in various cities throughout
the country.

Freed-Eisemann Wins Medal
Contained in a recent eable message received
from the Societa Italiana Per Radio-Andizione
Circolare, by the Freed-Eisemann Radio Corp.,
was the information that a gold medal Lad
been awarded in the first Italian National Radio
Exhibition in Florence, ltaly, to au Italian com-
pany’s exhibit of Freed-Eisemann radio receiv-
ers. Various forcign manufacturers were rep-
resented at the exhibition, including scts of
Italian, Spanish, English and German makes.

H. D. Humphrey recently purchased the -
sic store of H. J. Provost, Waoodla Cal,, and
will operate it in the future, A coniplete line
of nusical instruments is lhandled,
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r‘(QUALITY is the First Essential to Lasting Success—
Which Accounts for the Use of

SILENT MOTORS

by the Largest Portable Manufacturer—the

CARRYOLA COMPANY OF AMERICA

ORTON L PRIME, Presinany 0. T. ALLEN, Vice-Pacuioent K. G. WILD, Secacrany a Tazasurer I

THE PRIME MANUFACTURING CO.
MILWAUKEE, WIS. I

GENERAL OFFICES: §53 CLINTON ST.
FOUNDRY AND WORKS; CLINTON ANG MITCHELL STS.

Hl\:§
© g

™ e
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Silent Motor Corporation
325 Dean Street
Brooklyn New York I

Attention: Mr, F. A. Slocum

Gentleman:.

W= are enclosing our order No. 7407-B covering our require-
ments for portable motors for our production period begimning
June 1lst, I

In placing this order it has just come to my notice that
our original order was given you 2bout a yaar ago this time,
and we want to -take this occasion.to thank you for your
excellent service and co-oreration in every way,

You will note that in the large quantities of motors we have
received the rejections have been practically negligibdle, and
if your service and merchandise is as satisfactory during the
coning year as it has baen in the past you can be assured we
will require a greatly increased number of these motors.

Inasmuch as our enclosed order calls for a considerably
increasod schedule of delivery we ask that you advise us by

raturn mall if there is any reason why you cannot meet thuse
lelivery specifications.

Yours very truly, f

TH3 FRDME MANUZACTURING COMPANY

DTA o
PJIH D. T. Allen

Vice-Frasident,

MR. DEALER: Insist that the Partables you sell are equipped with SILENT
MOTORS and you will be assured of Perfect Performance and Increased Sales.

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, NEW YORK

— — ———
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The world’s
highest class

talking
machine
ataprice that
Insures easy
sales and
quick profits

THE INSTRUMENT OF QUALITY

onoy

CLEAR A5 A SELL

Standard
Portable

$35

All Factors of the Ing};napolis Trade
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Looking Forv_vard to Business Revival

Dealers Remain Optimistic Despite Falling Off of B

Pearson Co. C to Establish

Dealer-Agencies—Baldwin Co. Moving Into Fine New Quarters—The News

IxmanaroLs, Ive, July 7.—Although local talk-
ing 'machine sales are below normal, the trade
is looking for a mtarked improvement in busi-
ness in the carly Fall. The portable demand,
as reported by dealers, while in many cases en-
coyraging, is not up to cxpectations.

The Pearson Piana Co., wholesale and retail
dealer for the Erla radio, is continuing its
establishment of new dealers. "We are well
pleased,” states L. T. Glidden, manager, “with
the results we have thus far obtained. The Erla
is proving very popnlar in this territory and
living up to our cxpectations for it."

The Baldwin Piano Co. wlhich handles the
Brunswick line, reports the phonograph demand
as about normnal. "Owr record business is off,”
states €. P. Herdman, manager, "but that is
perhaps duc to the disarrangemcent due to mov-
ing” The Baldwin Co. is mowing from its
Pennsylvania street location into new quarters
at 33 Monument Circle. The ncw building af-
fords morc space far display, and the location
is deemed imore desirable. The Circle Talking
Machine Co. will be absorbed by the Baldwin
Co. and will add the Victor line to the phono-
graph dcpartment.

W. G. Wilson, manager of Widcnes's, re-
ports that June sales are under last year's rec-
ords The portable demand at this store has
not been up to par

The Pettis Dry Goods Co., which handles the
Victar line, reports that record sales are slow.
Ira Williams, manager, sees no revival of buy-

Eagle Radio Gets Fin
Publicity in Theatre

Set Used in Feature Scene in Comedy Drama
'Pigs"” in Little Theatre, New York—Pub-
licity on Programs—Actors Buy Eagle

"Pigs,” 2 John Golden comedy drama appear-
ing in the Little Theatre, New York, for many
m_ouths. makes good use of an Eagle neutro

dyne receiver in one of its fcature scenes. Ac-
knowledgment of the wvse of this model "R”
Eagle set appears in thie programs of this the-
atrc and the set in actual operation undoubt-
edly has proved good publicity for the Eagle
instrument,

Hercwith is presented a reproduction of the

g until Fall.

Portables have moved fairly
well, duc perhaps to the tourist and camiping
goods departnent being on the same fAoor a
the phonograph department. The Victor and
Lark portables are featured by this euterprising
concem.

The Taylor Carpct Cao., which but rcecently
moved into its new location at 110 South Meri
dian strect, has gone out of the phonograph
field and is now closing out its stock. The
Taylor Co. had featured the Victor line for the
past three years at its East Washington street
store. Becausc of its location a heavy business
in records was done. Reasons for poing out of
the phonograph field were given by C. H.
Davis, assistant manager, as the desire to de-
vote more tine, and usc the added space for
furniture, and thiat because of the location necar
Washington street, a great deal of their for-
mer business was lost,

M. D. Taylor, of this firm, rcecently resigned
as treasurer of the Music Dealers' Association,
to which place hc was clected ppon its forma-
tion.

Closing of stores on Saturday afternoons dur-
ing July and August is being agitated by local
music dealers, who feel that it will work no
hardship upon the musie storcs but rather prove
advantageous to all. Reports indicate that the
majority of music houses favor such a plan.
Adoption of such a plan is contemplated at the
next regular mecting of the Music Dealers’ As
soctation,

Eagle instrument in action taken on the stage
as it is used in the show. On cither side of the
instrument are Nydia Westman and Wallace
Ford, the stars of the production. This is
probably the first show where a radio instru-
ment has been put into actnal operation. It
would appear that it is thoroughly up-to-date
and has taken advantage of the present radio
enthusiasm and produced a scene of most mod-
ern character.

Undoubtedly many of those who have scen

. ) ——

How the Eagle Radio Set Is Used on the Stage

"Pigs” have beeomne interested in the set which
appears upon the stage, It would be impossi-
ble to tell just how many sales have been made
through this publicity, One thing the sales dc-
bartment of the Eagle Co. has noticed, liowever,
is the large number of theatrieal folk who have
purchased Eagle instruments,
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The A-C Dayten Phono-Set
fits practically any upright
phonograph and most con-
sole models, donhling the
usefulness of the instrament
in an hows™s time. Set wilh

]

baneries it iz completely con-
tsined in e original can.
inet and the phanegraph
hora is nsed fos lond
speaker.

A Radio Line that Meets
the Music Dealer’s Needs

The refined A-C Dayton for 1925-26 might
well be termed “The Music Dealer’s Line” so
ideally does it fit the needs of the merchant
whose business is selling music and mnsical

The A-C Dayton Console has
been deslgned to meel lhe de
mand for an instrument of this
type sultable for small rooms
as ‘well as large. An extremely

o wor
toned makogany, wilh bullt-in
speakor, It Stands lust high
enouen " for _comfortable” opcra-

tion By 2 seated person.

instruments.

Including the famous Phono Set

—the complete receiver for phonograph in-
stallation—this line provides radio as the

music dealer wants it.

Four Models and Greater Profits

The A-C Dayton line em-
hraces only one circenit, de-
veloped to higlesi degree by
tlie ability of our engineers
lo coucentrale on ils im-
provement.  Four distine
uive, (uick-selling models
provide compleie variety of
style and price in a compact
line  which lacks  slow-
movers and  posserses nun-
usnally rapid tumover.
The price range is ideal for
reaching the brouadeat :
Ket, far it permite quality
production without eaceed
wmg the bnying power of
any man who insists anr fnll
performance.

In additionr to all this, the
merchant  who gells A-C
Dayton eujoye a business

relationship hased fivst of
all on protection of retail
outlets. Careful production,
ennacrvalive distribution
and eonstant watchfnlness
of price protect you against
overstocking. hargain coun-
ter rales and ent-rate com-
petition.

The A-C Dayten line is
backed hy complete nier-
chamlising  waterial of 1
distivetively new and di-
rectly effective mature.
Kuow the possibilities thus
opened to yon before yon
place yonr orders for the
coming sedann. A letter to
ns will put you in tauel
with yenr nearcst jobher at
once. Write today.

The A-C ELECTRICAL MANUFACTURING CO.

DAYTON.,

onio

A-C DAYTON
E@RADIO®E

For The Man Who Believes His Own Ears

The A€ Dayton Siandard
Cabinet shown aheve is fin-
fshed in Iwoioned mahog-
any with black Micaria
panel, etrhed in  silver.
Threo tuning cnnlml knolis
for precision in luning
The Glass Set. shown below,
is the same set with heavy
French plate glass eabinet.

an \¢
aan®

: Payton, Ohio.
i

Address . .. ..

Name il s dwalls ot ahiond

89

/A< FLECTRICAL MFG. €O.,

d I want 1o know abeut A-C DAYTON for
1925-26.  Seud me prices and other informa-
tion and keep me on your wailing list.

TALW.-T
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E. M. \\Tilson & Son Mad—e
Burgess Battery Distributors

Well-known Newark Distributing Organization
Plans Drive on Burgess Battery Co. Products
—Also Wholesaling Garod Neutrodynes
E. M. Wlison & Som, Newark, N J, distrib-

utors of Garod nentrodyne radio receiving sets

and othcr radio products, have recently an-
nonnced, through L. \Williams, scerctary, their
appointment as distributors for the Rurgess

Battery Co.

“We arc cxceptionally pleased with having
secured the rights for the distribution of the
Burgess line in this territory, as we fcel that
we will not only be benefited ourselves by car-
rying thesc batteries in stock, but our dealers
will also be the gainers,” said Mr. Williams, in
a chat with the World,

Mr. Williams, in further discussing the com-
pany's plans relative to sales and advertising
throughont the territory, said: “\We are at
present eoncentrating our cfforts on advising deal-
ers concerning the new anthorized dealer fran-
chise whieh is being put into operation by the
Garod Corp.. for whom we are exclusive dis-
tributors in the State of New Jersey. The new
franchise is, in our mind, a form of selling
eontract, which most dcalers and more partic-
ularly, phonograph dealers, have desired for
some time past.

“The new eontract contains a number of fca.
tures which are designed to allow autharized
dealers an opportunity of condueting a elean
and profitable business. First, the dealer will
be allotted a definite and distinct territary for
the sales of Garod scts. The prodnet itself will
be backed by a guarantee from both ourselves,
as a distributor, and the Garod Corp. as a man-
ufacturer.  All anthorized dealers will reccive
the greatest possible co-operation and service.
Not only will dealers receive aid in merchan-
dising and sales help, but alsc will benefit di-

rectly by advertising. which is ta be done i be-
half of Garod produets. In bricf, the plan is
to have the manufaeturer, distributor and dealer
function as a single, smooth-running unit with
the purpose of facilitating the sale and distribn-
tion of radio rceeiving sets.”

Blackman Co. Appointed
Jobber of Utah Products

The Blackman Talking Maehine Co., New
York, Victor wholesaler and distributor of many
well-known radio products, has been appointed
a jobber for the loud speaker products made by
the Utah Radio Produets Co. of Chicago. This
deal was closed by M. E. Scheehter, head of
the Arteraft Industries, 1672 Broadway, New
York, Eastern representative for the Utah Ra-
dia Products Co.

The complete Utah line for 1925 comprises a
wumber of popular loud spcaker products, in-
clnding the Utah Supreme, the Super Flex and
the Utah Standard The Utali phono speaker
is another product that is mecting with execp-
tional sucecss, and the Blackman Talking Ma-
chine Co. is preparing to sponsor an aggressive
sales eampaign in metrapolitan territory.

A. Eisemann in Europe

Alexander Eisemann, treasurer of the Freed-
Eisemann Radio Cerp, Brooklyn, N. Y., man-
wfacturer of Frecd-Eisemann neutrodync radio
receiving sets, recently sailed for Europe. He
will be accompanied by Mrs. Eisemann, his
father. Emil Eisemann. and Doctor Richard
Hoffman. Mr. Ei will visit broadcasting
stations in England, France, and Germany. A
novel featnre of his trip will consist in his di-
recting of the Frecd-Eisemann Corp. by means
of radio. Hec will be in daily touch with the
faetory through messages sent by wircless, en-
abling hiin to direct operations in this eountry
during his entire stay abroad.

Because of ITS

144 Chambers Street

JERCO RADIO TONE ARM
The Best To Be Had

IT WILL HELP YOU SELL YOUR PHONOGRAPHS
TONE QUALITY AND VOLUME

NOT THE CHEAPEST — BUT THE BEST
Reproducers for Portables Qur Specialty

JOSEPH E. RUDELL CO., Inc.

BEAUTY IN APPEARANCE

NATURAL REPRODUCTION

New York, N. Y.

ING MACHINE WORLD
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Portable Motor Demand
Continues to Increase

Production of Silent Motor Corp. in First Six
Months of 1925 Exceeded That of the Last
Half of 1924—Indicates Portable Popularity.

‘The Silent Motor Corp., 328 Dean strect,
Brooklyn, N. Y. which specializes in motors
for portable 1alking machines, recently an-
nounced that the produetion of model S§ mo-
tors for the first six months of 1925 had ap-
preciably exceeded the volume for the corre-
sponding six months of the previous year. On
this produetion and on the orders booked for
casning months the officers of the company
state that present demand should eontinuc for
an indefinite period.

In speaking of the success of its portable
motor and of the growth in the demand for
portable machines, a represcutative of the Si
lent Motor Corp. said: “The present-day port-
able demand has not eome to us as a surprise.
Years ago we decided therc was a splendid
market for maehines of this typc provided that
the buying public conld be convinced of the
real utility of a portable. We felt it was of
paramount importance that the motor for these
machines should be designed specifically for
such use. Amoang these eonsiderations was the
fact that the motor while moderately prieed
should be able to give first-class scrvice for a
long period. It was obvious that only the high-
cst skilled labor and the finest materials could
be used. Our model SS was the result of these
idcas plus the help of one of the ablest engi-
neers in the indnstry.

“The success of the portable is due, in a great
incasure. to the type of concerns who have
manufaetured and sold tliese machines. In the
main they have scen the advantage of present-
ing a machine combining the highest grade ma-
terials and one that could be presented by the
retailer as a product of high quality, so satis
faction would be assured. We have served this
lype of manufacturcr and have avoided all of-
fers to produce a cheaper product. Our busi-
ness continues in healthy volume throughout
the cntire year and has climinated, as far as
we are concerned. the article manufactured for
4 single season offered in the hope of a quick
clean-up.

"We believe that in the final analysis it is
the dealer that must be satisfied It is the re-
tailer that must face the dissatisficd customer
and whose cntire stock is liable to be judged
by one purehase. The dealers handling port-
ables of standard makes are to-day making
money and knowing this we are eertain of the
futnre healthy eondition of this branch of the
talking machine business,”

Interesting Broadcasting Test

An express train speeding at sixty miles an
hour was used to relay a broadcast program
from one station to another in England re-
cently. The telegraph wire running parallel to
the train was used as a receiving acrial, with a
three-wire acrial atop the train. The transmit-
ter was imstalled behind the tender.

Adds to Its Lines

The Dalrymple-Whitney Radio Corp., New
York City, distributor of Music Master prod-
uets, has aunounced that it will also distribute
the Ferguson line of tuned radio frequency re-
ccivers, made by J. B. Ferguson, Ine., New
York City, and also the new fivietube Hartman
portable made by the Hartman Elcctrical Mfg.
Co, of Mansficld, O,

The Driggers Music Co., Bainbridge, Ga., re-
cently opened a fine new store carrying a com-
plete line of musical instrinnents. An aggres-
sive and carefully planned sales promotion drive
is being | hed.

e — e e i
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Sales Hold Up_ihia Satisfactory Manner

Throughout the Cincinnati Territory

Heavy Ordering for Fall Expeeted to Start Soon—Portable Instruments Come in for Attention
—Local Branch of the Columbia Co. Opened—W. F. Pierce in Charge of Columbia Distributors

Crvcinwary, O. July 8.—Practically all dealers
in talking machincs report a satisfactory volume
of sales during the past month, and most houses
report a better demand than during the corre-
sponding period of the previous year. Dealers
who have been featuring portable outfits, for
nse in camps ar by antomiobilc tonrists who
camp by the wayside, report a good volune of
sales of this class of machines. A great many
more sales of portables are expected to fol-
low, as more arc taking to the great outdoors
than cver before. Many records are sold for
use on these machines, most of these being of
the inexpensive variety, beeause of the danger
of breakage in moving from place to place.
Some dealers report a fair demand for radio
combinations.

Heavy Ordering Expected

C. H. North, secretary of the Ohio Talking
Machine Co., wholesaler, reported that because
of a desire to reduce stoeks a great many rc-
tailers have delayed purchases of replacement
goods, and as a consequence sales are not as
large as they would be in normal conditions.
However, he pointed out, this means increased
buying in a few wecks, and this will re-establish
the normal average for the year. In spite of
this, he explained, business is better than fair,
and the demand for talking machines and rec-
ords is better than it was at this time last ycar.
A. H. Bates, vice-president of the company,
is of the opinion that soon there will be a great
revival of intercst in the talking machine, with
a correspondingly great increase in sales. He
IS very optimistie as to the future of the talk-
ing machine business, and freely predicts that
1t will eontinue to grow. A recent visitor to
this establishment was J. W. Owens, a success-
ful talking machine dealer, of Greensburg, Ind.

Satisfactory Sales at E. M, Abbott Co.

"Our talking machine and record sales were
better in the past month than they were in the
previous month, and we are very well satisfied
with the volume,” statcd E. M. Abbott, head
of the E. M. Abbott Piano Ca. “There has
also been a fair demand for radio eombinations,
but we do not expect a growth in this depart-
ment until FalL.” This concern has been fea-

tnring portable outfits for campers with con-
siderable success, one result being an inereased
sale of records to go with them.
Pushing Portable Instruments

Lonis H. Ahaus, of the Brunswick Shop, i
offering to canpers a portablc at $15, but many
are buying more cxpensive types. There is, of
course, a good sale of records to go with these
outfits. The more expensive talking maehines
are selling best, it was stated, and the volumc
of cash sales is increasing.

Expensive Starr Products Moving

At the local store of the Starr Piano Co. it
was reported by G. E. Hunt, manager of the
retail section, that sales have becn satisfactory
during the past month, the greater part of the
demand being for the more expensive grades of
goods. A placard in the show window of this
store says that “Increased production, new
processes and a sincere desire to serve our pa-
trons enable us to make a reduction in the price
of Gennett Records to 60 cents cach.” This
reduction, it was explained, is only temporary.
The company is now making 2 ncw rccord
which retails at S0 cents.

Widener's Enjoy Fair Demand

“Speaking in a general way, business is good,”
stated Morris Fantle, manager of Widencr'
Grafonola Shop, "but the demand is not as
evenly distributed as we would like to sec it
Right now, of course, the greatest demand is
for portables and records for nuse in eamps and
on porches. The demand for player pianos is
fair, which is all that can be expccted at this
season.”

Columbia Branch Opened

A branch of the Columbia Phonograph Co.
has just been opened up at 222 East Fourth
street, on the fourth floor of the Methodist
Boak Building, with Miss R. Hellberg, former
manager of the Columbia Distributors, n
charge. This branch is operated under the
jurisdiction of the Cleveland office, and its terri-
tory ineludes southeastern Ohio, southern In-
diana, eastern Kentucky and part of West Vir-
ginia. S. S. Larmon, manager of the Clevcland
house, has rcturned to his office, after a short
visit to the branch here. Miss Hellberg has

WORLD

—ALL ARE

pleasure seekers.

137 West 4th Street

To entertain by and dance to

OKefr Records

is the ambition of the great American population of

Are you sharing in this demand on Dealers?

Only an Okeh Record Dealer can enjoy the profits
which their easy sales create.

Buyers single out Okeh Records because they are
made for the pleasure of all.

Dealers find selling them profitable business,

STERLING ROLL and RECORD CO.

PLEASED--

Cincinnati, Ohijo.

Juuy 15, 1925

retnrned after a short trip to Cleveland fn con-
nection with business matters.
W. F. Pierce in Important Post

W. F. Picrec is now the local manager of the
Columbia Distributors, which still retains its
former quarters am the fifth floor of the Meth-
odist Book Bnilding. This concern's territory
includes Missouri, Arkansas, Louisiana, Missis
sippi, Tenuessee, Kentucky, West Virginia, In-
diana and a part of Hlinocis. G. L. Johnston, of
the St. Lonis house, was in charge of the local
branch lhere in Junc, while Mr. Pierce was ab-
scnt on a business trip.

Larry Nabor Detroit Columbfa Manager

Larry Nabor, former salesman for the Ster-
ling Roll & Record Ca,, is now mnanager of the
Detroit branch of the Colnmbia Phonograph

Co.

News Gleanings

Making duc allowance for the season, the
sales of thc Robinola Talking Machine Co. are
very satisfactory, stated C. M. Robinson, head
of the company.

The Chubb-Steinberg Co. is featuring portable
talking machines for use of campers and for
general ontdoor entertainment. The company
is also making a Snmmer drive on Chubb-Stein-
berg Orehestra records.

First Pfanstichl Model
of New Line Announced

Two-Dial Control a Feature of New Five-tube
Radio Receiving Set

The Pfanstichl Radio Co., Chicago, 1ll., has
just announced the first model in its new line
consisting of a low-priced five-tube recciver

New Pfanstich! Radio Mode}
with two dials, housed in a solid walnut cab-

inet with sloping panels. The new instruthent
lists at §85 and is the invention of Carl Pfan-
stiehl, president of the company and well known
thronghout radio inventive circlcs.

The two-dial control is one of the features
of the instrument, and in an interesting state-
ment issued to the trade, the company men-
tioned the following distinctive merits of the
new set: "The use of an orange light on the
pane} which burns while the sct is operated;
a large and easily read station finder; both vol-
ume and tonc control rheostats; vernier con-
trol of tuning.” The circult is the Pfanstichl
non-oscillating system of tuned radio frequency
with two stages of radio amplification, two
stages of audio amiplification and detector.

Gotham \7ictor Dealers Meet

The last mceting of the scason of the Metro-
politan Victor dealcrs was held at the Cafe
Boulevard the latter part of last inonth. The
principal speaker was John Mills, of the Black-
man Talking Machinc Co., who has been en-
gaged in the repairing and refinishing of talk-
ing machines for the past thirty-five years. He
gave an interesting talk on the use of varnishes,
shellac and mctheds of repairing instruments
Following the transaction of routine busincss
the meeting adjourned,

Newark Firm Chartered

The Broad & Market Music Co., Newark, N
J., was recently incorporated at Trenton with
a capital stock of $100,000. The incorporators
are Stephen P. Argyrs, Thoinas P. Argyris
and Thomas Chakeris.
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Vacations and Keeping Up Portable Sales
Occupying Attention of Twin Cities Trade

Trade Looking Forward to Annual Dealers’ Picnic—Adler-Royal Line Secured by Belmgren Bros.
—Death of W. J. Dyer Shock to the Trade—E. M. Norman in New Post—Other News

MixNearorts and St. Paur, Minn, July 9.
Vacations, past, present and prospective, are oe-
cupying the thoughts of music dealers at pres-
ent. That and the annual Twin City Music
Dealers’ Pienie and how te keep up with the
poriable demand.

Belmgren Bros. Get Adler-Royal Line

The Sprague-Warren office, handling Adler-
Royal products, is very optimistie. The Carry-
a-Phone and Port-a-Phone are in great demand.
The company has just placed Belmgren Bros.
Furniture Co. on Cedar avenue as Adler-Royal
agents, They will handle this line exclusively.
Mr. Warren is on a business trip through the
lron Range district and reports eonditions
healthy.

Trade visitors at the Adler-Royal headquar
ters ineluded Roy Graves, of the Park Music
Co., Faribault, Minn., and Mr. Chase from fron
Mountain, Mich.

W. J. Dyer Passes Away

The death of W. J. Dyer, pioneer inusie mer-
chant of the Twin Citics, has bronght expres-
sions of regret and sympathy from all over the
Northwest. Mr. Dyer camc to St. Paul in 1869
and established the firm in whieh he was active
up to the time of his death.

Three brothers have at different times been
associated with him in the business. S, H. Dycr.
prominent organist and musician who had been
in the manufaeturing end of the business in Chi-
eago, joined the St. Paul firm to take charge
of the piano and organ sales department and
general publicity. David M. Dyer managed the
wholesale small musical merchandise and im-
porting branches.

The firm at one time was known as Dyer
Bros. & Howard, when Wilbur H. Howard was
a member of the firm. He later withdrew and
the eompany was incorporated under the name
of W. J. Dyer & Bro. C. E. Dyer, who had
been doing Y. M. C. A. and evangelical work,
came from Detroit to join his brother in the
company.

In 1879 Mr. Dyer established the Metropolitan
Music Co. in Minneapolis, which is at present
under the management of his son, E. R. Dyer.
Some time before his death Mr. Dyer virtually
left everything in charge of his department man-
agers, and there will probably be very few
changes in the two establishments.

Enjoy Biggest June Business

The Foster & Waldo Co. is going in "high,’
and R. O. Foster says that Saturday, June 27,
marked the peak of their biggest June business
in the company’s history. ). E. Date, of
the Sonora Co.,, was a visitor to this housc
in referenee to the Fall trade and prediets a
heavy demand for console types of phonographs.

Mr. Burke, of the Story & Clark Piano Co,
was also a visitor at Foster & Waldo.
Earl M. Norman Promoted

L. J. Pofahl has left the “talking machine de-
partment of the Dayton Co. and is at present
0n a vacation in the northern Minnesota woods.
Earl M. Norman has taken over the manage-
ment of this department, and Miss Alberta
Bachinan is in charge of the musical instru-
ment lines. Mr. Norman has a thorough edn-
cation in the talking machine business, having
been with Roshek Bros. in Dubuque, Ja., and
he has handled Vietor and Brunswick produets
in Wisconsin.

The departmient sales are ahead of last year,
with records especially good. The Dayton Co.
will continue to sell Radio Corp. prodiets.

Lawrence H. Lucker Co. Busy

Lawrence H. Lucker, of the firm of that
name, is in the East visiting the Edison fae-
tory. He is accompanied by his wife.

J. Unger, manager of the Lucker Co., has just
returned from a vacation and reports a num-
ber of new accounts opened. Business is good,
with phonograph and record sales ahead of last
year. The company has already contracted for
space at the Minnesota State Fair. It has its
usual advantageous position, where at least 50,-
000 people will see the Edison and De Forest
display daily.

G. G. Ruden, of the Lucker Co., is on his

has been associated with the Victor Co. twelve
He is well known to the trade.

Victor Artists Score Locally

Scveral Victor artists have been playing the
Twin Cities the past few weeks. Rudy Wiedoeft
arrived a week early for his engagemeut at the
State Theatre, and the premier saxophone artist
enjoyed Mimnesota fishing and golf. He and
Mrs. Wiedoeft liave been guests of Mr. Ben
nett, of the Geo. C. Beckwith Co. Tlhursday,
July 2, there will be a Victor dinner at the
Nankin Café, and Wiedoeft will talk to the deal-
ers. June 22 Dick Long, Victor recording art
ists, gave a party at the Nankin for three Victor
musicians, Jane Greem playing at the Orpheum,
Rudy Wiedoeft and Isham Jones also at_the
Orpheuin.

years,

Talking Machine and
Radio Men Plan Outing
New York Association Members and Their

Friends Arrange for All-Day Outing at Bear
Mountain to Be Held on September 2

The Talking Machine & Radio Men, Inec., an-
nounee that the activities of the Association for
the new season of 1925-26 will be launched with
a big family picnic for members ard friends to
be held at Bear Mountain on Weduesday, Sep
tember 2. The party will be carried up the
Hudson on one of the big steamers of tlic Hid-
son River Day Line, and after a fine chicken
dinner will indulge in a number of characteris-
tic outing games, ineluding greased pole climb-
ing and rabbit chasing. It is suggested that
those planning to make up parties for the trip

m i with E. G. Brown, sceretary of the

vaeation and is touring the Yellowstone with
Mrs. Ruden.
Pushing Red Seal Record Sales

The Donaldson Co. credits its volume of June
sales in the talking maehine department to the
reduced price of Vietor Red Scal records.

The Daytoen Co. has been placing them on
their aisle bargain tables, and in three days sold
out more than half thelr stock.

The Powers Mercantile Co. also used the
tible sale system.

Reports have come in from the Dakotas,
Wisconsin, Iowa and Montana that the rceords
are proving tlic biggest stimulant to sales.

The Vietor portables are being constantly
sold out, and the George C. Beckwith Co. is
re-stocking as fast as possible. Junc sales show
a big increase over last year. Messrs. Strom
and Coleman are on their vacations and will be
gone until August 1.

H. B. Sixsmith With Beckwith's

An important addition to the Beckwith Co.
is H. B. Sixsmith, who has been viec-president
and sales manager of Mickel Bros, Victor
wholesalers. He represented them in Omaha
and Des Moines, and will take care of the Iowa
and Ncbraska territory for the Minncapolis
firm. Mr. Sixsmith is a very capable man and

—_—= ————

Association, 142 Main street, Hackensack, N. J.
The price of cach tieket, including round trip
on the steamer, bus up Bear Mountain, dinner,
ete., is $5.

Barber & Wilson Move Into
New Quarters in Kenmore

Well-known New York State Music House
Now Occupying Spacious and Attractive
Home in That City—Add Line of Radio

Kexnaore, N. Y., June 29.—The music concern
of Barber & Wilson has moved into its new
quarters at 2872 Delaware avenue, the space be-
ing three times as large as the former store.
The concern handles a complete line of pianos,
including such makes as the Behning, Chase
Bros. and Clarendon pianos. The Vietrola de-
partment has been improved by the installation
of sevem demonstration booths, and a large
stoek of Victor records has been placed iu the
racks. An added feature of the new Barber &
Wilson store will be the radio department, iu
whieh the Atwater Keat line will be carried as

Aij

motor to turn the records.

Complete samples will be sent to any part of the United States for $10.00.

MINNELLI PHONOGRAPH CO., Inc.

HERE IT IS!

The last word in Phonographs. The Minnellj
a new invention that revolutionizes the entire industry.

The Minnelli Tone Arm can be placed on any kind of machine,
cither small or large. The Minnelli Tone Arm can also be placed
on a table, writing desk. or any place that you wish, for it has a

you can obtain the best and the softest tone you have ever heard.
Better information can be oktained by writing. We are interested
in both dealers and manufacturers, or will entertain a proposition for
the purchase of this invention outright.

leader.

Tone Arm,

After placing the Minnelli Tone Arm

Pittston, Pa.
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Do you believe in trial marriage?

Each year Federal hears the basic truth stated and restated
by literally hundreds of retailers who come into the fold:

“Never again! From this day on I am going to tie up with only manufacturers of
knoum ability and integrity. The public may sometimes bite on superlative ¢laims,
trick hook-ups and odd cabinet housings—but success in such sales means loss thru
extra service expense and return goods. You can’t make money bucking the tide

of public confidence.”

That is why Federal lays such stress on its quarter-century
leadership in the manufacture of electrical communication
devices. The public has confidence in Federal’s standard
of excellence. Prospective radio purchasers know that
Federal is not an “assembled” set. They know that each
separate part in each Fuderal set is designed, made and

inspected in the Federal factory, under direct supervision of
Federal’s radio engineers. The Federal iron-clad perform-
ance guarantee gives you greater sales and profit insurance
than all the superlative claims of lesser manufacturers.

For leadership and lasting profit—line up with Federal nouw.

FEDERAL TELEPHONE MFG. CORP.
Buffalo, N. Y.

coeral

Standard R A D I O Products
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Consoles and Portables Lead the Demand
in Pittsburgh and Bring Up Sales Volumes

Opening of Summer Camps Near the City Has Favorable Influence on the Sale of Portable
Instruments—Vacationists Prove Good Record Prospects—Farewell Dinner for Horace Hays

Pirtspukcn, Pa, July 8—Talking machine busi-
ness as a whole is rcported to be holding up
well at this scason, most of the dealers report-
ing business to be x little alicad of the same
period of last year. Moderate priced consoles
are in dcmand, it is said, and the moveient of
portables is reported to be satisfactory. The
demand for portables has been intensified by
the fact that the Summer camps have opened
and are in full swing. Within the radius of 1§
miles of Pittsburgh there are at this writing
no less than between 5000 and 6,000 campers
who will spend fronm: now wuntil Labor Day
along the Allegheny, the Ohlo and the Monon
gahela rivers in their picturcsque habitations
To this wmnst be added the wumber of campers
in 1the mountain resorts as well as lake resorts
inland.  Progressive talking machine dealers

Kaufmann & Baer Co., Roscnbaum Co., Boggs
& Buhl, and Camnpbell's, have been making
special drive the past week on portable talking
machines. Their window displays have beeu in
keeping with their advertiseinents in which they
have becn calling the attention of the prospec-
tive camper and tonrist to the pleasure ilerived
by taking music "with yon.” Sales of portablc
as a resnlt have been stimulated and this ha
alto been responsible for a very satisiactory
volutne of sales of records
Horace Hays Honored

Horace Hays, president of the E. G. Hay:
Co.,, Brunswick dealer, was tendered a farewell
dinner by his sales staff and office force at the
Seventh Avenue Hotel on Friday evening, June
26. Covers were laid for thirty-five persons
C. H. Wilt introduced J. Bair, who was
Mr. Hays made a brief talk in

have been very active in using lent sales
propaganda with these campers with the result
that not only a number of portable phonographs
have been sold but in sone of the more com-
fortable camping places there have been in-
stalled consoles as well as the modern tyvpe
phonograph. In one camp colony near Oak-
mont along the Allegheny river, no less than
thirty-six talking machines of various types
were both scen and heard on the first Sunday
that the camp was in operation.
Sell Vacationists Records

Another feature that has excellent results for
the talking machine dealer is the method of
selling records. Representatives of the various
talking machine dealers, as soom as new records
are issued, make it a point to wvisit the camps.
At a stated time a large size phonograph is
utilized to demonstrate the ncw rceords. As
high as thirty to forty persons are scated at
this impromptu recital and In this manner it is
not difficult to sell as high as from seventy-
five to 150 records. It is a novel procedure
but one that gets results, especially if the sales-
man has a pleasing persomality, as he usually
has, and is able to “put over” his sales talk and
at the same time fll his order book.

Special Drives on Portables

Department stores which handle talking ma-

chines such as Kaufmann's (The Big Store),

Our Slogan
Service—None Better

E

909 Penn Avenue

Atwater Kent Equipment
Pooley Radio Cabinets
Colin B. Kennedy Equipment
French Ray-O-Vac Batteries
Exide Storage Batteries
Gold Seal Homchargers
Music Master Loud Speakers
Weston Radio Plugs
Pennsylvania Radiophones
Brach Antenna Sets

SENBE C

SWARTZ & BUEHN .

Telephone : Atlantic 0539
Catering especially to musio dealers

which he referred to his regret at severing re-
lations that had been so plcasant between the
sales force and himself. Ar. Hays was pre-
sented \vith a handsome Masonic charm and
Mrs. Hays was given a beautiful bouquet of

flowers.  Mr. Hays, accompanied by Mrs.
Hays, left the same night for Miawmi, Fla.,
where they will make their future honic. It is

reported that Mr. Hays has been quite suecess
ful in a number of real estate operations in
southern Florida. Mr. Hays retired as presi-
dent of the E. G. Hays Co., and is succeeded
by Charles H. Wilt, who for many years has
been connected with the company, first as a
salesman, then a sales manager.
Good Sonora Demand Reported

{. A. Endres, the wcll-known traveler for the
Pittsburgh  Phonograph Distributing Co., So-
nora wholesaler, reports a very satisfactory de
mand for the Sonora line. This, he stated,
was especially true of the combination Sonora
radio receiving set and conscle speaker.

Death of Mrs. Jacob Schoenberger

Mrs. Jacob Schoenberger, wife of Jacol
Schoenberger, president of the Lechner &
Schoenberger Co., one of the oldest music and
talking machine houses in the Steel City, died at
her home here on June 14 after a lingering ill-
ness. This sad event canie very shortly after

Exclusively Wholesale Service in the

PITTSBURGH DISTRICT

Pittsburgh, Pa.

the death of Louis Schocenberger, the eldest
son, who passed away several weeks earlier.
Oue son, together with the husband aund father
aud scveral daughters survive. The som is
Homer Schocuberger, who is actively eugaged
in the business

Conditions Improving, Says J. Henk

John Henk, the well-known proprictor of the
Columbia Music Co., Edison, Brunswick and
Columbia dealcr, stated that business conditions
were showing a slight huprovement althowgh
the total veluie of sales was not as good as
e had anticipated.

Outlook Bright for Esenbe Co.

The Esenbe Co., distributer of Atwater Kent,
Colin B. Kennedy sets, Music Master loud
speakers, Penusylvania Radiophones, Brach an-
tenna sets, Pooley radio cabinets, French Ray-
O-Vac batterics, Exide storage batteries, Gold
Seal Homehargers, and Weston radio plugs, re-
ports sales as very satisfactory. The Atwater
Kent line is having a verv good sale among
radio lovers in the Steel City and in this con-
nection a number of camps where vacal
are spending the Sutumer have been equipped
with radio,

Interesting News Gleanings

Dan Bestor and His Orchestra, well known
among Victor patroms, are giving a series of con-
certs this season at The Willows, a popular
resort along the Allegheny river.

Wm. C. Hamilton, president of the S. Hamil-
ton Co., Victor, Brunswick and Royal Phono-
graph dealer, is spending the Summer with his
family on Cape Cod, Mass.

A. A. Buehn, treasurer of the Buehn Phono-
graph Co., Edison distributor, is looking for-
ward to the Fall with counsiderable optimism
due to the fact that a special drive is to be
made with the new Edison line. Sales during
the past few weeks have been reported by Mr
Buehn as normal.

Fire in the ntusic and phonograph store of
J. H. Bair & Son, 620 Penn avenue, on June 27,
resulted in a loss estimated at $40,000. Mir.
Bair is making plans to resume business a:
quickly as repairs can be made.

J. € Volkwein, of Volkwein Bros., music
merchants, sailed on the steamer “Berengaria®
for a theec nonths’ business and pleasure trip
abrond. He was accompanied by Mrs. Volk-
wein.

Satisfactory Columbia Demand

Columbia phonograph dealers report a fair
volume of business in the new model Colum-
bias. The advertising campaign by the Colum-
bia Phonograph Co. has beeu very helpiul to
the local dealers. The sales of records, espe-
cially the popular numbers, are increasing right
along. The recard number 50013D which re-
cords nearly 1,000 voices, has had a remarkable
sale here. Columbia dealers have had no difti-
culty in selling this record to nearly every per-
son who heard it

Pushing Regal and Pal

Local phonograph dealers are displaying the
Regal and the Tal popular-priced portable pho-
nographs. Owing to tlie moderate price of the
two iustruments, sales are reported as very sat-
isfactory. The two instruments are manufac-
tured by the Plaza Music Co., of New York,
and arc noted for their exceptionally fine tonal
qualities.

Pooley-Atwater Kent Combination Pleases

Samples of the new Pooley radio-phono-
graphs on cxhibition here by local dealers have
cxcited considerable interest and attention. The
cquipment consists of the latest Atwater Kent
five-tube recciving set, the Model 20 compact,
built-in Pooley floating horn with Atwater Kent
reproducing umit; Pooley phonograph installed
in hotn, nickel-plated sound box and new im-
proved Pooley tonc arm playing any standard
record.

A. K. Plant, music merchant of Tuskegee,
Ala, plans nwoving to a new and larger loca-
tion. Mr. Plant has built up a nice business,
making larger quarters necessary.

-
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LABORATORIES |
Prepares to \
Handle MacMillan’s

Signals

YOU are going to hear a lot about True

Blue Tubes this fall. You are also going
to hear a lot of calls for them. Two Brightson
Laboratory radio stations are now preparing
to establish constant communication with
station WNP, the steamer Bowdoin.

True Blue sales will be stimulated by the
fact that all the amateurs who are listening
in to relay Lieut. Reinartz’s short wave signals
will know that he will frequently be using
True Blue Tubes for both transmitting and
receiving. Get lined up in this movement of
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BRIGHTSON
True Blue

Radio Tubes

Seek the
North Pole
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Read this advertisement. It
is an example of those ap-
pearing in radio magazines

radio experts toward Brightson True Blue
Tubes. Price $3.50, less the dealer’s discounts,

Write us or our nearest representative
Wm, C, Oakes, 832 Park Square Bldg., Boston, Mass.
Yahr & Lange, 207 East Water St., Milwaukee, Wis.
A. G. Schultz, 2831 Gratiot Ave,, Detroit, Mich.
Triad Sales Co., Trust Co. of N. J. Bldg,, Jersey City, N. J.
G. J. Seedman Automotive & Radio Co., Inc., Bedford Ave. at
Madison St., Brooklyn, N. Y.

BRIGHTSON LABORATORIES, Inc.
Waldorf-Astoria Hotel
16 W. 34th Street New York City
Philadelphia Office, 50 N. Eleventh St., Philadelphia, Pa.

TUBES

Blue
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Manufacture of Radio Vacuum Tubes
Is an Interesting and Intricate Process

Many Operations Necessary Before the Tubes Are

Ready for the Market—Testing of Each Tube

Is a Vital Feature of the Work—Information Which Dealers Will Find Useful in Selling Tubes

Like other parts of radio apparatus there is
a certain amount of inystery connected with
radio vacuum tubes. Tubes are temperamental,
at least most of the lavinen think so, for they
must set just right, tley must often be matclied
and the tubes are blamed for most miscarriages,
many times, of course, wleu the hook-up in
other directions Is at fault. In this connection

a description and illustration of a modern tube
plant and a detailed story of the processes of
irannfacture should indeed prove interesting.
The first operation in tube making is taking
the tubular picce of glass seen in plotograph

comes the stem makivg and the evolution of
the tube progresscs rapidly step by step from
liere on. The stem is made in thie manner as
shown in plhotograph “E*. It consists of the
flare and seven welds, three of which are known
as dumniy welds, as no wire cxtends beyond the
press, which is dhe part tightly closed just above
the small holes shown in the flare. Through
this iole and throngh the tube below it the air
is later puuped from the tube leaving it a2
vacuum. The stem is then shaped and a fila-
ment mounted on it. The filament is electrically
welded to its nickel supports, the filament it-

gases have been almost entirely pumped or ab-
orbed.  After exhansting and bombarding, a
gas fame is placed across the small glass tube
at the bottom of the bulb and sealed so that
it is air-tight; we now lave almost a perfect
vacuum. Next operation is placiug the base
on the tube as shown in photograph “I, After
basing, wires ou the bottomn of thc base are
soldered as in photograph and then the
tubes are aged, as shown in photegraph "K
Aging is werely the burniug of the filainent
of the tube so as to bring it up to its uor-
mal efficiency. This aging is a very neces-
sary operation, Plotograph "L"” shows the
last and probably the most important opera-
tion, ¥t is the final inspection. Upon this
inspection depends whether the tube shall be
sold or scrapped as defective or below proper
efficiency. Additional instruments are used to
obtain a fine check on such important factors

Showing the
“A" and cutting to proper length. These pieces
are cut from the long tube of lcad glass as
shown in illustration. They are then taken and
flared to make the base of the glass stem. Il-
lustration "B" shows the mcthod of making
this flare. This you might say is the foundation
of the tube. The next process is the making
of the pure nickel plate of the tube. The plate
is stamped from the nickel by the machine illus-
trated in pliotograph "C”. The grid of the tube
consists of two supports of nickel and a fine
grating of molybednum wire. The machine
that makes this grid is shown in photograph
“D" and is known as a grid winder. Next

Cohoes Envelope Co., Inc.

Sales Office Home Office
N. Y. and Vicinity and Factory
342 MADISON AVE. COHOES, N. Y.

self being of tungsten wire impregnated with
thorium. Mounting the grid is illustrated in
photograph "F" which shows an eclectric spot
welding machine fastening the grid to its sup-
port. The next operation is putting the plate
over the grid and filament.

These various operations having been com-
pleted and inspection having passcd the stem
as O. K, it is said to bc complete and from
then on we consider the construction of the
tube itself and not merely the construction of
the stem. The photograph "G* shows the way
the bulb is placed over the stem in the sealing:
in machinc. This bulb forms the outer envel-
ope of the tube. The bulb is melted by gas
flame over the lower edge of the flarc of thie
stem, making an air-tight seal. The tube is
now ready for evacwation. The tubc having
been secaled in, as already exhibited, must now
be pumped free of air as shown in photograph
“H The pumps shown in this photograph
draw the air Irom the tubes, but as gases arc
frequently left or a residuc of water vapor
detrimental to the efficiency of the tube, an addi-
tional operation called bombarding is necessary
to remove same. This consists of placing a
high frequency coil over the bulb while still
being evacuated as shown in photograph “H".
The resultant action brings the nickel plate to
white hcat and at the same time causes the
magnesium patch on the plate to disintegrate,
permeating all the space within the tube and
settling in the form of a silver coating on the
inside wall of the bulb.

The two dark spots often found on tubes
are caused by the action of the red phosphor-
us within the bulb. This is called a "getter”
as it clears up foreign and detrimental gases.
Clearing out the gases in this manner is what
really makes what is known as a “hard” tube,
A “hard” tubc is inerely one from which foreign

Varied and Interesting Processes :n Radio Tube Manufacturing

as filament emission, amplification constant, mu-
tual conductance, and plate impedence, to name
some of the more important tests. We have
not outlined here the many inspections through
which the tube itself must pass before it even
reaches the final inspection. This outline only
covers the construction of 20I-A type tubes,
other designs having greater constructionat dif-
ficulties, some with parts that are much smaller
and with filaments finer than a human hair.
The preceding descriptions and accompany-
ing illustrations of a modern radio tube plant
were contributed by the United Radio & Elec-
tric Corp., 418-425 Ccntral avenue, Newark, N.
)., manufacturer of the "Ureco” tubes. This
firm produced close to a million tubes last year.

Enlarges Phonograph Dept.

Searrie, Wasn,, July 6—The Standard Furni-
ture Co. has added several new display and
demonstration rooms to its talking machine de-
partment. The former rooms have been redeco-
rated and refitted with wicker furnityre in pale
green. The color scheme is in the same shade.
This store has sold a large number of records.

STYLUS BARS
Stylus Bar & Mfg. Co.

Clague Rd.
North Olmsted . , .

OHIO
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CUNNINGHAM
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Radio Enthusiasts

are judging broadcast performance more
and more on the basis of tone - quality.

TONE QUALITY pepeNps uron TUBE QUALITY

For ten years quality has been the ideal and
the accomplishment in the manufacture of

RADIO 4/ TUBES

Since 1915— Standard for All Sets
Types C-3014, C-299, C-300, C-11, C-12—In the Orange and Blue Carton

Home Office; ﬁ ¢ Cy’ CHICAGO
182 Second Street Ll IieCy NEW YORK
SAN FRANCISCO
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tion Instruments and

Records Lead Sales in St. Louis Field

Vacation Season Has Stimulating Effect on Sales—Columbia Phonograph Co., Inc., Leases Build-
ing for Factory Branch—Stages Brunswick Radiola Exposition—Opens Third Store
Rt

St. Lovts, Mo, July 7.—Portables have the call,
for it is the opén scason for portables, with
outings and vacatioms, and by the same signs
the records wost in demand are those which
lend themselves to the spirit of the vacation
season. In larger machines the call is mostly
for combinations of phonograph and radio, upon
whicb those who arc halting between the two
are willing to compromise. Both in phono-
graphs and radio the business is only fair.

Change in Columbia Distribution

Different arrangements for Columbia distribu-
tion in St. Louis are being worked out. The
building at 1213 Pine strect, formerly occupicd
for storage by the Artophone Corp., has becen
leased to the Columbia Phonograph Co. for a
factory branch, which will be in charge of Mr.
Kantor, of the Columbia organization. The
Columbia Distributors, 1327 Pine strect, who
have been jobbers for the Columbia products,
will hereafter handle other lines.

Artophane Co. Expands

The Artophone Cosp., which recently ab-
sorbed the Wholesale Musical Supply Co.,
Seventeenth and Pine streets, has adopted plais
for increasing its activity in the jobbing of
musical merchandise. It has already taken on
the line of banjos and ukuleles of the Globe
Mig. Co., St. Charles, Ill. The firm has lcased
its storage building at 1213 Pine street to the
Columbia Phonograph Co. for a factory branch,
and will utilize the Wholesale Musieal Supply
Co/'s building at Seventeenth and Pine strects for
storage. The consolidated concems which now
constitute the Artophone Corp. occupy the en-
tire fourth Roor at 1103 Olive street for offices,
with its shop on the fifth floor.

Gives Brunswick Radiola Exposition

A very novel plan used by the Maison
Blanche department store of New Orleans to
stimulate the sales of Brunswick Radiolas and
radio units, was adopted in the holding of a radio
exposition in the store. This was held every
evening for one week, between the hours of
7:30 and 11:00 p. m. on the fifth floor of the
establisbment. A large section of the store was
arranged in booths near the entrance, and sey-
cral different factories were given booths

Among those represented were the Brunswick
Co., with a display of Brunswick Radiolas; the
Electrical Supply Co., New Orleans jobber for
R C A products; the Interstate Elcctric Co.,
New Orleans jobber for Atwater Kent, and in
addition a local New Orleans piano house dis-
played grand pianos. A ‘theatre was built on
this floor seating 1,200 people, and free motion
pictures were shown. The film was entitled "The
Romance of Radio.” 1In addition thereto, the
audience was entertained with music from sev-
eral Brunswick Radiolas distributed about the
theatre that were receiving the broadcasting of
the Maison Blanche radio studio, station
WSMB, which is located on the thirteenth floor
of the building.

J. D. Moore, manager of the music and radio
department of the Maison Blanche Co., reported
the exposition a success in view of a large num-
ber of sales having been made of Brunswick
Radiolas, and in addition thereto the sales of
radio units for the month numbered better than
500.

Silverstone Co. to Add Furniture

The Silverstone Music Co., pioneer in the ex-
clusive talking macline business in St Louis,
is going to combine talking machines with furni-
ture. The company has leased a five-story
building at 412 North Twelfth street and is hay-
ing it made over for the intended uses and
will occupy it about September ). The present
music store on Olive strect will continue to
be maintained as such, and is being extensively
remodeled to better fit it for that use. Talk-
ing machines will also be sold at the furniture
store. The company will continue to be Edi-
son disteibutor for the St. Louis territory.

Kaemmerer Opens Third Store

It is just one Brumswick Shop after another
in the business life of Matbew F. Kaemmerer
and his associates, who run the Kaemmerer
Musie Shops, Inc. They have now opencd the
third. This one is located at University City.
Tt has almost 3,000 square feet of floor space.
The modern fixtures are finished in silver gray
oak, even down to the $500 National cash reg
ister that was especially finished in harmony
with the color scheme. Patronage at this shop

Z
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on the opening day indicates that this this
Kaemmerer Shop is bound to be most su
ful. Invitations were seut forth, and on the
back of the invitation was a space for name and
address to be filled in by those visiting the
shop, with a statement that in their so doing
they would receive a life-time souvenir. This
life-time souvenir was a Brunswick Gold Se
ten-inch record. The company’s other tw
stores are at 2002 North Vaundeventer avemnc
and 3199 South Grand aveune. Mathey
Kaennnerer is president of the company; A. H
Kaemmerer is vice-president, and F. R. Hilliar
is secretary and treasurer.

Brief but Interesting

Harry Levy, manager of the wholesale radio
department of the Aeolian Co. of Missouri, at
tended the Chicago convention.

S V. Dunigan, J. Watson and WHlliam
Craig, formerly with the Smith-Reis Piano Co.,
are now with the Baldwin Co.

Mr. Guttenberg, formerly with the Artophor
Corp.’s Kansas City branch, is now with the
Columbia Distributors.

Jordan Cabinet Corp.
Adds to Plant Facilities

Manufacturer of Talking Machine and Radio
Cabinets Installs New Machinery

The Jordan Cabinet Corp., First avenue and
Fifty-sixth street, Brooklyn, N. Y., has just in
stalled some ncw specialized woodworking ma.
chinery to facilitate the production of radio and
talking machine cabinets.

The Jordan factory is probably one of the
most modern woodworking plants in the world
Tt has 70,000 feet of floor space and has both
rail and water shipping connections. This plant,
which has done a large business in radio, talk-
ing machine, electrical and telephone woodwork
has as its hcad Edward B. Jordan, jr., who for
over thirty years has made ¢abincts for the mu.
sic industry. In past years he has manufac-
tured talking machine cabinets for some of the
largest companies in the country. Ar. Jordan
himself has been the designer of some of the
most popular types of both radio and talking
machine cabinets. His practical woodworking
knowledge and his long experience and special
qualifications eovering both music and radio
aetivities make his services most valuable, The
Jordan Cabinet Corp. has large lumber yards,
drying kilns and three floors of woodworking
equipment.  The plant is operated along the
lines that have been found so successful in the

t bile industry. That is, the raw material

ockford

Hardware

EN in need of hardware
for pianos,phonographs or
radio cabinets, remember

the name “Rockford”. It stands
for complete selection; depend-
able quality;advantageous service
from our centrally-located factory
and convenient branch offices.
More than 300 items are illus-
trated in our 96-page catalog of
hardware for pianos, phono-
graphs and radio cabinets. Make
this catalog your hardware hand- -
book. Send for it today.

National fock Co.,
Rockford. Ji1.

Branch Sales Offices:

Chieago, 1. Indianspoli
Cincinaati, O. amestown,
Detroit, Mich, Los Aagele
Evansville, Ind. Milwaukes, Wis,
Grand Rlpldn hélﬂh )i.lrgloe. w:-w“
UED SRenoysan, Wi,
High Folnt, N &4 outs, Mo, 7

is taken from the yards and in its rough state
passed through machinery that planes and cuts
to various sizes and designs. The building of the
cabinets is by skilled workmen of the old scliool
who have specialized in fine woodwork. Where
ever possible labor saving deviees are used.
Pancls, for instance, before dressing are deli-
cately sand-papered by machinery, giving them
an even smoothness that with varnish or lac
quer treatment, hand-rubbed, mark thein as c:
inets of quality.

The jordan Cabinet Corp. has booked orders
that will keep it busy throughout the Summer
months.  With the advent of the Fall seasoun
the production will be substantially increased
and thousands of cabincts will be turmed ont
daily. The Jordan Co. had the record lust year
of turning out 30,000 cabinets for one concern,
with only 179 rejections. This, dcespite the fact
the standard set was of the very highest and
the inspections by the purchaser were most
minute in character.

Burton Co. to Open Branch

Hotrywoon, Fra., July 3- Arrangements huve
been completed by the Burton Music Co., of
West Palm Beacl, Fla., for opening a branch
mnsic storc here in the Ingramn Arcade.
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Dayroyal, 5 Fube, Dio-
plex Cirenit, Pre-logged,
Single I¥al Control,

Mghogany Yerti-
cal ‘Type Desk = ——
Caliner, Golil - p——
Oruaiients, Pan- .

el Muminued.

Dayeraft. 5.Tule, Single Dial Control,
8145.00. Leg Pedcstal. $20.00 Extra.
Complete with Pedesial, $165.00

LY

—

Here are the new Day.Fan models wbich are of
particular interest to the 1alking machine dealec. The
Day.Fan line cxtends all the way from $75.00 10 $300.00,
but 1he 1alking machine trade is pariicularly interesied in
the models illusirated, with sclf<contuined loud speaker and
pariicularly beawtiful cabinet work, in varying styles. All the
models illustrated are 5-tube sets, with single dial control, char.
acterized by Lhe wellknown Day.Fan points of superiorily—
magnificcut tone beauty and volume and the remarkable char-
acieristie of receiving n given broadeasting station at a definite
point on the dial stated in advance by the Day.Fun Air Telephone
Directory.

=/

DG

N

NN

The new Day.Fan dealer poliey means exclusive territory, price
prolection, legitimate profits, und the building of a sound and
permancnt business, Write us at ence for further detnils as
territories are rapidly being exhausted,

T

Daygrand, 8-Tube, Single
Dial Control, §193.01
Drop Frent Tuo Tone Mau.
hogany Cabinet with  Room
for B Datieries.

Daylonia, 5-Tube. Single
Dial Countrol, $300.00

Complete with All Baticries
and Charger but No Tubes.

@ THE DAYTON FAN & MOTOR COMPANY, Dayton, Ohio @

For More Than 36 Years Mannfacturers of High Grade Electrical Apparatus
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Early Portable Demand Brmgs Up Sales
Volumes of Retail Trade in Richmond

Indications Point to General Livening of Conditions in the Fall—Advertising Boosts Sales of

Walter D. Moses & Co—Corley Co.

Ricumonn, VA, July 8.—Good business in port
ables is reported by dealers in this territory,
the volume in most iustuances being somewhat
uhicasl of this tune last year. More people than
cver before are goinlg away on vacations, and
to this is ascribed tlie increase in business in
this line. The eheaper portable models are ap-
parently the best sellers. The Lee Ferguson
Piano Co. reports the sule of a number of
Regals retailing at §IS.  Peter Pans, priced at
$20, are alsa going well. These machines are
reported to be especially popular with motor-
ists. They can be played when held in the
hand at almost any augle, it is claimed.

Look for Fall Revival

As u rule, business in regular machines of the
ronsole or upright type is reported only fair
at this season, but it is expected to pick up
with the approach of the Fall. Walter D. Moses
& Co., Victor dcalers, report having had an
extra good mouth in June their phonograplt
departinent, business for the month being a lit-
tle more than double that of last ycar. A sub-
stantial increase was also registered in other
musical lines. The firm began taking its ammal
inventory July 1. 1n several mionths ef the
past ycar business fell below that of the pre
ceding twelve months, but the year as a whole
was better than the preceding onc.

Advertising Gets the Business

Louis J. Heindl, president of the finn, says
thiat he relies principally on newspaper adver
tising to stimnlate bnsimess, finding it much_
more productive of results than other forms.
He nakes it a practice to invest about $8,000
each yvar in advertising.

E. W. Feltner, of the Martin Musie Co.,
which landles several lines of plionographs, is
also a believer in advertising, but e docs wot
rely so mnch on newspapers to carry his mes-
sage home. Onec of his favorite farms of ad-
vertising is a small card which he distributes
i all nooks and torners of the city. Even the
automobile parked along the strect is not over-
looked.

In addition to advertising, his firm relies on
the honse-to-honse canvass to a considerable
extent to get business, although the honsewife

Opens Branch—Other Trade Activities

is reporied to be becoming daily more diffi-
cult of approacl, dne to the great nuinber of
canvassers in varions lines that have been ply-
ing their trade in Richimond for the past ycar
ar so. The number of persons now endeavor-
ing earn a living throngh this method is
believed to be greater than cver before in the
histary of the city.
Corley Co. Opens Another Branch

With retall storcs ulready im  Richmond,
Petersburg and Darham, N. C., the Corley Co.,
Victor distribntar, has establislied anather store
at Greensboro, N. €. Tlis store started bn
ness July 1 under the supcrvision of A. C.
Cavedo, manager of the Durham branch. A
regular manager will be named later. It is also
planned to liokl a formal epening at a later
date, perhaps carly in September about the tisme
the schools open. The store is located at 121
West Market street

Fred R. Kessuieh, wholesale manager of the
Corley Ca., went fshing the other day in Hamp-
ton Roads. There were four altogether in the
party. A string of fifty croakers and salt water
Aathevads were landed.

Preparing for Fall Business

Goldberg Bras., distributors of Pathé and
other lines, report an exceptionally good out-
look for Fall business. They say that they are
stocking up in advance of the scason rather
heavily, having rented an additienal warchonse
to take care of the extra stock

Miss Eleanor Farish Heads Starr Branch

Miss Eleanor VFarish continues in ¢harge of
the Starr office m Richmond She was as-
istant to H. Wallace Carner, jobber for that
tine i the Virginias and Carolinas, who died a
month or so ago. She assumed charge follow.
ing his deaths 1t was reported rccently that
she might be named Mr. Carner's suceessor.
She is rated as a young woman of cxecptional
exceutive ability* with a tharough knowledge of
the business,

Remodeling at Columbia Furniture Co.

The Columbia Furniture Co., Victor dealer,
hopes to have alterations and remodeling work
eompleted in its cstablishment at 213-15 West
Broad street by August I. Some $20,000 or
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more are being cxpcnded on these inprove-

ments, The phonagraph department will be re
tained an the groumd floor. “The radio depart-
inent will probably be located on the niczzaninc,
according to Max Schutze, president of the
company. FHle is planning to handle radio on a
somewhat larger seale in the Fall, he says.

Dayton Fan & Molor Co.
Announces New Models

All Mndels Super Selcclive to Meet Changed
C i of Broad F. New Con-

sole Models and Panel in New Line

The Dayton Fan & Motor Co., Dayton, O.,
recently forwarded to the trade announcement
of its new models, together with price list ef-
Under the Dayton Fan & Motor
Co.'s sales policy, all of its prices are guaran-
teed and Day-Fan products will be retailed
through well blished and r d trade
outlets. This assurcs the contipuance of the
adopted prices which are not subject to varying
trade conditions.

Last year's table models which met with
wide popularity are in most instances continued
in the line. All of them have been made super-
selective to micet the changéd conditions of
congested broadcasting.  Through inercased
production and eliminating all costs not abso
lutely essential the 1925-26 models are invari-
ably listed at most inviting prices.

Of additional interest to the talking machine
dealer is the fact that the new Dayton Fan &
Motor Co. nodels iaclude four console types,
inelnding the Dayeraft, a five-tube set, which
can be purchased with demountable legs. The
Daygrand, a five-tube set, is a drop front cab-
inct, two-toned waxed and polished mahogany,
enclosed loud speaker, spacc for “B" batteries
and a pigeon-hole provision for broadeasting
and other radio data. The Daytonia, also a
five-tube set with built-in loud speaker, includes
batteries aud a special silent recharging appar-
atus. A drop front center door and other re-
finements should adapt it for usc in the fnest
homoes. Vith the exceptions of tubes and an-
tenna, it is delivered comiplete and this undoubt-
edly will aid its sale as it ineans simplification
from the consumers’ standpoint in purchasing
and mcans sales features for the enterprisiug
retailer. The Dayroyal carries some ultra re-
finements. It is a five-tube set housed in a

h y vertical type desk cabinet with old gold

Fast Workers

for You!

ucts on the market.

time radio cnthusiasts.

now be sold at only scventy-five cents.

Radie Instruments” today

190 Weston Avenue

THESE two instruments can accomplish more in
u] e of your d d

¥
ability as a dealer than any two other fadio prod-

Model 489 Radio Table Voltmeter prolongs the life
of radio tubes (by which you get steadier and more
profitable customers), indicates the value of both
“A" and '‘B” batteries, insures by the simple watch-
ing of the dial, the operation of the set at proper
voltage and turns dissatisfied customers into long-

The Weston Radio Plug makes the fastest known
change from headset tc loud speaker and it can

For xour own projt torite for “MWeslon

WESTON ELECTRICAL INSTRUMENT CORP.

Newark, N. J.

STANDARD_THEWORLD.OVER -

WESITON -

Pioneers since 1588

ornaments. It has the added featurc of being
a practical desk with sliding writing shelf and
pigeon-hales. The panel is illuminated with a
small eleetric light. An ash tray and inkwell
are inclnded.  There is a built-in loud speaker
and space for all other cquipment. Cabinet
comes completely wired for batteries and
charger. These, however, are to be added by
the dealer.

The Dayton Fan & Motor Co. also announces
a radio panel to fit any cabinet, cither eombina-
tion phonograph and radio or similar products.
It has a single dial contral and many of the
excellent features of the Day-Fan five-tube set.
There is also inchided a new Day-Fan lond
speaker. This is a mahoganyfinished cabinet
with grill front. The interior liorn is of lami-
ated wood and a speaker unit of high quality.

The Dayton Fan & Motor Co.'s entire line
ranges in price from $75 to $300. They are
four and five-tnbe circuits. All four-tube sets
have the same three-dial control and the dial
settings are pre-logged during inanufacture and
listed in the “air tclephone directory.” The
five-tube sets have single-dial control. The dial
is gradnated both in nmmbers to conform to
the “air telephone directory,” and also in wave
meter lengths to confornin to the newspaper an-
nouncements.

The line wow comprises a wide variety of
sets, meeting the taste and necds of numnerons
classes from the popular-priced models to the
more claborate furniture styles,

t
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The Crosley Musicone

a startling improvement in looks and tone over loud-speakers
Already replacing thousands

In camp or home, this remarkable development of radio reproduction
will greatly increase the delight in radio.

It is a new idea. It diffuses the sound. Upon hearing it for the first
time one is at loss to locate the source of the music. lts perfection of
reproduction is uncannily real.

Its price, like all Crosley products, is very low because of the half-million
production plansunder which it is being built. Your jobber can supply you
now. Put in a stock of Crosley Musicones and cash in on the big demand.
Crosley awns and operates statton W L W, Cincinnati, the
Sfint remately controlled super- power braadcasitng statton.

Cresiey manufactures receiving sets which are licensed under Armstrong U, S
PotentNo. 1,113,149, and priced from 314 50 10 $65, withoul accessories,

The Crosley Radio Corporation
Powel Crosiey, Jr., Presideni
726 Saseafras Street, Cincinnati

SL7s°

West o
Rocky Mis.

Better~Costs Less
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The Marvels of Radio!

Incredible to those
who don’t know!

The Crosley 1-Tube 50

Crosley's development of the fa-
mous Armstrong regenerative
circuit enables you to "roam”
the country and enjoy the thrill
of picking up distant stationsjust
asthough you owned amulti-tube
set.—all with one tube and at
$14.50, without accessories.

2.Tube Crosley 51

Same as wonderful Crosley 50
with additional tube amplifier.
Local and nearby stations on
loud-speaker always and dis-
tance up to 1560 miles under
average conditions. Much greater
range with head phones. *18.50,
without accessories.

3-Tube Crosley 52

A larger set for those who want

greater reception range on the

loud-speaker. Operates on three

tubes, using wet or dry batteries.

Consistent loud-speaker range

1500 miles or more. 330, with-
out accessories.

The Crosley Trirdyn
Special

3 Tubes do the work of 5

A unique circuit combining
tuned radio frequency. regener-
ation and reflexed amplification
that equals in results the work
of 5 and 6 tubes. None re-radi-
365 without accessories.

ating.
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Day Is at Hand When Retailers Must
Make Real Sales Effort, Says Otto L. May

Need for Hard Work Emphasized by Assistant Manager of the Traveling Department of the
Victor Co. in Address at Western Music Trades Associatlon Convention at Los Angeles

Oue of the most interesting papers read be
forc the members of the Western Music Trades
Association at the conveation held in Los An-
geles from June 23 to June 25 was that of Otto
L. May, assistant manager of the traveling dc
partment of the Victor Talking Machine Co., on
“The Future of the Talking Machine,” in which
he emphasized the fact that the function of the
talking machine as a purveyor of music can not
be supcrseded by any other instrument, Mr.
May concluded his instructive talk with the fol:
lowing plea for intelligent and sustained ner
chandising cffort on the part of cvery branch
of the industry:

“It is true that in some sections of the coun-
try conditions are so that people cannot buy
just at this time, and also truc that inany of
them arc engrossed in the purcliase and the use
of other commoditics, but it is also very truc
that theme arec many sales lost to-day, or 1
should say many sales are not made to-day,
only beeanse there are all too few people
Irying to self talking imachines. The day is past,
at least for the time being, when all that is nee-
essary for success is to be ablc to ko talking
machine stocks, but the day is nof past when that
dealer who sets out to get talking machine bus-
incss, cannot find a sufficient number of inter
¢sted purchasers to make the selling of talking
machines not only profitable, but exceedingly
interesting. If that were not the easc—and [
am not unmindful of the experience gained close
at hand here—then ccrtainly it would not be
possible for a considerable number of the deal-
ers fn these sections to have increascd their
business in a month to a substantial per
cent over the volume of the same period in the
previous ycar, under conditions of mighty hard

selling in nearly every line in the past six
months.  Gentlemen, there is a future to the
talking machine business, and the future looks
particularly good to some of us in the light of

Otto L. May
the kuowledge of recent accomplishments, but
the real meat of the situatiou must not be
overlooked—the successful dealer, the success
ful distributor, the successful manufacturer wlll
have to do more real hard work from this time

Jury 15, 1925

forward thau he has been called upon to do in
recent years, and it beliooves cvery one of us
to tuke stock of ourselves and our organiza
tions, to bring onrselves to the point of fitness;
ar, failing in a de sire to be or become a faith-
ful guardian of the future of the industry, it
scems the fair thing to do to step aside aud let
the man who will—Do.

"The mannfacturer cannot guarantee contin
ved good business volume for every last dealer
and distributor that carries liis wares. The an
swer to that lies absolutely in each indlvidual's
hand, granted, of course, the mauufacturer docs
evervthing within hls power and coutrol to
make a good product with full vatue to the nlt
mate consumer and with proper merchandising
arrangement to allow the busy bee to prosper.
and that, gentlemen, T am happy to say our
company always stands ready to do—ready to
do our full share iu producing a healthy and
prosperous future talking machine business

Dr. John M. Miller Now
With Atwater Kent Co.

Dr. John M. Miller, wlo for the past eighteen
years has reudered distinguished-service as a
radio euglucer for the Federal Government,
has become ideutified with the Atwater Kent
Mfg. Co. Dr. Miller resigned hix position with
the Naval Rescarch Laboratory to engage in
slmilar work for this promincut radic manu-
facturing louse. He is said to be one of the
niost competent radio cugincers in the Govern
ruent’s serviee, and is the author of many scien.
tific papers and books,

North Dal_(ot_a Firm Chartered

The C. O. Knight Co, Wllliston, North Da-
kota, has been gramted a charter to deal in
talking machines, radio cquipinent and other
musical instruments, with a capital stock of

$25,000.

=

THE NATURAL VOICE TONE |

Only One Phonograph Produces It—

“THE NATURAL VOICE”

SsTI2
H40WI8D19 &

No matter how complete your line is this marvelous machine will bring you new business.

THE MOTOR——.Noiselessly perfect—fully warranted for two years.

CABINETS—Chaste and classic in design and popular models.
909—915 are adaptable for Radio

installation.

RADIO CABINETS and TABLES—
We carry a complete line. We also do
contract work. Submit your specifi-
cations. Estimates furnished. Material,
construction and finish guaranteed.

Werite us today for our proposition and
catalogues. Yourterritory may be open.

“THE NATURAL VOICE PHONOGRAPH
WITH THE NATURAL VOICE TONE.”

Natural Voice Talking Machine Co.

_ONEIDA, NEW YORK

5Y918
KIsWwaeDzl

67809
HIw3lp2
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BEWARE, Manufacturers

of Camera Type Talking Machines
and Jobbers and Dealers therein:

L

f
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Business Gains in San Francisco Result
in Optimism in All Branches of Trade

Popular Musical Shows Create Demand for Records—Sherman, Clay & Co. Report 30 Per Cent
Sales Gain—Hold Successful Music Memory Contest—Leading Dealers Add the Sonora Line
-

SAN Francisco. Cat., July 6--The trade in this
city and vicinity for the past month has shown
improvenient over the preceding month and is
also running ahcad of the same period of 1924,
Robert Bird, manager of the Victor wholesale
dcpartment of Sherman, Clay & Co., states that
business is about 30 per cent ahead of day and
that rcports from all dealers in all sections are
most optimistic for an active Fall and Winter
season. 1

Records have been selling exceptionally well
due to a number of reasons, one of which
is the faet that scveral successful musical shows
have been playing here, one of which, "Lady Be
Good,” had a most successful run and resulted
in the sale of many records. “No, No, Nan-
<tte,” is duc here in a short time and it is ex-
pected that similar good results will follow its
appearance.

Music Memory Contest Successful

Fourteen hundred and twenty-one cards were
banded in at the Imperial Theatre and the
Golden Gate Theatre, where the finals for the
1925 Music Memory Contest were held.  Shir-
ley Walker, of Shennan, Clay & Co., announced
that these cards were carefully examined and
295 were found to be perfect. Thirteen hundred
and forty-four public school children and nine-
ty-seven parochial school children participated,

Live Dealers Add Sonora

Henry E. Gardiner, district sales manager for
Sonora on the Pacific Coast, states that while
the phonograph business may not be at its best,
generally spcaking, he finds that tlicre is an
increasing number of aggressive and suceessful
dealers who are keenly interested in securing
the Sonora franchise, pariicularly since the in-
troduction of the Sonora radio recciving set.
Among the dealers in this territory who recent-
ly secured the Sonora agency arc Fred K.
Howe, Santa Cruz, Cal.; Larons Music Store,
Hollister, Cal. and Hunkins Music Shop, Chico,
Cal

Sherman-Clay Employes’ Picnic

The annwval employes’ picnic of Sherman, Clay
& Co., which was held recently, was a great
success. About 500 employes and their families
and friends gathered at Fernbrook Park, Niles
Canyon, going from the main store and the
branches within reach of the Bay region. In
addition to plenty of refreshments, everyone en-
joyed spirited games or dancing to the music
of an excellent orchestra.

Wiley B. Allen Co. Broadcasts

A radio broadcasting station was recently
opened by the Wiley B. Allen Co., which will
give "Twilight Concerts” from 6 to 7 p. m. on
certain days of the month. The studio, which
is on the second floor of the Wiley B. Allen
Co.’s building on Kearny strect, relays its pro-
gram to KGO, the.most powerful broadcasting
station in this region. Harald Pracht, sales
manager, arranges the programs for the Twi-
light concerts. They will consist of trio work
and vocal and instrument solos.

Leading Stores Close on Saturdays

Sherman, Clay & Co., the Wiley B. Allen Co.,
and possibly one or two other large Imusic

stores will close all day Saturday during this
aronth.  This is in line with the policy adopted
by the leading department stores, and as the

lLSLEY’S GRAPHITE PHONO
SPRING LUBRICANT
Ilsiey’s Lubricant makes the Motor make good
Is prepered in the proper mnllllrnc{ will not run
oul, dry up or become micky or rancid. Remsins in
Its original form indcfinitely.
, 5,10, 35 and $0-pound e
i

buup a1 :
R e O R oy
EUREKA NOISELESS TALKING
— " MACHINE LUBRICANT
Write for special proposition so jobbers
ILSLEY-DOUBLEDAY & 0., 229-231 Froat St., NewYork

Foirth of July falls on Saturday, it tes
the stores closing on but threc other Satnr-
days. Advertising campaigns in the newspapers
are urging people to do their purchasing on
other days during July.
Sees Improvement in Trade

n speaking of conditions in the missie trade
on the Pacific Coast Frank Anrys, general man
ager of the Wiley B. Allen Co., states that an
iniprovement is noticeable and that the pres.
peets point to an active Fall and Winter sea-
son. "There is no lack of interest in music
and no lack of means with which to purchase
it" says Mr. Anrys. "Business does not coine
as casily as it did a few ycars ago, but it is to
be had if proper efforts are made to get it,

Window Di—splay Boosts
Sonora Sales in New Zealand

From far-off New Zecaland the sales depart-
ment of the Sonora Phonograph Co., Inc., re

ceived a photograph of a handsome window dis-
play prepared by F. J. Pinny, Ltd., onc of the
leading music houses in New Zealand. The
Sonora Louis XV deluxe model was featured in
this display, and the accompanying illustration
will give some idea of the effectiveness of this
window. This is the type of window display
that not only interests passersby, but adds to
the prestige of the establishment and is a pow-
erful factor in influencing sales, as was demon-
strated in a concrete manner by the number of
people who stopped to look.

The Williams Musie Co., Ogden, Utah, re-
cently installed several new phonograph and
radio denonstration booths.

Let us
MADE BY

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer
The Standard Case for Talking
Machines and Radio Sets
figura on your

PLYWOOD CORPORATION,

Mills in Va., N. C, and S, C.

requirements

Goldsboro, N. C.

Sonora Window of F. J. Pinny Lid.

Col. S. H. Mapes Home
From Survey of Trade
Vice-President and General Manager of Jos. W.

Jones Radio Mfg. Co. Conferred With Deal-
ers and Jobbers on Extensive Trip

Col. S. H. Mapes, vice-president and general
sales manager of the Jos. W. Jones Radio Mig.
Co., Inc,, New York, manufacturer of Jones
radio reeciving sets and radio products, has re-
cently returned from an extensive trip through-
out the Middle West, New England and South-
crn States. Col. Mapes spent considerable time
with the dealers and jobbers of Jones products
i the various territories visited.

“The purpose of miy tsip was twofold,” said
Col. Mapes, upon his return. "We wish to advise
the trade that there would be no reduction in
the prices of our regular line of receivers, and
it was also necessary, we felt, to lct our deal-
ers and distributors know just
how far we had gone towards
preparation for the manufac-
turc of new models for the
coming season. We also con-
sulted thein regarding what
they consider the idecal type
of receiver from the consumer
standpoint.

“The results of this survey
have given us a wealth of ma-
terial with which to work in
the manufacture of models for
the “scason of 1925-1926. Al
our dealers and jobbers cx-
pressed themsclves as being
exceptionally well pleased and
satisfied with our last year's
sets from the standpoint of
actual performance in radio
reception. However, our
desire was to provide them
with a set which would mect
absolutely every requirement,
which the public might de-
mand, and from the information gleaned
throughout the trade, we expect to produce for
the coming season a set which will be based
upon, in both performance and. appearance, ex-
actly what the public wishes, We cexpect to be
ready to make deliveries to the trade on the
new set about the latter part of July or the
early part of August.”

Victor Co. Featu.resb Its
Portables in Publicity

The Victor Talking Machine Co,, Camden,
N. J., recently sent its dealers a sales message
featuring the two models of Victrola portable
instruments and the two table model Vietrolas
with a list of suggestions for tic-ups with cur-
rent newspaper and magazine advertising, and
methods of securing this desirable Summer bus-
iness. The broadside carries illustrations of the
four instruments and sketches showing the de-
sirability of the portable on camping and picnic
toips.

The Long Radio Corp., New York was re-
cently incorporated at Albany with a capita}
stock of 200 sharcs of preferred stock at $100
per share and 800 shares of common stock of
no par value. The incorporators are S. A.
Birdsong, S. W. Long and W. F. Bishop.
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Authorized Deale1
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If you wanta real
protected franchise on

the greatest line of § tube
receiver's ever offered under
a plan which eliminates

Cut throat comp etltmn]
Losses on Installment Sales

Write - telephone or visit either
of our offices at once

ehas freshman o.Inc.
sRadic Receivers and\e Parts
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Do You Sell Phonograpl—l Performance?

Selling Music and the Artist and Not Mere Talking Machine Cab-

inets Builds for

The phouograph is am instrmment for the
reprodnction of preserved sound, and as suel it
stands in a position all its own, quite apart from
any compctition. The relation between the pho-
nograph and the radio recciving set is in reality
fortuitons, despite the fact that combinations of
the two instrnments are becoming common. To
scll combination instruments is in reality to sell
those points of cach which coincide. Ou the
other hand, when it is a question of sclling a
phonograph as a phonograph and as that alone,
the selling problem is individual and positive.
It is also very faseinating and its successful
sohition often involves as pretty a picee of sales
work as can be pnt before a practitioner of
that art.

The writer bases the belief he holds as to
the permanency of the phonograph and as to
its secure place in the list of those things which
are indispensable to onr eivilization, upon e
obvious fact that there has been built mp a
definite nced for recorded music which ean be
reproduced at any time when wanted, and also
upon the equally obvious fact that the present
trend of phonograph devclopnient is all in the
direction of putting within the rcach of cvery
family in tlie country the ehoice of the world's
aetual best in cvery department of miusic. The
people of the United States have indeed a very
long way yet to go before they can pretend
to any very high level of musical culture; it
would be ridiculous te pretend that this is net
so. 1t would be cqually ridiculons to pretend
that the phonograph and records are indispen-
sable to the musical culture of the masses
wbose taste is satisfied with danee music and
who can obtain what they want in any other
way. The eonditions preeedent to the popular-
ity of the phonograph have been the existenee
of a certain amount of musical culture and a
certaln fecling for home life. These conditions
have always existed and always will exist.
They do not account for that over-populanity
which for a time led to over-production and to
a temporary <hifting of sales emphasis to the
cheap and the shoddy; but they have always
existed. even though they have at times been
pushed into the background They eondition
the phonograph industry and its development;
nor can any wise man ncgleet or pretend to ig-
nore them.

Back to the Schools

Crazes and fads in culture run their course.
The schools and school authorities are awake
to the fact that trainiug in musie appreciation,
from the kindergarten onwards, comstitutes an
indispcnsable element in the preparation of
youth for life and what a few years ago would

Permanency in Business, Says

have been regarded as anere fad is to-day ree-
ognized to be an integral part of that general
culture which must be acquired by every in-
dividnal aecording to eapacity, unless indeed
there is to be a breakdown of socicty

How About Now?

The musical taste of the Anierican people s
being slowly but surely built up. The talking
machine dealer need not fear for the future,
therefore, but he may find it less casy t0 main-
tain a belief in the possibilitics of the present.
It is perfeetly truc that on the surface there is
a cause for feelings of uncertainty, but the mo-
ment we dig below the surface we discover the
fact, otherwise quite incredible, that no attempt
has ever been systematically made by manufac-
turers or by merchants to deal with any save
the most supcrfieial aspeets of the sales situ-
ation. The slow, steady and irresistible course
of education in music and in the arts generally
thronghout this country has been very largely
concealed, owing to the cnormous extent of the
territory of the continental United States and
to the impossibility in conseqnence of obtaining
a bird's-eyc view of its inhabitauts. Still, it is
a {act beyond snccessful contradiction or cven
doubt that the taste is steadily improving, that
already hundreds of thousands of men and
women are hungry for more and better music,
and that these men and women are waiting for
a lead from the phonograph industry, wlele-
sale and retail alike.

In other words, when an industry is based
upon a genuine need, good planning, good sales-
manship and good sense will suffice in any con-
ceivable conditions, from the most adverse to
the most favorable, carrying it to success, and
to keep it successful forever.

Planning!

Planning is what our industry needs, plan-
ning in the wholesale and in the retail senses
of that term. What is it that has put across
the reproducing pianos? Planning, wise plan-
ning, followed by persistent application of the
plans is what has put the reproducing piano
across!

And in what did this planning consist? Sim-
ply in the application of the truth that when
you have a new and an untried thing to scll,
you must sell what that tHing will do and must
build up public appreeiation of it until the pub-
lic is in a sympathctie frame of mind towards
it The reproducing pianc manufacturers. from
the start realized that what they had to sell was
not a plece of machinery In a easc, nor a few
disks of shellac, but the voices and the playing
of the world's greatest artists. stored up for use
whenever wanted. It was this which put the

W. Braid White

talking machine bnsiness on the map in the first
plaee; this, poorly and partially applied. It is
this which, rightly and fully applied, can be
relied on to earry the busincss forward to still
greater heights of suecess.
Snippets and Bits

But merchants must make manufacturers nn-
derstand that they will support efforts made in
these dircetions and manufacturers must have
conrage t0 make them. The great weakness of
the tallking machine industry has been its in-
completeness. The high-class record has al-
ways been the backbone of that bnsiness but the
idea back of the high-elass records has never
becn earried out completely enough. Recording
lias gone on scrappily and spasmodically. Snip-
pets of inusic have been handed out instead of
generously’ and wiscly cut portions. The Flon-
zaley Quartet has a name which carrics convie-
tion to the hcarts of music lovers all over the
country, who have ncver heard it play in per-
son; yct no completc quartet played by the
Flonzaleys has yct appcared on rccords. The
Philadelphia Orchestra is famous from oue end
of the land to the other, yct all the records we
have by this great band are single moveents,
bits, of large works.

Who's Afraid? We Are!

Why? Because the mannfacturer ha
good rcason to believe that he will be sup-
ported by the merehant if he puts on the inar-
ket a real library of artistic music. For the
nierchant is afraid, he has never tried to build
up a trade among the musically intelligent, al-
though these are in every community, and their
number is growing daily. And why is he
afraid? Because he has never yet faced frankly
the sales sitnation in the trade. He has never
had to in the past; but he has to face the situa-
tion now.

no

The Seeret

The sccret of suecess is simple, as such
scercts usually are. It may be thus stated: Do
what the reproducing piano people have donc.
Sell the living touch of the living artist and sell
it with the enormous advantage behind yon that
with vou it is the living touch of the pianist. of
the violinist, of the singer, of the conductor
playing upon the great orchestra. of the chorus
—in faet of every individual or group cfort in
every kind of music; in the home, at will, when
wanted, how wanted.

Who can ask for anything better to sell?

But who again can expect to sell anything
unless he ean talk it intelligently, will adver-
tise it intelligently and docs really believe in
i?

That is it and nothing else than that!

terial,
unusually attractive price.

Our concentration

Van Veen Wareroom Equipment
—OQUALITY —

Quality is essential in the construction of wareroom equipment.
and lasting satisfaction and permits the same material to be used and added to in the re-
arrangement and expansion of the wareroom.

Van Veen equipment is quality equipment but

Write for details and catalog

VAN VEEN & COMPANY, Inc.

413-417 East 109th Street, New York City

is priced no higher than ordinary ma-
in this field enables us to offer Van Veen equipment at an

Quality insures appearance

‘Phone Lchigh 5324 - 4540
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Cole cliary Piano Company

STARR PIANOS for over half a century have represented highest ideals of craftsman-
ship. Each Starr Made Grand, Player-piano and Upright represents a value known the
world over.

STARR PHONOGRAPHS from the smallest table style to the elaborate console model
possess musical worth which is the result of a careful coordination of each part into a
perfect symmetry.

GENNETT RECORDS rcpresent the highest attainment in the art of sound’ recording.
Their varicty, perfect reproduction and real musicianship of the artists have made them
musical gems of rarest charm. Relcased every week.

THE STARR PIANO COMPANY

Established 1872 Factories: Richmond, Indiana
NEW YORK., CHICAGO. LOS ANGELES. SAN FRANCISCO. PORTLAND KANSAS CITY, DIRMINGHAM, NASIVILLE. DETROIT,
CINCINNATI, BOSTON, CLEVELAND, INDIANAPOLIS.
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Increase in Sales From Now Until Fall
Expected by the Buffalo Retail Trade

Indications Point ta Unusuaily Large Fall Business and Trade Is Preparing ta Cash in—Foreign
Record Demand Holds Up—Victor Dealers’ Outing Proves Huge Success—Other News

Burrato, N. Y., July 8.—Dcalers are prepar-
ing for a Fall tradc in talking machines that
will surpass in great voluine that of the same
season of last year. June business was abont
the same as that of May, but indications arc
that July will show au improvement over last
month, and business will increase to a fairly
good trade by late August.

Expeet Big Falli Business Gains

Curtis N. Andrcws, Vietor jobber, is of the
opinion that Scptember will show remarkable
imnprovement in the phonograph business. “In-
strument and rccord sales have been slow this
Summer, in fact machines moved about as slow
last month as in any similar period in the history
of our business hcre, but we have every hope
that this month will show an improvement, and
firmly believe that September will show res
markable improvement in the trade. We arc
urging dealers to 1nake a eanvass of retail pos-
sibilities, and place their orders for Fall ship-
ment as early as possible. Many dealers iu the
small towns are beginning to feel thc demand
for Fall business already, and have every as-
surance of a good busincss in the carly Fall”

The Buffalo Talking Machine Co. is receiv-
ing similar rcports from dealers in the terri-
tory. "One dealer,” sald 0. L. Neal, "who has
a thriving little store in the southern part of
the State, decided to make a canvass for Fall
radio prospeets. He found that a greater per-
centage of those visited were in the mar-
ket for Vietrolas. This goes to prove,” Mr.
Neal said, “there is a phonograph market if
dealers will go out after it. 1t further proves
that the talking machine trade is going to show
a big improvement this Fall. \We have heard
of only this one instance, but thcre are perhaps
a scorc of other dealers in the territory whe
have had similar experiences.”

Good Foreign Record Demand

"Forcign secord business is good,” said Man-
ager Clarc, of the Iroqueis Sales Corp., in an
interview with the World. “Polish, German
and [talian records are in good demand. The
Okeh race records are selling in as good volume
as we could possibly hope for. Our Buffale
and Syraeuse accounts are doing an excellent
business in these reeords. The Odcon classies

—

are also selling good  We have recently
opened some fine Odeon accounts, who are
doing a better business than we antieipated.
Just now we are looking forward to the new
Work Rite ncutrodyne sample.”

Victor Dealers’ Outing

Old Sol co-opcrated with the outing coin-
mittce of the Vietor Dealers’ Association on
June 24, and aided all he possibly could in
making the day an absolute suceess. Follow-
g traditi of the A iation an bil
parade was formed in the city, xnd attractively
decorated cars moved out Main strect to the
Buffalo Automobile Club in Clarence. There
were about thirty ears in the parade. They
bore streamers, fags and balloons, and an-
nounced through banners that the parade was
that of the Victor dealers of Western New
York, on its annual outing. The bascball gamne
between picked teams, was the outstanding
event of the day. Ladics of the party showed
real sportsmanship in their events, and hand-
some prizes werc ineentive for keen competi-
tion in these contests.

The dinner served in the elub house in the
evening, was ane of the merriest banquets deal-
ers of the city have ever attended. John Kib-
ler, president of the Assoeiation acted as toast-
master. He introdueed F. Erdman, Victor
factory representative, who motored with his
family from Cleveland to attend the onting. Mr.

Erdman’s address was in keeping with the '

spirit of the oecasion, but he did enter into a
serious trend, aud deelared that the next ycar
and a half would be the best in thc history of
the Vietor business, he believed. Followlng
dinner, dancing was enjoyed throughout the
remainder of the evening.
Unusual Portable Window
Onc of the most beautiful and cffective win-
dow displays cver seen in Buffalo was that of
Denton, Cottler & Daniels, during the week of
June 29, featuring their thece lines of portable
talking machines, the Victor, Brunswick and
Pal. In passing the window, one eould almost
smell the fresh water and fee! the eool lake
breeze, so realistic was its effeet. The cntirc
corner window of the store, viewed from Court
street and Pearl strect, had been turned into
=

for tbeir supply, is constantly increasing.

find our service dependable.
Try us and be convinced

CURTIS N.

/3
o

BUFFALO.N Y

"HIS MASTERS VOICE"

1t has always been the poliey of this house to build “good will” by rendering a service
that is at all times dependable and cooperative.
The number of Victor dealers we are now serving regularly, and who depend upon us

There must be a reason for their preference. i .
This not only applies to local and nearby dealers, but many at more distant points
Our shipping facilities out of Buffalo are unexcelled.

o Victor Distributor
f Exclusively Wholesale
&

Court & Pearl Sts.
BUFFALO, N.Y.

ANDREWS

BUFFALO.N Y

a beach secene. A cance had been pliuced on
the beach, and to complcte the idea of com-
fort and beauty, in it was a portable phono-
graph and othcr canoce cquipment A beach
table also held a portable phonograph while
anotlicr model was plaecd on the sands to prove
its indestructibility. Charles Heinike, manager
of the plionograph department, who “supervised
the window, said that scorcs of bnyers had
been attracted to the store, and mmnecrous sales
were made through the window.

News Gleanings

The United States Light Radio, Inc, of Ni-
agara Falls, N. Y., will soon place on the mar-
ket a new radio outfit, which it is manufaetur
ing. The new company has arranged with the
United States Light & Heat Co., of Niagara
Ialls, to use the trade naine.

Evans & Eiss, music dealers of Hertle ave-
nue, Buffalo, have purchased the entire stock
of McElroy & Sou, pioncer Victor dealers of
the city, wiio lrave gone ont of business.

Phoenix Radio Corp. to
Expand Its Activities

The Plioenix Radio Corp., 114 East Twenty-
fifth street, New York, manufacturer of radio
reeeiving sets, recently announccd the reincor-
poration of the company with an active capltal
of §215000. V. A. Eisenhauer, fornerly in
charge of advertising with a well-known radio
publication, remains president of the corpora
tion; R. E. Lacault, for a number of years as-
sociated with the radio industry, is viec-presi-
dent; Ernest Willboseder, formerly treasurer of
the American Chicle Co., is sceretary. Henri
Conrad, well-known musical director, is on the
Roard of Direetors, aceording to the announc
ment made by Mr. Eisenhauer.

“This new capital was secured for further
promotion of the company next year. in the
manufacturing of its products, including the
sales and distribution of a new radio receiver to
be known as the Ultradyne Model L-3, a 6-tube
reeciver with built-in loud speaker, but without
panel, dials or knobs. * The new recciver will
be very compact and possess an attractive ap-
pearance, which will harmonize with the at-
inosphere of the home,” said Mr. Eisenhauer in
discussing the company's plans

Victor Tz;lkirl_g Machine Co.
Omits Quarterly Dividend

Company Passes Dividend Customarily Due on
July 15—Logiec of Move Explained in Notice
to the Company's Stockholders
Caxpen, N. J, July 3.=Stockholders of the

Vietor Talking Machine Co. to-day reccived notice

from the board of dircetors that the dividend eus-

tomarily duc July 15 would be omitted. The com-
pany had been paying $8 a share annually.

The letter said: "Important improvements in
the product which your company manufactures wily
take place within the next few months and will
require considerable outlays of funds. Therefore,
pursuant to the policy of the company, your di-
rectors deem it desirable to conserve the cash re-
sourccs to finance the company’s needs and de-
velopments.”

The letter added that arrangements had been
completed whercby in addition to its own labora-
torics the eompany will have the co-operation in
the fields of acoustic and sound reproduction of
the Western Eleetric Company, the General Elee-
tric Company, Westinghouse Electrie & Mfg.
Co. and the Radia Corp. of America.

N. B. Smith Visits Dealers

Norman B: Smith, manager of the New York
Pistributing Division of the General Phone-
graph Corp., spent several days the latter part
of June visiting Okeh dealers throughout Con-
nectieut and during the carly days of this month
visited the Long Island territory.
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8  This New Set Has cAroused Wide Spread Interest and cAttention

y  The CLEARFIELD Radio

@) {Liccneed Under Berlow Parents)

@ A DelLuxe 6-Tube Set in a plate glass cabinet

b @@LATE glass is the most practical and efficient low loss material possible.
(E') ( Then why not use it in a practical and efficient manner?

5‘,) It has been done in the CLEARFIELD, a startling, practical, welcomed
;: addition to the field of Radio development. A case of extraordinary beauty,
&) novelty and interest—housing a 6-tube set of exceptional performance.

;}'}) Technically the circuit is a new development in Radio Reception. Six tubes, two
r.l’: stages of Tuned Radio Frequency employing three Toroidal

@) Coils—a detector and three stages of audio, comprised of $ 11 S
,‘- an audio transformer in combination with Lavite resistance

&) coupling.

fo') CONSOLE TYPE $275 LIST LIST

;;} Dealers and distributors of the better type awill find a real sales

\‘) opportunity here—backed by a real selling plan. Write for details.

5 SHERMAN RADIO MANUFACTURING CORP.
“\\\ 112 Trinity Place New York, N.Y.

%ﬁ%@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@@



112

THE TALKING MACHINE WORLD

Sales Gains and_Addition of New Linés
Feature the Month in Baltimore Trade

Columbia Whalesalers, Inc., Register 40 Per Cent Gain Over Same Period Last Year—Many Co-
lumbia Agencies Opened—Other Wholesalers Also Have Reason for Optimism—The News

Mu, July 10.--"Business in hoth
| records last month showed a 40
per cent cver June, 1924, making the third
caonsecutive mwouth to show snbstantial gains
over the corresponding period of last year,"
W. H. Swartz, vice-president of the Columbia
Wholesalers, Ine., distributor of the Columbia.
"April showed a 47 per cent increase and May
23 per cent.

"A very substantial business is being done in
the better grades of phonograpls, althongh new
and lower prices on Colunibia portables brought
a very large volume of thie sales. Right now
we are oversold on the $125 upright model,
which has had a big sale in the rural scetions
during the past nionth. I find this condition is
due to the fact that almost without excec
Columbia dealers are going after the business
and getting it. One of our dealers, Lester B
Harvey, of Appomattox, Va. in sending in a
large order, added: 'Business is finc; sclling
eight and ten machines a week from my truck.’
Mr. Harvey's business is being done entircly
by truck sales, and Lie has built up 4 wender-
iul business.

New Columbia Agencies

“We are constantly reeeiving applications for
Columbia franeliises from dealers all over our
territory, and among the latest who have guali-
fied arc the Albirine Corp., a million-dollar eon-
eern in Schuyler, Va, which has bceome an
exclusive Columbia dealer. Other exclusive
Columbia dealers receiving franchises during
the past month are Harlow-Wilcox Co., Pcters-
burg, Va; Fieldale Furniture Co., Ficldale, Va,,
and Holloway Bros., Chiarlotte, N. C.

“Sales of Columbia Glce Club elcetrical rc-
eaordings are mounting to very large volume,
The firm of G. Fred Kranz & Co., one of the
high-grade nusic stores of Raltimore, reports
unusually large sales, Mr, Glaser, the presi-
dent, himself selling seven records in ten min-
utes one noon hour recently. This store is
doing a very large business in thc complcte
album symphony recordings, selling Cesar
Franck's Symphony in D Minor te practieally
every mcmber of the Baltimore Symphony Or-
ehestra.

"This firm secently sent ont a personal letter
to its customers annonncing the opcning of its
Columbia departiment featuring a complete stock
of educationnl records, and as a result during
the last five days of June sold records 1o nban
eighteen schools totaling about 200 reeards, in
addition to sclling thirec phontographs.

"I am just citing these cascs to show what
can be donc when the dcalers make up their
minds to go after the busincss, and I am very
optimistic over the outlook for business this
Fall. Busincss, in my opinion, is going to con-
tinue to show an inerease over last vear right
along, and dealers who go after business will
find that there is just as good a demand for
phanographs to-day as there cver was.'

W C. Roberts Is Optimistie

W. C. Roberts, manager of E. F. Droop &
Sons, Inc, Victor jobbers, is another distrib-
utor who is rather optimistie over the outlook
for business. "'While Junc business ran slight-
ly behind June, 1924, sales as a whole arc ahead
of the corresponding period of last year, and
I think will continue to run ahead. The new
nursery models the Vietor has just brought out
are making a tremendous hit with the trade,
and I predict that, eoupled with the demand for
portable machines, business during July is going
to set a new record.

"Thesc nursery models are going to prove one of
the higgest scllers cver put on the market, and they
are going to be in great demand next Christ-
mas. In Victrolas, consoles continue to be the
big sellers with our eustomers, and while there
will always be a certain demand Jor the upright
the console models are the most popular,”

Mr. Roberts said the dealers are anxiously
awaiting the new Vietrola-Radio models, and
a number of orders entirely unsalicited have
already been received.

Brunswick Sales Gain

“Business is only fair,” said Charles F. Shaw,
manager of the local agency of the Brunswick,
"but continues to show a stcady increase over
the corresponding period of 1924, The com-
bination phonographs and radios are going to
be the big secllers from now on, and as soon

as the ‘dog duys' are over business is going to

o

ledger.

your customers.

L L. Andrews ~

205 W Camden Si.,

COLUMBIA
“A Profitable Line”

Columbia New Process Records, recording the
popular hits of the day, the symphonies of the
Great Masters of Music, “hlues’’ songs b.y
popular race arlists, “fiddle” tunes that are in

: demand, and sacred music, offer you an oppor-
tunity to add money to the profit side of your

Columbia phonographs, with their many exclu-
sive features, present a line of machtnes that
1s complete and suitable for the tastes of any of

Let Us Serve You!

ColumbiaWhol

‘Wm. H Swartz

Exclasively Wholesale
Baltimore, Md.
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show general improvement. Among the recent
contracts approved are Barker Broe, of Greens-
boro, and the Kinston Fleetric Co., of
Kinston, N. C."

Walter L, Eckhardt at Big Meeting

Colen & Hughes, Iuc, Victor distributors,
were hosts at a dinner at the Hotel Belvedere
on Juue 26 to Walter L. Eckhardt, president
of the recently organized Musie Master Corp.,
whieh was attended by about 200 dealers intcr-
ested in radioc mierchandising.  The subject is
reparted elscwhere in this issac.

News Bricflets

Dealers generally report continned big de-
mand far the old-time songs and fiddle pieces,
especially the "Baggage Coach Ahead,” the
"Prisoncr’s Song" and "After the Ball" Riley
Puckett, who siugs these songs for the Colum-
bia, is very popular in this territory, and lun-
dreds of requests for his picturc have been
made ta local dealers.

Mrs. J. E. Henderson, wife of the district
manager of the Cincinnati branch of the Bruas
wick Co., accompanied by lier danghter, stopped
over in Bultimore the first part of the month
an her way to Washington. Mrs. and Miss
Henderson are making a motor tour through
the Eastern and New England sections of the
country.

W Roberts, manager of E. F. Droop &
Sons, accompanied by his family, will leave
hortly on his annual tour of New England
and northern New York,

M. Bundazz is enlarging his Eastern avenne
store to takc care of his constantly increasing
Columbia phomograph trade and is opening up
a new stare in another section of the city.

The Wilson Music Shop is moving into new
and larger quarters on North Gay street, wherc
it has installed a new Columbia department.

L. L. Andrcws, president of the Columbia
Wholcsalers, Inc., has just returned from Cin-
cinnati where he attended the Croslcy Jobbers’
Convention,

The protective policy of F. A. D. Andrea,
Inc., is having a stabilizing effect on the trade,
45 is shown by the faet that over sixty dealers
qualificd as Fada dealers during the month of
June.

North American Radie Corp.
Opens Many Dealer Agencies

David F. Goldman, president of the Neorth
Ameriean Radio Carp, New York City, metro-
politan distributor for the Music Master Corp.,
Philadelphia, Pa., reports that over sixty deal-
ers in the district have already enthnsiastically
signed the new Music Master franchise, and
that prior to the issuancc of the new Music
Master line of recciving sets over $100,000
worth of orders for these sets alone were placed
with i before these dealers saw the line or
even a picture of it

The recemt Farrand-Godley weck eonducted
by the Farrand Mfy. Co., of which the North
Amcrican Radio Corp. is also a distributor, was
found to be a big success, and elearly demon
strated that the Sumincr season was no deter-
rent wherc concentrated effort was made,  Mr.
Goldman is making preparations for a big ¥all
radio season.

Mutual Pix(;n()—Parls Co. Busy

The Mutual Phono Parts Co., New York
City, manufacturer of Mutual tone arms and
sound boxes, is making a speeial drive on the
No- I-A ball-bearing throw-back tone arm sct
with No. 2 reproducer.  This combination is
particularly suitable for portables. The pop-
ularity of the portable, togcther with the merils
of the lone arin and sound box, has created a
considerable dcmand, and the Mutual factory is
busy. The rudio loud speaker unit is also re-
ported muclh in demand, and this departiient
of the orgaunization is also working at full
capacily.
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The Counterfeit is Always More
Alluring than the Genuine

EALERS! Do not risk your reputation by selling trashy, flashy,
D poorly designed and built portables. jnst because your jobber

wants excess profit. Your customer is the one that ultimately
pays the bill. He is the one you must loock to for yonr business
inerease—and only full quality for a fair pries will hold him.

Caswell gives you full value, trade-marked quality in hoth the Gypsy aml
Aristoerat models.  Caswell stands squarely in back of this quality.

Then. further fortifying this high quality. is the Caswell rigid sales
policy.  Both the Gypsy and Aristoerat are sold ouly through legitimate
wholesale ail retail ontlets on a basis of protection 1w everyone con-

List Pri cerned. The clean-ent competition of the legitimate music trade is your
ist Pric . e s «

Ui ouly competition. The “Gyp”, the “Lonse-to-house canvasser” and the
825.00 . cut-rate large operators hold no place in the fair-aud-square Caswell

f Far West and poliey.
Soeutl $27.00
COLORS . X
Black, Brown, And for the newest, business-getting features you must look to Caswell. Caswell
o5 e pioneered the use of color. Both Caswell models are replete with selling and

construction features—the three-ply veneer case that stands hard nsc and hard
handling; the covering of GENUINE DuPent Fabriokoid, the famous Heineman
motor: Universal Tone Arm and the “Microtone” reproducer that defies breakage.
All these are yours with the Caswell line.

Are you going te hitch your wagon to the star of Gaswell quality and leadership
-or, are yon going to futilely chase the will-o™the-wisp of doubtful quality

and hit-or-uiies selling methods which are always a part of propasitions that are

7 Jnctut lltl'e toduy ﬂll(l goue lonmrm\v?
aunket.

The choiee is yours. Decide now for profit and permanence. Get a solid foot-
List Price liold in this new and inecreasing demand for gnality-built pertables.

*30.00

Far West and
South §32.50
COLORS

Twe-loned,
Blue. Gray,
ory

DeLuxe Model
List Price

$15.00

Far West awl
Sonth $30.00

Black Shark
Grain, Pigskin

JOBBERS: We are uot oul-propesition-
ing anyone. We hnow what our costs are—
we have a fixed quality and selling prce.
We are catering exclusively to the rvecog-
nized music trade—noe premium housea.
Every machine s a known quantity.
Fveryoue hears a label. And we are “tell-
ing the world about them.”

DEALERS: If your jobler is offering
vou anything but Caswell portables, it is
becanse he i om after more profit for
himself. He has lost sight of the fact that
the final purchaser pays the bill and we

must give him real value for hix money.

Westeru Sales Oftice: Quakland Tribune Tower, Oakland. Cal.

@sme!%n uﬁcz‘un’n{g(o?

PORTABLE PHONOGRAPHS X DISTINCTION

ST. PAUL AVE.
AT I0™" STREET

va
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LEONARO P. CANTY

Steady Sales in All Lines, Especially
Portables, Feature the Mid-West Trade

Retailers Looklng Forward to Fall and Winter Busincss—Stability of Trade Indicated by Steady
Progress in Sales—Movement of Record Stocks Continues Unabated—Month’s News

CHicaco, Trr, July 8.~—Mid-Summer finds the
Middle West talking machine trade as a whole
in a more satisfied aud optimistic state of mind
than has been the case for many months.
While the dealer’s stocks are not moving from
his shelves at a record-breaking rate, sales in
all lines are progressing steadily, and the re-
tail merchant is looking forward confidently to
the Fall and Winter,

Partable plionographs cosntiuue to maintain
lcadership in the sales column, and the present
season is one in which history is being inade by
the manufacturers and distributars of that par-
ticular product. Never before has such an ar-
ray of fine portables been on the market, and
the dealer has been quick to realize the sales
possibilitics of the smaller machines. Almost
without exception retail merchants have given
major prominence to portables in their Summer
window displays, and the result has been a very
l:u'ge number of easily closed sales and the added

ge of the s ion being drawn
to other merchandise. The sale of a portable
phonograph results in most cases in the cus-
tomer’s purghasing from six to twelve records,
and often serves as a lead to the sale of an
upright plionograph, a console or combination
instrument.

A large number of dealers report an increase
in the number of gecords sold during the month
of Junc and the first ten days of July, due
in a measure, perhaps, to the cnormous num-
ber of portable sales, and because of the in-
creased use of the talking-machine for danc-
ing and entertainment during the Summer
months,

Talking machine and radio manufacturers,
whose salesmen are engaged in making a pre-
liminary survey of the trade with the view of
forceasting Fall and Winter business possibili-
ties, report an attitude of optimism and con-
fidence on the part of the dealers in almost
every section of the country. The retailer is
scanning his stock, giving time and attention to
the advance aniouncements of the manufac-
turer, and within the next twenty days it is ex-
pected that Fall buying will begin in carnest.

With the initial announcements of radio

manufacturers of their new lines, their improved
sales and distribution policies, the dealer has

taken a new interest in radio merchandising,”

and the prevailing opinion in the minds of mem
bers of the trade indicates that the approach-
ing season will mark a high degree of stabi-
lization in the radio industry. Manufacturers
liave outlined the distribution policies with the
idea of giving the dealer maximum co-operation,
directly, or through jobbers located at strategic
points, and the talking machine dealer bids fair
to be even a greater factor in the sales of radio
products than in past seasons.
Visited South in Interest of Carryola

Donald T. Allen, vice-president of the Carry
ola Co. of America, Milwaukee, Wis, manu-
facturer of Carryola portable phonographs, re
turned about the first of July from an extensive
business trip through the South and Southwest
During the course of his journey he visited
Dallas, New Orleans, Atlanta, and other lead.
ing business centers.

Phonograph Manufacturers’ Ass'n to Meet

The regular monthly meeting of the Phono-
graph Manufacturers’ National Association will
be held on next Tuesday, July 21, in the Furni-
ture Club, American Fumiture Mart, 666 Lake
Shore drive, this city, according to an announce-
inent made a few days ago by Henry A. Otis,
secretary of the organizatiou, The mieeting
will be opened, as usual, with a dinner at six
o'clock and the business session will immedi-
ately follow.

The July meeting will be confined to a gen-
cral discussion by the members of the work of
the Association, and considerable stress will be
laid upon tlie co-operative advertising campaign
which is to be planned. Tle first step in this
campaign is being taken this month, and the
initial a of the A lation, its
aims and plan of action, appear on another
page of this publication.

The question of standardization of sizes and
materials for economy in manufacture will also
be given full consideration, and it is hoped that
a plan may be evolved whercby the panel and
veneer manufacturers will be enabled to carry
sufficient stocks, thereby giving members of the

Association the advantige of sceuring their ma-
terials from stock ready to ship. The establish
ing of a credit department to protect Associa-
tion inembers from umscrupulous buyers will
also be given serious thought.

Mr. Otis lias invited all phonograph, motor,
tone arm, cabinet and rccord manufacturers,
whether they are members or not, to attend the
July meeting, or if they wish any information
regarding the work of the Association, to ad-
dress lim at 00 Diversey parkway, Chicago,
i}

Stewart-Warner Radio Excites Interest

The entrance of the Stewart-Warner Speed-
ometer Corp.,, of this city, into the field of radio
manufacture has becn the cause of considerable
comment in the trade, and in many quarters it
is viewed as an indication of the rapid progress
of the industry itself. The firm has made elab-
orate plams for the manufacture of a complete
radio cnsemble, and officials of the organiza-
tion have declared that Stewart-Warner will
soon be one of the leading radio manufacturers

The firm has been known for over twenty
years as one of the world’s leading manufac-
turers in the automotive field, and it Ts estimated
that well over ten million automobiles in all
parts of the world are equipped with Stewart-
Warner accessories. The two most familiar
products are the Stewart-Warner speedometer
and the Stewart-Warner vacuum tank.

The first anuouncement of Stewart-Warner's
entry into the field provoked an unusual amount
of interest, both in the trade and among the
consuiner public. The nfanufacturers have an-
nounced that an ususually fine group of radio
instruments will be manufactured. and that fur-
thermore a unique method of distribution will
be carried into operation which is expected to
solve many of the radio dealer’s problems.

New Zenith Broadeasting Station

"Better broadcasting begins with better stu-
dios and that means environment and atmos-
phere. We propose to prove the point,” holds
E. F. McDonald, president of the National As-
sociation of Broadcasters. \VJAZ, the new
Zenith broadcasting station, described on an-
other page im this issue, has abandoned com-
pletely the heavy dull drapes found in many
studios and through the work of highly-rated
acoustic and elcctrical authorities all obstacles
of echo and sound rebound have been overcome
without the use of drapes. Local color and
atmosphere, the remaining nceessities, have at

{Continiced on page 116)

Scotford Tonearm and Superior Reproducer
Manufaciured under paienis of Louis K. Scoiford, Plays all makes of records.
Famous for 1one—wilhout the usual metsllic sharpncss and wilhout 1he scruich.
Standsrd lenpth 8% inches center of baso to nvedlopoini—can ba made Lo order
longer or shorier. Boso openind 2 inches diemeler.

Fine quality Nickel and Gold Platc finishes

Supplied 1o e of hish-Arudo phy
cabinels in the Unjled Stotes and oll foreidn countries
Samples sent anywhere for erial

BARNHART BROTHERS & SPINDLER SYRRRSESALTE MONROE & THROOP STS., CHICAGO

The Superior Spring Balanced Lid Support
oA louch of one finder lifts or eloses tho id which stops, balanced, of any point
desired. Doesnol worplid. Noisslossinoperation. The simplest sprind balance
made—and easiest 1o insiall, Can be mode 10 A1 sny Iype and weipht of lid.
Ilrm:htd complelo with escuicheun plaiw ond all necessary scrass,

Low quantity Prices quated on application
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the. same time been effectively accomplished.

The Zenith Radio Corp. frst stepped aside
from the theory that solid drapes and walls are
neecessary, when, at the Edgewater Beach Hotcl,
Chicago, it installed the Crystal Studio, where-
by, through heavy plate-glass partitioned to
prevent sound vibration penetrating through
the niicrophone, an audience was seated which
produced the desired cffect upon the artist.
When selling this station, the call Jetters WJAZ
were retained and are being used upon the
Zenith portable broadeastiug station, now tour
ing Miehigan. The portable station will make
a six wecks' tour to the Pacific Coast, after
whicl the new Strauss Building studio will be
officially opened and WJAZ will be back again
on the air.

The Zenith studio will be operated by remote
control froni its new power station now being
ereeted thirty miles outside of Chicago where
all of the interference so comunon to city-lo-
cated stations will be catirely eliminated,
WJAZ will be open to the public during all of
its performances,

L. B. Casagrande Visits the East

L. B. Casagrande, of the Caswell Mfg. Co,
Milwaukee, Wis., maker of Caswell Gypsy and
Aristoerat portable phonographs, spent the last
week of June on a business trip through the
Eastern States. He visited several of the leading
trade centers, among them being New York,
Philadelphia, Buffalo and Cleveland,

Paul J. MeGee With MacMillan

Paul J. McGee, of the engineering staff of the
Zenith Radio Corp., Chicago, sailed with Com-
mander Donald B. MaeMillan from Boston on
June 17, on the second Arctic expedition, in
the position of second radio operator. Mac-
Millan, in choosing his radio s, sought
to find in them ecertain qualities,~first, person-
ality; second, physique; and third, experience.
Mr. McGee was found to possess the desired
requirements, and consequently will assist John
L. Reinhartz, short-wave expert, wbo was ap-
pointed in January as first operator. Mr. Me
Gee has had considerable experience in the field
of radio operation, having served in the United
States Merchant Marine, is a member of the
naval reserve force, and has operated several
broadcasting stations.

Axel Nordlund Returning From Europe

Axel Nordlund,.president of the Exeel Pho-
nograph Co., 400 West Eric street, Chicago,
will land in New York City on July 16 after a

trip of three months' duration in Sweden, the
land of his birth. Mr. and Mrs. Nordlund
reached Stockliolm on May 7, and the interven-
ing time has been spent in visiting the seenes
of his boyhood and renewing old aequaintances
after an absence of ten years.
New Model Super-Unidyne Receiver

The United Manufacturing & Distributing
Co., 9705 Cottage Grove avenue, annonnced a
few days ago a new nodel of the Super-Unij-
dyne radio receiving pancl suitable for installa-
tion in phonographs. The new United product
is a five-tube, tuned radio frequeney set, scven-
teen inclies wide by seven iuches high and is
designed especially for upright phonographs
and highboy mnodels. The new Super-Unidyne
will be ready for tlie trade on July 18, produe-
tion having been started several weeks ago.
The United Manufacturing & Distributing Co.
will continue to furnish the old style phono-
graph panels as in past YeArs.

Gulbransen Used in Broadeasting

Anotber radio station, WGN, in this city, one
of the best-known stations in the Middle West,
has accepted tlhie Gulbransen registering piano
as an instrument capable of duplicating hand-
playing. This station invited Miss Ruth Pitts,
radio artist of Station KHJ and employed by
the Martin Music Co., of Los Angeles, accom-
panied by john Martin on a Gulbransen regis-
tering piano, to broadcast from its studio. This
was done in spite of the fact that WGN, like
Station KHYJ, is a elass B station in which
“player-pianos” are not permitted as broadcast-
ing instruments. KHJ decided long ago that
the Gulbransen registering piano docs not enter
into this category, and uses it regularly in
broadeasting, and now WGN has followed the
same eourse. Miss Pitts sang several selections
whieb were enthusiastieally received, accomnpa
nied by Mr. Martin on the Gulbransen register
ing piano.

Brunswick-Radiola Travels With Shriners

The Wade-Twichell Co., Brunswick dealer at
311 Soutl Wabash avenue, was responsible for
the installation of a Brunswick Radiola as th
official radio and phonograph instrument used
by the Medinah Temple, the loeal Masonic
lodge, on its pilgrimage to the National Shri-
ners’ Convention at Los Angeles. While en
route to the Coast, the audience enjoyed distant
broadeasting to advantage at practically every
point while the train was stopped The log
showed that Eastern and Western stations were

Repair

present-day motors,

and motors.
Ov0s+08a TED UnDER THE
Laws o iiots

Tulbing
ONeAD Sammis G
Armias G

22
Dronches: 2057 Grotlot Ave., Detrolt, Mich,

For All and Every Motor
That Was Ever Manufactured

We can supply any part. The largest and most
complete assortment of repair parts—in the
United States—on hand, for old, obsolete and
! your order cannot be
filled from stock, we will make jt up special.

Special prices on main springs, governor
springs, micas, repair parts, motors, tone arms,
steel needles, etc., in quantity lots.

Expert repairing on all makes of phonogiaphs

7-229 W. WASHINGTON ST., CHICAGO, ILL.
1

TRADE Mamn

“CONSOLA*

121 Nicollet Ave., Minnoapolls, Minn,

LAKESIDE TYPE M SPEAKER

Furnished complete, or units and
horn separate. Write for prices.

LAKESIDE FRICTION SLIDE

For radio and phonograph cabinets,
prevents accidental dropping of
covers. Write for samples and piices.

Lakeside Supply Co.
73 West Van Buren St. Chicago, 111

picked np from Lake Louise, Banff and Moose
Jaw, Canada, and wlien the train was en route
practically all of the entertainment was derived

Brunswick Radiola on the Shriner's Special
ifrom the phonograph side of the Biuaswick Ra-
diola,
Broadcaster Products at Furniture Mart

The Broadcaster Corp, of this eity, is
maintaining a display which beckons many vis-
iting furniture dealers at the Furniture Market
now in progress at the American Furniture
Mart. Among the Broadeaster products on
display are the R P 2, R P 3, the Broadcaster
Highboy combination model, with built-in loud
speaker, radio cabincts and a numnber of con-
soles and uprights. "Several of the models cone
tain the FADA five-tube neutrodyne radio
panel. Two new produets are shown for the
first time, namely, artistically designed musie
roll cabinets, finished in cither walnut or ma-
hogany. S. L. Zax, secretary of the firm, is in
charge of the display, and in an interview with
The World represeutative stated that upright
models were scemingly growing in popular favor
among the furniture dealers as the demand for
them was becoming more pronounced.

French Ray-O-Vae Radio Battery Publicity

Evidence of the policy of giving continuous
and thorough eo-operation to the dealer will be
shown during the latter part of this month,
when, on July 25 the Saturday Evening Post
will earry a double-page spread in several eolors
advertising French Ray-O-Vae radio batteries,
manufactured by the French Battery & Car-
bon Co., Madison, Wis. The copy is eleverly
designed with the idea of exciting consumer
desire and directing the reader to the dealer
who handles the Ray-O-Vac line. =

The attention of the reader s drawn first to
the French Ray-O-Lite eabinet, which is in-
(Continued on page 118)
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Jewel Tone Attachment
for the Victor

Showing Jewel Vistor Astachment i position
for playing Edison and Patbé Records
Quickly and easily attached to the gooseneck in
place of the regular Victor soundbox.

The Jewel Tone
Mute

A Jewel invention built in
the reproducer, that controls
the volume of sound at its
source and functions in such
a way that the length of
the vibrations are minutely
regulated and the tone re-
duced without interference with clear articula-
tion. Operated by means of a thumb screw in-
stantly adjustable and practically fool proof.

SPECIFICATIONS NO. 1.

Base made reversible
avoid glued joints in motor
Made in 8%4%, 94"
and 10%4" lengths in either
nickel or gold with “MICA”
or “"NOM-Y-KA" dia-
phragms. Plays all records.

SPECIFICATIONS NO, 2.
Write For Our New Quantity Prices

Jewel Tone Needle Equip-
ment for the New Edison

A L]
Showlig Jewel Needle Equipment In positica for playing
tor and all_lateral cut R!corcr! on the New
Edison Phanograph

A perfectly balanced reproducer which can be
inserted in a few moments in place of the regu-
lar Edison reproducer.

The Jewel Tone Auto-

matic Sto

[ T ——

Strong and substantial in construction. Easily
installed. No parts to attach that damage or
deface the tone arm. The simplest, most effi-
cient, most positive stop ever devised.

THE JEWEL PHONOPARTS CO.

150-160 Whiting St., Chicago, IIl.
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stalled in the dealer's store for display purposcs,
Testers are a part of the cabinet equipment, and
the prospeetive custowmer is given to understand
that the instrument is provided for his protec-
tion, in order that he may make certain that
the battery is fresh and full-powered and that
he is receiving a full measure of strength be
fore he makes the purchase.

The full line of French Ray-O-Vac radio bat
teries is reproduced in color, showing eleven
different sizes and shapes. A coupon appears in
the lower right-hand corner of one page, by
means of which the reader may secure a book-
let publishcd by the firm under 1he title, "Radio
Trouble Finder and Broadcasting Station Di-
rectory.”

W. P. Roche Made a Director

An unusual amount of interest in the music
trade was attraeted by the recent announce-
ment of Lyon & Healy, Chicago, to the cffect

Walter P. Roche
that Walter P. Roche, manager of the retail
division of that firm, had been elected to the
board of directors at the June mecting, held on
June 9.

Mr. Roche entered the employ of Lyon &
Healy nearly twenty ycars ago, serving as er-
rand boy. Within a short time he was pro-
moted to the stock department, during the pe-
riod when C. E. Goodwin was in charge of both
the wholesale and retail phonograph depart-
ments. He soon advanced to the position of

inside wlolesale salcsman, serving under L. C.
Wiswell, then manager of the wholesale depart-
ment.  After a transfer to the ontside sales
force, eovering the eity of Chicage, and later,
\Viscousin, northern Illinois, and other parts of
the Central West, he beecame Mr. Wiswell's
assistant. On November 1, 1923, Mr. Wiswell
resigned, Mr. Roclie became manager of the
wholesale departnient, and also acted in an ad-
visory gapacity in matters concerning the retail
division,

Ou July 1, 1924, he was again advanced, this
time to the position of manager of the retail
department, the position which he holds to-day.
The story of his progress with Lyon & Healy
reads like a fast action novel, and the new
honor conferrcd upon him is but a well-deserved
tribute to his ability, and the untiring cffort
which he has put forth throughout his associa-
tiou with the Lyon & Healy organization.

Smetana Odeon Records Score at Festival

A clever and timely merchandising idea was
recently brought into play in Chicago by the
General Phonograph Corp., of New York, in
collaboration with the General Phomnograph
Corp. of Illinois, and the Consolidaled Talking
Machine Co, of Chicago. From Jume 25 10
the 28th there was lield in Chicago what was
known as the American Sokol Gywnastic Fes-
tival, the largest gathering of people of Bohe
mian nationality ever held. The athletic events
were leld in the Graut Park stadium, and the
week was marked by important mectings of
Boliemians throughout the city.

Bohemians are lovers of music, especially
that of their native land and in their own
tongue, and their favorite composer is Bedrich
Smetana, who is known as the national Bohe-
mian composer, On the first day of the festival
his opera, “The Bartercd Bride,” was staged in
the convention hall, and the spacious audito-
rium was packed to the doors.

As a tie-up with this event, and with the fes-
tival 1 general, the General Phonograph Corp.
introduced in a most aggressive fashion an
Odeon record album set, containing four of
Smetana’s most famous compositions, in the
form of instrumental music by the Odecon Sym-
phony Orchicstra. On the flyleaf of the album
was a full description of the music printed in
the Bohcmian language, Large space adver-
tisements appeared each day in the Bohemian
newspapers, listing the dealers’ shops at which
the album could be procured. So great was the
demand before the festival was over that many
dcalers were completely sold out, and were hur-
riedly placing repeat orders. The Bohemian

version of the popular hit, "O Katharna,” re
eently made in the Okeh laboratory of the Con
solidated Talking Machine Co., Chieago, by V.
Albrecht, also scored a hit with the Bohemian
people
A. Thallmeyer, of New York City, manager
of the forcign record department of the Gen-
cral Phonograph Corp., spent several days in
Chicago during the festival, and worked in
close co-operation with S. A. Ribolla, manager
of the General Phouograph Corp., of Illinois,
and E. A, Fearn, president of tlie Consolidated
Talking Machine Ceo., in making the unique
nterchandising scheme a deeided suceess.
An Attractive Convention Exhibit
The accompanying illustration will give soine
idea of the attractive appearance of the exhibit

Consolidated Display of Swanson Portables
sponsored by the Consolidated Talking Ma-
chine Co. at the Chicago Conventions. This
display was onc of the most popular at the
Drake, and E. A. Fearn, head of the company,
proved himself a host par excellence. Swaunson
portables were attractively displayed in the cen-
ter of the exhibit, while other popular products
distributed by this well-known organization
were presented in cffective settings.

Vitanola Display Attracts Much Attention

One of the most attractive displays at the
Furniture Market now in progress at the Amer-
ican Furniture Mart, in this city, is that of the
Vitanola Talking Machine Co., and it has
claimed its share of visiting buyers. Those in
charge have expresscd themselves as cntirely
satisfied with the success of the exhibit and
with the scntiments expressed by dealers as to
the prospect of good Fall and Winter business

A number of popular-priced upright and con-
sole talking machines are on display, and the
instrument which draws an uwnsual amount of
attention is the Hi-Boy, a2 eombination phono-
graph and writing desk, which is adapted for
the installation of a radio recciving set. Two

(Continued on page 120)

M Phonographs

Radio-Phonograph Combinations

The illustration shows one of many late models of our line, which has been re-de-
signed, right up to the minute, with especial reference to the Radio-Phonograph
Combination, destined to be the standard household unit. Characterized by

Beauty of Design, Finish and Tonal Quality

These instruments are produced in all the popular finishes and styles, including
Uprights, Consoles and Wall Cabinets, and our facilities enable us to make prompt
deliveries and most attractive trade prices.

quest,

EXCEL PHONOGRAPH MANUFACTURING COMPANY

402-414 West Erie Street - -

Catalog and price list mailed on rve-

Chicago, lllinois
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IHCULIAR—YFox-trot.
DIRTY RAG—Fox-trot,

Itrownleo’s Orch, of New Orlcann
.Brownlee's Orch. of New Orlenns
OIl THAT SWEET IN SUITE 16—Fox-tret—SInging Cherus,
Vick Myers Atinntn delody Aetlsts
SWEET M.AN BLYES—Fox-trot,
¥ick Mycrs Atlnuts Melods Astlats
oA {n L ORIDA—Vox-trot.

Tho BMelouy Shelks

H —
o STKPPIN' IN 80CIETY— Fox-trot. -Tho Meledy Shelks
MEMPHIS BOUND-—Fox-trot,
I':JI’"‘ 1058 $t. Authony llotel @reh,
Heth RIVERBOAT smm‘ru, trot,
! e 8t Anthony IToted Oreh,
TIHE WONLD 1 sncu A KSOMF PLACE (Slnco
oot Voen)—Wlts,
do392 Louls Forbstelu's ltoynl ﬂ)ncnpn(nrl
101n SGME DAY WKLL MEET AGAIN—Fox-trol—Voeal
150 Choruy by Rex Newmnn,
Louls Forbetcln's Rosnl Syntnpnlnr.
PAL OF }IY CRADLE DAVS_Teuor, Aceomp, by Ju
::SIN Ring’s flulntetto nud Celeste. Bruce wnnnu
230 AWAY FROM YOU—Tenar, Accamp. by Justin Bing
Quintelte und Celeste. ruce Wallnce
YRARNING (Just for \ou)—llnrll-u with Tnre-Patch
409 . ltlehard 1. Glbert
10 In FORK 1 IAD (And
o ave S mm You're
Toro-Pateh Accomp.. ) Richara 1. Gibert
WE'RE GONNA IAVE WEATIKR (Whether Ur Fty=
Tenor-Bantoue Accomp. by Mo Dow-we
10307 Nupplness 3oy "tnilly Jonen-Erncat llnn)
10 In, CIIRISTOXO (Tlought the World Wa
3¢ Ltoundo)—Tenor-Bnrltono Duot; Accomp. by tho Dows
L Wowa—nppiness Roys, . ......(Billy dones-Ernest Harc)

The People in Your Town Know
These Artists
OKEH KEEPS AHEAD
Okeh keeps ahead with the kind of

music American music lovers de-
mand.

If w’s dancing, Okeh’s dance records
are right. If it's vocals or instru-
mentals, popular songs, sacred or old
time tunes, Okeh has recorded them
with a truthfulness of tone quality
unsurpassed.

Every Dealer selling records should
include Okeh—just because other
dealers say Okeh is a profitable line.
Write today for our Dealer Proposi-
tion.

Sacred and Old Tlme Tunes

VK IN TUE ARIS OF JESUS—SIuging with Organ
10300 {s" Iy 4

Accomp. ... kln- F.mllx
MILK AVI) HON K dol|

10 In, Siuglng with Gulln' and Mandolln
LT Sy ¥ 1, o s ) o Jonkine Family
SOBODA'S 1T SINKRS—Slncing with Gullnr Accomp.
16389 Ohan, Nabell
10 In, TIE BIFRIFF SALE—SInglng with Gultar Accomp.,
e Chan. Nnbell

LOYD OOLLINS IN SAND €AVE—Singlng with Gultar
003 [F \' OB, . se e e ni Blind "Andy
W in, ]'rmz couh‘ru\ ouvncu YARD—Rincing wl(h Gulta
T38 L ARCOMIP. el iiei it e Blind ",\ml;

- SIPPIF WALLACE
210 BLUE FEELIN: BLUES—Vlolla Solo, Plnne Accmp, by
Clnrence 1. e .. Colemnn
STEFRL STR”\G IILUES— ovelty. lrumen(ul Trle
1 WOKE UP COLD IN A\D—l‘n‘ trnl enl Chorus
a? by Flovd l!l\mphtll . ath's Jorz-0-Mnnloes
MY DADDY ROCKS [ Vl!l Onc smm, Roll)—Fox-
trot, Vocal Chorus by Floyd Campbell,
I hns. Crenth’s Jnzx-O-Manincs
DE D,\—C-mlnnlln 8elo, Plano Accemp. hy
nrellce Willlani; Vlrglnln Lli(nn
Ol R 0

ap MY GRAVT,
Lt € CAN'T MAVE NONE OF MY cuors—c-n
730 trnlte Sele, Accomp. by Plane nnd Mandelis,

SARA MARTIN

Chas,

=

Virglnin Liston
MYDRANT LOVE (Turn It On, Shut It OM)—Centralta-
by Clnrenee Willlnms,

utterbeans and Susie
nno\\ N sxlv GAL—Contrnlto. nmllnne Duet, Plano A¢-

omp, by Clnrenco Wlilllams utterbenns and Susle

O Records

Daritone Duet, Plano Accomp.

2957 Gratiot Avenue, Detroit, Mich.

Consolidated Talking Machine Co.

227-229 W. Washington St., Chicago, IIl.

Branches:

1121 Nicollet Avenuc, Minneapolis, Minn.
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THE ALTO
Automatic Stop

For Fhonographs.

Nothing needs to be
acrewed unto the

mp: In con-
struction. It fits under
s tu tabte, Our
eustomars say It s the

most accuraté stop they
found yat in splle of its
low cost,

ALTO MFG CO..'“’ 81, weltram Siren)

Canadlen Distribator Universsl Supply Co.. Teronlo, Oni,

new Vitanola products arc displayed, for the
first time, for the bencfit of visiting dealers in
the form of radio tables. These arc finislled in
mahogany, with gold scratching on thc front
panels and contain an cnclosed horm and bat-
tery compartments. Jeffrey B. Schiff, Vitanola
representative in New England, New York, and
Pennsylvania, is in active charge of the display
during the Furniture Market. M. C. Schiff,
president, and Robert 1lling, salcs managcer, are
also on haud to greet visitors.

Gets Reciprocal License From U. S. Navy

The Neutrowound Radiec Manunfacturing Co.,
1721 Prairie avenue, a division of the Advance
Automobile Accessories Corp,, this city, was re-
cently granted a reciprocal license by the
United States Navy Department. By the terms
of this liccnse, the firm is authorized to man-
ufacture radio receiving scts under the so-called
"German” patents, which arc owned by thc
Government of the United States.

McDonald Entertaincd Conventioners

Among the unusual entertainments provided
for thosc who attended the Music Industeics
Convention in Chicago the week of June 8 was
an cvening's entertainment sponsorcd by E. F.
McDonald, Jr., president of the Zenith Radio
Corp., to twenty-two leading mcmbers of the
music industry. Mr. McDonald, as host at the

——

Chicago Yacht Club, provided an excellent din-
ner, at the conclusfon of which the entire party
boarded his 138-foot yacht, the "Zcnith." A
cruise was immediatcly started along the shore
of Lake Michigan and circling back at a late
hour, thc out-of-town members of the party
were given probably the first vicw they lad
cver had of the nnusual illumination of Chi-
cago's buildings as vicwed from a distant point
on the water.

Refreshments were scrved aboard the vesscl
and entertainment was provided with the latest
type of Zenith Super radio recciving sct, are
ranged so that concealed loud spcakers could
be turned on in various parts of the yacht.

Among those present wer Colonc! F. B.
‘I. Hollenberg and son, Little Rock, Ark.; Wm
J. Keeley, New York; AL V. DcForcest and son,
Sharon, Pa.; Charles Jacob, New Yorl

Miller, Philadclphia, Pa.; Tom Ple
cago, Ill.; Paul B. Klugh, New York; C. A.
Grinncll, Detroit, Mich.; Earl Poling, Akron,

O.; Howard J. Shartlc, Cleveland, O.; Lloyd L
Spencer, New York; Lydia M. Green, New
York; I. T. Pearce, lron Mountain, Mich.; H.
B. Hopkins, Aurora, IIL; Morris R. Lamb,
Syracuse, N. Y.; Jas. P. Laccy, Pcoria, 1IL;
Fred P. Watson, Mt. Vernon, 111.; Thos. F. F.
Pegnum, Syracuse, N. Y.
Odon Jester With Stewart-Warner

Odon Jester, formerly Dectroit representative
of the Columbia Phonograph Co. was recently
appointed manager of the Stewart-Warner scry-
ice burcau In that city, according to an an-
nouncement made by the radie division of the
Stewart-Warner Specdomcter Corp., of Chicago.
Autoformer All Frequency Amplifier Shown

A ncw radio product was recently introduced
to the trade by thc Thordarson Elcctric Mig.
Co, 500 West Huron street, Chicago, in the
form of the Autoformer All Frequency Ampli-
fier, by mcans of which the low notes of an
organ, bass viol, tuba, and othcr instruments
below 100 cycles are said to be amplified as
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THE PERFECT REPRODUCER

Tone loud and plessing
Hondsome malerial and design

Bleck—22.50, Shell—25.00
American Electric Compnny
Stalo and 641h Sie. HICAGO

perfectly as high notes. It is similar in_ prin-
ciple to thc line amplificrs now in use in the
more rceently installed high-powered broad-
casting stations. The mauufacturer has issued

bulletin describing the ncw Autoformer Am
plificr, its applications and advantages.
Full Line of Excel Phonographs on Display

The full line of talking machines manufac
tured by the Excel Phonograph Co., 400 West
Eric strect, this city, is ou display in Suitc
1413, Awcrican Furniture Mart, during the
Furniture Market held Junce 22 to July 1B. The
display, which is drawing a large number of
ing buycrs, contains console models numi-
ber 7, 17, 10, 11, and 21. Modcls which are
bringing forth exccptionally favorable com-
ment are the wall combination cabiacts number
60 and 70. All modcls being shown arc adapted
for thc installation of radio receiving sets
The display is under the supervision of J. N.
Stewart, of the sales staff, and I. A. Lund, sales
manager of the Excel organization. On the
sccond floor of the exposition building the firm
is sponsoring a display of its Nordlund grand
pianos.

Attractive Line of Radio Cabinets

A remarkable display of radio cabinets, madc
by the Lee Lund Cabinet Shops, is on exhibi
tion for the first time during the Furniturc
Market now being held at the American Furai-
turc Mart, Chicago. The finn has been formed
y I. A. Lund and Leo Fink, its products will
be known as the Lec Lund line, and a perma-
ncnt display will be maintained in Suite 1413,

(Coutinucd on poge 122)

To Radio and Phonograph Manufacturers

The Leadership of Blood Products Has Never Been Challenged

and the original

and

formance.

EVERY TIME you
merchandise, your
faster ''turn-over”

.

BLOOD tapered metal SPEAKERTUBES

BLOOD MASTERTONE SPEAKER-UNITS for Radio, all have
maintained their prestige by originality and satisfactory per-

Standard No. 5 Speakertube

install a BLOOD PRODUCT on your
profit rapidly materializes through a

which had been created
lessened the sales resistance FOR YOUR DEALER—who
is strikingly responsive and confident in BLOOD Equipment.

During the month of June, several of the largest cabinet
producers in this country, adopted the BLOOD products.
The practical manufacturer prefers dealing with one con-
cern that can supply the proven equipment that will aid
him to meet every emergency most economically.

BLOOD TONE ARM CO. - - .

BLOOD RADIO TONE ARMS for Phonographs

by having

today’s trade.

Central West Distributor, Blood Tone Arm Company, 222 W. Madison St.,

Today, in our own complete manufacturing plant, located I
in Bay City, Michigan, we do all of our own work, stamping,
machining, plating, etc., under one roof.
get better products than ever before—at the same time
benefiting in price through our tremendous production.

We are maintaining our ADVISORY SERVICE to aid
you to make your output more merchantable, so that
you can more readily meet the commercial demands of

Radio Tone Arm

This means, you

Bay City, Mich.

o)

Chicago

=y
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made in
Bright

Colors

Bright Red
Bright Blue
Bright Green
Maroon
Dark Blue
Dark Green

Sensation P
the season

PORTABLE the lightest weight portable with

the power and tone quality of a cabinet machine.

Case 1s bright red, bright blue, bright green, maroon, dark blue,
dark green, tan and black of handsome leatherette.

Thicklv padded top and bottom gives rich appearance z and prevents
scratching table tops—there are no metal projections.

Distributors of the NEW SWANSON ° k
PORTABLE ?lc yoyr
ATLANTA................ Jomes K. Polk, Inc.. 18] Whitchall St. colo
CHICAGO: Lyon & Healy, Wabash Ave. ond Jackson Bivd, ) ¢
Keney Tnl}lr’}gltluchl‘r}e Co. 1(4: N. l\vg;blu;g /\\’Jew N

Sheidls T o - and order a sam ple
CINCINNATI. .. ... . .Columbia Distributers, Ine., 224 W, 4th St.
CLEVELAND . . .. .....Record Salea Co., 1965 E. 66th St. ‘st $ lnfnl'
DETROIT. . . .Consolidated Talking Machine Co., 2957 Gratiot Ave. west
KANSAS CITY. - ! Lk hie.bll Artophone Corp., 804 Grond Ave. $27 50
VIINNEAPOLIS. Consolidated Talking Machine Co., 112] Nicollet Ave
NEW ORLEANS. . . .. .Junius Hart Piano House, 123 Carondelet St.

Columbia Distributors, Inc., 517 Canal St.

NEW YORK CITY...... General Phonograph Corp., |5 W. 18th St. Co ns 0 li d ate d

PORTLAND, ORE.. ... .... «.....L. D. Heater, 357 Ankeny St.

PUTNAM, CONN.. . .Frank R. Witmon Phonograph Supply Co. Tal ki ng‘ Machine CO
RICHMOND, VA....... .. Richmond Hardware Co.. 101 S. 14th St. . :
SAN FRANCISCO. ... .........L D.Heater Co., 420 Ninth Ave. 227-20 West Washington St.
ST.LOUIS. .. ......... Columbia Distributors, Inc., 1327 Pine St.

Wholesale Musical Supply Con 208 N. 17th St. CHICAGO
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at the American Furniture Mart in this city.
A full Jine of beautiful radio console cabinets
in period design are on exhibition, finished in
walnut and mahogany. Many are in two tones,
and all artistically decorated. Products which
drew considerable comment were the small ra-
dio tables with drop sides, finished in walnut,
and equipped with a built-in radio liorn and
sufficient space in the back for the instaltation
of batteries.
Brunswick Announces Interesting Sales Plan
The Brunswick-Balke-Collendcr Co. recently
mailed to its dealers a pamphlct in which was
outlined an interesting sales plan. The first
page of the broadside is devoted to a ehart
which shows the trend of phonograph sales
from 1922 to 1924, and the reader finds that
regularly each year sales begin to increase in
August and run to the peak in December. In
each of the years mentioned, the December
peak has been slightly higher, and the dealcr
is reminded that his individual success at that

time of year is dependent in large measure upon
his late Summer and carly Fall activities.

The sales plan mentioned above is one which
Brunswick-Balke-Collender Co. states has been
tested and found true year after year and that
by putting the plan to work right now, not
only will immediate business be booked, but
the groundwork will be laid for many sales
which will be closed during the next six
months.

The dealer is supplied with a sample of a
letter designed for mailing to prespects, out-
lining a Christmas Club plan, by means of
which a B ick Radiola or ph aph may
be purchased by a small weekly payment. Six
per cent interest will be paid to the customer
on all money deposited with the dealer from
July 15 to the date upon which delivery is
made. A deposit of fifty cents entitles the cus-
tomer to a membership in the Christmas Club
and the model of phonograph or Brunswick
Radiola may be selected at the outset or at any

—

=

C/fnnouncing

the Balkite Trickle Charger a¢ 410
and the new Balkite “B”at s 35

Balkite socket.

Trickle Charger

Chargesboth 4 and 6 volt
radio "A” batreries at
about .5 amperer. Usable
In3wave (1) Asa regular
charger with a low capaes
ity storage battery for scts
Bow using dry cells. (2)
With storuge battery sets
of few tubes. (3) As a
“trickle™” or continuous
charger for storage bat-
tery vets of s manv as 8
tubcs. Size 5X in. long,
25 in. wide, 5 in. high,
Operates from 110-120
AC 60cycle current.

Manufacturers are of-
fering switchee which
turn o Balkire “'B” and
tumoffthe charger when
YOU turn om your set.
This makes the current
supply for both circuits
automatic.

Price $10

W est of Rockies, $10.30

Stightly higher in Canado

/

f
Balkite
Battery Charger
Themost popular battery

er on the market. le
can be used while the ra-
dio set is in operation.
Charglng rate 2.5 sm-

FANSTEEL

Special model for 50

cs.
Price $19.50
Hest of Ro
Stighely higher

The Balkite Battery Charger is today
the most popular charger on the mar-
ket. It is the only charger commonly
used while the set is in operation.
Balkite “B" Il is also well known, It
replaces “B" batteries entirely and
supplies plate current from the light

with a Balkite Trickle Charger and a low
capacity storage battery of the type offered
by battery manufacturers this fall.

We also announce the new Balkite “B”
at $35. This new model will serve sets of
five tubes and less. It fits in your present
“B" battery compartment.

Noiseless—No bulbs— Permanent

All Balkite Radio Power Units are entirely
noiseless in operation, They have no mov-
ing parts, no bulbs, and nothing to adjust,
break or get out of order. Each is a perma-
nent piece of equipment with nothing to
replace. They require no other attention
thanthe infrequent addition of water. They
require no changes or additions to your set.

Manufactured by
FANSTEEL PRODUCTS COMPANY, Inc,
North Chicago, Illinois

Balkite =

Radio Power Units

c‘=g;

- D6, Patant
Nar 21,154

We now announce the Balkite Trickle
Charger at $10. This low-rate charger is
especially adapted to use with sets of rela-
tively low "A" current requirements—any
dry cell set and storage battery sets with few
tubes. Owners of drycell sets can now make
a very compact and economical installation

Balkite "B

Eliminates 8" batterfes.
Supplies plate current
frorathe lightsocket. Op.
erates with cither storage
battery or dry cell tubes.
Keeps “B* circuit always

later date which is convenient for customers.

Special window posters are supplied by the
Brunswick-Balke-Callender Co., together with
specimen advertisements, mats and electros, and
a small booklet, "Christmas Club 1925,” siinilar
in appearance to a bank deposit book. In the
booklet payments will be entercd as they are
made at the decaler’s store, and the customer
automatically has a reccipt aud rccord of his
payment. In 1924 the Christmas Club plan
proved highly successful when placed in oper-
ation by dcalers, one merchant selling a solid
carload of 116 phonographs solcly by this
ncthod.

"The Speakcrola” Makes Its Debut

The Blood Tone Arm Co., now installed in
its plant at Bay City, Mich., is announcing to
the trade the Speakerola, a cabinet type loud
speaker, furnished in four differcnt models at
attractive prices. Each Speakerola is construct-
cd of five-ply vencer, in mahogauy and walnut
finish, the large majority, however, being in
walnut. )

The new Blood products, in models B, C, D
and E, are constructed and finished with the
idea of furnishing to the trade not only a prod-
uct worthy of the firm name, but a piece of
furniture which will find its place in any home.
Of particular note is Speakerola E, which em-
bodies a new invention by means of which the
tone chambers may be manipulated through
two controls, ome a dial and the other a
“push and pull” knob. The listcning operator,
by mcans of this device, may procure exactly
the acoustic propcrties he prefers. If he is
listening to a speaker, he may adjust the Speak-
erola so that its tone has no color which will
mar the effcet. If an orchestra is on the air
le may manipulate the tone chambers so as to
bring out the tone colors of cach instrument,
from those of high pitch to the low notes of a
bass harn or ‘cello.

The Speakerola, in its various models, is on
display at the Furniture Market, now in prog-
ress at the American Furniture Mart, 666 Lake
Shore Drive, Chicago, and also at the Blood
display rooms, 222 West Madison strect, Chi-
cago, Il

Thermiodyne Scores at Convention Exhibit

The Thermiodyne Radio Corp., of New York
City, which sponsored a very fine display of its
radio receiving sets at the recent Music Trades
Convention at the Drake Hotel, Chicago, has

ficiency. Requires mo ar-

d its policy of placing even greater at-

water sbout once a vear.

Wl serve any sctof 5
tubes or less. Occupies
about same space ns 45
voltdry “B” battery. Op-
erates from 110-120 AC
60 cycle curreat.

Price $35

Stighsly higher in Canada

Balkite “B” 11

Same s the new Balkite
“B” hut will fit any set
including those of 10

s or more. Opcrates
from 110-120 AC 60 cy-
clecurrent. Specialmodel
for S0 eyeles.

Price §55

Stightly higher in Canodo

The Gould Unipower is
equipped with a special
Balkite Radio Power Unit

: BALKITE BATTERY CHARGER ¢ BALKITE TRICKLE CHARGER * BALKITE“B™ « BALKITE “BQ ’

—

tention than in the past upon the talking ma-
chine trade as a channel for distributing its
products. According to Harry D. Schoenwald,
manager of the Chicago Thermiodyne branch
office, Leo Potter, president of the firm, has
stated that prior to his attendance at the Music
Trades Convention he had no conception of
the size of such a conclave, and that it was his
estimate that at least 800 dealers and jobbers
had inspected the Thermiodyne exhibit. This
was most gratifying to him, especially in view
of the fact that Thermiodync consummated more
business during the one week of the conven-
tion than at all radio shows combined at which
the firm has maintained an exhibit. It is Mr.
Potter’s opinion that next year all prominent
radio s will b s of
the Music Industrics Chamber of Commerce,
with the consequent privilege of displaying their
merchandise at the convention in New York,
and he believes that no real manufacturer can
afford to stay out. He states that the conven-
tion definitely confirmed to him that the talk-
ing machine trade is the logical outlet for na-
tionally advertised reliable radio merchandise.
He was very strongly impressed with the high
type of music merchants who visited the dis-
play and is keenly in sympathy with their ideals
and principles of merchandising.

Magnavox Co. in Spacious New Quarters

The Chicago office of the Magnavox Co. was
removed several weeks ago to spacious new
quarters at 1315 S Michigan avenue. Under




15, 192§

Jury

THE TALKING MACHINE WORLD

123

FROM OUR CHICAGO HEADQUARTERS—(Continued from page 122)

No Surface Noise

37 S. Wabash Ave.

PREPARE FOR THE COMING SEASON

Fall buying will begin in earnest within al
few weeks and with its advent will come an |
phonograph needles.

increased demand for

8000 dealers will be found selling Needles Are
“TONOFONE" and giving their customers Packed in Colored
satisfaction with every sale. Satisfaction Display Cartons

brings the customers back to your store,
WILL YOU BE ONE OF THEM ?
TONOFONE plays 30 to 50 records with-

out changing.

THE TONOFONE CO.

Manufacturers

Jonofone

100 pkgs. to carton
Dealers profit 1009

Write us or your jobber for
proposition.

No Scratch

Chicago, Ill.

the new artangement announced about a month
ago, the Chicago and New York offices have
been consolidated and the Chicago office will
Liave charge of a very large territory extend-
ing from Denver to the Atlantic coast and from
Arizona to Florida, comprising well over two
thirds of the entire United Slates.

The new Magnavox policy of estahlishing ex-
clusive distributors in exclusive territories has
been found by Magnavox executives to prove
that there is no need for two offices, and that
even increased service could be given to the
dealers by eentralizing all resources in one large
office centrally located in the Middle West, the
very heart of the territory.

Under the new arrangement, Fred B. Trav-
ers, general sales manager, was transferred
from New York to the main office in Oakland,
California. John T. Pringle, New York office
manager, has also gone ta Oakland to assist
Mr. Travers.

The new Chicago office of Magnavox con-
tains 9,300 square feet of space and in it are
maintained the sales offices, attractive display
rooms, service department and an cmergency
stock. The location is also very advantageous
as it is but a five-minute trip from the loop.
Aceording to Leon Golder, district manager,
the new Magnavox 1925-1926 line will be ready
for announcement within a short time.

H. B. Walker With Mohawk Electrie Corp.

Gustave Frankel, president of the Mohawk
Electric Corp., manufacturer of the Mohawk
single dial five-tube radio recciver, announced
recently that Harry B. Wolper had joined the
Mohawk organization and will leave the gen-
eral offices in Chicago on the first leg of a trip
throughout the United States in the interests
of the extensive national merchandising program
to be launched by this corporation. He will
also take charge of the sales staff te be con-
nected with this plan. Mr. Walper is well
known in the phonograph trade, having been
engaged in merchandising phonographs en a
large scale for many years.

The "Erla” Superflex Portable Receiver

A portable receiver at a very modest cost has
been introduced by the Electrical Research
Laborataries, 2500 Cottage Grove avemue, Chi-
cage, in the form of a kit of parts. It is known
as the "Erla” Superflex five-tube loop cireuit
and employs five “199” tubes for dry eell opera-
tion. Particular attention has been taken to
adapt this kit to the needs of the radio novice
for matched parts are supplied which eliminate
the necessity of "balancing up,” or expert ad-
justment, after the assembly is completed
Flexible wire leads do away with the trouble-
some work of soldering, a full-size templet for
correct mounting of apparatus is furnished
which simplifies construction greatly, and the
inexperienced radio enthusiasts can assemble
the set in a few hours with anly a screw-driver
and a pair of pliers. A

Ease of control and sclectivity are claimed to
be the outstanding features, as there are only
two dials for tuning. Long range, fine tone
quality and case of operation’are expected by
Erla officials to make the new portable ex-
tremely popular. Plans for a earrying case are
alse supplied which provide for simple con-
struction and light weight.

New Mohawk Model Ready in August

Following the t from Louis
Frankel, secretary and treasurer of the Mahawk
Electric Corp., Chicago, to the effect that there
will be a substantial reduction in the price of
the new Mohawk single dial five-tube recciver
to be marketed next season, came word from
Gustave Frankel, president of the Mohawk or-
ganization, to the effect that the new model
will be ready some time the latter part of July
or early in Augnst.

Two District Sales Managers Announced

In preparation for its increased activities in
the radie business, the Electrical Research Lab-
oratories, of Chicago, has appointed two new
district sales managers. Harry G. Jacobs, who
will have eharge of the Southwest territory,
with headquarters in Dallas, Texas, has been
associated with the bicycle industry for twenty
years and was formerly owner and publisher
of scveral trade papers in that field

Robert C. Blume will have charge of sales in

the East Central district with headquarters at
Cleveland, Ohio. Mr. Blume has been a manu-
facturers’ agent for cight years, maintaining of-
fices in Chicago, specializing in electrical and
vadio products, and has built up a wide circle of
friends in the radio and clectrical fields.

Wm. Phillips Has United Line for East

The United Mfg. & Distributing Co., of this
city, announced on July I the appointment of
William Phillips, president of the Eurcka Radio
& Phono Parts Co, New York, N. Y. as
Eastern representative for United phonograph
notors and Unidyne radio receiving sets and
phonograph panels. Mr. Phillips is well known
in the Eastern trade and is ideally cquipped
with ability and expericnce to serve as repre-
sentative for the United interests in that sec-
tion of the country. Mr. Phillips will continue
to maintain his headquarters at 145 West Forty-
fifth street, New York City.

Attractive Stewart-Warner Pamphlet

The Stewart-Warner Speedometer Corp. re-
cently placed in the hands of its authorized
dealers an attractive four-page pamphlet, de-
signed for distributfon to the dealers’ mailing
and prospect lists. The folder embodies attrac-
tive color work and is amply filled with illus-
trations of the Stewart-Warner receiving set
and reproducer in use in the home, at dancing

(Continied on poge 124)

MODEL A RADIO CABINET
Walout or Mehogany

Priced Very Low to Feature For a Summer Sale

The Broadcaster Corporation
2414.2420 W, Cullerton St.

BROADCASTER CORPORATION ANNOUNCES A
SPECIAL

Chicago, Iil.
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parties and as a source of entertainment for
the entire family. A reproduction of the Stew-
art-Warner radio, model 305, with the Stewart-
Warner reproducer and Stewart-Warner radio
tubes is shown on the second Page, together
with & description of the radio ensemble.

A space is allowed at the bottom of the
last page for the imprint of the dealer who is
authorized to sell and scrvice Stewart-Warner
radio products in his particular locality. The
pamphlct is one of the first specimens of the
extensive number of dealer helps which the
firm plans to place in the hands of its dealers.

Splendid Display of Radio Master Corp.

The Radio Master Corporation, of Bay City,
Mich., is one of the radio manufacturers who are
sponsoring a display of their products at the
Furniture Market, American Furniture Mart,
666 Lake Shore Drive, Chicago. Console
models, and tables, both adapted for radio, draw
attraction to the exhiblt, and cspecially strik-
ing are the highboy combination models, radio
adaptable, and finished in walnnt. Two-tonc
consoles in walnut, a period design console modc!
finished in Burl walnut, trimmed with roscwood
and with ornamented panels, and the Radio
Master five-tube tuncd radio frequency receiv-
ing sct complete the attractive display. H
Gransey, of Bay City, sales manager, and F.
A. Siemon, Chicago representative, are in active
charge of the exhibit.

New Mohawk Models Out Soon

The Mohawk Electric Corp., of this city, man-
ufacturer of the Mohawk single dial five-tube
receiver, announced recently that the Bright
Star Battery Co., Hoboken, N. J., would supply
all dry B battcries to be used in the new Mo-
hawk models which will be announced shortly.
It was also stated by the company that Vesta
storage batterics, made by the Vesta Battery
Corp., of Chicago, would be uscd in these new
scts. Both of these batteries are well known
throughout the radio and electrical trades.

The Mohawk Electric Corp. also issuwed
statement to the trade that the Louis Hanson
Co,, of this city, well-known furniture and cab-
inct manufacturer, has been selected to mak
the company’s cabinets for its new line.

Friends Greet Mr. and Mrs. L. C. Samuels

On the cvening of July & about 250 relatives
and fricuds of Mr. and Mrs. Leon C. Sammnel
gathered at the Congress Hotel, in Chicago, to

L. C. Samucls

celebrate the silver wedding anniversary of this
popular couple. Seventy guests were scated at

seven o'clock dinner in the Florentine room,
and the reception followed, the evening being
filled with dancing and entertainment. Mr.
S who is vice-presid of the Vincennes
Phonograph Co., and manager of the Chicago
office, is a well-known figure in the phonograph

industry and a popular member of thc trade.
A large number of lis friends in the talking
machine and furniture industries attended the
function.

Arranging Details of Radio Exposition

It was announced recently by the Allied Ra-
dio Congress and National Radio Exposition,
which will be held the week of September 28
in the American Exposition Palace, 666 Lake
Shore Drive, that a nation-wide set building
contest open to all amateur fans and a window
dressing contest open to all Chicago radio deal-
ers, will be two of the features of the Exposi
tion. At the niccting of exhibitors lield re
ecntly in the Hotel Slierman, Chicago, a com-
niittce of thirty members was selected to ar-
range the details of this Exposition.

Freshman Sets at Furniture Mart

The complete line of radio receiving sets pro
duced by the Chas. Freshnan Co, Inc, of New
York City, is on display on the first floor
at the Furniture Market mow in progress at the
Amcrican Fumiture Mart, 666 Lake Shore
Drive, this city. The entire 1926 line, including
the Franklin console in mahogany finish, the
Freshman Masterpiece in the Concert model,
also in mahkogany, models F-54, F-5-5 and
F-36 with table, is exhibited. William
Taussig, of the Freshman Chicago office sales
organization, is in charge of the display.

The New Pearson Portable Receiver

The Pearson Division of Electrical Rescarch
Laboratorics, 1421 So. Michigan avenue, mailed
to the trade a few weeks ago an attractive two-
color folder containing illustrations and descrip-
tions of threc Pearson recciving scts, the Pear-
son De Luxe, Pearson Paramount and the new
Pcarson portable.

The De Luxe model is a five-tube sct, made
of selected woods and finished in highly distinc
tive fashion. The Pearson Paramonnt, also a
five-tube recciver, is furnished in a cabinet made

{Continned on page 128)
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Announcing!

- NEW RADIO LOUD SPEAKER UNIT

BY

' FLETCHER-WICKES COMPANY

In this new Radio Product are embodied the
same tone qualities and fine workmanship
found in every article bearing the Fletcher-
Wickes trade-mark.,

Write for Samples and Terms

FLETCHER-WICKES COMPANY
116-122 West Illinois Street -:-

CHICAGO
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IF YOU

were an auto-
mobile dealer--

would you sell a car
which had no cover
on the crank case, to
protect it from dirt and
other foreign matter?

Ans—"No.”

norors.

The governor, gears, WOrm and lower end of shaft
are enclosed in and protected by a cast-iron box. This
construction keeps out dust and dirt, slivers and saw-
dust, needles, etc., during the process of installation,
and afterward. It protects these vital parts from
damage, during assembling, shipping, demonstration
and use. As the casting is rigid, and the various bear-
ings are drilled accurately by jig and templet, the
permanent alignment and consequent sweet-run-
ning of the motor are assured. It is unnecessary to
tune the motor when installing it in cabinet.

UNITED MANUFACTURING AND DISTRIBUTING CO.
9705 Cottage Grove Avenue, Chicago, Illinois, U. 5. A.

As a phonograph dealer yon can save time and money
by selling phonographs equipped with ENCLOSED
All “United” motors for console and upright
phonographs are ENCLOSED.

Write us and we will furnish you with the names of the
manufacturers who use the United ENCLOSED motor.
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One Complete Organization

A BUSINESS organization with solid busi-
ness aims, yet with the thread of Romance
running through every step.
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select the finest trees to bring down. The cry of
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of stripped mahagany, finished in a rich two-
tone anmtique. Laminated construction is used
throughout to prevent warping, bulging or split-
ting. Ample room is provided in the lower
compartments for batteries and charger.

The new Pearson portable receiver, a six-
tube set, is furnished in an attractive leather
case aud is complcte in every dctail.

Interesting Issue of Zenfth Radiogram

The June number of the Zenith Radiogram,
housc organ published by the Zenith Radio Cor-
poration, Chicago, was cven of more interest to
the reader than the first issue, as it rcflects in
its columins the fact that it has already at-
tained the interest of the dealers and shows in
no small way the co-operation they are giving
to make the publication a success.

Stories on the tour of WJAZ, Zenith portable
broadcasting station, the MacMillan Arctic ex-
pedition, a two-page spread filled with illustra-
tions of dcaler window displays, all serve to
make the publication intcresting. It is replete
with illustrations, data on the radio industry,
cartoons, and letters froin uscrs of Zenith re-
cciving sets. In short, the Radiogram serves as
sort of a clearing house of idecas for the dealer,
as it shows him how his fellow rclailcr is mer-

chandising kis goods, how he advertises and
how he displays. The Radiogram is edited by
H. H. Roemer, director of sales pramnotion, and
its success is due largely to his efforts.

Now Kmown as the Eschner Co.

The firm of Stricge! & Eschner, Inc., manu-
facturers’ representatives for radio products,
will hereafter be known as the Esclmer Co., con-
tinuing its offices in thc People’s Gas Building.
Lecroy Eschner has taken over the interests of
E. H. Striegcl, who has rctired.

Cheery Reports From the Gulbransen Co.

The Gulbransen Co., of this city, manufac-
turer of Gulbransen registering pianos, declared
a dividend of 2 per ccnt on its outstandiug comn-
mon stock payable July 1, to stockholders on
record June 29. This action was taken at a
meeting of the directors held in the office of the
company on june 29. The company reports an
increase in current sales with June the Dest
month of the year to date. There is every pros
pect of increasing the volume of business dur-
ing the balance of the year, particularly in view
of the many dealer helps and sales plams which
are in operation and which will be announced.

Klugh's Gift to Commander Mc¢Donald

One of the features of the departure of th:

volume and prompt

1003 L0 L

JOBBERS!

We manufacture a complete line of Port-
ables, Table Models, Uprights and Con-
soles—also Battery Tables and Radio
Cabinets — in proven appeal through
country-wide distribution.

We Build Nothing Else

Every facility in two large plants for

a dependable and profitable connection.

No Order Too Large

Phonograph Jobbers and Radio Manu-
facturers’ accounts respectfully solicited.

———

THE WOLF MANUFACTURING INDUSTRIES

(Established 1890)
“SMASTERCRAFT’” Phonographs, Radio
Combinations, Radio Cabinets

QUINCY, ILLINOIS
New York Oftice: 17 West 42nd Street

service makes this

{1111

0100000 0 00 i1 RITRET

MacMillan Arctic expedition from the Bostou
Navy Yard on June 17 was the presentation
of a frontier revolver to Commander E. F. Me-
Donald, president of the Zenitli Radio Corp.
Chicago. The rcvolver, which was used by
General Custer while carrying on his Indian
warfare, was given by Paul B. Klugh, executive
chairman of the National Association of Broad-
casters, the organization over which Mr. Me-
Donald presides.  Three thousand rounds of am-
munition for use in the famous fircarm were
presented by Richard and Thomas Green, sons
of Lydia M. Green, of the Silas E. Pearsall
Co, New York City. Mr. McDonald, after his
return from the Arctic, plans to place the gift in
his collection of wartime relics.

What Is Thought of Manufacturers’ Assn.

Shortly before going to press a communica-
tion was reccived from Henry A. Otis, secre-
tary of the Phonograph Mannfacturers' National
Association, together with an interesting article
which he is sending to manufacturers of phono-
graphs, motors, tone arms, and records. The
article follows:

On February 19, 1925, twenty-two men inter-
ested in the phonograph industry, represcating
twelve manufacturers, met in Chicago in the
Furniture Manufacturers’ club rooms. A rep-
resentative of rach manufaeturer was requested
to take the floor and tell what in his opinion
was the greatest need to-day in our industry.
The first speaker brought up the subject of an
association. He was followed by a representa-
tive from each factory, cach of same opinion.

Out of this meeting has come the organiza-
tion of the Phonograph Manufacturcrs’ Nation-
al Association, with its objcct to stimulate eon-
sumer demand by a plan of co-operative na-
tional advcertising and to foster the interests
of its members by the establishment of trade
standards.

The first work of the association is shown in
its ad on page 147 of this publication.

Now the question arises: Are wc right or
are we wrong in the subject of a national co-
operative advertising campaign? Have these
twelve men made a wistake? Is it impossible
to benmefit this industry as a whole by this forin
of publicity?

That we may make no mistake let us ask men
wlo are in a position to know what the results
have becn in the past and what is being donc
now, and let thesc wen answer the question
for us.

“Arc we right or are we wrong,” we first
asked the Talking Machine World and Mr. Lee
Robinson, answering, says, "Our opinion has
been shown from the very first by 1he attend-
ance at every meeting of one or more of onr

representatives, by the articles we have pub-

lished in The World from month to month of
your work and by my eoming to Chicago on
two occasions to talk to your members. You
may know we belicve you are right in your
objective.”

We go further and ask Mr. Harvey Conover,
of the General Outdoor Advertising Co., the
same question. His reply was the designing
and writing of a slogan, copyrighting and pre-
senting it to our Association. To this gentle-
man is given the credit of being the greatest
writer of slogans in America, Thus he an-
swers our question.

Lct us go again to one who by experience
knows, and we ask Mr. Win. B. Swann of the
Charles H. Touzalin advertising agency, “Are
we right or are we wrong?" His reply is,
“You are right. What better advertising was
ever written than 'Say it with flowers,’ and
others just as good. Mr. Otis,- your Associa-
tion is right. If we can be of any help to you
fet us know. We will be glad to meet with
your members and tell them what we know
about co-operative or industry advertising.” Ane
other answer of "right.”

Another onc who knows. We ask Mr. Homer

(Confinued on page 130)
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Made In Salf Lake City

g
The Utah Super-Flex. A new The Utah Supreme Model.
idea in loud speakers. An beautiful piece of furniture as
unusual design, but 67x834% well as a speaker of amazing

and finished in soft antique tonal qualities. Finished in rich
brown.  Has all the tona) annqu: mahogany. A new step
qualities of the usual leng- in radio repmduc:u Size
horn type. $14.00 11%"x8"x7Y4". $25.00

Regardless of Price!

The four-letter word meaning the best in their line,
regardless of price, is U T A H

That’s the consensus of opinion among radio mer-
chandisers throughout the country.

Here are a few reasons why:

l. UTAH speakers are quick sellers.
2. UTAH speakers stay sold.

3. There's a UTAH for every purse and cvery
taste.

4. UTAH speakers are sold under a guarantee
that protects both buyer and seller.

. When you buy from UTAH you are dealing
with a responsible manufacturer-—not an
assembler.

6. UTAH will assist you with advertising—

merchandising helps—booklets—display cards

—service—FULL cooperation.

v

There are many other reasons, too, why you ought
to be handling the UTAH line.

Write us and find out about them.

Yours for profitable business,

UTAH RADIO PRODUCTS CO.

1427 S. Michigan Ave. Chicago

@a&
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‘Fhe Utah Standard.  Flnished 107, w00® “e0 e, a0 The Utah Phono-speaker.

in a smnooth, semi-dull leather et 7T A ot ot Makes any pbonograph into |
pattern. Produces satisfactory 1 O east m“\":\egr a loud speaker, giving the
volume from discant stations— ane a'\o“'ﬂ‘\“g"’.\\ e same clear, undistorted recep-

or full volume from a strang one, ‘&‘ﬁ‘ and Y out tion that we guarantee the
without rasping and blasting. 3en% et Utah loud speaker to give

One size and model only. 14- o Finished in black rubber.

inch bell,, $25.00 . $10.00 (Without stand $9.50)
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([ CARTER Loop Aerial

Joseph  Calcaterra
“The Carter Loop is_with-
out doubt the most efficient
loop that has yet been made.”

Officer in Princlpal Citiex
i® Consda—Carter Radie Co.

The pentagon winding
makes possible a beautiful
loop that harmomizes with
the home surroundings.
The loop comes packed in
carton 18"x18"x2". Easily
carried. It can_ be used
with any set designed for
loop reception.

You will find it a big seller,
Write for illustrated folder J

says:

Limited, Toreato,

J. Buckley of Buckley-Dement Co, well-known
house of direct by mail advertising. Our ques-
tion the same as to others—"are we right or
are we wrong?' His answer, “You have laid
the foundation of what should be one of the
most successful co-operative or industrial ad-
vertising campaigns ever produced. Mr. Otis,
you can have from our company any informa-
tion we may have at any time. You may count
on our company for any assistance we can give.”
His answer--="‘You are right.”

Let us try again another witness who knows
and we ask Mr. James Petrie of Curtis Pub-
lishing Co. "Has co-operative or advertising
of the industry been successful? Do you think
this method can be applied to the phonograph?
—Were these twelve men right in their deci-
sion?" His answer is—"You are right. It has
been and is being done to-day. You will suc-
cced. Whbenever we ¢an help you we shall be
glad to do s0.”

These twelve men were right—this associa-
tion ir its object is right. Co-operative or in-
dustrial advertising of the phonograph will be
a suceess. 1t canmot fail. Now is the time
when all manufacturers should as one unit co-
operate in making this national campaign a
success.

Magnavox Distril;utors
Hold Chicago Conference

Heavy Orders for New Fall Line of Magnavox
Products Placed at Sales Conference

The Magnavox Co, of Qakland, Cal., held a

.

very important Chicago sales conference re-

Those Present at the Magnavox Distributors’ Conference in Chicago

cently which was attended by all Magnavox
distributors throughout that ‘territory. Com-
mitments for the new Fall line ran over one
million dollars, and at this mecting Herbert E
Metcalf, the Magnavox tube engineer, demon:
strated to the entirc satisfaction of the Western
distributors his new shock-proof tube. Mr.
Metcalf stood on a table in the demoustrating
room and dropped these tubes on the floor from
a beight of about fifteen feet. He then picked
up the tubes and putting oue in a radio set il
worked as well as if the tube had been taken
out from the original package. Don Lippincott,
Magnavox radio engineer, was also preseut at
the meeting and gave a thorough demonstration
of the new Magnavox radio sets, which met
with the enthusiastic approval of the distribu-
tors present, who voiced the opinion that Mag-
navox sales this coming Fall would far exceed
all expectations.

Among those who attended the meeting were
the following: Left to right standing—J. Hill
man, Doubleday Hill Co., Pittsburgh, Pa.; H. F.

Willenbreck, Sutcliffe Co., Louisville, Ky.; A.

No._R-16

soles.

Radio Consoles

Combine highest quality cabinet work
with the latest developments in Wall Con-

The Console shown here is made of Butt
Walnut with matched panels in duo-tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complete catalog
sent free on request

Excello Products Corporation
4824 W, 16th St., Cicero, Ill.
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E. Durin, Terry-Durin Co., Cedar Rapids, Ia 3
J. B. Terry, Terry-Durin Co Cedar Rapids, fa.;
R. L. Turner, Magnavox Co., Chicago, 11I.; Har.
old Bird, Moore Bird Co., Deuver Colo.; J. A.
Petersen, AMagnavox field representative; Harry
M. Hal\n American Radio & Eaquipinent Ce.
\hl\\-:lul\c(, Wis.; Chas. D. Weeks, American
Radio & Equipment Co, Milwaukee, Wis.;
Frank J. Coupe, Dorranee, Sullivan & Co., New
York; J. P. Martin, Wm. Hall Electric Co.
Dayton, O.; J. F. Councll, Kruse Connell Co.,
Indianapolis, 1ud.; T. L. Pierce, Magnavox Ca.,
ficld serviee man. Left to right sitting- -B. E.
Ebert, American Radio & Equipment Co., Mil-
waukec, Wis.; L. B. McCreary, Western Radio
Co., Kansas City, Mo.; Herbert E. Metcalf,
l\lagua\vox cngmcermg department, Oakland, Cal.

Don Li gi ing department,
Qakland, Cal.; Fr:mk M. Stccrs, president, Magna-
vox Co., Oakland Cal.; Fred B. Travers, sales
nianager, Maguavex Co, Oakland, Cal; Jchn
F. Pringle, office manager, Magnavox Co., Oak-
land, Cal.; Lcou Golder, Chicage district man-
ager, Magnavox Co.; B. W. Glassman, Inter-
state Electric Co., New Orleans, La; M. D,
Larkin, Wm. Hall Electric Co., Dayton, O.; H.
N. Walker, Commecrcial Electric Co. Detroit

Radio I{ecord; I;lvented

A recent dispatch to the New York Times
from Vienna tells of an invention by the Aus-
trian scientist, Moareno Levy, and Frank Loerit-
20, which makes possible the Axing of broadcast
sounds as if by a talking machine recard and
the reudering of them later at will. The prin-
cipal part of the inveution consists of discs
on which the broadeast sounds are recorded by
a spiral consisting of a continuous line of points
more or less strougly magnetized according to
the strength or quantity of the sound. Tt is
also possible to run down only certain parts
of this record, skipping others, The dises can
be demagnetized by a simple process and used
again.

THE TALKING MACHlNE WORLD

King Quahty Products, Inc.,
Plans Radio Sales Campaign

Well-known Concern Adds King Five-tube Set
to Its Line of Radio Sets

Burrato, N. Y., July 6—The rccent announce-
ment that the King Quality Products, Ine., of
this eity was planning an aggressive sales cam-
paign in behalf of its radio products, has oc-
casioued considerable interest in the radio in-
dustry. This concern was organized inany
years ago by W. Grant King and olher< for
the purpose of £ ing sewing 1
It attained a marked success in this feld, and
King scwing machines have become popular
the world over. In its plans for expansion the
company cugaged in the manufacturing of other
products, including cream separators ana auto-
motive replacement parts. During the war tlie
King plant grew to enormious size, extending
over eight acres of land and employing 1600
people.

Subsequent to the war the company started
to nunufacture radio products, beginning with
the manufacture of just a few radio parts, in-
cluding d s, It i ed the
Cardwell low loss condenser under a ficense
from the owners and fater a Bakelite plant was
installed for the making of panels, dials, knobs
and other parts.

When the King Quality Products, Inc, decid-
ed to build radio sets, it sclected Frank A.
Hinners, a radio engincer of national repute
and an organizer of the Independent Radio
Manufacturers, holding a ncutrodyne license,
The King-Hinners Neutrodyne Co. was form-
ed, and Mr. Hinners began the design of King-
Hinners neutrodyne sets. This line was made
to include not only the completed sets but
knock-down kits, and from its very inception
these sets were well rccsived by the trade and
public

The King-Hinuners five-tube ncutrodyne re-

131

ceiver lias a pumber of distinclive features and
the cabinets arc distinctive in design.  With
this set and a complete linc of parts and ncu-
trodyne kits, the King Qual:ty Products, Inc,
started an intensive sales campa:gn which
proved very successful. The company decided,
however, that it necded a recciver which could
be sold at a price lower than the neutrodyne,
and H. A. Gates, a radio engincer, who has
ialized in the devel of the radio fre
quency circuit, was commissioned to build the
King five-tnbe receiver based on this eircuit.
This set complctes the King line for 1925

First Columbia Record
by Pete Dale Released

Pcte Dale, the new Columbia artist, is well
known throughout the South as a singing song
writer, with 4 style distinctly original. He has
niastered successfully the technic of the ukulele,
and the unique manncr in which he sings his
own compositions has made him a prime favor-
ite with music lovers throughout the South.
His first Columbia record has just been re-
leased, featuring “Headin' South” and "Black
Shecp Blues."

Atwater Kent Dealers
Meet in Cleveland, O.

Creverano, O, July 6—The Cleveland lgnition
Co., Atwater Kent distributor, of which Ray
Bechtol is the head, rccently conducted a get
together meeting of its dealers at the Hotel
Stafford. This affair was well attended and
representatives of both the Atwater Kent and
Pooley factories werc present and addressed
the assembled dealers. This is in line with
similar dealer inectings leld throughout the
country.

The F. A. North Co. recently opened a store
ou Chestnut avenuc, Altoona, Pa.

—that is an achievement!
It is one thing to boast.

It is another thing to live
boast.

to any boast—and there
which has been made in

Rivoli offers the ultimate

VINCENNES

LEON C. SAMUELS, 666 Lake

M. A. CARPELL,
806 Tilden Bldg., 105 W. 40th St.
New York, N. Y.

RIVOLI welcomes the opportunity to live up

Design—Construction—Finish—Tone
of the phonograph. There is no better value.

{ Vincennes Phonograph Co.

Represented by

RIVOLI

Once Again, the Superlative in Values!

It is a simple matter to accomplish a low-priced article at the sacrifice of quality.
But to combine quality—RIVOLI quality that defies competition, with a low price

up to the terms of a

have been many—
its behalf.

in every department

INDIANA

Shore Drive, Chicago, 1il.

ALFRED H. HAAG,
31 DeLong Building,
Philadelphia, Pa.

Model Na. 22
“"William and Mary"” Period
Left-hand compartment constructed to accom-
modatc any standard phonograph panel
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" CARRYOLA COMPANY OF AMERICA,
647 Clinton St, Milwaukee, Wiz

Please send at once complete description of the
Carryola Master, full details of your selling plans,
and name of jobber in my ternitory.

Name .

Address




134

THE TALKING MACHINE WORLD

Artone Portables for
MacMillan's Trip to North
Both S.S. Peary and SS. Bowdoin Equipped

With an Artone Portable and Records—Great
C li t to the Manuf. ers

Donald MacMillan in the $.S. Bowdoin and
E. F. McDonald, Jr, in the SS. Peary whicl
sailed frow the Boston Navy Yard, June 18, on

Artone Portable

their exploration trip to the North, sct down
as very important the acquisition of two Artone
portable talking machines and records for en-
tertaining purposes. The Artone portables are
manufactured by the Berg Auto Trunk & Spe-
cialty Co, of Long Island City, N. Y. These
were two stock models of this irm’s high qual-
ity products.

At the suggestion of E. R. Manning, gencral
sales manager of the Berg Auto Trunk & Spe-
cialty Co. records of the "Star Spangled Ban-
ner” accompanied each machine for use ¥f the
appropriate occasion arises. Millions of Ameri-
cans will certainly hope that such use will be
found apropos and that the Artone portables
and the records of the “Star Spangled Banner”
will be heard in the farthest North regions

Illustrated herewith is one of the Artone
model portables, an evxact duplicate of those
being used in this history-makine expedition.

The retailers of the Artone portable through-
out the coumtry will naturally walch the Mac
Millan expedition with interest in the hope that
they will all have a share in the expedition’s
success,

N. Y. Albumm & Card Co.
Launches rPublicity Drive

The New York Album & Card Co., New York
City, manufacturer of Nyacco record albims
and Nyaccoflex radio receiving sets, recently
entered an advertising campaign which em-
braced some publications of national circulation.
In this campaign the Nyaccoflex RP-1 was fea-
tured. This model is a combination portable
radio receiving set and talking machine. Sev-
eral motoring and camping publications were
selected as specifieally reaching those niost in-
tercsted portable combination type such
as this. Nyaccoflex dealers report that there
has been satisfactory demand for this set from
the very beginning of the season, and it is ex-
pected that this publicity will still further help
to increase this demand.

The orders from the mid-West section of the
country are particularly strong. and aecordingly
Max Wellinger, president of the company, is
dividing much of his time between Chicago and
New York. The Edray Sales Co., in the Re
public Building, has taken over the distribution
of Nyaceoflex sets in the Chicago territory.

Stages Drive on Columbias

E. D. Jordan, factory rcpresentative of the
Columbia Phonograph Co., Inc, New York, re-
cently spent a week with the staff of the White
Music Co.,, Columbus, Ga. during which time
a special campaign on Columbia phonographs
and records was held.

The Hancock Pharmacy, Brackenridge, Colo,,
has taken on the Columbia line of phonographs
and records.

Jury 15, 1925

To DiStl'l:bllte_ f-’roducts
in Talking Machine Trade

Forest Electric Co., of Newark, N. J. to Extend
Its Distributing Field

The Forest Electric Co., Newark, N. J.. manu-
facturer of the Unitron battery chargers, will
during the coming scason distribute its praduct
through talkiug machine dealers. Herctofore
it has confincd its sales to other outlets, but
dac to the increased interest by talking ma
chine merchasts in battery chargers the com
pany has decided to extend its activities. Its
product is manufactured in two models at stand-
ard prices. Model 00 charges any type of
battery and Model 0 charges “A” and “B" bat-
teries #s well as automobile batteries.

The Forest Electric Co. has been building in-
dustrial batteries for the past twelve years, The
product known as the Unitron rectifier is par-
ticularly adapted for home use. It is quiet in
operation and charges batteries owernight. Tt
is self-regulated. As the battery is filled with
new charge, the charging rate decreases, due to
an exclusive automatic feature of the Unitron.
This saves eurrent and prevents overcharge and
adds to the life of batteries.

Otto Heineman Is Now
on His Way to Europe

Otto Heineman, president and founder of the
General Phonograph Corporation, New York
is sailing to-day (July 15) on the "Mauretania”
for a trip abroad. He will visit the leading
Europ countries, ling quite some time
at Berlin in conference with the exccutives of
the Carl Lindstrom orgamization whose records
are marketed in this eountry by the General
Phonograph Corp. While abroad Mr. Heine-
man will meet Mrs. Heineman, who has been in
Europe the past few months, and they will
return to New York about September 1

new line.

40-46 West 25th St.

Another Step in the Right Direction

The Radio Receiving Sets manufactured by Jos. W.
Jones Radio Mig. Co.,, Inc., during the past year
have met with the highest approval, by the
dealers and jobbers, because of their quality, tone,
volume, selectivity and endurance, plus the usual
Jones high standard of manutfacturing skill.

But we were not satisfied. We have just completed
a most intensive and thorough survey in order to
determine from our jobbers and dealers just what the
consumer demands 1n radio receivers.

The results of this survey will be embodied

TRADE MARK
STANDARDIZED, PRECISION-MADE RECEIVERS

in our

New York City
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Dyadiandle handles it
7 .

‘Master yi\lal-nblo Muosic

4 Years
Have Proved
Outing
Portables
Are the
Best

E. M. Wilson & Son

11 Lafayette St. Newark, N. J.
New Jersey Outing Distributor

Akrou-Canton Trade Enjoys
Good Portable Business
Favorable Weather Big Factor in Sales of Por-

tables—Radio Trade Surprisingly Good— Ma.
chine Sales Ahead of Last Year

Awron-Caxton, O, July 7.—Fair demand for
talking machines and reeords in the Akron-
Cantan distriet is reported by leading retailers,
especially in Akron where merchandising of
talking nachines shows a gain over last ycar.
In Akron sales have beem on the inerease for
some wecks, and the mid-Suminer sceins to
have no cffect on the nioveneit of merchan-
dise. It has been a big portable year in both
citics, duc to the unusually favorable weather
which has prevailed all Summer.

Radio is proving a big factor in Sunnner buy-
ing., a much bigger iten than was first antici-
pated, for there seems to be no waning of in-
terest in radio this Summer, and dealers have
been stressing the fact that programs are com-
ing in cxecllently from stations at Cleveland
and Pittsburgh despite the hat weather.

Record sales have held up only fairly well,
amd dealers believe this angle of the business
will show little improvement before Fall. Re-
duction by somc manufacturers on records has
helped sales, dealers reported.

G. 8. Dales Home From Chicago

George S. Dales, proprietor of the George S.
Dales Co., onc of the largest retail music houscs
in Akron, has returned from Chicago where he
visited .the Sumner furniture shows and also
visited with the Brunswick Co., which line he
is distributing in Akron.

Will Erect New Store

The H. Ackerman Piano Co., Marion, O, is
erecting a uew store to replace the one razed
by fire recently. The building is largely for the
storage of talking machines and other musical
merchandise.  Fire recently burned the ware-
house and did damage to the extent of several
thousand dollars t6 pianos and talking ma.
chines,

Rain Spoiled Johnson Co.'s Picnic

Rain recently spoiled the annual outing of the
J. H. Johmson's Sons Ceo., Alliance, O. The pic-
nic planned for Idora Park, Youngstown, ended
abruptly after dinner, and rain all afternoon
compelled the party to return to Allianee, where
the supper was held in the store basement. An
inforinal program of ecntertainment was en-
joyed. Dancing to Vietrola and radio music
concluded the outing.

Garver Sales Hold Up

“Talking machine sales at the store of the
Garver Bros. Co., Strasburg, O., have been very
satisfactory the first six months of the year,"
John Garver, advertising manager and an
cxecutive of the big store, said this week. “The
Edison machine hias been in good deinand, and
our class of trade, mostly the farmers, like the
Edison machine and records of the same niake,”
Garver said.

THE TALKING MACHINE WORLD

Radio ha$ been added at the store of
Garver Bros, and the departiment has
merged with the music department.

M. O'Neil Company Oficrs Good Window

The M. O'Neil Co., large Akron, Q., depart
ment store, recently preseuted a very attractive
portable talking machine window, linking it up
with the canoe and camp goods departments
of the store. The window proved very appeal
ing and resulted in many direct sales, officials
of the company said.

All Music Stores Close Early

Swinmer closing hours, effective July 1, pre
vail jn Canton retail music storcs. All music
stores closc now at five o'clock on days other
than Saturday, when the usual six o'clock clos-
ing bour will continue in force The early class
ing will continue through July and August.

Crook Co. Holds Pienic

Fifty employes of the Frank Crook Co,, iu-
cluding those of the talking machine depart-
ment, were guests at an indoor picnic on the
second foor of tlie store recently. The outing
was orlginally planned for Beaver Creek, but

the
been
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owing to inclenment weather was held in the
store. Following dimner a mock wedding took
place. Dancing and radio music were diver-
sions. The guests fucluded the employes, their
wives, husbands and families

Finney Joins Vernon Co.

H. M. Finney, for several months engaged
in booking dance bands in eastern Ohio terri
tory, has joined the sales foree of the Vernon
Piano Co., Alliance, O. Mr. Finney will cover
Alliance territory.

Alliance Gets New Store

The Mc¢Mahon Piano Ce., with headquarters
in Youngstown, has opened a retail store
in the Sharer Building, Alliance, and in addi-
tion to pianos will also merchandisc talking
machines, rolls, records and other musical mer-
chandise. This company is one of the best-
known music concerns in this part of the State
and it has built up a prosperous business.

The L. A. Murray Musie Co., Davenport,
Ta., was recemtly granted a charter of incor-
poration with a capital stock of $50,000,

TRADE MARK

_/Vds/er of movable Music

YEARSHAVE PROVED
OUTING PORTABLES
ARE THE BEST

|
- ]
JUNIOR, $25.60'

SENIOR, $37.50

. Byren Mohogess. Brawn
w0 Aleh Looibareme ond ¢
wet,

A. €. ERISMAN 0O
GENERAL FIIONOGRATH COR
SILAS E. PEARSALL CO.
E. M, WILSON & SON. ... -
EVERYBODY'S TALKING MAQ
IROQUOIS SALLKS CORP.
JAMES COWAN C€O...

JAMES K. POLK CO.

BTERLING ROLL & RECORD (0.
01110 MUSICAL SALES €O..
C. L. MARSUALL CO.
TARG & DINNER MUSI0
EDWARD 6. 1OCH ©O..
MAJESTIC MUSIO SHOP.
RENIER MUSIC 1OUSE,
MARKS FIHONOGRATI &£ RALIO
SOHMELZER Co.,
CARL FLORINE..

co

Canndlon Distributors: R, S.

Bydney, New South Walea: BMelbourne,
Brisbane and Perih, Auatralln;
Welllngton, New Zealund.

DISTRIBUTORS

E C®., INC., 810 Arch St, Phlla, Pa.

RELKNAP UARDWARE & NFG. CO.

OUTING TALKING MACHINE CO., Inc., M. Kisco, N. Y.

Export Department

No. 44 Whitehall Street, New York City, N. Y., U. S, A.
Cable Address “OUTING' New York

Tnvans, Cubn,
Duenor Alrea. Argentlne Rep.
Snatlago de Obllo.

-..175 Tremont St., Boslon, Mass. I
13 West 15th St,, New York, N. Y.
20 East 30th St., New York, N. Y.
.11 Lafayette St., Newark, N. J.

...210 Franklln St, Buffalo, N. Y.
$ West Broad St., Richmond, Va.
.204 Decatur St., Atlanta, Qa.
11 E. Maln $t., Loulsville, Ky.
<137 West 4th St., Clnclnnatl, O.
1747 Chester Ave., Cleveland, O.
...513 Griswold St., Detrolt. Mich.
20 West Randolph St., Chicago, Il
27 No. 4th St., Minnespolls, Minn.
8 South 7th St., Minneapolls, Minn.
545 Main St, Dubuque, Iowa
©ORP..2215 Pine 5t St. Louts, Mo.
2015 Grand ‘St., Kansas City, Mo.
..514 Charles Bldg., Denver, Colo.

WILLLAMS & SONS €O., LTD,, Toronto, Winnlpeg, Montreal.

Represeatatives int

Darranqullin, Colombla.
Genon, Ituly,
Dublin, Ireland,
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Get Your Share
of the Profits

If you arc in business to make money, this is your year!
T hermiodyne Year!

Most of your customers and prospective customers are
reading, or will rcad, of the marvelous performance of
the New Thermiodyne.

If you arc not already a Thermiodyne dealer, don't
wait. Speak up for the territory you would like to
have. Get in touch with us at ouce. and let us notify
your distributor that you are interested.

Make your application TOD.1Y/

THERMIODYNE——MODEL TF6 —WITH
SPEAKER TABLE

Handsome, well construcied Table to suppnrt Ther-
miodyne TF6, as above, with buili-in Laud Speaker,
concealed by open grille. Ample room for Batter-
ies and Charger. Genuine Walnum finished to
match Mudel TF6.

Model TF4 shown on Speaker Table

Price of Speaker Table, $60
Rocky Moumtain and Coast Siales, $68

with inferior radio sets and tolerating

only casual and occasional radio re-
ception, the neww THERMIODYNE'S day
has come and this is THERMIODYNE Year.
Master Control that brings in every station on
the air, one after another, /ustautly, as the con-
trol is turned — retention of a given station
against all interference, without squeals or
howls and in loud speaker volume—delivery
of a high-powered output of amazingly pure
tone quality—t/ese are thc radio demands of
today and every day. The new THERNMIO-
DYNE meets them all.

THERMIODYNE will satisfy every one
of these demands in every. demionstration.
THERMIODYNE challenges any radio
receiver, at any price, to equal its perform-
ance under given conditions.

N OW that the public is through fooling

Three Stages of Thermionic Frequency before de-
tector give THERMIODYNE 2 distance range not
to be found in any other commercial radio set. A
thousand miles are brought in easily in loud speaker
volume upder normal conditions, and when condi
tions are particularly favorable, the range is increased
amazingly.

THERMIODYNE—MODEL TF5—FIVE TUBES

Master Control Radie built on same princlple as
TF6. Phenomenal seleciivily, distance-getting abil-
ily and tone quality. Two Stages of Thermionjc
Frequency, Delector, and.two Slages of Audio Fre
queacy. Master Control. Outdoor Amtenna. Fin-
ished in duo-tone Walnut.

Price (without aceessories) $100
Rocky Mountain and Coast Stales, $110

[ Ther-my-odyne]

Lirmied endre Trube and slhes et s

THERMIODY NE
RADIO CORPORATION

1819 Broadway
NEW YORK CITY

Juey 15,1925
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Thermiodyne Year

There is no squealing or howling from THER-

MIODYNE. No internal noises are audible— Deale”.s are Selling

THERMIODYNE delivers accurately and only that

which is transmitted to it through the broadcast y
channel. : £ roACREr Thé?’ﬂ’liOdyne

But THERMIODYNE'S Master Control, more I. Because we niaintain a sound merchandising pol-
than any other one THERMIODYNE feature, has icy and assign c\cluslvt‘ territory to both jobber
given THERMIODYNE its immediate and cstab- and dealer.

1. Because we muke a cash advertising appropria-
tion for local newspaper advestising to each and
cvery exclusive Thermiodyne dealer,

lished popularity wherever introduced. Its Aladdin
like action is almost “uncanny” and holds the

!is!gncr spell-bound \.vhilc s!atiop after station, each 111, Because we hack every Thenniodyne with a

in its proper place, is brought in and tuned out as written guarantee and stand behind every guar-

the Master Control travels through its magic half antec without alibi or excusc.

circle. IV. Because we help you to develop sales volume;
. . to establish a sound partial-payment plan; and

Through Magazines, Newspapers, Circulars and assist you in your advertising in a dozen different

Folders, the merits of Thermiodyne are being em- SvaySs

phasi zed to the people of practically every city,
town, and village in the United States.

Double-page spreads in the Saturday Evcning Post,
with its two and a half million circulation, and a
reader interest several times that, are the backbone
of the National Thermiodyne Campaign.

Tie Up to the New THERMIODYNE-
Cash In on Thermiodyne's Big Adveilising
Campaign and Get Your Share of THER-
MIODYNE Sales Profits. Let Us Hear
from YOU.

THERMIODYNE—MODEL TF6—-SI1X TUBES

Powerful, smonth-working instrwneni, with Three
Stages of 'Thermionic Frequency before detector,

Delector, and Two Stages of Audio Frequency. THERMIODYNE—MODEL CTF6-——-CONSOLE DE LUXE

Master Control. Indoor ar Ouidnor Anienna. Gen- Modet TF6, enclosed in Console Cabinet of genuine Walnut,
vine Walant Cabinet with interior compartment with built-in  Loud-Speaker, and with space for Batteries
for “B" Bailery. and Charger. All equipment concealed. No wires required for

local stations.
Price (without Tubes or Batteries) $275
Racky Mountain and Coast States, 200

Priee (without accessories) $150
Rochy Moublain and Coast Siales, $160

Send for Catalogue Illustrating and Describing Thermiodyne Radio Sets, Speaker Table, Console de Luxe and Loud Speakers

CANADIAN
SALES OFFICE
Dominivn Thermiodyne Radio, Limited,
427 Phillips Place, Montreal, Quebec

Rer.U.8 Pac 0L [Ther -my- odyne ]

e Traby ond eher pairmin




138

THE TALKING MACHINE WORLD

Jury 15, 1925

Sterling Co. M;‘I\Eg— B
New Tube Reactivator

Deviee for Restoring Efficiency of Apparently
Worn.out Tubes Being  Manufactured by
Prominent Cleveland Company

Creverans, O, July 8 —The Sterling Mfg. Co.,
of this city, manufacturer of many radio prod-
ucts, has just placed on the market the Sterling
R-402 tube Reactivator whicl is adapted to the

Sterling R-402 Tube Reactivator
standard UV 201-A, C 301-A and UV-199,

C-299 tubes. In announcing its new product,
the company said: "It is important te know
that by a mechanical process known as reae-
livation, a thoriated vacuum radio tube which
is apparently worn ot through continued use
or abuse, may be restored to its former efi-
ciency, and that the restoration of its filament
cmission may be repeated fifty to seventy-five

eurately measures to total emissfon so that the
user may match tubes of apparently equal
amplifying ability to a set With the R-403
reactivator is supplied 2 table which shows high
aud low test valucs for both types of tubes.”

Music Master-Ware Sets
Now Being Marketed

The recent announcentent that. the Music
Master Corp., Philadelphia, Pa, in addition to
its many other products had taken over the
eutire output of the Ware Radio Corp., of New
York City, crcated much interest throughout
the entire radio industry. It was not long fol-
lowing this general announcememt that the first
two niodels of the Music Master-Ware receiv-
ing sets were placed on the market. One of the
first showings of these models was made at the
recent banquet tendered by three of the Ausic
Master inetropolitan distributers, Dalryinple-
Whitney Radio
Corp., North Ameri-

can Radie Corp.
and North Ward
Radio Corp, Tle

new Musie Master-
Ware model lias
many distinguishing
features, such as the
elimination of acrial
and ground as it
has a self-contained
aerial. It is a seven-
tube set and is re-
ported to be re
markably efficient in
reecption. It s

Adler-R@l (-Jombination
on the S. S. Leviathan

James G, Summitt, Purser of the Flagship of
the United States Lines, Sclects Adler-Royal
Combination Phonegraph and Radio

In his momeuts of relaxation, James G
Smminitt, purser of the S.5. Leviathan, ﬂagsl!m
of the United States Lines, can now readily

times or mare. single dial control. Left: Leviathan.  Above: Adler-Royal
"Of no less importance, however, is the re- This dial, instead of be entertained musically through the installa
cent improvement in the proccss which enables being the familiar lion of the Adler-Royal phonograph which he
the operator to know when a tube should be decimated type, is recently selected. The choosing of this in
reactivated and to what degree its filament marked according B2 strument is a tribute to the Adler-Royal, as
emission has been restored after the treatment, 10 wave lengths. g e T3 Mr. Summitt is an accomplished musician aud
The incorporation of a Sterling filament emis- Iwo models have i numbers among his friends countless interna-
sion meter in this instrument not only provides bcen preparcd, a tional celebrities in the music world who con-

testing before and after, but is of further value
in tests during reactivation, thus making it prac-
ticable to modify the trcatment of any tube so
that the best results can bc obtained in each
case.

"This is valuable because of the fact that in
some tubes the thoriated filament responds
more slowly to the treatment than in others,
yet such tubes are capable of a much higher
return of total emission that can be had by an
arbitrary time treatment For example, in the
Sterling instrument if the meter indicates say
thirty or fifty after the tube has been in the
reactivator for a given time, further treatment
at lower voltages will frequently increase the
emission to double the above fgure, so the
meter used in the Sterling reactivator elini-
nates guesswork from tube recactivation. A

further advantage of the meter is that it ac-

table type and a cabinet model. Production
has been emtered into and It is expected to
have substantial stock ready for Fall sales. The
set is being made at the Ware factory, New
York City, under the control of the Music
Master Corp.

Columbia Couples Two Hits

The Columbia Phonograph Co., Inc, New
York, will release to its dealers within the next
few weeks the coupling of “I Miss My Swiss™
and "Marguerite.” This record has all the in-
dications of being one of the season’s best sell-
ers, as both selections are extremely popular.
"1 Miss My Swiss” is the outstanding musical
number of the Chauve Souris, now playing in
Paris. Both sides are played by Ted Lewis
and His Jazz Band.

stantly cross the ocean and, as many of them
are recording artists, he will now at all times
be able to listen to them through the medium
of his new instrument.

Outing Portables in Demand

The pleasant vaeation weather enjoyed by res-
idents of New York and other Eastern States
for the past month or six wecks is reflected in
the demand for portahles, which is being felt by
the Distributing Division of the General Pho-
nograph Corp. New York, which distribute
the Outing line of portables. While dealers
have been enjoying a nice business in this type
instrument the. many rush orders received indi-
cate that June's figures will easily top all other
months’ totals,

Yesterday, today and tomorrow the
intrinsic worth of the NEWPORT line
does not vary. Your inventory—profit
and reputation with your customers are
certain.  Our present distributors and
dealers are our refercnces, NEW-
PORT builds value in Radio.

VALUE

Discributors and dealers wishing further information addrass

New or@aa/z'o Cor' )

Since its inception one year apo
NEWPORT has developed  with no
startling changes to its present produc-
tion of scven different models ranging
from four to eight tube instruments in
a variety of furniture design appealing
to any taste,

250 West 541 Strect,

NewYork City

The N:iwport is a Good Recelver, Built in a Piecn of Finc Furniture L

1
]
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Two Nev; (Er;st Mocgls
Introduced to the Trade

New Models Have Several Interesting Fea-
tures—Publicity Helps for Dealers

David Grimes, Inc., which has ehanged its
sales and distribution policy, as aunounced in
these eolumis last mouth, has opencd the sca-

Grimes 4-BL Model
sou with twe new Grimes models. These e rry
the foverse Duplex principle, with added in
provements both in interior construction 1o care
for congested broadcasting and exterior appear-
anees.
The Grimes 4-BL, illustrated lierewith, is a

Grimes Baby Grand
threestube inverse Duplex, deseribed as super
sclective and an exccllent distance-getter, It
operates on outside antenna, inside antcuna, bat-
teries as an antewna ground ouly or loop. The

case is of walnut with built-in compartments for
batteries. The Grimes Baby Grand, also illus-
trated here, is a three-tube super sclective set
in a two-tone walnut cabinet, also built-in com
partment for batterics. It has eomplete dry
cell operation and makes usc of the same an-
tenna cquipment as the larger model.

The Grimes sules policy for the 1928 scason is
based upon a direct to dealer arrangement. The
advertising plans of tlie campany include local
newspapers, soinc national media, posters and
painted signs. The posters will cover every city
in the country and in many instances will earry
the nawies of the local Grimes dealers. Grimes
electric signs, window display material, hangers
and literature are available for retailers.

New Model Annou;lced by
Air-Way Elec, Appliance Co.

Torevo, O., July 6.—The Air-Way Electrie Ap-
pliance Corp., of this city, has just placed on the
market its modcl 61 radio recciver, which em-
bodies many new principles of construction and
design.  The cabinet is of American walnut,
measuring 29% iuches in length, 11%4 inches in
hieight and 153 inches in depth. The receiving
cireuit consists of onc stage of tuncd radio fre-
quency amplification, ahcad of the dctector, with
four stages of resistanee and coupled amplifica-
tion on the audie cnd. Two tuning controls
are utilized, and it is stated that the selector
dial reading is always the same for a given
station or wave length.

In addition to the model 61, the same recciver
is supplied in tlie consolette typc designated
as model 62, witl « self-containcd loud spcaker,
as well as in the full console type known as
model 63. These standard models are all de
signed for the usc of the 201-A type of five-volt
tube, and eorresponding models will be supplicd
to operate with the standard 199 typc three-
volt tubes for those wha prefer dry cells to the
storage battery.

P(;)leyr(io_. Representative
Addresses Cleveland Meeting

Martin Polikoff, of Pooley Co., Addresses Meet-
ing and Outlines Company’s Plans

Martin Palikoff, representative on the staff
of the Pooley Co, Inc, Philadclphia, Pa,
naker of Pooley radio and combination talk-
ing machine and radio cabinets, left for an cx-
tended tour in the interest af these products
Mr. Polikoff covers the mid-West and Southern
leeritory and it will probably take him until
September first to call upon all distributors in
the States. Mr. Polikoff's first stop was at
the dealers’ mecting held under the auspices
of the Cleveland Ignition Ce. threc weeks ago
at the Hatel Statler. He addressed the assem-
bled dcalers and told them of the many merits
of the Pooley cabinets and the cxtensive mer-
ehandising plans of thc Poolcy organization.

Walter L. Eckhardt on
a European Vacation

Walter L. Eckhardt, president of the Music
Master Corp.. Philadelphia, Pa., aecompanicd
by Mrs. Eekhardt and their youngest son,
sailed on July first for a month's vacation in
Europe. A novelty of this trip will consist
of the fact that after the other shore is rcached
the pilgrimage from placc to place will be made
cntirely by aeroplanc. The cntire plans for
the trip including the travel by planes, were
completely made before Mr. Eckhardt and his
family left New York. Mr. Eckhardt is an in-
defatigable warker and this vacation will prove
in the nature of a well-carned rest after his
many years of elosc application to the develop-
ment of the Music Master organization.

Howard L. James, music dealer of Lebanon,
Pa., has moved to a larger establishment.

Dycliandle handles #1°
.

‘Master of Movable Musie®

leatherettc, as they would to an old fricnd.

Have we filled your order?

15-17 West 18th Street

Why the Outing Sells

Custamers turn to the Scnior aud Junior, of attraetive green
They gain in personal value thrangh familiarity and nsage.

Qur siock is 100% in condition; our Service immediale,
1f not, why not send it iu today.

GENERAL PHONOGRAPH CORPORATION

% Records

You Bet They’re Easy to Sell!

They speak in the language of every buyer of music.
Hearing them is listening to perfected tone qualities.
Sceing them in your store is hearing the cash register

ring.

to write.

New York Distributing Division

Is an OKeh Dealer Happy ?
You said it!

He enjoys the prompt service we enjoy giving. Quick
action makes for fast selling. \Vant to try it? \We'll be glad
Just send the weord.

OKeh Needles

\ needle 4 record keeps needles selling. The Okeh
needle brings a triple value to the dealer.
catcher of a carton, then the needles are put up in enmvelopes
displaying YOUR OWN NAME, and last, money can't buy
a better made needle than Okeh.

There is an eye

- New York City
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Model O. T,

Cowmrael coustiuction.
Permoncut tone @ru.
18Inch  sound  box
Corrirs 18 reevedr.
Light enough to eam
7y anvahere. Dimen.
sions 153ix12x8

Model R, .

Kound edac desion, o
corucit.  Colors — ifal
nut, Broum, Gray ond
Mahoqony.,  Disicngions,
1435x1252%

Scparate
Weathrrproof
Coves Supplied

with every

Berg (

3

“ARTONE"
Fortable Vhpmopraph , /_\\

PORTABLE PHONOGRA

In developing the Artone—first
consideration was given to perfect-
ing its tone quality. We then en-
closed a superbly toned phono-
graph in a beautiful De Luxe case.
The result—a high class musical
instrument, primarily adaptable
for home use — yet substantial
enough for rough and ready serv-
icc as a portable.

The Artone case is made of
genuine OUPONT in shades of
taprinold

Walnut, Brown, Mlahogany or
Gray and embossed with reproduc-
tions of beautiful hand tooled
leather, The hardware is of solid
brass throughout, heavily nickeled.

In performance, appearance ‘and
for all around use Artone is with-
out an equal. At $30.00 it gives
the buyer the utmost in value and
service; assuring the dealer a fast
selling, the year round profit
maker,

See Free Trial Denler Offer on Next Page

Juey 15, 1925

Berg Auto Trunk & Specialty Co., Inc.

“DESIGNERS AND MAKERS OF FINE CASES FOR 20 YEARS”

LONG ISLAND CITY

NEW YORK
{New York City Shaicrooms. 353 Fijth Avenur)

PORTABLE /L

) Portable Phonographs

(

PHONOGRAPHS -
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Here are two new opportunities for increasing
sales and profits— not just two new items- but
two products that will sell because of their
demonstrable supcriority and unequaled value.

10 Day Free Trial to Dealers

So certain are we of the superior inerits of Artone products
that we do not hesitate to make this extraordinary offer:

We will ship samples of auy madels of either the Artone
Portable Plonograph or Cabinet Speaker te vou ot the
list prices, lexs 0 per ccut, aud if. after a thorough 10
dny ap,:rnunl you do nat feel that they will assure you
prestige and _profit in wmsually blg wmeasure—return
thent to us "Collect” and your moncy will be refnnded.

CABINET SPEAKERS

Heretofore all loud speakers have A test will prove these statements
lacked either volume or clarity- for an Artone demonstration speaks
ne have combined these two es- volumes for Artone’s qualifications
kil qualities. Now comes the as the most perfect and satis{ying
mane Cabinet Speaker with reproducer of broadcast programs

 of a symphony orches- yet offered the radio public.
of a Stradivarius.
ichly toned, Ar-
: trained ear

CABINET
SPEAKER

As a piece of furniture it will win
the instant approval of the most
discriminating housewife for the
Artone Speaker is enclosed in a
handsome two-toned ingrained

£, 0U PONT D e X
ABRIKO! List Price

b . s
inet of graceful lines Round :'.;dmng.’".'::la, —
“5|gﬂ- DimensTons 164 x10x 9

The Why and How of Al
Volume and Tone
The Beie Artons Cabinel Rpealer M I‘Q\“NM with l

super unlt of speclsl deslgn  and conatriction.
competlifse. lests Wit torty fivg ollier unlis 1 e

unanimrus eholce of e of the 1ld’e accustical ex-
melate )":.T'IA?'.‘%’.%EL.'.";?”“”"““"?‘T chich m.;“:mmumur
ot a.'.': e ompkcin. sad. oo, chamber n:
bretical ‘The Ariimo foae rhamber 1o 47 inches lobg—

lm that In otlier speakers, Toi:
iy swikd CurTEs Wi conscw
cut and distind dellver.

CABINET
SPEAKER
/
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Selectron to Be Distributed in Canada
by McLagan Phonograph Corp., Toronto

Activities of the Toronto Trade Responsible for

Many Sales—Noon Hour Concerts Draw

Crowds—DeForest Radio Inmstitute Formed—Radio Service Co. Enters Field—Other News

ToroNto, ONT., July 7—The Mclagan Phono-
graph Corp., Ltd, Stratford, Ont, is announc-

marily educational the course is general, rather
than confined to De Forest-Crosley products
and is calcnlated to assist and provide an under-

ing to the trade its ap t as a Canadi
distributor of the Sclectron, an invention of
Maximilian Weil, who alse has to lis credit
the Audak cquipment for demonstrating records
in the smallest possible space. The Selectron
has been thoroughly tested and now carrics the
approval of scveral Camadian radio sct manu-
facturers.

The McLagan staff is very much cnthused
over the sales possibilitics and anticipates for it
an unusual reception by dealers on a recal na-
tional scale.

A special album set known as the "Vatican
Choir Set” is being manufactured to appear
under the Odcon label and will be available
in Canada §rom the Plionola Co. of Canada,
Ltd, Elmira, Ont.

Quite recently Canada had the honor of a
visit from Powel Crosley, Jr., president of the
Crosley Radio Corp., Cincinnati, on which oc-
casion he was the guest of Major J. E. Hahn,
head of the De Forest Radio Corp, Ltd. It
was through these two men joining forces that
the present De Forest-Crosley line of receiving
sets was made possible. Mr. Crosley, while
here, expressed himself to the cffect that the
radic surface had hardly been scratched in
Canada.

Norman Kallaway has joined the sales staff
at Brunswick Hall, Yonge street.

Heintzman & Co., Ltd,, Windsor, Ont, branch
are adding new sound-proof demonstration
rooms to their phonograph department as well
as making other important alterations.

Musgrave Bros, sheet music dealers, this
city, are co-operating with their neighbors, the
Toronto Radio Co., in broadcasting 2 noon-
hour musical program to the passing crowds,
using a Brown loud speaker. Immense crowds
gathered to listen.

J. G. Tufts, of National Cabinet Co, Ltd,
was a recent visitor to an interesting meeting
of thc Chamber of Commerce, of New York
City.

James Pollock, vice-president and gencral
manager of the Phonola Co., Ltd., Elmira, Ont,
recently returned from a trip to New York.

Twin sons are the two reasons why President
James E. Hahn, of the Canadfan Dc Forest-
Crosley organization, is recciving special con-
gratulations from his trade friends just now.

The formation of a radio institute is an-
nounced by the De Forest Radio Corp., Ltd.,
with an enrolment providing for morc than
5,000 students in the personnel of 1400 De
Forest-Crosley dealers in Canada. Being pri-

standing of radio fundamentals.

The General Radio Serviee, Ltd, 73 Adelaide
street, West, has started in the radio repair
business, giving monthly inspection of radio
sets at a nominal cost. This is claimed to be 2
new braneh of the radio business in Canada.

One of the first devices designed to eclini-
nate static and other interference has been
placed on the market by the Eastern Radio
Afg. Co. It is known as the Statichoke.

To its already extensive line, Burndept of
Canada two new additi These
new models are intermediate in size between

V—ictor Co. oE Canad—e_l (Eeg

¥

the Amplion Dragon, which lists at $45 and the
Amplion Dragonfly, which lists at $13.50.

Begimning Scptember 3, the Cauadian Ex
hibition Co. will iuaugnrate a serfes of radio
shows throughout Canada, taking in Vancouver,
Winnipeg, Calgary, Toronto and Montreal, cx-
hibiting in Toronto, November 5 to 11.

F. A. D. Andrea, president, and R. M. Klein,
gencral manager of F. A. D. Andrea, Inc, New
York, rccently visited Toronto, where they
conipleted arrangements for the opening of
Canadian plant. Mr. Audrea, in conuncuting on
the new project says: “Our desire to render the
same standard scrvice in Canada that we have
been able to give in the United States is re-
sponsible for the opening of this new plant.
The new project will be known as FADA Ra-
dio, Ltd, of Canada, and will manufacturc
comnplete feceivers and phonograph panel units
at a fair price for the Canadian market.” This
move toward better service follows the recent
ypening of a plant and branch in Chicago, and
warchouses and a branch on the Pacific slope

Distribution

Rights to Northern Electric Radio Line

Important: Deal Closed in Montreal Provides jor the Marketing of These Products Under the
Trade Name “Victor-Northem Electric”—Dealers Pushing Phonographs With Good Results

Montrear, CaN, July 8—The Victor Talking
Machine Co. of Canada, Ltd, will be sole dis-
tributor to the trade of the entire line of radio
receiving products: receiving sets, loud speakers,
head scts, peanut tubes, etc, made by the
Northern Elec. Co, Ltd. These products will
hercafter be marketed under the name Victor-
Northern Electrie,

Northeen Electric Co., Ltd, maker of the
nation's telephones, has for years been a pio-
neer in the development of radio engineering.
Northern Electric radio sets are known from
coast to coast.

A coniplete line of Victor-Northern Electric
radio recciving apparatus, embodying the latest
improvenients will be placed on the market
carly this Fall.

From statistics available some interesting
comparisons of the extent of the use of radio
sets and phonograplis can be made. In Toron-
to, for instance 6 per cent of the homes are said
to have radio sets, while 48 per cent have pho-
nographs and 60 per ecnt have pianos. It is
evident that there are big possibilities for the
sale of radio sets and this is probably one rea-
son for the Victor Co. branching out in the
radio field on a broader scale.

Scasonable quictness prevails in the radio in-
dustry, with claborate preparations being made
for a considerable extension of this business
with the coming of Fall.

The new portable phonograph ACO made
by the Aeolian Co., London, Eng., size 12 x 12 x
4%, is being introduced to the local trade by

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

MONTVALE, NEW JERSEY

NONE LOWER IN PRICE

Charles Culross, and is taking decidedly well.

Layton Bros,, Ltd., are pushing most aggres-
sively the sale of Brunswick phonographs and
Brunswick Radiclas and state that going out
after business is the only way to get satlsfac-
tory sales results. This statement is backed up
the past month by a large r_\umbcr of converts
to this make both as regards phonographs ang
Radiolas.

Some dealers report that a number of radio
sets of the expensive type, also phonographs,
were sold as gifts for June brides.

The second annual Eastern Canada Radio Ex-
hibition, under the auspices of the Montreal and
District Radio Club and with the co-operation
of the Quebec Division of the American Radio
Relay League, will take place at the Windsot
Hotel from October 12 to 17. The staging of
the exhibits this year will occupy just double
the space required at last year's show.

Winnipeg Trade Activities

WinnireEG, MAX, July 8—The Canadian Exhibi-
tion Co., of Toronto, has announced a national
radio show to be held in Winnipeg, September
14 to 19, and Calgary, Alta, from September
30 to October 3, and Vancouver, B. C., Octobes
310 9.

Marshall Wells, Ltd, this city, has taken on
the representation of the FADA line of sets and

parts.
Brunswick records are now being used on
about 25 entertaining hi in the

City of Winnipeg, and Transcona, and arc prov-
ing very popular with the general public

Farquhar & Shaw, Ltd, the Brunswick Shop,
have made considerable improvements in their
store, cnabling them to give more selling space
to Brunswick phonographs and records.

The Winnipeg Piano Co. recently gave over
its windows to a striking display of Brunswick
phonographs and Brunswick Radiolas. Brons-
wick dealers in western Canada are cashing in
"big” on record 2850, a piano record by Harry
Snodgrass.

The Child & Gower Piano Co., Regina, Sask.,
reports considerable interest in  the better
models of Brunswick Radiolas and predicts that
this Fall will sec a marked improvement,
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Dealers LOQOK Dealers

l SPEAKEROLAS

IT’S FURNITURE
FOR THE HOME

i Complete
with
Mastertone
Units

All
Built of
Five-Ply
Veneer

Model D, List $17.50 Model E (Variable), List $25.00

' Model E has two controls which enable the
operator to produce the particular acoustical
effect desired. Clear, decisive reproduction for

SPEECH or sonorous effect in MUSIC reception.

If your jobber cannot supply you with SPEAKEROLAS write us

BLOOD TONE ARM CO.

Ceatral West Distributer BAY CITY, MICH. Made by the Manufacturers of
BLOOD TONE ARM CO. the Famoua
222 W. Madiswon St., Chicago MANUFACTURER BLOOD RADIO TONE ARM

m— T —— & <——r—l
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Boice Co. I\Iade Musnc
Master Distributor

Well-known Firm, Formerly the Boice Motor
Equipment Co., to Be Wholesaler for the
Entire New England Territory

The Boice Co., of Boston, Mass., has been ap-
pointed New Eugland distributor for the Ansic
Master Corp., Philadelphia, Pa. This company,
formerly the Boice Motor Equipment Co., is
now 2 radio specialty hiouse with location, or-
ganization and facilities ranking mnong the
finest in the country. It will devote practically
its entire building at the intersection of Bea-
con street and Commonwealth avenve to the
exclusive representation of Music Master radio
products, The entire first Boor is now devoted
to the sales and demonstration of the Music
Mlaster sets, speakers, tubes, batteries, etc. The
offices occupy the second floor and the balance
af the five-story bnilding is devoted to stock.

LONG DIS

The Boice Co. is well prepared to care for the
heavy demands of the New England dealers
and plans to carry ample stock for quick sery-
ice. It has long enjoyed the reputation of be-
ing one of the largest distributors of batteries
in the United States. In preparation for a big
Fall season its already large selling staff has
been naterially strengtliened by the addition
of several well-known radio inen.

W. S. Boice, head of the orgauization, reports
that the New England trade has been very
quick to take advantage of the Music Master
protective policy and the Boice Co. is preparing
to render a service compalible with the high
quality of the lines distributed. Mr. Boice ex-
pects that the million-dollar advertising cam-
paign condicted by the Music Master Corp. will
generate big business tor Music Master prod-
ucts this Fall and is preparing to co-operate
with the New England dealers

Sullivan & Ries, Brooklyn, N. Y., were re-
cently incorporated at Albany, N. Y.
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What theZenith Franchise Means
to the Zenith Dealer

The radio dealer who operates under a Zenith franchise is

(1) His territory is exclusive.

(2) His discounts are liberal.

{(3) He is free from the fear of unexpected
price cuts.

(4) He receives generous co-operation in
newspaper advertising,

{S) His advertising builds sales which he
alone can cash.

{(6) He operates under a firm and fixed Zenith
Policy, unchanged in principle since its
initiation several years ago.

(7) He is backed by an organization second to
none—headed by successful officials who
assure him that everyitem of the Zenith
Policy will be carried out to the letter.

‘Will you sell Zenith receiving sets this coming season—or—uwill
you wish that you had the right to sell them?

Write or wire for particulars of the Zenith franchise.

ZENITH RADIO CORPORATION
Straus Building, Chicago, 11L

N. Y. and Chicago Radio
Show Plans Maturing

Sudden Death of James F. Kerr in No Way to
Alter Show Plans and Policies
The executive directors of the Radio World's
Fair, to be held in the 258th Field Artillery
Armory, New York, the week of September 14,
and the Fourth Annual Chicago Radio Show, to
liwld in Chicago in Noveinber, have an-
nounced that the sudden deuth of James F
Kerr, gencral wmanager, will in no way alter the
policies and activities of the organization.
J. Herrmann, managing dircctor of both show
and widely known in radio, exposition and
theatrical circles, will continue to carry on the
shows, assisted by a very capable organization.
Mr Herrmann had planned to sail with the
Donald B. MacMillan expedition from Bostan
last month to the Far North, but canceled his
trip in order to give his undivided attention
to the direction of tle two shows It was
stated this week that over 90 per ceut of the
exhibiting space in the Armory im New York
had been pluced under contract and that ap-
pllulmns now in hand would absorb every re
ing unit. Arr have been made
to rearrangc the Aoor plan in order to ac-
commodate additional exhibitors, It is esti-
mated there will be 300 manufacturers exhibit-
ing at the show.

Gennett Record Sules Take
Decided Upward Trend

Gennelt records, particularly those of the for-
cign language catalog and of old-time tunes,
took a decided wpward sales treund the latter
part of last nionth, follewing a rather slack pe-
riod, the New York office of the Starr Piano Co.
reports. While the briskness was general
throughout the entire catalog, the mountain
country music, which sells in volume through-
ont Pennsylvania and West Virginia, and new
records in the Gennett drish series, were most
active. Two new releases of Irish dance music,
"Bracs of Mar Highland Strathspey,” coupled
with *Irish Barn Dance,’ and "Kitsheelan
Bridge,” coupled with ""Clune,” are selling ex-
ceptionally well

Make Okeh Records of
U. S. Naval Musical Units

The recording departmient of the General
Phonograph Corp.,, manufacturer of Okeh rec-
ords, recently made a very successful trip to
the United States Naval Academy at Annapolis,
and while there secured recordings from the
United States Naval Academy Band, the United
States Naval Academy Fife and Drum Corps,
United States Naval Academy Glee Club, and
the United States Naval Academy Ten. The
recarding of the Fife and Drum Corps was par-
ticularly interesting, as it is generally recog-
nized that it is extremely difficult to secure
proper recordings of these two instruments.

Galperin Shop Gives Concerts

CuarLeston, W. Va, July 7.—The Galperin
Music Shop has within the pust month or two
given a serics of musical concerts in the studio
attached to the store. Capacity audiences have
attended cach of the events and in addition to
the building of prestige, the establishment has
secured much additional business. It is the
intention of the Gulperin Shop to give these
concerts at intervals throughout the year. The
store occupics a four-story building, the frst
two floors of which are given over to display
and demonstration rooms featuring talking ma-
chines and pianos, the third floor is used for
studios and the fourth floor has been designed
especially as a concert hall.
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New England Wholesale and Retail Trade
Looking Forward to Fall Sales Revival

Trade on Summer Schedule and Vaeation Season Is Under Way—Musical Supply & Equipment
Co. Takes on Music Master Line—Robert Steinert's Engagement Announced—Month’s News

BostoN, Mass., July 9.--An occasional spurt in
business wow and then is about all onc can
bLrag about in the tulking maehine bnsiness
here. But the fact rensains that there is con-
siderable optimism about looking to a healthy
Fall demand for goods. The wlholesale and re-
tail houses have cntered upon their Summer
schedule, which meins that business is closed
down at five o'clock daily, with the exception
of Saturdays, when the places are elosed at
one o'clack and in some places at noon. WVaca-
tions already liave been begun this year some-
what earlier than usual, a condition that has
been forced upon the, liouses, not a few of
which are letting their help have extra tine off
without pay.

Pushing Music Master Line

Manager Joe Burke, of the Musical Supply &
Equipment Co., reports that lic las coucluded
arrangements with the Music Master Corp
whereby this line will be carried by the Equip-
ment Co. as New England distributor, and
there will be an immediate and extensive cam-
paign started upon by way of plaeing this fran-
chise with the best dealers througlont the feld
The arrangemecnts were mnade by Joc Burke
aver in Philadelphia, to which city his brother
Tom went with him. On his way home Toin
Burke stopped over in Connectient, where he

visited the Sonora dealers in the leading places
in thut State and lic was able to secure some
good business. Both Joc and Tom attended a
inceting of the Sonora Eastern jobbers, which
was held at the Pennsylvania Hotel. With the
new line that the Equipment Co. is now car-
rying, including the new radio receiver and the
loud speaker, the eompany bids fair to accumu-
late a good business in the next few mouths.
Joe Burke Taking Rest

Joe Burke, who has worked very hard these
last few months and who suffered a bereaye-
ment in the loss of his wifc some time ago, has
finally prevailed upon himself that he must
take a vacation and he accordingly started the
end of Juue on a trip to Cuba and Florida and
he plans to be away about two weeks. The
trip will not be altogether one of pleasure, for
Joe hopes to transact some worth-while busi-
ness while away,

W. Parks Ends Trade Trip

William Parks, New England manager of the
Columbia Co., lately rcturned from a eompre-
liensive business trip taken through the Nasth-
ern territory and in all places he found an im-
proved condition. He visited, among other
places, the northern part of Maine, taking in
Bangor, Newport, Skowhegan, Waterville, Au
rusta, Farmington, and in New Hampshire, Ber

lin, Laconia, Newport, Keene, and in Massa.
chusctts, Fitchburg, Lawrence and Haverhill
He was away two weeks

Looking for Fall Brunswick Boom

The Brunswick Boston office in Kingston
street is muking considerable hcadway just
now, aud Manager Hurry Spencer is confident
that next Fall will sce a greatly improved bus-
iness. For tlie Summer there is a new portable
Number .101, that promises to be popular. Spen-
cer and his brother, Platt Spencer, went 1o
Providence a week or so ago to say "good-by”
to Mr. Russell, who has lately rcsigned his con-
nection with the Outlet Co. of that eity. To-
ward the middlc of Junc the Brunswick liead-
quarters reccived a large consignment of Vo
calion records, the company, as the trade now
knows, having taken over that line.

The Brunswick personnel here has been in-
terested in the appearanee of Carl Fenton's
Orchestra at Dedham a few nights ago, and
several from the Kingston strect headquarters
went out to hear this group of players, who
record for the Brunswick.

Some dealers who have rceently added the
Brunswick are: The Myer Store, Pittsfield,
Mass.; Phonograpl: Shappe, North Adams,
Mass.; Wallace Co, Pittsfield, Mass.; Wood
Bros., Pittsfield, Mass.; A. J. Bain Co., North
Fast Harbor, Me.; S. G. Duckworth, Bridge-
water, Mass.; L. M. La Mare, Ludlow, Vt; H.
H. Merrill, Gloucester, Mass.; Elsworth
Evans, Poultney, Vt.; Grove Hall Music Stare,
Boston, Mass.; F. W. Richinan, South Port-
land, Me.; M A. Melvin, Bangor, Me., and the
Kahn Music Shop, Boston, Mass. Another

{Conlinued on page 146)

See four-page ad of
the Music  Masler
Corp. ou pages 77,
78, .79, B0, this issue.

Announcing Our Appointment as

NEW ENGLAND DISTRIBUTOR

for

L
You are offered a protective dealer franchise by //,
l /
MUSIC MASTER
and //_cmn..-mcn:

BOICE COMPANY ./

562 Commonwealth Ave.—682 Beacon Street

Boston, Mass.

Telephone, RKenmore 3880

indly jurnish
me willi complete
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s coupon for complete in-
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// RS




146 THE TALKING MACHINE WORLD

Jury 15, 1925

New Engla;md Tr;d_e News

(Continucd from page 145)

Brunswiek dealer was added to the long list in
the past week, Dodge & Gardner, of Lancaster,
N. H., have joined the fold. They also have a
store at Middleton, N. H.
Robert Steinert Engaged
Within the past few weeks an engagement
has been announced here that is of special in-
terest to the trade, namely, that of Miss Lucy
Currier, to Robert Steinert, son of Alexander
Steinert. Miss Currier is the daughter of Mr.
and Mrs. Guy Currier, of this city, and is a
young woman of varied accomplishments, these
including the histrionic art, Miss Currier hav-
ing appeared with several companies with
marked success. Mr. Steinert is a graduate of
Dartmouth College and has a host of friends
around Boston and New England.
At Music Master Convention
New England Manager Shewell, of the Che-
ney Sales Corp.. was over in Philadelphia
lately in at on the c ion of the
Music Master Corp. From that city he went
10 New York before conmiing back to Boston.
Mr. Shewell has lately appointed Ralph H.
Small, of Bath, Me., a represcntative of his or-
ganization, and he is covering the Maine terri-
tory and has opened up a number of excellent
new accounts.
Herbert Shoemaker in His New Home
Herbert Shoemaker, toward the end of the
month, moved into his new country home on
the South Shore, lis purchase of which was
mientioned here Jast month. Speaking for the
Victor business as handled by the Eastern
Talking Machine Co.,, Mr. Shoemaker says that
all the signs point to a brisk Fall business.
Representing Stromberg-Carlson Co.
Arthur 'W. Chamberlain, widely known in
the New England trade, and who is now repre-
senting the Stromberg-Carlson Tel. Mfg. Co.,
reports that he is finding business considerably
on the mend. He has opened up a number of
new accounts and is giving an exclusive prop-
osition, which the big dealers are quick to take
advantage of. Mr. Chamberlain’s Boston office
is at 950 Little Building, which is a very cen-
tral location.
Suffers Heavy Fire Loss
The Boston talking machine trade was sorry
to leara of the Joss by fire sustained by Fred
Gardner's Temple of Music in Lawrence. The
firc started early in the morning and Gardner
was able to move out his expensive Radiola
models and some pianos but the greater part
of his large stock was destroyed. Mr. Gardner
immediately sought around for another location

tion difficult to equal elsewhere.

by popular artists.
record them.

has produced.
Your mistake is NOT selling

126 Summer Street

2—Okeh Vocal records are the most popular songs characterized

3—Okeh Old Time Tunes are revelations to the unacquainted.
Okeh has singled out the greatest among the mountaineers to

4—Okeh has the finest jazz orchestras and Blues singers the Race

OKefr Recoras

Write for our propositio~

General Phonograph Corporation of New England

ARE YOU MAKING A MISTAKE?

The most salable records are

OKJ\mels

‘Wherever there is a phonograph there is an Okeh Record buyer.
Okeh Records because of their superb brilliance of tone and the
fact that they satisfy the musical desire of ALL classes of people
find a ready market for the dealer.

1—Okeh Dance records have the volume and perfected syncopa-

Boston, Mass.

and it was several days before he found a de-
sirable place
Spent Fourth at Niagara Falls

William J. Weyand, head of Weyand's Pho-
nograph Repairing Co., spent the week-end over
the Fourth of July at Niagara Falls, accom-
panied by Mrs. Weyand. Included in the party
that spent the holiday at the resort were Mayor
Curley, of Boston, and his family.

News Gleanings

Mr. McIntyre, of Piper & Meclntyre, the
well-known talking machine merchants of
Nashua, N. H., stopped off in Boston en route
liome from the Chicago convention to call upon
his friends here in the trade,

Ellis Harlow, who a while ago was connected
with what was then Kraft, Bates & Spencer,
and also with Henderson's, is now with the
C. C. Harvey Co. in Boylston street.

The Brunswick Shop at Northampton has
added the Brunswick Radiola line and is meet-
ing with most encouraging results in this new
venture. Manager Pueschal was one of the
fortunate ones to lately win a prize for retail
sales during a special contest.

The Cheney Sales Corp., 375 Boylston street,
under the management of G. Dunbar Shewell,
Ir., vice-president of tue parcnt company, is en-
joying a satisfactory Lusiness for this period
of the year.

Herbert Young, of the Music Master Corp,,
was in this eity for a few days at the offices of
the New England Phonograph Distributing Co.,
221 Columbus avenue, running over the field
for the Music Master products with Manager
Burke.

Henry Winkleman, manager of the Victor de-
partment of the Oliver Ditson Co., is away on
his annual vacation. Part of his time will be
spent in New Hampshire, and the latter part
wilt be down on Cape Cod. Vietor business is
very fair at the Oliver Ditson Co., portables
and records being in the lead.

William G. Bode, who for the past four years
lias been manager of the Glendale Phonograph
Co., Glendale, Cal, has purchased the Eagle
Rock Music Co., 2144 Colarade bonlevard, and
will operate the store with a complete line of
musical merchandise,

OLIVER DITSON CO.

BOSTON

VICTOR

VICTOR and RADIOLA

A combination of leaders that insures a tremendous
opportunity for business building for all Victor Dealers
this Fall and Winter. This is the time for preparation and
Ditson-Victor Service will prove invaluable to that end.

105 MASTER'S YOICE 4
Cetens s srs

CHAS. H. DITSON & CO.
NEW YORK
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—this is the slogan adopted by

Phonograph Manufacturers National Association

Officers and Directors
M. C. Scurrr, President
Vitanola Talking Machine Co., Chi-
cago
Orvo Heineman, Viee-Presidend
General Phon. Corp., New York
F. A. WoLr, Vice-President
Wolf Manufacturing Industries,
Quincy, lllinois
FaankuLin B. Warn, Vice-President
Radio Master Corp., Bay City, Mich.
J. S. Wartens
Vincennes Plonograph Co,,
Vincennes, Indiana
F. D. McINTYRE
Plymouth Radio and Phouograph Co.,
Plymouth, Wis.
L. B. CASAGRANDE .
Caswell Mig. Co., Milwaukee, Wis.
S. A. RieoiLA, Treasurir,

General Phonograph Corporation of ®

{llingis, Chicago

Hexry A. O11s, Secretary
Chairmen of Committees

Pusuiciry, F. X. SHETTLER .

Perkins Phonograph Co., Chicago
WOODWORKING INDUSTRIES

Axel Nordlund

Excel Pliono. Mfg. Co., Chicago
Meror_Inpustries, LEsLie Gorboxn

H. G. Saal and Co, Chicago |
Tone ArMs, LEGH HUNT

Oro Tone Company, Chicago
Porrasies, D. T. ALLEN

Carryola Company of Amevica,

Milwaukee, Wis.
STANDARDIZATION OF MATERIALS

Anton Clemetsen .

Anten Clenctsen & Co., Chicago.

F. F. Paul, United Mig. and Distri-

buting Co., Chicago

MEMBERSH P, W. J. MceNanara

Empire Phonograph Pasts Co..
.Clevcland, Ohio

Crenit, Aunits AN CosTs,
V. Clemenson
831-839 N. Wood Street, Chicago

All eligible manufacturers

the Secrctary

MR. HENRY A. OTIS, 500 Diversey Parkway.

Illinois.

Founded February 19, 1925

To stimulate consumer de-
mand for the phonograph by
bringing to the public a true
appreciation of its value as
an instrument of entertain-
ment and education.

To foster the interests of its
members by the establish-
ment of trade standards.

To establish and maintain
uniformity and certainty in
the customs and commercial
usages of the industry.

To promote a more enlarged
and friendly intercourse
among those engaged in the
industry.

To formulate a plan of co-
operative national advertis-
ing.

List of niembers at time of going
to press
Phonographs: Uprights or Concoles

Broadcaster Corporation.

Anton Clemetsen & Company.

Excel Phonograph Manufacturing Co.
Eureka Talking Machine Company.
General Woodworking Corporation.
Nalional Phonograph Company.
Plymouth Radio & Phonograph Co.
Perkins Phonograph Company.

Radio Master Corporation of America.
Vitanola Talking Machine Company.
Vincennes Phonograph Company.

Wolf Manufacturing Industries.
Wizard Phouograph Company.

Portables
Carryola Company of America.
Caswell Manufacturing Company.
Oro Tone Company.
H. G. Saal & Company.
Wolf Manufacturing Industries.

Tone Arms
Blood Tone Arm Company.
Empire Phono Parts Company.
Eurcka Radio & Phono. Parts Corp.
General Phonograph Corporation.
General Phounograph Corporation of

linois.

Mutual Phono Parts Manufacturing Co.
The Oro Tone Company.
H. G. Saal & Company.
E. Toman & Company.

Motors
General Phonograph Corporation.
General Phonograph  Corporation  of
Hiinois.
H. G. Saal & Company.
United Manufacturing & Distributing
C.

Records
General Phonograph Corporation.

are cordially invited to attend the next monthly mecting to be
held July 2Ist at 6:00 P. M. in the Furniture Club of America on the 17th floor of the Ameri-
can Furniture Mart Building, 666 Lake Shore Drive, Chicago, or address for full information,

\

Telephone Lakeview 7680, Chicago,

Manufacturers of Phonographs, Portables, Phonograpli Cabinets, Motors, Tone Arms

and Records are eligible.

e —
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This Page Donated to the Phonograph Manufaciurers’
National Association by The Talking Machiue W orld
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De Luxe Cabinet

New slanting panel. Same rich French wal-
nut finish as De Luxe Console. Artistic
ornaments of carved wood and gold design.
Really a beautiful piece of furniture. List
price, $77.50.

New ERLA 1926 Radio

e = — —— =

Town and Country
Portable

Six tube, light, compact,
in handsome leather-cover-
ed carrying case. Per-
formance equal to any on
market.  List price, $150.
8 tube set.

De Luxe Console

Beautiful cabinet of two-toned, matched
French Walnut. (Front handsomely panelled
and richly decorated in gold. Legs extend
up entire front. New type slanting panel.) |
Space below ample to house batteries and |
chargers. Loud speaker built in. List price, |
|

!

Standard, Cabinet

Finished in carefully selected mahogany.
Same shape and design as the De Luxe
Cabinet. List price, $69.50.

$142.50.

Standard console same as above except
finished in mahogany, $113.50. ‘

4 L
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top—Factory, labora
tories and ofhices of Blec
trical Research Labora-
tories, Chicago.
Delow=Plauts  and  offices

pany, Huntington, Ind.

ealers!

Caswell-Runyam  Com.

Here is a phenomenal line at
prices that will amaze you

Look carefully at the receivers on the oppousite page. Read
the descriptions. ~ Note above all the prices. Compare them
point by point with the lines of other leading manufacturers.
THEN read the extraordinary proposition below offered to 2500
franchise dealers.

Five great advantages are offered to dealers qualified to rep
resent this extraordinary line. (1) A new and revolutionary
type of receiver that outdistances all competitors ;
(2) Stability of line made certain by merger of two
great manufacturing organizations; (3) Consumer
price lower than that of other quality receivers be-
cause 95% of parts, including cabinefs, are made in

performance in receivers of the better grade. Ninety-five per
cent of the elements in Erla completed receivers, including cab-
inets, will be manufactured entirely within our own plants, with
only one profit and one selling expense. This makes possible
an extremely moderate retail price to the consumer yet enables
us to allow distributor and dealer an adequate profit margin.

Actual photographs of models and confidential price-list
will be sent as soon as we have your reply. You will
be amazed at the low prices.

Each Franchise Worth Thousands of Dollars
The Erla franchise gives both dealer and dis-

our own factories, hence only one profit and one sell- ‘g:"'fl.tz;:?“:"":“».‘ tributor complete protection. It includes absolute
ing cost; (4) Revolutionary sales plan gives complete 81E paD1O PR freedom from price cutting and other destructive

protection in territory and price; (5) Immense adver-
tising campaign—magazine and newspaper—embodies unique
plan that furnishes dealer with leads. Write to-day.

New Type Receiver

Science has made a remarkable discovery—a new system of
radio frequency amplification based upon a new and revolution-
ary type of coil, the Erla *Balloon* Circloid. It offers four great
improvements over present day receivers.

(1) Greater Distance. Circloids have no measurable external
field to affect adjacent coils or wiring circuits. This males
possible higher amplification in each stage with increased sensi
tivity and greater range.

(2) More volume. Higher r.f. amplification enables Circloids
to bring in distant stations scarcely audible in ordinary sets,
with volume enough on the loud speaker to fill an auditerinm.

(3) Increascd selectivity. Circloids have absolutely no pick-
up qualities of their own. Only signals flowing in the antenna
circuit are built up.

(4) Finer tone quality. The self-enclosed field positively
prevents stray feed-backs between coils. Hence no blurring or
distortion. Tones are ¢rystal clear.

There are many other advantages which the Circloid prin-
ciple affords which will be explained in answer to your letter.

Two lmmense Organizations Back the Erla Line

An operating merger involving several million dollars of
invested capital and plant facilities with a total capacity of 500,-
000 reccivers per annum has been concluded between the Elec-
trical Research Laboratories (Erla) of Chicago and the Caswecll-
Runyan Company of Huntington, Ind. The first is one of
America's largest manufacturers of radio parts and receivers.
The second is the world's largest manufacturer of radio cabinets
and cedar chests.

The comnbined cffort of these institutions will be deveted to
the manufacture of Erla products. This guarantecs the stability
and permanence of Erla and offers dealers protection they can
receive from few radio manufacturers to-day.

At the same time you are constantly kept in touch with new
radio developments. A corps of Erla engineers is constantly
developing new discoveries and new improvements. These are
available only to authorized Erla dealers.

Unusually Low Selling Price Now Made Possible

The powerful union of receiver and cabinet manufacturing
interests that new is Erla cstablishes a new basis of values and

practices. Only authorized Erla representatives are
able to sccure and sell Erla products.

Each representative is offered a full line of complete and
knock-down receivers, also a complete line of nationally known
parts.

Every dealer will reecive invaluable sales training under
factory supervision in building his business to bigger, more
profitable dimensions. We do everything possible to make
every Erla dealer highly successful. “It means more business
for us, greater profits for you.

Great Advertising Campaign With Unique Selling Feature

Erla dealers are backed by a gigantic advertising campaign
reaching over 25,000,000 people. Both natienal magazines and
newspapers will be used. This campaign completely blankets
every town, city and farming territory.

A new selling idea is presented in this advertising that
actually brings dealers the names of prospective buyers. Thou-
sands of such names will be turned over to dealers in all parts
of the country. The plan itself will result in an amazingly large
percentage of sales. Our own men will show you how to get
the most from it. The dealers who have seen it say that it is
the greatest selling idca they have ever known.

Write or Wire TO-DAY

Send in your name immediately so that you may be first
in line for a franchise in your territory. Naturally we wish to
deal only with the highest type of organizations in each com-
munity so we ask you te fll in the coupon below. No obliga-
tion whatsoever. Simply fll in so that you may get complete
information by rcturn mail.

ELECTRICAL RESEARCH LABORATORIES
2531 Cottage Grove Avenue, Chicago, U. S. A.
* Trade:mark

Electrical Research Laboratories,
2531 Cottage Grove Ave, Chicago, U. S. A
Send me immediately full particulars of the Erla proposition.
No obligation.

Name .Present Business............

Address Do you handle radio?

City .. ....What kind?... . ..
.References. .. ...

(Fill in).....

Attach any other information you wish to give on separate
sheet of paper.
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Live Tulsa Retaileré
Pushing Columbia Line

Allen-Thede Music Co. of Tulsa, Okla.
Through Aggressive Merchandising Meth-
ods, Has Built Up Large Business
Totsa, Oxia, July 6.-One of the mast sue-

cessiul retail phonograph cstablishments in the

Soutliwest #s the Allen-Thede Music Co. tlns

ity, Columbia dealer, which has been establisheil

for the past sixteen years. This ofganization is
operated entirely by Mrs L. P. Thede, who has
devoted many years to the phonegraph aml
record bunsiness and who is respowsible for
building up an establishinent that is a leader
in this part of the ceuntry.

When Mrs. Thede added Columbia pliono-

Effective Columbia Display of Allen.-Thede Co.

graphs and records to her line recently, she
utilized a very effcclive window display which
forms part of 1he Columbia dealer service is
sued monthly, and this display not only created
favorable cominent but producced direct sales
A Columbia departinent has been installed to
properly feature Columbia products and in a
recent letter to the Columbia Co. Mrs. Thede
said: "The new recordings issued by the Co
lumbia Co. are simply marvelous and are bound

THE TALKING MACHINE WORLD
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to be a big stimulation to the rceord business.
The demand for the new recordings is steadily
increasing and 1 beliewe that this type of record
will revoln ize the phonopraph linsiness.*

Freed-Eisemann Radio Corp.
Holds Its Annual Meeting
Anticipates Large Sales Gains During Next Year

—Production Capacity Between 1,500 and
2,000 Sets Per Day—Bright Outlook

meeting of the stoekholders of
emann Radio Corp., was held ree
cently in the Sperry Building, Munhattan Bridg
Plaza, Brooklyn, and a most cneouraging re
port of the anticipated business for 1926, due 10
the ilemands for Freed-Eisemann reccivers and
the general stabilization
of the radie industry, was
made by joseph D. R
Freed

“Every indication tend:
to shiow that the sales for
the year ending May,
1925, will excced those of
the preeeding year,” Mr.

Freed declared We
have during this  year
more  than  donbled the

capacity of 1,500 to 2,060

o ik

With reference to the
position of the business
of the company in the
radio  ficld, the report
says:

recent official re
port of the royaltics paid
to the licensor by the

other thirteen Neutrodyne
licensces indicates that the
sales of your company
alone were more than half
the combined sales of the
otlier manufacturers for the year of 1924
Joseph D. R. Freed was re-elected president;
Emil Eiseiann, vice-president; Alexander Eise
mann, treasurer, and Arthur Freed, sceretary.
The cntirc board of directors was re-clected.

The Herzog Radio Corp., Brooklyn, N. Y
manufacturers of the scmi-automatic receiver
and unilateral loop, have licensed the Niagara
Fur. Co., Middleport, N. Y., to make sets

PET O

DISTRIBUTOKS

Pet O Fone Is bound 1o
be o big sclier thls year
—the donand is already
great.  Good proposition
open In your terrliory,

ol a
vraph witl do.
action 1n @ minule.

Does

larger  phomo.
Ready for
le.

MADE IN U.S. A, ’

A real portable talking machine
‘ TO RETAIL AT $12

Usus! Trade Dlscouats

The Per O Fone is a sturdy little
talking machine—no larger than a
camera, and as casy to carry. It
has a good motor that will last;
and its tone is most pleasing. Sec
it and hear it and be convinced

FONE

DEALELB
A dlsplay of Pet O Fones
will ercale sales — and

deinenstrations in-
creuse them. Quick sales
and large profita are walt-
Ang for you.

Weighs 4% hs.  Mode in
block, cad, greem or blue
fobricoid.

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK

%h;_.—&;-la_fg. Co. Has
New Maodel of Tone Arm

Announces Tone Arm of Universal Design {.nl:
Installation in Radio Cabinets for Pse Wit
Loud Speakers—Of Universal Design

The Globe Art Mfg. Co, Newark, N J.
which for many years has manufactured tone
anns, reproduecrs and parts for the talk
ing wachine industry, having produced sueh

New Globe Art Tene Arm
products for some of the largest phonograph
ies, has just d a tonc arm for
usc in radio cabinets with laud speakers.

The Globe Co.'s product is of universal de-
sign, making it available for any loud speaker
init. It is built npon the best acowstical prin-
ciples and is of a size that makes it readily
available for cither table or console model
radio recciving sets.  Thix cquipment is already
being used by several radio cabinet manufae-
turers and the demand for the product has justic
Aed the Globe Ca. in greatly inercasing its
facilities for manufacturing this radio adjunct

H. H. Southgate, Asst.
Sales Mgr. Kolster Radio

H. H. Southgate, well known throughout the
imusic and radio trades, was recently appointed
assistant sales manager of Kolster radio divi-
sion of the Federal Telegraph Co. Mr. South-
gate was formerly conneeted with the Foreign
& D ie Electrical C lities, Inc, New
York, manufacturer of Fordee buttery climina-
tors and Eagle battery chargers, Prior to that
he was associated with the Aeolian Co. New
York, and his cirele of acquaintances in the mu-
sic trades is wide

Mr. Southigate will make his headquarters at
the Woolworth Building, New York, and a large
share of his tinie will be spent on the road,
lelping establish distribution outlets.

E. M. Wilson & Son Are
New Outing Distributors

The Outing Talking Machine Co, Mt. Kisco,
New York, manufacturer of the Outing port-
able talking inachine, recently announced
through A. J. Coté, president of tle company,
the appointment of E. M Wilson & Son, New
ark, N. J., as distcibutors for the Outing prod
ucts 1n the State of New Jersey. E. M. Wil-
son & Son are well known throughout the New
Jersey territory, and among the trade.

A. A. Trostler Addresses
Music Master Distributors

Kansas Qity, Mo, July 8—A. A, Trostler,
Western sales manager of the Music Master
Corp., manufacturer of the Music Master radio
products, addressed the sales foree of the i}
W Jenkins Sons' Musie Co., of this city, Music
Master distributor, on July 6 and 7. He will
have a similar sales conference with the foree
of the Harbour-Longmire Co.,, Oklahoma City,
Okla,, the latter part of this week,

New Record C—leaner

The Brilliantone Steel Ncedle Co., New York,
sole sclling agents for Bagshaw needles, has an
nounced a new combinution sccord eleaner
necdle can containing 250 Brilliantone ncedles
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E were the first Manufacturer to produce a Console with built-

I in Loud Speaker of real ment, based on a life time of phono- 3
graph experience.  We are still leading, although many other
”‘ makes are being marketed today. But—don't deceive yourself!
The Console Master Speaker is the only practical Console Speaker,
F' by reason of its construction. One pull of the handle opens the front
| for simultaneous access to batteries and speaker unit. There is no
i climbing in at the back necessary. This feature is our own origina-
5] tion and strong patent claims protect it and the inevitable nfringer
and imitator will be held to stict account. The quality of the
i
' ;
H
H :

The Console
Master Speaker

Ith bullt-in loudspeuker. Its proportions
are ect In desipn, Slze, 30 inches high

The Console
Master Speaker

1’ P E
%
i. cabinel work, the ideal arrangement of space, holding the Speaker i
x (consisting of a wooden horn, brass tone arm and adjustable loud :
speaker unit), an A Battery, Battery charger and dry or wet B Bat- F
teries, make the Console Master Speaker the best selling proposition for

the dealer. Our price is right and our policy permits full discounts to

dealers and jobbers.

Write us for price, discounts and temitory.

Console Master Speaker Co.

15 East 40th Street - - - New York City

TELEPHONE: MURRAY HILL 9145.0495

L N i
T A0 T I
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«PHIADELPHIA%SES

Results of Recent Sales Drives Create
Optimism Among Quaker City Retailers

Campaigns Demonstrate Efficacy of Sales Promotion Effort During the Summer Months—H. A.
Weymann & Son Co-operate With Dealers—Fall Orders Indicate Busy Season Ahead

PuitaveLpiia, Pa,, July 9.—Trade optimism has
been sustained by the unexpected results that
have been obtained by recent sales drives of
dealers. Within recent wecks the retailers, in
co-operation with the distributors, have becn
emulating the campaigns which the Victor Co.
instituted during the Spring months for the
sales of the Victrola, and like the originator
of these concentrated efforts, have been receiv-
Ing material benefits in the improved demand
for types of machines that long have been lag-
gards in stocks because of the failurc of publie
interest in them. When purchasing pliono-
graphs in these carly Summer days the atten-
tion of the buyers now is ccntered on the
popular-priced models and thosc of the higher
grades, such as consoles in price ranges from
$150 to $200 or more. It was a pleasant con-
trast for the retailer to find that by the appli-
cation of sales energy and concentrated housc-
to-house canvassing much good could be ac
complished after long lack of interest on the
part of the public in these straight talking na-
chines,

Records in all the popular renditions of vocal
and instrumental recordings have been selling
at fairly well-maintained levels although there
is not as large demand as might be expeeted
at this season of the year.

All the distributors handling portable talking
machines have been busily engaged shipping
large numbers of these easily transported en-
tertainers for Summer colonies at seashore,
mountain and country resorts, to the retail
trade.

Single-Faced Red Scals Moved Quickly

Distributors and dealers of the Victor Red
Seal single-face records have been ¢leaning
house of all their salable numbers of these rec-
ords under the reecnt priee concessions made

by the Victor Co. Tie record sales drive on
the single-facc Red Scals has been responsible
for the moving of almost all records that were
in stock and pretty well cleaned up those in
the hands of the local distributors.

Victor Portables Score

Anong the most aetive of the numbers of
Victrolas shipped from the warcliouses of the
Philadelphia Victor Dis tributors, Inc, during
the past month were the Victor portables No.
I-1, retailing at §15. ‘There was a record break-
ing demand for these new portables. The head-
quartcrs here at 835 Arch street also experi
enced 4 run on the $150 models in the early
days of July and late June, showing the sudden
returm to popular favor of these types of
straight machincs, in this eity. The corporation
will, this month, place on sale the newest of
Victor products, the Nurse y Model, i white
enamel.

Anwong the callers at the offices of the Phila-
delphia Victor Distributors, Ine, was M. F,
Malarky, the proprictor of Malarky’s Music
Store, Pottsville, Pa., who was here in the jn-
terest of expansion of the sales in his store,
this brancl of the business now being made an
mmportant division. The plans for broadening
the Victor departnient were discussed with Sec-
retary Frank B. Rcineck, who also is general
manager of the comnpany.

H. A. Weymann & Son Work With Dealers

1. A. Weymann & Som, Inc., Victor distrib-
utors of this eity, liave eontinned in an.ener-
getic manner their co-operition witl dealers in
capitalizing the reccut price reduction of single-
faced Red Scal records. Previous notice was
seut anuomwcing the speelal newspaper adver-
tisement of the Victor, Talking Machine Ce. on
Tuesday, fune 23, with a suggestion that deal-
ers tie up with this newspaper announcement

 — —

Trade Mark

GUARANTEE PORTABLE
RETAILS FOR $25.00
¥

A Real Stimulant for
Summer Business

L

BPECIFICATIONS:
Teatene Lenther Cane.
Btandnrd Veineman Motor.
Ploys Two 10” Records.
Standard Taper Tone Arm.
8peclally Loud Keproducer.
Deviee for Carrying Records.
Machine WUI Play 12° Records.
Pateoted ““Non-Splli** Needle Cup.
Slze 10%4° x 11%” x 13",

. Welghs 14% Ibs.

EPPNc oA

109 N. Tenth Street

Write for our latest Main Spring: Chartemmmee———

Costs you $10.50
GUARANTEE TALKING MACHINE SUPPLY CO.

PHILADELPHIA

by running an ad under their own names. H.
A. Weymann & Son, Inc, offered to supply
dealers without charge with matrices of an at
tractive ad. It is interesting to note that the
responsc to this offer was very satisfactory,
clearly d rating the prog spirit of
the dealer in taking advantage of an OPPOYS“'
nity. Attention was also called to the special
booklet listing all single-faced Red Seal records
and a featurc page in the July record supple-
ment amwouncing the reduction of these reco.rds
A number of helpful merchandising suggesl.nons
were given. Attention was called to the signs
on the Wcymann auto delivery trucks \v)uc]]
had attracted considerable attention on their
daily trips through evesy section in and afoun.d
Philadclphia and Camden and the suggestion is
ade that dealers make similar use of their ve-
hicles,

Another suggestion made by the Weymann
organization to dealers is the featuring of the
portable type of Victrolas witll special empha-
sis placed upon the new Victrola mode! No. I-1.

That the talking maclhine business has passed
the low-water mark of trade depression and is
now on the crest of the flood tide is practically
demonstrated in the sales record for the month
of June, as compiled by the company. Manager
Charles W. Bahl, of the wholesale department,
in summarizing the June sales, found that this
year's accounting of orders shows that there is
an increase of 30 per cent over the same period
of 1924, These results wcre obtained by the
co-operation of the Weymann Co. with the deal-
ers in a series of sales campaigns. The system
carried out under the direction of the Weymann
Co. dealers was through a house-to-house can-
vass by women in the towns and cities and
after an andience was obtained and the pros-
pects disclosed the women informed the travel-
ing sales representative especially assigned to
co-operate with the dcalers and he immediately
closed thie deal in the company of the women
canvassers. It has been found in these drives
that women make capable sales pronmioters as
they are given an emtry where men are barred.

Fall Orders Foreshadow Busy Season

The Philadelphia Badge Co., of this city, re-
ports that evidence of heavy Fall demand- is
already to be found in increased orders. Pro-
duction has been increased and the factory is
busy several nights a weck in order to keep up
with this demand. The Velvaloid record
cleaner has proved popular not only in domestic
circles but also in foreign fields where good
will advertising is comparatively new and a
novelty.

In addition to the record cleancr branch of
the business the Philadeiphia Badge Co. is the
producer of all kinds of advertising novelties
and has recently branched out also into the
field of art and gift shop merchandise.,

Paul Green Promoted

From the position oi outside sales representa-
tive, which he has occnpied ever since the new
record departmient has been established at the
local offices of Everybody’s Talking Machine
Co,, Inc, 810 Arch street, Paul Green has been
promoted to the executive title of manager of
the department. Manager Green succeeds Sig-
mund Lehrman, who was formerly in charge of
the department devoted to the distribution of
the Okeh and Odeon records and the Quting
and Caswell portable machines,

Girard Phonograph Co. Busy

There will be placed on display in August at
the local headquarters of the Girard Phono-
graph Co. the threc new models which were
announced at the recent convention of the East-
ern distributors of the Magnavox Radio Co.,
held in New York at the Hotel Pennsylvania in
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early June. With the addition of the newest
of products of the Magnavox, there now are
five models of radio sets and loud speakers, and
the entire group will be ready for trade selec-
tion for Fall by the middle of August, ship
inents being inade at that time to the retailers.
Back of the dealers in the Fall sales campitign
there will be the broad publicity whieh will be
given to the Maguavox under the plans for the
advertising campaign whieh was diseussed and
perfected at both the New York and Clicago
conventions of the Magnavox Co. Under the
distribution of the Girard Co., there are being
opeied in the sales territory coverced by that
firns in cistern Pennsylvania and southern New
Jersey and Philadelphia an average of twenty
dealers per week for the De Forest and Mag-
navox radios, and it is anticipated that by the
tinte the Fall season is in swing there will have
beeu perfected a broad outlet for these radios.
The Girard Co. is now featuring a special drive
among the dealers for the stocking and sales of

Fada Neutrodyne Receiving Sets
Fada Phonograph Panels

Fada Phono Unit

A-C Dayton Phono Sets

Atwater Kent in Pooley
Cabinets

Marwol 5-Tube Receiver

Freed-Eisemann, 5 Tube
Phono Panels

Superspeaker Horn

Jewett Vemco Phono Unit
Music Master Loud Speaker
Philco Batteries

Willard Batteries
Eveready Dry Batteries

R C A Tubes

Timmons “B” Eliminator.
Balkite “B” Eliminator
Balkite Charger

R 148 Signal Loop

phia’s leading Musical

Distributed by PhiIadeI-]
Radio Wholesaler

PENN PHONOGRAPH CO.

Philadelphia, Pa. g

913 Arch St.
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tubes. Many distributors have been finding a
profitable y and sales p in the
tube line, because it brings to the store cus-
tomers who are not only purchasers of tubes
but also of radio and other commodities. The
Magnavex and De Forest tubes are being fea-
tared and they are aduptable to any *standard
make of radio. The Girard Co. enjoyed a par-
ticularly good June business inerease in the
Edison records and machines Arthur W. Rhi-
now and P. 1. Hawley, of the firmi, atténded the
recent convention in New York of the Magna-
vox Eastern distributors,
Penn Co. Gets Jewett Distribution

The Penn Phonograph Co. has been ap-
pointed exclusive distributor in the Philadelphia
territory for the new Jewett radio receiving set.
This set is not only the latest product of the
Jewett Radio & Phonograph Co., of Pontiac,
AMlich, but constitutes a valuable addition to
the newest receiving sets now on the market.
Many distinctive featnres mark the new set,
aud its appcaranee on the market is timely, us
t will enable dealers to stock for the Fall sca-
50 T. W. Baruhill, of the Penn Co, is en-
thusiastic over the perforinance of the advance
model of the set recently reccived and predicts
heavy sales for it dnring the coming season
The Pcnn Phonograph Co. also distributes
other uumbers of the fewett line, including the
Superspcaker and Venico phonograph wunit as
well as a widely diversified list of well-known
radio sets and accessories.

Wide Demand for Guarantee Portables

A nation-wide demand for the Guarantee port-
able niachines has kept the factory of the Guar-
antee Talking Macline Supply Co. at capacity
production. The finn has on its order books
demands from Portland, Me., to the southern
extremity of Miami, Fla, and to the Coast points
of Sacramento, Cal., and Oklahoma, proving
that its portables liave beeome a national issue
in the trade. Sales Manager E. Bauer, who has
becn naking the rounds of Allenlown, Reading,
Bethlehens and other castern Pennsylvania
State points, is again at headquarters prepara-
tory to another road trip.

Special Drive on Brunswick

3pecial campaigns conducted with its dealers
have been fruitful in sales for the various
models of the Brunswick that just now are sea-
sonably adupted for Summertime diversions.
In co-operation with the dealers’ sales, canvass
was made in various citics, resulting in the sales

of larger numbers of the Brunswick in the $180
and $200 mnodels. The MeDonald Music Store,
of Pottsville, Pa., during the month joined the
Bréinswick list of dealers. Another neweomer
to the Brunswick line was Hangen's Music
House, of Reading, Pa. Both these firms com-
pletely stocked with both talking machines and
"records. The Brunswick wi this month bring
out two new Charley Chaplin records, made by
the famous film ian, as guest d
of Abe Lyman's Orchestra, from the Coast.
Lang’s Music Store in New Home
Lang's Musie Store, of this city, suecessful
Okeh dealer, recently moved into a new and
very attractive establishment at 2146 Ridge ave-
nue, and to celebrate the opening of the new

Clarenee Williams Trio
establishiment the Clarence Williams Trio,
Okels artists, made a quick trip from New York
to Philudelphia to be present. This trio, con-
sisting of Clarence Williams, Eva Taylor and
Clarence Todd, was enthusiastically received by
music lovers who attended the opening, and
they were obliged to render numerous encores
in response to the rcquest of those present
Cheney Popularity Grows
Popular Summer models in the Cheney list of
phonographs are the console types ranging in
price from $165 to $200 and listed as Nos. 119
and 118 and local headquarters of the Chency
(Continued on page 134)

Vietrola No. I—!
Mahogany Finish

Victor Record business

of this type.

Every sale of a Victrola No. I-1 increases your

for a cabinet type Victrola.

[ We are prepared to make immediate delivery I

H.A WEYMANN & SON,INC. |

1108 Chestnut Street—Philadelphia, Pa.
VICTOR WHOLESALERS

A Viectrola
fo

) ¢

Fifteen Dollars

A good machine to feature
in the summer time I

and furnishes a prospect
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jobber.

£1 4 1922,

Pateuted,

in  Diantster.

RETAILERS —Get a samnple
No oblfgation aud full
Will and its value to yon.

PHILADELPHIA BADGE CO., MANUFACTURERS

942 Morkee Streec

Good Will Created during the Summer Months
Mgans Increased Autumn and Holiday Business

THE FAMOUS VELVALOID RECORD CLEANER
IS A POSITIVE GOOD WILL GETTER

HAVE YOU TRIED THEM????
direct or throngh your
details how to create Good

Philedelphio, U. §. A,

Corp., 101§ Chestnut strcet, have been enjoying
a splendid seasonal demand for these, Presf-
_dent G. Dunbar Shewell, of the corporation,
made a trip to the Chicago faetory and found
full-tfme operation in preparation for the Fall
demands by the Cheney and fts auxiliary prod-
ucts, the Receptrad and Thermiodyne radio sets
and Silver Voiee Horn loud speaker. G. Dun-
bar Shewell, Jr., who manages the Boston

A. H. Grebe & Co. to Build
Addition to Their Factory
When Completed Produetion Facilities of Radio

Manufacturimg Concern Will Be More Than
Doubled—Enfoyed Remarkable Growth

. H. Grebe & Co., Ine, Richmond Hill, N.
Y. f: of the Grebe Synchrophase

ma

A

braneh, was a holiday visiter at h dquarters
and spent July 4 with his father at the family
home in this city. Hec reports very satisfue-
tory sales of the radios made by the Cheney
Corp. in the Hub and thronghout the New Eng-
land States.
1. A. Fischer Co. Adds ta Products

There now is being marketed by the J Al
Fischer Co., 730 Market street, the newest of
aceessorics in the talking machine supply busi-
ness, the Pennant Sound Box. This newest
produet supplements the recently added Un-
breakable Elbow tone arm outfit, No. 30, which
was introduced a few weeks ago and which is
making a huge hit throughout the country. The
firm has been enjoying an active demand for
sts Valley Forge main springs and other re-
placement materials. Irvin R. Epstan, who has
been traveling through the New York State
sections, returned in time for the holidayvs over
the Fourth, and reported a greatly inereased
demand for Fischer Co. products, Julius A
Fischer, of the eompany, is summering in At-
lantic City.

Western Convention Adopts
Important Resolutions

Definite Recommendations Made Regarding
Carrying Charges, Appraisal of Trade-ins and
¢ the Payment of Commissions

Los ANGELEs, CAL., July 6.—As a result of the
various discussions held during the Western
Music Trades Conventfon here last month, thc
Resolutions Committee drafted the following
resolutions relative to business practice, all of
whieh were adopted:

1. That it is the sense of this Convention that
due to the fncrease of overhead costs and to
the greater expenses incurred by all merchants
in the dueting of their busi , a di
of not less than 50 per eent fs absolutely essen-
tial to present and future success.

2. That it is most advisable and convenient
to extend the carrying charge method of col-
lecting interest on time payments to the piano
sales departments.

3. That large sums of money would be saved
to Western and Pacific Coast retail music
merchants by the cstablishment of a Central
Trafic Bureau.

4. That the plan whereby an association ap-
praiser of trade-In pianos be appointed is very
highly recommended in cities and communities
where there are a sufficient number of dealers
to support same.

5. That in order to save overhcad expense
and to lend dignity to the profession as well as

and other radio apparatus, is abomt to com-
menee work on an addition to its already large
plant that will more than double its eapacity.
The story of the remnarkable growth of the

and construction of the older plant, Throngh
the efficient rearrangement of the dcparlmcr_ﬂs
the prodnction will be more thau double. With
this new building A. H. Grebe & Co. enter
the business season with exceptional produetion
facilities.

May Accept Foreign Invoxcg

Prices as Value Basis

U. S. Tarif Commission Expeeted to Adopt

New Plan for Determining Costs of Products
Brought From Abroad Under Tanff Law

Wasnineron, D. C, July 6—Changes in l_he
proeedure of the United States Tariff Comm_ls-
sfon which wonld result fn decided economies
have becu suggested and may be tried out in
the near fnture, These would include the bas_-
ing of the commission’s reports to the Presi-
dent upon foreign invoice prices rather than ac-
tual costs, thus eliminating the necessity of
sending experts abroad to study eost prices, as
is now required in every investfgation made un
der the flexible tariff provisfons of the tariff
law,
There has been a great deal of friction abroad
between Government representatives and for-
efgn manufaeturers who resent fnquiries into

The New Grebe Factory as It
Grebe organizatfon from a small frame building
to fts present size has often been told. The
still further enlargement of the plant at this
time is a visible indication of the faith of
Alfred H. Grebe, president of the company;
Douglas Rigney, treasurer and general manager,
and thefr staf of co-workers not only fn the
future of radio but more definitely still in the
steadily growing popularity of the Grebe Syn-
chrophase recefving set and other Grebe prod-
ucts,

Tt was only two years ago that the present
modern eonerete and glass bullding was built
especially for the production of Grebe radio
apparatus. Later, on the top of this buflding
whieh dominates the landscape fn Richmond
Hill, was ereeted the towers of station WAHG
whieh is owned and operated by A. H. Grebe
& Co., and later the twin broadcasting station
WBOOQ. This eompany also operates WGMU,
the mobile broadeasting station; WRMU, the
marine broadcasting station; 22V, the low-wave
station, and 2XE, the experimental station.
Thus, A. H Grebe & Co. operate six broadcast-
ing statioms.

The panying photograph shows thie new

the trade we r d that no e i

on the sale of goods shall be pafd to any per-
sons other than those regularly employed as
salesmen.

building as completed. It will be scen that
the new addition is annexed direct to the older
building and it follows exactly the architecture

Will Appear When Completed

what they consider trade secrets fn the way of
costs production. This involves not only .the
representatives of the Tarif Commission but
of the customs division of the Treasury De-
partment, as well, and for a time threatened the
serenity of our relatfons with several European
countries, whose manufacturers declared that if
our Government did not change its methods
their own governments would be asked to adopt
retaliatory measures,

The proposal to use invoice figures would not
only save”the commfssion mueh money, but
would also tend to remove this friction with
forefgn manufacturers and would also speed up
the investigations.

BEL-CANTO PRODUCTS
Superior in Material, Workmanship and
Performance.  Bel-Canto Adjustable Loud
Speakers, with massive, mahogany-finfsh cab-
inet, at $17.50. Goose-Neck Fibre Horns, at
$10.00 and $15.00, Loud Speaker Units,
patented Flexible Reed Tonc Chamber, The
Bel-Canto Recording Dial, $2.00. With mag-
nffying glass $2.50,
BFL - CANTO RADIO & TEL. EQUIPMENT C0., INC.
872 Bro:d\;vly New York City
Natloualty distribole er-Saith Co
Home Oftee) 915 €t idmieiSaid Cood
Seatie, Wash.s Vancopver: 1ok Lophnd: Ores
Utsh; Denver,’ Colo., Chicagor 1115 Buffare Ny
CoNth":rfn,al”l, Buffale, N. Y.,
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Every Young Person Is
Band Instrument Prospect

Current Buescher Advertising Urges Dealers to
Direct Efforts to Young Folk, All of Whom
Are Potential Customers for Instruments
Evxnarr, Ino, July 8 —The current advertising

of the Buescher Band Instrminent Co., manu-

facturcr of Buesclicr saxophones and band iu-
struments, stresses the fact that every young
person is a prospect for the sale of a band in
struinent.  That potential demand for music
can be turned into the sales of instruments by
the aggressive dealer the point of the

Buescher message to its dealers. F. A. Bucscel

er in a recent statement said

"When a music dealer adds Buescher band
instruments to his stock and advertises and dis
plays them cvery young person in the neigh
borhood becomes vitally interested. Young
folks have been reading our advertisements in
the magazines that they get at homne or buy
on the ncwsstands and the moment a window
display of Buescher instruments comcs under
their eyes their inclination to own a Buescher
instrument crystallizes and the dealer gets ac-
tion.

“Buescher band instruments are easy to sell
After a week the average beginner gets tunes
from the saxophone teachcr. Scales must, of
course, be studied, but the saxophone is so sim-
ple that almost any tune in a given key teaches
that kcy pretty thoroughly. Progress is much
more rapid than on the piano or stringed in
struments, and that is a big reason why dealers
are selling Buescher saxophones readily.

"And onc wind instrument sclls anothcr. The
youngster who plays a saxophone gencrally
hunts up a pal to play the trumpct. The two
usually get a third who plays piano, a fourth
to handle the drums, and often a fifth to take
on another saxoplone and trombone. The
dealer cam get behind this natural urge of the
young people and fan thc flames of desire to
the point where he soon has a nice busincss
in band instruments.”

Governor Silzer of New
Jersey Plays Harmonica

Governor  Silyer, besides being the chicf
executive of the State of New Jersey, is also
an accomplished harmonica player. In a recent
harmonica contest conducted by the Trenton
Star Gazette Governor Silzer was presented
with a gold-plated Hohncr harmouica. As he
accepted the instrument Governor Silrer re-
marked: "1 used to play one of these,” and in
substantiation of his statement he played an
cxcellent rendilion of “Home Sweet Home.”

The popularity of the harmoniea in all walks
of life has become well known to Hohner deal-
ers through their sales records, and it is ex-
pected that the extensive advertising planned
by M. Hohner, Inc, New York City, for the
coming season will still further inrrease the
prestige of this already popular iustrument.

M. Quinto Uses Vegaphone

BostoN, Mass., july 8—To the alrcady long
list of famons musicians who nsc the Vega In-
struments, made by the Vega Co., has been
added the name of Marty Quinto, banjoist of
the Barney Rapp Orchestra, recording artists.
The instrument in point is a Vegaphone artist
model banjo, finished in gold.

Sherman.Clay Opens
New Stockton Branch

Band Instrument, Radio and Sheet Music Are
New Departments in Branch—W, P. Jordan
Appointed Manager—Large Sales Force
StocktoN, CaL, July 6~The new home of

the local Sherman, Clay & Co. branch, at 515

East Main strect, was formally dcdicated re-

cently with an elaborate publie rcception, and

was visited by hundreds. The storc was recent-
ly remodeled at an expense of over $30,000,

-
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A don't handle band instruments”
when some customer inquired about a
saxophone, etc., just because of the difh-
culties in selling on time payments?

With the new plan for financing pay-
ment sales which we can now offer to
“King” dealefs, this obstacle is removed.
You can have a small-goods band instru-
ment department without tying up any
capital; and what is most atcractive, dis-
pose of your leases without sacrificing a
cent of profit. The difference between
our published cash and payment prices
will cover the cost of financing so you
receive the full list price.

This financing plan is clearly explained
in a folder now ready for distribution.
There is no red tape or complicated ac-
counting connected with it, and the plan
is available to every dealer selling “King”
Instruments. If this plan will be of serv-
ice to you we'll gladly send one of the
folders upon receipt of your request.

if you are interested in d‘n‘is plan and in
the exclusive agency for “King” Instru-
ments clip out and mail the coupon below.
.

5215-65 Superior Ave.

THE H. N.WHITE CO., 8215.£6S upetior Ave..Cleveland,O.
Gentlemen : Kindly send the booklets checked :

0 Plan of Financing Payment Sales.
O Exclusve Agency for King Instruments,
We (do} {do not) handle band instruments.
Name.
Addeess.
SEND COUPON Cley. State.
FOR BOOKLETS!
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aceording to plans made by Ferdinand Stevens,
secrctary of Sherman, Clay & Co., San Fran.
cisco. Of Spanish design, the wareroomns, with
their craft-text walls, swinging windows and
archied openings, are a most artistic achievement.

The increased stock features threc new de.
pirtments, the band and orchestra department
radio dcpartment and a complete linc of sheet
music. W. Pope Jordan, for the past fourtcen
years manager of the company's branch in Sae-
ramento, has becn appointed manager for the
new Stockton store, and will have charge of the
business in five surrounding counties, with a
sales force of twenty-six people.

{ Plan /~Financing

“ayment Sales

AVEN'T you sometimes said *“We

THE H. N. WHITE CO.
Cleveland, Ohio
Manufacturers of

"“KING"” BAND INSTRUMENTS
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Hohner publicity will create Fall sales for
Hohner dealers

Write us for our “Big Business Builders”

M. HOHNER

114-116 East 16th Street
New York City

HOHNER PRODUCTS AWARDED FIRST PRIZE AT THE PANAMA-
PACIFIC INTERNATIONAL EXPOSITION SAN FRANCISCO 1915

Leedy Mifg. Co. Issues
Fourteenth Drum Catalog

New Publication Contains Much Information
of Value to Dealers in Sales Promotion

The Leedy Mfg. Co., Indianapolis, Ind., has
just issuced its fourteenth catalog and this at-
tractive publication eomntains a wealth of inter-
esting material for dealers who are interested
in the develocpment of drum business. The first
pages of the catalog traee briefly the phenom-
enal growth of the eompany in the past twenty-
seven years, showing the small room that was
accupied in 1898 as compared with the vast
plant whieh the eompany now owns and which
covers 50000 sqnare fcet of floor space. The
Leedy executive staff is presented through the
medfuin of a full page of photographs, headed
by U. G. Lcedy, president; Herman Winterhoff,
vice-president, and A. W. Kuerst, secretary and
treasurer. Another page of photographs shows
some of the prominent drummers who are
Leedy enthusiasts, and it is interesting to note
that these drummers represent praetically every
large eity in the eountry.

The eatalog proper features the many differ
ent tvpes of drums in the Leedy line, attraetive-

ly illustrated and cffectively described. Every
drum in the Lecedy line is listed in the new
catalog, together witl the various drum outhits
that have been important factors In the develop
ment of the company's business. There are
also shown some of tlhe drum accessories that
are made by the Leedy Mfg. Ce., including
cymbal tom-toms, tambourines and many
other products. All of these accessorics are
made complete in 1he Leedy plant, thereby en
abling the compamy to present drum products
in their entirety to the trade and to professional
and amateur drummers

The catalog has a handsome cover in three
colors, and typographically it is exceptionally
elear and distinct It is the work of George
H. Way, sales and advertising manager of the
eompany, who is to be congratulated upon the
prodnetion of a book that is in thorough accord
with the standing and preatige of Leedy drum
products

Permanent Display Room

CHicaco, ILL, July 7—The convention display
room of the Tark & Dinner Musie Co. attraeted
so much favorable comment that it has been
decided to keep it as a permanent addition. This
concern wholesales musical mercbandise.

eﬂd

Who Is Making The Dealer Profit in Drums?

You are primarily interested in profits.
profit nor profits that you think you may get but actual
dollars that swell she cash box totals.
If you want such profits tp be yours.
continued patronage of the professional player.
want the new business of the drum performer in the
home, the school and the playground, then we ask you to
investigate the profit performance of the Ludwig line.

Send for full details and prices now.

LUDWIG & LUDWIG

World’s Foremost and Largest Makers of Drums and

1611 NO. LINCOLN STREET

iﬁ Dealer

Not a "paper”

If you want the
If you

Drum Accessories
CHICAGO, ILL

Hohner stplay Material
Helps Harmonica Sales

Leading Music Houses Install Window Displays
Furnished by M. Hohner, Inc., and Inerease
Sales for Popular Summer Instrument

Harmonicas have becn the objeet of special
ales eforts on the part of many leading music
dealers throughout the country, and as a result
good sales reeords have been made. M. Holi-
ner, Inc, has been co-operating to the extent
of furnishing lithographed display material and
window advertising. Among the dealers who
have used this Hohner advertising material
with good results are: W. J. Dyer & Bros,, St.
Paul, Minn.; Lyon & Healy, Inc, Chicago;
Hunleth Music Co., St. Louis; Thos. Goggan
& Bro, San Antonio, Tex.; Chas. H. Ditson &
Co., New York; Carl Fischer, Inc., New York;
Oliver Ditson Co., Boston; H. A. Weymann &
Son, In¢, Philadelphia; Schireson Bros., Los
Angeles, and Hafner & Sutphin, Philadelphia,

Most of the dealers work the Hohner adver-
tising material into the pieture with striking
effeets. This includes the charts, window post-
ers, streamers, lithographed cut-outs, and fig-
ures showing the Hohner played.

F. J. Bacon on Vacation

GrotoN, Conn., July 7.—Frederick J. Bacon,
president of the Bacon Banjo Co., Ine, of this
city, besides being one of the foremost banjo-
ists in this country has a reputation with a
riffe.  Mr. Bacon, therefore, sclected good
hunting territory for his vacation and left on
July 5 for the Laurentian Mountains about 100
miles northwest of Montreal. Mr. Bacon ex-
peets to return in prime condition for the
heavy Fall business season looked forward to.

An Eye-ArrestirTg Window

One of the most attractive window display:
on view in the shopping section of Brooklyn,
N. Y, is that of Fred. Loeser & Co., which has
given over a large window on Fulton street to
a showing of band instruments and Lyon &
Healy string instruments. The center figure of
the display is a model of a young lady in eve-
ning attlre scated at a harp. The other instrn-
ments are tastefully arranged on velvet drapc:
around the display.

Landau's Music & Jewelry Store, Hazleton,
Pa., has organized a ukulele club, and those
persons who purchiase ukuleles will be given
the epportunity to learn to play them at a
nominal sum per lesson. As a result of this plan
sales increased materially.
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Sports Featured Outing—
of Bruno Organization

Exeeutive Staff and Employes Motor to Glen-
wood Landing for a Day of Fun—Keen
Competition in Baseball Game and Races

The annual outing of the exceutive staff and
employes of C. Bruno & Son Iuc, New York
Cily, Victor distributors and wholesalers of mu-
sical merehandise, was held at Karatsonyi's
I at Glenwood Landing. L. I, on Sunday,
June 2]

Over ninety of the employes were on hand
at the appointed hour—8.30 a, m.—and left for

Employes of C. Bruno & Son, Inc, at Their An:

this long antieipated day of enjoyment in pala-
tial buses. Upon arrival at the Landing the
first event of the day was a spirited and closely
contested baseball game between the married
and single men of the organization. The bat-
teries were, for the single meu, James Hopkins
and Milton Fink, and for the mnarried men Wil.
liam J. Haussler, vice president and general
manager of the organization, and also his son,
Billy Haussler, Jr, and Recuben May. The
game lusted cleven innings, with a final score
of 4-3 in favor of the single men. Each mem-
ber of the winning team was presented with a
handsonie gold-plated safety razor

Following the ball game everybody asseni-
bled at the Inn for a sumptnous dinner. In a
short after-dinner talk to the employes Mr,
Haussler spake of the pride that hie took in an
organization in whieh everybody was so happy
and co-operated to his or her fullest extent,
and made other fitting remarks concerning the
efficicncy of the Bruno organization.

Jerome Harris, secretary of the compaty,
rendered a few of his popular sclections on a
Bruno ukulele and then the entire assembly
joined in singing community songs.

After the dinner, speeches and musie, a di-
versified afternoon of sports was entered into.
In the ladies’ events the 100-yard dash was won
by Miss Frankel. Miss Lazarus was second.
Tu the potato race Miss Schiorsh eame in first
and Miss Willi second. The egg race was won
by Miss Frankel and Miss Sehorsh came in see-
ond. It was also stated that in the closely eon-
tested tug-of-war the ladies won enough candy
to last them until Christmas.

The 100-yard dash in the meu's events.was
won by G. Martini, a close follower of Paavo
Nurmi, and W. O’Malley, second. J. Slabotkin
was first in the 100-yard dash for married men
and Henry Kistner second.

In the tug-of-war the superior weight, expe-
rience and intelligence of the married men (this
was reported by a married man) enabled them
to pull the single men almost as far as Sea
Cliff.

Then followed scveral hours of daneing to
musie rendered by Bruno’s own Royal Artist
Orchestra. Presentation of prizes with a fur-
ther collation served at abont 7.00 p. mi and
the return homeward of nincty weary but happy
Brunoites completed a perfect day.

William R. Palmer, veteran baudmaster and
one of the best-known musicians in the State
of Ohin. died recently at his home in Akron.
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IN THE MUSICAL MERCHANDISE FIELD— (Continued from page 156)

Conn Instruments Used
by Silvertown Orchestra

First Appearance in Boston Featured by the
Conn Boston Co. in an Elaborate Tie-up

BostoN, Mass, Jume 29—Conn iustrunents
were featured last weck when the Silvertown
Orehestra appeared at the Boston Arena for
the first time in this eity in a concert and
dance program. This orchestra has achieved
nation-wide fame through its radio broadcast-
ings and received a fine greeting from New
England fans

The fact that the orchestra is equipped with

SN

'

msicaT Merchandise Mifrs.
Hold Regular Meeting

Decide to Discontinue Meetings During Sum-
mer Months—Diseuss Trade Problems
The regular monthly meeting of the Musical
Merchandise Manufacturers’ Assoeiation, East
ern Zoue, was held at the Hotel Brevoort the
latter part of last month. Routine business
was discussed and there was a diseussion of
many problems of the Association with new
angles presented by members who had returned

from the convention.
The standardization, fegislation and conven-

g Y

Co. an opportunity to tie-up with the local
appcaranee.  Claude Pierce, mauager of the
store, placed two large photographs of the or-
chestra in the window and reports good busi-
ness as a result.  This orchestra also uses the
Paramount banjo for which the Conn Boston
Co. is the loeal agent, and whieh is handled by
many leading dealers

Small G(;)Es_De_pl. Leads

Bamberger’s depariment store, Newark, N. 3.
reports that the musieal instrument department
has topped all other departments in inerease
over the previous year during the last fiseal
vear. This is an aclicvenient of note, as this
establishmeut is one of the most complete
stores in the Fast, and to lead in increase is
noteworthy aceomplishment.

nual Outing at Karatsonyi’s Inn, Clenwood Landing, N. Y.
Conn instruments afforded the Conn Boston

tion committees submitted reports. It was an-
nounced that M. R. Hutton, of the Employ-
ment Managers’ Association, would address the
members on the labor question at an carly date.
It was deeided not to hold any meetings during
the Summer months, and the date for the next
meeting was set for September 15 at the Hotel
Brevoort.

Portland Orchestra Likes
Buescher Instruments

Porttane, Oke, July 6—The Diwight Johnzon
Strollers, an exelusive Buescher-equipped ore
ganization, who have beea playing at the Indian
Grill at the Hotel Multnomah for the past
everal months, are now being featured at the
Liberty Theatre, one of Portland’s largest and
n1ost prominent motion picture houses.

THE OLDEST AND
LARGEST MusicaL
MERCHANDISE HOUSE

Exclusively Wholesale

C.

351-53 FourtH AvE. NEWYORK Ciry

UNO

INAMERICA

ESTABLISHED 1834

BRUNO & SON,Inc.
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Ludwig & Ludwig Demon-
strator Gives Exhibition

Frank S. Fancher, World's Champion Rudi.
mental Drummer, One of Leading Figures at
Flag Day Exerciscs Held at Blue Island

Frank S Fancher, of Ludwig & Ludwig,
drum manufacturers of Clicago, was one of the
leading figures in the Flag Day celcbration held
at Blue Island, ML, in June

The Flag Day

Frank S. Fancher Performing
celebration was conducted by the Elks of Bluc
Island in conpection with the Elks' Band of
that city. Mr. Fancher, who is the worlds
champion rudimental drunnmer, played several
drum solas and alse perforsicd with the band
in several patriotic numbers.

The exercises on that oceasion were well at
tended and Mr. Fancher's performiance was a
distinct success.

The city officials and officers of the Elks
Lodge were very appreciative of the kindness of
Ludwig & Ludwig in furnishing Mr. Fancher
and were loud In their praise of his work,

Multi-Model Drum  Utility Drum
$32s0 12750

Cj 7€uv i
Sure Fire Hits
ForTheDealer|

Bov$ g?a\dzr Drum

~

SEND FOR CAT'M!
ITSAN-0PPORTUMT 1

MFG. Co.
TWDVAN APULIS ™
INDIANA

@

Jazz-0O-Box
Drum $152°

THE TALKIN

NDISE FIELD—(Co

—

inued from page 157)

Ludwig & Ludwig are giving quite (reely of
time and resources in the promotion of rudi-
mental drummning and this instance shows but
a small part of thic demonstration work

Bacon Ba;j(; Sp;nds Day
in Harbor Uninjured

Grorow, Coxx., July 9.—Bacon dealers have re-
ceived copics of a very interesting letter which
was receatly sent the factory by H. L. Huna,
manager of Chas. H. Ditson & Co., New York
relating the experience which befell a Bacon
banjo. ‘Flic letter reads, in part: "It mas
ferest vou to know that we have Just received a
Bacon professional tenor banjo that fell over
board in New York Harbor and remained under
water twenty-fonr hours. Finally the tide sub-
sided and the owner went out in a bathing swit
and fonnd the banjo neck sticklug out of the
water, the rim of the banjo resting on the
bottomn.  He took the instrument out, dried
it, and the only thing that suffered wcre the
strings, whicli were a little rusty. \We have
rubbed it up, put on a new set of strings and
the banjo is now better than cver.

D. L. Day, vicc-president of the Bacon Banjo
Co., has liad the letters sent to the dealers so
that tliey can utilize the story as a selling paint.

Buffalo Dealers Do Large
Band Instrument Business

Burrave, uly 7.-—Music dcalers in this
territory are cnthusiastic over the splendid band
and orcliestra instrumnent business which they
have been doing. Benton, Cottier & Daniels
have had an exccllent business with the Buesch-
er line, and their newspaper advertising and
window displays have in large part been de-
voted to this typc of business. Other dealers
who report good trade in band instruments are
Charles Weisel and the dcClellan Music Store.

Armour & Co.— Ar;ounce
Employes’ Bonus Plan

Cuicaco, Iir., July 2.—Armonr & Co. recently
announced a plan to further employe ownership
by giving bonuscs ta employes liolding shares
in the company. The banus will be $2 a share
over a period of five year Thus cvery em-
ploye who is a shareliolder will recelve this
amount per share over the dividends paid. This
announcemcnt was made in conncction with an
announcemcnt of A new offering of stock.

California Dealers Urge
Campaign on “C” Saxophones

Los Axceies, Cav., July 3—In order to help
increase the sale of melody € saxophencs the
Band and Orchestra Instrument Committee of
the Music Trades Association of Southern
California is sending out two letters, onc to
manufacturers and the other to teachers, sug-
gesting that everything possible done to
further the sale of thfs type of instrument,

Dealers and Musicians
Praise the King Saxello

CLEvELAND, O, July 7.—The Saxella, the newest
saxophene in the King line of band instrunients,
made by the H N. \White Co., has been the
subject of high praise from both dealers and
from purchasers of the fustrument. One of the
officials of the company recently stated that
this 1nodel is so popular that its production is
three times the total number of straiglnt and
enrved sopranos made by the company.

The Hawes Music Stores, Portland, Me.
were recently incorporated 1o operate a chain
of music stores, with a capital stoek of $10,000.
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“Silver Bell”
Banjos

Send for Illustrated Book

The Bacon BanjoCo.,Inc.
GROTON CONN.

Harmonica Contest in
St. Paul, Minn., Scores

Harmonica conteats conducted in big eities
throughout the country centinue to swell the
popularity of the Haliner harmonica. M. Hoh
ner, Inc, recently received the results of a con-
test conducted in St. Pawl, Minn., by Finkel-
stein & Rubin, owners of a chain of about ity
moation picture houscs. The first prize was a
beautiful silver loving cup donated by W. j
Dyer & Bro., well-known muslcal merchandise
jobbers of that city. At the preliminary con
test a Hohner marine band harmonica was pre
sented to cach contestant and winners were
awarded No. 260, No. 47% aud No. 105 Hohner
harmonicas.

Fostoria Band Again Wins
the Annual State Contest

Axwox, O, July 6—The Fostoria High Sclool
Band won the band contest recently held at tle
local armory. The contest lasted for tweo days
and attracted a thousand or more music lovers
The feature of the event was a parade of the
twenty-ene bands which competed. All were in
full uniform and as they paraded downtown
with drum inajors at their heads, immense
crowds gave vigorous applause.

D. L. Day Returns From Trip

Groton, Conw., July R—David L. Day, general
manager of the Bacon Banjo Co., Inc., returned
recently from his Western trip well satisficd
with conditions. He attended the Convention
in Chicago, wlicre the Bacon Co. liad a display
and booked several large arders. Ar. Day an
nounecd that arrangements liad been complcted
for many new dealers to handle the Bacon line

Advertises in Ball Park

MiNKzAroLrs, Miny., July & —The Hausncr
Music Co. has erected an attractive signboard
in the local bascball park with the message,
“$10 for Hitting This Sign.” The sign is so
situated that it eun be scen by every patron
of the park. ‘Ilus cancery is the exclusive
agent far Bueseher baud instruments tu Minn
apalis and St. Paul.

The Waverly Musical Products Co.,, lue, re-
cently moved its offices fram New York to the
factory at 71-73 Tenth street, Long Island City,
N. Y.
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Clever Plan to Increase
Demand for Guitars

Jerome Harris, of €. Bruna & Son, Inc, Work.
ing to Have Guitar Accompaniments Added
to Sheet Music to Stlmulate Sales

It will be remembered that somie time Ago
Jerome Harris, sccretary of €. Brono & Sou,
Inc, New York, importers and wholesalers af

wmnsical merchandise, ori ted the idea of
printing ukulele accompaniments on sheet mu
sic to speed the sales of these instruipents. It
is now Mr. Harris' idea to comvert every

ukulele player into a gultar prospect. This will
be acconiplishied by the sawme ingenious manner,
which, Mr. Harris points out, will not only in.
erease the sale of guitars bmt also add to the
sales of sheet music and the buycrs will learn
that the numbers contained arc accampaniments
for the gmitar. Ar. Harris described the simi-
Lirity of the two instruments in that three of
the guitar strings are played similarly to the
four strings of the ukulele, thercfore, subslan-
tiating liis contention that every ukulele player
can play a guitar easily. It is also, therefare,
comparatively casy for a ukulele player to read
musie written for the guitar as only a note or
two has to be wdded. Mr. Harris has taken
the miatter up with a number of prominent
publishers, who have manlfested interest in the
proposal.  While many details are yet to be ar-
ranged, it is expected that the idea will prove
decidedly suceessful,

“Miss America” Endorses
Bacon Banjo Ukulele

Groton, Conn,, July 8--On the occasion of the
appearance of Waring's Pennsylvanians, well
known recording orchestra, In New Londen re-
ceutly, the Bacon Banjo Co., Inc., was favored
with visit from "Miss America,” the prize
beauty who is traveling with the orchestra.
“Miss Awcerica,” who won her title at the an-
nual beauty show at Atlantie City last Summer,
is a player and great admirer of Bacon instru-
ments and on her visit here purchased a banjo
ukulele. She gave the following letter of en-
dorsement to David L. Day, general manager
of the Bacon plan:

“During my eNgagement at Shepherd & Swan-
son’s Danceland, New London, May 7, it was
my great pleasuse to visit the Bacon banjo
factory and while there I was presented with
one of the B & D Super ukulele banjos. This
splendid instrument I am more than pleased Lo
recoinmend to my musteal friends as a superior
fustrument in every way, one which will always
be a delight and pleasure to own.”

Clever Plan Makes_ Prospect-
Getters of the Children

OyanA, Nin, July 7—Harry € Reed, mana-
ger of the small goods department of the
Schimoller & Mueller Piane Co., is using a mnique
plan to scciire prospects and at the samie tinic
engender interest in music in sinall children.
Having a large stock of toy saxophones in
stock, he is offering one of these “saxies” to
each child wlo sends or brings a buyer into
the store. If it is desired, instead of the toy,
A substantinl allowance fs given on some other
instruinent. The plan is mceting with success.

Sells Ludwig Orchestras

SaN ITrancesco, Cal,, July 3—The band instru-
ment departinent of Shernnn, Clay & Co. at
the San Jose store recently equipped the follow-
ing orclicstras: Beatty American Theatre Or-
chiestra, Pahin Garden Orchestra, Sciots’ Club
of Watsonville, and the Santa Crux Casine Or-
chestra,
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IN THE MUSICAL MERCHANDISE FIELD—(Continu

Good Sales of ITohner
Harmonicas in Washington

Wasiixeton, D. €, July 6—The Holner lear-
nenica is reported as iner ngly popular in
the natfon’s captal. Lauis & Co., promineny
retaiters in tlis eity, are one of the largest sell.
ers of Holwer laruionicas in the Distriet of
Colisnbia.  1n spite of the Summer weather
Bood sales ire reported.

Utica Has Drumining Contest

Urnica. N. Y, July 7—The first drumming con-
test hield liere, under the joint auspices of Al
Sinton, Insteuctor in percussion instruments
public schools, and Clarence Gurley, liead of
the musical merchandise departnient of Peate’s
Music Store, was a decided suecess. Tlhere
were a large number of compelitars, and each
presided over the drums during the rendition
of a sclected orchestra score.  Prizes were
douated by Peate’s Music Store.

Fine Vega Dealer Help

Bosion. Mass., July 6.—The Vega Co. of this
city, recently issued i very valuable dealer liclp
fn the shape of a window card. These cards are
large in size and attractively prepared iu three
colors featuring the Lamjo A bamjoist was
shown crouclhed on onc knee playing a Vega
banjo. Vega dealers in all sections .of the coun-
try arc making good use of these cards in their
windows and credit for their originality and at-
tractive appearance is due William Nelson, ad-
vertising and sales wamager of the compauy.

Register Name “Goldenrod”

C. Bruno & Som, Inc, New York City, im-
porters and wholesalers of musical merchandise,
recently applied to the United States Patent
Office for registration of the name "Golden
rod” 1o be used in merchandising banjos, man-
dolins, guitars, ukuleles and banjo ukes. The
name has been used since February 20

A saxophone orchestra with thirly-one Buesclier
saxophones was recently licard In Symphony
Hall, Boston. 1t was led by Abden Laus, saxo-
phonist, with the Boston Symphony Orchestra,
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No. 56 Entirely devoted
to Weymann Banjos

No. 57 Other Weymann
string instruments

Address Dept. W

H. A. WEYMANN & SON, Iac.

1108 Chestnut Street Philadelphia, Pa.

Bacon Banjo Display at
Convention Brought Orders

Groton, Conn,, July | — David L. Day, general
manager of the Bacon Banjo Co. of this cit
reports that the Bacon display at the Drake
Hotel during the Chieago Music Convention
Attracted cousiderable attention and that a num-
ber of large orders for Fall delivery were
placed. [n discussing trade conditions with the
Warld Mr. Day stated: "I feel that the dealer
and jobber whe will look aliead in the placing
of orders for Fall delivery is the one who will
profit most, The trade for the past year has
been more or less u hand-te-mouth proposition,
Iu this way tle dealer loses as well as the
manufacturer duc to the many delays that are
always current when production is taxed. When
the manufacturer is able to plan lis production
ahicad lie is always better able to fll the orders

f
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The Effect of Song “Hits” on Business
and Why the Summer Outlook Is Bright

Number of Hits on Market Lurgely Affects the Record and Roll Business as Well as Sheet Music
Sales—Opening of Musical! Shows May Havs Important Influence on Summer Sales

Activity or inaetivity of sheet music is natu-
rally reflected in talking machine record sale
A fair volume of hits means just so much rec
ord business. The trade needs more than ax
thing else during the Swnmer months one or
two snper-hits, They must be attractive enough
to lure people to musie and record couaters dur
ing the warm spells. That it can be done in the
very hottest weather has been proved on more
than onec occasion. Right now while there are
any amount of good numbers which have al
ready arrived and probably another half-dozen
in the state of building up a clientele there does
not scem to be among these a super-hit.

With all this the sales for Junc have invari
ably totaled more than those of the same period
—_— ——

Leo Feist, Inc., Releases
“T Miss My Swiss” Song
New York Publishers Secure Rights to the Sen-

sational Song Hit of the Latest Paris Edition
of Balieff's "‘Chauve Souris”

Leo Feist, Inc, has released the new song
"[ Miss My Swiss” (My Swiss Miss Misses
Me). This is the number that created a sensa
tion at the opening of the Paris edition of Nik-
ita Baliefi's 'Chauve Souris.” It probably
marks the first time when an unpublished
Amecrican song has not only been the featured
number of a Parisian production bul one that
achieved immediate popularity as well.

Besides the cablegram irom Balieff to Leo
Feist, Inc, announcing this remarkable initial
suceess the publishers have also received a let-
ter in which the quick popularity of the num-
ber was explained by George Birse, gencral
inanager for "Chauve Souris.”” In addition the
Paris cdltion of the New York Herald said:

"As every little girl and boy who knows his
theatrical history can tell you, America surren-
dered unconditionally to the ‘Chauve Souris’
four ycars ago and shortly afterwards went
stark Russian. Now America has retaliated by
creeping up on the wrban Nikita unawares;
transforming him into a jazz baby—after the
Moscow manner.

"The background of that superb modern folk
song, ‘1 Miss My Swiss,’ introduced on Satur-
day night at lhe Théitre Fémina is purest Al-

last ycar and with numbers that ean be judged
as more meritorious the balance of the Summer

rason should show a heavier volume of busi
ness during July and August.

Another lopeful angle for Sunmer business
is the fact that some of the leading publishing
houses are starting a scries of new sougs at thi
seasol,

Any onec of these may prove ‘u be 'he attrac-

as a new George Lemaire show namned "Green-
wich Village Scandals.” From onc of these we
may get a nc song or a Willning fox-trot or
“Charlestan.” At any rate, (e musical offer
ings from these shows should add to the ac-
tivity of both sheet musi¢ and talking machine
records

The outstanding numbers of all these shows
are siire to appear in the early releases of the
record compames. Whether or not they offer
lively popular songs they can be depended upon
Lo give us some jazzy dance selec tions. This in
one scmse is as important as the song, for
during the Summer scason the fervor for dance
docs not scem to diminish,

Among the songs that continue among the
ding sellers are "0, Katharin " "Yearm

tion that will add volumi [ out

sales, Besides these new numbers from the ing,” "I'll Sec You In My Dreains,” "Seven-

outstandin talogs we have in addition the teen” "When I Think of You" "Who Takes
Care of the Caretaker’s Daughter,” "You're the

new Summer Ziegfeld Follies, the opening of
the latest cdition of Artists and Models, the
preiniere of George Whil Scandals and the
carly opeming of Earl Carroll's Vanities as well
pine. High up on an icy pinnacle reclines the
sturdy mountaineer who sings the poignant
verses about the watchmaker's daughter who
‘watch, walch, walch—es me.' Opposite, on
another glaeier, is cozily ensconced the charm-
ing Swissess of the piece, her arm affectionalely
clasping the hind legs of onc of those cows that
give milk chocolate, In fact, the picture
exudes that gorgeously insane comic Spiril
which is the genius of the 'Clhauve Souris'

"But the rhythms of ‘I Miss My Swiss’ have
all the syncopation of a Mamniy song; the pro-
gram frankly admits this to be a ‘chanson
Amcricaine iné¢dite.’ And the benign Balieff
makes the triumph of the East River over the
Volga niore complete hy fox trotting through-
out the number.

"'Oh Katharina,' a song 'tris en vogne' and
created by the eompany for Broadway, is an-
other outstanding success -of the new show.
Baliefl, remaining dramatically silent, somchow
induces Lthe audience to join in on the chorus.

"Those exgnisite tableaux to music—in por
eclain, wax and expressive wood—sublimated in
spite of their vaudeville ancestry, again com
prise much of the new program. Russian songs
interspersed with that exuberant yapping and
yelping that helped in the first conquest of New
York are also plentifully present.

Viking Press, Inc., announced among its first
Fall books a volume of Negro Spirituals to be
eollected and edited by Jamcs Weldon Johnson,
secretary of the National Association for the
Advancement of Colored l’cople

T in Jove it o~ dod-

£ 1985 L0 FEIY ine.

TR Fy-thwg wu r“‘ mv-e

*‘MERCENARY

yrics and Music

William B Fnedlander and an Conrad

Other Songs From The Samc Bi¢ Show It
JUST YOU AND  AND THE BABY -

*MERCENARY MARY” -
You Corit Go Wiong With Any F£IST Song”

 Love With Yo,

eer m:w an =

The B;Q) Son?' And Dance Hit From
MARY’

L. Lawrence Webers New Musical Comedy

"BEAUTIFUL BABY”

Row, Row, Rosie"” "Prison-
ight Waltx,” "Honey I'm In
and "Tilina

Only, Only One
er's Song” "N
Love \Vith You

New Berlin Ul\ulele
Book Is Selling Well

"Steum It With Crumit” One of the Summer
Features With Well-Known Publishing House
The new ukulele book issued by Irving Be

Inc., under the title "Struin It With Crumi

has found a ready sale in all sections of the

country and the initial returns are most gratify-
ing to the sales department of the Berlin or-
ganization. This book together with Peterson's

Ukulele Method, an instruction folio, and “Tid-

dic De Ukes,” a comic song book, will be

among the Summer features of this publishing
house

Irving Berlin, Inc, has issued a number of
popnlar songs for the season These include

“Summer Nights,” "One Smile,” “Cecilia” and

"Alone Al Last.” A Summer campaign partic-

ularly with orchestras has been put under way

in order to popularize the new prints.

New Jenkins Co. Issues

Among the new issues made by the J. W.
Jenkins Sons' Musie Co, Kansas City, Mo,
are "By the Temple Gate,” "The World is
Such a Lonesome Place” and "Hawaiian Rip-
ple.” All of these numbers are having an ex-
cellent demand. “Hawaiian Ripple” is appear-
ing on some of the leading records and booked
for early releasc on others.

— .._
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IRVING BERLIN INC.,

1607 Broapway

, New York

Willard Robison Joins
With Paul Whiteman
Well-known Kansas City Composer and Orches.

tra Leader Brings Band to New York With
Him—His Latest Successful Compositions

Wansas Cwryv, Mo, July 3—Willard Rabisan,
composer of scveral songs published by the J.
W. Jenkins Sons Music Co., has recently joincd
Paul Whiteman in New York, taking his own
band with hLim. The two late issues, “Decp
Elm” and "Peaceful Valley,” written by Mr.
Robison are being uscd by both his own and
the \Whiteman bands.

"Peaceful Valley” has been quite a radio scm-
sation both locally and otherwise. In fact the
number has been called for repeatedly. Leo
Fitzpatrick, known as The Merry Old Chicf,
has sung the song on the Kansas City Star
broadcasting programs with such response that
the Jenkins Co. has included his photo-
graph om the front cover of the publication.

The "Bouquet” has been popular on records
in the Jenkins record department as well as
other stores handling Victor rccords. The re-
cent release of a damce record of that name,
playcd by the orciicstra of the Kansas City
Athletie Club, Charles Dornberger, dircctor, has
been especially good with the trade.

:
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Chappell-Harms
Ballad Successes

A Brown Bird Singing

In The Garden of Tomorrow
Land of Might-Have-Been
Love’s First Kiss

My Thoughts of You

One Little Dream of Love
Smile Through Your Tears

Someday, In Somebody’s Eyes H
Some Day You Will Miss Me :
Song of Songs 1

Sweetest Call
There’s a Song in My Heart
Sweet Navarre

What a Wonderful World
It Would Be

“O Katharina” Week B
Window Displays

Three Striking Examples of the Presentation of
Lyon & Healy, Chicago; Shalek’s Bruns

The recent campaign inangurated by Leo
IFeist, lInc, on Katharina" was proba-
biy one of the most successful week's drives
cver lheld.  Rctailers throughout the coun-
tiy showed unusual enthusiam. Doubtless be-

rings Many Fine
for This Popular Song

This Popular Feist Number in the Displays of
wick Shop and Sherman, Clay & Co.

The hook-ups on leading sougs like "O
Katharina” or any of the other outstanding suc
cesscs arc naturally profitable to the dealer.
display will readily increase thie sales of
particular number from 100 to 500 copics,

the
ac-

Three Fine O Katharina®”
Displays. They Include Lyoa
& Healy, Chicago; Shalek's
Brunswick Shop, of the Same
City, and Sherman, Clay &
Co.. San Francisco

WS
Cporgrmw

ause a canipaign just beforc the decline of
1les following the Spring scason was consid-
ered timely. An indication of this trade enthu-
sinsin was Lhe rcceipt by the publishers of
‘0O Katharina" of s grcat number of nnsolic-
ited photographs of window displays.

It is a well-recognized fact in popular pub-
lishing circles that the main advertising on an
individual seng must nceds be the public rendi-
tion of the number, either vocally or instru-
mentally. This type of publ ¢ the larger pub-
lishing houses arc well cquipped to carry ont.

The vital supplementary publicity given the
number is generally out of the publishers’
hands and, in a broad way, can be labeted “co-
operation,” co-operation of the trade in secing
that a number that is widely advertised is prop
erly prescated to consumers who have already
been acquainted with its wide appeal and nerit.
This is somctimes termed hook-up, These
liook-ups are very important to the publisher.
They mean counter and window display and
Alling orders inuncdiately after the demand is
created,

cording to the size of the storc and the cor
ity it serves.

FFrom the numerous photographs Leo Feist,
Inc., reecived on cxclusive “O Katharina” win-
dow showings, we have sclected three, which
give a good idca of mcthods used by some
outstanding rctailers in getting the most sales
out of a widely popular hit The stores in
question are Lyon & Healy, Chicago; Shalek’s
Brunswick Music Shop, Chicago, and Sherman,
Clay & Co. San Francisco. These houses have
long set am cxample of what good window
showings on popnlar somgs should be. They
change their windows frequently and generally
place the outstanding hits therein, which, be-
sides crcating right now sales, has the added
advantage of attracting customers.

Along this line of rcasoning it is seen that
carrying the popular successes is not enough.
1€ a song has been widely advertiscd, that
means rendered frequently in public, vocally or
instrumentally, the supplementary advertising,
wlisch is the dealers’ window display and conn-
ter <howing, brings the pirchasers in.

n-
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You lOVe \ Heard Everywhere/ ; 7
Loves You” MIDNIGHT OF | YOU' |
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Vmgg?ﬂegs%vadﬁigu s Lyric by Gus Kahn . Fox-Trot Rhythn!

Music by Walter Donaldsen
En'c by Walter Hirsch
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Viitten by Paul Wilteiman
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Hunt Music Co. Features Berlin Song, Livs’l!l)eai?elrs Tie.-%gf;}’i{{;eek
“Oh How I Miss You Tonight,” in Drive ne Tlapper Wi

Recuntly the Saim Fox Publishing Co. cele-
Loomis Wintergarden Orchestra Appearing in Store Draws Large Crowds With Result That Large brated “The Flapper Wife” Week and in both
| RRasia P!+ of This Humber Were iold by the Gompany shieet music and talking imachine record store

ome remarkable sales totals were obtained

In a number of instances iu recent inonths he dealer widespread publicity. It las d " cales d CELETRCD
vnterprising  dealers in various parts of the assured a large number of visitors to his qua hls “Flapper Wife" sales drive
conntry have used as store atiractions cither (ers and created sales for popular sheet music,
vislting orchestras or well-known local music. rol nd record

combinations. lnvariably these hook-ups have test of ti IT:
— beld in the warerooins of
the A. W. Hunt Music

Co Butt Mont
J |
I¢ rvir
Be Ine., ni
How 1 Miss You To
night The orchestra
which appeasc the
e che
Earle
onal 1 of the
in
is
the orchestra besides ap

ite’s Music House

pearing in the rerooms Fine Display of Wh

proper was also a window  conjunction with the appearance of the serial
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| - .
The Crowds Before the Hunt Music Store attraction, During the  story of the samic name which has been ru
been in the form of personal appearance of the  weck the A, \V. Hunt Mu: 1d substantial g in newspapers throughout the country.
orchestra in the dealers’ warerooms. This to gnantitics of the Berlin song “Oh How I Mi During "Flapper Wife” week many music stores
gether with either a window display, appropri Von Te-night his incident indicat a made special window displays. Amiong these
ate for the occasion, or the actual appearance most enphatic manncr (he value of window was that of G. Schinmer music department op-
of the orchestra in the window has served to  display promoling sales crated in White's Music Honse, veland, O.
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Commanders Machllan and McDonald Jr., A
\FR adio

Off on Exploration Voyage to Far North

Famous Arctic Explorer in Command of the “Bowdoin” and Eugene F. McDonald, Jr., in
Command of the “Peary” Get Royal Scnd-off From Boston as They Leave for North

A historical and epochi-inaking event of keen
interest to the entire civilized world and par-
ticnlarly radio fans, took place recently when
Commander Donald MacMillan, world.
famous cxplorer, sct forth on an lition to

Mauedillan expedition has been making rapid
progress in its dash to the Far North, and the
activitics of the expedition have been broadcast
by radxo day after day. Included in the radio

the Nosth I'ole and unexplored lands in the Far
North. Comniander MaceMillan is personally
ducctlng the destinies of his famous boat, the
“Bowdoin,” and Commander Eugene F. Mc
Douald, Jr, president of the Zenith Radio
Corp., Chicago, und-widcly known as a daring

Eugene F. Mc¢Donald, Jr,
and intrepid sportsman, is in eommand of the
"Peary.”

The MacMillan expedition was given a royal
send-off at Bostan, Mass., sailing from the
Cliarlestown Navy Yard on the 150th anniver-
sary cclebration of the Battle of Bunker Hill
Governor Fuller of Massachusetts on behalf of
the State gave a joint breakfast to Commander
MacMillan and to the Committee of 1he National
Bunker Hill Day at the Copley-Plaza Hotel,
and among those present, In addition to the
Governor and Lientenant-Governor, were the
Rev. Charles W. Lyons, president of George-
town University; ex-Sceretary of State Charles
Evans Hughes; Scnator Fess of Ohio; ex-Gov-
ernor Eugene N. Foss; Major Clifford D. Per-
kins, representing the Governor of Connccticut,
and others

The United States Navy has given official
cognizance to the importance of the MacMillan
Expedition by arranging for the transportation
of a naval contingent with Capt. George Steele,
of Boston, us commander. The "Peary,” com
manded by Eugene F. McDonald, includes in
its equipment two mammotl Navy planes that
wil be utilized for eharting the Northland and
a third plane is aboard the "Bowdoin.” This
is the first time in the history of Arctic explora-
tion that the United States Navy has permitted
the use of its planes for research and scientific
work, but Commander MacMillan’s important
contributions to the realm of science influ-
cnced the government to approve the use of
Navy planes and a Naval contingent.

Since leaving Wiscasset, Me, in June, the

AUTOMATICLID SUPPORT
Finished in Nickel aod Gold

Samples on request

ted Dac 9, 1919 Oci. 3. 1921
Py DThad. Cunece aomi

Tho Most Dependable Lid Suppon on the Market

Star Machine & Novelty Co.,* areanire e 1"

quipment, which is b in every detail, is
a specially eonstructed Zenith low wave set,
und the United States Navy has also provided
the expedition with valuable radio equipment.
Commander McDonald, as onc of the country's
foremost radio authorities, is in charge of all
radio activities and it is predicted that through
the use of radio, this MacMillan expedition
will furnish fnvaluable data concerning the un-
explored Arctic regions. The radio equipment
on the expedition lias also enabled the meni-
bers of the crew to keep in touch with their
familics in various parts of America and with-
out a doubt this exploration project will add
immeasurably to the prestige and value of radio
as a foree in the world of science.

The “Bowdoin,® in addition to Commander
MacMillan, carties a number of prominent
sgientilfic men, incliding Benjamin H. Rigg,
clief topographer of the United States Coast
and Geodetie Survey; Dr. Walter N. Koelz,
United States Burcau of Fisheries, and Jacob
G. Gayer, photographer of the Geograplic Seo-
ciety. Aboard the "“Peary,” in addition to Coin-
mander MeDonald, are Dr. Leo F. Davidoff,
Harvard Medical School; Albert Franees, chief
acrographer; P. D. Davidson and Maynard
Owen Williani, of the National Geographic
Society. Jolin L. Reinartz, famous radio expert,
is the first operator in charge of radio on the
expedition and is assisted by Paul McGee, of
the Zenith Radio Corp., wlo is the second radio
operator.

The Death of Wm. Maxwell
Brings Sorrow to Friends

Willimn Maxwell, who for many years oc-
cupied a most important role in the phonograph
industry, passed away unexpectedly at his home
in Orange, N. J., on the evening of July 4. Mr.
Maxwell was associated for the better part of
his business life with Thomas A. Edison, Ine.,
with whicl concern previous to his rctirement
he oceupied the position of vice-president in
charge of the Phonograph Division, and also
served as a meimnber of the board of directors.
In this capacity he introduced a number of
unigne merchandising and promotional plaus,
sueh as the Edison Mood Charts, Edison Tone
Tests, the Edison Caravan, the Edison Plays
given In leading theatres throughont the coun
try and a number of other original conceptions.

A few years ago Mr, Maxwell founded the
William Maxwell Institute, which specialized
exclusively in the art of salesmanship. During
this period he also served as a special inér-
ehandising counsel for a number of large mann
facturing organizations.

{n addition to his at sin the b
field proper he was also well known as a sports-
man and as an anthor, his wrtings including the
two books, “The Training of the Salesman” and
“{f 1 Werc Twenty-one,”

The funeral was held at his late home
Orange on July 7, and was attended, among
others, by a host of his friends who are still
active in the Edison organization. He is sur-
vived by his widow and a daughter, Marion.

COTTON FLOCKS

Air floated, alt Inlurious foreign maiter eliminsied
for

Record and Radio Mennfactering
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Nowark, N. J.

4 “\Why

gamble?
The Fada franchise

is your certain
opportunity

THE mostimportant thing you
can decide today is the basis
on which you are going to oper-
ate in the radio business.

The progressnve dealer knows
that the day is past when he can
carry a shifting assorcment of sets
and expect to make money.
Furthermore, last Spring taught
him that, without notice, he may
be up against a cut-rate competi-
tion that can literally knock the
bottom out of his business,

Identify Yourself with
the Leader

The Fada Francbise is the livest
andmost *~ ' d proposition thatis
being offered today to any dealer.
You are joining fotces with a
sound, established concern—an
acknowledged leader in the in-
dustry. Concentrating your sales
effore on the finest radio product
on the market.

You are obuining a guarantee
of Jiberal price protection. Fada has
never resorted to dumping or
bargain sales and never will,

You are taking the first step
towards establishing yourself as
the logical leader and authority
on radio in your community,
because thatis precisely thestand-
ing that a Fada Franchise will
shontly give you.

The Fada Franchise Plan limtts
the number of selected dealers
— dealers who are sound mer-
chandisers, with their feet firmly
on the ground.

A representative of our distribut-
ors will call onyou to explain the
Fadu Franchise Plan in further de-
tail. Talk the matter over thor-
oughly with him, It's the biggest
chance that ever came your way,

F. A. D. ANDREA, INC.
1581 JEROME AVE. NFW YORK
Mo wufacturees of TUNED RADEO FREQUENCY
rrceners wing tbe bighly ehcrent NEUTRODYNE
proveipie. Litewsed under Hozeltsne Patents Nu.
1,930,080 and 1,469,228 ond ctber patenss pending.
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New OkeT Xl—phabetica
Catalog Released to Trade

Artistically Prepared Booklet Contains Valu-
able Record Data and Has Been Designed to
Aid Dealers and Customers
The General Phonograph Corp. has just re-

leased its latest Okels alphabetical catalog and

the company’s advertising departnient was sue

Cover of New Okeh Catalog
cessful in its efforts to accomplish a distinctive
and artistic job. The cover is of a bright red,
attractively embossed in white and the inside
pages have been livened up by the use of a
great many half-tones of prominent Okeh
artists.

The information in the new catalog is com-
plete up to and including May 1925 releases,
and a notable feature of the book is its com-
pactness. All unnecessary infarmation has been
eliminated and the records arc arranged in a
manner calculated to save the dealers’ and cus-
tomers’ time. A classified section assists the
record purchaser in locating the number of a
record when the title is unknown and forgotten
and only the artist or classification is remem-
bered.

Opens Branch

The Sterling Piano Corp., Brooklyn, N. Y.,
‘has opened a branch store at 1000 Broadway,
Brooklyn, under management of E. Rosansky,
an able merchandiser.

f

Same set with builvin loud-

speaker complete for $§100.00

With adjustable loudspeaker
unit, $110.00

Murdock Neutrodyne |

Knows No Seasons An All Year Round Seller
Without Loudspeaker

A good set to feature for the summer months.
Particularly suitable for those who already
have loudspeakers,

WM. J. MURDOCK COMPANY
Dept. C 6, Washington Ave.,

NEW YORK
LOS ANGELES

RADIO PRODUCTS

Standard since 1904

New Adler-Royal Radio-
Phonograph Combination
The Adler Manufacturing Company Markets a

New Highboy Combination Radio-Phono-
graph—Now Has Well-Rounded Line

“The eombination phonograph-radio idea inay
be likened to the Derby winner which wheels
and curvets, champing at the bit, awaiting the
lifting of the barrier," says Lambert Friedl,
vice-president and general sales manager of the
Adler Manufacturing Co., In a recent chat with
The World. ”With a number of leading phono-
graph f ers loiting the bination
idea this Fall, the barrier is about to be lifted,
make no mistake.

"Nothing can take the place of the plono-
graph. True, in the first stampede to a new
fad, the large demand secmed to be for radio
sets. The champion of the phonograph was
et with the staggering statement: ‘I haven't
lifted the lid of my phonograph in six months—
have you?” But radio is no longer a fad. It

has become an imtegral part of the home. In-

many cases, notably on the farm, it has be-
come an indispensable utility. People are not
asking for 'a radio set.’ They are studying the
advertisements, watching the dealers’ display
windows, and asking advice of their friends-
making a serious attempt to obtain something
that can become a permanent fixture in their
liomes. This state of mind automatically opens
up a tremendous market for the combination
radio-phonograph. When permanence is de-
sired and looked for, then, indeed, must this
universal home entertainment instrument come
into its own

"Radio is truly wonderful. No other one in-
vention has brought the world into such a close
knit whole. But, like everything else, radio has
its weaknesses. The dance program does not
always coincide with one’s desire to dance. The
talk on Switzerland dees not it in with the
twilight mood which demands a Becthoven So-
nata. Nor is it always possible to obtain the
sonata by turning the dials. But how simple to
choose the one particular record which meets
your mood and start the phonograph side of
your combination playing it. Then, too, when
McCormack or some other of his contempora-
ries has finished a beautiful radio recital, it will
not be possible to hear those numbers again
for weeks and perhaps months. Yet some one

502:50

Chelsea, Mass,

Branch Offices:
WASHINGTON
SAN FRANCISCO

CHICAGO
SEATTLE

number has probably made a dcep impression.
Here again the phonograph side of the comn-
biuation comes into the picture.

"The Adler Manufacturing Co. is thoroughly
convinced that there is a great future in store
for the apl-radio bination. Aund
our company has backed its judgment by bring-
ing forth a complete line of Highboy and con-
sole combinations to meet the vogue in furni-
ture styles. Each model houses a fivestube nen-
trodyne receiver and a phonograph of quality.

Adler-Royal Radio-Phono. Open and Closed
We have planned and prepared a comprehensive
national advertising campaign which has as its
basis the selling to the consumer of the com-

bination idea. We are going after this business
with all the power and resources of our or-
ganization. And I venture the prediction that
our efforts and those of our Adler-Royal deal-
ers will be crowned with a great measure of
suceess.

"This, of course, does not mean that we are
concentrating our efforts on the combination
only. Instead, we have brought out a complete
line of radio receivers in a variety of attractive
cabinets with a wide price range. Also, we
are manufacturing a complete line of phono-
graphs and radio speakers—in fact, the Adler
Royal line just about meets every requirement
for home entertainment purposes.”

McNair llgenfritz, U. S.
Roll Artist, Returning

McNair Ilgenfritz, concert and recording
planist for the United States Music Co, Chi-
cago, IlL, manufacturer of U. S. music rolls,
who has been appearing in the larger centers of
Eurape, is returning to the United States on
Friday, July 17. Mr. Ilgenfritz recently ap-
peared at the Ambassador, Budapest, and later
at Paris and London. He made the trip from
Paris to the English capital by airplane, tak-
ing with him a four octave dumb piano and
practiced scales all the way over. On his ar-
rival in New York, Mr. Ilgenfritz will confer
with Jack Bliss, vice-president of the United
States Music Co., regarding selections to be
edited and played.

The Brunswick Shop, Inc, Chicago, I1l., has
changed its name to the Gulbransen-Brunswick
Music Co. 1In addition to Brunswick phono-
graphs Gulbransen pianos are featured.

ROYALFONE LOUDSPEAKER UNITS
are logleal lp:u-u of phonograph sales. Your eus-
tomers wifl weicoms the ehance to hook up
radio with the taiking machine. Write for de-
talls on units and headaets,

ROYAL ELECTRICAL LABORATORIES
NEWARK, NEW JERSBY DEPT. T. W

Dictogrand

The Articulating
True Tone

LOUD SPEAKER
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New Fall Line of Pooley
Cabinets in Heavy Demand

Company Receiving Orders for Entire Line—
Model 1400 R-1 Proves One of Most Popular
With Dealers—Meets Need of Trade
Puianerria, Pa., July 8~The radio division

of the Poaley Co., Inc., of this city, is in

reccipt of licavy orders for the entire ncw Fall
linc of Pooley cabincts. Tlhe presentation of

Console No. 1400 R-1
these models in May lias greatly lengthened the
season and has enabled the dealcr to make his
Fall plans and place his orders in plenty of
time for delivery.

What has alrcady proved to be one of the
most popular numbers of the line is the con-
sole model known as No. 1400 R-1 shown here-
with. In this model the receiving set is not
self-contained but is set on top of ft. Although
it is designed particularly for use with models
Nos. 20 and 24 of the Atwater Kent line many
dealers are also sclling it to owners of other
similarly sized scts who dcsire a console tablc
of this type. It is produced in the Louis XVI
style in English brown mahogany with duo-
tone finish, and has all the well-known qualities

The Great
Manufacturers’
Exposition

Attended by
Leading

THE TALK

 The Official

RADIOWORLS FAIR

of Pooley construction. Ample space for both
"A" and "B" battery and charger is provided
for and each model is cquipped with a Pooley
"floating” horn and Atwater Kent reproducing
unit. B. R, Stauffer, treasurer and general mana-
ger of the company, rcports that dcalers for
some time back liave asked for a table of this
character and that they are more than pleased
with the Pooley Co.’s responsc to their request.

Columbia Booth Feature
of Bridgeport Exposition

Briogerort, Conn., July 8—At the sceond annual
Progressive Exposition, held in this city recent-
ly under the auspices of the Bridgeport Cham-
Ler of Conuncrce and co-operating organiza-
tions, the booth of the Columbia Phonograph
Co., Inc, was an outstanding feature. This
ity is the home of Columbia products and the
Columbia booth was the center of attraction,

The booth was artistically decorated, giving
a gencral music room cffect. Columbia pliono-
graphs and New Process records were featured,
and demonstrations were received enthusiastic
cally by the crowds attending the exposition,
A hundsomcly lettered show card announced a
list of dcalers in the local sales territory, show-
ing where Columbia products could be obtained,
and another interesting feature of the display
was the series of Master Works album sets of
complete symphonles recorded for the Colum-
bia library by famous musical organizations,

Louis J. Un—ger a Benedict

Louis J. Unger, sales manager of the Bril-
liantone Stcel Needle Co., New York City, is
receiving the congratulations of his many
friends in the trade upon the oceasion of his
marriage to Mlss Gilda Karr, daughtcr of Mr.
and Mrs. Benjamin Karr, of Brooklyn, N, Y.
The wedding took place in the latter city on
Sunday, July 5.
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Meissner Batteryless Set
Demonstrated at Dinner

New Receiving Set Introduced at Dinner Given
by Meissner Radio Corp.—Operates on Direct
Connection With Alternating Current
An informal dinner, followed by a demon-

stration of a new rcceiving sct operating on

direct conncction with alternating current in
the home, was given by the Meissner Radio

Corp. at the Hotel Pennsylvania, New York

City, on Tuesday evening, July 7.

A large number of newspaper and trade pub-
lications, as well as a number of engineers, at-
tended the cvent. The new product, which
eliminates the usual battery connections, gave
excellent reception, Besides climinating batter-
ics the table cabinet encloses a built-in speaker
and amplifying horn

The product is the invention and design of
Benjamin F. Meissner, a well-known radio and
acoustical engineer long connected with govern-
ment radio activities and later associated with

ial radio and phonograph companies.

The main speaker of the evening was Com,

Edward H. Loftin, a consulting engineer who

was in charge of radio communication for the

United States Navy in France during the late

war.  He introduced Mr. Meissner, whom he

had known a great many years and with whom
he has been associated in developing naval and
acroplane radio communications.

The Meissner Radio Corp. is composed of
Benjamin F. Meissner, president; E. J. Samp-
ter, who has long been associated with musical
activities and who also was connected with the
radio scrvice of the United States Army during
the war and one of the ploneers in commercial
radio, vice-president; Philip Frankel, treasurer.

Herman Behrman, part owner of the Savor
Music Shop, New York, sailed recently for Eu-
rope, accompanied by his wife.

' RMA Show
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Third Annual Conclave
of Crosley Distributors

Jobbers Travel From All Parts of the Country
to Attend Cleveland M ings—A ]
N_ew and Extensive Advertising Campaign—
Discuss Important Sales Plans

Cixainnan, O, July 10—Practically every
State was represented at the third annual con-
vention of Crosley jobbers, held in this city
the early part of this week. The convention
opened on Tuesday morning and continued until
Wednesday evening. Among the subjects cov-
ered by the discussions were the sales policies
of the Crosley Radic Corp.,, and plans were
made for the establishment of authorized sales
and service stations. The authorized dealer
proposition is being put into cffect and thou-
sands of dealers have applied for franchises.
The outlook for the 1928-26 season was painted
in glowing terms by the assembled distributors.

It was announced that immediately following
the convention full-page advertisements will ap-
pear in the leading newspapers throughout the
country, telling the public what the Crosley
Corp. has to offer them for the coming year.
Magazines with a nation-wide circulation are
also to be used in bringing the Crosley mes-
sage to both the dealers and consumers. Full
reports of the happenings at the convention are
being sent to every Crosley dealer and they are
being urged by Powel Crosley, Jr., president of
the company, to immediately get in touch with
their distributor and confer on plans for start-
ing the selling campaign,

In addition to the business sessions, attractive
entertainment programns featured the conven-
tion. Automobile tours and inspection of broad-
casting station WLW followed the first day’s
sessions. A dinner was served atop the Hotel
Gibson, followed by an attractive musical
program.  On Tuesday Mechlenberg’s Sum-
mer Gardens were the scene of the first noon-

day luncheon, and on Wednesday luncheon was
served in the Crosley Building. There were a
number of special entertainment features for the
ladies who accompanied the Crosley Jjobbers,

Gerald Griffin in Star
Role of “Beloved Bandit”

Gerald Griffin, popular Irish tenor and ex-
clusive Okeh artist, will shortly be heard in the
star role of the “Beloved Bandit,” a new musical
production that will first tour the West before
coming East. Prior to the opening date Mr.
Griffin will finish his engagement on the Or-
pheum vaudeville circuit where he has been
appearing with exceptional success. This well-
known Okeh artist is now under the manage-
ment of the "Great Pitou,” who has managed
many world-famous artists, including Fiske
O'Hara.

Kodel Radio Corp. Holds
Annual Sales Conference

Demonstration of New Lines, Addresses on
Sales Promotion, Trade and Consumer Prob.
lems Feature Meetings- Line D

CiNcinnaTs, O, July 8—The Kodel Radio Corp.
lield its annual sales conference during the first
three days of this week. The meetings were
held in its new home at 507 East Pearl street,
this city. Close ta sixty representatives of the
company fromn all over the United States and
muny foreign countries, including Australia,
were present. €. E. Ogden, president of the
eonipany, presided at the different sessions, as-
sisted by J. F. Bichl, sales manager. There
were a number of addresses on sales promotion,
future of radio, co-operation, trade and con-
sumer problems, An address was also made by
J. F. Koons, the publicity manager of the com-
pany.

The Kodel Radio Corp.’s new lines, including
charging sets, balterics, table and console
model radio receivers, were denmionstrated.
There was a series of luncheons, dinners, sight-
seeing tours und a demonstration at the com-
pany’s broadcasting station WKRC.

Plans for Radio Commu-
nication With MacMillan

Brightson Laboratorics, Inc., manufacturer of
Brightson True Blue radio tubes, plans for con-
stant conupunication between the MacMillan
expedition and the Brightson Laboratories in
Newark, N. J. by radio en wave lengths of
twenty, forty and sixty meters. There will be
a powerful fifty-watt transmitter located at the
Brightson Laboratories, as well as a duplicate
at the hame of the chief engineer and communi-
cation during the entire trip is expected.

Cominander MacMillan expects that the use
of these and even lower wave lengths will per-
mit daylight transmission and reception fromy
any part of the United States. A series of ex-
periments in transmission are to be carried on
by the technical experts of the Brightson Lab-
orataries and some new theorics on low-wave
work will be carried out with the hope of estab-
lishing a new record for low-wave long-distance
reception.

The technical department of Brightson
Laboratories, lnc.,, has achieved some remark-
able results in long-distance transmission and
reception on short wave lengths with Brightson
True Blue tubes.

Anncuncement was recently made of the ap-
pointment of the A ! Radio & Equi
Co., Milwaukee, Wis.,, as exclusive distributor
of Musie Master radio products for Wisconsin
and upper Michigan. This company is familiar
with merchandising Music Master products.

Best Letter Comparing !
Radio and Record Music
Former Enjoys Appeal of Variety and Timeli-

ness but Latter Offers Certainty o[. Perform-
ance, Writes Columbia Contest Winner

Fraucis J. Schilling, of 167 Clinton avenue,
Kiugston, N. Y., was conceded by the judges
to have written the best letter comparing the
appeal of phonograph and radio music in the
contest inaugurated sometime ago by the Co-
lumbia Phonograph Co., In¢, with a view to
determining this rather important point.

The recording organization featured was the
California Ramblers, who record exclusively for
the Columbia and broadcast regularly througl
station WGBS, New York. Contestants were
asked to state in a letter which they found the
most satisfactory, the rccordings of the Ram-
blers by the Columbia or the seproduction of
their playing over the radio.

In his letter Mr. Schilling emphasized the
timeliness of radio in the broadcasting of cur-
rent events as well as the variety of entertain-
ment offered; but, nevertheless, supported the
records for the surety of results and particu-
larly for the ability of the record owner to
arrange his oww program when wanted.

Gilbert-Keator Corp. Is
Expanding Radio Activities

The Gilbert-Keator Corp., 135 Fiftli avenue,
New York City, one of the most active distrib-
utors of radio products in the metropolitan area,
will continue to feature the products of the
De Forest Radio Corp. during the coming sea-
son. Other lines are being selected by this
enterprising firm, announcements of which will
be made shortly. At the present time the Gil-
bert-Keator Corp. is handling the products of
Kolster radio and a campaign of introduction
on this line is already under way in the terri-
tory which this house serves. Other items in
the Gilbert-Keator line include Acme battery
eliminators, the new cone type Acme speaker
and the Brandes line of radio products.

The Gilbert-Keator Corp. is headed by
Clarles Gilbert, president, and Randall M.
Keator, vice-president. Botli of these officers
have been pioneers in commercial radio aetiy-
ities and for a number of ycars have given
close study to the problems of the retail trade.

Charles Gilbert was one of the first members
of the trade to see the need of not only the
standardization of radio prices but also the re-
striction of outlets. He has been instrumental
in effectively placing before the industry some
constructive plans for stabilization.

The Zook Rudio Sales Corp., Los Angeles,
Cal,, has been appointed exclusive Pacific Coast
distributor of Standardyne radio sets,

KXimball Style X Tudor

One of mony autiful models

The fact that Kimball Phonographs earry
careful consideration.
the name Kimball stands for quality an

—The Best

WL W, KIMBALL CO.

Phonographs and Pianos

& nmame prestige is worthy every dealer's

More than fifty years in building right merchandise means that

d durability and therefore ready selling.

There is ample variety in Console and Upright Phonographs.

at the Price

Ask abaut agency franchise, territory and terms.

W. W. KIMBALL CO. Estblished 1857 306 So. Wabash Ave.,

Chicego

Mukers of Kimball Phonogrmphs, Planos, Reproducing Plonos, Playcrs, Plpe Or¢ans, Music Rolls,
LI )

Distributors Columbla Records and Wel

Mig i g Rolls.

-—
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FOX TROT

Benny Davis und
Joe Burkes New
Hit/

FOX TROT
A New Comedy ldea

Attractive Folder Issued
by the Thermiodyne Corp.

The Thermiodyne Radio Corp, New Yark,
has just fssued a very attractive folder, featur-
ing the new Thermiodyne line for the 1925-26
season. The company’s jobbers and dealers are
keenly enthusiastic regarding the new line and
orders received during the past few weeks in-
dicate that the company is going to close a ban-
ner season.

The Thermiodyne line for the coming season
includes the TF-5, a five-tube master control
set, listing at $100 and containing all of the
distinetive featurcs of the popular TF-6 set out
side of the number of tubes. The TF-6 set in
the new line is a six-tube master control set
with a drop front listing at $150, and there is
also a loud speaker table with a unit and horn
fncluded, listing at $60 to accommodate the
TF-6. Another model in the Thermiodyne line
for 1925-26 is a console type, six-tube master
control set with a loud spcaker unit and horn
included, listing at $275 and dcsignated as the
CTEF-6.

R. E. Thompson Drive Is
Stimulating Business

Robert W. Porter, vice-president and sales
manager of the R. E. Thompson Mg Co, who
some months back laid preliminary plans for
encouraging the sale of radio reeeivers during
the Summer months, has seen his efforts hand-
somely rewarded by the results achieved by
Thompson distributors during June and the
forepart of July. Reports of sales since the
first of June have demonstrated that a cam-
paign in which the distributor and retailer prop-
erly presents radio produets during the warm

u Cant Go

M TIRED
OF EVERYTHING

BUT YOU’

A Creat FoxTror Ballad
Wich a Fascinating Rhy

Wro
With Any ‘FEIST’ éong”

A PO{)ular Ballad

OX TROT)

CHESTER CORN

MARK

FISHE

periods results in the elosing of a fair volume
of business. Simultancously with its campaign
for S sales the -Th organization
alse has been carrying on a drive for the clim-
ination of "gyp" dealers and this has aroused
general trade enthusiasm.

Radio Sho: l_)a_te_ Changed

Bostow, Mass, July 8.—A change in the
scheduled dates for the Fifth Annual Boston
Radio Exposition has been made and it is an-
nounced that it will be held from October 12
to 17 in the Mechanics' Building. The time
has been brought forward from December in
order to lengthen the radio scason. From
cvery indication it would seem that this year's
show will be nearly twice as large as the sne
cessful one of last year.

Mr. and I\'I:Vigy Injured

C. M. Viley, manager of one of the sales
departments of Thomas A. Edison, Inc., and
Mrs. Viley were reeently seriously injured in an
aeroplanc accident which accurred at Alexander
Bay, N. Y., where they were taking their vaca
tion. The acroplane in whieh they were riding,
it appears, crashed to the carth. Full details
are not available at time of writing.

Ralph S. Peer on Trade Trip

H. B. Leach in Ke;’v Post

H. B. Leach, who for many months has rep-
resented the Multiple Electric Products Co..
and more latterly the Atlas-Colenial Corp. in
San Francisco, has completed the work of es-
tablishment of the company's intercst on the
Pacific Coast and has sinee taken over the dis-
trict managership for the Atlas-Colonial Corp,
in Baltimore. He will make his headquarters in
the Lexington Building of that eity.

Radio Manufacturers Meet

Just as this issue of The World goes to press,
the Radie Manufacturers Association, ¢ompris-
ing ameong its membership the great majority
of the leading manufacturers of radio products,
is holding its canvention at the Hotel Ambas-
sador, Atlantic City, N. J. The program sched-
uled for this convention is a very interesting
one, including a number of important discus-
sions on merchandising, broadcasting, ete. A
detailed report of the meetings will be given in
next month’s issue of The World.

ThermiodynelExhibit at Show

Leo Potter, president of the Thermiodyne
Radio Corp., and M. O. Giles, sales manager
of the company, returned to New York recently
after attending the annual econventions of the

Ralph S. Peer, dircctor of record prod

of the General Phanograph Corp, New York,
manufacturer of Okeb and Odeon records, left
New York a few days ago on a trip which will
include visits to Atlanta, New Orleans, Dallas,
Kansas City, St. Louis, Cincinnati and Chicago.
Mr. Peer will call on Okeh distributors in the
various territories, returning to New York in
about three weeks

A ive Equi Association at Denver,
Colo. The company maintained a very attrac-
tive exhibit at the Antlers Hotel in that eity,
and added a number of important jobbing ac-
connts which will be announced later.

The Woodworth Drug Co., of Albany, Ore,
has been appointed a Wiley B. Allen representa-
tive with Bert Stevens placed in charge.

Write

Today

TERRITORY NOW BEING ALLOTTED

“EVERYBODY’S”

FOR EVERYBODY

EVERYBODY’'S OPPORTUNITY

EVERYBODY SELLS —

EVERYBODY BUYS—
EVERYBODY HAS —

EVERYBODY’S RECORD

senie;. BRISTOL. & BARBER CO.,, Inc.

3 East 14th Street

Distributors

New York, N. Y.

PROTECTION TO DEALERS

Manufactured by
Everybody's, Inc.,
Bridgeport, Cona,
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A Real Portable

Sell the Kameraphone
DeLuxe

Jobbers’ territory open

KAMERAPHONE CORP.
OF AMERICA
Formerly Specialty Trading Co.

547 Broadway New York

Important Change in
Brandes Sales Policy
To Simplify Marketing New Distribution Plan

of C. Brandes. In¢, Provides for Direct Or-
dering From Brandes Products Corp.

Announccmient has recently been made by
HKrandes, Ine, Necw York, manufacturer of
Rrandes Table-Talker loud speakers and other
radio products, through L. W. Staunton, adver-
tising manager of the company, regarding a
change in the merchandising of Brandes
products.

“For somic time past the radio apparatus C.
Brandes, Inc, has been furmishing its custom-
ers has been manufactusred by its chicf man-
ufacturing subsidiary, Brandes Products Corp.,
of Newark, N. J. In order to simplify the mar-
keting of its products it has seemed advisable to
change the method of distribution so that or-
ders from its customers shall be made direct to
the Brandes Products Corp. and that when the
same are filled they will be billed direct by the
latter. After July 1, next, thercfore, C. Brandes,
Inc., will act merely as a holding company for
its several domestic and foreign subsidiary cor-
porations but, inasmuch as the respective offi-
ccrs in all of these companies are the same, its
merchandising policy will not be affected by
the proposced chimge,” said Mr. Staunton, in

discussing the ncw plan of merchandising.
The Universal Broadeasting Co., Camden,
N. I, was rccently incorperated at Trenton,
N J. Capital stock, 1,000 sharcs, no par value

Secures Exclusive Rights
for Distributing Carryola
New York Distributing Division of General

Phonograph Corp. to Cover Metropolitan
Territory in Interest of Carrycla

The New York Distributing Division of the
General Phonograph Corp. has securcd the ex-
clusive distributing rights for thc metropolitan
territory for the Carryola Master portable talk-
ing machines. Tlis arrangement went into
effect as of July 1, and in this brief period the
volume of orders reccived augurs well for the
success which thls popular portable will hav:
during the coming months. The Carryola
portable is cquipped with the Heineman inotor,
and its ability coupled with its atteactive ap-
pearance has strongly impressed dealers. In
addition to distributing this portable exclusively
in the metropolitan ficld, the Gencral Phono-
graph Distributing Division has the exclusive
rights for the Quting and Swanson portablc
instruments

Music Master Model
Improvements Announced

Late advice received fram the headquarters
of the Music Master Corp., Philadclphia, Pa
reports a revision of the specifications of the
Music Master receiving set model No. 400
These changes arc in keeping with the progres-
sive policy of the Musie Master Corp., which is
ever on the lookout fer improveinents and re

moths. T

Yes, there is a Difference

in Talking Machine Felts

ow AshaAll a talking machime manufacturer, who seeks the utmost
quality in turntable felts, make the right choice?
“Felt is felt,”" you say. Not sol
may look alike, but there is a wide variance in quality.
It is easy to skimp in the quality of wool.
skimp in the felting process. The life and strength of the wool will be lost
if the work be handled by any but the most skilled experts.
How, then, shall you know. This is the safe and sure way:

Try “AMERICAN”—.it’s the standard

Durability is inbred in American Felt Company's felts.
raw material and quality of workmanship they are unequalled. And to
insure lonﬁer service, all our felts are now protected against ravages of

is is done during (helprocess of mznufacturek—not after,
,

Turntable felt of different makes

And it is easier still to

In quality of

The ly growing pr

are ready and eager to serve you.

AMERICAN FELT COMPANY

213 Congress St., Boston

325 So. Market Street, Chicago

for these good felts is the best proof of their worthl
Write our nearest office for quotations. Experienced felt men there

of talking ers

114 E. 13th Street, New York City

finements in the entire line. This policy has
been instramental in bringing the linc up to its
resent high standasd.
! The moSlcl known as No. 400 might be th:‘
scribed as the deluxe model of the line. l_l is
a five-tube set in a French spinet desk cabinet
of solid mahogany, beautifully ornnmcutchand
produced in brown mahogany art satin finish
The impsovements on this set as aunonneed
are as follows: No antenua or ground is hgncc-
forth requircd. Batteries have been entircly
dispensed with and the set is operated on (|IE
regular A. C. house cusrent. The “A' and_"ll
battery climinators, which are self-contained,
are lioused in stecl-¢lad boxes.
Although this sct has only been on the
market for a comparatively short period of time
it has already proved its popularity and with
the additiowal refi s | the com-
ing Fall season will undoubtedly witness a brisk
demand for it

New Pries_s Receiving Set
Introduced to the Trade

Priess Straight 8 Incorporates Many Exclusive
Features—Production Well Under Way and
Models Will Soon Be in Hands of Jobbers

‘The new Priess Straight 8, manufactured by
the Pricss Radio Corp, New York City, had
its first introduction to the trade last week at
an invitation dcmonstration at which many
Pricss distributors, ncwspaper and technical
men werc prescnt.  Production of this new
tuned radio frequency set, which incorporates
some exclusive ideas of William H. Priess, well
known radio engincer, asc well under way and
Priess jobbers will have demonstration models
in a very short time.

In conjunction with tlie announcement of this
new Priess Straight 8 another interesting cvent
took place. That was the arrival in New York
City from thg Pricss eabinet manufacturers of
ten carloads of console model cabincts. These
were immediately placed in production for
Priess equipment and will be the nucleus of the
Fall sales of this new Pri product

Utilizing the Recital
Hall During the Summer
How the Will A. Watkin Co. Established a

“Home Entertainment Department” for Dis-
playing Samples of the Full Line

Datras, Tex., July 6—fust becansc the aver-
age music dealer who uses a small anditorium
for concert and recital purposes during the Fall
and Winter scason discontinues those activities
in the Spring and Summer offers no good rea-
son why the space given over to the reeital hall
should be lcft idle and non-productive for sev-
eral months daring the year.

This was the view held by the Will A. Wat-
kin Co., of this city, when they procceded to
turn the small auditorium in their store secat-
ing 100 people into the “Home Entertainment
Department” for want of a better name. It
was fclt that the space offered an opportunity
for displaying to p T 1

ive ¢
of the full line of instruments without making

'y the ducting of the cust. s all
around the large store.
In the Home Entestainment Department

‘lhcrc is displayed an interesting assortment of
instruments, including the Ampico Re-Enacting
yiano, the Brambach Baby Grand, the Gulbran-
sen Registering piano, the Miessner Small Up-
right, the Brunswick Radiola, and other types
of instruments. The display serves to impress
the visitor with the full extent of the Watkin
line without in any way narrowing the range
for seleetion, for the salesman is naturally will-
ing to conduct the customes to somc other de-
partment of the store for inspecting the full
line of any type of instrument that makes an
appeal.
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WORLD’S CLASSIFIED ADVERTISING <
Any memher of the trade may forward to this office a "Situation” advertisement SPEC[AL OFFER

intgnded for this Deparlmeng to occupy a space of four lincs, agate measure, and it will FOR A BRORT TINE ONLY
be inserted free. Replies will also be forwarded without cost.  Additional space will

;Se at thel_rate of 25¢. per line. If bold faced type is desired the cost of same will be ON GENUINE
C. per line,

Rates for all other clanseg of advertising on application, C E LUMBI

wANTED pirscr sates ST PRODUCTS
ORGANIZATIONS $50,000-- $100,000 TO INVEST
. —_— -
| A large established and wellknown clain store
To secll complete S-tube Tuned Radio organitation operatbng ln New York and New Joo 0 | . . .
Frequency Set on Free Home Demonstra. 5o dealing in Radio. Victrolas, Pianes,  Starcei 40 Col umb:g M',a,"' Springs. . $10.00
i Instruments. cic, doing a retrl and. ul 01" < 028 x 1073
tion Plan. Reasonable Price and De- fest wants an cxecntlve ‘who will atso & y g
ferred Payment Plan assure Volume Busi- L Rermamency 1o “iie e 6 Columbia Tone Arms. . -$10.00
! H Y o o
ness. - Exclusive representatives are estab- ability 1o det a3 wrescden of” o0 arganization 6 Columbia N,
lished on a permancnt and profitable basis. Experience in this narlicular fell of industry, though ¢lumbia No. 6 Repro-
No merchandise investment required of Beture ' Sl The oveaiment ol e ducers | SUEENE e $10.00
responsible producers. This is an op- neis. Hde miust be a ) :hT‘ :.lnbhn/:_llc big 1 Columbia 2.5 ring Mot $7.50
: ) " t w ast -Sprin r.. $7.
Portunity to represent a large manufae Fecorda,’ Repies reutsi s 35 flown by 5 amplcte st 1 ang o
turer of complete radio sets whose ample Address in writing only ta: Advertiser, 161h Hoor,
factory facilities assure a permanent busi- 128 Broadway, N, Y. €,

ness relationship.

1 Columbia 3-Spring Motor. . $9.50

Complete with 12* Turniable

I Columbia 4-Spring Motor.311,50

For details address:

SUPREME SOUND BOXES Complete whh 12° Tarniable
EQUITABLE RADIO CORPORATION merore the Tane,at Yuuo Machineestery Loud and Clir— —— > L
cheled ane Gold.

300 Madison Avenue, kel Tlated . .3L30 LOWEST PIICES ON QuaLITY
Plsted

Nied
CLmLw . %L MAIN SPRINGS

165 Eant t2c St. New TYork City Encli Spring Packed In Tndividanl Box

"‘;‘;- W A Price each
hon X 022 x 17 1, pear-shapcz
SALESMEN WANTED TONE ARMS lioles on both cnda for Vietor mater .57
: o 400 14 In. x 022 x 42 f1, penr.shaped
To take orders for a new advertising de- s boles on both ends, mt Victor .
viee that actually sells on sight to cvery H 407 1% In. x .022 x 17 2., ben arbor and
dealer, jobber and manufacturer. D% ':::«:;fh'.f‘_’ed fole outslde for Yictor o
FAVORITE M¥0. €O . ] N -
. . s . S 408 1% In. x 022 x 12 f1., bent arbor and
C fair. E territory. 103 Fast 120 S, New York City pear-shaped hole outslde for Vietor
Full or part time. Send for sample. ‘:nolor T 0000 Bnngy . 0.50
POSITION WANTED-Hich-grade Brones {117 Mhini SR S bt arsor ana 0.
graph manager experienced in domestic an 410 1 I x 022 x 12 g1 o
THE ROTARYLOG CO. foreign trade, understands thoroughly foreign ! bent and autql})etf‘o'r b\fﬂ‘m’r"r}?orui‘:'? 0.80
S07 Fifth Ave. Room 1002 record business. Linguist. _Best references. 41 3% In. X 022 x 0 fL, bent arbor o
New York N. Y Desires position with progressive firm. Address bent end cutside for Vietor mmote
ew York, N. Y. "Box 1520,” care The Talking Machine World, 412 1 370 In. X 025 x 19 ft., pear-shaped
383 Madison Ave., New York City. B e D O
— — e 131 In. x .020 x 13 ft., both ends bent
POSITION WANTED—To Radio Manufac- for latest style Vicior motor. ... 0.50
SACRIFICE SALE turers. Business man with thorough knowledge 20 1 Jn. x 023 x 2o, pearshaped
10,00 of the talking machine business (domestic and Nos.” 33017 e s ) N Y
IMPORTED HOMOCHORD RECORDS €xport) desires position with radio manufacturer 121 1 In. x .020 x 1134 1t.. aval hotes on
In German Ty with the view to develop his business abroad. both ends for Vietor Noa, 4.0-8. 0.50
100 Amorted Records st 1% e ; R : @
Good Apavtm ar Latea Hity Splendid opportunity in f°"}'{g-“ ,,:"arket: far ithe e ) og'4/15: 2rbor. for o0
FAVOIMTE MFQ. €0., maker of the right line. . Highest references. 123 3 Ine ok gBe 0T, os i ¢
103 Eadt 13th 8. Rew York el Write or solicit personal interview. H. F. T., - e LIS » gRlong hole for
P i Melssclbach motor Nds. 10-17-19.. . 0.00
Room 308, 51 Chambers St, New York City. 24 140 x 025 x 16 ¢, oblong hole for
- = Krasco,” Sonora, 'Slivertone, Saa|
RUBY MICA DIAPHRAGMS POSITION WANTED—Young lady with un- 1 ';“I“T;;-‘-"G - D!lr\-!hnped e .60
ARG S P T i usual experience in publicity and advertising Solong holes ontside for KKrasco, So-
v No. 2, = : - . A . nora and Aeollan ................ . 0.60
o Molselbach Bos 11 o departments. Familiar with buying of printing, 420 31n. x 028 < 11 ft., pear-shaped hoies
Al o sl mecr t advertising layouts, type selections, etc. Special R flﬂr Cﬂ'"&n;h sllr:]gle;wrlns m;lor.. .33
n.. for h s : X . il . 5 5
3 | qualifications covering radio and phonograph nolies ox Coambta, e “Hrseh2ped
FAYORITE MFO. €0..105 Eamt 12th S¢. New York City products. Address "Box 151 care of The o g ::ur-st")rnl:s‘ is i Bm..;;’ - 0.38
Talking Machine World, 383 Madison Ave, New oblong hole foe ’answlt’k :M
York City. sllent” ene-spring motor ... ... . 1. 0.63
— ¥ - — =W = 420 1in x .02 x 9 ft, oblong hole out. -
FOR SALE POSITION WANTED—Salesman. yomng, married, lve- o i--dc (aol:“l\lel;:q‘el;:n(hhll\: 1i°;nol:u;: 0.35
MUSIC STORE in Central New York with ihe wire, 10 years selling. reail, wholesale, for twa leading 0 R R “SanyE hole out-
finest equipment and location, doing big business. howograph and reeord Imuse very large following. :_Icel( 0! ora, a0
Victor, Edison, Brunswick and Sbonondagencijm eferc ecs. Wil take territory nnrcmllls;lya_r‘c ith aay 055 % ki . A
i i ; ig fadio trade. ical car. ress *Box ) 5 . X 023 . =
f:cadinel b N P T S Talking Machine Wortd, 35 amoX Avea Now York hole for Patlie and Bilck motorres o.50
wCentral,” eare of The Talking Machine World, City. 436 7% In. x .021 x 10 £t., obleng hole oute
383 Madison Avc., New York City. side for Melssalbach Nos. 9-10.... 0.%0
47 In. X .02 X 10 ft, pear-shaped
SPRINGS i qﬁrmle for Columdla apd Helneman -
Nailio .. Sl e o X
vieTon X
» ’, -No. 0343 438 % In. % .023 x 8 ft., for Madlson and
GENUINE BRUNSWICK MOTORS i -::8531!3-'0‘3°2.'n:.“§§‘§.'§‘ -No. 014 "German motdra and Bal muehias
Four-spring latest type mounted on enameled mo. 1i4x.022x17" bent nrbor. No. 5302 40 % In. x 092 x S ft, for Wmported
tor plate el ......Sr;;]rinl sdls.su 1 :l.g'ﬁ,:.:x(lv:l'hbcr!ll n;bol’ o g:-;ji’ motor - 0,22
g - turnt: e ) 22x% bent arvbor 2 - holes fo:
ebonier % 1L P, ok o and i vf',im,;o;}.hom 1312 HO L s T YT utton otes for
17x.020x13’ §* marine en .32 .
WILLARD N. MUTZBAR C€O., 17x.020x13: marine ends Y’nﬂg& 3 412 rln,:!:r.?!’-‘g qde e fo i
709 Wells St., Milwaukee, Wis. },,:-_gig}g_‘lmn';‘f‘ bR sid No. 6550 30 AR o x 0 %30 14, for Edison mo: i
COLUMBI tor, old style............. L
I GERxLe o arbon ow syl 300 40 14T a8 x G o o dee
1%.028x11° Unlversal. || » latest siyte.. ... Ll
B P ¥ 4H % In. x .022 x 11 f1., for Edlzon motor
WILL BUY RECORD PLANT }_:#og: r::g?:rel{"g.lll.'.. ¥ 445 & In. x .022 x 8 ft., for Swirs motor. o.
NIEINKMA
Foreign finn withes 1o buy complete plaut in 1"x.025x12* motora; Nos, 33 & 7 g
good condition for making records, gapacity 500 13/10“x20x10", also Path “r
& day.  Address “Box " earc The Tnlkmﬁ 13730#x.020x17” .
Machine 'World, 383 Madison Ave. New  Yor wrarr, AAALSIEVELTO —
i *x.027x10°, rectangulsr hole. t ot Repalr Parts. Needtes,
=i }";.027;13'. rectauzular hole. “No. 4 Welle for Complels Price List ot Repalr Purts
1"x.027x16’, rectangular hols.. ... No. 348 .59
W Cactl FAVORITE MFG. CO.
.
POSITION WANTED—Yousg man with ten years' ex- Nk
nericuce in_phonograph - radia Jnes deies posltion TALKING MACHINE SUPPLY (0., PARK B“][;E'NJ 165 EAST 12TH “?.‘:r-'swmunl y
i V] 13§ reater W k. - H
.cllrleh::"-}‘lg: ‘1‘?{% ""ear': 'l:he"l'nlling Machine World, 383 Complete catalogne on request
Madison Ave, New York City,
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LATEST PATENTS .,

TALKine MACHINES,

~ZRELATING TO

Wasmineron, D. C, July 8 —Record Produc-
ing Device. Arsthur Lindner, Newport News,
Va, assignor of one-half to Raymond M.
Brown, same place. Patent No. 1,533,561.

The invention relates primarily to record pro-
ducing devices, although it may also be ap-
plied to a sound reproducing machine. One of
the objeets of the invention is to provide an
improved means for positively conveying the
sound box stylus, and parts connected thercto,
across the face of the reeord disc at a <pecd
proportional to the speed of rotation of the
disc.

A further object is to provide a yiclding
drive for the sound box and the accompanying
mechanism, in order to allow for abnormalities
in the record and to avoid mechanical sounds
where the device is used for sound reproducing.

Another objeet of the invention is to provide
a yielding connection between the sound box
and horn, where a horn is used

A further objeet is to provide means for ver-
tically adjusting thc stylus or needle.

Still other objects are to providc tensioning
means for the yielding driving mechanism, and
to provide means for antomatically releasing
the sound box from the driving mechanism at a
predetermined position.

Fig. 1 is a plan vicew of the improved appara-
tus mounted on a suitable motor casing. Fig.
2 is detail view, partly in side elevation and
partly in central vertical section, showing the
yielding connection between the sound box and

horn. Fig. 3 is a detail sectional view showing
the stand upon which the sound box and oper-
ating mechanism are mounted Fig 4 is a side
elevation showing the swhole mechanism as-
sembled. Fig. 5 is an elevation of the yielding
connections shown in Fig. 2. Fig 6 is a central
vertical section showing the connections be-
tween the dise rotating shaft and the belt which
operates the sound box transversely of the rce-
ord.

Educational Record. Milton E. Thompson,
Ridgway, Pa. Patent No. 1,535,188.

This invention relates to phonographic ree-
ords for the reproduction of musical composi-
tions and the like and the object of the inven-
tion generally is a record having novel features
of utility in the construction and arrangement
thereof and particularly a record possessing un-
usual sciling, using and educational values.

This novel reeord is prefcrably of the dise
type and embodies a musical selection recorded
thereon which may be readily reproducible on
any of the standard reproducing inachines
of the art, and a visibly separated, but interre-
lated, record of spoken educational matter on
the same disc with the musical selection, which

Heralo-B

HERALD ELECTRIC CO., Inc.
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may at the will and choice of the operator he
rcproduccd Sueh visibly separated and readily
ble and reproduci record 1
of spoken words constituting educational and
instructive matter, bricfly and interestingly told
and relating to the musical selection combined
on the same record and may be ineorporated on
the saine sidc of the disc with the main portion
of a record or it may be incorporated on the
back, if desired. If the spoken and musical
records are ineorporated on the same face, a
visibly separated and spaeing band must be pro-
vided between the musical rccord and the spo-
ken educational matter relating thercto in order
to cnable the user to select at will and with the
greatest facility the parsticular part of the record
he desires to reproduce or the order in which
the portions are to be reproduced. The educa-
tional portion of the record may consist of re-
marks tcaching the character and merits of the

P
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music and special features relating thereto and/
or eertain facts concerning the writing of the
song or selection and interesting facts, histori-
cal or otherwise, concerning the author of the
sclection and the reproducing artists.

Fig. 1 is gencrally illustrative of a record em-
bodying the invention; and Figs. 2 and 3 is an
illustration of another rccord cmbodying the
invention in modified form.

Phonograph Needle. Henry Bamberger,
Newark, N. J., assignor of onc-half to Alexan-
der Milne, same place. Patent No. 1,535,285,

This invention relates to a phonograph needle
and particularly to that class of needle wherein
the element which contacts directly with the
record is made or composed of a fine wire which
may be advanced through a holder as the wire
wears.

The object of the invention is to provide a
phonograph needle having an improved form
of holder for the fine wire, so that the latter
may be retracted as well as advanced and thus
vary the volume of sound being reproduced.

A further object is to provide a phonograph
needle having an improved form for the fine
wire, the wire being of greater breadth than
thickness, and to provide for usc therewith a
wire holder adapted to engage the wire and

N
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prevent it from turning so that the longer axis
of a transverse scetion of the wire will extend
in the dircction of the length of the grooves of
the record to thereby obtain not only greater
strength for the fine wire but also to mate-
rially improve the quality of the reproduced
sound.

Fig. 1 is a plan view of a partially formed
phonograph needle embodying the characteristic
features of the invention. Fig. 2 is a plan view
of the complete needle. Fig. 3 is a view in
transverse section, taken on the line 3—3 of
Fig. 2. Fig. 4 is a similar view taken on the
line 4—4 of Fig. 2. Fig. 5 is a view in elevation
and partially in section of the improved needle
in use, with the wire extended so as to aet as
a so-called "soft” needle. Fig. 6 illustrates the

needle as being used as a so-called “medium”
ncedle. Fig. 7 is a similar view illustrating it
acting as a so-called "lo d" needle. Figs. 8, 9,
10 and 11 are sectional views of wires of various
contonr, each, however, having the character-
istic that one transverse axis is considerably
longcr than the other transverse axis. Fig. 12
is a diagrammatic view of the wear of the or-
dinary solid needle. Figs. 13, 14 and 15 are
diagrammatie views of the manner of wear of
the wire of the inproved needle.

Phonogroph Reproducer. Jerry Pavek, Chi-
cago, Ill. Patent No. 1,536,969.

This invention rclates to improvements in
sound reproducing construction. The primary
object is thc provision of a relatively simple and
ccononiical type of reproducer which may be
used upon phonographs or other sound repro-
ducing mechanism as a means of reproducing
sounds in a clear, loud tone.

A further object is the provision of a sound
reproducing deviee embodying a relatively large
and simple type of diaphragm constriction
which is used to reproduce sound without the
necessity of providing a sound amplifying horn
or other sound box construetion.

A further objcct of this invention is the pro-
vision of a sound reproducer embodying merely
a diaphragm construction which is fitted with
stylus holding means adapted to conform the
diaphragm construction for the reproduction of
sound from vcrtical or lateral cut records; the
same being acutely scnsitive and responsive to
sound vibrations.

Fig 1 is a side elevation of the improved re-

producing mechanism showing the same in po-
sition for the playing of vertical cut records,
such as the Edison. Fig. 2 is a side clevation
showing the improved reproducer in position for
the playing of lateral cut records, such as manu-
factured by the Sonora and Victor talking ma-
chine companies. Fig. 3 is a cross sectional view
taken through the diaphragm and stylus sup-
porting construction of the improved repro-
ducer. Fig. 4 is a fragmentary cross sectional
view taken through a supporting econstruction
by which the improved reproducer may be uni-
versally used upon lateral and vertical cut ree-
ords. Fig. $ is a plan view of a sheet of mate-
rial showing the same prior to its formation as
a diaphragm of the improved reproducer.

Morris Nimcowitz Honored

A farewell dinner was tendered Morris Nimn-
cowitz, proprictor of the Morris Musie Shoys.
New York by his cinployes and friends, prior
to his departure for Europe where he will stay
for three months.

The Powerful

¥aliby The OAROD CORP.
O N
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Unexpected Continuation of Gramophone
Activity'Results in General Optimism

At Present Rate Gramophone Sales Will Establish a New High Record—George Murdoch Elec-
ted President of Gramophone Manufacturers—Important News and Trade Activities

Lonvon, EC, July 3—Gramophone trade con-
ditions continue decidedly bright this side, and
althougli a month of fine weather has been ex.
pericnced, manufacturers and dealers every-
where report considerably greater activity than
was the case at this period of the year in times
past. The "sister” trade, as the wireless or
radio industry has come to be recagnized, has,
in eommon with many other industries here,
been experiencing a quict time; in fact, gener-
ally speaking, a period of depression has
marked the advent of Summer; but the Gramo-
phone industry scems but to have profited by
the misfortunes of other industries, and feelings
of keen optimismi abound. So much so that it is
confidently expected that this year's sales will
reach the highest figure since the c -

ords so that their newly ineulcated tastes can
be gratified and indulged when and as often as
they like
Annual Meeting of Gramophone Manufacturers
The annual general meeting of the Gramo-
phone Manufacturers’ Association was held on
June 23, when George Murdoch, of Murdoch
Trading Co., was unanimously elected president,
The retiring president, H. J. Cullum, M.B.E.,
(Perophane, Ltd.), together with the other of-
ficers and the committce were accorded warm
congratulations on a maost sueccessful year,
marked by exceptional activity in the intercst
of members. The annual report recorded that,
in addition to five exccutive council meetings,
several sectional gatherings had been held and

ment of the industry. The rccording companies
are exerting themselves to the utmost in cater-
ing to all tastes, and their efforts of the last few
months, particularly in the issuing of classical
numbers, have gone a long way towards de
troying the last prejudiccs of the musician of
ulture. The programs of the British Broad-
casting Co., tog, scrve but the purpose of ere-
ating a knowledge of and liking for both popu-
lar and classical music, so that the people every-
where ycarn to acquirc gramophones and rec-

much valuable work lished, a pl

and detailed review of events having been fur-
nished to all members in the recent Associa-
tion "News Letter,” and some particulars aof
which I gave in my April report. E. C. Paskell,
of Colmore Dcpot, Birmingham, was unani-
mously elected vice-president, with W, B, Beare,
of Beare & Son, honorary treasurer. The ex-
ecutive council comprises, in the Gramophaone
scction, C. W. Howell, of Scala Record Co.:
Frank Samuel, of Barnett, Samuel & Sons; H.
Moorby Smith, Johnson Talking Machine Co.;

Leuis Sterling, of Columbia Graphophone Co.,
and Percy Willis, of J. E. Hough, Ltd

At the conclusion of the mccting there was a
discussian an the re-imposition of the duty on
imported goods, spegial consideration being
given to the desirability of taking active steps
with the Customs authorities, both in repard
to facilitating drawback on rc-exports, and te
preveat any possibility of importers defrauding
the revenue by means of fabricated invoices and
ather methods ta the detriment of the legiti
mate trade. A sub-committee was formed ta
give effect to the recommendations of the meet-
ing. Charles E. Timms continues to serve as
seeretary.

An Importers’ Association

Since the rc-imposition of the McKenna
Duties was announced by the Chancellor of the
Exchequer, two months ago, some of the- lead-
ing importers of musical instruments have
seriously considered the advisability of ferm-
ing an association amongst themselves to pro-
tect and advanee their common interests, and it
would seem likely that such an association
would find considerable scope far activify. At
the moment, as far as I can gather, the idea has
received strongest support from pianoforte im-
porters. who are incligible for membership of
any of the associations affiliated to the Federa-
tion of British Music Industries. Importers of
gramophones, parts and accessories, as well as
Tmporters of other musical instruments and
small goods, are able to avail themselves of as-
saciation organization by reason of member-

(Continued on page 172)
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ship in the Association of Gramophone and
Musical Instrument Manufacturers and \Whole-
sale Dealers, or as it is more familiarly and
less cumbrously known—the Gramophone Man-
ufacturers’ Association. An association of im-
porters, therefore, although it would have a
strong voice iw matters relating to imported
nnsical instruments as a class, to materially
assist the talking machine scction of the trade,
would have to take concerted action with the
existing Manufacturers’ Association, otherwise
the cfforts of onc organization would tend to
negative the cfforts of the other. It appears
that recently a number of importers sent a
joint letter to the Chancellor of the Exchequer
protesting against the re-imposition of the 33 1/3
per gent dutics, and pointing out that the
Government's contention of music being a lux-
ury was entirely erroncous, inasmuch as the
Government itself and numbers of local govern
ment  bodies throughout the country were
spending considerable sumns cach year on mu-
sical training in schools. Political expedicnee,
however, ruled their objections out of order.
The lack of organized support to their protests,
tao, was undoubtedly another factor account
ing for the lack of notice given to their protest.
The Bandmaster Failure
In the February issue of The World,
was reported that a petition for a winding-up
order had bcen made in the matter of Band-
master, Ltd. A statement of affairs recently
issued shows liabilities of £22,690, while the as-
scts are cstimated at £3,789, from which prefer-
ential cl#ims of £515, and losses on dcbenture
bonds of £2,000, have to be deducted, leaving
net asscts of £1,273, or a deficiency as regards
unsceurcd liabilities of £21416. The issued
sharc capital of the company being £4,749.
therc is a total deficiency of £26,165. The pro-
ceedings in liquidation commenced on Deeem-
ber 15 last when a resolution for voluntary
hquidation was passed and a lquidator ap-

pointed. Two days later lic was also appointed
receiver for the debenture holder, when he took
posscssion of the works and about that date dis-
continued the business. The disposal of most
of the assets of the company followed, and these
transactions will be the subject of an acconnt to
be rendered Iater. 1 understand that Tt is an-
ticipated there will be some surplus for the un-
sccurcd creditors.
Duophone Activities

Referring to my recent report on the finau-
cial affairs of the Duophone Syndicate, Ltd,, it
would now appear that these have been scttled
in a most satisfactory manncr and with the ac-
gnisition of considerable additional capital the
company las cmbarked upon an ambitious and
active sales campaign, and results alrcady tabled
indicate a run of decided prosperity, a run ot
which the quality of the Duophone products are
well worthy. The eomipany, apart from an en-
ergetic campaign in Great Britain, is increasing
its already well-directed cfforts abroad, and 1
understand that an Australian company has re-

necdle, which it deseribes as “a Point on a
Point,” which I have had the opportunity of
thoroughly testing, and which moge than fa-
vorably compares with any other steel needle
on the market here.
The Super Apollo Gramophone

The Super Apollo IV is the latest nmiodel
placed on the market here by Messrs. Craies
& Stavridi, of Bunbill Row, this city, wlhos
“Apollo” models have always attracted consid-
crable attention here, and which have gained
for the company a considerable export business
The Super IV is a cabinct model fitted with a
new wide throat tonc-arm and a specially pat-
cnted five-foot resonator, cast in solid alumi-
num, a finc piecc of work. The company claims
that this resonator was designed in accordance
with the principles of acoustics in order to
bring out low tones as well as high, and it con-
tends that the ordinary interior lorn fitted in
gramophones is too short to amplify low tones
and thercfore the high tones suffer from cxag-
geration. The result achicved in this latest
model will decidedly chall the attention of

cently been formed under the title of Duopl
(Australia), Ltd, and which has alrcady sec-
enred large contracts. I also learn that an
agency has been appointed for Greece, and that
the company has found South America one of
the most promising fields of exploitation.

A venture which should add tremendously to
the company’s activitics has just been decided
upon, recording studios having been acquired
for the purpose of producing Duophone records.
Colonel Mackenzic Rogan, a director of the
company, will act as musical adviser, under
whose dircction the company will shortly pro-
duce and issuc an initial 200 titles. It is the
intention of the company to specialize in Arst-
grade records, to retail at 2/6 and four shil-
lings. A rcpresentative is on the way to Can-
ada for the purpose of joining a company there,
and put the record on the market. Rccently,
also, the company prodnced the Duophone

talking machine and musical experts generally,
a fine purity and cvenness of tone throughout
the scale being a most noticcable featurc
Messrs. Craies & Stavridi issue an attractive
catalog listing a fine range of cabinet and table
grands, as well as an extremely compact port-
able modecl.
Brief Paragraphs of Interest

The Columbia Co. and the Gramophone Co.
herc are both closing down for the annual hol-
iday this month. The first mentioned closc
from July 18 to August 4, inclusive, and the sec
ond from July 27 to August 10, inclusive.

His Master's Voice Co. has recently issued a
new edition of the “Opcra at Home,'" contain-
ing a mine of information about some 150
operas, which is universally acknowledged to
be onc of the finest examples of cducational
and musical propaganda. g

Oak or Leatherette (any color) Single Spring Motor
Oak or Leatherette (any color) Double Spring Motor
Covered Real English Cowhide (handstitched) Single Sp. Motor
Covered Real English Cowhide (handstitched) Double Sp. Motor
Packed in cases of 24 instruments or
half cases of 12 instruments assorted.

nt in cowhide with double spring motor will be forwarded
on receipt of banker's draft for $15.00.

Far West $2.50 Extra,
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POINTS ABOUT SPRINGS No. 1

It is not generally known that a tested mainspring
of the best possible quality, when even partly wound up.
1S seusitive to sndden changes in temperatire. A change
of atmosphere brought about by simply removing the
gramophone to another room, or in the open air, will
occasionally result in a broken mainspring. To guard
against any breakage through this cause whilst in stock
or in transit, every spring should be carefully wrapped in
grease-proof paper and enclosed in a scparate carton.

USE VULCAN

MAINSPRINGS ;. &0sam

“BEST IN THE LONG RUN"’

SHEFFIELD
ENGLAND

Sold by all the
Jeading Factors

Gramophone Sharess The Columbia Grapho-
pho: / hare to-day stands at 37) per
share, The Gramoplionc €o0.’s shares remain
steady at round about 34/—

At a mecting on the 18th of June of the
Gramophone Dealers’ Association the chicf
suibjeet for discussion was a proposal to create
branch or scctional organizations of the main
body thronghont the provinces. Further in-

ses of memt P cported.

Messrs. J. E. Hough, Ltd, of Velvet Faec
and Winner record faine, chartered two specaal
trains to convey their factory staffs from the
London and Huntingdon factorics to Clagton-
on-Seca, for the annual staff outing. Messrs.
Hough's radie activitics arc now rivaling in ex-
tent its activities in the talking machine indus-
try, the Edison Bell radio products ocenpying a
high place m the radio world among both deal-
ers and public.

Prohibit Recording of Radio

The unauthorized making of talking machine
records from radie programs is prohibited by
law in England, as the Commons passed a bill
to that effect the latter part of last month. Tt
it claimed that the possibility of the making of
stich records lias kept many famous artists from
broadeasting.  Heretofore their performances
could be recorded by a phonograph receiver
and records made for sale, but if recording
radio programs were permitted the record
arlists would be in danger of losing royalties
through a decrease in reeord sales

W. I. Willoughby has been appointed inan-
ager of the musie stoge of Schmoller & Mucller,
Counctl Bluffs, Ta. He is widely cxpericnced in
merchandising and is qualified for the new post

New Quarters in Ogden

Ocoex, Ural, July 6—The Lyric Music Co.,
of this city, has recently completed a specially
built plano warchouse and salesroom at 3163
Porter avenne, in the rear of the residence of
C. L. Madsen, president and general manager
of the company. As soon as present plans ma-
terialize, the concern will move from its present
quarters with Jones' Phonograph Storc, and
will conduct its piano business from the new
warehouse. The Lyric Musie Co. has been
controlled by Mr. Madsen about five years,
handling pianos exclusively and a fair volume
of sales is done.

The City Radio Co., New York, has increased
its capital stock from $20,000 to $50,000 to pro~
vide for expansion,

FIRST IN DESIGN AND
IN VOLUME AND
CLARITY OF TONE

ke,

1254 x 10" N AR

4 Bunhill Row, E. C, 1

Culiles:  Discabelun,

Single Apriag.
b

Duulile S
NooAL

SOLE LICKENSEEN AND MAKEKRS

CRATES & STAVRIDI

Codes: A.B.C. 61h Edn.

Nu, 10,

Reatley's & Murcoul's,

APOLILO the last word in PORTABLES

Secure this Really Distinctive

and Deservedly Popular
Portable for your territory

Leniler luth,

187 x 317wy

Ningle Npring

No. 11, Lenlhier Cloth.  Houlis Spring.
LERENY LY LT

London, England

—_—




THE TALKING MACHINE WORLD

Juy 1S, 1925

August, 1925
_—

Victor Talking Machine Co.

LIST FOR JUNE 26
*The

35357 Gems from Student Prince in  Heid
Victor Light Opera Cn.

Gems Trom “The Love 3 ng."
Victory Llchl Opera Co.
19560 \'obody Kuows de Trouhlt 've

\lanan Anderson

Lord, \VBai 2 Mor .Marian Anderson

19668 l(uckn aye Uaby. .Grace Moore,
Love Were All

19677 Let It Ramn.

t a Lll
NSTRUMENTAL RECO DS§
19657 Over llnc Hills..... Victor Salon Orch.
Mystery of Night......Vicior Salan Orch.

The
19669 Thc Emblem of Fnedm—\hr(h (Gﬂldman).
he Gofdman Band

-March (Lindemann),
The Goldman Rand
Aet Hickman's Oreh.
rf Halstead and His Orch.
The

Troubadours
ly Lady—\Waltz... The Troubadours
19675 1t \'ou Knew Susie—Fox-trot,

ack Shilkret's Orch.
Tell Me Yes, Tell Me

'o—F ox-tr
acl
19676 Monimastre Rose—Foastroi,

Miltary Spirit—

19578 Thwilight—Fox-trot
Playmates—Fox- |r

19674 1' © So Mhmrd—\v

ot
L Shilkert's Orch.
an Girber and His Orch.

Mamie—Fox-trol. . Garber and His Orch.
SE:\L RECORD:

1090 Ranchito V.uo (Oul on My Little Old Raneh)

(M Armand Crabbé

unto al juente de la
orgetfulness—At
)

vido—
(The Song of
c-mmn % serrano
1062 Noclurne (Boy

he

od Crabbé
Jascha Heifetz
. Cortege (Bou-
]akhx Heifcer

langer). .
Gentle Maiden (Scony 2

nese Mmh (F. Kre
¥ Krelsler- Hugo Kreisler

3038 )llmalur)c v

Syncopation (F. me

il Krersler Huga Kreisler
1080 La Golondrima (The Swall

rguete Matzenaucr

Pregintates 4 lss Estrelins (Go Ask of the

Stars Gleaming). . Margarete Matzenauer

High
1092 Moonlight and Rases (Blick Morét),
Joha McCormack

The Sweetest Call (TFroon-, \lolrﬂ ),

hn  McCormack
Figliln Ll e
s

6490 Lohcogrin- Part
Iu ﬂnd Ph-hdelpbm Oreh.
RECORD:

6142 Listen to the Mol ' Bird (Winner)—\WVith
Bird Voices Alma Gluek
Fome Soce Horme (BsyneBishon)

Gluck
$5123 She Is My Dai .Sir Narry Lauder
Wheo I Was T-uuy one. s.x Harry Lauder
LIST FOR ]’UI.Y
.American Quartet
Genrme Price
Bothe;

Vernon Dalart
ny, Many Years Ago.. Vem Dathart
19682 Tell Me More -nedley Fo

\\'huem:n “and His Oreh.
Why Do I Love YonP—Medley Fox.trol
Whiteman and llls Orch.
19683 Ob, How 1 Diss Ynu To-night—Fox-trot,
The Beoson Orch. of Ch.uxo

19680 Alabamy Bound. .
rd for Heaveo.
19681 A Boy's Hest Friend I

) Had Somrone Else l!:lore ) Had You—Fox
trot . . en son Orch of Cl\uuhe
E RE ‘ORDS"

45121 Batile Hrmn iR Reyublr: (Haow
Reio: lld \\'enenn(h
Columbia, the Gem of the Oceao,
Lambert Murphy-Orpheus Quarter
17581 Star-Spangled Banner {Franas Seon e
uel Aroold—1814)...... Victor Mi
Hail mhia (Joseph Hophnson rof Pbll.p
P Victor Military Band
T FOR JUL\' m
19683 The Mndm:hl \V.:l e Ellion Shaw
Only 2 Weaver of Dre

ite). .

a2’ Brown. chvu

dn James
19687 \Ve're Back Tngether Again e Green
o Time....... “Jane Green

ot
19688 Sweet Georgia Brown-—Fox-rot.
Oliver’ Naylors Orch.

Riverboat Shuffle—Fox-trot,
Benson Orch.
19690 Pal of My

e
Cradle Days—Waft, w

10

and His Orel.

Refrain -Paul Whiteman
Ukanlele X-trot,
Ll M.um- and 10 Orch
ECORDS™

P
TURE

3021 Serenade S‘ollly Thtomrs e Night) (Mat-
McCormack-Kreisier
r\‘e M-m (wisrmenio from Cavallena) (Mas:
cagni McCormiack-Kreisler
45320 Lost Pocketbook (Gucst)—Recitation,
dgar A. Guest

014 Wooden Tub (Guesth—Recutavion,
Edgar A. Guest

LIST FOR JULY 17

19692 Let Me Linger Longer, in Your Arms——Foxtrot,
eman and Mis Orch’

Steppin' in Society=Fox-trot.
aul \\’hlu.-ma and His Orch.
19689 By the Light of lht Stars—Fox-tre
an Garber and s Orch.

Seminols—Fox-trot,
Ja Garb" and Mis Oreh.

19695 \Ionlmaﬂre Rose..., ctor Salon Qrch.

PH Sce You in Aly Dnnm: ictor Salon Orch.
EATURE CORDS""

§26 Spring Son; (Sonx \\’alhom \Vfrds) {Mendels

sobn)—Piano Qiga Samaroft

{(Najaden 1m
Olga Samaroff

Naiads at _the Sp
Quell) (qu] Juoe) -Pnno Su

18375 Mighty Lak’ a Rose (Stanton-Ne

Shannon Quartet
Ofienhac
tannon Qtiartet
LIST FOR JULY 24

19701 Ukulele Lady.
My Sweetie Tumed e Down.

y
19694 Gigolette—Fox-trat,
Paul \Whiteman and His Orch.
Soutbern loshl-‘ox trot,
'au) \Whiteman and His Orch.

19693 Because of You--Fox-trot,
The Benioa Orch, of Chicago

The Wiole World |s Dreiming of LoverFox

he Benson Orch. of Chicago

In Jtal.

Bori.

Barearolle—=Tales of Hoffman

.Frank Crumit
-Frank Crumit

i nuu ncmms
986 Cm‘ in (Walta Song) (Pul-'alu)
|1 B:mo (The Kiss) (Arditi)—In Iulun.
Lucrezia Bori
18716 My Isle of Golden Dreams—Walt
LA Blue and White. Marimba Dand
t the

ug
Rest oi the Werld By—Waltz—
Guitars Ferera-Franchini

Columbia Phoenoe. Co., Inc.

DANCE MUSIC
380 D Sweet Grorgia Browm—Fox-! lrol,

fo mbk"
Evrything 4 Hotsy Totsy No\\'—Fo:
arnia Rawblers
391-D Sleppm in Society Foxuol,
The Knickerbockers
ate—=Fox-trot. .The Knickerbockers
3

364D Twl]rgl\l the Stars and You.
Lco Rai
In the Purple T

rol,
sman and His Orch.
lxhn- Fourur.

eo Reasman and His Oreh.

393-D Craving—Fovwtro arry Reser's Syncopators
The Flapper Wi e Foriry 1,

farry Reser's Syncopators

39¢-D Yes, Slri Th.:l s My Bahy- Fox-trot; Incidental
Sing lhe Or:)\eura,

ode and His 14 Virgi

ke { Koow Suhe

ourne-E!

ans

1 You Kacw Suaie (ﬁ
trot; Piano_Duet
396-D One Smile—Fox-tro
Sam lanin aad Hu Roseland Orch.
Who Loved You Best 2ot
Sam Lanin and His Rmel:md Orch.
400-D Dtuuk

of You—Fox-iro he Columbians

When Eyes of Bine Are Fooin‘ \’ou -Fox-tros,

olumbians

2D Let Me Linger Longer in \nut Arms—Fox.
trot; Incidental smw.g Ly Lewis

Mianbatan Dance Makers

Hold Afc in \'our mu—r ox-trot
c Manhattan Dance Makers

183-D Sleeping Belulyl Wedding—Fox-irot,
igode and His 14 Vieginians
Dont
Markel and His Orch,
Marguerit altz,

(\Valu Antists)

Dreamy Carolina Noon—
i Cainis (Waltz Artfsts)

Bri
Bother xue- Fox-trot,

390.D Take Me Back
avall

S

10
1

s

s

s

10

0
10
10
10
lo

J”Dll’l Take Her Back I She Wanis to Come

i 0 *
ek e Siendersen ani It Orch. 10
Money Blues o P lenderson and 1fis Qrch. 10

395D Susar Fool Saqh. icnderson and 15 Oreh. 10
What-Cha Calt ‘Em_Blues—Tox-tro
2

Henderson nnd 1lis Orch. 10

'OCAL ”uschomed
387-D Take 'Em to the Door Bluuv.’ e Sd\en(k 10
How's Yonr Folky and My Falks, e

ri Gillhan—The \\'hupenng Pianist
397-D We're Baek Toxelhu A;:m—Comcd&ant. Cantor 10
Away From You— '%:nor Solo, 10

It's Time to Reep o’ foncs
156-D Vs, i That's My Boy—Comediennc,

: om’ S 1

Iv's Just That Feeling for Home——Cov:::!nesr;r‘x]ee,y o

383-D Afl Aboard for l(n\cn "Thc le‘ule]e Baby™ 10

o 1 Salh

Ive Found M s rrl)\nr TI:! e 0
389-D What Do 1 Cares vhat Care My Sweetic
d Do\vn—Tenor by Al Bernard;

by R Rohi gl Suan 10
Nu Vorkl Atnt New Yok ainy enor

I Rohuuon.
- X2hrnard; Piane by Rugwel Rovimsgn,
399-D \nu CAnI Be a_Good_Little_Feflow (

Good Little Girl)—Tenor Soh
wis James 10
b -Duel
Just 3 Bundle of Suns] lne—-"ml;"y Nrothers 10
194D O'Twlt'l \Vedd-n Quartet 10
*National Quanier 10

ngs of the Sod

Brunswick Records

10201 ¢ Louk Into \'ow Guden (\\'ﬂmoll \Voode
r. with Orel A«e hamlee
G-re mber (Callahzn

“Ye One Rose e
i, o Ty Accamn,

tario_ Chamlee
the World Forgets (-\cqu)-ﬂzn

2899 \\'llen
with Orch. Accomp. Homer. Rod:hcanr
An Evemns Pn)'u(ﬂ:ne"by -Gabrich)—Baritone,
Homer Rodehemcr

with Orch. Ace
291 Chnn Gang s.mg (Mn«ky) -Tenor, wni Guitar
d_Chromonic: Vernon Dalhart
The lunavn) Tmn (Mauzy Warren)—Tenor,
Guitar a. \ernon h:"un
2902 The Nelod (Fri
Polla)—Waltz, for Dancieg. . Rege-u o Orch
Sometime (Fiorito)—\Vaftz for Dancing.
egent Ctub (hrch.
2903 T You_Knew Sulue (2s Sylva)—Fox-trat, far
Dancing, with Vocal C orus by Charles Kaley.
Ahe Lyman’s California Ouh
B:by @ u Rose-Sherman-Bloom)—

Uiulele

Abe Lyman's Cafiforniy Orch.

2904 Afabamy Bound (De Sylva GreenHenderson)
Tenor Solo with Banjo snd Fiago A
by Bill Hateh “Eharlic Wellman

Leg It Rin, Let It Bour (Friend:Donalizon)
a

Teno' Solo njo and Piano Accomp.
by Rill Hateh. .Charlie \\'dlmau
2892 Isnl She the S 's! 5? {Kahn-Donald.
on)—Fax-trot, for Danei
Redemich’s Orch.
Got No Time (Kabi-Wi
€ 2
ed hn)—.
TR e i I HR VSR G bRy

o
V\\hn -\Whiting)— Fox-trot,
al Chorus by Mark_Fisher,

Oriote Oreh
2493 Hold Me in Your Arms (Harty:Stoceo)—
¥ Miller and s Orch.
Phocbe ' Snom (chhu)—}‘ol trol, for Dancing,
y Miller and His Oreh
2908 Blues in F (McKensic. hngc) Fox-trot, for
Dancing. . 4 Gty Bluc Blowers
Wigeam Blues (Sle Bl nm\.m.g)
for Danc -Mound Clty Blue Ealaers
2873 Rio {Drow- GOt M 1o G
Funswick Hous Orchs ~Divector V. Macnschen
La_ Golondrina  (Zamacois-Serradell)—Popular

Con:m.
i ick Hour Orch..—Director W. lfaenschen
2009 Trying KSmul\ Wright Bessinger)—Vacal D,

LINGER
LONGER IN
1 YOUR ARMS

A fascinating Fox Trot
by CUff Friend
and Abecl Baer

Writers of "
“JUNE NIGHT

Hzts.((/
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A M hty Blue

Fox rot So!
RAYMOND EGAN
~'3CR? WHiY

with iane Accom Dan_Licberfeld,

S ¥ i Wit and. B

Aug 1 Belitved - Vou £ vauml cwiniVe

Besswger)—Vocal Duet with Pano Aceomp.
o fe

Franks—Wright and Be.
the Lig] the Stars (Little-Sizemor,
ay)- -uu.,.. for Dancing, |

2993 By
su

e krucgcls Olcll.
)z.m (Gu -Isham s
Dancing Jo--u
2907 At lht l',-u of 1he Ruad (Il:nlzy -\htDun:ld)—
x-trot, for Dancing.., nt Cluh Osch.
!uﬂ 3 DBundie of Sunshinc Uuns cneey)-
Fox-trar, for Dancing, w acal Chorus by
By Jones and Erncst "“t

2900 Pnsoner's Song (Nasstu

7l F
Tenor, w

|loni Onh
fon Dafhart
The' Letier r_ugm in Diack poumun Soniles
Tenor, with Viela and_ Guriar. .. Vernon Dalliart
2883 Fourth of July— iddie and Banjo,
Jotuny, Get Your Gur.

<884 Furniture Man—Voi

and
Voice, Ilelle and Banjo,
Chitwood and Dud Landress
Fiddle and Danjo,
Chitwood and Dud landres
Pa, Ma and Mc«\’mce, Fiddle and Banjo,

chll\\aad and Bud Llndrch
2883 \Who T:ku Care o
(End. Tenor

lhe Carctaker's Daughter

and Barltone, with Piano
Amm. by Phil Ohm Harry
Res Eenest Hare
I You Knew Susie (De Sylva)—Tavor g
Baritoge, with Piapo Acomp. by Phil Ob-

mau, ind Banjo by Harry

293 Desides 2 Sy Suean
, for Dancing,
Iterb Wiedocft's Cinderella Roof Orch.

Roamin' Around (Wiedoeit Clay-Staford)—Fox

trot, for nein,
et ﬁ\’iedoehs Cl.dlrlrell; Roof Oreh.

2910 Why Do ! Love You, from Ie Morc
(be Syva.Gershwiny—Fox.trot, for Dan
" Krueger's Oreh.

Tell Mc More (De
introdweing “Kic!
“Tell Me More

ox-trot,
lrom

ha win)-
e Creas e,

Dennic Krueger's Orch.

Edison Disc Records

ALREADY RELEASED

$1561 Al Avosrd for He:ven (u.ny Rose and Josep!
Mey: ethar Hall-fohn Ryau
Christofa Columbo (Th.vughl the World \Vas
Round-0)” (Langworthy),
Billy Jones aml Chorus

51547 Of AU Dy Witels Refations I Love Myself the
(Sterling-Haskins ity Jones
1 Dot om o Got. Bavricd (I'm M3
Much Fun) (Boland Breanan.Jerome)
rtbur Hall John Ryan
1550 A Little Love, A Little Kiss (lao Silciu
Vibratone Bells
corye Ilamilton Green
Melody of Love (Enxelmznn&—vmulont Bells,
rge Homiltow Green
#0832 Eyes of Love (Gartin ater O'Keele
Me Dream Again (Siephenson-Sullivan),
Helen' Davis
it Myme—-Revelation 21321
" < Gate Afar for dle” (Mrs.
Ay ey :m-l 5. 7. Vany,
Rev, dman, .
ity
Why Dn You \Valll (R l).
. Caman, D.D.
$0833 !.nr:ueu from e lalle
1 (N. Rinsky-Ko

80834 Seripture Lesson
o 2

6|

Srriuluu Les
SO—ll)mn.

e **Scheherarada,”
ww),

American Concert Orel
Enmu from the Ballet-S, uc

t 2 (N. Rimshy-Kor
h a Tcrlt:n Coneery Orselr.
i the Bnggage Coacki Aliead (Da
Veraan Dalbart and Co.
Mamy, Many Years I\sn (Sbemu d),
non Dalhart :ml Co.
51527 Log Cabin Blucs (Or«n)—l-o\ uol—\ylo nhon:
orxe Hamilton Grem
Chromatic Fox-trot (Green)-<Xyloplione,
orge Hamilton Geeen
82398 Beneath the Summer Skics (Geibel).....Awua Case
Opem the Gate of Your llenu {Owrun- \\’h

FLASHES
51556 II) Hu Ligbt of the Stars (Little, Sizemore-
iay Yo Tox-trot, g Tenneute m,.v Boya
bumt In (\V:-II Merl Agal
0an| STE R P l"ennts'r: Happy ﬂoys

51857

Awia Case

P
/ that

aeated a f'umre in

fy L.WOLFE GILBERT and ABEL: BAER
BRI
% ‘CHAUVE soumsé, P

Fax-tro1,

nsuz—chmm Qo NMec  (Yelicu- Pollack)
t
n Gate Osch
Ch

b Vocal Chorus by Vernon D:

n Coral Gat
Vocat. Chorus by
alGaa e
1563 Sunsnt’ Cisiapes Rw‘. Trotta et
Nlchuls 0r<h
Sweet Kaluh (Breen. \Voode
lml i Chuv ¥, La

rence S
Mu Iver's Dante Orch.
3t360 P:ugo P:ﬂuo Maid (Uibe-Phllips). -Foxl
Bifl \Wynne's Glecnmrs PYI“JR( Illl Old\.
Wyni

Bnghm Days, <ll)—Fo;
. Billy "Wy Greeawich Village Tan Orch.
51567 Hon., ‘Kong Drevm cux (Setinger-Darni s)—rFi
i Tcnnmec H:
\V:m lor the

$1569 Wommlering " (R amar.Hubyd wat©

Tack_Stillman, 3 Oret.
The Mclody Thzl e
Folla)

amu

lover Gardews Qreh,

(Cl:lle Non:eo)-—FoxlloL with  Vocal

Tus b; Kennc

Ilrnn thdlon .'lnd His Strand Rouf Orch.
{An Indian Leve Song) (King War-

lnl)- Fo trot,

Gmdmn and Ilis Slund Roof Oreh.

51568 Honcy, I'm i With You—Fox-tror {rom

Mer enl ) Mar)‘" (Frledl:nder Conr:d)
and His Hotel McAlpim Orch.
ng After (Egan- Whiting)

. ck Stillman’s Qrch.
AL OROU
RN

GERMAN
57020 Rinter's Absclied (Soldier’s Farewcll),
Manbisttan Quartet
s ta llome
Manhattan Quznel
57021 Grosser Gott, wir lohen Dichl (Iioly God,
l’rme Thy Name) Maahatian u-nu
]ugmllxel ‘Mashaitan Quartet
51548 Thc Fxrmu s Medl P e,
ohn Balucll, Champion Old-tine Fiddter
ailor Mediey (Re: Js)
Jobn Baltzell Cb\mplun Old-time Fiddler

Edison Blue Amberol Records
5006 As a Iorcupine l’-ncs Pork (That's
“nw I Pinc For
y Jones and zmu ime._ne Ihﬂin-u Voys

s1570 /\h “ﬂ
Chor

ol
Whit Til| |||e MNor
al o

Grusse an dic Heimat (Greeti

Drunken

for Its

so09 The' l\hdn-ghx Walts. & Stillman's Orc
solo Donl "nnx

{ Jones lm] Ernesillliare The Happiness Duys
so11 ln 1he” Bagrage

Coach Ahca
v

<
5012 Al Abeard l" Heaven ..Allhnr Hlll-]chn Ryan
5013 Pearl of Haw: awdifan Orch
5017 Moon of \Wai B\Z n Orch.
SOt® Moonlight and Roses (l!nng thn 33 ol You)
—Fox-trot with Vocal Duet by liclen sClark
and Josepli Phillips

on Dalhiact and Co.

la's Cluvﬂ Gardens Orch.
SPECIAL RELEAS
4979 The Fortwne Telles Airs No. Z.

New York
4983 Drigars Screnade—Walia Adaptation
Millions " "Ardequin, |

larry Daeth's Missi

4985 {n a Nonastery,

Ptelku Orch. and M.\Ie Charus
. Lewis James

Mool \v;n i ¥
4995 Maritana-—'Tis the Harg in’ the
Elizabetl, Speneer

Qera Co.
\‘lD"E

4996 The Fortunc Teller, .'\luNNo.

York Light
Me &

1966 I Hear Vou Ci
4980 W eddum March—*

4982 Meauty's Eyes.
4984 I'll Take
ntroducing

4989 In Abscnce
4992 At Mi

o

v Vymgkrniole
Elizabeth Spencer
4993 Rococo (Rendmvo-u l-umneuo)

Armand Veese:
4998 Poct

Peasant Ove"nrhﬂ.‘l

5003 Valse P:lbﬂique.
and Vecaey and
annol ing. the  Old Songa
il Overture, Part 1.
u Tcll Overture, Part 2.

Mungarian Orch.

il
oo Eddle Peabody

.Soudero’s Hand
.Sodere’s Band

OWEN MURPHY
AL SHERMAN
4 BEN

Okeh Records

DANCE RECORDS
1379 Deep Elm (You Tell ‘Em I'm Blne)—Foxteor,
whis Vocat Chorus by Rex
5 Forbstein's Rayal Syncop:uou
Twilight, the Suu and _ You—Fox-trot,
s Forhstein's Royal Syncopators
10360 Okl Heingicht ‘(You're So Nice)o-Foxtrotr with
ocal Chorus by Henry Cogest,
Red Hotters

he
Ev' mh.n, 1s Hotsy Totsy Now—Fox-trot, mith
ocal Chorus by MHeary Cuu,
The Red Hotters
40382 The Flapper \ife—Fox-tiot,
Red Hotters
ght Lane—Fox-trot.

The
Love .The Yellow Jackets

40381 Tndi Dawn—Fo 7ot
mmie Joy's St Antbony Hotel Oreb.

China Glll—‘an arot,
mmic Joy's Si. Antbony Horcl Orch,

1038 Ob, That Sweet 1o Suite 16onFontrot; Singias
Myer' Aulanta Melody Artats

borus .. Vick
Swtﬂ Man Blues—Fox-tro
Viek Myers' Atlanta Melody Blues
40387 I-'Ia..d —Fox . The Melady Sheiks
Ste, Y. Foxuol The Melody Sheiks
4038 \hmphu Bound-—F trot
immic Joy's SL Antbony Hotel Oreh
Riverhoar thﬂ'lz_hux
Jimmie Joy's St. Anthony Motel Orch:
40392 The \Vullll 1: S ch 3 Lanesome Place (Sinece
1 Ynn) “Waltz,
is Forhstein's Royal Syncopators
\Vell Meet Ax:un-—Foxllol. with
barus by Rex

uis Forhsteins Royal Syncopators
40137 Pecuhn\—Foxlr ot,
Brownlce's Orch. ol New Orleans
Disty Rag—Fax-rot,
Brownlec's 1250rck of New Orleans
BAND D

Some Da
Vecal

"Afier the
Bater Days,”
s o

Senleh Hlnhhndcn Band
lC ECO

COM
4 Werk Don‘t DBother \k_TalLlnﬁ and Siaging,
Shelton Brooks and Co.
The Spirsualist—~Talking and Singing,
helion lJluuh and Co.
RARE IMPORTATIONS (ODEON ABELS)
Marsiage of Figaro—Qverturs
eon Symph. Oseh., Dr. \\'emmnn, Cond.
Cosi Fan Tutte—Overture,
Odeon Symph Ol(h Dr. v
55 Leonéu:’z—OVrnuu No (Frd

ra—Overiure No K} (chllo) l’a" 11,
kon Symph. Oleh De. \Waissmann, Cond
3156 Leonora—Overture 3 Fldellc) Fart 111
o Sy Oreh e, \Veiimann, Cond.
Leongra—Oveniure No. 3 (Fi

oyal S:meh

La Taloma (The D

N

issmann, Cond.
P l

ond.

n Symph. Orch.,
3157 Lty Daenar, Tt
Odeon Symph Qrcb., Dr. Weissmann, Cond.

Libusta—Overture, Part
Odeon Symph. Oreh.

3158 Moldau—Symyuh
land |

Dr \\'eusm.mn. Cond.
\Yoad-

‘Odeon Symoh
Moldaw Symphon

ot Weddia,

the Nymghs,

B Orch Dr. Weissmang, Cond;
3tse \laldau~$) Inphi : “Danee of
Nymphs (:ommutd
Odeon Symph, Orch, Dr. Weissmann, Cond.
Moa.hu—sm.n Foin, Tan 1V+ ~The Rap.
f Si. John,” “The Majestic River Mol

‘mph. Oreh., Pr. Weassmaus, Cond.
3160 Tue Marter: Mibeioelenons, Fart
5 Edith Locand and ger Orch.
The Master Mimer—Sclections, Part
= eildll&‘l.d;m:db:nd X oren
161 I hi Tem rden- riental Fantas:
L0 T s )\: ifdml. Lorind vnd Her Oreh,
] ntermex.
Tn o Persian e rand and Mer Oreh.
2 Les Sirenes—\alt
62 Les SirenesWalte, e Beln and His Oreh.

diantina—Waltz,
Estudiantina—Walle, e Bela and His Osch.

3163 The Wedding o1 Cinderell,
s greh.

d
It i> Swringtin, “Diajor "Rt s Orc
(Conty med on tage 17¢]

0

s s
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VOCAL RECORDS
40394 Pat Cradle Days—Tenor; Accomp. by
TJisiin kmgs Onintene and Celeste,
Hruce WVallage 10
Away From You—Tcnes: Accomp. by Justin
Ring's Quinteite and Celeste,
Bruce Wallace 10

\ml)—“anlonc, with

ch Actom; Gilbest

1 Iiad Somesne ﬂu Before, l Had You (And

F'll Have Somcone Aiter You're Gone)—Bari-
tone, with Taro-Parch A::nm

ard B. Gilbert

40397 We're Gomu Have Weather (\\’helhel or Ncl)
—Tea, Bamon Puct ecormp. by T

Bow- \\'
) onu Emest Hare—liap Incss Bo):
Cbrulolo Col bo {Thougbt the ‘
Roundo)-—Tenor-Bantone Duct
The Bow Wows,
Billy Jones Emest H.\lc—lhpuncss Boys
SACRED RECO.
40390 Safe in the Arms of Jcsul—Smmng with Organ

s

40196 Yegraing  (ust Fm
at

0

s

e

0

uitar ani

mp.
and Honcy~51ng\| i
cnikins Famlly

Mandolin Aecomp........
LDTl\iE TUI\E REC
40393 FIO)'d Ccllms in Sand C:\'e—anmngA

0

with
dy’

o

uitar  Aceom
Th Courtey
Accomp. .. . 10
40389 Nobody's Businese—Singing with_ Guitar  Ae-
.Charles Nahell 10

comp.
The Sherifi Sale—Singing w

Guitar Accomp.,
‘Chartes Novell 10

Vocalion Records

28 ln the Garden of To-morrow (Craff, Jr..Dep-
ca)—Tenor Sofo, with Orch. Accamp,
O\Inre
One L\nle Dream of Love (Simpsol Gm
Tenor Solo, with Oreh. Accomp.. C lin 0 More
15036 lsnl Shc the Sweetest Think (Kuhn -Donald-
on)— Fonnn for Dan(mx,

Hote] Rooscrelt Orch.
Are You Sorryr (Davis-Ages)—Fox troy, for

Dancing,
Bea Bernle and His Hotel Roosevelt Oreh.
15037 1f ¥ou Kncw Susic (De Sylva)—Fox-irat with
cal Chorus by Irving Kaufman,
n Bernie and His Hotel Rooscvelt Orch.
Beside S Cer Ciritn Blop MorerNovaim
ntrot, miE Voial Chorus by drviag Wauf.
ke
en Bemie and His Hotel Roosevelt Orch.
15038 Steppin’ B EEes (Gether-Akst)—Foxtrot
for Dancing Cvin and
Charleston (Ma&]ohnson)—l“so‘-
Ben

Loye You (De
cing “Tell Me Mol
I8 (on, for, Danc
The Ambassadors, ueder the direction of L Katzman
Hanes, Vim in Luve \With Vou. ® “Mereco-
{ary* (Fricdlander- Conirad) — Fasteat,
Ior e e
< Ambasadors, under the dircction of L. Katzman
15040 ne Mclod‘y That' Madc You Mine (Frien
Faltz, for Dancing. . Miami Marimba Band
June Brought he  Reses (mmey Bpenshaw)—
al Miami Marimba Boud
15041 Whe' Takes Care’ of the ‘Caretakers Daughte
Badors s vorsi Ducts: with Guitae Accomp.
Forl and Bell

Pal of My Cradle Dors (Montgomery-Pianta-
with Piano Accomp. by Dan
Irving Kaulm.m

ylva-Gershwin)—
" rom "'Tell Me

ng
15039 \Vlby Do
AL

Dan

Night Club Oreh.

The Flapper Wife (BurtosRupp)—Fex rgt, fof
e = Tenar saer i<

H tlbert- |- Tenor  Solo,

o Sren Acconp. s aton Lehedcﬂ

Mo Scht Mt Treren,  Shiveid:

Getsag (GigodSandieryTevor S, 'a 7
R itk Oreh,. Accompesnrone., Aaron_Lebcdefi
Frehlicher.  Romenet  (Lebedef)— Teror
) i Yiddish, with Orch. Accomp.,

b, o g Lehedel
Lesheim (Gilrod:Sandler) Tenor Sole. in
G with Orch. Accomp. 2. i Ruron Lebedsh

15032 Run, Nigger, Run—Voice an anjo,

55 Uscle Dave Macon
Veice an
e Dave Blacon

1302¢ Der

u and Guitas
Reneau. mlnd Musician of the Smoky Mts.

W &ﬂunl Suffrage (Southera Song)—Vaice and

uitar,
Geo. Reneau, Blind Musician of the Sinoky Mts.
15044 Ge It Fixed (wmnm)—(:om ienne, with
Piano, Banjo and C: -Rosa chdcrson
Poplar Blufi Blues (\!chuver Dawell)—Com
gl. pe, with Piano and Tromhone,
Rosa _Henderson
15043 Sweet Georgha Brown (Beraie-Casey-Pinkard)
Comedian v\nb Ukulele,
o Teee Harrmglon and His Ukulele
n, 'Round \oul\l Ladics, Fly "Round (Smutbe
Liaer —Cam edian el Ul(urt,
N ngton and Ihis Ukulcle

Pathe Phono & Radio Corp.

DANCE RECORDS
035257 Moonligbt and Roses—Fox-lrut,
mont Dance Oreh.

ide 3 Silvery Srream-—Fun-1rot,
e e Piedmont D,mre Orch,
Mer-

434258 livncy. I'm l- Love With

cenary Mary“-—Fon trot, With Vucal Churus
i)- i . L\ s Arcadians
No nin's Arcadlans
03¢239 Are \uu =ony\—Fox “trot, With' Voc_zl Chorus
Ly Dilly nin's Avcadians
Yes, Sir; T
S 5 *and Hu Olc.h
\\’uh Voul Chor

036260 Callegiste—Fextrot,
e T  Moflywood Dasce Oreh.
Dustios the” Donkey-Fox teot.

'  Poisce Dance Oren,
k261 Why Do | Lave You. from o © Mor

Q126 AWy D b S YO i Wirges and His Onel
Fox-trot. Hallywuod Dance Oreh.

< Dicam

262 l' Maid—Fox-ir

aesee Fanke s B "Wirges and His Oreh,
Madeira

Fux-trot,
Wetehester Bilmore Dance, Ouh
Fox-trer, With Vocal Chorus

©In26) Gh, Heionch

Lenox Dauce Orch.
Fux-irot,
Lenox Dance Oreh.
Qnulluanmo. Sociery Orek.
¥ You Iladn"t Geme A\:ﬂ"—.Fl\xl Soci N
unthampton ity Orel
030268 Pecr Gyne_Foxcrar. [ 4

Arthur 1lall.. ..
1 Wouldn't Be

036264 Flog That Train—Fox trot,

Casino Dsnce Qreh.
asino Dance Orch.
lol Five D‘rmlngham Ihblc!

Don’t Forget You'll Regret Day by \7
. Hen dnsm\s M onder lloy;
vvo.lmperlal Davee Qrelr.
lmpﬂml Dance Orch.

ypsy Love Song—W:

036268 Pal of My Cradle ng :
Wesichesier B‘llmorc Dance Oreh.

My Gofden Dream Giri-—Wal
036269 Flapper Wife—Fox trot,

Vim Going Dack—Foxtrol.... Tuxedo

uu'do Dance Oreln

Southampton Society Orch.
D:mu Ozchi.
-.Boyd Secmser
..Boyd Senter

036270 Gertie—Fux-ti
Cmv\nﬁ—Fox nol

OV. ELTY

021147 Casey a5 3 Judge—]
Ruissell Hummg {Originai Michacl Casex)
Casey 35 2 Doctor—Novelly,
Russel] Hunlm: (Origial Micbael Casey)
HAWA
021148 Water of \\J-k-u—n.m:m:m Guil
Poaluki, Accom; a's Hawaiian Guu:u
S\wu Chimes of Hllo B:y—?lmrullan Guitar.
John Poaluki, Accomp.,

itars:_ Jol

Ferera’s Hawalian G
SCOTCH
021145 The Wee Hoosc “Mang the Heathes—Scotch
Tenor,.. .. red Tait Douslass
Me Was Very

d T Bougtass

025143 Onc Smite—Ukulele and \«oi:c
ifi Edvards (Ukulele lie)

Pretiy Mory Ann-—Ukalcle and Voice,
CUff Edwards (Ukulele Tiee)

025144 11 You Hadn't Gone biay—Ulkulele and Vol
Edwatds (Ukulele Ike)

Every Sunday Afternoon-Ukulcle and Voic
iff Edwards (Ukulele The)

025147 Are You Somry—Vafee and Orch

A ey Lot Norse

ecomp.
The Sh:don e ond Orc

Miss Lec Morse and Mer Blue Grass Joyx
025148 Datlas Blucs—Vocal, with Gull:r Aeceomp.,
83, Lec Morac
Blues—Voesl, wi I.. Gullal A
iss Lee Morse

INSTRUMENTAL
036271 Juu Branglt the Roses—Concert Ar
Pawhé¢ Salon Orch.

. How I Miss You To. nlgbl—Conctrt Arr.
Patb ech.

Salon

IRISH
021150 The Star of Munster—Sccardion, Arthur Flanagan
The Smash—lnsh Reel-Jigs)mAccor
S Flanagan
POPULAR VOCAL
032128 The Runaway Train--Tenor Solo,
by Carson’ Robi
ey oh, DeariTenor Solo,
By Carson Robison..
032129 Collegrate—Tenor and Dnlllouc Duct
Jann Emm Hare
Happy-Go-Lcky DJ)S—Tenor u:lllonc Duc
- Jones: Emm Harc
032130 Just 8 Bundle of Sunshlﬂc—-‘lenur
T e Fz
Only » Weaver of Dreams—Tenur Duct,
Arthur Malljoln Ryan

fGEs Haisescy

Banner Records

DAXCE RECORDS

3522 My Sweetic Turned Me Down—Feat
Six Bluek Dominos

On the Sunay Side of Lite—Foxral,
s nce Oreli.

Ernic Gul e and is Orell
Missuun Jazz Ban

3323 Collegiate—Fox-trot
Steppin’ In_Societ
3524 Are You Sorny—
Bar Harbor Society Orch,
My Sweet Louise-_Toxtrol. New Otteans Jauz aod
3525 Honey, I'm in_Love Witk You (From “Mer-
cenaty Mary")—Fox-trot.. Mallywood Danee Oreli.
Why Do I 13vd Your (Feom '"n-u Me Blore™)
.......... . wood Dance Orch.
3526 Pai ol "My Eeaidic” DayiWane
l‘mi)lcnal Dance Oreb.

Wanted a Pal by the Name o

x- "o-,

z,
Dance Oreh.
3527 When Eyes of Blue Arc I'uohllg le~ X-AT oL,

l

penal Bance Orch.
Moonlight and Roses—Fox-tro e
Bifhemn s @R

3528 Semioaia—Ford

........ Ol el e (AT
Savmer Tosk Another. Load Away H
ViR R BN Pstar a7 ars” Band
VOCAL RECOKDS
3529 Cheatin® On Me—ale Duet, with Piaog
| & Ryan
wuh Vigao
& Ryam

Ace:
3330 1f \ou s Keew Sosic—Comedy ‘Sofo, wnhn?lrdi
an—(.pamcdy Salo, e

W Piano A«wng
illy ZOn(s
3531 \Vr.sl of the Geal Divide—Tenor Solo, wit
Orcb. Accom, . n Dalbart
Snla, h

GO Ny = s sl
If It \V.nnl for You—Masle Duet,

wuh
Art

ny Accom,
r Oh Deai—Tenor Solo,

m u;m,

ccomp. ......
Squeezc  Me—Cla
comp.

Regal Records

DANCE RECORDS
9850 Are You Sorry?—Fox-tror....Moulin Rouge Orch.
Moonlight and Fox-rot, . Moulin Rouge Orch.
mpcrial Dance Orch.
“Imperial Dance Orch,

9852 My Sweeric Tarned Me Umm—F‘}men Ja: Ba

cw Orleany Jaxe )Ihn-.

Sweet Lumse—Fox-17ot.

9853 \\' y Do I Love You (from "Tc e More”
Foa-rot., PR lmp:rlal Dance O
Hunc), I'm |I\ Love \Vuh Vnu (From ‘“Mer:

perial Dauee Oreh

y")—Fox.
. g iV
9554 vl o \Iy i By 1' ]“Mod Bonee Orel
x , 2,
Wanted a Pal by the Name o =_:'>od Dance Orch

9855 Cnlkgmle—l"ox ot.,.Ernie Gol fen and l{u Oreb.
e :* Another Ln:d Aawvay y!
Missoul J:xx lhnd

"ox-1rof
e Bt

b 2 Faxrot

356 \thn Eyes of DI
v d teForirot,

On the Suany Side of Life F ]1]);& e -
VOCAL RECORDS

57 1 Sp Ly Susie—Comicdy Sulo, vl o

% o

....... ly Jones
m omaly Suio, ‘with Orch. Acmmg
.Il, Jones
9858 Clxec‘;"“in‘ On Me—Male Duet, with PI'.I{I\EI,] &\ Ryan
IE 1t Wasn't [nr You—Male Duct, with I'iang
& Ryan

Lulhby—Tenor

Acgomp.
9559 My Mother’s Humming Salo,
Vernon Dalkart

with Novelty Accomis.
Most of All 1 Want Youi

Orch. Accony
9860 The Time Wl
Acc -

9361 \Vul bn(
e
1% ihe “Same TA Gver e \Volld—ll.:n n
Solo, with Orch. Accom mest Hare
95862 When I'm Gowe Youll Swvon Folxel—l}:nmne
Solo, with Oreh. eeomp. {Rovert Crarg
When You'se Coue | \Vonl ro.;;l-—nm: ua
tet, with Orch. cral Msle Quartet
NSTRUMENTAL LUES
Do Da Do Chrimer Sl
Baujo Accomp..
Snuceze \l:—L]:lm(l Salo
omp.

Domino Records

DANCE RECORDS
1551 CullegistaFonirol. . Ernic Golden and His Oreh.
pin’ i Socicty— Missourt Jaze fiand

Stepp ot
1552 Wiren Eyes of Bluc Are Fooling Vou Fox
Taperial Dance Oreh.

d Banjo
- Bill Balley

Moonlight and Roses—Fox-rot,
Hollywood Dance Ol‘ek

...... Hollywood Dance
er Took Anovber Load. Away Ha
—Fox-trot. ... .Missouri Jarz Band

1554 Pal of My Cradic l)ays—\V:ll:,
perial Dance Orch.

Wanted 3 Pal by the Name o( Mal Waltz,
Im pt;_\.: Dan;le Orch.

1553 Semfnola—Fox-trol
I‘h: a

1555 Honey, I'm in Love Y
cenary Mary')=Fox. . Hollywood D.m

Why' By 1 Lace You? (From ~Tal Me Nr
Hollywood Dance Yore.
at Harbor Socicty Orel
y Sweet Louise—Fi w Orleans Jazz Band

1557 M Swecie”Tarned Me Bovn. ™ Foxitror,
ix Black Dominos

Fox-trot

l-:nslic Dance Orch.

1556 Arc You Sorryd—TFox-trol,

On the Sunny Side of Life
OCAL RECORDS

v
1858 If you Knew Susic Coniedy Solo with, Oret
Accomp. ly Jones
Fritri—Comedy Soto, with Orch. Mcomy
Dilly Jones

1559 Cheatin® on Me—Male Duct, with Piano Ae:nm
st & Rysn

1 ll \V.Iml for \'uu—)hle Duet, mlh Pl:mo
13l] & Ryan
oo, \vllh Novelty

Ae-
ob While
1861 \Vesl a( the Grtal Dl\'ldc—Tcnar Solo, with
Oreh. L ernon D:lh:ll
Jml ’l‘lunl of M(—I'enar Sole, with Orch,
. Aﬂl-ur H:H
1562 \\’)Ien T'm Gone You'll Forget—DUar, o"c olo,
1th_Orch. Accomp, Robert l,u-g
\Vhen You're Gonc l \\'Onl Forgel—!\lale Qua
tet, with Orch. Accomp........... Sieflar Qu.um
INS' I'RUMLNTAI. BLUES RECORDS
1563 Squeeze Me—Clarinet Solo, with Novelty Ac
mp. William HBuiley
Pa P: De Da- Da—Clanml Sulo. wath
Accomp. .. . \

Cameo Records

DANCE RLCORDS
739 June Brought the Rusce—Waliz,
lfob Haring and His Orcii.
Corolina Sweetbeart Waltz— Walts
]lﬂng aud His Orch.
740 Flag That Trafn (To Alsbomys o,
I!madw.ly Droadeasters®
Steppin’ in Socicly-—Fox-trot,
ob Horing and His Qrch.
741 Cuariesion—Foxteor Charlcos .Varsity Fight
ot Along Mefore I Met Yo;l_ (And 1 Get
Sene)—Fox

Alon' After You're
Tiab Haring and Orch.

b Van La:m :md His Orch.

s Just Thot Fnlunu (o. |lgm¢ rot,
d“zy roadeasters
748 Pal af My Cradle Days-wah
job Ilarlns and His Orch.
Spanish Eycs—Fox-irot T:u-;.
Paul ¥no Loan and His Orch.
749 Cﬂllcumﬁ«lfoxllo «es-.o.-The University Playcrs
Renc e Me Like My Willielmina—Fox-

....... .Camco_Dance Olch

s My "Daby—Fox-tzot with Voc:
V:nsuy ivht

m-Vuuli “]l'ne—rox -teof

747 Onc Smite—Fox-trot,

750 Ye!. Sill Th
R

loan :md "His Orch.
83 M. ikt -.Vatsily Eight
Flondn—Fox tr and "'! Orch.

Mari
ORDS
742 Al Aboard for Heaven (All Aboard for Ilvmc.

sweet IHome)—Quartet-Blues with
The l!lue Dandics

Got No Time—Quartet-Blues, wllh U
e Blue Dandics

7
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744 Fve Found My Sweethiears Sally—Tenor PPN AR o . (T T T P e e AT i

W 'ioh
Pl of My Cradle Days—Te i oy

Solo

Hliain Robyn
751 Ok, How | Miss Yo To-night—Voeal Sn]o wit
Cuitar and Vialin Acc Sorta 'Geer
Comin® Home—Vocal Solo, willi Uke Agcamp.,
orfa Geer
752 18 You Knew Susie Like 1 Kitow Spie—Duel,
with Uke Accomp Sa It and Penper
There Aln’l No ; )
Uke Accomp sm :ud l‘emm

STA
718 O1d Black ]n(—)\hlc Quariet Jubilee Siugers

CONSTRUCTIVE ARTICLES IN THIS
ISSUE OF THE WORLD

Ready Reference for Salesmen, Dealers and Department Heads *

w00 5 o

Massa's in Cold n 1,
e 1o sh dl ot m: |u ‘m; h.bulc: Singers Is 1t a Summer Slump or a Dealer
n_ Shadowlando_ Viall o, with
o By \\Flllac: ;‘ R O Shump? ... .. ceee. 48
“m;. s i iy, Suta “'"]' O ety Preparing for d\e Commg Fall Cam- @
paign . .. E .
EveerOdy S Records A New Era in &hc Prodm:hon of
105 Yey, Sir: That's My Dy (s & Dousitionly Records ... 4 10
ol lai:
Lmdq . eeny- o nn‘" R e The Pro and Con of Canvassmg for
tante aud His Orch. B 10
4059 Dy e u‘;_m ol 1he Siarg u,.me Sipemore & usiness ...l
o r“l'n" e AL o ool Sun n K 'Il: M""' ers The Dealer's Duty in Local Muslcu|
i — 13
LRI ) T Activities . ......... 1
When sy ""“"‘ Safiey (7o, ‘Treag Foxiror, Proof That Better Class of Musnc Is
White Way ‘Tl
1061 Swmter Nights Jumion, Bk & Lyms )~~M ) in Demand - 11
ot ight Merry Makers
Dmah D, Grushen) Foxra “(ﬂ'"] L Proper Lighting and Slmphcny Make
oonlight Merry Makers
1062 EocinToE) (TR Ry it oniig) ’ e Windows Real Producers of
|clud ll.uu s’ Cabincers Sa|e~z 12
Dick Town W—Foetegy, 0 |HETE € G uf -lomis g | 3 eSS
rd i iiicer
1062 Rigerboat Skuffe (Voynars, simicinel & My Ress Speeded Sales 600 Per Cent
Fox-irol Rlch:ld Hitter's C:blu:eu in One Month. . ... ... . . 5 14
numn' The Leg (Crecam aylon))—;
ol ... i Tlihers Capneers Richmond Dealer Cashes in on Can-
1064 New York Wid New Vors - e " (Rose,
rown & Henderson)—Tenor Son vassing ...... b owiF . DR 16
Wien 5umrmernm§ Rolly Areund (Cal Making Radio Ser\-lce a Force for
K tra,
Stary)—Tenor Solo, with Orchestra ‘\,l‘", Hal Profits ..................... 19
1068 Lc\l‘,hflco")_l‘lrux,nruss;:cl‘):falll (rmnhnau N '-pL -‘h Platform”™ Kills Sales .
Tying Posi 5
Save Your Sotrow (For Tomorrowd (DeSybis STATEY 1 FME -oaus B
& Sherman)—Tenor Solo, with Orehesira N Handy Chart Slmpl:ﬁes Compumuon
ost
1066 11 Time to Keep Away From You B of Gross Profits and the Selling
Bers Lewls Price 22
1 You [Tadnt Gone 'Away—Baritone bn]n . I - ki
t Lewis
1067 Kosher ity Kelly—Foxaror, 0 Some Profit \meng Sales Wrmk]es 24
5 ]. F:d(lmall s Billwore Casrade Rool Oreh, Farmers Need Radlo—Are You
"'“"“y Raderman's Diltnore Caseade Raof Oreh, Profiting? .. .. . 28
1065 One Smite—Fox-irot,
o s' wy nadsc:mu Bil ¢ Carcade Roof Oich. Summer Time Is Sellmg T:me at
ht o -lrot,
R et :: imore Cascade Roof Oreh, Beyers’ Stare ... ...... coe. 30
G R d How Cooper Converted Record
ennett ecords “Stickers™ Into Best Sellers and
10098 Licberlied (Love's Sorrow)—Vielin with Piano Moved His Stock. 32
Roudino- -"mm" AR Wi .gmf,"’éf«.z“';' National Radio Exposition Plans Ma- 3
c ipione Guidi
EANCE RECORDS cipione turing Rapidly . ......... q 4
3006 Wash Board BluesSlow Dra New Jersey Alwaler-Kenl Dealcrs
Titch's ““"‘r’& Narmnmm Dir, H. Carmichael
nnm:)"\'z'nl Shuffe_toxirol, 0 Gt Hold Successful Get - Together
1 3 armonisis: Dis rmichiacl
367 Sing LopFaxrent e Chib Mo Oren, Meeting in Newark........ 38
"’Cﬁ":ﬁ“:"ﬂ',{’,,hm “,"’_F" "E’,‘uh"'{("_uo,, J,d‘ Broadcasting Record Musnc Creales
1008 Gol No Tiine—Fox-Irol, SaleshE RS i mhb bl 40
Wally Erickson's Collacim Orch.
Ui BT RO ‘émhon"lc‘h““ o, Music Master Corp. and Melropoll-
m
3072 Madeia—Fox-irot, with Nocat € ha Arthr tan Distributors Meet With Their
2 even i
Tie ‘Fistierer (La Lasonkn)—Ftill i o Dealers in New York.......... 48
eages’y rch. 1 1
3075 Smile Al the  Whilo—Fox-trot,  with - Voc Brunswick Amplifiers Prove Real
Chorus by Aridur Ihll Lucky cheu Boon to Conventionists. . . . .. v 56

e

Tve Named My Plliow
Tatley's Loveky Seven

VOCAL RECOKDS
3076 Milenberg Joys Necw Orleans Rhythm Kings
Sugar Fool Stomp. Oliver's Creole Jazz Dand
3065 AN, lh I—Tenor, %kukk and Piaso Ac.
2ufinan

K
Olnl Thusr Eyu—'l'ellol. wilh Ukuleie and Viang
ack Kaufman

Duct, with
I‘lon Slm-n

ceom
3070 1" ve Named My Piliow :\llcr \'ollll

iano Aceomp..
3071 Save Your Sorrow-—W

Overlire—
-Sammy Pricdman
alo, will Piano

~..Samny Friedman
wilh }'nno and

b
§729 Eleupts llnm

Solo wilk Piano Accomp.
“Lucia“'—Banjo

s:u:ue from

S
$716 The Bel! ol
Violin  Aecom
Tlle Meeting of 1h
nd Violis Aeeom»
717 Lﬂlnm and Kiss llie Pride I ects—- Vio-
ling and Flule, Fitzpatrick-Ciirran & O Ronrke
Merey Old Woman aud Irishmen's llearts lo
the’ Ladies—lrish Jigs—Vialina snd Flute,
Fitzpatrick Curran and 0 Ronrke
5718 Poy irh Mer Fourpeiice-he ' Emigranu®
Il Reels—Violin, wilh Pisno Accomp.
P:Alldy Muldonn . James H:(:rlly
Irial ]lli——(lnsh1|gs for Sel Daue.
with Piano’ Accom. by Paddy
. FRP nes  MeCarihy

SOUTHERN
VICTOR, WHOLESALERS

VIRGINIA

RICHMOND

o R g
New York and Chicago Sonora Job-
bers Hear ]ntereslmg Talk by
President S. O. Martin.......
Live Retailer Cashes in on New York
State Census by Taking Musical
Census .. ..
Ilow Window Amsls Am'acled At-
tention to Phonographs. .. . .. ..
Brunswick Music Hour Heard in
South Africa .. .
Convention of the \Vestem Musnc
Trades’ Association l-leld in Los
Angeles a Great Success. . ... ..
Proofs That Portable Demand Con-
tinues to Increase. oI
Manufacture of Radioc Vacuum
Tubes an Interesting and Intricate
Process
Day Is at Hand Wh:n Dealers Mus!
Make Real Sales Effort. Says Otto
. May .
Do You Sell Phonograph Perform-
ance? & 5.
Steady Sales in All Lmes. Especna]ly
Portables, Feature of Mid-West
Tradel . . cpepiis et & -115-130
New England Wholesa]e and Retall
Trade Looking Forward to a Fall
Sales Revival .145-146
Results of Recent Sales Drives Cre-
ate Optimism Among Quaker Clty
Retailers . ]
Important Resolutions Adopled by
Convention in Los Angeles. .. ..
News Happenings in the Musical
Merchandise Field .. 155-189
The Effect of Song *'Hits™ on Busi-
ness and Why the Summer Out-
look 1s Bright . .
Gleanings From the \Vorld of
Music .......... . 160-162
Latest Patents Rclanng to Talkmg
Machines and Records ........
News From Our London Headquar-
ters ceeed171-173
Advance Lists of Talkmg Maclunc
Records for August.........174-177

58

..... 59

66

70

81-82
90

98

104

108

2-154

154

160

170

CORRESPONDENCE FROM LEADING CITIES

Milwaukee, 46—Toledo, 67—Cleveland,
Cincinnati, 92—Mi lis and St. Paul,

76—Kansas City, 86—Indianapolis. 88—
94—Pittsburgh, 96—5t. Louis, 100—Rich-

mond, |02—S8an Francisco, 106—Buffalo, 110-—Baltimore, 112—Chicago, 115-130

—Akron-Canton, |135—Dominion of Canada,

142—Boston. 145-1 46—Philadelphia,

152-154—News From the World's European Office. 171-173,

ish Tenor, “1'II| Piano

5724 Ilule lu the Wedd
Acc s O'Dohesly

by Joscpliine Smilh.. . Sean;

Tie Mad o the  Sweet Brown Knowielrie
Tenor, iano Accomp. by Josephiic

ith i i Scamis O'Doberly
8 ke's_Mornpipe

Hotnpliics—~Violin, with - Piano  Ac:
o ey AR T Megaetiy
Th ﬂlnk(n Plellge  Reel allﬂ Kll Shea cele
fl»h Recls—Vidlin, with Tiano Accong,

amb
he Four Provinces

R
Clune—(11
3077 Mayhelle '}

mer Dneu.mrl :mrl Young Brothers

Smuke Behind | lhe Clouls—
Jlomer Dar cnpull d Youug Brothers
$:5708 Lox Torerita Pardus B lesta
B it RS 5 i
Towins Pardiisco y su Orquests
$:$709 Celnss—Tango .Orquesta Mariani
Retiicritos de

Pasaibo- -Sl||n|my Fox-Ir rot,

Tomu Pardwsco y &1 Orquesia
$-5711 lluu Dec laime—Val . rquesta Texana
Reciicrdos sle Twa Nittiie e Linn Vit

Nathan Glanu y su Orquesta
oreros Misicos

03 _Toreros sic
°lqu=\u Mariam

§-5714 Paluilismo Agmbr—Itan
Las Mesalinas—| 011,
$.5720 Perlogame Senor Fan
Pava Real y Maripusa—F

' Orquesta Mapiand
5-3055 0-Ma-Gaby—Fo-trol La Orquesta de Nava
Jamz de Las Paudrulakl‘ollml,

Orquesia de Nava
$:3054 En e Parque de los Saum—;nu Fox-trol
Orquesta Cosicna
del
Orquesta Texana
1-5723 A Vandetta ’E Mael I—Sohnno. \»Illl Orch.
com,

Gina Sanielia
Oreh. G:\ctnmv

TEST IT.

OUR VICTOR @

Record Service

has a reputation for efficiency.
Suppose you try it.

Fox-Ir Pajasito—Fox-Iral,

Surncalo Dellot—

E. F. DROOP & SONS CO.

1300 G. STREET, WASHINGTON, D.C.
204-6-8-10 CLAY STREET, BALTIMORE. MD.
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A..C. Electrical Mfg. Co.

Adler Mig.

Alto Mfg. Co..

American Electrie Co..

American Felt Co.... FETTTE

Ameriean Mica Works. . .. 3
Awmerican Radio Exposition Co. .9
Andrea, F. A. B.. 163
Andrews, Curtfs N.. 11e
Apex Elec. Mfp. Co.. areeranes . . 75
Armour & Co... - . 159
Atlas Plywood Corp... %

Atwater Kent Mfg. Co...
Audak Co.....

B
Bacon Bamjo Co...........o....... o .. 158
Baltimore Phono. Distributing Co..... —— 3
Bayobart Bros. & Spindler.. . .. 1S
Bel Canto Radio Tel. & Equip. Co.......... R 1}
Berg Auto Trunk & Specialty Co.. 140, 1
Berlin, Inc., Irvingeooeicnoeennanns 161
Blackman Talking Maehine Co.. 6ta
Blood Tone Arm Co.oeevnvnnnn 20 43
Boice Co... 15
Braodes, In . -
Brigbtson Labonlan:s, Inc. 97
Brilbantone Steel Needle Ca..... - 7
Bristol Couuvverneerainnnne - LE]
Bristol & Barber.......... . 167
Broadeaster Corp... - 12
Bruno & Sen, Inc, ( ..bob, 157
Brunswick-Balke.Collender Co. Front cover, 5, 7
Bure Bros., Ine........ e 40
C

Carryola Lo of Ameriea. ... 22,1
Carter Radio Co. - . e 130
- m

Chappell-Harms  Co...... 161
Cheney Talkiog Machine Co. .Inside back cover
Claremont Waste Mfy. Co..... - H
Classified Want Ads. . . 169
. .on

Cobioes  Envelope Co....
Columbia Phonograph Co., Inc,

Insert foltowing page 18

Colurmhia \Wholesalers, Inc.. . nz

Cansole Master Speaker Co, 151

Consolidated Talking Machine Co.. 121

Coatinental Radio & Elee. Corp.......... e R

&

. 177

e 173

Crosley Kadio Corp. Ly

Cunniggham, Ine, E. To.coooiiinn. S
D

Dayton Fen & Molor Co. 101

Ditson & Co., . H 14

Ditson Co., O ver. 146

Doen-i\ndnwl Dnui 3

Donchue Co., L. R.... ¢

wm

Droop & Sens Co, E. F.

Eagle Radio Co........
Edison, Ine, Thos, A..
Electrical Research Laboratories...
Enpire Fhono. Parts Co..

Esenbe . %
Everybody’s Tal 1"
Excel Phonograph Mfg. Co. 118
Excello Produets Co.. 1%

Fanstee! Products Co.
Favorite Mfg. Co..
Federal Telegraph Co..
Federal Tel. Mfg. Co.
Feist, Leo, Ine..
Fuscher Ca J. A.

Jdw, 162, 168,

95
174, 7%
21

Fletelier-Wickes Co...

Fox Pub. Ca, Sam........
Freed:Eisemann Radio Corp.
Battery Co.ocvcvii .
Ins, Chas..

G

French
Freshinan Co..

General Phonograph Corp.,
Inserts {ollowing pages 34 and S0 and pages 16, 3, 0
General Phonograph Corp. (New York Distributing

Division) weee . i 0y
Geaeral Fhono. Corp. of New Enstand 146
Genecal Fhonograph Mfy. Co........ %
Gibson-Snon Co. Ine . 9
Gilfillas Bros,, Inc.. EY
Globe Art Afg. Co........ ®
Golden Gate Brass Mfy. Ce... 50
Goldschmidt Corp,, Th.....34, and insert facing page 53
Greater City Phonograph Ca. 7
Grebe & Co, Inc, A H - ”
Grimes, Inc, David . - 9
Guarantee T. M. Supply Co.. 32
Guden & Co, H. A. 5
Gulbransen Cou... »

H
Holiner, M.......... . 1%
I
Isley, Doubledsy & Couueeee- 100
Intermational Mica Coenren %
Intersiate Elec. Coueenroninnin . m
Italian Book Coreoveerrvrnsn 3
J
Jewel Phonoparts Co... n7
Jewett Radio & Phono. Corp. iy
Jones Radio Co.. Jos. W.... = 34
Jordan Cabinet Corp. 1
Juned & Co.. Lo H. - R
K
Rameraphone Corp. ... 168
Kaye. H. J...... . 105
Keanedy Corp., Colin B. 1
Kent Ca, F. 2
Ricfer-Stewart C . »
Kimball Ca, W. V PR
Kolster Radio.esmueren L6, 6
L
Lakeside Supply Co.. 116
Latbam Ce., E. B... 57
Leedy Mle. Coennnnn 158
Looy Island Phonograyh Ce. »
Ludwig & Ludwiy 1%
M
Magnavox Co... .- u
Mianelli Phoao. Ce. I
Moore-Blid & Ce. 7
Mu-Rad Laboratories. .. L . X
104

Murdoek Co., Wm. J..

Musie Master Corp..... o
Mutual Phono. Pasts Mfg. Cs. &
N

>

National Carbon Co...
Natonal Lock Co....ooo.. - lw

National Publishing Cu. 18
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THE TALKING MACHINE WORLD
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Jhe CHENEY
THE MASTER PHONOGRAPH
The most perfect music-reproducing instrument

When buyers of phonographs
are discriminating

Merchants who are selling The Chency are discovering
in the present highly competitive market that The Cheney

possesses outstanding selling advantages.
The Abbotslorl—Siyle 117

A Queen Anne penod devin Its superior tone quality is acknowledged. A wide range
i Tiltmore Mahagany. o' . . .
R R )) of beautiful cabinets meets any price requirement, Its sell-

ing points can be duplicated by no other phonograph.

As a result, The Cheney makes sales which otherwise
would be lost, it commands a high average sale price, brings
increased business and increased profits. Ask us for de-
tails and prices on The Cheney line.

CHENEY TALKING MACHINE COMPANY - CHICAGO

Made complete in our own factaries ot Grand Rapids, Michigan

Early Enghsh  Model—Stic
120, Amerscan Walnut stained

roctsl parts plated in Roman
gold  Six recard 2
albnmy o~

| bac Buckinghsm made m both
astorny sad’walaus” Lengtt, S5 4
i "3( Shersion and 1914 inches: Lergbt, 3 “inchea v
Aherees TIeF Waom" dne 4 nches | Equipped with two Beiabe 463¢ inchen Equipped mak
sinut. Exposed meu parts resonstors. Pl | records. \With
sold plated, clesteic. motar, $365.

YT 200 Soring motor $31 i, e MU $575
There Prices Apsly Eost of thr Rochiss Oniv
—— _ =

The Mclbourag made in dull
fubbed numm mahnpny Lm.u.

The Satisbury — Style 118

iwo resonstors, clectng uwlur two




Ten million feet have obeyed
the magic of this hand!

}T'S the hand of Charles Fry, leader of the Million Dollar Pier
Orchestra at Atlantic City— probably the most widely known dance

You don't need 2

fortunc to become

an Edison Dealer=
ask acarest Edison
Jobber

«SLIPORNIA

ra. Frame tison  [humogrephs,
Lt

COLOKADD
i r Fdiwon I'honograp  Diatridut.
ng ¢

GROROIA
(e Boenogr yhs  Irc

1LLINGOIR

. w “a B mrasr aph Distride

LOUIBANA
= (rlagl Diamont Mus
=

Jabbers of t)w New Ed

orchestra in the world.

Who has not been to Atantic City? And who has not swung out
on the superb dance-floor of the Million Dollar Pier when this famous
group of syncopators began to play?

Everybody knows them —and they have just signed an exclusive con-

tract to make Edison Records. You know what that means!

THOMAS A. EDISON, Inc. - S

= 2o

Amberola and Blue Amberol Records

HAKHACIEENETTR
Boston—1ardee -Ellenberger Co.
Iver Johnmm Sportng Goods »
tAmbaerula unly)

MICHIGAN

Petroft Firposr ph Co of Driroht
MINNESOTA

Minneag W laurene  H o Lucker

NInROL R

11y« Hetimon PhonosTapt Dis-

K
irfbuting ¢
Kt Joulg Sihverston: Muysi Co

MONTANA

Hejen  Montana Phonosraph Co

NEAY JERSEY
Urange--Pdison Phonograph Distribut-
ing Co.

NEW YORK

Albany—American Phonogrsph fo.

New York Clty—3. ». Blackmon &
Son ¢Amberoli oniy)

seacuwe—W. D, Andrews €O, {Am-
berolx only ).

oo

Phonogravh Co,

NEYLVANIA

lreland=
¥

Pittsburgh—Buchn Phonngraph Co
Welllunsport—\v, A Myers.
RHODE 1ALAND

Fres denee—J. A, Foster Co. (Am:
beruin only).

Orange, New Jersey

ison, Edison Records, the Edison Diamond

TENAR
Dullns Teans Okluhoma  1'hanosraph
Co.

[ Y]
Ogilen—Proudit Sporting Coulds 1°n

VINQINIA
Ittehmond  The C. B, Jtaynes Co luc

CANADA
S John—W 1. Therne & €o, Lul
Tcrolin&»- 1, 9, Withsms & Sons Co..
1d.

Vancouver Kent Plano Co., Lul
Wlnl;‘(‘pj“ It §. Willtama & Sons Co.

Boheon Hros. (Amberola onlyl.






