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RADIOS—SPEAKERS

and PHONOGRAPHS

advertised in current issues of the Satur-

day Evening Post and on pages 76-77

of this magazine, and sold by these
exclusive Sonora distributors

Baltimore Phonograph Dist. Co.
422 North Howard Street, Baltimore, Md.

The Commercial Associates
531 Mateo Street, Los Angeles, Cal.

Duerr, Andrews & Doerr

Minneapolis, Minn.

Gibson-Snow Co., Inc.
Syracuse, N. Y.

Greater City Phonograph Co., Inc.
234 \Ves( 39th Street, New York, N. Y.

Hassler Texas Co.
1101 Young Street, Dallas, Texas
612 Broadway, San Antonio, Texas
1715 Main Street, Houston, Texas

Kiefer-Stewart Company
Indianapotis, Ind.

The Kohler Distributing Co.
63-67 Minna St., San Francisco, Cal.

Long Island Phonograph Co.
63 Thirty-fourth Street, Brooklyn, N. Y.

Moore-Bird & Company
1720 Wazee Street, Denver, Col,

|

The New England Phonograph Dist. Co.

221 Columbus Avenue, Boston, Mass.

Pennsylvania Phonograph Dist. Co.
1015 Chestnut Street, Philadelphia, Pa.
917 Wabash Building, Pittsburgh, Pa.
1747 Chester Avenue, Cleveland, Ohio

James K. Polk, Inc.
181 Whitehall Street, Atlanta, Ga.
811 West Broad St., Richmond, Va.

C. A. Richards, Inc.
279 Broadway, New York, N. Y.
Canadian & Export Distributors

C. D. Smith Drug Company
St. Joseph, Mo.

Strevell-Paterson Hardware Co.
Salt Lake City, Utah

The Tay Sales Company
6 North Franklin Street, Chicago, Iil.

Yahr & Lange
Milwaukee, Wis.
442 East Lafayette Ave., Detroit, Mich.

SONORA PHONOGRAPH COMPANY, INC.
279 Broadway, New York
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A. Thallmayer Columbia
Foreign Record Manager

Wiill Be in Complete Charge of All Dctails
lx}cidental to Sales and Recording of Colum-
bia Foreign Records—Has Had Remarkable
Career in Europe and America

W. C. Fuliri, vice-president and general sales
manager of the Columbia Phonograph Co., Ine.,
announced ou December 1 the appointmient of
A. Thallmayer as mauager of tlie Columbia for-
cign record divisiom, with licadquarters at the
executive offices, 1819 Broadway, New York
City. Mr. Thallmayer will be in complete
charge of all details iucidental to .sales and

"

A. Thalimayer
recording in connection with Columbia foreign
records and he brings to his ncw post an ex-
ceptional experience and knowledge of this im-
portant branch of record business.

Mr. Thallmayer rejoins the Columbia organ-
ization, with whicli he was associated more than
twenty years ago. It was in 1902 that Mr.
‘Thallmayer entered the serviee of the old Co-
lumbia Co. in Berlin, Germany, and for a num-
ber of years he was manager of the company's
pranch in Vienna, Austria. The polyglot popu-
lation of the old Austrian Emplire made 1t nec-
essary for the recording of records in many
languages and it was the Austrian repertoire
of those days which laid the foundation for the
Columbia forcign record business in America.

Coming to America in 1913, Mr. Thallmayer
became identificd with the Columbia foreign rec-
ord division in this country and traveled ex-
tensively for many years in the interests of that
department.  In 1920 he was associated with
the Columbia branch in Philadelphia in con-
nection with foreign language activities, leaving
that position to become manager of the foreign
record division of the General Phonograph Corp.
In this position Mr. Thallmayer added consider-
ably to his prestige as @ sales and recording
leader in the foreign rccords field.

The previous experience enjoyed by Mr. Thall-
maycr over 2 period of twenty-three years in
connection with foreign language activities will
now be placed at the disposal of Columbia
dealers throughout the country. Mr. Thallmayer
has made an exhaustive study of every phase of
the foreign record business, and in returning to
the Columbia organization he brings with him
a knowledge of foreign language record activi-
ties that not only insures his success but also
means the profitable development of the Colum-
bia foreign language library.

Powel Crosley, Jr., Buys
the Amrad Radio Assets

Will Be Chairman of Board of New Company
Which Will Operate Recently Purchased
Business of American Radio and Research
Corp.—Harold J. Power, President

The asscts of the American Radio & Research
Corp, Medford Hillside, Mass., have been pur-
chased by Powel Crosley, Jr., president of the
Crosley Radio Corp., Cincinnati, according to
information just made public. In an iuterview
given out by Mr. Crosley he stated that a new
company is being formed to be known as
the Amrad Corp., which will be controlled by
him personally, as chairman of the board
of directors. It is understood that Harold J.
Power, foriner president of the American Radio
& Rescarch Corp, is to be president and gen-
eral manager of thic new company, which will be
operated at its present location. The name
Amrad has long been well known in the radio
industry. 1t was truly onc of the pioneers, this
organization dating back long before the world
war. It has always been foremost among radio
concerns in fostering radio research, having
contributed from its laboratories such develop:
nents as the “S” tube, used extensively for rec-
tification for alternating frequency currents.

Amrad is licensed under the basic patents on
Mershon electrolytic condensers, used exten-
sively, not only in radio, but for electric power
\ransmission work. It is licensed under the
Hazeltine Neutrodyne patent.

During the war Amrad was quite active in
the development of submarine detecting devices
for the United States Government, in co-oper-
ation with the Naval Consulting Board, and
built a large quantity of radio equipment for the
American Expeditionary Forces and for the
United States Navy.

Amrad is said to have operated the first suc-
cessful broadcasting stalion in the United States
in 1918. Amrad has experienced some financial
difficulty during the past few years, due par-
tially to an overproduetion during the first
few months of the broadcasting craze. Under
the reorganization Amrad will be amply f-
nanced, and will immediately resume the pro-
duction of radio equi with the
ment of several mew things in the way of re-
ceiving equipment, which have been under de-
velopment for the past few years.

Through the purchase of Amrad, Powe! Cros-
ley, Jr., president of the Crosley Radio Corp.,
who also controls the Canadian De Forest
Radio Corp., Toronte, Canada, becomes a still
more prominent figure in the radio industry. Mr.
Crosley's rapid attainment of his position of
manufacturing more radio scts than any other
coneern in the world is one of the romances
of the busincss world, and many interesting de-
velopments may be expected through his latest
venture in acquiring Amrad.

W. W. Evans Joins Sales
Staff of Gross-Brennan, Inc.

W. W. Evans, formerly connccted with the
sales staff of the phonograph and radio-depart-
ment of L. Bamberger & Co., Newark, N. J,
and at onc time identified with the Q R V radio
service, has joined the sales staff of Gross-Bren-
nan, Inc., Stromberg-Carlson and Glenn L. Mar-
tin represcntatives. Mr. Evans is familiar with
all phases of radio merchandising and is join-
ing the Gross-Brennan organization in order to
permit this company to broaden its service

R. S. Peer Made Okeh
General Sales Manager

Promotion of Popular Member of Staff of Gen-
eral Phonograph Corp. to Manager of Sales
Promotion of the Record Division Pleases
Hosts of Friends in Trade

Otto Heineman, president and founder of
the General Phonograph Corp., New York,
manufacturer of Okeh and Odeon records, an-
nounced this week the appointment of R. S.
Peer as general sales manager of the record
division. Mr. Peer will be in dircet charge of ali
sales activities sponsored by the General Phono-
graph Corp.'s record division, and will be as-

R. 8. Peer
sisted by a capable organization at the execu-
tive offices.
The promotion of Mr. Peer to the important
post of general sales manager of the record

division will be welcome news to Okeh and
Odeon jobbers and dealers throughout the coun-
try, as Mr. Peer has won the esteem and friend-
ship of the trade from coast to coast. For the
past six years he has been identified with the
record activities of the General Phonograpb
Corp., occupying in recent years the imporlant
post of director of record production. Mr.
Peer has spent the greater part of his time away
from his desk, keeping in close touch with
Okeh and Odcon jobbers throughout the coun-
try in order to become intimately familiar with
their problems and the problems of their deal-
ers. A considerable measure of the success he
has attained as an Okel sales cxecutive may be
attributed to his thorough knowledge of record
merchandising and the fact that he is working
in close co-operation with Okch and Odeon
jobbers and dealers. In his new post, Mr. Peer's
activities will be broadened considcrably and
the Okeh and Odeon jobber and dealer organi-
zation will be given ample opportunity to assist
Mr. Peer in achieving further success with the
popular Okel and Odcon record libraries.

Panatrope Demonstrated

Denver, Cot., December 5.—A demonstration of
the Brunswick Panatrope was given in the Mag-
nolia room of the Albany Hotel late last week,
with a large atiendance of music critics and
newspaper representatives comprising the audi-
ence. The concert was given under the direc-
\ion of William A. Hacfliger, of the local branch
of the Brunswick Co.

See sacond last page for Index of Articles of Interest in this issue of The World
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Buﬂdmg Sales Volume After the Hohdays

Momentum of Pre-Christmas Sales Campaigns Develops Prospects
Who Can Be Sold After the Holidays — Other Profit Possibilities

Ten days more of holiday business—then
what? By the time this issue of The World
reaches the trade holiday sales campaigns will
have been operating for some days. The ree-
ords of past years show that while holiday sales
nsually represent the cream of the business year
the momentum gained through intensive sales
promotion—publicity, direct mail, coneentrated
effort—carries on into the new year. ln other
words, if this intense effort to sccure business
prior to the holidays results so favorably an
equally determined attempt to make sales after
Christmas is bound to redound to the benefit of
the dealer,

There are many sound rcasons why this is
so. In the first place inany people do not pur-
chase their gifts until after Christmas, in the
second place many individuals have manifested
their interest in a talking machine, radio set or
other musical instrument and cach one of these
is a live prospeet. The time to go after these
prospects is before the interest generated by
pre-holiday advertising dies down. Get the
name and address of each "shopper” and then
hammer away by personal calls, direct mail, or
telephone. Once the point is reached where a
demonstration is arranged the instrument is
half sold. In the third place many individuals
receive checks for Christmas, and what better
way of spending this gift money than on an
instrument which will bring lappiness and en-
tertainment for a long period. Sell these pros-
pects that idea and machines will move from
your floors into homes wherc they belong.
1n the fourtl plaee, many prople will receive
as gifts talking machines, radio sets, or other
musical instruments.

Every time an instrument is sold, no matter
what kind of an instrument it inay be, there is
a ehance for follow-up sales. If it be a talk-
ing machine customner, get on the job and scll
1ecords. Immediately after Christmas is the
time to acquaint the new owner with the wealth
of good musi¢ in the record catalog. A silent
talking machine means lost profits as far as the
dealer is concerned. It is up to the dealer,
then, to see that these new instruments have
uo chanee to be silent. New records mean
renewed interest in the talking machine. Play-
ing the old numbers over and over again cloys
on the musical appetite. Make the same de-

:
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of the future.
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termined and intelligent effort to sell records
that you put into the sale of the machine and
there will be few silent instruinents in your
customers’ homes. 1f a radio set has been sold
as a Christmas gift there is always a chance to
make additional sales of ies—battery
charg;.-rs, battery testers, earplhones, speakers,
cte Inthe case of other instruinents don't for-
get that you have money invested in sheet
nusic, strings, ete.

What has been said regarding the wonderful
new year possibilities for a continuation ol

Intensive campaigns of talk-
ing machine dealers prior to
Christmas result in big busi-
ness volume during this sea-
son. Equally determined at-
tempts after the holidays
should have the same favor-
able effect on sales. The ac-
companying article outlines
some of the excellent oppor-
tunities for profit. . . . .

the good business enjoyed prior to the holidays
is a pieture every dealer would like to see come
true. There is no more musical sound than the
melody of the cash register bell sounding loud
and clear above the shufiling fect of eustomers
and the musie emanating from the demonstra-
tion rooms. But the cash register music will be
conspicuous by its absence if the dealer does
not do his share, and this mcans nothing nore
or less than that the after-holiday prosperity
of the dealer depends on himself.

What ean the merehant do to keep the after
holiday business up to the mark? The answer
is simple. He can and should carry on the sales
promotion eampaign started before Christmas
Just because the holidays are over is no reason
why advertising should be cut out entirely. On
the contrary when business naturally slows

down the time is ripe for cven more intensive
cfforts to get business.
tising.

Keep up your adver-
Make the window displays as attrae-

Holiday Greetings

We extend to our many friends in both the talking machine and radio
fields our hearty wishes for a Merry Christmas and a Happy New Year.

We have appreciated your patronage of the past and solicit your orders

the newest developments in that field.

New York Album & Card Co., Inc.

tive, as original and as distinetive as you made
them during the holiday season. Change th
displays as offen. A dusty, uninteresting win-
dow is not a business getter. [t is a stockroom,
2 non-producer that costs the inerchant money,
and, too often, a place for the dust to eollect.
People do not stop be a window of thi
kind. They give one loak and hurry past wher
their eyes may rest on more cheery and inter-
esting things. A good motto for every dealer
to place where lie ean see it often is: “The
time to put on a sales promotion campaign is
all the time”

It is the sustained effort to get business which
is the most resultful in the long run. A flash
of energy by the dealer, manifested in an un-
usnal advertising eampaign, certainly will stimu-
late sales for the time being, but when the drive
is terminated sales will drop. On the otlier hand,
where the dealer makes a continuous effort to
build sales volume his tatal will be greater at
the end of a year than that of the merehant
who splurges now and then, While the holiday
season presents the greatest opportunity of the
entire year for merchandisers there is no doubt
that therc is a certain after-holiday demand
which the dealer ean take advantage of if he is
fully alive to the situation and seriously makes
an effort to get some of this business. 1f the
talking machine dealer does not do so mer-
chants in other lines will be found to be quick
to turn this situation to their own advantage,
thus getting the profits which could be secured
by the talking machine merchant. With these
facts in mind, don't lose sight of the after-holi-
day opportunities for sales—thus starting the
new year right.

Hazeltine Corp. Earnings

The Hazeltine Corp, New York, reports
carned income of approximately $84,000 for the
third quarter of 1925, based upon preliminary
reports from licensees. This compares with
carned income of $61,401 reported in the sec-
ond quarter of the year and $57,860 reported in
the third quarter of last year. Earned income
for the first nine months of 1925 amounted to
$193913 before providing for Federal tax re-
serves,

»
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For the coming year we promise the best in record albums through the 3
Nyacco line, and in the radio line we will continue to keep abreast of

23-25 Lispenard Street, New York %
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Important Changes ir; Its Field Forces
Made by the Victor Talking Machine Co.

New Plan Calls for the Division of the United States Into Four Chief Sales Areas, Each With a
District Sales Manager. With Headquarters at Strategic Points in His TFerritory

A radical departure from former arrangcment
of its field forees has been miade by the Victor
Talking Machine Co. in order to miect the
growth of business and hucreased publie inter-
cst in Victor products. The new seheme of field
representation calls for the division of the
Unifted States into four chief scctions or sales
arcas, cach with a district sales manager with

These four district managers have all been
chosen from the traveling department of the Vie-
tor Co. and that department has been sub-
divided under the direction of the new district
sales managers. Tlese four gentlemen have H
their period of serviec with the Victor Co. built
up’a wide range of acquaintance among dealers
in Victor prodncts from coast to coast. They

Victor Sales Department Officials in Conference

offices at a strategie point. The four divisions
of the country are as folloivs:

The central district, including the States of thc
Mississippi Valley, head ters at 105 West
Monroe strect, Chicago, HL.; district sales man-
ager, C. Lloyd Egner, in charge.

The Northeastern distriet, inclnding the New
England States, New York and northcrn New
Jersey. Ralph S. Cron has been appointed dis-
trict sales manager for this territory, with offices
at 28 West Forty-fourth street, New York City.

The Southeastern district, including the States
south of Pennsylvania, with distriet sales man-
ager, R A. Bartley, in charge, having his head-
quarters at the Victor Co. in Camden.

The Pacific Coast district, including all the
Rocky Mountain region, will be the territory of
Distriet Sales Manager O. L. May, wiose offices
will be located at 215 Market street, San Fran-
cisco, Cal.

have the confidence of dealers and of the Victor
Co., and will undoubtedly aid in blishi
closcr relations between the company and deal-
ers in the sol of their probl
The system, which requires the appointment
of the district sales managers, has already been
put into operation, and is working out suceess-
fully. Under the new arrangements it will be
possible for distributors and dealers in Victor
merchandise to kecp in closer touch with the
policies of the company, and, on the otlier hand,
it will be possible for the Vietor Co. morc
quickly to sense the nceds and requirements of
cach part of the country in which a district sales
manager is stationed. It is expceted, and in
fact already proved by the working out of the
new arrangement since the appointment of the
district sales managers, that the new systemn
will be a valuable feature of th¢ scrvice ren-
dercd by the Victor Co. to those who dis-

MACHINE WOR_L_D‘=
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roducts.

tribute and retail its talking machine p
The photograph accompanying this article wa
taken by the Vietor staff photographer at a
recent conference of the sales department offi
cials, at the offices of Roy A. Forbes, manager

of sales and merchandise. Comfercuces such
these, arranged for regular intervals, wili &
the Victar Co. apprised of conditioms in the
market and the rcquirements of the trade
Thus, by the new plan, the dealer and the coin
pany arc brought eloser together, with factory
representation at strategie points, traveling men
to give attention and sympathetic ear to dcal
ers’ problems, and, behind all, the co-operation
and experience of officials at Camd

W. A. Timm Okeh Manager
of Foreign Record Dept.

Connected With the General Phonograph Corp.
for Past Five Years—Long Interested in
Music Field—Plans Extensive Campaign
R. 5. Peer, gencral sales imanager of the

Okeh record division of the General Phono-
graph Corp., New York, has announc cd the a
pointment of W. A. Timm to the post of man
ager of the foreign record department. Mr.
Timm has been with the General Phonograph
Corp. for the past five years, coming to the
eompany from Europe, where he had a great
deal of experienec in the music field. He speaks
and writes all the principal languages of the
world, which makes his scrvices in the forcign
language record business of great value.

Mr. Timm is well known among foreign
record dealers, and the musicians who make
foreign language records in this country. Hc
will have charge of the cxtensive repertoirc of
Odeon recordings brought over from Europc
through the General Phonograph Corp.'s affilia-
tion with the Carl Lindstroem Co., of Germany,
as well as foreign language recordings madc
in the company’s own laboratory in New York
City. The General Phonograph Corporation
has a very extensive catalog of records for
people of all nationalities represented in this
country.

Mr. Peer has announced that extensive sales
and advertising plans for the forcign repertoire
are in the course of preparation.

Great Zenith Publicity Drive

Forty-one distributors and dealers co-oper-
ated with the Zenith Radio Corp. of Chicago in
a smashing six-column advertiscment in the
New York Times on December 6. The ad-
vertisement was bascd on the Zenith “selected
dealer” policy, and Zenith's famous challenge:
“More stations in a given length of time, under
identical conditions, than any other radio in
the world.” Jobbers and retailers report a
strong demand for the Zenith produets through-
out the metropolitan district of New York.

NATIONAL RECORD ALBUMS |
SET THE STANDARD

Strength, Beauty, Value are
the Outstanding Features

Valuable Phonograph Records Are Safely Kept in National Albums

NATIONAL PUBLISHING CO., 239 S. American Street, PHILADELPHIA, PA.

Furnished in cloth or beautiful brown mission binding
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This Christmas~~ -~

marks the beginning of
a new musical history

~ MUSIC ~

—the entire musical scale—
now reproduced completely
by the newly-discovered
electrical principle of
sound reproduction and
electrical recording.

Brunswick Panatrope

The joint achievement of the Four World
Leaders in electrical and musical acoustics:
The Radio Corporation of America, The
General Electric Company, The Westing-
house Electric & Mfg. Co., and Brunswick
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Systematic Follow-Up of Inquiries Responsible for

Ei—gjlty Per Cent of Sales From Follbw-Up

Bulk of the

$175,000 Annual Business Done by Harry Parnes’ Brooklyn Store

The imporianl point in nierclandising is not
liow many people come into the store, but how
many of them arc sold. Considerable money
i« spent in getting people 10 enter lhe retail
warerooms of talking machine dealers—through
adverlising, window displays, etc.—and when
this has been accomplished very often enly a
small percentage of Mlie inguirers are sold.  Un-
fess the dealer makes a scrious allempl 1o keep
after prospects secured through inquirics his
pereentage of sales in comparison to lhe num-

ber of store visilors is bound to be small. Th:
answer, according lo Harry Parncs, is to fo]
low up inguiries syslemalivally aud  detcr-
minedly.

Big Sales Due to Follow-Up

Harry Parnes is one of the most suecessful
talking machine dealers in Grealer New York.
He is interested in Iwo large and successful
talking machine stores in New York City itself.
In addition, he is Ihe proprictor of a store on
Flatbush avenue, and another on Thirtcenth
avenuc, Brooklyn, as well as an cstablishmen)
whiclh has just been opencd in the Bay Ridge
seclion of Brooklyn.

J. L. Rothwein, manager of the Thirteenth
avenue eslablishmeut, is anthorily for the slale:
inent that over 80 per ceml of 1he entire busi-
aess of Lhal slore is due to follow-up of in-
quiries. Wlhen it is considered that the busi-
ness at lhis store grosses between $150,000 and
$175,000 anunally 1 will be seen that the -
ber of sales made in this way is indeed Jarge.

Developing Inquiries

This eslablishment makes a specialty of dv
veloping ingnirics and then following Ihem up.
Considerable good will has been buill np in the
seclion of the city where the slore is located
through supplying instruinenls for various of-
ganization fumclions. Not so long ago a talk-
ing machine was loaned to a business scliool
to make the social affair il was sponsoring a
success. At periodical intervals an inslrument
is loaned to various chariluble organizations.
Lasl month a piano was loaned 10 a group of
bankers who staged a banquet.

Needless to say 1his serviec is appreciated.
Of coursc a ncatly printed cird tells 1liose
present where the instrument came froni.  Mr,
Rothwein considers this the best sort of ad-
vertising.  There is no means of checking the
nquiries uid sales that huve developed from
publicity of this elitracicr. The effeet is cumula-
tive, however, and i1 is safe 1o state ilial those
present al these affairs remember the Mirnes

siore when they think of a musical instrument,
whether il be a talking machine, piano or a
radio set. Of course the usual advertising is
resorted 1o and Lhis also develops inquiries and
sitles.
Information for the Follow-Up

The important ronsideration, according to
Mr. Rothwein, I8 to secure the information on
which 10 base the follow up. A card system

J. L. Rothwein
has been installed ut the siore, and bdefore
person who cnlers to look around and lo in-
quire regarding an instrumenl, terms, ete,
leaves, lhe salesman is practieally certain to
have his or Ier name, address and other dala,
This is cntered on a card. spaee being pro-
vided for the following information: Daie,
name, addeess, business, phone number, inter-
esled in, price, terms, exchange make, allow
ance and report. Under 1he heading of "Re-
port” Lhe salesman cnters in detail the con-
versation with the prospeet, and wlhen the pros-
peet promised to call for a further demonsira-
tion. If the individual does nol call as prom-
ised a salesman jmmediately gets ou lhe job
with the reswit in sales mentioned.
Eliminating Collection Troubles
Naturally where so great a volume of busi-

ness 1s done tliere must be many oumstanding
accounts, with the usual number of customers
who arc inclined to lel their payments slide
‘This store alone has between 400 and 504 oul-
standing accounts. Tlhree stalcments, worded
as [ollows, arc sent out to cusiomers who are
inclined 10 be lax in their payments before lhe

regular collection letters arc la
rvals:
il Dept.
paymeut ok
woon
| : tagmy Pamnes.
T'hese notices, which are numbered one, two

and 1hree, are sufficient to bring in all but
about 7 per cent of the outstinding accounts
o those who still withheld the paymenl the
following lellers are scat:

v 1 sl re
e. wil
Your contract psorides that thiesc gayn 8 be made
nomplly each month, and it ls uecesssey for our mu
sual benefit 1bal you bring the accormt up to date.
Woe therefore conrteously but nrgeitily reqiiest paymeni
sitliont delay.  Yours tenly,
Dear Sir:  This ktler n be our lam
reyur
Unte: s are
atract w
liswdain shall at onr option i
1a wake payment as agreed.
We have allemgied to deal faidy wit lis oua
! i b b ayment
Our nexa step, unless paymenls arc mel, owust be o

more direct one

We hope you wil not compel us lo take legal action
45 it usually proves embarrassing anil cosily to yoi. Kindly
semit at once. Very Iruly yours,

Dear Sir: DBefore going ate court which will necessarily
IFove cxpensive to you, we are ashimg yon for the last
thne 16 bring your delinquent accoumt up to date

If there is any rcason why you csnnot remil st ance,
will you please gel im touch with 1hc weiter. Unless we
Lear from you by return mml we will be forced to re
sorl to Jegal means of collegting e balance due.

Yours truly,

I'lie test of a collection sysiem is its cffec-
tiveness. Marry Parnes' system has proved its
ffcetiveness in a convincing manner, namely,

the last eight months colleclion difficulties
Iiive been overcome withont onee taking the
matter to court for setllement.

Times have changed in the Record Business
Old fashioned, profit-absorbing sales methods
are going rapidly into discard

Wanamaker, Lyon & Healy, A. Hospe & Cou., Grinnell Bros., Baldwin
Piano Co. and a great many other prominent concerns have adjusied
Iheir sales methods ro meet the changed conditions hy adopting

The Audak System

Without the

The modern method of demoustrating end selling records

Use of Booths

Dealers place os meny as six Audok vaits 16 spece formerly occopied by one booth, There are
Audak models to suit coch perticular aeed. i

Write lor full inlormslioa.

The Andak unit illustrated supplied complete, ready for use upon removal from craie

AUDAK CO. - 565 Fifth Avenue - NEW YORK, N. Y.
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No. 601 Receiver. Table
Model. 6-tube; totally
shiclded; dual eonteol;
equipped with volt meter;
operates horn or cone type
Loud Speaker; Solid Ma:
hogany. $210 without acces-
sornes.

No. 602 ART CoNSoLE.
Amerfcan Walnut cabinet;
Builtin loud speaker; Same
operating unit as No. 601.
$340 without accessaries.

Prices quoted are for
the Untted States
cast of the Rockies.
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Stromberg-Carlson Receivers are shielded against interference.
In the No. 601 and No. 602 Receivers, heavy copper shields guard
all four tuned radio frecj‘uency circuits from every extraneous
sound except that to which the antenna is tuned. Not a condenser,
not a coil, not a fraction of an inch of wire can pick up any fre-
quency except the one to which you tune the antenna. That is
Stromberg-Carlson Rejectivity.

Stromberg-Carlson Receivers are shielded against thoughtless

handling.

This ensures that the distance ability, the marvelous tone quality

and the selectivity which the shielding makes possible, shall re:
main unchanged.

Stromberg-Carlson Receivers are sealed.
And with each instrument goes the manufacturers’ guarantee of
its faithful performance as long as the seals remain unbroken.

The protection which Stromberg-Carlson gives its product,
is typical of the protection given to Its dealers—in price:
in freedom from scrvice costs; in customers’ good-will.

Stromberg-Carlson Telephone Manufacturing Co.

1060 University Avenue
Rochester, N.Y.
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NEW YORK, DECEMBER 15, 1925

Relrospeclive and Prospeclive

T HE approach of 1926 sees the talking machine trade in better
condition in every way than it has been for a number of years,
with the prospect of that condition continuing for an indefinite
period as a result of the momentum that has been given the industry
by the introduction of new reproducing instruments and new rec-
ords and the wide publicity that has been given these new products.

In casting up their accounts for the year, it is probable that a
considerable majority of talking machine concerns will be somewhat
disappointed by the actual figures. Although business has been
stimulated to a remarkable degree during the past Lwo or three
months, actual business is to a great extent of the future—for the
reason that adequate supplies of new instruments have not been,
and are not now, available to meet the demands of the public.

The outstanding feature that provides the most solid ground
for optimism is the heavy increase in the demand for records of all
kinds, and particularly for the improved types that have gone so far
to rekindle public interest in talking machine music. It is stated au-
thoritatively that this Fall saw the greatest volume of record sales
in the history of the industry, and although some of these sales
were made on a reduced price basis, this does not in any way detract
from the fact that the public is still interested in the talking machine
and what it offers. Incidentally, the demand for the new types of
records at regular prices has been so substantial as to tax the pro-
duction facilities of the various factories.

In connection with the marketing of the new records and their
acceptance by the public, it is particularly significant that in practi-
cally every case the improved records, most of them made through
the application of electrical processes, were presented to the public
without any great furor and not hailed as something revolution-
ary. The heavy demand that has come for these new recordings,
therefore, may be taken to reflect the ability of the public at large
to appreciate real improvements in recording and to show that ap-
preciation in the most tangible way.

The trade is going into the New Year with a seller’s market, a
situation that has not existed for half a decade, and there is every
indication that despite the efforts of the manufacturers to speed up

production, which are real and not fancied, it \vi_ll t?c some months
at least before the output of the new models will in any way ap-
proach the normal demand. As a result, selling during the past few
weeks has consisted largely of securing the customer’s order for
future delivery and keeping his interest a
can be made.

The placing of new products on the mark_ct has done much to
solidify the trade into one co-operative organization, for althmfgh
the manufacturers did their share in advertising and demonstrating
new instruments, it was due to the efforts of distributors, and par-
ticularly dealers working in concert, that these demonstrations be-
came really effective and reached the greatest numnber of people.
The full results of this very successful work of propaganda and
exploitation will not be realized for several months to come, or until
new instruments are immediately available for all who desire them.

For those dealers who handle radio in conjunction with talking
machines the coming year likewise holds much promise. During
1925 much has been accomplished towards the stabilization of the
radio industry, the weaker manufacturers dropping by the wayside,
while those who continue are carrying on their business on a sound,
cfficient basis that makes for permanency.

During the past few months there has been a considerable
amount of unloading of surplus stocks of radio receivers, or of
models that have been superseded, but these instances have not been
sufficiently numerous to affect the industry seriously, and the num-
ber of such unloading sales is steadily decreasing, which may be
taken as an indication that the period of liquidation is drawing to a
close unless some unusual emergency arises.

The last six months of 1925 have seen the placing on the mar-
ket of highly improved radio receiving apparatus of the sort that the
dealer can sell with the full confidence that it will accomplish prom-
ised results and that if these results are not forthcoming the man-
ufacturer will be found standing back of his product and ready to
make the necessary adjustments. Then, too, there has been a ten-
dency on the part of manufacturers to grant greater protection to
dealers in the matter of territory and caliber of competition, and
discounts have been lengthened to enable the dealer to give the nec-
essary service to customers, to take care of his normal overhead and
at the same time leave something for profit.

In the offing there also appears the promise of some regulation
of the broadeasting situation that will facilitate the work of demon-
stration and at the same time give to the customer a greater amount
of satisfaction in his purchase. The Federal Government, in fact,
has declared, unofficially, that a definite attempt will be made to keep
the number of broadcasting stations within reasonable bounds, sep-
arate the wave lengths to a degree that will simplify reception, and
altogether put the matter on a more satisfactory basis than exists
to-day. This has to do with merchandising only so far as it keeps
the ultimate consumer satisfied and enthusiastic.

Taking everything into consideration, there is no reason for
any member of the trade viewing the coming twelve months with
anything but a spirit of optimism, provided he has kept his house
in order and has taken and will take advantage of the opportunities
that lie before him. In this connection it might be mentioned that
these very favorable conditions are not guaranteed for eternity and
that the manufacturer, distributor or dealer who adapts “manana”
for his slogan is going to miss much of the cream of the business.
Those who make the money will be those who work as though all
the business that was to be done in future must be done within the
span of a single year. After that, they can revise their perspective
and renew their efforts.

live until such delivery

Questionable Adverlising Should Be Checked

THERE have been a number of complaints from dealers in va-
rious parts of the country relative to the questionable advertising
oi certain talking machine dealers, particularly that designed to
make the prospective purchaser believe he was getting something
different from the machine the advertisement really referred to.
=One dealer advertised the “improved phonograph you hear so much
about,” at,a very low price, and then offered the customer a non-
descript phonograph of the ordinary type, dilating, of course, upon
its fine tone qualities, although the inference in the advertisement
was that it represented an ehtirely new development. Others, sev-
eral of them, have used the names of prominent makes with the
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offer “The newest machines at half price,” the inference being that
the latest models were being sold whereas what was really offered
were the old model instruments on which a half-price rate has been
in force for some time.

i Onc' dealer complained to the local association and demanded
sausfactlo_u, little realizing that as a body the local organizations
could do little except by moral suasion. There are included among
the laws of many States what is known as the “Printer’s Ink Statt-.
ute” or an adaptation thereof, designed to penalize advertising that is
fraudulent, untruthful or misleading. In many cities, too, there are
Better Business Bureaus which, when properly approached by the
!ndlwdual dealer wlho is willing to back up his indignation by mak-
ing a definite complaint, will take steps to have violatious of the law
properly punished.

Misleading advertising is not something that can be checked
_bv the dealer, or dealers, through the holding of indignation mect-
ings. If the legitimate dealer feels that the advertising is fraudu-
}cnt, untruthful and misleading and affects his own business he can,
in most cases, check such advertising if he is willing to take the
trouble to get a certain amount of evidence of fraud and make com-
plaint to the proper authorities.

The questionable advertiser has long been with us, and it is
unfortunate that in these days of such rich business promises the
individual who seeks to do business by sharp practices comes to
the fore as a thorn in the side of the retailer who sticks to legitimate
methods.

The Much Discussed Question of Trade-ins

THAT the talking machine dealer is fully alive to any problem
that might arise through the desire of talking machine owners to
trade in older types of machines for the new and highly improved
instruments that have been offered to the public this Fall has becn
evidenced by the various gatherings of retailers in New York and
other cities held for the particular purpose of considering the ques-
tion of the trade-ins and arriving at some solution of the matter that
would protect the dealer’s interest and at the same time preserve
the friendship of the customer.

To the big centrally located dealer, drawing his trade from a
wide territory, the question of the trade-in is not of vital interest
because as a rule he is not as close to his customers as is the neigh-
borhood dealer, and is in a better position to pick and choose those
1o whom he is going to sell, for the next few months at least, a lim-
ited supply of instruments. In such a case if the prospective cus-
tomer goes out dissatisfied with the trade-in arrangement, if one is
offered, there can be found in a generous territory another cus-
tomer to fill in,

It is the neighborhood dealer, however, who finds, or is likely
to find, the trade-in question bothersome for the reason that he has
been catering to what is practically the same group of customers
for a number of years, supplying their needs in the matter of ma-
chines, records and accessories, and dependent for his success upon
their continued good-will and patronage.

This type of dealer is not able, as a rule, to spread his sales
campaign successfully over a wide territory and feels that he is more
or less obligated to stretch a point when necessary to hold on to such

Jo all our jr/'ends in the /'ndusfry best
wishes for a J”erry Ghristmas and a
New Hear of @msperﬂy and //applhess.
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trade as he has, even though at the moment he is not able to supply
any large proportion of the demand for the new products.

Some retailers have gone to the extent of printing definite
schedules of allowances on used instruments for the guidance of
their salesmen, but even those who feel sure of their ground in this
connection can profit by consulting with their fellow dealers for the
purpose of arriving at some common understanding. Mistakes will
be made and losses sustained in connection with the making of allow-
ances, but the chances of those losses are fewer as the dealers dis-
cuss and get at the root of the matter.

A store, or a warehouse; full of used instruments taken in ex-
change is direct proof of the forcing of sales which, under certain
conditions, may be necessary but just at the present time represents
waste in both effort and money. The most profitable business is
that which brings in all cash, and next comes that in which figures
an allowance that makes possible the turning over of the used in-
struments quickly and at a figure that represents an even break at
least. '

New Session of Congress and Business

HE new session of Congress, which opened this month, means

much directly and indirectly to the merchants of the country for
the principal reason that one of the first matters, if not the first mat-
ter, to come up before the national legislative body will be the pro-
posed new Internal Revenue Bill designed to frec the business men
and public of the country of some $300,000,000 or more in Federal
taxes. ’

It is probable that there will be many changes made in the bill
as drafted by the Ways and Means Committee of the House before
it finally receives the signature of the President, but it is certain that
the final measure will grant much welcome tax relief in answer to
the demand of the country and the idea back of the bill itself. Itis
almost certain, too, that the saving will come close to the $300,000,-
000 mark, which means that just that much money will be made
availablc throughout the country for spending purposes.

Any movement of this sort has a direct effect upon the retail
business, and it is the merchant who is first to capitalize it who may
be expected to get the fullest measure of returns. ‘The retailer who
can first announce through a bulletin in his window that the tax
reduction bill is passed is going to create a good impression, and
those who work up enthusiasm before it is passed are likely to gather
in the shekels. This new Revenue Act is only one of the good
things promised for the coming year.

RADIO

Telephone SUNSET | $155

CABINETS

Quality Cabinets on a Quantity Basis

453 EDWARD B. JORDAN, JR., President

PHONOGRAPH

Your inquiries will receive prompt attention.
QUALITY—SER VICE—PRICE
JORDAN CABINET CORPORATION

First Avenue and 56th Street
Brooklyn, N. Y. i

For thirty years the name Jordan has stood for gquality in cabinet work
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OKeh Salesmen’s Contest
Stimulates Sales Volume
"Race to the Pole” Contest Had Effect of Stim-

ulating Sales in All Lines of Merchandise
Carried by Distributing Division

The contest participated in by the members
of the sales foree of the distributing division of
the General Phonograph Corp., New York, was
a decided success and resulted in a large in-
crease in the sales volume of records, portable
talking miachines and needles. The contest, as
explained in the November issuc of The World,
was in the form of an acroplane race to the
North Pole, with each sale of records, machines
and needles having a certain milcage valie. The
winners of the prizes were, A, J. Bowdrian, cov-
ering the upper Manhatian and Bronx terrilory,
first prize; C. A. Klebart, sccond prizc; JEI
Forer, third prize, and 8. Lehrman, fourth prize.
Manager Ray \Vilson was so clated over the
success of (he contest that he inaugurated onc
for the month of December, with inercased sales
as the basis for the awarding of prizes—the
salesinan's record for the month compared will
Ihe record of November and December of last
year as the basis for deciding on the winners.

Blair & Brodrib Located
in New and Larger Store

New Haven, Conx., December 8—Blair & Brod-
rib, among the leading talking machine dealers
in this scction, are now cstablished in their
new store at 90 Orange street, where they
occupy lwo floors with a complete stock of
Vietor, Brunswick, Edison and Sowora instru-
ments, together with pianos, radios and other
musical instrunients and arccssories. Prior to
moving from its old quarters, this company
conducted a sales drive which cleared the floors
of practically the entire stock.

|
%
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WALTER S. GRAY CO,, Pacific Coast Representative
San Francisco and Los Angeles

New Columbia Artists in
Current Record Releases

Outstanding Hits Recorded by Leading Colum-
bia Artists Feature the Current Record Re-
lease of the Columbia Phonograph Co.

One would be hard put to pick ont any onc
or two numbers of outstanding meril in the Co-
lumbia.Tecord relcases of December 10, for the
entire listing scintillates with hits recorded by
the most popular Celumbia arlists, together
with the first records of several mew artists
"Forgiveness” coupled with “Mighty Lak' a
Rose,” is the conpling of two wallz numbers
which introduces Framcis Craig and His Or
chestra, a recent acquisition from Nashville,
Tenn., where this orchestra s the most popular
for local dances. Ethel and Dorotlhiea Ponec
make their bow to Columbia record fans with
two “sister” ducts, "What Could Be Sweeter
‘Fhan You and "Thal Cerlain Party.” Other
records in Lhis listing that are certain to be big
scllers are “Bamboola” and "Whoopee™ played by
Panl Speeht and His Orehestra, with vocal cho-
ruses by John Morris and Pete Dalc; "Sleepy
Time Gal” sung by Lewis James, conpled
with "Just a Cottage Small” sung by Franklyn
Bauer; "Rhythm of the Day” from Earl Care
voll’s Vanitics, and "I'm Silting on Top of the
World,” both played by Ross Gorman and His
Earl Carroll Orchestra; "While We Dance Till
Dawn” and "Around the Corncr,” played by
Ted Lewis and His Orchesira; 1 Wonder
Where My Baby 1s To-Night” and "1 Never
Knew,” by the cver popular Radio Franks, and
"Yow're More Than a Pal to Me” and "I'm
Sitting on Top of the World,” both played and
sung by Art Gillham, the Whispering Pianist.

The aunual Electric and Radio Show was held
in Memphis, Tenn, recently and was a decided
suceess, with manufacturers, jobbers and dealers
co-operating in the display of the lalesi in radio

We Ton Reinire

The Holiday Period has always been one that merited genuine
whole-hearted rejoicing upon the part of the talking machine indus-
try. It has always been a season that showed our trade great favor
even in trying periods.
To those of us who have continued our faith in the talking machine
industry and who now see our faith and confidence again bearing
fruit, we can in a measure give forth an even greater expression of

To our many friends in the trade, to our business associates and to
the industry at large, we sincerely wish

d Merry Christmag

and a

Pappy Netw Bear
¢

PEERLESS ALBUM COMPANY

PHIL. RAVIS, Prealdent

636-638 BROADWAY, NEW YORK

WORLD

————
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Atwater Kent Co. to Reduce
Number of Radio Receivers

To Concentrate Produetion and Distribution
Effort on Three Most Popular Models—M
and R Models to Be Discontinued

Paitaserpusa, Pa, December 6.—The Alwaler
Kent Mfg. Co., of this city, has annonneed the
carly disconlinuance of two models of its radie
speaker line, models »M"” and "R.” In this con-
nection the company states: "Owing to the
growing popularity of the type H, type L and
type K models of Llie Atwater Kent radio speak-
ers, our production department is being changed
over to manufaclure only these types.”

The Atwater Kent Mfg. Co. produces, among
olher models, what is known as the Atwater
Kent Model 20 Coinpact. This remarkable lit
tle set has been designed to occupy the smallest
possible space and yel it is a set that has all
the qualities of the larger sets in the Atwater
Kent line. Dealers have found this particular
model to be probably the leader in the line
Atwater Kent national publicity has featured
this particular set amidst the home surroundings
of nalionally-known personages.

In a recent bulletin the company slates that
the trend of demand to-day is for the smaller
radio sels

Effective Victor Publicity

Two most effective double-page advertise
menls of the Victor Talking Machine Co., Cam
den, N J., appeared in the Saturday Evening
Posl the last two issues of November. The
first was devoted to the Electrola and the com-
binalion Eleccirola Radiola, with a full descrip-
tion of the new Viclor product. The seccond
was devoted to the Orthophonic Victrola and
was illusirated with a seene of Ponsclla in Aida,
and bore the caption “For great music of all
kinds you meed the new Orthephonic Victrola.”
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L. W. HOUGH, 146 Mass. Avenue

Bostom, Mass.
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ﬁﬂnzt Pappy and
B Progperous Netw
Dear ig the sincere wish
of ebery member of our
organization to all of
outr good friends in the
Phonograph industry.

Makers of Honest Quaker Main Springs
A Complete Line of Talking Machine Repair Materials
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Selling _Throagh the “Eye of the Store”

The Importance of the Window as a Sales Producer—Planni.ng an
Eye-Arresting Display—Cost of Window Space—Striking Displays

(James P. Duffy, advertising manager of the Columbia
Phonograph Co., is as aulborily en window displays and

Ibe accompanying orticle contains a weallb of Informa-
fiable—Edilor.)

By James P, Duffy

passer-by to not only glance at the window but

to make an unconscious study of it.
Many ingeni hods have been used to

tion which phonagraph dealers will find p

The talking machine merchant is in a par-
ticularly enviable position as far as his window
display possibilities arc coneerned, and yet so
few of them take advantagc of the opportinui-
ties afforded that they are without question
losing thousands of dollars in sales cach year.

This Window Display Sold Over 2,000 ot One Record Number

Musie in itself is an appealing art. The very
nature of the merchandise carricd by a talk-
ing machine merchant is in itsclf one of the
finest display picces that onc could wish for.
This statement is cven nore true of such iner-
chandise as phonograph records, player-piano
rolls and shect music. Practieally all people
to-day, old and young, male and femnale, regard-
less of race or color, arc interested in the popu-
lar music of the day as it is played in musical
comedy, on the vaudeville stage, over tlic radio,
and as whistled in the street. With such cnrios-
ity aroused, and it is a very ardent curiosity,
one -of the most annoying of tle display man's
problems has been solved—the problem of sc-
curing attention.

Six Points About Window Displays

There are six points about window display scll-
ing that most successful display men agree ar:
very nccessary and very liclpful to inereased
sales. Thesc are: attention, simplicity, selling
appeal, neatness, completencss, good arrange-
ment.

With the curiosity referred to above serving
to aid and abet the attention value of the deal-
er's window, some of his work has been dome
for bim. However, the curiosity of the indi-
vidual must be played upon in order to get the

STARR PIANOS

attract attention, but the threc most simple
nieans are by the usc of eolor, by some moving
objeet, or by novelty of arrangement. In ;-
sienl merchandise display a fourth method is
possible—the securing of attention by sound,
whelher fromn phonograph, player-piano, or ra-
dio sct

Aside from this
sound mecthod, it
shiould be renein-
bered that beantiful
color schemes also
attract  the cye,
moving objecls usn
ally arousc curios-
ity, particularly if
the propelling force
is not visible, and
movel arrangements
create interest  be-
cause of their
uniqueness.

The use of win-
dow display matcrial
supplied by manu-
facturers  offers a
splendid opportunity
to secure the neces-
sary attention. This
material is usually
lithographed in
bright colors, tact-
fully spread tliroughont the display and pre-
pared with only onc purpose in mind—to seil
more merchandise for the dealer. A sample of
this type of display is
shown in the photo-
graph on this page.

After attention has
been sceured, the next
step i window display
inerchandising is to tell
the story. It should be
told quickly, accurately
and completely. The
passing public is on its
way somewliere and
“long-winded” sales
talks are not cffective.
Iu this connection the
old suggeslion offered
by the billboard adver-
tisers to the effect that
billboard  advertising
sliould be arranged so
that "lic who runs may read"” holds good in win-
dow dfsplay. The human mind can only grasp
onc point at a time. Tlerefore, it is best to
confine a window display to a single story. If
several stories arc told at the same time the

luman mind becomes confused and doesn't grasp
any of the points.

It is for this reason that the more progressive
nierchants in the larger clties change their win-
dows frequently. A single story is told for a
day, n half week, or a week, and then a different
story is told for the next period. Similarly,
many smaller merchants who have grasped the
idea of window display advertising divide their
windows into sections and tell a single story in
each section in such a way that the conceatrated
attention of the individual can easily grasp the
dcesired sales point.

Diversified Displays Profitable

The wise music merchant who devotes his
window for onc week to phonographs, one week
to playcr-piano rolls, one week to sheet m
onc week lo certain types of musical instru
ments thal he may ecarry, at the end of the year
can show niore profit from his extra sales tha=
the merchant who looks upon his windows as a
place to dispose of odds and ends with the re.
sult that the window, from tlie front, takes on
the appearance of a "junk shop,” with a cone
glomeration of old sheet music, old records, old
piano rolls, a few ukuleles, some harmonicas,
and perhaps a few of last month’s newspapers.

Soine music merchants carry their displays a
step further and devote an entire period to a
single song hit that is particularly popular in
their vicinity. Such merchants who tie up with
the popular hits of the day have the pleasure of
hearing their cash register tinkle frequently.

The usual objection to the practice of devot-
ing an entire window to a single article, or type
of article, is that cqual prominence should be
given to all of the various classes of merchan-
dise in the storc. This objection is met, how-

Central Figure of Columbia Christmas Record Window Display

cver, by tle fact that if an attractive window

display can get individuals into tle store, they

will not only buy the articles. displayed in the

window, but if other articles are attractively
(Conlinned on page 16)
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TARR PHONOGRAPHS

GENNETT RECORDS

resent the flic//l,m‘ Attainment in Musical Morth
e STARR PIANO COMPANY

Established 1872

Richmond.’ Indiana
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New i(_er;r;edy Moc—iél Thirty

Presents Added Advantages to Radio Dealers

THE INTRODUCTION of the new Kennedy Model
Thirty ushers in even greater opportunities for Ken-
nedy dealers! This new receiver has been built around
the same fundamental principles that are responsible
for the surpassing performance of the famousKennedy
Model Fifteen. The addition of certain refinements
and improvements assures an instrument that is liter-
ally the acme of Kennedy radio perfection

Here is a receiver that delights both the eye and the
ear. It is presented in exquisite cabinetry—its two-
tone burl-walnut paneled finish is in pleasing contrast
with its gold and oxidized silver finished trimmings.
Its tone fully measures up to the highest Kennedy
standards. Its selectivity and gradual volume con-
trol leave nothing to be desired. It has a double
range voltmeter —plug connection for all battery,

antenna and ground wires, taking the place of the usual
binding posts—phone plug inside the cabinet—tubes
concealed but readily accessible from the back. Oper-
ates on either inside or outdoor aerial—wired to ac-
commodate the new type tubes, including special
output amplifier. Price, without accessories, $145.00.
West of Rockies slightly higher.

A REAL SELLER
Mode! Thirty makes an instant appeal wherever it
is demonstrated, It is a real seller with substantial
profit-making opportunities—a fact that is strongly
evidenced by the large volume of orders on file.
Literature is ready. Send for it and also ask for full
details on the Kennedy Protective Dealer Policy.

Couin B. Kennepy CorPORATION ¢ ¢ Saint Louts

Other Kcnnedy Products = Royal Sixteen, a 5-tube cabinet
type priced at $235.00 without accessories. Royal Reproducers—Horn
types, Model Six-Twenty, $25.00, Model Six-Ten, $20.00—Cabinet
type,Model Six-Thirty, $40.00. All prices slightly higher west of Rockies

KENNEDY

Qe Qoya/ly @ of Radio

Colin B. Kennedy Corporation
2018 Locust Street, St. Louis, Mo.

Name.

City uismes .

.. Address.

You may send particulars of the Kennedy Protective Dealer Pranchise and
full information on the complete Kennedy line
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Selling Through the “Eye of the Stbre
—Arranging Sales Producing Windows

(Continued from page 14)

shown inside additional sales will result. The
truth of this reasoning Is found in the window
displays of the large department stores in thic

Inrger citfes. Many a woman has gone into the

large department store to look at a gown dis-

played in the window and come out with bot-
tles of perfune, several yards of ribbon, some
silk hose, a few laudkerehicfs, several “bar
gains” and an empty pocketbook.
Selling Appeal

The third point mentioned as being miost
helpful to a sales increase is "sclling appeal.”
This is an important faetor in successful dis-
play. Itis not sufficient to display a phonograpl
record, or other picce of musical merchandise
and leave it to the publie to supposc that they
should have it. On the other hand, it is neces-
sary that some kind of appcal be made to eon-
vince the passer-by, or the looker-in, that the
purchase of the article displayed will add to
their pleasure, convenicnce, or cntertainment, or
to the pleasure, entertainment, or futurc happi-
ness of someone they know. The manufac-
turer’s sales liclps usually fll in this need, al-
though many successful window displays are
successful because of speeial cards imade np by
the dealer.

In eonncetion with "sclling appeal” there are
a few good window trimming rules which should
be followed. It shonld not really be mecessary
to set these down, but many busy people over-
look the simplest reasons for the sucecess or
failure of sueh a helpful thing as the window
Thesc "rules” are:

1. Kceep the windows clean.

2. Follow a scliedule and plan your displays
in advance.

3. Leave "breathing space” between the ar-
ticles displayed.

4. Keep the display simple and well balanecd.

5. Display seasonable merchandise wherever
possible. For example, Chiristmas records dur-
ing the holiday scason, Easter records and sa-
cred music during the Easter time, light fox-
trots, Hawaiian music and dreamy waltzes dur-
ing the Summer time.

6. Chaunge your displays often, so that peo-
ple will not sce the same thiugs all the time in
your window.

7. "Build up” your displavs. The back of

your display should be high cnough so that it
can readily be secn from the sidewalk, even over
the heads of people in front of your window.

8. Ask the manufaeturcrs’ advertising de-
partment to hiclp you. Get them to send you
display material and make suggestions, They
are in touch with thousands of other stores like
yours, and they will gladly help you if you telf
thein what you are trying to do.

The last three pomls of the six referred to

tness, and good ar
rangement—are scl!cvulcnl Of course, clean
mcrehandisc should be used in preference to
fy-speeked, sunburncd or shopworn articles-
Every cffort shonld be made to add a “class”
tone to the window. Colored crepe paper on
the Aoors and walls helps to make the display at-
tractive. The display should be complete in
itsclf, without leaving anything to the imagina-
tion of the prospect. Everything, from the wer-
chandisc itself down to the price, should be
shown for all the world to sec and, naturally,
the arrangement of the display should be so
good and so eoncentrated that it would be pos-
sible to take ont one section at any time and
replace it without affecting the whole display

Cost of Window Display Space

Many merchants do not really appreeiate the
value of their show windows, although it has
been estimated by real estate operators that 50
per ecnt of the reat paid by a merchant is depend-
ent upon the amount of window display space in
his store. 1f your storc is on the main street
and you have a fair amount of window display
available you can prove this statement to your-
self. Ask nuy of your real estate broker friends
to obtain the remtals of some sccond-story loft
on a side street, where it Is impossible for your
window displays (if, indeed, there is any ehance
of iaking a window display) to be scen. You
will probably find that our 50 per cent estimate
is very smnll. With these mirrors to your store,
aud with the thousands of people who walk the
streets cvery day your plate-glass salcsiman of-
fers you an opportunity that far ecut-distauces
any other method of merchandising that you
could possibly usc. Here you have a silent
salesmian, working for you twenty-four hours of
the day and night, always extending to them an
invitation to come inside.

List Price, $15.00
Other types of Speakers from
38.00 1o §¢2.50.

Announcing the New

TRUE BELL
Loud Speaker

Combines real beauty with
supreme elarity of tone.

The variation of sound chamber, adjustable to
sound waves, permits wellow and most nataral
tone qualily without distortion. This is an
exclusive feature of the TRUE BELL
Dealers have discovered how casily Repro-
ducers e¢an be sold by offering the TRUE
BELL.

Height 14% tuches. Diamcter of bell B inches.
Standard finishes—Maliogany Black Crackle over
Bronze, and Black Crackle over STlver.

Very liberal discounts. Special proposition to

dealers for sample, Distributors wanted.

Bee-Zee Products Co.

511 Chapel St.

New Haven, Conn.
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Chain stores, dcpariment stores and other
large and successful merchants attribute a great
deal of their success to the judieious use of their
windows. So much do these merchants think
of the value of their windows and their window
displays that one large New York department
store pays a mau $30,000 a year to put in dis-
plays for them. This store is one of the most
successful in the country, s window displays
are kuown all over the civilized world.

A Striking Window

Large eity merchants. however, arc not the
only business meu awake to the possibilities of
their windows. Sol. J. Phillips, of Bethleliem,
Pa., has sensed the valuc of window .displays
and he has added a touch of the theatrical with
good effect. Mr. Phillips, who is a Columbia
phonagraph dcaler, conccived the idea of dra-
matically picturing the Columbia record on "The
Death of Floyd Collins.” In his window he
built a sand cave, of gray cloth, sand, rocks and
wood, and then dressed a wax figure in miner's
uniform, put a shovel in onc hand and a lantern
in the other and laid the figure on the floor of
the window. Then he secured a papicr-mache
rock and placed it over the legs, thus holding
the figure in the same position in which the un-
fortunate Floyd Collins was held in the sand
eave in Kentucky where he inet his death. The
photograph of this window is shown on page
14, The suceess of it is indicated by the fact
that more than 2,000 rccords of “The Death of
Floyd Collins” were sold as a direct result of
this window display.

All of which indicates that your customer can
sell himsell with the assistance of your show
window, if you give him half a ehanc

New Sonora Distributor
Appointed to Cover Texas

Hassler-Texas Co. Has Warehouses in Leading
Cities of the State

The Hassler-Texas Co., Texas distributing
organization, has beem appointed a distributor
for Sonora in that State. Under the guidance
of H. E. Merrithew, president, this company
has built up one of the most successful auto-
motive accessory distributing organizations in
the country—and it promises to attain the samc
sucecss in the radio field. The radia depari-
ment  will be personally directed by Mr.
Merrithew.

It has threv warchouses loeated at strategic
points—Dallas, San Antonio and Houston,
which gives a thorough coverage of the State.
Eaeh branch warehouse carries a eomprehen-
sive stock of Sonora instruments and advertis-
ing material, assuring prompt service to the
dealers of Texas.

National Columbia Record
Ads Create Retail Sales

The second of the scries of full page news-
paper advertisements featuring the records of
the Columbia Phonograph Co., New York, ap-
peared in the leading mewspapers of twenty-
cight eities of the United States the latter part
of last month and caused as great a demand for
the coupling of "Robin Hood" and the “Sword
of Ferrara” which was featused, as did the first
advertisement for “Adeste Fideles,” the record
eontaining 4,850 voices. The record featured
in the November advertiscment is sung by the
male eliorus of 830 voices of the Associated
Glee Clubs. The slogan "Your Own Phono-
graph Is Now Worth Twiec What You Paid
for It,” again heads the ad. The illustration
was 2 scale of notes, onc-hdlf reproduced in a
faint shaded gray as opposed to clear black
notes, representing the diffierence between the
recordings of yesterday and the Columbia rec-
ordings of to-day. Copics of the advertisement
were sent to all Columbia dcalers for display
in their windows and stores.
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Test em yourself

Cone Speaker Type H Speaker Cabinet Speaker

Don't just listen. Really test the speakers. Tune in a piano
solo. Listen to the very low notes. Are they muffled and
blurred? Or as clear and round as they are through a Brandes?

After you've convinced yourself, you will want to demon.-
strate the Brandes. Then—and only then—do we want you
to place your regular order.

Brandes have been experts in radio acoustics since 1908,
Their complete line now includes all types of speakers as well
as that old standby—the Superior Mat¢hed Tone Headset.

Canadian and Wesfern prices slightly higher.

Send your order for a Brandes to your nearest Brandes jobber.
If you don't know him, write us. We'll forward your order to him.

Brandes Products Corporation
200 Mt. Pleasant Avenue Newark, N. J.

Brandes

EXPERTS IN RADIO ACOUSTICS SINCE 1908
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Ralph H. Meade Elected
Redfield Vice-President
Popnl_ar Sales and Advertising Executive Oc-

cupies Important Connection With Leading
Advertising Agency of New York

Ralph H. Meade, well known in the phoio-
graph and radio industry in the East, is now
vice-president  of the Redfield Adverstising
Agency, 34 West Thirty-third street, New
York. Mr, Meade will nced no intro-

= T

aiph H. Meade
duction to the sales and
branches of the industry, for he was for-
merly advertising manager of the Sonora Plo-
nograph Co. and more recently was advertising
and sales promotion manager of the Adler Mfg.

advertising

Co., New York. Mr. Mcade also has to lhis
credit an extensive experience in the advertis-
ing agency business and prior to entering the
phonograph industry was advertising manager
of the Samson Tractor Corp., a division of the
General Motors Corp. :

As vice-president of the Redficld Advertising
Ageney, Mr. Mcade will have ample opportunity
to utilize to splendid advantage his knowledge
of the phonograph and radio industries. for the
Redfield Ageney is placing the advestising of
the Adler Mfg. Co., manufacturer of Adler-
Royal neutrodyne radio and phonograph prod-
ucts. Mr. Mcade’s former connection with the
Adler Mfg. Co. will enable him to work in close
co-operation with Lambert Friedl, vice-presi-
dent and general sales manager of this com-

pany, in devcloping an effcctive publicity cam-
paign for Adler-Royal jobbers and dealers. The
Redfield Advertising Agency is well kaown in
advertising cireles and C. S Redfield, its presi-
dent, has for many years been actively connect
ed with important radio and phonograph adver-
tising accounts.

Edgar Rickard Elected a
Director of Hazeltine Corp.

Promineat Engineer Now Member of the Board
of Directors of the Firm That Controls the
Hazeltine Neutrodyne Radio Patents

'

Edgar Rickard, of New York, onc of the
country’s lcading engineers, was ¢lected a diree-
tor of the Hazeltine Corp. reeently. Mr. Rick-
ard, during the ycars of the war, was associated
willi Secretary of Commerce Herbert Hoover
in the American Relicf Administration. In 1921
lie was appointed purcliising commissioner by
President Harding, with authority to spend the
$20,000,000 appropriated to relicve famine in
Russia. He later became directorgeneral of
all relief work in that country.

The Hazeltine Corp., whose dircctorate he
uaw joins, is a radio corporation which owns
the neutrodyne patents covering thie inventions
of Professor L. A. Hazeltine. 1t also controls
the radio inventions of Professor Marius O. A.
Latour, of France, through its ownership of the
Latour Corp.

Gross-Brennan, Inc., Secures
Martin Co. Representation

Gross-Brennan, Ine, Eastern representative
of the radio division of the Stromberg-Carlson
Telephone Mfg Co., with hcadquarters at 342
Madison avenue, New York, has also been ap-
pointed manufacturers’ representative in metro-
politan territory for the Glenn L. Martin Co.,
Cleveland, O. This concern, which has for many
years been a leader in the development of air-
craft products, is manufacturing the Martin
Acro-B climinator and it is planning to concen-
trate all of its activities in the radio industry
upon the production of this climinator, which
las already attained considerable popularity.
Gross-Brennan, 1Inc., will merelandise the
Aero-B eliminator direct to dealers in the met-
ropolitan area.
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WLIB Now Broadcasting
Atwater Kent Concerts

New Chicago Station, Operated by Liberty, Is
Added to Chain of Stations, Which Now
Number Fourteen, Giving These Concerts

Puiravetrnita, PA., December 7.—The Atwater
KKent Mig. Co., of this city, has added still an
other station to the number from which its Sun
day evening concert is broadcast. Tlhe new sta
tion is WLI1B, Chicago. This station is operated
by the publishers of Liberty, the weekly mag
azine. lts various activities, therefore, are
widely heralded and although comparatively
new §t has already proved a very popular sta
tion with radio fans. With addition of this
new station the Atwater Kent radio artists arc
now broadeast from WEAF and fourtcen affil
ated stations,

Press and Public—Elud
Orthophonic Victrola

Despite the fact that more than a manth has
clapsed since the Orthophonie Victrola was in-
troduced to an expcctant public the instrument
is still amazing the music loving public, as is
evidenced by the many reports received by The
World from all sections of the country telling
of the concerts giveu through this instrument in
churches, clubs, cducational institutions as well
as in dealers’ stores, with capacity audiences the
rule at cach concert. Newspapers are still de-
vating columns of space to the Orthophonic,
detailing its capabilitics and the manner in
which it differs from the Victrola formerly on
the market.

M. E. Taylor Dies Suddenly

MeripiaAN, Miss, December 8—M. E. Taylor,
who for the past five ycars has been manager
of the talking machine departmént of the A.
Gressett Music House, died suddenly last month
af hieart trouble. Mr. Taylor, prior to his con-
nection with the A, Gressett establishment, con-
ducted his own musie store and his acquaintance
with the trade was wide. He is survived by his
widow and four children, the oldest son, Marion
Taylor, being connected with the New Orleans
branch of the Brunswick Co.
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The Orthophonic Victrola
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COLUMBIA

The one supreme advance
in the phonograph art in
twenty years is the develop-
ment of Columbia Records
to today’s almost unbeliev-
able perfection.

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBIA
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the difference is as unmistakable

Cw

process

All the brilliance

and definition of the
original rendition —
and marvelous volume

OLUMBIA
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as in the notes showmn above

— as if you had opened
the door of a music
room always closed
until now.

COLUMBIA PHONOGRAPH COMPANY
1819 Broadway New York

COLUMBIA
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COLUMBIA

Write the Columbia branch or distributer in vour fer-
ritary for full information on the new Columbia line

ATLANTA. GA., PITTSBURGH, PA.
S61 Whitehall Street. 632 Duquesne Way.
NEW ORLEANS. LA., SAN FRANCISCO. CAL.
517 Canal Street. M5 Bryant Street.
BOSTON, MASS. BUFFALO, N.
1000 Washinglon Strect. 700 “:‘,': sm:{
CHICAGO, ILL.
430440 S, Wabosh Avenue. BEIROITRICEN
CLEVELAND, OHIO
1825 E. Eighteenth Smet \H.NNEAPDLIS i‘g‘NN
CINCINNFAT:‘hOS':,Itel SEATTLE, WASH..
DALLAS TEXAS, 911 Western Avenue,
North Lomar Streets CQLUMDIA WHOLESALERS, Inc,
e el i 5 W. Camien St., Baltimore, Md.
404 Grand Avenue. nmn HARDWARE CO..
ST, LOUIS, MO. LEE I DT
1213 Pine 'Street., COLUNBIA STORES CO
L0S ANGELES, CA 460 Glenarm Ave.. Denver, Coto.
809 S. Los Angeles S(rcu nl S. W. Temple, sm Luk: City,
NEW YORK CITY, Utah!
W. W. KIMBALL CO.,

121 w. 'l'\vell(lﬂh Slnel
PHlL \DELP){]A ‘Wabash Ave. & E. Jnclson Bivd,

N. sixth snut Chicago, Iil.

COLUMBIA PHONOGRAPH CO., Lid.. 20 Weat Pront St., Toronto
COt.UMBIA PHONOGRAPH COMPANY, 189 Broadway, New York
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La Campanella Part I
{Liszt)
Pinno Solo

MISCHA LEVITZKI]
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(130412) K0
%m., rcouonr 1651525

COLUMBIA PHONOGRAPH COMPANY, 1819 Broadway, New York
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Sales Wrinkles

I T %:msg’wk a Census of His Community Which Netted Him 2,000 Prospects—The Fox
o ad l;;/e Texas Retail Firm, Played the New Orthophonie Victrola From the Sec-
ond Floor and Crowds Gathered in the Strect—Other Stunts That Won Profits

The problems which confront the neighbor-
hood .lalking inachine store as opposed to the
establishment located 1n the shopping center or
on a street whicli is so situated that it gets a
large Ppercentage of transient trade, arc of
necessity different. Having a tmore limited ficld
the neigltborhood dealer must work his terri-
tory niore closcly and for this reason a live
prosp'ec( t must be kept and he must be
acquainted with the musical needs of the people
he' serves. The manner in which J. T. Owens,
V'lctor dealer of Brooklyn wlho also earries
pianos, radio equipment and musical nierchan-
dise, secured a list of approximatcly 2,000 names
of families living in his territory, tagether with
the ages of the children in the family and the
kinds of musical instruments which are in the
home, is interesting and might prove useful ta
dealers similarly situated. Three lady can-
vassers were employed for a period of less than
a month. They were cquipped with cards
headed "Census — Music Dcpartment.” These
cards, when filled out by the canvassers, con
tained the name and address of the party called
upon; the number of boys and girls in the fam.
ily, their ages, and whether o1 not they were
studying music, and the kinds of musical instru.
ments in the home, With these facts as a basis
Mr. Owens had the cards separated into pras-
pects for talking machines, radios and pianos.
The names of the radio prospects were sent to
F. A. D. Andrea, Inc, who is circularizing the
lists with literature of the Fada receivers, which
are featured by the Owens firm. The other lists
are being used as prospects by store salesmen
who call on the families, armed with informa-
tion that proves invaluable in closing sales. The
cost of making this canvass was negligible in
view of the results obtained.

Getting Attention of the Publie

The Fox Co., of Sau Antonio, Tex, used a
novel means of introducing the new Ortho-
phonic Victrola recently when it placed one of
these models on the second floor of the Wool-
worth Building in an open window. The volume
of tone of these new machines saon carried the

notes for soine distance and crowds began to
seek the source of the musie. This proved ex-
tremely popular in ereating interest, as well as
a timecly opportunity for introducing new
records. The sales in both new machines and
records bave so increased that it has been neces-
sary to add scveral ncw pcople to the sales
force. Mr. Malone, who is the manager of this
department, is looking forward to a good busi.
ness in the closing months of the year.

An Unusual Automnbile Float

J. C. McGinity, Victor dcaler of Blairsville,
Pa, received congratulations on the novel and
cfiective manner in which hls establishment was
represented at a recent carnival and parade in

Effective Automobile Publicity
that eity. The accompanying photograph gives
an idea of the effective manner in which the

Victor message was put over. No printed mat-
ter was used but the Victor dog told the story
or rather the Victor dogs did, for fully twenty
of thesc mascots of varying sizes adorned the
automobile.

The Power of Advertising

The power of advertising was demonstrated
to the Bechtold Music Ce. talking machine
dealer of Denver, Col, which advertised a
special sale of phonograph records in a Sunday
issuc of the Denver Post and on Monday morn
ing opened with 150 eustomers clamoring to
cnter the store. Socon after, the express com-
pany delivered sixty 200-pound cases all con-
taining records in front of the store and a near-

19

riot ensued. There was no At to bring them
uito the store and as a matter of fact no place
to put them. The chicf of police gave notice
that they would have to be taken away before
a stipulated time, but onc anxious customner
opened a crate and the war was on. The upshot
of the whole matter was that Martin L. Bech-
told almost went to jail, but during the day
9,000 records were sold and the Bechtold
Musie Co. is a firm believer in advertising as a
sales medium,
Side Line That Really Pays

Dealers who exercise discrimination and en-
terprise in the d nt of their b
have found side lines that fit in with talking
machines and radios of great value and profit.
In chatting the other day with Neil A. Gruy, of
Boardman & Gray, Albany, N. Y., who, by the
way, have recently moved to very attractively
equipped quarters in that city, he spoke very
enthusiastically of the great suceess which had
been achieved by his house with the Pathex
motion picture camera outfit, which is being put
on the market by Pathex, Ine., of New York.
Hc said: "“When in Europe a year or morc ago
1 noticed the extensive use of the small mnotion
picture camera. On returning home onr house
made a very carcful investigation of the sale
possibilities for a machine of this type in this
country and found that quite a good market
existed among our better class of trade. After
looking over the various makes of cameras we
decided on the Pathex as the best suited to our
field. After securing the representation for
this motion picture cainera 1 sent a man to
country clubs and other places to photograph
golfcrs, tennis players, members of the clubs
and their children, ctc, and then presented the
results at private showings in their respective
residences. The pictures aroused a lot of en-
thusiasm and orders for Pathex motion picture
outfits, so that to-day we are doing a very large
volume of business with this product—a volume
that we expect to increase, judging from the
way this instrument is taking with our elientele.
We have found the Pathex to be a well-made,
hanest product, sald at a reasonable price and
with quick-selling possibilities. The handling
of a product of this type has not only been a
pleasure, but it has been a business-making ad-
junct inasmuch as it has increased our cus-
tomer clientele to a very satisfactory degree.”

Clever Window Display Stunt
A variation of the window display in which-
ribbons lead from a central point, usually a

Chicago, Ilt.
Claclnaati, O.
Detroit, Mich.
Evansville, Tnd.
Grand Roplds, Mich.
High Poine, N. C.

Rockford
Hardware

UR 96-page catalog, illus-
trating more than 300
“Rockford Products”, is a

dependable guide to the newest
and best in hardware for pianos,
phonographs and radio cabinets.
To many manufacturers this
catalog has suggested ways of
bettering cabinet work and cut-
ting costs; it may do the same
for you. We will gladly send it
without obligation; write today.

_National kock Co..
Rockford. Jil.

Branch Sales Offices:

uis, Mo.

\K__H‘_’,,-

—

Indianapolis, Tnd.
Tamestown, N. Y.
Los Angeles, Cale
Milwaukee, Wis.
Scatde, Wash.
Sheboyyan, Wis.

talking hine, to a number of other points,
usually records, is in cffective use in the Newy
Yark retail store of a large chain store organ-
ization. The central piece of this display is a
large colored sign on which are painted the
words "talking machines, radio, pianos, recards,
musical instruments.® These words appear in 2
vertical column and from each a ribbon leads:
to the specific product mentioned. This plan
will be found of unusual wmerit where the dealer
contemplates arranging a window in which hé
desires to place a number of different products;

Profits From the Small Itemb
In the cffort to sccure sales of the larger
items, such as talking machines and radio sets,
dealers aften lose sight of the fact that therc
are real profits in record albums, needles, ail,
record-carrying cases and other products of Y
similar character. The H. Roycr Smith Co. ha
demonstrated to its own satisfaction that it i&
worth while to go after sales of this kind. Re
cently this Quaker City firm devoted an entire
window to a display of albums and tied up 2
direct-mail campaign with the display.- A letteg,
whieh contained an illustration of an album,
was sent to a selected list of customers, \\'il(r'
the result that a Yarge stock was quickly moved,
1f you have money invested in albums and turn
the stock over rapidly enougl the profit result-
ing will be surprising. At the bottom of the
letter sent out by this concern was a coupop
order blank, making it convenient for customers.
to order albums by mail. The eoupons returned
proyided. a check on results of the drive
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Careful Preparation of Direct Mail Pi
pect List Are Essential to Success,

Thal direct mail is a means for building sales
that is worlh the attention of every live re-
tailer has been proved beyond a shadow of
doubt. However, as in other branches of sales
promotion certain factors determine the suceess
of the direct mail campaign. In the first place,
direct mail must be planned.  In the second
place the mailing list must be watchied. These
two considerations are of outstanding impor-
tance, according to H. Reyer Smith, of the H.
Royer Smith Co. one of the most successful
retail talking machine and record establish-
ments in the city of Philadelphia, who uses
direct mail regularly and who has built up a
tremendous volume of machine and record busi-
ness as a result.

Holiday Direct Mail

The following appeared on a four-page holi-
day record picce of direct mail, printed in
colors sent out by the H. Royer Smith Co.,
whicb produced very satisfactory business:

Roven Sumizy Co.—10Tn & WaLnut Stazfrs.

H.
Vicros, Epison, Ooron, Bauaswicx, Corvnia Rrcoros
Punzaprirwia's Onc Bic Recoxo Swor!

That has been our amhitlon fer years and now it Is
realized. We now have the largest record stock In this
city, for nowhere [o one store may you sclect from the
catslogs of all the manmfacturers listed above. We
mointain an isatant free delivery service to all points
In Pliladelphia and suburbs snd to all distant noints via
insured parce]l post. No eharge for parcel post on orders
amounting to §.00 or over. You need have no fear of
ordering hy phome or mail s we never substitute, and
all records are corefully exsmined and safe dellvery fs
always guamntced.

Complete Catalogs of Aoy of the Records Listed Abave

Will Be Malled Free Upon Request
11 Rovee Swirn Co.
1071 & WaALNUT SPTracTs
1 LADELPINA
Opea Eveainga Till Xmas
STARTING DECEMBER 6TH
open Every Saturday Evening Throughout the Year

a =

It will be noticed that mention is made of
the impressive record stock carried by this
concern. Mr. Smith declarcd that his record
stock consists of 15,000 record numbers—this
means different numbers and docs 1ot mean the
total record stock carried. The letter also em-
phasizes immediate delivery service, an impor-
tant point during the holiday season when late

shoppers want to be sure that what they order
will reach the person for whom intended in
time.

The inside lwo pages of this particular piece
of direct miail lists specially appropriate records
as gifls made by the various record companies
whose line the firm handles. On these two
pages also announcemcnt is made ot a "Gift
Certificate Plan” and a "Sealed Gift Record
Plan,” both of which can be used with excellent
results by any dealer. The former plan is ex-
plained as follows: “We will mail to your

H. Royer Smith, of the firm
of that name in Philadelphia,
Pa., has been using direct mail
as a means of securing talk-
ing machine and record busi-
ness for years and he is an
authority on the subject as it
affects the trade. In the ac-
companying article are repro-
duced some of the direct mail
pieces which have brought in
considerable business. . . . .

o ——

friends to rcach them on Christmas morning
onr beautiful Christmas Record Gift Certificate,
entitling them to records to any amount you
may decide upon. They may then come to our
store and selcet the records they most desire.”
The second plan states that "You may make
a selection of records, we will seal cach of them
with our attractive Gift Seal and deliver them
on the day before Christmas. If your friends
find that any of the records you have selected
are duplicates of ones they have, or if they have
in mind others which they would rather have,
they mnay exchange the gift records, provided,
of coursc, the Gift Seal is mot broken.” The
fourth page of the folder illusirates and de-
scribes a small phonograph for children, a
motor attachment for the talking machine and
albums of children's records.

FULL LINE of HARDWARE

For Radios and Phonographs

64
ol
126—4K"
624—6"
O
1400 1557
Piano Hinge—any leagth -
[ T D T 0 |
| WO © ° Y ry e ]

H. A. GUDEN CO., Inc.

87 WALKER STREET

;

1586 qa

1362

Portable
Needle Cup

loviwble Hinge

NEW YORK, N, Y,

Planned ] Direct Mail Wins for Live Dealer

eces and Up-to-Date Pros-
Says Philadelphia Retailer

The H. Royer Smitl Co recently used direct
mail to good advantage in arousing inderest of
prospects in the Brunswick Radiola. The ob-
ject of the letler reproduced below, which was
also in the form of a four-page folder, was to
interest the prospects to the point where they
desired 2 home demonstration:

Dear M. Sc ce:—Since our amn ent of the
Drunawick Radiola a few wecks ago we have added so
many enthusipatically pleased custorscrs 10 our s that
we feel sure that §f you knew of the genuine enjoyment
one of these instruments would give your family and
yourself, you would not hesitale a momenl in investiga-
ing thia “Wonder Instrument.”

We are 5o sure fbat the Brunswick Radiola will so
completely do perfectly everything that you wlll expect
2 radio instrument or a phonograph or hoth to do that we
are willing to place one in your home without the slight-
st ohligatlon and il afier & thorough test you ore not
satished we will eall for it and no questions asked. In
view of this offer don’t you think we have absolute con-
fidcnce in this insirument?

However, please rememher this offer s made to you
personally mnd {s not a hroadcast to 1be public, s §f you
know of any friends who would like 10 1ake advantage
of this offer please consult us hefore menlioning It to
them.

A post esrd is enclosed for your convenience. If you
wish a demonsiration please indicate it on the card.

These instruments may be purchased on ouf monthly
payment plan.

Cordially yours,

One of the inside pages of this folder illus-
trated the Brinswick Radiola attractively in
colors. Beneath this appearcd a smaller illus-
tration showing the various features of the in
strument. This direct mail effort also proved a
profilable venture.

Featuring a Special Record

Occasionally the company makes a drive on a
special record number. Not so long ago 2
double post card was mailed to a scleeted list of
prospects which brought about a 10 per cent re-
turn. This card featured only one record, a
double sided disc, containing marches by the U.
S. Marine Band, put oul by Thos. A. Edison,
Iuc. The text of the message follows:

H Rovx Smitn Co., 10T axy WaALXUT $TS.
PuiLAvLLTIIA.

Dear Friend:

We want all of ousr Edison eustomers to have the hest
Edison Band Reeord that hias been releascd in years.

Two atirring marches by the U. S. Marlne Band, 1he
greatest band in the land.

Just sign sad mail 1be return eard to us and we will
send it to your home no matter where you live.

You'll like this record}

Pushing Other Items by Direct Mail

The H. Royer Smith Co.’s direct mail plan of
sales promotion does not end with talking ma-
chines and records. Other itcms handled by the
firm are woved from the shclves in the same
way. For example, a fcw months ago when peo-
ple were still engrossed in cnjoying their vaca-
tions a pamphlet, which featured on onc side
a special portable phonograph and on the other
a record-carrying case was mailed.  The fol-
lowing text was responsible for the sale of a
number of these carrying cases:

A handy way In which 10 take records to eamp, huag
low or party. Accommodating tweniy-five reeords, thi
case, substantially built with suit ease handle, double
sinap fasteners, and covered with black waterpreof Imita-
tion leathes, iB @ neeessity in every home that has a
phonograph.

Nay be used a5 o brief or sample c#se and musicians
will find it very eonvenient to earry sheet musie. Call
wrlte or phoncl Free delivery anywherel

Special attention is paid to promoting the
sales of record scts in albums and of albums
alone. Direct mail has been instrumental in
creating a large album business and an occa-
sional window devoted to these products also
has been found productive of sales:

s— o
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Atwater Kent Radio Hour
Scores With Listeners

Eighth of Series of Radio Concerts by Famous
Artists Sponsored by A. Atwater Kent Broad-
cast From Waldori-Astoria

The Atwater Kent Radio Hour on Sunday
evenings, broadcast from Station WEAF and
thirteen other stations located in large cities
throughout the country, has become a notable
event in broadcasting. The international promi-
nence of the artists and the excellent arrange-
ment of the programs have caused thousands of
radio set owners to write their praise to A
Atwater Kent. The first scven programs were
broadeast from the studio of Station WEAF.
The eighth, which oceurred on Sunday evening,
November 22, was by the State Symphony Or-
chestra, under the direction of Ernst Von Doh-
nanyi and was broadeast from the Astor Gal-
lery of the Waldorf-Astoria Hotel, New York
City. The studio at Station WEAF was found
inadeguate to accommodate the orchestra, which
consisted of more than seventy-five artists. Ac-
cordingly, arrangements were made for the use
of this large room in this famous hostelry.

Visitors not being admitted to the broadcast-

ing studio of Station WEAF, Mr. Kent took
d of the perfi in the Waldorf-
Astoria to give a selected list of individuals
opportunity to see how the eoncerts are broad-
cast under studio conditions. In responsc to
the personal invitation of Mr. Keat, there was
gathered together a representative audicnee,
composed of well-known musicians, composcrs
and critics, together with newspaper and maga-
zine publishers, editors and writcrs. Officials
of other broadeasting stations and men promi-
nent in radio cireles also attended.

Realizing the importance of not disturbing
the program, the avdience was gathered long
belore the mierophione was connected with the
broadeasting station, and promptly at the ap-

THE
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9:15) Graham McNamee, veteran
Station WEAF and popular idol
stepped before the
Atwater Kent Ra:

pointed hour
announcer of
of radio fans everywhere,
microphone and opened the
dio Hour in usual form.

Assisting the orchestra as soloist was Mary
Lewis, soprano of the Metropolitan Opera Co.,
who made her debut over the air a few weeks
ago in an Atwater Kent Radio Hour, appearing
in a joint recital with Pau] Kochanski, violinist.
The popularity of her previous performance led
Mr, Kent to sccure her services again  Mis
Lewis sang two numbers: Aria, "Hymn to the
Sun,” from Le Coq d'Or of Rimsky-Korsakoff,
and waltz from "Romeo ct Juliet,” of Gounod,
which won enthusiastic applause from the as-
sembled guests.

The performance of the State Symphony Or-
chestra, under Ernst Von Dohnanyi, was also
lheartily applauded and perhaps the featnre of
the evening was the playing of a composition
composed by Mr. Von Dolinanyi when he was
nineteen years old and which received first prize
from among a large number of contestants in
the ¢ity of Vienna, in which the contest was
conducted.

A Atwater Kent, through whose public spirit
and generosity these concerts are made avail-
able to radio listeners throughout the eatirc
conntry, was present and grected his many
friends who attended. Noted artists are sched-
uled to participate in these Sunday evening
Atwater Kent concerts—lwenly of which are
yet to come.

Ameng the members of the metropolitan ra-
dio trade who were present were Mr. and Mrs.
E. A. Wildermuth and Mr. and Mrs. G. C. wil-
dermutli, of the Brooklyn distributing finn bear-
ing their name; Mr. and Mrs. Ben Oppenheim
and Mr. and Mrs. S. E. Nichols, of New Jersey
Radio, Inc, Newark, N. J.i Mr. and Mrs. E. B.
Latham and Mr. and Mrs. Leslie Lathan, of
E. B. Latham & Co, and various members of
Barton, Durstine & Osborn, advertising agency
haadling the Atwater Kent account.

WORLD

Drcesser 15, 1925

Artists Design Cabinets
for Federal Ortho-sonic
Designers Responsible for

§ 1925-1626 Cabinets for
Receiving Sets

Noted Furniture
Striking Beauty o
Federal Ortho-sonic

The striking beauty of the mew 1925-1926
models of the Federal Ortho-sonic radio sets is
a feature of the line. These are not ordinary
cabinets. While they arc regular production
units, they possess all the distinction and crafts-
manship of the hand-built models. These cabi
net designs are the final choice by Federal
from the drawing genius of the most noted fur
niture designers. These men are now engaged
to devote much time to the designing of Fed.
eral cabinets. During the past two years there
has been a tendeney among cabinet designers
and artists to accentuate the early period styles,
believing that the public demanded themn. It is
now scen, in the new Federal Ortho-sonic radio
models; that a most pleasing conventiona) effect
can be seeured by employing modern develop-
ments in furniture construction. Obviously, the
job was one for an artist who understands fully
the proper handling of the design of modern
furniture to produce a harmonious unit. This
strikes a new note in radio cabinet design.
Eight cabinet styles are being displayed in the
various radio shows. The eatire line consists
of these eight models, each an attractive unit,

Model Music Shop Opened

The Model Radio & Musie Shop was recently
opened at 953 Prospect avenue, New York, hy
Marston H. Cooper, who has been connected
witlt the retail musie trade for a number of
ycars, and Joseph J. Rosen, also well known in
the wmetropolitan territory. ‘The lines carried in-
clude the RCA, Atwater Kent, Music Master
and Freshman, in addition to a complete stock
of talking machines and other instruments.
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CONTINENTAL

ru% W

Yorls Leading Radio House”

THE SYMBOL OF SERVICE A
re

you selling or

sumer satisfaction.

taking orders?

Intelligent selling is profitable—because it includes the
actual transaction of money for merchandise plus con-

Taking orders—that is promising customers—may or
may not be profitable—because customers, the kind that
buy radio, arc wide awake, shopping here and there, al-
ways looking for a place to buy what they want when
they want it.

Distributors for 4

It will pay you more—to sell every customer—forget the
promising. 1f your customers demand the new R.C A.
reccivers explain the delay and then suggest a Super VIII
or Radiola X. Tell them about the new tubes and how the
reception of these two popular receivers has been im-
proved. Sell your customers—don't ask them to wait—
it's more profitable for you in the long run.

The Radiola Super VIII and Radiola X will fill orders for
many sales this Xmas. We can supply these receivers
immediately. Phone Barclay 7320.

CONTINENTAL RADIO and ELECTRIC CORPN.

New York, U. S. A.

Wholesale only

Fifteen Warren Street
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Radiola 20, an e
tirely new hive tube
tuned radio hequeo:
cy e, with 1egencrs
ation. Antenna type,
with the mew dry
battery power Ra
Sretran, Without
accessories. List. .
$102.50.
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Permanent
features of

the RCA line

Uni-control
super-heterodynes

Power loudspeakers
AC. drive

These—backed by an advertising campaign greater than
ever before— promise continuing profits in radio to the
merchants who qualify as Authorized RCA Dealers.

RADIO CORPORATION OF AMERICA

New York Chicago

RCA‘”’RGleICl

San Francisco

volume an
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Radicla 25, a six:
tube umi - control
Supci-Hetero:
dynt that uses the
new power (ul

1t has space in the
cnbinet for diy
batteries, but can
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F:  RADIOTRONS
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Tested Christmas Bu

Practical and Original Plan

Public in Talking

A business man picked up an cnvclape, slit

it, and out fell a Christmas rard susrrounded
with a big holly wreath in red and green. In-
side was stamped in gold “Say *Merric Christ-
mas’ All the Year with Musie. Musie is the
universal language of mankind.” On the oppo-
site side was printed: *'Chaosc from the Bruns-
wiek, Victor and Columbia phonographs. Dem-
onstrations of each in our sound proof booths."
It was in this high class manner that the May
Co., Los Angeles, Cal, called altention to its
phonographs and records as delightful Christ-
mas gifts for the entire family. The Christmas
card reached a number who read advertising in
the newspapers and sct them to thinking about
the purchasc of a phonograph, For the aver-
age reader—especially the ladies—they ran a
large ad in the papers, adorned with a big cu!
of Santa:

You Wil Make No Mistake—So It Seems lo Us—

I You Detido to
Sag It With Mustc

“Iwill be 3 very "Merry Chrisimes” indeed thai ia
awished” for someone in the 1angfble form of a phono-
graph. And how delightfully 1be happiness created there
by finds cclio in the heart of the generons giver only he
who has made such a gift ean knuw.

And then, backing up both direct mitil and
newspaper advertising the firm arranged a de-
cidedly catchy display. The floor was eovered
with artifieial snow with scarlet curtains in the
background. On a pedestal at either end were
cabinet phonographs, while in the front centre
were two portable machines. Standing on top
of a chimmey which projected nearly two feet
out of the snow was the red-clad, fur-trimmed
figure of Santa, grasping a sheal of ribbous,
one of which cxtended to cach of the talking
machines. A tall pancl card stood beside him
and with his right hand he was pointing to it
The card read:

1, Evexsmansth

There are enly 15 Shopping Days beloie Chiiaimas.
Hetter decide 1o get that phonograph today. Also come
in and look over the ntw recol You'll want a lot of
Ihem for the Christmas festiviliey.

THE TALKING MACHINE WORE[_)
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s by Which Retailers Interested the

Machines and Records as Gifts for Christmas

By W. B. Stoddard

“The figure "15” was pasted on the card, and
cach day a new numeral was placed there, show-
ing everybody that time was passing quickly
by. A machine with ecleetric atlachment was
placed in the window so that the sound of its

Keen competition during the
holiday season makes it im-
perative that dealers plan their
sales promotion campaigns
along original lines. In the ac-
companying article are describ-
ed some of the distinctive and
successful stunts used by deal-
ers to bring their products to
the attention of the public, em-
phasizing their value as lasting
gifts. o LT T

music was wafted oul upon the December air
to all passers by.

The Birch-Smith Co. urged a phonograph as
w family gift. The ad surrounded by an abund-
anee of white space showed at the top a boy
and girl and was captioned

Ler Tig Cinmunzen Lisvzs 1o Goob Music
—to songs that nre beautifully sung—to famous old mel-
odies—to children’s songs that sse loved by eyerybody.

All of these the phonograph brings te you and yonr
children. Tt ia the Christmas present for tbe entire
family, Select yours today.

They organized a Christmas Club in Novem-
ber—oficring the machine on casy payments, to
be delivered in time for Christmas, and pay-
wnenls ecompleted later.

Onc of the most effcctive ads appearing dur-
ing the pre-holiday scason was that of the
Bergstrom Mnsic Co., which said:

What Mrs, Kesne Told Mrs. Dean:

=My dear, for the first time in my tife, T got » Christ-

wanted. Yon see | picked it oul

mas present a1 really

$-4000

s.voli
% Ampere
Deieetor
Amplifier

Look over yous profits on tube sales!
Discouraging isn't it? With compe-
titors all around you cutting prices
there's no money in handling ordi-
nary tubes. That's what over 1000
dealersin Greater New York thought
—until the Schickerling franchise

Over 1000

New York Dealers

Are Making

Full Tube Profits

was put up to them. Now every one
of these dealers is making a real
iegitimate profiton tubes—a margin
that enables them to build up a real
tube department and go after tube
sales. Let us put the proposition
squarely up to you—write.

SCHICKERLING PRODUCTS CORPORATION
401.407 Mulberry Street, Newark, N. J.
Philadelphia Officc: Jefferson Building, 1015 Chestnut Street

SCHICKERLING

RADIO TUBES

With the Stabilizing THangular Plates

mysell. Bob received  good bonus this yenr and 1hat
blessed husband turncd b all right over 1o me. Naturalty,
1 wanied 10 buy sometbing we both would enjoy. He
loves mmsic, toa, so I decided on a phonograph. We
bought 1t al Brrcstr 1's. Tt gives qmil ('
ro oar living room, and yon esn’t imagine bow much
genuine  pleasure there is baving mmsk to entertain
us whenever we age in the mood.””

A decidedly clever display was used by them
to feature their machines Knawing that any-
thing in motion always attracts attention they
liad a cutout figure of a man running, which
was suspended from the eciling by slender
thread and kept in motion by an electric fan
conccaled behind it Near it was a card printed
in large lciters: Hurry, Manl Hurry! There
are still a few hours left to get your family a
phonograph for Christmas!

On either side of him were different models
of maehincs cach with a liolly wreath fastened
to it, while at cach end of the window were
evergreen trees with a number of records sus-
pended from their branches. These records had
bright gilded stars pasted on them and the
name of the selection was printed in black on
these yellow stars.

A pian adopted by this firm that brought
good results was the printing of a number of
Victor certificates cach of which was enclosed
in a palc blue envelope in the corner of which
a Christmas wreath was stamped. This gift
cnvelope was enclosed in a little note whicli
was sent under letter postage to a sclected list
of prospects. The note was short

Dear Mr, Blank: We ore enclosing a Vietor certificate
which you can fill in and present lo your wile or some
other relative—tben she ean eome down here after the
Christmas rush and piek out tbe maching and records
she wishes. What could be 8 better gift?

Another certificate sent to a large list pro-
vided for a number of records, leaving the
amount to be filled in by the donor. This was
sent out to a large number of young men, with
the suggestion that it would be an exccllent way
in which 1o repay tlie hospitality of maids and
matrons whosc dances and parties they had
attended during the scason. One long couater
in the big music starc held records put up in
haliday envelopes. These were white, with a
green wreath, while in letters of black and red
inside the wreath were the sentiments: I'm
wishing you the season’s best—but can’t find
words to say it. So I'm sending you a record
—just put it on and play it.

These envelopes were of different sizes so
that any number of records—all high class sclee-
tions—from onc to six could be placed therc-
in. When the taste of the lady was known it
was suggested that a package of these records
would make an excellent and appreciated gift.

Kelley Adds Victor Dept.

Tlhie Kelley Music Co, Fairmont, W. Va,
recently took oyer the Victor department of
Hartley's, and a special section of the store has
been sct aside for 1he demonstration and dis-
play of the Orthaphonic Victrola and other
Victor products.

To Manufacture Cabinets

Superior Cabiuet Corp., New York, was re-
cently incorporated at Albany to make phono-
graph cabincts with a capital stock of $10,000.
The incorporalors are A. Aronne, R. W. Carillo
and M. Wahl.

The City Radio Stores Corp., New York, was
recently incorporated at Albany, with a capital
stoek of $50,000. The tncorporators are H. M.
Stein and M. Cohen.
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Merry Christmas

A
Full Stocking
For

Pearsall Dealers
A to Z in Radio

RECEIVERS
Zenith
Adler-Royal
Sleeper
PHONOGRAPHS
Adler-Royal
Caswell Portables
CABINETS and
COMBINATIONS
Adler-Royal

SPEAKERS (Horn)
Ethovox
Amplion
Silver Voice
Holtzer Cabot
Saal

SPEAKERS (Cabinet)
Adler-Royal
Teletonc
P-K

BATTERIES

Eveready

Philco
Ful-Wave Chargers
Perryman Tubes
Philco Socket Power

Ask any Pearsall
dealer, he'll tell you

/
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Qﬁality and Servic

The Neighborhood Dealer Can Overc
Downtown Stores Only by Extending S

Merchants pay high rents for storcs in the
shopping centers of their communitics because
they realize that people naturally gravitate to
the shopping district when they do their buying.
Fred A. Brown, of Philadelphia, proprictor of
Brown's Radio Shop, realized this when he
decided to enter the radio business on West
Allegheny avenue, that city. Now this s a
considerable distance from the main business
section of the city, in fact, it is a residential
district, and Mr. Brown rcalized that he would
have to compete with the dealers located scveral
miles away. His success is proved by the fact
that within the last year he has sold over a
hundred radio sets.

Meeting Competitors on Quality

The first consideration for the neighborhood
dealer, according to Mr. Brown, is to handle
products on a par in quality with the merchan-
dise handled in the larger stores in the heart
of the city. "The general public now has gleamed
a sufficient knowlcdge of radio to know which
are the leading sets and what they can expect
in the way of performance. People who want
quality merchandise visit the downtown storcs
because they can select the set they desire from
the large varicty of lines handled by several
reliable concerns within a radius of a few blocks.
The handicap of the neighborhood dealer is that
usually his is the only store handling radio in
that particular locality, and naturally the selec-
tion is limited 1o several lines. Therefore, the
ncighborhood dealer must be doubly careful in
the sclection of the lines he features. His prod-
ucts must be of the kind that are best known to
the public. Therc are other advantages in han-
dling standard merchandise which give the
dealer pood talking points. Then, too, the na-
tional advertising of the manufacturer is a force
for sales which the small neighborhood dealer
cannot afford to overfook”

Service That Builds Sales Volume
The neighborhood dealer has another argu-
ment which Brown’s Radio Shop has found
instrumental in bringing business to its storc
and which reduces sales lost through the natural
jon with the blishments in the heart

comp!

of the city. Mr. Brown explains it thus: "When
we have a live prospect who bclieves that he
can do better by making his purchase from the
large downtown dealer we point out that be-
cause we are located in the immediate neighbor-
hood we arc in a position to give quick service;
we handle the same seliable merchandise; our
location is ient for the and,

Fred A. Brown

last, but not lcast, we are in business to stay—
ours is not a ‘here to-day and gone to-morrow’
enterprise and for that reason patrons are
assured that we will do everything in our power
to satisfy them. This argument convinces the
most skeptical because it is so evidently sound.”

When Mr. Brown deelares to a customer that
he extends service and docs everything to make
the buyer satisfied with the radio set purchased,
he is sinccre. Quick dclivery and periodical calls

ALKING M‘A_CHINE WORLD

Have You A Genola in Your Toy Shop?

parents and children.

It's a great little money maker—a child's phonograph
that plays all flat records up to 10-inch size with the
clear reproduction of a large machine, It is bright
and appealing in appearance and makes a hit with both

The Genola stands but 7V2
is The Baby Cabinet, standing 17 inches high and
which is a delightful piece of nursery furniture as well
as a splendid little talking machine.

Order Samples Today

THE GENERAL PHONOGRAPH MANUFACTURING CO.

Eflyria,

inches high. Then there

Ohlo.
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Sell Radio for Brown’s

ome the Competition of the
ervice, Says F. A. Brown

on the customers to sce that the sct is working
properly arc 3 small part of this service.
Radio Owners Are Good Prospects

A fair number of salcs are being made reg-
ularly by Brown's Radio Shop to owners of
erystal scts: and other radio sets which have
become obsolete. “The crystal set owner is a
logical prospect for a tube set,” points out Mr.
Brown, "und I make it 1ny business to get some
of this business. Right here the question of the
advisability of trading in the oid set comes up.
Unless a prospect has purchased the old set at
our store we do not make an allowance on it
when a new set is sclected. 1t is dangerous,
in my opinion, for the dealer 1o make it a gen-
eral rule to trade in old sets, because then the
merchant must make two sales to get the profit
due him on onc sale. Often, too, these old scts
have little market value, and the sales pos-
sibilities are so limited that the dealer who takes
them on an allowance basis stands a good
chance to losc the profits he wonld normally
make on thc sale of a new recciver.”

Other Factoss in Brown's Success

Other policies which have made Brown's
radio business profitable include the charging
of 6 per cent Interest on instalment sales on
the morc expensive scts and a flat carrying
charge on the less expensive receivers.

Whenever Mr. Brown is in the neighborhood
of onc of his customers he drops in to see
how the sct is working, incidentally testing the
batteries to detcrmine whether new ones are
needed or will soon be necessary. This has
created considerable battery replacement busi-
ness.

The names and addresses of all inquirers are
secured and no time is lost in following up the
prospect by a personal call. Quick action often
results in a sale which would go to another
dealer had the follow-up been deferred.

A charge of betwcen $15 and $20 is made for
the erection of an aerial, thus making this end
of the sale pay fair dividends.

A large clectric sign, that can be scen for
blocks, advertises the store and the products
handled.

Freed-Eisemann Reports
Its Sales Volume Doubled

The Frecd-Eisemann Radio Corp., Brooklyn,
N. Y. in a statcment to its stockholders recently
informed them that the sales of the company
for the year are virtually double those of the
period of June 1 to October 31 of last year.
The 1925 figures are $1,841,103.46, as compared
with §978,367.59 in 1924. The statement further
says that the company’s shipments for the first
ten days of November amounted to $326,100.

Bailey’s Opens New Store

SPOKANE, WasH., Decembcr 3.—Bailey's, Inc.,
recently opened its new store at 710 Sprague
avenue with completely equipped talking ma-
chine and radio departments. A room is de-
voted jally to the d tration and dis-
play of the Zenith, Atwater Kent, Kcnnedy,
RCA and Crosley scceivers. Demonstration
rooms for stringed instruments and taiking ma-
chine records have also been provided for
patrons.

Eddie Elkins and His Orchestra have made a
coupling of the two song hits of “Sunny,” the
musical comedy hit of Broadway. These num-
bers are "Who" and "Sunny.” They are being
recorded exclusively by the Columbia Co.
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" ONE Profit—Radio Products |

| Our Products Are Popularly Priced—Because
WE Do All The Work That Goes Into Them

There ate no parts makers’ profits and overhead—or other out-
side costs to add to the price of Grigsby-Grunow-Hinds Radio
Equipment. That's why we are able to sell our merchandise at
considerable saving to you, and that's why you, in turn, can meet

the trade with attractive prices in any competition.

Our own skilled craftsmen are all we need to rely upon for [
quality. They work under one great roof and are constantly
under our exacting supervision—which insures the very best that
it is possible to build.

Model WG-10 Ebony Finish

This Reproducer is as individual in its design and construction as
a tailor-made suit. Much better than ordinary Loud Speakers in
both tone and volume. Look at these advantages:

1 Genuine Roxalin horn hydraulically pressed

Base beautifully finished in crystalline lacquer
o o0 . 3 Ls

Exclusive “constant tension” diaphragm RE:&:

Adjustable lever volume control 512_5_?

Elimination of all harsh sounds

BNk WIN

Perfect tone reproduction

Majestic A & B Current Supply
smm=mpag  Eliminates Both “A”and “B”
Batteries

Another evidence of the advantage of one profit—one
degree of quality policy. A perfected and reliable cur-
rent supply unit! Saves your customers the annoyance
of all batteries, destructive acids and their ills; chargers,
hydrometers, etc.  All this eliminated with the Majes-

; tic. You simply plug into your house current supply
st Price Without Tubes and turn switch. You will never go back to batteries.

—

s47750 i
Manufactured by

GRIGSBY --- GRUNOW .- HINDS CO.

4558 Armitage Avenue, Chicago, Illinois

In Canada: Benjamin Electric Méfg. Co., of Canada, Ltd., Toroato.
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Utilizes All Factors of Sales Promotion

A. H. Fox, Manager of the Reo Talking Machine Co., Describes

Policies Which Have Be

Equtable distribution of merehandising cifort
§s neeessary where the talking machine dealer
operates several eparimeuts, otlierwise those
products whieh are neglected will naturally fail
to move, The dealer who handles 1alking ma-
ehines and radio, for exanple, must, if lie ex:
peets to reechve a fnll measurc of prafit frein
cach of these departments, put sales efforl be-
lind caeh line. If cither one is negleeted that
departinent is pretty certain to cxperience a
slowing down in sales. Bath the talking ma-
chine and radio have their place in the modern
home and onc supplements the other in aiding
the dealer to build sales volume, aecording to
A. H. Fox, manager of the Reo Talking Ma-
chine Co. New York City. .

Broadeasting Aids Record Sales

As Mr. Fox sces il, radio competition has
benechted the talking machine rather than lin-
dered it, although its good cifcets liave been
somc time in manifesting themselves. And
just as radio competition has henefited the talk-
ing machine so will the rceent improvements
in reeording and reproducing on the increased
frequency range enhance radio. The broad:
castings of concerts and records by world €
mons record artists were held by Mr. Fox as
evidence of how radio ean benefit the dealer
by prownoting intcrest in records, It was an-
nonnced at the close of one of these concerts
that a certain record which had formed a part
of the program, would be released within a few
days, but no date was announced. “On the
following morning orders for the new record
were coming in ke hot cakes, and when it
finally was releascd, about five days later, the
supply was greatly inadequate to the demand,
‘These broadcastings have increased the sale of
phonograph records to sueli an cxtent and at
the same time stimulated the sale of phono-
graphs of various types, that the radio may be
rightfully said to be the greatest booster that
the phonograph ever had,” Mr. Fox said.
“Even after the talking machine is sold and

By Lewis Clarke

paid for it is still a source of revenue for the
house that sold it. We have a system here of
keeping in touch with our eustomers and scll-
ing them records with each new relcase that
comes ont, A cuslomer coming into the store
to make a payment on the phonograph he has
hought will often buy a record of tweo, and not
mfrequently, 1 belicve, come in to buy a record
and make an instalmcut paymment on the ma-
chine.”
Doubled Talking Machine Sales

Up to the end of Qectober, of the present
year, the Reo Talking Machine Co. lias donc
nearly doubic the busincss in talking achines
done in the enlire twelve months of 1924, and
belicves that the musie-loving public is in a
state of mind now where it regards the talking
maeline with even greater admiration than ever
before, especially since its rccent improvements
in aeoustical and sound reproducing dcevices
The talking machine has never been held up
by the Reo store as an instrument that should
take the place of the radio in the home, but
cather that the two blend admirably in one
liome and that there is a musieal confraternity
evisting between them which is shown through
the radio creating the desire for a permanent
(plionograph) record of what ft gives the lis-
tener-in through broadeastings.

An attractive display is held by Mr. Fox as
onc of the best ways of getting cecrtain types
of customers into the siore. He holds that
goods attractively displayed will bring people
in who would otherwise never think of coming
in. The thing to realize is that there are any
number of potential customers passing one’s
store all the time, and the thing to do is to
arrange some sort of window display scheme to
attract their attention. “One may as well say
that evcryone has an automobile who ean af-
ford one as to say that everyone has a- talking
inachine or radlo set who can afford one” he
pointed out.

Scvcral methods are uscd here for getting

Tbere I5 Just one way to select the radio iloe whic
money for you—learn all you
The wholo story of A-C DAYTON cannot
if you witl 811 In Lhe coupen =

story tbrough a quatified represen
bundreds of A-C DAYTON dealers wif] tell you your time worill be well spent.

The A-C Electrical Mfg. Company

can about every line svsilable.

tative.

Dayton, Obio.

Mokers of Electrical Devices for More Than Twenty Years.

of

Th
otbey attractive moddy o

model u ﬁ

A A @ DA I O N
wa st 115 Without ac-

cessories: $120 wesl I

Denyer. ere STA three ==
~— 9
B RAD

e

@I

will make Lhe most

bo 1old throogb (he printed word
e will se0 that-you get Lhe full
No obligation Is entailed, and

en Responsible for the Firm’s Success

prospeets for talking machines, and a quite re-
cent ane was to go to the polling disiriets
where registrations were being held and get a
list of the people living in the vicinity. The
names laken from this list were placed in sten-
eil, and form letters wecrc sent out to each
wotcr. The results brought a good many in-
quiries and ' subscquently led to a gratifying
number of sales, Mr. Fox claimed. There is
also a praetice in this store of getting the lists
of newlyweds from the, newspapers or from the
License Bureau and writing these people, in-
viting them In to sec what the store has to
offer in appropriate musieal furnishings for
their new home. The talking machine with a
good supply of records is usually big fa-
vorite with newly married couples, it has been
found.
Importance of Making Friends

“We make personal friends of our cus
tomers,” said llaery Sultan, assistant to Mr.
Fox, "and make them fecl that our store is a
place where they may come and be entertained
as a guest as well as a customer. In this lo-
eation we do quite a large amount of business
with eolored people and we find that the com-
munity spirit makes an especial appeal to them.
The playing of the instrument always seems
to suggest the ‘gather-‘round’ idca, and it is
. constant cHort with us to create that atmos
phere in our store and later transplant it, to-
gether with a talking machine, into the home
of our guest.”

Novel Publieity

Novelty advertising and window poster cards
are also employed largely here to lct the people
know what the Reo store has to offer in the
music line. Mr. Fox said that the sale of talk-
ing machines with that company had been good
during the last six months, chiefly because they
liad gotten right after the business and made
%t good. “There is a like difference in stores
to that found iu salesmen,” Mr. Fox deelared
“Some will get three or four times more busi-
wess thau others, and in the same terfitory.
Few salesmen know the talking poimts neces-
sary to sell the talking machine. This state-
ment would seem ridiculous, in view of the fact
\hat this instrument is so well known to-day,
but nevertheless it is truc. In tbe carly days
of the talking machine its very novelty would
cll it, but to-day the novelty has worn off and
the mstruinent must be sold.”

Customer 1s the Best Salcsman

Every sale should be regarded as, at least,
a double-header, aecording to the rule adopted
liere. The best salesman, it is said, is the cus-
tomer himself, because the man who goes to
another man’s home to listen to music is a ripe
prospect when he is in the market himself, and
a word of recommendation will go a long way
toward influencing him to buy at the same
store. That there is an almost endless chain
of repeat business built up by the eareful cre-
ating of good will in a community is the cxpe-
rience of the Reo Talking Machine Co., and the
slogan, "Once a Customer Always a Customer,”
is strongly adhered to there.

Kimberly Trustees Named

Allan W. Fritzsche and David Goldman, vice-
president and auditor, respeetively, of the Gen-
eral Phonograph Corp., New York, have been
named trustecs for the estate of the Kimberly
Phonograph Co., Perth Amboy, against which a
petition in bankruptey was filed some time ago.
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Evercady hor-
izontal B”
Battery Ne.
766, 224 wolls,
for 1403 tubes.
List price,$2.00

EVEREADY
No. 779

A large vertical 22%-volt
“R’" Battery

TuEe famous Eveready “B” Battery
No. 766, horizontal, now has a ver-
tical brother, No. 779, 22} volts.
This has the same large cells as the
No, 766, and will last as long in
equal service. Being vertical, it fits
perfectly the battery compartments
of many popular receivers. Also
valuable for use where the table or
shelf space is limited. Order from

e
and 18 aetery
| msﬁcrvicc.

wird A
11:!"(: e

“p
REvER A

’[!'.
wAYS "
HoreeTE®

your jobber.

Evercady large
wertical "B" Battery
Ne. 779, 22%4 wolts,
Jor1io3tubes,where
wariablr taps are not
required. Width,
G0 o inches; depth, |8
Rl | 314 incher; height, | RS
B 7 iiches, weigiht,|

4y, s, List price,
$2.00

Manufactured and guaraniced by
NATIONAL CARBON CO, Inc
New York San Francisco

Atlapta  Chicago  Dailas  Kansas City  Pinsburgh
Canadian Nationa! Carbon Ca., Limited, Toronlo, Ontario

EVEREADY HOUR EVERY TUESDAY of 9 P. M.
Eastern Standard Fime

For real radlo enjoyment, tell your cuslomers lo tunc in
\he "Everealy Group.” Broadcast through stations—

WEAF Now York WEI Phlladeiphis  WWJ Detrolt

WIAR Pronidenco  WGR  Duffele weeo | Minnennalls

WEEL Dustan WCAE Plisbureh . uul

WYAD Worcester WSAI Cindnnat] WOC  Darenporl
KSO St Loula

eVEREADY

Radio Batteries

~they last longer
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Importance of Quality in Radio Products
and in Distribution and Merchandising

Merchandising Method
ing Out the

(5. B. Tr: esideat of Ihe Amplion Corp. of Amer
fea o o itcresting arliete, part of whih is reprodvecd
herewith, discusses Ui cfiers on sales of handling rudio
producis’ of quality. He also emphasiecs Mhe need o1
More cffcical bunness organizations and merchanlising
methods.—Editor )

‘Those who ure actively engaged in the busi-
ncss of mannfacturing radio products  and
nerchandising them are becoining more aware,
day by day, of the importance of guality in
their efforts to stabilize the radio industry. On
4l sides it is becoming wore apparent all the
that those companies who are making the

time
siness are those who

greatest suceess in the bu
liave maintained, from the beginning, the pro-
Juction of radio apparalus of the very highest
quality, or those who have found it necessary to
improve the quality of their products in order
{o remain in the business.

The wholesale and retail trade have their
share to bear in maintaining a stand for mar-
heting quality apparatus and for using quality
methods of merchandising in order to gain the
confidence of the buying public.

Next to the product itself in importance in
any business certainly is the calibre of the per-
sonnel of the industry, whether it be radio or
anvthing else. T the cxeentive responsible for
any kind of a radio business will devote more
time and apply greater eare in building up the
organization which is to help hin succeed, sue-
cess cannot fail. 1t naturally follows that with
a quality product and a quality organization,
gnality business poligics must be cmployed.
‘I'he manufacturer who adopts the policy of pro-
ducing a product for as littic as possible and
sclling it for as much as he can get for it, par-
ticularly in the radio business, will have a short
mdustrial life.

Merchandising methods which are unsound
can destroy any busi d in i
wring or can break up the best organization, or
connteract the carrying out of quality business
policies. In merchandising rests probably one
of the most scrious problems facing the radio
industry to-day. Not omly is this a problem
with the manufacturer, but a problem with the
distributor, whether wlolesale or retail.

1t can be salely said thercfore that to main-
tain public fid these facturers will
snceced best who give the ultimate buyer a
picce of radio apparatus, no matter what it
may be, that is best in quality, at a price thal
gives the buyer value for his money.

We, who are emgaged in the manufacturing
business in radio, see too little printer's ink

s That Are Unsound Can Destroy Any Business,
Need for Quality Products as Paramount in R

Says S. B. Trainer, Point-
adio Distribution

emphasizing the quality of our products. We
spend too little time educaling our salesmen in
using propcr methods of selling their goods and
of approaching the buyer. We are apt to be loo
anxious to get rich quick, hoping that the [uture
will take care of us, forgetting that we all want
lo stay in business and want to succeed, but
can do so ouly by keeping before us some of
llie essentials of business which have been cited
above.

Let us keep this one word quality in mind
Let us apply it in every department of our busi-
ness. Let us apply it in our dealings with
others in the business. Let us apply it in our
own organization. I we do this, the benefits
vesulting from this will astonish us, as it is
simply a matter of using common sense. When
you come right down to it, snccessful business

B—lind Children Tune in
on Thermiodyne Receiver

Set Presented to Oakland Institute for the Blind
Brings Joy to Unfortunate Children—Demon-
strates Ease of Operation

Oaxrann, Car, December 4.~The cextreme case
of operation of the Master Comtrol Thermio-
dyne radio recciver is well illustrated in the ac-

Blind Children Listening to Radio
companying photograph, whieh shows some
children of the Oakland Institute for the Blind
listening to a radio program broadcast from
Chicago. The Master Control Thermiodyne re-
ceiver does not require dial reading to tune, and
so it is a blessing to those situated as are these
children.

This receiver was presemted lo the institute
by Listenwalter & Gough, Pacific Coast dis
tributors for Thermiodyne products, and they
were inspired to do so by the receipt of a let-
tér from a [am who wrote that the reason for
his choosing a Thermiodyne was because of

- ea =
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15 based upon the application of a large amount
of ordinary commen sense. We do not need to
spend time ermticizing our competitor for what
we think are his bad business methods. We do
not need to find too much fault with our dis-
tribitor who does not sell our product in the
right way. Our point of view should be oue of
laying stress upen quality, in every sense,
wherever we find 1t and have the spirit of it
radiate from us and then it will not be long be-
lore those who might be eriticized by us will
{ind that it pays to compliment the manufac
turer who makes a good product, o give credit
to the executive who has a good organization
and talk about tlie board of directors that in
sists upon proper business policies and lo help
n cvery way we can lo success those distrib-
ntars of radio preducts whe are using quality
business methods in the radio industry. We in
the radio industry cannot stress this one point
of quality too much, keeping in mind its appli-
cation to every department of the radio business,
from the raw maierial to the consumer upon
wlhom all of us must really depend for success
in the [uture.

the fact that his mother, who was blind, could
tune in and enjoy the programs as well as thesc

blessed with sight.

Ackerly Has Anniversary

Ackerly's Music Store, Patchogue, N. Y,
celebrated its first anniversary in its new quar-
ters on FEast Main street, where the cntire
huilding is devoted to the musical instruments
carricd by the establishment. This store has
been especially busy with the new Orthophonic
Vietrola.

Edison Comparison Concert

Hazeeron, PA, December 5.—The Stirling Music
Co., local Edison phonograph dealer, staged a
comparison concert recently with Helen Davis,
neczzo-soprano, and Victor Young, composer-
pianist, as the featured artists. The concert,
which attracted a large and enthusiastic audi-
cuce, was held at the Senior High School.

Okeh Christmas Posters

The General Phonograph Corp., New York,
has sent to its dcalers attractive Christmas pos-
ters, listing Okeh records for the holiday sea-
son. The list includes three classes of records,
Yulctide favorites, records for children and sa-
cred songs.

The Hauschildt Music Co., Oakland, Cal, re-
cently opened its new store with a complete
line of talking machines and records, with sev.
eral demonstration rooms fitted up for patrons

e

e —

Wuebben Record Albums

are indestructible

They are manufactured on methods of construc-
tion which are protected by the Patent Laws.
It is impossible for the records to drop out.

C

Ask for our illustrated prospectuses and price lists

Wuebben Gesellschaft, m. b. H., Kochstrasse 60, Berlin SW. 68

—
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BANNER £ DOMINO RECORDS

35¢. each " 3 for $1.00

His New Jazz Fiddle Record

has taken the country by storm

Something ABSOLUTELY NEW on records—nothing like
it has ever been done before—the greatest record they have
ever heard—looks like the biggest record seller in years.

These are some of the opinions of record dealers and others
who have heard the new Jazz Fiddle Record.

Once you have heard this record you will be just as enthu-
siastic about it as they are. Order a supply at once—you will
be surprised at how quickly your customers will buy them.

X

Banger No. L ST. LOUIS BLUES. ... Jazz Fiddle, Clarinet & Piano Acc.

Poming No- | BEALE STREET BLUES. . .Jazz Fiddle, Clarinet & Piano Ace.

Telegraph or Mail Your Order Today!
PLAZA Music COMPANY, 10 West 20th St., NEW YORK J

]
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ealer Gets SalesVolume

Small Community but They Have
s by Sound Sales Methods

How Small TownD

Berry & Reed Are Located in a
Succeeded in Building a Good Busines

iin tlre smaller towns the phonograph husiness
+ often handled by the hardware, the dry goods,
or the furniture man—whoever gets iuto the
field frst. Considering the ease with whieh
townspeople can get to neighboring cities these
days, a merchant often asks himself if it is
worlll while to try to compete with his city col-
leagues in this line. Those who are pessimistic
in this respect wonld do well to study the plans
of Berry & Reed, Lonoke, Ark., whe have built
up a very profitable business in maehines and
records,
Sleeping Doesn't Sell Machines

In speaking of their suceess Mr. Berry said:
=1t all depends on the way the business is
handled. Too many merchants take the agency
for a certain talking machine and then go to
slcep. They keep a machine in stock for ex-
hibition purposes, aud they will order one when
a customer sceks them out. But in these days
the customer is not going to do much scrk
ing. As a general thing he doesn't know that
he wants a machine until he sces it in atteactive
surroundings, or has the idea presented to him
1hat lie can secure a splendid eveuing's enter-
tainment at home through the inusic of a
phonograph

“Ever since we took on a standard line of
wmachines they have been an excellent advertise-
ment for the store. (Berry & Reed conduct an
up-to-date furniture store) The general trend
is for pcople to sceure the Dbest machines they
cnn get for their money, so we have found that
cabinet machines are generally best for our pur-
posc. The smaller machines are still sold, and
there is scarcely a month we do not order some
for patrons—but we keep on hand only those
of the cabinct variety.

Aggressive Tactics Win

“Then we go after the business aggressively.
Every time a visitor comes into the store wheo
evinees the slightest interest in one of the cab-
et machines, 1 get his or lier name, as the
case may be. Then if hic or she has no machine
I frequently nail factory literature regard-

By W. B. Stoddard

ing the make of phonograph 1 randle. | inform
prospects of my partial payment system and keep
them reminded of the fact that a talking
machine rheers and livens np the home. 1§ the

already p a 1 and

The story of the methods
which have been successful in
building up a comparatively
large talking machine and rec-
ord business for Berry & Reed,
Lonoke, Ark., indicates in a
concrete manner how the dealer
in a small town can, by the ap-
plication of sound business
principles, succeed. It'proves
‘that a profitable talking ma-
chine business can be done in
a small town. . . . . . . .

nerely drops in to sec the new records 1 seenre
Iis name also, and when my monthly stock of
new records cowmes in, | mail a cireular, giv-
ing the nnme and prices, informing him that
I now have thesc records in stock and he is
porfectly welcome to come into the store and
try them out.

“] always have on hand five or six machines,
so that if more 1hian one party coutes in at once
—as often happens in the evening—there is no
waiting.  Incidentally, my reeords go like the
proverbinl hot cakes, and 1 renlly have quite
a time keeping my stoek complete.

“Another thing helps out wonderfully in
the sclling of a machine and that is a thorough
knowledge of it, both mechanically and tech-
pically. All sorts of questions are asked by
diffcrent patrons and you never know what is
going to be sprung on you. The only thing,
rhen, is to know cverything about it. When 1

LID SUPPORTS
CATCHES
CONTINUOUS HINGES

HARDWARE

for

RADIO and PHONOGRAPH CABINETS

NEEDLE CUPS

WEBER-KNAPP CO.

JAMESTOWN, N. Y.

BULLET CATCHES
STOP HINGES
INVISIBLE HINGES
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first stocked tlus partienlar varicty of michine
1 went lo the factnry and observed every proe-
ess of wanufacture. know every part that
gocs to make the inachine, and why that par-
ticular material is used. Of eourse it might
not be practicable in cvery instance for a denler
to go to the factory, but he could acquire a
good working knowledge from the factory
salesman, and from reading everything the man-
ufacturer furnishes on the subject
Widespread Advertising

“Having learned all about the machine I pro-
ceeded to tell the people of the town, the coun-
try and the adjacent towns abont it—not for-
gotting to mention the easy payment featurc
1 advertise in the local papers and in several
of the papers in adjoining towns. Whenever
1 have an ad that I think is especially good 1
have a number of handbills struck off and
placed in all the vehicles—gencrally autos—that
come to town. I also use moving picture slides.
1 hive a long list of loeal and rural addresses
and at least onec a inonth send out literature
received froin the factory.

Window Displays Are Important

“One of my best sclling agents is my show
window. There are a number of occasions on
which a phonograph makes an especially ap-
propriate gift, such as Christmas, Easter,
Mother's Day and Halloween. At such times
1 arrange a portion of a rooin with ¢comfortable
furniture and attractive draperies with a phono-

.graph as the eentre of attraction. Of course

there are always timely touches, such as Christ-
mas wreaths, stalks of Easter lilies, Halloween
punipkins, and a card suggests that a phono-.
graph would make a delightful gift for Mother
an Mother's Day; for wife or danghter at
Christmas or for the home at any time when
entertainment for the family or guests is to be
considered.
Following Up Newlyweds

"Perhaps my really best and most cfective
stunt is the way I go after engaged or young
married couples. After reading in the papers,
of hearing about the engagement of a couple-
and in a small town the merchant has a much
better opportunity to know his townspeople
and country clicntele than in the city—1 drop
a friendly note to the newlyweds or about-to-
weds congratulating them, politely calling at-
tention to my store, asking them to pay us a
visit ere they furnish their home and making
special suggestion regarding the pleasure a
ohonograph will add to their home. If they
purchase a machine, or some elub or member
of the family presents them with one, 1 quictly
let this fact be kuown to their friends—and in
many mstances their acquaintances will present
them with records. Then, when the anniversary
rolls around--1 drop them another note, sug-
gesting that they commemorate it by the pur-
chase of some new records. On the card which
is made out for cach talking machince sold is
listed the number of records purchascd at the
time, and those given by fricnds. Thus, if
cither the couple or sonic outsider wishes to
purchase new records 1 ean casily advise what
records are alrcady in their possession and
avoid duplication—a little itein that pleases all
concerned.”

New Columbia Artists

The New Orleans Owls, p new Columbia re-
cording aggregation, have made as their first re-
eordings, "Oh Me, Ol My,"” and "Stemp- Off,
Let's Go,”" both of the "hot" variety, Southern
style.
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VEMSH

LOUD SPEAKER

PATENT PENDING
DETROIT
U.S.A.

4 ’/,-—,m

It Boosts Phonograph Sales!

Regardless of your plans and policies concerning Radio, there is
one Radio item which every Phonograph Merchant should
carry AND PUSH.

That item is the Jewett Vemco Unit, which makes a splendid {
Radio loud speaker out of any Phonograph. i

ClheJewett [
Vemeceo Unit

i S P

o o r——

e

Far the Vemco is a mighty
booster for the Phonograph.

It is helping other Phonograph
Merchants CLOSE SALES. It
will help YOU.

By making the Phonograph do
double duty, the Jewett Vemco
makes it doubly desirable.

And the Phonograph that is
doubly busy is always in the
center of the home stage.
More sales of records are an
infallible result.

But be sure it’s a Vemco—ad-
justable and the same unit
that has made the Super-
speaker leader of all Radio
Reproducers.

Standaed model fits Victrola and all other standard tone arms. Adapters for other types
ar slight additlonal cost. Slips on or off in a jiffy—no tools. Ask us for full derails.

JEWETT RADIO & PHONOGRAP

%660 TELEGRAPH ROAD

Factorics: Allegan, Michigan— Poatiac, Michlgan
In Canada: Jewett Radio-Phonographs, Limited, Walkerville, Ontario
Export Sales Office: 116 Broad Street, New York City

“Quality Broadcasting o
Match Quality Praducts
_Station WIR”?

b R AT e JJ
\J

EWETT

H COMPANY

PONTIAC, MICHIGAN

© 1928 Jewett Radio & Phonograph Co.
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Diaphragms ma

THE MANUFACTURERS OF T

WILLIAM BRAND CO.,

THEY BRING OUT
The Purest Tones
The Subtle Overtones
The Delicate Shadings

The Absolute Reproduction of the Voice, Instrument and the Ensemble
de of substitute materials do not attain the same results

WHY NOT HAVE THE BEST?

Werite for Samples and Prices

Oil Tu

f of Mica

Orthophonic in Artistic
Setting in Worcester

Hundreds Attend Concert at Well-Known De-
partment Store at Which the Orthophonic
Was Featured With Local Artists of Repute

Worcester, Mass, December S.—The Victor
department of the Denliolm & MeKay Co. Bos
ton store had a most effective stage sctting in

Striking Exhibit of Orthophonic Victrola
which to display the new Orthophonic Victrola.
The accompanying pliotograph gives an idea of
the artistic manner in which the product was
shown to the patrons of the store on Noveni-
ber 2. 1n addition to the ncw instrument three
artists of wide rcputation appeared on Vietor
Day and some 250 people visited the store to
attend the concert.

Powel Crosley, Jr., Sees
Gyp Dealers Eliminated

President of Crosléy Radio Corp. Points Out
Why Cut-Price Stores Must Fail and Stabili-
zation of the Market Be Reached
CincinnaTi, O, December 7.—In an interesting

article on the neccssity of purchasers of radio
equipment dealing with rcliable merchants and
buying sets made by rcliable concerns, Powel
Crosley, Jr., president of the Crosley Radio
Corp., recently stated that unstable conditions
are disappearing from the radio industry and
also that the gyp and the cut-price store will
eventually go out of business. In giving his
reasons for these statements, Mr. Crosley said
in part:

**Fhe gyp is cssentially an opportunist who
can exist omly where the opportunity for
large quick profits exists. When the industry
lins progressed to the point where profit ac
crues from mass production micthods and from

HE FINEST LOUD SPEAKERS AND PHONOGRAPHS USE

MICA DIAPHRAGMS

27 E. 22nd Street

oterial for the Rodie and Elcctrical Trode

b
()

8¢/
A

New York City

Stewart-Warner Brooklyn
Branch Assists Dealers

Sol J. Levy, Radio Sales Manager, Designs
Novel “Radioplane” to Stimul Interest in

carcful marketing rather than from the gl
which up to the present has surrounded the
radio business, the art will settle down into a
stabilized, rational trade, upon which a bigger
and better industry may be built, and that time
is fast approaching.

“Prospective  buyers of radio equipment
should nake sure the dealer who sells ap-
paratus is reliable and likely to be in basincss
for some time. This is inportant, when it is
cansidered that dealer guaramtces mican nothing
if the decaler goes out of business in a short
time. There 1s, however, a way in which the
prospective purchaser may be surc of getting
satisfaction and service and that is by pur-
chasing merchandise which las been made by
u long-established and reliable manufacturer,
who stands back of his goods.

“Radio cnthusiasts should beware of equip-
ment which has not had the endorsement of
reliable people. Thousands of dollars have
been spent by people who thought some piece
of apparatus would eliminate static or be able
to bring in signals from distant stations with-
ont the proper sort of receiver. A reliable mer-
chant will not sell equipment which he does not
believe in or camnot guarantee. Buy from deal-
ers who are knowm for their honesty and who
can give service whenever it is necessary and
much money and gricf will be saved.”

Stages Brunswick Drive

A shipment of four carloads of Brunswick
phonographs was recently received by the
Burkham & Stamm Piano Co., Wheeling, W.
Va., which is engaged in a gigantic sales drive.
A feature of the campaign is that the instru-
ments may be purchased on the Christmas club
plan.

A New York Incorporation

The Madison Radio Corp., New York, was
reeently incorporated at Albany with a capital
stock of 1,000 shares of commen stock of no par
value. The incorporators are W. B. Spicgel,
A. H. Fulton, Jr., and S. E. Rogers.

CONSTANTLY INCREASING SALES

aro testifylng to the superlor guality of our

COTTON FLOCKS FOR PHONOGRAPH RECORDS

STEP INTO LINE WITE THE BUYERS OF "QUALITY'
CLAREMONT WASTE MFG. CO.,

Claremont, N, H.

Stewart-Warner Line—Dealers Benefit

Stewart-Warner dealers in  the territory
served by the Brooklyn hcadguarters of the

company under the dircction of Sol j. Levy,

ut
ETER
13

Stewart-Warner Radiophone
radio sales manager, are benefiting from the
exploftation work which is being done by this
aggressive exceutive, who is giving co-operation
that is certain to result in many sales for the
Stewart-Warner dealers. One of the outstand-
ing features of the campaign which is being
waged by the branch headquarters to stimulate
interest in the Stewart-Warner sets is the
Stewart-Warner Radioplanc illustrated lLere-
with, which traverses the streets of the city,
distributing postcards asking that the recipients
give names and addresses for further informa-
tion on radio which will prove valuable to them.
These ¢ards are turned over to Stewart-Warner
dealers as likely prospects.

The radioplane is an actual model of an acro
plane mounted on four wheels, with a Stewart
Warner Model 30S receiver installed on the
dashboard, and a mlcrophone and amplifying
horn for announcing from thc plane. It has
caused considerable comment and attracts
erowds as it is driven through the strects.

Okeh Race Record Publicity
The Okeh race records are featured in an at-
tractive display poster recently distributed by
the Gencral Phonograph Corp. to its dealers.
"Blues” of all types, vocal and dance, arc listed
as recorded by the Okeh race record artists.

The Duval Radio Products Corp., New York,
has been granted a charter of incorporation at
Albany with a capital stock of $20.000. The in-
corporators are J. R. Lippman, E. S. Marcus
and A. Shestack.
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APPINESS and (PrOGPETILY
this Christmas and
throughout the co.
Rew Year—

This joyful season affords
another opportunity to ex-
press appreciation of the
CONFIDENCE established
through years of sincere
co-operation — —
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Perryman Electric Co.
Provides Dealer Displays
Maker of Perryman Radio Tubes Prepares Win-

dow and Counter Display Material for Bene-
fit of Dealers—Demonstration Tube Included

The_Pcrrym:m Electrie Co., New York, muker
of radio tubes for dry and storage batteries, has
prepared a wealth of display tnaterial for use

by Perryman dealers in bringing these tubes to
the notice of the buying public. This material
includes a large window card. nineteen by twen-
ty-five inches in size; a sct of figures, size seven

“5,  eaplo,Tus

Counter Tube Display
by cleven ineches; a number of smaller figures
and a counter display, seven by tlirtcen inches,

all lithographed in six eolors. This material is
so arranged that the individual pieces may be
used separatcly or together as a unit, all de-

THE TAl:KiNG MACHiNE WORLD_

pending on the amomnt of space available for
display.
The counter display holds three tubes, a recti-
g ficr, » type R. H. 199 standard
base and a type R. H. 201, a elear
glass demonstrating tube which
is given all dealers so that they
will enconnter o diffieulty in ex-
plaining the characteristies of
Perryman radio tubes. In addi-
tion to this material consumer
literature is also provided The
accompanying illustrations give
an idea of the attractiveness of
TradeMark  the display, which can and should
Cut-Out be used to advantage by dealers
in the promotion of sales of radio tubes. This
publicity is bound to uttract the attention of the
public.

Schirmer 'Adds Columbia Line

The distributing division of the Columbia
Phonograph Co., inc, New York, has an-
nounced that G. Schirmer, 3 East Forty-third
street, New York, has added the Columbia
line.
Colinbia catalog, with the exception of foreign
language recordings.

New York Fir; Chartered

The Auditone Radio Cerp., New York, has
beeu incorporated at Albuny with a capital stock
of 250 shares of preferred stock at $100 per
share and 1,000 shares of common stock of no
par value. The ineorporators are W. P. Kirk-
patrick, R. Pink and A. J. Miranda, Jr.

Standard Music Shop Opened

The Standard Musie Shop, Wildwood. N. J.,
was recently opened at 209 East Schellenger
avenue, with a complete stock of talking ma-
chincs, pianos, records and sheet music.

e L

Boston ..
Philadelphia

Birmingham ..

Branches in Nine Principal Cities Ready to Fill
Rush Orders for Bristol Loud Speakers

....0ld South Bldg.
:...Widener Bldg.
Age-Herald Bldg.

The initial order included the complete”
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Omaha Dealers Hear the
New Brunswick Panatrope

Brunswick Representatives Form Enthusiastic
Audience at Sbowing of Elcctrical Reprodue-
ing Instrument—C. T. McKelvey, of the
Brunswick Co. Aids in Demonstration
OnmAaRA, Nes, December 1.—On Thursday eve-

ning. November 19, the Bruuswick Panatrope

was presented to the Omala publie under the
auspices of C. T. McKelvey, national sales pro-

motion manager of the Brunswick Co., and A.

P. Thompson and O, G. White, of the Omaha

Brunswick headquarters.

The reception of this new electrical reprodue-
ing musical instrument was most enthusiastic,
as attested by the applause aud comments on
hicaring the instrument played. Over 160 were
present for the cvening demaonslration, among
them many prominent dealers in the Omaha
territory, including A. Hospe, of A. Hospe Co.;
W. Schimoller, president of Selmmoller & Muel-
ler Co., with stores in Omala, Lincoln, Sioux
City and Council Bluffs; Messrs. Street and
Schamp, of Davidson Bros. Co., Sioux City;
Miss Ferrin, of J. L. Brandeis Co., Omaha;
Henry Rosenthall and David Levine, of the
Union Outfitting Co., Omaha: H. Dixon, of
North Platte; E. Hardy and Guy Hunt, of the
Hardy Furn. Co., Lincoln; Glen Crancer and
Mr. Wolfberger, of the G. A. Crancer Co., Lin-
coln; E. Conrad, of the Conrad Music House,
Fremont; J. Rosenfelt, president of the Conti-
nental Furniture Co., Council Bluffs; T. Teft, of
the Orchard & Wilhelm Co., Omaha; F. Res
niek, of the Union Outfittiug Co., Omaha;
Messrs. Schneider and Kehrberg, of the Kehr-
berg-Schneider Co.. Le Mars; W. W. Lupton, of
Onawa; Messrs. Zikzman and Keppler, of Al
Hospe Co., Omaha.

In the morning a special demonsiration was
held for the press and music eritics, at which
time thirty-five prominent people of the press
and music world were present.

Chicago Monadnock Block
New York .. .114 Liberty St. |
| Pittsburgh .. Frick Bldg.
DELrOit ..covevervnrnrenocnosnnensson Book Bldg.
St. Louis ..... ..Boatman's Bank Bldg.
s San Francisco .........coccoecrerenes Rialto Bldg.
Don’t lose good business because your stock is short. Wirc or phone your needs to the
1 nearest Branch.
Remember, the biggest, newest selling point today is the Bristol Super-Unit with the
Il low-pitch diaphragm. This diaphragm brings in, not only the middie and upper registers, “
Dbut also all those bass notes which heretofore have come in only imperfectly, if at all.
fl Bristol Speakers are made in both horn and cabinet designs. The prices range from $15

to $30 retail. Super S, and Super C, the cabinet, have the Super-Unit.
. "Super S $25.00

THE BRISTOL COMPANY :-: Radio Div. BS :=: Watecbury, Conn.

For 36 years makers of the highly sensilive oud acenrate Bristol Recording Instruments.

BRISTOL

phragm.

Loud Speaker

AUDIOPHONE

vew un 1ar ool
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\E iHE great Christmas rush is on! And Old Santa is carrying

_Farrand Speakers into happy homes everywhere. No product in

radio history has ever enjoyed so great a demand.

Yet, to the dealer who carries Farrand Speakers, Christmas will
prove but the forerunner of even greater sales and profits. For here
is quality —outstanding quality that knows neither season nor
calendar. Think of the thousands upon thousands of speakers that
will be replaced by Farrands during the next few months alone! Yes,
indeed — 1926, even more than 1925, is a Farrand Year!

FARRAND MANUFACTURING CO., Inc.
Thompson Ave. ut Court Street Long Island City, N. Y.
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Estey{s; I_)o-hgf Boosts Cash Radio Sales

Philadelphia Concern Finds It Easy to Sell Radio on Cash Basis
— Selection of Customers the Answer—Reduces Collection Troubles

In the rush to procure business, whetler it
be radio, talking machine, or mmsical instru-
ment, dealers and salesmen are Inclined to lose
sight of the fact that very often il is possible
ta make cash sales. Simply becanse musical
instrumenls can he bought on tilnc payments is
no reason why every sale should be made on
that basis. However, all dealers are not in a
position where they can demand or expect cash.
There are times when the only way to make
a sale is to make terms, and of coursc the pur-
pose of the instalment plan of sclling is to
make it easy for people of limited pursc to
buy.

80 Per Cent. Cash Business

The Estey Co., of Philadelphia, which oper-
ates an attractive radio department, has suc-
ceeded in building up a large cash business
through two methods. First, the selection of
prospects and, second, in nol placing too much
emphasis on the fact that radio sets ¢an be
bought on the instalmsent plan. Over vighty per
cent of this firm's radio business Is for cash.

As has been mentioned, the policy of the
company has been instrumental in bringing
about this very satisfactory condition. The
firm's advertising rarely features price, and
while it is explained that terms can be secured
if desired, yet il is not made the prime {eature
of the publicity, as is so often the case among
dealers who are anxious te build sales volumc,
giving little or no thought to the possible loss
to th 1 through rep J ete. While
the radio department is opcrated as part of the
enlire Estey business, in a sense it is really a
complete scparate unit of the hrm. Two ex-
perienced salesmen are constantly following
up prospects and many sales arc resulting from
this publicity weork.  Tliew, too, the eompany
has an outside salesman for the various other
departments of the firm, such as the talking
machine and piano departmeurts, and of course
these men are always on the lookout for pros-
pects for radio sets or other nuwsical instru-
ments.

Service Men Sell
The efficiency of the service department has
also been instrumental in not only building

good will, but in scenring new business. Two
service men are kept busy all the time, both
inside tlie store and in the howcs of customers,
and they llave an opportunity of makiig sales
where the regular salesman would fail.  When
the serviee man enters a liome he Is in a posi-

That there is an excellent op-
portunity of making radio
sales on a cash basis has been
proved by the Estey Co., of
Philadelphia, which has suc-
ceeded in building up a large
sales volume on this basis.
While instalment sales are
made, selling on this basis is
not encouraged. Very low
down payments are refused.
The accompanying article out-
lines the policy which the
Estey Co. has found so ex-
tremely profitable. . . . . . .

ton o see what the customer lacks in radio
equipment and by intclligent suggestions he can
interest that individual in the accessories
handled by the firm. These mnen reccive a five
per cent. commission on all sales they make,
aad as a result they rcally try to sell. The
service man who is responsible for the sale of
merelandise should receive some compensation
{for his services, and a fair commission 1s a great
stimwlant to activity in this direction.
Ninety-Day Free Service

That the service departmeut can be made to
operate not only without loss bt actually with
profit has been demonstrated in the columns of
The World by the accounts of radio dealers
who are actually accomplishing this. The
Estey Co. is another dcaler of this lype. Of
course 3 certain amount of free service is given
on the sale of each sct; in fact the company
guarantces three months of free service. This

Next scason Resistance-Conpliag will
be all the vogue. Many manufactur-
ers have already tried to imitate the
Blair, but it is still the ONLY genu-
ine Resistance-Coupled Receiver on
the market. Itiethe recciver by which

368 Sixth Ave.

Next Season’s Standard Receiver Is Here Now!
LAIR RECEIvER

Resistance Coupled Amplficaio™
$7 The Original and Genuine

Write or wire us for the name of the nearest Blalr representa
live sho will give you a demonsiration and full particulars.

LIST PRICES
Esst of Rockies—Model 11-—$75; Standish Console, $125; L'Eleganue Console, $150;
West of Rockies—bfodel 11-—$80; Standisb Console, $135; L'Elegante Console, $160.

el SIX TUBES ™=

Resistance-Coupled Receiver

all next season's sets will be judged
and compared. It will be radio’s
standard. Dun't wait until next sea-
von—sell the Bluir this season and
get the jump on all your competitore.
Be the first to show the Blair.

New York City

docs not mcan that the set is regularly
spected. It does mean, liowever, that when there
is something wrong with the set the enstomer
need only telephone the store and man fs
senl out to imspect il After the period of
three months a charge is made for the scryice
work.
Reduces Collection Troubles

Because of this attempt to secure cash sales
the Estey Co. has little trouble regarding col
lections or repossessions. In fact instalment
sales or down payments are so large and the
term of contract so short that enstomers find
it better lo micel their obligations than to run
the danger of having the radio set taken away
from them. The usnal length of coutract here
is six months.

1t is safe to state that most of the collcetion
troubles, especially in regard to radio, are due
to incAlicient and unintelligent sclling.  The
dealer who sells radio scts to every Tomn, Dick
and Harry wholly regardless of their financial
responsibility and thie dealer who sclls on the
dollar down and dollar a week basis bave only
themselves to blante when they run into eollee-
tion tronbles. It is far better not to sell a
thran to sell it on a basis that mmcans a los

Suit Again;t Radio Corp.
of America Is Dismissed

United States District Judge Morris, of Dela
ware, on November 12, dismissed a suit
bronght by the DeForest Radio Telephone &
‘Telegraph Co. against the Radio Corp. of Amer-
ica. The DeForest Co. claimed that the R.C.A.
was infringing the DcForest “Audion” patents
relating to vacunm tubes for radio purposes and
that the infringement consisted in the sale of
vacuum tubes known as “Radiotrons” which
had been mannfactured by the Westinghouse
Electric & Mfg. Co. and the Woestinghouse
Lamp Co. The Dcforest Co. asked for an in-
Jjunction restraining these sales, as well as an
award of profits earned by tire R.C.A. and dam-
ages claimed to have beéEn sustained by the
Dc¢Farest Co. by reason of the sale. The R.C.A
defended on the ground that the sale of thesc
Radiotrons was licensed. Judge Morris found
that the Radio Corp. was not an infringer: that
it had the right to sell these "Radiotrons,” and
thercfore refused to grant the injunction, and
denicd the clalm for damages and profits.

After analyzing the agreements on which the
R.C.A’s elaim of license is based, Judge Morris
said:

“The evidence discloses thal the Wesiinghouse Lamp Co.
is conirolled Ibraugh siock ownership by the Weslinghouse
Eleciric & Mg Co.

*Upon an analysis of these agreements it 45 found that
a granl by Ihe General Electrlc Co. 10 the defendan of a
license to selt lubes purchased by 1be defendant with he
wrilten consent of the General Electric €o. was expressly
assented lo or raMfied by the American Telephoac & Tele
graph Co. upon a consideration moving from the defendant
and that thereafter the General Elecirie Co. gave ile wril
fen consent lo the defendant to purchase tubes from thic
\V:flinahoux Electric & Meg. Co. and its conirolled com.
panics and 1o sell the fubes so purchased. Being
licensee and baving confined ils operations within the
scope of ils license the defendanl is net an infringer of
Ihe patent In suit and is not of tliat class of persons
#gainst whom® the plaintiff, even if Jt is the owner of Ibe
Iegal tite io the patent, may, Ly virlue of thic agreement
of March 16, 1917, fnstitute and conduct puils.’”

Tie-Up With Film Star

The visit of Miss Paramount, flm celebrity,
to Fond Du Lae, Wis, was fittingly obscrved
by the Augustin Music Store and the Badger
Music Co., both of which catablishments ar-
ranged special programs of musical entertain-
ment for the public’s benefit.
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DISTANCE

THE OBEDIENT SLAVE TO YOUR DESIRES

APEX mastery over the most advanced radio
engineering principles makes distance the obedi-
ent slave of your desires and places at your
it cocliod o (o instant command the whole continent of radio
famous APEX Varnier enjoyment.

| g;::' ondl AP The infinite care and skill employed in_per-

at Dials. . . h

<€ A fecting the mechanical construction o

Radio Apparatus is radiantly reflected in the
rich beauty of design, harmony of proportion
-and elegance of finish that stamp all APEX sets
with an unmistakable mark of master crafts-
manship.

Dealers who are interested in increasing and
maintaining profitable trade, should investigate
the many advantages provided by the APEX
co-operative plan. Write for complete details.

APEX ELECTRIC MFG. CO.

1410 W. 59th Street, Dept.1217
CHICAGO

Apex Super Five
Price $95—without accessories

Apex Baby Grand Console
Price $225

Apex Utility Radio
Table—Prico $75

Apex Console

Entertal
AP ice sea.80 Entertaner—Price $27.50

Prices West of Rockles slightly higher. Canadian prices approximately 409% higher.
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Making I oi‘eign Record D_epartment Pay

Analysis of Territory Necessary to Determine What Lines to Handle
— How the Yonkers Talking Machine Co. Built Big Sales Volume

Analyze your territory and then feature the
kind of merchandise your potential patrons are
most likely to buy. That is the principle in
back of the success of the Yonkers Talking
Machine Co., which operatcs three stores in a
city of slightly over a hundred thousand peaple,
namely, Yonkers, N. Y. THat the statement

sales promation purposes, and the latest record
supplements are mailed regnlarly to all custom-
ers. Thus an individual intcrested in Jewish
records receives the Jewish record sapplements
and the Chinaman receives news of the lalest
recordings that are likely to appeal to hini. This
plan has resulted in stcady patronage of the
foreign-born patrons of the store.

above is a fund al of good merchand
has been proved by David Goran, proprictor.
The three stores of this concern cater to three
distinel eross sections of thie pcople in the city.
For example, there is a store in the main busi-
ness seclion, where, in addition lo a large
tiansient trade, a steady clientele has been buill
up. Naturally in an cstablishment so located
the dealer must be prepared to do business with
all classes of people and that means a general
stock mus! be carried; a line of products that
will suit the purses of the more prosperous as
well as those of lesser means. kn the southern
seetion of the city, an apartment house district,
the more expensive instruments are featured, al-
though, of course, less expensive products are
also handled. In the northern part of the com-
munity is located the third store, and here, be-
cause this is a foreign community, instruments
likely to appeal to these people and an exlensive
stock of forcign language records are earried.
Handling the Forcign-Born Trade

1t is of the latier store and the methods
which have been responsible for its suceess that
this article will deal, mainly for the reason that
most dealers do business in a similar manner to
that of the two other stores. The Ashburton
avenue store, in the forcign sectiom, last year
soid in the neigliborhood of 100 talking
machines and a tremendous number of forcign
language records. The foreign language record
stock conmsists of about 12,000 discs of the Rus-
sian, German, Polish, Spanish, Slavislh, Portu-
guese, Hungarian, Lithaanian, talian, Jewssh,
Ukrainian, Greck, Bohemian, Swedish, Slovene,
Roumanian, Turkish, Syrian, Armenian and
Chincse calalogs. This varied stock is neces-
sary, says the of this blisl t
for the reason that people of these nationalities
live in the neighborhood. This is in line with
the policy mentioned in the beginning of this
artiele,

Reaching Potential Buyers

11 is not emongh to handle the merchandisc
lhat is likely to appeal to the people in the
neighborhood, but the goods must be brought
to the attention of the prospeets. The Yonk-
ers Talking Machine Co. does this in a sys-
Lematic and cffective manner. A card system is
maintained, listing all customers of the store.
These cards for the three stores are filed in the
mnain establishment on Palisade avenuc. They
are filed according to natiomalities for record

duction.

law.

UNIQUE REPRODUCTION CO.
32 Union Sguare, N. Y.

A Revelation In Sound Reproduction
There is only one

highest quality of workmanship, design and tone repro-

ADD'A‘TONE patents have been granted. Any in-

fringement will be prosecuted to the full extent of the l

Selling. the Foreign-Born Customer
During the years the Yonkers Talking
Machine Co. has been doing business with the
forcign-born people much has been lcarned re-
garding the most prodnctive manner of han-
dling prospects and customers. First, it is essen-
tial when dealing with this class of trade lo ex-
creise palicnce. The forcign-born prospect likes
to take his time when he goes shopping. He
likes to look over the entire machine stoek and
he likes to listen to cvery insirument. The
salesman who wants quick resplts and becomes
impatient if he docs not get them will not gel
very far with these people. Sympathetic Lreat-

ment works marvels and sales are certain.
The same thing applies when selling records.

Loecal Celek—;;ity Names Add
to Appeal of Dealers’ Ads

Fred Culbertson, Atwater Kent Dealer, Adds to
Efectiveness of Advertisement by Giving
Names of Prominent Personages Owning Sets

Bavan, O, December 4.—While talking machine
and radio dealers cverywhere are making excel-
lent use of the advertising matersial and sugges-
tions furnished by the manufaclurers of the
fines which they represent, many dealers are in-
jecting an additional note of local interest into
their advertising which adds materially 1o its
effectiveness.

An execllent cxample of this is to be found
in the advertising of Fred Culbertson, Atwater
Kenl dealer, of this eity. Mr. Culbertson re-
cently used in the daily papers a large advertise-
ment on the Atwater Kent model 20 compact,
headed "Atwater Kent Radio Leads! There-
after followed several paragraphs deseribing
this set and prominent personages throughout
the country who used it. The climnx is a para-
graph of particular loeal interest which seads
as follows:

“Right here in Bryan it brings happiness to
the liomes of our Mayor—of the city's council-
men—the sheriff of our county—of our leading
lawyers, doctors, bankers, insurance men, grain
clevator and other business men; besides to the
homes of scores of our good citizens. Atwater
Kent radio was chosen by these men because of
its superiority. 1t has pleased them and will

ADD'A'TONE and it stands for the

WARNING

Take an annful of records into a booth and let
the forcign-born prospect play all of them and
he is happy. He may buy none at all, perhaps
only one, or he may take a half dozen. Some:
times a salesinan spends an hour or two with-
oul making a sale at the moment, but there is
no reason to be disappointed because the
chances are cxcellent that if the prospect has
been trealed with courtesy and consideration he
or she will come back later to make the pur-
chase.
When They Buy

The Yonkers Talking Machine Co. also has
discovered by long experience Lhat there are
ecertain pasts of the day when the forcign-born
patrons do the bulk of their buying. For ex-
ample, noontime is a busy past of the day. This
is so for the reason that most of these people
work in the nearby factories and their only op-
portunity of shopping is during the noon hour
and in the evening. Because of this the store
is open every cvening and a large part of the
day's business is transacted between the hours
of six and nine.

please you. We will demonstrate, in your own
hoine, without any obligation on your part.
This campaign brought radio to the attention of
many people who would not have becn infw
enced by usual publicity.

Acme “B” Power Supply
Unit Now Being Marketed

Acme Elec. & Mfg. Co. Has Becn Manufactur-
ing Battery Chargers for Several Years

The Aeme Elcetric & Mfg. Co, 1444 Hamil-
ton avenne, Cleveland, O., which, for the past
scveral seasouns, has nannfactured batlery
chargers under the trade
name “Acme” has this
Fall introduced the Acme
B" power supply wnit.
This power supply wunit
was only presented after

undergoing  exhaustive
tests in the company's
laboratories under the

nit dircction of its organi

Acme B Power
zation of widely experienced engincers

The Aeme "B" power supply unit operates
from the electric light cireuit, 110 to 120 volt

sixty-cycle, allernating current. It is said to
give perfect control of “B" voltage to detector
and amplifier tubes serving cight tubes or less
R. A. Lais, sales manager of the Aecme Electric
& Mfg. Co, stated that the company is market-
ing the Acme "B" power supply unit with a full
faclory guarantee.

W. A. Hurd With the
Littlehale Ad Agency

W. A. Hurd, recently advertising manager of
F. A. D. Andrea, Inc, New York, maker of
Fada radio sets, has joined the account execu
tive staff of the Littichale Advertising Agency,
of that city. He formerly was assistant appli-
ance manager in the merchandising division of
the Western Eleetric Co.

Brooke Johns Married

Brooke Jolns, well-known Broadway star and
Victor recording artist, recenty married Ha-
zel Mahaska Barmsley, of Montgomery County,
Maryland. The wedding took place at St.
Mary's City, Md.
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Just Hear a

QUAM RADIOVOX

with the Silver Drumhead |
Diaphragm

It is far superior to any other loudspeaker in
tone quality, volume and enunciation, due to
an entirely new principle of diaphragmatic |
construction—the Silver Drumhead.

This silver diaphragm is only three one
thousandths of an inch in thickness, stretched
tightly over a brass ring and adjusted to
a sensitivity that responds to the slightest im-
pulse. A small silicon steel disc is welded to
its center to receive the impulses from the
magnets. The extreme thinness of the silver,
coupled with its well known musical qualities
and tuning to the proper pitch, permits it to
vibrate so fast that its reproduction of speech
and music is perfect and sets an entirely new
standard in radio reproduction.

Non-vibrating, semi-hard rubber horn, fin-
ished in mahogany and cast aluminum tone
throat in russet crackle, make for a beautiful
appearance as well as perfect reproduction
of sound.

Beautiful in Appearance DEALERS and JOBBERS. Let us send
Perfect in Tone you a QUAN RADIOVOX on approval.

MANUFACTURERS—Write us for our special propo-
sition on QUAM RADIOVOX UNITS. Remember
your set is no better than its loudspeaker and these units
will improve your sets 100%. '

Just Hear a

QUAM RADIOVOX

with the Silver Drumhead Diaphragm

Quam Radio Corporation

1925 So. Western Ave. Chicago, Il
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Paul P. Huffard Now in
Important New Position

e e

Elected Vlce-president and General Mana-
ger of Natlonal Carbon Co., Maker of Eve-
ready Batterles, and Affiliated Firms
W. J. Knapp, president of the National Car-

bon Co., 30 East Forty-sceond strect, maker of

Eveready flashlight and radio batterics, an-

Paul P. Huffard
nounces the eleetion of Paul P. Hnffard as viee
president and general manager of the company.

Mr. Huffard began his rareer in 1908 at the
Elgetromctallurgical Works at Kanawha Falls,
Va.,, as chemist, while stilla college student. Upon
attainment of his degree he was transferred to
the Niagara Falls plant of the Union Carbon &
Carbide Co., of which he cventunlly became su-
perintendent. His first position with the Nation-

Model “A’

For radio "A’ gud 6 volt automobile batteries,
A. C. line, 40 to 60 cycle, 119-120 vols.
Bartery— 6 volte 6-8 amprres.

Comes complece swith cards, plus and leaded clips.

$18.00 List (Easof the Rockiest

Modcl “A-B'"
For cbarging tadlo and "B batterles

simottancou:
A. C. Une, 40

3 A
& volts 3.4 amperes; "N, 48
1/10 ampere, up.

$22.00 List (Eaut of the Rocklen)

THE IAEKING lxléngNE WOR

al Carbon Co. was warks manager of the ¢lec
trode plants, later belng placed in charge of pro
duction of all the National Carbon Co. plants.
His present advancement places him in eharge
of all phases of actlvitles of the National Car
bon Co. and its associnted companics, inelnd-
ing the National Carbon Co. of San Francisco
and the Canadian National Carbon Co., Ltd, of
Toronto, Canada.

Atwater Kent Co. Issues
Interesting Radio Booklet

"A Trip Through a Modern Radio Factory” Is
Title of Informative Booklet That Is Being
Distributed Among Radlo Fans

“A Trip Through a Modera Radio Factory”
is the title of an Interesting hooklet that has
been issucd by the Atwater Kent Mfg. Co.,
Philadelphia, Pa, manufacturer of Atwaier Kent
recciving sets and loud speakers. Thls is the
bookler that the Atwater Kent Co. is sending
iu response to thousands of applause cards and
congratulatory letters that A. Alwater Kent,
president of the company, is recciving from
those listening to his Sunday cvening concerts
of grand opera stars. The acknowledgment 1s
taken eare of in a foreword In this booklet,
whicli is written under Mr, Kent's name and
reads as f{ollows:

"There is always a dcep sense of snlisfac-
tion in hearing from individvals of the wvasi
radio audience and 1 want to thank you for
your kind cxpression regarding onr broadcast-
ing. Only from such responsc can we judge the
cffcetiveuess of our efforts to pleasc you
throngh a sincere desire to present programs
of the finest quality.”

It is hard to conccive of anything more inter-
esting from a mecchanical standpoint than the
development of the Atwater Kent sct from the
raw materinls to the finished product. In this
booklet this story is cfectively told and illus
trated.

sly.
to 60 cycle, 110-120 volts. Battery—iA",
to 96 volts {n serles.
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Stewart-Warner Radio Sets
Very Popular in St. Louis

Dan Hyland's Stewart-Warner Produets Serv-
ice Station Reports a Limited Number of
Franchises Available—Attractlve Show Booth
Sr. Lows, Mo, December 5—The Stewarl-

Warner line of radio prodnets Is proving it

creasingly popular with radio enthuslasts in

Stewart-Wamer Exhibit
this city and dealers also look npon this line as
ouc of the leaders; conscguently the number
of dealer franchises open 1s Hmited. During
{he recent St. Louis Radio Show the Stewart-
Warner bootlh was one of the most popular of
the cxpositlon and crowds were on haud at all
times inspeeting the line and querying the
sales foree in attendance as to the performanec
of the different units. The accompanying
photograph gives an idca of the attractive man-
ner in which the products were displayed. Dan
Hyland's Stewart-Warner Products Service Sia-
tion is the local rep tive of the Y.

Made K;m::ni; Distributor

The Ozburn-Abston Co., Memphis, Tean., was
recently appointed distribulor for the products
of the Colin B. Kennedy Co. in that portion of
the Soutl.

You only have to SHOW it
—to SELL it!

Uses the FULL
A C Current—
not half of it

Simplest to demonstrate and operate, neat, compact, efficient.

FACTS ABOUT FUL-WAVE

B batterics at the same time.

1.1

olf time.
ore economicnlto operate.
Requires no water, chemicals o maintensnce.

ll'L,Llll

annot overbeat.
Foolproof. It is sealed at the foszocy.
Absolute guarantee printed om each charger.

I'he only charger that chackes A and 96 voheof

Uses the Full etectric wave to chacge almost in

LIBERTY ELECTRIC CORP.g

NEW YORK- 342 Mgﬁ_ison Ave NewYork

Ful-Wave charges in almost HALF the time, because it uses
BOTH halves of the electric wave.

Here are selling points unique—without equal—a charger that
needs no adjustment, no servicing—that has no “come back”
__that STAYS sold—that is absolutely guaranteed, and—is
PASSED by the National Board of Fire Underwriters.
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Interesting Addresses NI;lrk
Gotham Dealers’ Meeting

Alex Eiscmarlm, Paul Cornell and E. W. Gutten-
.berger Deliver Talks at Meeting of the Talk-
ing Machine and Radio Men, inc.

Interesting  addresses by Alex Eiscmnann,
treasurer of the Freed-Eisemann Radio Corp.,
Brooklyn, Y. and Paul Corucll, of Hom-
mann, Tarcher & Corucll advertising agents
who Ixam:llc the Freed-Eisemann account, to-
gether with a display of the Freed-Eisemann
line ?l radio receivers, featured the November
meeting of the Talking Machine aiid Radi Men,
Inc, New York, My Eisciann spoke bricfly
of the policies of lis company and told of the
steps which it had taken to stubilize the radio
market. He stated that the reed-Eisemann
business had donbled over last year and attrib-
nted this incrcasc to the liberal disconnts which
are given dealers and the striet obscevance of
the territorial rights of the distributors. He
was fallowed by Mr. Coruell, who spoke of the
part which dealers took in the mltimate distri-
bution of a manufacturer's produets and stated
that despite the excellenee of an advertising
campaign, the good-will of the dealer must be
won before the preduct altains a real place in
the store. He related how he had sent somic
10,000 Ictters to owmers of Freed-Eisemaun re
ccivers and how the answers proved that this
product is receiving the best of all advertising,
namely, word of niouth, from satisficd cnstom-
ers ta their friends

E. W. Guitenberger, district manager of the
Columbia Plionograph Co., New Yeork, was in-
troduced to the members and he spoke briefly,
mentioning the new Columbia plonograph
which is to be placed on the narket the carly
part of next year and assured the dealers that
this new instrnment would be a revelati

Irwin Kurtz, president of the association,
made a plea to the members for co-operation
in inducing retail talking machine and radio

—_— —
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dealers to join the association. A membership
drive Is now in pragress to last nntl April 1S,

Frederick M. Davidson, superintendent of
music in the publie schiools, was present at the
mecting and spoke of the work whicl is being
done to teach music appreciation to the children
in the schools. He comuncuted on the wonder-
ful go-operation which the association and the
individual miembers had given in the past and
asked far their continucd assistinec.

The -next mecting will be lield at the Café
Boulevard on Tuesday, Jomary 6, at which
gathering the Brunswick Panatrope and the
products of the Sunbeam Radio Corp. will be
demonstrated and short addresscs will be made
by officials of tlic companies.

Radio Broadcasting Ad
Department s Opened

Deyrorr, Mich., December 8—~Colonel Walter C.
Cole, president of Cole-MacDonald-Wood, Inc,
advertising ageney which handles the account
af the Jewett Radia & Phonograph Corp., an-
nounced recently that liis company had estab-
lished a radio broadeasting advertising depart-
ment. The new departinent is under the man-
agement of Harold M. Hastings, space buyer
for the agency.

Leiter Bros. Store Altered

Svracusg, N. Y, Deeainber S.—Leiter Bros, Inc,
are rapidly eompleting the extensive alterations
on the building which houses the concern and
despite this Fall business is quite satisfactory.
The building is practically being made over, for,
upon completion of the alterations, there will be
a complete new front from basement to roof,
larger display space and ather features which
add immeuasurably to the appearance of thc
store. The improvements are estimated to cost
$40,000. The Victer line is featured by this live
concern.
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Okch Records Secure Wide
Popularity in Mexico

Success of Recordings in Mexico Due to Efforts
of Ed. Baptista, President of the Cia Fono-
grafica Victoria, Distributor

Okeh recordings have sccured o« most surpris-
ing popularity in Mexico, due in large part, ac-
cording to officials of thie General Phonograph
Corp., New York, to
the cfforts of Ed.
Baptista, president
of the Cia [ono.
grafca Victaria, the
largest  dis! 1tor
of Okch records in
Mexico. This estab.
lishment has a large
store  devoted en-
tirely to the sale of
the products of the
General Phonograpl
Corp., which are also
displayed cflectively
in the windows, Mr,
Baptista is shown at the left in the accompany-
ing pictnre, with R. €, Ackerman, manager of
the export deparlinent of the General Pliono-
graph Corp., in the center and Jose Moriche,
the well-known Spanish tenor, at the right.

E. Baptista, R. C. Ack-
erman, Jose Moriche

Poster Features Artist

The General Phonograph Corp., New York,
reeently distributed a poster to Okeh dealers,
featuring tlic Okel recordings of Honmier A.
Rodeheaver. The records featurcd are "My
Waonderful Dream* and “Good Night and Good
Morning” and a coupling of “Brighten the
Corner Where You Are” and “Since Jesus
Came Into My Heart.” The Justin Ring Quin
tet, with bells, accompanied Mr. Rodcheaver in
all the selections.

EMPIRE Tone Arms and
Reproducers are made for all
types of phonographs, from
the portables to the big, hand-
some cabinet machines and
the combination Radio and
Phonograph.

Order a sample arm and test
it out. It will win you on
merit only. Our prices are
low and ~quality second to
none.

EMPIRE PHONO PARTS COMPANY

Established in 1914

Ball Bearing

EMPIRE UNIVERSAL TONE ARMS AND REPRODUCERS

Excel In Every Important Feature

It ts an acknowledged fact that the
tone arm and reproducer are the
most vitally important parts of a
phonograph.

With no other equipment can you
bring out the clearness and sweet-
ness of tone that EMPIRE will
accomplish. And it is tone quality
and excellence of reproduction that
make one phonograph better than
another, and make it sell in greater
volume,

Pivot Basc

2261 East 14th St., Cleveland, O.

W. J, McNAMARA, Prcsident

i s i
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r =N CE e Aorrr-Rovar Cowsore
hanograph:radio combination

2 4L

(Model No. 10} here shown
posscases many spe
| feature:
1

[
: aturcs and is typical of
+ the entire Adler-Royal line
] ks Tt contains 3 high qualiy phono-

adjustmenl qQuir Te
| ample space for batteries. It is
supplicd 1n walnut or mahogany.

Complete with Adler-Royal five
R tuhe Neutrodyne sct and umit,
the price is 3275

- | = L Other instruments of the Adler-
- oyal line range in price from
Spe:

QB .
5 N T Tell your cuslomers that they should ejoy
\ S0 1he pleasure and convensence of having their

SO /1) . . .

j radio and p/oonogmp/o i one inStrument.

Nk HEN you are able to add to this that Adler-Royal

§’ : combinations are of exquisite workmanship and de-
N

) sign; that they obtain distance, have sclectivity, volume
and clear natural tone, and are sold at a moderate price,
a sale naturally follows a demonstration.

B Adler-Royal was the first radio product to be offered
the dealer on a franchise basis. Twenty-seven years of
manufacturing experience and large factories indicate
unusual stability.

ADLER-ROYAL
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We have territory still open in many localities for desirable
dealers. Write today for further details, cither to us, or to your

nearest distributor shown on this page.

State
ALABAMA

ArizoNA

ARKANSAS

Caurornia
Cauorano

Conneenicur
Drraware

Our List of Distributors and Their Territory

Distributor

Forbes, E. E., & Sons, Birmingham
Electric Appliance Co., New Orleans, La.
Blum, Emery E. Co., San Francisco, Cal.
Thomas, Howard D, Scattlc, Wash.

“The Artophone Corporation, St. Louss, Mo,
Blum, Emery B. Co., San Francisco, Cal.
Thomas, Howard D, Scattle, Wash.
Nassour Bros., Colorado Springs

Royal Sales Co., Denver

Pearsall, Silas E., Co., New York .
Zamoiski, Jos. M., Co., Baltimore, Md.

Everybody's Talking Machine Co.,
Philadelphia, Pa.

Districr of CovLumsia . Everybody's Talking Machine Co.,

FroriDA
GaorGIA
INDiANA
Iparo
ILLiNols
lowa
KANSAS
ABNTUCKY
Louisiana.
Maine

MaryLAND

MASSACHUSETTS

MicHIGAN
MINNESOTA
MississipPI
Missouri

MONTANA.
NEBRASKA

ADLER MANUFACTUR_ING CO., InC., 881 Broa.dway, New York Cily LOUISVILLE, KY.

Phonograph and Radio

Philadelphia, Pa,

Radio Sgccialty Co., Inc.. St. Petersburg
Fotbes, E. E.. & Sons. Bimingham, Ala,

Forbes, E. E.. & Sons, Birmingham. Ala.
Teas, W. C,, Co., Chattanooga, Tenn.

Sterling Roll & Record Co.. Cincinnati, Ohio

Consohdated Talking Mach. Co., Chicago, 11l

Blum, Emery E. Co.. San Francisco. Cal
Thomas, Howard D., Scattle, Wash.
Consolidated Talking Mach. Co., Chicago
The Artophone Corp., St. Louis, Mo.

Fuetterer, W. E., Supplies Co., St. Louis. Mo.

Sprague & Warren, Minneapolis, Minn.

Dutton, W. M.. & Sons Co., Hating, Nebr.

Buscher, C. A.. Co., Kansas City, Mo.

Sterling Roll & Record Co., Cincinnati, Ohio

The Artophone Corp., St. Louis, Mo.

Sonthern Aluminum Co., New Orleans

Electric Appliance Co., New Otlcans

Lewis Elcctrical Supply Co., Boston, Mass.

Erisman, A. C.. Co., Boston, Mass.

Eveeybody's Talking Machine Co.
Philadelphia, Pa.

Zamoiski, Jos. M., Co., Baltimore

Lewis Electrical Supply Co., Boston

Erisman, A. C., Co., Boston

Lind, §. E, Detroit

Spraguc & Warren Minncapolis

Southern Aluminum Co., New Orleans, La.

Buscher, C. A.. Co.. Kansas City

Fuettercr, W. E., Supplics Co., St. Louis

The Artophone Corp., St. Louls

Spraguc & Warren, Minneapolis, Minn.

Buscher, C. A, Co., Kansas City. Mo.

Dutton, W. M.. & Sons Co., Hastings

Sprague & Warren, Minncapolis, Minn.

[
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Stute
Nevaoa

Nuu HAMPSHIRE

New Jersey

New Mexico .

New Yorx

NorTH CAROLINA
Norri Daxota

Ouito

O LAHOMA
OrzcoN

PENNSTLVANIA

RuoDE IsLang
SoutH CaROLINA

Sourn Daxota
TeNNDSSEE

Texas
Utan
VERMONT

VIRGINIA

WASHINGTON

WEesT VIRGINIA
WISCONSIN

WYOMING.

Disteibusor
Blum. Emery E. Co., San Francisco, Cal.
Thomas, Howard D., Scattle, Wash.

Lewis Electrical Supply Co.. Boston. Mass.
Erisman, A. C., Co., Boston, Mass

Pearsall, Silas E.. Co., New York City

Everybody's Talking Machine Co.
Philadclphia. Pa.

Trilling & Montague, Philadclphia, Pa

Nassour Bros. Radio Co., Colorado Springs,
Colorado

Royal Sales Co., Denver, Colo.

Pearsall, Sitas B.. Co., New York City
Wooley. L. A., Inc., Buflalo

Troquofs Sales Corp., Butfalo

Corke, H. ., Co., Syracuse

Adler Manufacturing Co., New York
Sprague & Warted, Minneapolis, Minn.
Bucl-Lyons Co., Cleveland

Sterling Roll & Record Co., Cincinnati
Buscher, C. A.. Co., Kansas City, Ma.

Blumn, Emery E. Co.. San Franciseo, Cal.
Thomas, Howard D., Scattle, Wash

Woolley, L. A., Inc., Buffalo, N. Y

Teilling & Montague, Philadclpbia

Everybody's Talking Machine Co.,
Philadel phia.

Lewis Electrical Supply Co., Boston, Mass.
Ensman, A. C., Co., Boston, Mass.

Forbes, E. E.. & Sons, Birmingham, Ala.
Teas, W. C,, Co., Chattanooga, Tenn.

Sprague & Warcn, Minncapolis, Minu.

Teas, W. C.. Co., Chattanooga
The Artophone Corp., St. Louts, Mo
Sterling Roll & Record Co., Cincinnati, Ohio

Radio Equipment Co., Dallas
Royal Sales Co., Denver, Colo.

Lewis Blcctrical Supply Co., Boston, Mass.
Erisman, A. C., Co.. Boston, Mass.

Everybody's Taking Machine Co.
Phlla(z:lrhia. Pa.
Zamaiski, Jos. M.. Co., Baltimore, Md.

Blum. Emery E. Co.. San Frangisco, Cat.
Thomas, Howard D.. Scattle Wash

Stecling Roll & Record Co., Cindinnati, Ohio

Andrac, Julius & Sons Co.. Milwaukee
Consolidated Talking Mach. Co., Chicage, 1ll.

Royal Sales Co., Denver, Colo.

Ask ws about the Adler-Royal sales and advertising service which will equip
you to secure buesiness: it incindes window display, newspaper advertising,

prinml matter, circularizing, elc.

actories:
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bl MUSICAL
POSSIBILITIES

{Eoizor's Nove.—This is ibe ffly-sinth of 2 series of
artictes by William Draid While devoled io e varlous
inferesting_ opportinities \whieh prevail in the domain of
ediicalion for th retniler of talking machines. The subject
is one of grenl imcrest and we commend Ibesc atlicles In
the consitteralion of att whe are slevoling atleatisn lo the
festuring and developing of The musicat posinililes of e
ag machine.)

A ‘Limitless New Field

In the midst of (e excitement whiel his ae-
companied and eharacterized tlie presenlation
of the new talking machines, there has brem
perhaps lmrdly cuough disenssion of the new
music, or rather of the new secords.  Anmonnce-
went has indecd been made by boil the Viclor
and the Brunsuwdck imterests, as well as by the
Colimbia pcople, of new recording metliods
which greally enlarge the limits of the art; but
hitherto it has been owt of the question to at
tempt any cvaluation of the facts. Neverlheless,
it has ta be admitted Lhat an entirely new and
apparently limitless ficld of possibilitics has
been opened wp.

Limits of Old Mcthods

The old metliods of recording for e talk-
fng machive, as they are now called, rame abom
as the- result of cxperiments made by Edison,
Taiulor, Rell, MacDonald, Berliner and others,
following upon Edison's original tin-foil rov-
cred eylinder. Its leading principle is embodicd
in the vibrating diaphragm cnergized direetly
by the source of sonnd, and mechanically trans-
ferring its motions to a rotating cylinder or
disc of soft material, upon the surfaee of which
tliese motions are permanently recorded in the
shape of a continuois jagged linc by means of
a stylns. The operation of making this sound-
groove or continvons wavy line, against all the
mechanical iriction and atmespheric resislance
cneountered in doing the work, is entirely car-
ricd out by means of the energy originally re-
ceived by the diaphragm through the receiving
horn. In other words, only the cnergy trans-
mitted from the voice, voices, instrument ar in-
struments of the musicians, through the re-
cﬂvmg liorn to lhe diaphragm lias been in the
natuee of the case available.  The availahle
quantity of such cnergy is never great enongh
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for the rusnll demanded, sinee the cffert of fric-
tion in Lhe atniosphere ind among the mechan-
ical parts must always delract from the original
available quantity. Despite cvery precantion,
therefore, recorded ~oumils have never yet been
reprodiiced save at lhe cxpense of grenter or
lesser loss, both in inlemsity and in quality.
Certain of the complex clements which go to
make vp the sound character and contenl of
varions instrmincats were constantly getting lost,
as it were, so that it was mever possible to ob-
tain thoroughly salisfactory records of such in
stenments.  Notorions siiners were the pi
the kettle-drums, sommic of the fow bass instru-
1neats and the higlest Lones of almost all voices,
vialing, pianos, cte.
Other Praclical Difficulties

Morcover, in the altemipt to obtain trans
mission of the cnergy from the sources of
sound to the hora wih a wininwan of loss,
varions practical diffienlties nrose, orchestras
conld only be of a certain size, for a very
large band could not be arranged to dircet its
sonnds cffectively into the hora or horus lead-
ing Lo the phragm. Singers had to be ¢
tremely eareful about thieir position wilh regard
to the horn, while the piano ncver scemed 1o
send nore thau a small part (and that not the
best) of its tonal wealth to the diapliragm. In
a word, recording was a limited art. That it
shionld have accomplished the marvels with
which we are all so familiar, despite its mechan-
ical limitalions, is all the more astonishing and
shonld make us all the more willing to give
praisc where praise is dne.

Nevertlieless, things are now changed and
there have been developed methods of record-
ing which will completely change the position
of the talking machine and make of it au instro-
ment vastly morc cffective and at the same time
more powerful. In faet, it is net too much to
say that the talking machine of the Mture, by
means of the ncw recording developments, may
speedily beeome a most formidiable rival of
radio on the very gronud which hitlerto the
fatter hias occupied alouc; the ground, that is,
of "atmospherc® and power.

‘I'ie new mctheds of recording might be de-

no,

At Our St.

we have two million feet of
dry walnut lumber

In this large stock we have several
items of special lengths and thick-
nesses that are particularly adapted
for radio cabinets. I

THE PICKREL WALNUT CO.

St. Louis, Missouri

Louis Mill

Exclusive Manufacturers of IWalnut Lumber

seribed at greal lemgth and very technically,
but 1 shall prefer mercly to give the reader a
very gencral idea of them, mainly in order that
lie may therchy scize itpon the central fact that
e lalking wachine bisiness is emerging into
4 new era which cannot be compared cven with
the wonderful age whicl lias now just closed.

“I'ic principle of the recording is cimbodied in
e vse of clectrical apparatus to pick np and
transimil to the recording dise the sound-waves
proceeding frem the sources of sonnd. In one
emhodiment of this principle, Lhe most im-
porhlu pari of the apparatus is the so-called
"microphone,” which is simply a very seasitive
teleplione receiver. The instrament, the voiec,
the voices, or the orchestra to be recorded need
o longer be herded iuto a small room i dis
comfort, nor is il mecessary to take alf sorts of
claborate precantions to prevent serions or fatal
loss of sound at critical points. The micro-
phone goes wherever the amsicians are playing
or singing, picks np the transmitted sonnds and
converts them o the spot fram mechanical into
clectrical vibrations. Tliese can be sent to any
point where the recording nachine is placed
and there again be transmitted inta mechanieal
vibrations, wilh, however, scarcely any loss of
power and with indeed the possibility of ampli-
ficalion during the process of transmlssion.

Recording by Light

In the casc deseribed the principle of the tele
phone is followed, altlough with much greater
sensitiveness of apparatus In auother, the
vibrations from the source of sound are allowed
to sct into oscillation a wire holding n tiny
mirror, upon which is playing a beam of light
This beam in turn is directed npon a selenium
cell, which has the peenliar property of vary-
ing its electrical conductivily in accordance with
the intensily of the light to which it may be ex
posed. Thus the mechanical vibratious from tlic
sonree of sonnd may be turned into clectrical
vibrations, which in turn can be transfosmed
inte mechaniral work by micans of the nsual
clecire magnet at the roliting disc

A Boundless Art

Now, the great fact to be rememibered about
these new mcthods is that they at last render
recording a boundless arl. The recording ex
pert can now go anywhere, can sct up his ap-
paratis in the room where the band, orchestra,
or soloist is playing, and can obtain thus not
only the sounds of the music but the reso-
nanees which come from Lhe room itself, and
which are so important in the final mmnsical
effect. The whole musical result is quite dif-
ferenl from anything so far obtained, and the
dnllest car at once ohtains a [veling of “space,”
of “almosphere” (to use the best word that
oceurs), or of “nataralness® (if this be pre-
ferred) which was wever before apparent. It is
no louger a casc of an ingenious toy giving
plansible imitations of the real thing; it is the
real tliing bronght into the home, the actual
playing of the musicians in the actual condi-
tions of cvery-day work.

It was this wnluraloess which at onee, in the
case of radio, eapturcd the interest of the puo-
lie, ilespile static, imperfect reception and other
defects. There is in radio broadcast music a
sensc of “reality” which the old phonograph
neyer gave owing to the then used methods of
recording. This sense Of reality has mow been
given to it, and a new cra has been opened up.

Talking machine merchants have now the
greatest opportunity ever vouchsafed to them to
make good. The talking machinc has to-day
musical possibilitics never before ewen imagin-
able. 1t is inconceivable that they should not
now be worked to the utmost; but in erder
that this may happen, it is neceessary that they
be taken seriously, be studicd, be understood.
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Fwes] NEW star has arisen in the musical firmament.
\.3 It is declared by the country’s leading scientific
DTN 4nd acoustical authorities to be the outstanding
phenomenon in the realm of musical reproduction.

It is unanimously declared by impartial observers that
this creation is truly something different, something in-
finitely superior to any music reproducing instrument that
has ever seen the light of day.

That, Mr. Victor Dealer, may serve as your introduc-
tion of the Victor Orthophonic to the public—a new
creation for the nation.

C. BRUNO & SON, Inc.

«Victor Distributors to the Dealer Only”

New York
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Educatlng Public to Buy btandard Radio

Public Will Purchase Only From Reliable Concerns if It Is Made
to Realize the Danger of Buying Products of Doubtful Quality

The radio business has new reachied the point
where considerable care minst be excreised by
the dealer in the sclection of the lines which
nre suited to the type of business he is do-
ing. There arc now so many wakes of scts
on the market, some of them good, substan
tial, standard, nationally advertiscd prodnels, as
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RADIO

The New Art
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Jobbers' Educational Advertising
well as some that are of inferior quality and
practically unknown, that the dealer must step
carefully before taking on lines. While this is
truc of the dealer it is cqually true that because
of this great varicty of radio the consumer is
also often in a quandiry as to the set which to
bary,
How Legitimate Trade Suffers
The great nuinber of firms, refiable and un-

By Robert L. Kent

refiable, who are turmmg ont radio scls as
capidly as they cam, s pesulted in a go
where the dealer who handles quality mes-
ianilise snffees through the operations of gyps
imd geweral price uniters.  Hrice always
bee, is and probably alwavs will be the decid-
g faclar 1o i great 1y people who arc in
the wnarket for a mdio set or any other produel,
but the fact remuins that what the great niass
of the public wanis ix n good product at a fair
price, Convinee the pnblic that a "gyp” edio
set wmay be a eostly investment and that the
dealer who is appirently giving awiy something
for wothing is offering merchundise thai has b
rome obsolete and perlitps is of inferior g
regards construction aml the chances are
good that they will buy standird meechandise
Up to the Trade

It s cerbain that edueation of the pnblic is a
vitnl necessity of the preset and futnre devel-
opment of the radie business, ‘This edueation
rests wilh the munufacturers, wholesalers und
dealers and last, but not least, with the asso-
ciations, ‘Fhe mnnulictnrers, (@ a cerlain ¢
ient, are caerying on i constanl campaign,
which is more or less edncationil in charactes,
through (heir uational ndverlising.  Usually the
advertising of the decater is not in this category
and of conrse wholesalers do not, s a rule, ad-
vertise Lo the general public.

Campaign of Wholesalers
ding wholesule radio concerus of
Minncap! Minn, recemtly imangnrated  ar
vdneational pnblicity campaign, whi is do-
ing mich to convince the public that the right
place 1o purcluase a radio set is from o reliable
dealer and the r|g1|l kind of a sut to buy is
standard merel hie aign s co-
operalive in clmr;\:(cr cach ad coutaining the
names of the various wholesale organization
participating and the lines they disteibute, The
aceompunying illustrations show two of the ads
which occupicd large space in the loca] Sunday
newspaper. The ad Dbearing the title "Radio
the New Art" deals with the progress in eom-
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Added Profits from

BURGESS RADIO BATTERIES

Almost invariably the home with a phonograph
owns a radio set—and quality dictates the buy-
ing preference.

Confidence in the quality and absolute dependa-
bility of Burgess Radio ‘A’ 'B* and ‘C’ Batteries
is now firmly established.

The Burgess line is the lo%xcal quality line for
phonograph dealers to hand

“Ask Any Radio Engineer”

BURGESS BATTERY

COMPANY
DRY BATTERIES
Engincers  Manufacturers
Flashlight Radio Ignition
Telephone
Gencral Salea Officer
Harrts Truse Bldg, Chicngo

Laboratorics snd Works: Madison, Wis,

Branches: New York, Bouon, Kensas City,

inncapoli

Piitsburgh, St

In Canada: Plants, Ningarn Falls, Winnlpeg
Branches: Toronto, Monireal, §1. Juhn

imnication down tlie line to radio. The second
general in charcter, designed to
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show the popnlarity of radio,
broadeasting stations, and the variely of pro-
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Buy Redio of Kaowo Quality from Reliable Dealers

Another of the Striking Educational Ads
grams, The last twa paragraphs read as fol-
lows:

“Wlhen you buy a radio set go first to a re-
fiable dealer on wliom you can depend and then
apply these seven tesls of his set: Responsi
bility of the manufacturer and the dealer, tonal
quality, selectivity, appearance, price, distance
and volume.

“Homest representation of radio apparatus,
gharanteed to fulfill satisfactory requirements
of the tests given above is assured by the
undersigned radio distributors;

The trend of the other advertisements is
mueh the same, 1n every imstance the main
thought is 1o impress on readers that the sets
handled by the dealer clients of these distribu-
tors are rcliable merchandise and are fairly
priced. The slogan of the campaign is: "Buy
radio of kiown quality from reliable dealers."
Dealers can profit by the example set by this
wholesaler tn educating the public to do busi-
ness with reputable firms, thus protecting theni-
sclves and the public.

Stewart-Warner Corp.
Reports Profits Doubled

The Stewart-Warner Speedometer Corp., Chi-
cago, reporits ne! profits of $5373,336, after
charges, for the nine months ended September
30. This compares with $2,662,523 for the cor-
responding period of 1924, Net profit for the
third quarter of 1925 totaled $1,906,364, against
$652,973 for the sainc period last year.

Incorporated

The Combination Radie Cabinet & Talhing
Machine Sales Co, was recently incorporated
al Albany with a capital stock of 100 shares of
commion stock of 1o par value. The iucorpora-
tors are R. Robinson, R. Colc and B. Teller.

24
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ELvira de Hipaigo
Coloratura

Prima Donna. Metropolitan
Opeta Co., New York
“Nothing mechanical
about 1™

BrancHe VAN Buren
Soprano
(SEATED)

Vocal Ingtructar,
Herman DeVnes Studio

“Mellow tone and responsive
action™

Ewvira de Hinarco,
(STANDING)

Serce QURRAINSKY
Paveey Oukrainsky
Barter
“Defies the ear to detet
it from hand playmg”

FLORENCE MACBETH
Coloratura
Prima Donna, Chicago Civic
Opera y
“'One of the ost beautifully
toned instruments”




50 THE TALKING MACB_INE WORLD_: .

Complete List
of

and

Distributors

WALTER S. GRAY COMPANY
926 Midway Place, Los Angeles, Calif.
WALTER S. GRAY COMPANY
1054 Mission St., San Francisco, Calil.
L. D. HEATER
357 Ankeamy St., Portland, Ore.
TEXAS RADIO SALES COMPANY
411 North Harwood St. Dallas, Texas
JUNIUS HART PIANO HOUSE, LTD.
123 Carondelel St, New Orleans, La.
CONSOLIDATED TALKING MA-
CHINE COMPANY
1121 Nicollet Ave., Minncapolis, Minn.
JAMES K. POLK, INC.

181 Whitehall St,, Atlanta, Ga,
THE ARTOPHONE CORPORATION
1103 Olive St. St. Louis, Mo.
THE ARTOPHONE CORPORATION
804 Grand Ave., Kansas City, Mo.
CONSOLIDATED TALKING MA-
CHINE COMPANY
227 W. Washington St., Chicago, In.
CONSOLIDATED TALKING MA-

CHINE COMPANY f

2957 Gratiot A ve., Detroit, Mich.
BUEL-LYONS COMPANY

1231 Superior Ave., Cleveland, Ohio

STERLING ROLL AND RECORD
COMPANY

137 W. 4th St., Cincinnati, Ohio
PHONOLA CO. LTD., OF CANADA
Elmira. Ont., Canada
IROQUOIS SALES CORPORATION
210 Franklin St., Buffalo, N, Y.
EVERYBODY'S TALKING MACHINE
COMPANY

810 Arch St.. Philadelphia, Pa. .
GENERAL PHONOQOGRAPH CORPO-
RATION OF NEW ENGLAND
126 Summer St. Boston, Mass.

GENERAL PHONOGRAPH CORP, (§
(New York Distributing Division)
15 W. 18th St, New York City
JAMES K. POLK, INC,
811 West Broad St, Richmond, Va

Talking Machinc Section
Feature of New Store

F. & W. Grand Co., Operating Chain of Stores,
Opens Large and Attractive Establishment in
Pottsville, Pa,—Artislic Arrangement

Porrsvire, Pa, December 7—The F. & W.
Grand Co., which operates a chiatu of stores, re-
cently held tie formal opening of its large new
establishment here.  The company secured a
site on Nortli Center strect and prior to the
opening the buildi Wil ¢ ly r leled
A feature of the storr is a large mnsic section,
containing complete siocks of talking machiues,
radio, records, sheel musie, ete. Harmonfous
arrangement of e interior, eomplete stocks and
large display windows, make this onc of the
finesl storvs in this part of the State. The com-
pany now aperates thirty<ight stores through-
out the country.

Gold Seal Tubes Now
in New Patented Container

Buyers of Gold Seal radio tubes are show-
ing enthusiastic approval of the new patented
container, in which these tubes are now offered
for sale. A specially desirable feature of the
Gold Senl container is the cardboard spring
around the tube which by taking np jars and
jolts  practically ecliminates breakage. A
round open space in the bottom of the eontainer
and an obscrvation hole in the side permil the
lesting of each Gold Seal tube without break-
ing the seal, thus afferding further protection.

In adopting this patented container the mann-
facturers of Gold Scal tubes feel that they have
provided for their product a earton in keep-
ing with the superior quality of the arlicle
itself.

Toledo Radio Cens—us Shows
Atwater Kent Popularity

Toreso, O., Deceinber S.—The News-Bee, promi-
nent newspaper of this eily, receutly offered a
radio atlas to its readers und at the same time
conducted a radio census of the ¢ity. 1t s re
ported that the rcsults of this census show
more owners of Alwater Kent receiving sets
than the combined numbers of owners of the
manufactured sets which ranked sccond and
third in the census. Atwater Kent radio speak
ers also led all other makes.

Radio Shoppe F_eazlres
Pfanstiehl Receivers

The Radio Shoppe, Wildwood, N. J., of which
J. W. McCloskey is proprictor, has secured the
exclusive Pfanstichl franchise for Cape May
County, and will carry this recciver exclusively.
Mr. McCloskey has placed a large initial order
for the full line of Pfanstichl receivers and is
making plans for extensive exploitation of the
scl in the territory which he covers. His cholee
of the Plansiichl is a tribute to this set.

Columbia Record by the
“Yellow Jacket Four”

The Columbia Phonograph Co., New York,
announces the rclease of a record nade by the
Yellow Jacket Four of 1925 ot Georgia Tech,
stnging “I'm a Ramblin’ Wreck” aud other fu-
vorite football and college songs of that fumous
Southern college, coupled with college songs
played by the Georgia Tech. band. This record
is scheduled for January relcase.

The Standard Radio Corp, Worcester, Mass,
has fled an involumtary petition of bankruptey,
with liabilitics of approximately $170,000 and
asscts of about $100,000.
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MICA
DIAPHRAGMS

Immediate delivery—all sizes
Send for free samples and prices
All Mica Products

INTERNATIONAL MICA Co.

| Sboes s PHILADELPHIA, PA. Fiinton philn

Stromberg-Carlson Radio
on View at Rochester Show

G. A. Scoville, Vice-president and General Sales
Manager, and R. H. Manson, Chief Engincer
of Company, at Radio Conference

Herewith is a view taken at the Rochester,
N. Y. Radia Exposition. 1t shows Geo. A
Scoville, vice-president  and general  sales

-
Stromberg-Carlson on Exhibit
manager of the Stromberg-Carlson Co., on the
left, viewing the Stromberg-Carlson No. 601,
totally shiclded, six-tube radio receiver. On the
right of the receiver are C. E. Heston and J. S
Gibson, also members of the Stromberg-Carl
son organization. The view was taken in the
booth of the Laube Elcetric Corp., Rochester.

Mr. Scoville and R. H. Manson, chief engi-
neer of the Stromberg-Carlson Co., represented
the Interests of the company at the recent
Washington Hoover Radio Confercnce Mr.
Scoville is chairman of the Radio Apparatus
Section of the A. M. E. 5.

Accidentally Shoots Himself

Art Gillham, “The Whispering Pianist™ of ra-
Jdio fame and exclusive Columibia recording art-
ist, accidentally shiot limself through the left
thigh while driving to the target range in At-
lanta, Ga. on November 1. His coadition is
not scrious. Gillham is one of the best-known
broudcasting and record artists. He has worked
at more than 200 stations throughout the country.
Hc had been on a tour of Southern radio sta-
tions until his schedule was interrupted by this
accident.  The tour will be eontinued as soon
as lie §s able to move around again.

Officials Die in Wreck

‘fhe Pennsylvania train wreck at Monmouth
Junction, N. J, last month resulted in the death
of five officials and departmient heads of the
Generat Electric Co. and the Westinghouse
Elee. & Mfg. Co., who were returning from
the Fourth National Radio Conference at Wash-
ington. The five killed were G. Y. Allen, as-
sistant manager of the radio department of the
Westinghonse Co.; M. A. Atnesta, Arthur W.
Gross, Jolm C. Horstmann and R. D. Reed

A window poster devoted to the Qkeh record-
ings of Clarence Williams' Blue Five was dis-
tributed to Okch dealers by the General Phono-
graph Corp. Eleven numbers are listed.

pugre—— | Sa—
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It's

HERE'S one time each year when

the soft pedal’s pushed down hard on
business. One time each year when
sentiment has its say. That’s Christmas.
That's why, in this Christmas issue,
we're forgetting to write an “ad.” It has
been a wonderful year for us. And be-
cause we know that only the splendid
work of our many dealers has made this
possible, we express, right here and now,
our true, unstinted thanks to every
Carryola dealer for his part in our suc-
cess.

We'd like to sec every dealer in the
country a Carryola dealer. We'd like

THE TALKING MACHINE WORLD
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Christmas

}'Time /

every one to share In Our success. And
next year we're going to do more to help.
There are lots of new things coming
along. You'll hear about them in due
course.

In the meantime, if you are not a
Carryola dealer, and you've been watch-
ing Carryola’s success, and you feel a
yearning to be on the Carryola band-
wagon—uwhy, we're for you! Just let us
know.

To every Carryola dealer we extend our
compliments and wish him a fine Christ-
mas and a truly prosperous New Year.

50a

(o CARRYOLA COMPANY off AMERICA

OL7 Clinton Street MilwauRee Wisconsin
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Music Trades Assn. of

Suggests Sche

Carrying Out of Suggestions Will Tend to Uniformity
Guesswork From Figuring Cost to Publi
s

San Francwseo, Cas, December 7.—A sct of
snggested uniform charges for scrvice was put
into cffect by the Music Trades Associalion ol
Northern  California on December 1. Thesc
suggestions were designed as a gnide 1o dealers
in checking np on charges which herctofore
were based on guesswork and were in some
cases unfair lo 1he public and in other eases so
low thal they resulled in a loss Lo the dealer,
‘The snggested schednle, while applying partic-
ularly to Sun Francisco, lias been so earciully
worked ont thut 1 might be used as a gnide
for similar schednles for other cities and dis-
tricts of the coumtry.

The introdnetion to 1he schedule reads as
follows:

“In fairness 1o The public, charges for certain
servlces rendered by mmsic dealers shonld be
more uniform. Some dealers are charging cn-
tircly too mnch aud others arc not charging
enough to render adequate ind responsible serve
ice. With this object in view, a commiitlce, ap-
pointed by the president, fnvestigated serviee
charges in other parts of the country and pre-
sented ils reporl, which was aceepled by the
board. Thls table of 'serviec charges' is reee
ommended to mnsic deilers within 1le State of
California only for their guidance.”

The scetions of the sehedule which have ap-
plication to the alking wiachine and rudio
Irades are as follows:

Talking Machine, Phomograph and Radlo Moving

Ay style fon regnlar delivery mms). . oooooooees §29
An miditional charge of S0 cems shanld be wade on
cach addiltonal xome, Wor moving across the buy of

down tlre pewnmnla sgeeial nrice should he nrmle on 3

time basis.
1 speeral call aml special delivery are required, an
adilitional churge of 8250 fur cach shonld he muile.

Repalring Talklng Machine and Phonograph Motors
If bronght ir M ealleil Inc

by nwwer by leater
Oiting il graphithne wotor.. o 8250 .50
Reptacing single spring 130 430
Replacing douhle springs 00 0
Calling for and delivering witors wiit be en REG

ULAR DFIIVERY RUNS. I special eall nnd delivery
are required, nn addithemal charge of $250 shonhl be
made for cach,

Ercctlng Redlo Antennas

Krecimg amtenna, it set s mirchosed.. ..o $10anid np

No. California
dule of Service Charges

——

of Charges by Dealers-—Will Eliminate
c—Model for Other Cities

not purchased.... -§13 and ny

Erceting amlenna, 1l set is
tir the chty ordinmnces.

Jiection shontd eomply W
Radle lInspection wnd Repairs
Free service shonhl be giver lor thipry days ol radio
lieyoinl Nrirty days, ami gn enstomer &
Iscwhicre) a charge ol $T per honr
shmild be made, with 3 miuimnm charge ol §L5. U sels
Lronght 1elo the slire, serviee should he chargel a1 $2
an hour.  Inetalistion ol batteries sl lic charged a1
the samie mates, Sundays, holidays and cveaigs shenld
be comsidered OVERTIMR and charged at donble rate.
Tubex and halterlea are ant inclmfed in the thirtyalny
free scrviee; ey are replaceahic a1 ihe expense of the
raillo set owner.
Calling Jor aml delwvering radio acts, which nust be
repaired at the shol, will be on REGULAR DELIVERY
RUNS, 18 spechal ealt am! delivery are reqmirenl, an uildy
tional charge ol $2.50 <honlil Ne maile for cach.
Boxing and Shippink Musical Insirumests

scla purctiased.
wwn sct (puchased cl

Dhulcles peesara e PO 250
Nanjos, corncis, mamlolins, vivtina, troullwmes.. i
Ginnars o 350

Sagonhones, accorling (v #i7¢ Qs 800
Cellos, bass harns ... Lo am
Danble bass

Prices Juelude calling on regnlar delivery runs for m-
sinwinent in ahy renc, hoxing spme and delivery to San
Yrarclseo railroat terminal, dock, cupress office or oM
wifice, | inatmment 15 brought nto since hy the owner,
deilnction of SO cents shonld be mate. 16 apecinb time 1%
required for cafliue, an pdditiomal clmrze of $2.50 showtd
be arale.

Theae prices do ot mmelude 1hie pareel nosl, express or
freight charges made by carcier, nor do ey saclude
tnsurance, If merchandise 1s to be fnsured agains loss
or amage, ensiomer shonld so state, and pay for same
Cexpress shiyments valuc np to $50, insurance inemded
in express charzes)

For cxport, becmise special w
added charges shonld be made.
Boxing sud Shipplng Talking Machlncs, Phonographs and

Cabloels

Portable molel ..ooovinmveens Ceresann .50
Small cabinet or npright medels, anl snrall mosre
eahinris
Large cabinet
cabinels
Conole and large sise models.

Records shonhl die packed separately’

$loand up

ooden boxes arc required,

o ot modets, aml large music
. $7.80 aird
100 amd

1 1o Sene 3L
6 m 5. 158
2% 10 S 200
50 1o lot 2,50

Prices Inelnde ¢alling on regular delivery mos for b
st o records in any zone, boxing sanre and deliv
Siing 1o Saw Francisco rabiroad terminal, dock. express
Sfhce or post office, Il special thme s requued for call
. an additional charge of §2.80 shoubil be made, i
K et or recanls are hrought tnto the store by the

See how casily WY
ugs-1n

Another WESTON

Radio Contribution
MODEL 506 Pin-Jack VOLTMETER

HREE great leaders in radio—Radiola, Victor and Bruns-
I wick have adapted their superheterodynes Lo reeeiy
mclers by placing pin-jacks on the panels.

A Woeston Pin-fack
-~ signed_and is now av
3 a quality high resistance voltmeter
will give complete satisfaction.
With this Pin-Jack Voltincter youy customer
turn 1he baitery s

best yeception.
lengthen the nse of batteries aud enable him to operate

al truc econoni
‘Ihe sale of a Weston product means a satished customer.
Jvite ne at vace jor full Infurmatinn

WESTON ELECTRICAL INSTRUMENT CORPORATION

190 Weston Aventie,

© volt-

Voltmeler has been especially de-
ailable for usc on lhese sels=—only
(125 ohms per volt)

is able to
ctting knob lo the cxact voltage for the
Tt will prolong the lifc of lis tubes,

and get the best result o of the set,

Newark, N. J,
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uction 1w price of 30 cents should he mal
These prices do not include the parcel post. expredt B0
fecieht chargus maile by carrier. Nor do rhey include
1t merchandise is to be insnred sgawwst loss
hould so state and pay for the
loe up to §0, imsnranee ine

LD

owner 3 do

inanranee.
or damage. customer
same feapress shipments va
cluded in cxpress charges).
Far export, because special vter b

shied charge shonld be made.
Boxing and Shipplog Radle

otea are regnired,

Small portable sets ... - 35.00
Snall table sets g %
10,00 and up

large table ses
Console scia amil comhinatior phonograph and

radia 8¢

12503nd np

Batteries, toud speakers and loops shonld be packed
separate hoxes—the prices akove melude all necessary
acking and hoxing.  Matterbes and lubes are very
earc meehaniams awl are likcly 1o lie damased and ev
Tained in skipping. DEALERS SIIOULD NOT BE HELD
WESPONSIDLE FOR SHCI PAMAGE

Veices inelude ealling on regular delivery runs lor bn-
roment i any cone, Imaiug same aud delivening o Sar
Francisco rablroml Terminal, dnck, express office of potl
ofice. M opeciat time @ requirel Ir calling. an addie
tonal charge of $250 shonld be made. 1f Instnument I
braaglit into store by the ewner. dednetion of S0 cems
slioirdd be nde.

These peices do nof
frerght churges made Dby earrier.
fusurance. 1} merchandise is to be insnreld agabast loe
or damage. enstomer shonhl so state mnl pay lor the
same teaurcss shipmenta vabne up lo §80, fnanrance iw
cludeil 10 capress clrares).

For caport, Lecause speciul outer buxes ar
added charge should be made.
Unbosing Tolking Macblues, Phonographs.

d Cabluets

{ortable moilels and small tahle sets
Small eabiact or wprixht models

table scis .

Large eabinet or upright mode

\ include the parecl post. expreas or
Noc da they dnchnde

e reqmired.

Radle Sels

and small radio

Is and large rndfo lable

scls . 450
Console muilels and selx .00
Combinution (honographs and railio o

Prices inclule calling ‘for instrument at Sam Francise

Mok, wrtioxing fame at dealer’s

railroil  lerminal, ot
siare or warchonse {or a1
ing to customer’s house fn amy zone, on reg
51 aprcial time is remuired tor delivery,
charge of $2.38 shouhl be made,

custener’s Touse) ami deliver
nlar ileliveries.
un adilitional

First Radio Communication
Between Countries in 1899

In 1899 the first radio communication wis
cstablished between England and France. Today
segular communication is possible not ouly b
tween England and Franee, but between the
United Stales and all Evropean countries. In
fact broadcasting slations arc frequently heard
w such distances. Several stations have been
heard regularly in Afriea and Australia.  In-
ternationad test wecks last  year brought onl
many interesiing possibilitics of international
broadeasting. It is expected that this year cven
belter resnlts will be obtained. The test week
will he condncted in the carly part of 1926 and
will be under the direction of Powel Crosley.
Jr., president of the Crosley Radie Corp., who
s chairmun of the event

Splendid Increase in
Sleeper Radio Business

Cash sales of $165.555 for November, aguinsi
§84.488 1 the same wonth lasl ycar, were rc
ported by the Slceper Radio Corp., manufac-
turer of the Sleeper Scont und Slecper Screnad
er reecivers. Sales for 1925, according to Gor-
don S. Slceper, president, will be the largest in
the history of the company. The mpany
plants ure now operaling on 1hree shifts 10 sup-
ply the holithey temand,

Wanamaker Places Large
Harmony Record Order

The wholesale division of 1he Colimibia 1'ko-
wograph Co., New York, announees that the
New York store of Jolin Wanamaker has taken
on the complete line of Harmony records and
s placed a large initial order in time for the
I|o|i(.lny rush. The Wanamaker store has alwiys
carried the ¢ olimibia Masterworks and celebrity
records
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- The Truth About Radio |

. Radio is wonderful enongh as it is—without exaggeration

% the lure of the art, and the genuine lack of knowledge of this newly dis-

' covered force. Any radio engincer states frankly there are many things about

radio that no one can yet explain. A real radio expert 1s very conservative

in his claims. While he is familiar with the wonders of this new plaything of man
-he also knows its limitations. Radio is wonderful enough as it is, without exag-

geration.
Let’s look at the facts

First— You cannot get both long distance and quality of reception at the same time.
It must be one or the other. 1f your eyes sparkle at the squeak from 3,000 miles
away—be satisfied. If, however, you want music that is real music—don’t try the
“long shots.”

6HERE has been a great deal of exaggeration about radio, bred by enthusiasm,
1)

Second— You cannot get both high selectivity and quality. If vou thrill at bring-
ing in stations from all over the map, be content with that. But if you want clear,
sweet tones—limit yourself to nearby stations,

[ Third— Don't sell a radio in your store. Sell it in the home. A home may be in a
radio “pocket.”” 1f so, thc best radio set in the world will not get good results. No
matter how well a set may perform elsewhere, if it does not perform in the cus-
tomer's home he will never be satisfied. It is always the satished customers that create
your greatest volume of repeat sales.

Fourth—The broadcasting station has as much to do with results as your receiving
set. The art of broadcasting is still in its infancy. You may cxpect big advances
from that end.

To he true, therc are exceptions to the statements just made. Some night the rank-
est radio amateur may bring in Honolulu, with music as clear as a bell.  Sometimes
-and under certain conditions—a cheap crystal set will get better results tham a
thousand dollar "wonder.”” But the cxceptions are rare—and never certain. In all
the clamor of claims for radio sets, in all the talk about distance, selectivity, tone
and “whatnot'—keep your mind clear.

With radio you are at the mercy of nature. Forces entirely beyond the control of

your receiving set dictate your results. :

Let’s be fair about this thing! Exaggeration is so unnecessary. The truth about

A radio is wonderful enough.

The MacMlillan Arctic Expedition (12° from the north pole) talked with the world

cvery night over Zenith Radio—yet Zenith makes no exaggerated claims for distance.

Zenith makes no claims except by comparison-—comparison in the home.

Zenith guarantees this: under like conditions—side by side with any other radio set in
the world—Zenith will get more distance—bring in more stations—
with a finer quality of tone than any other,

Don't sell a radio in your store—setl it in the home. Mlake competition prove its
case in your case. Zenith is ready and willing.

Investigate the Zenith Exclusive Dealer Franchise—the Zenith line (ranging from
$100 to $2,000) and the Policy behind Zenith. No fairer proposition can be made
to the dealer who hopes to build for permanency in retailing radio.

%”'!’fsg ~Costs More~Dul Does More

Address your request for full information to Sales Dept.

% ZENITH RADIO CORPORATION

|| 310 SOUTH MICHIGAN AVE., CHICAGO
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WORRIES
OF
GOOD BUSINESS |

A year ago Victor dealers and wholesalers had plenty of Victrolas on hand.
The worries of the trade and the factory were regarding a supply in excess of
demand. Thousands of instruments were carried over the holiday season unsold.
It became apparent that by spring the demand for tulking nachines would have
10 be revived, the business stimulated, and the trade re-enthused.

The Victor Company faced the problem of risking continued poor business
with present product, or the almost impossible task of atlempting to introduce
and market a new product. The latter coursc adopted. Victor good-will
and the dependability of Victor product moved frozen stock almost overnight.
= The introduction of the new Orthophonic Victrola brought new worries—the
s “worrics of good busincss.”

However, the “worries of goud business,” although anuoying and expensive
in the light of a demand beyond the supply, do hold forth hope of reward with
an increasing production. The new Victor product has assured the permanency !I

of “Victor Supremacy.” It will be impossible for the Vietor factory or its dis-
= tributors to supply Victor dealers with sufficient instruments to fully ineet
- December demands,
- We therefore recommend that Victor dealers be extremely careful regarding
promises of delivery. The great Victor plant is ninning day and night. As fast
as additional skilled labor can be added, the supply will correspondingly increase.
Let us all bear with the factory, our distributor, and each other, and avoid prom-
ises that will cmbarrass us or that we know cannot be fulfilled. A careful
handling of the present situation should enable us to hold most of the business
and enjoy wonderful sales extending through the entire year 1926. It can be
made the greatest year the industry has known.

In the present situation, we doubt if anybody can
be satisfied. But the “worries of good business” are
really healthful compared with the business worsies
we have had.  Remedy, relief, and reward can be seen
on the horizon, although the distance is greater than
we would like to travel.

“Blackman and Dependability—
One Suggests the Other”

-~ Tawking Macuine Co,
.28-30 W.23% ST. NEW YORK MT..
wieT R'WHOLESALE DISTRIBUTORS
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Odeon Record Campaign
Increases Dealers’ Sales
Attractive Broadside Prepared by A. Thall-

mayer, Foreign Language Record Manager,
Proves Decided Ald to Dealers

Okeh and Odcon dealers have expressed
themselves enthusiastically concerning the
broadside prepared by A. Thallmayer, manager
of the foreign language record division of the
General Phonograph Corp, New York, to as-

st dealers stimulating sales of Odcon

Odeon Record Broadside
records. This sales plan was mailed dealers last
wonth und has already beeu responsible for a
large increasc in the sales of these recordings
Fhe enes Tt Py -

n r
n placed into three classes—orcl, and
instrumental seleetions of light clas , vocal
selections of unusual merit und the albuin sets
of syniphonic works. The accompanying illus
teation gives an idea of the arlistry of the
broadside sent to the dealers

Harold F. Albert’s Spanish Sercnaders, the
dance orchestra which plays at the Arlington
Hotel, Binghamton, N. Y. will shortly make
test records for the Victor Talking Machine
Co, it was recently announced.

Gould Storage Battery Co.
Prepares Dealers’ Aids

Various Sized Advertisements, Counter and
Window Displays With Consumers’ Literature
Distributed for Dealers’ Use

The Gould Storage Battery Co., Inc, New
York City, manufacturer of Gould radio batter-
ies and the Gould Unipower, is co-operathig very
closely with its dealers through a series of sales
helps which hiave been prepared.

lu addition to the intensive national adver-
tising campaign which is now being conducted,
the Gould Storage Battery Co., Inc., has pre-
pared for the use of its dealers a scries of one,
two, three and four column advertisements for
nse in the local newspapers. Dealers were ap-
prised of this latest co-operation on the part of
the Gould Co. through a large broadside in col-
ors. This broadside features the various ads
aud cuts to be used with them. Therc are also
offered to dealers window and counter display
cards in theee colors and a consumers' booklet,
Tlis material, including cuts, is being furnished
to the Gould dealers without charge.

The Gould Storage Battery Co. reports that
its dcalers are taking advantage of this offer
nd many of the suggested ads are already ap-
pearing over the dealers’ names in local news
papers,

Clearwater Music Co. Opens

Creanwater, Fra, December 7—A new music
store, called the Clearwater Music Co., has been
opened here at the corner of Cleveland and
Myrtle streels by Edwin R. Dean and Charles
Rouby. A complete stock of Kimball pianos,
phonographs, small goods and sheet music is
being carried and the store has been attrac-
tively decorated. Both proprietors are local
musicians, Mr. Rouby being director of the
Capitol Theatre Orchestra.
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Supreme Court Grants
Review of Patent Case
Grants Victor Co. Application for Review of

Decision of Circuit Court of Appeals on Sta-
tus of Johnson and Bsowning Patents

WasHincTon, D. C, December 7—The United
States Supreme Court has granted a pefilion for
a review of a decision of the Circuit Court of
Appeals for the Third Circuit in the case of the
Victor Talking Machine Co. vs. the Brunswick-
Balke-Collender Co. and John Bailey Browning
over patent rights on amplifying horn enclosed
in a cabinet talking machine. A cross petition
filed by the Brunswick Co. et al. for a review
of the case was denied,

The Circuit Court of Appeals, In Philadelphia,
in its decision some time ago affirmed the find:
ings of the District Court of Delaware, in Dela
ware, which held that 1he Johnson patent held
by the Victor Co. was invalid because Johnson,
who claimed to be the inventor, acquired his
knowledge of the concealed horn from a design
by Browning. The District Court also lield that
Browning"s patent, owned by the Brunswick-
Balke-Collender Co., was invalid on the ground
that he had abandoned the claltn on the con
caled horn.

The Victor Co. originally sucd the Bruns-
wick Co. for interference with the Johnson pat-
ents and the Brunswick Co. sued the Victor Co.
for using the Browning design. The Supreme
Court decision affects only the former suit.

Memphis Retailers Tie Up
With Paul Whiteman

Paul Whiteman and His Orchestra appeared
at a concert in Memphis, Tenn,, the latter part
oi last month and Victor dealers profited
through a tie-up by means of advertisements and
window displays.

EX answers the eliminator

for your
B battery
eliminator

problem. The “B” battery
eliminator equipped with Magna-
tron Rex tuhes works day in and
day out—silently and econowmi-
cally.

That’s the point to drive home to
your cnstomers-—the nnfailing re-
liability of the Rex, the fact that
this tube in the socket means
good-bye to the nsual elininator
worries. Your cnstomers will ap-
preciate this point, doubly so if
they have previously used other
tuhes, und their appreciation will
show on your cash register.

Magnatron Rex is the produet of
long research by the oldest ex-
clusive manufacturers of therni-
onie valves in the country. It has

Complete factory atock for Pacific Coast carrled at Pacific Radio
Lavoratories, 25 So. Los Angelea Street, Loa Ang 8.

been designed primarily and only
for eliminater work.

Magnatron Rex maiutains the high
slandards set by the other Magna-
trons, the D C-201A, the NC-199,
and the DC-199 (large base).
That is the highest compliment
which can be paid, as radio engi-
neers thronghont the conntry
rave found by tests.

The new list price of all Magna-
trous is only $2.50.

Connvewer FLecriic LaBoraTomIES

Magnatron Building, Hoboken,
New Jersey

F'rite at once (0 Dept. W for your copy of
“Magnatron News,” a snappy trade neics

paper that is published monthiy.
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Attractive Willd;)\v for
Kennedy Radio Dealers

Professional Window Display Artist Designs
Displays for Dealers—Complete Instructions
Make Their Effective Use Easy
An cxcellent cxample of dealer co-opcration

is shown in the window displiy scrvice fur-

nished by the Colin B. Kenncdy Corp., of St.

Louis, to its dealers. The Kennedy Com. first

prepased an claborate three-panel display casel,

Advertising Men Dance
to Orthophonic Victrola
Coneert Given at A(iver-tising Club Through

Courtesy of William J. Haussler, Viee-Presi-
dent of C, Bruno & Son, Ine.

Through the courtesy of Willinm J. Haussker,
a fellow member, the advertising men of New
York City were given a concert on the new
Orthophonic Victrola at their club recently. Mr.
Haussler, vice-president and general manager of

C. Bruno & Son,

Artistic Kennedy Window Display Material

This display very artistically symbolizcs the
spirit of radio. It s 36 inches high by 58 inehes
wide. This display, together with two highly
attraclive counter cards, was furnished to the
dealers. Then a professional ow display
artist, onc of the leaders in this profession, was
engaged to design model windows suitable for
general use in all elasses of stores and adaptable
to any sizc window, Another factor is that the
window is simplc to set up, and calls for only
those matcrials that can be obtained in any
town.

The accompanying illustration shows one of
the windows after it was set up. A photograph,
together with floor plan and dctailed descrip-

Ine, Vietar distrib-
utor, had a good sc-
lection of Victor ree-
ords with him and
had sent up during
the day omnc of the
Credenza models
This model was
plaecd in the dining
room of the club
house. The value of
the Orthophonic Vie-
trola for dance music
was rapidly proved,
for no sooner had it
started playing than
a mumber of couples left their tables to danee,
which pleasure was indulged in for the balance
of the evening

The reception of this new instrument by this
fepresentative body of men was very enthusi-
astic and resulted in considerable favorable com-
ment being accorded the Orthophonic Victrola
in the eolumns of the Advertising Club News,
the publication of the Advertising Club of New
York City,

MacLaren Mifg. Co.' Leases
Additional Floor Space

Manuf. of D Aire Receivers Gets

tion, is sent to dealers. So simple and plets
are the instructions supplicd that any dealer, re-
gardless of whether he has ever had any cxpe-
rience in window trimming or not, can install
this attractive, business-producing window in a
few ininutes and at pmclicnny no cpxense, two
important considerations.

The Kennedy Corp. belicves that dealer dis-
play is one of the mast important links in the
sclling campaign. Its carcful attention to this
matter insures its dealers’ reapipg the full ad-
vantage of this service and thus getting comn-
plete benefit of the Kennedy Corp.'s extensive
advertising.

§§_ 151 Lafayette Street

Entire Additional Floor in Present Building—
Demand Forced Expansion

The MacLaren Mfg. Co., 26-28 Park plaee,
New York City, manufacturer of the Domin-
Aire radio rcceiver, has just leased an entire
additional floor in its present building. The new
quarters became necessary for additional fae-
tory and shipping space.

The Domin-Airc operates without batteries or
battery climinators directly from house current
(cither AC or DC) and by plugging into ordi-
nary light socket is ready for apcration. There

v SRS N N S
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are no cxecptions. The tubes are cqui_ppcd_ at
the factory and undergo rigid tests, insuring
perfect radio reception. The Domin-Aire e
ecives wave lengths as low as 150 meters, which
anticipates any lower wave length d_cvclo_pnmm
in broadcasti It is a self; d instru-
ment, including loud speaker, receiver of power
cquipment in an attractive cabil_m, tach.pnrl
being made of the highest quality mam_nnl.

In the mectropolitan area, in Philadelphia and
adjacent aitics the Domin-Airc has made an im
pression in the trade with the result lh:_n |1_u-
MacLaren factory is woerking full capacity in
order to care for present demands.

‘The Domin-Aire is marketed under an ex-
clusive dealer policy. The manufacturer oper-
ates a direet system of replacement. The com-
ponent parts arc made of the most durable mate
rials and withstand extraordinary abuse. I,
however, any part nceds to be removed it can
be disengaged without touching any other part
and this movement is aided through the fact
that each is nutted or bolted, making for sim-

plieity.
Growth of Radie Industry
Is Indicated by Figures

In Five Years From Secientibe Hobby Radio
Has Risen to Business in 1925 of $500,000,000
—Herbert H. Frost Gives Estimate of Output

Radio has climbed in a little more than five
years [rom the hobby of a few scicntists with
a total amnual busin of less than $6,000,000 to
a business in 1925 of more than $500,000,000, a
growth ahnost unparallelel in American history.

Manufacturers’ cstimates for 1925 indicate a
sale of 3,000,000 radio sets, and 20,000,000 tubes.
This year's volume of radio business, according
to Major Herbert H. Frost of Chieago, presi-
dent of the Radio Manufacturers’ Association
will excced last year's by $200,000,000.

Besides the completed  sets, sales of
$150,000,000 in parts and accessories indicate a
considerable volume of homic-made sets. The
indnstry now employs about 300,000 persons in
the 1,200 plants and 40,000 dcalers’ stores,
nearly all of which have come into cxistence in
the last five year:

Schoals, churches and newspapers have seized
upon this new mediuin of rcaching the homes
until oue-third of the broadeasting stations
which supply the entertainment for the millions
of scts are operated by these three groups.
There are now 584 stutions, more or less active,
and 108 of these are operated by educational in-
stitutions, 47 by churches and 39 by newspapers.
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New York City Bg
X

£



Dscenmaes 15, 1925 THE TALKING MACHINE WORLD

- LATHAM «

2

C The Product

The Policy
The Service

HERE are three links that complete the chain
which leads to profits for the dealer.

1. Atwater Kent and Pooley-Atwater Kent radio
products, for which a definite demand exists.
They have met the test and have not proved
wanting.

2. Every dealer may feel thoroughly justified in con-
tinuing the splendid support which he has and is
displaying on behalf of our lines. A definite sales
policy of wholesale only, through legitimate
trade channels is our guarantee against other
than dignified merchandising.

e - o " iy
ATWATER KENT MODEL H 3. Last but not least is the unique service that
LOUD SPEAKER E. B. Latham & Co. offer their dealers, and which

is second to none.

“LATHAM SERVICE MUST BE GOOD "

E. B. LATHAM & COMPANY

ATWATER KENT MODEL 20 COMPACT 550 PEARL STREET NEW YORK CITY

NEW YORK
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Bel Canto Vox Humana
Scores in Demonstration

Newspaper Men, Radio Engineers and Army
Men Present at Dinner and Demonstration of
Bel Canto Conscle Radio Speaker

The Bel Canto Radioc & Telephone Equip-
ment Co., whose cxceutive officcs arc at 872
Broadway, New York City, recently gave an
invitation demonstration of the new "Bel Cunto

Duryea Bensel Showing Vox Humana
Vox Humana." Preceding the demonstration an
elaborate Ttalian supper was served at which
newspaper nien, rudlo engineers and scveral
mcmbers of the Signal Corps of the United
States Army were the guests,

The Bel Canto Vox Humhna was first demon-
strated with dim lights to carry out the illusion
of the human voice. The Vox Humana is an
¢laborate speaker lhoused in a console modcl
eabinet and was purposcly operated with the
aid of an ordinary five-tube radio set and indoor
loop. The interior of the cabinet contained an
amplifying horn made of special Acxible mate-
rial, which in a limited space givcs a total of 72

~ THE TALKING MACHINE WORLD 7 _

fect of awplification. The sounds brought forth
from the Bel Canto Vox Humana were aided by
the use of i speeinlly built permunent magnet
unit plauned lo reprodice the entire range of
audible sound.  The wnit used is a Ubi-polar
type with a perfect suspension of the diaphragin.

The Bel Canto Vox Humana is a development
of Duryea Benscl, chief engineer of the Bel
Canto Radio & Telephone Equipment Co., who
developed the Vox Humana, described the man-
ner of the operation of the instrument, its ability
and 1ts pos«ibilitic He stated that both the
speaker nnit and the amplifying horn  were
correctly proportioncd and properly co-ordinated
and would prodice the entire range of vibration

Dicesuer 15, 1925
audible to the car without strain. He called
particular attention to the detail of instrumenta-
tion and the natural timbre of the instrument
The Vox Humana was operated without any
auxiliary batterics to actuate it.
After  twenty-five years of intense study,
Duryea Bensel belleved that through the Vox
Humana he has demonstrated the ncarest ap-
proach to the fruition of the cforts and ideals
of all these years of study. [For the past few
years he lias developed and marketed suceess-
{ully several speakers of both the horn and
cabinet type and he believes that with the Vox
Homana, deseribed as a "flexible tone coluinu,’
lie has produced the perfect acoustical amplifier,

ﬁoliday Merchandising-Camp_a-igns of the -
Akron-Canton Retail Trade Are Launched

Month of Unusual Sales Activity Preceding the Holiday Buying Season Seen as an Indication of
a Highly Satisfactory Year-end Trade—George C, Wille Heads Dealers—Other News

Arxkon-Cavton, O, December 7.—With the near
approach of the holiday: handising of talk-

g machines, records amd other musical mer
chandise has been greatly stimulated, and from
all indivations sales will 10p the { iny previ-
ous wonth in the past s A survey the past
week disclosed that retail talking machine ree-
ord und radio bnsiness has heen aetive since
the middle of Novembes and thiat the volume is
increasing daily. Dealers adinit that their busi-
uess has heen spotty for the past six moaths
and that business the past few days has been
the most encouraging in recent months. 1ndus-
trial couditions continue te improve mn the

Akron-Cauton distriet and this has already been
reflected in music store circles, dealers said.
Radio Sales Gain

Radio is gaming in leaps and bounds and
dealers will be taxed to their utinost to make
all deliveries and installations before Christias.
Of twelve lcading retailers in the distriet inter
viewed this week, all predict a big Christmas
business and arc highly optimistic as to 1926
business prospects.

The W. S. Custer Music Co,, Ine, of Canton,
was incorporated recently by William S. Custer,

ZIMMERMAN - BITTER

CONSTRYCTION: COMPANY

S —

ﬁ'[av our loyal friends
who habe been -

gtrumental

bumlding of our bugniegg
ag well ag thoge we hope
to getve in the future bave
a Merry Chrigtmag and
a Progperoug MNew Jeart.

3. Zimmerman

ZIMMERMAN-BITTER
CONSTRUCTION COMPANY

nm the up-

A. Mitter

325-27 Eesl 94th Sireet, New York
Telephone Atwaler 6178

Harry C., Mary, R O. Robertson, Edna N
Adelman and Beatrice M. De Corps, with
§50,000 capital. Three liundred and Rity shares
of common stock are listed at $100 cuch, and
150 sharcs of prefersed at $100 cach.
Jones Adds Talking Machines
A. F. Jones, well-known Akron music dealer,
who opencd i store recently at 987 East Market
street, announces he will take on talking ma
chincy and records in the near future. Jones
plans to cularge his store to accommodate the
talking machine end of the business.
Wille Heads Radio Dealers
George C. Wille, head of the George
Wille Co, Victor dealer, Canton, has been
named president of the Canton Radio Dealers’
Association, formed at a meeting held here this
week. Mr. Wille is onc of the first music
dcalers to take on radio in the Canton district
and was active in the recent radio show held
in Canton.
Moves and Enlarges Line
The Warner Music Co., Youngstown, has
moved to its new store location where it will
have almost double the present space for the
talking machine and record department. This
concern plans to go in more extcnsively for
talking machine merchandising.
Willis Johnson Heads Department
Willis Jolhnson his been named head of the
music department in the ncw store of the J. H.
Johnson's Sons Co., Alliance, which opencd re-
cently. Mr. Johnson lias arranged the talking
machine departinent for every convenience of
the patrous. The radio section of the storc will
be in charge of Norman Holloway.
Music Dealers Join Movement
Eight retail music dealers of Canton have
joined with othcr merchants in the "shop carly”
movement, which Is well under way at this time
Music dcalers are stressing buying of talking
machine records, talking machines and radio,
and arc emphasizing this merchandise in their
display windows.
Rhines Reports Good Business
Harold Rutledge, mannger of the Canton store
of the Rhines Shop, reports radio business the
best in recent months. "1t is almost impossible
to take care of the demand for radio at this
season,” he said. "Edison machincs have been
better and record sales have improved
this month.

H. Zuckerman With Morris

H Zuckerman recently joined the sales staff
of the Fordlam Road branch of the Morrls
Musie Shop, New York. Mr. Zuckerman is
well known in talking machine circles in the
metropolitan district, having been connected
with several leading retail establishments.

The Secale Music Shop, Hot Springs, Ark.
has taken wew quarters at 220 Ouavhita avenue,
with a comnplete line of talking machines.
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Many Artists, But One
Only Was Caruso

Factory Representatives
Tho Jackson Sules Company,
30820 E.

. .. o Blvd.,
They say that Gigli is as great as Chitaye . o
C r o But h G. 1. d t Telephone Haorriaon 3744
aruso. whny 1g.1 an no 'a | B, H. Smith Sales Co.,
Model 61 (shown at top) se- half dozen other admittedly emi- | 155 Borlston St.
lected American walnut. De nent artists? They are all human & o Bagelzarien
Luxe, rubbed finish, Artisti- T d all ; M0 %% Retlonal Baok Bid
caily becautiful. 6 tubes. Re- eings, and all are singers. - Den'er Cotor o &
sistance coupled amplification k Mr. J. D. Palmerl
$98.50, Just because Caruso possessed Kedada, Mich
and Gigli has a tone quality that e
is individual, personal, exclusive, M"""’": ;‘d
. . enney,
and that cannot be put into a 9 Foreat Avenac,
voice by efforF or study—one Motor Electric Con
must be made like that. 5 e
Cutting,
So it is with Air-Way. The tone ‘s“.’.m"’i'u“&'.’u%‘n%,’?{n.
quality, the reproductive fidelity | 0] Bl
of the Air-Way broadcast receiver Atlaota, G
is as distinctively better than S
other admittedly good radios as Bl Pomer Malatesanca Co-
. o
= was Caruso's voice better than the Taledo, Oblo
e e e l| tenor in the barber shop quar- o R Bt
0 . . N.
designed and built by Air- |/||| tette. Hear it and you instantly e hane Wiaconsin 7171 |
Way engineers and mounted erceive and appreciate this dif- Mr. Frank A. Brady,
horizantally on cover $137.50. l|||| ?erence. pp ;'4:' \x.ﬂr‘e‘lﬁl’ln‘:f‘t‘!’ul
The, AT Sen
Il Your Christmas radio stock lacks PR
o . A M. Thes. C. Jepson.
something vital if you cannot i Wiiiow Avenue,
Sh w h . . 1 'eronto, 2
ow the Air-Way models Y,
| /
: . . . Vz
Air-Way Electric Appliance Corporation ¥
612 Broadway TOLEDO, OHIO .
Export Dept., 220 Broadway, New York, N. Y. ¥ / Air-Way
i 4 Electric
1 CApglnance
orp..
/ 612 Broadway,
/ Toledo, Ohio
7/  Please send me

/ data and prices cov-
'/ ering the new Air-Way
/ Radio Receivers.

7/ Firm Name ...... i
Address oo

[ RADIO RECEIVER [ o Vowiom

about half what you pay for
consoles which approximate
only its appearance and ef-
ficiency $197.50.

‘ i
Model 63 — The Air-Way
console model. Priced at
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Clearlng the Way for the Sales Campalgn

Weeding Out the “Deadwood” From the Prospect List Reduces the
Selling Cost and Increases the Opportunities for Making Sales

‘I'he prospect list is the “dollars and sensc” of
cvery retail business and particulagly that busi-
ness whielt has to do with the distribntion of
inusieal instrnments, for it means dollars in po-
tential business and profits and requires good
sense for its proper handling=—and ncver to the
talking machine dealer has a live and carefully
culled prospeet list been of greater potential
value than at present.

There are, of coursc, those who have scen the
writing on the wall, and have spent some months
during the dull period pntting thelr prospect
fists into such shape that they will be able to
work on them intensively and with best chances
for satisfactory rcsults. There are others, and
quite a few of them apparently, who are content
to accept their list as it lays, making such addi
tions as come to hand in the ordinary conrsc of
events, but not taking the tronble to sort ont
from the few score or few hnndred names thosce
really worth while following up intensively.

A Case in Point

Not so long ago a talking machine man who

enjoys quite a sepntation for ClTIcI(‘nCy tonk

sired to reecive regularly record supplements
and other matter sent from the store. The first
letter sent out brought forth the startling fact
that between fiftcen and eighteen per cent of
the people on the list had moved and left no
forwarding address, proof of that fact being
found in the rcturn of the letters themselves.

The dealer who has a pros-
pect list that is up to date is
enabled to go out into the field
in an effective manner in pro-
moting sales. The prospect list
that is filled with worthless
names is not only of no value
in promoting sales but it is
actually a liability because the
dealer is wasting his time in
trying to sell people who never
will become customers. . .

over the ma of an 1 in the
mctropolitan section that had beem operating
for some time with indifferent success. Upon

taking charge of the business he investigated,
among other things, the list of prospeets, w
in this particular case also constituted the mail-
ing list, for he felt that with new produets to
market he wanted to know just where the
quickest returns were likely to be found. What
he discovered gave him quite a shock, for, in the
ficst place, prospects for both machines and rec-
ords were jumbled togcther indiscriminately,
and no effort had been made apparently for twu
or three years to e¢heek over the list,
Weeding Out the Deadwood

The first move was to inangurate a bricf mail
campaign designed primarily to get a line on
the status of the prospeet. In a circular letter
the individuals were asked as to the correctness
of their mailing address, what type of machine
they owned, what sort of records they were
niost interested in, and whether or not they de

The questionnaire likewise brought to light
the faet that some 65 pec cent of the people on
the list already owned talking machincs of va-
rious types, and despite the fact that they were
for the present primarily reeord prospeets they
had continued to reecive great volumes of lit-
eratnre designed to promote the sale of ma-
chincs. The distressing part was that many of
thesc machine owners were earried on the pros-
pect cards as prospeets for machine sales, which
indicated that the silesmanship had been so lax
that salesimen had not been aware of the fact
that machines had been bought from competi-
tors.

The first thing the manager did was to elean
up the list and ceinove the nanies of those whose
letters were returned by the postoffice, or who,
after a second appeal, failed to answer the ques-
tionnaire. There was a chance, of course, that
some of those who did not answer might have
refrained purposely, or through carelessness, but

=,

Push RAY OVACS
for Holiday Programs

A new set of French Ray-O-Vacs will make many
a set give better reception for the hundreds of spe-

cial holiday programs.

A simple suggestion along this line to every
patron will make a surprising increase in your sales

of French Ray-O-Vacs.
every requirement.

The ten models cover

Stock the full line and suggest
a new set to all your customers.

It pay you well.

P‘RENCH BATI‘ERY COMPANY, Madison, Wisconsin

ATLANTA wansas CiTY

FREN C

CMICAGO  NCW YORK  MINNCAROLYS.

RAY-OVAC

Radios Best Balleries

cnough did answer to provide a working Dbas
Classifying Prospects

Then the character of the prospects was eare
fully noted. Those without machines were in-

cluded in the Class A list; those with old types
or small models, were put in Class B, and t
with more modern instruments put in Class C
so that the various classes might be worked
intensively and in rcgular order and with a min-
imum of waste effort.

The logic of this is seen in the fact that with
a limited supply of new instrumients available
for some months to comc at least, concentra
tion on non-owners meant clean sales for both
maelines and records and without any machine
trade-in problem: to meet. \When the possibil-
ities of this elass are exhausted, work will start
on owners of the cheaper types of machincs,
where the trade-in problein can be kept withi
very reasonable limits or eliminated entirely
with proper argument. Finally, there will come
the owners of the better grades of miachines of
the old type, who will probably be handled
when new models are plentiful and on a basis
that best meets the situation.

Naturally, the varions classes will be aug-
menied as ncw prospeets arc brought in by
salesmen or come in from other channels, and
likewise names will be dropped as it becomes
apparent that they have little business value
While working on Class A, the other two
elasses will be receiving record literature reg-
ularly in the belicf that their patronage will
make the cffort worth while and will alse re-
ccive some machine lit to keep their
intercst alive,

The result of the entire survey has been that
this particular manager is going to conmcentrate
his sales effort, first, on those people who are
most likely to prove worth-while customers. It
will mcan clean business without any trade-in
strings, when the opportunity for that clean
business is greatest, and finally it will save some
hundreds of dollars in postage, printed matter
and personal effort which can be either cut en-
tirely from the ovechead of the business or de-
voted to more profitable work.

It is quite likely that not all mailing lists arc
in the poor shape of the one cited, but it i
also likely that many of themn are far from being
np-to-date or so classified as to simplify selling
effort. The work should have been done dur-
ing the early months of the present year, for
the trade knew what was coming, but as a last
resort, a week or two right now devoted to
cleaning up the prospeet and mafling list will
represent time and energy well spent.

A. H. Mayers Opens Third
Retail Music Headquarters

ture

The third of the retail music stores of A. H.
Mayers, well-known metropolitan talking ma-
chine dealer, was formally opcned the latic
part of last month. The new store, situated at
3798 Broadway, New York, is most attractive in
appearance and is cquipped with all modern ac-
cesaories. The jnstallations were made by Alex
Boardnian.  Both the street floor and basement
are being used for demonstration.

At the opening ceremonics Adalph H. Mayers,
assisted by his sons, Williamm and Archic, was
host to a representative gathering of trade
personages who called to offer their congratula
tions.

Included n the merchgndise carried at the
new establishment are the Vietor line of talk
ing machines and records, Sonora plionographs,
a complete and varied linc of radio receivers
and musical instruments and sheet mus
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Popular priced models now available
in the Thompson line

The quality line of Neutrodyne

Thompson’s outstanding reputation, unrivaled performance and
superior quality now available at low prices which set a new price
standard for quality merchandise.

The Grandette

List price $89. A Stube Thompson Neuteo-
dyne, the same as the Parlor Grand, but in
a vemtical mahogany cablnet.

The Parlor Grand

List price §109. The standard set of the
Thqmpson line. A S-tube Neutrodyne in an
artistic dloping two-tone mahagany cabinet.
Uses dry or storage battery tubes. Great
Gistance, clarity and voiume of tone.

The Minuet

Apartment House Special. List price $139.
A new coneeption of the Thompsan dedign.
ers as to the form & self-co dry bat.
tery sct should take. Circular in shape, of
beautiful mahogany, the front in itsell cam.
prising the cone ol the new cone-lype
toesker. built in. _ Siagle master cantrol lor
all circuita with a Hxed station-
md.mm; dio] three times the ordinary size.
S-tube radio unit unng sell i
batteries, but producing results
clarity and tonal volume heretofore attabned
only with the larger storage battery scts.

The Concert Grand

List price $160. The famous Thompson 6.tube

Neutrodyne with reserve power for diatance

atations. Uses either dey or storage battery

tubes, Twa-tone mahogany cabinet, with dry
battery compartment.

The Thompson. Fuller Speaker

List price $35. A epecial speaker reproduc-

ing the deep tones as well as the high, cn-

closed in a beautiful mahogany cabinet of a

type which will grace any living-room. Un-

limited capacity for tonal valume without
ortion.

Super-Thompsan
Dhto-Tone Console

List price $360. A S-tube special New-
tradyne with singlc emaster control,
large  Queen Anne console cabinet,
with space for all batteries or battery
climipator. Includes the newly developed
Thompson Duo-Tone sound reproduc.
ing system, comprising both mpecially
designed bars and treble tone speakers,
built in and operating together as de-
sired, creating both sound perspective
and o range of tonal reproduction never
heretofore attained. The greatest con-
tribution to sound re.creation realism
since broadeastiog began

The Thompson Speaker

List price $28. The standard by which

| other spcakers are stlll judged.

Employs a special cone-shaped dia-

phragm with large compozite horn.
Six other apecial featurca.

R. E. THOMPSON MANUFACTURING CO., 30 Church St, New York City

CHOMPSON RADIO

BUILT BY MAKERS OF ARMY AND NAVY RADIO APPARATUS USED BY LEADING NATIONS
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High Calibre Men in the
Music Master Organization

T

H. R. Hall, E. E. Rittenhouse, Frank L. Mec-
Elroy and Walter Kastner, of Sales Stafl,
Are Men of Marked Business Ability

Walter L. Eckhardt, president of the Music
Master Corp., Philadelphia, Pa., has surronndcd
himsclf with cxecutives of the highest caliber
and expericnce.  This tendeney is particnlarly
noticcable in the sales department. Among the
members of the sales stafl who have miade not-
able records sinec their appointment to the

Walter Kastner

E. E. Rittenhouse
Musie Master organization are H. R. Hall, E
E. Rittenliouse, Frank L. McElroy and Whal-

ter Kastner. H. R. Hall, although youthju}
in appcarance, has alrcady attained the im-
portant post of district manager of the Music
Muster Corp. in Chicago. During the war
e was chief electrician in the radio scetion of
the U. S. Navy. Returning he served two year:
as assistant to the manager of the radio depart

ment of the Pioneer w-a—-—l

ElectricCo.of St. Paul,

F. L. McElroy
Minn., and later was manager of the radio de-
partment of the Commonwvalth-Edison Co. of
Chicago. Mr. Hall's cxceptional experience in
the radio field well qualifies him for his work
with the M s

BRACH HIGH QUALITY
IS KNOWN BY EVERYBODY

HE TALKING MACHINE

E. E Rittenhouse, also of the sales staff,
lias achieved marked success. His former ex-
perience as assistant buyer in the sporting goods
departinent of Kaufmann & Baer, Pittsburgh,
intimately acquainted him with merchandising
methods, which experiemec he is placing at the
disposal of the many dealers he is calling upon.

Frank L. McElroy is associated with the
Pittsburgh officc. Unlike others on the sales
staff Mr. McElroy's first year with the Music
Master organization was his first experience
on the road. It is only fair to state that it is
reported that he is giving much older men in
his linc a run for their rnoney.

Walter Kastner, also of the Pittsburgh
office, has ercated an enviable sales record. Mr.
Kastmer has been with the Musie Master Corp
for quite some time but his previous experience
was on the imside. It was remarked by an
official of the corporation that while on the
ide Mr. Kastuer “yearned for the widc-open
Pullmans where salesinen were salesmen, cte.”
Mr. Kastner was given his chanee and quickly
proved lis .ability.

Johnson Sons Co. Opens
New Store in Alliance

New Building Modern in Every Particular and
Entire Floor Given Over to Music

Autiance, O, December 5.—J. H. Johnson
Sons Co., one of the best-known music house
in eastern Ohio, formally opencd its new five-
story building recently, thousands visiting the
new and up-to-date store. The music depart-
ment will be confined to the second floor, where
pianos, talking machines, records and radio will
be merchandised. On the opening day a repre-
sentative of the Bush & Lane Piano Co. was
present and gave a demonstration,

Willis Jolinson will have entire charge of the
mmusic department in the new store. Norman
Holloway has been named to assume charge of
the merchandising of radio,

The Johnson's Co. for many years has been a
Victor dealer.  An entire supplement to the Al
litnee Review was given over to the Johnson
store at the opening, the Victor Co. taking the
entire back page for an advertiseinent,

The Sterehi Furniture & Carpet Co., nf At-
lanta, Ga,, has added a complete radio wholesale
and rctail department under the management of

" L.S.BRACH MFG.CO
NEWARK. NEW JERSEY

WORLD
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Big_lssuei of Trilling
& Montague Radio Talks

November and December Issucs of House Or-
gan of Radio Wholesalers Combined—Large
Portion of Issue Devoted to Staff Members
Pxuaoeteiia, Pa, December 7—The Novem-

ber and Decemnber issues of Triliing & Mon

tague Radio Talks have been published as onc
and the resnlt is a publication of substantial
size and inuch interest. Trilling & Montigue

Radio Talks is the name of the house organ

published by this firm of radio whelesalers, and

edited by J. Lobel, sales and publicity manager
of that organization. The latest issue ¢ontains

a revised up-to-date listing with prices of the

1925-26 radio lines. Many articles of general in

terest to the radio dealer appear in this issue

In order to better acquaint radio dealers with

the Trilling & Montague staff there are repro-

duced picturcs of some of the members of the
sales stafl, whieh include Frank Greenficld, Da.

vid Hormats, William L. MacHuglh, Benjamin

Gushner, Charles Burger, Lawrence S. Lavin,

Adolph Loewenthal, Joscph Cahill, Herbert

Goldberg, Chas. Stickell and Martin Montague,
Tribute is paid to the memory of Arthur H.

Jorns, member of the stall, wha suddenly passed

away on Saturday, October 31. Mr. Jorns cov.

cred the State of New Jersey for the company.

It is also announced that the constantly grow-
ing business of the company has nceessitated
the addition of new trunk lines to the switch-
board and it is suggested that dealers make use
of the new numbers, Lombard 7773, 7775 and

7751,

Radiola III-A in Favor
With Trade and Public

The recent addition to the RCA line, the
Radiola 11]-A, has found great favor with deal-
crs, inasmuch as it flls a long felt want of a

Radiola JII-A

low priced Radiola with built-in loud speaker
with space for batteries in the eabinet. Equipped
with the new UX-120 tubes, this model has an
appeal to a large class of buyers who wished
the best in radio equipment but who hesitated
before paying the price which had been asked
for cabinet scts.

Weigand Opens N;w
Store in Barberton, O.

BarsertoN, O, December S~With representa-
tives of many radio manufacturing concerns,
piano manufacturers and radio jobbers and man-
ufacturers in attendanee, F, J. Weigand, one of
the best-known music dealers in castern Ohio,
formally opencd his modern music and radio
store herc reeently.

1t is said the new store, housed in a building
erected specially for merchandising of musical
merchandise and radio, is one of the most mod-
ern in this scction of the country. On the oc-
casion of the opening Weigand had a program
broadeast from the Allen Theatre Station
WADC, Akron. as a publicity stunt,
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Andrew Jenkms, Okeh Star, Vlctor Co. Advises Dealers

Had Interesting Career

Blind Musician and Preacher at One Time Sold
Newspapers on Street Corner—Recording of
His Own Composition

The Rev. Andrew Jenkims, Okeh recording
artist and widely known by record and radio
audicnees as a singer of saered songs, recently
made Okch
cording of his own
composition "Thec
Little Newsboy.
This nuinber is par
ticularly  interesting

that it reflects in a
large measurc the ac-
tual experience of the
singer, who for eight
years sold newspa
pers in Bowdon, Ga.
Mr. Jenkins, who as
a blind preacher and
an has a wide following throughout the
Santh, acconpanies Limself on the guitar,

Astral Line ()f Five-Tube
Radio Receivers Popular

Pimarerma, Pa, December 7—The Astral
Radio Corp., of this city, has found that talking
machine dealers are proving an exccllent out-
let for its products. The Astral line of five-tube
radio frequency rceciving sets is produced in
four models, two of the table eabinet style and
two floor models. ‘The attractiveness of design
and casc of operation are found to particularly
fit in with the merchandising scheme of the
talking machine dealer.

The Astral Radio Corp. is ulso’the producer
of a radio speaker which is known as the
Astral tone throat. The Astral tonc throat is
made of mahogany and is a elock- or mantel-
picce type. The complete Astral radio recciving
set line together with Astral tone throat was
exhibited at the various radio shows, including
New York, Philadelphia, Boston and Chicago,
and the Astral booth in cach show attracted
considerable attention.  Althongh established
only a comparatively short period of time, the
Astral Radio Corp. has attained a wide dis-
tribution for its products and reports having
transacted cxcellent business this Fall.

Growing Demand for Albums

Phil Ravis, president of the Peerless Album
Co., 638 Broadway, New York City, is natur-
ally very much gratified aver the renewed intee-
est in talking machines and records which, of
course, is rcflected in a substantially increased
sale of record albums. Mr. Ravis says that the
Peerless Art Mission album and Peerless carry-
ing cases have both proved sales winners dur-
ing the cntire year. With the advent of the
Fall season the demand for Pecrless line of al-
bums, both small and large, is working the
Peerless factory to full eapacity. In speaking
of the close of the ycar, Mr. Ravis said that §t
showed indications of rivaling the largest $ear
in the company’s history.

Needie Sales Gain

N. Cohen, president of the Wall-Kane Needle
Mfg. Co. Brooklyn, N. Y, rcports that a de-
cided rush of ncedle orders has been experi-
enced the past month. Mr. Cohen reports that
this rush was first evidenced during July and
has grown steadily each succeeding month.
More Wall-Kane needles have heen sold so far
this Fall season than in any like peried during
the listory of the organization. The other
needles of the Wall-Kane line, the Jazz, Con-
cert and Petmecky needles, are also receiving
their sharc of Fall demands.

of Electrical Equipment

New Motor of Simplified Design as Well as
the Electrola and Certain Radio-Vietrola
Combinations Use Alternating Current

The Victor Talking Machine Co. has sent a
letter to its dealers sctting forth the eleetrical
cquipment embodied in the new linc of instru-
ments and offering information of distimet valuc
to the dealer fn the demonstrating and sclling
of the new instruments.

Particular attention is called to the new clee-
tric miotor of original design and marked for its
simplicily The ncw moter has no brushes, no

, and no i coils, the only
rclaung part being a dise mounted on the turn-
table spindle and a governor applied in the
same manner as in the spring motor. The new
motor wlll operate only on alternating currents
of 100 to 120 volts, and on frequencies of from
twenty-five to sixty eycles.

THE TALKING MACH[NE WORLD
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The Electrela can also be operated only on
alternating enerent of from 100 to 120 volts of
sixty eycles, and the same heolds good of those
models of radio combination Victrolas getting
their current direct from the house lighting cir-
cuit.  Inasmuch as practically 90 per cent of the
homes of the country are provided with alter-
nating curreut the direct current being used
chicfly in business ccnters for industrial pur-
poses, the enforced usc of altermating current
on the Victor instruments should not in any
sense curtail the market.

For the benchit of dealers located in business
sections provided with dircct current only, atten-
tion is called to a motor generator set made
by Joseph T. Fewkes & Co. Philadclphia,
which may be installed at moderate cost by the
dealer to convert direct curremt supply to the
proper alternating current.

A public demonstration of the Sonora high-
boy was given for threc nights rceently at the
Grand Theatre, Hazelton, Pa, under the au-
spices of Robert E. Meikrantz, local dealer.

Radio
“Gifts of

Service’
for

Christmas

Suggest, through the power of your windows,

List Price $18.00

“a Sterling

Universal Tube Tester for Christmas — giving the gift of

lasting good service.”

This is one of the most talked of
devices that set owners “fan”
about—all appreciate the “Uni-
versal" for it tests tubes, A and
B Batteries, finds weak sockets,
open circuits and troublesome
transformers, All combined in a
single, compact, neat, low priced
instrument of Sterling quality.

You can easily demonstrate how
easy it is for anyone to operate
this device. It is appreciated at
sight—as a gift of service—it
has quality written all over it—
it denotes permanently good re-
ception—it sells readily at a sub-
stantial profit.

Besides the *“Universal” Tube Tester,
it will pay you to sell Sterling “Home”
Tube Testers and Sterling Tube Re-

activators,

Sell Sterling Radio
Gifts of Service,

OTHER
STERLING RADIO
DEVICES
Home Tube Testers
For small tubes ...
For large lubes ..
Tube Reaclivalors

€50-60 Cycle) ...
(25-40 Cyele) ...

Bavtery Chargers
$16.00 to §25.00
Pocket and Paucl Beless
$1.00 to $6.00

TUBE TESTER

. and set servicing devices

THE STERLING MANUFACTURING CO.

CLEVELAND, O,
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Important Trade ACthltleS Feature the
Month Throughout Cleveland Territory

First Dcmonstration of Brunswick Panatrope a Big Success—Finc Exhibits Attract Wide Atten-
tion at Radio Show—Otto €. Muchlhauser Appoints Association Committees—The Ncws

Creveeanp, 0., Decemiber 7.-The first demon.
stration of the Brunswick Panatrope was held
a few days ago in Carnegie Mall by € T. Mc-
Kelvey from the Chicago headguarters of the
Bruuswick-Balke-Collender Co.  Scveral news-
paper men, music critics and a score of dealers
were present. E S, Germain, manager for the
Cleveland district, has been condneting demon-
strations in other ecitics, including Rochester,
N. Y.; Kiwanis Club of Akron, O.; Women's
Club of Warren, O.; Oakwood Country Club,
of Cleveland, and similar orgamizations have
placed orders for tlic new machine. Sevcral
well-knowyr churches have requested demonstra-
tions of the Panatropc. Ameong the buyers of
the new Brunswick Panatrope arc scveral clubs
and institations. O. A. Bammerlin, a Brunswick
dealer, of Massillon, O., was among thosc ask-
ing the Cleveland Brunswick manager for a
dentonstration machine.

Radio Show a Huge Success

Alrcady preparations arc being tentatively
madc for Clevcland’s 1926 Radio Show. The
first onc, which closcd Novemnber 15, was a sue-
cess from almost cvery angle.  Morc than
100,000 persons attended and the exhibits were
among the best and most varicd cver scen at
a show in the Middle West. Somc of them were
shown at the Dayton, O., radio show during the
last week of November.

Cleveland radio dealers, as well as talking ma-
chinc retailers and distributors, say that the
Cleveland show in the Public Hall anditorium
was the best sclling incentive ever secn in the
city. The most claboratc exhibit was that of
the Radio Corp. of America, which took up
all of the iminense stage of the hall. Tube mak-
ing, the sending and receiving of photos by ra-
dio, the Hewlett loud speaker, and makes of
radio scts and cquipment from 1900 down to
present-day miodels—these were features,

The Clevcland Talking Machine Co., hcaded
by Howard J. Shartle, also had an extensive
cxhibit of Orthiophonic Vietrolas, Federal Orthe-
sonic radio scts and Zenith radie scts. Other
exhibits by this firm inclnded Victor records,
Victor Lumicre loud speakers, Amplion lond

METROPOLITAN
DISTRIBUTORS

Fireed-Gisemanm

RADIO RECEIVERS

SEAHEA)

SONORA SPEAKERS
CUNNINGHAM TUBES
PHILCO - - - EXIDE
RAY-O-VAC + BALKI

speakers, storage batterics, Dulee-Tone pliono-
graph unit, and Silver Voice loud speakers and
ather product

In letters to the trade, Mr. Shartle this weeck
announccs the firm has aceepted the agency for
the Federal Ortho-sonic radio models, which
are now rcady for immediate delivery.

A special art console model of the Briunswick
Radiola, one of the most cxpensive at the
show, was in the booth of the Dreher Piano Co.
The Cleveland Products Co. also had a good
exhibit.

Several Cleveland dealers cxhibited models
of the Victor Orthoplionic machines. A com-
plete line of new Radiolas was shown by the
Epner Electric Co. The Tuclid Music Co."
booth showed a varicty of instrmments, inclnd
ing talking machines, Mnsic Mastcr, Ware and
other radio scts  Elaborate nmsical and other
programs were broadcast cvery afternoon and
evening.

Other cxhibitors included: Valley Electrie
Co., Elcctrical Rescareh Labh., the Joscpl W.
Jones Mfg. Co., National Carbon Co., The Pho-
nograph Co., Weston Elcetrical Instrument Co,,
French Battery Co., David Grimes, Charlef
Sacnger Co., Inec, Radio Cabinct Co, rter
Mig. Co, Clevcland ‘Falking Machine Co.,
Stcwart-Warner Prod. Scrv. Sta., Workwrite
Mfg. Co., Sterling Mfg. Co., Euclid Areade Ra-
dio Shop, Euclid Music Co., Bucscher’s Victrola
Store,

Appoints Association Committecs

Otto C. Muchlhauser, president of the Music
Merchants' Association of Clevcland, has se-
Iceted his standing committees for thic coming
year. Threc new committecs werc authorized
at the recent Cincinnati convention. Ouc of
these was on plionographs and C. C. Baker, of
Columbus, was madc chairman of the new com-
mittce. A second new committce on carrying
charges is headed by Fred N. Goosman, of
Toledo, while the third new committee is one
on a finance burean and A. B. Smith, the Akron
piano manufacturer and musie dealer, is chair-
man. Other standing committce chairmen are:
MCmchhlp —H Wildcrmuth, of Toledo;

G
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PHONOGRAPH COMPANY IN
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lcgislahon—A. L. Maresh, of Clcv:l:nd adver:
tising advisory—E. C. Collander, of Zancsville;
mutual insurance—Omer  E. Westerficld, of
Greenville, In announcing the committees, Mr.
Muchlhauser addressed an appeal to the Asso-
ciation members tfirough the Rctail Music Mer-
chant, officinl monthly publication of the or
ganization, asking co-operd ) and increased
membership.

Clarles H. Yalrling, of Youngstown, past
president of the Olio Music Merchants' Asso-
ciation, and Rex €, Hyre, ils scerctary, of
Cleveland, have been made honorary members
of the Cleveland Music Trades Association.

Drive to “Make America Musical”

"How to Make Awmerica Musical,” a booklet
prepared by W. Otto Miessner, of Milwaukec,
Wis,, is being sent to members of the Ohio
association of music merchants. Rex C. Hyre,
State seerctary, is sending out the booklcts frec.
Mr. Hyre is also urging members to feature the
slogan recently proposed by Charles H. Yahr
ling—"Include Musical Instruments in Your In
stalment Purchases.” Dealers are urged to
featnre this slogan in their mail,

Good Sonora Business
Jobn L. Du Brenil, gencral manager of the

Pcunsylvania  Plonograph  Distribnting  Co.
which recently  opened Cleveland  office,
is renewing his former associations in Cleve-

land. This concern distributes Sonora phouo-
graphs and radio and Mr. Du Breuil reports good
bnsiness in the Cleveland arca.

Adds Fine Lines of Radio

The talking machine scction of the Halle
Bros. Co., onc of the eity's largest department
storcs, has added a radio scction and RCA,
Stewart-Warncr and Atwater Kent sets are fea-
turcd. Miss Pauline Herrick, who has charge
of the phonograph and rccord salcs, is also
sales manager for the ncw radio section.

News Brieflets

The May Co.’s talking machinc and radio see-
tions scorcd during the silver anniversary sale
of this departinent during the elosing week of
Novenber. Dan E. B baugh, manager of the
radio and talking inachine sections, safd a ncw
high rccord for sales in thcsc instrumients was
established.

Max Siegel, formcr manager of the Hippo-
drome Song Shoppe, is in charge of the new
sheet music section opencd by Wurlitzer's lower
Euclid avenuc store.

The downtown Wurlitzer store featured an at-
tractive window display Thanksgiving week. It
was a well-arranged table sct off with linen and
beautiful dishes. A Victor Orthophonie model
was shown.

Bucscher's Huron road iusic store is onc of
the downtown concerns securing big orders for
the Victor Orthophonie.

Cleveland Columbia dcalers report inereared
orders for both machines and latest refcases of
records.  Sales of Columbia machines arc bet-
ter tham a year ago.

Muchlhauser Bros.' salcs of Sonoras are the
best since they started their Euclid avenuc storc

Charles Jackson, a talking machine dealer, of
1.onisville, Ky., was a recent Cleveland visitor.

The Robert L, White Musie Co., the Old Ar
cade, Cleveland, has added to its line of radio
cruipment the Magnavox.

Th'allmaye_r Resigns From
General Phonograph Corp.

In a lctter gecently forwarded to Okeh and
Odcon jobbers, Otto Hcincman, president of
the General Phonograph Corp., stated that Al-
bert Thallmayer, formerly manager of the com-
pany's forcign record department, hiad resigned
from the organization. Mr. Thallmayer had
consulted with Mr. Hcincman relative to a re-
Icase from his contract with the company and
Mr. Heineman acceded to his request.

The City of Paris, San Francisco, Cal., has
added a radio dcpartment to its branch store
at Oakland, Cal,
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_S_-e»lecti‘r:lé Efficient Record Sales Women

How Miss Rosa L. Horn, Manager of Barker Bros. Record Depart-
ment, Examines Applicants to Determine Knowledge of Catalog

The sale of 1lalking machine records is to a
very greint extent in the hands of the fair sex,
and on the proficiency of those hands rests and
has rested, to a very large cxtent, the musical
ctlucation of the nation. This may sownd like
an cxaggeration, but it s admitted that the
talking machine record during the last few
years has had an cuormous inflnence on people
of all classes and has cdwcated them and
familiarized thern with classieal and operatic
musie which formerly was comparatively un-
known to all bnt a few. DPrevions to the ad-
vent of the phonograph there was bnt onc real
source of inspiration or knowledge of operatic
airs foc the nmiasses—tlic barrel or piano-organ
of the street.

Selling the Extra Record

And so, retnrning tn our mnch adniired record
salesgirl, we recognize her influence in our
musical education. Often have we read the
sales talks to managers and members of record
departments in which the importance of selling
at least one more record tham the onc asked
for is emphasized; the sole object of such nrg-
ings being for the extra mnsical chink in the

cash register.  That sale of onc or morc
records, when properly chosen, may nican
nuch in the wmnsieal cdneation of the pur-

chaser, and we Dbelieve that many a musical
record salesgirl realizes that that is so, and
derives much of her inspiration from that
thought. She has her reward at once in her
success al thus spreading the gospel of good
music, and, incidentally, she reccives it later
m lier commission cheek. .
Need for Greater Knowledge

The coming of the mew electrie recordings by
the scveral companies, and the Orthophonic
Victrola and the Panatrope, have so improved
the art that morc real music lovers und artists
themselves wall be attracted to the demonstra-
tion rooms and, in the opinion of Miss Rosa
I.. Horn, manager of the Victor record depart-
ment of Barker Bros, Los Angeles, the record
salesgit] will have to be even morc proficient,

By A. G. Farquharson

both in wmmnsical aud catalog knowledge, than
cver. Miss Horu deelares that this added pro-
ficicney will draw greater rccognition of the
valuc of the reeord salesgirl and that should
douhtless be the mcans of enhancing her valne
and cnabling licr to obtain a higher salary
Music stores will be obliged to employ only
salesgirls who can talk intelligently 1o this
higk-grade class of music-loving customers.
Miss Horn's “Fourteen Points'

At this time and perhaps in anticipation of
the great requirements nceded i the inunc-
diate futurc as mentioned above, Miss Horn, in
common with other record department man-
agers of various music stores, insists upon all
applicants for positions in ber department be-
ing experienced  She has gone a step further,
liowever, and docs not content herself only with
asking about their qualifications. She puts them
through an examination—a little third degreet
Here it is

1. Who makes records of “Souvenir?*

2 Wha do you show when cusiomer asks for “Wey

Down Upon the Swanee Rlver?”

3. What is the popular melody from Dvorak's “New

World Symphony?** By whal oiher name i3 it known?
What s mesnt by ihe “Music Aris Library?”

5 Make a well balanced tist of iwetve Red Seal
records.

6. Name principal
1esorded for Vielor,

7. Name five good Kreisler records

8. Who are the principal planists in Vietor?

9. Name s representatbve work by Siravinsky in Vie
for records.

0. Name

i What

32, Name
Orehiesire.

13 Find La Poloma fu caialog

14. Whbat is most popular number in Vielor catatog
cumposed by Rimsky-Korsakow?

Those are Miss Horn's “fourtecn points”}

Association Employment Service

Wit becomes of the girls who fail to answer
the fonrteen points? They are generally referred
to and sent to the office of the Music Trades
Associution, together with others who perhaps
could pass the fourteen points, they are listed

symphony orchesitag wlo have

several things Isted o “Blue Seal®
siyle voiee is possessed hy Schipal
Wwo of 1be best records by Vietor Salon

=

modela from
$39.50 to 8115

Freshmsn Building

The Wonderful Line of

New and Improved

ASTERPIE:

5 Tube Tuned Radio Frequenocy Receivers

Sold direct to selected dealers—one dealer only in towns of less
than 25,000 people—specified localities in larger cities.

NO MORE CUT-THROAT COMPETITION
I NO MORE LOSSES ON INSTALLMENT SALES

| Eightdietinoive  Chas. Freshman Co.,'Inc.

2626 W. Washington Bled.,

Write to either
office for com-
ploto informetion

New York City
Chicago

as applicants for positions in record depart-
ments. “Where shall 1 gain expenienee,” asks
an applicant quite frequently, “I have to mak
a start somewhere?* “Why do you choose the
music storc phonograph record business? l!uc

arc asked in reply. “Because 1 love minsic

comes the answer. That auswer will probably
vome more often in the futnre, duc to the vast
musical improvement. Thesc girls love music
snd want to become missionaries of music and
preach the gospel of better music in America,
Morc power to them, but they nmiust have been
“converted” to the lovc of rcal music; the
salesgirl must understand the differcace be-
wween coloratura and dramatic sopranos, and
when » mammy-ish looking colored lady strays
into the department and says, “Have you-all got
thar ‘Human Rest? “ an encouraging smile
should be given and the lady should be sup-
plied withowt hesitation with that which she
wants—Lord, how the colored people do love
Humnoresque!l

Patent Granted De Forest
on Reproduction Principle

Dr. Lee De Forest Receives Basic Patent Cov-
ering New, Revolutionary Principle in the Re-
production of Sound
Dr. Lec Dc Forest, inventor of the radio tube,

reeently announced that he had reecived a basic
patent covering a revolutionary principle in
sound reproduction, His discovery is that a
curved membrane can be made to reproduce
sound without distortion by the application to
its edges of an electro-magnetic telephonic unit,
according to his statement. Dr. De Forest ex-
plained his invention as follows

“Since the beginning of the telephone art
cvery telephone reproducer, whether an car-
piece or loudespeaker, has been operated by
moving a diaphragm or cone in the direction
perpendicular to its surface,

“In this new mcthod I discovered that when
an clectro-magnetic telcphone unit is applied
tangentially to the edge of a properly curved
nmiembrane, instcad of at right angles to it, the
entire surface takes up the vibrations and sends
out sound waves of the correct amplitude in
all directions. Although the application of im-
pulses tangentially to the membrane is a radical
departure, it seems self-cvident that it is the
mmore natural method.’

By enlarging the floating membrane, the in-
ventor dispenses with the horn entirely, there-
by giving the listencr sound waves direct from
the reproducer.

“There is no horn tone,” said Dr. De Forcst,
“beeause there is no horn and we have natural
reproduction because we avoid the old piston
impact. We now have a sound wave action
somewhat similar to the waves produced when
a stonc is thrown into the water. This results
in greater carrying power and uniform volume
throughout the room, without objectionable in-
tensity nearby or in any omc direction.”

Radio Firm Chartered

Cushman & Cushman, New York, were re-
cently incorporated at Albany to deal in radio
products. The incorporators are R E. and \V.
R. Cishman and K Kirk.

The Continental Radio & Electrieal Corp.,
New York, has increased its eapital stock from
$100,000 to $150,000.
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PERRYMAN

RADIO TUBES

Perryman
Type R. H. 201-A
Amplifler and
Delector

Percym
;ype R H. 1%

infature Base
Amplifler and

Detector

Perryman
Rectifier

~ All Types
$2.50 each

WINDOW CARD
Part of the Perrymoa Display

TRaTH

“Distance without Distortion”

You can believe your ears

And that’s all you have to do with Perryman

Tubes.

The volume is there, and so is the tone quality.

apart.

last longer.

Have You Received Your
Perryman Displays?

A large window card, size 19x25, a set
of figures, size 7x13, a number of small
figures, and a counter display, size 7x13,
all lithographed in 6 colors make up the
display material. The individual pieces
may be used separately or together as a
unit, depending on the amount of space
available for display.

The counter display holds three tubes, a
rectifier, a Type R. H. 199 Standard
Base, and a Type R. H. 201-A clear glass
demonstrating tube. The demonstrating
tube is supplied free of charge with the
display.

Imprinted folders are also supplied Per-
ryman dealers.

If your distributor hasn't yet supplied
you with this display material get in
touch with him or wnite us direct.

PERRYMAN

LABORATORIES

NORTH BERGEN, N. J.

AND PLANT

Nothing radical about it.
provement that makes these tubes act better and

The new construction does it.

If your wholesaler cannot sup-
ply you write, wire or phone us

Have You Received a
Type R. H. 201-A Clear Glass
Demonstrating Tube?

This clear glass demonstrating tube
clearly shows the two bridges which
hold the filament, plate and grid in per-
fect parallel alignment, at the distance of
greatest efficiency and prevent the dis-
placement of these elements through
shocks or jars. You can also see the fine
spring that holds the filament in proper
place and allows for natural expansion
and contraction with changing heat con-
ditions, Get one of these demonstrat-
ing tubes from your distributor or write
us direct. It will help you sell many
tubes,

The elements in Perryman Tubes are spaced at
the distance of greatest efficiency and held there

by rigid reinforcements. You can’t shake them

Just a sensible im-

Your customers can see the construction advan-
tages in the clear glass demonstrating tube we
supply free of charge.
their ears when they hear the tubes in operation.

And they will believe

Perryman  Clear
Glass Demon-
strating Tube

ELECTRIC CO.,:~.

SALES AND EXECUTIVE OFFICES

L4
PERRYMAN

33 W. 60th ST., N. Y. C.
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Burt G. Close Now Wi[;l
King Quality Products, Inc.

Resigns as President of Berry & Close, Inc, to
Accept Important New Post in Buffalo

King Quality Products, Inc., Buffalo, N. Y.,
one of the pioneers in the radio industry and at
the present time manufaeturer of "King in Ra-
dio” products and King Quality putomotive re*
pluccment parts, announces the appointment ot

Bur
Burt G. Close, of Philadelphia, as general sales
manager. ‘This appointment marks the first step
of King's cnlarged program for 1926.

Mr. Close is well qualified for this respousible
position by his past expericuce while promi-
nently identified with the sales activitics of some
of the largest concerns in the ficld. In 1915
he assumed eharge of the A. C. Spark Plug Co.
sales in the metropolitan district. From this Iie
took over the Eastern sales inanagership of the
Lockwood Mfg. Co.

Since 1919 Mr. Close has been president of
Berry & Close, Inc, of Philadelphia. In that
connection he has handled the Eastern sales of
King radio and autometive products.

In accepting the appointment with the King
Co., Mr. Close resigns his office and disposes of
his interests in Berry & Close, Ine, to give his
full time and ability to handling the greater
sales program and widening distribution of
King Quality Products, Ine.

THE TALKING _MACHINE lh/_()_Rl.i)_‘_~

Kennedy Corp. Introduces
Artistic New Radio Set

Many Refinements in Construction Feature Lat-
est Five-Tube Radio Receiver Now Being
Marketed by the Colin B. Kennedy Corp.
The Colin B. Kennedy Corp. has announeed

2 new radio model which will be known as
model 3U. Its two-toned burl-paneled walnut
cabiet, its polished black panel, gold dials and
meter face sunken behind ornamental escutch-
eon plates finished in dark silver combine to
make an artistie eabinet.

Fundamentally, the radio cireuit employed in
model 30 is the same as that used in model 15.
Certain refinements, however, have becn in-
cliuded. Among the conspicuous refinements
are the new gold dinls, which operate smoothly
by positive vernicr knob controls, entirely free
from backlash. A double-reading volimeter has
been added. This provides accurate readings
of cither the filament or "B" battery voltages,
and indicates whether or not the tubes arc
turned off. Instead of the usual panel for at-
tnehiment of antenna, gronnd and battery wires,
model 30 is fitted with a speeial plng in the rear
of the set, which provides immediate eonnection
or disconnection of all wires, including antenna
and ground. Tubes are concealed and the panel
face has been further enhanced by the omission
of all plug-in jacks. These are now housed
within the enbinet. Panel slopes at an angle
that provides greater comfort in tuning. Ex:

New Kennedy Model 30
posed metal parts are cither gold or dull-silver
finished.

Tuning is confined to only two dials. Mt is
extremely sclective~selectivity eontrol may be
set to meet local conditions and then left alone.
Volume control has been made much more flex
ible by an ingenious combination which ‘pes-

e

A HOLIDAY SPECIAL

-also has splendid tone quality, and car-

An All Year Round
SELLER

The Bany Caniner Phonograph, stand-
ing 17 inches high, is a popular seller
for the phonograph dealer during the
holiday season and is in steady demand
the year round.

Attractively designed, the Bapy CABINET
ries with it the manufacturing guarantee

of ouv of the leading manufacturers in
the phonograph industry,

Send for samples loday.

General Phonograph Mfg. Co.
Elyria, Ohio

DecesnEs 15, 1925

o be gradually reduced or built
gree. Model 30 is a five-tube
receiver with all stages tuncd. Opcrates on
any antenua, inside or, outdoor. Itis adaptable
for use with the new current-supply deviees that
plug into your Lome lighting socket orl\vilh
any standard “A" or "B batteries, nnd_ls ar-
ranged to accommodate new type tubes, inclnd-
ing speeinl output amplifier tubes.

mits programs
up to any desired de

Demand for Stromberg-
Carlson Exceeds Supply
Faetory Kept Busy Night and Day—Ben Gross

and Herb Brennan, Well-Known and Success:
ful New York Wholesalers, Visit Factory
i

The many friends in the trade of "Beh” Gross
and "Herb” Brennan, constituting the firm of

S— i
Herb Brennan and Ben Gross

Gross-Brennan, Inc., Stromberg-Carlson repre-
sentatives in Eastern territary, will undoubtedly
recognize the accompanying picture, but may
be curious to know why these two popular radio
mep forgot to smile when the photagraph was
takeh, “However, the reason for tHelr serious-
ness' may be summed up in the fact that the
phopégraph was taken after Messrs. Gross and
B, had leted a st session with
the Stromberg-Carlson sales division at Roches-
ter, N: Y. They had made the trip to Rochester
for the sole purpose of impressing upon the
Stromberg-Carlson organization the neeessity of
providing the dealers in Eastern tersitory with
immediate shipments of the new product. They
were quite stecessful in their activities, but the
quantity that was allotted them fell far short of
mecting the requirements of their dealers. In
fact, they both maintain that the shipments
which have been received recently and which are
now en route to New York hardly serateh the
surface so far as flling orders is coneerned, for
Stromberg-Carlson produets in this territory
have enjoyed a phenomenal demand far beyond
the capabilities of the factory.

While at Rochester, Messrs. Gross and Bren-
nan were given the nicknames respectively of
“Battling” Gross and "K. O.” Brennan, for they
fought indef: bly in the of their
dealers. Between rounds they visited ‘the ex-
tensive Stromberg-Carlson factorics, where they
found threc shifts working continuously in an
cffort to turn out enough of the new Strom-
berg-Carlson six-tube receivers to meet the de-
mands of the trade.

Louis S. Sterling in London

Louis 8. Sterling, chairman of the board of
the Columbia Phonograph Co., Inc., and manag-
ing director of the Colwnbia interests in Eng-
land, is at present in London, spending the
Christmas and holiday season. Mr. Sterling
sailed on the "Mauretania” the latter part of
November and is expected back at his desk about
February 1.

The Traveling Music Store, of Harry Glin-
den, Ferndale, Cal,, is doing a brisk business in
all lines. Talking machines, pianos, vccords‘
and rolls are ¢arried about the country in this
store on wheels and a good business is done in
the rural sections.
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Profit, Protection.,

‘Prestige and Permanence

f
Guaranteed Every S\
STEWART -WARNER DEALER_

Profit

Model SV
SO1.A—52.50

Stewart-Warner Radios are sold direct to you from our own ==
distributing stations. We have no jobbers. You get all the profit. §
Individuals can not buy at dealers’ prices, they must come to = weui: S
you. Stewart-Warner Radios are sold by authorized represen- .

: " > e
tatives only. ”———)l. s 5o

1 NI 1 :xm
Protection | i |
There is only one Stewart-Warner authorized dealer in each ° "#%° | e
vicinity. Your business is protected, because there are no other — § Rt

dealers handling Stewart-Warner Radios in your immediate lo-
cality. No possibility of a store down the street or around the
corner cutting in on a share of your profits.

Prestige

We have invested millions of dollars in the name “Stewart-War-
ner,” and that name on the radio that you sell means that your
customer receives the biggest thing he desires—complete radio

ﬁ Madel 315
‘; Model 210 $285.00
S175.00

satisfaction. %
Permanence =
o , £
Stewart-Warner have been building quality products for over
twenty years and are today the biggest institution of their kind. Tune in Siewurt- Warner
g TP : rograms
t\7\/e will be building radios tomorrow, next year and for years e wa g b8 meters
O come. :‘l‘:};.l.x-?u..m;ﬁl::j:. ?‘w : ::onz::::
. . Wed. 810, 12-2am at. 8-9.30,11-2 em.
A Stewart-Warner franchise means money in your pocket. Sundiay 0, £10 pom.

. . . Chicaro Timmr
Write today for complete information. Enfoy 1his 0n your Stewc
A

STEWART-WARNER SPEEDOMETER CORPORATION
1824 DIVERSEY PARKWAY - CHICAGO

Matched—Unit Radio

INSTRUMENT + TUBES + REPRODUCER + ACCESSORIES

TWELVE MILLION PEOPLE ARE TODAY USING STEWART-WARNER PRODUCTS
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Brunswick Panatrope Is
Displayed in Kansas City

Much Enthusiasm Evident at First Public Show-
ing of New Instrument in That City—Dem-
onstrations Held at Other Points

Kansas Crrv, Mo, Dceember 5—The first
public showing of the new Panutrope was ma
in the Roof Garden of the Kansas City Athletic
Club recently. The audicnec consisted  of
Brunswiek dealers, mnsic erit for the news-
papers and newspaper representalives. The duin-
onstrator was O. P. Harris, the company’s spe-
cial representative, and the Brunswick whele
sule and refail sales force was there to reccive
tlie dealers and other anditors.

Tlhie reeeption of the nuw fstranicnt was most
enthusiastie, every number rendered  bemg
grected h applanse The unditors were in
terested in the explanalion concerning the range
of the recordings, espeeially as they lad to do
with the rendition of the higher notes of insini-

Mr. Edison Man:—

cver Say

“KAN"I:I’” o “KENT”

The KENT No. 1

With “S" Sound Box for playing Inaleral
cutl records om the Edison Dise Phono-
graph has outsold all compatition.

Dougbt for (belr
enle and playing velus
by thoaeands of dealors
and jobbers for oser
10 years.

re-

Write for catalog of complele lino

Ros. U. S. Pat. Off.

F. C. KENT CO.

Irvington, N. J.
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wents which o the past it was | possible to
reconl, The dewonstration of tl resnlts of
the  piano  recordings  swas especially appre
aated,  Dealers were innpressed with the fact
that the instrument could be sold, in many i
to tuke the place of orchestras, and
be at onee to hgure on the theatres and
other places in which onc could Le p]acrd by
h

chre:
Hurris showed the improvement of the

Mr.
rewlition of an ordinary record by anc ol the

lirunswick phonographs and ow the Panatrope.
and then the additionsl values which were se
cured hy the vombined elvetrical recording and
reproducing.

Mr. Harris aud Mr. Conlen, nimages of the
plionograpl  department  of tl Brunswick
Bulke-Collender Co. al Kansas City, spent ten
dave m demonstrating the Instrument in Kawe

as City territory.  They ted Jopln, Mus-
hug! Wichita, Oklahomi City, ‘fulsa und
other points, and the sample will be re-

turned to Kansas City and demonstrated 1o 1he
public at varions gatherings, including club
uml soviety wmcetings

Atwater Kent Concerts Are
Being Extended to Canada

Arrangements Completed Whereby Famous
Artists Selected by A Atwater Kent Will Be
Heurd From Slation CKAC, Montreal

On Sunday, Novenber 29, slation \WEAR, of
Cleveland O, was added to the list of stutions
theough which the Atwater Kent hour is broud-
cast.  I'his brings the total n this country lo
fourteen powerful stations.

It is also announced that Atwater Kent artists
will now be ficard in Canada through Canadian
broadeasting stations. 1t is reported that ar-
rany ts hive been made belween Al Atwa-
ter Kent, president of the Atwater Kent Mig.
Co., und stalien CKAC, of “La Presse,” Mont
real, to broxdeast a number of concerts by fa-
mous artists. 1t is expected thal these artists
will be brought from New York to Montreal to
broadcast from this Canadian newspaper sla-
lion,

Oue concert of the series has alrcady been
broadeast und was a decided success as was at-
tested ta by the response reecived at the broad-
casting stalion through the mails on the follow-
ing day. ‘The arlist, Eva Gauthier, noled so-
praxo, is a product of Freneh Canada and niece
of the late Sir Wilirid Laurier, cx-Premicr of
Canada. In order to satisfy the bi-lingual au-
dicuce of CKAC Miss Guuthicr sang in both
French and English and it is expected that
fortheoming artists will also sing in these two
languages when cntertaining from Moutreul.

Fhe Canud twiter Kent hour is also on
Sunday, but In the afiernoon al 4:30 o'clock.

Sherman, Clay Stages
Effective Record Tie-Up

Ihe San Jose, tal, branch of Sherman, Clay
& Co. reeently 2 triple action arrange-
ment, which veanlted in the sule of 3,000 records,
brought lntudreds of new faces into the store
and nraterially stimulated business in all lincs.
1t came about m this wise: the Herold Shoe
Lo, one of the largest vetall shoe stores in the
‘vicinity, parchased 3,000 single-faced Victor rec-
ords and gave onc away with cach $1.50 pur-
chiase at its store. The customer was then pre-
scated with a certificate entitling him to the
record, which was given him at the Sherman,

lay store. Naturally, the sales force played the
new releases and pushed other articles of mer-
cliandise and the sales voluine for the period in
which this arrangement was in effect was nwch
higher th, during similar periods.

The Union Music Co., San Francisco, Cal,
has moved Lo 2011 Mission strect.

=
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Master Distribution

Music d
tment Is Established

Depar
Menimen Appointed Lo Important New
r of Distribution—New De-
d in Sales and Deliveries

H. N. Mc
Post of Manage
partment Will Au
1 order to butter take care of its rapidly ex:

panding business and also help so'.ve.llm many

problems in sales service, lll('. I\Iluslc Master

Corp. hus estublishied a Distribntion Depart-

ment. 1t is expeeted that the new department

will be of great assistance sales prommotion

H. N. McMenimen
a< well as in cxpediting deliverics to Music
AMaster dealers. M. N. McMeuimen, who needs
no introduetion to the talking inachine trade,
lias been appointed manager of distribution and
placed in fnll charge of all sales plans and op-
erations.

Old-timers in the talking machine industry
will remember Mr. McMenimen's connections
with tlie Victor and Columbia organizations,
and later as managing director of the Pathe
Freres Plionograph Co. Mr. McMenimen has
heen connected with the Music Master organ-
ization mnearly a year and is well cqnipped
through broad txpericnce lo assume his new
and important dulies.

Lester E. Francis, formerly with the New
York Talking Machine Co., but more recently
interested in Long lsland real cstale, is plan-
ning 1o re-enter the talking machine trude.

— -

Mfra. of String and Button Bogs as weil
Speclst borders for Columble, Victorand Brunswick dealers

COHOES ENVELOPE CO., INC.

Home Office
104 Factory

COHOES, H. Y.

Sslcs Ofce
N. Y. and Vicinlly
32 MADISON AVE.
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TYPE 60
“ive Tubes. Special Music Master de
sign. Full, round, natural tone. Three
selectors for precise tuning. Without

equipment-

%60

Music Master

A Line that Sells at
Sight and STAYS Sold

MUSIC MASTER Receiving Sets once sold,
stay sold, because these receivers surpass any-

thing your customers have ever heard for range, TYPE 100
selectivity, clarity, and mellow, resonant, natural o TG e,
tones. console cabinet. "B" battery compart-

ments in cabinet. Without equipment—
They complete the MUSIC MASTER RADIO $100

ENSEMBLE—a wonderful line to tie to be-
cause MUSIG MASTER has the most wonder-
ful story in all radio to tell, and is telling it to
ninety-three million Americans.

MUSIC MASTER’S merchandising policy
protects our authorized dealers from unfair com-
petition and assures volume business at a profit.
Write today for details. If you have the standing
in your community to qualify as a MUSIC
MASTER dealer, we will gladly issue to you the
MUSIC MASTER Franchise if you are in
open territory.

Model VI, 14” Wood Bell $30
Model VII, 21” Wood Bell $35

Mustc Master Corporation g
WaLter L. Ecknarm, President - MUSIC MASTER-WARE
L5 128-130 N, Tenth Strect, Philadelphia e
- "_ Chreago New York Pitisburgh inﬁj:{@__gla
Music Master{Products %vm(f?h;ymmlf“"
eautiful maho 3
Are Money Makers Rlisey como

ment—

3460
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Oyaliandle hardles it”

Master gf_ﬁl_o_zg_blo Music'

Outings are sold in the U. S. A.
through distributors only. To
our distributors it means protec-
tion and co-operation. To deal-
ers it means uniformity of price
and more profit.

THE BABY OUTING

THE BABY FILLS
| Ml‘ Dealer THE FAMILY —
Ask Your Jobber.

T'he list price of Outings s their
true value (not inflated value).
‘The discount given dealers per-

SENIOR model
Red Mahogany, Brown Mahogany, OAK.

mits them to make money. JUNIOR "ol
a Red Mahogany, Brown Malogany and Qak Finishes
You make quCk turnover be- Bfgowr};, Black and Grcian )i‘cathcrcttcs

cause of the popularity given
Outings through the great many
thousands in homes today.

and something
NEW! NEW! NEW!

All Outings Juniors and Seniors
are now equipped with a special
tone-arm for playing Edison rec-
ords (no extra cost).

OUTING TALKING MACHINE CO., Inc.
MT. KISCO, N. Y.
Export Department
No. 44 Whiteball Street, New York City, N. Y., U. S. 4.
Cable Address “"OUTING"” New York

Conudlun Distributors:
R. 8. WILLIAMS & SONS CO., LTD. Toronto, Winnlpeg, Montreul.

—_ —
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Store Concert by Bessie
Smith Helps Dealer Sales

Columbia Artist and Vaudeville Headliner Sings
at Broad & Market Shop in Newark, N. I
—Stimulates the Sale of Records

The appearance of Bessic Smith and Her Jazz
Band at the Orpheum Theatre, Newark, $. J.,
was the occasion for a decidedly cffective tie-up
between this popular vaudeville headliner and

Crowd in Broad & Marke
Columbia recording astist and the Broad & Mar-
ket Muslc Shop, one of the lcading musical es-
tablishments in Newark. Bessie Smith, whose
Columbia race recordings placc her at the top
of the list of colored record entertaincrs, is
equaily a favorite with vaudeville audiences, and
when, through the co-operation of E. W. Gut-
wenberger, district manager of the Columbia
Phonograph Co., New York, an appearance of
this artist at the music store was arranged, the
public was informed and crowds gathered at the
store at noon, Friday, November 27. Despite
the fact that through some mischance the cn.
tertainment did not commence until 2:30, the
¢rowd lingered. The accompanying photograph
gives an 1dea of thc mauncr in which the store
was packed, but it fails to give a real impres-
sion, for outside in the strects similar crowds
jostled, straining to hear the bluc notes as
tendered by Miss Smith and her “Jazz Boys
“cluttering up the atmospherc” with blue notes.

Necdless to say, the record salc following the
concert was tremendous. Not only were the
recordings by Miss Smith in demand but other
favorites on the Columbia race and popular
catalogs came in for 3 goodly share of attention.

Viector Co. Suggests Ortho-
phonic Window Display

Placards for Use in Window Available to
Victor Retail Dealers—"Eye of the Store™ as
an Effective Sales Stimulator
As a rare jewel is placed in a ftting setting

so too, an art product is worthy of surround-
ings commensurate with its merit. The Qrtho-
phonic Victrola is an instrument which readily
lends itsclf to an attractive display and the
dealer who is planning to feature this instru-
ment in his window should take care that the
presentation should be in keeping with the
character of the instrument. The passerby
takes a hasty glance at a window as he goes
by and the first impression is 3 lingering one.
Naturally if there is shown a hodge-podge of
odds and ends, he cannot correctly visualfze
the instrument as it would appear in his home
and the first step ncecssary to a sale is lost.
Ofttimes simplicity is far more effective than
an ovcrdone elaboration. The Victor Co. in
the "Voice of the Victor” suggests a display
which can be installed by practically every
dealer and which does not necessitate a large
expenditure of money, yet it puts forth its silent
message of a musical instrument of extraor-
dinary merit that harmonizes with home fur:
nishings.

The rear of the window is hung with a vel-
vet or velour drapery, wables arc sct at each
side of the window, a vase of fowers ou one,
a lamp of the other; a davenport is in the rear
center of the display with a floor lamp to omne

THE TALKING MAC!_*HNE WOR

side. In the forcfront the Credenza model is
set, with explanatory cards, bearing the expres-
sions of leading wusical authorities paying trib-
ute to the wouder of the instrument, on cach
side. A card inviting the passerby to enter and
listen to 3 demonstration is also uscd. In front
of the instrwinent the Vigtor Dog is placed.

This display is most effective, both during the
day and at night with the lamps softly lighted,
and if possible, with a golden-yellaw spotlight
playing on the Orthiophonic. The materials
mccessary if not in the possession of the dealer
can usually be borrowed from a local furniture
storc in exchange for a credit card which can
be placed to the side.

F. A D. A—nd-rea_Announces
Dealer Co-operative Plan

Newspaper Ad Plan in Line With Radio Trade
Trend Toward the Closer Radio Dealer,
Jobber and Manufacturer Tie-up
A ncw dealer co-operative newspaper adver:

tising plan has been announced by F. A. D

Andrea, Inc, manufacturer of Fada radio, in

fine with the recent trend in the radio industry

toward a more complete dcaler-jobber-manu-
facturer tic-up in matters of mutual intcrest and
benefit. This is in addition to the regular plan
of “zone" co-operative advertlsing instituted by

Fada last September.

The new “local” co-operative plan carries the
original “zonc” idea beyond the larger trading
centers in each distributor’s zone and into the
smalier towns. It enables all franchised Fada
dcalers to sclect the local newspapers they de-
sirc to use, indicate the amount of money they
are willing to spend for local advertlsing and
receive the financial co-operation both of the
distributor and F. A. D. Andrea, Ine

Freshman Sales Increase

Charles Freshman Co., Inc, reports sales rep-
rescnting merchandise shipped during November
of $1,715.389, as against sales for November, 1924,
of $494,321. The month's shipments were ap-
proximatcly 80 per cent of the entire amount
shipped in 1924, when the company did a total
business of $2.149,327. Officials expressed the
opinion that December shipments will be far
in excess of those for Novembcr.

25 Wast 481h Street

ONehr ... Tuigtone, Needles

Products of ths
GENERAL PHONOGRAPH CORPORATION
OTTO HEINEMAN, President
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Display of Radio Lines
Draws Trade and Public

American Radio & Equipment Co., Milwaukee
Distributor, Stages Special Exhibit of Music
Master, Magnavox and Eagle Radio
Muwauxee, Wis, December 7.—The American

Radio & Equipment Co., of this city, distribu-

tor in Wisconsin and upper Michigan for Mu

sic Master, Magnavox and Eaglc Radio sets
and cquipment, attracted the attention of dealers
throughout its territory by Lolding a display
of these three lines for a period of two weeks
beginning November 7. Morc than 2,000 invi-
tations were sent out to dealers in all parts of

Wisconsin and upper Michigan, and the re

sponse was more than satisfactory, according to

C. D. Weeks, president of the finn.

The object of the display was to give radio
dealers an opportunity to licar as well as to
see Music Master and Magnavox scts in opera-
tion. A very attractive cofner location was
secured at Van Buren and Mason strects, and
the manner in which use of tlie storeroom was
madc for the display was unusually cfective
The room has extremely large display windows
facing both Mason and Van Buren streets, and
the interfor provides approximately 3,000 square
fect of Roor space. The scts were connected
up so that they- could be placed in operation
upon requcst, and a display of speakers, tubes
and batterics was arranged.

Although the display was arranged primarily
for the benefit of dealers, extensive newspaper
advertising was used during the course of the
two wecks to extend an invitation to the general
public. Anyone who entered the display room
was given an opportunity to hear the sets.

"The display proved a great success,” stated
Mr. Weeks. “We opened the place at 12 o’clock
every noon and remained open antil 12 o’clock
every night, and we were busy practically all
of the time. We received 2 nunber of new
franchises as a direct result of the display, and
the outstanding fcatures of the Music Master
fine, as well as the one-dial control featured
by the Magnavox set, have been cffectively
demonstrated to members of the trade.

“Qur business this Fall has been far beyond
our expcctations,” he continued. “We have
been very much surprised at thc progress our
firm has made this Fall. We are now oversold,

and arc working on January commitments.”

Dealers handiing the new Ortho-
phonic Vietrola should sell OKeh and
Truetone Needles in conjunction with
it. Thesc needles have been tested
and found to give one hundred per
cent satisfactory service with this new
machine.

New York City
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Another new
~~the

- o

The new Orthophonic Victrola reproduces
the music of Victor Records by Orthophonic
means, the new Electrola by electrical amplifi-
cation — adapting the radio principle to the re-
production of records.
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Victor produc
ola

Electr

Today, more than ever before, every dealer
sees the way to greater and still greater business.

Vic trola

chtor Talkxng Machxne Compan 3 Camden, N.
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Equitable Tr;de-i_n Plans Occupy the

Attention__(g_tl]e Trade in Richmond

Allowance Schedule Preparcd for Dealers by Corley Co.

in Great Demand—Dealer Suggests

Plan in Use by Auto Agencies—Club Formed by Radio Merchanis—L. A, Ramos Killed

Ricimonp, VA, December 7—~The Corley Co.
lias found the demand so great for its speeially
prepared allowance schedule covering the pos-
sible exchange value of old model Vietor talk-
ing maehines that 3,000 extra copics have been
printed for distribution among the trade. It
announces that copies may be had on reguest.
Dealers are already using them extensively as
a basis of exchange values in making trades.
The fgures on the cards represent maximum al-
lowances, and salesmen are not authorized to
extend them unless the old instrument is in
perfect condition as to mechanical operation.
Also the case must be ih good condition and
frec from scratches and disfiguring marks, In-
terest at 6 per cent is charged on deferred pay-

The PHONOMOTOR CO.

WM. F. HITCHCOCK, Propristor
121 West Avenue Rochester, N. Y.

An Electric Equipment for the
PHONOGRAPH

Fully GUARANTEED

Universal—alternating or direct current.
Complete, with every part and ready to run.

Sampls, mounted on motor board. 12x12x%

unfinished board, $25.00 C.0.D. Meney back
if not satisfactory. /3 cash with C.O.D. order.

The PHONOSTOP

An automatic stop for all talking machines,
100% efficient.

STANDARD FOR EIGHT YEARS

Guaranteed.

Sold direct to
manufacturers all
over the world.

Nickel or Gold.

Your phonograph
is worthy of the
best stop,

This is the only one.

Your customers appreciate it

Wa also sell General Phonograph Hardwara
Cable Address:
PHONOMOTOR, Rochastar, N. Y.
Codas: Bantley’s and AB.C., Eib Edition
proved.

Richardeon, Orr & Co., Sydnay, Australian
and New Zealand Reprosentatives.

Trada Prlcer upon applleation

The PHONOMOTOR

Trade-Mark Res. U. S. Pat. Office

ments on all instalmcent contraets eovering sales
of the new Orthophonie Victrola. This, the
card points out, affords the cash purehaser the
substantial saving of 6 per eent on the purchase.
Salcsmen are instructed to explain earcfully the
interest eharge to all customers. Cireular let-
ters are going forward to the trade outlining
a eonstructive program for taking care of the
immense business whicli the firm believes is
sure to come from the adveut of the new Or-
thophonic on the market. Frank W. Corley,
president of the comnpany, says that ncver 1n
his association with the trade was there so
much enthusiasm and expeetation of big results.
To take care of the expeeted increase in dealer
activity, Mr. Corley advises that he has ob-
tained the scrvices of Victor S. Taylor, long
associated with the Victor trade. Mr Taylor
will cecupy the position of held representative

and will do largely sales promotion work
among the dealer representation,
Mr. Taylor was formerly with Cohen &

Hughes, of Baltimore. W, T. Davis, ficld rep-
resentative, and Parke W. Willis, Jr., mechan-
ical engincer from the Vietor factory, spent
scveral days in Richmond early this month.
Purpose of their visit was to instruct dealer
classes in the eonstruction and operation of the
new Orthophonic.
Suggest Exchange Plan

In the opinton of Louis F. Gruner, manager
of the Biggs Music Co., it would be a capital
idea for the music dealers of Richmond to cs-
tablish an exchange for clearanee of second-
hand phonographs as well as piauos siinilar to
one establishcd here reeently by automnobile
dealers. Under the plan of these dcalers, sec-
ond-hand cars are taken in at a fixed value. A
due bill is given, and a discount amounting to
the value placed on the car is allowed in the
purchase of a new car from any dealer who is
a member of the exchange. The old ear is re-
paired and fitted up and sold, members of the
exchange sharing in the net profit denved. The
plan s rcported to be working well, and it is
the belici of Mr. Gruncr that it would work
cqually well in the handling of second-hand
\nusical instruments, and would prove a big imn-
provemnent over the prescnt system of trading
in instruments at individual stores.

Radio Dealers’ Club Formed

Radio dealers of Richmond have just effected
an organization known as the Radio Dealers
Club which starts out with a nicmbership of
thirty dealers. Robin A. Frayser, of Howell
Bros., which was one of the first Richmond
firms to begin handling radio lines, is president,
A comumittee named to arrange for future mect-
ings ineludes Max Schutze, Columbia Furni-
ture Co.; Ben H. Hoffman, Hoffman & Good-
man; H. Linwood Ford, Hearn Motor Co.; E.
C. Heltzel, Stewart-Warner Corp., and Presi-
dent Frayser. Organization of this club was
the outgrowth of a radio show held here re
cently in which praetically all dealers partie-
ipated.

Lewis A. Ramos Killed

Lewis A. Ramos, well known to the local
musie trade, and for a time associated with his
father, Manly B. Ramos, piano and phonograph
dealer, 212 West Broad street, was killed re-
cently when struek and knocked down by an
automobile at Belvidere and Grace streets.

Demand for Popular Priced Instruments

Goldberg Bros., this city, jobbers of Pathe
phonographs, report that business is looking up
throughout practically their entire territdry,
which includes most of the South Atlantie
States. Demand principally is for les of
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continue to restrict its activities to_lalkmg

¢ firm announees the npplmmmcm

new dealers in Richmond. These arc:

oC'ol‘:r;c:ia Furniture Co, Main-Street Furniture
Co., and Southern Furniture Co.
News Bricflets

w. H. Jaffee, representative of Fverybody’s
Talking Machine Co., of Philadelphia, was call-
ing on the trade here rccently. He was on a
trip through Virginia and North Car‘olma. This
house handles plhonograph accessories.

Fred W. Schwobel, formerly wholesale man-
ager for the Corley Co., this eity, more rcccn_lly
with the Tomlinson Furniture Co., Hngh_Poml.
N. C., has caught the Florida fever and is now
in that sunny land where fortunes are rcpox:led
to be made overnight in real estate deals. Riel-
mond friends of Mr. Schwobel are not advised
as to whether he has made his fortune yet ot

will
machines. Thi

not.

Never before was she so hospitably received
as when she visited Beckicy, W. Va, and at-
tended the annual banquet of the A. Z. Lilly
Musie Co., of that city, Miss Florenee Biscoe,
speeial represeutative of the wholesale depart-
ment of tire Corley Co., reports.

De Luxe I—’z;i Portable
Announced by Plaza Co.

Many Refinements in Finish Feature New
Product of Plaza Music Co.—Distribution to
Trade in Time for Holiday Sales
The Plaza Music Co, 10 West Twentieth

street, New York City, manufaeturer of the

Pal portable, Domino and Bauner records and

De Luxe Model Pal

other talking machine produets, has just an-
nounced "De Luxe Model Pal” This is in line
with the Plaza’s poliey of adding to the quality
of its products each scason without ehanging
wholesale or retail prices.

The De Luxe Pal is much smarter in appear-
anec. It has been given a shark skin fabrikoid
covering and this has been artistically em-
bossed, adding considerably to its value. Its
appearanee should attract attention as its value
as an eye arrester has been considerably en-
hanced.

The tone of the new De Luxe Pal has an im-
proved quality. The interior eonstruetion has
been re-arranged slightly and carries out the
quality finish of the exterior. It is sturdily
eonstrueted, built to withstand years of use.

The sales and advertising depariment of the
Plaza Co. announce deliveries of the De Luxe
Pal in time for holiday sales. A big eampaign
will be immediately inaugurated to advance the
intcrest of the product and the same channels
that made the original Pal so popular will be
used to make the De Luxe Pal a profitable
dealer proposition.

Al i have been completed in the ware-

popular price. This housc is yet to be educated
up to the idea of handling radio, aceording to
LeRoy Goldberg, a member of the firm, and

rooms of the Reynolds’ Musie Store in the
Green Building, Milford, Mass., and larger of-
fiee quartcrs have been provided.
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WHEN those belated Christmas

shoppers rush into your stove
to buy Atwater Kent Radio, what
are you going to teil them?

Are you going to shake your
head andsay,"Sorry-—\ve'resold
out”? Or will you, instead, pick
up your sales-book and answer,
“Certainly,we made provision for
Jast minute customers”?

Are you prepared to collect
your full share of Christmas
prosperity ?

You are well aware that Decem-
ber is radio’s biggest month.
Reception is best. Programs are
best. Manufacturers’ lines are
established. Uncertainty ends.
The people stop putting off
purchases. They swing into the
buying mood.

And the bulk of December
buying is Christmas buying. As
surely as thoughts turn to Christ-

mas,they turn nowadays to Radio
—the perfect gift. And especially
they turn to Atwater Kent Radio
——the most desired of all.

Ate you ready for December?
For Christmas? You will be if
yol‘ act now.

We have planned our production
schedule with December fully in
mind. Every month we have met
2 demand much larger than that
of the corresponding month last
year, and at the same time we
have realized that this Christmas
demand would be even more
extraordinary, and have planned
accordingly.

But even the largest radio fac-
tory in the world, fully manned,
running day and night, has its
limitations, Orders received now
can be filled, but if you delay we
can guarantee nothing.

Earnestly, we urge you 70/ to
delay.

Because many of your custoni-
ers will postpone their Christmas
shopping until the eleventh hour
there is all the more reason why
you should be forehanded with
yours. You won’t want to disap-
point a single one of them.

So get out your pencil and
paper. Make your calculations.
Leave a margin for safety.

Then wire or telephone your
Atwater Kent distributor —TO-
DAY.

Hear the Atwater Kent Radio Artists every
Sunday evening at 9:1§ o’clock (Eastern
Standard Time) through stations
WIAF. . . . New Yod wear. . .. Punburgh
wiar . .. . Providmee weco . . Minnncapaliv
WEEL. . . . .. Bonn St Paxl
wrty. . | Philodelpha wer .. ... . Buffale
weo elrcrnating  woc .+« . . Davenpert
woar . . . Washingren  WiaG. . . . Worcester
woAl . o .. (ircinnati  KSD ... . 8. Leuis
wwJ . . . . Detroll WA, . Cleveland
Write for ithusts ared booklet of ¢
Arwater Kent Radio

ATWATER KENT MFG. COMPANY
A, ddtwarer Kent, Presdent

4725 Wissanicxox Ave. « Puianziria, Pa.

Prices slightly higher from the Rockies west, and in Canada

Model L, with 9°
flexiblecord 817

Model 20 Compact, Including bat-
Iery cable, but without tubes, S80

Model 10, including buttery eable, but
withoul tubes, $80

Model H, with 9
fewiblecord, S22
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Intense Interest in New Instruments
Continues in Milwaukee Territory

Many Factors Making for Business Betterment Create Optimism in Trade Cireles—Initial Dem

on-

stration of Brunswick Panatrope—Radio Esxhibits Draw Crowds—Other Trade Activities

Miwaukee, Wis, Deeember 7.—Continved in-
terest in the mow instruments bronght oul by
the Victor and Branswick eompanics has been
displayed during the pnst month, and dealers
arc placing substantial orders for these instra-
ments to be delivered as soon as possible, ac-
cording to reports in Milwaukee. Dealers in
this city are very enthusiastie about the future
of talking machine departinents and arc anx-
jously awaiting the arrival of their first ship-
ments. Radio is also showing marked activily
and here, 100, the question of deliveries is taking
a paramount place. The third anmual Radio Ex-
positiou held November 11 to 15 attracted ree-

waike’s miost promiinent social clubs, on De-
cember 18,
Bright Outlook for Vietor

Belicf that the Orthoplionic Victrola las re-
juvenated business for Victor dealers is cx-
pressed by both deulers and jobbers in this
territory,  Deliverics are being made in small
numbers, and the instruments are being disposed
of as soon as they are received.

“1 think the year of 1926 will be a peenliar
year for the Victor talking machine decaler,”
stated Harry Goldsmith, secretary of the Badger
I'alking Machine Co., Victor jobber, “in that
every nonth will be like December. 1 fecl

fid that b for every month of the

ord-breaking erowds to the Milwankee Audi-
torimn, and the approach of Christmas is also
stimulating the demand.

Demonstration of Brunswick Panatrope

Of speeial interest to the loeal trade during
the past month were the first demonsirations
of the new Brunswick Panatrope in this city.
Carl Lovejoy. local Brunswick representative,
gave a scries of demonstrations for the bencfit
of dealers only at the Shoreerest Hotel. A few
days later the Panatrope was demonstrated be-
fore an andience composed of members of the
local press, the instrument being presented in
this ease by Henry A. James, wcll-known lee-
turer and humorist, who has rccorded many of
his selcetions on Branswick records. The in-
strmeut was very well rceeived in both in-
slanecs and many favorable eonmients on the
toue quality were hicard. The possibilities con-
taincd in the fve steps of amplification also
attracted attcution as it was demonstrated that
the instrument conld be used cither in a small
room or a large hall.

Up to the beginning of this mouth, ouly twe
other demoustrations of the Panatrope had been
given. Mr. Lovejoy presented the instrument
to a group of approximately 1,900 housewives
who were enrolled in conrses hi cooking and
hiowne management given by the Niss Furniture
Co., a Brunswick dealer. Mr. James introduced
the Panatrope to the members of the Rotary
Club at a luncheon mceting, and the instrument
ercated so much enthusiasin that the lecturer
was asked to repeat the deinonstration for la-
dies night at the Wisconsin Club, one of Mil-

coming year will be, at least, equal to the best
December in past years.”

E. J. Marx and Guy Jennings, both of the Vie-
tor company, were visitors in Milwaukee during
the last weck of November. Murray Kirseh-
baumn, head of the music department for the
R. S. Donaldson Co., Minneapolis, was also a
visitor to the Badger Talking Machine Co.

Brisk Columbia Demand Continues

*Upon a recent trip up through the State, 1
found conditions very, very good,” stated Wal-
ter E. Pugl, Colnmbia representative in Wis-
consin, Upper Micligan and part of Illinois.
“Therc is an exceptionzlly good demand for
Columhia New Proeess Records, and an atver-
tising campaign earricd on in Milwaukee has
dene mich to stimulate activity in loeal record
departiments.”

An extensive advertising eampaign, featuring
Colnmbia New Process rccords, has been car-
ried on in loeal newspapers dnring the past
month, and the response lias been very satis-
fictory. The Columbia Co. is responsible for
several full-page advertisements which were car-
ried in one of the evening papers, while four
downtown dealcrs, who are the Win. A. Kaun
Music Co., Edmund Gram, Ine., Espenhain Dry
Goods Co., and the Gether Piano Co., entered
into a co-operative advertising plan in the other
cvening daily, cvery Thursday. Ten neighbor-
liood dealers have becn running a co-operative
campaign in the morning daily every Saturday
morning. This has been snpplemented with ad-
vertising in the foreipn newspapers of the eity.

Complete with Bulb
$28'50 East of Rockies

1451 Hamilton Avenue

“B” POWER SUPPLY UNIT

The sensation of the year.
troublesome
with.
long expected an efficient successor
to radio batteries.

NOW IS YOUR OPPOR-
TUNITY TO CASH IN

Liberal Diseounis With a Rapid Tumover

Manufacturers of the ACME radio battory eharger.

THE ACME ELECTRIC & MFG. CO.

No more
“B"” batteries to fuss
The Dealer with vision has

Guaranteed to Serve

Write for details

CLEVELAND, OHIO

The Jewel Music Co, enterprising Columbia
dealer at Antigo, Wis., has remodcled its entire
store both inside and out, with most satisfactory
results. ‘The company is now in a very fine lo-
cation, Mr. Pugh states.

Record Crowds View Radio Exhibits

New attendance records established at the
“Third Annual Radio Exposition held at the Mil
wankee Anditorinm under the anspices of the
Wisconsin Radio Trade Association, November
11 to 185, inclusive, show an inereasc of nearly
35 per cent over previous exhibitions of this
type. The show was considered a great suc-
cess from the standpoint of all concerned.
Dealers stated that many direct sales were made
during the period of the show, and distributors
were also well pleased with the results of the
five-day exhibition, Practically every type of
radio sold in this part of the eountry was shown
at the exposition, and many new features were
introduced to the public during the ecourse of
the show. Of speeial note was the fact that
sets generally have improved in appearamce,
<o that they would be an asset rather than a
detriment 1o the furnishings of a home. The
simplification of control by decreasing the num-
ber of tuning dials was also a factor of interest
in many of the sets on display.

Provision was also made for the entertain-
ment of the visitors at the show. Demonstra-
tion of actual broadeasting from the Auditorium
was one of the most popular features of the
cntertainment program, the Ray-O-Vae twins
from Madison, Wis., attracting special attention.
Paul McGee, of the MeMillan expedition, gave
several talks and displayed a miniature repro-
duction of the transmitting apparatus used on
the Polar trip.

The radio exposition also resulted in the firm
establishment of Milwaukec as a radio distribu-
tion center far (he State of Wisconsin. Dealers
from every corner of Wisconsin gathered in
this city during the expesition to sec the show
and to attend a dealers’ convention, which re-
sulted in the addition of 360 new members to
the Wisconsin Radio Trades Association.

Satisfactory Sonora Sales

“Business is fine," reported G. K. Purdy, man-
ager of the music department at Yahr & Lange,
Sonora wholesaler for Wisconsin and Michigan.
“The domand this Fall has been mueh bigger
than we anticipated, espeeially for the Sonora
loud speaker. Dealers are erying for merchan-
dise and we have been unable to get enough to
snpply them.”

Yahr & Lange have announced a number of
new dealers who haye taken on the Sonora
linc of radie. Among them arc two Milwaukee
stores, the Orth Music Co. and the Kunzelman-
Esser Furniture Co., which formerly carried
Sonora phonographs.

Radio on the Farm

Radio dealers throughout the State of Wis-
consin are finding good prospects among the
farmers, and the excellent crops secured
througlhout the State this year should inercase
the demand for radios in rural communities.
According to a survey made by the United
States Department of Agriculture, there were
only about 4,500 radio sets on Wisconsin farms
in 1924, while the number for 1925 has fnereased
to 12,000. 1t is expeeted that this figure will be
donbled by 1926.

An Important New Invention

Ouc of the outstanding announcements of the
past mouth was the invention of a rechargeable
dry cell, by the research staff of the French
Battery Co., Madison, Wis. This invention is
expeeted to revolutionize the radio A battery
principle, and it is clahned to be the year's
greatest development in the radio feld.

The _French Battery Co. has announeed plans
for taking over part of the Four Lakes ordnance
plant for the manufacture of these rechargeable
dry cells and a daily output of 2,500 cells is
conteinplated for the coming ycar. The com-
EAnY has secured a basic patent on this idea,
which for many years has been the dream of
battery makers. :
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WHOLESALERS
Suporior 1611 Phonograph and Radio Products

1231 Suporior Aveaue, Bast
CLEVELAND

E consider it a privilege to extend to our

many friends in the trade greetings of
the season, with the hope that 1926 will bring
to dealers, jobbers and manufacturers in both
the phonograph and radio industries, a full
measure of prosperity and success.

We deeply appreciate the support and loyalty that we have
received from dealers and manufacturers. In return we
can promise to our dealer clientele an exceptional service
based on practical knowledge and experience and to the
manufacturers whose products we are distributing a repre-
sentation thoroughly commensurate with the quality of
their products.
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5:; Our Roster
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%’z Adler-Royal Phonograph and Radio Okel and Odeon Records
%! Products Ray-O-Fac Dry Batteries
31 Carryola Portable Phonographs Mastercraft Phonographs
4 Dictograph Loud Speaker Products Perryman Radio Tubes
.f Honest Quaker Main Springs and N & K Loud Speaker Products
¥ Parts Mother Goose Records
Peerless Record Albums Okelr and Tructone Needles
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Brunswick Panatrope Meets With Favor of
the Trade in Cincinnati Demonstration

Demand for Machines and Records Better Than
Confidently Expect to Do a Record Busin

Cwvaxyan, O, Deccinber 9—Practically all
dealers in this city and its suburbs report that
the present demand for talking machines and
records is greater than it has been since the
“boom times"” during the war. Naturally a great
part of the demand is for the nwe instrumicnts
and records, but there also is n good demand
for the old.

The common complaint among the dealers is
that they cannot get cnough of the new
machines to fll orders. In addition to this
there are some who report that their stocks of
the old instrumeuts arc rumning low and the
customers’ choice is limited. Radio combina-
tions are reported to be moving well.

Panatrope Scores

The Panatrope, the uew Brunswick Instru-
ment, made its debut in Cincinnati last month,
it being introduced to the public by J. E. Hen-
derson, manager of the company’s local branch.
*The range is unlimited,” said a well-known
music eritie, "and it reproduces all octaves that
can be recorded, with no alteration. Every in-
strument has its tones reproduced, ineluding
the drums, which hitherto have been omitted
from the recording orchestras and bands. It
has the advantage of seveu stages of amplifien-
tion, which makes it possible to adjust the tone
to the sizc of the room in which the iustru-
ment is played.”

With the new records, which are recorded
by mecans of beams.of light, the Panatrope is
regarded as a great success. Immediately after
the initial concert herc Mr. Henderson leit to
display the instrument in other cities in his
territory.

Artistic Setting for the Pamatrope

Louis H. Ahaus, proprictor of the Brunswick
Shop, at 522 Walnut strect, created a lovely
atmosphere for the Panatrope wlhen he put it

on display. The mezzanine floor was converted
into a most chanming reception room, with
beautiful carpets and drapes, and comfortable
lounging chairs. At onc cnd of the room is a
platform, with artistic hangings, and herc the
Panatrope stands. The visitors are made com-
fortable, and all are invited to eemain as long as
they please. The storc always has a show win-

at Any Time Since the War, Report Dealers, Who
ess During the Holiday Period—The News

dow which is out of the ordinary, and now, as
is natural, it was devoted to the Panatrope. Mr.
Ahaus has been confined to his home a few
days by an attack of the grippe, but now lic is
out again,
Orthophonic Demand Grows

“Qur sales of tulking machines and records
are growing every day,” said Otto Graw, presi-
deut of the Otto Grau Piano Co. “In our down-
town storc and also in our Norwood store our
sales are phenomcnal, and we could scll more
instrmnents if we could get them, Our demon-
stration of the new Orthophonic Victrola was a
wonderful success, from both an artistic and a
business standpoint.” Whenever one of the
numerous organfzations to which Mr. Grau be-
longs is going to hold a mecting or give a
dinner, an Orthophonic Victrola and a good
supply of reccords are always "among those
present.” "It gives pleasure, it makes friends
—and it is unusually cffective advertising,” ex-
plained Mr. Grau,

Exhibfts Featured Radio Show

Scveral talking machine and radio combina-
tions were on exhibit at the Cincinnati Radio
Show, which was held in Music Hall, Novem-
ber 17 to 21. Anm interesting feature was
a broadcasting studio, arranged on the stage,
so the publie could scc how it is donc. More
than a million dollars’ worth of radio instru-
ments and accessories was showm, and prac-
tically cvery branch of the industry exhibited
its products.

National Drive Aids Local Sales

At the local braneh of the Columbia Phono-
graph Co., 222 West Fourth strect, it was re-
ported by Miss Rose Helberg, manager, that
they are literally swamped with orders. “Our
national publicity cammpaign has stimulated busi-
ness wouderfully,” she explained, “and it has
brought to us a grcat number’ of people who
have not been using the Columbia. The new
Columbia records arc proving to be a wonder-
ful success and there is a big demand for themn
in all parts of our territory.”

Sterling Roll & Record Co. Busy

The Sterling Roll & Reccord Co. 137 West

Fourth strcet, has been distributing through its

More Tha

are influencing a cust

dance orchestras in th

Are you getting this busines
preference, therefore only lice
getting it. Become an OKeh
business.

ORLK» Records |

varicty—superior clearness of tone—the finest

sons why people everywhere prefer entertain-
‘ing with OKEH RECORDS.

STERLING ROLL AND RECORD CO.

137 West 4th Street, Cincinnati, Ohio
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¢ attractive portabie hat-box

known as "The Flapper” and

by the Carryola Co. These

to carry—and “do

agents some mos
talking machincs,
*Chic,” and made ]
3 nts are light, €asy
:1’::‘:\“:;' They make it possible for the young
dancers to have their music w{nerc_vcr they go.
The Sterling Co. is alse dislnhum{g the 1926
Operadio. It is nade by the Operadio Corp., of
Chicago. Ben Brown spent the latter part of
November in Indiava, introducing the coni-
pany's new lines to agents, and at the.sa.mc
time J. W. Davis was in Kentucky on a similar
mission.
A Busy Retail House

The A. & N. Music Shop, up on \Va!mft
Hills, is in a busy suburban location, and it is
2 busy store. “We lhave sold all of our Vie
trolas at 50 per cent. off, and we wish we could
get about two hundred more,” it was stated.
“We are selling the Orthophonics faster than
we enun get the instruments, with the under-
standing that dclivery will be made when the
machines cowe.” The storc also carries_(hc
Columbia and other makes of talking machines.
Little nursery machines arc reported to be good
scllcrs,‘ and also the portable known as the
Carryola "Flapper.” The A. & N. Music Shop
uses direct-mail advertising with great success
and this year its pre-holiday efforts have been
wonderfully productive of business

An Effective Piece of
Consumer Advertising

The American division of Neufcldt & Kuhnke,
mauufacturers of N & K loud speaker products,
put across an effective picee of consumer ad-
vertising copy, aimed at the dycd-in-the-wool
radio fan, in the radio scction of the New York
Sun on November 28. The advertiscment
featured the new N & K Imported Loudspeaker,
Mode] S, with the N & K headphones and pho-
nograph unit and the Model W. Loudspeaker.
A striking featurc of the advertiscnient was the
co-operation of nincteen jobbers and retailers,
indicating the prestige aud satisfaction cnjoyed
by the N & K line among its local distributors
and dealers.

Stage Ortimphoni;:—.Recital
in Ossining High School

Ossiving, N. Y. December 7—The Ortho-
phonic Victrola was rccently demonstrated at a
recital held in the Ossining High Sehool, this
city, under the dircetfon of Edward G. Evans,
of the sales organization of C. Bruno & Son,
Inc, Victor distributors, New York City. It
is reported that the andience was tremendously
iastic over the Jition of the various
records played on the Orthophonic Vietrola.

enth

P.E. Cart:zr Joins Sales
Staff of Eagle Radio Co.

P. E. Carter has joined the sales staff of the
Eagle Radio Co., 16 Boyden Place, Newark, N.
J.. manufacturer of the Eagle ncutrodyne re-
ceivers. Mr. Carter recently made a tour of
the New England States and is now covering
territory through the Middle West.

Establishes Branch Store

A 1nusic store which will be operated as 2
branch of Weiler’s, Inc.,, Quiney, Ill, has been
opened on North Franklin street, Kirksvilie,
Mo. A full line of musical instruments is
carricd.

Opens New Store

George Sexauer recently opened a new Bruns
wick shop at 1103 Chicago avenuc, Oak Park,
Il A complete line of phonographs, records
and radio equipment is being carried.
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Sharp Revival of Talking Machine In-
terest Creates Optimism in Indianapolis

Demonstrations of New Models R
Over the Outlook for a Big Y

IN'"”_‘M’OUS. INp, December 7~Local dealers
are noting a sugccssful revival of the talking
tnachinc iutcrest. Intcrest at present is un-
al?a.lcd in the wouders of the new Orthoplionic,
with equal interest in the expectation of the ne\\:
Panatrope and its possibilitics. That the new
models are selling is borne out by the local
d_czlcrs who are well pleascd with tie reception
given their new merchandise, and the only re-
gret heard is that they cannot get enough of
them to mect the demand.

. R:adi_o dealers report sales as very brisk, with
!ndmahons pointing to a bigger holiday tradc
in this line than they have ever expericnced.
In scveral instances radio stores carry a range
of scts from the popular price to the more
complcte and expensive set and thus afford the
prospective buyer a considcrably wider choice in
his buying.

Ayres Store Busy

Local department stores have successfully ex-
ploited the radio along with their other lines,
chief among which is the L. S. Ayrcs store.
This store handles the Radiola and the Atwater
Kent. Miss Minnie Springer, manager of the
talking machine and radio department, reports
“that radio sales have been very good.” In fact,
it has becn necessary to add five salesmen to
the force to handle the demand in sales and
display. The Orthophonic models have proyed
a yery strong leader. One additional saleslady
has been added to this department. “Record
sales have been very good” states Miss
Springer.  "Popular numbers have predomi
nated, although we have a steady trade in the
better class of records.”” To the line alrcady
handled has been added a line of banjos and
ukuleles.

Featuring the Orthophonic

A great deal of publicity for the Orthophonic
has been given by the Indianapolis Music House.
Chief of these demonstrations have been before
the doctors and dentists of the American Legion
at the Indianapolis Athletic Club, comprising
a musical and dance program, and bcfore the
Medical Society of Indianapalis, a talk and dem-
onstration held at the Athenacum.

Mr. Taylor, for the past eight years in the
radio service of the United States Navy, has
been added to the radio department of this

Hermann Thorens
Ste. Croix, Switzerland
Manufacturer of Europe’s Most

Celebrated Swiss Phonograph
Motors

Write for descriptive
matter and prices on
portable motor num-
bers. 36 single-spring I
motor, 24BC and 28BC
double-spring motor,

L.H.JUNOD &CO.

104 Fifth Ave. New York

Sole Agents for the U. S. A.

esult in Mar,y Orders, Report Dealers, Who Are Enthusiastic
ear-End Business—Retailers Add Erla Radio—Other News

store. "I fcel,” states W. G. Hoag, "that wc
have been very fortunate im securing such a
skilled man for the store and fecl that he will
be of valuable assistance.”” Dewey McVey has
been placed in charge of the talking machine
department and Miss Katc Harrington has aug-
mented the rccord department
Launches Ad Drive

W. S. Wilson, of the Wilson-Stewart Music
Co., phonograph and radio dealer, rcports that
record sales are runuing well with last year's
figures. This store is running a heavy news-
paper advertising campaign during the holiday
season.

Opening Many Erla Agencies

The radio department of the Pearson Piano
Co., under the management of L. T. Glidden,
has produced gratifying results for that com-
pany. In May of this year, the Pearson Co.
took the agency for the Erla radio, and was
assigned territory in central Indiana and ninc
counties in eastern Illinois. A well-developed
plan was followed during the Summer of sign-
ing up dealcrs to handle the Erla line exclu-
sively, and to date the store has one hundred
and fiftcen dealers in its territory. “We find,”
to quote Mr. Glidden, “that dealers are taking
their full queota, and in some instanccs are run-
ning ahead of their allotment. Our method of
testing cach machine before it goes to the
dealcr or customer has eliminated a tremendous
amount of our trouble,” All shipments are
made from the Indianapolis stock and a com-
plete check is made on cach dealer.

"The well-formed Pearson organization has
been a factor in our successful devclopment of
the territory,” said Mr. Glidden. "Our quota is
now about 40 per cent, utilized with what I
think the best part of the year ahead in which
to work.”

The radio department of this store is divided
into two divisions, the retail and wholesale.
The force is made up of ten salesmen, three
repairmen and two shipping clerks. One man
handles the retail parts sales. Augmenting this
force are the regular phonograph salesmen of
the store, who are utilized as occasion demands.
The Pearson Co. compiles and issues a catalog,
which lists sets and parts available at this store.

F. A. D. Andrea, Inc., Adopts
Deferred Payment Sales Plan

A new deferred payment sales plan has been
adopted by F. A. D. Andrea, Inc,, manufacturer
of Fada radio, and recommended to every Fada
dealer. It is d that arr s
have been completed with the Bankers Com-
mercial Security Co., of New York City, where-
by the services of this financial organization
become available.

The new plan, in the opinion of Mr. Andrea,
is good in that it eliminates the bad features
of the so-called "reserve” or "hold-over” plan.
The usual finanee plan provides for a reserve,
none of which is paid to the dealer until after
the finanee eompany has been paid in full.
Other advantages are provided, ineluding a rea-
sonable charge for the services of the finance
company and permitting the dealer to make his
own collections from his customers without in-
terference. The slogan adopted in connection
with this new finance plan is, "Keep the col-
lection of your instalment paper in your own
hands.”

Elmer Brooks, music dealer of Minneapolis,
Minn., has remodeled part of his building and
has converted a seetion of the second floor inte
a small but exceedingly attractive music au-
ditorium,

than its parts, and there is no
part more important than
the tube. It is the heart of
the set. That's why it is
1 poor business for any dealer
to handle inferior tubes—
tubes that come back and
cause trouble, on account of
imperfect service.
Because Cleartrons are the
only radio tubes sold under
an iron-clad guarantee of
perfect service or instant re-
placement, live dealers are
stocking Cleartrons exclu-
sively. They find them the
safest and most profitable
tubes to handle,
Furthermore, the Cleartron
policy protects the dealer

L No radio receciver is better
|

against losses through re-
| placements and price
changes. i

Write for discounts and address
of your nearest distributor i
Following Types List $2.50 {
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Cleartron Vacuum Tube Co.
Extcutive Offices:
28 West 44th Street, New York City

i Fartorles: Weat New York, N. 1.: Birmingham. Eny,

ForR BETTER RECEPTION
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THE PLYMOUTH
$175

The famous SonoraPhono-
graph built into a graceful
Highboy. Contains a com-
plete phonograph—the
Sonora all-wood tone
chamber and space for
radio set. Musiclan Muslc.
Furniture Artlstry.

' . Combined with Sonora
\ five tube radio panel, $275.

THE HAMPDEN
Radio-Phonograph
$325
English Renaissance period design highboy. A
complete Sonora Phonograph—the Sonora all-

wood tone chamber and Sonora five tube radio
recelving set. From Record to Radio with the

touch of a lever.
Radio adapted but without radio panel, $225.

SONORA PHONOGRAPH CO.
279 Broadway New York

R e T
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THE CHATHAM
$225

Sonora five tube teceiving set and
1 h 5 bined

in an artistic Englishbrown mahog-
any cabinet. Without radio, $125.

A
P

An exclusive radio receiving and
reproducing set— containing mode]
C, Sonora five-tube radio and
deluxe reproducer. Speaker, batterles and witing
are concealed within.

SONORA RADIO SPEAKERS

Deluxe, with all-wood tone
chamber—no mechanical nolse—
no harsh overtones - = - $30

RADIO RECEIVER
$90

Famous for its tone quality and

Standard, slightly smaller than
deLuxe and equipped with ad-
justable electro-magnetic repro-
ducing unit = = - - - = §20

CONSOLE SPEAKER
$50
A Speaker that delights both the

high selectivity. A radio built for cyeand the ear, ASonora deLuxe
tomorrow as well astoday, Tuned reproducer built in this console
radio frequency clrcuit licensed caker which houses all batteries,
under U. S. Government-owned charger and witing.
Schloemilch& VonBronkpatents,

The Secret of Sonora Tone

A cross section of the tone chamber or
“hotn" which 15 part of evety Sonora in:
strument. This tone chamber frees radio
and phonograph from all mechanical noise,
In it many plies of waferthin seasoned
wood are laid at cross-grain to each other,
lizinevibrath deliminath sl

overtones,
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Music Master Model 50 Is
Withdrawn From Market
Dealers and Wholesalers Protected by Rebate

for Merchandising Credit or Acceptance of
Existing Stock From Dealers

Pritapeersis, PA, Dceember 1.—The Music
Master receiving set known as modcl 50 has
bcen withdrawn from the Music Master line
made by the Music Master Corp., of this city.
This model was a four-tube dry cell sct and
the lowest price modcl in the Music Master
line. It was found that this model proved un-
suitablc for the balance of the Music Master
line and that it was too casily imitated by com-
petition,

Following the well-cstablished poliey of the
Music Master Corp. to protect its dealers, it
has becen stated that the company will rebate
for merchandising credit or take off the hands
of wholesalers and dealers cxisting supplies of
this wodel. The stock of this withdrawn model
was disposcd of to Gimbel Bros. New York
department store, which carricd much space in
the metropolitan dailies featuring theni.

Walter L. Eckhardt, president of the com-
pany, points out that the widcspread publicity
given the Musie Master line by Gimbel Bros.
has benefited the cntire line by making it bet
ter known, in fact actually increasing the sale
of the other modcls in the line. Before the ad-
vent of the Music Master line of rceciving sets,
the firm had built up an enviable reputation
through its loud speaker, The same quality
that has distinguished this loud spcaker has
also devcloped au enviable reputation for the
sct and Music Master recciving sets arc rapidly
beeoming as well and favorably known as the
loud speaker whieh bears the same name.

Stork Visits Galuchie Home

Mr. and Mrs. Albert Galuchic are recciving
the congratulations of their many friends in the
niusic trades on the arrival of AL, Jr., who
made his first appcarance at the Galuchie liome
last month. Al Galuchie, Sr., in addition to
being one of the most popular members of the
Talking Machine & Radio Mcn, Inc., has for
a number of years held the purse strings of the
association.

Landay Bros. Directors

The board of directors of the Landay Bros.
Inc., chain of retail music stores, now includes
Max Landay, James B. Landay, Joscph E
Stone, Benjamin Fox, Benjamin F. Feiner,
Frederick R. Baner and Charles E. Richardson.

The Cable Piano Co. reccntly opened a
branch in the Citizens’ Statc Bank Building,
Watseka, Ill, with a complete line of pianos
and phonographs.
—_—
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Neufeldt & Kuhnke Now
Does World-Wide Business

Company 1s Internationally Prominent as a
Manufacturer of Electrieal Devices—Maker of
the N. & K. Loud Speakers
The accompanying illustration will give some

idea of the magnitude of the Nevfcldt & Kuhnke

factory at Kiel, Germany. This company is in-
tcrnationally prominent as onc of the world's
leading manufacturcrs of highly tcchnical elee
trical devices, and in recent years has also at-
tained widc remown as the manufacturcr of

s ——————— SN

Decesoer 15, 1925

spacc of ground of about four acres which. !:as
been turncd owver to the employes for raising
vegetables and fruit, the proceeds from the gar-
den being the property of the cmploycs. The
factory equipment is of such high standard that
ring into thc manufacture of the

every part entes
gs, is all done

many instruments, ineluding castin
nnder one rool, and nothing enters the faetory
but raw material.

Neufcldt & Kuhnke have
division at 15 William street, New York, where
offices are maintained for the various branches
of the business. The radio division is under the

an American

direction of J. B, Price, one of the most popular
sales cxccutives in the radio industry,

and the

Huge Neufeldt & Kuhnke Factory at Kiel, Germany

N. & K. loud speaker products. The plant is
of the most modecrn typc for the mianufacture
of such delicate electrical deviees as minc gas
indicators, signaling devices for steamships and
many other technical instruments. More than
half of this plant, covering approximately five
acres, is devoted to the production of radio and
telcphonic equipment,

Praetically all of the telcphone equipment used
by the German Governmient in all its branches
is manufactured by Neufeldt & Kuhnkec and has
been produced by this company for the past
cighteen years. The same telephonc experis
who dcvelop all of the instruments for the Gov-
ernmeat are at work on radio devices and there
are various radio products now in process of
perfection that will undoubtedly attain marked
importance in the {nture.

Approximatcly 2,200 people arc employed in
the N. & K. factory with a great percentage
being technical men. A scparate building at the
left of the main plant is devoted entirely to
a restaurant and recrcation hall for the cm-
ploycs. In the rear of the factory there is a

success of N. & K. loud speaker produets in
this eountry may be attributed in a considerable
measure to Mr. Price’s merchandising ability
and knowledge of the industry as a whole.

Radio Hearings I-;ostponed

The hearings before William L. Recve, cx-
aminer for the Federal Trade Commission, to
investigate charges of a radioc monopoly, have
been postponed to an indcfinite date, according
to information given out at the office of thc
Commission at 45 Broadway, where the hearing
was to have been resumed Dccember 1. It is
understood the matter will be taken up about
the first of the year. Jamcs T. Clark, of Wash-
ingtan, has been appointed spccial counsel for
the Commission, succceding Edward L. Smith,
whose illngss forced the postponcment.

The Turner Music Co., Tanpa, Fla., rccently
built a warchouse at Thirteenth strcet and
Fourth avenue. A large retail showroom las
been provided for.

Akradyne’s quality

$75

reproduction,
beautiful appearance bring it into high favor with the purchaser
and, as its fame increases, so do its sales.
The complete Akradyne line—cabinet and console models,
to $215; art models of beautiful design, $475
to $1,475; and the Akratone cabinet speaker, $31.50.
SuNBEAM RADIO CORP.
350 West 315 St, New York

AKRADYNE’S RECEPTION

Tt is only fitting and proper that Akradyne Radio Receivers
should meet with the enthusiastic reception that they have enjoyed
at the hands of the dealers and the public.

absolute dependability and

Also manafactaring Pink-A-Tone Radio Receivers in 2,

3 and 5-tube models at $18.50, $28.50 and $34.50

Model 110

Friee "110
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SILENT S. S. MOTOR

peerless motor equipment used in-

The [ARRYOLA MASTER

N O better evidence of satisfaction could be given than that Silent S. S. Motors
are used in the well-known Carryola Masters,. Where dependable, lasting ser-
vice must be assured, Silent Motors are very apt to be found. They are Standard
for High Quality Portables.

The Silent Motor Features

First—Only the best materials on the market are
used.

Second—It is guaranteed to play in excess of two
records.

Third—It is fool-proof—because regulator is built
within motor.

Fourth—The true running of governor, rigidity of
turntable shaft, are guaranteed through
Patents approved and issued by the United
States Government.

Fifth—It is absolutely Silent in Wind and Opera-
tion.

Sixth—Lasting, dependable service is assured through
superior construction.

Seventh—Millions are in use giving perfect satisfac-
tion,

The Carryola Master

The Carryola Master is a leading and popular model using
Stlent Motors. 1f you would like to know the names of other
portables in which Silent Motors are standard, write us and
the information will be promptly forthcoming.

THE SILENT MOTOR CORPORATION

321-323-325 DEAN STREET BROOKLYN, N. Y.

ﬂ
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Demonstrations of New Instruments Are
Feature of the Month in Kansas City

Shortage Hampers Trade as Holidays Approach—Gift Buying Now Well Under Way and Trade
Expects Big Sales Volume—Guild Music Co. to Move Into New Home in January

Kansas Ciry, Mo, Decemnber 7—\W. E. Lyman,
Victor wholesaler in this city, sums up the situ-
ation in the talking machine business in the fol-
lowing words:

“Last year at this time we were begging the
dealers to let us sell them machines. Now, they
arc begging us to let them have instrnments to
sell.” Mr. Lyman is, of eourse, delighted with
the change in condMions, and euly rcgrets that
circumstances prevent the Victor jobbers from
furnishing all the instruments the dealers want.
But that is iinpossible, so they ire doing the
best they can to divide up the stock which they
receive. Mr., Lyman sces in the shortage which
cxists an indication of the fact that the demand
for the new Victors hus exceeded by a large per
cent the estimates which were made by the fac-
tory. He is surc that the orders received here
are very much in exeess of what huad been
looked for in lis departinent. This large sale
is confinned by the local dealers, all af whomn
are reporting splendid sales of the mew Victars,
and that all estimates have been exceeded. This
is true in spite of the fact that anly three of
the models have been reeeived here—the Cre-
denza, the Consolette and tlie Granada. Still
larger sales are predicted when other models are
in stock.

Considerable interest is being manifested by
dealers in the Electrola. The generul impression
is that this will strengthen the Victor line, and
materially increase sales during the year to
come.

Reports arc to the effect that there is prac-
tically no stock of the old model Victars on
hand, cither in the hamds of the joabbers or of
the dealers.

Brunswick Holiday Buying Starts

The demonstration of the new Bruuswick
Panatrope was a complete success, judged both
by the wnmber of dealers and other interested
persons who heard the instrunent and from the
euthusiasm aroused. The interest has been ma-
terially increased by the assurance that tle line
of Papatrope wonld inelnde instruments which
would compete in price with thosc of any other

ines, as well as the model which has bueem dem-
onstrated, and whicl is specially designed to
be used in large halls. Complete details of the
demonstration appear on another page of this
issue,

Chiristmas sales of the Brunswick have started
off well, und the mew clectrically recorded rec-
ords have added miuch to the mtercst in the
Brunswick. Records of all sorts are selling well,
and many persons wheo have been “'sold” on the
Brunswick machine are buying now, and not
waiting for the new machines to come in. This
is specially true of thosc who are buying phono-
graphs for delivery as Christmiis presents.

Merle K. Rennett, manager of the J. O. Adams
Music Co., of Wichita, Kans., was in the city a
few days ago, and stated that business was very
good in that section of the State, and the sale
of Brunswicks was finc. Hc looks for a good
Cliristmas trade, and is much interested in the
new Panatrope instruments.

Roy Hitchicock, of Wellington, Kans, did not
get to hear the new instrument when the dem-
onstration trip was made, so he came up to
Kimsas City for the special purpose of hearing
it. He is cnthusinstic about it

A. A. Trostler on Trade Trip

A A Trostler, formerly manager of the Vie-
tor wholesale department of the Schuclzer Co.
now representing the Music Master Corp,, has
been im the city for scveral days, and lefu for St.
Louis Sunday night. He will be gone two
weeks, visiting jobbees. While he has an office
i Chicago, he makes his home here, and has
a host of friends wha are rejoicing with him in
the finc busincss he is building in this territory.

Good Year for Columbia

Duriing the manth the Columbia sub-branch in
Kansas City invoiced the stock on hand, and thte
adyance fignres on lhe resnlt indieate that it
has had a wery good year. Some tune ago, the
company moved its branch from Kansas City
to St. Lonis, where in the past the busincss of
the company was handled by a jabber. The
sub-braunch liere is in the hands of W. E. Oeken-
den, wiho ¥s developing the business in a very
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Drcemoer 18, 1925
The increase in the sale

satisfaclory manner. € s
cen most gratifying.

aof Columbia records has b i
Oue of the reasons assigned for the growth in
the popularity of the Columbia records is the
fact that the compimy and its dealers arc push-
ing the sales, not only by demonstrations, but
by advertising them in the locul papcrs. ’Il‘hc
plan to bear half the expense of any cx:lusw_c
Columbia advertisement with the local dealer is
meeting with much favor, and there is a large
denand for cuts to be used in these advertise
ments. The reports show that the new recards
of the numbers by the Associated Glee Clubs
of America, specially used for demonstrations,
are proving most effcctive, and bringing many

sales.
Demonstrations in Clubs

The various clubs in Kansas City arc enjoy-
ing the free demonstrations of the new Victor
and Brunswick instruments these days, as it is
now the order of the day to "show 'em” in this
Missouri city. Both of the companics had their
dealer demonstrations, and now the clubs and
civic argamizations arc coming in for their tiame.
This is keeping the deimonstrators busy, and
giving a lot of advertising for the new instru-
ments, There is much interest being aroused.
and many advance orders are belng placed

J. W. Jenkins Co. Busy

The J. W. Jenkins Sons’ Music Co., distribu-
tor of Music Master and Zenith rad’o, reports
that the business this year is better than antici-
pated. This is in harmony with the report of
dealers in these and other radio goods. The
sclling for the season is now well under way,
and all indications poiut to an exceptionally
large volume.

will Move Into New Home Soon

About the first of January, the Guild Music
Co. will move imto its new two-story building,
which it has leased for the next ten years, at
1327 Grand avenue. ‘This building will give the
company much better opportunitics te display
its talking muchines and records, as well as
other musical instruments. One of the features
of the pew building will be the show window in
the second stary, which will be nsed in featur-
ing new goods of all kinds. The introduction of
the double-deck bnscs into the transportation
system makes this a worth-while consideration,
in the opinion of Mr. Guild.

Breaks Into Movies

Burton J. Picree, manager of the Victor de-
partment of the J. W. Jenkins Sons’ Music Co.'s
retail store in Kansas City, has "broke into the
movies.” That is to say, he has been filmed, and
shown in the news reel at the Newman Theatre,
and over the country, in connection with "break-
ing dir” for the new Shrine temple, which is to
be built here.

Stern Bros. Victor Dept.
Enjoys Good Business

The Victrola department of Sterm Bros,, large
New York department store, has cmjoyed an
exceptionally fine instrument and record busi-
ness since its inceplion on Victor Day, Novem-
ber 2 Miss B. B. Stecle, manager of the de-
partment, reports an overwhelming demand for
the Orthophonic and also brisk record sales.
The talking machine scetion is admirably lo-
cated as it is adjacent to the restaurant con-
ducted by Maillard and it is necessary during
the noom lour to but play a few records and
the crowds leaving the restaurant are attracted,
with resultant sales.

C. C Henry a Benedict

C. C. Henry, chief radio engincer of the
Sonora Phonograph Co,, New York, entercd the
ranks of the benedicts on Thanksgiving Day
when he was jommed in wedlock to Miss Lillian
Fatheringhame, the ceremony taking place at
the Church of the Blessed Sacrament, New
York Mr and Mrs. Henry spent a two-week
honeymoon motoring over the Dixie Highway.
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Speaks for Itself—Sells Itself
Helps YOU Sell More Radio

TELETONE

CABINET SPEAKER

“Makes Any Receiver
Sound Better”

HE new Teletone
principle of Sound-
Wave Amplification
—Based on the Structure
of the Throat and Mouth.

v =

@ %}\.

L S5—
EFER to the above
sectional view of
Teletone. Note

that a sound-wave com-

ing from the sound pro-
ducing unit “A" (the hu-
man vocal cords) is am-
plified through the orifice
“B" (the human larynx)
until it reaches the con-
ducting area “C” (the
back of the throat)
whence it is again con-
ducted to the point of
greatest amplification“D”

(the correctly

formed and é

open mouth of

the singer).

%

Beautifully finished

in Walnu, it stands

15 inches high and

is only 3% inches
eep.

53251

Ready to
Listen

A Two-Way Profit Producer

ELETONE not only sells rapid-
ly, at a good profit—it also helps
you sell more radio, because it
makes any receiver sound better.
Beautifully constructed — inside in
Spruce—outside in Walnut— TELE-
TONE is a handsome piece of fur-

JOBBERS: Some territory still open.

niture, which adds to the charm of
any radio set. Reproduces every
note, either vocal or instrumental,
with amazing clarity and satisfying
volume. Easy to handle. Conveni-
ent for your customer to carry home.

Write today. Attractive discounts.

Protection. Free newspaper advertising. Write for sample and jobber's
discount. Packed in individual Corrugated Containers. Net weight—S lbs.

Shipping weight 6 lbs.

TELETONE CORPORATION, 445 WEST 42np STREET, N. Y. C.

#
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Radio Shipping Problems

It is our province to help solve packing and shipping problems. :
your damage claims excessive, we shall be

If your shipping costs are high or

pleased to consult with you in order to see whether this phase of
can be put upon a more economical basis. . )
We have pointed the way ta better packing for many of the largest radio an

phonograph manufacturers.

Atlas Plywood Packing Cases cost less, save freight, make a better appearance
4 o In many instances they more than pay for them-

selves in saving freight charges and eliminating claims for damage.
TELL US YOUR TROUBLES
Let Us Solve Your Packing and Shipping Problems

Atlas Plywood Corp.

and give greater protection.

PARK SQ. BUILDING

Largest Manufacturers of Box Shook in New England

your business

BOSTON, MASS.

Plaza Features Eddie
Peabody in Ad Campaign
Popular Artis’s Banner and Domino Records

Mcet With Big Demand—National Publicity
Campaign on Numbers Has Been Started

Eddie Peabody several months ago made his
first bow on talking machine records, singing
and playing exclusively for the Banmer and
Domino fecords. Eddie Peabody’s first records
were banjo solos with voice and they made an

Demonstrate Orthophonic
at Association Gatherings

Victor Dealer Can Bring Instrument to the At-
tention of Likely Prospects by Co-optration
With Local Society and Club Activities

Everyone knows the decision of Muhomet
when he found that the mountain would not
come to him. It is an example which might
well be followed by Vietor dealers in demon-
strating the Orthophonic Vietrolas, according

Eddie Pcabody and His Band, Domino Record Artists

to an interesting article in Thc Voice of the
Victor, tlhie housc organ of the Victor Co., for
there is a certain «lass of pcople whom it is
impossible to attract to the store for deinon-
strations and so it lies with the dcaler to bring
the Ortlioplionic to them where they gather at

inmediate iinpression and proved amnong the
biggest scllers in the above reeord catalogs.
The success of these banjo solos with voice was
further marked by the fact that hundreds of
dealers were addced to the accounts of the Plaza
Music Co., which sponsored the records.

More recently, Eddie Peabody has made rec-
ords with his band and these, although only on
the market a short time, arc creating just as
much of an impression as did Lis original solo
records.

The Plaza Music Co. has inaugurated a na-
tional advertising and publicity campaign on
the Eddic Peabody records in solo forn and
those of Eddic Pcabody and His Band Both
the sales and advertising departments of the
company are enthusiastic over the favor the
Peabody Domino and Banncr records have been
shown and are endeavoring to keep up the ine
terest aroused not only with publicity but by
frequent issues of varied types of the Peabody
renditions.

Among the songs that Eddic Peabody has
helped make popular, are "Swiss Miss” “Col
legiate,” "Ukulele Lady,” "Oh Say Can I Sce
You To-night,” "Yes, Sir, That’s My Baby"
“St. Louis Blues,” "Beale Street Blues,” and
others of like calibre.

club meetings, association gatherings, Bible
¢classes or groups of any kind. In cvery city
and town there arc business men greups who
meet weekly or montlily at luncheon or dinner
to discuss trade conditions and local activitics
and at these gatherings it is usual to have en-
tertainment of sonie fashion. It is certain that
if a dealer approach the proper official of sucl
an organization and offer to bring the Ortho-
phonic to supply the entertainment his offer
will be most acceptable, it is pointed out in the
article,

And there are dozens of such opportunities
for securing new prospects for the instrumcnt—
church association meetings, schiools, social
clubs, fraternal organizations, ncighborhood res-
taurants—all offer to the live dealer a chanuct
which if properly exploited will bring in nany
prospects.  Small dances arc also a sourcc of
likely prospects. The point is that the dealcr
who takes advantage of these opportunities in-
sures himself against sales-losing comnpetition.

Pearsall Co. Reports Big
Demand for All Its Lines

Prominent New York Wholesaler Featuring
Zenith, Slecper and Adler-Royal Lines—Perry-
man Tubes Added to Distribution
The Silas E. Pearsall Co., New York, talking

machine and radio distributor, reports a most

satisfactory demand for the products carried,
with Zenith and Slceper radio sets leading in
popularity. The Adler-Royal combination is
also in high popular faver judging by the or
ders received. This company recently added the

Perryman tubes to the products distributed

by it.

Frank Corlcy, of the H. G. Corley Co., Rich-
moud, Va, and Mr. and Mrs. E. C. Rauth, of
the Kocrber-Brenner Co., St. Louis, Mo., both
Victor distributors, were recent visitors to the
Pearsall offices.

F. A. D. ;\ndrea Re-elected
President of the 1. R. M., Inc.

F. A. D. Audrea, president of F. A. D. An-
drea, Inc, mamufacturer of Fada radio, has
been re-clected president of the Independent
Radio Manufactarers, Inc, the organization
controlling the granting of licenses under the
Hazcltine Patemts. The L R. M., which is com-
posed of the fourteen manufacturers of Neu-
trodyne radio receivers, is planning to under-
take a co-operative campaign of advertising to
appear in Canadian publications, telling of the
advantages of the Neutrodyne. ‘This campaign
will be similar to that conducted in the United
States last ycar.

Aitken Radio Co. Now
Eagle Radio Distributor

Toteno, 0., Deceniber 7—The Aitken Radio Co.,
of this city, recently became a distributor for
the Eagle five-tube neutrodyne receiver, manu-
factured by the Eagle Radio Co., Newark, N. J.
The Aitken Co. in three years has grown from
a small, onc-room establishment to an organi-
zation oceupying an entire building at the cor-
ner of Jackson and Supcrior strects. The com-
pany was {ormed by James E. Aitken, who has
built the business on a policy of giving maxi-
mum service,

E. G. Herrmann in New Post

Edgar G. Hermmann, recently assistant man-
ager of the advertising department of the Vie-
tor Talking Machine Co.,, Camdem, N. J., has
been inted advertising of the Vic-
tor Talking Machine Co., of Canada, Ltd., Mon-
treal,
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Toledo Dealers Complain of Scarcity of
Instruments With Demand in All Lines

Brunswick Panatrope Introduced—Orthophonic Vietrola Demonstrated in Theatre Lobby—New
Thompson Radio Dealers Appointed—Record Sales Continuc Brisk

_TOLEDO, 0., December 8—The words "very ac-
tive™ portray tlie state of business in each of the
everal talking machine and radio stores in this
warket. Trade is speeding up to the extent that
the lcading makes of inachincs and receiving
cts are seut out to customers ahmost as soon
as delivered to the stores. Dealers have booked
mauy orders and will, to be sure, continue to
reccive orders, the filling of which hinges upon
getting the goods from the manufacturers.

Therefore, while ‘'music mercliants are bnsy
the volume of business they are able to do will
depend entircly upon the amount of merchan-
dise they arc able to sccure. The situation is
exactly the reverse of what it was a few months
ago. [Retailers arc scarching the markets of
Chicago, Detroit, Cleveland, Cincinnati, and
other eenters im an effort to obtain Orthoplio-
nics, Panatropes and Radiolas.

Brunswick Panatrope Introduced

The Brunswick Pauatrope was formally intro-
duced to dealers of the Toledo territory recently
by A. G. Burr, representing the Brunswick Co.
The d tions were conducted at the Ho-
tel Secor on Tuesday and Wednesday. Reports
of micrchants after the wmectings were very color-
ful, many of them placing orders for nsachines.
Deliveries are promised in a week.

Holiday Drive on Lion Store

‘The Lion Store Music Rooms are doing a
splendid Victor and Brunswick business, accord-
ing to Lawson S. Talbert. The department is
finding outlets for all of the Victrolas avdilable.
Along the path of approach to the department
scveral cards making use of the suggestion meth-
od of sclling are used as—Somcthing different,
"Normandy” Records for Christmas gifts, a list
of same; Discs by Jack Smith, the whispering
baritone, ete.

Nick Lucas, Brunswick artist, appeared in the
department before a large mumber of customers
recently and the performance increased the de-
mand for his records. The store will concen-
trate on new reeords and old style Victrolas
until the new types becomse plentiful. Helen
Croker, Bessy Whipple and Katherine Ruple
are now ntembers of the record staff. Lawson
S. Talbert recently made a business trip to
Chicago.

In the radio division, Doyle Wyre, manager,
stated the call for Radiolas, Thompson, Zenith
and Atwater Kent scts is rolling up a total
whicli is way ahcad of the quota sct at the
openiug of the season. Newspaper advertising
and service to the customer are turning the
trick, it is said.

Orthophonic in Theatre Lobby

The United Music Store, by reason of its foca-
tion in the theatrical distriet, is getting an um-
usual amount of attention for the Orthophonic
Vietrola. The instrument was demonstrated for
a week in the lobby of the Rivoli Theatre by
Lucilie Myers from the store. She was asked
hundreds of questions by theatregocrs, a con-
siderable number of whom desired to know
when the machine wiil be available for delivery.
Then, at Loew's Valentine Theatre, Wilahemine
Shannon, of the store rccord staff, is demon-
strating the Orthophonic afternoon aud evening
to the delight of many. Large, neatly lettered
signs state “Through the Courtesy of the
United Music Store.” A large stuffed turkey,
placed in the window along with suggestions
for Thanksgiving music, sold records. Christ-
mas windows, which starting now are e¢hange
often, are used to remind customers of selec-
tions and machines for the lolidays. The
Bacon line of banjos is new merchandise added.

Tie-up With Films

Grinnell Bros. are coupling cfforts to promote
records of the current music and film shows.
The "Merry Widow" discs were displayed on
individual placards calling attention to the movic

and the records. Likewise, hits from “No, No,
Nanette" were showi. “Remember” is being
plugged in conjunction with the shcet musie of
like title. H. J. Taft is now a inember of the
sales staff. L. P. Morsc has come froni the
Fliut, Mich.,, Grinnell branch to take charge of
the smail goods department of the store.

The Goosman Piano Co., Columbia and Starr
dealer, is doiug a splendid business with the
new Harmony records. The storc is putting its
phonograpli stock into condition to give the new
Columbia machine line full co-operation when
reccived.

Celebrating Christmas

The J. W. Greene Co. is conducting a Christ-
mas tree event in which all of the workers have
an opportunity to gct rewards running from a
bottle of perfume to an Orthophonic Victrola.
The particulars were made known to the foree
at a dimer in the Greene Auditorium. The
girls of the store prepared the mecal and an
orchestra from the small goods department pro-
vided music for damcing. President W. W.
Smith, Sales Manager Preston P. Brown, Radio
and Talking Machine Manager E. A. Kopf, and
Small Goods Manager Keaneth Kneisel ad-
dressed the workers.

In the radio departnicat trade is more than
100 per cent better than last year, E. A, Kopf re-
ported. The division has started a course to
instruct the cntire sales force of the store, in-
cluding the piano staff, in installing and servic-
sag radio sets. This is an cconomy move on
the part of the store, for not infrequently, wkhile
making the rounds of customers for prospects,
a salesman finds an opportunity to be of service
to a radio customer. Thompson and Zenith
sets are sciling briskly. Bert V. Schneider is
a new niember of the sales staff.

New Thompson Dealers

The Toledo Radio Co., since the reduction in
Thompson radic prices, has sdded materially to
its volume, Warren L. Kellogg, vice-president,
states. Alrcady several ncw accounts have
sigucd contracts, among them J. S. H. Co,
Fostaria, O.; R. T. Kennedy Co., Bueyrus, O.;
Findlay Auto Supply Co., Findlay, O.; Bryan
Buick Co., Bryan, O.; Kroegel & Parscil, Crest-

25 Wast 45th Street

OReh. ... Tigtone, Needles

Products of the
GENERAL PHONOGRAPH CORPORATION

OTTO HEINEMAN, President
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line, O., and Johw Renner Piano Co., Sandusky,
0. Chas. E. Wonicldorff, president, attended the
Chicago Radio Show.
In New Home

J. Hoennle, Columbus, 0. Columbia dealer,
has moved into a new store at 109 Parsons ave-
nue, where he is building an excellent foreign
record trade. One at a time the entire Colum-
bia foreign catalog in its various divisious is
being featured by this storc.

Enlarges Sales Force

At the Cable Piano Co. the sales force has
been cnlarged through the addition of €. E.
Everingham. With the Orthoplonie, Panatrope
and the Radiola aud Zenith to work upon,
Manager Leon Steele is convinced that holiday
trade will exeecd last year.

Stages Billboard Drive

A. B. Sauer, Lorain, Q. is conducting a bill-
board drive to acquaint people with the new
Columbia records and to induee carly Christmas
shopping. The store is oue of the most aggres-
sive in northern Ohio and has come back won-
derfully since the tornado which wrecked a
large portion of the gity.

Await New Columbia Machines

Don Flightner, Columbia represcntative for
the Toledo territory, stated that right after the
first of the year the new Columbia line of ma
chines will be offcred to dealers, most of whom
arc now clearing the floors of tiie old styles.

A Trade Visitor

Staniey Townsly, of the Pennsylvania Pho-
nograph Distributing Co., Sonora machine and
radio jobber, visited the local trade this week.
As did E. K. Rogers, of the Ohio Musical Sales
Co., Music Master wholesaler. Both of the con
cerns have leadquarters in Cleveland.

Morning World Gives
Radio Sets to Invalids

To bring Christmas joy to the shut-ins of
New York and its suburbs—blind, bedridden
and crippled men, women and children—the
New York Morning World is giving 1,000 Ra-
diola 111 recciving scts, completely cquipped, to
the umfortumate individuals. The receiving
sets arc equipped with RCA tubes, Brandes Su-
pcrior heudphones and Eveready batteries. The
Briscoe Radio Service Corp. is supplying the
smallcr accessories and a corps of expcrts em-
ployed by this company will make the instalia-
tions of the sets.

New York City
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Dealers in the St. Louis Territory Look
Forward to Prosperous Holiday Season

General Increase in Sales Early in Month Seen as Forerunner of Busy Pre-Holiday Scason—New
Instruments Create Widespread Interest—Holiday Drives Launched by Live Dealers

St. Louis, Mo, Decanber 7—~Early Deecriber
gives promise of better Christmas business in
talking machines than was expected 3 month
ago. Not only is there strong intcrest in the
new Victor and Brunswick niodels, sales of
which, for Christmas delivery, will be limited
only by the supply, but there is improvenicnt
in the demand for old models of all the com-
panics. This is particularly true of the country
trade. There have been an unusual number of
country dealers in town lately to get goods.
Harry Levy, wholesale Vocalion manager of the
Acolian Co., had seven country deulers in on
one day reccntly.

Panatrope Enthusiastically Received

The Brunswick Panatrope was presented for
the first tine in St. Louis on Monday, Novem-
ber 16. €. T. McKelvey, from the Brunswick
executive office, Chicago, demonstrated the in-
strument and explained its operation in a most
thorough manner.

A demonstration was first held privately for
the press and music critics of St. Louis at the
Statler Hotel. Monday cvening at the Statler
Hotel there gathered some 175 dealers and their
cmiployes, who listened most attentively to the
demonstration of the Panatrope. J. H. Ben-
nett, manager of the Brunswick Co. in St.
Louis, introduccd Mr. McKelvey and made a
few brief remarks concerning the policies of the
Brunswick Co.

After Mr. McKelvey had detailed those things
which led the Brunswick Co. to clectrical ree-
ording and then synchronizing for the first time,
the electrical recording with the eleetrical re-
production, through the medium of the P:
trope, the well known record, "Colleginte," was
placed upon the old phonograph, and while play-
ing, the Panatrope was placed in opcration and
gradually through the volume control stepped up
from the first stage of amplification to second,
third, fourth and fifth stages and before the
latter stage of volume control was rcached, the
old phonograph tad been complctely drowned
out by the faithful reproduction as was re-
produced by the Panatrope. Enthusiastic ap-
plause cvidenced the intercst and attitude of all
those im attendance. A varied selcction of ree-

= Like changing the needle =
when you adjust radios with DURHAM

ords way playcd, from the popular jazz record
to those of vperatic numbers.

The St. Louis organization of the Brunswick
Co., immediately after the denonstrations in St.
Louis of the Panatrope, proceeded to New Or-
leans, La, and at that point held two demon-
strations, introducing the Bruuswick Panatrope
ta the New Orleans trade aud public at the
Rooscvelt Hotcl.

On Tuesday aiternoon, Novewber 24, a pri-
vate demonstration was given to abont sixty
people, who comprised mainly the newspaper
representatives, imusic critics and a few other-
wise promincnt people of the city of New Or-
Jeans.
This demonstration was followed by onc
given in the convention hall of the Rooscvelt
Hotel on the twelith floor, Weduesday evening,
November 25. Abont threc hundred people at-
tended, including dealers and the public.

J. H. Bennett, manager of the Brunswick Co.
at St. Louis, gave these demonstrations and at
the conclusion the compliments paid to the
Panatrope were many in number.

The St. Louis organization of the Brunswick
Co. is mow busily engaged fornulating plans
to schedule throughout the territory demonstra-
tions for dealefs and the public. Over night a
tremendons  demand lias  developed for the
Pauatrope on the part of clubs and various
civic or izati all r i | ra-
tions to be given at some onc of their mectings
in the near future.

Columbia Dealers Launch Holiday Drives

Conditions at the Columbia branch during
the past montl reflect real holiday business. P
S. Kantner, wmanager ol the St. Louis and Kan-
sas City branches, reports that business in all
depariments is very brisk and that all Colum-
bin denlers are preparing for real loliday busi-
ness.

In fact, the lolidiy business has started al-
ready, and both rccords and phonographs are
showing a very quick turnover. Considering
that Colunbia has made no aunouncement re-
garding any cuts in the rctail pricc on their
plionograph line, the dealers feel very much
pleascd inasmuch as they are permitted to make

Variable

000 ohms for all by-pass
uses.

No. 101—0.1 to 5 megohms
for soft tubes.

No. 201A—2 to 10 megohms

New Panel Type $1.00
or

replace present fixed leak
with Standard Type 75c.
Three sizes cover all needs
No. 100—1,000 obms to 100-
: for hard tubes.

!

Phinger
Control
Patented

Grid Leaks

S OME records nced loud needles; others, fibres.
) Weak stations come in better on a high value
grid Jeak; strong oncs, with fow value. DUR-
HAM VARIABLE Leaks permit you to “chamge
the needle” for both detector and audio tubes.
Try DURHAMS in your favorite demonstrating
set. The improved quality helps sales.

Buy through your jobber specifyin
bolh iype and ‘.ri:ep e

DURHAM & CO.Inc.
1930 Market St.. Philadelphia
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yery nice inargin on their sales, considening

\ie cxtra coneession the Columbia Co. is offer-

iug the dealers at the present time.

One of the outstanding featurcs of thc_rcmrd
business in the St. Louis and Kansas City ter-
nitory in the past month has been the tremien
dous strides that the Harmony record has
made, Dealers are agrecably surprised at l_hc
splendid quality of these records and the quick
turnover they are getting on them. Probably
one of thic outstanding features of the Hanfxony
situation is the opening of the Piggly VYlggly
chain of department stores in the St. Louis ter-
This good work was accomplished _by
Jocated fn Memphis.
ful in lining up the
le of Harmony
Memphis,

ritory. .
Lonis Marks, who is now

Mr. Marks was success
Piggly Wiggly people for the sal
records in the following stores:
Tenn.; Little Rock, Ark.; Dallas, Tex San ._Au
tonio, Tex.; Chattanooga, “Tenn.; Nashville,
Tenm.; Terre Haute, Ind; Chicago, Ill.

The sale of the new clectric Columbia records
is progressing in leaps and bounds. T_he out
standing question over the ecntire territory Is
relative to the wonderful quality that the
lwubia people lave pat into the new record
Dealers who have herctofore not paid very
much attention to Columbia records are now
becoming very aclive in this respeet

Willian Ockenden, manager of the Kansas
City sub-brancly, spent a few days in St. Louis
last week, arranging for a plan to produce a
big Deceniber business. Louis Marks, of Mem
phis, Tean, also spent several days at the St
touis office last week.

Mr. Marks las arranged to inove his family
to Manphis, Tenn,, where he will look after the
interests of Columbia. The Southern territory
is one that is receiving particular attention, con-
sidering the big volume of business Columbia
is gettimg out of this territory at the present
time.

The advertising campaign that is being run
by tlhe Columbia Co. in the Kansas City and
St. Louis newspapers is creating a great amount
of talk in the territory and dcalers have told
s that thousands of people have come into the
storcs anxious to heag the new reproduction that
is made possible through the New Process
Columbia record.

The scveral records that have been issued by
the Associated Glee Clubs of Amcrica have at-
tracted attention all over the territory and
practically all dealers, regardless of the make
of phonograph they arc sclling, are using these
records to demonstrate.

Important Storc Change

The sheet music, band and orchestra instru-
meut  department heretofore conducted by
Murray & Vollmer in conncction with the
Thiebes Piano Co., 1104 Olive street, has been
renioved to the Baldwin Piano Co., 1111 Olive
strect, where it occupics space on the first
fAoor. The first floor space of the Thicbes
Piano Co. building is now occupied by a de
partment for talking inachines, records and
small merchandisc conducted for the Thiebes
Co. by Harry Boxlcy, who has been a member
of the Thicbes organization. The talking ma-
chines handled are the Sonora, Royal and
Artophonc.

Bricf but Intercsting

Roy Dunn, of the Zenith Radio Corp., Chi-
cugo, was here in the carly part of December.

). A. Kieselliorst, of Alton, 1ll,, was a recent
visitor here. He reported talking machines as
the most thriving departinent of his business.

J. E. Maunder, St. Louis, distributor for the
Sonora line of talking machines, has returned
from a trip through Missouri and Oklahoma.

Records of the St. Louis Symphony Orches-
tra were madc recently by a group of techmic
cians from the New York laboratorics of the
Victor Talking Machine Co., headed by E. T.
King. The records are to be used on the new
Victor machines.

Otto Heci president of the General

Phonograph Corp., was here the first week in
December.
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Have You Faced
This Perplexing Problem?

Selectron is placed in posi-
tion in a couple of min-

utes, No “installation,”

A OU’VE probably had this experience
already. Many of the people who want
to buy combination radio-phonograph

instruments won’t buy them. They insist on

trading in their old phonographs, and you
can’t afford to accept out-of-date machines.

So you can’t sell these people—and yet they're
enthusiastic about combinations. You could
trade on this enthusiasm, couldn’t you, if you
had a real connecting link--to transform their
present phonographs and radio sets into true
combinations?

Don’t Lose Record-Playing
by “Speaker Units”

Not just a “speaker unit”” That causes too
much fussy trouble in order to play records.
But some instrument that would give radio
or record instantly—at the turn of a dial
You know the importance to you of making
record-playing easy instead of hard.

It Has A
Profitable-After-Christmas

Solution

Well, Selectron is this perfect missing link.

Selectron fits back of the turntable, leaving
the tone-arm undisturbed. It gives a new
range and quality of radio tone that you
simply must hear. It completely satisfies, in
every respect, the requirements of the cus-
tomer who wants a new combination.

This Profitable Item Solves
the Problem

It eliminates your trade-in problem. Its retail
price of $19.50 allows you a liberal profit. It
sells the people you couldn’t sell any other
way. Merely to hear it is enough to clinch
the sale.

Order only a single Selectron from your
jobber. Hear radio through its unique
speaking elements. Let a few of the “im-

possible” prospects for combinations hear it
and see it work. We won’t need to urge a
re-order.

Retail Price

$19.2

Liberal Profit
to Dealer

electron

REG J.S.PAT.OFF,

SELECTRON CORPORATION

565 Fifth Avenue, New York, N. Y.
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Brunswick Panatrope Gets Enthusiastic
Reception in Series of Demonstrations

Capacity Audiences Hear the Latest Product of the Brunswick-Balke-Collender Co. in a Number

of Eastern Demonstrations

Since its first introduction to New York
music lovers on November 11, the Brunswick
Panatrope, the ncwest product of the Bruns-
wick-Balke-Collender Co., has been demonstral-
ed to capacily audiences throughouwt Eastern
territory. These dcmonstrations have been
given uader the supervision of H. Emerson
Yorke, assistant to Harry A. Beach, Eastern
sales manager, phonagraph division, who is onc

The Brunswick Panatrope

of the six Brunswick sales cxccutives wlho at
tended the Panatrope denioustrations school at
Chicago rccently, thus beeotning qualified to
present adequately and interestingly the wany
distinctive qualitics of this ncw product.  Mr.
Yorke is in charge of all Panatrope demonstra-
tions in the Eastern territory, and the results
of his work to date have been exceptionally
successful.

Subsequent to the first Panatrope demonstra-
tion at Aeolian Hall on November 11, whicl
was ome of the outstanding niusical cvents of
the year, a scries of denmonstrations was ar-
ranged for the purpose of introducing the Pan-
atrope to musie lovers throughout the East. Ou
November 12 a capacity audience attended
Wanamaker's Auditorium where the Panatrope
demonstration was given with the co-operation
of Hugh Ernst, manager of the Wananiaker
phonograph and radio departments. On the
same cvening Duff's Music House, well known

BEL-CANTO PRODUCTS

Superior in Material, Workmanship and
Performance.  Bel-Canto Adjustable Loud
Speakers, with massive, mahogany-finish cab-
inct, at $17.50. Goose-Neck Fibre Horns, at
$10.00 and $1500. Loud Speaker Units,
patented Flexible Reed Tone Chamber. The
Bel-Canto Recording Dial, $2.00. With mag-
nifying glass $2.50.

BEL . CANTO RADIO & TEL. EQUIPMENT CO., INC.
872 Broasdway New York City
Nationelly dintribsied by Boker-Swith Co., Jac.

Home Office: 715 Call Btdg., San Francisco, Cal
Branches in Los Angeles, l.; Port , Ore.i
Seattle, Wath; Vancouver, B. C.; Salt Lake Clty,
Utah; Denver, Colo.; Chicago, I Buffate, N. Y.

New York City

Under the Supervision of H. Emerson Yorke

New York Brunswick dealer, sponsored a Pan-
atrope demonstration at Hunt's Point Palace in
the Bronx, which attracted music lovers from
many ncarby points. A special demonstration
of the Panalropc was also given that same day

on the sales floor of the Acolian Co. in Acolian
Hall, New York, under the dircction of R. M.
Kempton, manager of the Aoclian Co.'s whole-
sale division.

At this demonstration the pres-
cntation spcech was
madc by the Pana-
trope itself, being
broadeast through
Station WJZ by a

cial wire to the
Panatrope

On November 13
thc Panatrope was
demonstraled to a
large audicnce at the
annual church bazaar
of the Paulist Fathers'
Church in New
York, and on the
same day a movclty
dermonstralion  wa
given in one of the
salons of the Joln
Wanamaker store,
where the demonstra-
tion was conpled with
a comparison test.
More than 350 were
prescnt al this dem-
onstration, which em-
bodicd several nnusu-
al featarcs. On No-
vember 15 the Pana-
trope furnished sacred
and classical sclec-
tions before and after
the lectnres given by
Dr. Bnrrill's Literary

Vespers at  Acolian
Hall, New York.
On  November 16

wore than 100 Bruns-
wick dealers 1 Philadelplia territory weie the
guests of the Brunswick Co. at the Sylvamia Ho-
tel in that city, where Mr. Yorke demonstrated
the Panatrope several times during the course of
the day. An interesting program was prescuted
in conncclion with the deinonstration, including
addresscs by E. B. Shiddcll, Brunswick branch
wanager at Philadelphia, and George W. Lyons,
one of Mr. Beach's assistauts. “The newspaper
comments in conncction with this demonstra-
lion were particularly interesting, including an
cxceptionally landatory report in the Public
Ledger, Philadelplia‘s leading newspaper.

On Novamber 17 the Fort Hamilton Music
House, Brooklyn, N. Y, Brunswick dealer,
sponsored a Pamatrope demonstration which
was attended by 250 people. The adaptation of
radio to Panatrope reprodnction was enthusias-
tically reeeived by this audience. On this same
day Abralam & Strans, promincnt Brooklyn
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ounts of the demonstration.
In conncclion with this event there appeared in
the Washington Times over the signature of
Miss Jessic McBride onc of the Bnest lr_ibules
thal has ever been paid by a newspaper critic to
any musical performance. .

On November 18 an invilation dcmonstration
was held at Montclair, N. J.. under the auspices
of Robert C. Buchanan, Inc., Brunswick dealer
in that city, and was attended by a most appre
ciative audicnce. At the Brunswick Salon in
New York on November 20 and 21, lwo inipor-
tant dcinonstrations were given; onc being an
invitation presentation and the other being fea
tured in the New York ncwspapers the day pre-
viously. The public responded enthusiastically
to the ncwspaper announcement, and on Satur-
day afternoon the Brunswick Salon was filled
1o capacity, with standing room at a premium.

On November 20 Mr. Yorke visited Boston,
where a series of Panatrope demonstra-
tions was given undcr the direction of Harry
L. Spencer, manager of the Brunswick branch
in that city. Ou the afternoon prior to the
official demonstration, twenty-seven special
newspaper represcntatives and eritics from New
Eugland newspapers were invited to visit the
Brunswick branch and hear a private demon-
stration of the Panatrope. They all acceptcd
the invitation and as a result of their apprecia-
tion of the instrument the leading New Eng-
land newspapers carried important reports of
the musical qualitics. of the Panatrope. That
same evening scventy dealers from New Eng-
land tcrritory attended the Panatrope demon-
stration at the Brunswick warerooms, and dur-
ing the week of November 23 demonstrations
were given to out of town dealers daily, with
Mr. Yorke dirccting the activities of the Boston
sales staff.

On November 24 the Panatrope furnished the
wnusic for a dance given by the accounting de-
partiment of the Pennsylvania Hotcl, and per
formed splendidly iu this important role. Mr.
Yorke's program also included a Panatrope
demnonstration given at the McAlpin Hotel, De-
comber 12, before the Munsey Club; the New

fcatured lengthy acc

Mass,

Panatrope Presentation in Boston

At teft Is Brunswick Tudor Phonograph—at Right Is
the Druaswick Panatrope

.York Sun requesting the Brunswick Co. to

favor them with this demonstration. To-day

{December 15) Mr. Yorke is scheduled to dem-
(Continued on page 88)

department store, held a scries of d -
tions in the aftermoon which was attended by
more than 50¢ interested music lovers.

At Baltimore, Md., on November 17, a very
successfnl dealers’ meeting was held under the
dircction of Charles IF. Shaw, Brunswiek branel
manager iu that city. Mr. Yorke's discussion of
the Panalrope’s many interesting features was
received enthusiastically by the dealers, who
had journeyed from all parts of the Baltimore
territory to be present. at the meeting.  This
gathering included Bruuswick dealers from
Maryland, Virginia, West Virginia, North Caro-
lina, District of Columbia and Pennsylvania,
and the Baltimore and Washingten newspapers

STYLUS BARS
for
Phonographs and Radios
(To order)

STYLUS BAR & MFG. CO.
Clague Road
NORTH OLMSTED - - - OHIO
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Brunswick Panatrope Gets
Enthusiastic Reception

(Coniinged from page §6)
oustrate the Panatrope before the Boston Ad-
yertising Club at Boston, Mass, and on Jan-
vary 6 he will also present the instrument at
the mecting of tlic Talking Machiue and Radio
Men, Inc, at the Cafe Boulevard, New York.

The splendid results incidental to Mr. Yorke's
acuvitics and the suceess attendant on his work
with the sales orgamizations at the various
Brnnswick branches in the East, are emphasized
in the reports received recently from the dif-
fercnt Brunswick braneh managers. From
Philadelphia Mr. Shiddell states that more than
1,000 people attended a Panatrope dewnonstra-
tion given at the High School Anditorium
under the auspices of the Walk-On Rug Co,
Seranton, Pa. More than 3,000 people attended
demonstrations in Harrisburg, Pa,, given under
the dircetion of three Brunswick dealers in that
ity ~the J. H. Troup Music House, the Regal
Co. and Pomeroy’s Inc. The MacWilliams De-
partment Storc at Wilkes-Barre, Pa., gave a
demonstration in an auditorium, which was at-
tended by more than 1,000 people, and at Read-
ing, Pa, two successful Panatrope deinonstra-
tions were given by the Hangen Musie Store
and Reifsnyder, Ine. In Philadelphia, several
prominent department stores have given impor-
tant Panatrope demonstrations, including N.
Snellenburg & Co., John Wanamaker and
Strawbridge & Clothier.
gram provides for further Panatrope demon
strations im Trenton, N. J.; Lancaster, Pa.; Al-
lentown, Pa.; Shenandoah, Pa.; Wilmington,
el.; Williansport, Pa, and Bethlchewn, Pa.

From Boston, Mass., Harry Spencer, branch
manager, reported that the Panatrope had becn
snccessfully demonstrated at the Capitol The-
atre, Springficld, Mass, and would be demon-
<trated throughont an catire week. The Forbes
& Wallace musie departinent in that city ar-
ranged for a series of demonstrations the week
of December 7, and on December 5 the Pan-
atrope was presented at a mammoth carnival,
given by the American Legion, in Malden,
Mass, Further demonstrations are scheduled
for the next few weceks in this territory.

At Washington, D. C, Harry C. Grove, prom-
inent Brunswick dealer, is arranging for an im-
portant Panatrope prescatation whieh will also
inelnde the coordination of activities by the
Washington Board of Trade, of which organiza-
tion Mr. Grove is an active member.

1n New York territory various Brunswick
dealers have sponsored Panatrope demonstra-
tions the past few wecks, including Thomas
Cabasino of Astoria, L. I.; L. Bamberger & Co,
Newark, N. J, and the Brunswick Shop, New
Rochelle, N. Y. At the present titne Panatrope
danonstrations in this territory are scheduled
for various Connceticut citics, among which are
Rridgeport, New Haven, Hartford, New Britain
and Deep River.

ing machine dealer.

trade.

Mr. Shiddell's pro- °
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Many Favorable Factors Place the

Tradf;

in San Francisco in Enviable Position

und Producing Instruments Results in Gen-

Introducti H Talking Machines and Other So K
e e Publie—Trade News and Activities of Month

eral Stimulation of Interest on the Part of the

SAN Francisco, Cal., December 4. -With the
interest in the Orthophouic Virtrola running as
high as it was on the day of 1s jutroduction,
with the demonstration of the Brunswick Pana-
trope enthusing both dealers and the public,
with the introduction of the new RCA lond
speaker and with a brisk activity In the sale
of records, the talking machine and radio trade
in this territosy is truly in an enviable posi-
tiofi. In conjunction with these facts, the people
inn both the large cities and in the smaller trade
centers have plenty of money from the fine fruit
season just past aund all indications point to a
continnance of prosperous times, so thal to the
music merchant, as well as to all trades, this
montl gives all the appearances of being a real
holiday season with plenty of frec spending.

Orthophonic Helps Record Sales

The Orthophonie Victrola has been s real
revelation to the public and the beauty of the
instrument is that it not only appeals in itself,
but it lias the result of stimulating interest in
records with the result that the month . just
past has been one of the best record selling
periods enjoyed by dealers for a long time. The
drawback, of course, is the difficulty in getting
instroments to scll, but dealers are ccrtain that
the customers are so "sold” on the Orthophonie
that they are all willing to wait until delivery is

possible,
Brunswick Panatrope Demonstrated
The Ffirst jon of the Br

Panatrope was given last month at the Hotel
Stewart and was attended by some 175 local
dealers and salesmen from the trans-Bay sec-
tion. B. McLeunon, of the Chicago office of
the Brunswick Co., gave the denionstration
and enthusiasm ran high. Expressions of satis-
faction were heard on cvery hand as the merits
of the new instrmnent were made evident. The
full, rich volume of tone, the clcarncss of cach
aole and the absolute control, ranging f{rom
"fortissinio” to "pianissimo” were especially ad-
mired. Among the leading local Brunswiek
dealers are the Wiley B. Allen Co., Koliller &
Chase, the Hanson Music House, the White
House, the California Phonograph Co., and the
Radio Art Studio.

Recording Artlsts in Local Appearances

The appearance of Herb Wicdoelt and His
Orchestra, Bronswick recording artists, at the
Orpheum Theatre, and Efrem Zimbalist, Victor
artist, at the Civie Anditorium, had the cffect
of causing demand for the recordings of both.
Dealers tied up with these appearances threugh
window posters and displays,

New Sherman, Clay Branch

Sherman, Clay & Ceo. have leased the entire
Raylonld Buildiug in Snn Marco, Cal,, for their
hranch store, which is nader the management

A Merry Christmas

and

A FHappy and Prosperous PNelw Pear

We extend these, our heartiest wishes, to the trade at the beginning of what
promises to be an exceptionally happy and prosperous New Year for the talk-

The remarkable achievements of the talking machine industry during this year
would indicate that 1926 will prove a prosperous year for all branches of the

VAN VEEN & COMPANY, Inec.
) 313-315 East 31st Street, New York City

of Frank B. Long. It is thought that this
temporary leasce is simply preliminary to the
ercetion of the compauy's own building.
Suggest Uniform Service Charges

The board of dircetors of the Music Trades
Association of Northcrn California has issued
the report of a cominitice on charges for serv-
jces rendered by musie dealers. The report,
which is detailed and complete, states that "in
fairness to the public, charges for certain serv-
ices rendered by dealers should be wmore uni-
form.” This table of "Service Charges” is rec-
omniended to music dealers within the State of
California only, for their nguidance.”  Among
the subjects which the committee considered
are "Talking Machine, Phonegrapl and Radic
Moving,” "Repairing Talking Machine and Pho-
nograpl Motors,” "Erecting Radio Antconas,”
"Radio Inspection and Repairs,” "Boxing aud
Shipping Musical Instruments,” "Boxlng and
Shipping Talking Machines, Phonographs and
Cabincts,” "Boxing and Shipping Radio” and
"Unboxing Talking Machines, Phonographs,
‘Radio Sets and Cabinets.”

Lachman Furniture Co. Re-Opens Dept.

The Lachman Furniture Co., which re-opened
its talking machine department after §t had been
donc away with for six months, reports a big
demand for the Vietor Orthophonie and many
orders are being reccived subject to delivery.
The department is under the management of
Miss Geneya Newell, who is well known in the
trade, having formerly been connected with
Sherman, Clay & Co. This establishment also
carries the RCA line of radio equipment.

Overwhelmed With Orthophonic Orders

Dealers are simply overwhelmed with orders
for the Orthophonic Victrola, according to Rob-
ert Bird, of the Victor Co. The shortage this
Christmas is going to be acute all over the
country, Mr. Bird said, and every dealer is
bringing his efforts to holding the customers’ in-
terest till the carly part of the year. The
Japanese Prince Asaka, who sailed for Japan
yesterday, bouglt one of these instruments for
himself and onc for his sceretary. They took
thew with them. Luther Burbank is onc of
.those who have orders in, as soon as the deal-
crs have stock.

Credenza Parties Are in Vogue

G. Mayer, of the Victor Co, is back in San
Francisco, after visiting the South in the inter-
ests of the new Orthophonic Vietrola. He found
swift response from the "movie” colony in Hol-
Iywood, especially to the Credenza type. It be-
came the fad, while he was there, to have Cre-
denza partics with twenty to forty people pres-
ent. These parties took place at the homes of
variolls sereen stars, many of whom have put
in orders for Credenzas.

3

*Phooc Lexington 9956-2163
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Survey of Conditi_ons in th;e Pittsburgh

District Gives

Prosperity of Entire Territory Puts “Trade in a Happy Frame of Mind as the H.

Cause for Trade Optimism

oliday Buying Sea-

son Gets Under Way—Ad Men Hear Orth

Pirrspuren, Pa., Deeenber 7.—Talkhig macline
dealers of the Pittsburgh district are much
pleased with the outlook for business. ‘This is
based on a survey of busincss conditions in the
Pittsburgh distriet just complcted by the llitts-
burgh Association of Credit Meu, showing the
best outlook in more than a year, according to
Sccrctary L. 1. MacQueen. The statements re-
ceived by the Association camie from niore than
100 towns in this district and ncarly all of then
report increased employmeut, botl in the manu-
facturing and mining scetiouns. “This, it Is declared,
is the most encouraging sign that has happened
in a long time and proves conclusively that the
buying power of the workers will be increased
because of increased employment and that this is
already being reflected in retail circles, as well
as wholesale, in increased d for mcr-
chandise and particularly scasonable and neces-
sary things. Tlie sumniary of the situation as it
cxists is being sent out to the members of the
Association, which issues a monthly report re-
garding the situation as obtained within a radius
of from 50 to 100 miles of Pittsburgh, which is
the purchasing center for millions in that terri-
tary.

Advertising Men Hear Orthophonic

Over 150 members and guests of the Pitts
burgh Advertising Club at their weekly luucheon
at the Wiliam Pean Hotel were cutertained by
Chauncey R Parsons, manager of the Victrola
department of the Rosenbaum Co., who deinou-
strated and spoke on "The Ncw Orthophonic
Vietrola.” L. W. Morgan, Victor representative,
assisted in the demonstration. Mr. Parsons was
introduced by Edward M. Power, president of
the club. He gave a very comprchensive and
intercsting story of the new Victrola and told
of the methods that were being ntilized to mer-
chandise it. The attendance at this mecting was
the largest in months and a large nuwber of
persons remained after the demanstration to in-
speet the Orthophonic Victrola and to ask ques-
tions of Mr. Parsons and Mr. Morgan.

Retailer Stages Radio Show

F. C. Wampler & Son, Inc., talking machine
and radio dealers at $19 Walnut street, McKees-
port, held a radio show that lasted onc week

Sco Other News
in theig show and sales rooms. Among the scts
on display were thosc of the Radio Corp. of
America, Fada, Freed-Eiscoiamu and Crosley.
‘Fo accommodate persous who were busy dur:
ing the day, the show was kept opent evcuilgs
and it was well attended. Wapler’s ls oue of
tlie pioncer radio firms of the western Pennsyl-
vania disteict.
Formal Opening at Boggs & Buhl
The formal opening of the new Music Gal-
lerics of Boggs & Bulil, the well-known depart-
ment stose of the Steel City, took place the
week of Novembher 16 and was visited by a large
number of music lovers. A special section m
the galleries has been set aside for the Victrola
salon where the new Orthophonic Vietrola is
on display. A scries of public demoustrations
was held during the week, whicl werc much cn-
joyed. The music department is under the su-
pervision of W. H. McCouncll.
Orthophonic Entertains Rotary Club
The Rotary Club of Pittsburgl was given a
most delightful cnterminment through the cour-
tesy of J. C. Ronsl, a member of the club and
president of the Standard Talking Macline Co.,
Victor dlstributor. For the benefit of the man-
hers of the elnb My, Roush arrauged for a
dewionstration of the new Orthoplionic Victrola.
Miss Maurguerite Streeter, of the Victor Talking
Machine Ca.'s staff, was preseant and demon-
~trated the uew machine to the great delight of
the guests at the luncheon.
Enthusiastic Reception of Panatrope
Daily demonstrations arc being given at ihc
Pittsburgh offices of the Brunswick Co., of the
new Brunswick instrmcent, the Panatrope. The
reception given the Panatrope by the deal-
ers was ost cuthusiastic.  Everyone who
heard the new instoument marveled at the vol-
ume which the justrument was capable of pro-
ducing, and discussed the possibilities of the
use of the new iuveition in substituting for or-
chestras, According to cstimates made, there is
a lot of good business in that line now, and for
the future. The featnre which was discussed
next extensively was the wonderiul control
which was demonstrated. The clearness with
which certain sounds were reprodueed, which in

C A Hookup

for Dealers
that

Eliminales

Interference

When a Radio Dealer ~hooks up” with
the House of Hommel—he is assured of
the closest co-operation and of a dealer
service unexcelled, if even equaled, b
any other vadio jobber.—all of whici.
means greater profits for Hommel
Dealers.

The numerous user inquiries referred to
their dealers—their policy of wholesaling
only—the large stocks of reputable radio

WHOLESALE

1iDWic HOMMEL & TG

929 PENN AVENUE ——ZJ0RHE(|Z—

5
IR T4 ) E-C"\“'g'
ik

equipment earvicd at all times for im-
mediate shipment to dealers—their in-
spection and repair department—their
modera display room—arc but a few of
the many features of Hommel Service

that are P ble for the rep
and suceess of the Hommel organization
to-day.
Hommel's Encyclopedin No. 46 W ialls the
story in detail. Write for your copy to-day.
EXCLUSIVELY

PITTSBURGH, PA.
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liommel's”Service Manual
to Aid Radio Dealers

Ludwig Hommel & Co., Radio Dis_lr_ibulors.
Have Just Issued a Booklet on Servicing Ra-
dio Which Should Prove of Value to Dealers

—

Pirrsnunci, Pa, December S~Ludwig Hom-
mel & Co., of this city, distribntors of the Radio
Corp. of Amcrica and other well-kmowi manufac
turers of radio scts and accessories, have just
published an attractive booklet as an aid to
dealers which is catitled *Honunel’s Service
Manual” Ludwig Hommnel & Co. arc also pnb-
lishers of the "Hommel Encyclopedia of Radlo,”
which is in the nature of & radio catalog.

In the RCA line each model is treated scpa
rately, listing the possible troubles that might
arise and the methods of eorrecting  faults.
There is also included a ehart. There are
also suggestions for servicing Fada and Cros-
ley reccivers and Crosley Musicone loud spcak-
ers for radio sets.

I the foreword it is stated that this service
manual is presented to the dealer “to help you
to better service your customers. Also the
dealer and his serviee men are cordiatly in-
vited to visit Ludwig Hominel & Co. to sce
their service men do the work. Such work
whicl is beyoud the scope of the rctailer’s own
scrvice men Ludwig Hommel & Co. suggest
slould be brought to their service department.

the past have been beyond the recorders’ art,
was woted, aud the range from the lowest to
the highest notes was approved.
Featuring De Forest Radio
The Pittsburgh Radio & Appliance Co., 112
Diamond street, distributor of the De Forest
products, reports the outlaok for the holiday
trade as cxceptionally brisk. The company has
a fine showroom where demanstrations are given
daily and displays of the De Forest products are
shown, Much intcrest Is manifested here in
the De Forest F-5-M set, which is regarded
as a notable distance getter. M. W. Kunkel,
sccretary of the company, and manager of the
sales department, is much pleased over the in-
terest that is shown in the De Forest line by
the local dealers. .
To Fight Holiday Frauds
Plans liave been perfected between the Retail
Credit Men’s Association and the member
stores for reducing frauds to the minimum dur-
ing the holiday rush, Seccctary F. A. Caten
announced. This action is the result not only
of a discussion of the matter by members of
the organization, but through co-operation of
the detectives of stores and other agencies in
lielping to rid business establishments of those
persons who cndeavor to take advantage during
the holiday period.
Tie-up With Victor Artist
Jolin McCormack, the well-known lrish tenor
and Victor artist, sang in Syria Mosque, Pitts-
burgh, on the uight of November 30, before a
large and cuthusiastic audience. An audience of
over 4,000 persons was preseut. Lauri Kennedy,
‘cellist, aud Edwin Schneider, pianist, accom
pauied Mr. McCormack. Paul Whiteman and
His Orelicstra made their debut to a Uniontown
audicnce, which could have been larger but
hardly less appreciative, at the State Theatre ou
the night of November 28. Offered under the
auspices of the W. F. Frederick Piano Co.,
Dewitt H. Conway in charge, the presentation
marked another high light in the local cffort
to give the finer things of the masical art to the
public through the mediun of tlic spacious State
playhouse.
Enjoys Big Business Volume
Ludwig Hommel & Co., radio jobbers at 929
Peun avenue, report a very satisfactory wvol-
umie of business in radio sales. The firm main-
tains au inspection and repair department, so
that testing can be checked before shipment
and repairs made without sending the cquipment
to the factory. Mr. Hommel is of the opinion



Drcemser 15, 1925

that the 1925 hioliday scason will be oue of the
best in the history of tie company.
Good Edison Demand Continues

The Buclin Phonograph Ca., distributor of
th_c New Edison, Edison records, the Edison
Diamond Amberola and Blne Amherol records
reports the ontlook for the holiday season :":
very bright. The demand for the new Edison
Phonograph is keeping up well, aceording to re-
ports from the various retail dealers.

. .Holidzy Sales of Columbias

Columbia phonograph dealers are highly
pleased with the business that is begiuniug to
start as a pre-holiday feature. The console
models appear to be the best sellers, while the
demand for the latest popular records of Co-
lumbia make is quite pronounced.

Satisfactory Sonora Sales

Sales of the Sonora radios, speakers and pho-
nog.rayhs, whieli are handled by the Pennsyl-
vania Phonograph Distributing Co., with offices
in the Wabash Building, Pittsburgh, are show
ing up well, aceording to reports from the re-
tail trade. The Sonoradio is a very popular
seller and repeat orders from rctail dealers are
the rule.

Victor Dealers Provided
With Christmas Sales Aids
Every Possible Avenue of Overcoming Sales

Resistance and Attracting Customers to Store
Covered in Wealth of Material

The Christmas sales helps for Vietor dealers,
prepared by the Victor Co., are many and varied
and if put to proper use by the dealers should
result in stimulating sales toa great degree. The
window posters and consumer literature deal
naturally with the Orthophonic models, and the
four models are attractively Illustrated and fully
described. Of particular interest is a elever
calendar idea, the only dates appearing being
those of Fridays with the message that new
Victor records are available every Friday. The
other spaces are oecupied by pictures of Vietor
artists.

The Dccember record bulletin has a center
spread devoted entirely to Victor Christmas
recordings, seasonal, sacred and ehildren's rec.
ords being listed. Posters of Christmas records
for display in windows and booths are also in-
cluded in the wealth of material provided deal-
ers. The gift certificates for records or albums
of the Music Arts Library have also been dis-
tributed.

Multi-Color Window Cards
Feature Plaza Kompact

The Plaza Music Co., 10 West Twenticth
street, New York City, is sending to the trade
multi-eolor window display cards to be used In
cxhiblting the new ecamera-size Kompact

phonograph. This miniature talking machine,

the latest addition to the Plaza Co.'s line, has
in a few wecks' time proved one of the most
popular products this eompany has ever mani-
factured. The Plaza Co. has arranged to care
for a very heavy sale of these instruments dur-
ing the holiday period and this is warranted by
the initial orders reecived from the trade on
this unique portable.

Now Making Talking
Machines in Mexico

A rccent consular report from Gnadalajara.
Mexico, states that a company has been organ-
ized therc for the manufacture of phonographs.
The present output is cighty machines a weck
of varying sizes which retail at prices from 65
pesos to 365 pesos.

e e —

Extensive alterations on both the interior and
exterior of the August Korn Music House,
Michigan City, Ind, were recently comipleted.
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Radio Merchandising Im-
provements Feature Trade

Dealers Have Profited by Early Mistakes—
Window Displays Are Important Sales Alds

Retail radio mercl has underg:

marked development in recent months as far as
No longer arc the lead-

ideas and palicies go.

91

Concentration ou a single line, and in rome
cases o a few lines, and dignified and novel
displays are raising the standards und sales of
the retait radio industry. More than ever be
fore, dealers have become acquainted with the
advautage of coneentration ou a single line of
natioually advertised and popular sets, with per-
haps two or three other lines to mcet demands
for smaller priced receivers or for special cab-
inets.

0 W 1
T D 1

A Window of the Type That Sells Merchandise

ing establishments flicd with all kinds of appa-
ratus, iu the first place: and in the seeond, the
windows are given over to the most attractive
of displays, arranged by experts.

In the photograph are shown the striking cf-
feets of such coneentration, backed up by an at-
tractive display. The pleture is of a leading
store in New York City.

Atwater Kent Equipnient
Pooley Radio Cabinets

909 Penn Avenue

French Ray-O-Vac Batteries
Exide Storage Batteries
Balkite Products
Weston Radio Plugs
Brach Antenna Sels

: ESENBE COMIPANY

cAVIC,

2 ]
il
Telephone: Atlantic 0539
Cotering especially to music deslers

Exclu&z’vely Wholesale Service in the
PITTSBURGH DISTRICT

Westinghouse Storage Batteries

Pittsburgh, Pa.
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Both Talking Machine and Radio Sales
Brisk, Is Report of Twin Cities Trade

Series of Brunswick Panatrope Demonstrations

Attended by Dealers—Atwater Kent Dealers
Radio Demand Conti Heavy

Stage Co-operative Ad C:

\iwngaroLts ANp ST Pave, Mikk, December 7
—Those dealers who have acw models and nonc
for delivery are nevertheless jubilant over their
ofders, while the dealers who are relying on
their old lines arc also cclebrating beeanse they
have the inachines to fill the orders.

Many at Panatrope Demonstration

The Brunswick Co. has given five highly sne-
cossfnl demounstrations of the new Panatrope
in the East Ballroom of the Curtis Hotel on
Monday and Tnesday, November 23 and 24.
About one hundred and fifty dealers from all of
the Northwest States attended. These who
had the privilege of hearing this new creation
were greatly impressed and the enthnsiasm of
the Brunswick people was shared by the mnsi
cal representatives of the press. Bronswick
Radiolas arc goikg over big, says "Doc"”
O'Neil, local manages, and the special Radiola
No. 6 lias been particulnrly popular.

Great Activity at Beckwith Co.

There is feverish activity at the George C
Beckwith Co. Victor hcadquarters these days,
with many ont-of-town dealers coming in to

i i C. K

won phonograph business has been good and the
record sales much stimulated. The De Forest
radio, with new Balanced eircuit F-5 is proving
wmsually snecessful with this housc.
Inaugurates Holiday Drive

William A. Linquist, president of the Musical
Instrument Supply Co., has inaugurated a very
interesting campaign to increase holiday sales.
It has pnt ont forty-two large pillboards adver-
tising free music lessons with holiday goods.

Moving Columbia Phonographs

Mrs. Helen -D. Beggs, manager of the Colun-
bia branch here, lias had a busy and successful
month in closing out the old line. The new
models arc expected in Janwary. Crities who
have licard the Mischa Levitsky vecord 1.2
Campanglla® declare it te be an outstanding
achievement.  This will be featured in advertis-
ing next nonth.

Adler-Royal Line Going Well

Adler-Royal lines arc going well and bath
Mr. Spragne and Mr. Warren, Northwest dis
tributor, have heen on successful trips through
their teeritory. W. F. \Warren reports both
1 aph and radio sales most excellent, cs-

talk over tlic Orthopl T
Bennett, manager for this company, is on a
trip through the Southern territory and reports
enthusiastically of conditions so far enconntered
in Nebraska and Iowa. Mr. Colcinan, manager
of the recently reovganized radio department,
says that the company has established abont
three huudred new Musie Master dealers within
the last two months. Their orders have kept
lieadquarters on the jump, but the supply is
coming in more adequately now. The Sunday
cvening remote control concerts from New
York over WCCO are stimulating the demand
for records by the artists whe are featured, Mr.
Coleman says.
Radio Demand at Hanley Co.

The Hanley Piano Co., carrying, in addition to
its several piano lincs, the Brunswick, is doing
a nice business in this field and is almost
swamped with radio orders.

Big De Forest Demand
A. L. Toepel, sccrctary of the Lawrcnee

P
pecially in the Forks River Valley district of
Wisconsin. Visitors at Adler-Royal headquar-
ters include Mr. Cliff, of the Broadway Music
Co.. Fargo, and Mr. Pierce, of the Picrce Book
Store, Faribault, Minn.
Effective Co-operative Advertising

A group of local Atwater Kent dealers, in-
cluding the Metropolitan Music Co. B. L
Ecker Co., Inc.. and Powers, co-operated with
the Reinhard Bros. Co.. Northiwestern distrib-
utor of Atwater Kent products, in inserting ad-
vertisements in local newspapers. The adver-
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tiscment of the distributor was most effective,
showing the Atwater Kent in l}!e homes_nf fa-
mous personages in the artistic and I|l.er.ary
world such as Harsison Fisher, Coles Phillips,
George Ade, Charles and Kathleen Norris
Janics Montgomery Flagg and lrvin Cobb. The
artists to appear in the forthcoming Al.\valer
Kent broadeasting concerts are also mentioned-
Thermiodyne Installed in Hotel .

The installation of radio receiving sets i !w-
tels for the benefit of guests is rapidly being
adopted by the managers of the best hoskelr?u
n many parts of the country. [t is a p}'a:hcc
which s an undoubted source of entcrtainment

. - -
Fine Hotel Setting for a Radio Set
to the visiting guests and it has its value of
having the radio set brought prominently to
the attention of the public with benefit to the
manufacturcr and dealers of the receiver in
question. The Commodore Hotel, of tbis city,
recently installed the Thermiodyne receives,
made by the Thermiodyne Radio Corp.. New
York, in the lounge of the hotel. The accom-
panying photograph gives an idea of the Iux-
urious setting in which the instrument is placed

New Columbia Orchestras

The Columbia Phonograph Co., New York,
announces two new orchestras whose first Co-
lunbia reeords will be released shortly. They
are the Tpana Trowbadours, playing, "Say, Whe
Is That Baby Doll?” and “Paddlin’ Madclin’
Houte,” and the Clyde Doerr Saxophone Or-
chestra playing two popular nwinbers.

Lucker Co.. Edison distrihutor, says that Edi
e oy e

—— S
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Branch Offices:
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PORTLAND
TOLEDO
ST. LOUIS

1§ soniconc wailts ta give you somicthing for nothing .

1f somcone wants to sell you something
1f someone wnnts to scll you a radio t
antee, and withont means of identificati

SUPERTRON is reasonably guaranteed. Each tube serial num-
bered—identificd by 3 tee certificate, for you protectfon—for

)‘:)ur satisfaction.
SUPERTRON MFG. CO., Inc.
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Buy Safe—Buy Superirons.

hesitate.
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on .. hesitate.

.. HOBOKEN, N.J.
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.. $2.00
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Canada, $2.75

Popularity of Trinity
Six Radio Reaches Canada

The fame of the Trinity Six, manufactured by
the Beaeon Radio Mfg. Co., of Brooklyn, N. Y.
has spread to Canada. according to E. J. Totten,
general sales manager of the company, who has
just returned from a Canadian trip. Mr. Tot-
ten reports that he secured very good repre-
sentation for the Trinity Six in Toronto and
other Canadian cities.

The daily “Trinity Six Hour" being broadcast
at noon over Station WRNY is meeting with
considerable popularity among radio fans. 1
Goldberg, president of the company, states that
he has rcceived reports of reception of many
distant points over the Trinity Six.

Ed. Smalley With Columbia

Ed Smalley, formerly a Columbia recording
artist, has retwnied to the Columbia fold, and
his first recording in two years is to be re-
Jeased shortly. 1t is a conpling of two popular
numbers, "Roll 'Em Girls" and "Q Lovey, Be
Mine.”

Baker Opens B_ranch

A new musie store known as the Baker Music
House, Inc., has been opencd at Saratoga
Springs, N. Y., with Fred J. Mecllen as man-
ager. The establishment is onc of the most at-
tractive devoted to the sale of musical iustsu-
ments in this section.

Occupies New Quarters

The J. H. Johnson & Sons Co., Alliance, 0.
nhandling Victor talking machines and records,
has moved to new guarters at 216-20 East Main
street.
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Model No. 65

The same as Model 39 but with
2 huilt-in adjustable speaker. The
unit is the famouws Spartan ad-
justable. noted for its clarity and
purity of tone. The horn Dell is
of wood, producing beautiful res-
onant notes over the entire mu-
sical scale. The cabinet is walnut
finished—ft to grace an drawing
room.  And buiit in 3 aboratory
by experts.

Model No. 39

‘The Radio Receiver thal is taking the
country by storm. Six tubes—three stages
of resistance coupling—two stages of low
loss, efiicient radio frequency employing
Straight Line Tuning. Bakelite walont
panel, beautifully decorated in gold. Gen-
uine walnut finished cabinct. And built
in a laboratory by experts.
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Buffalo

Trade Expresses Optimism Over

Bright Prospects for Holiday Business

The Iatroduction of the Orthophonic Victrola and the Brunswick Panatrope Has Had the Effeet
of Stimulating the Publie's Interest in Talking Machine Activities of Trade

Burrato, N. V., December B~Talking machine
dealers are looking §orward fo an umsually
rood business this Christmas. ‘I'hc present vol-
ume of sales indirates this moutl will close onc
of the best talking macline seasans in several
years. Demaud for the new Orthophonic has
gone beyond cxpectations, and many dealers
have been forced to losc sales on the new in-
strument because it is impossible to pronni
defivery before Cliristinas. The old style Vie-
trola is moving quite satisfactorily and better
than carly cxpeetatious. Aunonncenent of re-
lease of the Brunswick Panatrope, after a very
suecessful demonstration in the Hotel Statler,
was followed by a brisk trade in these instru-
ments. Odd as it may scem, the old instrumeuts
are still in great denand, and the generat talk-
ing wachine trade here is in a very healthy
statc.

F. D. Clare, of the Irognois Sales Corp., snid:
“We are doing an cxcellent business in the Ad-
ler-Royal phenograph. Despite the huge radio
busincss this year, the Royal is selling in very
satisfactory volume in all scetions of onr terri-
tory.”" The lroquois Sales Corp. is doing a good
Okeh record business, vastly grealer than that
of this season last year, according to Mr. Clare.

Following closing out of the William Hen-
gerer's falking machine department last week,
Hens & Kelly, onc of the largest department
stores in the eity, catering to a middle class
trade, has opened a talking machine depariment,
with the Vietrola as its leading line. Opening

1o the practicc of taking in trade old imstrn-
ments.  Others, however, deelared there wonld
be n pood market for some time for the old
Vietrolas and tliat a reasonable allowance should
be made ou old models. No offieial action wits
taken by the Associntion

Homer Longshore las been wmade manager
of the Kurtzmann stere in Olean. He snecceds
John Raisor, who has moved, with his family,
to Florida.

Crawford C. Pursley, musie dealer of East
Rochester, died rceently, following a short ill-

ness.
of Holley,

THE TALKING MACHINE \L’VORLD

Decenpee 15, 1925

he business of Reynolds

N. Y, have purchased t
They will operate both

& Flintham in Albion.
stores.
Jones & Elwell, furniture an
Warsaw, N. Y., opened December 1.
Besh-Ge-Toors, music dealers of 21
street, this city, are elosing out.
Isaac Moss Furniture Co., of Niagara Falls,
sustained n loss estimated at $50,000 by fire,
November 20. The loss Is partially covered by
insurance.
Benny Bengough, popufar member of the
Yankee baseball team, has become 2 member ?!
the P. ). Murphy Battery Corp.'s sales force in
Niagara Falls. He has elosed some very good
Atwater Kent sales in the short time he has
been witli the company, according to the store
management, |
The Rradford Radio Club is a new organiza-
tion in Bradford, FPa. composed of about fifty
radio fans of that city.

d musie store in

7 Spring

John B. Mcrrill & Son, dealers

Allan’s, Ltd., of Adelaide,
Has Modern Establishment

R. E. Thompson Mfg. Co.
Announces Price Reductions

b ial ducti Made in Prices of Popu-

South Australian Music House Occup!
Elaborately Equipped Building—Handles
eral American Lines, Including Sonora

'SEV-

Allan's, Ltd., the prominent piane and uinsie
house of Adelaide, Sonth Australia, has sent to
its friends in the United States handsome
lenther-bound portfolios eoutaining a dozen or
wore views of the company’s commodious and
cliborately cquipped building at 51 Rundle
street, Adclaide.

The arrangement and cquipment of the ware-
rooms is mosi wmodern in every particslar, with
separate glass-cnclosed rooms for different types
of commiodi and well-fur-

of this new musie departinent is idered one
of the important cvents of the ycar in local
talking machine circles, while discontinuance of
the Hengerer’s music and radio departmeut is
still another impeortant cvent.

Miss Margucrite Carroll, formerly in eharge
of the talking machine departincut of Seliwegler
Bros., is temnporarily in charge of the new Hens
& Kelly phonograph and radio departincut

At a November meeting of the Vietrola Denl-
crs Assoeiation therc was expressed a general
sentiment against taking in old model Vietrolas
trade on purchases of the new Orthoplionic
Vietrola. Diseussions of the situation by lead-
ing Victor dealers brought ont the fact that a
mnjority of the dealers in the city were opposcd
o ———

5, A G
nished talking niachine department, a stock of
music rolls that would put to shame many con-
cerns in the States, a fully stocked musical mer-
chandise and band instrunent department and
other distinetive features,

‘The names of the lincs handled by Allan's,
Ltd., are promincntly displayed throughout the
store, and include such prodicts as Steinway
pianos, Estey pinnos and players and Souora
phonographs. The business was cstabli hed in
Meclbontne in 1881, and the Adelaide branch was
opened in Scptember, 1910. In addition to the
space devoted to the business itself, the new
building has twenty-one soundproof teaching

studios on the fourth floor.
e ——

—

22 West 19th Street

EXCLUSIVE DISTRIBUTOR

Metropolitan New York, Northern New Jersey
Brooklyn and Long Island
FOR

ThecAewkederal

ortho-sonic /e

' Musical Products Distributing Co., Inc.

POOLEY-ATWATER KENT
CUNNINGHAM TUBES, RADIO-ART. RED SEAL, WESTERN ELECTRIC
BALKITE, FROST MUSETTE, PHILCO

Also

New York City

lar-Priced Thompson Radio Sects—Distribu-
tors and Dealers Protected

Ou its popnlar-priced models, the R. E
‘Thompson Mfg. Co. has made some substautial
reduetions, In cvery instance, however, both

R. W. Porter

the ‘Thompson distributor and dealer have re-
ceived a rebate eovering the change in prices.
The larger and more elaborate Thompson re
ceivers will continue to be featured at former
prices.

R. W. Porter, vice-president and gencral sales
manager of the R. E. Thompson Mfg Co
stated that, while, fortunately, no distributor or
dealer had a large amount of the Thompson
prodicts on hand, the rebate involved over 2
quarter of a million dollars. 'T'his, of course,
was duc to the fact that the Thompson neutro-
dyne is well represented in all parts of the coun
try and in the aggregate there was considerable
werclandisc.

Mr. Porter further stated that the greatly in
ercased mannfacturing space taken over by the
Thompson organization some lime ago and the
installation of cfficient machinery making for
ceonomy had both made possible these reduc
tions.

In trade cireles the move by the Thompson
organization in which no loss was sustained by
any Thompson distributor or retailer was looked
upon as particularly healthy. Coming at this
time, at the height of the holiday scasom, it
shontd add considerably to the sale of Thomp-
son merchandise which has been gaining stead-

ily § 1
ily in pop y.
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Hewing to the Line!

Federal’s Merchandising Policy has not
been altered or modified in any way

The Federal Merchandising Policy, an-
nounced to the trade last August, has
proved very successful. So liberal are
its provisions, so complete its protec-
tion, that Wholesalers and Retailers
alike have heartily endorsed it. It has
not been altered or modified in any
way.

In the matter of territories, for in-
stance, everyone is given an oppor-
tunity to profit to the fullest extent.
Only one Wholesaler in each general
marketing district is permitted to dis-
tribute Federal Ortho-sonic Receivers.
This territorial arrangement allows
each Wholesaler to realize to the full
on the constructive effort he puts forth.

So, too, are Federal Retailers pro-
tected against excessive competition.
The merchants sold in any one com-
munity are limited to a number com-
mensurate with the characteristics of

that locality, and the character of the
stores. This policy gives Federal Re-
tailers the greatest opportunity for
profit and expansion.

And just as Federal Wholesalers and
Retailers are given complete protec-
tion, other provisions of our policy
work for their welfare. They are al-
lowed liberal discounts. They are
backed up with an aggressive, power-
ful advertising campaign, and with
selling helps that will bring business
to them.

The new Ortho-sonic Radio Receiv-
ers meet every public demand. In ad-
dition to distance-getting ability and
precise selectivity the Ortho-sonic re-
ceivers produce that lifelike tone that
every radio prospect seeks.

If you haven’t read the details of this
unusual proposition, so ideal from your
standpoint, write us for a copy.

FEDERAL RADIO CORPORATION, Buffalo, N. Y.

(Division of Federal Telephone and Telegraph Company)
Operating Broadcast Station WGR at Buffalo

Federa

ortho-sonic

Radio

“Rivaled only by Reality”’
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the Radio Manufacturer Gets the

Broadcast Receiver Into Production

). M. Sawyer, of the Radio Corp. of America, Out
tant Problems That Must Be Solved Before

It is one thing to produce an ideal radio rc-
ceiver, regardless of cost, and quite auother thing
to reducc that radio recciver to production re-
quircments and to mect definite costs. Thus,
the bench model of a set, which has been
passed upon by the research and testing labora-
tories, by the cngivecring staff, by the commer-
cial engineers and by others, nst undergo 2

N

—

Complete Sets on Automatic Conveyor

new ordeal at the Lands of the prodiction rogi-
neers whose task it is lo \multiply that partienlar
beneh model by thonsands.

The bench model may have cost thousands of
dollass, becausc of the long and costly rescarch
and development cfforts involved. At amy mte,
while the bench model conld not be bought foi
a king’s ransom, the production engiucers must
meet definite eosts so that the replieus of that
beneh model will be well within the reach of
John Joues.

From the Theoretical to the Practical

The first step in the production of a giveu
type of sct is to stndy and disscct the bencl
model. The st is studied to its smallest com-
ponents, even to the screws and nuts and tiny
bushings. The assembly of thesc components
receives carcful study, for the hand methods
employed in making the original bench model
are hardly in keeping with quantity production
methods. Thus, the sct is really re-designed,
with production requirements in mind. Iuotricate
parts arc reduced to simpler parts; liand-inade
members are chaiged in design so as to come
within the scope of the actual punching and

fo! machinery; some compouents are cn-
L e E

lines in an

Interesting Mannér the Many Impor-
Production on Economical Basis Is Possible

tirely chauged so as to lend themselves to cast-
ing or to some other praetical and equaliy
cffcctive labor-saving proecss.
Specifications Must Really Specify

These innumerable studies and developinents
take conerete shape in the form of cngineering
drawings and typewritten specifications, which
are wade into blue-prints for distribution to the
various  departments
concertied. DPick up a
book of specifications
applying to a cabinet,
for instance, and you
find what amnounts to
an exhanstive study
in lumber sclection
and treatment, glue-
ing, woodworking and
fine cabinet work in
general. Everything
is spceeified; nothing
must be left to
clunce. The speeifications go ito minute de-
Wils regirding the kinds of wood that must be
used, and definite limits on the moisture content
nf the lumber are mentioned, so that there wil
be un opportuiity for shirinkage, Warpage, cte.

Raw Materials and Tools

Tlien comes the gigantic tusk of ordering the
\naterials. While brass aud copper and
hakelite and irou are generally associated with
radio receivers, the average person does mot
realize the inany other substances that enter
iuto the wanufacture of the set. In fact, the
eitire world is drawn upon for materials. Far-
off Japan supplies the silk for the insulation of
fine wircs; Russia supplies the platinum for
contact poiuts; india supplies the shellac.
Closer to home, the pime trees supply the rosin
for imsulation and scaling puUrposes; cotton
plauts snpply insulation for windings, and so on.

Progressive Assombly

All parts of the set are not necessarily mauu-
factured undcr the same roof or cven in the
In the case of tic Radiolas now
made in plants other
actual assembly takes
Even in the same plant, the detail pro-

raw

same plant.
produced, some parts are
than the one iu which the
place.

{LESS ACUESSORIES)

Get in communication now for

details regarding

Franchise. This

is your opportunity for 1926.

BEACON RADIO MFG. co.,

{Brosdcast Receiver Division)

323 Berry St Brookiyn, N. Y.

Decesser 15, 1925

duction is handled in buildings other than the

final assembly building.

The production engincers arrange the produc
tion facilitics to the best advantage. The fac-
tory space is jaid ont according to the d'\ﬂfrcn\
steps in the manufacturiug process. Machinery
is provided for the different steps, and long ta-
bles, clairs and belt conveyors are installed.
Then the workers must be secured and lfaincd
in their respective tasks. Ounce everything is
ready, there is a period of tuning 1P, so to
speak, during which time the production engi-
neers go about the plant studyiug cach step and
re-arranging the work until the produetion
process functions fike a smooth-runming wachine.

Dies and Moulds—Jigs and Fixtures

Of conrse, production eannot start until the
necessary dies and moulds, jigs and fixtures
liave been produced. The construction of the
varions parts calls for dics when they are to
be stamped out by pch presses, and moulds
when they are to be cast or moulded. Special
cuttipg tools must be provided for automatic
lathers, plancrs and screw machines. These
details require careful designing, followed by
the workmauship of expert tool makers, to ii-
sure the accuracy of each part which is
nccessary in delicate assembly on a vast scale

The jigs and fixtures also serve to standard-
ize the mawtfactiring process, by holding the

TG

— Fy A
Soldering Twenty Connections Simuitaneously
picces in the mmachines in a certain position so
as to save time and obtain uniformity in the
work, and also to aid in the accurate assembly
of components. By means of a fixture, a girl
assembler merely drops the required parsts into
position automatically sccuring the parts n
place. The fixture speeds up the work while
at the same time guaranteeing an absolute uni-
formity of all products. Of course it is all
very simple when seen as 2 finished factory
routine; but the jigs and fixtures require @wo
end of study to make them right in the first
place. Tooling up, as this entire process is
called, is a costly and time-consuming opera-
tion, which accounts for the reluctance of a big
manufacturer to change his product.

Auntomatic Machinery

Then, too, the scheme of quantity and qual-
ity production calls for the designing and
building of automatic machinery of all kinds.
Onc problemn that had to be solved, for in-
stance, was the application of twelve coats of
flexible yet tough enamel insulation to copper
wire as fine or cven finer than a human hair.
An entire battery of enamcling machines, to
meet the purpose, was designed and eonstruct-
ed. These machines are now at work, enam-
eliog the delicate wire which enters into the
transformers.

The final test of a set comes with the com-
pletionn of the assembly, when the working
parts of the set are ready to be placed in the
cabinet. Again the production engincers must
arrange for this test, foliowing which the in-
strument is placed in its corrugated box, to-
getlier with the direction sheets and caution
<lects ond other printed matter, ready for its
long journey to the ultinate happy owner.
Again the production engincers have had a hand
in the packing process, for the corrugated box
has had to be designed in advance, with just
the right dimensions to insure a good fit, yet
with absolute protection in transit.
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Pathex Sells on Sight

OU owe it to your business to know the
complete Pathex story. Mail the coupon to-
day—right now—and we will send you all details,
including discounts, selling plans and advertising
helps, etc. If you act at once you can have your
outfits in time for the profitable Christmas trade.

Mail the coupon now!

The Pathex Motion Picture Camera
and Projector is so simple, easy to
operate and completely satisfactory
that everyone who sees it wants it
—and at the retail price of $97.50,
it is within the reach of everyone.

Every Pathex owner will come
back to your store week after week

for raw film and library reels. In
¢the fint month after Pathex was
introduced, every individual owner
had purchased an average of nearly
$15 worth of raw film and nearly
$15 worth of library film — nearly
$30 in repeat business from each
customer in one month.

WTION PICTURE
Camera~Projector

PATHEX, Inc., 35 West 45th Street, N. Y.
A subsidiary of PATHE EXCHANGE, Inc.

THE CAMERA

5472

THE PROJECTOR

$5000

(Stighily hizher fn
Far West)

(A

PATHEX, lnc,, 38 Weat 451h St N Y.C.
Gentlemens Please send me all details vegarding
the handling of Pathes Motion Piciure Camera

Owifits; prices, dscounts, sclling plans, cte. ltiaun:
derstood that ne obligation on my partis involved,
Frm o —

Addvess o —————

By.

—
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Baltimore Dealers
Report Sales Gains

D ation of Br Panatrope Is
Attended by Many Dealers—Orthophonic
Popular—Columbia Sales Good—The News

Battiatore, Mp, December 7—The talking ma-
chine business shows a grealer number of
sales this year tham ever before, according to
dealers. Over 100 per cent imercase in cvery
instance is shown. The record business is also
very good while radio still coutinyes to be a big
sales factor.

There are so many orders for the new Ortho-
plionic machine, put out by the Victor Co, thut
the orders reccived up to datc cannot all be
filled until June, 1926, a promincnt dealer de-
clared. .

"I'he new Victrolas are selling wonderfully,’
said W. Biel, of Cohen & Hughes. "We are
swamped with orders, and 1925 has been so far
one of the biggest years we have ever known
The record business has been the greatest in
the history of the trade.”

"We have sold every machine in the house,”
stated W. C. Roberis, of . F. Droop & Sons.
“All types have been swept away by the over:

helming progress in busi It has been a
sensation never before expericuged by talking
wmachine dealers. The record business has also
increased, and the outlook for 1926 is prospere
ous. The new Viclors satisfy the public.”

"There arc plenty machines being sold, but
we canmot deliver fast cnough,” declared Ed-
ward Keefer, of Kranz-Smith. "The radios are
going very good, the Atwater Kent scems to be
especially in demand. The record business is
very good, and we attribute the great numnber
of sales to onr extensive window displays. The
Orthophonic Victrola has opened up a mew
ficld and the business is great. Next year looks
very good for the talking machine trade, and
things will be more standardized and even run-
ning."’

“Our sales have been very good and have in-
creased 300 per eent since last year," said 1
Andrews, of Columbia Wholesalers, Inc. “Ree
ords arc going like wildfire, especially "T'he
Wrevk of the Shenandoah,” 'Deaih of Floyd Col-
lins’ und others of that type. Colmnbia nia-
chines are also going fast, and we have sold
five carloads of them in the last couple of
weeks. We arc also having great suceess with

THE TALKING MACHINE WORLD
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s

will reap the profit.

increase them.

L.L. Andrews —

205 W Camden St.,

W) Are You Satisfied?

There has been a steady increase in Columbia
New Process Record sales during the past few
months, over a similar period last year! Better
artists, better product, more sales assistance,
and an increased interest in phonograph music
account for much of this increase

larger increase is expected!
If you are not satisfied

with your present sales, let us show you how to

The Season's Greetings!

ColumbiaWhol

Wm.H.Swartz

Exclasively Wholesale
Baltimore, Md.

A still
Columbia dealers

our radiox, The Crosley sells hest in the lowetr
priced scis, the Bada and Magnavox selling best
in more expensive sets. The Magnavex, a sin-
gle dial control set, is creating a greal deal of
interest.  The Fada has the fnruiture models
and is selling fast. The Fada, by the way, is
five-tube sct, which the Polowmnac Light & Power
Co. of the District ni Columbia has taken as it
radio line."

The Columbia Wholesalers, Ine., has hired
another truck, six new clerks and anather sales-
man, Martin Alv in Richmond and Norfolk
territory, lo take care of the inerease. It is
having many ealls for franchises, and is grant
ing a few in rural districts, there being no more
room in Ballimere. Mr. Audrews said further
"Nineteen Lwenly-six promise big inerease
an 1925, dne to an impending tax rednetion.

"Symchronization of eleetrical recording with
clectrical reproduction has revolntionized the
phonograph,” declired H Fmerson Yorke. of

dealer.
obligation.

CROSLEY - FADA - MAGNAVOX

If you want exclusive franchises protecling you front
competition, write immediately to reserve your tervitory

if possible.

205 W. Camden St.

Peunsylvania  Maryland  Dist. of Columbia  Virginia North Carolina  Delawar:

Service— Knowledge— Dependability

These three qualities are indispensable to the music dealer
in the RADIO WHOLESALER he selects.

COLUMBIA WHOLESALERS, Inc.
have a staff of experts unequalled in any part of the

Sauth, who can solve every radio problem for the music
Advice and help cheerfully given without any

BALKITE BURGESS CUNNINGHAM
TOWER PHILCO BRACH and all secessorics

CoLUMBIA WHOLESALERS, INC.

Exelusively Wholesale

Baltimore, Md.

the Brunswick-Balke-Collender Co., speakiug at
a demonstration of the new ”Panatrope,” held
at this eity last month.

About 250 dcalers and inviled guests heard
the first concerl of the new instrument, which
it is elaimed records the smallest vibration and
reproduccs accurately all ectaves in music, cov-
cring the cutire scale. Before the recent dis-
covery, the expert said, the range of recording
was gauged between 128 and 2,000 vibrations,
while it is now as low as 16 per cent and as
high as 10,000, using the light wave method.

‘The demonsiration showed the difference be
tween the old style machines and records and
was thoroughly enjayed by Lhe audicnee

In his talks between demonstrations, whieh
were highly instruetive as well as cntertaining,
Mr. Yorke impressed upon his audienee the fact
that the Brunswick Co. was not intreducing a
new or unproved phounagraph, as the Pavatrope
does not come in that category, and added:
“The phonograph is a mechanical instrumrut
and the Panalrope is a mew musical reproduc-
ing instrument invelving new inventions and
entirely new principles.”

Charles F. Shaw, manager of the local agen-
cics, declared to-day that lic has been practi-
cally swamped with orders for the DPanatrope
«ver sinee the demonstration, and that his trou-
ble now is to apportion the very small percent-
sge allotted to the Baltimore territory ameng
the hundreds of dealers who have already placed
their arders, “The Panatrope,” he said, "has
literally swept the trade like wildfire and orders
arc piling up with cvery delivery of mail. We
are alrcady oversold many times en our al'st
ment for this year and could handle several ear-
loads of the machines, if we could get them.

"This demand has been entirely without so-
licitation as none of our sales force has can-
vassed the trade for the Panatrope, owing to
inability to fill the orders that we have already
booked.’

"The scason has been very good,”” declared
Andrew J. Oldewurtel, of the Talking Machine
Shop. "Business has been making a big head-
way, but we cannot get the products to deliver,
There is a 100 per cent increase over last year,
and T think there will be a big improvement in
1926. The new types of machines have opened
an cntirely new business, and the scason is
proving better than we thought it would. We
are doing betler than ever on radio, as we are
handling the RCA new sct, and we are selling
more records than ever”
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G@ILD SEA]L
Radio (Jubes

 Rigidly
Tested

Perfect

They’re Matched!
Every Gold Seal Tube is made Gold Seal matched tubes bring
in our own modern factory the dealer prestige and repeat
and must pass strict tests not orders. Sell your customers a
only for quality but also for set! We help you sell — write
uniformity. today for full particulars.

GOLD SEAL PRODUCTS CO,, Inc.
280 Park Avenue, New York City

P New Improved And the New High
= Carton Poswver Tube
/ Test Gold Seal Tubes Latest achievement of the Gold

through special aper-

/ tures without remov-
ing from carcon. Saves

J/  time, trouble and loss.

Seal engineers — greatly increas-
ing volume and clarity.

Price $6.50

Uniformly

COLD SEAL TUBES=GOLD SEAL TUBE
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Col. R. Churchill Visits
Stromberg-Carlson Factory

President of Electric Appliance Co. Is Inter-
ested Visitor at Main Stromberg-Carlson Fac-
tory—Decalers Interested in Manufacture
Rocuester, N. Y., Dec. S.—The co-operation

wlich exists between tlhe Stromberg-Carlson

Telephone Mfg. Co., and its dcaler organization

Col. R. Churchill
is one of thc rcasons for the success which this
company has had with its line of Stromberg-
Carlson radio receivers. The dealers have dis-
played great interest in the sets which they
sell and the manner of their manufacture and
this interest has brought many dealers to thc
main factory of the cownpany on University
avenue, this city. One of the recent visitors
was Colonel Robert Churchill, president and
general manager of the Eleetric Appliance Co.,
New Orleans, La.,, who is shown in the accon-
panying photograph, standing with his back to
the time-scarred, ivy-grown wall of onc of the
Stromberg-Carlson buildings. The Elcctric Ap-

plianee Co. is one of the most suecessinl con-
cerns in the South.

THE TALKING MACHINE WORLD B

Bigl[)e;nand for Records
Shows “Talkers” Are Used

Sale by A. J. Beers of 20,000 Records Proves
That People Are Enjoying the Pleasure of
Talking Machine Music in the Home

The sale of hundreds of thousands of Victor
single-faccd records througlout the entire coun-
try during the past few months was 2 dircet
answer 1o the asscriion often made that the pub-
lic were not using their talking wachines and
that it was impossible to get people luto the
stores to hear the newcst releases. Jt is truc
that the values in these sales were unpre-
cedented yet the fact remains that the public
did buy and bought in a fashion that did much
to hearten the dealer and stinulate him to make
cffosts which have resulted in his pushing the
regular stock with sucecss. Evidcnee of l_hc
desire for these records was shown i the Vies
tor storc of A J. Beers, New York, who be-
causc of the large orowds thronging the
demonstration booths, put into effcct a rule
that the reduced price rccords could not be
demonstrated, fecling that the names of the
artists and compositions was sufficient guar-
antee of the vahic of the offer. That he was

Decemper 15, 1925

Brunswick Panatrope Is
Shown to Select Audience

Dealers, Newspapermen and Musie Critics Co_m-
prise Audience Which Hears Demonstration
of New Instrument in Davenport, Ia.
Davesrort, Ia.. December 7.—A dcmonstration

of the Brunswick Panatropc was given at the
Blackhawk Hotel which was attended by the
Brunswick dealers of this city and neighboring
cities and towns and the leading local music
critics and educators. The showing of the new
instrument aronsed the audicnce to a high piteh
of enthusiasm and dealers cxpressed themselves
as anticipating a large business when the in
strumeut is placed on the market. The Pana-
trope, following the demonstration, was placed
in the lobby of the hotel and attracted much
attention and connnent.

The Fede;ﬂ Radio Corp.
Fosters Employe Athletics

The "Federal Radio Corp., Buffalo, mamnfac-
turer of Federal Ortho-sonic radio receivers,
has eight champion Volley Ball teams, made up

right in his surmisc was ated by the
total sales which have cxceeded 20,000.

Receiver Appointed

Jucob De Haas has been appointed equity re-
ceiver for Everybody’s Record, Inc., Bridgeport,
Coun.,, against which company a petition in
bankruptey has been filed. The liabilities of the
company have becn stated to be $9,000, with
assets of about $12,000.

P &
The Music House, Northampton, Mass,, has
securcd a ten-year leasc on half the O’Donnell

block ou Main strect.
e

Over

100 times the energy amplification of

the average 5 tube set

The quickest, easiest and most sat-
isfactory method to scll the Priess
by side
demonstration with any other set.
The manner in which the “Straight
Eight” with its 8 tubes out-per-
forms all other sets in any fesi—
particularly its ability to reach out
and bring in with full loud speaker
stations that are far be-

Straight Eight is a side

volume,

Com.:.l; modcll with
o anel oper-
locp amdl s in
doud speak evandbut.
tery companmen:s

$285

695 BROADWAY

yond even the headphone range of
most sets—establishes a new stand-
ard for comparison.

Qur liberal dealer discount plus
full protective measures will inter-
est progressive dealers. Write or
wire us to arrange earliest possi-
blc demonstration by our distribu-
tor in your territory.

STRAIGHTC)EIGHT
PRIESS RADIO CORPORATION

2222 NEW YORK,N.Y.

e e

olley Ball Eathusiasts ’
of picked groups of the factory and office per-

Feera]

sonncl, The same striving for the constant im-
provement of Federal Ortho-sonic radio appa-
ratus is shown in thc competitive spirit behind
the hard-fought games of the two Federal
leagues.

The two leagucs consist of four tcams each
irom the factory and the office. The factory
league is represented by teams from the draft-
ing department, tool room, factory cost depart-
ment, and the machine shop. The office leaguc
consists of teams from the advertising, sales,
Iaboratory and general offices. These eight
teams have, during the last three months, been
in constant competition with one ancther on
the Federal Volley Ball courts, and will very
shortly liave eompleted the season's schedule of
games, at which time the winning tecams of the
two leagucs play the championship serics for
the Volley Ball supremacy in the league and for
the beautiful silver Federal Ortho-sonic trophy
presented to the winning team by L. C. F.
Horle, chicf engineer.

At this writing the Ortho-sonic general of-
fice and the Ortho-sonic drafting department
are the leaders in their respective leagues, and
it is expected that these two teams will compete
for the Ortho-sonic trophy and inter-league
championship.

Exide PO\—ver Unit Popular

PrnuacetpAiA, Pa, December 8—The Electric
Storage Battery Co., of this city, manufacturer
of Exide radio storage batterics, has found that
its mew power unit recently introduced has met
with much popularity. The Exide power unit is
a combination battery and recharger in four or
six volt types which is plugged in on the elec-
tric light circuit of the house

A petition in bankruptey was recently filed
against the Consolidated Universal Corp.,
Brooklyn, N. Y. manufacturer of radio acces-
sories. Adolph C. Kiendl has been appointed
receiver for the eompany.
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School

Days

Are Over in the Radio Industry
And Radio Jobbers Have Learned Their Lesson!

HAMROCK'S record for square dealing
during the past year has brought an
overwhelming response—thousands of radio
jobbers from all parts of the country are re-
questing Shamrock territory.

Shamrock stands for fairness to the dealer.
Shamrock not merely promises but gives
exclusive territory, with all rights rigidly en-
forced—a comprehensive program of national
and local advertising—and dealer helps of the
most up-to-date kind.

The Do Luso Tuble Model {lllnstrated)—
ono or two dlal eontrol, A Ruper-tuned
six-tube sct, omploylng two wiaxes of
radio frequoncy, ono detector, threo stagea
of reslutance-csupled amplification. Hand-

This is Shamrock year! The new Shamrock
models embody mechanical improvements that
already place Shamrock in the forefront of all
competitors. Early Fall sales prove that the
buying public are clamoring for Shamrock.
Get the Shamrock Protected Selling Franchise
for your territory. Send your credentials with
your application—to save time in investigat-
ing. Enjoy radio prosperity for the coming
year with Shamrock!

HAMROC

<onio two-tone Walnut Colinet—compart-

( ”R.A D IO

mewts for hotterles (withont nccessorles)
03

The Console Grund (without acces-
gorles) ..iaiaiaiaiasrrraanranny -$100

Newark, N. J.

RRXANA PR BA
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SETS)]K

Makers of FAMOUS STANDARD SHAMROCK PARTS
196 Waverly Avenue



102 THE TALKING MACHINE WORLD

Attention of the Saltialge City Trade
Centered on Building Holiday Business

Brunswick Dealers From the Southwest Gather in Salt Lake City to Hear Brunswick Panatrope
—Industrial Situation Continues Excellent, Brightening Outlook for the Trade

Satr Lake Ciry, Uran, December 2~C. D
McKinnon, factory representative of the Brims-
wick Co. with licadguarters in Chicago, was
here two days last week for the purposc of
demonstrating the mew Brunswick Panatrope.
Two mcetings were held at the Hotel Utali
on Friday last, onc for tnusicians and news-
papenucn in the morning, and the other for
dealers in the evening. The attendauce at both
demonstrations was considered ery  satis-
factory, the cvening miceting for the trade be-
ing attended by Brunswick dealers in Utah,
Idaho, Wyoming, ete. G. C. Spratt, manager of
the local branch of the company, assisted by
R. F. Perry, travcling represcutative, was in
charge of the meetings, and Mr. McKinnon, who
gave the demonstrations, was warmly thanked
for the able way in which he handled them
Dealers and musicians alike expressed them-
selves as delighted with the ncw machine. Spe-
eial inyitations on cngraved cards were sent out
to persons whose attendance was desired just
before the day of the demonstrations. The daily
press gave cxtended reports of the demonstra-
tions, as they did of the Vietor Orthophonic
when that was deinanstrated a few weeks ago.

The announcements regarding the wew Ortha-
phonic Victrola, to which I referred Iast month.
and the new Brunswick Panatrope have aroused
a great deal of intcrest here among the mosic
lovers of the city.

The industrial sitnation continnes excellent
and musie stores arc looking forward to a big
Christmas business. Conditions have not been
as satisfactory as they are now for many years,
if ever before. Every cssential indnstry is i
fine shape and mnoncy is plentiful.

Fergns Coalter, one of the pioncer musie mer:

chants of this city but for scveral years past a
clerk nt the Beesley Musie Co.'s store, i$ dead
al the age of 71 years. Mr. Coalter helped to
organize the Coalter & Careless mnsic stofe,
his partuer being no less a person than Pro-
fessar Gearge Carcless, former leader of the
great Taberucle Choir of this ety and still live
ing. This firm changed its mame a number of
times and was finally absorbed by other con-
ccrms.  Mr. Coalter wue possessed of a kindly
spirit and will be greatly wissed

The Jones Musie Co. is the aew name of the
Jones Phonograph Co., Ogden. The business

Cleveland Phonograph Co.
Reports Business Brisk

Officers of This Company Tell of Increasing
Demand for the Caswell Portable Phono-
graph, Which Is Being Featured

Creviiane, O, December 5—Fhie Clexeland
PPhonograph Co. of this city, with lieadguarters
at 3300 Harvard avenue, lias been closing an
excellent business with a mmber of popular
plionograph lincs, among which Caswell port-
ables have attained an ontstanding snecess. ‘s
well-known portable is now being merchandiscd
Ly radie dealers throughont Cleveland territory
and the Cleveland Phonograph Co., as a dis
tribntor of this instrnmient, has been working in
close eo-operation with the dealers.

‘The officers of the Cleveland Phonograph Co.
are: President, R, 1. Bucher; vice-president, P
R. Huines; sales manager, Arthire Pressler. Mr.
Haines is in active charge of the business and
snder his dircetion the company's activities as

Decesnen 15, 1925

will remain practically the same. The firm

deals largely in plianographs. -

The Joha Elliot Clark Co., Victor d|lslnbu:_or
and dealer, is gihving up the retail business, its
retail stock and store at 121 South Main Strect
being taken over this month or not later than
the first week in January by the Consolidated
Musie Co., a leading. retail music store of the
city. The Johu Elliot Clark Co. has been in
the talking machine busincss here for ncarly a
decade. Considerable money is to be spent on
muking the Cousolidated store larger, l.hongh .“
is at prescmt among the |argest retail music
louses in the Statc. The Consolidated Co. is a
Victor dealer.

Daynes-Becbe Music Co. has opened a store
in Ogden haudling pianos and phonographs.

Salt Lake City has organized its Better Busi-
ncss Burean, to be operated in conncction with

the Ad. Club.

4 jobber of standard phonograph products have
met with gratifydug snecess. He is keenly en-
thusiasiic regarding the musical und sales qual-
itles of Caswell portables, and is receiving max-
inmm service and co-operation from the Cas-
well Manufacturing Ca., at Milwankee, Wis.

Among the other produets distributed by the
Cleveland Plonograph Co. are the Good Luck
phonograph repair parts made by the Supecrior
Phono Parts Co.; Little Tots records and Bril
liantone steel needles.

Amplex DeExer Receivers
Make Splendid Impression
Radio Enthusiasts Speak Highly of Individu-

ality of Design and Speaking Qualities—In-
creasing Interest of Dealers Everywhere

Although less than a year old, the Amplex
De Excr six tube reecivers, developed by the
Amplex Instrument Laboratories of New York,
have already made splendid impression on
radio hnsi all over the country because of

Big Profits

No 744 Radio_Csbioet

One of our newest numbers-
a big winner. Handsome and
practical. Built-in horn. Priced
right!

28th St. at Barnes Ave.,

Udell Radio Cabinets

THE UDELL WORKS, Inc.

in

ERE is illustrated an-

other example of the
rare values to be found in
all UDELL Cabinets. You
can make friends and
money by stocking and
selling this line now! Also
UDELL Player Roll
Cabinets and Console
Talking Machines.

Write for Catalog

Indianapolis, Ind.

their dignity of deslgn and reproducing quali-
tics. The Amplex De Exer is not an overnight
experiment. It is the result of careful investi-
gation aniong radio cxperts and fans in order
1o determine the type of set which would logi-
cally be in great demand and the price at which
it conld be offered to produce a satisfactory
volume of sales for the dealer.

Arnold G. Landres, who has been actively
identified with radio since its infancy, and who
is the dirceting head of the Amplex Instrument
laboratorics, reports a strong and steady de-
mand for the Amplex products from dealers in
all sections of the conntry, due to the excellent
quality that is being offered at remarkably at-
tractive prices

The Amplex De Excr Model 39 is listed at
£J9.50 rctail, and the Consolette Model brings
$65. Both of these receivers are strikingly
ill d in an adverti t in color else=
where in this issne. They are eovered by an
all-inclusive guarantee insuring full protection
to the dealer and satisfaction to the purchaser.

Show Panatrope to Musicians

Turss, Okea, December 7.—A  demonstration
of the Brunswick Panatrope was given at the
Akdar junior ballroom recently under the joint
avspices of the Edgar Music Shoppe and A. H.
Rener, Oklaloma representative of the Bruns-
wick Co. Music critics and cdncatars and
newspaper imen were included among the andi
ence and all expressed amazeincnt at the ea
pabilitics of the new instrument.

Suffers Fire Loss

Abont $5.000 damage was caused by a fire of
unknown origin in the music store of Henry
Morans & Son, well-known dealer of New
Britain, Conn,
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RADIO'S LATEST TRIUMPH

How to put UNTPOWER

to work for you

E have prepared a *“Special

Dealer Folder’” which
gives the complete details of the
national advertising on Gould
Umpower The folder explains
just how you can tie up this
advertising, and reap the greatest
benefit. It illustrates all the sales-
helps which we supply FREE—
booklets for your customers,
counter cards, and complete
copy and cuts for your local
newspaper advertising.

What Unipower Is

Umpower is a scientifically
designed “A” power unit that

Unip

Of when it’s on—rOn when it’s off

automatically converts house
lighting current into radio power
of the highest quallty It is a
single compact unit, enclosed in
a beautifully finished gas-tight
case that fits comfortably and
safely inside most radio cabinets.

Send for Folder

Place your order with your job-
ber immediately and then write
for your copy of “How to put
Unipowertowork for you.” Tewill
be mailed promptly. THE GOULD
STORAGE BATTERY CO,, Inc., 250
Park Ave.,N.Y., Branches: Chica-
go, Kansas City, San Francisco.

TRADE MARK

=

UNIPOWER is supplied in
two models for use with 110-
125 volt A. C. only. Standard
models are for 60-cycle. (Special
models 25-50 cycle are avail-
able at slightly higher prices.)
All are equipped with special
Balkite charger. The 4-volt
model is for UV-199 tubes or
equivalent and retails for $35;
the 6-volt for UV-201-A tubes

or equivalent, retails for $40.
(West of the Rockies, prices
are $37 and $43.)

—

|

OwWCer
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Entire Trade in ﬁle Detroit Territory
Expects to Roll Up Big Holiday Volume

Industrial Conditions Never Better—Steady Employment a Factor in Holiday Expectations of
Dealers—Demonstrations of New Models Create Stir—Edison Shop Changes Name to Alling's

Derroit, Mrc., December 8—Indications point
to a whopper December business for the talking
inachine dealers of Detroit and the State of
Michigan. The most important reason is that in
Detroit and the larger cities in tho State, such as
Pontiac, Jackson, Saginaw, Battle Creek, Flint,
Lansing and Grand Rapids, industrial conditions
were ncver better. Employment hias been steady
all during the Summer and Fall; people have
money and are going to spend it for Christ-
mas. But in justice to the radio industry, we
can say authoritatively, after talking with a
dozen or more retail stores, that the demand for
December is in most cases for the combination
machine—talking machine and radio. The sales
of talking machines, without the radio, will net
be as hcavy as they have been in other years,
unless public sentinient changes during the next
few wecks. At this writing we are speaking,
of course, as to conditions right now.

The new Victor Orthephonic and tlic Bruns-
wick Panatrope undoubtedly will stimulate busi-
ness, as ents of the impr ts
were backed by a tremendous advertising can-
paign. Seores and scores of peaple have been
in the stores getting demonstrations of the new
machines, so that there is great public interest
in them.

The new Bruuswick Panatrope was demon-
strated at the Book Cadillac Hotel during No-
vember, Officials were on hand from the fac-
tory—a large room was secured for the event—
dealers were invited and for several days they
poured into the hotel to hear it and place
orders.

At the J. L. Hudson music store we learned
this week that business is very good and that
while sales were brisk on talking machines
most of the people seemed to want the combina-
tion machine either in the Victor or Brunswick,
their two principal lines.

Grinnell Bros. are concentrating on the new
Victor models, although they also handle scv-
eral radio lines, the Zenith principally, and they
are prepared for the biggest talking machine
and radio business in their entire history. With
40 stores or more, Grinnell Bros.' sales of thesc
products for Deccmber alone should run into
hundreds of thousands of dollars.

The Edison Shop, at 1540 Woodward avenue,
Detroit, has changed its name to Alling's, inas-
much as the proprictor is R. B. Alling, who is
also general manager of The Phonograph Co. of

7[e721'voﬂfe
%ce of Radio

n

“To hear an Amplion perform in compari-
son with any orall other loud spexkers is to
understand why these creationsof the origi-
nators and oldest makers of loud speakers
—Alired Graham & Co., London. Eng.—
are leading Bvorites throughout theworld.
Get one 10 test from your jobber. Six models,
Including console units, 512 10 $52.50. Nation:
ally ndAv;l!.bed. Wite for propositis
by

THE AMPLION CORPORATION of AMERICA
Exnvutivt Ui Sults €,35 Madisn Ave., New ForkCly
Canadisn Distributeras Furndept of Cansda, Lid., Toraste \

Detroit, Edison distrbutor. This change was
made in view of the fact that the store recently
added the Brunswick line of phonographs, and
Mr. Alling fclt that it would be for the best
interests of the store to change the name in
order that both the Edison and the Brunswick
lines could be properly advertised. 1t would
be rather incomsistent to have it known as the
Edison Shop and then to display or advertise
another make, whereas this is good business
and cthical if conducted under another name.
But adding the Brunswick linc to the retail store
does not change the position of The Phono-
graph Co. of Detroit, which continues to dis-
tribute the Edison linc in Michigan. Mr Alling
has made a wise move no doubt, and it is like
wise a splendid tie-up for the Brunswick Co.,
as it gives the Brunswick Woodward avenue
representation  downtown, somcthing it has
never had before.

The Brunswick line is now handled downtown
by the J. L. Hudson Music Stare, Alling's, Weil
& Co., the Artonian Piano Co., and the Bruns-
wick Shop on East Grand River avenue, which
continues exclusively with the Brunswick line.

Sam E. Lind, of the S. E. Lind Co., 2765
West Fort street, distributor for the Adler-
Royal line of phonograph and radio machines,
never had a better list of retailers in Detroit
handling the product than right now, and he has
every reason to look forward to record sales
during December.  Among the list we find such
concerns as The People’s Outfitting Co., the
Lieberman Furniture Co., 629 Gratiot avenue;
Modern Priseilla Shop, 7227 Harper avenue; Lin-

wood Radio Shop, Linwood at Philadelpkia
street; the Urban Music Store, 3030 Gratiot
avenue; Fillipp Bros., 5616 Buchanan; Gardner-
White Furniture Co., in its three stores; City
Musie Co., 7412 Mack avenue; Naimarks Music
Housc, 4707 Michigan avenue, and its other two
retail stores; Home Necessities Corp., 9632
Grand River avenue; The Arcade Hardware Co.,
5170 Grand River avenue; Detrait Musie Co.
2030 Woodward avenie, and the Yuergens Fure
niture Co., at 6266 Michigan avenue.

The People's Outfitting Co. liad a formal
{ its new store, and

opening a few weeks ago ©
the cn-

noticeable in making an inspe stion
largement of the music Aoor, which now has at
least one-third more floor spacc. Manager Red-
daway, of this department, is very busy getting
the new floor into shape. He las added more
stock and moere display rooms for the talking
machine. He feels mighty proud of this new
departinent and justly so, as it is one of the
largest in the country.

Manager Quinn, of the Brunswick Shop, re-
ports that November business showed a healthy
increase, but he expeets December to be the
banncs month and to bring the sales for the
year to the point where it will show around 3
40 per cent gain for 1925 over 1924, 1t must be
remembered that the first six months of 1925
were rather dull for the talking machine stores
and it was not until July that the tide turned for
the better and from then on each month has
shown a steady increase.

In closing we want to wish all our friends in
the trade a happy and prosperous New Year
and to remind them at this time—that the radio
is more and more becoming a part of the talking
machine business and that dealers no longer can
afford to ignore radio opportunities. Radio
belongs to the talking machine dealer and if he

not alive to the situation he is just forcing
the business to other channels. Adding a serv-
ice department is an important point to consider.

Ten Commandments That
Help to Increase Sales

Card Outlining Store Sales Policy Proves Sue-
cessful in Increasing Efficiency

A prominent retail house in the Middle West
gives each new employe & card bearing the mes-
sage: "Ten Commandments for Employes.”

“]. Don't trv to break sales records during
the first weeks you are with this store. We
don't expect you to step right out and do won-
derful things. Take plenty of time during the
first wecks to become acquainted with your co-
workers, to learn the goods you are handling,
to beeome thoroughly familiar with the store
and the executive and to gin the firm founda-
tion which is necessary if you are to make fine
<ales records in the weeks and months to come.

»2 Be on time. We don't ask co-workers to
punch a time clock in this store,-but we do ask
you to get here on time. The reason why we
ask onr co-workers to be on time is becanse
there is work for everyone all the time the store
is open, and this work piles up and makes for
confusion when employes are late.

3. The customer is generally right We don't
sav in this store that the ‘customer is always
right.” We do believe that the customer is gen-
erally right and our co-workers will treat cus-
tomers accordingly.

u4 Never tell a customer that you ‘don't
know.' 1f some eustomer asks you a question
which you cannot answer, sav, *1'1l find out,’ and
then go to the person in authority in your de-
partment and obtain the answer. The reason
why we emphasize this rule is because we can't
expect people to buy goods from this store if
our co-workers demonstrate that they don't
know about the goods they are selling. Thor-
ough knowledge of the goods you are selling is
vitally important if you are to be a big snceess
in this store.

“5 Don't gocsip. [If the customers want to

gossip and talk scandal to you don't give them
any cncouragement. Never talk to one cus-
tomer about another customer. It is always a
black eye for a store, in our opinion, to have a
reputation as being a gossip eenter.

6, Treat customers courteously and be
friendly with them, but don't be patronizing or
fresh.

#7. Read the advertiscments this store puts
out and look at the window displays each day.
You will find copies of each day's ads at the
clevator on the bulletin board and also on the
department bulletin boards. Each morning be-
fore going to your counter read these copics if
you haven't already read our ads in the papers
you get at home. You must be familiar with
the things we are advertising to make a suc
cess as a sales person. Also, upon coming to
the store in the moming or during the noon
hour, make a special point of looking at our
window displays carefully. A thorough knowl-
edge of what we are showing in our window
displays is important if you want to make a
big success as a salesperson.

“8. Don't hesitate to take up with your de-

partment head any things which should be rem-
edied in your department or at your counter.
We want our salespcople to be happy and com-
fortable at all times.
_“9. Be neat in your personal appearance. We
like our salespcople to be well dressed—'ncat
but not gaudy.! The people who patronize this
store have a right to expect that the salespeople
who wait on them have clean, manicured hands
and wear neat, attractive garments.

“10. Do your best at all times. We don't ask
for super-salesmanship in this store. We don't
ask our salespeople to work under a tension.
We simply ask our co-workers to be ‘regular’
human beings who are normally eager to make
sales and who are normally enthusiastic for this
store and for the goods they are sclling.”

These commandments hlave been found to be
very helpful in incrcasing the efficiency of the
<alec organization.
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Dealers

Here’s an Exclusive Sales Maker for You!

ITH the new Magnavox

Radio Receiver Unit,
changing the old phonograph
into a radio-phonograph com-
bination is the work of only a
moment. No mechanical skill
is required. No tools, except
perhaps a screw driver, are
necessary. The illustrations
show how easily and simply
both console and upright
models can be Magnavox
Radio equipped.

Merelytake out the record shelves,
siide in the self-contained Magna-
vox Receiver Unit, batteries,
charger, etc., attach the Magnavox
Radio:Phonograph Reproducer,
and the work is done.

OQUGHLY estimate the number of phonographs
in your territory. Magnavox now offers you a
new product which you can sell to every owner.

1t’s the new Magnavox Single Dial, 5 tube, self-
contained Receiver Unit for phonographs which
retails for $75.

Study the illustrations above. These show the
ease and simplicity of installation in both console
and upright models. Isn’t this the most obvious and
inexpensive means you have seen for turning your
customers’ phonographs into combinations?

And in addition you can sell the Magnavox Radio

stegnuvey Porfecied
Biagls Dl Cootrel MAQGNAVOR 76
abe tapedradie

3

(loenasd wndor
Barkn Patact
Tie.005

NOTE! If you are not now a Magnavox dealer, but want to
get In on this new profit makee, write us at once. 1f your teeri-
tory is still open we will make you a mighty interesting propo-
sition by return mail. Don't put this off. Write today!

HAGNAVOX 18
=loe

Phonograph Reproducer at $10, making two profit-
able sales in one.

This radio installation will appeal instantly to
your customers. It solves the problem of their old
phonographs. It makes them up-to-date and mod-
ern in every respect; a source of universal home
entertainment from both air and record.

Of course we have told enough for you to see the
profit-making possibilities. Of course you will want
to order a supply and get busy on sellingthese units
at once. Your distributor will work right with you
and furnish special literatureand othersellinghelps.
Write or wire him today.

o

CavES

WAGNA VO’
13

% u-3
eahet

THE MAGNAVOX COMPANY

OAKLAND, CALIFORNIA

1315 So. Michigan Ave., Chicago
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The Horseshoe
of the Opera

Now circles around
the family radio

HEN Mary Lewis,

Scliumann-Tleink and
Madame Homer are on
the air, the horseshoe of
the opera circles around
the family radio. Radio
hae intrigued the interest
of the opera and coucert
Jovers throughout the coun-
try.
It has gone even further—
it is educating everyone in
practieally every station of
life to love real music.
Radio audicneces are re-
questing musical progranis
of a higher type and as
they seek nusic of a ligher
plane, so, too, do they de-
mand better radio repro-
duction. A Sonera Speaker
improves the tane quality
of every radio.

Sonora deLuxe Spraker
with halanced armature
and mica diaphragm re-
producing unit,

$30.00

Sonora Standard Speaker,
slightly smaller than de-
Luxe, equipped with elec-
tro-magnetic adjnstable

unit.
$20.00

Sonora Console Speaker—
the Sonora round ehamber
is concealed within—so,
too, may your batterics,
charger nnd wiring be clev-
erly %lidden.

$50.00

THE INSTRUMENT OF QUALITY

CLEAR A5 A afic

SONORA PHONOGRAPH
COMPANY, Inc.

279 Broadway - New York City

Makers of Sonora Phonographs,
Sonora Radle Speakers, Repro-
ducers and Receiving Scts

Export and Canadian Distribuler:

C. A. RICHARDS, Ine.
279 Broadway - New York City

Vincennes Phono. Co. Takes
Over Radio Industries Corp.

J. S Watters Becomes President of Merged
Organizations Whieh Are Well Known to
the Talking Machine Trade
The Vineennes Plionograph Co., of Vincennes,

Ind, has taken over the Radio Industries Corp.,

131 Duane street, New York City, onc of the

pioncer radio manulactiring companies, which

has been producing reeeiving sets, cabinet loud
speakers, licad phones, kits and other radlo es-
sentials.

]. S. Watlers, president of the Vineennes Pho-
nogriph Co., becoines president of the merged
organizations. [Fer the time being the company
will market the produets of both organizations
withont a ehange of design for the balance of
thie scason,

The Vineennes Phonograph Co. has for some
time produced “Rivoli” radio products. It has
nlse manufactured radio eabincts for other con-
cerns and has at all times been in elose toueh
with radio progress, trade requirements and dis-
tribution problems.

Later, all of the products of the merged or-
ganizations will be marketed under the trade
name "Rivoli.” Particular emphasis for the bal-
anee of the season will be placed on its consale
model, its De Luxe table model with cnclosed
loud speaker, and its Junior medel, as well as its
cabinet type speaker. [t will also feature a
1nique table cabinet with enelosed loud speaker
which lends itsclf readily for use with any table
modc] recelving set of whatever size.

The advertising, sales and exploitation of the
"Rivoli" products will be nnder the dircetion of
Keatie & Scott, two cxpericneed and enthusiastie
sales organizers who have given careful study
to present-day radio distribution problems, and
who have mapped ont a plan of campaign for
the "Rivoli” produets along proved lines whielt
give special emphasis to dealer arrangements
and eonsumer interest

Tolstoy Eecord Broadcast

Radio listeners-in in England heard a voice
froni the grave recently when a talking machine
record made cighteen ycars ago by Connt Leo
TFalstoy was broadeast from a London station.
‘The record by the cclebrated Russian writer
was a reading from one of his own books.

0. E. Carr Slorer Moves

IncLEwoon, CAL, December 5—O. E. Carr has
moved his mnsle store from Hawthorne to this
city, occupying quarters at 204 East Quecn
strect. Mr. Carr will continuc to handle Bruns-
wick phonographs and Radiolas and will also
add a complcte stock of radio merchandisc
and pianas.

Weiler’s OpensTSranch

Kirxsvitke, Mo, December 7—=A mnsic store
lo opcrale as branch of Weiler's, Inc, of
Quincy, I, las been opened on North Frank-
lin strect, this city, carrying a very complete
finc of musical instrnments. The establishment
has been attractively arranged for the display
of instruments.

Brooklyn Firm alartered

The New Radiohorn Process Corp., Brooklyn,
New York, was recently incorporated at Albany
with a capital stock of $300,000 to make radio
cquipment. The incorporators are C. and A.
Berlin and B. T. Endlich.

Features Line at Show
The Stephens Musie Store, of Consholiocken,
Pa, was onc of two loca! merchants
operating a booth rst annual trade show
there.

WORLD
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Legali;ing Maintenance of
Fixed Resale Prices

Bill Introduced in House of Representatives
After Opening of Sesslon the Past Wezk by
Representative Kelly, of Pennsylvania
December B—Legislation

WasHiNgToN, D. { t
of fixed resale prices

legalizing the maintenance
on trade-inarked products was introduced in the
Housc of Representatives immediately after the
beginning of the session December 7, by Repre-
sentative Kelly, of Pennsylvania. The bill is
dectared by Mr. Kelly to have the backing of
substantially all the trade associations of the
country; it takes the place of lour sueh meas
ures introduced during the last session, which
were nol acled upon.

The Kelly bill provides hat owners of trade-
marked commoditics may ester into contracts
for the sale of their produets at resale prices
fixed by the vender, and that such articles may
be sold by the vendee at other priees only if
he is discontinuing their sale, is going out of
business or has become bankrupt, or If the
article shall have become damaged or deterio-
rated in quality, in which cvent the vender shal!
first be given an opportunlty either to exchange
it for a new article of the same kind or to re-
purchase 1t at the price paid.

“The purpose of this legistation,” Mr. Kelly
explained, "is to restore frecedom of contract,
which was the unchallenged right in this coun-
try prior to the so-called Dr, Miles decision of
the Supreme Court in 1911, and is to-day recog-
nized in every other civilized countsry on earth.

“This legislation will simply restorc to the
individoal manufaeturer of advertised, identified,
guaranteed goods the right to protect his repu-
tation and good-will, which depend upon public
approval of the price and quality of his produet.
It will assure a squarc deal for business and the
public.”

Everybody’s T. M. Co.
Planning Sales Campaign
Manufacturer of Honest Quaker Parts to In-

crease Advertising Appropriation to Cover
Own Products and Adler and Okeh Lines

Pun aneeenta, PA, December 7.—Everybody's
Talking Machine Co., of this city, maker of
Honest Quaker main springs and talking ma-
chine repair material, has planncd 3 comprchen-
sive sales campaign for Lhc coming ycar. The
growth of the company throughout 1925 has
been continuous and the plans for 1926 arc no
fess progressive. In anticipation of the increascd
advertising which this company will do during
1926 all advertising dctails have been placed in
the hands of a prominent Philadelphia adver-
tising agency which is partieularly well equipped
to further the prestige of the Honest Quaker
trade wark and prodnet.

This campaign also covers the distributing
end of the organization which includes Okeh
and Odegn records and Adler-Royal phono-
graphs

Concern Changes Name
to General Industries Co.

Evuvria, O., December 5—The General Phono-
graph & Supply Co., which operates one of
the largest manufacturing plants in this city, has
changed the firin name to the General Indus-
tries Co. The firm manufactures many elec-
trical products.

A. L. Rhoades to Move

A. L. Rhoades, who has been operating the
Rhoades Musie Store, in Leon, la., for several
years, has closed out his business there, pre-
paratory to moving it to Fort Dodge, Ia., where
it will be contifued in the faturc. ~The new lo-
cation is exccllent for 2 business of this kind.
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Speed Up Your Christmas Sales

—Show a ‘““Hohner Boy’’

50 Per Cent
Profit

for You, 4
My, Dealer! %

M EHOKCE OF THE WOALD' CREATIST PLAYLRS -13000,000 0D YEARLY

B

«Hohner Boy” Harmonica Assortment No. 425

O GIFT offered for sale at Christmas time

is more universally popular among all
classes of buyers than the harmonica. Its pos-
sibilities for fun, entertainment, popularity
and musical education are known to young
and old; and there are few homes indeed that
cannot boast of at least one harmonica on
Christmas morning.

There is a greater buying season ahead for
Hohner Harmonicas. The big, national adver-
tising campaign is creating a tremendous de-
mand for “The World's Best” harmonicas and
wise dealers will see that their stocks are in
readiness to be turned into quick profits.

The new “Hohner Boy” Display on your counter
will increase your Christmas sales and stimulate
business throughout the year. It is, without doubt,
one of the most attractive dealer helps ever offered.
The life-size figure of the typical American boy, re-
produced from an original il painting by eight-color
lithographic process, is a powerful magnet that will
draw mew customers to your store and induce them
to buy.

This No. 425 Assortment consists of a permanent
display card, 31 inches high by 15 inches wide, with
a patented easel that may be adjusted instantly.
Mounted on the card are twelve assorted genuine
Hohner Harmonicas to retail at 50 cents each. The
price of the assortment complete is $4.00 and your
profit is 50 per cent. Order from your jobber today
or write direct for further details.

M. HOHNER, Inc., Dept. 72, 114 East 16th St., New York

Canadian Address: Hough & Kohler, 468 King Strect, W., Toronto

Fascination
Inspiration
Education
Entertainment
Accuracy

R o { Health
= P Pl .
R 1 Portability
WA 4 )| Durability
#/  Convenience
Popularity
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Dealers_U_nrabliei to I\/Ieet the Great Demand
for the New Instruments in Los Angeles

Demonstrations of New Instruments Created Immediate Demand—All Factors of the Radio Busi-
ness Represented at Big Get-together Meeling—Other Trade Activities of the Month

Los ANGELEs, CAL., December 4.—After creating

transports of delight and anticipation of the
return of the phonograph into its own, dealers
and jobbers are reduced to the depths of despair
because of “a shortage of stock.”

The Orthophonic Viétrola and laler the Pan-
atrope canic, were seen, and conquered. Every-
where—on Lhe street, in Uic office, on the train,
in the drawing room, people arc talking about
the new talking machine and the Panatrope
Radio sales arc holding their own.

Pathex Creates Stir

Whether the Pathex, or home motion pic-
ture machine, belongs to the phonograph and
radio departments or nol, the fact remains that
it is being distributed in this seetion by a
phonograph and radio jobber—the Munson,
Rayner Corp.—and the dealers retailing to the
public are principally leading phonograph and
radio stores and music store departments. Much
interest is being shown by the public and satis-
factory sales are being made.

Association Holds Big Meeting

A big get-togcther radio meeting took place
on Tuesday, November 26, at the Alexandria
Hotel at which therc were prescnt about two
hundred dealers, jobbers, broadcasters and
salespeople. J. A. Hartley, president of the
Pacific Wholesale Radio, Ine., who is also presi-
dent of the Radio Jobbers Association of South-
ern California, presided and cxplained the pure
poses of the mecting. He said that this was
the first occasion for a real general radio mcet-
ing and the first step in the formation of a
master radio trades association which will be
composed of persons from all the various
branches of radio who will be able to meet at
regular intervals—probably monthly, and who
will thus have an opportunity of disenssing snb-
jects which are common to retailer and manu
facturcr, jobber and broadcaster; the members
of this new association will include the mem-
bers of the already existing associations, which
now number four, viz:—the Radio Jobbers As
sociation of Southern California, Radie Manu-
facturers Agenls Association of Southern
California, Radio Retail Dcalers Association
and Pacific Retail Radio Dealers Association.
Mr. Hartley then introdnced Earle C. Anthony,
president of Earle C. Anthony, Inc, owner and
operator of station KFI, who gave a rcport on
the Washington Radio Conference, which he
recently attended. Mr. Anthony's talk was lis-
tened to with rapt attention. Specches were
also given by A. E. Schifferman, radio manager
of Germain’s, on "Speeding up Sales™; J. W.
Boothe, manager radio department of Barker
Bros., on "“Why the music trade is in the radio
business”; Al Meyer, general manager, Leo J.
Meyberg Co., on “Southern California For-
ward Movement”; W. D. Scott, president, Scott
Sales Co., on "Team Work.”

Among Those Present

Those present inclnded at the speakers’
table:— J. A. Hartley, Pacific Wholesale Radio,
Inc.; Earle C. Anthony, Earle C. Anthony, Inc.;
A. G. Farquharson, secretary, Radio Trades
Association of Southern California; Arthur

Kales, Earle C. Anthony, Inc.; J. W.-Boothe,
Barker Bros;; L. E. Fontron, Martin Music
Co.; L E. Tanfenback, Western Radio, Inc;
W. D. Scott, Scott Sales Co.; C. A. Stone, Carl
A. Stone, A. Stone Co.; R. B. Yale, Yule
Radio Eleetric Co.; R. L. Rayner, Munson, Ray-
ner Corp.; A. E. Schifferinan, Germain's; D.
N. Marshank, Marshank Sales Co.; Lombard J.
Smith; E. A. Geissler, George J. Birkel Co.;
€. H. Mansficld, Fitzgerald Music Co.; F. T
Hutchinson, Newbery Eleetric Co.; 1. H. West
phal, Southcrn California Music Co; A H.
Meyer, Leo J. Meyberg Co

Louis J. U—nger Pla—ns to
Enter Real Estate Field

Louis J. Unger, sales manager of the Bril-
liantone Steel Needle Co, New York City, has
announced his intention, effective Jannary 1, of
entering a now field of endeavor. On that
date Mr. Unger will enter the real estate busi-
ness in Long Island and will make usc of his
geuial and persuasive manncr in eonvincing his
many friends of the merits of this garden spot
of the world.

Mr. Unger has been connected with the talk-
ing machine indnstry for many years. For ap-
proximately eight years he has been with the
Brilliantone organization and its one time af-
filinted company, Reflexo Products, Inc  Dur-
ing that time Mr. Unger cstablished an en-
viable record in building sales volume, in recog-
nition of which he was made sales manager of
the company.

Although no successor to Mr. Unger has been
announced by the Brilliantone Co., Harry W.
Acton, gencral mamager of the organizalion,
will undoubtedly add to his many duties the
supervision of sales. It is well known through-
out the entire talking machine industry that Mr.
Acton was one of the founders of the Brillian:
tone Steel Needle Co. and that its steady and
remarkable growth is largely attributable to his
whole-hearted cffort and remarkable cfficieney
as an executive.

Publicity Drive of Bosch
Distributors and Dealers

The American Bosch Magneto Corp, of
Springfield, Mass, manufacturer of the Bosch
Amberala Receiver and Bosch Ambotone speak-
ers, in co-operation with forty-one distributors
and retailers in Greater New York and vicinity,
carried an attractive full-page advertisement in
the New York Tines of December 6. The
advertisement illustrated the Bosch Amberola
receiver, and both the Ambotone and the
Junior Ambotoue conoid reproducers. The
Bosch prodncts are being received with enthu-
siasm by radio fans in New York and adjacent
territory, aceording to jobbers and dealers.

The Gardner Music Co., Torrance, Cal, has
taken new quarters at 1325 Sartori street.

Let ms
MADE BY

PHONOGRAPH CASES
RADIO CASES
Reinforced 3-ply Veneer
The Standard Case for Talking
Machines and Radio Sets
figura on your

PLYWOOD CORPORATION,

Millain Vs.,'N. C. aad 5. C,

requirements

Goldsboro, N. C.

Decenoer 15, 1925
——

e

MICA
DIAPHRAGMS

Abrolutely Guaranteed Perfect
We get the best India Mies directly.
We aupply the largest Phonograph Manu-

facturen.
Ask for our quotations and samples before
placing your order-

Amecrican Mica Works

47 Wost St. New York

Ful-Wave Charger Passed
by Fire Underwriters
Product Is Now Handled by Leading Talking

Machine Dealers Throughout the Country—
Popular With Radio Set Owners

The National Board of Fire Undenwriters re-
cently passed the Ful-Wave battery charger.
This product, manufactured by the Liberty
Electric Corp., 342 Madison avenue, New York

Ful-Wave "A-B" Battery Charger

City, which has been successfully sold by hun
dreds of talking machine dealers throughout the
United States, through the decision of the Na-
tional Roard was given added importance. The
Ful-Wave "A-B” battery charger charges both
“A” and "B batteries simultaneously. One of
its features is the fact that it uses the full clec
tric wave an charging, thus decreasing the time
necessary for the operation. This too makes
for cconomy. It cannot overheat, is quiet in
operation and is foolproof and factory sealed.

E. P. Knapp, dirccting head of the Liberty
Electric Corp., recently stated that the success
of the Ful-Wave “A-B" chargers as adjuncls
and accessorics to the talking machine store
has been most gratifying. He eredits much of
the advance his praduet has made in talking
machine circles to the fact of its elimination of
many problems and the factory guarantce that
accompanies cach charger.

Music Critic Pays Tribute
to Brunswick Panatrope

James Davies, of Minneapolis Tribune, Devotes
Much Space to the Wonderful Musical Qual-
ities of the New Instrument

AliNNEAroLis, Minn., December 7.—High trib-
nte was paid the Brunswick Panatrope in an
article by James Davics, music eritic of the
Minueapolis Tribune, in an article which ap-
peared in the columns of that paper recently.
In part Mr. Davies said: "Nothing of the
beanty of tone is lost and In some instances the
tone is improved. Onc of the great advantages
the Panatrope possesses is the ability to gauge
the quantity of tone to fit rooms of any size,
from a great concert hall to a moderate sized
drawing room, simply by moving a lever reg-
ulating the voliime. There is no horn, the tonc
coming directly to the listener so that the qual-
ity remains unchanged."

The Cushman Music Shop, Inc. Hartford,
Coni., recently added small goods and sheet
music to the lete line of music handi
carried
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N r. “Radio “Retailer

“Do Service Groubles Eat Up Vour “Profits?

S HILE radio was a novelty the cost of upkeep did not very seri-

ously enter into consideration. With radio a part of the home

" life of the average individual, the upkeep cost has become a

serious strain and the constant renewing of batteries is a continual
source of complaint.

With the deferred payment plan now so geneaally applied in radio,
this constant servicing materially reduces the net profit on a sale,

Do away with your troubles via the “DOMIN-AIRE.” It operates
directly from the electric socket, using either 110 volt direct or 6o cycles
tro volt alternating current. No batteries of any kind are used; no
eliminators are used.

There is nothing to get out of order; no batteries to recharge or
exchange, and a constant supply of current is given the tubes as long as
the electric power plant is in operation. Your service trips are cut down
to 2 minimum and the user of the set is satisfied because it is ready to
operate at its greatest efficiency whenever he wants to tune in.

The “DOMIN-AIRE” is self-contained and is sold completely equip-
ped. The loud speaker is designed for a maximum volume with clarity
of reproduction,  The speaker unit is of the highest quality and ampli-
fies evenly throughout the entire range of the musical scale. Itis equip-
ped with wbes that are built for the different stages, wherher itbe radio
frequency, detector or audio frequency. These tubes will give maximum
volume with good tonal quality.

With the “DOMIN-AIRE,” the elecrrically operated set, replacements
and service troubles are almost completely eliminated.* Payments are
promptly met and arguments over who is to pay for battery replacements
are gone. Can you afford not to stock and push the “DOMIN-AIRE”?

Dominire

ortede By IACLAREN AANUFACTURING (PO,
Thornell- MacLaren Associates
Excluslve Daciory Represencatres
26-28 Park Place, New York

“The Ultimate inRadio‘Reception

109
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Peter Pan Portable Is a
Favorite With Movie Stars
On and Off the Lot at Hollywood the Diminua-

tive Imstrument Helps Cheer the Actors—
Irene Rich Is Real Portable Booster

Ont in Hollywood, thc Peter Pan Grano-
phones made by the Marysville Products Co.,
Marysville, Mich., arc popnlar both “on the lot”
and in the homes of the sereen’s favorites. For
instance, Irene Rich, whe is a prime favorite
with “movic* fans, is a proud possessor of onc
of the diminutive Peter Ian machines and those
who pass her attractive bungilow on Holltywood

e
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Instalment Sales Must Be
Recorded in Florida
13
New Law Effective on September 1 Covers All
Time Sales and Makes Changes in Rules Gov-
erning Repossession of Goods

Miaxr, #a. December S—Much interest 18
being showa by the music wcrchants of the
Stale in a new law which went into cflect on
September | requiring that merchanls selling
goods ou the Instalment plan file a clicdule with
the prothouotary, und has caused Lwently=nmic
suelt transactions to be recordud iu the office of
Prothenotary ). Thurman Atkins. A speeial

Film Star Using Her
boulcvard are sure to fiear the straius of both
popular and classical wnsic being played. Here
we show a piclure of Miss Rich, w of coursey,
in private life is Mrs. Irene Rich, with her two
most ardent admirers—Miss Jane Rich on the
Icft and Miss Frances Rich on the right. Fre-
quently they visit their mother's studio and cn-
tertain her with Peter Pan music in lier dressiug
room between secnes. On her overland trip
from Los Angeles to New York Miss Rich plans
to include a Peter Pan in the motor car cquip-
ment.

Peter Pan Portable

docket has bren arranged for recording the
sales. Most of the sales cover automobiles,
although there ure otliers of safe cabinets, auto-
wiatic machines, standard soakers, adding mi-
chines, pianos and willing maehiucs.

Unless these transuctions are filed wathin ten
days of the date of the sale, the seller loses his
lien cfect npon the goods, and il is a question
whether he could recover them, espeeially if
they have passed into the hands of a third party
He also forfeits all the benefits aceruing to him
under the provisions of the statule.

TUERMIODYN K—alel TF6—SIN TURKS

Powerful, smooth working Instrament. wiih
Three Stages of Thenutonle Freqnency be-
fore Detector, Detector, and Two $lagea of
Audio Frequeney. Masier Cenirol. Indoor
or ouldoor unlrnna. Walnul finlshed eabtnet
wilh teterdor compuriment for “B'* battery.

Price (without accessorlesd ..........
Rocky Mountala and Coast Stales .

.$130
§160

the outstanding superiovity of this

A few good trade territories still open.

Act quickly.

1819 Broadway, New York City

The Famous Master Control

O sell THERMIODYNE it is onl_\": necessary for dealers to demonstrate

THERMIODYNE demonstration sells THERMIODYNE and
THERMIODYNE performance keeps THERMIODYNE sold

about a selling franchise for the most sensational receiver on the markel.
THERMIODYNE RADIO CORPURATION

Canadian Sales Office: Daminion Thermiodyne Radio, Iad.
425 Phillips Place, MONTREAL, CANADA

Excels in Every
Essential
Distance-getting
Selectivity
Simplicity of operation

W N =

amous Master Control Receiver.

\Write us at once for full particulars

Main Plant: Platisburg, New York

Decexszr 15, 1923

GRAPHITE PHONO
SPRING LUBRICANT
the Molor make good

ILSLEY’S

Itsley's Lubream makes

4 ip the proper consisicney, will ool rug
Lo Prepared f become atlcy ot apcid. Remaios la
1 original form indefnlicly.

i
0. 25 and 50-pound cans for dealers.
is 2l o 4.ounce canv to
eats each under 1be irade name of
EUREKA NOISELESS TALKING
—_— MACHINE LUBRICANT
Write for spreial proponition to jebbers

JLSLEY-DOUBLEOAY & CO., 229-231 Fronl St., NewYork

1f the buyer disposes of the goods without
the consent of the seller, or intentionally iujures,
deslroys, conccals or removes then withoul giv
ing unotiee to the seller, he is subject to uu-
prisonmeul of not morc than a year and a fine
of uot wore than $500 or both

Under the Fiw, the scller no longer may take
away the goods when the buyer is in defanit of
payment and disposc of them as he ¢hooscs.
e law provides how they shall be recovered
in such event, and provides they must be sold at
public auction, after dne advertising, and all re-
ccipls in cxcess of the wmount duc the scller
and the costs must be paid back to the buyer.

New Home in Allentown

ALLENTOwN, PA., December 1.—Ncw quarters
for the Werley Music House and the Pennsyl-
vawia Band Instrument Co, now located at 103
North Sixth street, have been obtained with the
purchiasc of the property at 30 North Sixth
street by the officers of these companics. F. H
Werley, C. O. F. Werley and A. L. Meyers arc
the Gwners of Loth concerus and arc reported
10 have made Ui pur¢hase for about $70,000.

New Store in McPherson

MclPuenson, Kax, December 5—C. E. White
and G. G. DBowen lhave opencd a new music
store, called the Ualdwin Music House, in a
Luilding on North Main street complele
line of Baldwln pianos, small goods and sheet
music will be haudled, as well as general musical
accessories. ‘The quarters have been dccorated
in an attriactive manner,

Notables FFavor C;lbransen

Among the many Gulbransen admirers are Sir
Harry Lauder, famons Scotchman, and Victor
artist. While tlus famous artist was visiting
in Wellington, N. Z., ke was so impressed with
the Gulbransen registering piano which he
saw at Messrs. Nimmo & Sons in Wellington
that e camne back three times, and on each
occasion req d a further d
the instrument,

ation of

Opens New Music Store

Ben Fuhr has opened a new musie store at
246 South Fourth street, Brooklys, N. Y, which
is slwuated directly off the Williamsburg Bridge
Plaza. Mr. Fulir has been identified with the
retall music ficld in this section of Brooklyn for
many years and is well known in this scction.
The new storc will handle pianos, phonographs,
sheet music and inusical accessories.

100 Per Cent Sales Gain

The Splitdorf Elcctrical Co., of Newark, N. J,
a subsidiary of the Splitdorf-Bethlehem Co.,
through ils president, M. W. Bartlett, reports
an inerease of ncarly 100 per cent in sales as
compared with the same period in 1924, This
is for the four months ending October 31, 1925
The sales were $1,829,185.44

In New Home

The Howard Piano Store, Des Moines, la,
recently moved from 818 Walnul street to new
quarters at 924 Walnut street.
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The Speaker That is
“All - Directional”

— _.! w"x

| Y

The new “All-dircetion” N & K
Imported Model § Loudspeaker
sends the broadcasting clearly
and distinetly to every part of
the room. Ewvery scat is a re-
served seal.

“Onc-direction” speakers wigke
‘reseryed seats” necessary, if
you want to hear at all well
Shaded portions of picture indi-
cate where the broodeasting loses
its force and clearness.

HE new N & K Model S Imported
Loudspeaker is always pointed in your
direction—no matter whereabouts in the room
you are. Its pure, lifelike tone goes out clearly

Its tone is clear, natural and lifelike. For
it is made of burfex, a scientific material which
eliminates false tone vibrations Like all

NEUFELDT & KUHNKE DIVISION, Th. Goldsd

on all sides. It plays no favorites.
This original loudspeaker takes up little

space. It stands 9% inches high

on a 6% inch square base. It

is interesting in shape and design,
harmonizing with any surround-

ings. Looks appropriate placed

in any part of the room.

Model S

types of N & K Loudspeakers it contains the
famous N & K Imported diaphragm unit,
adjustable to every variation in local broad-
casting conditions and in receiv-
ing set construction and hook-up.
l1s volume is equal to that of
speakers costing several times
the money that are not all-direc-

tional, Yet it sells for $12.50.

Imported

Trade Mark Teg U. S. Pat, OF

OUDSPEAKER

Only

127

IN CANADA $15

HE popular price, together with the N & Kd
all-direction feature and excellent L;Td‘::?:k::
tone, make this new N & K Speaker an Modal W,
easily sold, profitable item for the dealer “Bowl” type.
in tadio. Especially finc for demonstrat- Ad,usl.at,\.
1f your jobber is not yet sup- Re‘::':lllnu
plied, order sample direct from us today. $22.50

hmidt Corporation,

N&K
Imported
Phonograph
Unit.
Adjustable.
Attaches with-
out screws.

Retail list

[ Imported
Phones

Dept. T-12, 15 William Street, New York, N. i

N & K

Model D.
4000 ohms
Retail list

$8.50
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DeForest Announces Price
Reductions on Its Tubes

v —
Special Manufacturing Process, Inereased Pro-
duction, Greater Sales, Made Cut Possible

Retail price reductions on all lines of the De-
Forest radio tubes, as a result of speeialized
wmanufacturing processes, increased production,
and greater sales, were announced on Decemnber
1. The lincs affected are the newly standard-
izd DV-2 detector, the specialized DV-S for
radio and audio frequency amplification, and the
PV-3 and DV-3A for dry cell battery circuits.

H. L. Lanphear, of the DeForest Co., in

ing the uew schedule miade public the
following statanent Our recently inaugurat-
ed policy of developing and produeing a new
and eomplete line of highly specialized receiving
tubes has resulted in such increased sales
throughout the country that we arc now in the
fortunate position of being able to announce
forthwith a sweeping price reduction.

*\With the addition of the DV-§ the company
has at last realized the ambition long held by
the DeForest tube engineering staff, mamely, to
supply special tubes for cach step in radio
reception. Exclusive design with new accuracy
of adjnstment, scnsitivity and uniformity are
now all accomplished, insuring the finest recep
tion, greatest range and longest tube life. No
rescarch or enginecring expense lias  been
spared in the development. At the samc time
in the manufacturing process great credit is duc
the Audion department for excellence in gaug-
ing and passing final inspection on tubes

“This tube development by DeForest
gineers has resulted in several points of tube
qualities, one the use of an isolantite basc by

en-

The
Henderson

TYPE 101A

Radio Tube

Henderson tubes are Leing used
by discriminating radio enthusi-
asts throughout the United States,
Europe and the Orient.
Guaranteed uniform—50% longer life
“Best for quality and distance”
Mutual conductance—750
Amplification constant—9
Plate impedance—12.000
Standard type—101A—S5 vblts—4 amp.
Dealers wanted everywhere

HE_NI?ERSO‘N BROTHERS

Boston, Mass.

93 Federal Strect

THE TALKING MACHINE W_QR_LD__ )

which the clectsical losses have been reduced
fromn onc-cighth to one-fiftcenth of those of por-
celain, mictal, rubber and pakelite. Also in uni-
formity. There is, in addition, much higher
vacuum through a new process af eliminating
tube gasses by chemical exhaust. Protection
for the finished tube by a mew shoek-absorber
package, cushioncd so that the Ane adjustments
of the tube cannot be disturbed. is also a new
fcature.

Fine-Arts Radio Products
Are Popular With Trade
Plaza Music Co. Has Secured Wide Distribution

for Radio Line Placed on Market in Fall—
Line Has Wide Price Range

The Plaza Musie Co., New York City, after
months of preparation, announced ecarly this
Fall a complete line of radio products. This is
being marketed under the name “Fine-Arts” and
consists of quality products, with a wide range
of priees.

Although the Plaza Musie Co. did mot an-
nounce its radio products until the Fall scason
it has in a very short space of time been able
1o obtain complete distribution in the metro-
politan area as well as in many of the larger
cities throughout the eountry. The demand for
Plaza "Fine-Arts” products has been so heavy
as to make necessary the leasing of additional
factory space, installation of new equipment
and operating the factory on double shift. Evcn
with this increased working force and produc-
tion "Fine-Arts"” receivers are not being turned
out in sufficient quantities to meet all demands.

Emil Schenkel, manager of the radio division
of the Plaza Music Co., states that the suecess-
ful experience his firm has had with its radio
products indicates that there is a large demand
for reccivers at popular prices. Therefare, the
Plaza Music Co. is already laying out plans
for next season. Orders on the company's
books now will keep the “Fine-Asts” plants
waorking for some time to come.

The Plaza Music Co. has served
the music dealers for over six-
teen years and its products in-
clude almost every phase of mu-
sic activity.

Its entry into the radio ficld
has been made after thoroughly
covering the talking machine
dealers’ needs and the success of
its products in so short a space
of time demonstrates that its
knowledge and experience of
trade requirements most
valuable in making initial plans.

Of all the Plaza "Fine-Arts”
products the Console Speaker
Model known as R-3 has so far
been the most popular and Plaza
dealers report that the favor
shown 1o this type of radio cabi-
net and receiver should eontinue for some time
to come. The list of Plaza "Fine-Arts" dealers
in the metropolitan territory inciudes some of
the piano and talking machine houses of first
rank, which again speaks well for the quality
of the merchandise.

Esenbe Co. and Dealers
Co-operate in Advertising

Pirrssurcy, PA. December 7.—The Atwater
Iient line of reeeiving sets and radio speakers
Ihas received considerable publicity in the Pitts-
burgh territory through the cfforts of the
Esenbe Co., exclusive Atwater Kent distributor
for this locality. Full pages have appeared in
the daily press, of which the Escnbe Co. has
taken a half page, and fifteen representative
dealers in the territory have used up the re-
maining half page with individual cards. This
form of publicity has resulted in inereasing At-
water Kent prestige and sales in this scetion.
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Stromberg-Carlson’s High
Standing in New York City

Emphasized in Two-page Dealer (_:o-opemlive
Advertisements Which Appeared in the New
York Times of December 6

Stromberg-Carison receiving sets formed the
basis of a two-page dealer co-operative adver-
tisement in the New York Sunday Times of
December 6, representing oue of the most
cffective advertistments of this type that have
ever been published in a New York paper. The
New York dealers co-operating in the campaign
included practically every desirable outlet for
radio products, comprising 1alking machine
establishments, radio stores, department stores
and 3 number of prominent electrical stores.
The advertisement itself reflected the quality of
Stromberg-Carlson produets, fcaturing the No.
601 shiclded six-tubc set, and carrying an effec-
tive sales message.

This two-page advertisement was an excep-
tional tribute to the success attained by Gross
Brennan, Inc, New York, representatives for
Stromberg-Carison product. This firm, which
was established only abont a year ago, consist-
ing of Benjamin Gross and Herbert A.” Bren-
nan, has already attained a foremost position
in the Easten radio industry and the two pages
in Sunday's Times emphasized the closc co-op-
cration that exists between Gross-Brennan,
Inc., and their dealers.

School Boards L;Ecal
Prospects for Radio Sets

Physical Culture Classes and Other Broadcasi-
ing Features Can Be Used to Demonstrate
Benefits of Radio in Schools

The many different avenues through which
prospects can be approached 1o arouse interest
and a desire for the radio receiver are worthy

Radio in the School Is Now an Essential

of the attcntion of live dealers who are not con-
fent to wait for the prospects to come to the
store and seleet the set which they wish to pur-
chase. An instance of the manner in which in-
struments can be sold is through taking advan-
tage of the physical culture sessions which are
now a feature of many of the larger statioss
throughout the country. Not only can this be
brought to the attention of individuals, but
sehools are logical prospects through this fea- |
ture.

‘There are some twenty Radiola super-hetero-
dynes installed in the classrooms of schools in
Qakland, Cal, a photograph of one such in-
stallation being shown herewith. In addition 1o
the physical culture appeal, of course, other ad-
vantages which the radio recciver brings to the
classroom can be emphasized in promoting sales
of this character.

A music store has been opened at 152 Pine
strect, Fitchburg, Mass, by Charles E. Farrar
and Oliver H. Wiley.
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Important Record Offer

E recently purchased the entire stock of Harper-

Columbia Children’s Records and have packed
them in cases containing 500, and cases containing 1,000
records. Bach case contains a large variety. In order to
move them rapidly, we are offering them at astonishingly
low prices, as follows:

Cases of 500, 4% cents each or $22.50 per case
Cases of 1000, 4 cents each or $40.00 per case

TERMS — 2/10 NET 30 DAYS
Minimum Shipment—500 Records

These records consist of a series of children’s songs,
nursery rhymes, fairy tales, bedtime stories, etc. They are
on 514 inch single disc records, which will play on any
phonograph. The records are brand new, in the original
factory packages, never played or handled, and not de-
fective in any manner whatsoever.

Goods are ready for immediate shipment and all or-
ders are filled on the day received. A window display of
these records at a low price will attract considerable at-
tention. They make an ideal souvenir item. A set of
them should be given with every phonograph sold. At
these low prices they can be used advantageously in many
ways.

Write, wire, or phone your order. e

Inquiries solicited from large users.

SUPERFINE MERCHANDISE CO., Inc.

3 Waverly Place—near 8th St. and Broadway New York City

|

Telephone Spring 5277

e —— ——
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radio set.

HE RIVOLI PLAN- you ought to get
acquainted with it before you stock another
It tells what the Rivoli organization
is doing to help you sell sets with less difiiculty
and with greater profits. .
The Rivoli line consists of the Console, the
DeLuxe, the Junior, the Speaker, and a Radio
Table that is strikingly novel -all backed by
real advertising.

Radio Industries Corp., 131 Duane Street, New York

Supreme Court to Decide
Trade Commission Powers
Will Be Asked to E;rm'\ne if Commission
Can Force the Furnishing of Confidential
Trade Information

Wasincron, D. C, December 7.—The United
Statcs Supreme Court now las before it for de-
temmination the question of whether the Fed-
cral Trade Commission can compel business
organizations to furnish it with confidential
trade information.

The decision of the court in this case is of
great importance, both to indnstry and to the
cominission, since upon it depends, in a large
ineasure, the future activitios of the latter i re
gard to so-called fishing expeditions.

The corporations at intcrest in the case con-
tend that the scope of thc inquiry directed by
the commission was in violation of thiir consti-
tutional rights, particularly with refercnce t0 pro-
posed publicity of information wlhich they held
to bc sccrct. The commission holds that the
information desired is of a character which is
frecly exchanged between companies and pub-
fished in annual rcports, and is desired in the
hope that publication would influence a reduc-
tion of high prices prevailing at the time and
also for the guidance of Congress in {raming
legislation.

Brunswick Record Stars
in Drama “Just Beyond”

Brunswick records play an important part
in the success of a new drama, "Just Beyoud,”
which opencd at the National Theatre, New
York, on December 1. The plot of this drama,
which depicts life in the Australian bush, calls
for the reproduction of weird and unusual
noises portraying sounds made by animals and
birds in the Australian wilds. The producers
of the drama were at a loss to find means of

-

reproducing these sounds adeguatcly, but the
Brunswick recording laboratories solved the
problem by making arrangentents withh a prom-
inent femalc imitator of birds and animals who
visited the various zoos where Australian ani-
nals and birds are quartered and then repro-
duced the sounds at the Brunswick laboratorics
‘The records arc perfcct in cvery detail, and as
reproduced on Brunswick phonographs during
the show constitutc one of the most interesting
featurcs of this successful drama.

Baltimore Adler-R-oyal
Distributor Very Busy

The Joseph M. Zamoiski Co., of Baltimore,
distributor for Adler-Royal products, believe:
in setting an example for its dealers in dis;
playing and presenting high-grade merchandis
in a high-grade way. On the second floor of
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to dignify the radio industry In the Baltimore
territory by his son, Calman J. Zamoiski, vice-
president of thc company and a well-trained
13 of exccutives and salesmen.

Seeking Court Ruling on
Status of Invested Capital

Decision of U. S. Board of Tax Appeals Would
Open Way for Many Claims for Tax Refunds

Wasmingion, D. C, December 7.—Officials of
the Treasury Department arc now preparing to
carry to the courts the recent dccision of the
United Statcs Board of Tax Appeals on the
question of invested capital, which has opened
the way to the filing of applieations for refunds
totaling many millions of dollars.

In its decision the board held that the sur-
plus at the beginning of any taxable year may
wot be reduced in

computing invested
capital by reason of
taxes payable with-
in the year upon the
income of the pre-
ceding taxable year,
which means that an
assessment of defi-
cicney taxes by the
Commissioner of In-
ternal Revenuc
could not reduce
that surplus but
should be treated as

Fine Wareroom Display of Joseph M. Zamoiski Co.

the firm’s five-story building and adjoining its
cxecutives offices, It maintains a very beautiful
shiowroom where 1t keeps on display high-
class radio handi 1 in cabi 6t
to ornatc fine homes in a manner inost appeal
ing to the trade.

Joseph M. Zamoiski, president and founder
of the company, is ably assisted in his endeavor

an expense.

This decision affects a large number of cases
where the action of the commissioner in as-
scssing deficiencies had resulted in an increase
in the excess profits tax, and is probably the
most comprehensive ruling yet rendered.

The Bristol, Conn., branch of Watkins Bros.
was recently purchased by Ralpb C. Nelson.
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r SPECIFICATIONS

ui skin Dupont

Tabelkotd. which Tooks e,
but wears better, than rex:
leather.

The cover is_beautifully
gmhossed,  which improves
the nppearance eA

The Cover Is tactencd witd
a tull length nickel plated
and polished plane hiage
scnwtd Io Ihu :n<t
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The new De Luxe Model

ls lh’ou o8 & regulsr

Now — a DeLuxe Model PAL — smarter in
appearance — more exquisitely finished — but
inwardly the same PAL whose superior tone
quality has made it the outstanding leader in
the portable field.

Telegraph or Write for'a Sample !

LPLAZA MUSIC COMPANY 2Wesn, 2o STReer
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Columbia Sales Gain in
the Southern Territory
W. C. Fuhri, Viee-President and General Sales

Manager of Columbia Co., on an Extensivc
Tour of the Trade in the South

W. C. Fuhri, vice-president and general sales
manager of the Columbia Phonograph Co,, Inc.,
is al present making a trip throwgh the South,
which, aecording to lis itinerary, will inelude a

W. C. Fuhri
visit to Columbia braneches and dealers in New
Orleans, La, Tampa, Fla, Atlanta, Ga., and St.
Louis, Mo. Mr. Fuliri has been away sinee
December 2 and judging from his comments re-
garding conditions in the Soutl, Columbia deal-
ers generally are closing a healthy pusiness, far
in excess of 1924

Before leaving for his Sonthern trip, Mr.
Fuhri, in a chat with The World, stated: “Qur
record business is continually growing, with a
steady increase in sales month after month. The
sales totals for the past three months have been
exceptionally satisfactory, showing a2 decided in-
creasc over 1924, with every indication that this
condition will continuc in 1926. The new Co-

lumbia recordings have beeu reccived with
marked enthusiasm by our dealess cverywhere
and the many new arlists whom we have added
to our library in recent months have stimulated
sales matcrially, Sinee the opening of the sym-
phony scason, our dealers seport 3 marked in-
ercase in Lhe demand for our Masterworks Se-
rics, and our record busincss as a whole is
showing a steady upward trend that is gratify-
ing to all of us”

Weekly R;a;:ord—Sales Run
Well Into the Thousands

How Benjamin Music Store, Exclnsive Record
Decater, Has Built Suecessful Business by In-
telligent Merchandising Methods
A rcputation built up over five ycars of

courteous service combined with live meschan-

dising ideas Das resulted in the sale of 5,000

records during the average weck at the cx-

elusive record shop of the Benjamin Music Co.,

New York. It is well known in the trade that

the sale of records for the past six mouths far

exceeded the sales volume for the first half of
the year and was greater than for the same
period of last year, yet it is doubtful if
realizes what revenue awaits him from an ac-
tive campaign of record sclling. The above csti-
mate of the sales of the Benjamin establish-

wment is a conservative onc. At this store its a

common oecurrence to scll between 2,000 and

2,500 records over Saturday and Sunday. It is

situaled in the heart of the foreign section with

the greater pescentage of the population of Rus-
sian, Jewish or Italian birth- The sales range

{rom those of one, two or three records Lo sales

totaling forty or fifty dollars. An mstance of

the manner in which this establishment finds
d

the dealer
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Cleveland T. M. Co.’s
Exhibit at Radio Show

Firm Uses One

Victor and Radio Distributing
Display Victor,

Hundred and Fifty Feet to
Zenith and Federal Lines

Creverann, O, December 7=The recent radio
erc contained any number of
with all types of the latest m
ent with practically

exposition held he
attractive booths
radio receivers and equipm

. P e S

Orthophonic  Disptay
eyery manufacturer of national reputation rep-
resented, but it is doubtful if any exhibit at
racted the crowds that were present at the
headquasters of the Clevcland Talking Machine

H Zenith Display .

prospeets and 2 sales outlet is ill
through an arrangement which it has with sev-
cral of the lcading Jewish theatres of New
York wlereby the salesmen of the store are
allowed to sell reeords during the intermissions
of the shows. This brings in an exceptionally
large revenue and adds to the list of custom-
ers who aftes having purchased records at the
theatre visit the store to make additional pur-
chases, thus becoming steady customers.

The Beartone Radio Corp., New Yark, wac
reeently incorporated at Albany with a capital
ctock of $$,000. The incorporators are L.
Rosenstoek, M. Rosen apd 1. Weinrich.

that promise.

they will be records easily sold.

15-17 West 18th Street

A BIG YEAR IS COMING

TO THE RECORD INDUSTRY

O:sz Records hold for you a promise of substantial profits.

Our immediate delivery of your received orders will execute

Our representatives are always glad to explain lLiow
act of becoming a Licensed OKeh Record Dealer, When this is
accomplished you will have in stock the finest of reeor

LET US START YOU ON THE RIGHT
WAY TO BETTER BUSINESS

GENERAL PHONOGRAPH CORPORATION

New York Distributing Division

simple is the

dings and

& New York City

Co., Victor aud radio distributor. The booth
of this eompany oceupicd one hundred and fifty
fect to present its products to the visitors. The
Orthophonic Victrola, the Zenith line of radio
sets and the Federal Ortho-sonic receivers were

Exhibit of Federal Radio
the lincs slown, and the accompanying photo-
graphs give an idea of the attractive manner in
whieh these instruments were displayed, cach
occupying its own section of the booth.

New York Firm Chartered

Smith’s Music Shop, New York, was recently
incorporated at Albany with a capital stock
of $10,000. The incorporators are M. Smith, R.
Mattor and L. Morrel.

Orthophonic in Theatre

The Orthophonic Vietrola furnislied the music
at the New Era Theatre, Walterboro, S. C,, and
clicited much praise. The instrument was
loaned by the Brown-Easterlin Co, Vietor
dealer,

Opens Florida Store

The Clearwater Music Co., Clearwater, Fia.
was recently opcned at Myrtle and Cleveland
streets, by Edwin R. Dean and Charles Rouby.

The Baker Music House, Inc,, Albany, N. Y.,
has opened a branch at 23 Steuben street.
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~ Greetings

)LOSING the most successful year in manufac-
turing and selling GOOD LUCK PRODUCTS
it 1s particularly fitting that we extend

A Merry Christmas

and

A Happy New Dear

to the many disiributors and dealers, who by their
close co-operation have made this high record
possible.

A NEW CATALOG FOR 1926

We now have ready a new catalog of

GOOD LUCK
PRODUCTS

including repair parts, main springs, niotors, toue
arms and sound boxes. etc. The most complete
parts catalog ever issuedl. Tllnstrated, indexed and
uniguely arranged in a new simplified form mak-
ing a handy reference book and guide for the
dealer and repairman.

Don’t miss it—Send for your copy now.

Superior Phono-Parts Co.
Offices: 799 BROADWAY. NEW YORK

Operating a factory devoted exclusively to the manufac-
ture of talliing machine parts—everything old and new.

FAUTORY: Newark, N. J.

2
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[ TOMORROW'S PROMISE

flln Nineteen Hundred and Twenty-Five, thanks to the
generous patronage of our dealer friends, we experienced
one of the very best years in our history.

'We have kept up quality at low prices, we have brought

out new and harmonious styles, and there is no greater
testimonijal to our efforts to satisfy our trade than the
monument of orders we have received, forcing our plants

to the utmost.

{1Our success is but a reflection of your own. We thank
you

and—

IFor Nineteen Hundred and Twenty-Six the Vitanola
plans, in a nutshell, are to perpetuate the faith and good
will of our dealers by helping them to make the coming
year even greater than the one that is passing into history.

This is a “large order” for us and entails some deep
thinking and hard work but we know that “it can be

done.”
il means giving you attractive, dependable up-to-the-

minute merchandise at the right price, when you want it
__and our aim will be to do all of these things.

fMay you have a Merry Christmas and a Happy New
Year—all of you.

in January we will, as usual, have a display of the kind that always

At the Chicago Furniture market
the phonograph business with Vitanola styles, of moderate price

convinces dealers there IS money in
and high quality.

Vitanola Talking Machine Co.

829 American Furniture Mart

666 Lake Shore Drive Chicago, Il

M. C. SCHIFF, President
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All Branc.hes of the Middle West Trade
Enjoy Prosperity as Holidays Approach

Ec;::’f'i‘- Stability Reflected in Trade Betterment—Expect Record Holiday Sates—Widespread
licity Accorded New Instruments Results in Demand—Radio Show Interested Thousands

With the holidays only two weeks away, the
lal_l, ng inachine and radio trade throughout the
Middle \_’Vcst finds itself in the midst of busi-

aimity which las not been equaled for
somnc time. The return of this section to a
ine of economie stability once more, with the
most prosperous period in decades predicted to
be not far distant, has placed money in the hands
of t.h farmer and city dweller alike, and while
he is not scattering it broadeast, as was the
L‘asc"ﬁ.vc or six years 2go, lie is spending in a
sensible manner.

The immense amouut of publicity which bas
been enjoyed by the talking machine during the
past two months, coupled with the intense pube

lic interest aroused, has turned the attention of
prospective purchasers of home entertainment
2in to sound-producing machines and records

in general, and a survey of the Middle West
finds talking machine manufacturers, jobbers
and dealers bustling with activity. One prom-
nent jobber of a popular machine recently
made the statemment that in his many years in
the business, he has not witnessed such an
nroused interest, nor such a number of sales.
Reeord sales, which <tarted to increase in the
late Summer, have reached a high peak, and
dcalers have apparently learned to capitalize on

the appearance in their cities and towns of rec-
ord artists, the broadeasting of radio progranis,
and the tours of recording orchestras. Record
manufacturers have been condncting for some
time, by mail and by persoual cantact, a course

obtaining programs broadeast from statious
thousands of miles away, as it is in purchasing a
receiving set, which is capable of producing pure
tones, and is housed in a cabinet whicl will
be a credit to their home furnishings, consc-
quently the music dealer is found to be stock-
ing receivers and reproducers which measure
up to those standards

Big Panatrope Demonstration Campaign

The Brunswick-Balke-Collender Co. is now
condueting an extensive nation-wide demonstra-
tion eampaign of the Panatrope, new clectrical
reprod! musical instrument perfected by

in schoaoling the dealer in d g 1€c-
ords, and retaining at the finger tip interesting
bits of information on the artist and his records,
with the result that the effort has been bearing
fruit in the form of increased sales,

The portable phonograph, considered not so
long ago little more than a novelty or Summer
plaything, has risen to a position where it de-
mands big production, and is regarded by the
dealer as one of his mast important stock items,
Manufacturing plants devoted to portables are
coutinuing to produce the popular small ma-
chines in the same volume as they did during
the Summer months.

The eolassal radio exposition held ar the
Coliscum last month, which drew praetically
30,000 interested visitors each day, revealed the
fact that radio coutinues to maintain its hold
npon the public, and despite the proplecies of
the skeptic, more radio products were sold dur-
ing the two months’ period just ended than dur-
ing the corresponding period last year. The
consumer public is not so much interested in

that firm. A special staff of representatives
has hcen traveling the United States, making
the Chicago office its headquarters, and dem
onstrating in the larger centers befare dealers,
and the invited public.

C. T. McKclvey, manager of the -sales promeo
tion department, demonstrated the mew instru
ment at the Statler Hotel in St. Louis, on the
cvening of November 16, with the co-operation
of the local Brunswick branch, of which J. H.
Bennett is manager. It aroused great enthu-
siasm. The daily press of St. Louis devoted
considcrable editorial space the next day de-
seribing the Panatrope, and giving in detail the
program of the evening before.

Mr. McKelvey, during the month of Novem-
ber, personally demonstrated the Panatrope in
a number of cities throughout the Middle West,
including Cleveland, where on November 12 the
concert was given in Carnegie Hall, Pittsburgh,
Omaha and Denver. O. P. Harris and C. D.

(Continued on poge 120}

KIMBALL

Whether You Are a Kimball Phonograph
Dealer Now, or a Prospective One
you will be amazed at the new results and the remarkable sales possibilities that

we offer. A few recent illustrations of the value of the Kimball are:

1. Within the past 39 days in a Michigan city of 25,000, one dealer sold 100
Kimball Phonographs at retail at a big profit.

2. During November just past in a small Ohio city, 100 Kimball Phonographs
sold at retail at far more than the usual mark-up for standard makes.

3. A dealer in New York City has sold within 5 weeks, a complete carload of
Kimball Phonographs and ordered another for early December.

No better time for quick profits than right now. Write for particulars.

W. W. KIMBALL CO.

Established 1857

Kimball Hall—306 S. Wabash Ave.

Manufacturers of
Phonographs, Pianos, Player Pianos,

Reproducing Pianos, Pipe Organs, Distributors of Columbia Records.

PHONOGRAPHS PLAY ALL RECORDS

ith

CHICAGO, ILLINOIS
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FROM OUR CHICAGO HEADQUARTERS-—(Continued from page 119)

MacKinnon, special Chicago rcprescntatives,
traveling ont of the Chicago headquarters, and
trained to present the Panatrope, are cavering
the entire United States, co-operating with the
Brunswick branches in demonstrating to dealer
groups and to the public.

Artistic Finishes on Jewel Loud Speakers

The Jewel Phonoparts Co. Chicago, loud
speaker, tonec arm and reproducer inanufac-
turer, has added further refinement to the line
of Jewel loud speakers introduced in Septen-
ber. The reproduccrs, which are of the cabi-
net type, with grilled front, are now furnished
in five colors, old ivory, antique bronze, rose-
wood, cbony and green gold. The appcarance
of the cabincts represents a distinet departure
from the ordinary, as they are finished in emn-
bossine Florentine, a special finish applied by

inent Okch record distributor of Chicago, dur-
ing the carly part of November. Mr. Hibbard,
who visits the Chicago Okeh laboratory abeut
four times cach year, made his most reeent trip
to Chicago primarily te record five nninbers by
Brousel’s Band, popular Bohemian orgnnization
of t city, whose rccords have attained out
standing popularity throughout the country,
especially in Boliemian settlements. During 2
cliat with The Talking Machine World repre-
sentative, Mr. Hibbard stated that he was plac-
ing in operation, for the first time in the Con-
solidated Okeh laboratory, a ncw process of
recording. by means of whicl cach instrument
is given individuality, all instruments are record-
ed correctly and natural tones are brought out
more clearly.

Throughout the second week of November
the C lidated laboratorics were the seene of

a Chicago artist. B se of this ing the
cabinet may be subjected to an unusual amount
of hard usage, and will neither show scratches
or other blemishcs such as may appear on the
natural wood finish.

M. C. Schiff Again at His Desk

M. C. Schiff, president of the Vitanola Talk-
ing Machine Co., Chicago, returned from a pro-
longed stay at Hot Springs, Ark, on Deccin
ber 7. Mr. Schiff, in company with Mrs. Schiff,
made the visit to the popular resort because of
ill health, and he returned to his desk showing
the benefits of the health-giving waters.

Jewel Tone Arm to Play Edison Records

The Jewel Phonoparts Co., Chicago, manu-
facturer of loud speakers, portable phono-
graphs, tone arms and reproducers, recently an-
nounced an addition to its line in the form of
a new tone arm attachment designed to play
Edison records on the Orthaphonic Victrola.
The new rcproducer embodies the Jewel Nom-
Y-Ka diaphragm, comiposed of a special ch
ical material of high tensile strength, flexibility
and sensitiveness.

The Jewel attachment is said to reproduce
the dcep rich bass notes as well as those of
gh range with the fidelity with which they were
:corded. The unit is strong and durable, and
oe manufacturer states that it is practically
foolproof. The attach causcs a mini
of surface moise, and is especially adapted to
use with the new electric recordings because
it catches all of the high and low notes on the
disc, and reproduces them [(aithfully.

Make Okeh Records of Brousek's Band

Charles Hibbard, recording enginecr of the
General Phonograph Corp, New York City,
spent several days at the recording laboratory
af the Consolidated Talking Machine Co., prom

inueh activity, and among the artists who mnade
records were Bertha Hill and Blanche Callo-
way, colored artists of local note; the New Or-
lcans Shags, a jazz trie; Billy King, a mano:
logue artist; Richard M. Joncs, jazz pianist, and
a number of other artists. Mr. Hibbard was
assisted by F. A. Fcarn, president of the Con-
solidated Talking Machine Co.; P. Decker and
G. Jeflers, Okeh field representatives.

Mohawk Corp. Secures Important Licenses

The Mohawk Corp., of lllincis, according to
a recent announcemcnt, has obtained licenses
from the United States Navy Department, per-
mitting the firm to mannfacture under several
German patents now held by the Navy Depart-
ment, and which were taken over by the Gov-
ernment during the World War. In return, the
Mohawk Corp. of lllinois has licensed the
United States Navy Department to usc the many
patents which they now have, and those which
are now pending, covering many arrangements
of the circuit used by the firm, as well as the
three gang condenser patents. Some time ago
the Mohawk Corp. of Illinois obtained licenses
on other patents from the United States Navy
Department.

Sanford Bros. Enlarge Their Lines

Sanford Bros., of Chicago, manufacturers’ di-
rect factory representatives in  the United
States, Canada and Mexico, were recently ap-
pointed national sales agents for the products
of the Timbretone Mfg. Co., Hoosick Falls, N.
Y., loud speaker manufacturer. Sanford Bros.
have been cstablished for twenty-seven years,
dealing with the wholesale nutomotive, hard-
ware and mill supply trade. The firm is enter-
ing its sccond year in the radio business and is
placing considerable sales cfort upon music
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and radio jobbing outlets, according to W.
Keene Jackson, sales manager.

In addition to Timbretone loud speakers,
Sanford Bros. arc national sales agents for the
“Arborphane,” a five-tube radio recciving set
manufactured by the Machine Specialty Co., of
Ann Arbor, Mich., Holmes battery chargers and
tube renewers, products of the Holmes Elee:
trical Mfg. Co. Chicago, and National audio
transformers, manufactured by the National
Transformer Co.,, Chicago. Sanford Bros., in
addition to their Chicago office maintain
branches in Chattanooga, Tenn.; Seattle, Wash.,
and San Francisco, Cal.

Gulbransen Figures That Tell Story of Success

The officials of the Gulbransen Co., Chicago,
were gratified to find, at the end of October,
that the production of Gulbransen registering
pianos for that month exceeded any previous
monthly production in the history of the com-
pany. All- previous shipping records, and these
have reached a tremendous figure in the past,
were surpassed by the showing for October.

Probably even more remarkable than the
slipping figures is the fact that Gulbransen pro-
duction sceins to lave “built up” to a ncw rec-
ord. In other words, according to Gulbransen
executives, it is not case of "crowding
the factory,” or forcing production, but it is
cather a case of increasing cfficiency in the
plant through the introduction” of new produc
tion mecthods and mew machinery. Several in-
teresting and remarkable new machines have
been installed in the Gulbransen plant during
the past few months, and one of them is said
to be the only one of its kind used in any
piano factory.

While major emphasis is being placed upon
the production figures, the selling accomplish-
ment is probably even more noteworthy, for

(Centinued on page 122)
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On the Threshold of 1926

Looking Backward

We are now at the end of another page in Man’s Reckon-
ing of Time.

At this period it is altogether fitting and proper that we

review the a plishments of the passing year.

This company does so with keen satisfaction because of what
it has accomplished.

In the past twelve short months Caswell has brought to its
industry a group of new ideas and ideals that has reflected
much credit upon its organizers.

It has fostered and developed the idea of the “golden rule”
policy of merchandising portable phonographs. Jobbers, deal-
ers and the public alike have benefited thereby.

This company developed tonal qualities and originated the
color idea and put “class” in a class of merchandise that was
heretofore a “stepchild” in the music trade.

In other words, this company has more than justified its

existence.

Looking Forward

In view of the record made, it is only natural that further de-
velopments should be looked forward to.

Caswell would indeed be breaking faith with its dis*ioutors
and their dealers if it did not at this time rcramit itself as to
what can be looked forward to in 1926

Standing ori the threshold at.this time, 1926 looms big with
immense possibilities.

The Caswell models for 1926—the Gypsy. Aristocrat and De-
Luxe Aristocrat—will embody many new ideas. ~They will
be characterized by still finer construction.

To the excellent tone values they now possess will be added
a purity heretofore unattainable in a portable. )

New dress, new finishes, new color schemes—all these are
to be a part of the Caswell models for 1926.

Plan now to realize on the opportunities which the Caswell
Line will provide. Before you commit yourself for 1926,
write this company for its new and interesting news.

@swegy‘[an uﬁcturin(g(o?

PORTABLE PHONOGHS SEDISTINCTION

MILWAUKEE, WIS, ST. PAUL AVE.
U.S.A. AT I0™ STREET
Western Sales Office: Oakland Tribune Tower, QOakland, Cal. N
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while shipments for October exceeded the
3,000-mark, more than 1,000 unfilled orders were
carried over to November. In commenting

“Fhe Voice That Cheered the Boys m France.”
She is the only Anicrican woman on the opera
stage who sang to the sofdices of the American
Expediti y Forces, and by singing more

upon this gratifying increasc in busi Gul-
bransen executives are inclined to give the Gul-
bransen dealer organization full credit, with the
statcment that it is the co-opcration of Gul-
bransen dealers that has made possible the tre-
mendous volume production of Gulbranscn reg-

istcring  pianos.  Gulbranscn  dealers  have
gauged their reguirements in such a way that
the Gulbransen factory could proceed in its

manufacture on a scalc never before attained
and yet maintain uniform and standardized
manufacturing and inspection methods.  Con-
sistency of effort on the part of the dealers and
consistency of co-operation between the factory
and the retailer have resulted in greater motual
advantage to cach than the mere attainment of
large production figures.

H. D. Schocnwald Rejoins L. C. Wiswell

Harry D. Schoenwald, formerly Chicago dis-
triet inanager of the Thermiodync Radio Cerp.,
New York City, resigned his position with that
firm on November 1. Mr. Schoenwald has been
viee-president and a stockholder of the Wiswell
Radio Co., promincnt Chicago radio distribu-
tor, since the formation of that firm on Jannary
1, 1925, and has rejoined his associate, L. C
Wiswell, in an active eapacity. He will spend
most of his time in the eity of Chicago, work-
ing closely with dealers and cendncting an ag-
gressive campaign on the various lincs of radie
apparatus which the firm distributes, inclnding
Thompson and Sleeper receiving sets, Phileo and
Burgess batterics, Valley battery ehargers, and
accessories,

Kathryn Browne at Stewart-Warner Studio

A feature of the Fall radio programs spon-
sored by the Stcwart-Warner Specdometer
Corp., <hicago, mannfacturer of Stewart-War-
ner radio rétenina scts, reproducers, tubes and
accessories, throngh i< broadcasting station,
WBBM, was the appcarance;~ez, November 20,
of Kathryn Brownc, famous Chicagu Tivic Op-
era contralto, in joint concert with the Imy<rial
Male Quartet, Victor record artists. The con-
cert of this group of stars was broadeast be-
tween 8 and 9 o'clock, Central Standard time,
on a wave length of 226 meters.

Ameriean , Legion posts, veterans’ hospitals
and ex-service men cverywhere tuncd in to hear
their favorite young opera star, for Miss Browne
is known to every American ex-service man as

than 150 concerts overscas she won the lasting
devotion of every doughboy who heard her in
the Y. M. C. A. huts of the Amcrican rest billets.
Since the war she has continued singing for
soldiers in government hospitals. The ex-serv-
ice men proved their gratitude for Miss Brownc's
war scrvice by choosing her as the official sing-
cr at the American Legion National Conven-
tion, held at Omaha, Neb, this Fall. At the
formal opening of the convention she sang " The
Star Spangled Banner,” at the request of Gen.
James A. Drain, national commander of the
Legion, aud she also sang at other convention
affairs, inclnding the War Memorial scrvice,

Kathryn Browne
when she sang Geoffrey O'Hara's famous inc:
morial, "There 1s No Death”
Miss Browne is a great-grandsicce of Con
modore Oliver Perry, known in American his-
tory for his famans “Stand-by-the-ship” inotto
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in the Great Lakes naval battle of the War of
1812. When she graduated from the University
of llinois she answered the call for war service
and went overseas to sing for the soldiers’ en-
tertainment in the amy Y. M. C A, huts. When
peace was declared she came home and studied
for grand opcra, finishing her training at the
Oscar Saenger Stadios, New York City.
Upon her retarn to her home in this city she
was secared immediately by the Chicago Civic
Opera Co. and during her connection with this
_oeganization fic has made over 100 appear-
ances, singing with lcading artists of the world,
including Mary Garden, Galli Curci and Chalia-
pin.
Aggressive Campaign by Quam Radio Corp.
The Quam Radio Corp., Chicago, is at the
present time eonducting an aggressive sales and
advertising campaign throughout the country
on its line of lond spcakers, loud speaker units,
condensers and transformers.  The firm, or-
ganized last February, is headed by two nien
wlo are well known in the music trade and radio
field, namely James P. Quam, president, and
A. E. Drier, vice-president.  The Quam Radio
Corp. also represents United Distributors, Ltd,
of Sydney, Australia, in the United States, and
Mr. Quam recently returned fromn a six months’
trip to Australia, where he completed arrange-
ments for his firm to act as American repre-
scutative.  Uwnited Distributors, Ltd, which is
headed by L. D Rudolph, fonnerly prominent
in American music and radio cireles, will act as
distributor in Australia for the Quam Radio
Corp.
Panatrope Demonstrated on Pacific Coast
‘Thc Panatrope, ucw electrical reproducing
musical nstrument introdueed by the Bruns-
wick-Balke-Collender Co., was demonstrated
during the last three weeks of November to
dealers and their sales organizations through-
out the United States. Since the isitial presen-
tations, specially traincd Chicago representatives
are eg-operating with the dealer in holding pub-
lie prescntations in their music stores, or in
publie aunditoriums reserved for that purpose.
Harry A. Jamcs, Brunswick record artist, and
internationally recognized leeturcr, reeently re-
turned from a tour of the Pacific Coast, where
he demonstrated the Fanatrope before schools,
_olleges, fraternal, and civic organizations. He
at prescut operating out of the Chicago office,
and a few weeks ago he demonstrated the new
instrunient before 6,000 Chicago Shriners at
Medinah Temple. Bruuswick executives have
planned 4 mationwide tour for Mr. James and
his Panatrope demonstrations, and the Bruns-
(Continued on page 124)
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New Jewel Attachment for playing the
Edison “Re-Creation” records on the new

TJ
Orthophonic Victrola \

The patented “NOM-Y-KA" diaphragm almost eliminates all
surface sounds and brings forth in a rich pure volume all that
was put into the record by the natural voice of the singer or the
artistic touch of the instrumentalist,

We also have a special reproducer that can be attached to the
old Victor tone arm. It greatly improves the tone and makes a
new talking machine out of the old style Victrola. Specially
S ey St VR M8 adapted for playing the ELECTRICALLY RECORDED RECORDS.

Jewel Needle Equipment for playing lateral cut rec-
ords on the New Edison. Perfectly balanced for playing
the new ELECTRICALLY RECORDED RECORDS and
brings out the deep bass notes without sacrificing the
treble. A real ORTHOPHONIC tone.

“Showbus dewel Neville Enuipmient b pesiun for
plaxing Victor ami ull Iatoral eut Itecords on the
New Edisan Phonograph

De-Luxe Jewel Cabinet
Loud Speaker

This Cabinet Loud Speaker is finished in exact imita-
tion of old ivory, antique bronze, rosewood, ebony or
green gold by the “Embossene-Florentine™ process. This
makes a very beautiful and durable finish, it is not affected
by heat or cold; can be washed with soap and water and
cannot be scratched except with a very sharp instrument.

If your jobber does not handle the
JEWEL PRODUCTS write us direct.

150-160 Whiting Street, Chicago, lll.
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wick offices have been swamped with letters
requesting his appearance in return engage-
nents.

The third step in the general demonstration
plan of the Panatrope is a scries of sales
sehools, for all salespcople in the different
branches in the United States, in which selling,
sales talks, and demonstrations of the Panatrope
and Brunswick records will be carefully car-
cied out. C. T. MeKelvey, manager of sales
promotion, in speaking, of the Brunswiek Pana-
trope, and the presentation of the instrument,
said in part, "The Panatrope is not a phono-
graph, nor an improved phonograph, but an en-
tirely new musical reproducing instrument in-
volving new inventions, and entirely new prin
ciples. Brunswick experimented with cleetrical
recording for six years, sceking at the same
time an instrument which would reproduce
faithfully in every detail the records made in
this manner. 1f we put enhanced musical value
in records through the applieation of eleetricity,
then the natural logical step is to reproduce it
eleetrically.”

Fine Financial Showing of Zenith Radio Corp.

At a meeting of the board of directors of the
Zenith Radio Corp, licld early in November, the
regular annual dividend of 6 per cent was de-
clared, plus an extra dividend of 4 per cent pay-
able January 2, 1926, to stockholders of record De-
comber 1, 1925. The above action is the result of
the report of operations for the year recently
closed, and according to the finn's statement, the
net profits for the year execeded those of the pre-
ecding year by 175 per eent.

A net profit shown by a firmi cugaged in the
manufacture of radio receiving equipment, which
exceeds that of the previous year by almost 200
per cent, is ample evidence of the increasingly
important position held by the radio industey in
the business and fnancial structure of the coun-
try. It also stands out ns a result of earefully
planned manufacturing processes, and the aggres-

sive and sound merchandising of 3 quality prod-
uct by the exccutives of the Zenith Radio Corp.
An Interesting Gulbransen Booklet

The Gulbrausen Co., manufacturer of Gul-
bransen registering pianos, recently released an
interesting booklet, under the caption "Artists’
Recognition,” showing a group of artists who
have endorsed the Gulbransen registering piano,
together with their words of peaise. Most of
the artists bave cither used, or been associated
with, the Gulbransen instrument in their hiomes,
in radio broadeasting studios, or in publie per-
formances, and their endorscinents are the re-
sult of the service whieh the instrument has
given them.

Among the artists who have endorsed the
Gulbransen and whose pictures appear in the
booklet are Keaumoku Louis, Victor artist, and
Hawaii's greatest baritone; Galli-Curci and Tito
Schipa, Victor record artists; Jules Lepske, vio-
linist, Joseph Heindl, ‘ecllist; Floreuce Macbeth,
Clicago Clvie Opera primu donna; Elvira dv
Hidnlgo, prima domna of the Metropolitan
Opera Co.; Serge Oukrainsky, of the Pavley
Oukrainsky ballet, and John S. Dageett, known
as "Unele Joln” of KHJ, radio broadeasting
station.

Stewart- Warnes Completes Rest Room

A new addition to WBEBM, broadcasting
studio of tlie Stewart-Warner Speedometer
Corp., Chieago, in the forin of a beautiful rest
room, was completed 3 few weeks ago. The
studio originally consisted of two roous, the
broadeasting studio proper, and a reception
room openiug iuto the studio, furnished with a
Stewart-Warner reeeiving set and reproducer
by means of whiels listeners in the reeeption
room may heus the program being broadeast
before their eyes.

The new addition conneets with the reeeption
room, and the furniture, hangings, and decora-
tive effect are carried out with the same artistiy
as in the studio. The leaded glass windows are
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DEPENDABILITY and PLAYING EFFICIENCY are the two chief fac-

KRASCO DEPENDABILITY is the resuit of correct design, quality mit-
terials, expert workmanship, thorough test.

KRASCO PLAYING EFFICIENCY is insured by smooth, silent operation,
maximum playing capacity, long continuous service without attention or

KRASCO MOTORS, built in six sizes,
four to ten 10-inch records with one winding, have many special features

Write Jor descripiive literatire und prices.

KRASCO PHONOGRAPH MOTOR COMPANY
Elkhart, Indiana, U. S. A.
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partly covered with dark red velvet drapes,
while beautiful wall tapestries are bordered by
purple hangings of the same material. kn one
coener is a raised platform upon which are
placed various of the Stewart-Warner radio re-
celving sets, with a foodlight arrangement to
illuminate the display.
Effective Gulbransen Advertising

The national advertising of the Gulbransen

, manufacturer of the Gulbransen register-
ing pianos, is oue of the factors whieh make
for the continued good business which Gulbran-
sen dealers have been cnjoying. In the Novem-

Part of Ad Featuring Elvira de Hidalgo

ber advertising of this company the fidelity of
reproduetion of the Gult registering
piano was the point stressed and Elvira de Hi-
dalgo, Spanish prima donun of the Metropolitan
Opera Company, was quoted as being unable to
distinguish any difference in the musie played
by hand and by roll on the Gulbransen. This
artist paid further tribute to the instrument in
t's a pleasure to sing to its ac-
c t"” The a panying photograph,
which was used in advertisements appearing in
National mediums in November, shows Mme.
de Hidalgo enjoying the playing of th€ Guibran-
sem registering piano.

New Oro-Phone Reproducer Arouses Interest

An unusual amount of interest in the trade
is being shown at the present time in the Oro-
Phone, a ncw type of reprodueer recently intro-
duced by the Oro-Tone Co., tone arm and re-
producer manufacturer of Chicago. The re-
producer was designed and perfected by Otto
Grasse, a director of the firm and superin-
tendent of the Oro-Tone plant. A number of
individuals, prominent in Chicago talking ma-
chine circles, have heard the Oro-Phone, and
state that it reproduces the deep bass and ex-
tremely high notes with amazing pureness and
fidelity. The new reproducer is equipped with
an extremely sensitive, yet securely fastened
stylus, with an automatic stylus contral, and
the diaphragm is made of a tough elastic ma-
terial which makes it practically indestructible.
The manufacturer states that it may be sub-
jected to much rougher usage than the ordinary
mica diaphragm rcproducer, and may cven be
dropped upon the floor without disastrous re-
sult,

The Oro-Phone is also equipped with an at-
tachment by means of which all records may
be played, and is designed to inerease the vol-
nme and better the tone on all styles of pho-
nographs. The Oro-Tone Co. has announced
that the new product will be ready for ship-
ment about the middle of Deeember.

The Michigan Avenuc braneh of the Stewart-
Warner Speedometer Corp.. manufacturer of
radio reeelving sets, repgoducers, tubes and ae-
eessories, in this city, was recently moved from
its old address, where it was established for
many years, to new quarters at 2436 S. Michi-

(Continued on page 126)
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Announcement

The phonograph industry in general
will be interested in the new

Oro-ProNe REPRODUCER

Patented August 4th, 1925
Other Patents Pending

Invented and produced by The Oro-Tone Co.

The NEW ORO-PHONE is a
revelation in reproducing the
glowing deep basses and the
extreme high notes with a
power, richness and 1)urity of
tone that is indeed remarkable.

The New Oro-Phone may be heard in demon-
strating room at our factory by appointment.

For phonograph manufacturers—For playing all records on old
style Victor—For playing Edison records on mew Victor

Orthophonic—For playing all records on the New Edison.

I¥ onderfully improved music The Oro Tone CO. W onderfully improved music

on the old machines 1000 George Street on the old machines
CHICAGO U. S. A.




126 THE TALKING MACHINE WORLD .-

FROM OUR CHICAGO HEADQUARTERS—(Continued from page 124)

gan avenuc, in the leart of Chicago’s "Motor
Row.” The new branch office is much larger,
and the firm expects to handle with more case
the increasing amount of radio and automnobile
accessory business. The front section ol the
ground floor is devoted to displuy space, in-
cluding two large show windows fronting on
Chicago’s most heavily traveled thoroughfare.
Near the display space are several offices, and
in the rear is installed one of the best cquipped
radio service stations in this section.

The sccond floor is occupied completely by
the radio division, with offices, display and
demonstration rooms, and a reception room.
The arrangement of the ncw Stewart-Warner
branech office was uunder the supervision of S.
Kraus, manager of the Chicago branches, and
the organization was completely installed in 1ts
new home on December 1.

Death of James F. Bowers Kecenly Regretted

The musie trade was shovked to learn of the
death of James F. Bowers, formerly president
of Lyon & Healy, and for many years nationally
prominent in the mnsic trade circles. Mr. Bow-
crs, who was 67 years of age, died of anginz
pectoris at his home in Clicago on Noveni-
ber 12.

His entire business life was speat with Lyon
& Healy, where he rose from the position of
crrand boy at the age of twelve to the highest
post in thie organization. Studying nights aud
pursuing a course in law, he was admitted to
the bar, using his legal talent only, however, in
the duties of his exccutive office, and in the in-
terest of the music trade in gemeral. He occu-
pied the position of head of praetically every
department of importance in the Lyon & Healy
organization, beeamc secretary, then treasnrer,
and, finally, president and clairnin of the board
of directors.

*Jimmy" Bowers, as he was hnown to his
s the "Silver-

friends, was often refcrred t
tongued Orator of ihe Trade,” as his keen wit were Marquette A. Healy, Coltinbus Healy, E
e e— p—— — —

and command of langnage and liternture kept
hin in comstant demand as chairman and toast-
master of trade functions.

Mr. Bowers served fourteen yenrs as president
of the Music Publishers’ Association of ihe
United States, and for scveral years was presi
dent of the National Association of Talking Ma

The Late James F, Bowers
eliine Jobliers. Tle was also active in eivie al-
fairs in Chicago, having served four terms as
president of the Chicago Library Board, and as
treasurer of the Carter H. Harrison enmpaign
for mayor in 1911

Scores of members of the trude atlended the
funeral services, which took place at the Bowers
home and at Our Lady of Mt. Carmel Church,
with the burial at Calvary cemctery. Active
pallbearers, members of the industry with which
Mr. Bowers was nssocinted for so many vears,
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13, Bartlett, J. C. Ames, Traugott F. Weber, and
Adain Schneider.
Attractive Gulbransen Newspaper Ad

Onc of the most attractive piano advertise-
Jnents ever appearing in newspaper columns
was that of the Gulbransen registering piano,
made by the Gulbransen Co., in the Sunday
magazine sections of the following papers:
New York American, Boston Advertiser, Chi
eago Herald and Examiner, San Francisco Ex-
aminer, Los Angeles Examiner, Washington
Herald, Atlanta American, Milwaukee Sentinel
and Sunday Telegram, Rochester American, De-
troit Times, Sy American, Iti
American, San Antonio Light and Scuttle Post
Intelligencer. The advertisement was repro-
duced in fonr colors and the illustration showed
the joy of a family discovering the Gnlbransen
in the home on Christmas,

Targ & Dinner’s Timely "Items of Interest”

A phonograph repair schedule forms an inter-
esting department in the latest issuc of "Jtems
of Interest” catalog mniled to the trade by the
Targ & Dinner Music Co. of Chicago. y
means of this schedule, or chart, the dealer &
cnabled to estimate in a fairly accurate manner
the cost of inserting main springs in motors,
pniring reprodneers, and replacing parts on
phonographs.

The front cover of the Christmas number of
Items of Iuterest” carrics reproductions of
lwo complimentary letters, one from a retail
nsie store, the other from a song publishing
company, both commending the Targ & Dinner
Music Co. for the service they have rendered,
and the spced with which the orders placed by
these firms were filled and delivered.

The booklet, which forins the backbone of
the Targ & Dinner mail order campaign, is the
Jast edition for the present year, but it will be
mailed regnlarly to the trade throughout 1926.

(Coufinued on page 128)

The Leadership of Blood Product

To Radio and Phonograph Manufacturers

s Has Never Been Challenged

BLOOD RADIO TONE ARMS for Phonographs

I and the original

BLOOD tapered metal SPEAKERTUBES

an

BLOOD MASTERTO

formance.

NE SPEAKER-UNITS for Radio, all have
maintained their prestige by originality

Standard No. 5 Speakertube

and satisfactory per-

e s
SRt

Radio Tone Arm

EVERY TIME you install a BLOOD PRODUCT on your
merchandise, your proht rapidly materializes through a
faster “turn-over’ which had been created by having
lessened the sales resistance FOR YOUR DEALER—who
is strikingly responsive and confdent in BLOOD Equipment.

several of the largest cabinet
dopted the BLOOD products.
fers dealing with one con-
quipment that will aid

During the month of June,
producers in_this country a
The practical manufacturer pre
cern that can supply the proven e
him to meet every emergency most economically.

BLOOD TONE ARM CO.

Today, in our own complete manufacturing plant, located
in Bay City, Michigan, we do all of our own work, stamping,
machining, plating, etc., under one roof. This means, you
get better products than ever before—at the same time
benehting in price through our tremendous production.

We are maintaining our ADVISORY SERVICE to aid you
to make your output more merchantable, so that you can
more readily meet the commercial demands of today’s trade,

Bay City, Mich.

Central West Distributor, Blood Tone Arm Company, 222 W. Madison St,, Chicago
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‘ Cgo afford others an opportunity for
a prosperous New Year is the sincere
aim of our daily business.

Durmg the coming year our co-operation
and service will guarantee you better profits.

We offer you a licensed OKeh Record
Dealership. OKeh Records have selling fea-
tures that make possible a quick turnover of
your stock. They are recorded according to
classifications: popular dance and vocal rec-
ords, so that the latest hits are heard on Okeh;
orchestr'll classics for collectors of mus1ca]
masterpieces under the Odeon Label; Old
Time Tunes; unsurpassed Race music by na-
tionally famous artists.

The quality of an OKeh Recording
is of acknowledged brilliancy and clarity.
The quality is proved by comparison!

Distributors of

OKJV Records

Consolidated Talkmg Machine Co.

227 W. Washmgton St Chicago, Ill

BRANCHES — 2957 Gratiot Ave., Detroit, Mich., 1121 Nicollet Ave., Minneapolis, Minn.
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final i 11 or any other problems, has re-

Lakeside Type K Radio Set The ln

Tho last word in Radio Secta. A
Nve-tubs tuncd rudlo tre.

n.
Dimensfons: Helght 10 inchea,
20 inches; WIdth 11

owl Tubes or
- 51800
Dineounis

e i

Supply Company
Itndio Bris, Cnblaein nnd
Accenvorien

98 West Vna Buren Street
Cllcago, 1linols

It contains illustratioms, descriptions and priccs
of musical merchandisc such as harmonicas, vio-
lins, violin cases, music stands, banjos, guitars,
accordions, ukuleles, strings for all musical in-
struments, phonograph accessorics, such as rec-
ord repeaters, ncedle cutters, needles and record
albums. The Caswell portable phonograph, in
both the Gypsy and Aristocrat models, is given
considerable space, as are the Heincman, Kras-
co and United motors, Mutual tone arms and
motors, and the Outing portable phonograph.
Two pages are devoted exclusively to a listing
of main springs for phonograph motors, manil-
factured by Evcrybody’s Talking Machine Co.,
Philadelphia, Pa.
Abe Lyman’s Orchestra Entertains
Abe Lyman's California Orcliestra, Brunswick
record artists, now playing at the College Inn,
Hotel Sherman, Chicago, entertained the mem-
bers of the Chicago Piano Club at the noonday
luncheon on November 1& A trio jrom the
orchestra rendered scveral numbers, and onc of
the orchestra members, a singer of popular
songs, brought down the house with his rendi-
tions. Jack and Cy, radio stars, also entcrtained
the members with ukulele sclections, rounding
out one of the best musical programs which
the Piano Club has cnjoyed this scason, and
which was arranged by Jack Kapp, chairman of
the entertainment committee.
Effective Eagle Publicity

The Pecrless Light Co., Chieago, Il Eagle
radio distributor in that territory, has recently
been entertaining pedestrians with an autome
bile cquipped with an antenna and an Eagle
balanced neutrodyne recciver. This truck has
been proving one of the attractions in the

streels of Chicago and undoubtedly is unusually
good publicity not only for the distributor but
for the manufacturcr of thc sct, the Eagle
Radio Co., and the many Eaglc dealcrs in Chi-
cago and suburbs.

A. H. Berger, manager of Lhe radio depart-
ment of the Peerless Light Co., recently stated
that this form of advertising had aroused much

How the Pecrles Co. "Tells th
interest with prospective purchasers. Mr. Ber-
ger is very enthusiastic over the growing in-
terest in the Eagle product. He states that the
fact that the Eagle serviee department in Chi-
cago is ready at all times to give necessary aid to

e — . —

MODEL "AH'
RADIO CABINET
jh.

Dulsids Meraurem:
Width, 36 In

Receiver Compart
Wiatn Bly Tne

BROADCASTER

2414 W, Cullerton Street

So
ATTRACTIVE
ADAPTIVE

and
LOW- PRICED

That

The Largest Retail
Qutlets in America

PREFER

this model for their
most exacting trade.

CORP.

Chicago, IIl.

acted most favorably with retailers and con-

sumers. The fact, too, that the Eagle sets are
sold with a 100 per cent guarantee m_both
dealer and consumer has also won many friends
for the Eagle line.

Zinke Co. Sends Out Attractive Catalog

The Zinke Co., Ine., of Chicago, wlich serves
as a sales department for a number of nanon?lly
prominent radio manufacturers, rcc:nlly_mml:d
lo the trade an attraclive catalog showing the
entire line of products sold by the Zinke Co.
The booklet is printed in several attractive _col-
ors, and on ils pages ar¢ found illustrations
and descriptions of Mobawk radio receiving sets,
radio pancls suitable for installation in ph?no-
graphs, the Mohawk portable six-tube receiver,
and the Mohawk three-gang condenser, as we_ll
as parts and accessorics. Another section is
devoted to the products of tite Reichmann Co.,
Chicago, describing the Thorophone power loud
speaker, Thorola loud speakers, and plionograph
attaghments, Fore battery chargers, m.\_nufa_:v
turcd by the Fore Electrical Mfg. Co., St. Louis,
Mo., Globe lead sets, binding posts and switches,

ey

T

a
[

e World” About Eagle Radio
products of the Globe Phone Mig. Co, Read-
ing, Mass., the Graynie power unit, and “B"
batteries, manufactured by the Graynie Corp.,
Chicago, and Sturdy radio tubes are also illus-
trated and described.

Victor Co.’s Chicago Office

The Vietor Talking Machine Co., Camden,
N. J.. recently established a distriet office in the
Nixon Bldg., 105 West Monroc street, Chicago.
C. Lloyd, distriet manager, will make his head-
quarters in the new branch office and will have
aetive charge of a number of the Middle West
States, working in closc co-operation with Vie-
tor jobbers and dealcrs.

Phonogrand New Type of Phonograph

The Fuchr-Stemmer Piano Co., manufacturcr
of talking machines and pianos in this eity, re-
cently introdueed a new type of phonograph,
designated as the Phonogrand, which in cabinet
construction is idcntieally the same as that of
a small grand piano. The instrument is fur-
nished in mahogany vencer with a satin or
polished finish, and it stands 36 inches high,
32 inches wide, and 32 inches deep.

The Phonogrand is equipped with a Krasco
two spring motor, which will play five or six
selections with one winding. The Univcrsal
tone arm and sound box, adaptable for radio,
are also part of the standard equipment. A
balanced-hinged door covers the horn opening
and the record compartment, which are placed
where tlhie keyboard of the ordinary piano is
found.

The Fuehs-Stemmer Piano Co. has been a
prominent figure in the piano manufacturing
industry for the past twenty-five years, making
both uprights and grand pianos, and for the
past ten years the firm has also produced con-

(Continued on poge 130)
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Trade MarkRegistered

PYishes pou a Merry Christmas

Reg. U, S. Pat. Oice

Utah Supreme

Finished in s soft antique
mahogany, deslgned 1o
plesse hoth eye and car.
Mensures 10/:x8x7Y;. Weight
8 pounds. Packed 1 in a
carton, 3 in a crale.

PRICE, $25.00

GUARANTEE

Buya Utah and use it
for two wecks. Compare
its tone with the best the
others are able to produce.
if the Utah does not
give better recep-
tion return it to your
dealer and he will re-

fund your money.
incb bell; weight

pounds,

Packed 1 10 n car-
Lons Utah Standard WE ARE MANUFACTURERS
PRICE, $25.00 NOT ASSEMBLERS

Horn is finished in
a_ rich semi-dull
black Morocco
!uuher finlsh; 14-

UTAH RADIO PRODUCTS COMPANY

1427 South Michigan Avenue

Reg T. & Far. OMce
Utal: Super-Flex

The Super-Flex bas a tone
chamber equel 10 that of the
usual horm type. Stands but
81% inches high by 6 inches
wide.  Finished in o har
monious brown. Weight 3
pounds. Packed 1 in a car-
fon. -12 in a crate
PRICE, $14.00

Utah Phonospeaker

Handsoniely fnished in
blark cnbber.  Furnisbed
with base to rest on turn
table of wlking machine, or
without.

Price With Stand,.... $10.00
Price Without Stand.. 9.50

Chicago, 1llinois

~-
5

A1
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FEFATETE
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sole and upright phonographs. Tlic P’hono-
grand, which has proved very neeessful since
it was first introduced a short time ago, 15 a
product in which arc embodied the results of
the Fuchr-Stemmer exccutives’  experience
gained in many years' manufaciurc of grand
pianos.
Introduce New Six-Tube Portable Sct
A new six-tube portable set, welghing thirty-
five pounds, was reeently announccd by thie
Mohawk Corp. of Ilinois. ‘The loud speaker
horn is sald to be of unusunl design, and in
is incorporated the Mohawk Super-Tonc win

Mohawk Portable Set
The loop is telescoped witliin thie lid of I
leather-trinnined ease, and the tuning of the set
is accomplished with two dials
Important Decision for Erla

The Electrical Research Laboratorics, of tlis
city, manufacturer of radio sets and other radio
products, was advisrd this weck by E. Landers
ucting United States Examiner at Washingtou,
D. C, that thie comnpany had been succ ssful in
its fight to have the word "Reflex” used
crally and not coufined to the products ol any
individual company or person. Arguments had
been presented to the Exuininer's oflice i be-
half of an Eastern inventor and an Eastern
mamifacturer who claimed the use of the word
"Reflex” for their products exclusively, but the
Llectrical Research Laboratorics argned to the
contrary and was suceessful

Much Interested in Echophone Coil

A number of radio engincers visiting the Cli
cago Radio Show were greatly interested fn the
Echophane coil, which is used as part of the
standard cquipment on all of the Echophone
reeciving  scls fuctured by Echopl
Radio, Inc. The coil is of a special design,
and is said 1o climinate stray magnetic fichl
and to be extremely sclective.

The Echophone linc of receiving scts has been
well reccived all over the United States, accord-
ing to Chas, Buckman, advertising manager of
the finn, especially Model "R-§ S-tube

Manufaciured under
Famous for 1one—wirhos

Scotford Tonearm and Superior Reproducer

tonts of Louis K. Scorford. Plays ol mokes of records,
ut the usual metallic shaerpness and wiihoul the serateh.
Standard lendth 8% inches center of base 19 needlepoint—cen be made lo order

lonber or shorier. Base openink 2 inches dismetor,

Finc quality Nickel and Gold Plare finishes

BARNHART BROTHERS 8 SPINDLER ! FOR PHONOGRAPHS

ency set with two-tlia]l cow
a solid mahogany cabinet of
satin brown finish. The Model "R-5" eonsole
lias also been very popular with the trade aud
consumer alike. Tlis modcl is cquipped with
a bench upon which the opcrator may 1, ind
thus bring lus cyes on the samne Tevel with the
dials. Other featnres of the sel are found In
the brilt-ln fond speiker, which cantains an
Awmplion type "AR' t, and large hattery
compartnient
Echophone linlio, Tne, has put forth an -
tensive cffort for the pe tno years to
terest the Gernn markel aml consuniers residing
n suwll tow Ecliophone dealers located in
such commnunities have been exceptionslly suc-
cessful with the "V-3" an Echophone dry cell
receiver, whieli wa< latroilneed very sucecssfully
i the 1924 season,  The "V-3,” wlitch is op:
crated entircty by dry ccll botierles, i sub-
siantlally the same as it was last year, except
for s reduced price.
Handle the Slagle Line in Northwest
The Sligle Radio Co, Fort Wayne, Indiana,
mnmulscturer of radio receiving sets, recently
announced the nppointinent of Finch, Van Slyck
& McConville, $t. aul, Miun., as Northwestern
distributors for the Slagle line. Flueh, Van
Slyek & McCouvllle, distributors of general mer-
chnudise, are amouyg the best-hnown HArms
in the Northwest, nml their sales organization
vovers the fallowiug States: Minncsota, North
Dakota, Senth Dakota, Montana, Nebraska, the
upper pemmsulic of Michigan, and the north-
western letlf of \Visconsin,
J. HL Carl Is Sales and Adv. Manager
‘I'he Victor Radio Corp., Chicago, manufac-
wrer of the Leader loud spenker, and loud
speaker unit, recently announced the appoint
ment of J. H. Carl us sales and advertising
manager, cffectiv December 1. Mr, Carl has
spent over fourlcen years in the export depart-
ment of Moutgomery Ward & Co, Chicago,
md for the pist two yuars has oceupied the
position of siles snd advertising manager of the
United States ‘Tent & Awning Co., of this city.
Publicity Features Ray-O-Vac Twins
‘I'he French Battery Co, Madison, Wls, and
Chicago, Iil, mannfacturer of Ray -0-Vac dry
butterics, is sponsoring a very important and
successful publicity campaign which features
the Ray-O-Vac Twins, a harinony team com-
prising Messrs, Wildey and Shechan, who have
attained wide popularity on the B. F Kcith
vaudeville circuit  Arrangements have been
made whereby the Ray-0-Vae Twins are broad-
casting regnlarly from the leadiug stations
thranghout Ihie country, and Ray-O-Vac jobbers
aud dealers are tying up with this publicity to
rxcellent advaniage
Arrangements were made recently with Sta-
lion WHT, a 5,000-watt station in Chicago, for
two onc-half hour periods a week which will be
knowa iis the Ray-O-Vac period.  This program

tnued radio fr
trol, cncased i

Supplied © manufaeiurers of high-Armdv phonohraph
cabine1a in the United Siales and oll forcidn couniries
Samples sens anywhers for trial

UPERIOR SPECIALTIES

The Superior Spring Balanced Lid Support
A 1ouch of one Anker lifia of elntes the 1 whi:h siops, bulanced, ot any point
dusired, Doesnot warp lid, Noisuless inoperution. The simple stsprind balance
mede—and casivsl to {nstall, Can be mode 1o it ony 1ype and weibht of hid,
Furnlshed complele with escuteheon plate and sl necessary scress,

Low quantity Prices quotcd on application

MONROE & THROOP STS., CHICAGO
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cnlls for a half houe of popular music oo Wed
nesilay cvening followed by a Il honr 9[
classical music on Friday evening. The pla_n is
proving a deeided success and this unigue dea,
together with the eampaign of the Rﬂy-Q-Vac
Twins, is adding materially to the popularity of
Ray-O-Vac battenics thiroughout the country.
Maurie Sherman and His Orchestra
Music lovers aund dance enthustasts in the
city of Chicago werc delighted to learn recently
thx Mamrie Slterman aml, His Orchestra il
been re-engaged for the College fan at the
Sherman Hotel to play for afternoon dances and

Mauric Sherman
lad also been engaged for the Bal Tabarin
at the Hotel Sherman. This Iatter night <lub

one of the most exclusive and popular dance
pluces In the city of Chicago und the selection
of Mnurie Sherman aud His Orchestra is a
trihute to the orgawization's cxceptional tuecess
in Chicago dance elrcles, Maurie Sherman was
the frst dance archestra leader in the Middle
West to co-opcrate with music publishers
through the medium of display signs announc:
ing the nawes of the sclections played by his
orchestra.  This idea won cousiderable pralse
from the publishcrs as well as the dance fans
and also stimulated the demand for sheet music
and phonograph records of the numbers an:
nounced  dn recent years Mausie Sherman and
His Orcliestra have played at the Randolph Col-
fege Inn and the Crillon.

Figures That Tell of Praosperity

The Gulbransen Co, announced recently that
tie figures for the month of November showed
this month to have been the biggest November
n Gulbransen records, the second largest month
in the history of the company and a close
ccond to October 1925 which marked the big®
gest production .in Gulbransen activities. No-
vember would easily have topped October, for
the orders were i hand, if it were not for the
fact thal there were Rve Snndays and two holi-
days in the month.
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F ourihc—hicag()— Radio Show a Big Success

Coliseurn Crowded With Exhibits of Latest Products of the Leading
Radio Manufacturers of the Countrv—Intense Interest Indicated
in Attendance Daily—Fine Programs Broadcast

by Vast Throngs

Citicaco, e, December 7.—Over 170,000 people
attendcd the Fourth Anuual Chicage Radio
Show, whicli was held at the Coliseum for six
days, beginning on November 17 and ending on
Sunday, November 22. The show was the great-
cst snceess of any radio cxposition that has ever
been held, not only in attendance, but in busi-
ness aetually closcd, as well as the registration
of jobbers and dealers {rom all parts of the
conutry. 'The cxhibits wcre noteworthy for
their attractiveness, originality and valuc and

neapolis, Minn. There were also delegations
from St. Louis, Kansas City, and other cities.
The registration showed jobbers and dealers
from Texas to Winnipeg, Canada; from Cali-
fornia to Pennsylvania, and practically all points
between.

The Chicago show got away to a most auspi-
cious start. On the frst night it was officially
opened by Licut, Governor Fred E. Sterling, of
linois, and Mayor William E. Dever, of Chi-
eago, who delivered tatks from the model broad-

S—— W

P el P | Ny
A Partial Vie

the Coliseum itself was decorated more artisti-
eally and lavishly than any show ever held in
this historic anditorlum. The success of the cx-
pasition may be attributed, in a considerable meas-
ure, lo the fact that the Radio Manufacturers
Association, the leading trade orgamization in
the radio industry, sponsored this exposition
and worked in close co-operation with the show
management. The Association is concentrating
on one show in the citivs of Chivaga and New
York, and the Coliseum Show reccived its hearty
support both as an association and from the
members individually. .

The Chicago show was under the pcrsonal
direetion of U. J. Hermann and G. Clayton Ir-
win, Jr., in co-operation with the show com-
mittee of the RMA. This comnittee is com-
posed of Maj. Herbert H. Frost, Herbert H.
Frost, Inc., chairman; A. J. Carter, Carter Radio
Co.; H. W. Clough, Belden Mig. Co.; J. C. Daly,
JeHersou Electric Mfg. Co.; G. R Haase, Com-
pressed Wood Corp.; R. L. Heberling, Philadel-
phia Storage Battery Co.; J. L. Schwank, Atwa-
ter ket Mfg. Co; R E. Thompson, R E.
Thempsen Mig. Co.; Fred C. Wellman, Electn-
cal Rescarch Laboratories, and F. W. Will,
Multiple Electric Prodncts Co.

Friday, Nowember 20, broke all records for
radio show attepdance when 33,685 persons
passed throngh the doors of the Coliscum. The
attendance for the six days of the show was,
officially, 171,410.

More than 3,900 jobbers and dealers registered
at the show and several hundred others were
in attendance, but did not register. One dele-
gation from the Northwest Radio Trades Asso-
ciation brought along its own band from Min-

casting studio in the Coliseum. A letter of con-
gratulation was read from Senator William B.
McKinley, of Hlinois.

The chief guest of honor during the week
was Commander Donald B. MacMillan, who re-
cently returned fram his Arctic exploration trip.
He was the personal guest of E. F. McDouald,
)r., president of the Zenith Radio Corp., who
Wwas second in command on the journcy into the
polar regions. With thein were two Eskimo
children, who appeared at the show in native
costumes. On Thursday, Commander MacMil-
lan spoke from the miodel broadcasting studio
at the show, his first appearance on the air since
his return to the United States.

It was officially Radio Week in Chicago, a
proclamation to this ecffect being issued by
Chalrman Jacob M. Arvey, of the Chicago Ra-
dio Ci issi the only icipal body of ils
kind in the world.

The studio, in charge of J. Elliott Jenkins,
technical director, and Frank L. Bennett, pro-
gram director, was connected with eight Chi-
cago Dbroadcasting stations—WENR, WHT,
KYW, WGN, WLS, WMAQ, WGES, and
WBBM. Some of the finest programs ever of-
fered on the air were given, several manufae-
turers exhibiting in the show going to great ex-
pense to engage special talent for the programs.

Every foot of available space in the Coliseum
was oceupicd, including the North Hall, the
balcony of the main building, and the first and
second floors of the Annex. The cxhibits and
general appearance of the show were wnore elab-
orate than cver before attempted at any radio
exposition. An estimate placed on the value
of the exhibits was at more than $1,000,000.

w of the Coliseum Showing Some of the Fine Exhibits

Miss Rena Jane Frew, of Beaver, Pa, the
Radio Diana of America, was on hand to greet
Flossie E. Erickson, of Bloomingten, 111, who
was ehosen Miss Radio of the Middle West,
for having the best long-distance reception rec-
ord and for having written the best letter on
“What Radio Has Done for Me.” There were

tour other prize winners also in the contest and

all were on hand the opening night to receive

their trophies from Lieut. Gov. Sterling.
Fourteen big contests were lheld under the

auspices of the show for the amateur set build-
ers. The silver trophy for the best set in any
elass was awarded to Sam Lichtman, who sub-
mitted a sixteen-tube superheterodyne. Win-
ners of the other classes were: C. Wood Ta
tham, F. Longhi, A. Pahr, Q. Berend, M. Gic-
sel, R. J. Bartels, John Elle, R. Nichols, J. R.
Crews, C. Mueller, H Adler, V. A. Sturm, A.
Zanzig, M. Andrews, and R. Goebel. The win-
ners of the contest for girls and women were
M. Hensliegh, J. Hill, V. Billeck, and E. Rav-
inoff.

The relayed set building contest beld at the
show was won by Senn High School of Chi-
cago, in competition with three other schools.
Donald Callahan, of Senn School, was declared
the best individual contestant. He was promptly
challenged by Jack Hartley, winner of the con-
test held at the Radio World’s Fair, New York
City, and Mr. Callahan was declared the win-
ner in the final contest,

It was announced that the Chicago show for
1926 will open on Monday, October 11, and will
run for seven days. The New York Radio
World’s Fair, also under the dircction of
Messrs. Herrmann and Irwin in co-operation
with the Radio Manufacturers’ Association, will
open in the new Madison Square Garden on
September 13, 1926. These are the two official
shows of the RMA and already more than sixty
per cent of the space in both shows has been
reserved by the leading manufacturers.

“The RMA has arranged for Messrs. Herr
iann and Irwin to direct the New York and
Chicago shows in 1926,” said H. H. Frost, pres-
ident of the Association. “We will now begin

(Continuced on page 132)
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concentrating our efforts behiud these two
shows and I am confident that both of Ihem
will beat the wonderful gecord made at the
Chicago shew. We have Lhe finest exposilion
halls ia the two citics—Ihe new Madison Square
Garden in New York and the Coliseum in Chi-
cago—under long lcasc and we arc now going
ahcad preparing to arrange the finest exhibits
possible for 1926.”

It is expected that all remainiug space will be

S

Leading Exhibitors

|

“——:

TR L LI 22 w
Atwater Kent MlIg. Co.

As uwsual 1he Atwater Acnl display was onc of the
most attractive at the show, vccupying larse parlor space
at the right of the main emrance. A femture of the
display was the Atwater Keat model 2 Compact sct,
the latest product of the Atwaler Nent faetories and one
ol the most popular sets of the prescnl season. Among
the other Aiwater Kent scts on display were models 20
snd 24, which have also attained an oulstauding succeas,
and the exhsbil included models L and H Atwater Kenl
radio born speakers and the model K coue spesker, The
ditplay was in cherge of V. W. Collamorc, gencral sales

manager of the company, assisted by R. 8 Davis, as.
sistsnt geacral sales manager; R B. Wheeler and Hayes
Cfark, covering Chicago territory; Lyle Prestt, eovering
Northwest territory and Canada, and IT. T. Steckbolm.
covering Southwesterm territory, T. W, McDowell, ex-
bibition mamager of the eompany, designed the displas
and wes responsible for its artistic appearance.
Zealth Radlo Corp,

The exhibit of the Zenith Radio Corp, Chicago, was onc
of the most attractive of the exposition, with the Zeuith
Deluxc art models forming the center of attentios. In
a glaas casc, in onc corner of the display, stood & minin-
tare reproduction of the Bowdoin, froxen fast in ice,
i its radio sending apparatns comstanily flashing
"WNP, calling \WJA! amd near the ship reslcd & minia
ture airplape, Three Eskimo children, two Loya snd &
girl, dressed n mative coswume, scrved lo further pro.
wide Arctic stmosphere.  Among the Dandsome Zenith
DecLuxe models on display were the Spanish art odel,
a tentube set with illuminaled singledial wontrol, dis-
appearing doors, bve Worns and three loud.speaker units;
the Cbinese model, with two huill-in speakers and illumi
naled single-dial control; the Italisn am model, with dis-
appearing doors, lretted grill, two buiit-in speakers and
illuminated single-dial control, and the Eughsh model, o
ten-tube set with two built.am loud speakers and itlumi.
sated single-dial conlroh Other Zenith reecivers on dis.
play were model 7, a six-tube sct fimished in mahogany;
model 8, a sixtnbe recciver of il spinctalesh type,
and model 9, & six-tubc mahagany eonsole with bnili.in
speaker and baticry compartmeuts. S. 1. Marks, trens:
urer; C. A. Englebeck, viee.presidens, and H. H. Roemer,
dircctor of sales promotion, were im charge of the dis
play and were assisled by Roy Dunn, speclal repre-
semtative, and members of the sales department.

Commanders MacMillsn and MeDonatd

Commander E. F. McDonald, Jt., president ot the Zenith
Radio Corp.,, Chicage, 1n ewllaboratiea with Commander
Donald B. MacMillan, maintained a complele display oi
radio receiving and lranswitting apparatus used in lhe
recenl Arelie expedition, including the Zenmith aeroplanc
transmitter receiver, sbort wave receiver, -and  mave
meter transmitter. A number of trophes collccted Ly
Mr. McDonald were also displayed, including the Kayak.
an Eskimo boat; snow sboes, fishing and hunting equip
ment, a kiloule, primitive musical instrumenl used by

E3

sold out for botli Chicago and New York show
when the Radio Manufaclurers’ Association
holds ils annual convenlion in Ihe Ambassador
Hotel, Atlantic Cily, 1he week of May 10, next.

More thun S00 members and their manufac-
turer, jobber and dealer guests attended the
second anuual frolic of the Radio Mauufaciur
ces’ Associnlion, held iu the gold roow of the
Congress Hotel on Thursday cvening, Novem-
ber 19, after the Fourth Aannal Chicago Radin

and Their Products

S PRI |
the Eskemos lasi Summier m broadeasting 10 the Zenith
experlmental sianon 9XN; Eskmio suits, and a great
number of trinkeis. Panl J, McUee, first opceator, amil
1. E. Gray, second operator, who recently relurned from
the lrazen north with Commanders MacMillan und Me.
Donald, were in asive eburge of ihe exhibil,
Music Master Corp.

The eompleie lincs of Music Master sets, loud speak-
ers, balteries and tubes were presemicd in am atiraciive
layout by the Music Master Corp., Philadclphia, Pa. One
of the fentures of the dusplay was the Musie Master
460 set, being 3 French perind consale, even tubes, op

crated on 3 loop and prescnted with a new drumiiype
Musie Master loud speaher No, 33 The model 400 <ci,
ramplete with batiery climinator and ewbodying the new
Mnsic Master eiremit, also attracied comsiderable atten-
tiona Ihther scts on display included the model 3o,
French period console, storage Dlattery aperated; the
model 250 in n standard cabinet; the model 175 a six-
1wbe sclf-comuined lond speaker sct; model 140, five.
tube set with nnique metal ctehud pancl design; moidel
160, a fivesnle sct acrial operated amd 1he inodel 60, a
nve-luhe sct im a mahogany cabiner. The lond speaker
models on display inchuded the model 11, wall type
drum speaker; mmdel 3 dewum type spcaker, comprising
part of the equitnacut lor the 460 sel; model &2 drum type
secaker and e modet 6 9 and 10 horn spenkers. Music
Master dsy cell and storage hatteries aml Musie Master
tubes complered the display. Milnc J. Eckhardt, excen.
tive officer ot the Beltswood factories, was in charge of
the display, and among othcrs preaent were Fred D, Wil
liams, peneral sales manacer; J A, Williams, Minne.
spolis district managery Arthur A. Trosller, Kausas Cuy
district manager: Williain Nolan, Cleveland district man.
ager; H. R. Hall, Chirago dittrict nanager; Charles Wil
lens, Cbicago office manager, awl \. F. Parkhuest, Cen.
tral distries techmical engineer.
Stewart-Warner Spcedomcter Corp,

The Stewart.Watner Speedometer Corp., Chicage, main
tained a large and nttractively arranged exbihil, cen.
tered aronnd & Jarge revelving display, which was sur.
mounted by an illumimaled Stewart Warner radio tube
several hundred times aetnat size. The revolving dis-
play visualized the “Aroundsthe.Clock™ slogan, showing
receivera in nse in homes 8t all hours of the day. Among
the Stewart-Warner five-tube radio receivers on display
weee anodel 300, a walnut tahle set; model 3W, & walnot
highboy, with special green etched pancl, bnllt-in épeaker,
Lattery compariment and voltmcter for testing “A” and
"I ladleries; moded 3IS, spinel.desk type in walnm,
with green ctebed pancl, bailt-in speaker and battery
compartment; model 318 walnut console, with built-in
speaker and battery compartment; model 305, walnut
tahle sel wilh sloping panel, and model 325, a table sct
with & erystalline finished metal panel; modcl 410, Stew.
art-Warner console table, with built-in reproducer and
storage space for batterics; model 40, brown imitation
leather, bora-lype seproducer, with s metal base, and

Show had closed for that night. A buffet sup-
per aud other refreshnients were served Thf-rc
was an elabofate catertainment program, which
was featured by a wrestliug matcl, which got
some of the guests so cxcited that they wanted
to lake parl, The committec in charge was
omposed of E. N. Rauland, Ernest R. Reich-
mann and Waller H. Huth.

Among the exhibitors at the Colisewn were

the following:

model 405 brown horn spesker, with a pressed sleel base,
completed the exhibit. A. G. Burt, Chicage disirict man
ager, was in aclive eharge of the exhibit. R. TI. Wood-
ford, sales manogee of the railia division; J. H. Smith,
advertising manager of the radio division, and Georse
MecCullouch, general advertising manager, also spent
considerable ime at the show,
Brunswick-Batke-Collendcr €0,

The Brumswick DalkeCollender Co, Chicago, in 2
Frencti garden seting, displayed the Panatrope, mew
\nusical reproducing instramenl, in the center of its dis-
play, with amber Ilghts playing upon it In addition,
Models 60, 160, 24, %0 and 40, Brunswick-Radiolas, all
nnished bn walnut nnd equipped with 6:tube R C A Suw
perlictcrodyme sets, and fhe “Geneva” and "Madison”
comsoles enmipned with Radiola I11 A, with regenofiex
cireuit, were also on display. One seclion of the cx:

hibit siwwed Ihe procvss of Mrmswick reeord manufac.
ture, and in this display were included she wox master,
metal master, “mather” matria, unmshed record, and
the finished prodnel, Al of the ingredicots used in
the manufacture of Brunswick rccardz wwere alsa dis.
played. Wilbur Derges, assistanl disinet manager of the
Chicago office, was in active charge of the exhibit, and
was assisted by S, C. Schnlz, Chirago loop representa.
tive, and W. A. Bannan, head of the Chicago office Vo.
callon record depariment. A, J. Kendnck, gencral sales
manager, and W. C. Hutcbings, assistant general sales
manager, of the phonograph division, spent considerahle
time at she exhibis
Radio Corporatlon of America

Radiola 28, acw desk model 8 tube superheterodyne,
finished in walnut, with 8 slanting panel, was onc of
the features of the display of the Radio Corporation of
America, New York City, Other models on display were
Radiola 184, power amplifying loud spcaker; the new
Radiola 100, come type speaker; Radiola 25, 6-tube su.
perheterodyne; Radiola 25, & portable é-tube sei; Radiola
2, 5-tube set in two-lenc mahogamy; Radiola 111 and
111 A; UNI2, the new power Radiolron tube, and the
Duo-Reetron, a "B” haltery climinator. The laege cx.
Libit space was beautifully draped in red velvet, and at
half Bour intervals an aitractive young lady demon
sirated the operation of the various models in 8 large
eircular space high above the heads of the show visitors
Various models of Radiolas were rolled back and forih
behind 1he scencs on miniature flat ears, thus allowing
for demonstration of a large number of receivers during
A comparatively sbort space of tme. G. H. Clark, RCA
exposition manager, was in cbarge of the display, and
wos assisied by Miss Rohinson, W. J. Recil, and mem.
bers of the Chicago office sales mnd sechnical stafl,

Crosley Radio Corp.

The famous Crostey “Pup,” which bas atmincd wide
renown as the latest Crosley product, was the centee of
attraction in the parlor apace occupied by the Craaley
Radio Corp, Cincinnati, 0. This sct alonc made an at
traelive ashilit, bul varions papiermaché reprodvetions
of jucmbers of the dog family caused considerable com.
ment and amuscaend among the sbow visitors. In ad.
dition to 1he "Pup” the [ollowing Crosley scts

(Contined on page 134)
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Most-Demonstrated
Set of the Season

From radio as it has been known, te Thorola
Islodyne is as great a chauge as could happen,
even in radio! Here is so much of an ad-
vange that it seems to put final highest de-
velopment into view. Thorola Islodyne now
brings radio safe from being surpassed.

Only the Thorola Islodyne principle of fso-
lated Power makes it all possible. Based on
the epochal discovery of T'horola Low-Loss
Doughnut Coils, Islodyne action literally
isolates the radio impulses-—keeps them from
interfering with each other—from tangling
up—from weakening themselves—keeps all
unwanted stations ont.

Sharpest selectivity is most certain, even in
congested areas. Tone is unbelievably pure,
sinceinterference is defeated. Superabundant
volume is available at extreme distances be-
cause power, instead of being wasted, neu-
tralized or damped, is put fully behind the
broadeasting of the one chosen station only.

These amazing results, free from mysterious,
unmanageable, disap?ointing old elements of
radio reception, are the regular performance
of Thorola Islodyne receivers. Excellence is
uniform inall Thorola sets, and throughout
the range of reception. Radio parties proceed
as scheduled. Stations come in as logged.
Words and music come in as broadeast!

It is the latest proof of Thorola eminence,
first established by the matchless tonal ac-
curacy of Thorola Loud Speakers. Now
there is a complete receiver, Thorola Islo-
dyne, even further ahead. It is establishing
records for hundreds of Thorola dealers, as
the most-demonstrated set of the season.
The whole Thorola line speeds along with
sensational Thorola Islodyne sales.

REICHNMANN COMPANY, CHICAGU

I SLODYNE
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itanee at the

were on display; Super-Trirdyn Regular, three tubes;
both as a regular cabinet design sud ns a portabl
@odel 51, twoeiubes, special Deluxe; medel $0, ane tub
model 52, rhree.tube, wpeela] DeLuxe, Loth as o regnlar
eabinet and as a poriable. Other Crosley products ex-
hilited were 1wo models of the Munswone louwd speakers,
inelnding the stnndard model and the Muswone Drluxe,
i+ clock type eabinel. Crosicy amplificrs eompleted the
display, wlhich was nniler the direciion of Walter G
Fulghuin, general sales manacer ol the compmny, nsuisted
by Alvin Plough, pubhcity director; J. J. tope, credu
manager; L. A. Kcllogg, general sales representative, and
James Wooils, of 1he sales stnfl, Puwel Crosley, Je., presv
dent of the company, anidl Gea Lewis, nssistant 10 the
president, were also in attendince throughout the week.
Rel¢hmann Co,

A gant donghmt coil foreicd the senter of attraction
in the display of the Reaichmann Co., Chieago. Among the
Thorola Ishauy ne recerving sets on display were model 55
a five-tube table se1 finished in waluny nud cquipped with
Thoroid echls; mode! 56, a tnble xe1 1n hrown Morocea

Still Another Section Where Exhibits Vied With Each Other In Interest

Jeather, and model 52 a console with bwml-tn ‘tborem
loud speaker and battery companment, finished tn lwel
walnut wnh circassan walant inlwy, Ihrrala Tond speak
crs weee nls on display, amome them bewg Jumor Neo, 12
and No. 4, both imsheil tn black, and the Thorophone, a
power lond speaker, all furmshed with w bell of <cast
hakehte nml gold-banded thieat. E, S, Riedel, viee
piesident in charge of sulev, direcicd the exhibit and
was assisted by W. L. Lown, L L. Kelsey and Earl
Gray, of the sales depastment.
R. E. Thompson Mig. Co.

The eomplete line of Thompson ncutredyne radio pro:
dixts and loud speakers, was fealured to advantage in
several booilis sponsored by the R. E. Thompson dig. Ce.,
New York City. The popnlor Thompson Minnet re
cciver, designated as Model #-81 amil oue of the out
standing successes of the year, was the feature of the
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SATISFACTORY

SERVICE!

ABUSINESS built on giving
dealery whof they wont when
they want 4l Tremendous mocks
alwopt of notionally advertised
produeis amureimmedtate dellv:
; cihcient service that
deliveries along,
This buslness |1 etrieily whole
salc., . offering adequaie protec
11D 10 our patrons.
Deolers— Send forour lofest estalogl
Pheas wse yoar ktterhead i writing

The Harry Alter Co.

W holesale Radio

Betyamiy

A s T

The Harry Alter Co.

Ogden at Carroll Ave,

display, and among (he other sets on display were the
Supes Thempson Duotene console; the Concert Grand;
Grandene, snd Paror Grand, The popular Thomnson
Dell type speaker was inchuded in the exhibit a8 well as
the Thompson-Faller caliinet speaker. Robcr W. Porter,
vicepresident and general sales manacce of the conr
pany, wos im charge of the exfiibit, assisied Ty Charles
Reisel, salex representative, anil Lese € Wiswell, hem!
of the Wiswel) Kadio Co. Thompson jobhcr. Marry D.
Sehocnwald, who recemly rejoined the Wiswell wiganizy
1om, nlso made W8 beadquaners at the Thompsen Mig.
Co.'s liooth.

Apex Elecirical Mig. Co.

A roinintore eathcdeal, hand consirncted, containing &n
Apes receiving sct and loud speaker together with a
tatking machine and chines, formed the center of at:
traction in the display of the Apex Eleetrical Mfg Co,
Chicago. The cathedral, which was nine fect tall, fa
scveuty-five years old, and 13 a repliea of a cathedral
w Narlnra, Germany, Among the Aprs tecciving seis
on duplwy were the Apex Super 5, the Apex DeLure,

with self-contatncd spenker, the new Leluxe table with
ronm for & speaker amil Loftery compagtments, the Apex
Bahy Grand, weth builtan speaker nnd battery conn
pastaent and the vew  Apex  Apanmment Grand, with
Twiltan spenher and battery conpastmicnt, all finished
m walont  The Apex Entertnbner, both in the black
Tiorn, and walnnt eablnct type apeaker, were on display,
and ulse Apex vermicr dials, aml the new Apex A and B
conncetor, recently introduccd. Every day of the expos:
tion fuund from cight 1o twelve Apex dealers eonstantly
in attendance ot the Apex exhibit, and diffierent gronps
of dealers being presemt each day to meet the trade and
the pubtic. A. € Johnmon, pencral sales maunger, was
in cherge of the exbihit, aml was ahly asmstel by 1.
Caldwell, assistant sales monager; E. K. Oxner, engincer,
and n nmnber of territorial represeutatives, One N
Frankfort, of the Sehl \dverdsing Ageacy, Chicago, Apex

ACM

- ma,,,h,,,m”m

Chicago, Ill.

ndversiming counsel, was to:slnm atte
it throughout the wec

AP G Ul:h Radio Preducts Co.

“The Utah power clarifics, a new 1ype of loud speaker
shown for the first time, furme
the display sponsored by the Utah g
Chicage. The power clacifier 13 equipped wlth twe d ; ;&
one for tonc, the other controlhng !umc fumishe
o s walal console, with the speaker in 3 dome oD
covered with a grilt front, Other models on display were
the Utalr Standard black goose neck Ilf)m 1ypey Wiah
Supreme, wontle cloek design, with erill (‘ronl: Uiah
Snper-Tex, of lic_mushroam Lyne, and the Utah Phono
Speaker,  lenry €. Forsier, yeneral salcs managen was
in charge of the cxhibit. and way assisted by \\allt.r
Pyer, 5. Louis rerritory’ \Vm. Reid Kanm!.c\ly 1erri-
Milton Schechier, New York representatives and L.
of the lown and Ncbraska ternitery.
Stromberg: Carlson Telephone M. Co.
The complete line ot 197 models of Stromberg-Carlson
Jisplayed to advantage i very

J the center of interest in
Radio Products C

ncutrodyne proilucts wras

handeome settings st the show. The icature of the dis:
play was the hamisunx No. 602 art comsole 10 an Ameri:
enn walnnt cabinet with builtan lond speaker and space
for batterivs snd battery chargers, This comsole, a six
tihe swelded set with twodial control, atiracted wide
attention.  The No. 601 sustube tuble model, 1otally
shielded with two.dial control, wus alse on dispiay, to-
gether with the No. 1B and 2D fve:tube models, being
able and floor iype instPuments  eeapeetively. Strom-
licrg-Carlson loud speakers were shown, as well as a dis
play of the parts made by the Stromberg factery for
wae in thebr new produet. Stromberg-Carlson head phones
completed the exhiliit. which was in charge of Virgil
Graliam of the engincerimg departnent] W. Schacfer,
manager of tbe Chicago office; Nat Dald: Toronte
manager, and 1L &, Roberts, Kanmsas Crty manager. R,
1. Manson, c¢hiel engincer of the company, and W. T.
Easiwood, ndvertising manarer, spent sevaral days al
the show,

Froed+Eiscmann Radlo Corp.

Freed-Evsemann radio scls, including models in both
the Latour patent line and the neutrodyne line, were dis
played by the Freed-Eisemanan Radie Corp., Brook!yn,
N. Y. Among the tstruments featured weee the F. E.
18, a five-tube dry cell set, made under the Latour pat-
ents; F. E 15, 3 five-wbe storage sel, wade under the
Latour patents; N.R. 7, a siviube standard neutrodyoe
model; N.R. 45 a six-tube newtrodyne desk fype model
with a console table designated as C-45, equipped with
loud speaker and battery compartment, The display was
in charge of Arthur Freed, sccrefagy aud sales manager
of the company, assisted by J. D. Gibson, Midwest sates
munager; Erie Palmer, publieicy represcntative and the
wembers of the sales stafl of Harry Aler & Co., Freed
Eisemann jobbers in Chicago.

Electrlcal Rescarch Laboratories

A giant Erla bolloon circloid coil revelying on a pedes.
tal. formed the center of the display sponsored by the
Electrieal Research Lnboraterics, Chicage, Among the
Erla recciving sets on disglay were the DeLuse con
sole in 1wo-tone maiched stump walnut, cquipped with
Luilt-va speaker and batiery compamment: Standard con-
sole in two-lone mahogany with built:in speaker, and
hottery compartment; the Erla De Luxe table model in
French lluguenot watiut, and the Erla Standard table set
fn two:tone mahogany. Wn additlon, Erla kits, the horn
1gpe lond speaker, fimshed 1 black crackle, and trans.
formers were displayed. The exhibit was attrachively
ilecorated, with a backgrenud of blue velvet and white
satin drapes, with the trademark "Erla” sianding ouw
prominently in white erystal letters. R. T. Devtin, sales
nonager, and J. F. Quinn, advertising manager, spent
considerable time at the Erla display, which wns uoder
the active charge of Wwm. Egan, sales managers R, O,
Bradley, and Joseph Prastha of the Louis Geyler Co.,
Chicago, distributors.

Sopera Phonograph Co., lne.
The complete Somora line lor the coming season, com-

(Continued on page 136)
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A Work of Art

This exquisite console is beauti-

Sully fashioned in four-way
wmatcled stump walnut veneer.
French Huguenot finish coipla-
sizes the perfect march of figure
andgrain. Built-in loud speaker.
New-type recerver with 5 tubes.
Beantiful materials, excellent
workmanship throughout. Coni-
plete, excepting tubes and acces-
sories. to retail at §142.50.
Pacific Coast price, $150.

$100 less

than others of comparable quality

1n this exquisite console, the Erla
new-type receiver, with its four
great improvements in radio re-
ception, is unquestionably the
greatest value in radio today.

LR B

N a dealer proposition, this Erla
Console has proved itself one
of the wonders of radio. Impressive
in size, costly looking, made of the
richest and most exquisite of woods,
it can be placed among consoles sell-
ing for $100 more and still seem rea-
sonably priced.

At its price, nothing compares with
it. No expense has been spared to
give the Erla Console instant selling
appeal. Famous designers of fine

furniture created it. All the artistic
qualities of walnut are made use of.

As a piece of furniture it is superb,
fully 1p to the standard of the music
and phonograph storc.

New-type receiver

The Erla receiver embodies a new
and revolutionary inductance prin-
ciple, the Erfa *Balloon *Circloid coil.
Radio fans know of this as one of
the brilliant advances in radio. Here
are four striking advantages this
new inductance principle secures:

Because the current flows in the
direction of the coil, there is no mea-
surable external field to affect adja-
cent coils or wiring clrcuits, (1) This
makes possible higher amplification
in each stage, hence, greater dis-
tance. (2) Stations scarcely audible
on ordinary sets are brought in with
concert volume. (3) Because these
amazing coils have no pick-up qual-

*Trade Mark Reglstered.

ities, selectivity is greatly increased.
(4) The self-enclused field prevents
stray feed-backs and distortion. Tone
quality is remarkably improved.

Why lower priced

Because ninety-five per cent of the
elements of the Erla receiver are
made in our own factory, we are able
to offer Erla at such an unusual price.
This principle of manufacture elim-
inates extra profits. You and your
customer benefit.

Write to us

Erla dealers are making a lot of
money on this model. Margins com-
pare favorably. In quick-selling ap-
peal, Erla stands alone. We urge you
to write at once for all details of our
proposition. For convenience, fill in
and mail this coupon.

135

FILL IN AND MAIL THIS COUPON
ELECTRICAL RESEARCH LABORATORIES,
Dept.19-C, 2500 Cottage Grove Ave., Chicago, U.S.A.

Send me immediately full particulars of the Erla
proposition. No obligation.

Write today

1

1

1

1

1
Get full information
about the entire Erlu i
line of receivers, ranging |
as low as $69.50. Unique !
i

1

:

:

1

1

1

1

Name.
lectrical Research Laborataries (f' selling plan is resulting STrectl e e P
." Chicago. U.S.A. 0\3 in tremendous number )
OABL "“ ? of sales. Simply fll in [ ofT ST A— v .. County. Lo State s
E RA / and return coupon. Present business...... - . eeeenee.. Handle radio?.......
This aign ldentifies autborized Eria dla- What kind?. - v <o

trihutors and denlers. A1l are eguipped
1o give compicte radio service.

L_2tseh any othor tuformation you wieh to xive 00
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Decesner 15, 1928

prising radio sets, Highboy phonograrh and radlo con. Iroduced hy the Sewcit Radio & PI
binations nnd loml speakees, was displayed in one of 1he  tiag, Mich., and which is nweting w

riost arlistic booths at the show, The handsome eabine
In the Sonora Mue were exhlbited In ideal surronndin;
with the eutire booth fitted to harmorize with the Renal
sance period of furniture and decerations. Ray Rile

seprescuting the Sonara Phonogragh o, New  Yark,
travelng througk Chicago territory, wns in charge of

the exhibit, assisted by tlie memhers of the staff of tl
Tay Sales Co. Chicago jobber for Sonora,
Magnsvox Co.
The Magnavox Ce, Oakland, Cal, in eollaborsiion wit

rraph Co., Pon-
I rarked sueeess,
15 was the featwre of the Jowen exhitit. 'The complew
5. line of Jewen prodieic wae alsa on
e the pupnlur 8 horn designi a nble
yi  to nccommodate the Jewelt eecciver and providing room
for Lattery cquipnnent; the Jewett Wighboy 1o uccommo:
date 8 <tandard radio ser and equipped with a built-in
ic  Superspenker; the Jewert Come type spcakersy Veineo and
Jewett phonograph end loud spenker units; the Jewett
consote Superapeak. Parkay cabinets and Jeweit Mieco.

h  dials. E. M. Jewett, president of the compiny, way

the Hareo Co., Chieago i a ver

14 the week, togetber with T. B, \W.

atwactive linath, decoraied 1n blaek and gold with a bril. Meyer, general sales wanager; George Eckwelles, fae.

linm suuburst forming the background. Among the ree

—

: The Spaclous Alsles, Bordered by Exhiblts, Were Crowded Durlng the Show

ceiving sets displayed were model 75, a brown mahogany
console, with buils-in speaker aud battery compartment;
model 25, a selfcontalned rcceivec in brown mahogany;
niodel 10, 3 maliegany table set; mode "D, a drawer-
type recelver installed for disnlay purposes in a Bruav.
wick console, and the Jundor Magnavex, n table model,
Two wew horn-Gype loud speakers, M-3 snd N6, with
non-metollie bell and finished fn cystalline black, were
also on display. Leon Golder, Chicago district manager,
was in eharge of the exhibit and was assisted by T. D.
Raul, of tbe Hareo Co.t G. S. Crosse, of the Chleago
office servlee department, and C. Haselton, of the Oak:
land office.
Ferrand Mfg. Co. Imc
A glant reprodnetion of the popular Farrand cone
apeaker was the feature of the display presented by
\he Farrand Mfp. Co, Tnc, Long Island City, N. Y.
This mammoth speaker attracted eonsiderable attentian,
and S. Il Kehoe, division manager of the eampany, was
kept busy answering fuguitics in conneetion with the
constructional ond acoustical features of the speaker Geo.
H. Kiley, geueral sales mannger of the company, spent
several days at the exhibit,
Jewett Radlo & Phonograph Co,
The new Jewet! radio reciver which was recently in-

tory technical engineces J. E. O'llricu, speeial faetory

sphig, dneliding

representadive; Edward Gorman, Western ifistelrt man.
ager, and Jucob Sancs, Chieago distnict manaper.
American Bosch Magneto Corp,

Al 1be products manufactured by the American Bosch
Magneto Corp., Springiield, Mass, were displayel attrac-
tively at the Coliscum, one of the fealures of the exhibit
belng the Hosch Nobattery eliminator, swhich replaces B
barteries, taking care of one to four-tube cequirements.
The Bosch Amborels, a six-tube tuned radio frequency
set, recently introduced by the campany, was also dis
played and attracted wide attention, The exhibit was
completed by the presentation of two models of the Am:
botone speake?, and the display was in charge of O. H.
Smith, Chicago district nnager, assisted by D. H. Saun-
ders, of Young Lorish & Richardson, Chicngo Jobbers.

Federal Radlo Corp.

The coniplete Federnl Ortho-sonic linc of scts, made by
the Federal Radio Corp., Buffalo, N. ¥., was presented In
a very attractive seitiwg, amd among the instruments on
display were the AW Bve-lube standard model: B20 five-
tiube model; B30 Gve tube model with built-in lowd speak.
er; BYS and B¥ console models with built-in loud
speakers; C2 standard wodel scren-lwhe set; C¥ seven-
tube set with built-in loud speaker and the €35 Highhoy
with built-in loud speaker. Al of the € scries are loop

Deale

sales

No. 205B Black {l

No. 100 Ush fo:
No. 120 Coacert

exacting who wishes hing out of
It pleases the eye as well as the ear.

Write Manufacturers for Attractive Tra

gMMW SPEAKER

equipped with the new Concert Unit. The large
size and scientific construction of this Unit pro-

duces most remarkable results, Horn is made
up with pyralin flare in several handsome
finishes,

No. 205D Mshogany tinted flsze $25.00
No., 205P Molber-of-Pearl flare $30,00

Burns Spraker {s of a distinctive design which easlly idenilfies
it and gives an Indlviduality that meets requirements of the

Americon Slectic Gmpany

State and 64th Sts., Chicago, U.S. A.

LOUD

with Large Concert Unit

rs will instantly recognize the increased
possibilities with the Burns Speaker when

e . 822,50

r phonograph $10.00
Ueit . . $12.00

{ the ordinary.

de Priees

No. 120 Concert Unit

perial opcrated and the entire kinc Hnbodi:s_llvr new
Orthasonic eirenlt. Lester E. Noble, vire-president and
ceneral munager of the eompany, visited the show for
several days. and among those in attendance at the ex.
hibit were 0. Jones, assistant sales managery A L
Kiliter, territorial vepresentative; 1. Bluir, Ml
wankee representative: B C. Hull, Detralt represcola-
tive; W. R. Giurney, Des Moines representative and Dan
McKinnon, Chieage representative.

Coita B. Kennedy Corp.

The ferture of the very handseme exhibil sponsored
by the Colln B, Kennedy Corp.. St. Louis, Ao, was the
popular suadel A, a five-tibe set which has n.|.l;|h|cd wide
pomilurity. Among the other models on display were
medel 15, a fvetube sct of standard design, and model

16, a console eabinct mudel with lwilt-in loud speaker-
The Kenncdy horn and cabinet speakers were alse on
display and among the offieials of thc company who were
present durng the week were H. J. Rathbun, viee-presi-
dent and general manager; D, R Massler, yeneral sales
manager; Charles Lauritsen, ehiel engineer and B. A,
Kenuedy, factory superintendens. A, C. Forbes, distriet
represcntative for Chicago territory and R. B, Johnson,
traveling in St. Louis territory swere also present nt the
exhibit,
Grigsby-Grunow-Hinds Ce,

The Majestic A and B current supply, Bnisked in crys.
talline black, forined thc center of attention in the dis:
play sponsored Ly Grigsby-Grunow Hinds Co., Chicago.
Majestie reproducers wannfactured Ly the firm were on
display, ineluding WG-10, finished in black; WG-20 in
shell maliogany, \WG-40, In Japanese pearl, and WG-50 in
mother-of-pear].  E. W. Macke, traveling sales manager,
was in charge of the display, and was assisted by J. H.
Tigerman, of the enginecring ‘department.

Pooley Co,
The complete Pooley line of cansoles, Highboys and
inati di hs formed an i dis-

vlay, and the sales organization of the Pooley Co., Phla.
delphia, Pa, was kept busy poimting out the distine-
tive qualities of the product to the trade. The instru-
ments on display {neluded Pooley comsoles, 610R2 and
1600R2, the latter model is equipped with the popular
Atwater Keot No. 20 Compact and the other two mod
with the Anwater Kent No. 20 set. The Pooley Hig!
boys on display ineluded model 1110, cquipped with the
Atwater Rent No. 10 scti 1120 cquipped with the At-
water Keat No. 20 set, 1320 equipped with the Atwater
Nent No. 20 set, 1610 cquipped with tbe Atwater Kent No.
0 sct and 1620 cquipped with the Atwater Kent No. 20
sel. There was also displayed the Pooley console No.
1000-R1 adaptable for any standard radie set, and the
Pooley plionokraph radio combination 1500-R3 equipped
with the Atwater Rent Coanpact set and the Pooley

h b, All of the i unient include in
their equipmemt tle popular Ponlcy loud speaker. Den R.
Stanfier, trensnree and general manager of the eompany,
was in eharge of the exhibit, assisted by Samuel Fletchee
the second, Southern representatlve, and other members
of the Pooley sales staff.

Air-Way Electric Appliance Corp,

Aice-Way radio scts, all presented attractive eah
inels, were featurcd by the Air-Way Eleetrie Applisnce
Corp., Toledo, O., in conjunction with the Jackson Salcs
Co., Chicago, Air-Way represcmtative. Among the in-
struments on dlsplay were medcls 61, & six tihe set
with a standard eabinet design, madel 62 3 six-tulie sc1,
standard cabinet desigin with sufficient height to provide
for a scli-contained loud speaker, and model 63, a six-
fube console design with built-in lond speaker. J. O.
Munn, soles and adventising wanager of the company,
was fn charge of the exhibit, assisted by R. A. Stemm,
of the Chicago salcs orgauization

Duro Mctal Products Co,

The Dure Metal Products Co., Chitago, maintained a
disploy of its line of loud speakers and loud speaker
units, including type "E’* a me1al horn in hlack eraekle
finish; type “"E-S,” finished in bright erystal gold; type
“N." in brown leather; type “N-5" in erystal gold, and
the Quali-Tone loud speaker uuit, W. F. Weber and L.

{Continued on page 138)
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CROSLEY
Super-Trirdyn Speeial

The improved Super-Trirdyn panel is assembled
in 3 new solid mahogany cabinct finished in duo
one.  This cabinet with its striking lines and
simple detail decoration i» of ample sizc to house
all dry batterics required for dry $60

cell tibe operation.

Performance
that has no peer in

any field of Radio

CROSLEY
Super Trirdyn Regular

Since the announcement of the present new Crosley
models, Crosley sales have been leaping to sensational
figures, literally taxing the production facilities of all
Crosley plants.

This new leadership in sales is based on Crosley’s new
leadership in value; and this latter resolves itself into
two simple propositions:

Crosley sets consistently deliver a performance that
has no peer in any field of radio—and this matchless
performance is offered at the lower prices that only
t/][fl elcmmmies of tremendous production make pos-
stble!

On this page are shown four of the new Crosleys—
the two famous Super Trirdyns and the two Special
De Luxe models. Not only do they offer an effective
beauty and accurate workmanship but they provide a
performance that cannot be surpassed in the $23.50-$60
price range or many dollars above it!

Make your own comparison on the basis of selectivity,
distance, clarity, and volume. Place the competing
receivers side by side with lead-ins from the same
antennae and put them through their paces.

Forget the radical difference in price. Reach your con-
clusion solely on results. Then and only then will you
understand why thousands upon thousands of radio
buyers are singling these Crosleys out of the entire
field—unwilling to pay more because a greater in-
vestment cannot provide greater enjoyment.

See the complete Crosley line at the nearest Crasi;y dealer’s.
Address Department 26 for his name and our illustrated eatalogue.

THE CROSLEY RADIO CORPORATION
'CINCINNATI, OHIO

Cable Address: Listenin-Cincinnati
Owning and operating WLW, first remote control super-power brondeasting statian.
Crosley monufactures_rceciving sels which are licensed under Armstrong U. S. patent
No. 1,113,149 aud priced frow $9.75 to $60.00 without accessorier. Nonc of the priees
quoted include botterics, dubrs, Aeadphones, eic. Add 10 per cent to all pnces west of
the Rocky Moutaing,

Incorporating the famous Trirdya book-up,
this sct brings in stations sharp, elear and
mellow on the Musicone. The cabinet js
of oil-rubbed solid mabogany, exquisitely
siople in design and beatifully finished.
For sbeer performance under all canditions
the Super-Trirdyn cannat

be surpasted ..........0e $4 .00

CROSLEY
3-Tube 52 5. D.

In this improved model afe introduced
radical refinements that increase ita gen
cral eficicncy.  Refnement of parts and
improvements in design bave made it a
truly remarkable value considering its nom-
inal price. ~ Genuine Armstrong regencra-
tion witb the double eireuit to reduce radi
ation to a minimum. Beautifully propor
tioned witb attractive slaping panel,  Cabi
oct holds all necessary dry cefls. A genu-
inc long range radio, easy to tunc, easy to
;nioy and casy to pay
870 Rk e ittt

CROSLEY
2-Tube 51 5. D.

This supeth long range sct combines Arm-
strong regencration and onc slage of audio
frenuency amplification. Tbe bandsome ma:
hogany finished cabinet, with sloping panel,
holds all required diy’ batteries. Improve.
ments include tew worm type tickler, new
vernier plate condenser and a_double cir-
cuit to mimimize radiation. Unusual se-
lectivity and distance, ex:

treme accuracy of control. .

We solicit inquiries from deal-
ers interested in our sales and
service station franchise.

CROSLEY -RADIO

B ETTER:

COSTS

LESS
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J. Miley, of the ales depariment, were in churge of the
exhibit.
Natfopal Carbon Co,

The complete line of Evercady A-B and € dry bat
teries, made by the Natiopal €arbon Co., lLonrx Island
City, N. Y., was icatured a1 the cajmsition, as well as
the new 6900 and 8950 models of the Eveready A siorage
batteries, The featute of the display wis lhe new Ever.
cady Layer-bill No. 48 B lattery, which attracted €on.
siderabic atiention frem the visitors to the show. The
popular Eveready demonstration panel, showing the drain
of tubes on battcries, was cxhibied to interested audi
cnees. J. M, Iliekey, of the eompany's Uincago office,
was in cliarge of the display, assisted by C. It Ellis,
from the radso division 8t the New York execniive offices

Neufcldt & Eubnke (Th. Goldsebmidt Corp.)

The model § loud speaker, ene ol the popmlar leaders
10 tlic toud speaker ficld, was the featnre of the exhilit
sponsored 1y the American diwvision of Neufeldt &
Kulike, mannfactuser of N. K. foud speaker prodicts
The type W speaker was alto on display, and other
N. & K. products presented were the new Jight weight
phones and the new N. & K. adjustable plionngraph nait.
J. B. Price, sales and sdvertising mamager of the N. &
K io division, was in eharge of tlie exhibil, assisicd
by Clifiord Stevens, production mamnager; ¥. W Reith,
Soothern rcpresentat A. Bachr, Cleveland represen
tathe, and G. Lynch, Sonthwestern penrescntative.

Perryman Electric Co.

The complete hine of Perrymnn radio fubes, manufac
tured by the Perrymon Elcctric Co. New York Cuy,
made their inftial appearatice at the Chicago Radio Show
snd were accorded entlusiastic reception by Ihe traile
The display, in addilien to presenting Ilie mbes on dem:
onstralion boards, also ineluded a scries of dealer helps
prepared by the company for use by its dealers and a
reproduetion of a elear glass demonstration sten which
is fyrnished to the trade for thc purpose ol presenting
(i tubes under actual working eonditions, The exhibit
was in eharge of H. Faster, general mannger of the
company who wns amsisled by N. D. [Funanl, of e
Perryman sales staff; A Dackr, Cleveland representative,
and F. 0. Keith, Sonthern representative.

Phbllsdelpbla Storace Battery Co.

Phileo storage batterics. together with otlier praduets
of the Philadelphia Storage Dattery attracled con:
siderable aftention, the featurc of the display being
complete linc of Philco A and B wer baticries, o3 well
as the glsas jar, gas proof A and B hatlcries, Phileo
A and B socket power units and drynamic batteries,
completed the display, whieh was unde: the hirection ol
J. M. Skinner, vice.presideni of the eompany, aud s N
Ramsdell, advertising manager, assisled by the followiny
members of the Chieago office: Messrs, Norih White,

ished 1n mahegany: C-5

a bronze pancli €6

Heney, Peterson, Rue, Shannon, Hebenstreit ond  Ras
mussen,
Taermlodyne Radlo Corp

A repliea of the Oriental booth feplured by the Ther-
miedyne Radio Corp, at the New York Show was e
scnted at Chicago and won (evorable comnients from all
visiters at the Coliscum, The eomplete linc of Thermio:
dyne se1s was on display, ineluding the TIS, five-tuhe )

standard model; TF6 six-tube grandard Fo
speaker tahle with huiltin  foud speaker and baitery
x- 14 nilel

compartoicnt and the CTT 6, e
with the TE6 table. The display wns in charge of R
If. Shepard, Clicago manager, asaisted by E. Keuned
and €. H. Meycs, of the Chicago sales stafl

Fansteel Produets Co., Ine.

Freach Battery Co.
e 15 i

The Fansleel Produets €o., Ine, Noo Chicago, 1n an oy the
attractive hooth tmmmed 1 gray and brown, disp L] 9y M
its eomplete I "1

volt

volt atierics, Balkite T

— = . e m———— .
Northwest Radio Association Band Which Visited Show

batteries, Malkitc 1153 amall type npright, 4151 and 51, both 221 walt

ous charging of 4 and 6 volt “A°

power umits for replacing “B” batlerics far Slulie  batterics for portable ser
scis oc less, and Ihe Dalkite N power un 1, 3 ve
placing “B" batteries wsed with seta ol § tubes or T te
In the backgroind was an interesiing displny shoy 3 and tungar Lulb reetifier. L

clectric eurrem traveling from an ordinary fight socket for il first time, mamely, the

10 the Balkite baltery eharger, and then on to the radio
battery. E, I, T
of the exhibit, and was assisied by C. E. Sirsker, elec:
trical engineer; Tom Troxcl, of the sales deparimicnt; R,
MHoskell and R Porter of the Fansteel laboratories
Pearson Divisien

The Vearson Divison of the Eleetrieal Rescarch Lab:
orataries, Chicaco, ihwplayed the comglete hine of Peap
son recewing sels, inchiding Model €3, a Sinhe tuned
radin frequeiiey ser in a mahogany console cabinet
wilh i d ballery and speake S o
Other models on displny weee C-1 and €2, tabie sets fin (Countinned on page 10Y

nianager

ag
Mohawk Corp.—Grayale Corp.
e Co. of Chicago, dispinred

28

No. R-16

&xcerro

==

Radio Consoles

Combine highest quality cabinet work
with the latest developments in Wall Con-

soles.
The Console shown here is made of Butt

Walnut with matched panels in duo-tone
finish. Loud speaker and unit included.

The Excello Line includes all types of
cabinets from small table type to Wall
Console type illustrated.

Write for complere catalog
sent free on request

Excello Products Corporation
4824 W. 16th St., Cicero, 11l
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Belden Accessories)

that are popular with
SetBuilders & Set Buyers

WHETHER you sell parts or only com-
plete radio sets, Belden Radio Acces-
sories are just as important to you as tubes
and batteries. Every radio set owner or

Bartery Cord—S$ color.coded builder needsa Beldenamel Aerial, a Belden E:}ff;;;ﬂ';“ AI:;:II]‘,V"E‘:“LO:.

conductors 6 f. lony in = q . -+ lengths.

beown braud., Radio Battery C':ord, Ground Wire, Receiver corredofiog G e
Cord or Extension Cord. range.

Belden Radio Accessories are nationally ad-
vertised and carefully merchandised. Dis-
tinctive cartons help you keep the stock
clean, your shelves better looking, and speed
up your sales, too.

perry
e

0.1
1EAD in W
<x Py

Headphone replacement

b Forrtor BendBREE S aand Tie up with the Belden line for quick sales
; and good profits. Every Belden item is a
fast-moving, profit-making accessory. Mail

the handy coupon for full details and e .
sales manual. ceady for immediate inatalla:

tion. Sold 1 50 and 100 f.
lengche.

e

Extension Coril, 20 &. long,
for loudspeakers.

Order from Your Jobber




Drcenunrr 15, 1925

140 THE TALKING MACHINE WORLD -

FOURTH CHICAGO RADIO SHOW A BIG SUCCESS—(Conhnued from page 138)

leatherente, consoles Nos, 110 and 115, both finlshed In
walnut, and equigped with bullt-in speakers and hat-
tery compartments, aud a Mohawk kit The full line of
Graynie power "B" battories manufactured by the Gray-
nie Corp., of Chirago, were alw displayed J. B. lless,
of the Zinke sales depariment, was iu active charge of
the exlibit, and was assisted iy M. E, Seexuilller, of
the sales department. G. Fraukel, president; Loufls
Frankel. secretory and treasurer, and David Lipsey, ad
vertising monager, all of the Muohank Eleetrie Carp., and
G. Lewis, sales manager of the Grayute Corp., alsa spent
considerable time at ilie Zinke cahibit,

A.C Electrical Mig. Co.

The complete line of A-C Dayton recelvers, made by
the A-C Electrical Miz. Co. Dayton, 0. were feo-
tnred al the show, inelnding the A-C Dayton standord,
fve-tube set; A-C Dayton coussle, designateil as XL-
15 with buitt-in loud speoker, and the A-C Dayton glass
madel. Oie of the features of the cxhibit was the
A-C Daylost five-lube phonograph panel which attained
wide success, C. JI. Bosler, president of the eompany,
was in charge of the exhibil, ardisted Iy the sales stafi
of Jaeobson & Civss, Clicago fullers.

Sterling Mig. Co,

The feature of the disylay presented by the Sierhng
Mix. Co., Cleveland, 0., was the demonstrution »i Hume,
Universal oud profexsional tule testess made by this
company. 'The Jelonstration was a practical owe nliercin

the menibers of the eompany's siafi tested tubes offered
by visilara 1o the Coliscom, aad this unique idea made
1he Sterting booth one of the most popnlar places a1 the
sltow, 1u uddition to the tube tester the company pre-
sented Its other products including battery ehargers, tube
reaetivator, panel and pocker meters, ete.  The exhiblt
wes in clarge of V. Dowdell, sules manager of thc
company, together with L. E  Honeywell, advertising
manager, assisted by threc members of tbe sales staff,

L. S. Broch Ml Ce

The eomplete line of radio products wade by the L.
5. Drach Mfg. Co, Newark, N. J., wos effcetively dis-
played, and among the products featured ere Brael
acrial equipment, lightniig arresters, shoek-proof gligs,
power control, coril connectot, erysial insulator, electrie
soldering and audio eoupler.  Godfrey Gort, Wice-presi
dent of the eompany, was in charge of the cxhibii, to-
gether with Frank Faetl, assistant director of sales; G.
S. Pritchard, Clieago office representative, and N, 1. Big-
kam, traveling represcntative,

Liberty Transfowmer Co.

‘The Llberty Tvansfonner Ca, lue, of Clicage, ex-
hibited its complete line of five-lube tuned radlo fre-
auency sets, including table seis, Code No. 6l6], and
ul62, finfshed in two-tune waliutt Liberty consoles De
Luxe Code Nos. 6452 and &MY, Lotl in twe-tene walnut,
equipped with battery cumypartmcuts and  millinmeters
showing the amount of batiery @irremt uxed when the

sct is fn operation. Rudlo eabinets Code Nos. 64 and
A5, with lond speaker compariment and space for bat
terfes and ehargers canipleted the display, 1n addition,
the Liberty Comparomeier, far 1esting acts and speakers
and rejuvenating radio lubes and radio frequency and
audiv frequency transformers were on display. C. 8.
Cannan, presidest, was in active charge of the dis-
aluy, and was assisted by 1. B. tlalcy, of the sales de-
varnient; W. T. Kirien mannfacturer’s sales represens
watire and W. G. Shull, engineer.

Operadio Corp.

The Operadio Corp, Chicago, displayed its portable
receiving sets in a miniature hotel room, witl two al.
tractive yonng ladies, one dressed as o Freeet maid,
and the other as a poge, demonstratmg silentdy by
placards, and giving the salient fratures of the variows
Operadie sets. The portable, cousolctte and Tudor con-
vertible, which transforms the portable into 8 cabuuet re
receiver of matehed slwmp walaut, were used 1 the panto-
witme. fu sladom boxes al cither side of the stage the
Comsolette and Uperadio poriahle were eshibfted in an
attractive scttimg. W. B. Rieketts, sales manager, was
n active eliarge of the display, and wus assisted by L A
King, assistant aales nauager, and A, J. Sheedy, and W.
E, Fleming, of the sales department,

Liverty Electric Co.

The display spoumsored by the Liberty Electrle Co,
New Vork, was onc of the most nopulur a1 the show, and
the dny and night the crowds were sic

&
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alkite
Radio Power Units
the ideal power supply for any radio set

Battery Charger

Thils popular bautery
cbarger {s entirely nolse-
Iessand can be uscd whilo
the radlo sct Is in opera-
Yoo, Charging rate 2.8

Operates from
110120 AC O cyels cure
rent. Speciaimodet for 50
cveles, Also for 25.40
eyclen with 1.5 ampere

Best of Rockies, $20 oIpiore,

In Canady, 527.30

Trickle Charger
Can be connected ta the
wsusl & volt battery and
left on permancnt for

Srevy Balkite Radio Power Unlts are the ideal
power supply for any radio set. They sim-
plify and improve radio reception. They
reduce the amount of attention required
by the set. With their use the radlo cur-
rent supply is always exactly what is re-
quired for each circult.

The advantages of the popular Balkite
i Battery Charger are obvious. Entirely
Yy noiseless, it can be used while the set Is In
Balkite operation. The Balkite Trickle Charger
converts your “A" battery into a perma-
nent “A" power unlt that supplies full A"
current at all times from the light socket,

Balkite “B" eliminates "'B" batterics en-
trely and supplies plate current from the
light socket. Balkite "B" for sets of 6 tubes
or less, Balkite “B” I for sets of 6 tubes  J4jjnz ot morcthan 20

e ﬁ:immv

erics,
Supplics plate current
fromthe light socket. Op:

irh cithee soroge

opcrating a t maximum ef-
felcucy, Requires no o
tentionoth er than ndding
water twiee o year,
Will serve any set re:
neaot morcthan 20

—-ﬁm:lfu‘l' all setn of 5
es orless and most 6
tube scig Occupics about

Noiseless—No bulbs—Permanent  fpegeicea ‘?:;;",;‘,’;;

All Balkite Radio Power Unitsare entirely T nispechimotel
nolseless in operation. They have no mov-
ing parts, no bulbs, and nothing to adjusi,
break or get out of order. Each is a perma-
nent plece of equipment with nothing to
Balkite replace. They require no other attention
than the infrequent addition of water.
They require no changes or additions to
your set. All are fast-moving, trouble free

‘I’n(r £35
Iy Canada,549.50

ickla) ) A
Teally ehams Ml"m and thoroughly advertised,
baucrva?d wopplic: “A°
current from rhe light 5
Manufactured by Balkite “B" IT

\Vlrh small battceles
(-t-vslr and small 6-voly)
€an be used as an later-
mitteme charger of the
usual type, Or dt can be
used 2 a teickle charger
if n resistance 4 added.

FANSTEEL PRODUCTS COMPANY, Inc,
North Chicago, Ilfinais

me s the new Balkjte
“B" but will itanyact {n-
cluding those of 8 o

rent. Special model for

Char, FANSTEEL 2 <!
Pt Sl 5 el i Price §55
Sinehes. Fitsin asual dey In Canude, $75
cell compartment. Oper-
ates from 110-120AC 60 =4
cvele eurrent, Special
The Gould Unipower

model for 50 cycler.

Price $10
’est of Rockves, $10,30
In Canvda, 315

Raa’zo]’owerUm’ts

Is equipped with a
special Balkite
Radio Pawer Unit

BALKITE BATTERY CHARGER ' BALKITE TRICKLE CMARGE!\ * BALKITE“B™ ' BALKITE“B™@ 5

(35 RN CHARGER

5anb be Tt Unbramanens LosoasTomEs

deep around the bootn. The feature of the exhihit was
“Black Bear," the radio pony that has won national
fame through Yis appearauces at the warious radio shows.
“Black Bear” demonstrated to excellent advaatage the
many distinctive features of the Ful-Wave baitery
charger, made by the Liberty Electric Co., and alse gave
exhibitions of his mental facilitics which won entlu-
slastic applause from e crowds in attendanee. E.
Kaapp, nresldent of the company, was 1n elarge of the
exhibii, together with Frank 1lolland, sales manager of
thie emcern,
Shamrock Mfg. Co,

The complete line of six-tube sets, mannfactured by
the Shanirock Mfg. Ca, Newarh, N. J, was presented
under the auspices of the Jackson Sales Co., Chicago,
Sbamrock representutives, Aniong the iustruiments on
display wete the Deluxe table model, Shamroek eonsole
grand and the Consolette, both in single dial asd twe
dial eontrols. The eansole grand and Consolette, embody-
iog builbin loud speakers and aniple battery space, at
tracted eosillerable attention.

Quam Radio Corp.

The loud speaker products and parts manufaetured by
the Quam Radio Corp., Chieago, mnde their first official
appearance at the Chicago Show, and were received with
approval hy visiung manufactarers, jobbers and dealers.
The featwre af the display was the Quam Radiovox loud
speaker, using be Quam loud speaker mmt as well as
the nuila ihemselves and a complete line of condensers
and transformers.  J. P, Quani, president, and A,
Dreler, viee-president of the company, were In eliarge of
the exhibit.

Priess Radio Corp,

The Pness straight eight, manufactured by the Priess
Radio Corp, New Vork City, atiracted considevable at-
tention at the show, and the models shuwn inelnded table
and eabinet designs; the cabinet madel being equipped
with a built-ie loud speaker and a builtia aerial, Wil-
liam G, Hammond, of thbe sales division it New York,
was fn charge of the exhibit, assisted by the wtaff of
the New England Milla Co., Priess jobber.

Belden Mfg. Co,

A continuous demonstration of Uic winding of Belden
battery cord was helil in e exhibit of the Belden Mfg.
Co.,, Chicago, in which § mires were braided and cov-
ered in oiie operation. Otlier Delden radin produets on
display were acrial wire, hattery cord, head plione or
speaker cord, Insulated ground wire, extenslon card, and
various types of termiuals. The Run slso maintained &
complete display of other Belden industrial products.
Paul Date, advertising manager; Joln H. 1lamline, dis
tribution manager, and G. B, Finch, sates manager, were
in eharge of the exhibit.

DeForest Radla Co.

The two complete new lines, designnied as the F and
W lines of the DeForest Radia Co., Jersey City, N. J.,
were housed in an attraclive exhibit. These two lines
both feature the Weagant cireuit and aniong the usteu-
ments shown were the FSAW alavdard fveetube sett
FSM with buili-in toud speaker: F5L a leatherette madel;
a W5 with a twelve-inch ¢one fpeaker and the W,
a larget inodel of the same type as the WS with an
extra large double cone spesker. The DeForest gone
speaker and DeForest Audion tubes completed the dis-
play. H. H. Lloyd, Eastern zoie manager was in charge
of the exblbit, assisted by E G. Whiting, of the sales
and service division,

Fletcher-Wiekes Co.

The Fletcher-Wickes Co, Chicaga, displayed ils Kve of
loud speakers, including hom style Ne. 221§, imade of
dic cast wood fbre, both in walnul and mahogany, style
No. 18H fn brown or black leatherctte and style 3-C.
a cabinet spealer furnished in cither rolid waluut, or
mahogaay, i fivesply veneer with a removable gnill
over the horn onening. Flelcher-Wiekes radio lond speak-
er units, tone arms, aud reproducers, were also on dis-
play. One section of the exhibit was devoted to a dis
play of the cighteen difierent parts nsed in the can.
struetion of the Fletcher-Wickes teleplione type loud
speaker unit. W. D. Montgomery, sales mwauager, was

(Continued on page 142)
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Better reception
means more sales

Jell a Tungar with eve
Storage battey) set you self

THE man who goes to his music dealer for a radio set

Qualuy Points wants music. He wants clear tone, uninterrupted

— The Tungar is the original bulb reception—and as little cost and trouble as possible in the
charger. upkeep of his set. Therefore, no music dealer’s radio stock
— It is built to last for years, is complete without the Tungar. It means quick, easy, eco-
—It charges any make and size of nomical charging—and constant good reception. It helps
storage battery: radio “A” and to make radio sales—helps to keep buyers satisfied—and
auto batteries, and “B" batteries adds a good profit of its own to the dealer’s profit columns,

as high as 96 volts in series.

For aggressive music dealers, the profit possibilities of
the Tungar are tremendous. Write for sales helps and
distributor's address.

— It makes no disturbing noise.
—~It can't blow out Radiotrons if
battery is left hooked to set while
>z n a
— It causes no radio interference.
PAT. OFF.

Prices East of the Rockies RO BS
Two ampere Tungar . List $18 l BATTE RY C HARG E R ,
Five ampere Tungar . List $28 v
60 cycles— 110 volts

- It is simple; just two clips and a
plug for the house current,

Tungar—a registered trademark—is found only on the
genuine. Look for it an the name plate.

GENERAL ELECTRIC

GENERAL ELECTRIC COMPANY MERCHANDISE DIVISION BRIDGEPORT, CONNECTICUT
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LEADER PRODUCTS

Loud Speakers
and
Units

The hetght
is 22 inches
and the

dinmeter of
the bell is
13Y% inches

List

1800

Worth

25.00

No Metallic or Vibration Distortlon

The heavy cust alminnm Gooseneck climnmies
all mets anil ragan  distorlion
Speakers combine a wille range of vol with
clanty aml faithful repraiduction of tan

Beauty in Design and Finish

The geaceful lnes anil the beamiful finishof
the Leatler apgeal w thy st fasndwns, Tl
hiell ¥as a heaun takngany er \Walist fidsb—

e Goosciieek anl lase are 1 WineGold—a

'
really Wandsone Iorn

A Good Speaker Must Have a Good Unit
Without a  ligh-raile _eetiable Unit o oot
Spraker s 1o wooll. Our Speakiers are all ajultpal
with thic famonn jer Unin, W o nake
our own lloris~we masc the Unirs—we sherefore
knoiv tticy are right ama we guarantee them.

Baby List
Gooseneck 14.00
Loud Speaker

Just Tike the Le
er Sr, fllustrated and
ilescribed  above—thie
same gracelul Hnes—
the same style heavy
east alumingm goose-
ounds out
c tone with 1o me:
willie vibrafon
isioction,  The same
heautifnt finfsh.  The
ouly ifference is the
Fn, Mgh, 12
W nby

Goosencck Loud
Speaker  a  pricell
lower twan any qual

Speaker on  tbr

Nolice to Jobbers

We will scnd a sample Leader loud Speaker
hy Express at onr expcise 1o any reliable jobber
on_approval. ave cvery confulence in our
products. Write for our unusual jobbing diseounts.

The Leader Unit
An all around adjustable unit for any horn, con.

sole or phono, Laminateil l'!’ i
h-grade unf We miske it C AP

Victor Radio Corporation
4321 No, Wesiern Aveaue, CHICAGO

FOURTH CHICAGO RADIO SHOW A BIG SUCCESS—(

Conlénued from page 140)

in active charge of the cahibiy, and E. Fleicher, presi-
deat, and R. L. Wickes, treasurer of the company, also
speot considesable time a1 the display.

Herbert H, Frost, Inc.

Herbert H. Frost, Inc., Chicage, showed Cunningham
Julies, 1ncluding CX 20, the new power amplificr tube,
and CXJOIA, CX2% and CXID. Other producis on di
play were the Frost Musctte head phoics, pans and ac:
eersuries, Remler pans, transformers and condemsers, C.
R. King, district sales msuager, wns in charge of the
exhibit, nnd was assisted by F. #l. Larrabee, Kansas
Gity district manager, and F. §l. Marding, Clevetand
fistrier maenger.

Cbas. Fresbman Co,

The Freshinan line 1 its entirety was featured by the

New York City, Ihe malcly on

Charles Freshiman Co.,
display including ohe Freshiman Masier Grand console;
e SE2, SF4, 5Fn, SF8 and the Franklin consale, an

arustic cabinet model llesigned with or withom a rable,
‘The Freshiman B elmmnaor was onc of ihe feanires of
tlie exhitny, wlngh was wi clarge of G, Baleon, Cl
ianager, assisted by L. W. Rarrow, of the Chicago sales

nafl,

Drigbtson Laborstorles
True Bine wibes, manufarinred by Brightson Labura:
tarics, New Vark City, were aumcuvely presemed at the
I, tlie display showing the tulies in handsome boxes
comtaniiiy one, three aud five-whe sets. The extibit
was undec the direction of the sales staff of Vouug
liehiardion, disiributars of Trie Itine in

lorish
Chicago.
Carter Rsdlo Co.

The Carter Radio € hicago, displayesl in s space
» macline made by 1he ina for winding resisiamee aieips
for Carier theostais, Awiong the Carter prodimis on dis
play were jacks, loup acrinls, phigs, awiielies, Fesistanec
umits, fixed vondeisers, rheodtats, poientiometers, hai-
tery siettebes, and Caricr Diahites. \ J. Carter, pre
dewt, was o vhxrge of the exdibin, amil was assisied by
. A. logpe, sales engineer.

Sunbeam Radio Corp,

Amwoug the pupular Akesdyne scts ddisplayed by the
Sunbeam Ralio Corp, New Yurk Cire, mere the follow
idelst No t89, desk 1ype consale with built in lowd
speahre; Nouo 215, five-tube console with lmiltam Toud
sneaker; No. 110 Cuusoletie and a haudsome ltalian
Reuaissanice arl moilel wal seren lubes, Juhiam Jacobs,
esles manager of the eompany, was in charge of the
exhilni, assistell by E. B, Finson, of Ile Chicagn office

Americap Electric Co.

The American Eleetric Co., of Chieawn, dhsplayed its
compleic tine of lonl speakers, featuring the wew Burus
fwished in mabogany and

ruantel clock type speaker,
enmupited with a twelve day elock, In une corner of the
Xl t mand 8 special show wmodel of a Hurus speaker
on a revolving platform, illiminated by dood Tights.
Among the Bums loul speakers on display were models
28, 5P, a de luxe model in mohogany shell finish,
N8B, 1n miother of pearl, and ASAX, with hlack horn
eithied in white, Head phones, conilensers, lighining ar-
resters and Durns lond speaker nnits completed the cx-
hibl. TI. B. Malloy, sales engincer, was in charge of thc
diaplay, anl was assisted by W. Carroll, and J. Van
llenschoten, of the sales department,

Uadted Cabinet Corp

The United Cahinet Corp., of Chicago, displayed four
console medels, sll finished in hurl walnut, with band
carvings and decorations, cignipped with buill-ln speakere
and battery compartmests and designated as models 17,
29, M and 35. Henry €. Forsier, W. €. Perkins and I.
A, Lund were in charge of the display.

Howard B. Jones

In a display trimmed in purple and gold, Moward B.
Jones, Chicags, displayed giant reproductions of the Jones
Multi-Plug and Cabelug, fisished in black and with each
lerminal palnted in different colors. A radio receiving
set was wsed in the cxhibit to show a Multi-Plug in usc,
while another display showed every part used in the
process of manufacturing the product. Howard B. Jones,
president. and J. W, Reagan, sales manager, were in
charge of the exbibil,

Ptansticht Radlo Co.

The Planstich] Radio Co., Chicage, displayed its full
line of radio receiving sets, including Model 10.C, a 6
tube single dfal control desk eomsole with a builtin
apeuker, and battery compaetment, equipped with an
ammeter, volt meter, and rheostat for recording the rate
of eharge; Meodel 10.S, a &.tuhe console with built-in
speaker, single dial contral, and iluminated station finder,
finisked in walaut. Olher models on ilisplny were Model
8:C, a Stube walnut console set with twa dial contral,
stauion finder, built-in speaker and Dattery eompartment;
Model 0, a &tube table model In tweetone walnut;
Medel 8, a S-uthe table set, and Model 7. a 3-tube iable
medel with 3:dial contenl, finished in mahogany. Edmund
Il Eithel, viceyresident, and Alex Poale, district sales
manager, spent ciusiderable ume at the exhibif, wnd
were assisted Iy €. D. Ruck, Wi, 1. Vandernenlin, M
ti. Merianty, F. T. Dewlnrst, and II. € Leach, of the
sules departrent,

Windsor Furnlture Co,

Tie Windsor Furniture Co., of Chicago, displayed its
line of radio phonograph eombinations, toeluding Ne. 3t
eadio-phonograph, in carved mahegany: No. 22, a high.
Loy eombimation; Model Noo 21, 3 S-tube tuned radio
frequency set in a mahogasy cabinet; No. 128, a loud
spcaker console in two-tone mahogsny, equipped with
battery compartments, and an carthen loud speaker. The
Windsor loud speaker console table with a battery
compartrent and & Umilt in speaker of composition carth-

snwarc were also showi. A, C. Siewers, ). W. Lyons,
Je. and J. k. Juyee, of the sales department, were in
charge uf tlie eah

Daven Rodio Co.

Daven tulies, which liave antained wide ponularity, fea:
mred the display of ke Dven Radio Corp, Newarky
N. ). Among the other Daven proluicts presenicd were

K. R Moses,

super amplifices, resistors anil grid leake.
gemeral sales manager of the evmpany, was wi ctiarge ol
thie exhibit, assisted Iy K. E. Wartmaw, Chicago shatrigt

represcniative,

Supertron Mip. Co.

The eamplere tine of Supcriron tubes, feanirmig the
serial nnmber gnarantee which Is nn important qart ol
ihe merchandistng plan for these prodirds, i
sented Dy he Superron Mg Co, lleboken, N. rn
flabiker. ceneinl ~ales mamager tlic conip-any, was 1t

of ale exbisluy, assisied e of the salen
Barsowdh & Co., Supertpan iolhers.
Radlo Industries Corp.

Rivols ralia sets now manufaciurerl the Kadio In

of New York, were displayed Iy the

dustries Corje, p
company, the exholit snclading 3 Detnxe live-tihe model,
imdel compurinmg

with built-in Tond surabee, a swniavle
the Deluse set amd 2 builtln loml speaker with ihe
ol unn. Other Rivol pradicts on display were the

le, and lic exhibnt was
peneral sales manaxer
Griexer, secreinry. The
newspaper,

eshinet lowl sncaher sad railio
s charke of Horace heane,
the compavy, together with 1.
Kivoli "Daily Wow," a bright and snappy

Trophies Presented to “Miss Radto’ Winners

was issucd by the company cach day of the show and

was distributed broadensl around the Coliseum.
Lokeslde Supply Co.

The Lakeside Supply Co., Chicuye, maintained an ex
libit showiug the complere linc of radio products handled
by the firm, including type “M" loud speakers, in black
ceystalline fin Borkman hom-type speakers, in ns
sorted colors; lond speaker testers, Colomial and L. W.
type cabinets, fnished in walnut; No. $50 walnut desk-
type rabiner wirh built-i speakee and baltery compart
meats and No. %0 £, & walnnt console. The firm alse
mainlaimed 3 complete display of fibre horns and toud
speaker units. G. € Fricke, president, was in charge of
the display and was assisted by R. R, Fricke.

Dayton Fan & Molor Co,

Day-Fan five tube sets were featured by the Daytan
Fau & Motor Co., Dayton, O. and among the instru.
wieiis on display were the Day-Royal, Ilighbor model
wirk Tuiltin lowd speaker; Daytenia, a1 Chippendule
console with built-fn loud apenker; Dayeraft, standard
1able wiodel with built-in loud speaker; Paygrand, an
art medel with in lond speaker and the Day-Fan,
standard five-tabe set. A of the models in this series
are single dial operated, and there was also om display
Day-Fan-OEM t2, a four-tube set The Day-Fan eabinet
speaker eompleted the dvsplay, and among those in at.
tendance at the exdibil were H, D. Gibson, Chicago
district sales manager and L. W. Ogle, of the Chicago
soles staff.

Jetterson Eleetric Mfg. Co.

The Jeflerson tnbe rejnwenator, No, 175, and lube
tester No. 195 were the objects of attention at the ex
hibit of the Jeflersen Electrie Mg, Co, Chicago. The
trm 3lso displ. d its line of nsfermers.

The baath was decorated in black velvet, with a gianm

ion of the rej in ion, showing a
radio tube in place, and a light in the tibe fashing
off and on. A. R, Jolmson, sales manager, was in charge
of the display, and was assisted hy J. R. Scaulon, C.
P, Kab, W. C Samuct awd W, H, Hatter, of the sales
degaetment,

H. G, Saal Ce.

The i1, G. Saal Co,, Chlcago, displayed its complete line
of Saal Soft Speakers, ineluding Model 1, finished in gold
stiople nith a brown bell; Model 2, in sibver stipple
with a black bell; Model §. finished in gold-blaek craekic
witb brown bell; Saal, Jr., Soit Speaker in hiack craekle;
thr Saal phomograph attachment and Ioud speaker unit.
C. ). Sharp, sales maooger, was in charge of the exhib
and was assisted by W. R Becker, faetory superin.
tendent.

Ecbopbone Radlo Ime,
Echophone Radie, Ine, Chicago, displayed its camplete
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Buckwalter Radio Corp.

The Buckiwalier Wadio Corp., Chicage, featured ils

tnbe Supcriowe radio reeciyi ¥ scls, including Model

mwalnut cowsole with bnilt-in speaker, bat.
'ry compartinent, loop acrial, and eompletely cquipped
with batierses, chargers and tubes; Model 30, a walnut

€quipued; Model X3, 3 table sel in two
tone walnul, and Model 318, a t1able set with built-an
tane ehamber and apace for baiteries. C. J. Buckwvalter,
res eharg, the exhibil, assisted by H
+ Bivd, and A. R. Parks, of the sales department,

Splitdort Electrical Co,

The “Mikado" fire-tube Tecenver, equipped with electric
lighted and enclosed dial timing controls, and incased
in n special cxbinet of Fapancsc design, ivas a feature of

splay prescated by the Splisdorf Electrical Co..

J. Other instruments in the cxhibit were

the " Rhapsody," a desk 1ype console; the "Nociurne,” a

table cabinet model; the "Geitha,” a table in Japancese

design and the “Polonaise,” 3 wble model in o two-tone

Among those attending the exhibit were H, G.

Walter, treasurer of the company; W, S Neate, sales

correspondent; W. O. Eckdahl, and O. W. Smith, of
the Clicago distriet sales office

Bucklagbam Radlo Corp.

The Buckimgham Radio Corp. Chicago, exhibited its
full live of radio receiving scts in a display of purple
and gold. Armong the models on display wwere Model 7,
a five-tube set in an English Tndor cabinet; Model 6,
Halian Renaissance art model; Aodel 4, Queen Anne

1 S a2 Dc Luxe art console finished in
Ameriean waleut with hand decorations; Model 3, in
Adam brown walnni; Model ), 1 table sel, and Model 2,
a table eon<ole. I. B. Frecd, president, was in eharge
of the disploy and iwvas assisted by M. B. Benson, elief
cngineer; Geurge 0. Smith, sales director; Chas, Sutios,
Jerame Kabn, and €. Bass, all of the sales department.

Dictegrapb Products Corp,

The Dictogrand Poirer Six, tbe newest product of the
Diclograph Products Corp. v York City, was the fea-
ture of this company's cxhibit, and this parlor sct at-
teacted iride attention, Among the other products on
display wure the Dictograph cabinet and hora loud
speaker as well as phonograph wnits, P. N. Amdrews,
general manager of (he eompany's radio division, was in
charge of the exhibit, assisted by the memibers of his
stoff

Kisg Quallly Products Co.

The King-llinncrs neutrodyne line was fealured at the
exhibit of the King Quality Products Co., Buffalo, N. ¥.,
and among the models on display were 25, 8 fivestube
tahle model; 258, tahle nodel with 8 bnilt-in loud
speaker, using the Amplion unit; 2C, s completc con
sole irith built-in lond speaker amd batlery equipment,
and 25T, a console table with a compartinent for bat.
teries. There were also on display model 30 of the Kiug
tuned radio frequency line; 3 console model in this line
with 3 built-in loud spcaker using the Jewvett unit and

two.picce consnle model. B. J. Close, general sales
manager of the company, was in charge of the exhihit,
assiated by J. G. Crowe, Eastern representative, and E.
Striegel, Noribwestern representative.

Mioerva Radlo Corp.

The Minerva Radio Co., Chicago, displayed the “Elite"
consolctte in dusotone American walnut, cquipped vith
built-in speaker, snd "'B" batiery facilities; the "Grand"
wall console, in duotone walmni, with built-in speaker,

battery and charger compartment; the "Scremade’ wall
cansole, and the “'Distantia De Luxi a miahogany inble
niodel. E. R Schule, gencral manay was in charge of
the exhibit, and was assisted by P, S, Billings, of the
sades department.

National Co.
The parts used in the of the B

Town Cricr loud apeaker, finished in golden polychrome.
and in green polychrome. Shadow boxes were uscd to
#bow one of the speakers againsi a background of black
velvet and greem silk. J, A Pascdach, sales manager,
was in eharge of (he exlubit, and as assisted by E. A.
Pearson, Chieago disteibntor, and O. S. Jacobsen, aof the
sales d

Drake sct and made by (he National Co. of Bostan,
Mass., formed the feature atiraetion at the laiter eom.
Pany's boeth. Other products on display included Na-
tional velvel vernier dials and Nagional condensers. G
Browning, of the enginecring staff of 1he National Co.,
was in chsrRe of the cxhibit

Glifillan Bros. Inc.

Gufllan Bros, Inc, Kansas City, Mo, intained a
canplcte display of its ncutrodyne rad ing sets,
melnding Siyle GN-4, 2 table sct finished in ULrown
mahogany with a slanting panel; Style GN-§ table
model; Style GN-1, 3 5-tube table set with a voltmcter
for testiag balicrics, Bnished in (wo-1one Amecrican wal.
mt; Siyle GN-2, 1able sct in American walnul, and
Siyle GN-6, a eonsole 110det finished in brown mahogany
1with a larae batiery companment and cauipped iith a
2acale voltmeter. R. W. McKinstry, sales nianager, was
in charge of (he exhibii, and was sssisicd by A. F.
Siyder, and R, J. McNecley, of the sales stafl

Gale Radlo Laboratories
The Gale Radio Laboeatorics, Chicaga displayed the

—as to which set or which loud
speaker is best.
another breath of energy or

Eblert Cabinet Co.

The Eblert Cabinct Co., Waukesha, Wix, displayced a
eomplete line of radio cabinets, imeluding desk vonsole
No. 1821 in walnut, (he B. B. per Master cabinet for
table scts, consolettes, and nuniber of other epn-
soles, all finished in Dugenor waluut, John M. Ellert,
head of the Arm, was in charge of the displny, and was
assisted by Miles Gillette, of the sales depasmment.

Electric Storage Battery Co.

The complete line of Exide A and B storage hatteries,
together with the Exide radio power nnit for A hatieri
way presenied by the Eleetric Storage Battery Ca., Pbila-
delphia, Pa, The artwtic appearance of the cxh
enhanced by scveral expensive piclures and oil paintings.
J. €. Hammond, of the Chicago office, was wm charge of
the display.

F. A. D Apdrea, Inc.
The complete Fada ncutrodyne line was displayed by
. A. D. Andrea, fnc, New York Cily, including (he

{Canlinued on pagre N:J)

Now and Forever

Don't waste

minute of time trying to con- |
vince prospective customers of
the merit of some particular set

or loud speaker.

Prove your

contentions with a

LIBERTY COMPAROMETER

And Tube Rejuvenator

Don't ask anyone to take your word for it—put the facts
face up on the table. Attach four, three or two sets or speak-
ers at one time. A turn of the switch puts anyone of them
into work without interruption. You can make a fair. un-
biased, conclusive, comparative test of tone, quality and
volume and at the same time you can determine the amount
of current each set consumes.

The Comparometer also rejuvenates tubes and thus quickly
pays for itself. The Comparometer is not an expense—
it 1s one of the best investments any radio dealer can make.
A wonderful piece of advertising—a tremendous sales help
—proves the value of the sets and speakers you handle
beyond all question and doubt. An interest arouser that
will increase sales for any dealer anywhere.

It is new now—but it won't be long before the great majority of
radio buyers will insist on a Comparometer test before making a

buying decision.
for and will appreciate,

It 1s protection they want—have been looking
Be the first in your district to cash in

on this “final and unfailing judge of radio quality.” Write for

complete particulars.

Patented and manufactured only by

Liberty Transformer Co., Inc.
123 N. Sangamon St., Chicago

N

Y,




following models ada cansole, Luven e disk, I
Joven Grande, Davenport lable, Neutrocciver, Neutrol
Neutrola Grande, Neutrocever Grande, 160 Neutro Jumor
and Newroletie. F. A D. Audrea, premdent ol the com-
yany, was a frement visit 1o the show, and the ev
tubit was in chmge of L #. Van Zile, ssmstant maw:
ager of the Chieayo oftice, nnd Gevise E. R, draveling
representative.

Wm. J. Murdock Co,

\Wm, J. Murtwk Co., Chelsea, Mass., featured in its
display the Mardack No. &M shiclded comsule, u ¢-lube
recciver hmnhed n Wwo-tenc mahogany, and cquilped
with an f al Inop, butlion speaker, and battery com-
parnoem. Othicr models on display were No, 2, No. 20
and the chassis of No 204, showing the cnsl aluminnm
shieldimg. 5. W. Rapeit, sales 1eprevintatlve, wiy
cliaige ot the cxhibil, and was aaststed Iy E. L Adamy,
of lhe Eleetnieal Apphuncr Co., Chicigu disserhnion,

Role Co--Baker-Smith €o.

The Rola Co., Osklnnd, Cal, exlnbited the fols Ke
Lreator, a hormtype speaker Euished in binck erackle,
and the Rola eabrnct Ke-Creator, a miahgony calnmel-type
reproducer. The Syhan “B" chmmato mannfacsured by
Hnker-Smith U, Ine; San Francisco, Cal,, and Camificld
condeinaera, prodnets of il Camfield Raitis Co., of Uuk-
lund, Cal., were also shown. 11 1. Engle, sales manager
oi Maker-Smib Ce. Inc, Chicago vihee, was dn clhiaige ot
1he exbibit.

The Kelloge Swiichhorid & Supply Co.

The Kellogg Swichbowd & Sunly Co.. Chicago, man-
amed a complete display of Kellogy Wave Master five:
tube recetvers i 1be console, table and conyoletie Iypes,
all finished tm malogany. The Kelloge R. F. L. wevenr
be recelver, with one-dial conlrol, 1t a wulmnt console
cquipped With built.in speaker, was onc of the feaimres
of the display. The Symphony reproducer, fiuished
black, was also shewn in the exhibi. Frank Bremer, jr.,
radlo sales manager, was in charge of the exinblt and
wag assisled by a wumber of termtonul remeacnintives.

Newcombe-Hawley, Joc.

Newcombe: Hawley, Inc., Chcago, mafmiaived a display
of loud speaker horns, manufactured for many promincnt
radio firms. \Whitheld Pressing of the sales dep
ment, was In charge of the dinplay, assted by D. M
Mawley, factory mansger.

Dutllier Condenser & Radfo Corp.

Tne Dubilier Condenser & Radio Corp.. New York City.
displayed the Super-Din “pB” Lanery elimnator, ¢on:
densers, transformers, antenna and socket plugs F. I
Dennett, speeial represemtative; G, V. Peck, enpiveer,
and N. F. Tideman, Chicugo office sales mamager, were
in charge of the display and were assisted hy wcmbers
of the Chicago office sales force.

Aoytite Elcetric Co.

The Anylite Eleeirfe Co. F1. Wayne, Ind., displnyed
ns complcte hne of King Cole o tube receiving scs, 0
cinding & console 1ype 1 Circassiou walnut whib built-mn
speuker and battery compariment, and two table modely

THE TALEING MACHINE ‘WSJ_BL?D :

—_————
Wibied then completr Ime of fvelube recewers, nclud:
g Motel 5710 mnbte sct $n two-tone mahogany, Model
Q.41 1able model willi built n speaker and power com
partment, Model € comale type with bult in speaker
T battery compartment, and Model 025, 2 one dial table
arlel receiver fimshed 16 mahogany, L. L. Swuth. sales
manager, was 1w charge of the exibil, and was 350
msted by  Frank Hufsclhmid, Wisemsm  repie
sentative, and Wm. I'nebett, Hlinois arepresentaine
Nattonal Lead Bauery Co.

“fhe Natiowal Lead Danery Cu, of St Faul, Mhnn., ex
Ibued ns line si 1adio “A" buiterics, neluding the
looe, 8% how, W hour, 120 hour, 140 hour bLaticries and
Son volt B banery. M. W. Bicidenbach, disincl sales
wan an eharge uf the exbibit, and was wssnted
sy Stmer, manager of the Llncaso factory, and
iverts, of the sales departmcnt.

Slagle Radlo Co.

The Slagle Radio Co, It Wayne, Iul, displuyed it
Iime of Bve tnbe reccivers, fnelnding the No § autigue
0ak cansole 1n Gothic style, witb a bmll-in loud speaker,
hattery comumrmeni, and a beneh for the opertor. No. 5,
2 lable ser @mshed in twotone walm with a slomng
verichrome panel, and the No. 4, a 1sble wodel finisbed in
walnut, completed 1he display. Ly V. Stone, sales iman-
ager, was in charge of the exbibi, imd was assfsted Ly
Hohert Hurns, of the sales depamment.

Howard Radle Co.

The Iloward Rudio Co. of Chvicago, displayed its line of
neutrodyne 1cceivers including a specfal band decorated
hinese m Modct 325, & six-tube console; Model 425,
Syan>h Renunsance art model; Model S, a seven:
\ube receiver encased 1n nickel plaicd brass shicldingy
Moilel 150, @ five tube table set, and Model 20 3 walnnt
Jable sct wiib gold mlay finish. € L Slewnger, sale>
Inanagen, was m charge of the exhibil, and was pssisted
by J. E. Lecber, city sales mansger.

Wells Radio Mfg. Co.

The Wells Radio Mig. Co, Cbicsgo, drisptayed $t> hue
of fvetube tuned radio frequency reecivers, including
Model 5, 3 table acl in twa-towe walnut; Model 55, a desk
iy console hnished in watout; Model 50, walow tatile
aet, pnd Model S0, & self-contained porlabte 10 black
leatherctte. A, L. Bodr, of 1hc sales tlepartmen), was 18
charge of the display. A, S, Wells, puessdent, and Frunk
Dillbalines, genernl manager, spenl considerable hme 3t
the calubit.

L

Cotonial Radio Corp.

‘The Colomal scls 1w The display sponsored by tbe
Lolomal Radw Corp. ncluded models 20-6; niodel Itru;
165, 20-5, 2:5 aml 125 The disglay also 1mcluded Co-
Jomal Sca Shell lond speaker 9> well as the "Mag
Box of Radig,' u device 1o 1miove tonal reception on
the loud speaker. Among the officers of the company 1o
attemlance were.  W. C. Schwidy, president;  Douden
\Vasbingten, eel engmeer; Norman Ware, general sales
manager, and E. Il Mctafirey, assistant sales manager.

A. H. Grebe & Co,; Ine

in mahogany and two-towe wahmm. L. H.
Chicago represenlative, was in charge of the exinbiy, as:
sistcd by meinbers of the sales aaff of Stentey Warren
Co., Chicngo dlstributor.

Timbrelone Mig. Co.

The Timbeetone Mfg Co., Joosfek Valls, N. ¥,
junction with Sanford Rros, Cbicago, natiunal sales rop-
Tesentatives, displayed the Tiwbretone apeaher in ma:
fiogany and Adam brown, and the viohn type Timbrctone
. Reene Jackson, sales monsger of Sanfonl
was ussisted

in con:

speaker.
Bros., was w cbmge of the display, anil
by E. F. Oman, of ihe Sanford Seattle office.

Machtoc Specialty Co.

The Machine Specinlty fio.. of Anu Arbog Mich., dis:
played the "Srborphanc’ a S:tnbe taned radio frequency
wble model recciver fnisked in two-lone walnut. A
leatherctie €arrying enve, mamtfuctned by Sanford Bros.,
sales representatives, 1le intcnor finished in purple vei
vet, and designed 1 hold a tuble set, was slso on dis
pay. € A Verschnor, clicl engincer, spent consider:
able timc a1 the exhblb, which was under the achive
charge of W. Keene Juckson, salcs wanager of Sanford
tiros.

Apco Mfg. Co.
Tbe Apco Mg, Co., I'vovidence, K.
Rectodync altery chminator, '
A and B battery cbarge vitehes and dials. W. J. Col-
tius, soles manager of Ihe fadio division, was in charke
of the display, and was aseisted by Hurry D. Otsen,
Chiengo branch manager.
Rodgers Radle Co
The Rodgers Radio Co., Chieago. in ils display, e
bibited Model "M." a Kenaissance desigs in twe-tofic
American walnut, whieh is a F-inbe set whi sclf con:
tatned loud speaker, battery comparment. and angle
control; Model X. a Ftube recciver I Amencan walmm
Goish with builtan spcaker and hauery compartment,
and a sheleton model finished in nickel, showing the
(rame work of the scv, and the action of the thrce pun
cake type condensers. J. M. Bubcock, president and
treasurcr, was in charge of Ibe exhibit, assisted by F. K.
Moore, secrctary and cngfneer.
H. L. Schrocder
H. L. Scbrocder, Chicago, maintained a display of
radio eabinets constructed of black walnul, including
table types und eonsole models fimished in Florentine
style in cbony, rosewood, black and silcer, and old
Duteli silver. . L. Schrueder was in charge of e
exhihit, and was afsisted by Mr, and Mra. J. W Gage,
who superinlended the decorative work on all eabinets.
Dtamond T Radlo Mfg
Diaaond T. Radio Manufatiurers, South Bend, lod,, cx

Grebe 5y liase sets were p ) by A M. Grebe
& Co, Richmond thil, N. V. Models on display is
cinded the AMUI and several console designs embodyrig
two bui loud speakers. B. M. Bakes, ol Ibe New
Vork office, was in cbarge of the display, which was under
\he general direction of the Manhatian Elcetne Supily
Lo, Orebe jobber, in Chicags.
Walbert Mig. Co.

The Walbert Mfg. Co., of Clicagu, m a purple and wold
sctting, displuyed the Walhert isolarad recerver and kit
the Penctrola which, it is stated, gixes a radlo sel greats
er selectivity, clarity, and volwoe, Umvernier dials, tube
sickets, Panchites, and lock switches. Iloward M. Dodge,
sales manager, was fn charge of tbe display, aud was
assisted by Frank N. Joncs, of the sales department,
Walter M. Tluih, president, also spent some time at the
show.

Phocaix Radle Corp.

‘The Ulradyne six-tube receiver, withont dals and
panels, was featured in a very attrachive setting designed
by the Phocmx Kadio Corp., manufacturer of Ibi> sct.
A coftage eatenor was used and the distinglivencss of
the display created eonsiderable commenl. W. A, Eisen-
hauer, president of the company and R. E. LeCault, ehicl
in eharge of the disptay, assisted by

cngincer were
the Mudson:-Ross Ca., Chicago dis-

Kobert Himmel of
tributor.

Patbe Pbonograph & Radio Corp.

Three new Palhe Umversal console sets, equipped with
cither tbe McCulloeh tubes or ordinary tubes, formed
the basis of the exbilit of the Pathie Phonograph & Radio
Corp.. Brooklyn, N. Y, These models are designated as
U, o Bue-tnbe set, U0 & six-tube ser and U185 o
Bvetube sel. Other producis on display were Pathe
table models in hve tube and six-tube siyles. The Pathe
cone speaker was also displayed and the exhibit was
imder e direction of Y. E Hotcbhiss, manager of the
Chicago office, assisted by J. A, Tidmarsh of the sales
stafl.

J. B, Fergusen, Inc.

The sets displayed by J. B. Ferguson, Ine, New York
City, inctuded the model 8 stapdard #ix-tube set and
the model & console, & six-tulic set witb buill-in loud
speaker. B, Snyder, of the New York snfes stafl; nas in
charge of tbe exhibit, assisted hy J. R. Farquharson,
sales manager of the Leonard Lyan Radio Co., Ferguson
joblier in Chicngo.

Amseo Products, Inc

The dispiay presented by Amsco Produets, Inc, New
York, featured the tompany's tine of radio parts, includ-
iug the new Amsco grid gates, sitaight line condensers.
dials, ete, B. H. Price, president of tbe company, was

FOURTH CHICAGO RADIO SHOW A BIG SUCCESS—(Continued from page 143)
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m elarge o the eahbs, awmisted by ¥. 3 Duskis,

1 hicago 1cpresentatIve.
Conmersvitle Furnfture Co,

Thbe Connerswille Furniture Co. Conncrsville, Ind, i3
played eigbt diffierent styles of radio cabinets, TangIng
from small-tablc models i0 handsomely designed consoles,
cquyped with battery comparimesls and bult-iv loud
apeakers. Each day hroughout the exposihion four grls
distnbured cainarions 1o other exhibitars, with 1he com:
phments of the Conmersville Furmture Co. J. 1. Monmt,
a direetor of the firm, and R C Ifamlen, sales mana
ger, were in eharge of e exinbin, B, P Hankins, viee
presidenl, was alo @ Asitor 10 1he show.

Hartzetl Snles Co.

This well known  mannfacieens’
hihiled n munber of the lhncs wineh 11
cludimg the prodacts of the Ainsworth Radiwo Co. Cin-
emnaty, O, nanufaetnring sworth  Turodyne seis;
Aeme Wire Co., making Hexible nnlenna wire; DeVeaux
Radio Co, Defiance, 0., mannfacturcr of a five-tube
Reilex sct; Angust Goertz & U8, Newark., N. J. making
jacks aund jack switches: lewt M Co., Newark. N. I,
wanubaciurer of lond speakeis, ulonograph atéachments,
Iiead sets and spenker unite; 7-Casch Co., Daytan, O
manufacturer of Bakelive dials. sochcis, cle.; Lignele
Corp., Chicago, makiwg panels, and Grorge W. Watker &
Co., Clevelaml, ¢, mamnfixt of Victonan superhetero.
dyne parts. €. € Haruell, peesident of Lhe eompany,
was In charge of the exiibn

Tower Miz. Co.

Comulete times ol Tower lond apeaker P
acts were fcatnred by he Tower Mfg. Lo of Boston,
Mass., mclnding Lattle Spnfire and Sciennific head sets;
mulger {atle Spitfire, Seiennific and Masersinger lond
skers, together with phonogruids attuchments. E. S
Numpheey of the Boston offiec was in eharge of the lia
play, assistcd by E. N, Pease, of the Chicago office.

Batteryless Radlo Corp.

‘e No-Bat:Ry electmc set, made hy
Rndio Corp., New York Ciy, mude 1ts hrst public ap:
pearance a1 the show and atiracied consederable atien-
tion. The set 1s a five-tube Uatteryless sel, oyerating
from the hgbt enrrent, eitber A-C or DU and withom
batteries or elimi A. L. Rics, well known 1o the
tadio trade, tcpresenied Ihe company at the show 20d
wat n eharge of the exhibit.

Crowe Name Plate & Mig. Co.
ke Crowe Name Plote & Mig. Co,, of Clicags, mam
ay. showing sample pancls cur and eteled
for radio set dials, poinlers
and nameplalcs. W, Goodwil special representative, was
m cbarge of the display, R

remescutaiive ex
represents, in-

roihwis and liead

spe

e Batterylcss

tors.

(amed 3 displ

and was susisied by L.

Gasper and olher  members of the sales slafl. M. C
McLaugblin, seeictary and advertising  manager.  alsw
spent considerable time At the exinbi

Warner Music Co. Opens
New Store in Youngstown

New Establishment to Handle Complete Line
of Musical Goods

Younastowr, O. December §5—Having out-
grown their former csiablishnient in the Arcade,
Francis R. and Harry Warner have realized
\leir ambition in giving Youngstown a cont-
plete music store at 16 North Plelps strect.

The new store is unique in that omly one
agency of each musical merchandise line is car-
ried, including Kimball pianos, Stewart-Warner
radios, York band instruments, Penzel-Mueller
clarinels, Peter Pan folding phonographs, ete.

Hercry R, Raymond has been placed in com-
plete charge of the radio depirtment, while
Alice Raymond, Rila Collins and Edna McCur-
ley take care of the sheet music and music
books department, under the supervision of
Mrs. Warner. The new slore is known as the
Warner Music Co.

Oak Park Store Opened

Ok PaRK, JiL, December 4 —George Sexamr
has opened a new radio and musie shop ai 1183
Cliicago avenuc, feuturing the Radiola, Atwa-
ter Kent and other well:known lincs, In addi-
tion, o complcte line of the latest sheet music
and talking machinc recerds arc handled.

Only 17.6 per cent of American homes arc fo-
day cnjoying the bencfils of radio, according to
a survey reccutly completed by the Gencral
Federation of Women's Clubs. 1n striking con-
trast with the radio figures, and indicating the
vast undeveloped field for the sale of radio, it
is interesting to note that pianos and phono-
graphs were found in more than 50 per cent of
the homes.
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[EITHER
orBOTH]

- radio powe

your

house curren

For 6-volt tube sets— el Socket
Power “B” and Socket Power “A” in
separate cases. Either may be used alone,
but for one-switch control both must be
used together,

For 3-volt tube sets— such as Radiols
Super-Heterodyne, sell Socket Power
“AB.” Both “A” and “B"” power are
built into one case. Where customer has
good storage “A” battery and charger, sell
Socket Power “B” alone,

Philco “A" and “B" Socket Powers are plugged permanently
mto a lamp or wall socket. They transform alternating current
into the smooth, hum-free, direct current necessary for radio
reception.

When used together, one switch controls everything—" A"
power, "B" power, even the radio set itself. No recharg-
ing to think about—no dry cells to replace. Simply snap the
one switch “ON" and "OFF.”

Equally important—there are no filaments to burn out—no mov-
ing parts to get out of order—no hum—no distortion—no fall-
ing off in reception as with aging dry batteries. Dependable as
the electric current. Turned on just like an electric light.

You will agree that any device that increases the enjoyment of
radio—that makes radio sets easier, more convenient and less
expensive to operate—is bound to have tremendous sales. Also
to increase the sale of radio sets.

Philco Socket Powers are the outstanding sales opportunity in
radio this year. Order now from your jobber or whalesaler, or
write to us for complete details.
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This switch
controls
fw_etythin\g

~your A power
~yourB power

~even the radio
set itself

Snap it ON and enjoy your radio
Snap it OFF and go to bed

For storage battery (6-volt tubes) either “A" or "B
may be used alone, but for one-switch control use bot
gether. Plug the "B” into the built-in socket on the
Plug the “A™ into your house current. Both “A" and “B"
{and the radio set as well) are then controlled by the one
Socket Power “A™ switch.

Socket Power “B"—for any set—eliminates “B" batteries
and does mway with all recharging and all bother and ex-
pense of replacing wom-out dry cells. It gives better re-
ception than dry cells because its voltage does not fall off
with age.

Socket Power “A"—Ffor 6-volt tube setse—connects per-

manently to a light socket, and, without any thought about
recharging, automatically supplies “A™ battery current.

Socket Power “A-60" for 50-60 cycle 105-125 wvolt alter-
nating current. Consumer price................ $42.50
Socket Power “A-25" for 25.40 cycle 105-125 volt alter-
nating curreat. Consumer price.......... 7 G 3425

Socket Power “B" for 50-60 cycle 105-125 volt alter-
nating current. Consumer price .. .............. $47.50
Socket Power “B' for 25-40 cycle 105-125 volt alter-
nating current. Consumer price .............. $52.50

For Radiola Super-Heterodyne (old and new models) and
other 3-volt dry-cell tube sets, use Socket Power “AB". Bath
A" and "B'" are built into one cabinet, satin-finished in
brown mah C 1 to radio set—plug
into a light socket—then tum radio switch ‘‘on”" and leave
it “on."  The one SOCKET POWER switch then controls
everything,

Socket Power ““AB" for 50-60 cycle 105-125 volt alter-
nating current. Consumer price ............... $65.00
Socket Power “AB" for 25-40 cycle 105-125 volt alter
nating current. Consumer price . ............... $68.50

(Prices complete—no rectifying tubes to buy)

Philadelphia Storage Battery Company, Philadelphia

Pbllco  alio  butlds  rachargablo
unlque hecausa thes may bo perman

Datteriea, P
eotly con-  —foe

a4 o
Uring room sithout chan,

solts of dry colls, Oply $19.55.

radio 4at snd sefely charsed In tko  In chares Indlcators.

Fhilco Standasd B
Adam-brown mahogany-finlsh replacement for 90 them 13 esuly
5 or

RADIO A AnD B
SOCKET POWERS

ico A" Darteries in seld-tght plasa eases
dey cell tubes. §3; O volt tubos. $16. Bullt-

glng any wires. Dusler 18 rubber caser. ull mahogaay tone, $14.85

{2ad far cheapor) then iho poriodleal renewing  and ugp.
and ronlcing of dry eeits. Philco Radlo Batterles srs bullt Drynomic—
DRY bot CHARGED. Their Lfo doss't siart
Batteny-—a complele  untll you pour in We electrolyte.  Tou bandle

& rdio whw or Victrola Dteo-



146 THE TALKING MACHIN_I-E_ WORLD

Drcenser 15, 1925

THE d

REG.TRADE MARK

STYLE 30

Wet. 10 Lbs.

CABINET SPEAKER

=

Clarity.

territory.

116 W. lllinois Avenue

-
The Fletcher Cabinet Speaker

Contains the Famous “Fletcher Unit”

InsuriNG: Perfeet, natural Tone combined with ample Volume and
Our UniT climinates Metallic and Nasal tones, reduces Static an
Interference {due to a patented feature of construction).
as well as Hicur notes or ORAL tones with absolute perfection. A
GuARANTEE.  Size: 133 inches long, 9 inches wide, 10 inches deep; solid
Walnut or Mahogany. Tone chamber of Yi-inch thickness, S foot cord at-
=] tached to unit. Consumer's price, $30.00. High grade dealers wanted in open

Immediate Deliveries—IVrite or IVire To-day.

FLETCHER - WICKES CO. (Sole Manufacturers)

“FULLY PATENTED")

It reproduces Low
Five YEeax

CHICAGO, ILLINOIS

Pfanstiehl Dealers Tie-Up
With Chicago Radio Show
Prominent Rectail Stores Present the Planstieh!

Radio Receivers to Public Through Medium
ol Attractive Window Displays

Three Plaustichl dealers In the loop district
of Chicike effveted a very line tic-np during 1he
week of the Chirago Radio Show, November 17
10 22, by 1he use of large and hundsowely ar-
ranged window displays  Throughout the en-
tire week, radio 1 acinrers, jubbers aud deat-

An Artistic Pfanstiehl Display
ers condneted ndvertising campaigns of quite
large proportions in the Chicago daily news-
papers, and Lhe more aggressive dealers capi-
talized in an accressive manner wpon the pube

lie atteution thus aroused during the ¢xposition.
The aceompanying plotographs show a dis-
play window in the Marshall Ficld & Co. de-
partinewt store, with Modcl 10-C Planstichl 6-
tnhe console receiver occupying a promincnt
pasition, i well as Model 8 a 2 dial. 3-tube
table model shown in the center foreground
Steger & Sons liane Mg Co. a prominent

Another Fine Kadio Saow lie-up
musie store, located on Wabash avenue, devoted
one cutire window, beautifully dressed with at-
tractive hangings, to Pfanstiehl receiving scis,
inclnding Model 7, Model 19, and Model 8 in
the foreground, Ranked on the left by Modecl
10-S, with demouniable console stand, and on
the right by Model 10-C. In the rear center
stands a handsome Pfanstich! art model of the
highboy type.

we can think of.

inlo the game."

CULTIVATE

The virgin ficld of 80 per cent of the popu-
lation of this conntry which owns no

RADIO RECEIVER

The HOWE Radio Receiver is the *'Stepping Stone™ to the SALE
of a Vube Set because its nominal cost induces the man who is “wail-
ing for the perfect set” to “'get into the Game." The HOWE does
more lo CREATE “Radic Fans" than any other means of promotion

The HOWE Receiver is most decidedly NOT A TOY—it brings
in loud and clear all stations within a 25-mile radius, and has good
selectiviy.  Its LOW PRICE induces the non-user of Radio 1o "'get

e shall be glod to hear from Jobbers and Dealers
whoe are not selling 1the MOWE in large quontities.

HOWE AUTO PRODUCTS CO., 120 No. Green St., Chicago, IlL

Radio. by the sale of the

HOWE

S1.75

The Commouwealth Edison Co. one of the
largest clectric supply lionses in the country.
also devoted one of its large display windows

TPEAR VLY Wl T = AR LD & CRIRBIAN] CIEA S Hb

Ftagsverd Di1splay ot WMarsuun riau
to the Phanstick! line during show weele In it
were fennd Model 7, Madel 10, Modcel 8, Moder
14-C, and Model 10-S.

Frank W. Streich Does
Good Work for Credit Men

As Chairman of Music Trades Division of Chi-
cago Association of Credil Men, He Doubles
Trade Membership in That Body

Cuicaco, ILL. December S.—Frank W. Sircich,
of the United States Music Co., believes that
when a man is appointed as head of a committee
he should take 1he job seriously and endecavor to
get results. He praciices what he preaches and,
conscquently, as chairman of the music trades
division of the Chicago Association of Credit
Men, succeeded in more than doubling the trade
membership in that organizalion. In describing
his work, "Credit Craft,” the official organ of
the Association, said recently:

“Climbing from an average attendance of
fourteen for the past eight momths to a turnout
of thirty-onc at the October meeting is a ree-
ord which the music trades division boasts, and
the credil for this success goes to the cner-
getic chairman of the division, Frank W.
Streich, of the United States Music Co. Mr.
Streich was chosen in September lo lcad the
division, and in accepting Lhe task he determined
to bring the division to the first rank. That his
efforls will meet with success is indieated not
only by the large altendance at division mect-
ings but also by the parlicipation of the mem-
bers in other Association activitics. Several
have become aclive in membership work, with
the result that sevcral new members have been
credited to their efforts. Mr. Streich and Miss
E. E. Powell, of the Tonofone Co., were award-
ed prizes at the October membership meeling.
The division had a fine turnout at the Third
Annval Trade Division Night. Many mcmbers
have affiliated with the Credit Interchange Bu-
reau and many use the adjustment and collec-
tion departments regularly.

Opens New Store

Walter Geissler has opened a gencral music
store at 124 Main street, Evansville, Ind.. with
a complete stock.

—
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Several Causes of Inter-
ference With Receptioq

Common Causes of Interference With Radio
Reception Explained in Statement of the
Radio Trade Ass'n—Means of Remedying
An interesting statement giving the reasons

for interference with radio reception  which

users frequently complain of was recently is-
sued by the Radic Trade Association. This
statemnent should prove instructive to dealers,
as many of the complaints received by them
from customers are from causcs over which
\khcy have no control and are not the fault of
gher the set or its accessories. The state-
Y nt reads
great many radio listeners of the prescat day are

'mystifed hy the sceringly dncomprehensible operation

of rafio seceiving sets.  This staewent may not apply

10 the ol time “dycd-in-the-wool™ radio fan: howcver,

mest of the Ia craps of radio conwerls are made up

{ persons who are not as much intcrested in why the

works, as they are in the quality of reproduction,
selectivity, and the ability of a receiver to gt the dis-
lant stations cleariy.

To s latter type of radio fam it seems strange that
oftentimes neighbors and friends are able to get hetter
feeeplion than tbey, even whbea the same type of set

ised.  They do not seem to realize that good radio
reception depends on many thiegs besides the sadio ser
itself,

We do not wish to give a loug technécal cxplanation
of atl the imterference factors that enter #nto radio re-
ception, but will enumerate 8 few of the most ctommon
causes of trouble and suggest ways in which they may
be remedied.

Of i

the trouble i d is right {n tbe

Any small motors, such as those used with oit
burncrs or im commection with refrigerating machines,
will sct up an clectrical ripple which will be beard when
the signal received is not strong cnough te drown it
out. If this is extremely bad, it can he corrected hy
cleaning 1be rings or commutator of the moter, or by
€rounding the frame of the motor. At other times a de-
feetive bell-ringfng transformer or defective or leaking
ligbting fuse btock will set up 3 continual cleetrical dig

charge, It will generatly take an eleetrician or & radio
service mam to locate this type of troubte.
Some of the many common sources of outslde inter-

ference are leaky power lines—defective power tinc teans.
formers—bell ringing devices at telephone exchanges—
battery chargers of varlous kinds—=X-ray or high fre.
Quency generators.

Most of the power companies will €o.operate with the
receiving set owner and will belp Rlm to locate his
troubte, §f they think it in being caused by their power
lines or distribution transformers. o Detroit, tbe De-
troit Edison Co. keeps several men busy ruanming down

wplaints of tbis kind. These mem have found that in
most cascs the’trouble was caused by electricat apparatus
other tban that owned and controlied by tbe Edison Co.

Defective sign flashes and atreet tigbts are bad offend-
ers, gnd at times will cause a comtlauat clicking in the
radio sct. :

When sets are hebng operated close to a busy street
intersection where there are o number of power Ilfmes
a certaim amoum of interference will always be notice-
sble. Every time o street car passes, radio waves are
seat out. This is caused by the trollcy wheel arcing
where it comes in ¢ontact with the troltey wire. As
yet no way has been adopted to correct this type of
trouble, hut witbin a short time the listening public
will demand that the street car companies fnstall somc
type of apparatus which will ground this type of radic
wave,

In a few isolated cases radio broadeast receplion is
being imterfercd with by the key clicks of amateur trany-
mitting stations. Ways have been found to overcome
this trouble, and we belicve that in #ime all radie in-
spectors will inslst that seading stalions adopt means
ta correct this fault §m thefr transmitters.

Location of a radio receiving set or acrial will alse
have a great deal to do with tbe successful operation
of radio receivers. Type and condition of accessorie:
such as batteries, bulbs and horns also affect gquality of
reception.

In some localities it is linpossible to get high-powered
nearby stations, cven when distant stations come in with
good volume. Mamy theories have been advanced which
endeavor to ahow why this bappens, but as yet mone o
thesc theories bas been generally aecepted. A good
way to find out if your troubte in caused by an outside
source is to turn om your radio sct, and then tunc it so
that the {oterfering noises come in the loudest, then dis.
connect your serial wire. }f the nofses stop or ar® re-
tarded to any considerable extent, intecference is sure
to be caused by outside sources and is mot caused by
trouble m the set or battery.

Walter Harris, who has conducted a music
store for severai years in Covington, Ill, has
moved his business to Danville, Ill, and will
continue to handle all lines of musical instru-
ments.

for a

S S e A s D e
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THE WOLF MANUFACTURING INDUSTRIES
(Established 1890)

MANUFACTURERS OF *“MASTERCRAFT” PHONOGRAPHS
AND RAOID CABINETS

QUINCY, ILLINOIS
X New York Ollice: 17 West 42nd Street

5

To everyone who has hel ped us in
making 1925 the best year in our
history we express our sincere ap-
preciation with all good wishes

Merry Christmas

and the /zope-.t/zat the new year
will bring more happiness than
you have ever enjoyed.

|
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Court Fixes Limit of Time
for Misdelivery Claims

The United States Supreme Court in a recent
decision has held that the misdelivery of a ship-
ment by a common carrier is the same, so far
as clalm purposes are concerned, as failure to
deliver, and claims against carriers for such
errors must be made within the time limit pre-
scribed in the bill of lading, which is six months
on doniestic shipments.

Frank Donovan in New Post

CiNcINNATI, O., December 8—Frank Donovan,
who has had a wide and varied experience in
the retail talking machine trade, was recently
appointed manager of Poque’s Victrola depart-
ment. Mr. Donovan was formerly manager of
the talking machine department of the Shillito
establishment and more recently manager of the
Stewart chain of phonograph shops in Indian-
apolfs.

Brunswick Panatrope in
Theatre Demonstration

Instrument Appears as One of Features of Bill—
Plays Tenor Vocal Record to Accompaniment
of Orchestra, Proving Volume

SrRINGFIELD, Mass, December 7.—The Bruns-
wick Panatrope was given a demonstration that
presented the instrument in a most attractive
light to the audiences at the Capitol Theatre
here recently. Through the courtesy of Forbes
& Wallace, Brunswick dcalers, the Panatrope
was played for a weck at the theatre as one of
the regular feature numbers on the program and
so great is its volume that one of its selections
1s a tenor vocal number with the Capitol The-
atre Orchestra playing the accompaniment.

A mew music store, called the Moorish Cor-
ner, has been opened iu the Bellaire Building,
Cocoa, Fla, by Arthur Salton, who will handle
pianos, phonographs and musical accessories.
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Newspaper Campaign

To localize the national magazine ad-
vertising now reaching millions of
people everywhere, the Kolster news-
paper campaign 1in leading cities has
begun.

Dominating space in magazines.
Dominating space in newspapers.

Thus is the Kolster policy of cooper-
ating with Kolster dealers—every-
thing is being done to sell the public
and to make easy sales for Kolster
dealers.

In both the magazine and newspaper
advertising, the public is urged to
visit a Kolster dealer.

F. T.C. executives appreciate the im-
portance of the dealer's success—
hence constant plans to help him to
the limit.

This newspaper campaign 1s but one
of many supports offered Kolster
dealers.

The Kolster proposition is built
around profit for the dealer.

Learn about it. Learn what it offers
yout,

Write today.

FeperaL TeLecraPH COMPANY
(of California)

Woolworth Building, New York City

This sales feature—
simplified control—
is winning nation-wide
interest. Kolsters give

"f the dealer countless

selling arguments.
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Test Reception Conditions
With Thompson Minuet
Distributors and Dcalers Gather Daily Reports

on Radio Broadeasting Stations and Supply
Data of National Intercst

ords show that the Minuet has brought in a
many as scvenly-six stations ia onec ecvening,
reaching ont about fifteen hundred miles

One dlstributor, in describing his evening cx-
perience with the Minuet, said: "As onc would
sweep a large searelilight over the country, so
does onc swing a single lever on the Minuct,
bringing in onc station following the othicr in

Drcenerr 15, 1928

Attorney General Urges

Changes in Bankruptcy Law
In Annual Report to Congress Altorney-Gen-
eral Sargent Suggests Changes in Criminal
Statutes Relating to Bankruptcies

Wasniveton, D. C, December 10.—Legislation

In an attempt to check reecption conditions rapid succession.

throughout the country, the R. E. Thompson R. W. Porter, vice-president and gencral sales  modifying  the nina tutes rcl:
Mfg. Co. has cnlisted the support of its dis- manager of the R. E. Thompson Mfg. Co, baukruptcics i ngly urged by Attorr
tributors and dealers in gathcring daily reports

states the best record he has achieved was to
get thirty-two stations in a minutc's tiine on the

General Sargent in his annual report, just sub
niitted to Congre It should bc made an of-
fcnse to coneeal assets not only from the trus

RS 3
Minuet.

Mrs. Leslic C. Wiswell, wife of the president tce as now provided by the bankruptcy act, but i

of the Wiswell Radio Corp., exclusive Thompson  also from ecredilors in composition cases or Y

distributor for Chicago and mid-West, had licr  from any officer of the court elarged with con- t

trol or custody of properly, it is declared. The d

"The Minuet”
on broadcasting stations. These reports cover
conditions, number of stations logged and qual-
ity of rcception and desirability and diversity of
progranis.

The majority of these rccords arc founded on
the usc of the new Thompson Minuct model.
Invariably, distributors and dealers have selected
this model on account of the ease of selectivity
and the simplicity of logging. So far the rec-

enthusiasm aroused over thiec reports of her
lusband onm the actlvities of the Thompson
Minuct and carried ont a series of tests of her
own. Her rcports covered twenty-nine sta-
tions, including Houston, Texas, New Orlcans,
Atlanta, Waco, Dallas, Los Angeles, San An-
tonio, Fort Worth, Kansas City, Pittsburgh and
a number of others.

Mrs. Wiswell's comment on tone quality was
particularly interesting inasmuch as she has ap-
pcared on the conecrt stage and could speak
from wide experience.

All stations were pleasantly andible at a dis-
tance of 12 fect. The remarkable and highly
gratifying thing about the whole busines: was
not the fact that the distant stations eome in, but
that the musical quality of the toncs, both bass
and treble, are so natural, the definition so sharp
and the overtones so beautifully real. The
brasses, wood winds and string instrumcnts
scem cqually taken care of as to pitch, reso-
nance and timbre. This is unusual in tonc re-
production.

G. J. Gist recently joined the staff of Walter
S. Gray, San Franeisco, Cal, and is in charge
of the whalesale distribution of Okeh and
Odeon reeords

prohibition against concealinent should al be
extended to all persons, and not only to the
bankrupt, as is the praetice undcr present com
ditions.

Under existing law, criminal prosecutions
under the bankruptcy act must be brought with
in onc year. This is felt by the Attorney-Gen
eral to be too short a period and that it un-
questionably las defeated justice in somce cases.
An extension of the period of limitation to
three years is urged, togcther with application
of the provisions rcgarding persons fleeing from
Justiec.

"A notable increase has been observed in vio-
lations of the bankruptey act,” the rcport com-
ments. "During the past fiscal year Rfty-four
more eases were rcported for investigation than
dusing the previous fiscal ycar. The result of
the work of tlic bureau of investigation in in-
vestigations of violations of this eharacter is
shown in the rccovery of property which was
returned to the various trustces for the benefit
of creditors totaling more than $300,000 and thie
imposition of fines in the total sum of $20,375,
and sentenccs for violations of this act totaling
135 years, an increase of cighty-four years over

the previous fiscal year.”
e

Jobbers

Sales Representatives

write for particulars regarding the

PHONOGRAND

Dealers

The introduction of this type of phono-
graph has developed an entirely new
field for the sale of talking machines.
Wherever it has been shown, it has
proved a remdrkable seller. We desire
to secure representatives who have a fol-
lowing in the trade.

A product which is the result of tenty-five years® piann
manufacturing experience.

Fuehr-Stemmer Piano Co.
1932-34 Wentworth Ave. |

Chicago, Illinois
S— 1

List Price $125
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Holiday Demands Keep All

Factors of

the Trade in Quaker City Territory Busy

All Lines Enjoy Satisfactor
~—New Models of Leading M

y Increase in Demand as Holiday Buyers Throng Shopping Districts
ers in D

Heavi d

PRILADELYRIA, P, December 9. The terry
whirl of Noliday shopping has been responsible
‘lor t_lxe huinming business that Lus been prevail
ing in the talking machine indnstry within re-
eent weeks.  While there lias been a most no-
table improvement in the trade ever since the
Fall days began, its extension dwering the past
month and with these early days of December
has been of an impressive character and leads
the dealers to look forward to the greatest hol-
|<_i. season experienced sinee the post-war pe-
riod. Not only are the sales of talking machines
growing, but sales of accessories are also gain-
ng.  Records have been moving in- especially
heavy volume and tmany jobbers report that
sales for the past few weeks will top any sim-
ilar period within recent years.

From present indications the talking machine
trade will partake of its old-time popularity as
one of the sowrces for gencrous patronage of
those secking appropriate Christinas gifts. The
newest types of machiaes have been strong fac-
tors for the promotion of interest in the indus-
try. So heavily oversold are the jobbers on the
new types introduced within reecnt months or
weeks that dealers eannot sccure their full quota
of orders.

Heavy Ovdering of the Orthophonic

Wlile the retailcr is being besieged with or
ders for the newest of the Victor produets—the
Orthophonic—the distributors are in a gquandary
as to the solution of the problem to supply the
demand, With the retailer clamoring for more of
the new types and the factory greatly oversold
the jobber is having his own difficultics in pleas-
ing customers. It has been necessary to ship to
caeh dealer a portion only of his orders so that
all may be given a fair deal and not be caught
short of goods. Both the local distributors, the
wholesale department of H. A Weymamn &
Son and the Philadelphia Victor Distributors,
Inc. are doing their level best to serve all pa-
trons and are limited in shipments because of
the congestion at the Camden factory.

Louis Buehn Comments on Shortage

In commenting on the present shortage of
Orthophonics and expressing the distributors’
situation in the matter President Louis Buchn,
of the Philadelphia Victor Distributors, Inc.,
says he believes the dealers should realize it is
impossible to rcap the rich harvest which cven-
tually will follow the marketing of the new talk-
ing machine in so short a time. He feels the
Victor Co. has accomplished wonders in getting
out so large a quantity as it has within so brief
a period of manufacture of the new product and
that with the many handicaps brought about
by the temporary closing down of the factory
shortly before the new instrument was an-
nounced and the consequent breaking in of
many new workers to replace those who went
elsewhere at the time of the closing, and the
fact that all the parts had to be designed and
dies cut and other factors of production per-
fected within a few months it has been a mar-
velous achievement for the Victor Co. in pro-
ducing the great number of these machines
which it has been called on to turn out ever
since they were introduced to the public.

Among the visitors from out of town who
stopped at the Philadelphia Victor Distributors,
Tnc., to request larger shipments of the new
Orthophonic were William Holland, Robelen
Piano Co., Wilmington, Del; M. F. Malarky,
Pottsville, Pa.; H. B. Mowers, manager of the

Activities of Month
F. Hayes Harmon store, Waynesboro, Pa.; S.
S. Christie, Christic Jewelry & Music Shop,
Bangor, Pu, and C. E. Costerbader, Palmer-
ton, Pa,
Expect Big Holiday Record Sale

Witls the booming business of the new Ortho-
phonic the record departinent of the wholesale
Victor talking machine division of H. A. Wey-
mann & Son, 1108 Clicstnut street, has shown
an inereasc of inore than 50 per gent during the
past month. Manager Cliarles W. Bahl, of the
wholesale talking machine division, reports that
the Christmas list has been well patronized this
scason and that from present indications tliere
will be a record-breaking holiday demand for
all the popular numbers of the Victor dises,

Tie-up With Artists

Siinultancous with the appearance of the Eight
Vietor Artists in this eity, the dealers tied up
with an advertising eampaign featuring the rec-
ords of the well-kaown octette. The Victor
Cight were headliners at the Fox Theatre dur-
ing the first week of Decemnber and the local
dealers were able to clean up prafitably on the
records made by these artists.

New Portable Firm Organized

An entircly new organization with a person-
uel long identified with the talking machine in-
dustry has been added to the Quaker City trade.
I is the Burnar Mfg. Co., with headquarters at
412 Brown street, whose product will be pop-
ular priced portables. The new concern has at
its helm two former assoeiates of the Quality
Mfg. Co, formerly engaged in the production
of a toy talking machine before the destruction
of its West Philadelphia manufacturing plant
last June. They are M. S. Rankin, president
and general manager, and Harry Rubin, treas-
urer and sales manager. AMr. Rankin brings to
the firm his experience of more than a quarter

century association with the practical side of
=

T —m
T ——————

talking machine manufacturing, having been
eonnected with the staffs of the Victor, Colum-
bia and other companies.

Changes at Pennsylvania Dist. Co,

In keeping with its advancing business the
Pennsylvania Phonograph Dist. Co. lhas been
abliged to take over larger quarters with display
rooms in its branch offices and in Quaker
City headguarters in the Jefferson Building, 1015
Chestnut strect. The new local headquarters
have been renioved from Room 200 to Suite
603-604 Jefferson Building, where will be the
executive offiees of Viee-President and General
Manager John L. DuBreuil and his assistant,
S. J. Endres, who eovers south Jersey and Del-
aware, after having been in charge of the Pitts-
burgh distriet for the past year, and L. E. Hil-
duser, now added to the Quaker City forces, to
eover outside territory from beyond Philadel-
phia to Altcona. The Pittsburgh offices, under
the new representative, Paul F. Murray, who
formerly covered that section for the Victor Co.,
have been enlarged in keeping with the Iocal
headgquarters. Tbere also has been assigned to
the Smoky City branch a suite of offices for the
display of the Sonora products on the ninth
floor of the Wabash Building, the firm having
removed from Room 405 to the larger quarters
in Number 917. Changes in the Cleveland dis-
trict have been effected, the Pennsylvania Co.
having taken over the business of distributor
for the Sonora products from the Ohio Musical
Sales Co. and placing in charge of its new of-
fices at 747 Chester avenue, Cleveland, S.
Townsley, who will cover Ohio and Kentucky
througl the branch. These changes were ne-
cessitated by the growing demand for all the
Sonora products and including the Sonora
radio, new High Boy models of the Sonora ra-
dio with its allied products, the Sonora phono-
graphs, console speakers and radio combina-
tions. Many ncw dealers have been added to
the list, with such well-known cstablishments
as Wanamaker's, Strawbridge & Clothier and
Snellenburg’s, featuring the combinations in ad
campaigns during the month.

Panatrope Reccived With Enthusiasm
A warm reecption was given the newest of
(Continied on page 152)

913 Arch Street

| All Good—None Better

PENN PHONOGRAPH CO.

Wholesale Distributor

Philadelphia, Pa.
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Brunswick inventions, whicli madc its appear-
ance on Uhe local market during the month when
the trade and the publie were given demonstra-
tions of the Pamatrope, under the direction of
the local branch of the Brunswick Co. The
first of the concerts was held at the Sylvania
Hotel, when the local branch, under Manager
E. B. Shiddcll, was liost to the dealers at a
Iuncheon, with several hundred patrens joming
al the festive board to celcbrate the advent of
this Iatest of cleetrical achievements. H. Em-
erson Yorke, of the Metropolitan offices and
E1stcrn salcs promotlon manager, presided and
incd the ding and repr ion af the
clectrical arrangement, and its vast range over
that of the piano or other inusical device, giv-
ing demonstrations in classical renditions to
portray the true qualitics of the new type ma-
chines and records. Others who assisted at the
congert were Frank Espey, W. R. Cumiingham,
W. J. Lorenzo, Joseph Callahan, and Harry
ISeach, Easteen sales manager, Thousands of
PPennsylvanians were given an opportunily tu
hear the marvels of the newest l!ruu swick prod-
et when concerts were held in va i
of the district under the supery
Lorcnzo, local representative.  In Scranton, the
Town Hall was crowded with 2,500 at cach of
four coneerts given in conjunction wilh the lo-
cal dealers. In Wilkes-Barre, the MacWilliams
Departinent Store gave its exhibition to several
thonsand, while at Reading the Hangen Mnsie
1 and Reifsuyders, luc., were the seeucs of
enthusiastic acclamation over the Panatrope aml
there was an cqually happy assembly of inore
than 3,000 in the stores of 'omcroy, Tnc., the
J. H. Troup Music Co., and the Regal Co. at
Harrisburg. In  Thiladelphia  Snellenburg's,
Wanamaker's, and the Strawbridge & Clothier
siores held demanstration concerts with from
SO0 te 700 atlendants at cach,
Everybody's Enjoying Holiday Prosperity
E\crybodys Talking Machine Co., 810 Arch
street, is enjoying a liberal share of tlie holiday
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Trade Mark

GUARANTEE PORTABLE

RETAILS FOR $25.00
®

Each and every machine
guaranteed unconditionally.

¢

NEECIFICATIONR:
Teatrne Leallnr Cuse.
Ntundanl Hclneman Motor.
Plnys Two 104 Necords.
Stendnrd Tuper Tone Arni
Speclotly Loud Reproducer.
Devlee for Currying KRecorids.
Machlne WUl Play 127 Recorde.
Pitented **Non-8pil"* Needls Qup.
. Blze MW" x 11%7 x I3~
0. Welghs 143 Ibs.

PR E TP

109 N. Tenth Street

.prospenty now dominating the indnstrial world

With working liours prolonged to twenty-four
hours a day and with doubled forces the firm is
endeavoring 1o speed np deliveries so that its
dealers and distribulors may not be delayed in
their holiday orders. Novewmber was a record
month for the Okeh and Odeon record sales
and December started off with even greater
prospects and increased business. Two big hits

Write for our latest Main Spring Chart
-made especially for the firm were the Okch's

Costs you $10.50
GUARANTEE TALKING MACHINE SUPPLY CO.

PHILADELPHIA

recording of “18th Street Strut” and the “Sonth
Street Blucs,” by Benny Moten's Kansas City
Orchestra.  Christmas scleetions have been big
sellers in the Qdcon list. The Adler-Royal com
binations of phonographs and radio have been
most heartily endorsed by the gift-buying pub-
lie, and dealers have been enjoying a lucrative
advance holiday demand for these types. With

i

Christmas Greetings

N N the eve of what promises to be a particularly
| strong Orthophonic Victrola year we pause to ex-
%" tend our hearty greetings of the season.

We appreciate the patronage and co-operation of our
dealers in the past and pledge ourselves to the maintenance
in the future of the same high gradc service which has
always.: characterized Weymann Victor service,

Yours for a big Orthophonic year.,

o

H.A WEYMANN & SON,INC.

1108 Chestuut Street —Philadelphia, Pa.

VICTOR WHOLESALERS

“HIS MASTEIS VOICE™

i

w
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the advent of the New Year there will be ex-
tensive d?vclopmculs in Everybody's plans fo:
co-operating will #ls dealers and distributors
lhx_’ough broad udvertising and publicity cam
Palgus for all its lines of manufacture in the
Honest Quaker parts and accessories and for
the Okeh and Odeon and Adler-Royal produets
The Honest Quaker products are to be aug-
menled by many wew articles to keep pace with
the newest types of muchines that now are be-
ng marketed,
J. A. Fischer Co. Service
While the sales representatives of the J. A.
Fischer Co. cover the country during the comi-
ng weceks there will be shown the mewest of sery-
ice features adapted for the repair departments
aud manufacturing branch of the industry in the
form of a Spring Clapt showing ol the types
springs used in the mannfacture of
ing machi 1d phonograpls  This new
comipiled at lheadquarters here, 730
t street, under the supcrvision of Julius
Fischer, head of the firn. It is issued as a
upplemcut to the eccently compiled complete
catalow of parts and is printed in two tones of
red and blue, designed to show most distinctly
Against the background of old ivory paper. It
conliins much valuable infornation for the re-
ir department and its compilation is of such
A elaracter that it is readily accessible for the
repdir man, gving sizes, types and uses, with
their adaptability for auy particular or general
usiy The Valley Forge main springs manu-
fuctured by the firm have been going briskly
Hlong with the trade’s activitics and in the New
Year there will be efected expausious in line
with the progress of the company in these ac-
SR Among the callers during the month
at headquarters here was William Braiterman,
of the firm of Braiterman & Fedderman, Balti-
more, distributors of the Valley Forge line.
New Columbia Records Aid Sales
Recognition of the quality of the new records
which the Columbia Phonograph Co., Inc., has

Marl

The Season’s Greetings

It is entirely fitting at this holiday season to turn our
thoughts from the ordinary daily tasks to higher things.

L L
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WEvMaNIG

33" Diametcr Par. 1922

A VELVALOID RECORD CLEANER WITH
HOLIDAY GREETINGS costs no more than a
good card and think of the difference in RE-
SULTS

We bave 2 wonderful new Nmas design 1ha will be ireasured by
tlie customer.

llave ilem ready 1o
amt Holiday wishes wilt greet them
Samples 10 Jobbres and 1heir salesmen.

A Velvaloid Record Cleaner sbould be a parl of cvery ‘Talking
Aachine snd combinallon Radie soll."

Order dircct or through your jobber but do it early

PHILADELPHIA BADGE €O., Manufacturers

942 Market Street

mall to your &alvohs sa your GOOD WILL
Xmas morn,

Philadelphis, U. S. A.

been making within recent times hias been re-
spounsible for the growth of business in 1he Phil-
adelphia headquarters at 50 North Sixth strect,
under the management of A. I. Heath. As a
result of this appreeiation of the merits of the
new records patronage is fast developing. One
of 1he firmis returning to the Columbia st dur-
ing the month was the Keystoue Furniture
Co., of Lancaster, Pa. The Columbia Co. has
been mecting with broadest sales in the ugrie
cultural districts of centrul Penusylvania. The
full-page ad which has been appearing in the
Evening Bulletin newspaper 1hroughout the
past month has stirred up mucli interest in the
Columbia, with exccllent results to the retailers
in the form of inercased demand for records.
The dealers have been tying up with the ap-
pearance here of William A, Kennedy, popular
Irish tenor, who has been making a hit in vaude-
ville in the Minstrel Boy, and lis records
have been amoung the month’s sellers in the Co-
lumbia stocks. He made the round of the trade
for a personal call on the dealers, chaperoned
by Assistant Manager J. J. Dolierty, of the
Quaker City branch.
Cheney Sales Corp. Busy

Holiday sales of the Cheney Sales Corp. have
bLeen chicfly for thie Thennjodyne and the Re-
ceptor—or super power radios, and headquar-

We take this opportunity of expressing our apprecia-
tion to the many VICTOR DEALERS who have helped
so much to make this for us so satisfactory a year. We
wish you all .

4 Merry Christmas

and

4 Progperous Netw Pear

ok

ters in the Jefferson Building, 1013 Cliestunt
street, have been alive with the larger patronage
that has resulted within the past month. These
Cheney products have been well received all
over the country and paslicularly in New Eng-
land, where George Dunbar Shewell, Jr., is in
charge of the territory, with headquarters in the
Hub. Hec made a Aying trip to Philadelphia to
spend Thanksgiving with his father, President
George D. Shewell, and other members of the
family residing here.
Secures Larger Territory

Having for many years covered southiern New
Jersey for the Penn Phonograph Co., John Ea-
gan has been assigned to a larger district as
representative of the Airm. There lias been added
to his sales field thut part of Penusylvania ex-
tending from Philadelphia to Bethlehen, wherc
hie will feature the company's specialties, the
Zenith, Jewett and Fada Radios.

Everybody’s T. M, Co. Expands

Again it has become neeessary to expand the
office space of Everybody's Talking Machine
Co. of this city. The partition has been moved
to recach the very entrance of the warerooms.
Through the use of its catalog and intensive
mail follow-up Everybody's Talking Machine
Co. has gencrated a great volume of sales.

{Coutinued on page 154)

ETES

REPAPERB TP AT AT

Philadelphia Victor Distributors, Inc.

835 Arch Street, Philadelphia, Pa.
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S. Fingrutd and Philip 1. Grabuski are in-
tensively developing the sales of this company
and it is reported that the present Fall season
has eclipsed all others in sales volume. This
sales inerease is noticeable in all departments
of the company, ineluding Honest Quakee main
springs and repair material, Okch and Odeon
records and Adler-Royal phonographs.

Strong Demand for Guarantee Portable

Regular night work is reported by William
H. Posncr to have become a necessity in order
for the Guarantee Talking Machlne Supply Co.
of this city to fill orders being received for the
Guarantee portable. Although business in talk-
ing inachine sepair naterial continues to be sat-
isfactory the big business of the company at
the present time is in the Guarantce portable.

J. A, Fischer Publicity Resuliful

The recent publicity of the J. A. Fischer Co.
in the columns of The Talking Machine World,
consisting of the publishing cach month of one
specimen page from the large Valley Forge cat-
alog of talking machine springs and repair parts
whieh are produced by the company, is proving
resultful. This publicity has visualized not only
the wide scope of material gathered in this
catalog but also reproduces these parts with re-
markable fidelily.

J. A, Fischer, president of the company whieh
bears his name, reports that the results of this
advertising have been very satisfactory. In-
quirics from dealers and distributors who have
seen these specimen pages have been received
from every State in the Union and from many
foreign eountries as well. Through the efficient
follow-up system cmploycd by the J. A. Fischer
Co. these inquirics are rapidly developing into
real orders. President Fischer reports excep-
tionally good husiness, pointing out that the
volume of sales for the month of November was
about 100 per cent. over the previous month.
Messrs. 1. Epstan and N. Witlin are still on

the road and continue to send in substantial
orders and many namies of new dealers which
have been added to the list.
Heavy Ordering of Velvaloid Cleaners

J. Abrahams, of the Philadelphia Badge Co.
reports that this company has received a num-
ber of orders from talking machinc dealers for
the Velvaloid record cleaner with the Christ-
mas design. Other dealers are using the Vel
valoid as a resale artiele, making use of the
various attractive designs that are controlled
by the Philadelphia Badge Co

Sends Optimistie Message

Samuel Fingrutd, vice-president and treasurer
of Everybody's Talking Machine Co., Inc.,
Philadelphia, Pa., recently addressed a partieu-
larly optimistic message to the trade w what is
deseribed as the first of a series by the makers
of Honest (naker products. The first letter
was upon the subjeet of inaintenance of quality.

Atwater Kent Is Again
Adding to Floor Space

Philadelphia Radio Manufacturer Finds New

Decsuatr 15, 1925

JOBBERS — DEALERS

Stock This Tube That Is Selling Fast
AMPLIFIER AND DETECTOR

seiting  fast
Dot an i e bt Dopen,
They are jeriorming satidactortly  because {y
made with Infalie cire in 8 factecy that la Sonral St

tempring 10 make tubes s perfect ap elcace will

Evch Bes Gull la lested st crery stage of llg wn
Ouls tho absslutely perfect tubes ore shisgwil Tho fecults
. 50 per cent hnge llln
Digher mutua) oadue
Dalformits—1nl mmngm.n sy etape
Podisiels pod-mictophanic

Retafl Price $2.50 each
WE ALSO MAKE
Tube R—Rectifying Tube, $1.00.
P—Semipower Tube, $5.00.
Tuhe x -tleavy Duty Ree. Tube, $5.00.
Deslers snd jobbers wrie for Informaticn snd discounts

Aberdeen Specialty Co., Inc.
1641 K. Hutchinson St. Pbitadelphia, Pa.

Twelve-Acre Factory Inadeq

Puiapetpinga, Pa, December 7.—Hardly had
the builders ceased work on the first addition
to the big Atwater Kenmt factory on Wissa-
hiekon avenne, this cily, when another substan-
tial addition was found nccessary to provide
ample manufacturing floor space to meet the
urgent demand of a rapidly inercasing business.

The original, or central portion of the plant,
was oceupied in August, 1924, This was soon
oulgrown and a Inrge addition facing beautiful
little Fernhill Park was immediately erected.
‘This was occupied during July, 1925, giving the
comnpany a total floor space of approximately
twelve acres. In the meantime, the original

OUR 1925-26 CATALOG

R

Is betng used by thousands of Musle Denlers and Furnituse Dealers

everywhero as n sitlve guld,
kind of radlo lhnmll in q

Fou lo "Grow Wi

| NAT’ ONALLY RECOGNIZED LINES

Among the well-known, nattonally

by um are included lhas(:hor g;: following manufacturers whose ad-

vorllsemenl.s appear In

AL Elotrica) Co. Jeerson Flea M. Co.
Adiec Mts. Ca Beward' B,
< Bl e iy Foiid S i
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L 8 Do ul. Co. o¢ Browain
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ETedlest demund
| atrength, reanslbllll) und sA\xE DAY lhlpplnx service will help

We are Distributors in Eostern Penna, ond Sowthers New Jersey of

T~ RADIO

WHOLESALE RADIO MERCHANDISERS

*Srow Withls”

more nromubie buying of the
ur financtal

advertlsed radle lines handled

MONTAGUE

Philsdelphia, Pa.

plant situated on Stenton avenue was likewise
kept fully engaged in the making of these pop-
ular radio sets,

The latest section is to be known as the Rob-
erts avenue addition and will face on Roberts
avenue and King street to the side and rear
of the present factory. The work of construe-
tTon was 'begun on October 1 and it is sched-
uled for occupaney April 22, 1926. When com-
pleted it will add more than two acres of floor
space to the present factory, as weH as another
acre of basement space which will be used as
a garage to house the company’s numecrous
trucks and automobiles.

The addition will be of the same general con
struction as the original plant with a saw-tooth
roof to provide the best lighting for the ex-
acting work of making fine radio sets. Another
siding of the Pennsylvania railroad will be built
in and this used principally for receiving while
the existing siding will be used cxelusively for
shipping, thus greatly facilitating both opera-
tions.

While designed primarily for efficlency in the
intricate work of producing radio sets, the At-
watcr Kent factory is one of the show places
of the East. The entrance has been arranged
in the form of a sunken garden, which, in the
Spring and Summer is verdant with flowers and
shrubbery.

Within the plant all is an example of perfect
co-ordination and efficiency, from the engine
room which sends heat and power to every
seetion of the great building down to the small-
est machine for winding the delicate coils which
enter into the making of Atwater Kent radio
sets and radio speakers.

Growing Retail Outlet
for Sea Gull Radio Tubes

Pruwaverea, Pa, Dc:cmbcr 7—The Aber-
deen Specialty Co., of this eily, manufacturer
of Sea Gull radio tubes, has in a comparatively
short period of time crcated a large market for
its products. It is reported that this tube has
been given very exacting tests in the labora-
torics of the Aberdeen Specialty Co. through
virtually every type of radio receiver that is on
the market. In these tests the Sea Gull tube
was said to prove very efficient both as detcctor
and amplifier for both audio and radio fre-
quencies. The result of these tests, including
the tnbe's properties as an oscillator, has been
E.nlcr_cslingly described in various technical pub-

The company is conducting a well defined
mcrchandulng eampamn which is having its
cffect in the steady increase of sales volume.

-
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$25 $25

Complete Complete

TS T@N IE} V[FCAVT‘ Wit Adrd

i1 RADIO SPEAKER }

Mahogany finish; 14 inches high; 17 inches long; 434 inches deep

FOR ANY MAKE OF RECEIVER
Yes, Volume! With Tone Quality!

That is the distinctive achievement of Astral Tone Throat. Not cone type. Designed
especially for clear, distinct, loud reproduction, without distortion or blare. Compara-
tive tests prove Astral Tone Throat superiority. A demonstration always convinces.
A richly beautiful and appropriate ornament in the most luxuriously furnished home.

Astral Five-Tube Tuned
Radio Frequency Receivers

; “ m Type C—$175
Type P—$215

Three - compartment

hogany cabinet, 48x
Pooley three-cormnpart- Type A—$67.50 Type B—$§90 mahog:
ment cabinet. $0x26x16 Solid mahogany cabinet. Solid maho: any cabinet, IZ:/::dl'So l;lch:kscr Built-
inches. Pooley built-in 8x23x8Y4 inches 12/.xz7r x14 inches -
radio speaker.
P , ,
S loroE e Jobbers and Distributors Wanted Throughout the World v alonD e

Last minute shipments ml;r:sl‘ur{:’l:,uxa l;hlep(m;::.:
ﬁ':.'?:;ﬂmn'ﬁnﬁcﬁf: e AS I RAI RADIO CORPORATION Xmas mulremcnts on tele-
grophlo ordera. 1237 N. Broad St., Philadelphia, Pa, U, S. A, graphie ordor:
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Thousands of Dealers and Radio Fans
View Exhibits at Radio Show in Toronto

Improved Products Made by the Leading Manufacturers of Radio Sets and Accessories Arouse
Much Interest—Ilmports of Talking Machines. Records and Radio—Other Trade News

Tokonto, CAx., Deecmber B—A most suceessful
radio exposition was held at the King Edward
Hotel, Toronto, last month und the latest in
radio egnip t was displayed to tire tl d
of dealers and the radio public, wlo thronged
the show. Manufscturers and distributors of
practically all nationally kwown radio reccivers
amd accessorics co-operated in making this the
ontstanding radio ¢xpos of the year. The
improvement in the citbinet cises, the simplifica-
tion of the reccivers and the advances made in
lond speakers were the features of the scts
shown.

During the month of August, Canada im-
ported phonographs to the valne of $11,11S,
compared with $18,271 in July, and $49,20§ in
Angust, 1924, ‘Fhese fignres bring the total for
the five nronths ended Angnst 31 up to §91,065
for 1925, as against §322,462 for 1924, snd §454,
159 in 1923, For the fiscal years ending March
31, Canada’s phonogriph imports were $708,307
in 1925, $1,057,480 in 1924, :nd §1,258,507 in
1923,

In phonograph records the Angust imports
this year ran $2,501. In July they were $2,888,
In August, 1924, they were $§4,46. The total
for five months ended August 31 last wis $16,
165 worth of records, as against $26,240 in 1924,
and $38,119 in 1923, For the fiscal ycars ending
Mareh 31, the Canadian imports of phonograph
records and supplies were $82,207 for 1925, §117,-
230 in 1924 and $115,759 in 1923,

In radio and wircless apparatus Canada im-
ported $126,205 in Angust, 1925; $83,413 in July,
1925, and $53,539 in August, 1924. The five
months' total April to August, inclusive, was
$353,318 this year, and $307,728 in 1924. The
first full year for which Canadian statistics of
radio imports are published is the 12 months
ended March, 1925, and the total was $2,499,687.
Of this amount, $127,439 camc from Great Brit
ain and $2,354,721 from the Uuited States.

D. M. Wright, president of the McLagan Pho-
wograph Corp., Ltd, Stratford, Ont, was re-
cently elected M. P. jor North Perth at the
Federal elections just held.

Fred Palmer, of Palmer's Music Store, St.
Thomas, Ont., has bcen appointed cxclusive
sepresentative for St. Thomas and Elgin County
for Brunswick phonographs, records and Ra-
diolas.

Canadian Pearson Radio Co.,, Taronto, has
the Canadian distribution of Pearson radio re-
ccivers, Ureco radio tubes and Utah loud speak-
€rs.

Letters Patent have been granted the Griines
Radio Corp., Ltd., Kitchener, Ont, with a cap-
italization of $40,000.

A Renncth Conlter, of this city, has been ap-
pointed Eastern representative of the Lincolm
Radio Corp., Chicago, 111, manufacturer of radio
apparatus.

At a recent lumcheon wmceting of the Cuna-
dian Plonograph Mannfacturers’ Association,
Capt. J. S. Atk n wils appointed sccretary of
the organization, suceceding Jancs G. Merrich,
who resigned sceveral wmonths ago owing to
pressure of private business, whiel neeessitated
his living in California the greater part of hi
thme.

The Colmubiz Phonograph Co., Ltd., whicl
recently placed a 50-ccnt record on ihe market

Important Changes
in Montreal Trade

C. W, Lindsay Takes on Brunswick Line—Lay-
ton Bros, Ltd, Featuring Columbia—Other
Trade News and Actlvities of Month

MoxnTeraL, CaN., Deccmber 7.—Scveral impor-
tant changes and additions in the plionograph
world have taken place within the last month
in local circles. C. W. Lindsay, Ltd., in addi-
tion to handling the Sonora, taken on the
representation of the comflete Brunswick line
of plionographs us well as records, whi t will
featuec in all of its different branches throuwgh-
out Canada.

Layton Bros, Ltd, have dropped a well-
known make and are now featuring the McLa-
gan and Columbix line of phonographs and in
records will specialize exelusively in Columbias,
These two makes are already being exploited in
their cighth anmual Christmas Phonograph Club.

J. W. Shaw & Co. announce the opening of a
radio department carrying a complete line of
Thermiodyne radio outfits,

Brunswick dealers all linked up their adver-
tising with the appearance locally of Josef Hof-
mann at His Majesty’s Theatre. The most wou-
derful reccption given this artist was reflected
in the heavy call for lis Brunswick records both
preceding his visit and afterwards,

Nora Bayes, that most resourcceful com
dienne and Colnmbia artist, appeared recently
at the Princess Theatre. Colwnbia dealers re-
port licavy sales of her numbess,

Much capital was made of the fact that Perey
Grainger, pianist, who apprared in recital in
Montreal this week, records exclusively for the
Columbia Phonograph Co. Layton Bros., Ltd.,
gave splendid pnblicity and mention in this re-
gard in their newspaper advertising and which

NONE BETTER IN QUALITY

Talking Machine Springs
and Repair Parts

THE RENE MANUFACTURING CO.

MONTVALE, NEW JERSEY

NONE LOWER IN PRICE

called "Harmony,” in order to incct the exten-
sive popular demand for a medinm priced rec-
ord of high quality, is bcing complimented on
its excellence.

Robert H. Coombs, president, Canadian Ra
dio Trades Association, and vige-president, Ca-
nadian National Carbon Co,, this city, sponsored
the very successfnl Radio Show which was held
here lately. A great many dealers took this op-
portunity of viewing the various models and
Accessories which wcre on exhibition

Miss Margaret Cooper, a talented wusician,
has assumed charge of the pliomograph and vec
ord departinent of the Mason & Risch, Ltd.
branch in London, Ont,

Considerable price cutting exists locally on
varions radio parts. Different retail stores an-
wounce radio tnbes at prices very close te on
half of the regular list price. Other parts are
also being featured at greatly reduced qnota
tions

artist

they state sold a Lirge nnmber of this
sceords,

Wm. Lee, Litd, is wsing printers’ ink most
pshing the sale of the Brunswick
whieh is referred to as "Supreme in
tonc valne.”

The Victor Talking Machine Co. of Cunada,
Ltd, recently gave 4 dinmer and entertainment
at the Windsor Hotel, this city, when the new
Orthophonic Victrola was demonstrated. The
speakers on that occasion, Edgar M. Berliner,
president of the company, Paul Sisc and H. J.
Vennes, representing the companics and depart-
ments which have coutributed to the new in-
vention, threw a most interesting light on the
methods by which the resnlts have been reached.
Those present included many prominent in mu-
sieal cireles; patrons of music, eduecators, acous
tic engineers, artists and writers, It was clearly
demonstrated that the new invention, in combi-
nation with the new process in record manufae-
tnre, has achicved a result that ncver before has
ecn inable. Members of the E ing Insti-
tute the past week listened intently to the
demonstration of the new Orthophonic Victrola
and to the lecture given by Edgar Herman, of
the publicity department of the Vietor Co of
Canada, Ltd,, and by H. J. Vennes, transmission
engincer of the Northern Electric Co., Ltd.
Comparison between the new and old machines,
and between the old and new records was made
by playing onc of cach on both the old and
afterwards the mew gramophone, the difference
being at once apparent and the demonsiration
loudly applauded,

Discussion of various phases of the subject
took place after the lecture,

Dan Gregory and His Orchestra of Vietor
record arlists, recently appeared in person at
the Jardin de Dance for three days only

Huge billboard posters here carry a message
of Atwater Kent radio superiority to which ap-
pears the name of Layton Bros., Ltd, as rep-
resentatives, These posters are appearing in
well-chosen locations throughout the city.

The various aclivitics were attractively dis-
played in conncction with the drive for funds
for the thirty federated charitics in conucectian
with the Federited Charities in the show win-
dows of C. W, Lindsay, Ltd., Layton Bros, Lid.,
the Leaeh Piano Co., Ltd, and other phouo-
graph dealers. The names of the local phono-
graph dealers as well as manufacturers figured
most prominently as contributors to the sub-
seription list,

Western Radio Co,, Ltd, is the name of a
new firm retailing radio; they have opemed up
at 4841 Sherbrooke street, West, Westmaunt,
and are featuring the Thermiodyne.
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Eagle Dealers
Will Have

AMerry Xmas

Cansole Madel C-1
With Model F
Recviver
Price—3235

THlS 1s an Eagle year. People are buying
their radios this season with a careful regard
for “What’s Behind the Panel.” They want
to KNOW what’s n the set before they buy it.

That’s why they are buying Eagle Neutrodynes. And
that’s why Eagle dealers are going to have a Merry Christ-
mas—for nothing makes us merrier than to know we are
making money and building up good-will through satis-
fied customers.
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If YOU Down't Carry the Eagle—
IPrite for Dealer Proposition Today

Eagle Radio Co.

16 Boyden Place
Newark, N. J.
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The New Series Gennett Records

at 50c.

OW that the indoor season is here the New Series Gennett Records at
50 cents with their timeliness and quality are an important stimulant
in renewing interest in the record as a source of home entertainment.

The Gennett Slogan “First and Best on Gennetts” was never truer than
it is today, for up-to-the minute popular dance, vocal and novelty hits are
to be had when they are new and at a new price!

Then there are the Gennett standard numbers—without which no deal-
er's shelves are complete—representing the highest attainment in the art of
sound recording.

The new Gennett sales plan eliminates all possibility of
dead stock and enables the dealer to have on his shelves
selections that are in constant demand, the profits from
which are never being jeopardized by left-overs and slow
movers.

Every dealer will be interested in this new plan because the Gennett
proposition is worth while. Write for further information.

GENNETT RECORDS Kimand, Indians

N BENERD )
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=_ENGLAND

Actlvity.in All Lines Is Feature of the
Holiday Month in 1 New England Territory

Press and Publie Laud Br\msw:ck Pamnope—Demaml for

Steadily—S a Brisk.

Orthophonie  Victrola Growing

BostoN, Mass., Dcceinber 8-—Again the talking
machine mduslry is booming along merrily and,
as onc jobber has put it, conditions have almost
returned to the prosperous days of scveral years
ago. Dealers as well as jobbers are busy and
% is 2 comunon statement that there are not
enough goods to meet the demand. There is
no gainsaying that the introduction of the
Orthophonic by the Victor Co. and the Pana-
trope by the Brunswick Co., have played a big
part in again directing attention to the repro
ducing instruments and when the scason will
have eome to an end, meaning the year 1925, it
will be found that almost everyone engaged n
the business has come out eonsiderably ahead
of the game. It will be a better Christmas
than sonmie of them antieipated early in the year.

Giving Serviee to the Buyers

In the first plan of its kind ever undertaken
by a group of merchants in any city in the
United States, customers of ninety stores mak-
ing up the membership of the Retail Trade
Board of the Boston Chamber of Commeree are
now being given free garage privileges. In
this group there are several musle houses, no-
tably M. Steinert & Sons, and the department
stores, all of which carry talking machine de-
partments; so there are after all a large number
of the patrons of music who can avail them-
selves” of these opportunities if they sce fit.
The garage at 606 Causeway street, is near the
North Station, and for two hours ears are parked
free, with a charge to customers of ten cents
for each additional liour. In order to be eatitled
to these privileges, customers will have to show
charge slips or other records of purchases made
on the day that the ear is parked.

Panatrope Demonstration Asouses Keen Interest

What is locally called a tremendous achieve-
ment in the world of music has been cffected
in this eity, where for more than a week there
have been regular demonstrations of the Pana-
trope at the Kingston street quarters of the
Brunswick Co., of which Harry Spencer is the

C bia Dealers App
New England manager. It would be no news
at this day 10 cnter upon any elaborate deserip-
tion in this letter of this new instrument—and
new it certanily is—for dealers now everywhere
are familiar with it, certainly the Brunswick
dealers of New England are. The first day of
the series of demonstrations was given over
primarily to the representatives of the daily
papers and the trade press, and thereafter vari-
ous groups of dealers sat in absolute bewilder-
ment over the merits of this Panatrope. H.
Emerson Yorke came over from New York to
give the demonstration, and, well fortified with

valuable fund of information, he was able to
give a most illuminating story about this new
instrument, Harry Spencer, also, had a word
to say by way of mlroducmg Mr. Yorke, who,

g cach d was besi
with questions, all of which he was ablc to
answer satisfactorily, for it is but natural that
dealers should want to know everything there is
to know about a new proposition such as this.
The various numbers put on the Panatrope
proved to be marvels of reeording, and there
was special enthusiasm for such reproductions
as those of the Mectropolitan Opera House or-
chestra and the Skinner organ, which were
deeined the last word in fine work. Since the
dealers have become so well informed on this
instrument they have been in turn advertising
it before their respective publies, the purchasers,
and there already have been a great many orders
registered for the several types. All agree
among the Brunswiek centhusiasts that the clec-
trically-recorded record. synehronized with elee-
trical reproduction, is a most effective method
of reproducing musie.
Sonora Activity in New England

Manager Joe Burke and all his staff of road
men are simply rushed with business and the
Sonora Phonograph Co., on Columbus avenue,
is busier than it has been in a long time. Mr.
Burke says that business is just booming in the
Sonora-radio line, and the difficulty is in getting

ion,

cnough goods. Hec himself has just been over in
New York to try and speed up deliveries, for
the eampany is oversold for three inonths. The
Sonora headquarters have just become New
England distributors for the Colonial Radio
Corp. of New York, which puts out a fine line
of receivers,
Big Call for Vietor Orthophonics

Good business, the best business in many
moons, is what is reported by Herbert Shoe-
maker, of the Eastern Talking Machine Co. In
fact, as he puts it, it is a casc of returning to the
old days. It is hard to get enough Victor goods
to go around and as the Christmas scason ap-
P 1 the d d is tr d and this
in particular applics to the new Orthophonic,
which already is considerably oversold in the
New Englaud territory.

G:vmg Pomten to Victor Teehnieal Men

IS , ficld repr ive for the
mcch:mcal department of the Vietor Co. has
been around town for a week past, getting in
touch with the' trade with the express purpose
of Instructing repair men in the handling of
the Orthophonic and all its allied parts. It is
Mr. Purington’s intention to come into this
territory about once a month until such time as
all the repair men are properly instructed.

Two Distinguished Visitors

Two local callers from the Victor headquar-
ters have been J. Walter Scott, treasurer of the
Victor Co.. and Roy Forbes, manager of sales
and merchandise for the company. Both gen-
tlemen plan to get over here just so often.

Hastings-Pettingell Sales Co. Formed

R. V. Pettingell, formerly president of the
R. V. Pettingell Electric Supply Co., of this
eity, has disposed of his Interests Tn this com-
pany and is now connccted with C. A. Hastiugs,
of the Hastings Electrie Sales Co., 42-50 Bin-
ford strect, Boston, as treasurer of a new cor-
poration known as the Hastings-Pettingell Sales
Co.

This company is aeting as factory representa-
tive for many o( the leading makes of electrical
merch luding Philadelphia Electric
Conduit Mfg. Co.; Trumbull-Vanderpoel Elee.
Mfg. Co.; Roach-Appleton Mfg. Co.; Carbon
Products Co.; Adapti Co.; J. B. Hauer, Inc.;
Chelsea Radio Co.; Boudette Mfg. Co.; Murad

(Continued on page 160)

ORTHOPHONIC VICTROLA

Oliver Ditson Co.
BOSTON

The New

should mean a

| Victor Business of Record Breaking Proportions
for the Dealer Who Will Work

| |
EVERYTHING NEW BUT THE TRADE-MARK
Enthusiasm has greeted the new instrument wherever
shown and demonstrated — the response of the public
promises to be overwhelming. That response means big
business for the dealer who is prepared.
PROVED DITSON SERVICE IS AT YOUR COMMAND
Chas. H. Ditson & Co.
NEW YORK
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Corp. of New Jerscy, and the Marinctte Corp.
‘The sales force of the compimy covers Fastern
territory, doing wissionary work for the lines
represcuted. A large warehouse is maintained
on the railroad siding where a large stock is
carried so that deliveries can be wade to local
jobbers immediatcly on reecipt of orders Plaus
for the expansion of the business are now being

Active Cheney Demand

‘The Cheney business is going great, aceording
to Manager Shewell, who is constantly adding
new lines to his already large budget of radio
equipment. Now that his suite in the building
at 376 Boylston street lias been altered he is bet-
ter able than ever before to establish himself
with many mew products for all of which bis
staff of New England travelers are finding 2
ready market. Manager Shewell was over in
I"hiladelphia to cat Thanksgiving dinner with his
ly, and incidentally to confer with his father
as to getting goods miore quickly and in larger
volume. While iu Philadelphia he also was able
to take in the Pennsylvania-Corncll game, Mr.
Shewell being an alumnus of the first-numed
college. November was a very big month and
lie says he looks for an even better mouth in
December. New connections have lately been
ctablished at Natick, this State; Montpelier,
Bellows Falls and Barre, Vt., and a number of
places in Maine as well as around Boston. All
the new men appointed for the New England
territory scveral wecks ago are doing finely.

Looks for Big Holiday Volume .

‘I'he Adler-Royal line, which Arthur C. Eris-
man took on several weeks ago, is mecting with
a wide demand and the same is true of the
Power Eleetrie radio which Mi. Erisman hand-
les. November business picked up very appre-
eiably at his Tremont street headguarters and
lie is looking for a hcavy December demand for
goods.

New Columbia Agencies

Manager Parks, of the Columbia Co. has
signed up lately with a number of new dealers
in New Eugland to handle the Columbia liuc.
The Peabody Musie Co, at Haverhill is now
carrying a complete eatalog of machines and
records and the Music Shop at Northampton
also has taken on a full line of merehandisc.
Manager Parks says that the record business
alone was very large during November, having
shiown a tremendous increase, and as for instru-
ments he reports that all the stoek he has re-

on the way

O](ae\, Records

Will give to you what they give
to every OKd Record Dealer:

The best record business in your neighborhood can be your income
when OKeh Records are featured in your merchandise?  All you
must do is signify your intention of becoming a licensed OKeh
Record dealer; then let our cooperation and service start you

TO BETTER BUSINESS

General Phonograph Corporation
of New England

126 Summer Street, Boston, Mass.

ceived is mow in the hands of the dealers. Mr.
Parks has lately been out in western Massachu-
sctts, Vermont and New Hampshire looking
over the field, and he says dealers everywhere
are highly elated over tlhie prospects for a
licalthy holiday trade. Several new men have
lately been added to the personnel of the Bos-
ton Columbia establishment, all for inside work.
Taking Orders for Orthophonic

Ever since Walter Gillis took hold of Voca-
lion Hall in the capacity of manager he has had
liis hands full in expluining the new Victor out-
put, the Orthophonie, and he has taken a nuim-
ber of orders for it, but it is a question if some
of these ean be delivercd before Christmas.

Local Columbia Advertising

The Morning Post was one of the newspa-
pers in twenty-cight of the largest cities that
printed the full-page Columbia advertisement,

h “A Dealer is Judged

Diswribuiers o) the
follawing praducts:

Thermiadync Reecivers
Suycrpowr-llnllerylcu
Trim Loud Speakers
Silver Vaice Laud

Choo

AS a man by the company he keeps, a

friends and keep in good company.
Every manufacturer we represent is re-

by the Merchandise
He Sells”

jobber by the lines he distributes.
se your jobber as you choose your

Speaker
Teletane Land Speaker
Astral Loud Speaker
Sanocarde Loud Speaker
Evercady Balteries
Brach Antenna Outh
Broeh Phane Plugs
Bracb Call Products
Phileo A Batteries
Pbilea A & BB Sacket
Pawer
Valley Chargers
Valley B—Eliminstars
Battery Cables
Redi" Most Antenna Pt
Aalea Loops
Phanograph Units and
Adaplers
Chaose yaur jobber os
you chouse your friend.

hable, responsible and makes a worthy
product. Our dealers may sell confi-
dently, repeatedly and profitably and sure
of protection.

Franchises that bring dealer prestige, pur-
chasers and profits

Write us today and our
representative will take
pleasure tn calling.

CHENEY SALES CORP.
Radio Distributors
376 Boylston Street
Boston, Maes.

Philadelphia New York

this being a part of the big newspaper campaign
that was inaugurated several wecks ago
Taines P. Duffy, the Columnbia advertising mau-
ager. This is the first of a series to be put out
throughout the Winter. The advertisement was
an unusuvally attractive one.
Demonstrating New Instruments

The C. C. Harvey Co. has been giving daily
coneerts with the new Panatrope and Ortho-
phouic ever since they were first put out and
large crowds are attracted to each recital, whieh
is held on the main floor, with ample seatin
facilities.

"Jimmy"” Frye Kept Busy

James A. Frye, familiarly known as "Jininiy,”
has had a very busy time of il since the new
Orthophonic eame onto the market, for he has
been all around New England snpervising
demonstrations. For the present he has about
finished in this territory, but there is a great
deal of follow-up work to be done.

Noveck Opens New Store

BexNiNGION, V1., Deccmber 8.—A new musie
store has been opened by Abe Noveck on the
sccond floor of the Cone Building, 439 Main
street. Mr. Noveck, who is a prominent local
music teaeher, will combine a musi¢ studio with
his store, and plans to make his establishment
“headquarters for everything musical.” The
Noveek Studio will handle a complete line of
small musical instruments, as well as pianos and
radio goods.

Fine Store in Pottsville

Portsvitte, PA, Deecember 1.—The new F. & W.
Grand Store, which has a large music depart-
ment, has been opened here recently with a
reeeption to patrons. The music section in
cludes a full stock of talking machincs, records
and sheet musie, which are shown Lo advantage
an the main floor.

Enlarges Radio Section

MemspeN, ConN., December 7.—The local re-
tail store of the Mathushek Piano Mfg. Co. has
just added Joseph C. Laviana as manager of its
radio department, which is being extensively
enlarged
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THE “NEW” TYPE
MACHINES AND ELECTRICAL

RECORDED RECORDS AT THEIR
' BEST WITH THE BEST NEEDLES

—of course—they are!

BRILLIANTONE—REFLEXO—GILT EDGE

The Leaders in the Phonogroph Needle Field

The new type machines have been designed to These scientifically constructed  phonograph
stimulate business in the trade and have cer- nvedles are the right kind to use on the new
tainly been of tremendous influence in directing  electrical recorded records espeeially if your cus-
public attention to phonographs. tomer is desirous of getting out of the machine
. . the full tonal qualities.

This means that once again the public will be
huying records—and that means Needles Brilliantone—Reflexo—Gilt Edge have always
led the feld In quick sales and with the new stim
1f you have not enjoyed in the past years the ylation in trade during 1926 you should feature
experience of building customer good will with these popular brands if you want to make your
the leaders in the Needle field, you should im phonograph department a profitable and popular
mediately get in touch with us or your jobber department with your customers. Let your job-
and find out why Brilliantone, Reflexa and Gilt  ber tell you the entire story or write us direet for
Edge outsell every other needle on the market, details

BRILLIANTONE &

STEEL NEEDLE CO. of AMERICA, Incorporated |
Selling Agents for W.H.Bagshaw Co., Factories, Lowell, Mass.
370 SEVENTH AVE, at 31st St., Suite 1214, NEW YORK

W. H. Bagshow Co., Export Dept., 44 Whitehall St.
New York City. Coble Address: “Brillneedl’”

WRITE today
to us or your
jobber for
samples and
sales-'getting
information.
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_ Palhe Jewish Artists

PORTABLE
PHONOGRAPH S/

Distributors and Dealers
write us today for the
most attractive proposition
ever offered on Portables

Berg A. T. & S. Co., Inc.

“Designers and Makers of Fine Cases
for 20 Years"

LONG ISLAND CITY NEW YORK
Naw York City Showrooms, 353 Fifth Avenue

Wealber-proot cover
supplied wib every
Artsne Do Lute.

Entertain at Concert

Leading Stars of Jewish Stage Contribute to

Entertainment of Jewish Trade and Friends—
Concert Is Broadcast Over WHN

On Monday cvening, Novewber 30, the Pathe
Phonograph & Radio Corp., Brooklyn, N. Y,
gave an all-star concert at Terrace Garden,
New York City, for the entertalnment of the
Jewish trade and their friends. A large num-
ber of the best artists of the Jewish theatre and
concert stage entertained with both comic and
serious sclections, which, judging from the ap-
plause, met with the unanimous approval of
those present.

Mr. Russell, sales manager of the comnpany,
made a few opening remarks, and the artists
were introduced by F. H. Lazar of the Pathe
sales staff.

Among those who appeared were the follow-
ing: Jennic Goldstein, Lady Cantor Sophic
Kurtzer, Lucy Levine, Aunie Lubin, Estella
Shreiner, Leza Tuchman, Ruben Doctor, Wil-
liam Schwartz, Morris Goldstcin, Cantor Israel
Brich, Cantor Simon Paskell, Cantor Joscph
Margolius, Cantor Josepl Kcnetsky and David
Kaplan.

Miss Jennie Goldstein, the well-known star of
the Jewish stage, announced that she is now
recording exclusively for Pathe

The major portion of the concert was broad-
cast through Station WHN, and during the
course of the cvening several telephones at the
hall were kept busy answering local and out of
town calls. They came from all directions,
some of them as far as Rochester, N. Y., and
all reported that the musie was being well re-
ceived and very much enjoyed.

Adnission was by special tickets distributed
throngh the Pathe dealers and the lall was
filled to overflowing. It was estimated that
about 4,000 people were present. All of the of-
ferings were most cnthusiastically received and
the artists heartily applauded At the close of
the concert, the floor was cleared and there
were two hours of dancing, bringing to a close a
most cnjoyable and successful evening,

Two Men Added to Junior
Staff of Columbia Co.

Two new men were recemtly added to the
junior sales force of the wholesale division of
the Columbia Phonograph Co., New York, in
the persons of George Lavers and Henry
Shaver. This sales force is specializing and
concentrating on record sales and has achieved
wounders 1n assisting Colunbia dealers in push-
iug record sales since the department was in-
augurated a few months ago.

Merchants Assn. Favors
Amending Commerce Act

The Merehants Association of New York at
a recent mecting of its exceutive conmittec de-
eided to support the bill of Representative
Moore of Virginia to amend the Interstate
Commerce Act to permil cousignees to sue the
delivering carrier for damage to a shipment.
The present law provides that suit must be
brought against the carricr receiving the ship-
ment

Panatrope Demonstrated

Huntsvitte, Ata, December 7.—A demonstra-
tion of the Brunswick Panatrope was given at
the licadquarters of the Mason Furniture Co.,
Brunswick dealer, before an audicnce of news-
papermen, music critics, music lovers and edu-
cators. The concert, which proved the repro-
ducing fidelity of the new instrumcnt, was en-
thusiastically received.

ATTENTION DEALERS

Sead for our 200 pege catalog

S SUPPLITy

ST osent M

The M@nest and largest exclusive
Radto Catalog {n the United States.
SCHNEITTER RADIO COMPANY
Dept. L St. Joseph, Missourl

Stewart-Warner Radioplane
to Make Country-wide Tour
Sol. J. Levy, Radio Sales Manager of Brooklyn

Branch, Plans Extensive Trip to Exploit
Stewart-Warner Line and Assist Dealers

The loitati i ! hed recently
by Sol. J. Levy, radio sales manager of the
Stewart-Warner  Products  Service  Station,
Brooklyn, N. Y., has bgen so successful in
stimulating sales in the Brooklyn territory that
Mr. Levy will make a tour of the country aiding
Stewart-Warner dealers. Mr. Levy has equipped
the Stewart-Warner Radioplane, an illustration
of which appears in another part of this issue
of The World, and drives in the vicinity of
dealers' stores distributing sales literature.
Naturally, the appearance of the radioplance at-
tracts attention and many sales have been the
direct result of the stunt. The plane is equipped
with a Stewart-Warner Model 305 radio receiv-
ing set.

W. S. Custer Music Co.,
Canton, O., Chartered

Caxton, 0., December 5.—The W. S. Custer
Music Co., of Canton, was incorperated at Co-
lumbus this week by William S. Custer, Harry
C., Mary, Ronald O. Robertson, Edna B. Adel-
man and Beatrice M. De Corps, with $50,000
capital. Three hundred and fifty shares of com-
mnon stock are listed at $100 each and 150 shares
of prefcrred at $100 each.

The W. S. Custer Co. is one of the most re-
cent retail music houses in Canton and is the
outgrowth of the Custer-Strassner Music Co.,
which has been in business here about three
years. Mr. Custer has announced no change
of merchandising policy or enlargement at this
time.

Gennett Record Sales
Show Steady Increase

Ricruonp, Inp, December 7.—Reports received
from all over the country by the Starr Piano
Co. indicate that the Gennett series of fifty-cent
recordings are strongly intrenched in popular
favor and many dcalers report that these rec-
ords have been an important factor In renewing
interest in records.

G. V. Rockey Takes Charge

G. V. Rockey, who was formerly .1ssoci:nedl
with Iron Age and Literary Digest, has suec-
ceeded W. A. Balevre as adverlising manager
of the Daven Radio Corp. He will be associ-
ated with the executive offices of the company,
158 Summit strect, Newark, N. J.

Prepare for New Conditions

Cincinnati, O, December 9.—Arthar Brand &
Co,, dealing in accessories and repair parts for
phonographs, have made full preparations to
mect the mew conditions anticipated with the
placing on the market of the Orthophonic Vie-
trola and the Brunswick Panatrope.

&
‘l
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CLIFF EDWARDS
{Ukelele 1ke)

ﬁawmﬂe ,@m/

LEE MORSE

with these

Incomparable Artists

Insure to all Perfect Dealers

Xmas
Silent Night, Holy Night {(Vibraphone) Geo. Green
13229 | Ageste Fideles (Vibraphone) Geo. Green

Silent Night, Holy Night (Tenor} P. Morency

11156 3 Adeste Fideles {Tenos) P. Moreney

——

Christmas Eve In The Toy Shop {Descriptive)
Russell Hunting and Sterling Trio
*Twas The Night Before Christmas (Descriptive}
Russell Hunting

11155

Christmas Chimes {Decscriptive) Joseph Phillips
12168 { near OId Santa (Deseriptive) Joseph Phillips

BOYD SENTER

Perfect Record Co.

34 Grand Avenue
Brooklyn, N. Y.

Write for Our Proposition

A Merry Christmas and
d Progperous New Dear

Last Minute Hits

Sleepy Time Gal (Fox-Trat)
Bert Dolan’s Chatcau Orchestra
Someone, From “Naughty Riquette” (Fox-Trot)
Bert Dolan’s Chateau Orchestra

Roll 'Em Girls (Fox-Trot)
14530

14529

Lout Gold and His Orchestra
1ndigo Blues (Fox-1rot) Five Birminghani Babies
Cliff Edwards
Remember (Voice and Orchestra)  CHf Edwards
11597 < Someone’s Stolen My Sweet, Sweet, Baby
Cliff Edwards

Lee Morse
11599 I Wonder Where My Baby Is To-night Lecc Morse
My Sugar Babe (Voice and Gnitar) Lee Morse

JIMMY FLYNN
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Phlladelplna Vlctor Dealers Association
Compiles Victrola Exchange Price Guide

Exchange Schedules to Apply on Trade-ins of Old Models Is an Imporiant Constructive Move to
Standardize Allowances—Stabilization of Business Seen as Result of the Plan

9 -An accom  Victrola. Espccially in these days when so

DEeCEMDER lS. 1925

former Victor products at prices that will create
a chaotic condition and reduce ion and
liave a stabilizing cffect on the rctail outlet.

As a result of an invesligation among the
dcalers by a special committee appointed by
the Philadelphia Victor Dealers' Association
during the past month, for the purpose of per-
fecting a guide for the retail trade in the ex-
change of the Victrola for the newer type of

Pumaverriia, Pa, December

machines or other merchandise, there just has

plishment that will prove of value and interest

many of the old type Victrolas are being re-

been issued a pamphlet which is enmlcd 'Cash

to the talking machine industry as a whole and  turned to the dealers’ stores as part paynmient i ' , )
to the retail trade particularly has just been for the newer Orthophonic or other merchan-  Values of Second-Hand Victrolas,” and sub-
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completed by the Philadelphia Victor Dealers'
Association through the compilation of an ex-
change price guide for the varions models of the

dise will this cash value list prove of inestima-
ble value to the retailer and prevent the flood:
ing and demoralization of the market on these

titled "Compositc Schedule of Values as Made
by the Victor Dealers in central and vcastern
Pennsylvania, central and southern New Jerscy,

Dclaware, and Maryland (Excluding Bali-

START RIGHT!

maore).

‘This list of cash values was compiled after a
careful and detailed investigation among 350
dealers who were sent a qucstionnaire with the
various models inscrted and to which they were
to attach the prices they would give as «
exchange for the Victrolas included in the list.
From these qucstionnaires the committee tabu-
lated an average of all the prices quoted and
this was inserted in the guide for the exchange
in cash value upon which dealers in this terri-
tory will base their allowance

Each dealer in this section will carry a list in

Havdle Radio Sets Molti- Plag Equipped or Equip Those
Yon Have With Oor Type BP Adaptable to Any Sel

moaticalo om0 of ¥ number of acta from oao set ol balterles
u m uulu-l‘luu sze inlerdionce
terles and o maalo e caustial
apd yourcastomer ill wamt o
for be Bow has mr o
oty ndvertiond e aa comimiIfe

and prires.
HOWARD B. JONES

618 S, Cansl St.

a8 cond and

or
Sese. Muth Fidgs mhlch sve
*R o Today For dexcripire fulder

CHICAGO

his vest pocket and when a customer desires
to cxchange his old type machine for another the
retailer or his salesman will consult it for a
basic estimate upon which the exchange is
graded. Each dealer will have the privilege of
adding to the valucs inserted in the schedule
whatcver amounts he may care to offer above
those quoted and graded according to the
value of the article which he desires

to pur-
chase in exchange for the old models

This schedule probably will have its most ef-
fective use in convincing cach customer of the
actual cash worth of his present Victrola if
the schedule is efficiently uscd, and the dcaler
Wl explain that the printed amounts are all
that he can get in cash for second-liand Vie-
trolas of the models specified.

This cash value exchange gutdc is perhaps the
inost constructive piece of co-operative work
ever attempied or completed by any group of

{Continued on page 166)
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2 l *HE new Operadio Consolette has proved a

sensational revelation in tonc reproduction.
The immediate interest aroused everywhere by the
convenience and beauty of this unique set has been
surpassed by an even greater enthusiasm for its
amazing tonc quality,

Your customer has only to compare it with any
other sct to appreciate what Operadio engincers
have accomplished by matching a specially designed
loudspeaker to a circuit in which clectrical losses
are rednced to the minimum. Musicians, radio dis-
tributors and dealers, engineers and thousands who
have now heard it declare there is nothing equal to
it for clarity and perfection of reception.

Many extravagant claims for the tone quality of
recciving sets have been made. Through Operadio

The
CONSOLETTE

The Original Self-Contained Radio

Judge It For Superior Tone Quality First—
Then Consider Its Additional Advantages

advertising we urge everyonc to make a critical
test of the Operadio in comparison with any other
set, knowing that this affords convincing proof of
Operadio supcriority.

The Consolette is a complete self-vontained re-
ceiver. Everything is built into the jewel-like cabi-
net—loudspeaker, six tubes, a powerful battery
supply, loop aenal and all parts. It can be readily
carried from one room to another—thus multiplying
the possibilities of radio enjoyment by making it
more readily available.

The Operadio proposition offers you a remarkable
opportunity for profits not only during the winter
selling months, but for spring and summer as well.
Wire today for particulars.

THE OPERADIO CORPORATION, Dept. T, 8 South Dearborn St., Chicagoe, Illinois

Manufacturers of the Famous Operadio Portable

The powerful Operadio Port-
able, which may be used any
where, indoors er omi, up-
stairs or down.

It is a complete, Selfrcon
tained tadio set, which may
be dosed and carricd with
you anywhere.

Fur those who dusire a3 fnr-

miture model, the Tudor
Cabimet is nvadlable to house
e sl
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Compiles Ex;han; Priée
Schedules on Victrolas

(Continued from payc 164)
talking machine dealers. 1f the plan is used
with discretion, it probably will prove to be the
most advantageous method of handling allow-
ances ever undertaken by any trade whosc mer-
chandising is done indirectly; that is, through
jobbers to dealers and then to the public. Al-
though the automobile trade has standard scales
of allowances, it is able to use them cfectively
only because most of the represcutatives are di-
rect representatives of the factory, whereas the
Victor business is conducted through jobbers.

The recognition by the Philadelphia commit-
tee, composed of President Homer Davis, of the
Philadelphia Victor Dealers’ Association; its
secrctary, H. Royer Smith; ). Ralph Wilson,
Walter Stainthorpe, and G. W. Witney, of the
C. J. Heppe & Son Co., of the clements in an
exchange, will undoubtedly clarify the handling
of this complex phase of merchandising. The
committee believes that every allowanec has in
it the element of cash value, plus an added
amount, the size of which depends uvpon the
article to be bought, ip cquity, that is fair and
based upon actual trade practices gleaned
through investigation among 350 niembers of
the retail braneh of the industry and not merely
by haphazard gucsswork. Tle printed schednle
will give definite and positive information as
to the “cash value” elemeut. Tlien by allowing
each dealer to determine his own “dMicrential,”
the trade can keep within the law and not be
accused of any combination in restraint of trade
or conspiracy to manipulate prices.

Sccretary H. Royer Smith, of the Philadelphia
Association, and of the committce, has offered
to furnish data to any other dealers’ organiza-
tion that may be wrestling with this vital prob.
lem.

On page 64 is the list of cash valucs with the
models as compiled by the Philadelphia Victor
Dealers’ Association and effcctive as of De-
cember 1:

Edison Records in Demand

The record sales division of Thos. A. Edison,
Ine., Orange, N. J., reports exceptionally large
sales for scveral numbers of the current releases
with "Croon a Little Lullaby” and "I'm Sitting
on Top of the World” sung by the Radio
Franks, the outstanding best scller of popular

THE TALKING MACHINE W_ORI:D e

scleetions, and “"The Palms,” coupled with
lent Night,” played by Frederick Kinsley on
the Midmer-Losh pipe organ, in demand as ap-
propriate to the coming Christmas scason.
+Santa Claus Proves There Is a Santa Claus,”
sung by Erncst Hare, with bell and chimes ¢f-
fects, is a novelty Christmas number that has
also found popular favor.

Officers of Natl. Radio
Trade Association Chosen

Henry M. Shaw Re-elected President of Ass'n—
Other Officers and Directors Elected—Next
Convention to Be Held in May

The officers of the National Radio Trade As-
sociation for the coming year were elected at a
recent mecting, with Henry M. Shaw, president
of the Shaw Insulator Co., Newark, N. J., re-
clected head of the organization. Eight vice-
presidents, cach to head a committee, were
chosen. They are: Powel Crosley, Jr., H. B.
Richmond, George C. Furness, Frank Reichmian,
Lawreice Mott, D. MacGregor, R. W. DeMott
and Burt B. Barsook.

Dircetors, cach of whom is to represent a
seetion of the country, were clected as follows:
Paul B. Lamius, Denver; Arthur Halloran, San
Francisco, Cal.; C. J. Zamoiski, Baltimore, Md.;
J. L. Willinbrink, Louisville, Ky.; C. P. Belden,
Chicago, 1IL; Royal Stemm, Chicago, HI.;
Charles G. Taylor, Newport, Vi.; A. Ullman,
Boston, Mass.; Alex Eisemann, Brooklyn, N.
Y.; O. B. Carson, New York; M. W. Kunkel,
Pittsburgh, Pa.; A. R. Wildauer, Detroit, Mich.;
Herman Rose, Newark, N. J., and F. M. Rosen-
feld, Newark, N. J.

The Hfth anuual convention of the Associa-
tion will be held in May at Atlantic City, N J.,
at whicli time new officers will be clected.

‘Tom Brown, Okeh Artist

Tle General Phonograph Corp., New York,
manufacturer of Okeh records, announces that
‘Tom Brown, onc of the first cxponents of saxo-
phonc music, who organized the famous Six
Brown Brothers and is well known theough his
stage appearances, will record for Okeh. He
lias organized a new orchestra, Tom Brown and
His Merry Minstrels, and their first coupling is

The New

PET O

oroph wiii

Deoes ot o larger phomo
AR rod St for,
schon s ¢ minule.

shalge. New one-picce turntable.
O Fone is an all-year-round seller.

MADE IN U,S. A.

with One Piece Turntable
TO RETAIL AT $12

Usual Trade Discovats

T

Pet O Fone is a real portable talkin,
Goo

Distributors and Dealcrs write:

PET O FONE MFG. CO., 557 BROADWAY, NEW YORK

Chicago Representatives: Targ & Dinner, 229 West Randolph Street, Chicago, IlI.

“It's the Blues” and “Forever and Ever With
You."”
Improved ‘

FONE

Made in
blue

Weighs 435 Ibr.
biack, red, oreen or
fabricoid,

machine. Camcra size. Camera
motor and loud, clear tone. Pet

Decenmeacs 15, 1928

AUTOMATIC LID SUPPORT
5 Finithed io Nickel and Gold

Somples on request ¢
=7

Lemaiad Dee. 0. 1018; Oct 15, 19715
P err, 1081 Canads Aoviied.

The Most Dependable Lid Support oo the Marker

Star Machine & Novelty Co., * "o mutiie " 7o

Syracuse Trade Conditions
Satisfactory in All Lines

1

Distributors and Dealers Report Demand Far

Exceeds Supply—Orders for the Orthophonic
Victrola Continue to Flow In

Svracuse, N. Y., December 10.—Never before
in the history of the trade have the conditions
that confront the talking machinc :und radio
dealer been better. The only "fly in the oimt
meut” is the inability to sccure sufficient mer-
chandisc to meet the denand and dealers are
consoling themselves with the knowledge that
this is a far healthicr condition thap being over-
stoeked. The activity is not confined to any
one linc or wake of instrument, but talking
machines, radio reccivers, records, are all mov-
ing well and jobbers and dealers alfke are rid-
ing high on the wave of prosperity.

The manner in which the Orthophonic Vie-
trola has appealed to all classes has been truly
amazing. Not only in the larger citics but
throughout thie entire territory dealers have or-
ders for instruments that they cannot hope to
fill for months.

The Eleetri¢ Parts Corp., distributor of Cros
ley products, reports a most satisfactory busi
ness with the great majority of dealers concen-
trating on a few lines of national reputation
rather than scattering their cnergies over a
dozen or more lines. This concern has long
been an advocate of this principle and dealers
who last year found themsclves with a miscel-
lany of obsolete reccivers are this ycar in a far
better position because of changing their pol-
icies,

new radio store, the Mohawk Radio &
Electrical Store, carrying the RCA linc exclu
sively, was opened recently and is doing a brisk
business. C. E. Alberts and C. W. Sharkey arc
the owners of the establishment and both are
well fitted to occupy a leading position in the
retail radio ficld. Service is the policy of the
store, which has adopted a slogan, "Real Serv.
ice Always.™

Haynes-Gﬁin Employes
Gather at Annual Dinner

Approximately one hundred pcople attended
the third annual dinner of the cmployes of the
Haynes-Griffin Radio Scrvice, New York, which

“was held at Cavanaugh’s Restaurant recently.

One of the features of the night was tlic pres-
cntation of a gift to Joha W. Griffin, hicad of
the concern, whase birthday coincided with the
date of the dinner. Major J. Andrew White
was toastinaster. Following the dinmer an elab-
orate program of entertainment was presented.

Bernay Johnson’s Novelty
Radio Broadcasting Talk

Bernay Johnson, radio cngincer, associated
with the Daven Radio Corp,, is giving a novelty
talk called “Semcthing New in Radio” every
Sunday night from Station WMCA, Hotel Mc-
Alpin, New York City.

His talks follow out the experiences of the
Bvi_lish Broadcasting Co., who program inter-
esting and scicntific addresses for educational
purposes. This is a constructive program, which
is accompanicd by the use of an orchestra in
ovdc.r to show the proper way to manipulate a
receiver luning construction, etc.
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LIST PRICES

You can display the Peter Pan
Gramophone with pride—and
profit.

Because, the Peter Pan Gramo-
phone is, first of all, a sub-
stantial, compact reproducing
instrument that faithfully
reproduces standard records.

Unlike most inexpensive
gramophones the Peter Pan
is built to exacting standards of
workmanship and material.

You will find the best dealers

$25.00 LEATHERS
$20.00 IMITATION “

THE IDEAL “LEADER” FOR YO

in the country selling Peter
Pan Gramophones in quantities
that exceed any other machine
at or near the Peter Pan price.

Here is a machine that is ideal
for both home and pleasure
trips. Easily carried, easily
tucked away, and easily
brought forth to perform on
any occasion.

If you do not know the inter-
esting story of the Peter Pan
Gramophone write at once for
full descriptive literature.

PETER PAN GRAMOPHONES'
MAarysviLLE Propucts Co.

MARYSVILLE, MICHIGAN

*PATENTETD TN FORE!IGN COUNTRIES - u S, PATENTS PENDING
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Important Consolidation
of Gotham Distributors

McPhilben Radio Corp, and Gilbert-Keator
Corp., Radio Wholesalers, Mcrged Under
Name of McPhilben-Keator, Inc.

The McPhilben Radio Corp., 245 West Fifty-
fifth strect, New York City and Jamaica, Long
Island, and the Gilbert-Keator Corp, 135 Fifth
avenne, New York, have combined and the new
corporation will be known as McPhilben-Kealor,
Ine. Both concerns are prominent radio dis-
tributors in the metrapolitan territory, and the
new firm will distribute the lines formerly han-
dled by both, viz., De Forest, Kolster, Priess,
Brandes, the lines of the Dictograph Products
Co. and the Acme Apparatus Co. Other lines
include Utah, Balkite, Ful-Wave, Marko, Bright
Star, Ray-O-Vac, Weston, Sterling, Jewelt,
Allen-Bradley, Carter, Pacent, Dubilier, Federal,
Walbert and Eleetrad.

H. F. Davenport Retires
From the Brunswick Co.

Second Viee-President of Company Quits Active
Business After Long and Suceessful, Carcer,
and Plans to Live on West Coast

THE TALKIN

G MACHINE WORLD
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For strength, clarity an
the best. They are the resul

Chiness Teakwood Blocks
14 and 5

CHINESE INSTRUMENTS

Used by the Best American Bands and Orchestras
d resonance of tone these instruments are among
Its of hundreds of years of work.

i
luge!
127 wud 17*

ment of styles shown is immediate. Terms, 2%

SOY KEE & COMPANY

89 5th Ave. (Between 16th and 17th Sts.), New York, N. Y.

=

Chiness Tora Toms, mode
In_ekia of fancifully
| deo ors.
Toe. Jae Voo

‘Blncse
Ties,

Joero_Brass Crmiials
R P et

|
(‘h\llrll:'l'llﬂnaagunn
Chinese Instruments are essential for modern muste. Qur stock is large. Ship-

10 days, 30 net f.0.b. New York.
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Cuicaco, Inr, Dx ber 8.—Il was
recently by the Brunswick-Balke-Collender Co.,
of this city, that H. F. Davenport, sceond viee-
president of tlie comnpany, had resigned from
the Brunswick organization and had severed bis
conncction with the talking inachine trade. Ac-
cording to his present plans, Mr. Davenport will
retire from active business affairs. He is look-
ing forward to making his residence at his
home in California.

H. F. Davenport has been associated with
the Brunswick-Balke-Collender Co. for morc
than forty years, being an active factor in the
tremendous growth of the Brunswick organiza-
tion, When the company entercd the phouo-
graph industry Mr. Daveuport took a keen in-
terest in al] affairs pertaining to this branch of
the business and worked in close co-opcration
with P. L. Deutsch and the other officers of the
company. Mr. Daveuport joincd the Brunswick
force as an office boy, subsequently beeoming
identified with the billiard and bowling depart-
ment. His exceptional executive ability was
recoguized a few years later by his clection as
a inember of the Board of Dircetors and, after
getting the post of secrelary of the company, he
was laler promoted to the position of vice-presi-
dent. He always was an enthusiastic believer in
the formation of aggressive and broad sales
policics which would work to the ndvanlage of
Brunswick dealers and clients and contributed
invaluable service in the developinent of thesc
policies.

Growing Demand for Necdles

The new clectrically recorded record is mates
rially stimulating the sale of Brillianlonc steel
ncedles, according to Harry \W. Acton, general
manager of the Brilliantone Steel Needle Co.,
New York. City, sclling agent for Bagshaw
necedle produets. A number of dealers and dis-
tributors have written the Brilliantonce Co. prais

I.. A. LaVoie Resigns From
Wolf Mfg. Industries

Former General Sales Manager to Engage in
New Line of Business in California

Quincy, 1tt, December 9—~L. A. LaVoic, gen-
eral sales manager of the Wolf Manufacturing
Industrics, has resigned to cnter another field
of endeavor, which nccessitates his residence in
Califorsia and he has left to establish his iome
on the Pacific Coast. Mr. LaVoic, who is a
meinber of the Wolf family, has a lost of
friends in the talking machine industry and trade
who will wish to extend to him their best wishes
for snecess in his new endcavers. The local
factory at whicl the Mastereralt phonograplhs
and radio eahinets are made remains under the
direetion of Paul A. and Fred A. Wolf, scere-
tary and treasurer of the company.

Starr Portland Branch
Moves to Larger Quarters

PokTLAND, Oxe., December 5,—In both the talking
machine and radio sales this holiday month is
ahead of expectation as far as demand is con-
cerned, bt as regards the Orthioplionic Victrola
and several inodels of radio receivers the supply
18 far from being adequate. The introduction
of the Bruuswick Pamatrope, following closcly
the placing of the Orthophonic Vietrola on the
market, has had the effect of greatly lhearlening
the dealers and 1926 gives every indication of
being a bauner year.

The Pacific Northwest wholesale department
of the Starr Piano Co. for several years localed
at 22 North Tenth strect has moved to Fifth
and Flanders streets, where the finm will oc-
cupy the cutire second floor of a business block,

ing the use of the needle in with
the new recording process. The Fall months
have witnessed a steady increase in sales, and
with the greatly increased iuterest in the talk-
ing machine, indications point to a busy time
ahead.

COTTON FLOCKS

Air Qloaled, all lajurious foreign matier cllminaied
for

Record and Radio Manalactoriog

THE PECKHAM MFG. CO. 2332 gur

Nawack, N. J.

office and warchouse space. The new
yuarters are only two blocks from the depot
with a spur running right up to the building.
This, says Charles Soul¢, district manager, will
speed up deliveries to a mueh greater extent
than at the old location, where the business
ofices and the warchouse ‘were in separate
buildings. Large frefght elevators will be avail-
able and the rooms are arranged to show off the
Starr pianos and Starr phonographs to tbe best
advantage with a greater amount of space for
the Gennett record stock.

1. E. Sklare, local manager of the Remick

Song & Gift Shop, never lets an opportunity
pass without some sort of a tie-up with the or-
ganists of the theatres or dircctors of the dance
halls in order to feature Remick numbers. His
latest achicvement in this linc was his featuring
the new Orthophonic Victrola at both the
Majestic and Columbia Theatres, playing Rem-
ick hits. In conncction with the playing a
sereen was nsed announcing that the Ortho-
phonic Victrola and the records were furnished
through the cauricsy of the Remick Shop.

Radio Section, A. M. E. S.,
Holds Mid-Winter Meeting

The mid-Winter mecting of the Radio Section
of the A M.ES. (Associated Manufacturers of
Electrieal Supplies) was held at the Waldorf-
Astoria Hotel, New York, for a period of jonr
days, beginning December 7. The meeting was
attended by manufacturers from all parts of the
country. George A. Scoville, vice-president of
the Stromberg-Carlson Telephone Mfg. Co. and
chairman of the Radio Section of the AM.ES.
presided at the meetings. The committee chair-
men submitted reports which will be prescnted
to the trade in detail in the near future.

A feature of the convention was a luncheon
on Wednesday. The guests of honor at thi
loncheon were Gralian McNamee and Philip
Carlin, from Station WEAF, New York. Iu
behalf of the exceptional work which Messrs.
MeNainee and Carlin have performed at Station
WEAF, the Radio Scction of the A.M.E.S. pre-
sented them with handsome traveling bags. Iu
making the presentation speech, George A. Fur-
ness, of the National Carbon Co., emphasized
the fact that these two announcers, by their
service to radio fans throughout the conntry,
had contrihuted an invaluable assistance to the
radio industry as a whole by cnabling the puh-
lie to derive maximuin satisfaction from their
radio scts.

M. M. Keith, of the Burgess Battery Co. and
chairman of tbe publicity committee of the Ra-
dio Section of the A.M.E.S., was in charge of
the program. Among the speakers were W. E.
Harkness, vice-president of the American Tel.
& Tel. Co.; George A. Scoville, M. C. Rypinski,
vice-president, Brandes Products Corp.; George
A. Furness, Dan Murdock, W. J. Murdock Co.;
W. B. Schulte, seerctary, Burgess Battery Co.,
and Edward B. Mallory, Westinghouse Electric
& Mfg. Co.
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7ie best RADIO
PROPOSITION

The Marwol Line

The Marwol line embodies 12
different models of Radio Re-
ceivers ranging in price from
$39.50 to $100.00. It includes
only 5 tube Tuned Radio Fre-
quency and 6 tube Resistance
Coupled Amplification Receiv-
ers. The styles of cabinet in-
clude the box type, table con-
soles with enclosed loud speak
er and space for B batteries
Also knockdown kits.

Marwol Jewel

$ Tube Tuned Radio Frequency,
powerful, selective and beautiful

33930

tone,

-8
Marwol “Six”
6 Tube Resistance Coupled Ampli-
fication. In tone, volume, selectiv-
ity and distance as well as in
beauty of appearance, therc is no
set that can comparc with the
Marwo! “Six"

*100

lhis season/

The Marwol line gives you the three things you
should demand in a line of Radio Receivers:

1. A line of quality receivers that gives
superb performance yet is moderately
priced.

This means a fast selling line that as-
sures good profits.

2. A financially sound manufacturer
with large production facilities.
This assures you of prompt deliveries
and no sales lost through not having
stock.

3. A sound business policy that embodies
an iron-clad guarantee and no sum-
mer dumping.

This means safe, sure profits.

You can't go wrong with Marwol and the
Marwol proposition that lines up like this.

I rite today for our catalog of
the complete line and price list.

MABWOL

A MARVEL for PERFORMANCE

Manufactured and Guaranteed by

MARWOL RADIO CORP., 546-548 Broadway, New York

In Peansylvania,  The Barsook Co.
New Jersey, Dela- 8 West Jackson
ware, Maryland, Blvd,, Chicago, IIl.
Washington, D. C.:

K. S. Byrd Co. 1o Michigan:

221 North 1lth St, Dungan Sternfield
Philadelphia, Pa Radle Sales Ce.
In IMinois, lndiana, 25 No.Dearborn St.

Wisconsin, Obio: Chicago, 1il.

Io Minnesota, North  bama, Eastern Mis-  Tn ldaho: In  Arkamsas, Leui-
Dakota, South Da  sissippls R. T, Carr Sl BT Lt
kota M. E Groce & Co. %06 Sprague St 2" Tegas, - Obla
C. L. S. Holmes Nashville, Tenn. Spokane, Wash, nocia. Cofarade
. " aneas, ssoun,

mnn:ﬂ;ﬁ: hz::- 1s Oregon. Washing-  In Califoraia: Nebraska, Towar
polls, - tom: Marshank  Sales € H Wallls & Co.
1o Kentucky, East- C. E. Gay . 926 Insurance 1409 Syndicate

ern Tennessee, Geor 166 Lownadale St, Exchange Bldg. Trust Bidg,

gia, Florida, Ala- Portland, Ore. Los Angeles, Calif. St. Louis, Mo.
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ROY SMECK, NEW YORK CITY-—EN ROUTE
“Wizard of the Banjo"

Featured Banjoist at the Rialto and other Moving
Picture Theatres

THE B & D SUPER TENOR AND
PLECTRUM BAN]JO STRINGS

Loudest, Strongest and Best Toned Made. Best
Sellers to Your Best Trade.

1llustrated Catalog and Price Lists of Banjos and Supplies
sent on request

The Bacon Banjo Co., Inc.

GROTON

«SILVER BELL”
Banjos
Easiest to Sell

When you put the Silver Bell into
the hands of a Prospect, it is as good
as sold.

Advance orders insure deliveries
when goods are wanted—otherwise
procrastination not only is the thief
of time, but of profits.

B & D Specialties

Insure your Business with SATIS-
FIED Customers.

B & D SUPER STRINGS used by a
majority of the Best Orchestra and
Professional Players.

B & D FELT GRIP PICKS on Neat
Counter Display Cards that Sell
Themselves.

W)z @)

W Price 15¢ W
Two for 25¢

; ‘) 'TAKE YOUR Plcx")

L v THE Mtl)l 'WD €0, be. .

The above Display Card—75¢ to the Trade.
Retail value, $1.50

CONN.
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Hohner Campaign to Popularize Harmonica
Increased Sales Throughout the Country

Lessons in Harmonica Playing Over Radio Clim ax to Spectacular Campaign—Dealers Profit by
Tying Up With Drive—Harmonica Universal Instrument—Credit Due W. J]. Haussler

The national eampaign to popnlarize the
harmonica, imaugurated by M. Hohner, Inc., of
New York, manufacturcr of Hobner lar
monicas, under the dircetion of William J.
Haussler, vice-president and general manager
of the company, which has been going on for
many months, will continue as herctofore. A
feature of the campaign to gencrate interest in
Uie harinoniea last year was a serics of har-
monica lcssons via the radio. These lessons,
knowm as the "Hohner Harmonica Hour,” t
came so popular with the radio public that they
will be i d from 1 d i station
WEAFT this year and for an indefinite pcriod
in 1926. The first "Hohner Harmonica Hour”
tliis year was broadeast on Friday, Novenmiber
27, from WEAF and six affiliated stations in thic
East and mld-West, and the programs will be
given on alternate Fridays from that date. The
programs are under the personal supervision of
Mr. Haussler, with arrangement of programs
in the hands of Douglas Coutlec

Last year the response of the general radio
public to these programs, as manifested by the
receipt by M. Hohner, Ine., of applause cards,
was tremendous and indicated in a incasurc the
popularity of the harmonica lessons. This year
again the public is giving concrcte evidence of
its approval. During the broadeasting, an
nonncement is made that harmonica instruc-
tion booklets will be sent to cach iudividual
who requests a copy.

Effect of Radio Programs

The effect of these broadeasting programs, to-
gether with the extensive national advertising
of M. Hohner, Inc, is hard to estimate, but that
it has been tremendous is indicated by the
steady imercase in the demand for harmonicas.
Holiner dealers in all parts of the country hav

Exclusively Wholesale

C.BRUNO & SON,Inc.
351-53 FourrH AvE. NEWYORK CiTY

bencfitcd by the demand. The program of M.
Holncr, Inc, is a striking example of how the
manufacturer can aid the dealers handling his
line 1o secure a profitable sales volume. \WVith
out question the Hokner campaign has been and

W. J. Haussler
still is one of the most cffective and extensive
>ver undertaken by a manufacturer of musiecal

instruments. The fact that during the past year
the harmonica has become the faverite instru-
ment for young and old, rich and poor, male
and female, is sufficicnt proof of the effect of
the campaign. Hohaer liarmonica bands have
been formed in public schools, high schools and

THE OLDEST AND

LARGEST MusicaL
MERCHANDISE HOUSE

IN AMERICA

ESTABLISHED 1834

prep schools.  Harmonica coneests featuring
musie of a high order and rendering it in 2
manner bound to please tlie most critfcal have
become  comparatively common. Harmonica
contests with many eager participants were
staged in many communities last year and no
doubt the new year will sce an increase in this
activity.
How the Dealer Profits

What does this mcan to the retail talking
wachine dealer who landles harmonieas? It
means that cvery boy or girl who ‘becomes a
harmonica enthusfast will purchase the instru-
ment from some dealer in the community. It
means that in the course of the year many
thousands of hammonica cuthusiasts will visit
the stores of local dealers to make a pnrchasc.
It means that a continuation of the interest al-
ready so general will resnlt in the pnrchase of
new instruments by Loys and girls who already
own less expensive instruments and have be
come profictent liarmounica artists. In a word,
it mncans profits to the dealer.

The cffeet of this growing intcrest in the
harmonica is even broader than the immediate
inerease in sales. The educational work of A
Hohner, Inc, s far-reaching in its influence.
This campaign is first of all creating a love for
music among thousands whosc lives have been
barren in this respeet.  Every boy or girl and
man or woman who buys and lcarns to play a
harmonica to-day will become interested In
othier musical instruments to-morrow. This also
redounds to the benefit of the dealer.

Tie-ups as Sales Stimulators

Mr. Haussler himself plays the harmionica
semarkably well, as also docs his son, Billy, Jr.,
and, as las been nientioned, he is largely r
sponsible for the development and suceess of
the Hohner i The broadeasti of
the "Hohner Harmonfea Hour” gives the dealer
an cxecllent opportunity to tic up his har-
monica sales promotion campaign with radio,
thus securfng a double benefit from the program.
The dealer who fiandles harmonicas merely as
an "accommodation,” if perhaps someone enters
the store to ask for one, will do well to look
over the sales possibilities. In cvery ncighbor-
hood there arc thousands of children, most of
them in the public schools, and every one of
these is a prospect for a harmonica, While the
national advertising of such firms as M. Hol-
ner, Inc, goes far toward ercating a demand for
the dealer, the merchant will find it distinetly
to lis advantage to do some sales promotion
work of his own. To be sure, the sale of a
harmonica represents a small sum and a small
profit, but it is not the single sale that keeps
the dealer going year after year. It is quick
turnover of stock that makes his investment pay
dividends. Now, whether the dealer handles a
half-dozen harmonieas as part of his gencral
stock or hie has a thousand of these small in-
struments in stock, the fact remains that he has
a ecrtain portion of his capital tied up in them
and the quicker he sells them and orders new
stock and then repcats the process the greater
will be his return from that portion of his in-
vestment., The dealer who neglects any portion
of his merchandise is not getting the profits out
of his business that he could get by the more
cqual distribution of his efforts to create salcs
volume,

Branch Store Is Opened

Pawtucker, R. I, December 7.—A branch store
of thc McCloskey Music Store of Providence,
R. 1, was recently opcned here. A complete
line of musical merchandise is carried by this
live dealer.
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Hohner Harmony Hours, broadcast from WEAF and
five other affiliated powerful radio broadcasting stations

are again strongly stimulating Hohner Harmonica
sales.

Whrite us for our “Big Business Builders™

M. HOHNER

HOHNER PRODUCTS AWARDED FIR
FACIFIC INTERNATIONAL EXPOSIT!

114-116 East 16th Street
New York City

ST PRIZE AT THE PANAMA-
ON SAN FRANCISCO 1915

Kansas and Missouri Band
Ass'ns Meet in Convention

Report Suecess of Legislation by Kansas Ass'n
and Missouri Plans to Follow Example—Ncw
Plans Made—Officers Elected

Kawnsas Civv. Mo, Decetnber 7.—The joint con-
vention of the Missouri Band Association and
the Kansas Band Association, which was held
in this city, November 27-28, was successful in
every detail with the cxception of attendance.
Despite this the interest in the probleins dis
cussed and the plans made aroused much at
tention and rendered the members nost enthu-
siastic.

In Kaunsas the big thing during the past year
lins been the operation of the new law passed
by the legislature providing for the emplayment
of band leaders by the school boards through-
out the State. This has becn taken advantage
of in a great many towns and there are a num-
ber of others that will be in shape to employ
band lcadcrs next year.

One of the most interesting things for dis-
cussion was how the new law worked, how the
new bands were managed, and all the other
questions coneerning them  All these were of
interest 1o the Missouri bandien, because the

association will undertake to put through a sim-
ilar law in this State at the next mecting of
the legislature.

The policy of the Kansas Association is to
have on hand only onc big thing at a time.
1t took it two full years to put through the law
for the band leader and for the support of the
school bands. Now it is moving to get the
Statc to provide a standard of cfficiency in band
lcadership before a leader can be employed in
a band which is to be supported by State
money. It is held that under the present law
any girl who is prepared to lead in the music
departinent of an average school may be placed
in charge of the school band. It is insisted
that such leadership is not contemplated by
the law and steps will be taken to have the law
made miore specific at the next mecting of the
legislature.

In Missouri the cxpericnee and example of
Kansas will be nsed as a basis for pushing
through the law and the drait presented at the
meeting of the legislature will include the pro-
visions which are to be asked for in Kansas in
the way of amendments to the bill.

The Kansas Association aceepted the invita-
tion of the Missouri Association to come back
to Kansas City, Mo, next year at this same
time of the year.

The clection of officers of the Kansas Asso-

7he NEW SUPER-LUDWIG DRUM

Parallel Snare Throw-Off
Individual Snare Adjustment
Perfect Snare Cantrol

Patd. Jan. 1924 and Othera Pending

The Sensation of
the Drum World

Again Ludwig scts the pace with
a new drum—the SUPER-LUD-
WIG with its many new advanced
features.

INDIVIDUAL adjustment of
snarcs, a parallel throw-off of
snares and means for sceuring
PERFECT snare control are but
a few of the many ncw improved
ideas to be found on this latest
creation of Ludwig engineers and
craftsmen.

It's a sales lcader for the dealer
who is on the alert to be up and
ahead of the van that will follow.

Send to Us Now for Prices and Disconnts

LUDWIG & LUDWIG

World's Largest Makers of
Drums and Drum Accessories

1611 to 1627 No. Lincoln Street, CHICAGO

ciation resulted in the choice of the following
persons:  For president, William E. Tliompson;
vice-president, F. D. Walker; Icader of the Mu-
nicipal Band of Arkansas City, and secretary
and treasurer, Howell, of Kansas City.
The executive committee is made up of A. E
SanRomani, Arkansas City; J. J. Richards,
Pittsburg, and F. R. Reasoner, Phillipsburg.

Ludwig & _Lmvig Line
Is Popular in Canada

R. S. Williams & Sens, Ltd,, Dominion Distrib-
utors, Placing Large Orders for Ludwig Ban-
jos and Drums to Mect the Demand

Cuicaco, Iir, December 5—Ludwig banjos and
druums are as popular in the Dominion of Can
ada as they arce in the States if any inference
can be drawn from the large orders which are
being reccived by Ludwig & Ludwig, Inc, from
R. S. Williams & Sons, Ltd., onc of the largest
importing and distributing concerns in the Do-
minion. The Williams concern has headquar-
ters in Toronto and maintains large stores in
Montreal and Winnipeg and has branches in
several other Canadian cities. The agency for
Canada was awarded to the Williams cstablish-
ment six months ago and it has had cxceptional
suceess with the line.

Conn-Boston Co. Features
Leedy Drums in Window
Boston Concern Enjoying Fine Business as Re-

sult of Aggressive and Effcctive Sales Promo-
tion Methods

BostoN, Mass.. December 8—The drum and
trap business of the Conn-Boston Co. has been
most satisfactory duc in a large degree to a
most cfiective window display, featuring Leedy
mistrmnents made by the Leedy Mig. Co. of In-
dianapolis. An inside display featuring a vari-
cty of Leedy products was also shown at the
same time. At night the window display was
partienlarly attractive and cffective, as lighted
bass drums with painted heads were ocenpying
promi it TI ds of pcople
stopped during the day und night to admire the
window and many of the lookers werc convert
ed into buyers.

Buescher Co. Plans Expansion
- [
Etxuart, Inp., December 5.—The DBuescher
Band Instrument Co., maker of Bucscher band
instruments, lias announeced the purchase of two
ity blocks, adjoining the present plant, for the
purpose of cxpansion, which has been made
neeessary by increased demand.
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Manufacturers Plan to
Launch Membership Drive

Mu_sica] Merchandise Manufacturcrs' Associa-
tion to Mcet With Associated Musical Instru-
ment Dealers” Association of New York

At the ‘last mecting of the Musieal Merchan-
dise Manufacturers’ Association held at the
Hotel Breevort, topics of gencral interest were
discussed and the firm of Magosy & Buscher
was admitted to membership. Plans for a cani-
paign for more members were made and it was
decided to canvass by mail all those firns el-
igible for membership.

The invitation of the Associated Musical In-
stmmest Dealers of New York for a jeint
mecting was accepted and Walter Grover was
aamed spokesman for the association to confer
with the dealers’ association as to the time and
place of the meeting.

H. C. Loemb was cleeted seerctary to succeed
Johin J. D. Taylor who resigned because of his
woving to another city.

Harmonica Instruction to
Be Given in Normal School

Cricaco, Itt, December 8-~The action of Prof.
William B. Owen in adopting the harmonica as
part of the cusriculum of the musical depart-
ment of the Chicago Normal School is a big
step forward in the campaign to give this in-
strument the position it merits. Prof. Owen,
president of the Normal School, has given in-
structions that musie teachers familiarize them-
selves with the harmonics of the instrument and
master the playing of it that they can im-
part their kaowledge to pupils. The Hohner
harmonica, made by M. Hohner, Inc., has been
chosen as the official harmenica of the Normal
School.

Featuring Ludwig Drunis
in Melbourne, Australia

“Traps” Rich, juvenile drummer and vaude-
ville artist, who plays the Ludwig drum, made
by Ludwig & Ludwig, Inc, Chieago, was threat-
ened with arrest when he blocked traffic be-
fore the store of L. F. Collin, Ltd,, Mclbourne,
Australia, while giving a demonstration in the
window of the store. He was appearing at a lo-
cal theatre and the management arranged his ap-
pearanec at the music store as publicity for thr
act. The youngster later led a parade of all
Boy Scout musicians througheut the city.

“Ladies’ Night” of the
Manufacturers’ Association

Citicaco, 1rt., November 30.—Twenty-five con-
ples attended the "‘Ladies’ Night” of the Asso-
ciation of Musical Mecrchandise Manufacturers,
Chicago zone¢, which was lield on Tuesday, No-
vember 24, when a dinner and theatre party
were given by the members for the ladies. Din-
ner was served at Maillard’s, after which the
party went to see the "busic Box Revue” at
the Illinois Theatre. William F. Ludwig was
chairman of the arrangements commiittee.

Adds to Responsibilities

Cnieaco, Ire., December 5—J. D. Taylor, secre-
tary and general manager of the Waverly Mu-
sical Produets Co., Long Island City, N. Y., re-
cently took over complete eontrol of the Chi-
cago branch of the eompany.

The Lawrence Musie Shop, Toledo, O., has
entered the musical merchandise field on a much
larger scale and is planning still further expan-
sion.
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Issues Booklet of Rules
for School Band Contests
National Burcau for the Advancement of Music

Distributing Booklet of Rulcs for National
and State School Band Contests

The National Burcau for the Advancement of
Music has preparcd and distributed a new book-
let of rules for the 1926 State and Natioual
School bamd contests.

This coming year there will also be a na-
tional contest, as a culmination of the Statc
contests and as a striking means of calling the
country’s attention to the progress made in
school instrimnental musie. The booklet is illus
trated with pictures of fourtcen bands which
won first place in their State contests, as well
as of the silver and bronze trophies awarded
winuers.

The booklet contains complete information
regarding eligibility of the bands, awarding of

the prizes, judges and judging, lists of contest
material, ete.  In addition it gives the general
history of the band coatest movement and the
details of thc committee’s co-operation to date
in varions State contests. At the end is a sec-
tion entitled “Arousing Local Interest,” shich
makes general suggestions as to the best means
of securing public interest and support for
school instrumental music.

Dealers can lielp in devetoping scliool bands
aud band contests by sending in to the bureau
the namcs of any bands and band leaders in
their vicinity, so that the burcau may complete
its list of these and communicate with them
directly. Wliere therc are no bands the bureau
will extend the utmost co-operation in establish-
ing one,

The Austin Music Shop, El Paso, Tex., re
cently secured the agency for the Lyon & Healy
camp ukulele and banjo-uke. These instruments
were featured in a window display that attracted
wide attention,

The “Little Wonder”
—A Best Seller

Dealers throughout the country have found the

seller.”

make instrunent,

=

“Little Wonder” model banjo a profit item. On
the basis of sales volume
The illustration shows the new student
outfit including the “Little Wonder” model equipped
with the Magnatone Resonator, gear pegs, extension
tailpiece and complete in case.

it classes as a “best

Complete in every detail, this outfit makes an
ideal sales proposition for the coming gift season.

L Retail $80.00 with case.

(List $100.00).

The Magnutone Resonator 15 sold separately in sizes to fit any
1t retails or $15.00.

(List, $18.00.)

Write for complete information and dealer proposition

The VEGA Co.

155-6 Columbus Ave.

Boston, Mass.




174
lN THE MUSICAL MERCHANDISE FIE

THE TALKING MACHINE WORLD

LD—(Conunued from page 173)

H. H. Slingerland Tells
of Progress of Ass’n

President of Ass'n of Musical Merchandise
Manufacturers, Chicago Zane, Outlines the
Progress Made During Past Year

Cuicaco, Jur . December 7—The Association of
Musical Merchandise Mannfacturers, Chicago
zone, has completed a year of progress, slates
H. H. Slingerland, president, who in the follaw-
ing slatement sitms np the work of the organ-
ization for the past ycar:

""At the beginning of the year we adopted a
code of ethies which was added to the constitn-
lion and by-laws of the organization, and which
has beem adhered to with profit ta the mem-
bers of the assoeiation. In this way we lave
aceomplished miost of the objeclives we had in
nnnd when the organlzmon was formed three

You

pose

This
in a

SEND COUPON
FOR BOOKLETS!

Cuy

{ Plan f~Financing

_ aymen tSales

H

when some customer inquired abo
saxophone, etc., just because of the diffi-
culties in selling on time payments?

With the new plan for financing pay-

ment sales which we can now offer to
“King" dealers, this obstacle is removed. I

ment department without tying up any
capital; and what is most attractive, dis-

T o cent of profit. The difference between
whire ; h
18 srEnion AR our published cash and payment prices
PRV

will cover the cost of financing so you
receive the full list price.

There is no red tape or complicated ac-
counting connected with it, and the plan
is available to every dealer selling “King"
Instruments. If this plan will be of serv-
ice to you we'll gladly send one of the
folders upon receipt of your request.

If you are interested in thl.s plan and in
the exclusive agency for
ments clip outand mail the coupon below.

5215-69 Supcrior Ave.

"KING” BAND INSTRUMENTS

THER. N.\WVHITE CO.. 5215.695uperior Ave..Cleveland 09,
Genttemen s Kindly send the booktera checked «

Name

Address———

years ago for the welfarc of 1hc members as
well as the industry as a whale.

“We have cndcavored to improve manufac-
turing inctliods, and at various mcctings spe-
cialists in this linc of wark gave talks on stand-
ardization, betterment in warking relations and
conditions, and other manufacturing problems.

“At other mcctings, we wonld hald round
table diseussions and cxchange views on better
marketing. We wounld alse eo-opcrate with one
another during a shortage of matcrials in lo-
cating sources of supply, cte.

“The association has alsa endcavored to pro-
mote ‘musie i the home' and aid in the de-
velopment of 'music in the school.! In refer-
ence to the former we recently held a co-opera-
tive cxhibit at the Furniture Mart, where thou-
sands of people for a period of over a week
saw the cxhibit and showed an interest in the
various instruments by the numerous questions
asked. The display scpresented musical mer-

AVEN'T you somctimes said " We
don’t handle band instruments”
ut a

can have a small-goods band instru- |

of your leases without sacrificing a

financing plan is clearly explained
folder now ready for distribution.

‘King” Instru-

THE H. N. WHITE CO.
Cleveland, Ohio

Manwfucturers of

O Plan of Financing Payment Seles.
O Eaclurive Agencey for King Insrumenss.
We (do) (do nod) handle band fnsveumens.
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JUST INVENTED

PLAYS BY ROLLS

To be played Immediately withoul any wnowl-
edge of music. Musie for all counlries and the
tate hils. Pamphlets frec, postpaid by u:

Charles Pittle & Co., New Bedford, Mass.

chandice made by the members of the associa-
tion and included everything from the smallest
accessory te the large band instruments and
coneert harps. Donations of instruments have
also been made to the school playgrounds and
assistance offered in the promotion of music
among the school children.

“Onc of the outstanding featuees and demon-
strations of what the association accomnplished
during the past year was the banquet given to
the members of the musical merehandise trade
duriug the convention of the Music Industrics
last Junc. Not only was the spirit of good-fel
lowship, as it exists in this association, instilled
among the Bundreds of guests, but it offered
the first large gronp gatherings of the musieal
merchandisc trade to an affair of this kind,
wliere demonstrations of musical instruments
were made by prominent prefessional musicians
and cmincnt speakers provided an instructive
and interesting program.”

Ludwig Juvenile Drum
Is Featured in Display

Cuicaco, I, December S—Ludwig & Ludwig,
Ine., manufacturers of Ludwig drums, have pre-
pared and distributed to their dealers window
dJisplays featuring the Ludwig professional juve-
nile drum, The merits of this model arc cxtolled
and an illustration of the special gold and silver
drum made by Ludwig & Ludwig for William
S. Hart as a gift for his son is shown, together
with a picture of the movie actor in full cow-
boy regalia. The slogan, “A good drum is
the gift for every boy,” is given prominent posi-
tion,

Billy Haussler, Jr., Stands
High in School Ranking

Williain J. Haussler, vice-president and gen-
eral manager of M. Holner, Ine, New York
City, is recciving execllent reports from his son
who is eompleting his first term in a prepara-
tery school in Massachusetts. Billy Haussler,
Jr., it will be remembered, was selected as the
typical American boy for the extensive Hohner
advertising appearing throughout the eoumtry.
He is again proving the typical American boy
in his studics at the preparatory school where
he is reported as standing second highest in all
subjcets in a large student body.

Equipped With Leedy Drums

Denven, Cov, December 5.—The Piggly-Wiggly-
Gritnes Co., operating sixty-six stores in Col:
orado, recently organized an orchestra among
its cmployes to give radio concerts to adver-
tisc its stores. The orchestra is equipped with
Leedy drums and Paramount banjos. The
Knight-Campbel! Musie Co. helped organize the
orchestra.

The Union Music Co., Toledo, O., is stress-
ing the idea of musical instruments as holiday
gifts and is stimulating business through this
campaign. Newspaper advertising and window
displays are ereating a demand.
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Ludwig Bnnjorchéstri{m Is
New Combination Instrument

Invention of Henr; Kublick, Concer i
Has Effect of Orchestra of Stringu‘; lﬁ::::-‘
ments—Made by Ludwig & Ludwig

—_—
CtircAco, Ife. December 7=

c new stringed in
strunient, the Ban;orrlwstrian,

has been made

by Ludwig & Ludwig, makers of drums and
banjos. This new product was invented
by Henri Kublick, concert and vaudeville ar-
tist, and is a combination of the harp, piano
and banjo, capable of a great variety of musical
effccts. The player uses the fingers of the left
hand to do the fingering of the melody section
while a plectrum on the thumb of the hand
plucks the strings for the melady. The lang
strings of thie harp and basses are actuated by
e,

The New Professional
FLOATING HEAD
DRUM is conceded to be
the most remarkable instrument
yet achieved in “Drumdom.”

==

—

WHO VIEW THE FUTURE WITH
AN LYE TO PROGRLSS SHOULD
TIL UP WITH—>
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the fingers of the right hand for aceompani-
ment.

The instrument is like a harp in design and
is most attractive, with an overlay of gold and
beautiful hand carved figures. A feature of the
instrument is the niounting of all strings over
bridges on tensioned heads similar to that of
the regular Ludwig banjo. Shells, tone projec-
tors and resonators are all tlie same as used
on the Ludwig banjos and enable Mr. Kublick
ta get tremendous powcr and an ideal tone.

F. J. Bacon Scores on
Long Banjo Concert Tour

Groton, Conn., December 5.—Frederick J. Ba-
con, president of the Bacon Banjo Co., of this
city, has rcturned to headquarters, baving re-
cently concluded an $
extensive trip through
the West. To the list
of stations from
which his playing was
broadcast has been
added Chicago, De-
troit and Schenec-
tady. Mr. Bacon also
playcd a nummber of
additiomal high
schools, and it is com-
plimentary to his pro-

ried, including King band instruments. The
new departinent is under the management of
William Fort, bead of the main store on Thirty-
fourth street

American Legion Orchestra
Uses King Band Instruments
Popular Oklahoma City Dance Orchestra Com-

pletely Equipped With King Band Instru-
ments by Paul Bennett, of H. N. White Co.

Oxtanoma City, Oxia, December §--The
American Legion Orchestra, which plays at the
Cinderella Ballroomn here and is one of the most
popular dance orchestras in this section, was
recently equipped with King band instruments
by Paul Bennett, Southern traveler for the H

ficicncy as an artist
that in most of the

schools the students
called for encore after encore, so that it was al-
most impassible for him to get away.

King-SlaE:r Op;:n; Branch

King-Slatcr, Inc., dealer in musical merchan-
dise, New York, has opencd a branch depart-
ment in Winterroth’s Music Store, 14 East
Union Square, New York. A full line is car-

The American Legion Orchestra

N. White Co, manufacturer of King band in-
struments. Mr. Bennett is at the present time
traveling throughout the South and is meeting
with great success in placing King franchises.

A new music store, called the Standard Music
Shop, has been apened at 209 East Schellenger
avenue, Wildwood, N. 1., handling a full line of
pianos, talking machiunes and sheet music.

“World’s Finest
Drummer’s
Instruments’’

A New 96-Page Catalog *N'* Mailed Free

The Satisfied Drummer Always Comes Back

Zce@ Manufacturing Co., Indianapolis, Indiana
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King Band Instruments
Popular in Argentine
Bilbao Permentier & Cia. Report Success in

Retailing These Instruments in Buenos Aires
—Attractive Window Displays

Cuevinanp, O, December 7.—Reports  reccived
by I.. 1.. Fox, sales manager of the H. N. White
Co., manufacturer of King band instruments,

South American ncighbors are alive to the ad-
vantages of Anierican-mrade instruments and
also that the dealcr realizes the valne of utiliz-
ing his window display spicc to take fullest pos:
siblc advantage to attract customer:

Vega Co. Adds Violin Line

.
Bostox, Mass, Deeember 7.—A new line of
violins has sccently been annonnced by the

Window
Display by
Bilbao
Permentier
& Cia.,
Buenos
Aires

Showing
the
Handsome
Exterior of
the Store at
| Calle Entre
Rios 347,
That City

Szm oamv
indicatc that these instruments are selling as

beiskly in forcign climes as they are in this
country and that they cnjoy a world-wide pop-
wlarity. Two photographs of window displays
in which King band instruncuts were featnres
were reeently reccived by Mr. Fox from Bilbao
Permenticr & Cia. King representative in Bue-
nos Aires, Argentine, and thiey indicate that our

Vega Co., of this eity. Although this promincn
nrannfacturer is perhiaps best known through its
Vegaphone and Vega banjo, it also manufac-
turcs a linc of brass instruments and iinports
violins made in Europc and subjceted to a two

year seasoning process in this country.
The new line of violins retails from §$30 np
and is guaranteed to maintain correct adjust-
— e ————
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o rrmrours Music Strings

You will make 1009 by taking advantage of this Special Combination Offer
of the most complete and varied assortment of straight length high-grade gut
and wound strings ever assembled in a case, It is a fine money-making orna-
ment that will bring the better class of musical trade to your store.

Assortment costs you
Assortment retails at...........

Your Profit 100% — You Get This Cabinet FREE

Send Today for Complete Details

COMPANY

This $25
Cabinet FREE

This_Beautiful Cabinet
is 22% inches high,
25%; inches wide, and
12 inches deep; in ma-
hogany piano _finish.
Has 12 glass tubes.

L. 85175
103.50

Wrlte Seotlon W, 11
Munlo String Depr.

CHICAGO
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inent for one year. These instrumenis were in-
ported in 1923 and after undergoing the Vega
process are now presented to the trade. The
line also includes Vega reproductions of such
masters as Stradivarius, Guarnerius, ctc

Reorganize Chicagg Band
Assn. at Recent Meeting

Chicaco, Iit., December 8.—The Chicago Baud
Association, which for the past two ycars has
been rather dormant, was rcorganized recently
and the following officcrs were elected:  Frank
K. Seott, president; Floyd Bateman, vice
president; Hugo Kuhl, scerctary, and Allan F.
Pither, treasurer. Willinn Weil, conductor of
the band, is gencral director of 1he Association
The purposc of this organization is to play
civie and charitable oecasions and for thc radio.

Music Provisions in Budget

Bavtimose, Mo, December $.--The ordinance of
cstimates for 1926, whieh has been sent to the
City Council for passage, contains several itenis
ng to the musical activities of the city

perta
A provision for $23.890 for salaries in the mus
division of the school systemn, $24,000 for the
Bultimore Symphony Orchestra, $18,700 for the
Municipal Band, $2,000 for pianos for the schools
and other items for talking machines, acces-
sories and imstrnction materials are among the
items listed.

Sells From E;Catalog

Provivence, R. 1., December 5—B. ). Segool,
manager of the sheet music department of the
Boston store, hias increased the profits of hi
department by adding a line of ukulcles ‘and a
few violins. An interesting feature of this busi-
ness is that Mr. Segool has been able to make
scveral good sales from a catalog, as the stock
of violins on hand is of nccessity small.

Death of A. L. Simmons

AxroN, O., December 7.—A. L. Simmons, pres-
ident of the Ed. Fred Co., well known in the
musical merchandise ficld, died recently. His
body was found on the river bank necar the
parking grounds at Riverview Park. He had
been connected with the miusical merchandise
business for six years.

Buys l)rum-MaI(i_ng Plant

Cincaco, ltt, December 5—The Slingerland
Banjo Co. rccently puwrchased the plant, husi-
ness, good-will and patent rights of Eugene
Geisler & Co., makers of drums and drum and
binjo heads. The purchased company will be
st under the name of Slingerland Rros., Inc.

Issues New Price List

Fhe Fred Gretseh Mfig. Co., Brooklyn, N
importer and manufacturer of musical merchan-
dise, has just issued a new confideutial priec
book which is known as No. 10. In addition
to the listing of current prices, there arc in-
¢lnded a number of new lines.

Harmonicas as Prizes

Cuicaco, In., December 7.—Six Hohner Ma-
rine band harmonicas were awarded as prizes to
tlie winners of the junior division harmonica
coutest for boys under 13 years of age and girls
wnder 15 years, held here recently.

T. Edwards, formerly manager of the Conn
§an Jose Co., is now connected with the string
instrument department of Sherman, Clay & Co.,
Sau Jose, Cal.
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What the Popularity of Hill-Billy Songs

Means in Retail Profit Possibilities

The Widespread Vogue of the Funereal Type of Songs Is Attested by Publishers and Record Man-
ufacturers—Is It of Significance as Indication of Public Taste?

The advent or revival or whatever you choose
to call it of what are described as the "l
billy” songs signifies more thim the nere vogue
of such publications. The "Denth of Floyd Col-
ins " At My
Mother’s Grive,” and other su sougs which
have hiad fairly widespread Popularity may mark
the initial move in the passiug of jazz. \Vhether
or not the popularity of such works t i
1s questionable that music lovers w
situation as an improvement. ‘This, hawever,
and other indications show A grasping out on
the part of musie purchasers for something be-
sides the generally over-arranged offer-

I aceept the

It most be remembered that these weird
fnnereal nusical olferings have been preceded by
cveral months by other offerings, the outstand-
ng featnre of whieh was that they swere in
most siniplificd song form. In fact, somie of
the outstanding record sellers to-day and for
the past few months have been solo numbers
with miner accompaniment.  All of this un-
doubtedly shows the carmarks of a new phase
of the popular music and record busines It
would scemingly demonstrate that the public
is returning to songs. The first love, of conrse
is songs of the bullad order breause they are
the most inpressive, have the widest appeal and
sale. \We may cxpeet other types of sougs to
follow closcly. Probably we have had an over:
production of songs of the fox-trot order and
in self-defense the public las revolted and
turnced to that whicl was a miost radical change,
the sob songs of several generations ago,
brought up to date and made mto a pathetic
Song on some current topical event or catas-
trophe.  Psycliologicully this can be answered,
it being well known that when groups revolt
they go to extremes.

The fact that the public or a fair portion of
it has decided on a funeral dirge type of offer-
ing shonld not be taken as an atavistic tendency.
It is rather a desire for somcthing different,
This desire ean be tuken advantage of by both
the popnlar publisher and record maker, and
songs of good ballad order, love sougs and
other numbers particularly lending themsclves
to solo veices with a minimnm of arrsngement
should nieet the situation and bring on a period
of prosperity that would be far larger than the
results obtained by merely catering to what

N s Where Is

A

may be a limited vogue for songs of pathos.

Probably oue of the best points for the pub-
lisher and record maker to rememiber in the
present tremd of public taste is the fact that
at least for somc period the sales of dance
mnsic will not markedly depreciate. It will
probably be many months before any real in-
dentation will be made in the sales of such
works. The demands for songs are to a great
extent added sales.

As far as dance music is concerned therc is
hardly a likeliliood that any eousiderable change
will be made in the demand for dance. The
situation miay indicate, however, that we need
A new type of dance or a new type of dance
music. Somcthing in more simplificd form and
one holding continuously to the mclody of the
picce withont diverting to super acconipani-
Mments,

Néw H—isl;)ry (_)f Music
Fills a Real Need

“How Music Grew,” by Marion Bauer and
Ethel Peyser, Should Be Big Aid to Teachers
of Musieal Appreciation

Of listories of music there are no end, but of
works that are within the range of the average
young person or within that of the layman
whose musical interest is based solely upon the
pleasure lic reccives in listening theve has al-
ways been a scarcity, The musical historian is
too often dry and over-technical; he writes
for the professional musfeian and, as a result,
the fascinating history of the development of
present-day music is lost for the average read-
er in an over-abundance of detail, uninteresting
to him and beyond his understanding. This is
most important when the young person is con-
sidered, for then he or she takes away with
him the impression that good music is an
esoterie art, onc beyond his understanding, a
task to be fulfilled in the great sacrifice to cul-
ture and not a deep and abiding pleasure which,
like all trie art, is based on the broad sweep of
simplicity,

A new book which fulfills all the require-
ments of what a layman’s and young person's
history of music should be has just been issucd
by Putnam’s (New York), in “How Music
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despite its
many weakuesses, none of which is cradicable
has perforined a very big work in disseminating

modern dance orchestra

nwsic to the great multitudes. Not ontly that,
but it has been the means of acting as an in-
centive to hundreds of thonsands of the younger
generation whe lave taken up musical instru-
ments of every class from the lowly nkulele to
our almost as popular saxophone. None would
wish to sec a trgnd in musical taste that would
1o any measure kill off this power that is in-
fluencing, nmusically, so many of the yonnger
generation,

We would probably gladly, however, logk for-
ward to greater development of a little more
simplification in our popular renditions. We
would like to know the melodics that are be
ing played and what they are all about rather
than be led up 1o an approaching melody and
abruptly be diverted to a semi-solo cffect in ob-
bligato form,

Al any rate, as far as popular publishers are
concerned, "the situation is quite pleasing be-
cause it docs show that the great American pub-
lie is retnrning to songs and after all "the song
is the thing.”

Grew,” by Marion Bauer and Ethel Peyser. In
the 600-odd pages of this volume the authors
have suceceded in presenting an adequate and
accurate history of the development of this art,
written simply and eclearly, cseaping encyeclo-
pedie dryness but at the same time presenting
all the facts that arc essential to a thorouglh
kuowledge of the subject. They go from its
carliest traces in the rude rhythns of the sav-
age down to the latest modernistic composers,
even thoroughly treating contemporary conipo-
sitions.

Here is a book Ihat can be safely ptaced in
the hands of the average person, young or old,
and which can hardly help but have a stimulat-
ing cffect upon their musical interest. As W.
J. Henderson, the veteran eritic of the New
York Sun, says in the introduction which he
contributes to the volume: "It seems to me that
they {the autliors) have made a history of mu-
sic singularly well adapted to young minds.
They do not treat their readers as if they were
infants—which might offend them—nor as col-
lege professors, which would certainly bore
them. The book will undoubtedly have a large
audience, for teachers of young music students,
of whom there are legions, will truly exelsim,
"This is just what we nceded!” o that the
presont reviewer can only add his own agree-
ment, with the proviso that many readers of
mature age will make the same statement upon
examining the book.

"RED HOT

A Red Hot
Struttin’
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Herbert E. Marks Joins

Edw. B. Marks Music Co.

Son of Head of Firm Now in Charge of Mechan-
ical and Advertising Departments—Student of

Conditions in World of Music

Herbert E. Marks, elder son of Edward B.
Marks, the music publisher, joined his father’s

Decenser 15, 1925

Broadcasters to Seek
Copyright Legislation
t Committee of National Association

Relative to the Question
yrighted Music

Copyrigh
Adopts Resolution
of Royalty Payments on Cop!

—

1t is quite evident that the organiz:fl radio
broadcasting interests of the country will make
ined attempt in the next Congress to

finn the end of November as

Herbert E. Marks
and dircctor of publicity and advertising. In
the former capacity he succeeds Ed. Bloedon,
whose contract with the Marks concern cxpired
at that time.
Mr. Marks attended Dartmouth, majoring in
English at that institution and developing a

taste for writing which still persists. [For the
past three years he has been engaged in jour-
nalism, revicwing legitimate, film and vaudceville
productions for a leading theatrical publication.

It has always becen his intention to enter his
father's organization some day aud, with this in
mind, he has followed conditions in the world
of music publishing with keen interest. Inci-
dentally, he has written several stories on “Tin
Pan Alley” for various periodicals.

E. B’s younger son, Edward B. Marks, Jr.,
is still in prep school. He expects to enter
Dartmouth in about two years, but has not yet
decided whetler he, too, will try the music game
or take up some other occupation upon his grad-
uation.

Pre-Holiday Trade
Rcported Very Heavy

Sheet Music Merchants State Present Demand
for Christmas Material Is Higher Than Usual
at This Time of the Year

Reports from dealers throughout the country
indicate that the demand for Christmas music of
all kinds, inciuding books and folios, is much
heavier than in previous seasons at this period.
This bids fair to make the holidays more mu-
sical than ever and should be reflected in later
sales in music establishments. |

Following the demand for strictly Christimas
music it would be well for dealers feeling this
inercased business to give attention to the books
and musical Kiterature available as Christmas
gifts. Hesein lies much salable material which
has the further advantage of luring customers
to the music store when thinking of Christmas
presents.

As has been pointed out before, no more ap-
propriate gift for a musician or a music en-
thusiast can be procured than that of books en
musie, such as histories, lives of composers and
similar titles. Much of this material need only
be displayed to create sales and a window show-
ing of the more prominent offerings in this line
should prove quite profitable

I man

a de
have the Copyright Law amended so it will
provide for a fixed schedule of charges against
broadcasting stations for the use of copyrighted
music. The Comunittee on Copyright repre-
senting the National Association of Broad-
casters following several attempts that have
been made to bring about an agreement be-
tween that body and the American Society of
Coniposers, Authors and Publishers, has drafted
and presented to the membership the following
resolutions:

“Whereas, There can be no continuation of
proadcasting nnless musical compositions are
made available to broadcasters upon a {air,
cquitable and permanent basis, and

“Whereas, An insistent demand from the pub-
lic requires that music be made the principal
part of broadeasting entertaininent, and

“\Whereas, Practically all of this music is held
by copyright proprictors and is not available to
broadeasters except on prohibitive and unstable
terms, and

“Whereas, The broadcasters recognize the
right of the copyright proprictors to compensa-
tion for the use of their compositions and are
willing to pay a fair and equitable maximum fee
for each broadcast rendition of each copyright
musical number, and

“Wherecas, Broadcasters believe that copy-
right owners should have the sole, complete and
entire right to withhold their property from all
broadcasting if they so desire; but that i a
copyrighted numiber is released by the owner
thercof to one or more broadcasters, then such
number shall become available to all broad
casters, and

"Whereas, The present conditions threaten
the entire broadcasting structure and the con-
tinuation and permanence of broadcasting de:
pends upon the solution of this problem, and

“Whereas, All attempted solutions through
negotiation between the parties have proved un
availing; now, therefore,

“Be 1t Resolved, That it is the sense of this
conference that the only possible solution lies
in the enactment of suitable legislation based
upon the above principles, and it is the recam-
mendation of this conference to the Secretary
of Commerce that such legislation be suggested
to Congress.”

Planning Strong Campaign
on “Then I'lt Be Happy”

New Irving Berlin, Inc., Number Proves a
Quick Success and Will Be Featured

The entire staff of Irving Berlin, Inc, pro-
fessional department, band and orchestra,
branch offices and traveling representatives have
quickly got behind a new song called "Then 'l
Be Happy." This number is hailed as the big-
gest and quickest success Berlin has produced
since "You'd Be Surprised.”

“Then 1'l Be Happy” is by Cliff Friend,
Sydney Clare and Lew Brown, who have many
past popular successcs to their eredit. In this,
their latest offering, they seemingly have pro-
duced the biggest profitmaker of their career.

Irving Berlin, Inc, has faunched a big cam
paign in behalf of "Then I'll Be Happy,” which
will cover vaudeville, photoplay houses, dance
orchestras and every other means of giving pub-
licity to the number by public rendition. The
various talking machine record and music roll
manufacturing organizations, as well as their
distributors and dealers, have arranged to co-
operate in an energetic campaign.
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ABOVE SONGS FeATURED By ORCHESTRA

IRVING BERLIN INC.,

o VaubeviLte Acts From Coast To Coast

1607 Broapway, New York

Von Tilzer's “Just Around

the Corner” Is a Hit

Number Made Immediate Impression on the

Public and Is Now Widely Programmed in
Vaudeville and by Orchestras

Probably the best song that Harry Von Tilzer
bas written since the days of fiftcen and twenty
years ago, when he turned out big hits each
season, is a new number called "Just Around
the Corner.” In a few weeks' time it has
shown up so well that Broadway has accepted
it as onc of the season's best. Will Von Tilzer,
brother of Harry and head of the Broadway
Music Corp., succeeded in getting it transferred
to his catalog. This was not on mere senti-
mental reasons, but wholly on the basis of
"Just Around the Corner's” worth as a popular
money maker. "Just Around the Corner” has
demonstrated its merit and is swinging along,
turning many corners in its advancement to-
ward being onc of the outstanding songs of the
season.

Wade Booth, Walter Seanlon, Mabel MeKin-
ley and George MacFarlane are among the
super-vaudevillians who are already program-
ming it. Many more arc making bids for its
nse. Ted Lewis, Vincent Lopez, Paul Specht
and other orchestras are also featuring it. It
will be programmed everywhere in weeks to
come,

Old-time ballads are having a renewed vogue.
Harry Von Tilzer, who wrote some of the best
of the past offerings, is equipped to answer the
call for songs of this caliber. What is more, in
“Just Around the Corner” he has given the pub-
lic not only the old but the new, a combination
that will win widespread favor.

"Just Around the Corner,” while appealing to
all ballad singers, is a philosophical song which,
while appealing to the heart, gives mental stimu-
lus and shows the way to a brighter period just
around the corncr. It closes with probably the
greatest punch lines that were cver given to a
song of this ealiber: "Even tho it's dark and
cloudy, sun may peep thru and say 'how-dy,’
just around the corner from you."

It has often been said that all the world loves
a lover, and no one has ever disputed the fact
that the world also loves the chap who can
smile when things are not just right. We have
had many songs that capitalize just such senti-
ments. There is no reason to doubt that a lyric
that tells a similar story, “not a mere slap on
the back and brace up, old man,” but a real,
honest-to-goodness message of action, combined
with a melody will not reap wide rewards

- New Portland Feist Man

PortAND, Ore, December S.—Lew Mahan, Pa-
cific Northwest manager of Leo Feist, Inc., who
makes his headquarters in Seattle, was a recent
visitor here. He has been introducing Walt
McKinney, who will represent Feist in the Port-
land district.

Sales Rights of ‘“Book

Negro Spirituals”

of American
Acquired by Marks

Firm Has Exclusive Distribution in Music Trade of One of the Most Important Musical Publi-
cations Issued in Years—Immediate Response From Trade to First Announcements

The E. B. Marks Music Co. has acquired
exclusively for the music trade the sale of the
"Book of American Negro Spirituals.”” This
Is a compilation of the best-known spirituals by
negro musicians, edited by James Weldon John-
son, secrctary of the National Association for
the Advancement of Colored People, who has
made a llle study of songs of this type. J.
R d is ible for the ar-
rangcmcnts, and there are some additional num-
bers by Lawrence Brown.

This is one of the most important publica-
tions of a musical nature that have been issued
in years. These negro spirituals have always
been interesting and they have been the subject
of controversy in late yecars, which added to
their popularity. Their source and inspiration
are welded into American history and, as such,
besides their merit as musical compositions they
will be eagerly purchased by not only music
lovers but by many others.

There are sixty spirituals in the book, ar-

ranged for voice and piano, cach containing the
original qualities which the authors have given
their energy and attention to safeguard. Among
the outstanding numbers are “Deep River,”
“Joshua Fit de Battle of Jericho" and “Go
Down, Moses.” In a foreword appears the ex-
pression of James Weldon Johuson on the sig-
nificance, history and growth of spirituals.

In the reviews on this publication in the daily
press columns have been given to the im-
portance of the compilation. All of the expres-
sions of opinion have been praiseworthy, pro-
claiming it a valuable addition to the growing
literature of American folk songs.

Every music dealer will find this a salable
work, as well as a ready reference, and it is of
sucl importance that it should be given speclal
window showing and counter displays.

The Edward B. Marks Music Co., which is
handling the pnblication, reports that the re-
sponsc 1o its initial announccments has been
most gralifying

Wllmarl\ Takes Over “That
Old Irish Mother of Mine”

Announcement comes from M. Witmark &
Sons that they have closed a deal whereby they
acquire the sole publishing rights for the United
States and Canada of one of the best-selling
Irish song favorites of the country, "Tbat Old
Irish Mother of Mine.” This song, published
originally in 1920, was written by two of Ameri-
ca's most famous makers of songs, William
Jerome and Harry Von Tilzer. It has taken its
place as a steady and staple favorite in the same
class as "Mother Machree,” "When Irish Eyes
Are Smiling” and "My Wild Irish Rose”” M.
Witmark & Sons, as in the case when they took
over “Asleep in the Deep,” some time ago, are
issuing an entirely new edition of “That Old
Irish Mother of Mine,” solos in various keys,
vocal duets, and oetave. The song thus is in-
sured a new and long leasc of life as another
bright particnlar star in the well-known Wit-
mark Black and White Series,

Two New Feist Songs
of Particular Interest

Among the new songs added to the catalog
of Leo Feist, Inc,, is a comedy number called
*The Couple Upstairs.” It is by Benny Davis
and Jesse Greer. Benny Davis, by the way,
who has been associated with some very suc-
cessful numbers, is at present on tour, bcing
billed at high-class photoplay houses through-
out the country. Onc of the features of his

program is "Tle Couple Upsla and every-
where it is rendcred a demaund is creatcd

Pcase and Nelson, writers of cry ballads, and
who have been responsible for such popular
numbers as "Pal That I Loved Stole the Gal
That I Loved” and “Peggy O'Neil" arc re-
sponsible for another Feist offering called "Be
on the Level With Mother and the World Will
Be Square With You."

“Nola” Demand Better
Than Last Year’s Sales

The Sam Fox Publishing Co., Cleveland, O,
is finding the demand for "Nola,” the novelty
fox-trot, to be larger than for the past two sea-
sons. This number, first brought forth as a
piano silhouette, later achieved success as a fox-
trot, and last season appeared in scveral musi-
cal shows. This year it is again appearing in
many prominent programs and is a feature with
numerous dance orchestras. It has sufficient
individuallty to keep it from becoming commnon,
and for that reason it may yet achieve a new
sales reeord for a popular number.

Berlin's “Remember”

Proving a Great Hit

Irving Berlin’s new ballad, "Remember,” is
proving as popular as any song this successful
composer lias ever written. From a popular
standpoint it has achieved national fame. From
a musical standpoint it really borders on the
high class.
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Latest Summary of Exports

and lmports of “Talkers”

Figures on Exports and lmports of Talking
Machines and Records for the Ten Months
Ending October Make Interesting Reading

WasunGtoN, D. C, Deceinber 8—In the sum-
mary of cxports and imports of the commerce
of the United States for the month of October,
1925 (the latest period for which it has been
coinpiled), the following arc the figures bearing
on talking machines and records:

The dutiable imports of talking machines and
parts during October, 1925, amounted in valuc
to $16810, as compared with $47,794 worth
which were iniported during the same period of
1924, The ten months’ total ending October,
1925, showed importations valued at $313,427,
as comparcd with $344,127 in the same period
of 1924.

Talking machines to thc number of 8987,
valued at $219,735, were exported in October,
1925, as compared with 10,272 talking machines
valued at $363.801, scnt abroad in the same pe-
riod of 1924, The ten months' total showed
that we exported 65,023 talking machines, val-
ucd at $1,854,070, as against 62,512 talking ma-
chincs, valued at $2,349,072, in 1924,

The total exports of records and supplics for
October, 1925, were valued at §178,229, as com-
pared with $151961 in October, 1924, The ten
months ending October, 1925, show rccords and
accessories exported valued at §1,395,284, as com-
pared with $1,512,513 in 1924,

The countrics to which these instruments
were sent during October and their values were
as follows: United Kingdom, $6,400; other Eu-
rope, $8.062; Canada, $4.079: Central America,
$8.892; Mexico, $17.805; Cuba, $10,124; Argen-
tina, $15,673; Chile, $10.743; Colombia, $25,546;
Peru, $8,322; other South Amcrica, $26,014;
China, $3,655; Japan, $2.880; Philippiuc Islands,
$10,404; Australia, $31,894; New Zcaland, $14,-
042; othier countrics, $15,200,

William H. Pricss, president of the Priess
Radio Corp., anunonnced recently that lie has
appealed the recent United States Patent Office
ruling which declared "Reflex,” in its radio
scnse, to be a descriptive word and therefore
unavailable for copyright.

THE TALKING MACHINE WORLD
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Talking ﬁiﬁline Men Give
First of Radio Concerts

Columbia Artist, and the Command-

Pete Dale,
Being Broad-

ers Featured at First of Serics
cast to Aid Dealers® Sales

The first of the scrics of concerts by record
artists to bc broadcast under the auspices of
the Talking Macliuc and Radio Men, Inc, New
York, was given on Saturday, November 28,
from station WRNY, New York, and attracted
considerable attention,  The featurcd artists
were Pete Dale, Columbia artist, whose inter-
pretation of novelty songs, accompanying lim-
self on his scvem-stringed ukulele, has found
wide favor, and the Commandcrs, well-known
dance orcliestra, Vocalion artists. Other arl-
ists appearcd through the courtcsy of Otto Gold-
smith, of E. A. Wildermuth, Brooklyn, N. Y.
Atwater Kent distributor,

The sccond of the scries of concerts was
staged on December 12 and an equally inter-
esting program was given. Dealers are urged
by the Association to take advantage of this finc
opportunity of stimulating record sales.

Completes Alterations

New Haven, Conn., December 9—The Annun-
ziata Music Shop, of 235 Wooster strect, has
greatly increased its floor space and has in
ctalled new demonstration booths to meet the
increase of business, The entire store is remod
eled with a new front of latest design and is
very attractive, Annunziata is featuring Starr
and Sonora phonographs, Gennett and Okch
records, pianos and other musical instruments.

Alford & Fryar Deny Sale

Through an error of a correspondent there
appeared in the November issuc of The World
anews item to the cffect that the music and otlier
departnicuts of the Alford & Fryar Piano Co,,

‘located on the fourth floor of the Klein-Heffel-

man-Zollars store, Canton, O., had been ac-
quired by the Ross Co. C. M. Alford, of the
firm, states that the Alford & Fryar depart-
ments have not been sold and will continuc as
beforc.

be at the rate of 25¢. per linc,

25c. per line,

WORLD’S CLASSIFIED ADVERTISING

Any memher of the trade may forward to this office o "Situation" advertisement
intended for this Department to occupy & space of four lines, agate mcssure, and it will
be Inserted free. Replies will also be forwarded
If bold faced t
Rates for all other classes of advertising on application.

without cost. Additiona) space will
e is desired the cost of same will be

WE BUY FOR CASH
Victor, Cotimbla, Okeh reeords and mackince.
Pay highest prices.

GUARANTEE SALES CO.
109 N, 10th St Phitadelohia, Pa.

For Sale

Good paying and well established music and lalking
machine business. Locared in farge Southern City
for 30 ycars. Owner forced 1o Telire on account
of health. Wrile for particulars “Box 1540, care
The Talking Machine World, 383 Madison Ave.
New York Cily.

What Have You to Offer for 19267

Faclory sales Tepresentative now selting emtire fac
tory ontgmt of bigh grade radio csbincta bas addi.
tional facilftics 1o sefi wedium grade radio cabineis
i Has clicnlele of choicest jobbers
and largest dealers in New York, Brooklyn sed
New Jercy. ~Highest srade references,  Address
*Box 1539, care The Talking Machine World, 33
Madison Ave.. New York City.

READ OUR SPECIAL SALES OFFER
On Page 113 This Journal

Superfine Merchandise Co., Inc.
3 Waverly Place, New York, N. Y.

POSITION \WANTED—Radio _phonograph salesman,
now_employed, desires 3 change. ng expericnee ealting
on New York Stale trade (n both phonograph smd radio
fictds, Wonderful conncchionn, Address "Sox 1541, care
gy‘t Talking Machine World, 383 Madison Ave.. New York

ity

WANTED—Salesman by prominent Southern
music house for musical merchandise depart-
ment. Preferably a man experienced in this
work who can play string and wind instruments.
Address "Box 1542,” care The Talking Machine
World, 383 Madison Ave., New York City.

POSITION WANTED—Experienced phono-
graph and record salesman wants road position
with Victor distributor. Territory in Middle
Western States preferred. Well acquainted with
Michigan trade. Address “Box 1543,” care The
Talking Machine World, 383 Madison Ave,, New
York City,

SALESMAN WANTED—We desire an ex-
perienced piano and phonograph or radio sales-
man. A chance for right party to get an inter-
est in a fine business., Give references, experi-
ence, etc. Sheridan Music Store, Sheridan, Wyo.

Decempex 15, 1925
SPRINGS
VIOTOR
1 No, 6543 3.57
1 No. 3014 .57
1 ]
1 48
1 88
1 36
1%x.020x: 35
17x.020x18' marine ends. 38
17x.020x18’ bent arbor 39
172.020x16, bent at exch end 89
COLUNBIA
No, 21 61
. 32
38
17x,030x11’ hook end 40
1*x11” for motor No. 1. 0. 1210 .84
HEINEMAN
17x.023x12' motors, Noa, 83 & .26
1 3/16°x.02001%", aléo Pa 10
13/167x.026x17 0.4 .60
SAAL-SILVERTONE
17x.027210", rectangular hol No. 144 .30
17x,027x13), rectangular hol 45
17x.027x18”, rectangular hol 5
Terms, 2% Cosh & 3
TALKING MACHINE SUPPLY CO., PARK RIDGE,N.J.
Complete eatalogue on request

Silas E. Pearsall Co. to
Distribute Air-Way Sets
Products of the Air-Way Electric Appliance

Co., Toledo, O, to Be Pushed in This
Territory by This Enterprising Distributor

Lloyd L. Spencer, vicc-president and gencral
inanager of the Silas E, Pearsall Co, New York,
distributor of radio and phonograpli products,
announced this week that the company had been
appointed a jobber of Air-Way receiving seis
made by the Air-Way Elcctric Appliance Co,,
Toledo, O, These scts have attained consider-
able popularity during the past year, owing to
the strength of the organization behind the
product and the valuc represented in the sct
themsclves. Mr. Spencer and the Pearsall sales
staff are keemly enthusiastic regarding the sales
possibilitics for Air-Way scts and an aggressive
campaign has already bcen inaugurated with
results far ahead of expectations.

Another recent addition to the sets distributed
by thc Silas E. Pearsall Co. are the Malone
Lemmon tuuned radio frequency scts, which are
very popular in Eastern territory and which
the Pearsall Co. will feature in its sales ac-
tivitics.

Vin James, New Okeh Artist

Vin Jaincs, announcer and accompanist of
station WSBF, St. Louis, recently signed a con-
tract to record for the Okeh record catalog,
He will make a scries of piano solos and Okeh
dealers thronghout the Middle West are certain
to find a recady market, as this artist is most
popular with the large radio audience. His
first release is on the December list and is a
coupling of "Footloosc” and "Brown Eyes, \Why
Are You Bluce.”

Attractive Edison FFolder

Thomas A, Edison, Inc, Orange, N. J., hac
prepared and distributed to its dealers a most
attractive folder for counter distribution illn
trating aud describing three ncw miodels of
Edison plionographs. Thcy are the “Baby Con-
sole,” "London Upright” and "William aud
Mary Consolc,” A complete listing of New Ed-
ison lioliday recordings is contained on the back
of the folder.

A. D. Boal in New Position

Cuicaco, Ire., December 8—The appointment of
A, D, Boal as advertising manager of the Kel-
logg Switchboard & Supply Co., manufacturer
of radio cquipment, was anmounced rccently.
Mr. Boal succeeds Edward I. Pratt, who re-
signed to join the Bryaut Electric Co.,” Bridge-
port, Conn,, as advertising dircctor. Mr, Boal

l:us been connected with the Kellogg estab-
lishment for scveral ycars,
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Enthusnasm Prevalls in Tall\md Machine
Trade Circles as the Holidays Approach

Unprecedented Demand for Machines and Records Conticues Unabated—Annual Report of
Federation of Music Industries-——First Duophone Reeords Received With Interest

Lonpon, ENG., December 2—Enthusiasm cvery-
wliere prevails in talking machine circles licre
and it would be hard indced to discover any
sign which would scem to indicate the slightest
slackening in the phenomenal demand for
gramophones and records. Everywherc 1 go, [
hear of nothing but the latest big developments
—the new "His Master’s Voice” instrument, and
the amal ion of big h interests
in the new Columbia (Intcrnational), Ltd. The
position of thesc companies’ shares on the mar-
ket; the feverish activity of production in the
factories; the tremendons national advertising
cainpaign by thc leading companies coupled
with spceial window displays by practically
cvery music dealer; the rccord sales figures al-
ready spoken of; all confirm my anticipations
some mouths ago that Lhis scason would far
and away cclipse all previous scasons' figures.
Further big developments are expeeted in the
near future, and so far from broadeasting or
any other factor adversely affecting the indns-
try, only talk of the stimulus afforded is heard.
It is inpossible to cstimatc the produetion of
machiucs, to say nothing of rccords; one foun-
dry alone having moulded half a million turn-
tables in the last six months, and several elaims
being made by rccording conpanies of reach
ing the two and three hundred thousand figure
in record production of single "popular” items.
The re-imposition of the McKenna dutics in
August last has since enabled the British man-
ufacturers to more than regain the utmost slack-
cning, if any was occasioned by the abolition
of the duties in the previous ycar. Propaganda
and publicity for British goods is of the utmost
intensity, and the gramophonc and record in-
dustry is fast becoming the most important of
the British music industries.

The sixth annual report of the Federation of
British Music Industries, for the ycar ending

August 31, 1925, was recently published; it
deals separately with the work of the various
committecs, and much of it makes for interest-
ing reading.

For the seccond eonsecutive year, thc sub-
seription revenuc of the Federation has again
execcded that of the previous year, and the in-
come for the year ded the diturc

space obtained in the newspapers for the yea:
had an advertisement valuc of more than £35,
000. Threc hundred and sixty-ninc educational
lectures were delivered during the year.
The First Duophone Records
As I announced in my last montl’s report,
the first Duophone recordings have now been
Issucd, and after a test, I have not the slightest
hesitation in congratulating the Duophone Syn-
dicate, Ltd., on their auspicious cntry into the
British rccording ficld. The twelve-inch records
arc issued at 4s, and the ten-inch at 2s. 6d.
Licut.-Col. Mackenzic-Rogan is the musical di-
rector to the Syndicate, and a first step was the
i ion of a military band, and also a sym-

The accounts include the first ycar of working
the newly devised Revenue Stamp scheme,
which is eonfincd to members of the Associa
tion in the pianoforte industry, and which has
resulted in a salc of stamps to the valuc of
£5499-11-0. The gramophone industry contrib-
uted its quota by dircct subscriptions, and with
the subscriptions from music publishers and
organ buildcrs amounted to £3,462. Music prop-
aganda has had the largest claim to expendi-
ture, the amount for the year bcing just over
£4,000.

The Trade Committce, in reviewing its aetiv-
ities, refers to the complaint of a gramophone
manufacturer to the Fedceration, as to the Cus-
toms’ charges on British goods entering the
U. S. A, and states that the action taken by
the Federation had a result in concessions be-
ing made in the matter of the geoods in ques

phony oreliestra. On the ten-inch records the
band records in fine style some popular num-
bers, including the Colonel's own “Bond of
Friendship” march, and sclections from Boro-
dine’s "Prince lgor” are given on twelve-inch
discs. The symphony orchestra’s initial record-
ings include Coleridge-Taylor's "Petite Suite dc
Concert,” and a very beautiful “Benedictus” of
Sir Alex. Mackenzie, late principal of the Royal
Academy of Music. A number of cxcellent
dance bands have recorded topical favorites, aud
the Syndicate has discovered two particularly
good vocalists, new to the recording world,
Stuart Robertson, a bass of rich tonal quality
and splendid diction, and Milton Stanlcy, a
tenor with a lyrical veice of much beauty.
Cooper & Howell, Ltd,, in Liquidation

A statcment of accounts issued to the cred-

itors and shareholders of Coop:r & Howcll

tion. This committce also had under idera-
tion the agreement entered into between the
G h Dealers’ A iation and certain

manufacturers as to the discount terms to be
made available to schools purchasing gramo-
plhones and records, and after reference to the
Gramophone Manufacturers' Association, decid-
cd to rcgard the agrecment as a general trade
undertaking, to be supported by the Federation.
Another gramophone qucstion, upon which the
comnmittee took action during the year, was in
regard to the possibility of exporting British
gramophone records to Germany.

The Propaganda Committee reported that the

Songster means perfect needles—peefeet in
manufacture, perfect poinis and per-
feet lone; ia facl, made up to the
standard of perfection ilself.
There's money In Songsters
—the repeat order needle
—and your eustomers
will ask for them
1 4inand again.’
ere's
Songiier

\@Eﬂ@é ﬁﬁ The Pinnacle

P erfection

Askabout

our facsimile

business  cards

which are printed

with your name and

address and inserted in

each Songster box, The

Songster Collar Needle is the
Loudest on Earth.

Supplied by all the
Leading Factors

Ltd,, ll-known gr ers
and merchants, of Clty Rd., and against whom
a winding-up order was madc in June last, dis-
closes the total liabilities as £1449 (£1352 un-
secured), asscts £392 and a total deficicney as
regards shareholders of £1909.

Manufacturers and Dealers Confer

Great  strides have been made in recent
months by the Gramophoene Dcalers’ Associa-
tion; the membership bas considerably in-
creascd, and under the presidency of Ernest E.
Squire, negotiations resulting in the advance-
ment of dealers’ interests have been successfully
conducted. Somc little while ago, as was re-
ported in The World, it was arranged for quar-
terly joint mectings of rcprescntatives from the
Dcalers® and the Manufacturers' Associations,
and the first meeting was held at the end of
October. The question of unsalable and sur-
plus records was down for discussion at this
mecting, but was postponed pending consulta-
tion with certain manufacturers regarding their
approval of a scheme which would allow dealers
to return 10 per cent of their purchases twice
yearly and to order other records to two-thirds
the value of those returncd. In the matter of
cut-outs, it was decided tbat a threc-months’
notice and a three-months’ grace should be
given.

The terms for the hire-purchase of gramo-
phones werc discussed and agreed npon as fol-
lows: 10 per cent interest to be added to cash
price; amount of deposit (minimum £1), 10 per
cent.; period, twelve months; no minimum to
price of machines. Other matters in regard
to which deccisions were made included the
formation of branch associations and discounts
to cmployes of stores.

Annual Report of the Gramophone Co., Ltd.

The annual report of "His Master's Voice,”
the Gramophone Co., Ltd.,, was presented to the
sharcholders at a general meeting on November
11, last. The chairman of thc company, E.
Trevon Lt Williams, presided, and in prescnt-
ing the directors’ report and balance shcet, said:
"The trading profit submitted, amounting to
£294,293, constitutes a new rccord, and is the

{Continned on page 182)

ma
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highest in the history of the business.” The
amount is £10,500 morc thaw the previous high-
est shown in the year ended Junc 30, 1923, and
excecded 1924 by £64,647. The balance brought
forward from last year was £316374 Adding
this to the trading profit and deducting deben-
ture scrvice, dividends and directors’ fees, leaves
unappropriated profits totaling £413961. The
above figures do not include the sum of £101,
595, received on account of war claims, this
amount being placed in reserve. The directors
recommended that out of the unappropriated
profits there be paid (less income tax) a divi-
dend of 20 per cent on the 750,000 fully paid
ordinary sharcs, and on £346,000, the amount
paid up on the remaining 850,000 ordinary
shares. The total assets of the comnpany, as
shown by the balance sheet (irrespective of
patents, trade masks and goodwill) and of the
foreign branches and factorics at June 30,
amounted to £2,4427,051, from wlieh arc de-
ducted liabilitics and debenturc stock, £494,755,
leaving net tangible asscts of £1,932,296, an in-
ercasc of £212,586 over last year's figurcs.

The chairman further commented on the new
"His Master's Voice” gramophone, stating thatl
this instrumeny was the result of the applica-
tion of hitherto unknown principles in sound

lification and tr issi
ment effected made possible ncarly the doubling
of the seale range of reproduction, the actual
proportion being five and a half octaves as
against three in the old instrument. After a
resumé of the advantages over and differences
between the g h and broadcasting, the
chainnan said that sales sinee June 30 to the
cnd of September showed a considerable in-
crease over the sales for the same period of
1924, and the sales for October and for the four
months since June were higher than for any
previous period. The highly satisfactory statc
of affairs, disclosed at this meeting, has its
reflection in the prices quoled for the shares,

British Industries Fair 1926

Applications for space in the music scction
at next year's British Industries’ Fair, to be
held at the White City, Shepherd’s Bush, in
February {15 to 26) already total twenty-cight,
and for 7,500 feet of space. The Federation of
British Music Industrics is organizing thc scc-
tion as in previous ycars and a record display
is anticipated. Tle following gramophone firms
have alrcady booked space: Boumfrey Armdel
Co., Ltd. (record cabinet manufacturer); Craics
& Stavridi (makecrs of the Apollo and Super
Apollo gramopliones); the Garrard Engincering
Co. (motor manufacturers); Johnson Talking
Machine Co., Ltd (Academy gramoploncs);
the Linquaphone Institute (languagc records);
Perophone, Ltd. (of Pixic Grippa fame); Re-
gent Fittings Co.; Smith & Co. {gramoplioncs)
Ltd. (Itonia models); S. M. T. Gramophone
Co., and the Vocalion Gramophone Co.

Brief Paragraphs of Interest

Following upon the in my No-
vember report, now comes the news that, on
the unopposed petition of one of the largest
ereditors, Justice Romer, in the Companies
Winding-up Court, recently made an order for
the pulsory liquidation of the Ci 1
Co., Ltd.

Messrs. Francis, Day & Hunter, Ltd. the
well-known publishers of popular music, were
the plaintiffs in a rccent action before Jus-
tice McCardie, in the King’s Bench Division,
against a Jack Fitter, who had infringed
their copynight in a number of musical works
by importing into England for sale a number
of gramophone records, and by offering them
for sale and by selling them. An injunction
was granted and the judge ordered up the de-
livery of the infringing records.

Markets Reports: The Gramophone Co., Ltd.
(His Master’s Voice), £1 shares today (Novem-
ber 27) stand at $3s 6d; the Columbia Grapho-
phone Co.’s ten shilling shares (ordinary) at
43s, the 7 per cent Preference £1 shares at
23s 3d

The g

A stateinent of importance in regard to the
future devel ts of the Columbia Co. and
its amalgamated intercsts is announced to be
inadc by Louis Sterling, on his expeeted ar-
rival at his headquarters here about the sixth of
December.

The British Zonophone Co., Ltd., sister com-

Concentration on Record
Sales the Road to Profits
There Are Large Profits to Be Made by Rapid

Turnover of the Record Stock—Smaller Items
Worth Attention of the Dealcrs

The sales of talking machines are necessarily
an important part of the business of the talk-
ing machinc dealer, but the writer believes that
if the merchant fails to realize the importance of
laving the monecy invested in record stock
quickly turned over and a profit realized he is
not paving the way to the fullest nieasure of
success in the domain of merchandising

‘Fhe record business of the dealer will not
reach maximuni proportions if lis cutire efforts
are dirccted toward the people who lave pur
chased instruments from him at one time or
anotlier. He must scek an cven wider ficld than
this. i short, expansion is deadly slow unless
soine method of increasing reeord patronage is
vigoronsly followed. How many dealers are
there who realize the vast number of people
in the large city who have purchased their in-
strunients from the departnient store in their
home city or onc nearby? Also, how many in
the small towns who are trying to get some of
the rural business in the famning districts sur-
rounding them know what percentage of the
people who own talking machines have pur-
chased themn from mail order houses? It is
safc to say that comparativcly few know or
care.

A certain talking machine dealer, whose store
is located on a fairly busy street in a middle
cluss community, complained to the writer a
short time ago that he was disappointed in the
record branch of his business. Inquiry dis-
closcd the fact that this dealer concentrated
alinost cutirely on the sale of machines, work-
ing on the theory that record sales would take
care of themselves. Consequently, while he was
doing a fair business in instruments, his sales
of records were far below what they normally
should have been had be used the same tactics
to move thewm. The only record business which
this dealer sccured was that of patrons who
had purchased their instruments at lis store
and a few lransicnts who were attracted by his
advertising and window displays.

This merchant doubtedly overlooked the
greatest opportunity in his business carecr. A
few dollars spent in a thorough canvass of lis
ncighborliood wonld have put him in a position
to more than double his record trade. Herc is
liow it is done: A canvasser or investigator
should visit every family in the meighborhood
to determine whether a talking wachine is
owned, and as a result of this investigation the
dealer finally should have a list of all the peo-
ple in his ncighborhood who are machine or
record prospects.  With this list in hand he is
in a position to make a strong appeal through
direct-by-nail to have these people buy their
records fromn him. Tor example: If it is found
that a certain person has purchased a talking
machine from a local department store situated
some distance away in the heart of the city, he
can emphasize in lis publicity the convenience
of doing busincss with hilm. He may not do a
record-breaking business at the start, but
Rome was not built in aday either, and if
a consistent and dctermined system of follow-
up is employcd the demand will grow and the
people of the ncighborhood will gradually get
the habit of visiting him when they want any-
thing in the record line, and consequently the
demand for records will grow, and sales of all

pany to thc Gramophone Co., Ltd., has removed
to Hayes, and is now under the management of
Ceeil Maryon, who had, up to June 17, acted as
amnager under the supervision of W. Manson,
a change by which the company reverts to the
which it ied prior

position of indep
to September, 1919,

1ds of accessories and talking machines will
increasc as well.

The whole matter rests with the dealer. It
is up to him whether he cares to expend the
cfforl and the money necessary to bring about
this desirable result. It need only be pointed
out tlat the talking machine merchant who
Jacks aggressiveness will never grow very big
in a business sense.

One of the newcomers to Broadway show
successes, "Solid Ivory,” has a scene showing
the Freed-Eiseinann receiving set in home sur-
roundings.

Announcing
Piano Playing
Mechanisms

The Only Authoritative and
Standard

Technical and Practical

TREATISE

on the
PLAYER-PIANO

and
REPRODUCING PIANO

Their Construction, Design
and Repair
by
WILLIAM BRAID WHITE

Technical Editor of the Music Trade
Review, Associate of the Ameriean
Society of Mechanical Engineers, and
Author of “Theory and Practice of
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Special Announcement to U.K. and Colonial Buyers j

HOMOCHORD
RECORDS

; REFLECT Oﬂ?)

VALUES

——

True tone is the outcome of perfect recording—
Perfect recording is reflected in the sure test of
the piano-—Homochord piano recordings repre-
sent an amazing degree of fidelity hitherto
thought impossible of achievement All pre-
conceived notions have been knocked on the
head and we can truthfully aver that the dif-
ficult tones of the piano have at last been
musically photographed on Homochord Records.
This standard of tone perfection is the result of
a new system of recording adopted in our
laboratories which goes to insure a definite 100
per cent degree of fidelity in all HOMOCHORD
RECORDS.

BRING
TRUE MUSIC

fo the
HOME

Colonial and Foreign Traders Should
Write for a Special Sales Proposition

Regulor manthly issues go to swell
our blg and up-to-date cotologue

= THE BRITISH HOMOPHONE!CO.

Double-sided Limited

19 City Road London, E. C., England
L Perfect Syncopation
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WasningroN, D. C., December 7.—Portable
Phonograph. Solon D. Boynton, Boston, Mass.
Patent No. 1,554,621,

This invention relates to portable pliono-
graphs and has for its objeet to provide a
ph L or talking hine whiel is adapt-
ed to be readily carsied and to contain within
it while being transposted a large number of
records. Occasion [requently arises when 2
person desires to earry a phonograph and ree-
ords away from his permanent residence for

ret

entestainment in the course of an excursion.

The ordinary phonographs, even these of the
smaller sizes, are bulky and difficult to cafry;
while to provide a supply of reeords requires
the rccords to be made up into a separate pack-
age additional to the phonograph. The diffi-
eulty of doing this restricts the use of tie
ordinary phonograph and limits the amnount of
pleasure capable of being derived from it.

According to the present invention, a phono-
graph is provided having all the necessary ele-
ments for the reproduction of recorded sounds
with satisfactory volume, which is of compact
dimensions enabling it to be carried in the
hand by means of an attached handle or strap,
or to be placed in a hand bag, or stowed in a
small eampass among other goods, and which
also contains within its own interior space
adapted to receive a number of rceords, suffi-
ciently large to give varicty of entertainment
during a considerable time.

In the drawings Fig. 1 is a plan view of an
improved phonegraph, with the eover opencd
and turned aside. Fig. 2 is a cross scction on
fine 2—2 of Fig. 1, looking in the direction of
the arrow. Fig. 3 is a longitudinal section on
fine 3—3 of Fig. 1. Fig. 4 is an end elevation
as seen from the left of Fig. 3. Fig. S is a
plan view of a struetural detail of the phono-
graph. Fig. 6 is an clevation of the same. Fig.
7 is a cross scction on line 7—7 of Fig. 5.

Amplifying Horn.  Frank J. Reichmann, Chi-
cago, 11l. Patent No. 1,555,609.

This invention relates to amplifying horns
particularly suitable for use in conneetion with

radio recciving apparatus, loud speaking tele-
phone reccivers, phonographs and the like for
amplifying the emitted sounds and projecting.
them in a pre-determined direction. The pres-
ent invention aims to ovcrcome many objec-
tions to horns made of lieretofore customary
materials by providing an amplifying horn
made of sounds deadening and sound-vibratory

SOUTHERN
VICTOR. WHOLESALERS

e [uitey [oopony |

. RICHMOND

material so intermingled and combined as to
avoid any piteh acecntuation {at lcast within
the common range of voicc and music trans-
mission) without causing any considera_ble
sound absorption. More particularly, it aims
to provide amplifying herns made of a compo-
sition which has as one of its ingredients a
material with air eclls of such mieroseopic pro-
portions that these air eells will have a sound-
deadening cffect to the desired extent when the
said ingredient is distributed in fincly divided
form: through a composition whose other in-
gredients are good sound transmitters, That
is to say, it aims to provide a horn having 1n
its composition so large a proportion of inti-
mately intermingled ceilular and air-filled par-
ticles as ta reduce both the transverse sound
transmission through the horn and the bodily
vibration of the latter, while still having a high
sound-refiecting efficiency and while having the
strength and clasticity required for enabling

the hoen to withstand rowgh handling. It also
aims to provide a horn of this class which can
readily be manufactured in  highly artistic

shapes and with any desired thickness of wall
without employing a corc, which will readily
permit any surfaee irregularities or roughnesses
duc to defects in the manufacture to be cor-
cected during the process of manufacture, which
can readily be provided with surface coatings
of any desired coloring, both for the sake of ap-
pearance and for inereasing the sound reflec-
tion, and which will be sufficiently light so as
to be readily portable cven when constructed in
large sizes.

1ilustrative of the invention, Fig. 1 is a per-
spective view, showing one of the forms in
whicl: the horn can readily be made, namely, 3
form which is difficult to duplicate in most
materials and particularly so in 2 thin-walled
form. Fig. 2 is a central and verstical seetion
through the same horn. Fig 3 is a greatly
magnificd transverse section of a wall portion
of the horn, showing the general distribution
of the constituent materials.

Sound Reproducing Instrument. Russeil M.
Everctt, Bloomficld, N. J. Patent No. 1,557,998.

This invention relates to that class of sound-
reproducing instruments in which the sound is
discharged annularly arownd the reproducing
mechanism or in which said mechanism s
located within the chamber or passage of the
discharge means, and the objects of the pres-
ent invention arc to apply such improvements
to a sonnd amplifying horn to obtain a max-
finwm utilization of space for sound amplifica-
tion and at the samc fime cnable the instru-
ment to be of small size; to mount the soinnd
reproducing mechanism, inciuding the motor,
turntable, sound box and tone arm, inside of a
liorn; to space such mechanism from the walls
of a horn and thns discharge the sound an-
nularly around the mechanism; to divide a
sound discharge member fongitudinally iuto
parts, one of which shall open with respect to
auother to facilitate aecess to the sound repro-
ducing mechanisin; to divide an amplifying
Liorn into longitudinal sections so as to provide
access to sonnd reproducing mechagism within
the same; to divide such a horn axially of itsclf;
to aitach said movable part to the cover of the
easing of the instrument so that it opens and
closes with said cover; to thus utilize to the
maximum the space in the casing for the sound
discharge or amplifviug horn; to seenre a large
discharge or amplifying horn with respect to
the casing and thus obtain a more perfect repro-
duction of sound, and to sccure other advan-
tages and results as may be bronght out by the
following description.

Fig. 1 is a central vertical scetion from front
to rcar of a sound reproducing instrument em-

bodying the improvements, as on line 1—1 of
Fig. 2, part of the tonc arm and all of the rest
of the reproducing mechanism being shown in
clevation. Fig. 2 is a plan of tie instrument
with the eover removed; Fig. 3 is 2 sectional
view from the front, taken on line 3--3 of
Fig. 1; Fig. 4is a front elevation; Fig. $ shows
e

s w3 o

, - 4

in plan an instrument of modified construction
with the cover removed and the horn and its

support shown in seetion on line $--5 of Fig. 6;
Fig. 6 is a diagonal vertical section on line 6—6
of Fig. S, the horn support, part of the tone
arm and all the rest of the sound reproducing
mechanism being shown in elevation; Fig. 7 is
a vertical sectional view of a still further modi-
fied eonstruction, in which a horn is utilized as
a casing for the sound reproducing mechanism;
and Fig. 8 shows the same in front elevation.

Repeating Deviee for Phonographs. Lynford
A. Sink, Highland Park, Mich. Patent No. 1
555,083.

This invention relates to repeating devices
for plionographs and the object of the inven-
tion is to provide a device by which a record
may be automatically repeated.

The objccts of the invention are to provide a

D

(= Jx.
deviee which wili lift the reproducing portion
of the phonograph at the cad of the record and
will automatically carry it to the outer edge of
the record, where the ncedle of the phono-
graph is again inserted in the sound groove of
the record; a device of the character described
which may be set for different-sized records
and will reproduce the record as long as the
rccord is rotated by the phonograph motor;
mmeans for inseriing in the sound groove of the
record cach time the record is repeated with-
ont dropping the needle suddenly onto the rec-
ord and thus injuring the sound groove; a de-
vice of the character deseribed in which the
record itsclf provides the motive powcr for
the reproducing portion of the phonograph.

1o the drawings Fig. 1 is a perspective view
of the dcvice as attached to a phonograph. Fig.
2 is an clevation of the device showing the
tone arm of the phonograph in section. Fig. 3
is a section through the device in the operating
position. Similar numerals refer to similar
parts throughout the several views.

i N
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chtor Talking Machine Co.

LIST FOR NO\’EMBER 27

$5287 Qoen the Gatgs of the Tewple. .Riclard Crooks
assug 15 g, of Berdlien ichard Crook
¥ Desite (Eberhart.Cadaiany . L.
Memories of Mther m?:?,:%, ""b‘" Mury
45517 Loves 0 Sweet Sonc. The

19791 Jincte Beita- oY, Cox
The

bu\ Muraliy
De’ chke Sincers
ke De Reszke Singers
Sh:mnou uagtct

Qulluna I‘:Arly (Se: llie Hor
Sha;
19792 Hokty I'okc) Dlddlt Dece Rum. \\'exldql llall
't Think So...... -Weudell Hall

0.
19794 Slltm N(uhl Hallowed Nighi, Shannnn Quartet
alm on the Listeniug Eor of Night.

19796 Dinah a’rl",l::n )83:12:;

Oh Miss Hnrm.)h e Revelers
19818 A \Vendc" Hall

\Vhlln ring Teees, Memories and You
\Ve-dcll Hall

19821 The Death of Floyd Colliva..... Yernon Dalbart
Dream \'gm.u  Ghid’ 2 Veman Blibin
A‘E TAL RE( D -

19763 Ou [ht go— Ll :;ogollgm'm Band
n the CompuieMarch. ol

19502 You Fnr:ol o Remenb ictars Son LR
ht the 5. i )!

19816 Clmxtnu l'lnilsy—'rs:ﬂ 1 I:lorri.:non Crls

ark Andrews

Christmas l":ums)!‘—l’mu 2~Pipe Org:n

19820 Snlcnl Nu.hl Grul 3
Night ot}? !(-Admg V(clor leon Orch

19803 I'm Goin® Oul il LlnltRCom

Keep on Croouin®

tro
Rom:mo \nd His Orch.
ot ;l‘o morrow—Foxral,
anders Original |ght awk Orch.
Lone |¢—Fox trot. . Ted \Vccm: and His Orch,
19805 M-hmy Mike—Fox-trot. Origina) Memphis Tive
ass Ale Blues=-Fox-trot. Original Memp ive
19817 Ohl Boy. What a Glll—qulro( {from !he My
sieal Revuc "Gay Paree"),
Inlcrn:lloual Novelty Orch.
Lonesome Me—Fox:trol

Geol
19818 If You Hadnt Gonec
Silver Head—Fox-trot.

19804 Dreamin,

I ke Olsen and His Musie
Away—Fox-trol
Jack Shllltrets Qrch,
s Jack Shllkrus Oreh.
RED SE. AL RECO
m7z Sulla'ﬂlo a te {(Only for You) {Fucito)—in
Iv arico Caruso

Va, g m: Sembunu 17y "Vague, Resemblance)
( o= tali care .. .Enrico Caruso
6546 l‘antalsu—— mprmnvlu (Chopin, Op. 66)—

d Bauer
Clnn:e {On AI" de Ballet from I.he 0 un “Al
j—Pian: arold Bauer
19 Tbc Mcrry \\'lduw— Waliz {1 Lo\'e You So
Ross-Lehal aone.. . Hulda Xa:hanskz
The Merry Wido:
ulda

h m ka
6548 LaJulve—R.!:hel quand dy Scigneur {;
the Grace of the Lord Entrusied Thce
to Me) (Halevy)—in French,
vanai N:rlmelh

Gigv:
ive—Que ma voix lrﬂubla ite (
Trcmblmz Voice Arise y

eaven (Halevy)—
French ...... tovanni Martinelli
na \’ou Folzol 10 Remembes (Berhn)
McCormack
Ob, How T Miss You To-night Davk Buske),
o MeCormack

6547 Flying Dutchman—Overture.
Willem Mcnzelber;z nnd N Y " Phil. Orch.
Flylnn Du(chma —Ovemure—] 2,
Villem Mennelbuz ;\udN V 'Pbil. Orch.
1120 Facf !o Fa:c (Johnson)....Reinald Werrenrath
One Sweetly Solcmu T\ hl (Cary mbrose),
d Werrenrath

*FEATURE RECOR D

6508 Danse Macahre—Part | “D ce  of Death)
(Saint-Saens),.... Slnkows i and Pbila. Osch.
anse  Macabre—Part (Dance of Death)

anc
.Stokowski and Phila, Orch.

LIST FOR DECEMBER 4

19327 Let Me Linger Longer in Your Arﬂu
erless Quartet

It Must Be Love (from "MCIILMH

cerless Quartet
19828 Flzmm Mamie

+.Ailecn Stanley
cet Man Aileen Stanley

19814 Lck‘l Wander A\v:y—Foxl
W .)nngs Pennsylvanians

{Saint-Saens)..

Hay Foot, Straw Foot—Fox-tr
W:

rot,
I aring's Pennsylvanians
Neapolitan Nights—Waltz,
ClDan YClzrkémd ll{:’ll.a Monica Ballroom Orch.
ose Your Eyes—
ax Dolm aud His Orch.
FE:\TURB RLCO
Cculu—wul
Sm b g;he \Vhlsmr{ng llnmuut)
Knce it Daisies. (And ifcad Ove
Huls in Lov!) ' | Pia;
Yaci smun ('rh: \vb:gcrlug Baritone)
L. 5 DECEMB
Holy Nigit (Adum

lub:

19739

19787

45519

itl Trinity Clioir
Trinity Choir
Trinity Choir
Trinity Cholr

outlt,
h: Happiness Boys

19833 Star of th
19526 1 Would Rovher Be Alom

Motber Me, Tennessee........... corgie Price
Just 3 Liutle Thing C:Ilt‘ ythm—Fox-trot,
George Ols:n and ilis Music
Paddlin® Mndclm Home-rol rot,
Kaulm:m and Hls Orch.
-EAT RECORD™

SyntnnahoH—Syn.-pl.\unlt March éClu ore
reatore's Dand
Tnnoh—Symphuul! Mared (D"Anna),
reatore’s Band
T FOR DECEMBER 13
Down by lhc \V(nuu i
leeu Smnky and Bllly Murray
Roll "Em Girls

Dilly Murray
?w:el Man-—Fo;

19434

35739

1983y

19839 Frank Banty
\Vald!r \Vhtre My Bahy Is Twnngl-t—dﬂ‘u
................. k Banta
George Olsen and Hll Music
n and His Muse
‘) ‘ox-trot. Edwin J. Nchel]ys Oreh
lue-eyed Bahy You AremFox.
Edi{’ b McEnelly l Onh
Thee) (Quten Liliuoka-
. ritz Kreisler
ky-blue “Water (Cadman.
Feitz Anlsltr

19840
19841

\Vh o—Fux.tro

uny—l‘oxlrnl. Grorge Otse;
NorIlJ
What 2

11s

Frankiyn Baur
.Lewis James

Fn:m

19843 Sleepy Time Gal. H
rt
What Could Be Sweeter Th:
Art Landry and Hls

19845 I 'm Sitting on Top of lle \\'uld Fox-trot,
Roger Wolte K:hu :md His Hotel Biltmore Oych.

:mdvv .-md Hls Orrh

ever Knew—Fox-Irot,
oger Wolfe Kabn and His Hotel Biltmore Orch.
19847 ll Must Be ve—Fo!

[mternational Novelty Orch.

I Was Blue—TFox-trot.
lniernal(vn:] Novelly Orch.

“FEATURE } R

6543 D;eam of Love (Licbestraum) (an Seliga) In
t ipa
Ave Marin “{Hadl, Mary) (Sehi a) In Latin,
Tito Schipa

Columbia Phone. Co., Inc.

CELEBRITY RECORDS
2039-M La Campanclla—Pan 1

(Uul) Plano Solo,

ha Levitzki

La Campanella—Part I1 {Liszt —Pl.mo Solo,
Mischa Levitzki

ll‘-MClrry Me¢ B.l:k to Old Vlrgmn; (Bl;\nd)—
nteakto Solo ........ an_Gordon

na
(Gulbcn) — Comralto
S0l0 iiiiiiiliian yrcng Van Gordon
118-M Blue Bells of Scotiand Snvrauo Solo,
. Louise de Iarecka
My Lovely Crlu—Sonhno Solo,
Ime. Louise de Tarccka
113-M Moment Musical (Schube
ussian National Qrch.
Mazurka {Wicniawski). luuun National Orch.
DANCE RECORDS
504-D Jusl Around the Cornu-—l-‘ax irel with Jo-
cidental Singiug by Ted
ed Lewu 2nd His Band
While We Daneed Till D.‘mn—~\VlllL with
Incidental Singing by Ted Le
4" Lewis and_His Dand
498.D I'm Sitting on Top of lhe World—Fox-trot,
Ross Forman and His Ear] armll Orch
Rhythm of the lhy (From “Ear] Casroll's
Vznmts")—l?o
Gorman and His Earl Carroll Orch.
497.D \Vhoop(el—Foxlrcl. with Ineldeutal Singing

Bonme Sw«l l!cssle

s & 5

10

k=3

10

hy ohnny Morrl;
¥ :;nul Spechit and His Orch. 10
witl inging

B ety Morn! :md *"Pete” Dale,
. a (From Syt hySpgeht and Tils Orch, 19
un N
=Y S Y "3’ Eikins Snd His Oreh. 10
Who? (From “Sunny™

-trot,
EddI; e E]L ® and Hls Oreb. 10
490.D Peacafol Valley.

Fol wrot,
By the Watcrs of Mlonetonka==Fox-tr:

At Kahn and His Oreh. 10
rot,
2D Dot Watt 700 Lo RV :deuOh 10
48. on’t Walt
- "P_E“un' 3nd His Oreh. 10

You Told Me to Go—Foxdre
"Knickerbockera 10
494D I Wonder Where My Boby Is Tonioi—Fox.
Srotr with Tchdemtst Sy by Robert Dew.
jamin .The Rnickerbockers 10
Whit's BlueEyed Hobs You AteFoeior
The Knickeshoekers 10
451D TyeedieDee  Tweedle: Don—Foxlrol. with
I Chorus anier's Scven Aces 10
o & S Cuoluw—l’nx trot,
mm s Seven Aces 10
485:D Ob. Nel Ob, My_Fora
o Orlaans O“Is. Hotel Ronuvdl New Orleans 10
B Let"
e Orlearss Owls, Hotel nuomm New Orleans 10
430D Indiana Stomp—Fox i

ginal Mempbis Five 10
Throw Down Dlu:s—Fox rot.
1 Mempbis Five 10

2l
483-D Five Foot Two, E u of Iflun—rox trot, with
Incidental Smgmg by Art c.u
5 Red Heads 10

Mang Around My Suuar—Fox-

rol . Lanin's Heads [0
481-D \\’htn l Dream of ihe “Last \Vallx \anl You

ltz, with lnudAnI\I Si

e Cav.\llerl (.\'alu ;\rllsls) 10

I'm "Gonn

Tam
Goden” Mmunrs Wal
he &vahtrl {Waltz Artists) 10
495-D Fossgi: \alt with Singing

by James Meltou, i §
Francis Craig and His Orch. 10
Mighty Lak' & Rose—\alts,
Francls \.nns and His Orch. 10
VOCAL, RECOR
485D Show Me \ the Wiy g Go Home—hlale
uartet ..............,Singing_Sophomores 10
1d) Rather e “Atoue "in_ quit— 0
............. inging Sophomores
505D I'm " Sitiing o Top. of the \Worid:
"Art Gillhao, e \Vhlsperm. Pianist 10
You're More Than a'Pal
¢ Gillham, the i
487-D Dinah (r,om “Plantation Revu
thel Waters and Hee Plantition Oreb. 10
Sweet Mag

Ethel l Waters and Her Plantation Orch. 10
501-D That Certain Party—Vocal Harmonics,
thel and Dorothea Ponce 10
\\"hal Cou]d De Smeclu Than You—Vocal
onies . thel and Dorothea Ponce 10
434D Molkr Me, sue— enor no,
wis Jumes 10
The Lonesomest Girl in Town—’rcnov Solo,

wis James 10
499D ]Slcl'py Time Gat—Teuor Solo.,

ing Pianim 10

.Lewis James 10

ust a Cottage Small—Tenor Sol
Franklyn Baur 10
479-D Brown Eyes, Why Arc You BIueI—Ttﬂor
lo . s James 10
Norm:ndy -Teuor nnd ritone D
wis ].lmc&El]loll Sh:n' 10
$00-D 1 \\’ondcr Where My Baby Is To-night—
Duct,
Ti Radic Franks (Wright-Bessinger) 10
1 Never Kncw—Voc: n(‘ *
¢ Radio anks (\Vﬂsbl Bessinger) 10
OVEL
494-D Drowsy Moon—an ro!
10
y H
Guitar Novdl{l 10
496-D Some_ Othe ir stled une;
Whistling Solo. Sanderson Fagan 10
Honcymoon \V:Allx—\thlhngs Solo,
anderson Fagan 10

Brunswick Records

10211 A nan,a Song (Weeden-H Homtr)—sogmno. with
Qrch ... ... . orence Easton
Croon, Croon, Underncat' De’ Moon (Clutsam)
oprano and Male Tno with Ore
cnce Easton and. Malc Trio
10212 Goin® Home (From the Larra of Deorsks
(Caulmucd au page 186)

Y [;'om v
“MERRY MERRY
Lyrics by Music by
HarlanThompson  Harry Archer

/

Florlda Glrl’
pAUL BOETER. and
BENJAMIN HAPGOOD BURT
Music by MILTON SUSKIND

from

Castles InThe Air”
lqrics by RAYMOND W.PECK
Music by PERCY WENRICH

“*You can't

g0 wrong with any

FEIST

song"*
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phony,

“From the New \Vorltl") {Fisher}—
Tenor, el

with O . lario Chamlee
) s Srhuu)
o e Quarier wit
rely s<on. .. Chllllre
Iu...- Flu“-n (Ih
Gher

Sl Courglio, it
Orelle oL s Ouepin
Auf Fhigeln Do Gesan Wn \Vum.n of
Suny) (Heine Memielsohn),

— In_German—
Contralto, with Pianc and Stefug Quartet.
i

exin

Mano-
000 4 uianaina ey ol Godnnshy
Re !L! Dans L’Eau (Rdlulmns in the Water)
Planoforte Solo .. .Leogoll Godau by
et

Connm—Enx(ane. Aet
Meu 3 pera Howse Orcl,
2978 Sllv" ')TI:

mi the Golll
—Tenor and_Male Quariet, i
rank Muns mld Hale.
When You and 1 Were Young, Mag olin-
romDumerhedy—Tenat, with Oreh.s Fraik Muin
2971 You Told Me lo Go (<ul;m=|aLymn{
Tenor, w'lh Violin and Gwita . Kaley
n Your Arms (Ihrly Slouo) —Tenor,
Quorles Kaley

uartet

Hold Me
wi

R
0)—|
ancing, with Vocal C‘horul nmm C'I-h Orcli.
2980 Plelendm: {Baker-Deagon) — -trot, for
Daneing. with Voeal Chor harles Kaley,
Saliforuis Ot
)— Foxtrot,

.u\s
Eqerybedy Stompl (M oyers Seboe
3

[ e oniat
2981 Slomo Offi— Go (S:hneb:l)-—Fol -trot, for
Doancing - The Cotton Pickers
Carolina Stoy (or Dancing,
e Cotton Puckus
2962 1 Want You All for Me (Fisher. Ml (Con)—
x-trot, lor Danting, Vocs
Tiers Wedostt's Cinderclla Roof Orels.
(vlohlon Clay)—Fox-trot. for Danc
oca] Chorus.
docft's Cinderella Reof Orel.
‘Garriek, Galetles™)  (1lar|

Deep Efm
ing, with

2984 \Ianl\zlhn (

‘ )—l"n.mo Duet, with Oreh.: Fox-um.
or
lemnwvmol Arden, \ Regent Club Orel.
Sentimental  Me m " Gaieties™)
llmR dj s} =t Duct. " with  Orek.;
Bl trot, nein g,
Ghnan: \'lelnr Anlen. wi

ith Regent Cloh Orch
lahy

an

Doneing

2986 Honlrmoon
Dancing,

Vocal Ch

7
Castiewood Marimka Dand
t‘arurna Sweetheart (ymu)..\v:m fo l').'mc-

2987 Sl!tv ime Gl (Alien Bavm Lotonto WAMND
folin Solo, Plallo hy Dan Licherfeld,
_ Ereilrie Fralkin

ﬂ.mcl.me (K to)—! Solo. it
Pia B ket Fredrie Fradkin
2988 Rest In My Arma {Kerr-Burtnctl)—Ten it
Orch, Frauk Muan
Litle White Rose Tenor,
wmith O

Tl
2989 bonu me (Mm:s nrrm:n)

iller 3
i !ham (Schorhrl)—l‘nxlrol. Tor
g et Miller nd .
2983 1 Dol Do ¥ou (Ro Axhconme...)urm
trot, for B:nelnl wi \I Cho

llix Orch.
ox.
trot, for Danci | Ash 3 1hs Oreli.
80000 Leefure on D velogne,
- Newman, Tuvekr “and Lecturer

Dreaming of Tn MOTrow. (D':,m Sande
R

Lesture on Pagt |T—Travclague.
E. N Newman, T raveler and Lecturer
#0001 Lecture on London.—Part 1—Travelogue,
E. M, Newman. Traveler and Lectirer
Lecture on landnn—'P.:n Tl—=-Travelogue
Newman, Tr:veltr anil Lectirer
80002 Lecture on Pzns—l’aﬂ 1—Travelogue,
wman, Traveler and Lecturer
Lecture on

Pnds—P“l T1—-Travelogue,
. M. Newman, Travcler and Leeturer

Edison Disc Records

ALREADY RELEASED
SPECIALS
$1627 Speccbl (Clare-Felend),
]on!bEmE“ tare {The Ha |1nur» Nuys)
There Auntt Mo Flics on Aunife (Van der
G e 2T Ryan
80854 The Pairs (Fau
Frederlek Mnslcy on Midmer-Losh Pipe Orran
Sifent Night (Gruber),

al ““you CANT GO wrsz?)%%
WITH ANY FEIST’
]

alerick Rinsley on Mldmu Losh Pipe Organ

s1629 1 \Vnulllu t Be W |elen I " d Sz;:))u Hadn't
v, er
Goue Away (Prown-Rose-[len gh Doll!rly
Lon I Il See You Anln {Breaua
ellnghd ..ol ..James Dululy
51619 Chrisimas Mnrul ne at Clancy’

Steve Ponu. Dilly Jones and Co.
Santa Claus Pln\‘u There 18 a Sania Clans
Vith Soi “Christmas Comes “But Ouce 3
\'nr“ lnlﬂ! Dells and Chimes (Peun),

51634 1tiw Dutser amil Erg :‘Ian (Baker),

rnest Hare

Baker_and I Auordlon

(A Dad Boy From & Good Family}
Amp and lter Litle Sedan OOmiey Sanler
Creamer) «.oocenns P&l Daker and His Accordion

51640 Croon a uulc Lull:hv
Ve Hesnger (The R

I'm Sitting on oo at ihe World (Inst Rolling

Along—Just Jolling Algng)  (Young-Hende

s0 lmlmll‘}ﬂmxn (The Radio

it aup! Go Lucky e's Nothing on My
ll-ml (Cl\-'\un-]enlf ... Elsle Chrh
Loull Snt\klll P.\nl oud lhnﬂ

Te) n-Pollack)
51616 Tl'ﬁ S Lotin: Bines (I andydifaw

Sculhuu lues” (Fﬂ

$1637 Stone Mountain Memorial {Jeukins)—Singing.
with Violin and Guitar Accomp.,
emon Dalliart and- Co.
Dicams_of The Sonthland (Jenking)—Shiging.
with Violin and Guitar Armm
rwon Dalkart and Co.
$0283 In_a Persian Market (krkllxv)-—lnlumum——
che . meriean Concert Orel
I|l 2 Chincie T:mpleCzldln (Kmn.e,)wn-
tal - Phantas -American Con(ul Oreh.
Sigs1 The Blaek Novse Troop Mmh "Sou
ew le n\l"llﬂ')’ Band
The National Game Mareh (Snux ).
w York Military lhud
51643 Nl: Cunucl anil the lnse lClamn)-{m ing,
h Violin and Guitar /\cmm
ernon Nalliagt and Co.
Mother's Grave (Andrews) Smﬂn: with Violin
uitar Auom Veman Dalkart and Co
1E.

13 Dul

You Uone‘k
‘The Flori z Four

S1630 l'lv;_ Tiged of Euull-
t

ox-trot ...
Nobody But Fanny (From “Big Ilnv ) (Tolsol
De Sylvn Commr)—[’ox trol . Iond; Fonr
51633 Fve[she (Greer-| nel:)—an ot,
o

-mh Voc:
Gol lden Kaue Orch.

he Co-Eal (Conrad:Bernic)
Trwin Ahmml nd [lis Kni el("bod(el Grill Oull.
51635 Mo, Bam' Bamy Shore (Disgn-Henderson

x-trol, “uh Vocal Chorus h:
)\l ike Speciale :mll 1tis Hotel Carlion ’I'une: Qrelr.
When You See Th.ﬂ Alm( of Mine {Tobuson-
Bino-Ne| Lwn) Fox
Mike So :md |I|l Hatel Czrllun Tllnu Orch,
$1642 I'm kllu_ Dren in Daistes Over
in Io\e) Goodwin- ule Snmle Ash
IJY)——FD! -iro! Fry's Million Dellar
Soncoie (From “Naughty quucue') lSmllI.
Goodman-Rubens)- —Fox-trnl
Fry's lllllmn Dollar Pier Oreh.
51639 Sad (Gordon-Kenton)—Fox-
nneusee Happ

It Must Be Love (From "Mem Me
{Thomyson-Archer)—Foux-tr l il
ennessee II:ll'Y n.,y;

sle3a Carullu: Swrelinrl {hmu)—\\ﬁalh. nllh Vo,
by A. Hall and Joln Rvay
ack snllrnn s Onk

What Do We Care I 1ts One oClock (Gr T
Three, o Faur)  (Gooldwin Shay-As
Watte Tack Sl Ol

Edison Blue Amberol Records

5031 Chleagn Teibune Marel ........ ...Sodero’s Band

sas7 e it Ve - o
ederick Kinsley Lotk

s0s2 Shes PR R A
h Harmonica, Fiddle aad Guitar :\crnmu

5056 Red Mot Heney nmvlr’:mr.ﬁ?m. o <
orus by Vernon bart 2 Mels
5089 The Joim T. Scopcs Trial (T Raimona ™
Tetir” Aficr Al)4inxin5 ol Snd
ccom

5060 Tiie Ol Crey Mare echon Dl nd €.
Rilly Joues-Ernest Bare (The Happiness Doys)

5062 The Unlz Roscwoad  Casket—Singing,  with

Viotin'ani Guitsr Accamp.

on Dafhort and Co.

$064 Cecilia—Fox-trot, with Voc:\l (Imrul by Vernon

ays

- Perllﬂngen.—"ﬁ‘ Winne's Greenwich Villare 1..;(}:1.’

Fox teu Pl
5067 Soulhern Blurs—1aw:

Ferera-Paalubi

Drown Eyes, Why
Remember—Waltz

Okeh Records

tlarmoniea Solo,
W. Ma

5069
5070

You Bluc?—Fox-trol
Are You o

Listen to the Mocking Dird-
erry Me Dack to Old Vllmnny—lh

40509

Sl & Maell:ll
R l—ﬂ and Jrlnl
45020 Chicken Reebzanlo, and Clarings B ionton
ind Clarinet, Diset,

Al —Ba
Lo yn”’c':-"mufi }\:\;::mnl. W. MeCreighton
Stompl-—Foxtrok.
Evensbeoty, mm“) ¥'s St. Anlhon) Hotel Orel.

Hay Fool. Foot—Fox-trot,

i e Ilmmlt Jn)n’s St Anlhony Holel Orch.

40508 I'm Going Back orth  Carolina~-\Vith
and iarmoniea  A¢eomp; by Haery
arrel

Ace
e et

Us'S. Naval Academy Band
Before the M:sl—Nbulléal Mediey March.
val

Aexdemy Band
The Garden of Eden Was in Ircland—Tenor
Salo, with Aecomp. by Justin Ring Trio
Gerald Gllﬁm
lﬂs| Always }tlellln:l‘ ‘OJI the RMN’% en
010, will ccom| nstin. ing
o=y ‘o Ceald Criffin

Soln with

40504

40463 Anchors A\rt-: —

40491

40499 June Brougbi_ the Roses—Tenor

Acconp. by Justin Ring_Trio. ..Bruce \\':Ila(e
Snmmev Nighis—Tenor Solo, with Acco

Justin Ring Trio, with Bird and B:Il E ecu.

ce Wallace

Brown Eyes, Why Are You BIue?—T:nm Solo,

with Accomp. by Justin Ring ‘ll:

40507

ruee \\’allnee
Molier Me, Teuncssee—Tenor
by Justin Ring Trio.... Bnue \V-Ill-ue
Slnn“ \I: the Way to Go Home=Daritone Solo,
with Ukulele Accomp.. ohnny Marvin
it Tomorrow Nightl—Baritene Salo,
with Ukulele Accorp. .......Johnny Marvin
The Dream of the Miner's Cliiid—Baritone Solo.
with Accomp. by Guitar, Harmoniea and Fiddle,
ernon Dalhart
Mother's Grave—Baritone Solo. \\llh Auomn by
Fiddle, Guitar and Viola.... n Dalhart

Clop Handst Here Comes OlnrleYI—Fa'.lrl
The Goofus Five

1 \\'ondu Where My Daby Ii Tn night—Fox
L T he Goofus Flvc
Wien de Maket Up Her' Mmd to Do You

Gomlal"uxlrol with Vocal Chorus.

ack Gardner's Orch.
ack Gardner®s Orch.
ox-trot,

40508

40498

40500

40501

Ha, 1 Do—Fox-trot...... .
Bothing Wresk From Georera Teeh
with Vocal Chras by Johnny, Mar

40502

e Jazz Pilots
\vllh Vo(al Chorus
.. The Jazz Pilots
Pevirol. with Vocal

Slecpy, Time Gal—Foxdror,
Ly Tom Stacky
Just a Liule i Bady—
Chorus by Masty Livi

The Co-Ell—Fox- lrol
Snow, Dear—Two-
inmic \\llson s Cathsh String Dand
f.et Me Call Vou Sweetheart (I'm in Love With
You)—\W.

llmmlr \\"Imn s C:(ﬁsh Siring Pand

Tue Conviet anil the tone Solo, with
Accomip. by l'»ddlr :n(l Gl

ernon Dalhart

Zeh Turnev's Gal—Raritone Solu. with Aceomp.
by Guitar, Fildle and Harmoniea.
“Verion Rallart

The Llle nf Tom_ \Watson —Raritouc Solo. ili
Accormp. bv Guinar, Vielin and lhr Mo

Vern,

The Faled Letter_—Baritone Solo. wil
R GIR M8 = WA W15 i i ey
chnn Dalkart

n..ue Blues—Fnx-trot. Parhary Ceoast Four
am, HBamy Shnre—-Fﬁx -trot, A

bary Coast Four

It l Ha-i a Gid le: You—l)'azplonr Solo. with

teh Accomp. ...... ichard B. Gilhert

1 Need Somebady 1o L ulaby \lh“)rllonr Solo,

with Taro-Patch r\rtnmp . Githert

It's the nlurs— -

om Brown and llu Merry Miustrel Osch.
Forever and Ever Wilh You—Fox-trot,

Tom Brown and His Merry Minitrel Orcl.

Gennett Lateral Records

40508

The Anndlan Serenaders
lhc Ascadian Serenaders
45019

40506

10510

40518

40513

40514

DANCE RECORDS
ns6 1'|EhSu Disappointeil in You—Waltz, with Voeal

1 i
Don™t Wake Mc Up (Lﬂ \le D{::v:!‘)im _|s ?“h‘
ailey's Luzky Seven

us by Franklyn Raur, |

C.:le Orch.
Jack Stillman's Oreb.

10
10
10

0

0
0

E3

5

10
10

10
10

10

3

10
10

10
10
10
10
10
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3157 Close Your E; V: i rito
e u\;ll]cy;i_f'}x‘lll"‘;l.. ..... Trevis Carlton Oich.
3181 The Camel \\'Ilk—Fo(‘"u? gy O @l

Mama, Let Rosie Ah"eli)?nl)tlhm:n and His Otelr.
Dei

3163 To morrow Mul Iy Fox-ll

You ol Ko vo ke
31es ud‘::«husfv;:;;f?ﬁ::m\ Ouaiar 1 )
3166 Yin Gouns Han Atoin & S e

When You Sce’ Fhat Ad 'o(o“m“ 's'«'-d‘h-:':x.""
3174 Siiprsey, Elns_—Siow. Deag. Pt L g)cf:\
177 When 1 W Vou

Walte,

Walix With
ever Knew-—~Fox- lrol with

e cm'non Orcli.
3178 T'm Sittug on Top of the Werle Bonis s o

rot,
sh Ml
Sl Me the Way to Go_ (Iomr.—l:oxlnlxl"w!l)?“h

s ﬂ)t“l’lnn o o ML Ocsi
Sy : ‘"'"’. e T ez

Give Me Your Hun—?ox
3180 Paddlin’ Nadelin' 1fome. ﬂfx.‘!ﬁ"l-.\f_’"*c?""
i L S
3181 Any Blocs 003 Good Enoweh Tor Moy Foxiror
Everybody Storap—Chariision Fopiret: Chiicora
3162 Eversbadys Doiu’ the Gnrluloou gl Indiana, Five
Oririnal IIIJIII\J F‘\}

Blue
" Willlams and Hig Royal Flusl Orch.
Su trol

Gurl lll cr
3183 No Man’s M.un: Charleston
Cooles flot—Fox-trot.

84 Gnml omn Bines—Fox.
fan‘s Charl 'slon-cln:uuilon.k
M
3186 Whoopce—Fox-trot, with Vocal ‘é‘n’ oo g
R Aller’s Oreb.
Evolution Blues—Fox-trot, Slow Dr
Jud Hill's Blue Dewils
POPULAR VOCAL
3167 The Lomsmnu\ _Girl in Town—Tenor Solo,
Accomp. by Trio o....... ranklyn Baur
1 \\’undu (b" %m Wonders 'I'oo)—Ttnork]Solon
y uf
364 Mammy The Best Effend \Ve Ever Had)—Ae,
. by the Melbourne Trio. e s
Blcl( llome m Tlinois— Accomp. hy'xhe Mel-

m\l Indiana Five

Jack Stilimaa’s Oriole Ovch.
trot. . Rocky Mountain Ttio

maine Dros.
nrz Croon B Ll\llr Lullaby—Tiano I\m mp..
e Radio Franks
Ty S0 uen Top of e \\’orl(l—Pu
omp. 5 The Radio’ Frauk
76 1 would . e Afou South—Duet,

o1 e
with Aecomp. hy the ‘\lelhoulnt Trio.
Masou-Dixon

Cross My Heart, Nother (1 Love You)—Ten:
&olo with Accomp. Uy the Weymoutl 'Iéml

Ryan
3185 1 \Vondﬂ Where My Bahy Is To lunhl—Du N
. Piano Accomp. by Thomas Geiselle,
e Radio Franks
Sometime—Duet, with Piaue and vullm Accor

onp.
Radio "nnks
3188 Tweedle Dee—=Twcedle Doo.
Jiomy May snd 1lis Uke
Wait Till To-morrow Night.
Ilmmy May aud His Uke
STANDARD VOCA
169 \\bue the Sunget Turns the O(e.ml Blue to
ld—Tenor Solo, with Orch. Accomp..
llnld Kane
1 \\'ondcr How the Old Folks Are at Ho
Tenor_Seolo, with Orch. Aceom H:nold Kane
10101 ()n lht Ro;d 1o Mandal.ns—lhrlloue Frederick Baer
y Laddie—Soprano Selo, with Orck. Accomu.,

Miss Gaile
OLD TIME VOCAL
3158 ‘I'Iu Convict and the Rose—Tenor Snlo. with
uitag, Violin and Cornet Accom
Ve P Rl
o

\\'III You Love Me in Deccrber a3 You
May?—Tenor Sula with Orch. Accom
arold Kane

3179 Alotl Gl:.vr.—'l'eno' Solo. with lem and

Guitar  Aece non Dallart
Stonc Mounl:\m “Memorial Tcnnr Qo . wit!
Violin and Guitar Aceomp. .Vernon Dalbart

STANDARD SAXOPHONE SOLO
070 The Sl ot m—_Saxophone  Salo, with Pian
comp., by Thonas. Griselle. .- . .Nal inGIanu
et ana [o“_Suopnmne “Solo, itk Fian
Accomp. by Thomas Griscl .Nathan Gl:mlx
o REN S CHRISTMAS RECORD

3171 Christmas Morning at Clancy's . Porter-Ryan
Flanagan's ngm . Porter-Ryan
'E ORG
5715 Someume—\\'l § e
Mil Ium Charlcs, Organist at Tivoli Theatre

Ate You Sorr ; :
ann Charles, Orpanist at Tivoli Theatre

OLD TIME FIDDLE AND GUITAR
3162 ANl Tve Got 1s Done Gone—Mountain Strle,
Bock Robgrts, Fiadie Guitar

sty maby Foves Shofienis Brey
LY pEAY G oo, Fiddle: Edrar Boar. Guitar
IRISH RECORDS
$146 The Tog, Penny By (Intra. MeAyopls Favorhic
S Wineby® Jigh—Tnsh Tin 1v

¢ Four Lovinces
ne nuntlanl Reel—Violia Sulv. ]\'i‘h Pia

MeConmck
5747 Ou"[ \ndSMJke Rudy for the Fen

n Men—Irish

ong; Baritone Solo, with Piauo Accomp..
Joseph Lee

The T.m)ud Suh- -Illnlone Sole. wllh Plane

Acct by E o ou

$748 Youre fns I(e Youl Wother S’l\ Beautiful
iano_Aeco M Bt Eoaee
Down by the Sally Gnrdent—Ouh’ Ae

mp..
ha Shaughnessy
SPANISIE RECORDS .
= .. Orquests Criolls de Mariani
S-3187 Jultan NG . Orquest Criclla de Mariani
o Xenor, o mienlo _de
S0 ]'ﬂﬁ? Tango—Tendr, ean scomparamienlo (O,

Gallepuna—‘l'nngo—-‘l'enw. con  scompanamiento
de EUIArras ....ooviesne ".Angel Romero
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“THE RoLL OF HONOR"™

2934-2938 West Lake Street, Chicago

*'Your player sales can
only be as great as you
make your roll trade.”’

UNITED STATES MUSIC COMPANY

122 Fifth Avenue, New York

U. S. Rolls are not made in a
variety of grades, or disguised
with other labels.
efforts are addressed to the
volume production of a char-
acter product, as providing the
only certain means to con-
structively serve the player in-
dustry, with which our destiny
is inseparably linked.

QOur entire

Sell U. S. Rolls—Yqull Sell More Players!

Vocalion Records

15182 Five Foot Two, Eyes of Bluc {Lecwis-Young:
eudersou)—Fox-trot, for Dallcmﬁ
ectwood Orch.

Bamboofa (Conrad-Cirfua)—Fox-trot. for Dauc
3 Eleee “Orch.
15153 1 \Iem hle'gh (Rahu-Fio

0). x-trol. for
xbavaagors, ir, Lowss Katzman
1 Party (k:hn nmulum) " Fox-trot,

K- \vll]l
e den Bir, Lovis Kateman
15154 Sleepy Time o (Alden Egan-Lorenzo\VLitiug)
Fox-tror, for Dancing. with Vocal us,
Ben_Sclyin and 1fis Or
Whoopeel (De SyhaBrown. vCournd) " for o,
or Dauciug, with Vocal, Chorvs,
n Sctvin and His Orch.
Must Be Lov CFrom " “Sierry Merr ry
{ThomysowAscher)-—Tox
1 \Was Blue (From “xten
son-Archer)—Fox-trot,

eh.

15155 @t

Dan
(23 4\IC|ICI and s Orch.
15156 I'm Sdtting on Top of llle \Volld (Lewis-Young-
Hendersou)— roxll ot, for Dauciug.
Awhassadors, Thr.
llﬂlhr)’ Mll:c (Sclwebt] Quartet)-

sadors, Dir. Lo
15457 Til;u Am'

Katzman
fo:

ui
ﬂxcs on Auntic (Van der
anciag. w1‘|1[| Vocal

up ..
aney Poke I —Foxire
with Vuul Chorus. .
{Greer-Berg-Gre )- roxlm\ lor Dan

15158

ing. with Vecal Charus. 5 LGc “Orel.
SIIO\\ Me the Way to Ga llowe’ Kimz)- -Fox-
trot, for Daueiug, with Vocal Cl koriEy

ark bane Orch.
15159 Mect, Me Tonight in Dulmhnd (Whitson-
Fricdnan)—\Valte, for D.mcma

il N uba Band
1'd_Love to Live in Laveland \Vuh a Glrl Like
Yo (\\’Ilh.lms)—\\'xllx for Dancing. with
Vocal Cho
15160 Savofou I(umauwrox trot.

ami \hnmh Band
r Dancin,
The Castitfans
Anor Perdido (Vargas)—Vals, for Dancine,
The uuiluns
15161 Caunct Walk {Schafer-Mack-Drynin: Smllll)
1 < he Ho\lcnlols
ore)—.
- The llouemnu
e Vagabond

trot, for Dancing ......
15162 Song of the Vagabonds (F:

King™*)_(Friml)—Fox-trot, for

(l dgels)——l‘oxunl.
eing. with Vocal Chorus. . .. Tuxeda Orch
15161 Thlsllts and Heather (Al by Frank nhc )—
-trot, for DJne Rby! rlndlc Olch
Dnue Ditties (Arr. by anll thkg Fol

ancing . ndnc bm.
15164 Iluuse Party Stomsp (\\'J"ll)—rﬂl |ro
neing. with Bawjo, Piamo and Chn

golly Miners
Graud Onera Blues (Fuller- uuapu).— trof
r Dancink. with Banjo, Piano and Claruet,
e Jolly Mincrs
15165 Luey Lone (nr:dlold)—rnxlml lor Dancing.
Chorus. .Perry Dradford y:.; Phooh
1 oy “Gonna Blay. No- Second Fil Ie
ford)=—-Fox-rot. “for Danciug, ~witlh
Chor ersy Bradford’s e SPhools
15166 llol I{unzy ‘Lamulld(enne)<iuxlol. for
McKenzie's Candy Kids
You “Never  Come Tk (IH:md~Mcl\enx|e)
Foctrot, for Dancing. McK nzie’s Candy Kids
15168 Keer s Erponins 5 Tune (Fain \Welll-MeTtugh)

«Fox trot. lor Dauelng,

en Selvin and His Oreh.

Someone’s _ Stalen eet, Sweer Daby
(Brown-Clare- PmkuJ)— Fox-trot. for Daneing,

en Selsin and His Oreh.
15169 Back Home in Hilinois

etr.Stept-Charles)—

rot, for Dan The Teanessec Toolul
Na ire (S0 i0ebely-_For-drot, for Daneink
The umuu: Toolen
15171 {Murphy-Sh
D:ncu-g.
cn Dernie_and His Hotel Roosevelt Orch.
Loﬁuomt (Klages-Bergman) — Fox-trot. for
anc

Ternie and Ris Hotel Roosevelt Orch.
15172 ’un IOne Mwe \V\lu \\'Ill\ You (]!hlomt)—

Waltz, lnr DJI ............. fayfair Trio
Let Us Waltz 25 \We Say Good'Bye (Reiner)—
Waltr, for. DANCIng "»rssssoneres Mayfair Trio
15173 Fagdl o You (From “Captaln Jinks")” (De

:Gcmlu)—rox"o! for_Dancin
cn_Rernie and His Hotcl Rooserelt Oreh.
Te.morrow  Mornit! {Robinson-Litile n u)
Fox-trot. for. Dugcum with Voc:
Tlen Bernie and His Hotel Roolevell Dnh
15174 l’ucelul Valley (Rolnson)nrox -trot, for Dan
Fletcher Henderson and His Orch
Ha‘y “Foor. Foot (MacDomld -Carroll-
d)—TFoxtrol, for Danc
etcher Ilendusnn and Ilis Oreh.
(Conhnu:d on page
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VICTOR ARDENS M

The most beavtiful walt

waltz writer and re

VEYMOON

eel FuUsic W

e

Ful crchesh’ahon -~

TRIANGLE MUSIC PUB.COY< 16

ASTERPIECE

w,l,),vA\lrz

osed by Victor Arden ~ Americas foremost
cording artist

wiih UKE arrangement - 30 <per copy
orchestration ~ ~ ~ ~ = ~"l;f¢w p——

on I\GCQQD‘
o pors®

15178 Pnl of M‘, Cradic Days (Moul;.nmtry l’mnla
dosi}—Waltz—Violin bolo with
comp. hy Da rl l
Sometime (K. ) —Vluh Selo.
with Piane M:umo by Dnn Llcbcr(cl
¢ Dawsom Morrell

Ni ghu K S 'enor
bolo. with _QOreh. Accom oo ,Colm O'More
Myslery of Night (Dtnul)—Tluor Solo. with
omiy Ca
15177 lm Suun: o Top of the We:

i y OMnrc
Ieoderson)— Vnc 1 _Duet, mlh Pl-mo
c Radio Franks Vn:hhllusmgcr
Bam, my Slmr( (Dxlon -Ilenderson)—
Voc:\l Duﬂ. \vllh Phlo ccon
dio anks. Wright- Bcnmxrr
15179 Down by the \\'HKKEIY \mGl (Bestor-Lewis-| Lon
n)—T:nor Solo. with Piana and Lute At-
MP. ooanogeriies ..Al Bernard
Pzddhu Madelin® Home (\Vofdx)— enor Solo.
with Piano uld laute Accomp. L c
18178 Flnmmg Mamic (Rosc- \\'Iulrman)-—'l'tnnr and

ric Dn\\'ml M o!rcll

21018

Baritone Duﬂ. with Accomp. Phil Qhmoan,
Piano. and Harry Reser. nan,
Billy l{ones Etncst Hare
w She Loves Me Iy Nobody's wsincss (Gas-

B i1s) o Teaor and Daritone Duct., vith
Accomp. by Pbil OhmamEPnn

an

st ll.-uc nm v Jones

15180 Tomoriow or; E:
Comedienne, with Orel, A:comp.. -'g:)'

You  Would't Believe Me
Bennett)—Comediennc, with Orch. :\c(o
ay Lnnhsh
15181 Dreamlng of a Castle in the Air (\Vnrd ulor)
enor Solo, with Twe Vielins, Guitas, snd
Ublele ACCOMP. e vronesneees " .n.Chick Endor
w ou Look "So Good and Stll Be So
Por-Gone Bad  (Endor)—Tcnor Solg. with
Guitar and Ukulcle Aceomp. by Paul S!crnl{ "
ndor
15170 A Litle Bit l!zd (D-'A\'ls Couley Eldndae)
trot,_for Dancing . x Clnl h Orch.
Cross, Hy llnrl Motfe \nu lPlanl:
‘dosi-M e Coy- Wil ey~ Fox-trots (or Danci
asex Cluh Olch.
15183 \\'ho? (From "Sunny”) (Harhacl: Ihmmeumw
Rern)—Foxtrot, for Danci {
Harry Archer and 1lis Orch
Sunny (Intro. "D'ye Love Mc” from "Suuuv
i) th Hnmnltulel&kem) Foxr
ancin; Archer and Hls Orch

Regal Records

DANCE RECORDS
9941 I'm Sittiag on Top of the, \Vorld
um'l D:mce Orch.

You Gotta Know llo\—-Fox lm.
olden Gate Danec Orch.
9942] Never Kacw—Fox- lre\ ...Nc ort Soeicty Orch.
o Man's Mama— old and llu Orch.
9943 Thr Prisoner's Song allx
die” Peabody and His 8

Ed
e Love Nolu—\\’:\lu +.1lollywood D:lnn
9944 Ch;- Hands! 1lerc C? Charley—Fox
ddje l'cabody md Ills Oreli-
VI hoopthl’-‘oxl rot.. .Eddic Peahody ;md HII Oreli.
9945 1'a Gonma lang Around My Sugar—
Perry Hnl Dogs
Has Becn Blucs—Fox-trot ... Pcrry s 1ot Dogs
9948 To-morrow Afornin'—Fox- uo
1 Lamin's | Danu Orch.
Vhat Can I Do WWithout You?— Fox-
llywood Dan:e Orch-
9947 Someonrg Stolen My Sweet, S\\'tcl Baby—Fox:

.......... -ooﬂ Soﬂcly Oreh.
\ou Didert hiean to Be’ Nun Me—Fox-trot,
Eddie Peabody and Hic Orch.

9948 Cross My Meart, Mother. 1 ..;{w You— Fox-trol

cwport Society ‘ Teh.
Sleepy 'Time Gal—Fox-tr
I'luch:r l(cndcnon and 1Mfs Rand

9949 Freshie—Fox-trot. ... Edd hody and His Band
Roll "Em Guls-—Fox kw!.. u Gold and His Orch.
9980 When I Dream of Th L-m \\’nllx \V:lh You—

\Valtz E and Hu Ihnd
Till tbe End o the \\'m’ldd \Vuh You—\V

and Ihs Band

9951 Don't Wake Me Up, Let M Dr D!-l 1.
Eddie Penhody and and

It hlusl Be hhe (lrom \|ury. Ncny) rox
tro 's Dance Orch.

9952 :ul Flddlt Cl:\l’ln:( and Piano
ccomp. dic Peabody
Beale Slrrcl l!lnn—}au Flddl&. Chlmel and
Piao Aseoma. i Eddie Peabody
9953 B my Shore—Banio Solo. . Eddie Peabody

Paddlm Mndelm Home==Banjo Solo. Eddie Peahody
VOCAL RECORDS

9954 Show l[e Ihe Way to Go HOMEM:IC Duet,
P, waroee.ooannnnee.-Hare and Jones

That Certain Party—>Male Duet, Piano Acconb.
Hlare and 'jo..n
9955 %\vn hy the Whicgar \Velkl—(emtd) b
Accunip. lhul Tlrlds
St esob Siarifone Solo, Orch. Accom
Anhur Fu'hh
2056 I'm S:llml on Too of the World—Male Due
e Fadio Franks
I R RheweMale Duet, Piano A«om...
Radig Franis
9987 The Lonccomest Gil in Town—Ban-onc Solo
rihur Fields
lm T d n( lkmk :\louc—Tumr Snlﬂ. Orch.
rankiyn Baus

9958 \mG ol {bie " Shenandoale—Tenor “Soto, Nov
V mon Dnllxarl

Molhcrl vae—Tcnol Solo. Nov. Aceo
\'tmon Dalhart

9959 The Convict and the Rosc—Tenor ﬁolo. oy.
COBMP. o ses wo s nosnas e niser® n_Dalhart
Tle Letter Edged in Biack: Tenor Solo. ov.

Necomys. .Vernon Dalbart

Cameo Records

DANCE RECORDS
815 10 1 Nad a Girl Like You—Fox-trol,
N e Brosdway Droadcasters
ctier Get Acquaintcd—Fox-tro
! Tou Gold and His Orch.
816 1 Wonder Where My Baby 13 To night ?— Fox:
rot Haring and His Orch.
Foreves (And Ever With \'ou)—Fox-l
I Joekers and Mis Oreh.
817 Mlltnbcm Joys—Fox-trot Varsity Eight
ccbl—Fox-trot, with Vocal Rtfrlm.
Cameo Dance Orchi-

818 Sitting on op of the \\’orld—Foxlml e Carolinas

Smile a Little Bit—Foxtrot, with Vocal Refrain
b aring and His Orch

819 Fige Foot Tuo, Eves o Biae (s Anybody
s cn My Giri}—Fox:trat. . Broadway Droadcaslers
Qe Fos-iro! .. Nathan Glantg and 1lis Oreli.

520 Sentimental Ne—Fox-trot,

5 Haring and 1lis Orch.

Bob
Deep Etm (You Tell ‘Em I'm Blue)—=Foxray
Paul V s Orch.

821 The Farnier Took Amnother Load ;\\vﬂy. H.\y
lay|—Fox-trot, with Vocal cfgai
Ilnrmﬂ :nd Nls Oreh.
Helpl—Fox-trot x Glantz and Jlis
822 Since You Caned M: s\rmhun—\\h
Green's \'\l.nt-lxone Dance Orch.
1 Always Think ot o ~\Valt
oe Green’s Vihnnhorul Dance Oreb.
823 Dreaming of Tumorrou—Fox ot.
yoekm and His Orch,

Peacefyl Valley—Fox-trot.
Mike Special and Ris Orch.
824 Roll Em. Girlsl (Roll Your, Own)—Foxlro
Lt Voes Refraln. .. ring and Hi bxch
m Goana ll:m;: Around My s uRar-

;rsuy E:ghl
825 Don't Vait Too Lonu—Fox trot, with
Bob H.

efrain aring and N Oreh.
What a Gali—\What a r».n-
Gt and Ttia Orch.
VOCAL nzconns
526 Save Your Somow (For Tomorrow):
wiy Oreb. hui Fle!ds
Me snd 1 Tive Forever—Tenor Kot wit
Oreh, Accomp. ..eeei--. wWilliam Robyn
827 Vnu l‘oraol Ia Rtmen\bw——\'ccl‘ ‘with Qneh.
Aceom Willian Kobyn
Forguer (And Ever With You)—’l'eno Sol,
with Oreh. Acconn ¥3iiam Robyn
ND RECORDS
828 The \Whistler .'md \fis Dog—Band.
Cameo Military Band
The Buraing of Rome—Band..Cameo Military Band
PECIAL RELEASES
809 The \mG o( the Shenandoab—Tcnor
b Violin_an W ioras D:n]lmn

G: con
811 anle Mnry th;.nn
and Gnitar Aecompi. - +o»Vernon Dalhart
Llule Roscwood Casket— “enor Solo. vuh Violin

and Guitar Accom non Dalbart
§12 Mother’s GraveTe in and
uitar A .Vernon Dalhart
‘The_Dream o the Miner's led—‘l‘mcr Sols,
with Violin and Guitar, Acc .Vernon Dalhan
$13 Stone Moustain Memonzl—‘l‘enor So]o. with
Violin and Orch. Aecomp.......- _trpoll Dalbart

Sidney Allen—Tenor Solo,
Guitar ACCOmP. .ovvonvess

14 Tug-Boat —Comedy  Dust. vuh Qreh,

R e .. Dermard;Rohinson
The Rumaway Train—Tenor Solo. wnh Guitar
Accomp. Vernan Dalhart

Banner Records
]\NU:\R\ TRELEASES
NCE RECOR
1637 Cross My Mcart, Mother, T love You—Fox-trot,
A M New wport ¢ Soem Oret
t )luﬂ Be ve (From "Mer,
L g o e e Orch.
1642 To munow Mornin'- “Yox- lro |
m Lanin’s Dlnte Oreh
You Didn't Mean to Be Mez to Me—!
ddle Pnhody and Hn Dand
1635 1 Nevi r Knew—TFox-trot..... port Socml) Orch.
H:llo Llltlt Girl of My Dulmt—F
P < wal ood Dlnct Oreh.
1838 The Prisoner’s Song—' alt:
FEadie Penbody and His Bond
\What a Kiss Can Do—\anu Hollywood Dnnce Orch.
1644 I'm Sitting on Top of the \Voﬂd—F
Sam ml D.‘mcl Orch.
I'm Gonna Charleston Bxk lo Charleston-—
Fox-trot v.....Missouri Jazz Band
1640 No Man's MamJ—Fel |rol Lou Gold and His OQrch.
Fre Qh:— ox-trot die Peabody _and "Fi‘ Oreh.

1636 Semeon’s Stolen 3, Sweet. S\veu aby—
m b o Y 2N Newport Socltly Ouh

oll Em. Glris—rulrot Lou Gold and n O
1639 Don't Wake Me Up, Let Me_D m—Fo
Eddle :zbody and Hl; B:md
Sleepy Time G:\I—Fox
l:h:r Hendcmn and Hu Band
1641 ¥'m Gonna Hang Around My g;'——Fox

1] le Dom
Has Been Bl uu—Fox trot. s Hot Do)
1643 \Whoopee—Fox:tro| Eddie Pnhod; :-nld His lhlld
ox-

Clap Handsl Her Cﬁmt Ch rI:yI-- ot
" € O Perhody and His Band

1645 Till the End o' the \Vorld \Vuh You—Waltz,
Edd ahedy and Hn Band

\Vhen 1 Dream of lht Last \antx \K’n
Peahody and His B:md
1654 Thcn ' Be Hapnry
lchu H:nderson and His Band
Along Came Lave—Fox: |ro(
Eddle Peabody and His Band

1846 St. Lou:s Blues=—Jazz Flddle. Chrlneld’)’xmn
e

Accof Peabody

Beale Slru( Bles—Jaxx Fiddle, Clarinet, Pino
Ascomn: - "Eddic Peahody
1647 B v Shore—Banjo Solo- Eddie Peahody
o mdelm Home—an)o Solo. Eddie Peahody

OCAL RECO
1651 T Never RenStale Duet. ER Pigno Accom
Rndxo Fraukl
T'm _Sitting on Top of the Wor!d—hiale
with Piano Accomp. .. Radle. Franks
1648 The. Lonesomest Girl in Toun—-nznlonl (Sl
with Orch, ACCOmP..riverssss r Fields
o 2o Beiag Alone—Tenor S
Orch.  Accomn. .Franklyn Baver

1650 Comedy Solo, with Orc Ag
.....Arthur Fields

Down hy the Winegar \Vo:ks—B 0 olo.
with Orch. Accomp. ...« Arthur Fields

1649 Show Me the Way to Go uet.
with Piano Accom Hare-Joncs

Th:n Certain  Part; in

ACEOmp. L -oinazatos
1652 Wreek of the Shenas nor Solo. wil
Novelty I‘\:«ompT Vernon Dalharl

Molhzn mli N
...... Vernon Dnlhan
1653 Tl:t C Rose—Tcnor Solo. with
Nov clly A«ole . saenen on Dslhart
The Letter Ed) Black- ‘Tenor Solo

witl
Novelty Aeeo rnon Dalhart

2125 Deep in 7\‘{ Den'-—VwIm Solo Rudo‘ph Polk
In the Dal n)om—\r'lolm Solo. . Rudolpk Polk

Domino Records

DAN NCE R RECOR
3606 Cross My Heart. Mother. 1 Lave You—. u Irot.
Newport y Orch.
It Muxl Be Lave (From "Meny Nen )
x- ! Sam Lanin's Dan:e Orch.

3607 To- morro- Mornin'—]

‘m?" Lagin's Dance Orch.
nin's Dance
You Didn't Mean to Be Mean to Tt Foetrot
Eaiic Pesbody apd Hix Band
3608 1 new—Foxarote. n Socicty Oreb.
e e e s o

iywood Dance Orch.
A T TR e Tl B e ore
Bddic Peabody and His Band
What o Kiss Can Do—Waltz,

ollywood Dance Orch.
3610 1’'m Sitting on Top of the \Vorld—Fox trot,

{ %
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. Sam Lanin's Da

I rg“(_‘-‘nnna Charlesi Back to l(’:‘hulln;‘::—o"h
A ©. e MisGonn D,

%11 No 3 3 and ’x?.'s' O::"hd

I‘A

Roll *Em
3613 Dont Wake' ae”

Slecpy Time Gal- 3
et
3614 I'm Gonna Hang Aroi e
Perey's 1ot
as Deen Dlues—Fo 2 I

3615 Whoopee —Fox-tr ? % Dand
> Haudsi” Here g ped

3616 Fill the End o ¢

w‘hv.nl, Decam of e wﬂw:“(ve..“"y”“ ‘

o) r
o fis 1

B ddle Peabody ar
? St. Loui ~Jarz Fiddie, rn-mu
LEd

om
Deale Str.
omp.

dle,
3618 B
Paddlin' Madelln" Home--

VOCAL RECORD
3819 { Never Kncw—Male Du(l \wthPmno At
Vm Siuine on Too of ihe ..Vm“’*" e Bar "
i Plane
3620 The Lnnc.\omcsl Girl in To ha
with ’)'(h. A(‘(‘DMK
o Tir

62 r?.,'.f\m '}f::,'l"

with Orch. Accomp.
3622 Show Me the Way to Go Tome” Male
with_Piano A

ecomn
Tbat Certaln  Party—Male  Due
LT
3623 v of the Shenaud nor In. :" e
No t!(y 3 . 01 D'\Ihnn

Melhus Tenor Solo. with Nu

. hart
3323 The Conviet and the’ Rose_Tenor’ Sala wap ™"

ovelty Accorup. Vernon" Dathart

‘rhe l_c‘:lel,\idktd in Dlack—Tenor Solo, ‘\\'ll) o

Y Thart

o1st Dun In My Heart, Dear—Violtn Solo. Rudoloh Pelk
fn the Daliroome—Vielin Salo -Rudoloh Polk

U. S. Music Co.

- WORD ROLLS P

Ve layed b,
After Alf These Years—\Waltz, e
luulllul Southern thls—M(dlcy Waltz of Quulher

race Prell

Bye md Bye (From “Dearcst Enemy*)—Fo: lr |
Robert Dilllngs
Clap Hands (Here Comes Charlie)—! anlrol CI.I Welch

My Heart. Mother (1 Lave You)—Wal
Down by the Wi A Woiks—Waltz. Ha
Dream Pal—Fox-trot
Fouvn (And Ever \vm. You)—Fox- (]
1 Never Knew—Fox-trot ..... Rnbul Blllma;
1 Was Blue (From * MenyMe"y") “Fox:trot

Harold \V:nxbovouzh

1 Wish Thal I'd Bees Satisfied With Magy—Walt

aro
I Wonder Where My Baby 1s To-night—Fa;
Robert Billings

Lonely, for Yeu—Waktz,

Wha's H"a—Fnllrnl Lee Sims
Pulendmg—Fok ..Cal Welch
The l?hylhm of lhe Day iI's New Van

e3') —Fox- old \\'nmbomugh
Smll( a Linle DII—AF X .Lee Sims

Someone's Stolen My Swee sby—Fexiror,
t Dillings

Sorey and Dlue—Waltz, "lrolrl \V‘lnsbm'oukh
Spanish Shawl—Fox-trot Robert Dilllngs
Star ol rhe East (From 'Sm of the Sea’ )—S:cu

Horace Prell
That Culnm Pam ‘trot . -Raobert Dillings
Then I'll Be Hlpny—Ful -trot. -Le
Tie Me to Your Apron Strings Again--Fox.tr rot,
Repert l!llllnu
Hareold Wansborough
e Suns

Town—Novelty Fox-trot .. ...
\\'hal Could Be Swecter Than You?—Fox-trot.

Whea 1 Dream of the Last Waliz With You “Walts,

mharm i
Victory Mareh—With Lyrics Shea-Shea
FOREIGN WO
BOHEMIAN
Dedeckory Namluyy—Sousedskn.
Radio—Z Revue "Mars o Naz Vil™".....
HEBREW

A Yiddishe Momme—Helirew Lyries.
Yiddishe Momme—English LynAe;‘

_J. Gollwell

Canzonce di Natale Forlani-Tutela

LITITUANIAN
Ginkim Sali Lictuvos. . +A. Afekis
Plaukia Sau Lmvehs—«skamba Kenkalini ir Trimitai.
XICAN AND SPANISH

POLISH
Jest Nam Wojna Wydana.

OVENIA
Slovenian Airs Waltz (Slovenske Helndﬂl Valcek).

TEST IT. @

OUR VICTOR
Record Service

has a reputation for efficiency.
Suppose you try it.
E. F. DROOP & SONS CO.

1300 G. STREET, WASHINGTON. D. C.
204.8-8-10 CLAY STREET, BALTIMORE. MD.
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Store” ... 3 30 A 14-16
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sand Prospects . ............. 19

How Fox Co. Attracted the Atten-
tion of the Public to Its Products 19
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Power of Advertising . . 19
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Products . mppa vdmap B BT 8- vod ? 19
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ard Radio . ...... o BB o 48
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Important Patent Case ... ..... 51
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omen . hibudu a8 T ke 62
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Brunswick Panatrope Gets Enthusi-
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onstrations Throughout the Coun-
ATy .l s o L B S AR B A 86
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the Broadcast Receiver Into Pro-
dUCtion % s it B 1 SIS NN 96
Biz Demand for Records Shows In-
creased Use of Talking Machines 100
Bill to Legalize Maintenance of Fixed
Resale Prices Introduced in the

House of Representatives . ... .. 106
Supreme Court to Decide Trade

Cominission Powers . .. ....... 114
Cleveland Talking Machine Co.’s

Artistic Exhibit at Radio Show .. 116

All Branches of Middle West Trade
Enjoy Prosperity as Holidays Ap-
proach ........ .. 119-130

Fourth Chicago Radlo Show Scores
a Big Success . .......... 131-146

Holiday D ds Keep All B h
of the Trade in Quaker City
Busy ...... YRS [ ) - 151-154

Activity in All Lines ls the Feature
af the Holiday Month in New
England Territory . ... . 1

Philadelphia Viector Dealers
ciation Compiles Victrola Ex-
change Price Guide.. .. ... ... 164

Hohner Campaign to Papularize
Harmonica Has Increased Sales

Throughout the Country ... 171
News in the Musical Merchanduse
| T3 . R — 71-176
Cleanings From the World of
usic’ e s n o alusd - L177-179
News From Our London "Head-
quarters . ... ... ... 181-183
Latest Patents Relating to Talking
Machines and Records . . ..
Advance Lists of Talking Mac ine
Records for January, 1926 ...185-189

CORRESPONDENCE FROM LEADING CITIES
Akron-Canton, 54—Cleveland, 60—Richmond, 70—Milwaukee, 72—Cincinnati, 74—
Indianapolis. 75—Kansas City, 80—Toledo, 83—St. Louis, 84-—San Francisco, 88—
Pittsburgh, 90—Minneapolis and St. Paul. 92—Buffalo. 94—Baltimore, 98—Salt Lake
City, 102—Detroit, 104—Los Angeles, 108---Chicago. 119-146—Philadelphia, 151-154
—Canada, 156—Boston, 159-160—News From the World's European Office, 181-183.

FOREIGN ROLLS—MUSIC ONLY
MEXICAN AND SPANISHM

Saxofon Humano—Fox-!v‘?é PN +Arrcglo de J. Alcocer
1

“Jutka" Polka . e J. D i

Ls Cracine (Masurka Russe) (Gagne) . MeNair Tigentrite
Lullahy (Berccuse from “Jocelyn™) (Go

N Rie Tnentrite
LIDRARY EDITION—WORD ROLLS

1u the Shadows—Song ...... Tulliugs

Roses of Plc:lrrly—l’hllad . Robul Dillinge
LIPRARY EDITION—MUSIC ONLY

Au Fait (Ol Fay) (Ewiug)—lutermerze,

..Igenmu
)

ligen itz
..lx:nlnu

Odbijany (Rllclnhndcl‘ .J. Domhrowski
Oh, Henry (Puszcasny)—Polks Leo Rowalnk
Toiska l\rew-l\u'awmk——lu Modica Otére
These Rolls for and Pi ol
Using Slnngaldhul T'a:ku Bar

Because—Song ..oiinins s NeNair Tigenfrite
1 \Vondu Where My Baby Is T 1,

Rohert Nillings
Ob, Dry Thase Tcars—Song ....... ..MeNair ligenritz
Roil *Em, Girls—Fox-trof - L
lcepy Tfme Gal—Fox-

Slee; e 1ot

Wiat Do We Care If it's One o'Clock {Or
Three or Four)—Walts.

You Told Me to Go—FoX:trot .........o.oooon.

UTO-ART
INSTRUMENTAL ROLLS—MUSIC ONLY
Faust—"Favorite Strains” (Gounod) ...MeNalr ilgenfsite

nle
figentrite

'romm)

eNair Yigeniris

N Tlenfrite
MeNair Jigentrite

21 Ilnenlnll
Spring Song (Song Without Words) (\Iende{uoll

Vibeslcid_{Kraisler)—Vienuese Waltz.
Second Mazurka_(Godard)
Scrtnadeé (“les Miilious d° Arlequ

Tigenfritz

Tosca (Puccini)—Seleetions ... H:\ ir Tlgenfrite



THE TALKING MACHINE WORLD

Decenmper 15, 1923

A
Aberdeen Specialty Co..... 151
A-C. Elcurical Mig. Co... A
Acme Eles. & Mig. Co. ]
Adler Mfg. Co. H, 45
Air-Way Elee. Appliance (u|| $5
Alter & Co., IMarry. 1M
Allo Mfg. Co.... o - 12
American Elcetric € 1
American Mica Works. los
Amplex Insi. Labs.. - 2
Amplion Corp. of America . L]
Apex Elee. Mfc. Co.. i
Argus Radlo Corp. A
Armour & Co... 3 176
Astral Rodio Corp....... 58
Atlas Plywood Corp... (]
+Atwater Kent qu Co. 1
Audak Co, ... LA
B
Racon Banjo (% 1w
Hadger T. M. 1

Distnluting €. luside  frent ecver

Baruhare Bres. & Spndler..

Beaeon Radlo Mfy. Co....,

Bee-Zee Products Co... 1
Bel Canta Radio Tel, & Equip. € ']
Belden Mig. Co.. 19
Berg Aute Trunk & S[\c(lnlly Co. w2
Berlin, Inc.. lrving., 7
Blackman Talking M-clune Co Snl
Blair Radio Labs.......... 8
Blood Tone Arm Co......... 126
Brach Nfg. Co. L. 8
Brandes Peoducts Co 17
Brand & Co.,, Willinm

Brilliantone Stee} Needle Cu. 161
Bristol Co. .......... . 3
British Homophene Co e 1’
Broadcaster Corp. ... 128
Bruno & Son, Inc., 47, 171

Brunswick-Balke. (‘l\lln\drr Co. Tiront cover, §, 7

Buel-Lyona Co.

Burgess Baitery Co.. e a8
c

Carzyols Co. of America. . St

Carter Radio Co. 122

Caswell Mfg. Co 2

Cheney Sates Co o
Cheney Talking Machine Co. nside lack ecover
Claremont Waste ng Co. . A
Classified Want Ads. - 180
Cleastron Vacuum ‘Tulie Cn, - 7%
Cahoes Eevclope Co.. “

Columbia Phoncgraph Co., Inc.....Insest hnng pane 18
Columbia Wholesalers, Inc
Commercial Associntes

Conncway Elec, Lalis..
Consolidated Tnlkmg Machine Co.
Continenlal Radio & Elee. Gora

bde fronl cover

Corley Co.
Crosley Radio Corp. 137
D
Ditson & Co., Chas, II. 159
Ditson Co., Oliver....... 159
Doerr-Andrews-Doeer .. lu!ldr front cover
Droop & Sona Co.. E. ¥ 1w
Durham & Co.... R4
Dure Metal Products m. o
E
Esgle Radlo Co.. 57
Edison, Inc., Thos. A. Back cover
Electrical Research Lmhomlouex h s
Empize Phono. Parts Co.. “
Esenbe Co. .. - - . n
Everybody's Talking Mac! 3
Excet Phonograph Nig., Co.. 12
Excello Products Co. (1]
F
Fanstee! Products Co. 1]
Farrand Big. Co.. 36, 37
Federal Radio Cor; 98
Federal Telegraph Ceo. . .48, 149
Feis, Leo. Inc. 177, 185, 186, 188

Fischer Co., J. A..
Fletcher-Wickes Co.
Freed-Eisemann Radie Corp.
Zimnceman-Biver Con, Co..

Freshman Co, Inc., Cha
Furhr & Stemumer Piano o

G

General Elec. Co..
Gencral Phonoaraph Corn.

]

lusert facing page 3 and pages 3, 67, 88

General Plhoungraph Cnrp.
Duvision}
General Phono. Corp, of New Englnnd
General Phonograph Mg, Cu.
CGennell Records
Gibson-Snow Co., Inc...
Goldschmidt Corp., Th.,
Gold Scal P'rolucts Co..
Gould Storage Dattery Co
Greater City Phonagrapli Uo,
Grigsby-Geunow-1linds Cn.
Guarantee T. M, Supply Co.
Guden & Co., 1. A.....
Gulbransen Co.

tNew  York Distriby

ng
s
160

o4
158

Jnsidc front rever

1t

Inside fromt cover I
n

152
X
9

H
Insnle Iusitle fiom cover
Nlenderson 7 102
lohner, M. . 107, 172
Nenimel & Co., Ludwig %
llawe Aulo Prods, € 146
1
Ilsley, Doulleday & Co.. 110
international Alca Co. 50
J
Jewel Phounparts Co........ . 123
Jewett Radio & Ilhono. Corp £
Jnnes, 1owsrd B.. 164
Jordan Cabiner Corp....... n
Junod & Ca, L - 75
K
Keanedy Corp., Colin B, 15
Kent Co, F. C.. .- 66
Kieler-Siewam Co. . «.Inside front cover
Kimball W, W ns
Kohler Distnbuting Co.... -Inside front cover
Kulster Radio NUASE
Krasco Phono. Motor Con. 24
L
Lakeside Supply Ca. R
lalam Co., E. B.... e 8
Leedy Nfg. Co.. 175
Liberty Eles, Co.. - 42
3

Lilerly Transformes Co...
Long Island Phonorraph €o.......
Ludwix & Ludwig

M

MacLaren Mfg. Co.,
Magnavox Co.

Marwo) Radio Corp.
Marysville Products Cu
Moose-Rird & Co...

Music Masier Corp.

Musieal Products Distr. Co..
Mutual Phono. Parts Mfg. Co..

N

National Carben Co....
National Lock Co,

National Publisbing Co. .
Neufeldt & Kuhnke -
New England Phoro. Dist. Lo
New York Album & Curd Co..

o

Operadio Cosp.
Oro-Tone Co,
Outing Talking Machine Co,

i P

Pathex, Inc. .....
Pearsall Co., Sflas E..
Peckham Mfg. Co..

]n!ndc front cover

19
ns
7]
7

lnudc froni eover

662
94
2

-1uside front cover

Peerless Album Co...

Penn Thona. Co.. :
Fennsylvania Phono. Dist. €
Perfect Record”

I\‘J

Perryman Elec, Co. &
Per-Q Fone Mfx. Co.. 16
Philadelphia Badge Ca.. 18
Philadelphia Storage Battery Co... 145
Philadelphia Victor Distribators. 1;3

Phonamotor Co. T .
Pickerel Walnnt Co... 4%

Pitle & Co., Chas. . il
Flaza Musie Co. . a, ns
108

Plywood Corp.
Tolk Co. fue., Jamers K.

nside front cover

Peiess Radio Co.... 10
Q

Quam Radio Co. venn a
R

Radio Corp. of Amterica. 2

Radio Industeies Corp. 14

Reichr o, 13

Rene Manufacturing Co... .- 136

Richards, Inc., C. A. - Jnside {ront covee
S

Schickerling Prodnels Corp... ]

Schneitter Radio Co... 162

Shamrock Mg Co.. ..

™

Silent Molor Corp...

Smith Co., C. D..

Sonors Phonogtaph Co., Inc..

Inside fromt cover, 76, 77, 106
16

Inside front cover

Soy Kee & Co. g
Star Machine & No\dly Co
Staps Piana Co......

Slead & Co., le.. J

Sterling Mfg. Co....

Sterling Roll & Record Co.
Stewart-Warner Specdometer Corp.
Strevell-FPaterson Hdw. Co.....
Siromberg-Carlson Telephone Mig. Co.
Stylus Bar & Mip. Co..

Sunbeam Radio Cor)- .
Superfine Merchandise Co.. .
Superior Phono. Parls Co.
Supertron Mfg. Co.... P

T

PRI |

Inside front cover

Talking Machine Supply Ce..
Tay Sales Co......

Teletone Corp. of American, L
Thermiodyne Radio Corp. 10
Thompson Mfg. Co., R. E. | /57
Triongle Music Pub. Co. 158
Trilling & Montague. m— e 354
u
Udell Works .ooiciierianiannn 102
Unique Reproduction Co., lnc ©
United Mfg. & Distr. Co. . . 120
United States Music Co. 167
Ulah Radio Products Co.. 29
v
Van Veen & Co, In 8
Vega Nfg. Cen... " 173
Victor Talking Machine Co = - - 6, 6%

Victor Radio Carp..
Vilanels T. M. Co.

Wall Kane Mfg. Co..
Weber-Knapp Co. .
Weston Elec, lnst,
W

..Inside front cover

Zenilh Radio Corp...
Zimmerman-Bitter Con, Co.




THE TALKING MACHINE WORLD

e Cheney hine.embrace

W e BiRbt contole THE CAROLEAN
‘eablie ke g American Rlack Walnul eontrasts
ed ik fich black_ebony appligue.

adduted for  radio - Installation Doors of Beryl Walnut witb, Mar [
: trie panels of boxwood ¢bony 3n
The CARLYLE i ustrosed dleback  walnut 343 fn. higb,
433 1n, wide, 24 1 deep. Elttlﬂe

$135 Double resonatars. Albuem

¢The (C]HI NEY

THE MASTER PHONOGRAPH
The most perfect music-reproducing instrument

When buyers of phonographs
are discriminating 1-

Merchants who are selling The Cheney are dis-
covering in the present highly competitive market
that The Cheney possesses outstanding selling ad- .
vantages.

Th: Ahhuulord—Slylt 12,
ueea Anpe period desi
ifitmore Mabogany. ~ Gold:

nmcd mela) parts,  Six record

o $300 Its superior tone quality is acknowledged. A
wide range of beautiful cabinets meets any require-
ment. Its selling points can be duplicated by no
other phonograph.

CHENEY TALKING MACIHINE COMPANY . CHICAGO
Made complete in our own factories at Grand Rapids, Michigan

iy Eaghist  Model—Style

Eari;
120, American Walaut sulned
to an Eaglish finisb. Exposed
metal parts plated in Roman
gold. Six record albums.

$250

Buekingk. de in boib The Shaftesbs 2de o!N( by
ot T Co iy Yo el =

Mabogaoy an 2 n Walout, in
39%4 1. depth, 19% in.; height. Leayth, 40 in.; wldlh. 30)4 mn.
42 in. Equipped with two reso- beight, 47 in. Electric motar, two
oators  Plays all records.  With repruducers, eompleltly equipped

gold- pla'zm. Albuma. <lectric or spring motor. Pive de luxe album

$200 $315 $525




You can not make a phonograph better
than the performance of the living artist

e 8 anEdisonDealer- S—

R ten years Thomas A. Edison has proved
what others clumed. He will continue

to do so.

The New Edison Phonograph holds the leadership

in tonal qualities.

During the past decade, five million music lovers
and exacting music cntics have heard Edison artists
sing and play in direct comparison with their
Edison records. It was the unanimous opinion of
this vast audience that an Edison Record on the
New Edison Phonograph is actually the arust in all

save physical presence.

And the New Edison is the only phonograph that

dares this test of direct companison with living artists.
That 1s why it pays to be an Edison dealer.

THOMAS A. EDISON, INC.
Orange, N. J.

a1 e

[
| Youdontnced a

fortune to become |

ask nearest Edison

i@

Jobbers of the New Edison, Edison Records, the Edison

Diamond Amberola and Blue Amberol Records

Jobber
s NI
CALIFORNIA MICIIGAN
Son Fronum = Edtson Ph ol Dis- i €0 ot Derrs:
ribemine Co
(GO MINAESOTA

Denvet—Edison Phonueraph Diutibor
me U

IGEQORCGIA
Atlirms ~Phonrersphs, lnc

ILLINOIS
Chicaro—Fdison Phonowrapts Dt ibut
g Co.

LOUISIANA
New Orleaos—Duamond Muuc€ . Inc.
MASSACHUSETTS

Bosran —Pardee Ellenberyer Co., Inc.
Iv" Johnson Sporning Onods Co.
(Amberola ant).

Minncapolis ~Lavrence 1. Lucker

MISSOUR!
Nansas Chis — Edon Phonograch Dn
tribuaing Co.

S Lows=sibversione Music Co.

NEW YORK
Atbany—Amecican Phonoursph Co

New York Cuv=), F. Blackmorn & Son,

fAmberals onlyd

Syrcure—W. D. Andrews Co. l1Am:

beols onlv).

OHIO
s fesetond—The Phammgrapn Car

PENNSYLVANIA
Fhiladelphias~Grrard Phanogreph Co.

TEXAS

Dallas ~Teass - Oblahonis  Fuiicaraph
<.

UTAH
Oxden—Proudht Sporune Gords o,

VIRGINIA
Richmond—The C. R Havies Co., Ine

CANADA
51 Joha=W' H, Thatne & Co., bud,

Toronte — K. 5. Willlame & Soms Co.,
Led

Vancouver—Kent Panr Co . Lid,

Wionaex=R S, Williams & Sons Ca..

Led
Bahson Bros. (Amherals onlv

MONTANA Peshurga—Buchn Phonvgrapn Co.
Ly h Con 117 WA Myen
NEW JERSEY RHODE ISLAND
Crange —Editon Ph A Disieibur ¥ ). A Fouter Co, ¢
ing Co. wnlv}
b






