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"The public 
be damned!' 

Times have changed. 
And we've done our share to 

change them. 
Teleprompter Corporation is the 

nation's largest cable television com- 
pany, serving more than 1.4 million 
subscribers in more than 540 commu- 
nities in 33 states. 

And our business includes 
supplying these communities with 
the images of themselves, helping 
citizens to use cable television more 
fully to communicate. 

Our service makes possible the 
"narrow casting "of information to very 
specialized audiences. Community 
schools, churches, hospitals, libraries, 
charity drives, and other local 
institutions can really talk to their 
constituents as never before. 

Our record backs up our total 
dedication. - Teleprompter sent the nation's 
first domestic television transmission 
by satellite. 

-We built the world's largest 

-Wm. Henry Vanderbilt, 1882 

non - government network of satellite 
receive stations. 

-We were first to use the 4.5 
meter earth station, bringing satellite 
service to smaller communities. 

-We pioneered multi- channel 
local distribution. 

-We were the first to build a two - 
way cable television system with 
home interactive terminals. 

-And, we were the first in the 
nation to introduce commercial light - 
wave communications with optical 
fiber. 

All this -to bring entertainment, 
information, and communications to 
communities around the country. 

We are citizens of the communi- 
ties where we operate. 

And we're proud to be. 

TELEPROMPTER 
CABLE TV 

IN THE PUBLIC INTEREST. 



The New Communications: 
Promise and Threat 
By JOHN WICKLEIN 

A11 modes of communica- 
tions we humans have de- 
vised since the beginnings 

of our humanity are coming to- 
gether now into a single electronic 
system, driven by computers. Al- 
though this new communications 
system will bring us many bene- 
fits, it will also put us in danger of 
losing our individual liberty. 

The focus of the system will be 
a home communications set (HCS) 
that looks like a standard televi- 
sion with a keyboard attached. 
Within it will be a small micropro- 
cessor that turns it into a computer 
terminal as well. 

Calling it a "set" seems better to 
me than a "center" or a "unit" 
because it has an everyday sound 
suited to describe an everyday 
appliance. 

I believe it will become as com- 
monplace to turn on the "HCS" as 
it became to flick on the "TV " -an 
everyday device that people before 
World War II thought of as a sci- 
ence fiction. 

Our HCS will be served by a 
computerized network that brings 
thousands of communications path- 
ways into the home. The informa- 
tion and entertainment it provides 
will arrive over optical fiber 
"wires" of glass or from a corn- 

munications satellite sending sig- 
nals directly to small dish anten- 
nas on our rooftops. 

Later models will include a small 
television camera and a micro- 
phone, to make possible video tel- 
ephone calls. The set will give us 
news in print as well as the usual 
video form: it can display either 
text or pictures on its television 
screen. If we want hard copies of 
the printed news, it can produce 
them quickly on an attached printer 
or photocopy device. 

The set will be able to supply 
hundreds of channels of television. 
These will be used for standard 
commercial programming, service 
programming for special- interest 
groups, educational programs, or 
electronic catalogues on "shop- 
ping" channels. 

The most important feature of 
the new communications system, 
from the standpoint of our society, 
will be its capacity to be two -way, 
permitting us to respond over the 
system to what the system is offer- 
ing us. Through this interaction, 
we will be able to make store pur- 
chases on credit, pay our bills, do 
our banking, send our mail elec- 
tronically, or get emergency medi- 
cal advice from a doctor who can 
see and hear the patient; we can be 
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"present" in two -way continuing - 
education classes. 

The same controls make it pos- 
sible for us to ask computerized li- 
braries to present text material on 
the screen, or printout pages from 
a reference book. The two -way ca- 
pability can be used to install a 
smoke alarm connected to the 
nearest firehouse, or a burglar 
alarm connected to the nearest po- 
lice station. 

Business adaptations of the set 
make possible the exchange of mes- 
sages and video teleconferences be- 
tween distant branch offices. They 
form the basis of what data -pro- 
cessing companies have called the 
"automated office." 

The entire system will be tied to- 
gether by communications satel- 
lites. 

All the technology to make the 
system possible has been devel- 
oped and tested. Each of its many 
parts has already been placed in 
service, in pilot projects or com- 
mercial cooperation somewhere in 
the world. A fully integrated home - 
communications system will be 
operational within the lifetime of 
a great majority of the readers of 
this article. If this seems a short 
time for so large a development, 
consider that within one genera- 
tion, starting in 1946, three revo- 
lutionary technologies came into 
general use: television, the com- 
puter, and the jet airplane. The new 
"instant transaction" technology is 
likely to change our lives at least 
as greatly as any of these. This 
"revolution" is not coming tomor- 
row; it is already under way. 

Many of the new communica- 

8 

tions services are now available to 
the public. 

In 1979 the British Post Office 
(BPO) began commercial operation 
of Prestel, an information- retrieval 
service in which users in the home 
can select, one page at a time, 
250,000 pages of textual material 
for display on a standard television 
set. All the viewer has to do is at- 
tach a small adapter and key pad 
that connects the television set to 
a computer through the telephone 
lines. Since the mid -seventies, the 
British Broadcasting Corporation, 
and the commercial Independent 
Television Authority have been 
broadcasting text services with 
eight hundred pages of news, sports, 
weather, travel data, job informa- 
tion, and similar material, all of 
which are continually updated. In 
New York, Reuters began using a 
channel on Manhattan Cable in 
1975 to transmit business and fi- 
nancial news in text form to four 
hundred customers, each of whom 
could select specific items desired 
by pressing buttons on a key pad. 

By 1980, Warner Amex Cable 
Communications had signed up 
thirty thousand customers in Co- 
lumbus, Ohio, for a two -way inter- 
active television system called 
Qube. On one of its thirty chan- 
nels, for example, customers could 
take part in a meeting being held 
by their neighborhood association 
and express their opinions by 
pushing multiple- choice response 
buttons on a small key pad that 
controlled the set. On premium 
channels, for which they were 
billed item -by -item, they could 
choose first -run movies, sports 



events not available on the over - 
the -air commercial television, and 
college courses taken for credit. 

Home computer terminals tying 
into specialized data banks are now 
available to information special- 
ists who pay installation and use 
charges -or news buffs who want 
to see wire- service stories as they 
are being sent out. Terminals tied 
to commercially run credit -data 
banks are becoming commonplace 
for use by stores in making instant 
checks on the "reliability" of cus- 
tomers. Electronic funds transfer is 
being offered by a number of banks, 
allowing customers to withdraw 
cash or pay bills from walk -up ter- 
minals. The U.S. Postal Service 
began testing electronic facsimile 
transmission of mail between 
Washington and London via a com- 
munications satellite in 1979. NHK, 
Japan's public television network, 
is reaching many homes in the is- 
land chain by transmitted signals 
from their studios in Tokyo to a 
direct broadcast satellite that relays 
them to small rooftop antennas. 

The electronic merger of com- 
munications media was made pos- 
sible by the discovery that you 
could marry the computer to the 
ordinary television set. Its advent 
has been hastened technologically 
and financially by three recent 
breakthroughs: the silicon chip, 
optical fibers, and the communi- 
cations satellite. 

THE SILICON CHIP was designed by In- 
tel Corp. in California in 1971 and 
refined since then by IBM, Bell 
Laboratories, and others. It has, for 

(continued on page 11) 

practical communications pur- 
poses, made computer storage and 
retrieval of information unlimited. 
The technique put together layer 
on layer of circuits, able to process 
and store bits of information in a 
chip about a quarter of a centime- 
ter in thickness and a centimeter 
square. Each chip can store as 
much information as a computer 
the size of a classroom did in 1960. 
Because of the incredibly large 
number of circuits they contain, 
the chips make it possible to have 
a fully switched network of home 
communications sets -so that each 
set can exchange messages, or video 
telephone calls -with any other set 
in the system. 

OPTICAL FIBERS were discovered by 
Bell Laboratories (which earlier dis- 
covered the transistor, which led in 
turn to the silicon chip). Using a 
drawn glass strand no bigger than 
a hair, thousands of messages, in- 
cluding computerized data and 
television pictures, can be trans- 
mitted on a light beam from a laser 
or another light- emitting source. 
The optical fiber can replace the 
cumbersome coaxial cable and 
carry many more television signals 
and voice circuits. It does this by 
sending the signal in digital form: 
The sending device, which is a 
computer, breaks the electronic 
signal into a stream of bits. Each 
bit is a pulse of light that reads 
"on" or "off." Any electronic in- 
formation-a television picture, a 

Eight bits form a byte -a letter or a number, 
called an Alphanumeric character. 

9 
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telephone call, textual matter, or 
computer data -can be converted 
into these digital bits. The bits are 
converted back into words and pic- 
tures by the silicon -chip micropro- 
cessor in a television set adapted 
for the purpose. A conventional 
television set receives 92 million 
of these bits a second to construct 
its picture. Japanese manufactur- 
ers have marketed optical fibers 
that transmit more than a billion 
bits a second. 

COMMUNICATIONS SATELLITES are 
space vehicles that orbit the earth 
in synchronization with its own ro- 
tation, so that they appear to re- 
main in a fixed position above a 
point of the earth's surface. They 
can receive television, radio, tele- 
phone, and data transmissions from 
a sending station on earth and re- 
lay them to a receiving station 
thousands of miles away. They are 
capable of replacing telephone land - 
line and underwater -cable trans- 
mission across great distances, pro- 
viding the same services at far 
lower cost. In a broadcast mode, 
they can transmit television sig- 
nals from a national station di- 
rectly to homes, bypassing local, 
over -the -air stations. 

These three developments, used 
in an integrated system built 
around computers, make it tech- 
nically possible to provide hundreds 
of communications services to the 
home and office. Because they re- 
duce costs by factors of from ten to 
a thousand, they can put such ser- 
vices within the financial reach of 

(continued 

nearly every person, business, or 
government agency in the indus- 
trialized nations. Projected cost re- 
ductions are likely to make these 
services affordable in most less -de- 
veloped countries, as well. 

The miniaturization of com- 
puter memories on silicon chips is 
largely responsible for the amazing 
and continuing drop in informa- 
tion- processing costs. In 1972 you 
could get 1,000 bits into a chip 
costing ten dollars, or a penny a 
bit. A chip being marketed in the 
1980s offers 64,000 bits at 6/1000 of 
a penny; the 256,000 -bit chip pro- 
duced in prototype reduces the cost 
of a computer data to 1/1000 of a 
penny a bit. 

A technology that can provide all 
these services could do much to 
improve the quality of our lives, to 
increase our knowledge, our plea- 
sure, and our well- being. If that is 
so, why not say, "Fine, I want all 
of them, right now "? Before we do 
that, we ought to examine the gifts. 
With many facets of this new com- 
munication technology come po- 
tentially dangerous capabilities. 
These can be used, not to lead us 
to fuller, freer, more satisfying lives 
but to restrict our freedom as 
individuals. 

An interactive system which 
supplies us with most of our infor- 
mation and entertainment pro- 
gramming, delivers our phone 
messages and our mail, carries out 
all our financial transactions, and 
senses movement in our homes can 
be used to invade our privacy and 
order our activities. The problem 
was set out in a report to the White 

on page 13) 
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House by the Domestic Council 
Committee on Privacy: 

"Information systems are spread- 
ing throughout the public and pri- 
vate sectors of the United States 
and the world. The question is no 
longer whether or not we should 
have [information] networks, but 
how we could establish them to 
maximize the effectiveness and ef- 
ficiency in a manner which will 
insure their use for public good. 

"For many, all of these [technol- 
ogical and developmental] con- 
cerns are dwarfed by the questions 
about the desirability of informa- 
tion systems that involve data 
about individuals, particularly in 
light of their potential for political 
and bureaucratic misuse. How can 
checks and balances be placed on 
governmental authority to prevent 
abuse of such a system ?" 

To which might be added a grow- 
ing feeling among researchers and 
the public that checks must be 
placed on private and corporate use 
and misuse of such a system, as 
well. Harold Sackman, in his book 
Mass Information Utilities and So- 
cial Excellence, says, "The social 
stakes are too high to let the infor- 
mation revolution pass as just an- 
other economic opportunity to be 
resolved by the vagaries of the 
marketplace." Yet the tendencies 
in the United States as the 1980s 
began was to let these develop- 
ments be decided by the market- 
place. No philosophy has been de- 
veloped on how we should protect 
ourselves from the unscrupulous 
use of the new technologies for 
power or personal enrichment. 
The Carter administration and 

many in Congress had decided that 
services to society that could be 
expected to accrue from the 
new communications technologies 
should neither be regulated nor 
brought about by government ac- 
tion. The administration set policy 
that said the government would not 
subsidize public- service uses of 
these facilities but would instead 
subsidize their private develop- 
ment for profit. According to 
administration spokesmen, the 
marketplace would meet the pub- 
lic's needs. But the marketplace 
reckons only in terms of private 
gain; the public good comes after 
that. 

Not all technical developments 
mean automatic progress for the 
human condition, even if they 
mean profits for the developers. A 
good case can be made, in retro- 
spect, for rejecting nuclear genera- 
tion of electrical power. It was de- 
veloped after World War II because 
commercial interests saw that 
peaceful uses of atomic fission 
could ultimately become profita- 
ble, especially if the government 
subsidized its taming and devel- 
opment. Certainly, the instant and 
wide -scale acceptance of DDT by 
the agribusiness to kill crop -de- 
stroying insects was a disservice to 
humans, since the long -term dan- 
gers of poisoning the environment 
had not been considered. 

Judging from historical devel- 
opments beginning with the In- 
dustrial Revolution, technological 
"advances" would seem to be in- 
evitable. But in the past their inev- 
itability has been hastened when 
commercial or military interests 
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have discovered ways to make them 
pay off financially or in battlefield 
advantage. It is they who have pro- 
moted the idea of the "technolog- 
ical imperative." Without inter- 
vention by people concerned pri- 
marily with human welfare, such 
technological changes will con- 
tinue to be pressed upon us when 
commercial and military man- 
agers decide it will be best for their 
own interest to do so. 

We have to make ourselves aware 
of such technological "advances" 
and their dangers to freedom be- 
fore they are presented to us as faits 
accomplis. We can become aware, 
if we choose to be, in the commu- 
nications area. Technical discov- 
eries and potentialities are usually 
discussed and checked out for years 
before they are adopted by the mil- 
itary or by business interests for 
commercial development. Televi- 
sion was successfully transmitted 
in a San Francisco apartment in 
1927. Its public presentation came 
at the New York World's Fair in 
1939. 

The development process has 
been speeded, but we still have a 
little time to do with the new tech- 
nology what we should have done 
with radio after World War I and 
with television before Congress 
adopted the Communications Act 
of 1934: examine each part of it 
critically, then work to impose hu- 
manitarian constraints on the way 
each part is used. One problem is 
that public- interest groups are less 
well organized and financed than 
commercial -interest groups to make 
investigations and take actions in 
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their own interests. So, normally, 
the profit -oriented groups get the 
jump on the human -oriented. For 
example, the time is short if we are 
to have an impact on regulating or 
preventing the installation of sat- 
ellite computer networks that can 
give any business executive any- 
where in the country (tomorrow, 
the world) instant assessment of 
our potential as purchasers or our 
potential as loyal employees. 

Other information technologies, 
the prototypes of which have been 
built and tested successfully, are 
further away from full commercial 
deployment. So much the better - 
controlling a technology before it 
is generally installed is far easier 
than changing it once it is in place. 
Think of the difficulty, now, of get- 
ting the U.S. Congress to pass a law 
that says citizen -action groups in 
every local community must have 
access, one night a week in prime 
time, to frequencies of the "pub- 
lic" airways that are now licensed 
to commercial stations. Such a pro- 
vision would have been reasonably 
simple to include in the Radio Act 
of 1927, which set up the assign- 
ment and regulation of frequencies. 

Intervention of groups represent- 
ing consumers may cause some de- 
lay in the general use of the new 
communications technologies. But 
that is better for humankind than 
to allow commercial interests to 
develop them as fast as marketing 
opportunities allow, and then, 
when the dangers become alarm- 
ingly apparent, try to rein them in. 

Groups opposed to technology per 
se argue that, since there are no 

(continued on page 17) 



HOW TELEVISION IS SOLVING 
A PROBLEM THAT'S 

BEEN KILLING US FOR YEARS. 

Heart attack. Smoke inhalation. Shock. Thou- 
sands of people are given up for decd every 
year, lives that might have been saved with 
CPR administered in the first few minutes after 
breathing and heartbeat stop. 

CPR is short for cardiopulmonary resus- 
citation. the life -saving technique the American 
Medical Association estimares could save 
one -hundred to two- hundred thousand lives 
each year. 

If only more people knew what to do. 
That's why our Flagship Stations decided 

that television could help. 
Working with the American Red Cross, 

our Los Angeles station created a series of 

public service announcements featuring 
Lorry Wilcox, the popular star of NBC's CHIPS. 
But that was just the beginning. We also pro- 
duced a special series of five half -hour 
programs designed to actually teach CPR 
on the air. 

We thought it was an ideo worth trying. 
And so did 160 other NBC television stations 
-affiliates who have joined with our Flagship 
Stations to form o "life- saving network" across 
the country. 

The NBC Flagship Stations take real pride 
in the way we respond to community needs. 

FIRST WE LISTEN. THEN WE ACT 

THE FLAGSHIP STATIONS OF NBC 
KNBC -TV WRC -TV WNBC -TV 

LOS ANGELES WASHINGTON, D.C. NEW YORK 
WKYC -TV WMAQ -TV 

CLEVELAND CHICAGO 
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guarantees that we can impose so- 
cial controls on the developments, 
we should turn our backs on all 
advanced technology and return to 
the simple life. The trouble with 
the simple life before technology 
was that most of the children did 
not survive, and those who did 
found they had a life expectancy of 
about thirty -five years. Some of us 
can go back to the land and live 
happily on it -and survive to be 
seventy or eighty. But for the mass 
of humanity, that is not a viable 
possibility. Given the number of 
people competing for life on this 
planet, more sophisticated meth- 
ods, not less, are needed to insure 
reasonable access to its goods -in- 
tellectual and spiritual as well as 
material. Much of the new com- 
munications technology could, if 
properly employed, help us achieve 
that. The benefits are worth the 
trouble of fighting for proper con- 
trols before the facilities are al- 
lowed to be put into general use. 

But we must not allow ourselves 
to be manipulated by chance dis- 
coveries that are picked up by com- 
mercial interests and developed, 
not because of an inherent, long- 
term benefit to people but because 
they promise a substantial profit 
for the developer in the short run. 
Nor should we let government of- 
ficials, in the name of public ser- 
vice, impose a system on us that 
makes possible more efficient mon- 
itoring of our activities. 

THE DANGER OF CONTROL 

The biggest threat of a multifa- 
ceted, integrated communications 

system is that a single authority 
will win control of the whole sys- 
tem and its contents. An agency 
that gained such control, if left to 
operate it without adequate re- 
straints, could dictate its contents 
and decide its political, economic, 
and social applications. It would be 
far easier to control what is seen, 
heard, and read on a monolithic 
electronic communications system 
than it is today to control content 
on thousands of radio and televi- 
sion stations and in the diverse 
outlets of the printed press. 

The ending of the film The Pres- 
ident's Analyst, in which the ana- 
lyst discovers that the entire world 
is being mn by The Phone Com- 
pany, is surreal, but the idea is not. 
If we abdicate control of the sys- 
tem's content to the government, 
the Phone Company, or anyone 
else, the system in time will con- 
trol us. 

It is not likely that if they un- 
derstand what is at stake, the peo- 
ple will roll over and play dead in 
the face of such threats to our pri- 
vacy and individual liberty. The 
tradition of checks and balances, 
protection of diversity and regula- 
tion of monopoly is strong. But the 
danger is that because the technol- 
ogy seems complicated, people will 
leave installation and regulation (or 
nonregulation) of the new com- 
munications to government and 
business "experts." For all our 
sakes, this must not be allowed to 
happen. 

At present, in the United States, 
the federal government and the 
American Telephone and Tele- 
graph Company are best positioned 
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to win control over such a system. 
The inherent powers of the govern- 
ment make it a likely candidate to 
run it. If it did, the Pentagon would 
be an influential silent partner - 
the Department of Defense already 
controls one -third of the electronic 
spectrum assigned to satellite and 
microwave communication. AT &T 
is a formidable contender because 
it is there: its member companies 
have distribution lines that pass 
almost every home and business 
office in the country. It also has a 
leg up on the new technologies 
needed to convert its telephone 
system into an integrated home 
communications system. 

Another likely contender would 
be a corporate conglomerate, such 
as Time Inc., with media opera- 
tions at its core. IBM would be in 
the running. So would the com- 
mercial networks. Justified or not, 
it is a political and economic fact 
of life that the people who provide 
the financing for the new instru- 
ment will try to call its tune. That 
is true whether the financial back- 
ers are a government institution or 
a private organization. In France, 
where the government finances the 
television system, it is the party in 
power that ultimately decides who 
will be allowed on the air. In Brit- 
ain, people who pay for television 
licenses constitute a pressure on 
the BBC to give them program- 
ming they will be willing to pay 
for. In the United States, the com- 
mercial networks and local com- 
mercial stations exercise complete 
control of access to the medium. 
Often their decisions on what is 
seen are influenced indirectly or 
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directly by advertisers who support 
the programming. These same ad- 
vertisers often are the underwri- 
ters of programming in U.S. public 
television, exerting enormous in- 
fluence on what will be shown on 
the public system. Federal admin- 
istrations and Congress, which pro- 
vide much of the support for the 
public system, have often tried to 
influence its programming. 

As in these "traditional" tech- 
nologies, financing of the evolving 
system raises policy questions in- 
volving basic rights and freedoms. 
Who will be allowed to put their 
communications (messages, pro- 
grams, computer data) into the sys- 
tem? What companies, agencies, 
citizens groups, and individuals 
will have access to its facilities? 
Only those who can pay? Those 
who cannot pay, as well? Should 
the communications of social -ser- 
vice agencies be carried free, as a 
public benefit subsidized by the 
government? 

Who will be able to have the sys- 
tem in their homes? Again, only 
those who can afford the sets and 
pay for the service? If almost all 
public information will in time be 
carried on the system, would not 
this make two classes of citizens - 
the information rich and the infor- 
mation poor? 

Clearly, information is power. 
Control of a unified system by the 
government would greatly increase 
its potential for restricting infor- 
mation and determining program 
content. It could give a future 
administration power over the 
electorate little dreamed of by 
Charles de Gaulle when he used 



the government -monopoly televi- 
sion system of France to exclude 
opposition candidates from the air. 

Control of both system and con- 
tent by a private corporation could 
conceivably lead to its domination, 
albeit indirect, of the government 
itself. By shaping and censoring 
what is seen, read, and heard, a cor- 
poration that has a monopoly on 
the system and its content might 
be able, in time, to shape the view 
of the public and of government 
officials to its vision of what the 
world is and what it should be. 

In 1976 Arthur D. Little Inc. sub- 
mitted to the White House a report 
on the future direction of commu- 
nications. In a scenario, A. D. Lit- 
tle depicted a situation in which 
AT &T proposes, and Congress 
agrees, to rewrite the Communi- 
cations Act to give that corporation 
a monopoly, beginning in 1991, on 
distribution of the merged tele- 
communications media- televi- 
sion, radio, telephone, computer 
networks, etc. Television and radio 
stations are taken off the air and 
transferred to an optical -fiber car- 
rier system, which now carries all 
telephone, cable, and computer - 
connected services as well. 

The implications of such a de- 
velopment for determining what 
information gets to the consumer 
are obvious -it is far easier to con- 
trol a system in which all infor- 
mation comes into our homes via 
a single communications set than 
it is to control what goes out over 
the air from local television sta- 
tions, or which comes to us via the 
diverse outlets of the printed press. 

(continued on page 21) 

AT &T, in its public statements, 
has said it intends to put content 
into the system, as well as act as 
common carrier for all others who 
want to provide information, en- 
tertainment, and other services via 
the system. 

And, after a quarter century of 
dogged fighting, AT &T won the 
concession from the Federal Com- 
munications Commission (FCC) 
that would make this possible. It 
permitted AT &T to offer data -pro- 
cessing services over its network, 
removing a prohibition against 
Bell's expansion into the computer 
field that was set down in a federal 
court consent decree in 1956. 

COMPUTER -ASSEMBLED 
DOSSIERS 

Anyone who runs a computer- 
ized, two -way communication sys- 
tem has a magnificent tool with 
which to invade our privacy. This, 
in fact, is the most urgent area of 
concern in the development of the 
new communications -including 
computerized storage and elec- 
tronic exchange of personal data 
collected by government agencies, 
credit rating concerns, personal in- 
vestigation companies, and private 
employers. 

The reason this is urgent is 
because here, the invasion is well 
under way. In the United States, 
the government keeps 4 billion per- 
sonal data files in its computers; 
Equifax Services, Inc., the biggest 
investigations company, keeps 40 
million dossiers in its computer in 
Atlanta, and transmits them across 
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the country by satellite. In Colum- 
bus, Warner Amex Cable's com- 
puter "sweeps" the Qube two -way 
interactive television system once 
to determine which movies sub- 
scribers are watching and what po- 
litical opinions they are expres- 
sing via their interactive response 
buttons. 

These computerized "services" 
make it possible to develop de- 
tailed personal profiles on every 
one of us that could be exchanged 
electronically between organiza- 
tions collecting the data. With a 
computerized data bank tied in to 
the home communications set, 
such dossiers could be made avail- 
able to anyone who wished to pay 
the service charge. 

One of the great dangers to free- 
dom posed by the new communi- 
cations system lies in this area of 
computer -assembled dossiers. Since 
their inception, commercial and 
government computer data banks 
have outdistanced efforts by Con- 
gress and the public to regulate 
their own. 

Because the home communica- 
tions system has two -way audio 
and video capability, plus switch- 
ing capacity, it would be able to in- 
corporate the present telephone 
system (or to put it in terms being 
discussed by AT &T, the phone sys- 
tem could incorporate the new 
communications). Transmission of 
private letters by facsimile print- 
out or for reproduction on the tele- 
vision screen is also envisioned. 
Electronic surveillance via com- 
puter or phone conversations and 
written communications could 

then add to the "completeness" of 
the dossiers being assembled. 

THREAT TO PRESS FREEDOM 

The question of who will run this 
system is of major concern in the 
area of news dissemination. With 
the electronic merger that is in the 
offing, it is possible that newspa- 
pers, wire services, and television - 
news organizations will be com- 
bined in news operations that gen- 
erate stories for the HCS, to be 
printed out as text on the screen or 
presented as television -filmed, 
taped, or live. With a unified 
method of distribution, a system 
operator would have the capability 
to impose censorship on transmis- 
sion of news in any form. If, for 
example, news selection were 
placed in the hands of a conglom- 
erate that had manufacturing and 
service divisions apart from its 
media functions, the news cer- 
tainly would be suspect in areas 
relating to its spheres of interest. 

The federal government could 
attempt to assert its jurisdiction 
over the merged news facilities 
through the precedent created by 
the FCC's Fairness Doctrine. This 
requires broadcast -news organiza- 
tions to provide "balanced" report- 
ing of controversial issues in their 
news broadcasts and documentaries. 

Clearly, a First Amendment is- 
sue is involved. Newspapers, of 
course, have no federal rules gov- 
erning restraints upon their con- 
tent. If this content is shifted to an 
electronic -delivery system, they 
could find themselves under such 
constraint. 

(continued on page 23) 
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OTHER DEVELOPING 
PROBLEMS 

Control, with its implications for 
freedom of speech and the press 
and for invasion of privacy, is one 
of the prime concerns about the 
new communications. But many 
other serious questions should be 
raised. Here are a few of the broader 
issues: 

If we absorb information and 
entertainment, do our jobs, trans- 
act our business and engage in per- 
sonal interchange via the HCS, how 
will this affect our social relation- 
ships? Will we become stay -at- 
homes, relating mostly to a ma- 
chine, or will the interactions on 
the machine lead us into more per- 
sonal contacts outside the home? 

Will the new communications 
collect information from the 
masses and funnel it to the few at 
the top, tending to centralize gov- 
ernment and industry, or will it be 
a decentralizing force, providing 
more information to the populace 
so that more and better decision - 
making can be done at the local 
levels? 

As in other forms of automa- 
tion, do the new computerized 
communications constitute a threat 
to a greater unemployment or will 
the industries developed from the 
new technologies provide jobs in 
greater abundance? 

Will rich countries and mul- 
tinational corporations use infor- 
mation extracted from the less - 
developed countries for national 
and commercial gain, with no re- 
turn for the country providing the 
information? Can the poorer na- 

tions prevent information from 
leaving their countries until they 
can be certain it will not be used 
to their detriment? 

Will the new technology, by 
its very nature, manipulate us? Will 
governments and corporations be 
able to use it to manipulate us, or 
will we be able to manipulate the 
new technologies to serve the good 
of society? 

This last concern gets to the 
heart of the problem that the com- 
munication "revolution" presents 
to society. It is expressed suc- 
cinctly in the Nora -Minc report, 
L'Informatisation de la Société, 
commissioned by the president of 
France, which stirred vehement 
discussions as the new technolo- 
gies were beginning to take hold 
there: 

Is it possible to foresee what forms this 
revolution will take? Pessimists pre- 
dict the worst: raging unemployment, 
increased social barriers, emergence of 
a robotized subproletariat as human 
skills are devalued by all- powerful 
"know -alls," increasingly burden- 
some hierarchical structures, fear- 
some possibilities of State control over 
society thanks to computer storage of 
information. By contrast, the opti- 
mists look forward to a society freed 
from the brutal constraints of produc- 
tivity by the data -processing miracle, 
turned toward pleasurable pursuits, 
convivial, democratic, self- managing... 

In short, will the new techniques 
strengthen the rigid, authoritar- 
ian, dominatory aspects of our so- 
cieties? Or will they, on the con- 
trary, encourage adaptability, free- 
dom, dialogue? 

Only if we counter the threats by 
developing informed social and po- 
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litical policies will we be able to 
reap the benefits of the evolving 
communications system. Public 
action is necessary before the tech- 
nologies congeal into a universal, 
ubiquitous system. By then the es- 
sential decisions would have been 
made, and we would have to live 
with their consequences. 

`'John Wicklein 

ELECTRONIC NIGHTMARE: 
The New Communications and 
Freedom, by John Wicklein, has just 
been published by Viking Press, 
New York. This excerpt has been 
printed here by special permission 
of the author. John Wicklein is the 

Associate Director for News and 
Public Affairs for the Corporation 
for Public Broadcasting. His exten- 
sive background includes not only 
public broadcasting but commer- 
cial- station television news, as well 
as print journalism. He has been 
Manager of News Broadcasts for 
WCBS -TV, New York, and News 
Director for WNET, New York and 
a reporter for the New York Times. 
He is a former Dean of the School 
of Public Communications at Bos- 
ton University. He has also writ- 
ten and produced many documen- 
taries for PBS, ABC News, WNET 
and WCBS TV and has contrib- 
uted articles to the Atlantic 
Monthly, Sports Illustrated, The 
Washington Monthly, This Week, 
Forbes and The Journalism 
Quarterly. 

QUOTE ... UNQUOTE 
"Certain days, certain events, certain images belong uniquely to tele- 

vision: lawyer Joseph Welch at last turning on a smirking Senator Joe 
McCarthy; the riderless horse down Pennsylvania Avenue at the funeral 
of John F. Kennedy; the Zippo- ignited hooch in a Vietnamese village; the 
Apollo lunar landing (one giant leap for mankind, seen live on TV); the 
men and women of the House Judiciary Committee voting on the first 
impeachment article at the climax of Richard Nixon's Watergate ordeal. 
These images touched feelings of justice, or grief, or guilt, or pride, or 
patriotism. They have been stored by television in our collective memory." 

-Edwin Diamond 
Panorama Magazine 
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Another Opening, Another 
Show! The New Season. 
By HARRIET VAN HORNE 

At the start of another TV 
season, the burning ques- 
tion seems to be, "Will 

programming be drastically differ- 
ent this year? Will the fingerprints 
of pressure groups be all over your 
screen ?" 

The news, on the whole, is good. 
If you approach the '81 '82 season 
expecting a cascade of sweetly - 
pretty programs, cleansed of all 
sex, violence and social signifi- 
cance -owing to threats and de- 
mands of the Moral Majority -you 
will be agreeably surprised. There 
may be less heavy breathing in the 
bedroom scenes and a toning down 
of language but these "reforms" 
had been contemplated anyway. 

Long before the Rev. Jerry Fal- 
well began calling up his troops, 
parent -teacher groups and certain 
ad agencies -notably J. Walter 
Thompson -had been advising the 
networks to cool the passions, both 
ardent and violent, and to put a si- 
lencer on the pistol shots. 

On the three commercial net- 
works the new schedule is realis- 
tic, adventurous (in spots) and def- 
initely not geared to the taste of 
14- year -old virgins in Tupelo, Miss. 

The Moral Majority is taking 
credit for the demise of "Soap" and 
"Charlie's Angels," but the truth 
is that both shows died a natural 

death of poor ratings. The Angels 
ran out of "capers" a long time ago 
but kept on chasing the Bad Guys 
in their tight little wet suits. This 
is not the stuff of great drama and 
dials began snapping all over 
America. 

The Angels had another prob- 
lem. A series of hilariously inept 
actresses, trying to fill the de- 
parted Farrah Fawcett's wet suit, 
depressed the ratings even further. 

The axing of certain low -rated 
shows cannot be attributed to the 
Rev. Don Wildmon and his busy 
committee down in Tupelo, nor to 
his 'round- the -clock vigilantes, a 
cadre of "moral monitors" whose 
sets never cooled down. Wildmon's 
Coalition for Better Television may 
have scared a few sponsors and cre- 
ated a great uproar in the press, but 
the sober, respected voices raised 
in opposition to Wildmon's threat- 
ened boycott had an impact, too. 
Above all, they reminded us that 
in a free society a boycott by a sin- 
gle pressure group setting itself up 
as moral arbiter for the nation 
amounts to censorship, however 
the Moral Majority may rational- 
ize it. In retrospect, it would seem 
that the Evangelical Right, with its 
clearly repressive blueprint for the 
media, lost considerable prestige in 
this dust -up. 
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In any appraisal of a new TV 
season the question always rises, 
"How does the new schedule com- 
pare with last year ?" The new year, 
to this veteran night- watchman, 
looks to be a handsome improve- 
ment over the old. "There's a lot 
less foolishness in this line -up," 
observed one network executive. 
Translated, that means fewer laugh - 
track "sit -coms" doomed to vanish 
after six or eight weeks and no 
wildly expensive experiments, such 
as last season's "Supertrain." That 
one was derailed soon after it left 
the station, taking NBC president 
Fred Silverman with it. 

In format and technique, there's 
nothing radically new on the books 
for fall. The made -for -TV movie 
again bulks large in the log. The 
high- budget mini -series -from four 
to eight episodes -will be with us 
again. Adventure and suspense se- 
ries featuring one hour episodes 
outweigh the half -hour situation 
comedies. To some viewers, this 
constitutes progress, and ratings 
should respond accordingly. 

The coming attractions on CBS 
are especially rich in made -for -TV 
movies. One is struck by the num- 
ber of these films based on real -life 
incidents. "The Children Nobody 
Wanted" is based on the experi- 
ences of Tom Butterfield, who, in 
1961, aged 19, became the young- 
est single foster parent in the state 
of Missouri. Butterfield, a college 
freshman at the time, challenged 
the system to provide a home for 
young waifs and strays nobody 
wanted. 

"Love Canal," starring Marsha 
Mason, is based on the crusade of 
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a housewife named Lois Gibbs, who 
headed her community's battle to 
relocate families threatened by the 
toxic pollution of the upstate "killer 
canal." 

Cicely Tyson stars in "The 
Marva Collins Story," first brought 
to public attention on "60 Min- 
utes." Miss Collins is the brilliant 
young woman who, disillusioned 
with the laissez -faire methods of 
the public schools, set up her own 
academy in the slums of Chicago. 
Soon her "unteachable" pupils were 
reading the classics and doing ad- 
vanced math. 

On a somewhat grander scale, 
CBS will be offering dramatic "spe- 
cials" in one or more episodes. Tom 
Conti and Eli Wallach will appear 
in an adaptation of John Hersey's, 
novel, "The Wall," an account of 
the Warsaw ghetto uprising in 
1943. 

Danny Kaye plays his first seri- 
ous dramatic role in "Skokie," a 
drama based on the conflict that 
ripped a small town asunder last 
year when members of a neo -Nazi 
group threatened to hold a rally 
there. Residents reacted dramati- 
cally and their modest living rooms 
and leafy streets became a battle- 
field over First Amendment rights. 

Another CBS special, "The Lady 
from the United States," will star 
Jean Stapleton as Eleanor Roose- 
velt. The drama focuses on the for- 
mer First Lady's years as our rep- 
resentative at the United Nations. 

Mickey Rooney, once described 
by Laurence Olivier as "the great- 
est natural actor in America," will 
display the serious side of his tal- 
ent in "Bill," the story of a men- 



tally retarded adult who is released 
from an institution after 46 years 
of confinement. The story was sug- 
gested by a real -life case. 

CBS also plans specials on Pope 
John Paul II, Gen. Omar Bradley 
and a TV movie about an actress 
who resumed her career after brain 
surgery and paralysis. That would 
be "The Patricia Neal Story," star- 
ring Glenda Jackson. 

The only TV movie that might 
cause the Rev. Wildmon to heat up 
his crusade once more is "Secrets 
of a Call Girl." Ah, but there's a 
moral to the story! The call girl of 
the title abandons her old profes- 
sion and goes off to college. She is 
a serious student with a fine future 
when local police, in association 
with a former client now under po- 
lice protection, maneuver her into 
resuming her career of prostitu- 
tion. Naturally, she falls in love 
with the young police officer as- 
signed to protect the witness. 

Among the new CBS series are 
"Simon & Simon," about "two 
brothers who operate a free- wheel- 
ing detective agency "; "Shannon," 
the story of a plainclothes detec- 
tive; "The Vintage Years, ", star- 
ring Jane Wyman as the matriarch 
of a rich, deeply rooted family of 
California wine -makers. 

"Closeup: Jessica Novak," sounds 
faintly like the last Mary Tyler 
Moore show but the emphasis is 
definitely not on comedy. This TV 
newswoman is an investigative re- 
porter-a title that is naturally pre- 
ceded by the words "in- depth." 

Though NBC acquired a new ex- 
ecutive chairman this summer, 

Grant Tinker of MTM Produc- 
tions, his appointment came after 
the new season was already "in 
place," as they say. Ten new series 
are on the books, along with some 
impressive mini -series and TV 
movies. 

There's a Mickey Rooney show, 
with the versatile Mickey playing 
an elderly man rescued from a re- 
tirement home by his grandson, a 
college student, who already has 
one roommate, a tense, very proper 
chap easily shocked by Gramps and 
his raunchy ways. 

James Arness, who played Matt 
Dillon on "Gunsmoke" for 20 
years, returns to NBC in a weekly 
police drama. James Garner will be 
back in "Bret Maverick," now set- 
tled down in the town of Sweet- 
water but once again involved in 
solving crimes and charming pretty 
girls. 

Gabe Kaplan, who became fa- 
mous in "Welcome Back, Kotter," 
will return in a comedy series, 
"Gabe and Guich." The setting is 
a country music club in Texas. You 
can almost hear the twanging of 
the geetars and the down -home 
dialog. 

There was much to -do about the 
sexual preferences of the character 
Tony Randall plays in "Love, Sid- 
ney." Originally, the script made 
clear -"in a subtle, tasteful way," 
says a network publicist -that Sid- 
ney was homosexual. The plot calls 
for him to play surrogate father to 
an aspiring young actress and her 
young daughter. Sensibly, the story 
line required that Sidney not be 
viewed as a predatory male with 

(continued on page 31) 
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two young beautiful females at his 
disposal. Now, we are advised, the 
passing references to a man in Sid- 
ney's life have been excised. If the 
Moral Majority cares to count this 
as a victory, fine. This one we'll 
concede them. 

Rock Hudson, whose aging good 
looks are not enhanced by a shaggy 
mustache, returns in what is de- 
scribed as a "sophisticated com- 
edy" about a private investigator 
whose partner is his aggressive 
young son. 

A weekly 90 minute action -ad- 
venture series, "Chicago Story," 
will be written and produced by 
Eric Bercovici, the gifted film- 
maker who brought you "Shogun" 
last season, and gave the network 
apoplexy by having entire scenes 
played in Japanese. "Shogun" ran 
12 hours and, to the surprise of 
most critics, drew handsome rat - 
i ngs. 

The new season's equivalent of 
"Shogun" will be an eight -hour 
epic recounting the adventures of 
"Marco Polo." Filming has been 
going on for months in Venice, 
Rome, Morocco and China. Sir John 
Gielgud, Burt Lancaster and Anne 
Bancroft are in the cast. 

If the new series on NBC suggest 
obedience to an old formula -i.e., 
"the mixture as before" -the spe- 
cials evidence a touch of class, a 
hint of adventure. It takes courage 
to tackle Norman Mailer's Pulitzer 
Prize book, "The Executioner's 
Song," which takes us through the 
terrible life and times of Gary Gil- 
more, who died before a firing 
squad in Utah. 

Two other best -sellers will come 
to life in mini -series that may run 
a full week. They are "Little Glo- 
ria .... Happy at Last," the story 
of the famous custody battle over 
Gloria Vanderbilt; and the Judith 
Krantz novel, "Princess Daisy." 

"Rage of Angels," one of Sidney 
Sheldon's posh -trash novels, will 
relate the story of a great beauty's 
struggle to make her name as a 
criminal lawyer. 

Viewers who will cheerfully skip 
all the above should be alerted to 
a chilling four -hour drama, "World 
War III." The time is 1987 and fam- 
ine imperils the globe. An insur- 
gent group of Soviet fighters seizes 
American oil fields and demands 
vast shipments of food in return for 
the oil. 

It appears that the made -for -TV 
movie is now as firmly embedded 
in the schedule as the evening news 
and the weather report. The NBC 
line -up is not particularly distin- 
guished, although it includes a 
Bette Davis film, "Family Re- 
union." More typical of the whole 
is a sci -fi thriller, "Saturn 3," star- 
ring Kirk Douglas and Farrah Faw- 
cett as two scientists living alone 
in a space station and threatened 
by a deadly robot. 

A dozen or so NBC specials will 
star Johnny Carson, Donna Sum- 
mer, Doug Henning, Mel Brooks, 
Steve Martin and -for the 32nd 
year -Bob Hope. 

What of ABC, which last year 
saw its sex -cum -violence offerings 
fall sharply in public esteem? Eight 
new series are in the works, with 
a heavy emphasis on detective and 

(continued on page 33) 
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adventure plots. "Today's FBI" will 
update the many FBI sagas that have 
preceded it. "Code Red" deals with 
firefighters and police and "Strike 
Force" has Robert Stack putting 
on his old detective badge and 
tracking "the most dangerous 
criminals." 

A late -and, one supposes, very 
hot -bulletin from ABC announces 
that the format of "Mork and 
Mindy" will undergo an important 
change. Mork will finally marry 
Mindy and take her off to the planet 
Ork -"with results that stagger the 
imagination." Mine remains un- 
staggered. 

ABC's "major works" -the net- 
work's own term -sound promis- 
ing and are decidedly more cere- 
bral than some of NBC's specials. 
The life and times of "Walter 
Lippmann" will star Paul New- 
man and Joanne Woodward. For 
the rising generation of TV viewers 
there must needs be careful expo- 
sition, making clear that Lippmann 
was one of the most significant 
journalists of the period between 
the two World Wars, a scholar, a 
philosopher and a fascinating, al- 
beit flawed, man of his time. 

Also on the ABC schedule is a 
film biography, "Jacqueline Bou- 
vier Kennedy," and two important 
dramas, "The Elephant Man," a 
new TV version of the Broadway 
play, and Somerset Maugham's 
"The Letter," with Lee Remick. 

New prime -time series on ABC 
also include "Fall Guy," with Lee 
Majors as a TV stunt man; and 
"Open All Night," the trying times 
of one Gordon Feester, who runs an 

all -night diner in Los Angeles. 
"King's Crossing" is a family saga, 
with a complex plot suggesting 
nothing so much as a soap opera 
allowed to stay up late. 

A new element in TV this fall 
will be cable programs. At present, 
cable systems claim only five per- 
cent of the total audience, but on 
evenings when a local system is 
showing something very special, 
network ratings could suffer a slight 
dent. 

In time, ad men are saying, net- 
works may lose the cream of their 
audiences to cable. "Upscale peo- 
ple" will be subscribing to some 
of the hundreds of systems now 
springing up across the nation. By 
1985, demographers predict, net- 
work audiences will be older, less 
educated and less affluent. This 
year advertisers will spend eight 
billion dollars in commercial TV. 
Cable TV expects to realize a mere 
$110 millions. But in ten years, 
Robert Alter, president of Cablevi- 
sion Ad Bureau, expects cable to be 
attracting $2.5 billions worth of ad- 
vertising while commercial TV's 
share slips to 75 percent of its pres- 
ent gate. 

It is also predicted that cable - 
"cultural" cable, that is -will si- 
phon off the audience for public 
television. That remains to be seen. 

What remains to be seen on com- 
mercial network television this fall, 
however, simply underscores the 
inevitable: the more TV program- 
ming changes, the more it stays 
the same. Hundreds of new shows 
arrive on your screen every season. 
But you hardly need ten fingers to 
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count the innovative, the bold new 
venture. Networks are, after all, a 
business. Radical departures, they 
have learned, rarely catch on. The 
challenge is to scramble old ideas, 
bring back dear, family faces, and 
update the tried -and -true. 

Harriet Van Home, television 
critic and syndicated columnist, is 
contributing editor of Television 
Quarterly. 

QUOTE ... UNQUOTE 

Freedom and Television 

"Our media system is unique. It has a richness, a diversity, a strength, 
a completeness and, most important, a freedom and independence that 
make it the envy of the world. But -brilliant as its present and its oncom- 
ing technology may be -it is vital that we understand that it is not the 
technology that makes it the way it is. Technology is the most easily trans- 
ferable of all human achievements. It knows no cultural boundaries; it 
has no native tongue. It has no character, only capacity. If technology 
alone made a media system what it is, then the ever -expanding infor- 
mation -rich atmosphere in which we live would prevail everywhere in the 
world." 

"It is clear, then, that technology is given its value by the social system 
that contains it -and we should all remember that it can (and in many 
parts of the world has) become the adversary of the people, not their serv- 
ant. The circumstances that give our media system its special identity are 
its existence within the framework of a society which believes in -in fact, 
is based upon -the concept of freedom of speech, and its position within 
the arrangement we call private enterprise, which has freed it from gov- 
ernmental support and control." 

-Gene F. Jankowski 
President CBS/Broadcast Group 
-At the Hollywood Radio and 

Television Society 
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