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One full hour:

Introducing
CHIP’N’ DALES RESCUE RANGERS
Teamed with DUCKTALES,

it’s an hour of animated power.

Last year, we gave you DUCKTALES. Today; it’s the No. 1
animated half hour onTV.

Now, we're introducing CHIP "N’ DALE’S RESCUE
RANGERS, 30 more minutes of originality, fun, and top quality
Disney animation. 65 half hours of high adventure with
memorable, lovable Disney characters. And it’s available now,
for air in Fall, 1989. iy

There’s nothing else like it on TV. And kids know it.

DUCKTALES brought kids back to afternoon TV. And
they brought their parents. Adults are a generous
35% of our audience?

Now you can keep them watching for a full hour
with DUCKTALES and CHIP "N’ DALE’S
RESCUE RANGERS.

The perfect way to rescue anyone’s
afternoon schedule. -wss: seusono-dae

RES CUE RANGERS

THE MOST ANIMATED BUNCH OF
CHARACTERS YOU'LL EVER MEET.



What’s
better than
one half hour
of unbeatable

Disney
ANn1Mation’?
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Indecency action seen o

WASHINGTON—FCC sources say the agency is &
likely this month to take action against additional i
broadcasters who have allegedly aired material
the commission thinks may be indecent. Several
agency sources said the FCC is considering action
against a TV station, but declined to identify it.
The agency had been holding off on indecency en-
forcement pending its completion of a review of
allegations that new indecency guidelines adopted

Based on Broadcast Advertisers Reports data, a
(Continued on Page 164)

'y

last April were too tough. The final text of the -s'i;
FCC’s decision rejecting most of those allegations >
was issued last week. )
= = A
Commercial prices up :
NEwW York—The average price of a 30-second g
prime-time network TV commercial was $120,630 b
last October, a 7 percent increase from year-ago 2
figures, according to Advertising Age magazine. W
pea

Independent

turnaround
predicted

By DIANE MERMIGAS
Senior reporter

Amid station bankruptcies and tight times, there
are signs of an economic recovery for independent
television stations, according to industry represen-
tatives.

Preston Padden, president of the Association of
Independent Television Stations, says recent in-
creases in the size of the audience watching inde-
pendents are helping ta pull the industry out of
what has proved to be a tough period.

That mixed status report comes as the industry
gathers in Los Angeles Jan. 6-10 for the 15th an-
nual INTV convention.

According to Mr. Padden, the audience growth
offers both the promise of increased advertising
revenues and the gradual moderation of program-
ing prices.

“Both trends are hopeful for the future of inde-
pendent broadcasting,” Mr. Padden says.

“But that doesn’t mean we are through seeing
stations having a difficult time. We can expect to
see more bankruptcies. There will still be many
more independent stations that stumble.”

ABC is beginning the editing of its “War and Remembrance” miniseries, sequel to “Winds of War.”

Returning to war
ABC readies 30-hour, $100 million epic

By WILLIAM MAHONEY
Staff reporter

miniseries that ABC plans to air next season. &

“War and Remembrance” is scheduled to air o]

Many experts agree that the worst may be over,
but that a continued shakeout of more independent

broadcasters is inevitable.

On the down side of the business, the country
remains saturated with VHF and UHF indepen-

(Continued on Page 163)
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Book excerpt:
‘The Art of the Deal’

Developer and entrepreneur
Donald Trump explains his
style of deal-making and the
philosophy behind it: “Aim high,
and just keep pushing and
pushing.” ..cccceceeeeeenne Page 30.

1987 news in review
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Subject-by-subject wrap-up .....ccceeeeeee. Page 43
Month-by-month summary .................. Page 108

Los ANGELEs—WIith principal photography
completed, ABC is ready to tackle the longest
and most expensive miniseries ever made.

Over the next six months or so, 2 million feet of
film must be whittled down to create the 30-
hour, $104 million “War and Remembrance’’

some time during the 1988-89 season, but ABC Y
Entertainment President Brandon Stoddard told
ELECTRONIC MEDIA that he doesn’t know exactly * s,
when it will run or how it will be scheduled. 3
It’s also unclear how many segments the final
(Continued on Page 164) .

Nielsen reports 1st drop in viewing

By ADAM BUCKMAN
Staff reporter

For the first time in at least 20
years, the amount of time Ameri-
cans spend watching television
has declined.

According to a year-end report
issued last week by New York-
based Nielsen Media Research,
the decrease represents the first
drop in overall viewing time since
at least 1966, the earliest year in-
cluded on a viewing chart in
Nielsen’s report.

The average household
watched television 28 minutes
less per week in the 1986-87 sea-
son than during the previous
year, says the annual report,
“Television Audience 1987.”
Households in 1986-87 watched
an average of 49 hours and 48 mi-
nutes per week, the report says.

Men watched TV 42 minutes
less per week in 1986-87, and
viewing by women declined by 34
minutes.

Viewing by teens and children
declined two or three hours to its

lowest level in six years, the re-
port says.

NBC’s Gerry Jaffe, vice presi- &
dent of research projects, was %
skeptical about the decline,
largely because of the introduc- 5
tion of people meters. 4

“When I look at 88.5 million TV 4
households, I'm not sure I see ;
viewing decline,” Mr. Jaffe said.

To him, people meters are at
least partially to blame for the
decline. “They have to be part of
the equation,” he said.

(Continued on Page 2)
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NEWS SUMMARY

Industry representatives say there are signs of an eco-
nomic recovery for independent TV stations, despite station bankrupt-
cies and tight times. INTV President Preston Padden says increases in
the size of the audience watching independents are helping to pull the
industry out of what has been a tough period. (Page 1)

ABC has completed the photography for its 30-hour, $104
million “War and Remembrance” miniseries. The question for ABC
Entertainment chief Brandon Stoddard is when the network will run
the program and how it will be scheduled. (Page 1)

For the first time in 20 years, the amount of time Americans
spend watching TV has declined, according to a year-end report from
Nielsen Media Research. The average household watched TV 28 mi-
nutes less per week in the 1986-87 season than during the previous
year, Nielsen says. (Page 1)

About 1,400 industry executives are expected at this
week’s 15th annual Association of Independent Television Stations
convention in Los Angeles. (Page 3)

The $1.6 billion purchase of the Storer cable systems
sparked favorable reaction—as well as some questions. The deal was
announced by the seller, SCI Holdings, and the buyers, which include
some of the country’s largest MSOs. (Page 3)

There are signs that some of the Fox Broadcasting Co.
affiliates no longer plan to carry the full slate of weekend prime-time
programing, on the eve of the first full-fledged Fox affiliates meeting.
The gathering takes place tomorrow in Los Angeles. (Page 3)

The FCC will be forced to tighten its belt because of
cutbacks in the agency’s funding. Some of the agency’s 1,790 full-time
workers could be laid off as a result of recent congressional action that
cut the FCC’s budget by $7.4 million. (Page 2)

Cable programing looked like the big winner in A.C.
Nielsen Co.'s people-meter reports for October and November, accord-
ing to an analysis by the Cabletelevision Advertising Bureau. (Page 4)

The 10 finalists for the Golden ACE Award have been
announced. The Golden ACE is the cable industry’s highest honor for a
network, company, project or program. (Page 6)

Talk show hostess Oprah Winfrey says listening to
her heart and not her head kept her from doing an ABC sitcom. In-
stead, Ms. Winfrey has decided to develop movies through her inde-
pendent production company. (Page 6)

Congress has told the FCC to drop any effort to allow
common ownership of TV stations and newspapers within the same
market. (Page 8)

The Lifetime cable network has bought another off-net-
work hour, “MacGruder and Loud,” from Warner Bros. Television Dis-
tribution. The show ran for 13 episodes on ABC in 1985. (Page 8)

Radio station program directors contacted by ELEc-
TRONIC MEDIA say they’re bewildered by a continuing U.S. Justice De-
partment probe of alleged “payola” in the radio business. (Page 24)

The year 1987 was anything but dull for executives at
Fox Broadcasting Co., as Fox worked to find a niche as the so-called
“fourth network.” (Page 52)

NBC is about to become the first network to use robotic
cameras on a regular basis. The three studio cameras on “The NBC
Nightly News" will be fully automated, and the same sort of cameras
are to be employed soon on other NBC News programs. (Page 138)

Chattanoogav Tenn.-based Media Central, an indepen-
dent TV station group involved in bankruptcy proceedings, has been
given until Jan. 11 to file additional details of its reorganization plan.
(Page 152)

A basic cable service in Hollywood is making headway by
relying on free movie clips. Movietime, launched in July as the *‘all-en-
tertainment promotion network,” is relying on theatrical film clips and
cable previews for about half of its programing. (Page 152)

Cable TV grew more rapidly than any other segment of
the communications industry over a five-year period, according to a
new study. Cable revenues grew 20.6 percent annually during the pe-
riod ended Dec. 31, 1986. (Page 154)
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Funding cutbacks force
FCC to tighten its belt

By DOUG HALONEN
Staff reporter

WasHINGTON—The Federal Com-
munications Commission will be
forced to tighten its belt because of
cutbacks in its funding.

Some of the agency’s 1,790 full-
time workers could be laid off as a
result of recent congressional action
that cut the commission’s budget by
about $7.4 million.

But a key agency official said it
was more likely that the shortfall
would be made up by requiring
agency personnel to take a day or
two off without pay.

While the FCC had been hoping
for $107 million for the current fis-

cal year, Congress, in a recent fund-
ing bill, told the agency to live with
$99.6 million for fiscal 1988, which
began last Oct. 1.

Marilyn McDermett, FCC associ-
ate managing director for opera-
tions, told ELECTRONIC MEDIA that
part of the agency’s bind is that
75 percent of its budget is wrapped
up in personnel, while another 13
percent is tied up in rent, utilities
and other fixed costs.

Ms. McDermett said that among
the cost-saving options under con-
sideration are cutbacks on travel
and purchases of technical and com-
puter equipment.

Also under scrutiny for possible
pruning, she said, is $161,000 the

agency had allocated for subscrip-
tions to periodicals.

That proposal, which would in-
clude cutting most of the FCC’s
subscriptions to trade publications,
is receiving strong protests from
some agency officials who feel they
need to remain abreast of events in
the industries they oversee.

Ms. McDermett expected the
agency to decide how to meet the
cuts by the middle of January.

“It’s going to be a tough one,” Ms.
McDermett said.

FCC officials said Congress had
not singled out the commission for
cuts, but had directed other agen-
cies to live with similar reduc-
tions.#

A.C. Niels

L. INICISCN

in viewing
(Continued from Page 1)

“When you change the ruler, you're
changing everything and you don’t know
if what you’re getting is more or less,” he
said.

Despite its reported viewing declines,
American households add television sets
every year, Nielsen says.

In addition, the number of TV stations
increased last season, along with the
number of stations receivable by the av-
erage TV household.

Nielsen’s report, published in Decem-
ber, projects that there will be 88.6 mil-
lion TV households in 1988, an increase
of 1.2 million from a year earlier.

TV set penetration continues to rise,
too. By the end of the 1986-87 season, 59
percent of all TV homes owned two or
more TV sets and 20 percent own three or
more. Ninety-five percent of all TV
homes have at least one color TV and 65
percent have color only, the report finds.

Fifty-four new UHF TV stations went
on the air in 1986-87, an increase of 9
percent in the total number of stations,
which currently stands at 641 UHFs and
656 VHFs. Two VHF stations signed on in
the past year, Nielsen says.

Households now receive more TV sta-
tions than ever before, the report states.
Fifty-nine percent of TV homes can now
receive 15 or more channels of television,
and 31 percent can receive 30 or more.

The figures include channels available
over the air and from cable TV systems.

In prime time last season, network pro-
grams were watched by an average of
19.9 million viewers, according to the
Nielsen people meter, and 20.3 million,
according to Nielsen Television Index,
the system that was replaced this past
fall by the people meter.

In the 1985-86 season, 21.9 million
viewers watched network programs, ac-
cording to NTI. The report says TV’s
overall audience averaged 51.3 million
homes during prime time in 1986-87, or
59 percent of TV homes.

That figure represents a slight decline
from the 60 percent of TV households
that tuned to prime-time television dur-
ing the previous season, the report says.

Among the other trends highlighted in
Nielsen’s year-end report, 15-second
commercials in prime time increased
from 2 percent of all TV spots in 1983 to
26 percent in 1986.

In terms of prime-time hours, sus-
pense/mystery dramas were the leading
form of network programing in 1986-87,
followed by sitcoms and general dramas,
Nielsen says. #

Paramount, station
fight over “Trek’

By ADAM BUCKMAN
Staff reporter

A TV station in the Hartford, Conn., market is going to
court to stop Paramount from giving rights to *‘Star Trek: The
Next Generation” to a competing station.

On Sunday, Dec. 27, the same episode of the weekly, first-run
adventure series was aired on both stations during the same 6
p-m. (ET) time slot.

The conflict pits the program’s syndicator and producer—Para-
mount—against independent WIXX-TV in Waterbury, Conn.
WTXX is fighting a move by Paramount to terminate its rights to
the new series, as well as the 79 episodes of the original “Star
Trek’ program.

Paramount has already reassigned the ‘‘Star Trek” rights to
WTIC-TV in Hartford, which now plans to air the show twice
every weekend.

Although officials from WTXX, WTIC and Paramount
wouldn’t comment on the situation last week, details of the con-
flict could be pieced together from documents filed with the
court.

Last week, WI'XX won a temporary restraining order enjoining
WTIC from promoting or advertising—but not from airing—a
scheduled broadcast of “Star Trek: The Next Generation” that
was to have run this past weekend.

The court documents say Paramount terminated WTXX'’s
rights to “Star Trek” as well as two packages of feature films in
December because of the station’s “failure to make timely pay-
ments.”

According to the court papers, WI'XX could owe Paramount as
much as $3 million.

A short time after terminating its agreement with WTXX,
Paramount reached a “‘Star Trek” rights agreement with WTIC
that included rights to the two film packages: “Portfolio VIII”
and “Portfolio X.”

According to sources, the documents filed with the court in-
clude a letter from WTXX owner Michael Finklestein to Lucie
Salhany, president of domestic TV and video programing for
Paramount.

The letter warns that Paramount’s move to take ‘“Star Trek”
rights away from WTXX might result in other syndicators ter-
minating rights agreements with the station.

If that happens, WI'XX will hold Paramount liable for its
losses, the letter says.

WTXX filed for the temporary restraining order from the court
as Paramount was preparing to take legal action against the sta-
tion for airing the “Star Trek” episode on Dec. 27, according to
sources.

Although WTIC isn’t directly involved in the litigation, the
station is being pulled reluctantly into the conflict between
WTXX and Paramount.

When WTIC signed its new rights agreement, the station didn’t
expect WIXX to put up a fight, says WTIC'’s president, Arnold
Chase.

“They said the rights were available,” Mr. Chase said of Para-
mount.

Since the case is in litigation, Mr. Chase said he couldn’t com-
ment further.#

Update

On Page 43 this week, a story reviewing the cable industry’s year
briefly discusses the status of the Storer cable systems. That page
went {0 press two weeks ago, before the systems were sold. An up-to-
date report on that sale appears on Page 3.#
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ome Fox outlets to drop weaker shows

By WILLIAM MAHONEY
Staff reporter

Los ANGELES—On the eve of the first full-
fledged Fox affiliates meeting, there are signs
some of the network’s affiliates no longer plan
to carry the full slate of weekend programing.

The closed-door gathering of representa-
tives from 123 affiliated broadcasters takes
place all day Tuesday at the Century Plaza
hotel here.

A spot check last week reveiled that at least
seven of the Fox Broadcasting Co. affiliates
are not airing all of the network’s program-

ing or plan to stop carrying some series this
month.

Several other Fox affiliates contacted by
ELECTRONIC MEDIA said they may dump some
poorly rated Fox shows if ratings don’t im-
prove.

Three affiliates say they have definite plans
to drop Fox’s Saturday prime-time lineup.

Those stations include two valuable VHF
stations, KMSP-TV in Minneapolis and
KPTV-TV in Portland, Ore., as well as UHF
outlet WDSI-TV in Chattanooga, Tenn.

Fox President Jamie Kellner was unavail-
able for comment last week.

A network spokesman, however, speculated
that the affiliates’ planned changes on Satur-
day are “a negotiating ploy,” noting that the
affiliates’ contracts are up for renewal.

‘*‘Nobody has made a final decision (on
dropping the Saturday slate),” he said. “We
understand they are waiting until after the
meeting.”

Fox affiliates have grown impatient with
the Saturday-night slate ever since the net-
work recently revamped its two nights of
prime-time programing to stack its stronger
shows on Sunday night.

The affiliates’ dissatisfaction also involves

Fox's late-night fare. At least five Fox affili-
ates have either never aired Fox's new “Wil-
ton North Report” or have dropped it since it
premiered Dec. 11.

WDSI has also chosen not to run “Wilton
North,” as have Fox affiliates KSTU-TV in
Salt Lake City; KDNL-TV in St. Louis;
KBVO-TV in Austin, Texas; and WCGV-TV in
Milwaukee.

Officials at WXGZ-TV in Appleton, Wis.,
say they’ll also pull “Wilton North” before the
February sweeps begin unless the show im-
proves.

(Continued on Page 162)
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1987 was a bad year for hour-long shows in syndication, such as "Miami Vice” (above); Ted Turner (top r.) lost some
control of TBS; and [Dan Rather (bottom) caused the “CBS Evening News to go black for six minutes.

Top 10 stories of the year:
From meters to market crash

In 1987, the ratings system that had been the very founda-
tion of modern television was overturned.

It was a year when distributors discovered that even having
a full-fledged network hit was no guarantee of syndication
success—and of finding new hope in the cable universe.

It was also the year when th2 fairness doctrine was tossed
out, the NFL went to ESPN, and Ted Turner sold part of his
company to former competitors.

Even for an industry that seems to thrive on the sometimes
bizarre twists and turns of change, 1987 stood out.

Following is a list, admittedly subjective, compiled by the
editors of ELECTRONIC MEDIA of the 10 most important news
stories of the year. These are the events we feel will continue
to have a significant impact on broadcasters and cablecas-
ters through 1988 and beyond.

1. People meters on parade: In September, the A.C. Niel-
sen Co., egged on by international competitor AGB, dropped
its traditional diary-and-meter system and replaced it, over
strong network objections, with new people-meter technol-
ogy.
When all the data was sorted out, it appeared that the
networks might have to give many millions of dollars back to

advertisers in make-goods for lost viewers; that producers
would have to start aiming their shows at a Yuppier, more
technologically comfortable audience; and that TV ratings
would never be considered sacred writ again.

2. The hour crisis: Though the trend was apparent even in
1986, by the end of last year it was clear that something had
to change if the networks wanted to continue airing ex-
pensive hour-long action shows.

Several network hits, including “Miami Vice” and “Cagney
& Lacey,” were unable to sell in broadcast syndication, partly
because of high prices and partly because stations were al-
ready overstocked with inventory.

The results: Cable networks such as USA Network, Life-
time and CBN snapped up some prime properties, and major
producers such as Universal Television said they would no
longer produce such programs at a loss. At year's end, NBC
agreed to cover all costs in order to get a one-hour action
show from Stephen Cannell.

3. Indecent exposure: The FCC went on the warpath
against radio’s so-called *‘shock jocks,” ruling in April that
(Continued on Page 162)

Storer cable
sale leaves
questions

By JANET STILSON
Staff reporter

NEw York—The $1.6 billion purchase of the Storer cable
systems sparked largely favorable reaction as well as some
questions on Wall Street last week.

The deal was announced on Christmas Eve by the seller, SCI
Holdings, owned by Kohlberg Kravis Roberts & Co., and the
buyers, which include some of the country’s largest multiple
cable system operators.

Among the buyers are American Television & Communica-
tions Corp., Comcast Corp. and Taft Cable Partners. The latter
is a partnership between Tele-Communications Inc. and the
Texas financier Robert M. Bass.

A purchase price for all of SCI's outstanding common stock,
valued at about $1.65 billion, is roughly 12 times cash flow, or
more than $2,000 per subscriber.

Given those numbers, the agreement in principle “looks on
the surface to be a fair deal,” said Dennis McAlpine, a media
analyst at Oppenheimer Inc. “It’s not as overpriced as the first
asking price,” which was in the $2.2 billion range, he said.

Holding a more mixed view is Edward Hatch, a media ana-
lyst at Merrill Lynch Capital Markets.

“On the surface it appears to be a fully priced deal,” he said.

Systems are now selling for lower multiples, roughly seven to
eight times cash flow, he noted.

But the ability of the three companies involved to add half a
million subscribers each *‘is worth something extra,’’ he added.

One of the big questions yet to be answered, according to Mr.
Hatch, is how the purchase will be viewed by the investors'
stockholders.

Potentially the sale could create $60 million in pretax losses
for each partner, if the ownership is divided equally. Whether
the ownership will be apportioned in equal thirds is another
question yet to be resolved.

That loss could potentially dilute ATC’s earnings per share of
85 cents by 25 cents to 35 cents, he says, and could have a
similar effect on other partners.

The deal is also subject to approval by the Federal Communi-
cations Commission, the Federal Trade Commission and the
U.S. Justice Department.

Other questions about the deal center on the consortium’s
plan to keep SCI intact, within a holding company. In this way
the partners would avoid more than $500 million in taxes trig-
gered by the Tax Reform Act of 1986, according to David
O’Hayre, senior vice president of investments at ATC.

Initial plans call for the holding company to remain in force
for three years to five years, at which time the cable companies

(Continued on Page 164)

1,400 expected at 15th INTV convention

By RICHARD MAHLER
Los Angeles bureau chief

Los AnGeLeEs—It’s back to business this
week for the more than 1,400 industry execu-
tives expected to gather at the Century Plaza
hotel here for the 15th annual Association of
Independent Television Stations corvention.

Sessions will get under way at 8:30 a.m.
Wednesday and continue until 11:45 a.m. Sat-
urday. Program screening suites will be open
from 2 p.m. to 6 p.m. Wednesday through Fri-

day.

Independent broadcasters and their pro-
gram suppliers told ELECTRONIC MEDIA they
were cautiously optimistic about independent
television’s prospects in 1988. But most agreed
that increased competition from cable, home
video and other entertainment sources has
made it a tougher business than ever before.

In addition, many said a sluggish ad market
and lack of available time periods have put
stations in the driver’s seat when it comes to
setting the terms of new programing deals.

Many program directors have already com-
mitted much of their budgets to material that
has yet to air, leaving them with limited re-
sources for new acquisitions.

INTV has frozen its convention fees at 1987
levels, mindful that last year’s chilly syndica-
tion climate yielded little business for suite
occupants.

The emphasis will be on research at this
year’s gathering. The results of four key stu-
dies will be released. These are designed to
answer questions about the people meter,

viewing habits of children, station staffing
and programing trends.

There will also be a presentation on “‘The
Business of Independent Television" by indus-
try analyst Paul Kagan, which kicks off the
convention Wednesday morning after status
reports from senior INTV officials.

Other highlights include Thursday's keynote
luncheon speech by FCC Chairman Dennis
Patrick, his first remarks to independent
broadcasters since taking over the FCC lead-

(Continued on Page 162)
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Study: Meters show improved cable ratings

By JANET STILSON
Staff reporter

NEw York—Cable programing
looked like the big wirner in A.C.
Nielsen Co.’s people-m=ter reports
for October and Novemboer, at least
according to a cable industry analy-
sis.

The study indicated taat network
affiliate ratings continued their de-
scent, and that independent stations
showed mostly losses.

That’s according to a Cabletele-

vision Advertising Bureau analysis
of Nielsen people-meter numbers
for October and November 1987,
compared with the old diary-and-
meter sample Nielsen used during
the same months a year ago.

The CAB report’s most dramatic
numbers included a 40 percent gain
by pay cable networks during day-
time hours and basic cable net-
works’ 30 percent gain in prime
time, according to the new people-
meter results.

Broadcast networks suffered their

most serious loss on the weekends,
down 21 percent from the old sam-
ple last year.

The report says independents ex-
perienced only one gain over the
past year, an 8 percent increase in
prime time, while their largest de-
cline was 10 percent in daytime.

Susan Rynn, director of research
for Association of Independent
Television Stations, is among those
who take exception to the study.

That’s partially because her own
analysis for the two months com-

bines numbers for Atlanta supersta-
tion WTBS with independent sta-
tions, while the CAB report includes
WTBS with basic services.

“One thing that’s surprising is if
you look at our data for the 24-hour
period, independents are up 1 per-
cent,” said Ms. Rynn.

“It seems unlikely that it would
be down 4 percent (in the CAEB re-
port) from taking away just TBS.”

Numbers for most of the otaer
time periods in the CAB report are
so close to INTV’s that “it seemed

WHEN
THEY TALK,

Powerful people make powerful news.

Which is why we include interviews with people like
(addafi, Ortega, and Rafsanjani on our weekly on-
location news magazine.

We get rare interviews like these because they
kaow we go for the truth, not the throat. And the
response to this kind of reporting has helped us

2=t cleared by over 90 stations in less than a
y=ar of weekly production.
And while other news organizations are

RIST
CIENCE

cutting their budgets along with their coverage, we've

just added two more bureaus for a worldwide total of 21.

Rare interviews and rapidly expanding coverage:

good reason to check us out.

Call Deborah Rivel, General Manager, at 212-953-2044.
Or write to her at Monitor Television International,
342 Madison Avenue, #832, NY, NY 10173.
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The source for on-location international news.

She’ll show you the kind of innovative half-
hour news show your viewers have been
looking for. The kind that’s good news for you.

odd that on a 24-hour basis it would
be so different,” she said.

CAB President Robert Alter says
he can’t offer any definitive answers
on why the network-cable televi-
sion-independent shares are so dra-
matically different on the people
meter.

But, he said, “The significant fact
is a trend is taking place,” in which
the cable audience is growing while
broadcast station numbers are
dropping.

The study also shows that cable’s
audience growth in the fall is slower
than its growth in the summer.

In the 24-hour period, for exam-
ple, basic networks (and WTBS)
were up 32 percent during the two
summer months over the same pe-
riod in 1986.

That percentage dropped to half
that amount, 16 percent, in the fall
analysis of the time period.

Both Mr. Alter and Ms. Rynn at-
tribute the smaller fall gains for
cable to the now-traditional exodus
of viewers from broadcasting’s sum-~
mer reruns to cable.

The CAB’s recent analysis also re-
vealed that total TV usage declined
in five of the six time periods bro-
ken out in the report.

The exception was the late fringe
time period, which showed no
change.

As for people meter ratings vs.
Nielsen’s old system, Mr. Alter said
ratings for the three broadcast net-
works showed a 4.5 percent drop
when comparing the old ratings
methodology with people-meter
numbers for prime time in July and
August, whilecable numbers were
down 7 percent.#

New Year
messages
prepared

By DOUG HALONEN
Staff reporter

In an apparent continuation of the
spirit of glasnost, President Reagan
and Soviet leader Mikhail Gorba-
chev were expected to make New
Year’s messages available to the
American public by satellite last
week.

As of press time on Dec. 29, the
White House said the three major
TV networks hadn’t decided
whether to air the messages, which
were each expected to run up to five
minutes in length.

Yet a spokeswoman for CBS
News, citing the length of the mes-
sages, said CBS was only planning
to use “excerpts” for a news story in
its regular evening newscast.

And a spokesman for NBC News
said his network had not made any
decision on what to do with the
messages.

It was unclear whether the mes-
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