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2.4 radio In miniature

C[Wd‘rf-goes the rest of The Way

Jd A A DI O

DWAREF, the world’s smallest fine Radio, begins where the

$4 9 50 Midget left off. And it goes all the rest of the way, in

size . . . in tone quality . . . and in price. That way lies

more sales for every Radio dealer. What Midget did a

COMPLETE year ago, DWAREF is doing now . . . and DWARF will hew

to the line; it will stay what it started out to be . . . the
world’s smallest fine radio.

Carrying Case extra

SEECIRICANOING: 2/3 THE SIZE, 1/2 THE WEIGHT OF THE AVERAGE
5.Tube all electric MIDGET

3 screen grid tubes

Tuned radio frequeney cireuit DWAREF has the tone quality of a console and ample volume.
vl oy It is as compact as a lady’s wrist watch .. . and as fine. An
:,:" S ornament to any room . . . 1009 portable. Handsome

onograph jack

Table space 11°x7" carrying case at a slight addltlonal cost. Screen grid, of
Height 12%" course, five tubes, phonograph jack. Phone GRanite 0969
Weight 16% pounds for demonstration. Prepare to be agreeably surprised.

DWARF RADIO MFG. CO, LTD.

6725 SANTA MONICA BOULEVARD, LOS ANGELES




Ken-Rad

Fine Radio Tubes

Compare YOUR
Tube Set-Up with
the IDEAL

How do you 4now that you have a tube set-up as good as Ken-Rad offers? You can’t know

until you check up and see! And you owe it to ynursclftn make this check ...

CE FE ; N CHECK YOUR
KEN-RAD OFFERS THE IDEAL KEN-RAD TUBE SET.UP

QUALITY The finest rubes made, assuring better demonstrations. v’

UNIFORMITY  The least variation in characteristics of any tubes.

A background as old as the radio industry—an
established repuranion for quahty and tair dealing.

REPUTATION

A finanaal rating of AAAS1—a position that is fur

STRENGTH ther strengthened by the company’s old established

lamp business.

A liccnsed tube—produced under the direcrion of one
of the most able engineering departments.

ENGINEERING

A merchandising plan that builds a profitable business
for you and protects vou on the business vou build,

SALES POLICIES

N|IN|IX] X [X

An attractoive margin, and co-operation that enables
vou to make a profit.

PROFITS

You can make more money on Ken-Rad Tubes—and you can add turther to your

prnﬁts with Ken-Rad Incandescent Lamps. Write us tor all the reasons why.

., THE KEN-RAD CORPORATION, Incorporated, OWENSBORO, KY .

Licensed Radio Tubes and Incandescent Lamps
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ow .. .let’s all pull together!

Now is the time when the
whole industry needs as
never before the sincere co-
operation of dealer, jobber
We

alers  and

manufacturer. be-

d

jobbers know that they can

and

lieve that our

depend  on Brunswick., We
believe that we can depend

on them ... and we invite

inquiries from other dealers
who are seeking a quality

line, strongly merchandised,

with a clean reputation of

three generations of men

behind it

Brunswick Radio Corporalion

MANUPSCTURERS OF RADIO, PANATROPE AND

THE BORLD-FAMOUS BRUNSWICK RECORDS
NEW YORK CHICAGO —TORONTO

Subaidiary of WARNER BRROS., PICTURES, Inc.

BRUNSWICK LOWIOY
MODEL 13

Armored chassis with 8 sereen-grid
tules and two 45°s in parallel Cni-
Selecior and Hlaminated Horzonwl
Twing Scate. Tane Contral. Calbe
inet wf scasoned and selected hutt
walnut with carved @ I ;() 30

Jrond punels.

Other models $1701p

legs tulsen

RUNSWICK RADIO

nd Cla

Entered a

Se: Matter Januvary 24,
I

1928
\

lt

XiJ, N

the D’ostoffice at lLos Angele

1"ublishe unl'l\ it prle

Cnl-fomn under Act of March, 3, 1879, $2 00 a year.
A \venue,

Angeles, Cal
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These New Radiettes!

These new RADIETTES are the products of an old,
reliable firm, which has pionecered the Midget set
and which specializes in the construction of Midgets.
There is no experimenting in the design or construc
tion of these marvelous RADIETTES. They are pro-
duced under the direction of experienced engineers
by trained employees who pride themselves on build-
ing the world’s finest midget radio sets.

Here Is Sensational

e Model 50 e

If you want to get the surprise of your life, sit down with this little
bit of T. N. T for just ten minutes. We'll bet the limit you will
agree it has MORE PUNCH PER CUBIC INCH THAN ANYTHING
IN THE RADIO BUSINESS

No fooling. this big surprise in the small package will start 3 parade
into your front door so fast you'll forget such a thing as a depression
ever cxisted

This cabinet is only 8 x 10 x 13 inches, but it contains 3 full 8 INCH
ELECTRO-DYNAMIC SPEAKER and a3 S TUBE, 3 SCREEN GRID
radio set that will make your cash register sing the prettiest song

boplareind The New Beautiful
Super-Heterodyne

To give the proper indication of the capubilities of the HADI-
FEVE SUPERNETEROINDANE we wnught to gt bt in a cabinet 14
PEED WIDE AND 18 FEED 11GI8 instesd of only 1 1a18 nehes
Serionsdy speahior. WELL MATCH THLS SUFER AGAINST ANY

RADIO SET AT ANY FRICED  Jar TONE. IHSTANCE, VOLUME
Toue Control., SELECTINVERY and heauty it superfar JUST IMOES NOT ENIST
Phovnograph Jacks Radio busers are heener todas 1than eser—ithes hoaw radio salue
and swew'ce got to give them mare thao their moars’s warth i sou
and ecrvers Ihiug. expeet to heep the profit parude masioe §n yonr dircction
) Here is more dellur for dollor selue than ansene hes dared
Sizee BelOxl3 in. drcam of!

Shipping Wy, 25

SPECIFICATIONS

pounds. |
9 Tubes, 245's Push Pull, 4 Cang Ball Bearing Condenser !
Carctully  Shiclded. Antenna Pre-Sclector. Local-Distance |
Switch, 10 Kilocycle Separation, Velvet Drive Vernier Dial }

Kilocycle Markings, Dial Light, Tone Control, Phonograph

Connection. No Harmonics. No Radiation, Size 10 x 14 x 18
$ 50 Inches. Shipping Weight 35 pounds. §

TANDEM DETECTORS--greatly improving tonc and giving [
greater volume without distortion

. LITZ" COILS—Radio engincers agree that “Litz" wire for
coils increases ctficiency 400%

PP vy e

EVERY RADIETTE
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The

‘uper-Heterodyne

Retails at

$ 50 The full, rounded tones, remark-
. able power and unbelievable dis-

tance getting ability of this model

. are items of its performance which

WITH

Ihwerful

& &

.TO LARGE BUYERS ..
W are in a position to quote you
VLY INTERESTING PRICES ON
|ICIASSIS of all these models for use
nyour own cabinets. The 9 tube
(Sver is particularly well adapted
'“Q USE IN CONSOLE CABINETS.
Y¢ can bank on its performance sur-
pasing anything you have heard at
anwhere near its price.

have endeared it to its thousands
of owners all over the world. This
is the standard model, much im-
proved and refined. You can have
no conception of its possibilities
until you actually hear it.

The
Chassis

This illustration of the Soper chassis
A ~huws the type of construction used
% in all three medels.  Radicttes are
} Luilt 10 raduce servieing to an abze.

" e minimum. PParts and tubes are

gaaranteed ninety days,

HERE 1S AN INTERESTING  STATEMENT
FROM ONE OF OUR DISTRIBUTORS: “WE
HAVE ONLY ONE  SERVICE  MAN, WHO
SERVICES OVER 2,000 RADIETEES IN CITY
AND STATE,—AND STILL 1S NOT BUSY.™

(Name wn Application)

Al of the abaove madels bave 110-125 V. 50.60

Cyele power transformer, with fuse, self-healing

electrulytie condensers, laced cable wiring, and

all are fully shialded.
Prices for special voltages aed frequencles an
application,

v+ FULLY LICENSED

® « Model 60 -

1931's Biggest Money-Maker

55950

Complete

6 Tubes (4 Screen Grid, 245, 280)
Full 8-in. Electro-Dynamic Speaker
Illuminated Vernier Dial
Perfectly Shielded
Cadmium Plated Steel Chassis
Ball Bearing 4-Gang Condenser
Tone Control
Phonograph Connection
Power Detector
3 T. R. F. Stages
Size, 9x 13 x 17 inches
Shipping Weight, 30 pounds
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RAD/O /S NOW GO/NGC

The New
SPARTON ENSEMBLE
Model 235

A 12-record, fully automatic,
combination radio-phonograph,
Sparton-built throughout, for

32 80 H{”::i

Western and Canadian
prices shightly higher

\

EAL CLASS is telling as the radio industry reorganizes itsclf.
Price still plays a big part, but price plus VALUE is becom-
ing the outstanding sales factor as it eventually does in every
industry. Dealers have learned that the margin of profit must be a
true margin instead of a paper margin.  The public has learned
that it getsexactly what it pays for. Both, through hard experience,
are realizing that a good name goes hand in hand with a good
product. The good names of radio arc automatically attracting the
good dealers and the profitable customers. If you are the kind of
merchant who has alrcady scen this trend, we can get together
and do it profitably.
THE SPARKS-WITHINGTON CO.. JACKSON, MICH., U. S. A.
{Csrablished 1900}

Pioncers of Elccirie Rudio without haticries of wny kind

Only SPARTON bhas the MUSICAL BEAUTY of

SPARTON RADIO

613

— — — — — — — p—  — ”R(ldl‘o’s Rifbest VOiCC’” S — —

—
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MUSIC and RADIO
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‘Published in the West for the West”

A 4

CONTENTS The publishers are happy to an-
nounce the purchase of Radio Do-
& e S - ings, the oldest and most popular
Western Viewpoint 9 radio fan magazine in the West.
And on the Side (Don McDoiweell) 10 We feel that in taking over this
. . . . 12 publication, and selling the program
Invest in an Electric Retfrigerator 2z behind the instrument, the trade
Money., Maney! These Tetters Get It 14 will be immensely benefited, and a
. long-felt want will have been ful-
Know Your Super (K. (/. Ormiston) 16 filled.
19 With the first issue, the new
Radio Doings will be inaugurated as
California  New- 20 the ‘‘Movie Magazine of the Air,”
Mountain States Activities 2 il ) ELTTen o U ol
appeal. In this novel form, it brings
People Who Do Things 33 to thousands of Western radio own-
_ ers a vital, sparkling monthly peri-
Doings in the Industry 36 odical never before provided.
Record Reviews for March IR Any dealer who is interested in the
new Radio Doings may write us, and
Seattle and Washington 10 we will be glad to forward a sample
New Merchandise iro . Facto : copy with our compliments.
ew Merchandise irom the Factory 50 | WALLACE M. BYAM.

A

S E E R EEEEEEEEEEEEEETRN
BYAM PUBLISHING

le

COMPANY
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4934

4992

6026
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JUST A GIGOLO 3 . . . s . .
THE RIVER AND ME .
BEN BEKNIE AND HIS ORCHESTRA

Fox Trot

Fox Trot
th Vocal Chorus

THE SLEEPY TOWN EXPRESS

THE KING'S HORSES (And the King's Men)
BEN BERNIE AND HIS ORCHESTRA

Novelly Fox Trot
Novelty Fox Trot

When You Fall in Love FALL IN LOVE WITH ME . Fox Trot
TRULY (I Love You) . * » Fox Tiot

OZZIE NELSON AND HIS ORCHESTRA With Vocal Chorus
LONESOME LOVER Fox Trot
YOU'RE JUST A DREAM COME TRUE Fox Trot

ISHAM JONES' ORCHESTRA With Vocal Chorus

BLUE AGAIN From the Musical Comedy ‘The Vanderbilt Revue"’

HE'S MY SECRET PASSION
Comedienne with Orchestro, MARION HARRIS

BLUE AGAIN From the Musical Comedy ‘‘The Vanderbilt Revue'

WHEN KENTUCKY BIDS THE WORLD "GOOD MORNING"
LORING ‘'RED‘* NICHOLS AND HIS ORCHESTRA

Fox Trot

Fox Trot
With Vocal Chorus

LADY PLAY YOUR MANDOLIN

SAY “HELLO’ TO THE FOLKS BACK HOME
NICK LUCAS and HIS CROONING TROUBADOURS
Vocol Refrain by NICK LUCAS

Fox Trot
Waltz

COME A LITTLE CLOSER .

YOU'RE THE ONE | CARE FOR S
TOM GERUN AND HIS ORCHESTRA

Fox Trot

Fox Trot
With Vocal Chorus

YOU'RE DRIVING ME CRAZY {What did | do?)

I MISS A LITTLE MISS {Who Misses Me in Sunny Tennessee
NICK LUCAS and HIS CROONING TROUBADOURS
Vocal Refrain by NICK LUCAS

Fox Trot
Fox Tiot

““AFRICAN LAMENT’' (Song Of The Siave
THE PEANUT VENDOR . .
ANGLO-PERSIANS, Direction of Louis Kcnzmon
HURT .
THEM THERE EYES .
HAL KEMP and HIS ORCHESTRA
ON REVIVAL DAY (A Rhythmic Spiritual) Parts v and 2

RED NICHOLS AND HIS FIVE PENNIES
With Vocal

Rumba Fox Tiot
Rumba Fox Trot

Fox Trot

Fox Trot
WI"\ Vocal Chorus

Fox Trot

Passages by Jack Teagarden

Trades

Journal March. 1931

ORE

RECORD
HITS FROM
BRUNSWICK

T TR

THEY WILL MAKE

MOR

PROFITS FOR YOU!

IR RN Isan e s

ﬁ////’g‘/’)l(l( JQ(/(/I(} C )//)(}/(//l()}l

MANUFACTURERS OF RADIO, PANATROPE AND THE
WORLD -FAMOUS BRUNSWICK RECORDS

NEW YORK—CHICAGO—TORONTO
SUBSIDIARY OF WARNER BROS. PICTURES, Inc

Lrunswick Records

T A T T T T TR T TR
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Viewpoin

As Important As Licenses

HE ANNUAL FLURRY OF RADIO PAT-

ent- discussions is again rampant in the western
trade and ditfering little from the same sort of discus-
sions that have been with the radio industry since it
began.

['here are fourteen licensed manufacturers in Los
Angeles and approximately half a dozen unlicensed
manufacturers that may be classed as fairly good sized.
and possibly a dozen more so small as to be difficult
of classification. The licensed manufacturers feel that
they are not getting full protection from their licenses
because so many unlicensed manufacturers are allowed
to operate. s the license costs on an average of
$3.00 and as radio selling prices are already cut to the
bone, these claim that $3.00 added to the manufactur-
ing cost may mean the difference between making or
losing a sale or a profit.

The licensed manufacturers have been holding meet-
ings. The unlicensed manufacturers have been holding
meetings. And the manufacturers’ agents and parts
manufacturers have been holding meetings. The Radio
Corporation has brought suit against one of the un-
licensed manufacturers and against one large Los An-
geles retailer,

On the whole, it appears that the matter of licenses
owned by the radio corporations is a problem for the
radio corporation to settle and a duty that they would
owe both to themselves and to the manufacturers who
pay them for the privileges and protection tha ta pat-
ent ordinarily gives. It seems unfortunate that these
patents have not heen brought to a decision in the
highest courts long before this.

The agitation in Southern California is working
very much to the hetterment of the industry. Manu-
facturers in working shoulder to shoulder together in
their mutual problems are developing merchandising
plans, production methods, and engineering principles
that will make the radio manufacturing industry of the
West move forward solidly on a firm foundation and
with more profit, and prosperity for all concerned;
manufacturers, johbers and dealers alike. Tt is exactlv
what the midget manufacturing industry has needed

since its heginning.
* ok ok

An International Convention

ADIO AND MUSIC MEN OF THE WEST

arc extending their sympathies to DPresident
Kelly and the Canadian officers of the Western Music
and Radio Trades Association. When Vancouver
came to the convention last year with their bid for the
1931 convention they explained that special arrange-
ments had been made with the Canadian customs
whereby American-made radios and musical merchan-
dise could he shipped into the Vancouver llotel for
exhibition purposes at the convention and shipped out
without red tape or customs expense.

Recently, however, it appears that some of the Cana-
dian manufacturers have objected to having American
merchandise exhibited before Canadian dealers at
prices very, very much lower than charged for the
same or similar products in Canada. And certainly
there is a side to their story. They appealed to the
Canadian patent authorities and to the Canadian cus-
toms with the result that the decision was made not to
allow American merchandise to cross the border for
exhibition purposes at the Convention unless the usual
taritfs were paid, which are of course prohibitory for
convention purposes.

The Vancouver officers feel that a convention with-
out a trade show in conjunction would stand possibil-
ities of only being a minor success and have therefore
asked the board of directors of the Western Music and
Radio Trades Association for their advice.

It appears that two western American cities would
like to have the convention, and in case the convention
is shifted to one of these cities it seems probable that
the officers elected last year will continue to function
as association officials in the American city, giving an
added international aspect to the western convention.

* ok %k

Is It a Pentode Year?

HERE ARE INDICATIONS THAT A PEN-

tode year is coming up over the horizon. It has
all the ear marks of the screen grid year of two years
ago. Its success depends entirely upon how heavily
the DPentode is merchandised and advertised by the
leading manufacturers. Lyric, Atwater Kent, and
Clarion have already announced Pentode models. Tube
manufacturers are bheing swamped with Pentode or-
ders, If these manufacturers back the Pentode with
a heavy advertising campaign to make the radio trade
“Pentode conscious,” the new tube will go over the
top. It will be a new interest to sales activities that
the industry can use to advantage,

Not that the Pentode is very much bhetter than the
tubes we now have, for although it is much more
powerful and has widely different characteristics than
the screen grid, sets using it are little different or het-
ter than other sets.  Time may make it better. Tt is
something new to sell and the radio public always has
and always will clamor for the NEW in radio. Two
California manufacturers have Dentode sets in their
Lihoratories.

Kk

UGENE FARNY, PRESIDENT OF THI:
All American Lyric Corporation, says:

“The Western manufacturers just about upset the
apple-cart of the nation’s radio mcrchandising picture
last year, but youw've got to hand it to them for one
thing, they have taught all of us how to make better
sets for less money. They were the nation’s radio
laboratory.”
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Radio Is the Main Thing

While there is undoubtedly an at-
tractive profit to be made in the
merchandising of allied lines, don’t

forget that radio comes first.

The

real money for the radio dealer is in
his radios, and he can’t afford to

neglect them.

Sell side-lines AS side-lines, and
keep them in their places. Most of

these lines are very well suited to
be handled in radio stores, and

radio dealers are in a good position

to sell them.

THE EDITOR.

\ND still they come! On all
sides radio dealers are tak-
ing on sidelines to holster up

sales during slack season.

One of the latest additions to
the radio store is the automatic
dishwasher. This is a promising
piece of merchandise, calculated to
save the housewife the tedious job
of washing dishes by hand three
times a day, retailing for about $65.

The new dishwasher runs on
water power alone, there being no
electrical or mechanical machinery.
A section of hose 1s connected to
the hot water faucet and to the
intake on the washer, and the water
does the rest. Dishes are stacked
verticallv in a circular wire rack,
which turns on a pivot as a strong
spray of hot water hits the dishes
from the side. Two other sprays
cover the top and hottom surfaces
of the dishes, cleaning every por-
tion,

Hand-drving of the dishes is un-
necessary. When the faucet is
turned off, the rack continues to
spin a few moments in the hot,
steam-laden air. and when  the
dishes are removed, they are nearly
dry.

The machine is small, compact,
and attractive, heing finished in
pastel shades of porcelain, with
nickel trimmings. There 1s nothing

to wear out about it, no cost of
upkeep, and dealers find that they
can go out and demonstrate 1t and
sell it readily.

Midget Clothes Washer

In direct step with the general
trend toward “midget” merchan-
dise, the small, vacuum-controlled,
clectric  clothes washer and dry
cleaner is hecoming a popular side-
line.

Its compact size, economy, and
general handiness to the housewife
are all attractive points for the ag-
gressive dealer to sell. Manufac-
turers of these “midget” washers
suggest to dealers that thev contact
such prospects as apartment
dwellers, newly-weds, owners of
summer  beach or mountain cot-
tages, school teachers, bachelors and
housewives who alreadvy own a
large machine, but have need for
a small. convenient one for daily
use. Cleaning fluid can be used in
the machine, instead of water.

Some enterprising dealers watch
the birth columns in daily news-
papers, and write letters to the
new parents. One of the biggest
setling points advocated for the ma-
chines 1s their use in washing baby
clothes.

March, 1931

ON - THE

Glass  demonstrating machines
are  furnished by some of the
manufacturers to dealers. so that
the customer can see the washer
work.  These demonstrators are
found to be excellent window dis-
plays and attention-getters.  One
of these machines recently intro-
duced into the West, weighs only
19 pounds, empty, and retails for
$37.50.

While the field in standard size
washers has been pretty=well cov-
cred, there are many dealers who
carry them and make money out
of them. This line is sold entirely
through the house-to-house  spe-
clalty set-up, and depends on ag-
gressive outside selling alone, ac-
cording to veteran washing machine
authorities.  One  Kastern dealer
savs they are his hest selling side-
hne.

Electric Clocks Popular

The electric clock is an article
that is becoming more and more
prevalent on the radio dealers’
shelves. Of all sidelines, with the
possible exception of radio lamps,
the electric clock, from all reports,
1s the best seller,

“And vet,” sayvs an electric clock
distributor, “In one town we have

More and More Dealers
Find These Side Lines

Keep Sales Humming!
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... AND -

» SIDE

By DON McDOWELL

two dealers. One has a fine large
radio store, and the other runs a
filling station. The one in the fill-
ing station has heen known to <ell
fiftecen clocks a week. to the hig
dealer’s three. But the little fellow
is a go-getter. \Whenever anvone
drives in for gas, he's right there
with an electric clock to show him
before he drives away. If that
radio dealer had half that fellow's
push he'd he on [Lasy Street.”
The development of strict, timed
broadcast programs has made the
clectric cock a good companion line
to radios. Clock manufacturers are
now electric clocks on the market
that will turn the radio on and off,
at any set time. Another line has
a model with an automatic calendar
on its face, that turns itself one day

Water-power dishwasher

ahead at 12 o'clock midnight
Prices of electric clocks range from
$6.75 up. with a 35 or 40 per cent
profit for the dealer.

An article that is included in
several dealers’ allied lines is a
combination electric food mixer and
juice extractor. Built on the order
of an electric malted milk shaker,
the compact machine includes an
appliance that mixes pancake hat-
ter. Deats eggs. whips cream,
mashes, mixes drinks, and extracts
fruit juices. This mixer lists at
$19.00.

Moving-Scene Lamps

Moving-scene radio lamps con-
tinue to be a good source of profit
as a sideline. More than 1,500,000
have heen sold in the last seven
months, it is reported. These lamps
retail at six or seven dollars, and
cost the dealer hetween three and
four.

The lamps come in various de-
signs—forest fire scenes, Niagara

Moving-scene lamp,

IFalls, marine scenes, Japanese Twi-
light scenes and other outdoor
scenes that can he represented in
motion. The mechanism is simple,
There are two transparent cylinders
iside ; one fixed, and the other re-
volving by the heat waves of the
bulb striking a thin horizontal pro-
peller in the top. Both cylinders
are panted in streaks and blotches,
and when the light shines through,
an appearance of realistic scenes
in motion is given through the
painted scene on the outside. They
are also used as perfume lamps.
And of course the electric re-
frigerator is now established as a
regular companion line to radios,

Western Music & Radio Trades Journal 11

Clothes washer and dry cleaner.

Dealers are organizing their sales
plans to meet the aggressive outside
selling requirements of the refrig-
erator. and are well under way in
the new line.

Radio dealers who are situated
near the coast or close to lakes are
cven taking on outhoard motors
and clectrical  boat  supplies, in
preparation for the summer out-
ing season. Marine radios and
portable sets are also heing stocked
in  this  connection.  Automobile
radios are another line being sold
to the vacation trade in particular,
as well as to the general public.

Among the other electrical ap-
pliances that are carried by radio
dealers at present are ironers, sun
lamps, sandwich toasters, candle-
flashlights that light when lifted,
vacuum cleaners, percolator  sets,
waftle makers, cigar lighters,
bridge lamps, and household in-
candescant lamps.

The president of an outstand-
ing Eastern radio company, has
this to say about clectrical side-
lines:

“The radio dealer must wake up
to the fact that he is living in the
twentieth century. He must
acquaint himself with those pro-
ducts which are hest fitted to he
placed in the modern home. He
must learn how to merchandise
them at a profit to himself. The
time-tried sales methods of success-
ful and dominant manufacturers of
electrical appliances are at his beck
and call. Tf he is enthusiastic, if
he knows,_ his products, and is sold
on the household items he handles,
he can’t fail to turn them into a
very profitable husiness for himself.
We live in a time when we must
be up and getting—not going!”
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“"Invest In
an electric

refrigerator”

Prove to her by simple arithmetic that an electric refrigerator will pay for itself,
and actually be an investment,

The nation's
sales cry to
economical
housewives!

By MERLE DAVIS

F all the advantages afforded
the housewife by the elee-
tric refrigerator, Fconomy
and Convenience are the strongest
selling points. _
This fact was brought to hght
in a recent questionnaire census
conducted by the National Electric
Light Association, in conjunction
with the Woman's Home Com-
panion and several other organiza-
tions. More than 25,000 women
were contacted personally and
asked to list the things that ap-
pealed to them most in an clectric
refrigerator, in the order of pref-
erence.
When the answers were checked
up, it was found that the factor
of Couvenience headed the list.

Then came Food DPreservation,
Cleanliness, Health, Economy,
Frozen Dishes, lce Cubes, Mod-

crnism, and last, Pride of Owner-
ship.

It is generally conceded by re-
frigeration sales experts that, true
though these results may be, at
first glance they are misleading.

For the investigation further
hrought out the fact that, although
77 per cent of the housewives pre-
ferred and  desired electrical re-
frigerators, and 66 per cent gave
Convenience as their reason for
preference, 69 per cent wanted
them. but thought they couldn’t af-
ford them.

“Can’t Afford Them"”

“This is extremely significant,”
savs one dealer, “In the first place,
it means that, if 69 per cent of
the women think thev can’t afford
them, we have to show her where
the refrigerator will save her
monev—in other words, sell Econ-
omy. In the second place, if Con-
venience 1s what appeals to her
most, we must hammer away at
that angle, too, hefore we start
talking about Cleanliness or Health.

“Here's how I sell Economy,”
he continued. *“I prove to a house-
wife that an electric refrigerator
will practically pay for itself in
18 months, and show her in black
and white how it does it. Accord-
ing to statistics gathered by the
government Burcau of Economics,

the food hill of a familv having an
inmmc (lf S]S()U or ](‘\\ i\ 363()00
It is further shown that 10 per
cent of all food hought for table
use is thrown in the garbage pail
That's about $63.00 a year.
“Through buving in quantity,

made  possible  through  electrical
food preservation.  sav.  another

$63.00 is saved. The difference be-
tween the average familv's  ice
bill and refrigeration  electricity
cost is about $30. The total is
$156 saved in one vear through
owning a refrigerator.  \dd half
of that, $78 and vou have $234
saved i 18 months, the usual
term of contract. The electric re-
frigerator has practically paid for
itself.”

To further the cause of clectric
refrigeration, the National 1Slectric
Light Association has voted to set
astde one million dollars for edu-
cational advertising this year, sup-
plementing  another million being
appropriated by electric refrigerator
manufacturers for the same pur-
pose. The slogan adopted by the
N.IIL.A. for the campaign is “In-
vest in an Electrie Refrigerator.”
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A Sound Investment

Proving the refrigerator to the
housewife as a sound investment,
that actually brings in cash re-
turns, is now the watchword of all
refrigeration sales experts.

One dealer bases his whole sell-
ing plan on this one fact. By
simple arithmetic, he shows the
housewife who says she “can't af-
ford one,” that the money she puts
into a machine is as good as if it
were in a bank drawing interest.

He figures all savings on a mmi-
mum. so that there will be no
doubt that his facts are true. The
average ice bill of a family is
around four dollars a month, he
finds. Food wastage is figured in
conservatively at five dollars a
month for a family of four. though
it 1s often twice that amount. With
monthly pavments at $10, and a
caving of nine, it is only costing
the purchaser one dollar a month
at the most. to buy a machine,
aside from the down payment. And
after the pavments are completed.
the nine dollars a month is all
clear. A\s the dealer tells the house-
wife, “and the monev comes out
of the garbage pail.”

Other Selling Points

After the dealer has sold a
honsewife on the Economy of buy-
mg an electric refrigerator, and
proved to her that it is in reality
a sound, dividend-paying invest-
ment. he starts in with the lighter
artillery of Convenience, Cleanli-
ness and the others.

Many of these factors are really
not separate. but can be obtained
under the same head. It is con-
venient for a woman not to have
to clean up after an ice man. The

Demonstrate clearly the inconveniences of
the ice-box, and the time and etfort that
can be saved with an electric.
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fact that there are no drain pipes
to get clogged up and swabbed out
also saves her much trouble and ef-
fort. No mopping the floor when
an ice pan runs over. No waiting
for an ice man or setting out an
ice card. There are scores of
points brought out to show a
woman how much more convenient
an electric is.

Under Cleanliness and Health,
a certain dealer uses a trump card
that never fails to “get under the
skin” of any woman. Here is a
sample of the sales talk he uses:

“Mrs. Jones, have you ever no-
ticed how vour ice man always car-
ries the ice in on a gunney sack,
lays the chunk down on the sack
while he clears the box and care-
fully wipes the floor after lim?
He is sincerely trying to keep vour
floor clean and save you work, but
what about the ice itself? After
he has repeated this operation at
fifteen or twenty homes, what
happens to the dirt from floors
that accumulates on his wet sack?
It goes on your ice, Mrs. Jones;
that's a good thing to remember
the next time vou lay some vege-
tables or meat on top of the ice.”

The recipe book is another im-
portant means of creating a
woman’s desire for a machine.
Most manufacturers supply their
dealers with attractive, well edited
recipe bamphlets for frozen dishes.
And there is a psychological angle
to this that cannot he overlooked.
Most of the recipes are such that
they cannot be made up with an
ordinary ice box.

Recipe Book Valuable

“If T had my choice of all the
literature concerning a refrigerator
there is to he had, T would take
the recipe book” declares a
dealer. “1 figure that there are
two things a housewife prospect
will do with it—either she will
keep it, ar she will throw it away.
If she throws it away, it means
that she would have discarded any
other literature 1 might have sent
to her. But if she keeps it, there
is a good chance that sometime she
will refer to it

“I keep up on the domestic science
columns in newspapers, and often
[ write down a particularly good
recipe, chip it to one of my business
cards, and mail it to one of my
customers.  This always adds a
little more good-will.”

This dealer finds that most
women clect to keep a recipe
book, no matter how many others
they may have. And even the
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h 4
RESULTS OBTAINED—

In a census of 25,000
housewives:

.. 17 per cent of the house-
wives desire electric re-
frigerators to ice boxes.

.. 66 per cent prefer them
because they are more
convenient,

.. 69 per cent want electric
refrigerators, but feel
they “can’t afford them.”

v

woman who has no intention of
buving an electric, at some time
or other, probably will look over
the recipe book, and often will
attempt to try some of the
recipes in her own ice box. And
when she finds out that it is im-
vossible, she will be all the more
interested in an electric machine.

In this connection, it is well
to note that more and more
dealers are schooling themselves
in cooking and domestic science.
Knowing something about the
inner workings of a cook hook is
getting to be a part of the re-
frigerator dealer’s regular busi-
ness routine. Ife must be able
to answer questions about food
and food problems, such as bac-
teria growth, mold. food prices,
various kinds of dishes, and cook-
ing terms in general.

And the general opinion among
dealers who are acquiring this
knowledge, is that it is not hard
to learn, and is extremely valu-
able information. Many of them
have had their wives teach them,
and found out all they nced to
know, right at home. Domestic
science classes in schools and
department stores are other
scources of information.

jut the fact remains that, if
the figures gathered by the N.I%.
[.A. are indicative, L.conomy
must be stressed first, and Con-
venience next. As one salesman
put it, “If [ knew that a man
was interested mainly in the
cconomy of buying an automo-
bile, I’d certainly be seven kinds
of sap if 1 tried to sell him on
the fact that the car had beawti-
ful wind - wings or could do
ninety miles an hour!”
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1S s used as a fivst notification on good ac
couts and should be always signed by the
cashier. It serves the double purpose of check-
ing any mistake or calling attention to the ac-
count. No one will take otfense because we assume
the payment has been made. In most cases yon will
find that a pavment will he sent in at onee with a no-
tation that the matter had heen overlooked
Balance $.
Dear Mrs

Your regular monthl\ payment, w hich ordinarily should
have reached us several days ago, has not yet been credited
to your account.

You realize, of course, that we have a large number of
customers and where names and initials are often similar
it occasionally happens that we credit a payment 10 the
wrong account.

1f your payment has been sent in this month, will you
please fill in the blank spaces below and return to me. This
will enable us to promptly correct any error made in this
ofhice.

Date you made payment Amoumt $

Did you send check, money order or pay at store?

Under what pame was payment made ?

Thanking you in advance for your trouble in hclpmg me,

I am,
Yours sincerely,

Cashier.

This is also used as a tirst letter—usually on a new
account, and it will promptly check any disagreement
regarding terms. 1t has brought excellent returns and
without giving otfense.  Balances should be filled in on
all letters for purpose of comparison. This saves the

necessity of inclosing a statement.
Balance 3.

Dear Mrs. oo

Will vou be anl cnough to let us knenw if there is any
mlsundcrstandmg in regard to the payments on your ac-
count?

While our records show that your account is slightly
past due, it is possible that we have made some mistake.
We have hundreds of accounts and although a certain
number of errors are unavoidable, we try to keep them
down to as few as possible.

If you will write us promptly, it will enable us to im-
mediately correct any mistake and thus save any further
misunderstanding. 1f you have simply overlooked tlie pay-
ment, we will appreciate your sending the amount now due
on your account.

Thanking you for your co-operation and with good
wishes, we are,

Sincerely yours,
BILANK MUSIC COMPANY,
Accounting Department.

MONEY
These Lette

This series will squeeze
the dough out of the
toughest "dead-head”

This is used as a second follow-up and s usnally
sent out about five davs hefore the second mstallment
will be past due. The object, of course, 1s to hrmg
both payments with this letter. We ask them, conrte
ously, to notify us in advance if it is necessary to de-
lay future payments. They are also given the (nes
tionnaire to fill out and yvou will find that this helps to
bring a reply.

Balunce § e

Dear Mrs.

Did you receive our letter, mailed about ten days ago,
in which we reminded you that your payment had not
reached us?

We are inclined to think that the letter was not delivered
to you personally as we are confident that you would have
given it prompt attention.  Will you please send the pay-
ment now due and, if convenient, also include the next one,
which will fall due within a few day s

In the future, will you please notity us, i advance, in
case it should be absolutely necessary for you to delay pay-
ment s Itis necessary for us to follow a definite plan in
handling a large number of accounts and it lielps us ma
terially if payments are made promptly.

Please fill in the spaces below the exact way in which
you want your mail addressed so that we may be sure our
records are correct.  Return this to us for comparison.
Name Street No
City . . e State.......l

Sincerely yours,
BLANK MUSIC COMPANY,
Collection Manager.

This is a second follow-up but might actually he
used as a first letter. \Where it i1s used as a first notice,
the customer will invariably reply and state that the
first letter was not received. It impels an answer he-
cause the customer wants to correct the statement re-
garding the other letter and we give him an casy way
out because we assume that it did not reach him.

Balance §.....

Dear Mr. R

QOur cashier informs me that there was no remittance
from you in this morning’s mail

Thinking that perhaps our reminder sent about ten days
ago did not reach you, T thought it best to write you this
letter personally as I am sure you would not intentionally
neglect the small amount now due.
Just pin your check to this letter and drop it in the mail
today.

Thanking you in advance and with good wishes, I am,

Cordially yours,

Credit Manager.
I'his is used as a third notice or as a scecond notice
where the customer has had to be notified previously
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"MONEY
s Get It.....1

Now that it's Spring, and house-
cleaning is in order, it is a good time
: to clean up those old accounts. With
these letters for a broom, dealers can
make a clean sweep.

about pavments.  Send it by registered mail and re-
(quest a “return receipt.” Our attitude is still friendly
the letter is fair and reasonable, and we take away
from the customer any excuse about being hard up
by our explanation of unusually small payments,
Balunce $.......oooneeeee
Dear Mrs .

You doubtless have our last letter and have fully ex-
pected to give it attention. Something more important
perhaps has claimed your time. While we do not wish to
seem unduly insistent about the small amount past due on
your account, still when you consider that we have a large
number of installment accounts, you will realize that we

15

upon in your contract with us. You can not rcasonably
ask or cxpect us to carry this account for you on any
other hasis. The terms extended to you were liberal.

This abligation represents a definite agreement as to price
and terms. You knew just what you would have to pay
each month. It is not somcthing which has come up unex-
pectedly but on the contrary it is an obligation which you
should have planned ahead to meet promptly every month.

We shall expect you to send the amount now due on
your account by return mail and to take carc of all future
payments promptly upon the day they are due.

Yours sincerely,
BLANK MUSIC COMPANY.

must ask every one of our customers to remit promptly. This letter "gcts under the skin” of the customer
Our terms were purposely made as low as good business and carries several definite appeals—their credit, fair-

methods will permit and we feel ﬂ'lat the terms are so rea- ness, right sort of person, pay part, make good.
sonable that even temporary financial embarrassment should Balance §

not interfere with the regularity of your payments.
You are requested, therefore, to send to us today the small
amount now due and to make a special effort to send the
future payments as they fall due. We know you will
cheerfully comply with these two requests.

Yours sincerely,

Dear Mrs.oooe .

Every day we have been expecting a remittance from
you,

Somchow we cannot believe you would have us deliver
our merchandise to you after we had cheerfully extended

BLANK RADIO COMPANY. crc«'lit to you—and then neglect to pay us.
You cannot say we haven't been patient with you. No

Fhe following letter has proven to he unusually harsh collection methods have heen used because we be-

ctfective in collecting small balances which are often licve you are the right sort of a customer and will pay.
the source of considerable trouble—the account in- [f you cannot possibly pay the amount due, PAY PART
volved may be very small but you want it cleared up OF IT, and your application for extension of time will
« that th(: ('ust(m: Al feel free te in and buv be given prompt consideration.  Write us today, making

stomer will 1eel Tree to come an and buy partial remittance, at least, so that we may know that you
again and also, of course, to save any loss on the intend to make good.
account, Surely, you won't let us wait any longer.

Balance §............ S, Sincerely yours,
Dear Mr

Wil you he good ;:nnugh tor '::r;tl s by return mail a This ; : N
, : A is is a special le o a customer who has placed
remittance covering the small balance on your account? his is a special letter to a cust r ple

~ We are sure that you appreciate the fact that the amount nlotc th,:m one order f""l where all but the ]:.“t has
1s past duc and that you will let us hear from you at once. been paid np. It carries a personal appeal which has
With thanks in advance for prompt payment, we are, proven very cffective.
e : o000 Balance § veatee
Collection Manager, Dear Mrs,
I enclose $ payment in full of above balance. You are an old customer at this house and we are at a
, Your name here . . . loss to understand why you have not paid the balance on
We have dropped the friendly opening and now use your last order,
“Dear Sir” or “Dear Madam' —their attention heing The company holds the credit department responsible
called to the definite provisions of the contract and ffnr ;;lll‘:nccnunts, and I personally O.K.'d your last order
a0 o o e (o qeee ; v Lacic i (SURGrS . .
EI,‘",‘ we will not carry the account of any “t.h‘f basis, My maonthly report to our board of directors is now he-
I'his lcttvr_ has heen used suceessfully in bringing the ing made up, and even if you will send even a small pay-
payments in on accounts that are inclined to slip he ment at once it will enable me to report your account in
hind. good standing.
Ralance 3 Will you oblige me, personally, by making a payment
Dear Mrs ’ not later than four o'clock tomorrow afternoon?

.. . .. Sincere ours,
In an absolute spirit of fairness, we must insist upon incerely yours

your sending us eich and every month the amount agreed (Continued on Page 46)
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the country.
TECHNICAL SERVICE

Maple Ave., Los Angeles.

We are pleased to announce the ap-
pointment of Kenneth G. Ormiston to
the staff of Western Music and Radio
Trades Journal as technical editor.

He needs no introduction to the
trade, for he is one of the best known
and most capable radio technicians in

If dealers or service men have any
technical problems or questions, they
can obtain free advice promptly, by
writing to Mr. Ormiston, c/0 Western
Music and Radio Trades Journal, 1220

The Publishers

OL.D shivers run up and down

the spine as the mind's eye con-

jures up a picture of a radio

service man balancing a super-
by the use of one screw driver and one
car.

In those dear, dim days beyond re-
call when sets were only t. r. f., it suf-
ficed that some station down among the
sardines was tuned in, and all loose and
available screws juggled until a maxi-
mum of sound issued forth from the
loud speaker. The set was then con-
sidered balanced, and believe it or not,
would probably function thercafter to the
satisfaction of the owner.

The t. r. f. receiver boasted three, or
four, or five tuned circuits. The con-
densers were ganged together, all tuning
identical circuits to the same frequency
at the same time. What could be <im-
pler? “Unt comes it now” the superhet-
erodyne, and we have from seven to ten
tuned circuits, tuned to three different
frequencies. And to make matters worse,
circuits which operate at different fre-
quencies are ganged together!

Needless to say, the trusty screw-
driver and car will no longer sutlice.
The radio- dealer’s service department
must acquire certain equipment and ap-
paratus heretofore only found lurking
in the mysterious cubby-holes wherein
ideas sometimes develop and more often
not. to-wit: the laboratory.

Can’t Balance Superhets By Ear

Seriously speaking, any attempt to
balance a superheterodyne by ear, and
without the use of a modulated, cali-
brated oscillator and output indicating
device can result only in disaster. The
purpose of this article is to impress upon
every radio dealer and service man the
vital importance of acquiring suitable
cquipment and the knowledge necessary
to intelligently adjust the various circuits
of the type of recciver which is bound
to be the big secller this year.

Before taking up the question of serv-
icing the super, let us first discuss the
reasons for its sudden push to the fore-
front of the radio market, and briefly
analyze the circuits of a typical receiver.

The great advantage of the super-
heterodyne is its ability to tune in more
stations without interference, than any

other type of set. But it is a fact that
the great majority of set owners are not
interested in reeeption from distant sta-
tions, so it scems strange at first glance
why practically all of the radio manu-
facturers i the country are now con-
centrating on the design and manufacture
of sets whose ch'ef asset is their ability
to play far distant stations with volume.

A very compact eight tube superhet chassis.

DX Interest Will Revive

The public has not been demanding
greater sensitivity and selectivity.  Gen-
crally they have not been anxious to tune
between the locals and hear DX sta-
tions. But the manufacturers, in the
rivalry  between themselves, have in-
creased cfficiency and performance until
now in the modern supers we have sets
with sensitivity so great that part of it
is useless because of the ever-present
natural noise level; the tuning so sharp
that the Foderal Radio Commission may
now crowd stations closer together when-
ever they feel like it; volume enough to
fill a young theatre. and the kind of tone
that does funny things to vour dia-
phragm.

Mr. John Public will want and buy
the superheterodyne for the same reason
that the timid driver buys the high-
powered automobile,—because he wants
all he can get for his money. Just as
the T. D. knows that he can go 80
miles an hour if he romps on the throt-
tle, so J. P. knows that he can play
the whole darned 96 channels with his
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Your Ears And A Screw-
driver Alone Won't Do

By K. G. ORMISTON

superheterodyne if he wants to! And
there’s a lot of comfort in that

And another thing,—take one of these
“don't care for DX"” chaps and give him
a modern super to play with on a quiet
night, and he’ll be muttering to himself
next day about the chain stores in
Shreveport, whiskey prices in Juarez, and
what-not.

A Typical Superhet Circuit

The schematic diagram illustrates the
complete circuit of a modern ecight-tube
super. In order to better understand the
balancing problem, let us start at the
antenna and briefly describe the action
which takes place.

The antenna coil is of concentrated
high-inductance to  autontatically peak
the antenna circuit below -the broadcast
band in frequency, and to prevent changes
i antenna values from effecting the fol-
lowing tuned circuit. Between the an-
tenna coil and the grid of the first tube
we find two loosely coupled tuned cir
cuits, comprising a “sclector stage.”

The first of these circuits is sometimes
called the “link circuit.” while the sec-
ond is, of course, the tuned grid circuit
of the first tube, which is an r. f. am-
plifier operating at the signal frequency.
The r. f. and selector stages ahead of
the first detector or translator tube, are
vitally necessary in order to climinate
“image frequency” interference.

“Image Frequency”

l.et us see what is meant by image
frequency. Supposing we are tuned to a
signal of 900 kilocycles. The oscillator
would nccessarily be tuned to 1073 kilo-
cycles, in order that the heterodyne be-
tween these two frequencies would result
in the 175 Kec. intermediate frequency.
Now, with this oscillator setting. it is
obvious that an incoming signal of 1250
kilocycles would also be heterodyned to
produce the intermediate irequency of
175 Ke¢. The second station will appear
in the background of the first. This is
called image frequency interfefrence.

Again, assume that we are tuned to
600 Ke. and that this is a DX channel.
The oscillator will be set 175 Kc. higher,
or 775 Ke. Now, if a powerful local is
operating on 950 Kc. and can reach the
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"YOUR SUPERHET!

It Takes Skill, Facts and Equipment To Adjust
and Balance the Superheterodyne

translator tube, it is obvious that 950
and 775 will heterodyne to produce 175
Kc. and the 950 Kc. local will appear in
the 600 Kc. channel and prevent recep-
tion of the proper station.

It is obviously imperative that suf-
ficient selectivity be incorporated ahead
of the translator tube to prevent any
radio energy 350 Kec. from the desired
signal reaching the translator. Other-
wise the locals will appear in a second
spot on the dial, clogging another chan-
nel. and preventing reception of a DX
station, or spoiling reception of another
local.

The r. {f. amplifier and selector stages
introduce two tuned circuits of high se-
lectivity, and at the same time afford a
decided gain in r. f. signal strength. In-
cidentally, they also eliminate cross-
modulation, which occurs when a nearby
and powerful local modulates the r. f.
carriers of other stations to which the
set may be tuned by predominating in
the grid circuit of the first tube regard-
less of the selectivity which may be
incorporated thereafter.

Super Has “Clean” Tuning

In brief, these circuits ahead of the
translator tube, make the super “clean”
in its tuning characteristics. Nothing is
more annoying than to have local sta-
tions show up in two or more spots on
the dial. To wait for a DX announce-

ment and then find that it is a weak,
wobbly, static-ridden *“repeat” of your
nearest local!

In the set described the ratio of the
image frequency to signal energy is on
the order of 1 to 200,000. The plate cir-
cuit of the signal frequency amplifier
stage is of high impedance in order to
gain a maximum of amplicativy, auu o™
coupled capacitively to the grid circuit
of the translator tube which follows.
Also coupled to the grid circuit of the
translator tube we find the circuits of
the oscillator. The oscillator circuits are
so designed that the frequency is at all
times 175 kilocycles higher than the
signal frequency to which the translator,
r. f. and selector stages are tuned. The
values of inductance and capacity are so
chosen and adjusted, that the oscillator
section of the four-gang condenser may
be identical with the other sections.

The translator tube now has in its
grid circuit the signal frequency and the
oscillator frequency, the two differing by
175 Kc. They “beat” together to form
the intermediate frequency of 175 Kc.
to which the plate circuit is tuned. (This
phenomena of two frequencies “beating”
together to form a third, or resultant,
frequency which is equal to their differ-
ence, is called “heterodyning,” hence the
name “heterodyne.” The “super” idea was
added when somebody trumped the orig-
inal inventor’s ace.

Why 175 Kc.?

The reasons for selecting 175 Ke.
as the intermediate frequency, is based
on the fact that image frequency inter-
ference is minimized by the use of a
high value. However it is necessary that
the third harmonic of the intermediate
frequency be outside the broadcast band,
otherwise it will have sufficient strength
in the second detector circuit to cause a
great deal of interference.

It follows that 180 Kc. (third har-
monic, 540 Kc.) is the highest value that
can be used with the above in mind.
This value is not satisfactory, however,
for the reason that it is a multiple of 10,
and since broadcast stations are separated
by 10 Kc. there are likely to be stations
separated by this frequency in any local-
ity. It is therefore advisable to use 175
Kc. to simplify the problem of keeping
the super “clean.”

There now follows one or two stages
of amplification working at the 175 Ke.
frequency. Using Litzendraht coils, the
gain of one stage is quite sufficient to
give the set an overall sensitivity of a
small fraction of one micro-volt per
meter, and two stages are out of the
question. Using intermediate coils which
result in a lower gain per stage, two
stages may be used. In the typical set

being described here, the intermediate
transformers are wound with Litz, as are
(Next Page)
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Schematic diagram of an eight tube superhet circuit. Incorporating tuned selector stage, signal frequency amplifier, separate oscillator, trans-
lator, one intermediate frequency amplifier, power detector, push-pull output stage.
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the inductances in all of the cight tuned
circuits of the set.

Therefore, we find one  intermediate
stage, with two coupling transformers,
Plate and grid circuits bhoth are tuned
sharply to 175 Ke. as well as the plate
circtit of the translator and the grid
circuit of the detector following,  This
makes four circuits tuned to 175 Ke.

Local-Distance Switch

A resistance is arranged in the grid
circuit of the intermediate amplifier tube
to reduce the gain and broaden the stage
for local reception. A switch shorts this
resistor out of the circuit for DX vecep-
tion. In some sets, a double pole s\\'itc_h
simultancotusly  shunts the plate circuit
coil of the tramslator for local reception.

The detector tube is next in line. 1t
operates with very highe plate \'()h;lg_c
and i~ suitable biased.  Its output s
sufficient to drive the push-pull audio
stage which follows. A push-pull input
transformer couples the detector to the
power tubes, and a similar output trans-
former feeds the voice coil of the dy-
namic speaker.

In the set illustrated, the field coil of
the speaker constitutes the sole induct-
ance in the filter system of the power
supply. A resistance-capacity filter in
the detector plate circuit minimizes hum,
Bias voltage for the power tubes is ob-
tained by center-tapping  a resistance
bridge across the speaker field.  The
volume control operates to decrease the
grid bias on the r. f. and intermediate
tubes from an moperative point to eor-
mal value. Simultancously it functions
as an antenna shunt.

Tone control is accomplished by shunt-
ing the primary of the input audio trans
former with a small condenser, its pur
pose being to by-pass the higher fre-
quencies.  In some receivers, tone con-
trol is variable, through the use of a
variable resistance in series with the con-
denser.

Adjusting the
Intermediate Condensers

Both the primary and secondary coils
of the intermediate  transformers  are
shunted by small tuning condensers which
are adjusted for capacity by turning a
screw, accessible cither through the top
or hottom of the shield cans housing the
transformers. A hakelite screw driver
not more than one quarter inch in diam-
eter should be used for making the ad-
justments, Never attempt to adjust these
condensers without using a modulated
oscillator, calibrated accurately to 175
kilocycles, and an output meter,

Connect the output lead of the oscil-
lator to the control grid cap of the
translator  tube, removing  the  normal
grid lead. The ground terminal of the
oscillator should be connected to  the
ground terminal of the radio set. Set
the oscillator accurately at 175 K¢, Con-
nect the output meter as specified by its
manufacturer. This may he to the plate
of one of the power tubes by means of
an adapter, across the voice coil of the
speaker, or in whatever manner is hest
suited to the type of indicating device
used.

Turn the set on and adjust its volume
control and the output control of the
oscillator until the oscillator signal is
audible in the speaker and indicated on
the output meter. Be sure that the “local-

distance”  switch is in the  “distance”
position.  Then  adjust  the  condenser
screws of the intermediate couplers for
maximum ontput. Decrease the osaitlator
output or sct volume control, or both,
as  necessary  to kvcp the output neter
needle within the range of its scale.
This ts the procedure where all circuits
arc peaked at 175 Ke. and the coupling i<
not such that a band-pass ctfect is in-
tended.

In the latter case, as in Radiola types,
it is necessary that the sccond and third
transformers should be adjusted to pro-
vide a flat peak 5 Ke. wide. After peak-
mg both primary and sccondary, move
one adjusting serew  in and  the other
out shghtly, until a fairly constant read
mg is maintained on the output meter
while the oscillator is rocked from 172.5
to 177.5 K. A little practice is necessary
to center the tlat top at 175, In the
majority ot supers, however, a sharp
tuning of all of the intermediate cir
cuits to 175 Ke. is suggested.

Adjustment of Tuning-Gang
Condenser Trimmers

The selector, r. ., translator and oseil
lator circuits must be carefully lined up
together by adjustment of the trimmers
across the condenser sections. This re
quires a maodulated oscillator which s
vanable in frequency from 350 to 1500
kiloeyeles, and cquipped with attenuator
and dummy antenna, In the set deseribed,
the padding condenser in series with the
oscillator tuning condenser is fixed, hence
there are but the four trimmers on the
main tuning gang to adjust.

Conneet the output of the oscillator to
the antenna and ground posts of the set.
and the output meter as hefore. Set the
oseillator at 1400 Ke. Set the receiver
dial at 1400 Kc. Then adjust the oscil-
lator, translator, r. f. and selector trim-
mers in the order named. for maximum
output.  Decrease the oscillator  output
or volume control of set or both as
required to keep the output meter needle
within the range of its scale. The trim-
mers are then left in this position, and
the tracking of the condensers is refined
by plate hending.

Advance the tuning shaft until the first
vane of the split-rotor plates is about
three-fourths  meshed  with  the  stator
plates. Tune the oscillator to the cor-
responding frequency, and then hend the
vanes either in or out to obtain maximum
output. Repeat this operation for cach of
the vanes of the rotors,

We are assuming that the dial has not
heen shifted on the shaft since it was
locked by the manufacturer. and that the
dial kilocycle calibration is correct. The
operation to re-establish the correct con-
denser shaft position for the 1400 Ke.
starting point s somewhat complicated,
and should seldom be necessary on the
part of the service man. It is a factory
adjustment, that can only bealtered by a
shift of the dial on the shaft.

In supers having an adjustable pad-
ding condenser the oscillator may  he
tied down at 600 Kc. as well as 1400 K.,
!)cfnrc starting the plate bending activ-
ities.  However, in the majority of new
sets, the variable padding adjustment has
bheen elimmated.

~La Jolla Radio Shop has been estab-
lished at 7835 Fay Ave., La Jolla, Calif.,
by W. J. Shafering, formerly of Chicago.
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Dealers Win In Suit
Over Unfair Methods

A Luv suit of nation-wide interest has
just been successfully prosecuted by ra-
dio dealers i Milwaukee, Wis,

North Central Distributors, Ine., ex-
clusive Victor distributors for the states
of Wisconsin, Minnesota, and  Dikotas,
has a large number of Victor radios in
stock.  General busmess depression great-
Iv decrcased the sales being made by the
retail outlets,

A special discount plan was outlined
to the Milwaukee Victor dealers, stating
that the special sates program and dis
counts woukld he in etfect from December
20 to February 1. Practically all of the
dealers subseribed to the plan, and pur-
chased sets prior to January 1, as re-
quircd by the offer.

On January 12, the wholesaler  sent
word to the retailers that “something
was about to happen.”  No explanation
was made, hut the deialers were mformed
that in order to protect themscelves, all
of the Victor sets of any kind they had
o hand  should be returned to North
Central Distributors, All of the dealers
complicd, and all of the sets had heen
returned by January {4

At ten that morning, a big full-page
ad appeared in a Milwaukee paper that
stated : "YOU CAN'T BUY I'T FROM
YOUR  VICTOR  DEALER. HIS
STORE IS EMPTY OF SETS. NOW

WE. AS VICTOR WHOLESAL-
ERS FOR THE ENTIRE NORTI-
WEST, OFFER VICTOR RADIOS
DIRECT TO FHIE PUBLIC AT
LESS THAN WHOLESALE"

Evervone  connected  with  the  radio
trade in Milwaukee was immediately up
i arms.  The seerctary and president of
the Wisconsin Radio Trades Assoctation
conferred with attorneys within a halt-
hour after the ad appearcd. The ques-
tion of law was copfusing.  Precedents
were lacking,  Fmally, a case was built
an the statement in the statutes that “Un-
fair trade practices shall be prohibited.”
The stumbling block, however, was the
danger of laying  themselves open for
damages, i an njunction was brought.

A special mecting of the board of the
association was called and by unanimous
vote, the association offered its entire
tunds, £10,000. to indemmify the plain-
tiffs. An injunction was brought agaimst
the wholesaler. b

At the trial the plamtff claimed the
wholesaler had obtained a “monopoly by
trick.” and that the statement in the ad
that sets would be sold at less than deal-
ers’ cost, constituted “fraudulent adver-
tising.”  The court issued a permanent
mjunction restraining North Central Dis-
tributors from sclling Victor radios to
the public at wholesale for six months,
and  restrained  them from  continuing
their campaign.

Two important  factors are  demon-
strated in this case: first, that fair trade
practices must be followed to establish
the industry on solid footing, and that
the courts may be resorted to when
necessary; second, and perhaps most im-
portant, the advantage of cooperation of
the members of an association, well-
managad, and well-financed.

Sheridan - Music Company, Sheridan,
Wyao., has been sold to the D'Amico
brothers of Billings, Mont., owners of
the Melody Shop there, Angelo 1’Am-
wo s the manager of the Sheridan
store.
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mams WISE

and

OTHERWISE

USINESS needs a tonic—and that tonic is ART,
not Finance. Business needs, not busimess men,
but artists to create new ideas, new color
schemes, new containers. new displays. Fvery-
day merchandise needs a new physical appearance.
That's what ails business—old merchandise and idea-
less advertising have turned the public’s 'stomach.‘The
present day purchaser demands to be intrigued. ca)q!ed
and dazzled. Business must take the “art tonic’-
or many husinesses will die.
’ * * *

I vou want a line in which there is little or no com-
petition, go out and sell battleships, merry-go-rounds,
dryv-docks or lion cages. These lines and others are
so limited as not to arouse competition—they are like-
wise so restricted in their possibilities that their sales
do not attract he-salesmen. There is no use arguing
about it—competition is the life of trade. It puts
zip into selling—which speeds up production—which
necessitates the opening of new fields for the product.

Competition may he keen on quality and still keener
on price—hut the salesman who gives practical resale
suggestions to the dealer, or if selling to the ultimate
consumer, gives ideas as to uses which give pleasure
or save etfort—these salesmen are using an unbeatable
weapon against competition which talks only details
of material and construction or low price.

* * *

The United States District Court for the Eastern
District of South Carolina, recently handed down a
decision that the tax which South Carolina had imposed
on Radio receiving sets is unconstitutional.

This nips in the bud the plans which other States
had to levy a tax on Radio. The findings held that a
broadcasting station is engaged in interstate commerce

that the sets in South Carolina are essential to the
reception of communications from stations in other
states.  The United States Supreme Court has re
peatedly held that Congress alone has the right to
regulate interstate commerce and no state has the power
“to lay any burden in any form, by taxation or other-
wise, upon interstate commerce or its instrumentalitics.”

* ok x

And Now—Sponsored Movies

The sponsored motion picture came into the field
late i 1930 and promises to ent down expenditures in
other media during 1931, The reception of audiences
to pretures sponsored by such companies as CGeneral
Motors, Liggett & Myers, The Texas Company and
Lebn & Fink, has been predominantly favorable,
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Advertisers have laid plans, it is said, for spending
$12,000.000 through the medium of sponsored moving
pictures in 1931. Carl Laemmle of Universal, comes
forth and prophesies adversely concerning their ulti-
mate value to the film industry. e says it is a serious
mistake to figure out that hecause the radio broadcasts
certaini advertising, that it is all right for the movies
to do it.

“Believe me,” he says, “if you jam advertising down
(the public’s) throats and pack their eves and ears
with it, you will build up a resentment that will in time
damn  your lhusiness.” In the meantime Warner
Brothers announced that their director of marketing
for subsidized subjects, Robert A. Winthrop, would
speak before the advertising clubs of 26 cities, in a
campaign designed to win the approval of local adver-
tisers for sponsored movies,

* % %

In printed advertising linage during 1930 the maga-
zines fared Dbetter than the newspapers. In certain
categories such as food, heverages. toilet goods and
tobacco, the magazines actually registered increased
lineage, though the totals for all categories were only
slightly over the 1929 totals. The newspapers lost
about 12 per cent in linage in 1930 as compared to
1929. One reason for the decreased newspaper linage
was undoubtedly the remarkable increase in national
radio broadcasting. The expenditures of 16 groups of
stations covering 93 cities, amounted to $26,819,156,
an increase of 43 per cent over the total of 1929,

* % %

Invents “Reading Machine”

Extensive adjustments in the radio and phonograph
fields arc likely to result from the commercial develop-
ment of a home entertainment and educational device
known at present as a “reading machine,” which it is
understood will soon he put on the market by the Radio
Corporation of America.

This invention of Dr. Byron Eldred uses film of
standard talking picture width. Since no pictures are
needed, the space usnally taken up by them allows
room for 50 sound tricks. The film runs back and
forth through the device and in this way, the reading
of a complete novel can be recorded on 30 feet of film,
an opera on 15 feet, a symphony concert on three feet.
It i1s understood that the device can be attached to
cither a radio or phonograph. Here is a new field of
business to cultivate, you radio and music dealers.
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News FRoOM

CALIFORNIA

Patent Suits Brought Against
May Stores and Westerner Mfg. Co.

Four patent infringement suits  have
been filed in the United States District
Court, Los Angeles, by the Radio Cor
poration of America, General lectric
Company, and the American Telephone
and Telegraph Company.

Two of the suits were brought against
the May Department Stores, Los An
geles, and the other two against Forest
2. Smith, doing business under the
name of Woesterner Radio Manufactur-
ing Company, l.os Angeles

It is the contention of the plaintiffs
that the May Department Stores have
infringed several of their patents, by
sclling sets manufactured by the West
erner  Radio  Manufacturing  Company
without license under the patents. It is
further claimed that Westerner has in-

iringed the patents in manufacturing the
sets sold by the May company.

The smt iy for an injuction and an
accounting  of  diunages and  profits to
cover all sets already made and sold

The ftollowing patents involved are
General  Electric patents, under  which
RCA has the exclusive license and right
to grant sub licenses:

Alexanderson issued  Feb, 22, 19106,
White issued  Aug. 22, 1916 1lull is
sued Dec. 25, 1917; lLangmuir  issued
Mar. 17, 1919 Rice and Kellogg issued
Sept. 17, 1929

The rest of the patents are owned by
the American ‘Telephone and Telegraph
Company, under which RCA  has  ex-
clusive license and sub-licensing rights:

Lowenstein issued  July 3, 1917 Ar
nold issued Jan. 17, 1922; Arnold issued
Aug. 21, 1923,

Allen Branch Moves

The Wiley B. Allen Company, repre-
sented in lLynwood, California, by .
Putnam, and formerly located at 3316
Imperial Highway, has moved to 11450
l.ong Beach Blvd.

The change was made in order to pro-
vide larger and more cffective display
and sales facilitics.

Appoint Visionola Distributors

W. E. and W. H. Jackson, with of-
fices amd warchouse at 255 Ninth St,
San IFrancisco have recently been ap-
pointed northern California distributors
for the Visionola. Fey and Krause are
Southern California distributors at 1616

So. Figueroa St., los Angeles. The
Visionola is manufactured by the Vis-
ionola  Manufacturing Corporation, 00
ltast FForty-second St., New York. It
has an attractive cabinet housing a
combination radio, talkies, and phono-
graph.

Buy Half-Interest in Store

IHalf-interest in the Crown City
Music Company, 901 Colorado St.,
Pasadena, Calif.,, has been purchased
by Mr. and Mrs Charles Segar, from
Mr. and Mrs. Oliver Owens.

The Crown City Music Company
handles pianos and musical instruments,
and  operates  a  complete  repair  de-
partment.

e
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e

Western Inca factory, Los Angeles. The building comprises 20,000 feet of floor space
During peak season, more than 500 persons are employed.

Eastern Inca factory, at Ft. Wayne, Ind., having 3 payroll of 1700 employees.

Mureh, 1931

New Set Manufacturer

Manufacturing  radio sets ds i new
industry ain Arcadia, Cahio )0 R Allen,
of the Arcadia Radio Supply Company,
IR N, Iarst Ave, s bulding  two
models ;) one, o mdget retahng at $37,
and a lowboy console at $65. The new
radio s called the “Allen.”

Bakersfield Shop Moves

Myer's Radio Shop, which has been
located at 1411 Chester Ave, Bakers
ficld, for the past two years, is i new
quarters at 1640 Chester,

Pomona Store Enlarged

Because of increased business, 11, B
Tucker, manager of the Wiley B, Allen
store, 434 W. Second St, Pomona,
Calif., has leased the adjoining shop
for additional display rooms. The build-
ing has been remodeled and  decorated
to harmonize with the main store, and
an arched doorway has been built be-
tween the two

Inca Head to Survey
Western Factory Progress
G. A. Jacobs, president of the Inca

Manufacturing  Division of National
Llectric  Products  Corporation, ort
Wayne, Ind., will wvisit the Woestern

plant, 1547 Venice Blvd., lLos Angeles,
m April.

His purpose in coming to the Coast is
to make a survey of the progress which
has been made at the branch factory,
according to ). W. Smith, branch man-
ager.

When the growth of the midget manu-
facturing gave the radio industry a de-
cided impetus, starting on the Dacific
Coast, Inca officials began plans for
establishing a factory for their copper-
wire products in Los Angeles, to serve
that growing ficld.  [Feeling  that it
would be a step to save much expense
and commercial activity, they took over
a smuller concern, the S and 1. Manu-
facturing  Company, whose personnel
was alrcady well-known to the trade.
It was established for two reasons—
to take care of the existing demand, and
to prepare for the potential demand
made by future developments.

In less than a year, the Western fac-
tory has grown from a small plant em-
ploying four men, tn a payroll of five
hundred  employees, and is  the only
coil-winding and transformer factories
of its kind in Southern California

The former S and I. Manufacturing
Company, within four months after its
establishment, increased its business to
such an extent that a move to larger
quarters was necessary. At this time the
number of employces had grown to 225.

A very modern stock of equipment is
maintained by the factory, including
many testing devices. Among the most
recent of these claborate instruments is
the Oscilloscope, the only device of its
kind in the West. It is particularly
valuable in set designing and testing,
as it detects minutely qualities of bal-
ance of component parts, irregularities
of wire turns on a transformer, and
below par equipment.

The Inca Manufacturing Company at
Los Angeles is headed by D. W, Smith
and L. W. Howard. founders of the
former S and 1. Manufacturing Com-
pany.
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‘ 8-TUBE SUPERHETERODYNE
mantel model. Matched walnut panel
with imported marquetry inlay. Sold

complete with Majestic
tubes, $69.50; less tubes, $4‘780

o
I
ik

3

g_,

. New 8.Tuse MaJesTiC SUPER-
HETERODYNE chassis in a beautiful
Tudor lowboy. Panels of matched butt
walnut. Sold complete only with

Majestic tubes, $119.50; &
lesstubes . . . . . . 9780

. 9-TuBE SUPERHETERODYNE in
Hepplewhite highboy of beautiful
matched walnut, with genuine mar-
quetry inlay. Sold complete only with

nine Majestic tubes, g

$149.50; price lesstubes, * 12340

ALL PRICES SLIGIITLY III( HNER
WEST OF ‘THE ROCKIE

N,
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and sweeping DOLLARS

into DEALERS’ POCKETS

SIX AMAZING,

ENTIRELY NEW

SUPERHETERODYNES USING
MAJESTIC'S SENSATIONAL NEW

NEVER HAVE DEALERS seen
such a swing to a new set.
Orders are flooding in. The slump
is over for Majestic dealers right
now, and dollars are rolling in.
Imagine demonstrating in day-
light on stations 1000 miles away
and getting “the coast” in the
evening during store hours! They
are doing it right now with an
8-tube superheterodyne that sells
for only $47.80 less tubes!
Automatic volume control, auto-
matic station and tuning indi-

cator, noiseless tuner, static
modifier, and an amazing new
circuit that tunes razor-sharp! Tone
free atlast fromn hiss,hum and tube
distortion! Distance that amazes
every listener! It’s the greatest
set ever built—and the fastest sell-
ing line in America right now.

Put your undivided effort be-
hind a live one. The Majestic
franchise is “money in the bank”
today. Phone or wire your dis-
tributor now. Grigsby-Grunow
Co., Chicago, llinois.

Licensed under pau-nu and
applications of R. C. A.,

Hazeltine, R F. I.. ’a Tour
alsn by Lowell & l)unmnrc
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e MOUNTAIN STATES ACTIVITIES e

Knight-Campbell Subsidiary

Kuight-Campbell  Music  Company,
Denver, has organized a new company
to be known as the Mid-Western Dis
tributors, Inc.  The address of  hoth
concerns is  the same, 1608 Wyncoop
St., Denver, Colo. The new company
is a subsidiary to Knight-Campbell, and
specializes  in wholesaling Victor  pro-
ducts.  James Robinson, former Colo-
rado district manager for Victor, js ats
sales manager

Mayflower Refrigerators
Distributed in Utah

The Western  Supply  Company  of
Salt lake has taken over the distn
bution of the Mayflower refrigerator
of the Tru-par Company of Dayton,
Ohio. Incidentally . W. Iskuche of
the Western Supply company and H. W,
Richardson of Callaway-Hook and Fran
cis have just returned from a trip to
the coast on business

Phoenix Firm Incorporates

Rex  Gravner  Radio  Company  of
Phoenix,  Ariz,, reeently  filea  articles
of incorporation with the state corpora
tion commussion.

Rexford Grayner, Daniel 11 Alley,
and  Orpho A, Grayner, of Phoemix
were named as  incorporators  of  the
firm. which has an authorized capital
stock of 300,000,

Felt Store Moves

Felt Radio Company, Salt lake City,
has moved from its location at 134
State  St., to smaller  quarters at 40
Main St. Victor Felt, proprictor, has
kept a smaller store at 118 State St
to take care of the trade i that sec
tion, but is devoting most of his efforts
to the new Main Street location

Discontinue Manufacture
of Midget Sets

Western Industries, manufacturers of
radios and  radio  equipment in o Salt
lake, are discontinuing their manufac
ture of Peter Pan midget sets, accord
g to Murray Godby, manager. They
are going into the making of units for
small motion picture theatres, particu-
larly catering to the ward amusement
halls of Mormon churches  throughout
Utah and Idaho, most of which give
weekly picture shows.

A very reasonably priced unit applic-
able for ward halls has been designed
by Godby.

Their entire stock has been purchased
by the Paris and Dinwoodey companies
of Salt Lake, who are closimg out this
lime for them at reduced prices.

The  Echophone  Distributing  Com
pany, with offices at Midvale, Utah has
been distributors for Western Industries
tor the Minuet midget set. The an-
nouncement of Godby that his company
is making no more midget sets  will
likely affect this company. They have
handled the entire western territory and
they still have a supply on hand enough
to take care of present market trade

HAROLD H. JENSEN

Western Music and Radio Trades Journal
correspondent in Salt Lake City.

Select Great Falls, Mont.,
As Majestic Distributing Center

Great Falls, Mont., has been selected
as a branch distributing center for Mon
tana, by the RS, Proudfit Company,
Majestic radio and refrigerator distrib-
utor of  Lincoln, Neb,, according  to
George Proudfit, president of the com
pany.

The choice of Great Falls was made
after a through study of transportation
facilities in Montana by Proudfit, in con
ference with various local industrial of-
ficials.  Sceveral shipments of merchan-
dise have been made to the new branch
office, where sufficient storage space has
been obtamed to supply the entire state,
Proudfit said. At least three men will
travel out of the branch headquarters.
S, 0 Ely has been appointed  branch
manager, and is assisted by C. W, Arm-
strong of Noarth Platte, Neb,, and Har-
vey Ross, of Great Falls,

Knight-Campbell Branch Closes

After doing  business  in Cheyenne,
Wyoo, for abomt 23 years, the Knight
Campbell Music Company  has  closed
its doors,

The  present manager,  Chartes B
Reed, who has heen with the Cheyenne
store for the past six years, has re-
signed, and has moved out to his ranch
near  Fagle, Colo. Donald L. Fisher,
who has been in charge of radio sales
for several vears, remained  with  the
company. and has headquarters at the
main store in Denver,

Service Club Joins Ass'n.

The Colorado Radio Service Club, a
local institution consisting of radio serv-
ice men, is makimg rapid progress, and
their membership is increasing  rapidly.
The latest news received from the seere-
tary is to the ceffeet that they are now
athhated with the Colorado Radio Trades
Association

School Credits Given
For Private Music Study

A noteworthy step i the promotion
of ~school eredits for private mnsie stidy
is reported by the Natonal Burcau tor
the  Advancement of  Music as having
been taken 1 Arizona, where the State
Music  Teachers”  Association has had
adopted by the State Board of  Fduca-
tion a plan it has been advocating for
the granting of such credits to pupils
of certificd teachers. The  certification
iv done by the Teachers”  Assocution
itself, thus avoiding  the  objectionable
features of a licensing system

IFrom time to time durmg  the past
three or four years individual members
of the profession in Arizona have writ-

ten the Burcau concerning  the  estab
lHshment of a credit system in their
state and  have  recetved  1ts hiteratur
on the subject

The two most recent  states  outside
of Arizona to have established plans for
acerediting work done by teachers prop-
erly  certiicated by a state music
teachers' association are Virginia  and
Montana. In both cases those active on
behalf of the idea were in touch with
the Burcau and benefited by the infor-
mation it had available

Mr. Tremaine, director of the Bu-
reau, considers that the extension of the
credit movement is one of the important
means of encouraging among  children
the study of the piano, violin and other
instruments

Denver Company Moves

The Intermountain Majestic Company,
Denver, distributors for Majestic radios
and refrigerators, have just moved into
new quarters. They are now located at
Broadway and Walnut, having  moved
from 1257 Broadway

This move has ben made for the pur-
pose of climinating the warchouse stor
age and excess truckimg expense, The
new location is ideal for this company,
housing  the ofhces on the second floor,
with warchouse and track facilities on
the ground floor, which covers a large
arca of ground. Thomas Savape is presi
dent and general manager of the com-
pany

Service Station Sells Radios

It may be true that oil and water will
not mix, but ol gasoline and  radios
are being  mixed  suceessfully,  accord-
g to 150 V. FFugatt, president of  the

Firestone Stores, Ine.. Denver. Radios
are being sold by the Firestone Stores,
m a new  super-service  station  which

they have built at 880 Speer Blvd

It iv Fugatt’s opimon that the handling
of oil, gas and  serviee runs parellel
to that of radios, and as most sets are
sold on the time-payment plan, it brings
the radio customer back month  after
month to make  his payment.  As he
states. Uit brings  them mouth to car
with  Firestone  service.”

A set s always kept en display on
the service station floor, and while the
customer v having his battery tested or
hiv tires changed, he is invariably  at-
tracted to the instrument, according to
IFugatt.  Mace Warner i< in charge of
the department
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eneral Motors

RADIOS

have
ou’rsfancling value

The nine models now offered by General Console radio models include the Hepple-
Motors Radio present values truly outstand-  white, $136; the Sheraton, $152; and the
ing. Aided by the vast resources and un-  Late Italian, $172. Radio-phonograph con-
limited research facilities of its parent  soles—the Queen Anne, $198, and the
organization, General Motors, this company  Georgian, $270. Readily salable where out-
has created new, higher standards of radio side eurrent is not available is the Pioneer,
performance and beauty within a price  whose self-contained power unit operates
range adaptable to any purse. 1000 hours without power renewal. Price,
The Little General, at $74.60 including $136. All prices include Radiotrons.
?(adiotrons, won imme‘dialo !mpl.llarily w.hcn Learn the unusual profit advantages of a
Entrodu('cd last fal!: Small in size—a glfmt General Motors Radio franchise. Write or
in performance. Six tubes (t screen grid); wire for full information.
clectro-dynamic speaker; Tone Selector.

Three attractive finishes—natural butt wal- GENERAL

MOTORS RADIO CORPORATION
nut, ivory lacquer, green lacquer.

DAYTON, OolIl1IO

Los Angeles, 801 Bendix Building; San Francisco, 74 New Montgomery St.; Seattle, 586 Skinner Building
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UNDER THE GAVEL

——Association News——

N.F.R.A. and R.W.A. to Raise Fund
For Promotion of Industry

The National Federation of Radio As-
sociations and the Radio Whnlealers'
Association has gone unanimously on
record as endorsing a program involv-
ing the immediate raising of a $10,000.-
000 fund to be used in the promotion
af the radio industry, The moncy wonld
be spent in national advertisements an:!
in newspapers and  would  supplement
the millions of dollars being :pent at
the present time by broadeast:rs and
radio manufacturers.

*The history of American business is
replete with advantages of cooperative
advertising work,” stated J. Newcomb
Blackman, chairman of the board of
the Federation. *The radio industry can
well afford to profit by the example of
the other industries by raising such a
fund and expending it in the creation
of good-will throughout the aatien, Tle
radio can bring a greater amount of
actual joy and entertainment into the
homes of American people than any
other thing. and such a promotional plan
would incrcase its immediate importance
to the listening public and be a very
important factor in the promotion of
education and world peace.”

Engineers to Convene in Chicago

The Sixth Annual Convention of the
Institute of Radio Enginecers is to be
held at the Hotel Sherman in Chicago
June 4 to 6. A large attendance is an-
ticipated in view of the fact that the
Radio Manufacturers' Association will
convene in Chicago for a five-day ses
sion beginning June 8. Programs now
in process of preparation will be ready
for publication in the next issue.

Oregon League Fights Interference

Decfinite plans for the clearing up of
interference in radio reception have been
made by Klamath Falls, Ore.. radio
dealers, at a meeting of the Radio Lis-
teners League, recently organized.

R. E. DeWeese has been elected presi-
dent of the Lecague; Clande Davis is
vice-president, and the board of directors
include H. J. Winters, Randall Bargelt,
Paul Kohnson, Howard Uhlig, and Ken-
neth Klahn.

The radio dealers voted contributions
of $10 cach as an initial fund to start
the association. Articles of association
are being drawn up by District Attorney
T. R. Gillenwaters, legal consul, The
board has selected a girl to act as treas-
urer and sccretarv. She is bonded and
maintains an office where reports of
radio disturbances are kept in file, by
zones. A service man is employed to
shoot trouble and correct interference
causes, in cooperation with the city elec-
trieal inspector.

So far, great enthusiasm ot the new
project among the dealers and the resi-

dents has been reported.

Jennings Accepts New Position

Harold S. Jennings, secretary of the
Mountain  States Muosic and  Radio
Trades Association has been sclected as
executive seeretary of the Utah Manu-
facturers’  Association,  Jennings  was
chosen from more  than  thirty apph
cants for the position which was re-
cently vacated by J. S. Kuhn, who rd
signed.

Ile is well-known in the radio field,
and in addition to the position he held
in the Music and Radio Trades Asso-
ciation, was secretary of the Inter-
mountain  Plumbing and Ieating Bu-
rcau, and sccretary of the Intermoun-
tain I’roduce Dealers' Credit Associa-
tion. Jennings stated that the new posi-
tion would probably make it necessary
for him to give up his offices in the
other organizations.

For many years he has held a place
of prominence in the radio association
He was largely responsible for its or-
ganization, and has been sccretary ever
since. It was largely through his man-
agement of the radio show held in Salt
l.ake during the convention of the West-
ern Music and Radio Trades Association
convention  several years ago, that
enough money was realized to enable the
Mountain States Association to carry out
many important projects which would
have been impossible otherwise. A free
radio school, the employment of an in-
terference  expert, and the sponsoring
of national radio week advertising are
among its accomplishments,

Minnesota Interference Bill

Declaring radio interference a public
nusance, and providing for the appoint-
ment of a Radio Commission of five
members in cach county, a bill has been
introduced in the Minnesota legislature
by Senator Adams of Duluth.

The bill proposed by Senator Adams
has the active support of the North-
west Radio Trade  Association,  which
suggested the plan, This plan docs not
require a taxation of any sort on radio
set owners or on dealers and jobbers.
At the same time it provides a law in
the general nuisance class intended to be
very helpful to interference workers.

If the hill goes through, “innesnta
will he the first state to adept a state
radio interference law.

Adopt By-Laws and Elect

The Service Managers' Association on
hoth sides of the San Francisco bay
recently adopted a new set of by-laws
and clected new officers. San IFrancisco
officers are: J. Edward Jones of Leo J.
Meyberg  Company, president: N. I
Bor.ch. of the Pacific Radio Trides As-
sociation, vice-president. The East Bay
officers include: Thomas E. Dighy of
John Breuner Company, presidert: and
Jack Weis, also of the Breuner com-
pany, vice-president.
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Mountain State Ass'n.
Elects New Officers

At a mecting of the board of govy
crnors  of the Mountain States Music
and  Radio Trades  Association,  Salt
Lake City, C. M. McDonald was chosen
president, succeeding Robert Nevins, who
has served his ycar.

MecDonald has charge of the radio de-
partment for the Intermountaim lectric
and occupies a peculiar position in that
he is hoth wholesaler and retatler, wineh
makes him ideally  fitted  for the job.
Ile has been one of the most active
members of  the  association  since  its
organization.

J. C. Dwyer wias chosen vice-presi-
dent. Dwyer has charge of the radio
department  at the Standard  Furniture
Company and is a retailer, Victor P,
Felt, president of the 1Felt Radio Com-
pany was chosen treasurer, lle also is
a retatler. Harold W, Jennings, who has
served so long and faithfully as sccre-
tary resigned  his position and  stated
that he would be unable to act. as his
new  duties as secretary of the Utah
Manufacturers' Association would  take
all his time.

At a meeting of the board of gover-
nors of the association the matter of
changing dues to $2.00 a vear for active
members was taken up and passed upon,
Formerly $15.00 a4 yvear had been  the
membership fee, which was  considered
too high by many. The matter will be
voted on at the next regular meeting
ot the association,

Music Merchants’ Convention
To Follow That of RMA

Immediately  following the Radio
Trade Show at Chicago in June, and
at the same hotel, The Stevens, the
National  Assaciation of Music Mer
chants  will hold its Thirticth annual
convention, beginning  June 15,

The directors of the Radio Manu-
facturers’ Association have agreed to
cooperate in holding over many of their
exhibits  for the Merchant's Conven-
tion. For the first time, it will be pos-
thle fn{ music merchants to attend their
convention and have the benefit  of
an opportunity of sceing the latest radio
product exhibits, without spending  two
weeks in_ order to cover hdth events,

According to present plans. the Radio
Manufacturers” Association will not hold
a I).'m‘qucl during the Trade Show week,
and it is possible that some of the
radio dealers may stay over for  the
Merchants’ banquet, which  will prob-
ably he held earlier in the convention
week than usual,

Arrangements will be made to secure
the reduced round trip railway fare
Officials ask that reservations be made
as carly as possible with the hotel or
the Exccutive Office of the Assaciation,
at 45 West Forty-fifth St.. New York

Colorado Ass'n Elects

At a mecting of the Colorado Radio
Trades Association held in Denver, the
following officers were clected

Claude I Beadler, president; R A
lacobs,  vice-president:  George  Flani-
gan, secretary: and S, Kugler, treas
urer. The board o1 directors i com-
posed of I. TI. Blinn, W. D. Reynolds,
C. M. Pettet, . Gleason  Scott, and
Koy Thompson.
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the new...

Model 91 . .

Brings to you the new modern
type of T. R. F. receiver. The
Midget Deluxe in Eight
Tube Chassis using four 228s,
one 227, two 245°s and one 280;
four tuned stages of radio fre-
quency, tuo stages of audio. As
true with all of our models, the
full  size  Magnavox dynamic
speaker is used.

CARDINAL RADIO

2812 SO. MAIN STREET

CARDINAL

...Super—HetCYOdyne...
Model 60

. And now . Cardinal presents its
new super-heterodyne . . Nine tubes . . .
carefully circuited to give each tube full
strength!  Built with quality material . . .
by the best workmanship. Distance, sclec-
tivity. sensitivity and tonal qualities are
the prime essentials of the super hetero-
dvne circuit . . . the new Cardinal has

them all!  The chassis contains a 224 in
the first detector stage; 227 oscillator;
224 R. F.; 224 Intermediate; 227 second
detector; 227 first audio; two 245%s in
push-pull amplification and a 280 rectifier.
Full vision dial. one stage of band-pass
filter, local-distance switch. Beautiful dual
toned walnut cabinet, 17 inches high, 15

The famous midget com-  one 245 and one 280.
control, Magnavox speaker and
retailing at the popular price

hination that has made the
$ 50 Cardinal radio such a pop-
ular leader in the radio
industry. Retalls at $49.50

inches wide, and 10V inches decp.

$7450

Complete

. Model 82 .

As shown
beautiful little midget eabi
in two toned walnut. It
five tubes, namely, three 22

of $49.50.

MANUFACTURING CO.

LOS ANGELES

on the right is a

Tone

Model 82 . . .
$49.50

net
has
1.,

East Bay Ass’'n Adopts

Business Practice Code

Fair profit is the most necessary item
in the retail radio business; all standard
practices are based on that foundation.
After a study of the retailers’ costs and
methods of doing business, the following
recommendations are made as being fair
to the customer and dealer alike and in
keeping with good practices in other lines
of business.

WE SUGGEST:

1. That prospective customers shall not
be allowed a free trial or home dem
onstration in excess of 48 hours,
That an interest charge of at least
one-cighth per cent on all time pay
ment contracts and  that  contracts
should not cxtend heyond one year
in the interest of good business
These are standard practices in all
other forms of time payment selling,
3. That when an cutside aerial must be

put up when a set i installed a

charge of at least $10 he made to

meet the cost of time and materials
4. That it is suggested that a charge
for other wiring and connections be
based on time and materials

FHAT NO FRELE SERVICE, IN
CLUDING TUBES., be rendered
after 3 days. In case of defective
parts in the radio receivers after the
-day free service period, if the
manufacturer’s warranty covers free
replacement, and if  the instrument
has not been tampered  with,  the
dealer  should  replace  these  parts,
charging only for the labor involved
6. That if the free service period has

expired a4 mimmum service charge

¥

n

10,

of 1.75 be made. If the call is of
half-hour or more duration, that a
inimum rate of $3 per hour plus cost
of material be charged.

That when it is necessary to take the
set or chassis to the shop for service,
a minimum charge of $2.50 be made
when the set or chassis can he han-
dled by one wman. When nccessary
to use more than one man in order
to handle the set, a minimum charge
of at least $3.50 he made. These
charges to include the service call.
That when it is necessary to install
a shiclded lead-in aerial, a minimum
charge of at least $15 be made. This
does not include filters.

That truth in advertising must he oh-
served to preserve the good reputa-
tion of the individual dealer and the
entire trade and that the code of
cthics of the National Better Busi-
ness Durcan on radio advertising he
foltowerd

That the allowance on instruments
offered for trade-in be based only on
their fair cash market valuc

Regulations for Radio Ads

Midleading advertising in New York

was dealt a serious blow when a confer
ence of radio distributors, representing
most of the leading mannfacturers, and
representatives from 22 daily papers, re
sulted in the proposal of a series of regu
latioms for advertising.

Here are the proposed

regulations :

That only the comparative prices assem-
bled by the manufacturer will he
cepted, and must refer to the last list
price issued; that sets made by other

than the manufacturer must state the
yearly model of the chassis, that the set
is not been wholly built by the chassis
manufacturer, that the word “‘complete”
must mean complete;  that  prices less
tubes does not mean any obligations on
the part of the buyer; no ambiguous
trade-in allowances accepted ; the duration
of a sale must be stated; “No Down
Payment” must mean what it says; the
model numbers of obsolete sets must be
given: juggling ad layouts to make it
appear that the sale price goes with a set
not on sale prohibited, and other limita
tions to advertising matter.  Adoption of
the proposed regulations is probable.

Plans for Music Week

Headed by President Hoover, cight
state governors have accepted member-
ship in the Honorary Committee of Gov-
crnors for the Eighth Annual Music
Week to be held May 3-9. Nine national
organizations will cooperate in the ac-
tivitics, and wide interest is heing shown
officially by numerous other organizations
throughout the country.

The first meeting of the exeentive com
mittee of the board of control of the
National Burcan for the Advancement
of Music was held, 45 West 45th St
New York, recently, at which the activi
tics and purposes of the DBurcan werg
ontlined to representatives of the music
trade and edncators.  First among these
is the promotion of group instruction in
prano-playing, the orgamzation of mu
nicipal symphony orchestras, preserving
schol instruction in music by providing
musical activities for high school grad
uates,
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Still Going Strong
Your PRICE 9]

COMPLETE WITH TUBES

moderate price.

Here is a long-felt want that you
can fill for the customer who wants
an attractive Midget receiver at a
This receiver has
no list price so far as we are con-
cerned, and can be sold under your

FEATURES:

Screen Grid Detector.

45 Power Output .

Single Dial Control.

Phono Jack.

Dynamic Speaker.

(Full Size—Not the
Peewee)

Walnut Cabinet.

Height 1212", Width 9", Depth 712"
The Metropolitan Receiver

Tone Quality
Plus

Mareh, 1931

95

Net
F.OB. L. A

own trade name. So—here is a won-
derful opportunity for a cash and
carry proposition—In large quantities
we can furnish this receiver in a
cabinet of your own design. [t would
be your exclusive model. DO IT
NOW-—send for sample.

Money Back
Guarantee:

More power and volume
per tube than has ever be-
fore been produced .

All samples are subject
to a refund in full if re-
turned within three days of
receipt of same, shipment

All four tubes are oper-
ating at 100" efficiency,
against the average 50°7
etficiency of the ordinary

to be returned express
prepaid.

radio.

EXTRA + EXTRA + EXTRA

THE WALTHAM FIVE

The Big Brother to the Metropolitan

Beautiful Walnut Low Boy Console with Matched
Butt Walnut Panel as shown in cut

DISTANCE WITH EASE SELECTIVITY 1009%
TONE QUALITY PLUS

Features:

Low Loss Condensers
Phone Jack
Dynamic Speaker

Screen Grid Detection
45 Power Output
Single Dial Control
Individual Shieldog Steel Shielded Chassis

Precision Coils Equipped with Licensed Tubes

Tubes—3 Screen Crid. 1 280 and 1 245

Here is a receiver that means added profit List Price

for the progressive dealer. $ 50

Here is a Radio you can guarantee to your

buyer, with a feeling of security. Our Tubes
unconditional 90-day guarantee on both Included
workmanship and material. Complete

Your Guarantee Is Backed By
THE HOUSE OF WALTHAM

WalthamRadioCorp., Ltd.

Wire Write or Phone for

JOBBERS particulars and Discounts DEALERS
4228 S. Vermont Ave. Los Angeles, Calif.
Phone Cable

VErmont 2809 Walrad




March. 1931

People Who Do

Things VARV aR SN SN G N & 4

George Soule, formerly with the Pa-
cent Electrical Company, Inc.. and the
PPacent Reproducers Corporation as gen-
eral manager, has resigned to accept the
position of gencral sales manager of
the Radio )Master Corporation, Bay City,
Mich., it was announced by F. B, Ward,
president of Radio Master.

(srover 1. Bacon. former collection
supervisor  for the California  division
of  Sherman, Clay, and Company has
heen made manager of the Fresno store
He succeeds George Hoskings, who re-
signed.  Bacon has been with Sherman
Clay for 12 years, in the bay region
principally, and has been connected with
the music trade on the Pacific Coa-t
since 1913

leRoy L. Rosenfeld has been ap-
pointed sales manager and his brother
Morris W. Rosenfeld has been made
cales promotion manager. for the Audi-
ola Radio Company, 430 South Green
St.. Chicago. manufacturers of radio
apparatus.

“Ted” Lewis, radio salcsman, is now
actively engaged with the Sampson
Music Stores in Idaho, as manager of
their radio department. “Ted” was for
vears with Victor Felt, of the Felt
Radio company in Salt Lake.

DON'T
FORGET

There is Only One

"BABY MIKE"

... and it is built by

UNIVERSAL MICROPHONE CO.
Microphone Specialists!

\ e pt mazing quality—

1 te | th wlio or amplifiers
Endless home entertainment ready, wait
ng market for live dealers.  Single hutton

t hone— exclusive cuit  ad

pending Truls
diaphragm eliminates “feed Lack

L @ L ' cerd wiil $750

« 1 adapter
I detailed instruction sheet,

Y
Better stock now! List I'n

Complete

Other wmodels $5 to $350.  Also cables, plugs
transfarmers, mountings, stands, rtc, Get com
plete catalog.

UNIVERSAL

MICROPHONE CO., Ltd.
1163 Hyde Park Blvd.

INCLEWOOD CALIF

James T. [I'itzgerald, pioncer music
merchant and well-known Los Angeles
business man has retired from active
business. The firm which he established
as a small one-room violin shop in 1892,
and which has since grown to be one
oi the largest stores of its kind in
Southern California, has been dissolved,
and the stock sold out.

Fitzgerald has sponsored many bril-
liant musical cvents during his career,
and brought such celebrities as Godow-
sky. Leo Ornstein, and Moiseiwitch.
Incouragement to the advancement in
musical careers and appreciation was ex-
tended to teachers, artists and students
by him liberally.

Harvey Holland, formerly of Hunting-
ton Park, Calif., has moved his resi-
dence to Santa Maria, Calif. where he
is manager of a new store, Rudolph's
Radio Shop, 1040 West Church St. The
store handles Majestic radios.

J. 0. Bingham, radio technician and
expert, S840 Foster Road, Portland, Ore.,
has incorporated a number of original
ideas in the invention and construction
of a new radio testing device which he
is using in his shop.

D. Dunham, licensed technician, has
been placed in charge of the electrical
department of the [larper Radio and
Electric  Appliance Store, in  Arcadia,
Calif. He takes care of house wiring,
static climination and electrical instal-
lations.

Charles L. Johnson, formerly of Boise,
Ida., has taken over the management of
the Sampson Music Store at Buhl, Ida,
He has been with the company for two
rears

Walluce [Hull, manager of the Platt
Music Company, 4590 Whittier Blvd.,
last Los Angcles, has been transferred
to the main Platt store at 832 South
Breadway, los Angeles. e is  suc-
ceeded by Clifford L. Cox, formerly with
the  Fluntington  Park  branch  of  the
company

avner, of Bushnell and Rayner,
212 Ninth St San Francisco, manufac-
turers’  representatives  for  Sulmock
Radio Cabinets,  Jensen  speakers, ana
other lines, has withdrawn from the firm,
according to 1o FL Bushnell.  Bushnell
will continue operations, under the same
firm name, Dushuell and Ravner

. I Ripley, who calls himself “Be-
lieve 1t Or Not” and was well known on
the coast when he worked for the Radio
F.xchange of Los Angeles, is now with
the Felt Radio Company of Salt Lake
having charge of their State  Street
storc where he is making a specialty
of what he terms “Tams'  Paradise”
and bhargain radios,

1. 1. Clough has been appointed
sales manager for the Belden Manufac-
turing Company, Chicago.
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RADIO DEALERS - SERVICEMEN

ol iy ]

/ Replacement Condensers
“Transformers & Resistors

GOLD TEST Replacement Parts,
which are designed to allow the
largest amount of safety in the
space allowed, are manufactured to
duplicate the original parts as to
hook-up and external size.

GOLD TEST PARTS
are GUARANTEED

All parts used in assembling Gold Test Re-
placement Parts are manufactured and tested
in the Wellston Radio Corporation factory.
GCOLD TEST Parts are guaranteed. We spe-
cialize in the manufacturing of replacement
parts, and by means of our large produc-
tion, are enabled to quote prices as low
as possible, consistent with our high grade
material and workmanship. All parts are
made of new material. We do not use sur-
plus or salvaged condensers, therefore, do
not confuse our replacement parts with those
that are made from salvaged and obsolete
radio material.

GOLD TEST

Replacement Block
for Atwater Kent No. 37

This unit contains

the proper chokes

and  high  voltage

condensers. Al flex- pLLk LA
ible  wirc  colored B

Tock
. q Atwalcr-Kent
lcads identical to the No. )3
original,

Fully Guaranteed, Ea. $4.95
FREE CATALOG 5“0

for our Replacement Part Catalog No. 11—
it contains dozens of rcal bargains.

v v v
Pacific Coast Quick Deliveries
Can Be Had From

Bushncll & Raynor
212 9th St., Oakland, Calif.

Factory Representatives
Who Carry a Complete Stock

7 14 14
MANUFACTURED BY MAKERS OF

GOLD TEST AERIALS
Weliston Radio Corp.

Dept. 117, St. Louis, Mo.
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NINE TUBES required
ve irue superheier
dvh“ performance
FOUR SCREEN GRlD
TUBES ding

amplificat

TwWO 227 TUBES
: d
i

TWO 245 TUBES n P

r
ri

ONE 280 RECTIFIER
TUBE

COMPLETELY SHIELDED
ELECTROLYTIC TYPE

CONDENSERS
L i d

The New Patterson Superheterodyne ha
reated an overwhelming dealer response
From all sides the repor+ is, "People are
buying *he New Pat+erson Superheterodyne
right now." . . . and is there any wonder.
Never before has so much dollar value been
built into a receiver by any manufaciurer.
Here is a 9-*ube superheterodyne with no
dead spots on the dial. Consider the sale
appeal that you can make without reserve
r fear of contradiction. The Patterson
uperheterodyne has more volume and d
tance than any receiver known to us. It

Model91 with our stand- we believe, the most sensitive, the most
:,.",’,J,‘.';‘?;.“""E,‘;,‘.,,:’.ﬁ;’ elective, and *he finest toned receiver in
s I, Edai 50 existence today

- J?é'.%"’zi’,’ i WITH No set even the most costly ever be

. depth 14//; inches. 14
Shipping weight 65 Ibs. TUBES fore gave such perfect reproduction

this v i ' A LOW-PfiCCd SlL

r trade . € . . - 2
ASH IN ON SUPERHETERODYNE ADVERTISING [ A JL LG AY With Every Known ”I‘t

This s a ... an@I‘SOD I

SUPER-HETERODYNE YEAR 239 South Los Bngé




March, 1931

Western Music & Radio Trades Journal 29

SUPER -~

POWER

rson
TEROOYNE T ONE!!

S
1
“EST VALUE ! IR YL

DIAL GEAR DRIVEN,
pping provides ease

of tuning

TUNING shadow line . .
kilocycle calibration.

FOUR GANG COMNM.
DENSER provides the
utmost in selectivity

POWERDETECTION free
dom from hum; sharp
flawless tone: volume t
pare

TEN TUNED CIRCUITS,
placing enormous power
at your command under
perfect control for d
tance reception

BAND PASS FILTER . . .
TONE CONTROL ... NO
HARMONICS . . . NO
RE-RADIATION ., . TEN
KILOCYCLE SEPARA-
TION.

Make "BIGGER PROFITS" by mer-
chandising a Patterson Chassis, with a
Dynamic Speaker and Tubes in a
cabinet of your choosing. An Escutch-
eon Plate with your own Trade Name
will be furnished. Prices quoted.

The New Patterson Superheterodyne is a
marvel of efficiency. It sells itself and stays
sold . . . without the usual servicing required

Junior Model %0 con-
tains our standard 9-

22r-Heterodyne
Hih-Priced" Feature

of most radios on the market today.

Hear its marvelous performance and com
pare with your own ears its superlative
value. It's easy to see that selling is easier
when you're backed by this sure-fire super
heterodyne line. Order today . . . don't
delay. Get your share of the profits from
this new fast selling line and be on the crest
of the wave. Thisis a Superheterodyne Year.

Don’t "SIGN UP" for any radio until you see
and hear the New Patterson Superheter
dyne. Write——phon rwire forinformation

tube chassis and Mag-
navox Dynamic Speaker,
encased in a beautiful
cabinhef of bu:‘o walndu”;
Height 17 inches, widt
14 hinchas, depth 9K, W|TH
.  Shippi P
W Ty, T PPing veid TUBES

Here is a miniature radio that will operate
n any locality where radios in any price
field will operate. Do not by any stretch
of the imagination confuse the PATTERSON
with the innumerable so-called midgets now
on the market, Patterson has been building
quality radios since 1920. Remember this:
There is no substitute for quality.

Builders of Quality-

¢s Street,LosAngeles

RADIO SINCE 1920
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"SENSATIONAL ANGELUS

tube

Super-He’rerodyne

CHASSIS

TS

o YT TITY
0’50

&

OUTSTANDING

FEATURES

JIRCUIT

The Product of Davison-Haynes' laboratory, introducing a revolu-
tionary circuit, taking the fullest advantage of the Super-Heterodyne
system of reception. Eliminating the disadvantage heretofore en-
countered in the old tuned radio frequency receiver; yet maintaining
the same simplicity of operation and construction.

A 9 tube set using four screen grids, two 227's, two 245's in
Push-Pull, and one 280 Rectifier. A pre-selective circuit has been
incorporated with 10 tuned circuits'

‘HASSIS

Chassis of a heavy cadmium steel plated, extremely sturdy, built
to stand hard usage. All parts of the finest quality, assuring long
life

JPEAKER

Specially designed MAGNAVOX matched to this circuit, tone
quality never before attained in this type of set. A Tone Control
that makes a midget tone a rival to large consoles.

FTUBES

This radio can be furnished with all leading brands of tubes with
full replacement service.

JISTANCE

Limited only to the suitability of your location. With even a
poor aerial or ground, remarkable distance may be enjoyed: from
stations of foreign lands to small, low powered U. S. stations from
coast to coast.

SELECTIVITY

An enjoyable sharpness in cutting and separating the strongest
focal and distant stations. This is achieved by using a Multi-gang
condenser and 10 tuned circuits. Enjoy your favorite program without
the interference or harmonics, all with ease of operation.

ACCESSIBILITY

Chassis fully shielded yet may be removed from cabinet in two
minutes.  All adjustments made without removing chassis from
cabinet.

OUTSTANDING FACTS

The Angelus Super-Heterodyne was designed and engineered to
out-perform any Super-Heterodyne that enters the field. Its per-
formance is superior to even the highest priced nationally advertised
set. Our staff of ecngineers has tested cach part to each co-
ordinating part with other Super-Heterodyne chassis and has selected
each resistor, ecach condenser, the transformer, and each coil that
more than meet the acid test which it required to produce this
dynamic Super-Heterodyne!

Only through Davison-Haynes' strict policy of guality production
has it been possible to bring to the field such a chassis.

DEALERS

Write, wire, or phone immediately your necarest Angelus Dis-
tributor for delivery of this Dynamic Super-Heterodyne Receiver. ‘If
distributor is unknown, write to the factory direct. As a progressive
and shrewd merchandiser you will hear Angelus first and last . . .
then sell Angelus. Don’t pass up this one great opportunity to be
the first in your territory with this outstanding SUPER-HETERODYNE.

OTHER MODELS

5795° and $845°

2l Everybody you will
I the Angelus Super-
Heterodyne'

DAVISON-HAYNES MFG. CO.

717 Mateo Street . . . . . . . . . . Los Angeles, Calif.

Don’t be misled by in-
ferior Super - Hetero-
dynes.




Super- He’rerodyne s Greatest!
QUALITY

PERFORMANCE

UNIFORMITY

Only made possible by advanced engineer-
ing and the highest grade of materials
and workmanship. We invite comparison
with any radio receiver,regardless of price.

R TIFFANY-one

$ 90 Complete Built by
79 Y8 ruaes HERBERT H. HORN

RADIO MANUFACTURING CO.

€

Mo A\

Ny uaag

llnf Ropia opey N O

LEOL Yy



I ne units employea Iin rne manuractiuie vt e
Tiffany-Tone Superheterodyne are produced by
the manufacturers of the highest quality parts ob-
tainable. These units are built to very rigid
specifications prepared by the engineering staff
of the Herbert H. Horn Radio Mfg. Co.

The following manufacturers furnish parts for
Tiffany-Tone receivers, and each is an acknowl-
edged leader in his respective field.

CHICAGO TEL. & SUPPLY CO.

Volume and Tone Controls

DE JUR-AMSCO CO. . . . Variable Tuning Condensers
EBY MFG. CO. . . . . . . . . . Tube Sockets
MAGCNAVOX COMPANY . . . . Dynamic Speakers
MICAMOLD RADIO CORP. . . . Mica Condensers

NATIONAL ELECTRIC CORP.
Power and Audio Transformers

OHIO CARBON CO. . . . . . . Carbon Resistors
P. R. MALLORY & CO., INC. . Electrolyte Condensers

RADIO COIL & WIRE CORP
Litz R. F. Coils and Intermediates

TRIAD MFG.CO. . . . . . . . . . . . . Tubes

HERBERT H. HORN

RADIO MANUFACTURING CO.

1625-29 South Hill Street Los Angeles, Calif.
WEstmore 0121

vetic tnian 1v l\llU\-,\-l\; J\-l\-\-ll'll,.
DX Range limited only by static.

Eight tuned circuits—the coils in all eight circuits are
bank-wound with Litzendraht wire—the most effi-
cient type of coil yet developed.

Tuned Selector Stage—Tone Control—Local Distance
Switch—Push-pull Amplification.

Everything that Radio has to offer in the most highly per-
fected form, combined with compactness.

LICENSED UNDER R.C.A. HAZELTINE, AND LA TOUR PATENTS

Chassis and Speaker only ...

$5Q50 st

[€61 ‘ydrey
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Why SET-TESTED

Giveyou ... ..

Quicker sales
More profits
Greater satisfaction

THERE is one thing every set-owner wants
to know about the tubes he buys: “Do
they give perfect results in my particular sete”’

There is one way to answer that question
to his complete satisfaction: Tell him that
Sylvania Tubes have been tried out in a set
exactly like the one he owns.

That is what SET-TESTED means —to you
and to your customers. That is why sales
are quick, profits bigger, and complaints
fewer. You know, and the people who buy

from you know, that Sylvania Tubes have
been actually tested in every one of the
fine radios listed at the right —that they
have passed strict tests for tone, distance,
volume and selectivity.

Write at once for the Sylvania Certified
Test Chart. Dealers everywhere are using
it side by side with their stock of Sylvania
Tubes. Note for yourself how quickly tube
sales increase — how much less time you need

to spend with each one of your customers.

SYLVANIA PRODUCTS CO., EMPORIUM, PA.

SYLVANIA RADIO TUBES

SYLVANIA INCANDESCENT LAMPS

Licensed under RCA Patents
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TU B E s "l I SILVER MARSHALL *ﬂ)

I SIMPLEX )‘
E AUDIOLA ) I GENERAL ELECTRIC ) I SONORA )
I APEX ) I GENERAL MOTORS ) i SPARTON )
I ATWATER KENT ) i GRAYBAR ) I STEINITE )
I BOSCH ) I GREBE ) I STERLING )
t BRUNSWICK ) I GULBRANSEN ) I STEWART WARNER )
I CLARION ) I HOWARD ) l STROMBERG CARLSON )
I COLONIAL ) I KENNEDY ) I VICTOR i
l CONTINENTAL ) I LYRIC ) I WESTINGHOUSE )
I CROSLEY ) l MA JESTIC ) I ZENITH )
I EDISON ) I PHILCO /‘\)

LRV

I FADA ) I RADIOLA .’
° =74 / ' -

r
agcisvEREOV s rav OF

SYLVANIA PRODUCTS CO. WMRTJ

¢ 1 Chart Emporium, Pa

Gentlemen: Please send, withoutobligation, yout new Sylvania
v inK Sct-Tested Chare for casier tube sales
T
Name. T IO e e o T o KT o T
with a migned state

nent by the Chicf En AddPBY s = o - Smlirerarty by =T aTa T a oo o oS aTe o Ciry

sineet of the Company
B B e T T
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Grigsby-Grunow Merges

Dircctors  of  Grigsby-Grunow  Com-
pany, manufacturers of Majestic radios,
have approved an offer for the addi
tional purchase of the refrigerator busi
ness of the Majestic Houschold Ultilities
Corporation, on the basis of an ex-
change of stock, share for share,

The purchase is conditional upon ap-
proval of stockholders and subscription
and sale of $5000,000 worth of six per
cent first mortgage gold bonds on fixed
assets of the combined companies, hav-
ing a net vahie of $15899,429. The
proposed merger will result m combined
net current assets of about $9,000,000.

Bonds carrying the stock conversion
rights will be first offered to the stock-
holders of the Grigsby Grunow Com-
pany. Mcanwhile, they are being offered
to creditors of Majestic Utilities and
distributors an‘l dealers of the refrig-
crator company, subject to the prior
right of stockholders to subscribe. B. .J
Grigshy, president of hoth companies,
stated that Grigshy-Grunow has only
agreed to the merger in the event of
the financing plan being completed.

Manufacturers’ Failures Less

There were less failures of  radio
manufacturers in 1930 than in the pre-
vious yecar, it has heen found by the
Radio  Manufacturers’ Association. In
1929 there were 25 failures, invelving
more than $12,000.000, while in the past
year there were 22 failures reported, in-
volving $4,300,000,

In 1930 only one credit extension was
granted, involving £400,000, and in 1929

RCA Injunction Sustained

After three years in the courts, the
case of several independent tube manu
facturers against Radio Corporation ot
America,  Westinghouse  Electric &
Manufacturing Company, and the Am
erican Telephone & Telegraph Company,
charging a “patent pooling” monapoly i
the sale of tubes, has been closed

The Federal Circuit Court of  Ap
peals, sitting in Philadelphia, affirmed a
previous decree of the  District Court
of Delaware that these companies had
attained a monopely, in violation oi the
Clavton anti-trust act. The origial in-
junction ordered against RCA was sus-
taincd by the court of appeal to which
that company carried the case. it was
again sustained in the Appelate Court

The DeForest Radio Company, one of
the plaintiffs. claimed it had been frozen
om of the tube market by the patent
pool intended by the Radio Cerporation
to give it a monopoly in the sale of
tubes to its licensee receiver manufac-
turers and dealers. The Radio Corpora-
tion countered that in effect no monop
oly had been created, as shown by th-
increased  sales  of  the plaintifis. In
treating this question, Judge Buffington
in his decision said, “There is nothine
in them (the facts brought out in the
final hearing) which would lead us 1
the conclusion that the objectionabl> con
tract has not resulted in a monopcly.”

Los Angeles Manufacturers
Adopt Performance Standards

HI1Z Radio Manufacturers' Associa-

tion of Los Angeles has established a
committee on standardization, to submit
performance standards for Los Angecles
made superheterodynes, intended to elim-
iate many mispractices. The report fol
lows:

“That, in the manufacture of super-
hcterodync receivers, cither in midgct or
console sizes, no manufacturer in this or-
ganization deviate from minimum per-
formance standards as set forth herein:

“SENSITIVITY. In these reccivers,
the field strength required to pmduce a
standard signal of 50 milliwatts in the
output circuit of the final tube shall not
exceed 2 wmicrovolts per meter at any
broadcast frequency.

“SELECTIVITY. The minimum in-
terference ratio at any broadcast fre-
quency shall be 250 to one at 10 kilo-
cycles off resonance.

“IMAGE FREQUENCY The re-
ceiver, operating in a field with an intens-
ity of 100,000 microvolts per meter, and
using a standard antenna of four meters,
cffective height, shall not prodice more
than onc audible peak over the cntire
broadcast band, with the cxception of a
radiated harmonic of the transmitted sig-
nal, should this be present. Such har
monics can occur only between 1500 and
1100 kilocveles, being the second har-
monics of broadcast carriers between 550
to 750 kilocycles.

“RADIATION. At the present time.
this committee is unable to set forth ex
act standards for radiation from the os-

cillator circuit of superheteradyne receiv
ers.  This phase of the performance of
superheterodynes  constitites a  serious
menace to the industry in general, and
our observation of the performance of
existing receivers of this type have
caused us to make extensive investigation
and rescarch into this matter before at-
tempting to establish standards. It has
been noted, for instance, that with a tuncd
radio frequency receiver, operating on the
same AC line with a superheterodyne of
a popular mike, and receiving a signal
from a distance of approximatcly 1000
miles, this signal having a field intensity
of approximately 10 microvolts per meter
at the point of reception, rotation of the
oscillator dial of the superheterodyne te
a point where the oscillator frequency
was equal to the received signal, recep
tion with the t.r.f. sct, was completely
destroyed.

“The interference committee of this as
sociation is dailv receiving interference
complaints which are being traced to
heterodyning by nearby superheterodyne
receivers.  We carnestly recommend that
manufacturers contemplating the market
ing of reccivers of this type, investigate
the radiation energy from the oscillators
hefare finally aprpoving any models for
production. This committee will continue
its investigation along this line, and sub
mit a more detailed report when suffi
cient information has been gathered.”

R. G. Leitner is chairman of this com-
mittee of standardization.

Utah is being advertised in this way
and the dcalers also appreciate these
broadcasts during business hours which
have helped them demonstrate in theit
stores.
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INDUSTRY

AL MEYERS
President of Leo ). Meyberg Co., Inc.

Meyberg Company Buys
Victor Distributing Rights

Distribution activities of the lLeo J.
Meyberg  Company, Ine, 1022 South
Wall St., Los Angeles, now include all
merchandise  formerly  distributed by
the  Cahfornia Distributing Company,
in addition to Radiola products.

Since March 16, when the change be-
came  cffective, the Meyberg  company
has tuken over all of the activities of
the  Southern  California Victor  Dis-
tributing  Company, and now handles
Victor, Radiola, RCA Victor, Radio-
trons, and other radio  supplies and
merchandise,

"We are confident that thfs action
will result in a greatly strengthened or-
ganization, capable of rendering a larger
and more efficient service to Radiola and
Victor dealers,” stated . E. Sherman,
vice-president of Leo J. Meyberg Com-
pany.  “The two lincs will continue to
he merchandised separately and in ac-
cordance  with the sales, service, and
advertising policies affecting cach  line,
as heretofore”

Otto L. May, president of the Cali-
fornia Victor Distributing Company, has
been  appointed  district  sales  manager
in California, and is cooperating with
the new  distributors  in merchandising
both lines. Herbert R, Zenker has been
made  sales manager for the Mevherg
company

T.eo J. Meyherg, Tnc., was formerly
the Haller Cunningham  Flectric Com-
pany with offices in San Francisco. In
1917 this company was purchased by
Leo 1. Meyberg, who managed the
business until his death four vears ago.
Two of the first radio stations in Am-
erica were aperated by the company
hetween 1922 and  1926—-KYJ. lLaos
Angeles, and KDM, San Franciseo.

The Los Angeles branch of the com-
pany was started in 1921 in a loft
building on I.os Angeles Street. From
there it was moved to South Flower,
and thence to the present location on
Wall. Branch warchouses of the com-
pany are located in San Dicgo, Fresno,
Sacramento, Stockton, and Oakland.
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I Rogers & Goetz Burglarized I

Rogers & Goetz Burglarized

Thieves broke into the building of
Rogers & Goetz, Echophone disributors,
at 7626 Santa Monica Blvd., Hollywood
March 11, and stole 33 sets, mostly the
new models.

Sometime in the carly morning hours,
the burglars smashed in the front door,
despite the fact that the front is well
lighted from a nearby street light. Ap-
parently they had tried to gain entrance
in the rear, but finding the heavy fire-
proof doors impossible to force. went
around to the front.

Mel Rogers, partner of the firm,
stated that he would pay $50 for infor-
mation leading to the arrest and con-
viction of the thieves.

Following arc descriptions and serial
numbers of the stolen sets:

Model S-3 (5)—Five tubes, Dynamic

Speaker, Single dial control, the tubes
are 3 224, 1 245, 1 280.

5066 — Rola Speaker, 57944 — Jensen
Speaker, 392 86—]Jcnsen Speaker, 53479
—Rola Speaker, 60202—Jensen Speaker,

Model S-5  (9) — Superhetradyne,
Eight tubes as follows: 4 224, 1 280,
1 227, and 2 245. Jensen Dynamic
Speaker, illuminated dial, tone control;
phonograph pick-up and distance switch
on the back of chassis. Serials:

1855-105478, 1857-106138, 1858-105803,
1859-106077,  1835-106008, 1822-105953,
1815-105428, 1816-105841, 1810-106078.

Dwarf (19)—Five tubes, Electro Dy-
namic Speaker, tone control, illuminated
dial, 12v4 inches high, 10 inches wide,
Tubes are 3 224, 1 245, and 1 280.
Serials:

1117, 1124, 1125, 1132, 1158, 1162,
1067, 1177, 1183, 1193, 1206, 1209, 1348,
1350, 1066, 1264, 1271, 1282, 1286.

Watkin Co. Re-elects Officials

At its annual stockholders and di-
rectors mecting, the Will A. Watkin
Company, Dallas, Texas, reelected its
same officials: Will A, Watkin, presi-
dent: A. Ragland, vice-president; Rub-
ert N. Watkin, sccretary-treasurer, and
the following directors: Will A, Watkin,
M. H. Wolfe, Rhodes Baker, A. Rag-
land, and Robert N. Watkin,

Next year the company will cele-
brate its fifticth anniversary in Dallae,

Westinghouse Reorganizes

Complete reorganization of tne mer-
chandising department of the Westing-
house Electric and Manufacturing Com-
pany, has been made, according to C. F.
Allen, commercial vice-president of the
company. This department, under the
new arrangement, will be responsible for
all products sold for the home, such as
refrigerators, radios, ranges, heating ap-
pliances, fans, vacuum cleaners and
water heaters. Farm lighting and water
systems will be added later, Allen said.

Operations are now divided into two
sections; one under M. C. Morrow, sales
manager, and the other under F. R.
Kohnstamm, director of merchandise. In
the division under Morrow, C. ). Tay-
lor has been appointed refrigeration
sales manager, and C. H. Collins, radio
sales manager, Headquarters for  the
Merchandising Department are centered
in Mansfield, Ohion,

Capehart Grants Canada
License to DeForest

An exclusive license to manifacture
the new Capchart Record Changer in
Canada has been granted the DeForest
Radio Corporation ILtd., at Toronto

Negotiations were recently closed in
Fort Wayne, Ind., by H. E. Capchart,
representing the Capehart Corporation,
and J. E. Hahn, W. M. Angus and
A. L. Ainsworth, of the DeForest com-
pany.

The Canadian radio firm will manu
facture the Capehart Record Changer
for the big market which exists in Can
ada  for automatic phonograph-radin
combinations,

Fitzgerald Quits Business

James Taber Fitzgerald, pioneer lLos
Angcles business man, and for nearly
forty years head of the Fitzgerald
Music Company, has retired from busi-
ness. With his retirement, the firm has
started closing out its entire stock.

From a small one-room shop selling
violins and other instruments, the com
pany established by Fitzgerald in 1892
developed into one of the largest music
houses in Los Angeles.

This development makes no difference
in the Glendale branch ofthe Fitzgerald
Music Company. It will continue in
business as it has in the past, under the
management of Leo Deatrick.

Radio to Prevent Air Collision

A prediction that it will be only a
short time until radio will be employed
to keep airplanes on their course, has
been made by E. Lloyd Sutton, Pacific
Coast Manager for E. T. Cunningham,
in San Francisco,

It is also Sutton’s prohpecy that radio
will soon be used on planes to warn
them of the near presence or approxi
mate position of other ships. He has
based his predictions upon the recent
successful experiment made Dy aviation
officials of the Department of Commerce
in their cfforts to solve the problem of
preventing collisions hetween aircraft in
flight.

Buys Repair Business

Frank Livingstone, former manager
of the Senator Radio  Shop, Chico,
Calif., has pnrchased the radio repair
business of Kenneth Willman, and has
moved to his new location at 542 Broad-
way. Willman remains associated with
Livingstone in  charge of the repair
and  service department.

Fire Damages L. A. Store

Fire of undetermined  origin - swept
through the €. R. Parker radio store,
2533 Senth Hill St., I.os Angeles, re-
cently, cansing  damage cstimated  at

$3000
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One of Bovee's demonstration displays in
Store No. 14, Los Angeles.

Bovee Active In
Promoting Tube Shops

In less than 60 days, R. B. Bovee,
owner of Bovee Tube Shops, exclusive
tube chain stores, has placed Acremeters
in 14 of his 20 proposed strategic loca-
tions in los Angeles.

In several of these locations Bovee
plays to attract the attention of radio
buyers. In addition to the window dis-
plays, an Acrement display arrangement
has been placed in cach location. In
this display, the instrument is demon-
strated by a competent girl operator.

Bovee's publicity plans include radio
broadcasts from five stations in the West,
These broadcasts advertise the Acre-
meter, together with the Bovee chain
of exclusive tube stores.

Radio Corporation of America and
KenRad Corporation are cooperating with
Bovee in these activities, furnishing
much of his display material, cards,
posters and tube cartons.

One of the features of the Bovee plan
is his technician and service man, who
follows up all tube sales, checks and in-
spects, checks tube stocks, and delivers
tubes daily. Every morning he inspects
every Acremeter placed and takes care
of servicing.

Bovee's advertising schedule also in-
cludes a direct mail postcard campaign.

Old Pianos Destroyed

Rapid progress in the campaign to
exterminate old and worthless pianos
according to the “Starr Enthusiast,”
monthly  bulletin_ of the Pacific Div-
ision of the Starr Piano Company.

According to the Starr plan, during
the months of January, February and
March, all trade-ins, later destroyed by
dealers, arc taken in on Starr-made
pianos sold during these months, subject
to a credit allowance on current ac-
counuts or future purchases. For in-
stance, a 20-dollar credit is the trade-in
on a certain style of Starr. A 10-dollar
credit if traded in an another style, and
a five-dollar credit on another. Claims

of dealers must be made and filed be-
fore May, 1931

The extermination of these old pianos
has heen accredited a great deal to
President Jeanctte of the Starr factory.
It was his idea that with old, useless
pianos out of the way, there would bhe
much more chance for prospects in
new merchandise,
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RecorD REVIEWS
e FOR MARCH e

By DON McDOWELL

IRST honors in popular records, in

my ostimation, go o Guy  lom-

bardo this month.  Guy and his
Cuanadians, in making "By the
Saint  Marie,”  have  achieved
more than a “pood  dance
pumber” in this Columbia production.

1t 1y a smooth, flowing, love song,
delicate in its artistry of execution and
almaost classical in ats  mstrumenal  ar
rangement.  There is a soothing element
in the fox trot that thc usual run
of records fall short of achieving, Car
men Lombard sings the vocal retfram
beautifully, accompanied by ringing hells
and chime effects by the  orchestra.
“Running  Between  the  Raindrops” s
on the other side, a sweet fox trot, with
vocal trio and guitar,

Royal
Ihiver
something

Waltzes Gaining Favor

Waltzes appear to be regaining some
of their lost favor. The popularity of
long skirts is bringing this about, it is
thought by many recording authorities
The “Cavaliers,” waltz specialists,  re-
cording for Columbia, have picked two
beautics this time, m “\When Your Hair
Has Turned to Silver (1 Will Love
You Just the Same”), ana “Wabash
Moon.”

The first of these is a good old-
fashioned waltz, like mother used to
make whoopee to. The words and mel-
ady are simple and beautiful, and  the
quartet that sings the vocal chorus nmkc
the most of them. On the reverse 1s
*Wabash  Moon,” a dreamy madern
waltz, fast gaining popularity.

Red Nichols Goes "Spiritual”

And now we must give a hand to Red
Nichols and his Five Pemies. e
«wems to have gone in for negro “spir
ituals” in a large way, as indicated by
his two latest Brunswick recordings,
“RBub-a-Boo” and ‘Corrine Corrima.” The
first is one of those “get hot and wash
vo' sins away” numbers, starting off with
A negro  dialogue introduction then
smashing  into a  lowdown tox trot
“Corrine Corrina” is a typical dark-
town blues, and Red and the boys really
go to town on it. The high trumpet
note held through the ending is worth
the scventy-five cents,

lLucas admirers will be tickled with
Nick's recording of this popular fox
trot “Walkin' My Baby Back Home”

( Brunswick). The instrumental arrange-
ment is varied, giving nearly all of the
hovs in the band a break. Lucas. of
course. is the high spot of the record,
with his song choruses. The number
calls for lots of dance rhythm, and
the Troubadours step right out and fur-
nish it. “Falling in Love” 18 on the
other side, giving Lucas an opportunity
to wax more romantic.

Rudy Vallee Scores Again

Girls between the ages of 16 and 60
will especially like Rudy Vallee mn his

new  Vietor rceoording of " The Wand
m the Wallows” Fois a smooth, sweet,
fox trot, with a violin trio taking some
very pretty choruses, backed by comes

and bass. Nallee contributes his usual
casy-going  tenor o the vocal refram
Among  Rudy’s other late s are

“"When You Fall i Love, Fall i Love
With Me” "Would You bake to Take
a Walk:”, and 99 Out of o Hundrea
Winna Be Loved”  In the second, e
exhorts his sweetie to go walking, talks
about  the weather, and  optimistically
warbles  that "Something  Good Wil
Come of That!”, all to a good, swinging
dance melody. A piano refrain adds to
the varicty. 99 Out of a Hundred” s
an ammsing picce—a rollicking  one-step
set to a rolling march tempo.

In “Sam and Delilah” Duke 1ling
ton gives a lively and amusing parody
on these biblical characters. Chick Bul-
lock sings the munber in true lowdown
night club fashion, The words are ex
ceptionally interesting, the melody s
good, and the rhythm is a foot tickling
stomp. A Victor record.

Ruth Etting’s New Number

Ruth Etting reveals again why she
s called “Colmbia’s  Sweetheart," in
her new recording of “You're the One
I Care For." She sings the first half
of the number in sentimental  ballad
style, and switches suddenly into dance
rhythin in the last part.  Ier piano
accompamst adds materially to the suc
cess of the record. On the other side
of the records is "Love is Like That."
which Etting also does splendidly

Mickie Alpert has blossomed out with
a nice arrangement of “Sing Song Girl”
(Columbia). He uses a Chinese instru-
mental introduction and erding, and
sprinkles Chinese musical effects liberally
throughout the number. A male trio
harmonizes in the vocal parts. The
words and music are hoth catchy. Al-
pert has succeeded in lending an Oriental
atmosphere to a good American  fox
trot. “l Surrender Dear” is the tune
on the reverse side

Old Cowboy Favorite

Fer them as likes that ‘ar music, the
Beverly Hill Billies offer the good old
cowhoy standby, “The Strawberry
Roan”™ (Brunswick). Serenading them
selves with accordion, guitar. and fiddle,
they drawl out the 47-0dd verses about
the  famous strawberry steed “that's
never been rode.” On the other side 1s
the “Everglades,” by the Hill Billies
another good lament,
~ Brunswick presents an unusual whistl-
ing record this month—"Spring Song.”
by Mendelssohn, whistled by Margaret
“Mickey” McKee. The canary effects in
this unusual interpretation of this old
classical favorite, are beautiful. She is
accompanied by the Brunswick Concert
Orchestra. “The Call of The Angelus.”
on the other side, also affords her ample
opportunity to execute some original and
intricate  whistling effects.  Bell effects
are furnished by the orchestra.
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“The Stawhborty Roan™ Beaerly
Tt Bilics. This s a0 goud old
coswboy number, put over e great
shape by those popular broadeast
arhsts, Nodal rcrrians are accom
pamad by the  accaordion,  gutar,
and vicling

“Eaerglades ™ Jul Bidlies
“Swedt and Hott” Joning
Nuholy  As the name indicates, at
s mextie ot hoth swact ane
hot anstramontal artangements, It
has o wnelty tenor song chorus
One o1 the nts 1rom the musical
how "You Said 10"

"You Sad \ichol

hraly,” Oz Nolvon Here s a
stmooth, swedt dance tune, i which
a good melody and soords combine
with a lazy, deen bass rhythm o
mahe it o populal Tox-trot
“"Whan You Fulb i Love, Fall
Love With M Nelvon
“"Walkim® My Baby Back 1lome”
Nuk Tucas and  his  Croonmy
Dioubadow s, “The mstrumental ar
rangement ot this number s
virted, piving nwst 0§ the mstru-
ments a0 break, A usual, Nk s
the high spot of the record, with
his  wong charuses Plenty o1
rhvthm
“Falling in

Ked”

Love Agam” [ uen
“Bub a Bo keed Nichols and
His Dice Pemnes. Starts off with
a negro dialogue introduction. One
of those “get hot and wish your
sins away ' numbers

“Corrme Corrina.”™ Taypical dark-
town blues number. [ he Pennies
really go o town on this tund
Listen for the high trumpet note
at the end

“Heavenly Naght'” Lol Colenan
A lively waltz, with a very pretty
melody. Nice rhythm hackground
and violin (")]i}.!iltll th tenor vocal
refram,

“Wath o A My Heart” Jaeques
Kenard.

"Would You Like to Take a
Walk?"  Chester Gaviord.  The

“Winspering Sevenader” gives his
mterpretation of this popular nov

clty number, with orchestral ac
companiment

“Cheerful Little  Farful”  Gay-
lovd

“The Wind i the  Willows

Ben Berme. An claborate instru
moental arrangement, with a wind
sound  effect in the  introduction
and ending. Exceilent baritone vo
cal refrain
“lILvervthing But
good fox-trot
“Spring - Song”  (Mendelssohn)
Vargarct “Mickey™ MeKee. Her
1s an unusual whistling record of
an old classical favorite.  Accom
pannment by the Brunswick Con-
cert Orchestra. Beautitul canary
cffects

“The Call of the Angelus”
tling with bell effects by
tra

i.ove”  Another

Whis

orches

(Continued on ag

40)
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SELLING IS EASIER WHEN

you’re backed by this
GREAT RADIO LINE!

These beautiful Columbia machines offer your cus-
tomers more for their dollars than you can give themn
in any other modern instruments. That's why this
radio is selling!

All models include Columbia’s nationally advertised
8-tube scereen grid Telefocal receiver—ithe famous

radio with no dead spots on the dial. And each Com-

bination also includes Columbia’s new Electric Re-
producing Phonograph—acoustically and electrically
the perfect record player.

Remember—this Columbia line has a price range
that helps you sell the greatest, most profitable class
of purchasers in the country. And it gives you
machines packing the beauty and performance which

will cinch a healthy 1931 sales-increase for you!
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Vodel 939 — The
Yerwe Columbia Tele-
focal Radio - Phona-
graph Combination.
List price, $235.00.

Model €20 — The
New Columbia Tele-
focal Radio, Low-

boy Model. Lixt
price, $145.00.

Model 991 — The
New Columbin Tele-
foecal Radio and Au-
tomatic Record-
Changing P h o n o-
graph Combination.
List price, $325.00.

Columbia

ALL LIST PRICES ARE LESS TUBES

Model €21 — The
New Columbia Tele-
focal Radio, High-
boy Model. List
price, $185.00.

Radios

RN Trade Morhs Reg 1.8, Por, Ot

s 1930 Siiia 4o 1 Agcre As e
h & A

R nets Bae bes 16, 30kt y 207 &

The Columbia Phonograph Company, Inc., New York.
In Canada: Columbia Phonograph Company, Ltd., Toronto
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WASHINGTON

AND SEATTLE

NI enterprising dealer of this city

his taken his cue from the efforts

of a manufacturer to create 4 new
interest on the part of the buying- pub-
lc, in getting behind the \Westinghouse
Compiny’s new Columaire receiver.

As an cvidence that the manufacrurer
has at least shown a sustained ionterest in
public  thought, Hugh Campbell of
Fraser-aterson  Company decided to
hold a salon showing with all frills
and atmosphere of the Columaire, to
demonstrate that though the radio may
not be basically nor mechanically new,
it is at least a presentation in an entirely
new and different manner, which is after
all what is creating a new interest in the
Westinghouse receiver.

Selecting the oriental rug department
with its luxurious sctting on the third
floor of the huilding, Campbell set the
stage in dramatic fashion and arranged
a unique program with artists from local
broadcasting stations to dovetail with the
demonstration of the recciver. Ushers
and members of the radio department
were attired in tuxedos, beautifully en-
graved invitations were sent out to a
selected list and the appointed hour found
the auditorium packed with interested
listeners.

Success was written all over the salon
irrespective of the immediate sale realized.
Success in the light that a new interest
had been created among buyers who or-
dinarily could not have been attracted to
the store by showing a conventional cab-
inet housing the identical chassis.

The one indelible lesson taken from the
idea was the terse comment of Campbell
himself. “How can a manufacturer ex
nect his product to go over if the dealer
himself is not sold on the products?”

That answers the question, brathers,
with respect to the Columaire. Westing-
house or any other manufacturer can
turn out new ideas until Doomsday and
unless the dealer hecomes sold on the
possihilities of creating new business as
a result thereof, there is little prospect
of the manufacturer being rewarded for
his effort.

Refrigerators

There secems to be a stronger tendency
for radio dcalers to diversify their busi-
ness this vear. Reason—naturally the
creation of more volume to lessen over-
head; likewise the fear of encountering
another summer such as 1930 with bed
rock radio sales, so the logical solution
scems to be refrigerators.

General Motors has already established
Frigidairc among most of the GM radio
dealers. A considerable number of other
dealers handling radio merchandise
through jobbing houses having a refrig-
crator linc as well, have taken on said
refrigerator,

This is in sharp contrast to the argu-
ments advanced a vear ago by both re-
frigerator jobbers and radio jobbers as
to the business acumen of this plan, hut

By LEO GREEN

like all things these ideas must have their
test, and if it's to the best interest of
all concerned, why not?

The argument s advanced by straight
radio merchants  that  furniture  houses
and department stores have both classes
of merchandise and no doubt exchange
prospect lists  even though operated as
separated departiments in separate parts
of the store.

On the other hand, service becomes at
once a problem for the small merchant.
Herein, perhaps, lies the brains of the
manufacturer and the jobber of refrig-
erators

Some years have passed since the first
clectric refrigerators were marketed, and
much has been learned in the interim.
The leading makers of refrigerators to-
day claim their products to be practically
fool-proof, with service now perfected
to a minimum, and furthermore, the av-
crage jobbing house has created a serv-
ice department to take care of such de-
fects that might occur.

Summer Radio Sales

IFFrom the vicwpoint of the radio man
who after all. created the dealer, what
is its effect likely to be on the summer
sale of radios?  Not so long ago we
thought we had overcome the bugiahoo
of a summer slump in radio. It is ap-
parent that there is a letting down in
sales during the summer months and
will or will not the dealer’s enthusiasm
to put over his refrigerator sales cause
him to overlook the radio department
and in the end find the radio sales even
less than they were for the corresponding
period of the year previous?

This one fact is without contradiction:
the radio merchant has a perfect right
to try and bolster his volume and pro
tect his store investment. e should be
entitled to the consideration that his busi-
ness judgment is not going to allow one
hand to lic idle while the other is work-
ing, and if he has the happy faculty of
keeping both working harmoniously there
can be little doubt as to the outcome.

Figures Show Sales Field

An cditorial entitled “Radio Growth,”
which appeared in a recent issue of the
Seattle Post-Intelligencer comes under
the heading of “good news.” The cdi-
torial states that the radio industry ‘“is
planning a great selling drive,” and that
according to figures, but 60,000 families
of the 10,000.000 in the United States
are radio owners, barely 35 per cent of
the total population—Ileaving 65 per cent
still waiting to sce what Radio is go-
ing to produce next, It's this 65 per cent
that is worrving a lot of us.

In a recent issue of this same publi-
cation in the form of a news story came
the announcement released by RCA that
Television was not in the far distant
future. To the radio merchant this no
doubt is classed as “bad news.” True
cnough, there is a deterring effect on the
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aile of radio when news  of  radical
changes in the development of radio such
as television is to bring is released, But
it's news and newspapers cannot  with-
hold ats publication. Moral, let’s get to
the bottom  of this selling  drive an
nouncement and get it started, and et
the futiure development of radio come as
a natural course the same as it has done
m the autamobile  industry and  other
similar industries

Consoles Versus Midgetsr

An interesting sidelight on the compar-
ative selling ratio of standard consoles
versus midget was revealed a few days
ago by one of Scattle’s large dealers, who
gave his total figures covering a two-
weeks” period. The ratio had been typi-
cal of sales for the previous six wecks,
he stated. For every $L000 worth of
console merchandise of standard make,
he was disposing of less than $40 worth
of the smaller types.  All of which points
out that after all permanent radio sales
volume scems to rest with the higher
priced sets.  This doesn't argue cither
that the midget will not scll, for this
dealer declares that the new type midgets
are destined for a nice volume, but it
does indicate that cabinet design of the
conventional console is by no means go-

Radio Employment Increases
Employment is increasing in the radio
industry preparatory to a scasonal re-

sumption of activity, according to a
statement received by Colonel  Arthur
Woods, chairman of the [resident’s

Emergency Committee for Employment,
from Bond Geddes, executive vice-presi-
dent of the Radio Manufacturers’ Asso-
ciation, New York City

“Radio manufacturing is scasonal to
a large extent.” stated Geddes. “Our
peak production usually begins in June
and extends at top load well into August
or  September, We believe this scasonal
expansion will occur this yeir to an ex
tent governed by special conditions re-
lating to the demand for products. In
anticipation. receiving set manuiacturers
already have begun to place orders, thus
stimulating production among  parts,
speiaker. and  accessory manufacturers
The increase in labor already has been
considerable with more to come as the
scason advances,

“This association represents over 200
companics making up about 95 per cent
of the ontput of the entire radio industry
Employment during last summer’s peak
for the entire industry was about 35,000
persons, including both wage carners and
salaricd personnel.  We are urging all
our member companies to consider every
means to spread the work among as
many persons as may be cconomically
practicable. Wage rates are being main-
tained.”

Radio Exports Show Gain

Representing a value of approximately
a bilion and a half dollars, more than
24000000 radio sets were In use
throughout the world in November, 1929,
according to figures brought out in an
analysis of the electrical department of
the United States Department of Com-
merce.

It is estimated that 120,000,000 people
are equipped to listen to broadcast pro-
grams.  In most countries except the
United States and Canada the cost of
broadcasting is paid by license fees levied
on set owners.
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Complete eight tube
Superheterodyne. Con-
tains everything and
does everything that
money can buy in fine
Superheterodyne per-
formance. 17 inches
high—13 inches wide
— 7 inches deep—
weighs only 22
pounds. Tubes 44—
224, 1—227, 2—2145,
1—280, complete
£69.50 nothing else to

buy.
s =i e — = e ———]
6 Nothing Else
to Buy
The telephone you use today is not a midget radio. And now offers the new ECHO-

PHONE SUPERHETERODYNE, no larger

or heavier than the original, created by mod-

phone. The telephone you used to use was
a monstrosity. The same is true of your

washing machine, vour electric iron, your
automobile, your typewriter—practically ev-
erything you use. They have all been refined
in quality, increased in efliciency, and most
materially reduced in PRICE and SIZE. The
same thing that has happened to everything
else has now happened to radio. And
ECHOPHONE is the ORIGINATOR and

LLEADER in this modern move of compact

ern engineers with modern vision, and de-
veloped by the greatest financial interests of
America. ECHOPHONE has long since
passed through all of its experimental stages,
has already put into the homes of America
over 500,000 of these modern radios and, in
short, has already taken all of the steps that
most of the radio world is about to set out
upon.

chophone

ECHOES OF*" THE WORLD

ROGERS & GOETZ, Ltd

21 Laskie Street
SAN FRANCISCO
Market 3124

7626 Santa Monica Blvd.

HOLLYWOOD
Granite 1194
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‘ere’'s 'ow it's done in merrie old England!

LONDON dealer was sentenced to prison for
A “selhing gramophone records below the au
thorized retail price fixed by plaintitfs in breach of
an order made by the Court.”

PIANQO dealer was summoned under the
A Bankruptey Amendment \et for not keeping
proper books in connection with his business. \When
pressed at his public examination as to why he did
not keep a cash book, defendant stated that *he
could not really sav why they did not; they banked
the money and that was all.” The court contended
that, as the public had to be protected against peo:
ple who traded in this reckless manner, he should
o to prison for a lengthy period, but it was de
cided to only tine him 25 pounds of three months
mprisonment

T is the custom among gramophone dcalers to

hold recitals jor their customers, at which the
popular records are played and new nstruments in
troduced. These recitals take the form of more or
less social events. Programs, special decorations and
home talent entertainment are furnished. The pro
ceeds o toward various causes—welfare societies,
church benetits. and last, but by no means least
to the Music Trades” Benevolent Society!

In this connection it is nteresting to note that
factories and large musical organizations have col
lecting boxes, wherein may be placed contributions
which go to the old age and infirmity fund for
members of the trade

Pavilions and halls are often hired by dealers,
who stage gramophone concerts and public recitals
I'hese concerts extend to schools, churches, inst
tutes and other public places.

N E Leicester tirm organized a band contest

few vears ago as an advertising effort, which
grew into an cvent in which bands from most of
the midland cities participate every vear. The firm
gives a silver cup to the winning contestant.

OMPETITION in some of these British towns

is by no means dull; one music house adver-
tised the following off "\ plaver piano for 3
pounds deposit, with full allowance on the pur-
chaser’s existing instrument ; a box stool to hold 24
rolls, free; two guineas’ worth of music rolls of the
customers own choice. iree; free demonstration in
the home aiter delivery; twelve months tuning,
free; ten vears' full guarantee.”

ADIO manufacturers in Great Britain maintain

a real live-wire association, in which thev take
an immense pride and interest. At a recent associa
tion banquet, the Rt Hon. Siv William Bull, presi
dent, delivered a speech in which he said, “That this
industry is capturing the public is quite obvious.
I'here are now three and a quarter million license
holders. The Radio Manuiacturers’ Association
represents a total capacity of nearly  18000.000
pounds. LZvery penny of that is British; all of the
members are British, and their manufactures bear
the Made in Britain mark with pride.”

That 1 ]1/7[:;' 7)’(1//); Brother

ues Gomc To }
Srow AS QuUICK, |
AS You DO |
1D AS WG ‘
W ANoT
BGGER !

Courtesy Los Angeles Tim

PIANO

FRANCHISE
EMBRACES — The S—

e bcal : : Kimball
most salable line in the Gllirres e
industry The only Grand

financing plan under which the dealer secures his

full margin of profit.

Co-operative Sales 1elps
offered by our two
IWest Coast Representatives:

T. V. Anderson
519 Cooper Bldg.
Los Angeles,

F. W. Grosser
521 Knott St.. Portland

Rep. for Oregon, Wash.,

and
250 Chronicle Bldg.
San Francisco
Rep. Southicest

Idaho and Northwest

W. W. KIMBALL COMPANY
Established 1857

306 S. Wabash Ave., Kimball Bldg. Chicago
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“Balanced Sales, within reason, mean Profitable Operation in every season”

NORGE CAPEHART

Electric Refrigeration with the Exclusive Rollator. Automatic Record-Changing Instrument. Home and
Diiferent and better from every standpoint. Commercial Types. Unit record changers for every
$189.50 to $325.00. purpose. An "‘Ace” money-maker for the dealer.

On Display

° SILVER-MARSHALL °

On Displ The "FIRST" licensed Super-Heterodyne Manufacturer. A leader in On Displ
n thsplay the low price super field—%$69.50 to $124.50, 8 and 9-tube models. n Lispiay

HAMMOND

Electric Clocks — A

Tube Sales Plan—the leader in price and
first practical meth- sales volume. The

od of getting BIG ‘ dealer’s best steady,
tube volume. Not just year-round seller.
a "Meter”” Only a
few territories left.

@

On Display

ACREMETER

Tube Analyzer and

On Display

KEN-RAD

Tubes and Incandescent Lamps.
The real quality and profit line.

SARGENT

Short Wave Converter — The out-

Ken-Rad Controls Acremeter—that standing unit in a rapidly growing
shows they are aggressive. A new field. Get in first with the largest
set-up for the dealer on Lamps. Super-Ranger.

Investigate!

Cunningham CLARION EVEREADY

The Greatest Radio Value at

Radio Tub i 1 i 9 q
end of 'i;:—é“n"c;"g:al:‘ a,,:‘:|’| ::::,Id ": any price. Now OUtS?I""g the Lighting Specialties Tubes—Known and
leader—head and shoulders above the M'dget‘ with a BIG Radio at Mid- used the world over. Always a good item
crowd. We are proud to have sold this get prices — $69.50 and $79.50.

line consistently for eleven years. Get in on this! and steady seller.

See For Yourself....On Display Now

1135 WALL STREET

WEstmore 3338




1"

Western Musie & Radio ‘Trades Journal March, 193]

««««c WESTERNER

SCORES
AGAIN
o

And this time
with the new
Powerful Jun-
ior model
listing at

$4 Q50

Complete

The new Westerner Mighty Junior—small, com-
pact but powerful! . . . the chassis of battleship con-
struction fully shielded, is designed with six tubes.
3-24’s, 1-45,1-80. Distance and tone has been per-
fected in this new popular sized radio. A distance
log made from this new creation by the Westerner
would be a compliment to an ordinary low-priced
superheterodyne.

Plain and simple in design, the cabinet of dual
toned walnut fits attractively in any home, office,
or place of business. It is a radio you will have to
hear to appreciate our claims. Be not misled at its
size as this new Westerner contains a full size dy-
namic speaker.

Wire or aorite immediately requesting vour

sample. It is to vour advantage.

Westerner Radio Manufacturing Co.
4265 South Broadway Los Angeles, Calif.

———WIRE FOR YOURS NOWm—
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MAYFLOWER / ' f
Electric Refrig- = :
erators the Hot- gl L 8 i
test selling line | e
on the market Y $,2
this year. ( % !
¥ ;

We Offer' You In...

MAYFLOWER

Electric Refrigerators

A Complete Line That Gives Every Advantage You Can Want for
Today’s Market
If you have seriously considered adding refrigeration to your business, you have become con-

versant with the selling points that should make a refrigerator attractive to the public.
You will recognize these selling features as important. Mayflower Refrigerators have them all:

1. Colonial Period, beautiful in design, giving an aris- 6. “Remova-shelf"—a patented feature found only in
tocratic impression. Specially designed Colonial type Mayflower Refrigerators—makes more room for full
hardware, satin chromium finish. size bottles,

2. One-piece, gleaming white porcelain lined interior 7. An amazingly quiet compressor—costing less to oper-
no cracks or seams. ate.

3. Porcelain cooling unit; sanitary in appearance, only 8. No troublesome installation—just plug into the light

found in the most expensive boxes. Freezes ice cubes
in 90 minutes. Large ice trays.
4. Temperature control for faster freezing—positive in

socket.

9. Fully guaranteed and backed by manufacturer’s ten
years' experience in electric refrigeration.

action.
5. Ribbon type wire shelves—small bottles will not easily 10. Lower priced than any refrigerator incorporating these
tip over. features.

A margin of profit that will make MayflowerRefrigerators an asset to you.

KIERULFF & RAVENSCROFT, Inc.

LOS ANGELES SAN FRANCISCO
137-139 West 17th St. 121-131 Ninth St.
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e MARCH RECORD HITS e

(Continucd from Page 38)

Columbia

2400-1) 99 Out of a Hundred Wanna
Be Loved Henw Selzin. Rol
licking one-step, in march tem
po, which provides variety by
swiatching into fox-trot time in-
termittently,  Clever words, o
prano  wvocal  refrain, accom
panicd by instrumental novelty
cffects, such as banjo and xylo-
phone bits

“Love for Sale” Selvm. From
the show “The New Yorker'

2404-D—"Walkin® My Baby Back
Home”  Johuny 1alker. A
swinging tox-trot, with rhythm
that goes right to the feet. Hot
piano with bass chorus.  Vocal
refrain,
“When Your Lover Has Gone”
1 alker,

2398-D) —You're the One [ Care For”

Ruth Iitting. The first hali of
this number s sunz in senti
mental batlad siyle, but swings
mto dance tempo in the last
part. Etting sings to an excel
lent piano accompaniment
“Love i~ Like That (What Can
You o))" Ftting.
2403-D—"Sing Song Girl" Mickie .1
pert. Opens with Chinese  in-
strumental intreduction. Vocal
choruses are harmonized by o
male trio,  Both the words and
melody  are catchy.  The  ar
rangement s interspersed  with
Chinese musical cffects, giving
an Oriental atmosphere to au

American dance tune. I Sur
render Dear.” cpert

2401-D— "By the River Saint Marie”
Guy Lombardo. This ts an un
usual  dance number:  smooth,

fHowing, and almost classical 1
its artistic exccution and  ar-

rangement. Ringing hells and
chime effects aceompany Gt
men Lombard o a0 plaasing
baritone  refrain. This s a
beautiful love-song and an cex
cellem fox trot

“Running  Between  the Ram
drops”" A sweet fox trot, with
somg charus by Carmen Lom
hard, assisted by vocal trio, and
accompatmied by pgutar

“The King's Ilorses”  (ah
forma  RKamblers. A novelty
number, with iustrumental
“horse”  effects and  amusing
vocal parts.

“Sleepy Town Express”

2307-1)

Rant-

Dlers.  An easy-going fox trot,
with train imitations,  Words
describe a visit to fairyland,

which interests the kid
Rhythm is for dancing

2399 —"When Your Hair Has Turned
to Silver (1 Will Love You
Just the Same). The Cazalicr s
Specializing  on waltzes,  ems
orchestra picked a heauty  this
time. It s a real old fashioned
waltz, with  simple,  heantiful
melody  and  words.  Sung  in
vocal chorus by quartet
“Wabash Moon.”  Sweet, dreamy
walt/, with quartet refrain

Victor

22700 —"Ome More Time”  Gus . lrn
heim Hot  dance  tume,  with
plenty of anstrumental  scorchers
and rhythm. Bing Croshy sings
the vacal refrain, in regulation
night (dub style
“Thanks to You.” A lazy, sweet
fox trot. Croshy does this one
I a more sentimental manner

22015 - "The  Wind i the  Willows"”
Rudy allee. A very  smooth
fox trot, Vielin trio takes @

pretty chorus, backed by climes

Viallee con-
teshutes s usual  casy gomng
tenor e the  vocal  refran
“When You Fall e Lane, Fall
i L ove wath Me” allee
“Would You ike 10 Tuake a
Walk ** KNudy alles bhas s
a dever number, trom the mus-
wal comedy USweet and Low ™
The words are amusing, and set
10 a4 good dance melody Fiane
refram  adds 1o the  varngy
Vialleo sings, o1 conrse

“99 Out of a Hundred Wanna
Be Toved™ 1allee

“"Wrap Your Troubles in Your
Direamns ™ Bing Crodny Here s
a happy-go-lucky ballad, sung to
sweet anstrimmental Grrangements
Violine  predoamimate throughout
the number

“lust a Cagolo ™
22612 Say Hello o the

and  bass ahyvthm

2ot

22701

I'olks Back

Home ™ Best T own A good
“hack home’ tune, that gets under
the  <kin  withont  boing  stoppy

with sentiment Nice melody. A
fox trot

“Heartaches” T ots of harmony,
both vocal od instrumental, in
this fox trot

“Hurt” feo Reooman  Smooth
dance tune, with baritone  song.
The arrangement i~ sweet, and
tull of harmony and rhythm

“He's Naoth Waorth Your Tears™
“Sam and Delilah™ ke -
prgton Parady on these iblical
characters The words are an-
terostingz, Lowdown somg chorus
In Chick Bullock, with an abun-

22008

23030

dance of red hot rhvthim lFrom
the musical comedy “Carl Crazy.”
“adin' My Tune ™ The Blue

Teans. A cowhoy song, in regu
lation fox-trot rhytlhim for danc
1y Mowh organ, prairie  la-
ments, hot choruses and all the
trimnnings

A Series of Successful Collection Letters
1)

As a Final Notice before filing sunit or reclaiming
goods this letter has pulled big returns.
make any reference to “pulling” the merchandise, for
in many cases this is not desirable.
is the money and let the custamer figure out what action
He might willingly give up the furni-
ture but would “balk™ at heing sued for the halance.
A notice of suit is much more effective than a notice

(Continued from Paqg

will be taken.

Lo TePOSSEss.
Dear Sir:

In three days you will receive notice of legal proceed -
ings which will be instituted by our legal department
These proceedings will be based upon a formal legal

What vou want

5 reputation
We do not g

ment

IT IS UP TO YOU.
siderate and cven now we are reluctant to take such se-
vere a measure, but from your continued neglect of the
account we are forced to assume that vou are indifferent
and will not pay the halance willingly
Before permitting the account to go out of our hands, we
are willing to wait until (date) for payment.

fer this matter to onr attorneys, and believe that if you
realized what it may mean to you
balance, plus court costs and nterest, as well as the an-
noyance, undesirable publicity and injury to vour credit
that you would not permit the case to go into
court, but would make immediate arrangements for pay-

payment of the entire

We have been unusually con-

Failure on

your part to adjust the claim before that date will auto

contract, entered in good faith on your part—a contract

which we have fulfilled to the letter.

We sincerely regret that yvou have compelled us to re-

matically close our records and thereafter vou will be com
pelled to deal direct with our legal department
This is positively vour LAST NOTICE from our office

Yours sincerely,

Credit Manager

Majestic Sales, Inc., recently opened
its doors in the Eldridge-Buick Bldg.,
905 Fast Forty-fAfth St.,, Secattle, Wash.
A complete line of Majestic radios and
refrigerators is handled. Kenneth E.
Northficld, former installation engineer
of Seattle is president of the new firm,
and Lee B. Nichols is seccretary and
trcasurer. The rooms of the establish-

ment are of Spanish design throughout,
and include a main floor display room,
and a well-appointed balcony and offices

Garold Watts, formerly employed 1
the radio department of Vyne Brothers
Electric Company, Prescott, Ariz,, has
resigned to start a radio shop of his

Watts 1s
tepair parts, and does

own Gt 320 East Sheldon St
specializing  in
not handle sets

Radio Twube Service Store, 212 South
Brand, Glendale, Calif., is ready for
business, according to J. Spencer Purdy,
manager.
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\ SENSATIONAL NEW MODEL 68

TUBE

The THIRD in the 1931 line of JACKSON-BELL Midgets. The
ONLY exclusively Midget Line in America. Big extra profit. No conflict
with your present lines. Profit proven by the experience of thousands

of Dealers and Distributors everywhere. Dependable merchandise, pro-
duced by an old established Manufacturer, pioneer and recognized leader
in the Midget field. Generous co-operation. Effective advertising. Sure-
s fire sales plan. Write TO-DAY for proposition.
complete with 8 tubes
NEW MODEL 50 NEW MODEL 62
S tubes (3 screen grid). dy. % aiibes b dscenn gild) Mg Model 68 Features

namic speaker, tone control,
attractive walnut cabinet - -

8”x11v:7"x15"

navox dynamic speaker, per

fected tone control. exquisite @ & tude “‘wallop

walnut cabinet 8"x11%:x15” @ ¢ screen grid tubes
50 @ local and distance switch
$ 9 50 $ 59 @ illuminated vernier dial
e —— @ Magnavox dynamic speaker

complete with 3 tubes complete with 6 tubes @ push pull amplification
@ mproved tone control
@ walnut cabinet 19" x 11" x

16%”

JACKSON-BELL COMPANY . . . LOS ANGELES, CAL., U. S. A.
MANUFACTURERS OF ALL-ELECTRIC RADIOS . . . SINCE 1926
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Eugene Farny

Farny Visits West

Eugene Farny, P’resident of the All
American Corporation, manufacturers of
the Lyric radio, has been touring the
West in company with Curtiss Abbott,
western manager for Lyric. larny is
very optimistic for the outlook of the
cnmmg vear, stating that here is a great
interest in the Pentode tube and that he
stands cvery chance of repeating the suc
cess of the screen grid tubes. Distressed
merchandise, Farny believes, is pretty
well  absorbed and as a consequence
manufacturers, jobbers and dealers are
making their plans for the sale of the
new models of 1931. He reports a re-
markable interest in the new automatic
Lyric in which a clock system is incor-
porated in the radio tuning different sta-
tions in and out the entire day at the
operator’s previous setting.  FFarny indi
cated an interest in refrigeration and
television but had no announcements to
make.

Curtiss Abbott announced the appoint
ment of the Coast Radio Company, Scat
tle, as exclusive Lyric distributors. Coast
Radio is one of the largest retail outlets
in Scattle. They have organized a com-
plete wholesale division.

\Walter Holland, the vice-president and
chief engineer of the P’hiladelphia Stor
age Battery Company. has been touring
the West, ostensibly on a vacation

New Dwarf Miniature

The Dwarf Radio Mig. Company of
l.os Angeles, is introducing a new
Miniature midget, only 11 inches high
and weighing 16 pounds, that is par-
ticularly distinguished for its volume
and tone characteristics.  Its volume
is sufficient to fill an average room,
and full volume can he used without
distortion. Although the model is not
designed for distance, owners report
playing KOA Denver on many occa-
sions,

The sct uses § tubes with three
screen grids, TRF circuit, illuminated
dial, dynamic speaker, phonograph

jack. Height 125 inches. Width 11
inches, Depth seven inches.  List price
$49.50.

Visionola Jobbers Appointed

C. H. Dickey, Jr, western manager
for Visionola, talking movies for the
lome, announces the appointment o1 W
. and W. L Jackson tn San IFrancisco
and ey & Krause in Los Angeles as
Visionola jobbers.

Visionola is a complete unit compris
mga radio, a phonograph and a motion
picture projector.  Either may be oper
ated separately. Used as a talking movie
machine the  16mm.  film  synchronizes
with the phonograph record.  An exclu
\lvc feature of the \’monol.n is the mo
tion picture screen which raises up from
the top of the cabinet, the picture being
reflected, mirror mnunlc(l on the front
»f the cabinet, obviating any necessity
of having a screen across the room from
the projection.

The entire apparatus is housed in a
very heautiful cabinet similar to a com-
bimation cabinet. A total of four hun
dred talking motion pictures with reels
with records are available including such
features as “Showboat,” “All Quiet on

the Western I‘ront,” comedies, travel,
and educationals.  Programs may range
in length from one-reel from fifteen

minutes to two hours. Reels and records
are carried in stock by the jobbers and
may be rented at a very rcasonable fee.
The machine lists at $395.00. Visionola
Manufacturing  Company, at 60 [Sast
IForty-seccond  Street, New York, is
headed by C. H. Dickey, Carmel capi-
talist and prominent western financial
head.

_Other officers are prominent in finan-
cial circles.

Jackson-Bell's New Super

After being many months in the
laboratory,  Jackson-Bell  has  intro-
duced their new super-heterodyne to
the trade. The new model is an excel-
lently engineered piece of merchandise,
with sturdiness and neatness outstand-
g in its construction.

The new super uses cight tubes with
three 24', two '45s, one '80, and two
'27's. A full Magnavox dynamic speak
er is emploved.  Electrolytic condens-
ers ars used, with a four gang variable
condenser.  Ioused in the most beau
tiful cabinet of anv Jackson Bell, in
matched walnut.

Typical of «uperheterodynes the set
15 extremely selective, casily giving a
ten kiloevele separation. It is particn-
larly  sensitive on  distance and 1s
cquipped with a local-distance switch.

A tone control, originated by Jack
~son-Dell s used to vary the high or
low frequencies of sound obtainable
and to reduce static. Complete with
tubes the super lists at $69.50. The
factory is in inll production and sample
orders are heing shipped to outlets
now,

Atwater Kent's Pentode Midget

Although not confirmed at the time of
going to press from sources that are be
lieved accurate it is learned that Atwater
Kent will manufacture a midget super
heterodyne using six tubes with a Pen
tode tube, listing at $72.50 complete. 1t
is understood that the chassis will be
housed in a4 very beautiful cabinet with
the usual Atwater Kent dials and con-
trols.
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Lou Willis Western
Manager for Majestic

Vernon Collamore, sales nunuiger of
the Grigsby Grunow  Company, startled
the western trade recently through his
announcement of the appointment of Lou
Willis as western manager for Majestic
radios and refrigerators. You Willis is
one of the very best known factory men

in the western  territory, having  been
travehing  the West  for the past six
years

At the time of going to press he is

ona trip vasiting the various  Majestic
jobhers,  Willis states that the Majestic
tactory contemplates no change whatsos
cver i their jobber or dealer set-up but
will rather ntensiiy their present  or-
ganization.  He is very enthusiastic over
the new  Majestic merchandise and  the
ageressive sales and merchandising plans
radios and refrigerators. Lou Willis is
launched by Vernon Collamore.  Willis
has appointed  Ernie Severson to assist
him in the Northwest

C

Lou Willis

New Super By Gilfillan

R. J. McNeely, salesmanager of Gil-
fillan  Brothers, Ine., is announcing a
new cight tube superheterodyne. Me-
Neely states,

"Weare so enthusiastic about this new
super-heterodyne that we will lay bety
that it will outperform any radio ever
built. It was designed by Frank Jones,
after many months in the laboratory,
and Joncs is an old hand at super-het
erodynes.”

I'he Gilfillan super uses eight tubes,
three 24°s, two 27°s, two 45°s and an 80.
It ha< all the cquipment of a modern
radio, local-distance switch, tone con
trol, tlluminated vernter dial, 10 kilo-
cvele selectivity and a “hear for dis-
tance.” The chassis, using a Rola dy-
namic speaker s housed in a carved,
dull-finish open faced Walnut Jowhoy
and hsts at the popular price of £127.00.

Marshank Cets Movie

Dave Marshank  lhas  just  returned
from a trip to New York and states that
the  Sprague Talking Movies for the
home will shortly be ready for delivery
m the West.  Marshank has been ap-
pointed western manager.  Machine will
be in a very popular price class.
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Manufactured

by

®
LANSING

Manuracturing Co.
6920 McKinley Ave.

Los Angeles, Cal.

The evgineering de.
partment of the lLan.
sing Monufacturing
LCompany wcark hand.
inchand  acith  manu.
fncturors in designing
the particular type
speaker  that ke
perfectly wlth yonr
particular  type  chas.
wis. This is anly one
of vur serpices

kindly call «pon us

an

again”

Radio de
have prom

signers and manufacturers
ised their dealers superb

tone in their merchandise . . . tone
that will be unsurpassed . . . depth

. volume and realistic! Again and
again these dealers have received
these promises in the moderr radio.
Curiosity led their eye to the back
of the radio to find nothing but the

new moder
LANSING!

n type of speaker . .

MR. DEALER

If at the present time your line
of merchandise does not contain
the new famous Lansing, instruct
your factories to let you hear the
next shipment through one. Today
it is tone that is being sold . . .
positive tone! You will appreciate
the Lansing.
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Story & Clark “Petite”

Console “Petite”

A new feature i oset designing, known as
“Unified  Contioll” s incorporated  n th
“Console Vetite”™ by Story & Clark, 173 N
Michigan Ave,, Chicago, The device combines
three seputate opetahions in one. It acts as
a stiton finder, volume control and s and
off switch, 1o addition to this, the Console
I'etite has full vision tumag dial, wirth shd
g selector, 12 foor connectng cord, fat top
cabinet to be used as table or smoking stand
Chassis built ot cadmium plaed steel, employs
seven tubes—three 224, two 245, one 227, and
one 280,  las four gang condenser, tone con
trol, localidistance switch, complete shiclding,
trple screen grid and  push pull amphtication

The cabinet 3s 23 inches Ingh, 16 nches
wide, amd 10 inches deep.  Wewght, approxi
mately 35 pounds,  List price. $89.50, complete
with tubes

New-Type Radiotron

A pew screen grid tube, designed priniaiy
for use in radio-frequency and intermediate
frequency amplifier stages, bas been developed
by the RCA Radiotron Company, Inc,, Haun
son, N. J. The n:w tube, designated as RC A
235, is designed to elimiate  cross-modulation
and wodulttion distortion. 1t 1y made for AC
operation,  amd  employs 4 cathode  of  the
quich  heater type The mutual  conductance
at ) volts on the gl v nomamalls 10
miqrolmh. and at L3 wvelts, 1100 microhms,
RIVINEG 4 rati f 110 for o single ~tage

Weliston Replacement Parts

A complete line of  replacement  parts,
addition 10 the Wellston Gold Test Aerial and
Gold Tost Tone Control, have heen announced
to the trade by F. J. Grenzer, president of the
Wellston Radio Corporation, St. Louis, Mo,

Bushnell and Rayner, 212 Ninth St Oak
Iand, Calif., exclusive Western Sales  \pents
for the Wellston Radio Corporation, have ar
ranged to carey a complete stock of Wellston
parts, including <uch items  as  replacement
transtormers, onnd~nsers, ard resistances. Either
Bushnell and Rasner, or the \Wellston Rada
Corpcration will furnish Catalog No. 11t
service men, which contiirs special prices on
replacement  parts,

Universal Photo-Conductive Cell

A new type of seleravta photo conductine
cell has been developed by the Unwversal Phot
Cell Laboratory, Venice, Cabifo Tt as a0 haigh
sensitive, new type ccll, wath great vanet
of uses to which it may bhe put, such o~ dis
tinguishing Mors, turntng hghts oo and
automatically, etc

An mportant commercial use to which  w
will soon he put, aceording to Earl ko Sconr
fmmr_\ representative, 18 n an anstrumen’
that ¢ann he ~et to automatically tarn  sto
Iights on in the evening  and  off in the
morning,

One of the forms in wiloeh at is made s
mechamism that will open garage doors wher
the headlights of the automobile shine upor
it. It is foolproof, and only the owner. who
kunows the secret, can make it operate.  last
price ot photo conductive el for relay wark
$15.00,

Crosley “Wigit"

The Wi 4 new product of the Crosley
Radio  Corporation,  Cincinnati, Ohio, s only
121, inches high, 11%4 inches wide and 9V
inches deep.  The cabinet 1s made of Repwood
“B.? 2 material that duplicates wood carvings
naturally

The uew midget  uses  five tubes—thtee
24 screen grid, one 45 output, and one 80 rec
tifier, A\ new clect-o.power speaker has been
develoned for the e The chassis employs 2
Mershen condenser, single tuning contiol, vol
ume control and a three.gang tuning con
denser. Jist  price, $319 30, complete with
tuhes.

“Littlefuses

Lattdetuse Laboratories, 17 Wil ALY
( licago, manufacrure low range tuses tor the
protection ot galvanometers, meters, and othee
dehaate 1 uments, knowie as CLattletuses
Jhey  are used an tabe teting  cquiptent  to
protect the metess an case ot ube s shorted
(B! 1 M preee tiot 10 t 1 4

nt

Arcturus Type 551

Kicwn as the type vanable mu, o
tube has been designed by the Arcturus Rady
Fube  Company,  Newark, . ). This type
wperates on the variable-mua principle wheren
cross talk  ond cnodulation distortion,  caused
by whp d local statioms, s practically
vl nated.

1t balt to handle o signal 25 tim
wreatetr  than  presentday  screen gnd  tubes
By o specral construction of the wrid, it con
pensates for the difference between strong aml
weiak sgnals, thereby taking the plice ot tw
screen wnid tubes

Stewart-Warner Model 14

Two Stewart Models

Stewart Warner Corporation, 1824 Thyerses
Parkway., Chicago,  offers  two  new  console
madels, Model 12 s 37 duches  high, 23
imches wide, and 141, inches deep. The caln
net to, s onve ply walnut, with Orniental walnut
i g hghter tone for the central control panel
I he legs are aenuine quarter-saned Amencar
ted  gumwomd,  List price  (Western), com
plete with super electro-dvnamie  speaker aned
cght standard tubes, $10R.75,

Model 14 0% 41 anches lugh, 23 anches waide
aml 141 mches deep. N\ rectangular mould
e irames the inner panel upon which th
contral knohis are located Western hst price
$10%.7%

Fastron Recordophone

Lhe Fastron Recordophone, manufactured by
F. A. Schiller, Inc,, Irvington, N, [, consists
of a complete phonograph  motor and  tarn
table together with a vecording head, recording
arm, microphone, pick-up, ete. Can he wdapted
for use with 4l \C receivers using one or twe
245 tubes in the last audio stage.  Phonugraph
pick-up o set is unneeessary The device
records anything coming over the radio or
through  the microphone  on aluminum dises,
special needles bemg used tor tecording and
reproducing, and may he played over as often
1s desired. Prices: Instrument oomplete, wath
cabinet and sinall table, $99.50 Can he pan
chascd without table for $94.50, and the rc
cording instrument may he had alone  with
microphone for $39 .50
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Crosley Super-Administrator

Crosley Superhets

Thice models ot the new  Semor Nupet
wterody e hadynatron) are bemng manutac
tured by the Crosley  Radio Corporation, Cae
annaty, Ohso, I'he  chassis  used in these
models emplovs tour 224, screen gnd me
227, wo 245 power ontput an push pull, one
280 rectifier. It as used with o full foaung
moving coil dyn anic speaker Al three mod
els are equipped aath statie and tone ontrols
Tocal dhistance  swiarn and nbination e
and onotf switch .

The Super Administiator Ginnet s nmshed
in mahogany on the top wnd sidos wath pilas
ters ot sohd muhogany I'he tront panel s
cf Repwood B reproducinyg an onigiald |
Ganoang Dimenstons, 31 anches hig
inches wide, ana 133, o+ dee last price
109,50, with tubes,

The  Super Rondeau 1 73y anches hagh
251 nches wude, and 1 mches deey fop
and «aides are of five ply walout vencer The
venter panel as ot Repwoot "B represenning
an otiginal wood  carving Bath  this model
i the Admanstrator e equipped  wath
honagraph  pich up ternals Tast  price
X119 20, wih tul

Th Super S oavdo Tl phonogt ap
ombinatior Motor s ascless nd selt
starting oI~ ot 1 Crthinet are rounded
and e e ' onew  matenal, tCarve
AT rmensaons 12 inches  higeh 9%
inches wades andd 1oty <~ deey 118t prie

T ith rube .

Crosley “Johnny Smoker”

Campletely enclosed Hnoall sides, ¢ rosl
Tohuny Smeker™ as o combimaten radio and
sinoking  stand,  that can b ~et  answher

im the room  The calnnet provides the neces
siiy places  tar cigatettes,  tobaco  jar

reahimg matter, The front pand s made ot
genuine  Repwood,  representing an arinal
wood  carvaing. Btoas mches high 1234

nches wide and 1 mmches  deey | ER
Qmppe with the Wigit chiassis, using three
sereen el 2240 one 2450 and Ha

volume control. Made by Crosles Radio Cot
wration, Cisataati, Olo o Daise price, $47.5¢
nh tubes

New “Allen’ Set

The “Allen™  rady manufactured by the
Arcadia  Radwo  Supply  Compaay Arcadia
Caltf , 1s a sixtube ser heting at $37 Has
triple  screen gnd, large  lansing  dynamic
speaker, tone  control,  electrolste  condenser,
Is 19 inches hil and 14 anches wide,
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thandise
Factory

Lee DeForest Midget

I'he **Royale™
et manufactured by the
facturing Company, Lbi.,
Angeles. The chassis 18 screen g
tone  control” and an illurmnated
cahnet has headcd edgings around
top.  List price, $69.50

I he company  also makes a
~et, using the same chassis and
wime features as the mantle
net s osquare, with handles

Cinderella Washer

sm.dl. compact,
clla ‘*hubble actiom”
manufactured by Black &
g Company., Towson, Md..
deans clothes. 1t washes
mechanical  agitation,  and
parts. .\ gliss demonstrator,
tenior displays are available,

15 the
[ee De

and attractive.

has

Condenser Cartridges

name of the

1224\

new

model.
for carrving

nesw
rest
all SNt
i, an
dial.

1 the ¢

Western Music

micd

Manu

. lLaus
o hias

The
urverl

portahle

having the

The

the €
vacuum washing ma
Decker Manufactur
washes
thoroughly

and
without

caln

miler
chine,

dry

no  movabhle

window a1
List price, $37.5¢

1d an

Condenser  cartrulges for replacement pur
puses  are heing  marketed hy  the  ubilier
Condenser  Corporation, 4377 Bronx  Blvd.,
New York. They are large. Hat, non-conduc
tive cartridges, dcsuznul fm filter block re
pairs, available in capacities of to 2 mfd.,
or in DC working voltages of 200 ta 1000
A smaller type of cartridge is also made. for
hy s repairs, ir capacitics of Y% to 1 mtd.,

and in DC working voltages

Multi Frequency Oscillator

The 330 Multu Frequency
a new development of the
pany, Daston, Ohio, It
mitting sclf-modulated signals of 1
vernicr, and 1RO kilocycles for

Test

are availahle-—one
1200, and 1500 kilocycles,
®00, 1000, 1200 and 1400,

settangs
1000,
G,

of 200 to 400,

Oscillator i«

Radio I'roducts Com
is calibrated for trans-

30, 175 with
lnl(rm( diate
adjustment on superheterodyne receivers,

|fﬂll\nllllllll{
and the other
The instrument

Two
750,

I chullcd and cquipped with volume control,
It is self-contained and bhattery-operated,
a ’30 tube. four clash light cells, and one 22

Case 1« of oak,
2650,

volt battery,
Dealer's price,

Uses

with hinged  hd.

Preston Record Maker.

Presto Record Maker

Cutning ' K
I'resta Record Maker s
mstrument that can he attached
et It uses a special reco-ding
f the | wraph pickup and u
disc six, eight, ten or 12 nches
Records can also be madde diredt
casts. The  Record  Maker
with motor, turn-table,
phone,  selector <vitch and
switch, and is housed in a
leatherette case.  List price, $K83

\ record
phonagraph

AR it awl

combinations  is
consisting of 4 recording head,
ism, microphone, and selective
price, $39.50,
srd  blanks  are
each: 7%-inch
blanks, 60 cents; and 12-ineh 1
Manufactered by the
North Seventh S, Philadelphia,

Sixanch  blan

Llanks, 30

comes
volume coantrol,

compact
00,
antachment kit for use on
also

records,
compact, p

" ({53
head,
ses a

the
irtable
radi

trread

mouth

i diameter,

from

hiroad

complete

mioro

radi-pohtmgraph
portablc

radio

ohtainable,

feed mechan-

switch

ks, 20

cents;

rlanks,

Last

List prices on double side rec

cents
10-nch
$1.00,

Presto Corporation, 117

Westinghouse Remote Control

Mhe new Westimghouse
the ser on and off, seleets any of six stations,
and adyusts the volume control, through a se
ries of ten marked push-huttons mounted in a
small metal box, attached to the recciver by a

remote control turns

that ribbon cable, The mntor employed in the
system s of the capacitor type and s noise
lése, and turns the condensers to the desired

station, Tt s
the sin by manipulation
4 high and o tow wave-length,

possible ta get stations other than
of two of the bhuttons,
The equipment

1« abtainable with the new Westinghouse Maod
cls WR o and WR-7
Superhet Condensers

tndensar units for use  with superhetro-
dyne circuits are oftered by the Dejur-Amsco
Corperation, 25 Morton St., New York. The
condenser units are mounted on an insulating
base »f leolantite They are made in three
types© duplex  semi-vanalle, duplex  variable,
andd single varnable,

N

Radiart ““Amplitrope”

Furnishing power for the nmplmcntmn of

a lurge area. the “Am-
plitrepe,” manufactured by the Radiart Corpo-
ration, 13229 Shaw Ave., Cleveland, Ohio, is a
Jdevice consisting of a huilt-in clectric turn-table
and pick-up, power amplificr, matching trans-
formers, external transformer, and switches.

The output will operate both magnetic and
dynamic speakers and may he used with any
radio «et.  The *Amplitrope’ is made in three
models

music and speech over

Tittany Tone Super.

Tittany Tone Superhet

In the new “Tiffany Tone” Super
httcrndsne, manufaciured by Her
bert H, Horn Manufacturing Com
pany, 1629 South 1ill Street. J.os

are cight tuned cir
cwts, cach of which includes a coil
wound with Liteendraht wire, Chas
ais s H(lr(mtly compact, and em
plovs three 224, two 227, twa 245,
aml one 280, Includes dual volume
wmtiol, tone control and illuminated
dial, calibraticd in Kilocycles.  List
price, $78.90, complete with tubes.

The Horn Company is also man.
ufacturing a new pmduct. the “DX
Ground-Aerial.” Consists of a brass
tube, filled with chemicals, equipped
with a sharpened point for driving
into the ground. ~After it is huried,
water is poured inte the open upper
end, and the r(sulllng chemical ace
tien produces a positive, low-resist.
ance grnuml in the soil arcund it
List price, $1.50.

Angcles, there

& Radio Trades Journal 5

Jackson-Bell 8-tube set.

Eight-Tube Midget

The Jackson-Beil Company, l.os
1082 W, \Wadhington, apnounces an

Angeles.
8-tube

midg=t radio, production of which has already
begun,

The new  Jackson-Bell #-tube set is a con-
cert prand size and is listed as Model 68.

Amonyg ite feamres are, a local-distance switch,
a tone control and vernier dial, three devices
which have heen mostly confined to the larger
type of recetvers. There are four screen-gnd
tobes and two 247 tubes in push-pull amphh-
cation. The chassis is shielded throughout
and 1. of <olid constructicn.  Incorporated n
the new Model 68 is a Magnavox dynamic
speaker of the latest design.  The cabinet is
somewhat larger than other lackshn-Bell mod-

cls, although still in the true midget class.
The dimensions are 1934 inches high, 16%
inches wide and 11 inches from front to hack.

List price, £69.50, with tubes.

Silver-Marshall Superhets

Silver-Marshall Compact and Cadet superhet.
erodyne models have heen introduced. The
Compact is a mantle set, listing at $79.50 with
tubes, and the Cadet is a small console, at
$89.50 with tubes. lloth use the same chassis,
which includes eight tubes, continual variable
tone control, local-distance switch, of ten-kilo-
cycle selccmnv A pair of extension speaker
jacks are included. making it possible to oper -
.m‘ a speaker in a distant room,

Compact Fada Model

Fada model 43 is a4 smallsize receiver, come
pact and semi-portable. It is a seven-tube set,
ustng three 224 screengrid, one 227 heater, two
245 power, and one 280 rectifier,  Chassis is
shiclded, includes pre-sclected tuning, double
contact volume control, chassis vibration con-
trol, full tone dynamic speaker. Cabinet is
combination walnut, 18 inches high, and 13
inches wide. Shippimg weight, 3R pounds,  Lie-
price  SRE30 complete.

DeForest Tube Kit

With space for a complete <et of fresh, tested
and matched DeForest Audions, a new tube
kit is now being used by the DeForest Radio
Company, 'assaic, N. J.. The kit is designed
in orange and hlack, and is 12%; inches long.
71 anches wide, and & inches high,

The purpoce of the kit is 10 pravide com
pact, organized grouping of tube sete for the
various makes of receivers, ‘The hranch offices
arrange the rubes that go with each type of
~et, and pack thetn in the kit for convemence.
The tubes in cuch kit are certified 1931 pro
duetion,

Deforest Tube kit.
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-~ VISTONOLA
— HOME

Radio-Phonograph |
Motion Picture |
Projector

The Instrument That Will Make Your Store Head-
quarters for Home Entertainment—With Quick
Profits—Quick Turnover and Unlimited Advertising

for Your Store. l
Designed in recognition of a demand for com-
plete home entertainment and an appeal for a
moderately priced  instrument having all the
principal charactervisties of the theatre.
Visionola is selfonerchandising s sery appearance attracts atten
tion and ereates a desire far ownership—its performanee a« perfeer
as you ever beard from a 82.00 scal—illcher free pictures on a self
rontaioed . synchronized ta abeolute perfecti

1t~ own talkin ¥ 1eut hrin
Ia hills the )

« Irue tones,

t - and woaly p
Talkie instrmment annkes it
market.

EVEN
ALIENT
ALES |

FEATURES

Talking Pictures

Hear Visionola—See Visionola—I{tor filteen

minutez of actual demonstration will 1ell o )
) Silent Pictures

vou more of the sales poszibilities of Vision-
Radio

ola than oceans of printer’s ink and tons of
paper. Visionola Home Talkies will attract

> e
zet the Visionola Phonograph

crowds to vour store

Film Rentals

Seven Point Sales Story now.  The Visionola

=
)

dealer will be headquarters for Home LEn-
Instrument Rental

g
W

tertainment in vour cily,

Advertising Medium

Dealers Now Being Appointed
; 2 Unlimited Film Rental
Inimediate Delivery

! a1

Library Available

VISIONOLA MFG. CORPORATION
60 East 42nd, New York

Southern California Distiibutor Northern Califoruia Distributor
FEY & KRAUSL, Ine. W, E & W, 1L JACKSON
1616 South Figueroa 255 9h Strcet
Los AncrLEs San Franersco ]
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FOR YOUR

e PRIVATE BRAND! o
THIS TuseE

v vCHASS|Sv~~

The Finest Value Ever Offered to the Radio Industry

Distinctive

-

Powerful!

With
Net Price Dynamic

Less Tubes Speaker

Guaranteed 90 Davs as 1o Workmanship and Malerials

FT ~ MODEL 80 “EXPECT GREAT THINGS”
one Control.

After many vears, since the infaney of radio,

' Eight tbes. the engineers associated  with KENWOOD
| Four sereen grid. RADIO CORPORATION have perfected the
Two 245 push pull audio. smoothest operating and performing cireuit in

Four tuned cirenits of high gain radio {re- the history of radio.

queney amplification.

| Ileavy gauge steel chassis. | K E N A T O N E
Cadmium plated. |

| Fully shiclded four gang variable condenser. A new cirenit perfected in the laboratories
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lional eirenit in radie. ‘ SENSI l.IY”)f,’ ‘"ml, ‘l .()I\l“_.. e
MAGNAVOX dynamie speaker. ‘ bl':l,l',‘(:l‘IVI’l‘\ Kt ‘sr'\l,"].l'.l'.“\'
Oversize power transformer. [ :q‘l‘,f\h! vl l ¥ it AMI,‘,/'L\'
Orversize clectrolvtie self healing filter con- | FONE that is lnNAM“"
EaCrE: ; \mll huvlc-"lu-ar(l I:u- high :qul I;»wllmlt-s.lz'lu'lll‘
DISTANCE—One of the most powerful cir- ViIVG RGATS G0 VORI QN GR, (amE NINCATNOI GRS
cuits in radio. Distance llimilml only \‘",, ||\V!', \",l Hl“.’“",’ I,\,ENA‘I"NE'
to leoation.  Has ont-performed  sets ,I he ""rfl dimension w l.‘.”\l.'“,,‘ vadal
costing many times its price. Ihc (I(-n'urml 1!(-gr‘w‘- |.n“hl':|:|:,(,||V||\.
Size 105 by 13, Fhe ultimate in SENSITIVITY.

Weight 26 1he. packed for shipment.

“EXPECT GREAT THINGS”

KENWOOD RADIO CORPORATION

20142 Veniee Blvd. Lox Angeles, Calif.

Wire, Write or Phone—Republic 9030
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Wentern Musie &

Music and Radio

Headquarters at

SAN FRANCISCO’S

(New Halt Million Dollar Hostelry)

HOTEL ROOSEVELT

JONES at EDDY

Every Room wirh Bath and Shower

Single $2.00 & 12.50
Double $3.00 & $3.50

SuITES AND SPECIAL ACCOMMODATIONS
FOR FAMILIES

Convenient to Theatres and Shops
Radio Connections in Rooms
Spacious Lobby and Mezzanine

Garage Under Same Roof

Indorsed by the

NATIONAL AUTOMOBILE ASSOCIATION

Write for Illustrated Folder

Management of RENE A. VAVSSIE

Mareh, 1931

Racio Trades Journal

Clarsified Advertising
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WANTS PACIFIC COAST CONNECTION

nd 1 r

EXECUTIVE POSITION WANTED
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problcins of adiertising, ling, and collecting
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alarger opportunity | centroe talent and Iy o
high orderv. Have covered entire Pacific Coast as Sales
Wanager for large radio mamifacturer for past

and a half. 1 strict disciplinarian as reqgards persm
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Radio Scarfs—

—51200 Doz,
Grand Piano Shawls—

—%475 up
HARRY F. SLATER

1013 South Los Angeles Street
Los Angeles, Calif.




THE O. K. THAT CAME
INSTANTLY

When the production depart=

ment of a leading radio manu=
facturer recently made up a
large requisition for coils, the
engineering department unhesi=

tatingly specified Inca coils.

The reason was perfectly simple
. . . the engineers knew from ex=
perience that the electrical and
physical characteristics of Inca
coils can be relied upon.

Present day Inca quality takes its

root in the same spirit of copper
craft which brought undying fame
to the prehistoric Inca of old Peru.

Today, Inca stands for continuous

improvement . . . for absolute de-
pendability. What better foun-
dation on which to base the O.K.

of modern Radio Engineering?

The Peruvian Quipu is per=
haps the oldest form of
recording known to archae-
ologists and historians. 1he
position of each knot, the
color of each strand, had
its particular signilie
cance to the [ncas. The
Quipu was used largely as
a systern of bookkecping in
recording the amount or
grain, or cloth, or the ruun

bers of animals owned by
an individual or a tribe.

MANUFACTURING DIVISION

of NATIONAL ELECTRIC
N i i PRODUCTS CORPORATION

lest in copper Easternt Office: 233 Broadway,

wire products. New York, N. Y. 1547 Venice Blvd, Los Angeles




Super-Heterodyne
Will Help You Build

|
\ The New Gilfillan
|

|

‘ Business At a Profit
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MODEL 110 LOW BOY
8-Tube Super-Heterodyne

NCASED in a strikingly artistic cabinet,
the sensational new  Gilfillan  8-tube
Super-Heterodyne Radio puts the dealer

in a position to attract new business and te
do 80 at a real profit.

As might be expected of a Gilfillan prod-
uct, it is outstanding in its performance. It
is extremely selective — unusually sensitive.
The set has wonderful tone. It is casy to tune,
unusually smooth and quiet in operation.
All these points are important and attractive
to the layman.

And here’s a further rich source of busi-
ness—You can scll the new Model 110 Chas-
sis (without cabinet) at an attractive figure.
Thus you open up an entirely new market
of buyers who have invested considerable
money in fine cabinets, which they don’t care
to throw away. They can now bring their
radio sets up to date—can enjoy the latest
and best in radio entertainment at the lowést
possible cost.

Write or wire us today for our proposition
on this sensational new model. Then you can
see for yourself what it offers you as a busi-
ness-builder and profitimaker.

P
Gilfillan Bros. Inc.,

1815 Venice Blvd.. Los Angeles

San Francisco Portland Seattle
1315 Howard Si. A. S. Cobb 1100 Elliott Ave. W,




