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PREFACE

Religious broadcasting has been a part of the American scene almost as long
as broadcasting itself. On January 2, 1921, only two months after KDKA’s
first transmission, the station broadcast the first rcligious program, carrying
the regular Sunday service of the Calvary Episcopal Church of Pittsburgh.

Since that time, religious broadcasting has expanded greatly. It is no
longer an isolated phenomenon to be heard rarely on a few radio stations. In-
stcad, virtually every radio station in the country devotes portions of its
broadcast time to religious programming. In addition, there are many net-
work religious programs, sectarian and non-sectarian, sponsored and sub-
staining. And, as television has become a vital factor in American life, re-
ligious broadcasting has taken its place in this new medium.

Considering the importance that radio and television have assumed in the
American social and cultural scene, it is surprising that up to now, no start
has been made in describing the place of religious broadcasting in American
life and in analyzing its cffect. But, until now, church bodies, and church
leaders—with a few notable exceptions—have not given religious broadcast-
ing the serious consideration it merits. There are signs that this situation is
changing, and this study is one of them. The authors of The Television-
Radio Audicnce and Rcligion have made a remarkable beginning in this
analysis of the function of religious broadcasting. The positive conclusions
which they draw, with an eye toward policy formation in the churches and
the ultimate improvement of religious programming on the air, can be
studied with profit by broadcasters and church leaders alike.

The Television-Radio Audience and Religion also makes an important
contribution to the field of rescarch in the communications process. Psychol-
ogy, sociclogy and anthropology, upon which communications research is
heavily dependent, are still far from being precise scienccs in the same sense
as the physical scicnces. Conscquently, it is desirable in social science re-
search to utilize and integrate a varicty of research approaches to the same
general problem. This the authors of The Tclevision-Radio Audicnce and
Religion have donc.

In an effort to provide an overall picture of the role of religious broad-
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xii PREFACE

casting in New Haven, they have first considered the cultural, social, and re-
ligious environment in which such broadcasting takes place, and they have
studied the potential audience for broadcasting, the availability of programs,
and the program sclections by the audience. In gathering this kind of back-
ground data, the authors have recognized that the effects of communica-
tion stimuli vary with the environment in which they operate. Hence, any
complete study must include a study of this environment. Having taken this
step, the authors proceed to study rcligious broadcasting itself, again using a
variety of approaches such as the questionnaire interview, the non-directive
interview and content analysis. Such a multi-pronged attack on a problem is
all too rare in the research field and has been used by the authors with par-
ticular effectiveness.

Although this study was necessarily restricted to the City of New Haven,
it surely contains the largest, most authoritative available body of research in-
formation on the subject of religious broadcasting and it scems certain that
it points the way to conclusions of nationwide importance.

Oscar Katz
Director of Research

CBS Television
New York City

July 1,1955



INTRODUCTION

This volume has grown out of the first serious cffort to understand the effects
of religious programs broadcast over radio and television. But it is also far
more than that: because it undertakes to trace effects within the setting of a
concrete community and in the lives of particular individuals, this study re-
veals a great deal about the total impact of newer methods of communica-
tion on an American city and its inhabitants. As such, it is a pioneering study
of human response to the electronic age.

The miracles of electronics are now taken for granted in most American
homes, and they scem much less awesome than the threats of the atomic era.
Yet their potential import for the control and direction of human beings, and
of nations, is perhaps greater than that of any weapon yet devised. Just after
the First World War radio invaded most homes in the Western world and
quickly changed the tactics of domestic politics in many nations, for good or
ill. On the debit side must be placed the role played by radio in the rise of
Hitler to power and in the emotional consolidation of the German people
under his dictatorship.

Now, within a decade after the close of the Second World War, a new in-
vasion has taken place in the form of television. Television antennas have
changed the skyline of every American city and its environs. In New Haven,
Connecticut, three families out of four had television sets when this study
was made, and the percentage is higher now. The TV set is rapidly replacing
the bathtub and the telephone as the principal household gadget.

Despite the obvious import of these new devices for entry into the privacy
of the home and for influence on the minds and loyaltics of human beings
old and young, very little knowledge about their actual effects has been es-
tablished. Psycholugists, sociologists, and political scientists have produced
a few notable studics verging on the question, with speccial reference to propa-
ganda and the mechanisms of public opinion. The most extensive cfforts have
been made by business and advertising agencies interested in market research,
and more is known about the best methods of selling soap on radio and TV
than about teaching honesty or inspiring reverence.

From the advent of radio, religious agencies have used it in various ways in
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xiv INTRODUCTION

an effort to proclaim their message, and they have extended their interest
more recently to include television. In the last few years sizable sums have
been expended annually for religious programs and local stations and net-
works have contributed a significant though minor amount of time to this
type of broadcasting. But the emphasis has been almost exclusively on the
production of programs, and the producers have been too busy to ask about
the results. Their attitude for the most part has been, and is, that of promo-
tion rather than evaluation. To “get on the air” has sometimes been regarded
as more important than to get something worth while on the air. It has been
widely assumed that anything designated as “religious” or sponsored by a
religious agency must by definition be worth while, at least in the eyes of
loyal churchmen, even if the general public were suspected of taking a dif-
ferent view.

In the absence of any étudy of the effects of religious programs, a number
of questions of practical import have gone unanswered, or the answers have
been guessed at, often in very optimistic mood. Do religious programs on the
air become a substitute for church attendance? Do they reach non-church-
men, and with what effect? Do they provide a valuable service for shut-ins?
Do they help to build character, to improve society, to inspire reverence?
Most important, do they convey the Christian Gospel faithfully, or is the
Christian message distorted or falsified as it passes through these new media
of communication?

Aware of these and kindred questions, the Broadcasting and Film Com-
mussion of the National Council of Churches launched a Communications
Research Project late in 1951, and appointed the Rev. Everett C. Parker as
its director. Mr. Parker has had extensive experience in the broadcasting in-
dustry and has carried primary responsibilities in the field of religious broad-
casting. He had become acutely aware of the problems and dangers of un-
tested programming. He quickly assembled a small but highly competent
staff, and also obtained the consultative services of experts in research. The
names of two of the latter appear with his own as authors of this volume, and
acknowledgments of the services of others appear at appropriate places.

Dr. Barry was Director of the Central Department of Research and Sur-
vey of the National Council of Churches during the period of the study, and
is at present the Director of the New York City Mission Society. Dr. Smythc,
Research Professor of the Institute of Communications Research and Profcs-

sor of Economics at the University of Illinois, was formerly head of the eco-
nomics section of the Federal Communications Commission, and has pio-
neered in communications research.
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Rather than studying the effects of religious broadcasting at random or
through some procedure of national sampling, it was determined early that
a particular American community should be chosen for intensive investiga-
tion. Concentration on one community would permit an accurate definition
of radio and television audiences for various types of programs. More im-
portant, it would place these audiences and individuals within the setting of
their total community, including their relation to local churches. Thereby the
deeper dynamics of response to diverse programs could be studied, whether in
sociological or psychological terms.

New Iaven, Connecticut, and its adjacent suburbs were chosen as the
laboratory, for various reasons. The resources of a large university were avail-
able there, including basic studies of the community madc by graduate stu-
dents and faculty members at Yale—background studies of invaluable signifi-
cance for specialized research. Expert firsthand advice was available from
university personnel, and the faculty of Yale Divinity School was willing to
assume supcrvision of the project. The radio and television fare for the popu-
lation of Metropolitan New Haven was as extensive as could be found in the
country, as all major New York stations are available as well as New Haven’s
own stations.

New Haven provided a research tool of special importance in a 5 per cent
sample of the total population carefully constructed and tested by Pro-
fessor August B. Hollingshead and colleagues in the Department of Soci-
ology at Yale. Professor Hollingshead gencrously made the sample, defined
at considerable labor and expense, available to the Communications Research
Project, though he is not responsible for the conclusions drawn from this
particular use of it. This sample was far larger and morc accurate than thosc
used typically for audience measurement.

There has been no assumption that New Haven is a “typical” American
community. Readers can measure its atypicality as compared with their own
communities at numerous points in the pages that follow. In the extensive
litcrature of community studies produced by American sociologists in the last
thirty years it has become clear that there is no typical American town (ex-
cept my own home town!), but that a carcful study of one community can
illuminate social patterns and personal problems that prevail in many others.

As will become apparent, the methods used in the rescarch have been of
many kinds, ranging over various social scicnces and including some that
may as yet only dubiously be designated as scientific or precise. They include
efforts to classify pcople into groups by cxternal characteristics such as in-
come, education, occupation, ct cetera. They include attempts to probe the
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hidden patterns of personality. They have brought forth gross statistics and
refined tables and mathematical adumbrations likely to confuse the layman.
They have explored the need-value systems of individuals, using all sorts of
tools (including a modified version of the controversial F-Scale of T. W.
Adorno) in an effort to understand why certain persons are susceptible to
certain broadcasts, and with what effects. It is doubtful that any specialist
will be pleased with all the methods employed, or impressed by all the re-
sults. But the design for the research intentionally included several different
approaches to the same basic questions, all converging on the central ques-
tion of “effects.”

The research staff has not assumed that it was working in pure detach-
ment, though it has undertaken to be scrupulously accurate. Studies in-
volving effects, values, character-orientation and religious response always in-
volve presuppositions for definition of these elusive qualities. In the case of
the present study, the following policy statement was adopted at the out-
set:

The concern of the agencies initiating this project centers in the development
and reinforcement of constructive character patterns, both personal and social.
The rescarch is concerned with value systems in American life, and with the ef-
fects of the mass media—for good or bad—on the structure of values. These aims
require that, at the outset, the researchers define the ethical norms that will be
used in measuring the constructive aspects of American character. These norms
have been tentatively established as follows:

1. The ethical framework for this study will be the Judaeo-Christian tradition,
as expressed in Protestant thought and action.

2. The principles and standards of this tradition arc to be applied to concrete
problems of practical and personal decisions.

3. In applying the Judaeo-Christian principles and standards to such prob-
lems, the freedom of the individual is to be recognized and the sanctity of the in-
dividual personality is to be respected.

4. The Judaeo-Christian belicf and faith is that the Will of God is that which
is ultimately authoritative. Each person has freedom of choice, but he lives under
the responsibility of making choices and acting in accordance with the Will of
God.

5. As a corollary, the Judaco-Christian ethic forces upon the conscience of the
individual the necessity of deciding with whom, or with what group he will take
a stand, and what image of the desirable person and the desirable society he will
defend and uphold. This ethic also requires that decisions be taken in council;
that the religious man decides and acts under a mandate of responsibility to a
community with standards he is committed to uphold.

The principal results of the study lie in the pages that follow. (Two other
reports, much briefer and more specialized, have been published earlier; their
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titles are included on the summary page at the beginning of this volume. )
They contain something for everybody. Indeed, in their diversity they rather
resemble the disorder of an old-fashioned general store (thcere are still stores
in Vermont that sell both nails and lingerie). Writing a brief summary of
the results would be as difficult as drafting a terse advertisement for a gen-
eral store. Billy Graham, Bishop Sheen, and other notables appear at some
length, as do disguised individuals in the audiences who have never spoken
on radio or television and were terrified by being asked to speak into a tape
recorder.

Specialists interested in the theory of communications will find material
for reflection. Radio and television practitioners may find clues for altera-
tion in programs, though the more successful performers may conclude that
the study only reveals what they had suspected all along. The people in the
audiences may find many of their previous views upset and may be led to a
new sclf-consciousness as they sit before the loudspeaker or screen.

And it may be that those responsible for the more effective utilization of
radio and television for the support of the churches and the proclamation of
the Gospel will find this volume an important source for future policy. This
is only a “pilot study” so far as research is concerned, and it is hoped that it
will help to stimulate many further studies. But it may turn out to be a pilot
study also in that it points new directions for the broadcasting of religion with
intelligence and integrity.

Liston Pore
Grand Isle, Vermont

July 6, 1955
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PART I

Metropolitan New Haven,
Its People and
Its Religious Practices






CHAPTER 1

The Social History of
New Haven

New Haven was founded in 1638 by English Puritans under the leadership
of John Davenport, a Church of England clergyman, and Theophilus Eaton,
a merchant. The two men were close, lifelong friends. Davenport, the son
of a merchant, had been persecuted in England for his Puritan beliefs. Both
men despaired of reforming the Church of England from within. They
turned to the “New Haven” in the New World.

Davenport and Eaton were opposed to the separation of Church and
State. They conceived of New Haven as a church-state, the rule to be ac-
cording to the Bible. Real democratic government was not considered. The
elect were the elcctors. Church membership was a prerequisite for any parti-
cipation in public life.!

Agriculture and trade with the Indians were planned as the economic
bases of the new town. It was expected that later the harbor would make
New Haven a port for coastwise and ocean trade.

New Haven existed as a small, rural town for more than 150 years. Its life
was dominated by the religious principles and moral code of the founders.
Its population was overwhelmingly British. The first United States census,
in 1790, showed ¢7.3 per cent of the New Haven County population was
white and 2.7 per cent Negro. Ninety-six per cent of the whites were Eng-
lish and Welsh, 3 per cent were Scotch and 1 per cent were Irish.

"The year 1800 opened a new era as well as a new century for New Haven.
In the next thirty years the town’s character changed more than during the
whole of its previous history. The population doubled, reaching 10,000 in
1830. The town prospered. Now the hope for commerce was realized. The
West Indies furnished the prime market, where Connecticut farm products

1The first church was not formed immediately. Its formation was a solemn thing to be
entered into only after a long period of prayer and planning. The company finally gathered

on August 22, 1639, and organized the First Church. This church is the present Center
Church, Congregational Christian, in New Haven.

3
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were exchanged for molasses, sugar and rum. There was trade, also, in Euro-
pean manufactured goods and teas, silks and spices from the East.

But New Haven never achieved its dream of becoming a great home port
for the clipper ships or the whalers. The competition from other ports was
keen, and New Haven had a shallow harbor, cursed by progressive silting.
New Haven was outranked by ten other Atlantic ports by 1830. From then,
it lost ground rapidly. But even though New Haven lost in the general com-
petition, the absolute volume of its ocean trade increased continuously until
the War Between the States and brought profit to the community.

Social Change and Social Control

While New Haven was becoming a commercial center in the early 1800’s,
the social structure of the community changed little. Dependence on farm-
ing a poor soil had a leveling influcnce in eighteenth-century New Haven,
but the town had always been more wealthy and aristocratic than other
Connecticut towns. One striking illustration of this leadership was the pro-
portion of Negroes in the population. Negroes in early Connecticut were
the slaves or the servants of the wealthy and aristocratic whites. New Haven
in 1790 had 2 per cent of Connecticut’s population, but almost 4 per cent
of its Negroes. By 1820 the population had increased to only 3 per cent of
the state’s total, but the town had 8 per cent of the Negroes.?

The founding of Yale and its official location in New Haven in 1718 had
increased and consolidated the town’s aristocratic tradition. The clergy had
always exercised social dominance. In the early nineteenth century clerical
and academic groups joined with the shipping merchants who were steering
the town’s commercial growth to form the upper class. This upper class com-
bination controlled political life. Its members held the community’s finan-
cial purse strings and dominated commercial ventures. They staffed the pro-
fessions. They were, of course, dominant socially.

The ministers were especially influential in this social union. The Con-
gregational churches enjoyed a majority in the state, although they had been
forced by a union of sectarian opponents to grant toleration and yield politi-
cal power. But the Congregationalists remained dominant, particularly in
New Haven. “The ideal of equality was represented in the Calvinistic
‘equality of sinfulness,” but was in practice modified by a ‘doctrine of elec-
tion’ so strong that some New Haveners almost believed that with their

2 Robert A. Warner, New Haven Negroes, A Social History (New Haven: Yale Uni-
versity Press, 1940), p. 5.
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family fortune, social prominence, and political influence they had inherited
divine grace itself.”®

This small group of clergymen, merchants and academicians formed the
upper layer of early nincteenth-century New Haven society. Beneath this
group were the bulk of the white population, and at the bottom, then as
now, were the Negroes.

The Coming of Industry

Social and economic change was accelerated from 1830 to 1860. The popu-
lation increased fourfold to 4o,000. Value of industries multiplied even
more. Her commercial contacts with the world, the support of her agricul-
tural hinterland and the skill of her artisans equipped New Haven to share
in the industrial growth of the Northeast.

The railroad to Boston and New York began service in the Forties, open-
ing new markets and sources of materials, and quickening population and
industrial growth. The carriage industry developed in New Haven at this
time, and the community was destined to become its national center. The
manufacture of rubber goods, clocks, shirts, corsets and paper boxes became
important. The community took on an urban character in the late Forties,
and by the Fifties it was a full-fledged city.

The earlier commercial prosperity had been monopolized by the aris-
tocracy. The new industrial prosperity benefited the artisans as well. They
had operated in the guild tradition of masters, journeymen and apprentices.
Factorics were small and the masters worked with their journeymen. The
new technology changed this pattern.* Masters were able to build bigger
shops where they were bosses rather than bench workers. Profits soared.
Many masters became wealthy and tried to live like the social leaders of the
merchant-clerical group. In time they—or their children—succeeded in ris-
ing into the upper social stratum.

The new technology also helped some laborers to rise in the social system.
The demand for artisans allowed able journeymen to step up, and enlarged
the skilled working class. As manufacturing expanded, though, the old guild
system lost importance. In the newer and larger factories, the great demand
was for unskilled labor.

As early as the Forties, the growing industries of Connecticut were handi-
capped by a shortage of factory hands. Factory owners sent long black wag-

3Ibid., p. 4.
41bid., pp. 13-14.
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ons, called “slavers,” to scour the farm communities and lure young girls
to the mills.5 A better source of cheap, abundant labor soon turned up in
European immigrants. First the Irish, then peasants from southern and east-
ern Europe flocked to the unskilled jobs, and in time changed the ethnic
and religious character of New Haven.

The first large group of Irish came in 1825 to work on the Farmington
Canal. Others followed, and by 1834 there were enough Irish in New Haven
to form a Roman Catholic church. They, and their fellows who fled the
potato famines in the Forties, were glad to do a hard day’s work for fifty
cents or a dollar. By 1854 they had grown so much in numbers and in self-
assertion that they petitioned the town council of aristocratic New Haven
to appoint some of them constables.® The request was tabled, but the next
generation was to see not only the police force, but the city government it-
self dominated by the Irish.

Germans also came to New Haven at the same time the Irish did, but not
in as large numbers. Bavarian Jews were among the first German immigrants,
and by 1840 there were cnough families to establish the Congregation
Mishkan Israel. The Jewish population increased slowly. By 1856 there were
fifty Jewish families. They took over the petty merchandising in the com-
munity.

The first political refugees from Germany came in 1849, folldwing the
German revolution of 1848. In the days before the War Between the States,
German Lutherans and Catholics probably affiliated with existing Protestant
and Roman Catholic churches, since the German Lutheran and Catholic
congregations date from 1865 and 1868 respectively.”

English immigration to New Haven remained important throughout the
Fifties while the lrish and German influx was increasing.

The Great Ethnic and Religious Change

A great change in the ethnic and religious composition of the New Haven
population began toward the end of the 1850’s. Ninety per cent of the popu-
lation of Connecticut was native born in 1850. The Register surveyed New
Haven churches in 1855 and found that 25 of a total of 28 were Protestant.

5 Samuel Koenig, Immigrant Settlements in Connecticut (Hartford: Connecticut De-
partment of Education, 1938), p. 15.

6 I, . Atwater, The History of the City of New Haven (New York: W. W. Munsell
& Co., 1887), p. 464.

7 Rollin G. Osterweis, Three Centuries of New Haven, 1638-1938 (New Haven: Yale
University Press, 1953), p. 286.
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There were only two Roman Catholic churches and one Jewish congrega-
tion 8

Immigration practically ceased during the War Between the States, but
as soon as it was over Irish and German settlers came to New Haven in
greater numbers than ever before. At the same time, Swedes began to settle
in New Haven and West Haven. By 1870, 28 per cent of the New Haven city
population was foreign bom, with Irish constituting 67 per cent of this
group and Germans 17 per cent. Swedes and other Scandinavians came in
increasing numbers in the Seventies. Then the source of immigration
shifted to southern and eastern Europe.

There were about 500 Italians in New Haven in 1880, although the U.S.
census lists only 102. There were even fewer Russian and Polish Jews.?
Within a year though there were enough Jews to form a new congregation.
In 1885 they bought the old Temple Street church for a synagogue. Rus-
sian and Polish Jews and Italians came in a mounting stream from 18go to
the outbreak of World War 1. Near the turn of the century, Roman Catho-
lic Poles also began to settle in New Haven in appreciable numbers.

The immigrants were attracted to New Haven by its industrial expansion
after 1865. Sargent and Company, a leading hardware manufacturer today,
opened its plant in 1864. The Winchester Repeating Arms Company began
operations in 1867. The opening of large plants was accompanied by expan-
sion in manufacturing of machine tools, clocks, corsets and cigars.

The New Haven population in 1goo was 108,027, 29 per cent of whom
were foreign born and 35 per cent native born of foreign parentage. The
Irish were still the largest ethnic group, but foreign-born Italians outnum-
bered first generation Germans, and the foreign-born Russian Jewish group
was nearly as large. Many more Italians and Jews came to New Haven from
19oo to 1g10.

New Haven’s prosperity and growth were built on a diversified eco-
nomic base. It was never a one-industry town. It was a local distribution cen-
ter, a local coastwise shipping port, an educational center of national im-
portance. But its chief economic resource was—and is—light manufacturing
of various sorts. As the industries expanded, they attracted as laborers Euro-
pean immigrants who were, in turn, responsible for the community’s popu-
lation growth. When large-scale immigration stopped in the 1920, the
growth of the New Haven population slowed down. The city proper has not

8 Ibid., p. 218.
9 Warner, op. cit,, p. 165.
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grown since 1920, although its suburbs have continued to grow 20 per cent
from 1930 to 1940 and 23 per cent from 1940 to 1930.

New Haven Today

Metropolitan New Haven is an industrial community of approximately a
quarter of a million persons, most of whom are descendants of the immi-
grants of the past century. The metropolitan area includes the City of New
Haven (population 164,443) and the suburbs of West Haven (32,010),
Hamden (29,715), East Haven (12,212) and North Haven (9,444) .

The population in 1940 was distributed among these ethnic groups:
Italians, 33 per cent; Irish, 23 per cent; Russian, Polish and Austrian Jews,
16 per cent; British Americans, 13 per cent; Germans, 6 per cent; Poles, 4
per cent; Scandinavians, 2 per cent; Negroes, 3 per cent.1® All of these peo-
ple are very much aware of their ethnic origins. They cluster together, main-
taining their national identification in the second and third generations,
Social and political action are both built around ethnic grouping.

'The Negro population has nearly doubled since 1940. This growth is the
main population trend. There has been a steady flow of Negro laborers into
the least skilled, lowest paid jobs in New Haven industry. In the period of
high employment following World War 11, Negroes have filled the dirty,
heavy and least desirable jobs, formerly performed by European immigrants.

OCCUPATION AND ETHNIC GROUPS

The influx of immigrants in the nineteenth century began a tendency to
associate particular occupations with ethnic groups.* This association be-
gan with the Irish who were welcomed as unskilled railroad laborers and
factory hands. Southern and eastern Europeans also went into laboring
jobs as they migrated to the community. Scandinavians, on the other hand,
were mostly skilled craftsmen who quickly made a place for themselves as
carpenters, cabinetmakers and carriage and boat builders.

German immigrants to New Haven provided a social pattern of their
own that somewhat paralleled that of the community, yet was a separate
entity. Many of them were refugees from the revolution of 1848 in their
homeland and they were of various social classes. Some were well-to-do and

10 Ruby J. R. Kennedy, “Single or Triple Melting Pot? Intermarriage Trends in New
Haven, 1870-1940,” American Journal of Sociology, Vol. 39 (January, 1944), pp. 331-39.

1 August B. Hollingshead, “Trends in Social Stratification; A Case Study,” American
Sociological Review, Vol. 17 (December, 1952), pp- 679-86.
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were able to establish businesses in their new home. Often they sent to the
homeland for skilled workers. The result was a division of the German com-
munity into owners and workers.

The status pattern of immigrant groups followed the pattern that has
been common in many parts of America. Fach new ethnic group began at
the bottom, in the least desirable and rewarding jobs, lived in the poorest
housing, enjoyed the fewest privileges. The earlier migrants with their
greater experience in the community were able to move upward as successive
waves of newcomers appeared.

World War I stopped large-scale immigration. By then the New Haven
community had become stratified economically and socially. The stratifica-
tion and lack of assimilation were revealed in a study made by John McCon-
nell in 1936,% in which he analyzed the nationality backgrounds and occu-
pations of a random sample of 1,633 heads of households.

He found that approximately two-thirds of the British-American heads of
houscholds were in non-manual occupational pursuits, and exactly two-thirds of
the Italians and Poles were in manual occupations. What was more striking was
his finding that 64 per cent of the professionals and busincss exccutives were
British-Americans, and less than four per cent were of Italian or Polish origin.
The Irish were concentrated in public service jobs and white-collar clerical work.
The Russian Jews showed a marked tendeney to be retail proprietors. The Ger-
mans spread from the highest cxecutive positions to the skilled crafts with very
few in the semi-skilled and unskilled categories.13

A study of the assimilation of Italians in the community, made by Jerome
K. Myers in 1948, supported McConnell’s findings by showing that the
vast majority of Italians were still manual workers.

These studies reveal that the differential in the time cach ethnic group has
been in the community, coupled with the way the group was regarded by the
“Old Yankee” elite, sct the stage for the current system of stratification.®

The isolation and stratification of social groups is something more than
an identification with an occupation or a class of occupation. The cleavage
between cthnic groups is wide, and is not narrowing to any marked degree.

12 John W, McConnell, The Influcnce of Occupation upon Social Stratification, un-
published Ph.D. thesis, Sterling Memorial Library, Yale University, 1937.

13 Hollingshead, op. cit., p. 681.

14 Jerome K. Myers, Jr., The Diffcrential Time Factor in Assimilation: A Study of As-
pects and Processes of Assimilation among the Italians of New Haven, unpublished Ph.D.
thesis, Sterling Memorial Library, Yale University, 1949.

15 Hollingshead, op. cit.
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‘The Irish and the Italians—the two largest nationality groups—are particu-
larly antithetic toward each other. Both groups are composed largely of
Roman Catholics, but Irish will not willingly hear mass from an Italian
priest, nor Italians from an Irish priest. Their rivalry is particularly keen in
politics, where they conduct seesaw battles for control of the city adminis-
tration and the office of mayor. (In state and national politics both groups
are likely to be found voting the Democratic ticket.) Professional services
are sought and rendered on an ethnic basis whenever possible, Italians going
to Italian lawyers and doctors and vice versa. Each group also has its service
agencies. Italians, in particular, have their grocery stores and other shops.
Each group, within itself, also reflects the vertical status structure of the
community from upper to lower classes, though in varying proportions at
the various levels.

Poles, Lithuanians, Scandinavians and Germans also have vertical social
structures, based upon ethnic origins. Negroes live in a world of their own,
but it is patterned on the social structure of the white groups.

RELIGION

Religion plays a part in the complex compartmentalization of social life
in New Haven. Negroes are mostly Protestants—or if unchurched, of Protes-
tant background—but there is a developing Roman Catholic minority.
White citizens are divided by their Protestant, Roman Catholic and Jewish
backgrounds, and each faith group is subdivided on ethnic lines. The Jews,
in particular, are separated from other groups on religious lines, largely
maintaining a separate religious and social life from the Gentiles.

The religious composition of the population will be discussed at length in
later chapters. Numerical religious dominance has shifted with the ethnic
changes. Today, Roman Catholics have a two-to-one majority over Protes-
tants in the population. The proportion of Jews in New Haven is about
three times the national average, with Jewish population about one-sixth the
size of the Roman Catholic population and less than one-third the Protes-
tant.

Protestantism, although numerically a minority, still enjoys a prestige ad-
vantage in New Haven. People of other faiths, especially Roman Catholics,
who wish to improve their social status, may turn to the Protestant churches
as one of several symbols of upward class movement.!¢

18 At least, this is the testimony of a number of Protestant clergymen, supported by

several illustrations in the depth interviews. This study did not attempt to examine motiva-
tions involved in changing church affiliations, except incidentally.
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AMERICANISM

The ethnic subcultures of former immigrant groups in New Haven have
not kept their members from assimilating American ideas and institutions,
as has often happened in the large cities of the United States. On the con-
trary, the immigrant peoples have striven manfully and successfully to be-
come active citizens on a par with their native-born fellow Americans.

Lack of numbers has caused the British-American Protestants to lose con-
trol of the political life of New Haven. For many decades the Irish were
dominant. Now the Italians hold the balance of power.

August B. Hollingshead holds that the job and the school have been the
most important factors in bringing New Haven’s national groups under the
influence of the dominant American culture. At any rate these people have,
in fact, accepted fully the American belief in the equality of man and the
equality of opportunity.

Even by 19oo, the British-American Protestant group, representative of
the founders of New Haven, had become a minority in the community.
Today they are a small minority indeed, but they have managed to main-
tain financial control and social dominance. They have never lost sight of
the fact that their forefathers wrested this community from the wilderness,
established a pattern of living and handed down a faith and a tradition. The
pattern and the tradition formed the “Yankee” culture, which has set the
standards for the immigrant groups. Only a few of the “Yankees” have been
willing to grant the immigrants social equality, but they have managed to
make the attainment of their cultural standards the principal test of the
achievement of “Americanism” by the immigrants.

What has been the result of the imposition of the Yankee cultural mold
on the population of New Haven? It has made social mobility, in the tradi-
tional American sense, difficult to achieve. It has intensified social distance,
separated the community into a series of almost self-contained subcultures
and subsocieties. Hollingshead sums up the situation in a succinct sentence.
“In short, a major trend in the social structure of the New Haven community
during the last half-century has been the development of parallel class struc-
tures within the limits of race, ethnic origin, and religion.”*”

Hollingshead goes on to point out:

This development may be illustrated by the fact that there are seven different
Junior Leagues in the white segment of the community for appropriately affili-

ated upper class young women. The top ranking organization is the Junior
League of New Haven which draws its membership from “Old Yankee” Protes-

17 Hollingshead, op. cit., p. 686.
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tant families whose daughters have been educated in private schools. The Catho-
lic Charity League is next in rank and age—its membership is drawn from
Irish-American families. In addition to this organization there are Italian and
Polish Junior Leagues within the Catholic division of the society. The Swedish
and Danish Junior Leagues are for properly connected young women in these
ethnic groups, but they are Protestant. Then too, the upper class Jewish families
have their Junior League. The Negroes have a Junior League for their top-drawer
young women. This principle of parallel structures for a given class level, by
religious, ethnic and racial groups, proliferates throughout the community.18

Marriage practices offer a good index of the narrow limits of choice in
this type of social structure.® Hollingshead and his associates interviewed
a 5o per cent sample of couples who were married in New Haven during 1948,
1949 and 1g950. All couples were stratified by the use of an Index of Social
Position?® into classes. The data were analyzed in the light of the concept
of parallel social structure. They showed that g1 per cent of all white mar-
riages were within the same religious group, and that 93 per cent were within
the same social level. Hollingshead concluded from the figures that “the
community is tightly compartmentalized vertically by race and religion,
and horizontally by status, class or social level.”2!

‘What of the Future?

What of the future social structure of New Haven? Will present social
barriers be broken and a more fluid society develop in which movement from
one ethnic and social group to another is both acceptable and easy? Hollings-
head from his detailed study of New Haven concludes that social mobility
from group to group will become even more difficult than it is now, that the
“compartmentalization is becoming more rigid with the passage of time.”?
The people of New Haven seem destined to remain within the fences of cul-
ture and class that they have built to divide the community.

18 Ihid, For an exhaustive analysis of this principle as it applies to women’s organiza-
tions, see Mhyra S. Minnis, The Relationship of Women's Organizations to the Social
Structure of a City, unpublished Ph.D. thesis, Sterling Memorial Library, Yale Univer-
sity, 1951.

t}llo I?osr a statement of methodological procedures and some findings of a study of mar-
riage practices in New Haven, see August B. Hollingshead, “Cultural Factors in the Se-
lection of Marriage Mates,” American Sociological Review, Vol. 15 (October, 1950},
pp. 619—27, and Hollingshead, “Age Relationships and Marriage,” American Sociologi-
cal Review, Vol. 16 (August, 1951), pp. 492~99.

20 This index was developed by Hollingshead and was used, under his direction, to
classify social status of the houscholds in this study. The methodology is described
briefly in Chap. 2.

21 Hollingshead, “Trends in Social Stratification: A Case Study,” op. cit., p. 686.

22 Idem.
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Looking at the broad perspective, one might say that the “melting pot”
has not worked in New Haven in the way in which some earlier students
of American society expected. The “Americanization” of the Irish and Ital-
ian and German and Polish immigrant, or of his children and grandchildren,
has not in this city produced a homogeneous, undifferentiated population
which could be readily absorbed into the Yankee culture at whatever level
each individual’s gifts and energies might place him. The Yankee culture has
indeed provided the basic external structure for this community—its legal
and political system, its educational system, to a large extent its basic eco-
nomic structure, and even its language and dress (with modifications). But
what emerges from all this study is the discovery, not entirely new, that
these externals are not determinants, but simply conditions, of the way in
which people associate with one another in the more intimate and value-
impregnated associations of marriage and family, religion and the church,
social groups and friendships, and above all loyalties and commitments. It
1s conceivable that, had the Yankees welcomed each new group as friends
and equals, these divisions would have disappeared into one all-inclusive
American culture. As a matter of fact, however, the Yankees did not, and the
divisions between the ethnic groups hardened into fixed patterns of associ-
ation. The natural cohesiveness of the Italian immigrant group, for example,
survives the disappearance of language, dress and customs of the old country;
it survives the adjustment to entirely new kinds of work, housing, education
and government. And if the Italian culture in New Haven is a far cry from
that of Italy, it is still a distinct and recognizable subculture in New Haven
and one that in the long run may even be more influential than the Yankee
subculture which is presumably dominant.

An unspoken assumption of many individualistic interpretations of the
American dream, particularly those stated by Yankees, has been that the
natural road to success for the member of the ethnic minority was, in effect,
for him to become a Yankee—in speech, value systems, behavior, associ-
ations, education, job orientation and all other traits. For those who have
come from certain countries, Great Britain in particular, this road has been
open and easy. For many others, however, particularly those from south-
eastern Europe and Africa, this road has for all practical purposes been
closed. The strength of these subcultures of ethnic and religious origin, then,
is also the testimony of these groups that they are establishing their place
and power in American society through other means than that of individually
winning an entree into the Yankee group. They are relying, rather, on the
inherent strength of the group itself, strength of numbers and strength of
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organization. They have demonstrated this strength in New Haven by
acquiring social, economic and political power. A careful analysis of the
economic life of New Haven would unquestionably demonstrate that con-
sumer services, at least, are geared largely to the taste of other subcultures
than the Yankee. Indeed, as this study will subsequently document, tele-
vision itself has established itself in New Haven in response largely to the
demands of non-Yankee groups.

To the student of class structure, the most significant conclusion perhaps
is that while the mobility of individuals within the class structure seems to
be less rather than more likely than a generation ago, the classes themselves
are shifting in their relative power, prestige and ability to control social
change to their own interests. There is some evidence that the son of a fac-
tory worker has less opportunity (or at least is less likely) to become a col-
lege professor or a business proprietor than members of his father’s genera-
tion, but on the other hand the factory worker is in a much better position
relative to the professional or business man than he was a generation ago.
He controls more of the nation’s income, he has more political and eco-
nomic power, he is organized to enforce his demands, his tastes are catered
to by the nation’s largest producers of consumer goods. Tt is still true that
the material benefits of membership in the Yankee-dominated upper busi-
ness and professional classes are substantially above those of any other class
level, but the gulf between the classes in material goods has narrowed con-
siderably, and—what may be more important—the ego satisfactions that
come with social, economic and political recognition have approached a
much greater parity among social classes than was true a few decades ago.

As far as the present study is concerned, it seems to the writers that this
analysis drives home the point that mass communication in a field as value-
loaded as religion is a tremendously complex and many-sided affair in which
the position of a listener in the social structure has as much to do with his
reaction to a broadcast religious program as does the content of the program
itself. This point will be developed further, but in relation to this chapter
we may simply ask the questions: What effect would the identification of a
speaker on a television program as “Congregational” have upon a New
Haven listener? What associations would leap into the listener’s mind?
Would they be favorable or unfavorable? Would they not depend very
largely on whether this listener was Irish, Italian, Yankee, Negro or Jewish
in background; whether he was in the “upper,” “middle” or “lower” classes;
whether Congregationalists were, for him, an “in-group” or an “out-group”?
In other words, would not everything that was said or done on a religious
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program be colored very largely by the cultural and class context from which
the audicnce sees the program, quite apart from the program’s specifically
religious content and the intent behind its message?

The rescachers believe that such bias exists and for this reason have
placed a great deal of emphasis on the identification of members of the
audience by their position in the social class and religious structure of metro-
politan New Haven. This short résumé of New Haven social and cultural
history is given to provide the necessary background on the socioreligious
structure to illuminate data in the chapters that follow.
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CHAPTER 2

The People of Metropolitan
New Haven

The purpose of this chapter is to give an accurate picture of the social ma-
trix within which, in metropolitan New Haven, the processes of mass com-
munication take place. The function of radio and television is to gain the
attention of the people in this matrix, or significant groups of them, for
whatever purpose the broadcaster has in mind. We have traced in the preced-
ing chapter the developing history of the cultural and ethnic groups that
constitute this urban community. In this chapter we shall report contem-
porary statistics about them which will help to delincate major groups and
will also provide some statistical base lines against which to examine the
characteristics of television and radio audiences.

The analysis of the metropolitan New Haven population is based upon
a 5 per cent random sample of houscholds in the community. The sample
was drawn originally by August B. Hollingshead, professor of sociology in
Yale University, assisted by Jerome K. Myers.! It was compiled from the
New Haven City Directory, which covers the metropolitan area (City
of New Haven, Hamden, East Haven, West Haven and North Haven).
There are 3,559 households in the sample. (Mectropolitan New Haven—
approximately 71,180 households.) Both telephone and nontelephone
homes are included, in proportion to their incidence in the population.

Each household drawn in the sample was interviewed and the following
data obtained: age, occupation, education, religious background and church
athliation (if any) of the head of the houschold and spouse (if any); num-
ber in the family; age and sex of children; age, sex and relationship of adults
living in the houschold in addition to the houschold head and spouse; in-
come of the head of the houschold; home ownership; radio and television
set ownership; a record of regular television viewing and radio listening by

1 See Acknowledgments, p. vii f.

16
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adults in the household; a similar viewing-listening record for minor children;
a listing of newspapers and magazines read in the household.

The Five Social Classes and Religion

In previous studies of the metropolitan New Haven population, using
this sample, Hollingshead had developed a definition of “social classes” or
“social levels” within the population, and had established the fact that these
categories reflected actual and significant differences in the characteristics
and behavior of the social groups thus distinguished. It was hypothesized
early in this survey that this pattern of analysis of families by social class
would be significant for understanding patterns of viewing and listening,
and through much of the remainder of this report it will be seen that most
characteristics studied have been analyzed both by religion and by social
class.

The concept of social class is now well established as a useful analytical
tool in the study of communities and population groups. It is also a contro-
versial concept and one that can be dangerous or emotionally provocative
if not properly understood. The sociologist’s concept of class is not the
Marxian concept, for example, which assumes an inevitable conflict of inter-
est among economically determined groups; nor on the other hand is it the
historic Continental concept of hereditary classes which occupy ordained
positions in a hierarchy of status and function. Rather it is for the sociologist
a kind of terminological shorthand or composite index he uses to express an
observed fact about American communities. Sociologists have demonstrated
that when individuals or families are arranged on hierarchical scales accord-
ing to such indices as income, education, occupation, type and location of
residence, and other objective criteria, their position on one scale will tend
to have a high correlation with their position on the other scales. Further it
has been noted that these positions have a tendency to cluster in discernible
groupings (which are in effect the nuclei of what are here called “classes”),
and that on closer observation these groupings reflect patterns of association,
behavior, consumption, taste and other less readily measurable social charac-
teristics. When these hierarchical clusterings are statistically established for
any given community, a surprisingly large number of behavior patterns can
be “explained,” or significantly correlated, by analysis within the class frame-
work.

The social class, in other words, is not an accidental clustering nor is it a
statistical manipulation of the sociologist; it is a basic form of contemporary
social grouping in a community. It is also true of American communities,
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and this condition has already been indicated concerning New Haven, that
there is a division of social groups according to their ethnic and religious
origin, and that the horizontal stratification by class occurs within the
framework of vertical stratification by race, national origin and religion, as
described in Chapter 1. In this study, then, both of these dimensions
seemed to be essential in the identification of persons, households and au-
diences; and throughout the remainder of this report it will be seen that
two variables have been considered basic in all statistical analysis of house-
holds: (1) index of social class position, and (2) religious affiliation or back-
ground. The latter, for this study, was the most important index of posi-
tion within a community vertically stratified by race, national origin and
religion.

The method of analysis will be clarified by seeing in Hollingshead’s own
words his description of the class structure of the community, the procedure
for establishing social class identification and the major characteristics of
the five classes he established by this method:

The [New Haven metropolitan] community’s social structure is differentiated
vertically along racial, ethnic, and religious lines; each of these vertical cleavages,
in turn, is differentiated horizontally by a series of strata or classes. Around the
socio-biological axis of race two social worlds have evolved: A Negro world and a
white world. The white world is divided by ethnic origin and religion into Catho-
lic, Protestant, and Jewish contingents. Within thesc divisions there are numer-
ous cthnic groups. The Irish hold aloof from the Italians, and the Italians move
in different circles from the Poles. The Jews maintain a religious and social life
scparate from the gentiles. The horizontal strata that transect each of these
vertical divisions are based upon the social values that are attached to occupa-
tion, education, place of residence in the community, and associations.

The vertically differentiating factors of race, religion and cthnic origin, when
combined with the horizontally differentiating ones of occupation, education,
place of residence and so on, produce a social structure that is highly compart-
mentalized. The integrating factors in this complex are twofold. First, each
stratum of each vertical division is similar in its cultural characteristics to the
corresponding stratum in the other divisions. Second, the cultural pattern for
each stratum or class was set by the “Old Yankee” core group. This core group
provided the master cultural mold that has shaped the status system of cach
sub-group in the community. In short, the social structure of the New Haven
community is a parallel class structure within the limits of race, ethnic origin,
and religion.

This fact enabled us to stratify the community, for our purposes, with an In-
dex of Social Position. This Index utilizes three scaled factors to determine an
individual’s class position within the community’s stratificational system: eco-
logical arca of residence, occupation, and education. Ecological area of residence
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is measured by a six point scale; occupation and education are each measured by
a seven point scale. To obtain a social class score on an individual we must there-
fore know his address, his occupation, and the number of ycars of school he has
completed. Fach of these factors is given a scale score, and the scale score is
multiplied by a factor weight determined by a standard rcgression equation. The
factor weights are as follows: Fcological area of residence, 5; occupation, 8; and
education, 6. The three factor scores are summed, and the resultant score is taken
as an index of this individual’s position in the community’s social class system.

This Index enabled us to delineate five main social class strata within the hori-
zontal dimension of the social structure. These principal strata or classes may be
characterizcd as follows:

Class I. This stratum is composed of wealthy families whose wealth is often
inherited and whosc heads are leaders in the community’s business and profcs-
sional pursuits. Its members live in those areas of the community generally re-
garded as “the best”; the adults are college graduates, usually from famous pri-
vate institutions, and almost all gentilc families arc listed in the New Haven
Social Directory, but few Jewish families are listed. In brief, these people occupy
positions of high social prestige.

Class 1I. Adults in this stratum are almost all college graduates; the males
occupy high managerial positions, many are engaged in the lesser ranking pro-
fessions. These families are well-to-do, but there is no substantial inherited or
acquired wealth. Its mcmbers live in the “better” residential areas; about one-
half of these familics belong to lesser ranking private clubs, but only 5 per cent
of Class II families are listed in the New Haven Social Directory.

Class I1I. This stratum includes the vast majority of small proprietors, white-
collar office and sales workers, and a considerable number of skilled manual
workers. Adults are predominately high school graduates, but a considerable
percentage have attended business schools and small colleges for a year or two.
They live in “good” residential areas; less than 5 per cent belong to private clubs,
but they are not included in the Social Directory. Their social life tends to be
concentrated in the family, the church, and the lodge.

Class I'V. This stratum consists predominately of semi-skilled factory workers.
Its adult members have finished the elementary grades, but the older people
have not completed high school. However, adults under thirty-five have gener-
ally graduated from high school. Its members comprise almost one-half of the
community; and their residences are scattered over wide arcas. Social life is
centered in the family, the neighborhood, the labor union and public places.

Class V. Occupationally, class V adults are overwhelmingly semi-skilled fac-
tory hands and unskilled laborers. Educationally most adults have not completed
the elementary grades. The families are concentrated in the “tenement” and
“cold-water flat” arcas of New Haven. Only a small minority belong to organized
community institutions. Their social lifc takes place in the family flat, on the
street, or in neighborhood social agencies.2

2 August B. Hollingshead and Frederick C. Redlich, “Social Stratification and Psy-
chiatric Disorders,” American Sociological Review, Vol. 18 (April, 1952), pp. 165 f.
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In view of the objectives of this study, we need to belabor the obvious
by pointing out that neither social class nor religion, as used in subsequent
statistical tables, is to any slightest degree a qualitative measure of social
value or religious value. Social class does not measure social worth, and re-
ligious identification is a measure neither of intensity of religious feeling nor
of strength of adherence to a religious institution. Both types of identifica-
tion are large categorical bins into which households are sorted statistically,
and to say that a man is Roman Catholic is not to say that he is a “good”
Catholic, or to say he is in social class I does not mean that this research has
rated him among the most useful and significant citizens of the New Haven
community. The social class index tends to reflect economic position, partly
inherited and partly achieved; the religious identification tends to reflect
cultural and ethnic heritage.

TABLE 1. Distribution of New Haven households by social class

Social Class Households in Sample
i Number Per Cent

I 119 3.3

11 328 9.2
111 760 21.4
Iv 1,723 48.4

Vv 629 17.7

Total 3,559 100.0

We point this out because there is an inevitable tendency to equate re-
ligious groupings with the purposes, policies and practices of the institu-
tions identified with them. The institutions of religion are a part of any
cultural complex, but are by no means identical with the totality of it, and
may even at certain points be at odds with the main tendencies of their cul-
tural milieu. In somewhat similar fashion, the “upper” classes of a particu-
lar community, while in a position to exert considerable influence on the
standards and behavior patterns of that community, are not to be inter-
preted as representing either the “best” aspects of community life or the
most significant and influential trends in a culture.

We have dwelt at some length on these points because this study will
be discussing value systems and “constructive character patterns” and simi-
lar qualitative matters in later sections; and these patterns and systems will
be related to the value systems of Protestantism. We are simply saying here
that while the stratification of the community by social class and religion
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is inextricably entangled with Protestant and other religious value systems,
the indices of stratification do not measure people against these value sys-
tems, nor do they indicate the degree of acceptance by any individual of
any value or set of values.

The application of Hollingshead’s formula for identifying social class
position distributed the sample as shown in Table 1.

The same households, when identified by religion, were distributed as
shown in Table =.

TABLE 2. Distribution of New Haven households by religion

Religion Households in Sample
Number  Per Cent

Roman Catholic 1,879 52.8
Protestant © 1,032 29.0
Jewish 328 9.2
Mixed ® 264 7.4
Other and none 56 1.6

Total 3,559 100.0

% 1n all tables, ““Protestant’ includes Eastern Orthodox families and persons.

bHouseho]ds in which there is a mixed marriage: Protestant-Roman Catholic,
Protestant-Jewish or Roman Catholic-Jewish.

The historical analysis of New Haven (Chapter 1) made it readily ap-
parent that religious identification and social class identification were by
no means independent of each other. Table 3 shows the high degree of
interrelationship between social class and religion.

The relationship between religious affiliation and social class is significant
(p- <.oo1). Although Roman Catholic households outnumber Protestant
nearly two to one in the population, Protestant households outnumber Ro-
man Catholics two to one in social classes I and II. Roman Catholicism
and Protestantism are in precisely inverse relationship to the class structure,
with classes becoming progressively more Protestant as we move from the
lower end of the scale to the upper, and becoming more Roman Catholic as
we move from the upper end of the class scale to the lower. Protestants
dominate the top two social classes, and Roman Catholics dominate the two
lower classes. A

Even so, because of the large size of social class IV, there are actually
more Protestant households in this class than in any other, and more than
half of all Protestant houscholds are in social classes IV and V. The bias
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of Protestantism toward the upper classes, then, must not be exaggerated,;
only one in five Protestant houscholds is in the upper two social classes.

It is possible, of course, that regardless of the actual location of Protestant
families on these social scales, their orientation may be toward values and
standards that are characteristically upper or middle class.? This statistical

analysis cannot test a hypothesis of this nature, but orientation will be dealt
with later in the report.

TABLE 3. Distribution of households in sample by social class and

religion
A. Number of Households

Social Class

Religion 1 11 111 v V  Total
Roman Catholic 28 85 325 1,001 440 1,879
Protestant 70 138 264 434 126 1,032
Jewish 16 72 99 118 23 328
Mixed 2 19 61 150 32 264
Other and none 3 14 11 20 8 56

Total households 119 328 760 1,723 629 3,559

o

Percentage by Social Class

Roman Catholic 1.5 4.5 17.3 53.3 23.4 100.0
Protestant 6.8 13.4 25.6 42.1 12.2 100.0
Jewish 4.9 21.9 30.2 36.0 7.0 100.0
Mixed 0.8 7.2 23.1 56.8 12.1 100.0
Other and none 2.6 31.6 15.8 34.2 15.8 100.0

Total households 3.3 9.2 21.4 48.4 17.7 100.0

C. Percentage by Religion

Roman Catholic 23.5 25.9 42.8 58.1 70.0 52.8
Protestant 58.8 42.1 34.7 25.2 20.0 29.0
Jewish 13.5 21.9 13.0 6.8 3.7 9.2
Mixed 1.7 5.8 8.0 8.7 5.1 7.4
Other and none 2.5 4.3 1.4 1.2 1.3 1.6

Total households 100.0 100.0 100.0 100.0 100.0 100.0

Jewish households, on balance, are more weighted toward the upper two
classes than Protestant (Jewish 26.8 per cent, Protestant 20.2 per cent in
social classes I and IT); but this condition is due to the considerable Jewish

8 In criticizing children’s television programs, class IV Protestant parents were closer
to the views of Protestant parents in classes I, 1T and III than they were to opinions of
Roman Catholic or Jewish parents in their own class. Sec Everett C. Parker and David
W. Barry, “Parents, Children and Television,” Information Service, Vol. XXXIII, No.
17 (April 24, 1954), p. 5.
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concentration in social class II rather than social class I. Jewish representa-
tion in social classcs IV and V is relatively smaller than that of any other
group. Even among Jewish households, however, the largest single group
(36 per cent) is in social class I'V, the “working class” category.

Mixed marriages seem to be predominantly a phenomenon of class IV,
with nearly three out of five mixed houscholds being of this social class.

FIGURE 1. Religious composition of the metropolitan New Haven
population by social class

{Percentages)
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Further evidence of the association of particular religious groups with
particular social levels is provided by a breakdown of the various Protestant
denominations by social class. Table 4 shows the percentage distribution by
social class and denomination of male heads of households who attend
Protestant churches in New Haven.

Table 4 shows that within New Haven Protestantism there is a consider-
able difference among denominations as to the position their members oc-
cupy in the social structure. The Congregationalists particularly, and the
Episcopalians secondarily, represent the religious organization of the British-
American people who founded the city and built up its industrial, com-
mercial and educational establishments. Over one-fourth of the Congrega-
tional household heads and nearly one-fifth of the Episcopal are found in
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social classes I and II. Methodists and Lutherans, on the other hand, repre-
sent later migrations. Lutherans were German immigrants. Today they
mostly hold skilled and semiskilled jobs in industry or are small business-
men. Methodists tend to be migrants from other sections of Protestant
middle class America, more of whom gravitate toward the white-collar jobs
than is true with the Lutherans. The high proportion of Baptists found in
social class V reflects the large number of Negroes who are Baptist and the
position of the Negro in the social structure. The Negro is at the lower end
of the job scale (unskilled and semiskilled labor and service trades) partly
because of his late arrival, but primarily because of discrimination against
him in job opportunities.

FIGURE 2. Social class composition of religious groups in metropolitan
New Haven
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The group of “other” denominations is a miscellaneous category in-
cluding Presbyterian, Quaker, Greek Orthodox, three Negro Methodist
churches (AM.E. and AM.E. Zion), and an interdenominational mission,
all affiliated with the National Council of Churches through their denomi-
nations. It also includes the groups identified sociologically as “sects”
(Pentecostal, Holiness, Fundamentalist and “cults” (Christian Scientist,
Latter-day Saints), as well as established denominations which are not mem-
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bers of the National Council of Churches (Unitarian, Universalist, Salva-
tion Army, Nazarene). The Negro churches in this category scem to ac-
count for the relatively high percentage of family heads in social class V.

Geographical Distribution

The geographical distribution of households in the 5 per cent sample
was spotted on New Haven maps according to social class and the religion
of the head of the household. Each houschold in the sample also was
spotted against the class of housing in which the family lives. (Classes of
housing range from 1 [highest] to 6 [lowest.])

TABLE 4. Percentage distribution by social class of male heads of
households attending Protestant churches in metropolitan
New Haven, by denomination

Social Class

Denomination I II 11 v \% Total
Congregational (N. 270) 9.6 15.9 32.2 38.5 3.7 100.0
Episcopal (N. 186) 3.8 15.6 25.3 50.5 4.8  100.0
Baptist (N. 86) 2.3 3.5 5.8 48.8 39.5 100.0
Methodist (N. 81) 1.2 9.9 34.6 44.4 9.9 100.0
Lutheran (N. 64) 4.7 7.8 18.8 60.9 7.8 100.0
Other Protestant
denominations (N. 80) 3.8 7.5 16.3 41.2 31.2 100.0
Total (N. 767) 5.5 12.2 26.1 44.5 11.7 100.0

Since place of residence is one of the three components used to deter-
mine social class, the upper class households are, for the most part, located
in the more desirable housing areas (housing classes 1 and 2), in both the
city and the suburbs.

We have already stated (Chapter 1) that the suburbs have been growing
in the last three decades. Among New Haven Protestants the movement
to the suburbs of upper class and middle class families has corresponded to
population trends in other American cities; and today while the New Haven
city proper is only 29 per cent Protestant, the suburbs are 43 per cent
Protestant. In fact Protestants have a higher proportional representation in
the suburbs than do Roman Catholics in all of the first four social classes.*
There are few social class V families in the suburbs.

There are substantial numbers of class III and class IV Protestants in the
city proper, but the major single concentration of Protestants is among

4 The Protestant movement to the suburbs should be considered in the light of the
concentration of Protestant churches in the inner-city. (Chapter 3.)
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Negro families (mostly class IV and class V) in the Dixwell Avenue area
of the inner-city.

The city proper is the domicile of most Roman Catholic households of
all social classes. The highest suburban concentrations of Roman Catho-
lics occur in East Haven, West Haven and the western portions of Ham-
den.® The majority of these families live in class 3, 4 and 5 housing. Most of
the suburban Roman Catholic families are in social classes IIT and IV, al-
though the highest concentration of upper class Roman Catholics in a sub-
urb occurs among class I and class II families in West Haven. In this
suburb class I and class I Catholics outnumber class I and class IT Protes-
tants in the sample.

It is important to recognize the fact that the prosperous times since
World War II and widespread new building in the suburbs have sparked
a Catholic exodus from the city.® As this report is being prepared, a Roman
Catholic parochial school is being built in the fashionable Whitney Ave-
nue section of Hamden, long a stronghold of upper class Protestantism. In
this same area, in two blocks of a single street (class 2 housing) which had
only Protestant families prior to the War, fourteen new houses have been
built since 1946. Three are unoccupied. Two have been purchased by class
I Protestant families. Seven of the remaining eight have been bought by
class III and class IV Catholic families and the last by a class IIT mixed
(Protestant-Catholic) household. This example is not cited as typical, but
as indicative of a trend.

Jewish families in the sample, of all social classes, are for the most part
concentrated in the city of New Haven. However, the trend of movement
by Jews, in general, is to the western fringes of the city and by upper class
Jewish families to the western suburb of Woodbridge (not included in the
sample). Some Jews are also moving to the Hamden-North Haven area,
where Jewish families have reached a high enough concentration to estab-
lish a community center on Whitney Avenue in the heart of Hamden.

No geographical spotting was done for mixed families or those households
of no religious background. It is known, however, that mixed households in
the sample have a higher concentration in the city of New Haven than in
the suburbs.

5 East Haven and West Haven constitute the points of land forming the east and
west arms of the harbor, south of the city proper. Hamden is directly north of the city,
and North Haven adjoins it to the northeast.

% The Roman Catholics are also facing a problem similar to that of the Protestants
of inner-city concentration of churches with consequent lack of church facilities for sub-
urban families.
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Occupation, Social Class and Religion

One of the important factors in the definition of social class was the oc-
cupation of the head of the household. Naturally, therefore, there is a close
correlation between occupation and social class. The actual distribution of
the population sample by social class and occupation, however, gives per-
haps the best illustration of any table in this study of the kinds of families
that make up the population we are studying (Table 5).

The largest group by far consists of the families of skilled and semiskilled
workers, who together constitute about half the population and are the
great bulk of the 48.4 per cent of the families who are classified in social

Table 5. Distribution of male heads of households by social class and
rated occupation @

Social Class Total
I I I v \Y Sample
(N. 119) (N. 328) (N.760) (N.1,723) (N.629) (N. 3,559)

Rated Per Per Per Per Per Per
Occupation No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent
Higher

executives,

professionals,

and

proprietors 100 84.0 84 25.6 3 0.4 187 5.3
Lesser

executives,

professionals

and

proprietors 2 1.7 136 41.5 68 8.9 3 0.2 209 5.9
Small

independent

business

proprietors;

semi-

professionals 38 11.6 99 13.0 14 0.8 151 4.2
Clerical and

sales workers 16 4.9 349 45.9 199 11.5 564 15.8
Skilled laborers 166 21.8 739 42.9 42 6.7 947 26.6
Semi-skilled

laborers 9 1.2 601 34.9 262 41.7 872 24.5
Unskilled

laborers 43 2.5 246 39.1 289 8.1
Students 5 4.2 17 5.2 6 0.8 3 0.2 31 0.9
Retired 1 0.8 2 0.6 4 0.5 15 09 13 2.1 35 L0

% Classifications for “rated occupation’’ of males as used in this study were developed by
A. B, Hollingshead.

Households without male heads or where occupation is unknown, omitted.
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class IV. The next largest group are clerical and sales workers, about one-
sixth of the total, who make up most of social class III. At the top of the
scale are the proprietors and managers of large and medium-sized businesses
and the professional men, comprising about one-tenth of the families, who
account for almost all families in social classes I and II. At the other end of
the scale are unskilled workers, most of whom are in social class V. Scattered
through the middle three social classes are small businessmen, semiprofes-
sionals, students and miscellaneous others.

Table 6. Distribution of wives and female heads of households by social
class and rated occupation *

Social Class Total

I 11 111 v \ Sample
Rated (N. 119) (N. 328) (N.760) (N.1,723) (N.629)  (N. 3,559)
Occupation g Per Per Per Per Per Per

No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent

Housewife 92 77.3 236 72.0 541 71.2 1,259 73.1 439 69.8 2,567 72.1
Higher

executives,

professionals

and

proprieters 9 7.6 4 1.2 2 03 15 0.4
Lesser

executives,

professionals

and

proprietors 4 3.4 52 15.9 35 4.6 18 1.0 1 0.2 110 3.1
Small

independent

business

proprietors;

semi-

prolessionals 2 0.6 4 05 3 0.2 9 0.3
Clerical and

sales workers

workers 3 2.5 15 4.6 114 15.0 102 5.9 7 1.1 241 6.8
Skilled

laborers 10 1.3 33 1.9 2 0.3 45 1.3
Semiskilled

laborers 2 1.7 3 0.9 27 3.6 219 12.7 90 14.3 341 9.6
Unskilled

laborers 2 0.3 42 2.4 63 10.0 107 3.0
Students 1 0.8 3 0.9 4 0.1
Retired 1 0.8 1 0.3 6 0.8 3 0.2 6 1.0 17 0.5

2 Classifications for “‘rated occupation’’ of females as used in this study were developed
by A. B. Hollingshead.
Houselolds with no female or where occupation of female is unknown, omitted.
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While most (72.1 per cent) of the wives or female heads of the house-
holds in the sample were housewives, 23.5 per cent were employed at the
time of the survey. The largest single group were semiskilled workers and
the next largest, clerical and sales workers. These two groups accounted for
two-thirds of the working wives and female household heads (Table 6).

The correlation that exists between occupation and religion is much
less pronounced than that between occupation and social class (Table 7).
It has, however, a high degree of statistical significance (p. <.oo1).

TABLE 7. Distribution of male heads of households by

religious affiliation and rated occupation

Religious Affiliation®

Roman Total
Protestant Catholic  Jewish Mixed Sample
Rated (N. 1,032) (N. 1,879) (N. 328) (N. 264) (N. 3,559)
Occupation” Per Per Per Per Per

No. Cent No. Cent No. Cent No. Cent No. Cent

Higher executives,

professionals

and proprietors 88 8.5 57 3.0 30 9.1 8 3.0 187 5.3
Lesser executives,

professionals

and proprietors 85 8.2 53 2.8 46 14.0 15 5.7 209 5.9
Small independent

business

proprietors; )

semiprofessionals 44 4.3 54 2.9 40 12.2 11 4.2 151 4.2
Clerical and

sales workers 168 16.3 276 14.7 176 23.2 39 14.8 564 15.8
Skilled laborers 226 21,9 550 29.3 71 21.6 92 34.8 949 26.7
Semiskilled

laborers 200 19.4 560 29.8 33 10.1 70 26.5 874 24.6
Unskilled

laborers 76 7.4 174 9.3 15 4.6 20 7.6 289 8.1
Students 18 1.7 6 0.3 2 0.6 2 0.8 31 1.0
Retired 7T 0.7 25 1.3 3 1.1 35 1.0

% Households without male heads or where occupation is unknown, omitted.

Other, none and unknown religion omitted.

A comparison between Protestant and Roman Catholic occupations
shows the extent to which Protestants hold the better positions in business,
industry and the professions and Roman Catholics provide the bulk of the
skilled and semiskilled labor. Roman Catholics constitute nearly one-half
(48.4 per cent) of all families, but their male family heads account for
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only 30.0 per cent of the owners and managers of business concerns and in-
dustries and the professional and semiprofessional workers in the sample.

Jewish family heads are especially well represented in business and the
professions. The first three categories in the table (business and professional)
account for 35.3 per cent of all male Jewish family heads, as compared with
21.0 per cent of the Protestants and only 8.7 per cent of the Roman Catho-
lics.

While recognizing the tendency of Protestants to be especially well rep-
resented in the “upper” occupational brackets—professionals and business-
men—it is still important to note that 49 out of every 100 Protestant male
household heads work with their hands in skilled, semiskilled or unskilled
occupations, and that another 16 out of every 100 are clerks, salesmen, book-
keepers or similar white-collar workers. Male Jewish houschold heads are
found to be 36.3 per cent employed in manual occupations and 23.2 per cent
in clerical trades.

Income, Social Class and Religion

Statistics on annual income of the head of the household were secured
for all but two of the 3,559 families in the sample. Approximately one-third
had incomes of from $2,001 to $3,500, and another one-third, from $3,501
to $5,000 per year. One-cighth had incomes under $2,000, and one-fifth
$5,000 and over. Only 2.8 per cent had incomes of over $10,000 per year
(Table 8).

Table 8. Income of heads of household by social class

Social Class Total

I I 11 v \Y Sample
(N. 119) (N. 328) (N. 760) (N. 1,723) (N. 629) (N. 3,559)
Per Per Per Per Per Per

Income No. Cent No, Cent No. Cent No. Cent No. Cent No. Cent

$2,0000rless 5 4.2 18 5,5 40 5.3 215 12.5 173 27.5 451 12.7
2,001-3,500 9 7.6 43 13.1 149 19.6 6% 40.4 323 51.4 1,220 34.3
3,501-5,000 13 10.9 67 20.4 327 43.0 648 37.6 110 17.5 1,165 32.7

5,001-7,500 29 24.3 103 31.4 175 23.0 144 8.4 19 3.0 470 13.2
7,501-10,000 19 16.0 56 17.1 54 7.1 19 1.1 3 0,5 151 4.2
10,001-15,000 21 17.1 21 6.4 10 1.3 52 1.5
Over $15,000 23 19,3 20 6.4 5 0.7 48 1.3
Unknown 1 0.1 1 0.2 2 0.1

Table 8 shows that income correlates fairly closely, though by no means
exactly, with social class position. Over three-fifths (63.8 per cent) of the
family heads with incomes of over $7,500 are in social classes I or II, and
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35.8 per cent of the families in social classes I and I have incomes over
$7,500 (cf. 7.0 per cent for total sample). At the same time, 22.5 per cent
of the class I family heads and 39.0 per cent of the class II family heads re-
ported incomes of $5,000 or less. Here is further documentation of the point
made earlier, that income, while certainly significant in the function of social
class as measured here, is by no means the sole determining factor.

Income also seems to bear a general relation to religious affiliation, as may
be scen in Table g. The chi square test of this relationship shows a high de-
gree of statistical significance (p <.0o01).

TABLE 9. Income of heads of household by religion

Religion®
Roman Total

Protestant Catholic  Jewish Mixed Sample
(N. 1,032) (N. 1,879) (N. 328) (N. 264) (N. 3,559)
Per Per Per Per Per
Income No. Cent No. Cent No. Cent No. Cent No. Cent
$2,000 or less 161 15.6 221 11.8 27 8.2 29 11.0 444 12,7
2,001-3,500 308 29.8 724 38.5 81 24.7 84 31.8 1,217 34.3
3,501-5,000 312 30.2 643 34.2 85 25.9 107 40.5 1,162 32.7
5,001-7,500 149 14.4 200 10.6 77 23.5 34 12.9 470 13.2
7,501-10,000 59 5.7 50 2.7 31 9.5 7 2.7 151 4.2
10,001-15,000 19 1.8 16 0.9 16 4.9 1 0.4 59 1.5
Over $15,000 24 2.3 11 0.6 11 3.4 2 0.8 48 1.3

% Other, none and unknown religion omitted.

Table 10. Distribution of male heads of households by social class and

education
Social Class Total
I II 111 v \4 Sample
Highest (N. 119) (N.328) (N.760) (N.1,723) (N. 629) (N. 3,559)
Grade Per Per Per Per Per Per

Completeda No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent

Graduate or

Professional

School 90 83.3 55 19.2 5 0.7 2 0.1 152 4.9
1-4 years

college 18 16.6 194 67.6 194 29.0 42 2.7 448 14.4
High school

graduate 35 12.2 385 57.6 407 26.5 13 2.5 840 27.0
7-11 years 3 1.0 79 11.8 939 61.3 226 43.5 1,247 40.0
Under 7 years 5 0.7 143 9.3 280 53.9 428 13.7

aEducation unknown and inapplicable (female head of household) omitted from table.
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Median income for heads of Roman Catholic families is $3,490, heads of
mixed families $3,770, heads of Protestant families $3,780, and heads of
Jewish families $4,490. The income data, of course, reflect the occupational
distribution of religious groups. Of the family heads with incomes over
$7,500, 38.2 per cent are Protestant, 22.0 per cent Jewish, and 33.7 per cent
Roman Catholic. Of those with incomes over $15,000, 49.0 per cent are
Protestant. However, more than half of the incomes for each of the four
religious classifications fall between $2,001 and $5,000; and, except for
Jews, more than one-tenth of all incomes are below $2,000.

Education, Social Class and Religion

Educational attainment, like occupation, was a factor considered in the
determination of social class, and there is, therefore, a close correlation be-
tween education and social class. Five-sixths (83.3 per cent) of the male
heads of households in social class I had college and graduate school train-
ing, as compared with only one-fifth (19.2 per cent) of the male heads of
households in social class IT and almost none in classes 111, IV and V. The
median education for male family heads in class V is six grades; class IV,
nine grades; class I1I, twelve grades (high school graduate); class II, college
graduate; and class I, graduate or professional school (Table 10).

Table 11. Distribution of wives and female heads of households by
social class and education

Social Class Total

I I 111 v A% Sample
Highest (N. 119) (N. 328) (N. 760) (N. 1,723) (N. 629) (N. 3,559)
Grade Per Per Per Per Per Per

Complemda No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent

Graduate or

Professional

School 22 198 17 5.5 5 0.7 3 0.2 2 0.3 49 1.5
1-4 years

college 51 459 162 52.3 155 21.3 67 4.1 4 0.7 439 138.0

High school

graduate 31 27.9 108 34.8 415 56.9 551 33.4 50 8.6 1,155 34.2
7-11 years 6 5.4 22 7.1 145 19.9 873 53.0 301 52.0 1,347 39.9
Under 7years 1 0.9 1 0.3 9 1.2 154 9.3 222 38.3 387 15

aEducation unknown and inapplicable (no female in household) omitted from table.

Average educational attainment of wives or female heads of households
was in general less than that of husbands and male heads in social classes I,
IT and III, but higher than the men in social classes IV and V. The dis-
crepancy is particularly marked in classes I and II, where the great majority
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of husbands are college graduatcs, but a sizable minority of wives are high
school graduates or have even less education (Table 11).

Examination of statistics on educational attainment in relation to re-
ligion (Table 12) shows again the same tendency for the characteristics of
Protestant and Jewish familics to be biased toward the characteristics of
social classes I, IT and IIT and Roman Catholic families toward social classes
IV and V. Over one-fourth (27.8 per cent) of Protestant male houschold
heads, and over one-third (34.9 per cent) of Jewish male household heads

TABLE 12. Distribution of male heads of households by

religion and education

Religion of Fami]yb

Highest Roman Total
Grade Protestant Catholic Jewish Mixed Sample
Completed® (N. 1,032) (N. 1,879) (N. 328) (N. 264) (N. 3,559)

Per Per Per Per Per

No. Cent No. Cent No. Cent No. Cent No. Cent

Graduate or

professional

school 71 8.3 37 2.2 28 9.3 9 3.6 152 4.9
1-4 years

college 168 19.5 161 9.7 77 25.6 34 13.8 447 14.3
Iligh school

graduate 253 29.4 420 25.3 82 27.2 70 28.3 840 27.0
7-11 years 306 35.6 749 45.2 60 19.9 118 47.8 1,248 40.1
Under 7 years 62 7.2 290 17.5 54 17.9 16 6.5 428 13.7

“ Unknown and inapplicable {female head of household) omitted from table.

b Other, none and unknown religion omitted.

have had some college education, as compared with only one-ninth (11.9
per cent) of Roman Catholic household heads. At the same time, it should
be noted that about two out of five of the Protestant (42.8 per cent) and
Jewish (37.8 per cent) male household heads, as well as over three-fifths
(62.7 per cent) of the Catholic male houschold heads have not completed
high school. The relationship between religious affiliation and educational
attainment is, as the foregoing indicates, statistically significant (p. <.oo1).

Home Ownership and Religion

Home ownership is usually assumed to be a measure both of family
stability and of economic status. In the total sample, 47.3 per cent of the
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families owned the homes they occupied (Table 13). Significantly above
this average were homes in which the male head was Lutheran (64.1 per
cent), Congregational (64.1 per cent), Episcopal (58.1 per cent), or a mem-
ber of a Protestant denomination not constituent to the National Council
of Churches (59.1 per cent). Near the average in home ownership were
Methodists (46.9 per cent), Roman Catholics (46.7 per cent), Jewish
(45.3 per cent), and homes in which the male head did not attend church
(45.7 per cent). Significantly below average were Baptist families, many of
whom are Negro (30.2 per cent), and households without male heads (42.0
per cent).

TABLE 13. Home ownership by church affiliation of husband and wife

Church attended Houscholds distributed by ~ Households distributed by
by Husband or church attended by Males® church attended by Females?
Wife Homes owned Homes owned
Total by occupants Total by occupants
Households No. Per Cent Households No. Per Cent
None 394 180 45.7 298 134 45.0
Roman Catholic 1,664 777 46.7 1,919 900 46.9
Congregational 270 173 64.1 324 192 59.3
Jewish 245 111 45.3 267 116 43.4
Episcopal 186 108 58.1 234 126 53.8
Baptist 86 26 30.2 107 35 32.7
Methodist 81 38 46.9 101 48 47.5
Lutheran 64 41 64.1 84 54 64.3
Other Protestants 79 41 51.8 100 48 48.0
Households without
male head 490 206 42.0
Households without
adult females 125 49 39.2
Total 3,559 1,683 47.3 3,559 1,683 47.3

@ Includes all male heads of households.
b ncludes wives and female heads of households,

Age and Sex

The metropolitan New Haven population shows a fairly typical age dis-
tribution for a contemporary American city, with a large and increasing
number of small children, a deficit of young people from 15 to 24 years of
age and an increasing number of older persons.
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"The differences among religious groups were of particular interest for this

study (Table 14 and Figures 3-7).

TABLE 14. Percentage distribution of all persons in sample by
religious affiliation of family, age and sex

i Total

Age in Protestant Catholic Jewish Mixed Sample
LS M F M F M F M F M F
Under 5 3.9 4.8 4.3 4.5 4.7 4.6 5.3 4.9 4.3 4.6
5-15 9.1 8.8 10.4 9.0 7.3 8.2 9.2 12.3 9.7 9.1
16-24 3.5 4.9 4.8 5.8 4.4 3.8 4.3 3.6 4.4 5.3
25-34 6.4 7.2 81 9.5 7.6 9.8 9.0 9.3 7.7 8.9
35-54 13.3 15.6 13.5 15.1 14.0 15.1 13.8 13.7 13.7 15.3
55 and over 9.8 12.4 7.1 7.6 10.2 10.0 6.6 7.7 8.2 9.2

Total 46.2 53.8 48.4 51.6 48.3 51.7 48.4 51.6 47.9 52.1

Protestants and Jews had the largest proportion of older people, the per-
centage 55 years and over being 22.2 for the Protestant population and 20.2
for the Jewish, compared with 14.7 for Catholics and 14.3 for population
in mixed families. At the opposite end of the age scale, mixed households
had the largest proportion of children under 16 years of age (31.7 per
cent),” compared with 28.2 per cent for Catholics, 26.6 per cent for Protes-
tants, and 24.8 per cent for Jews.

While the differences are interesting and of borderline significance, it
should be pointed out that the Protestant community does not seem to be
at a great disadvantage in relation to the Catholic community in regard to
number of children, as is so often assumed. It is possible (this was not
analyzed) that the “upper class” Protestant denominations, particularly
the Congregational, have relatively the smallest child population and the
largest elderly population, but Protestantism as a whole is not too far from
the community’s average in age.

The effect of social class upon age distribution is actually not so pro-
nounced as might be expected. Table 15 shows the distribution when each
of the social classes is divided into three age groupings.

7Here as in the other tables it must be remembered that mixed households would
tend to report more children because by definition such a liouschold involves a mar-
riage, where other households may include only single persons. We may also assume
that mixed houscholds would tend to be younger because of the possibility that one

partner in time may convert the other to his or her faith and eliminate the household
from this “mixed” category.



FIGURE 3. Age and sex distribution of all persons in metropolitan

New Haven
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FIGURE 4. Age and sex distribution of persons in Catholic households
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FIGURE 5. Age and sex distribution of persons in Protestant households
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FIGURE 6. Age and sex distribution of persons in Jewish households
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FIGURE 7. Age and sex distribution of persons in house