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Preface

Compiled after an interval of ten years since the last edition of World
Communications, this fifth edition contains new or completely revised texts for
over 200 countries and territories covering practically every inhabited area of the
globe.

In almost all of them during the ten-year lapse, communication coverage has
been significantly extended by the technical growth of at least one of the
principal media; in many, political. economic and social developments have
demanded or dictated changes in the pattern of communication: in certain cases
(though a few exceptions remain), information not previously available has come
to hand. For these reasons alone. Unesco has considered this new edition
warranted.

Public demand in many countries has been a further encourzgement.
Students, researchers and teachers in institutions of communications studies,
joumnalists, broadcasters and other media protessionals, workers in libraries and
information centres, offices and administrations have all expressed appreciatior
of it as a compact source of reference.

The purpose of this, as of previous editions, is to describe the situation of the
four principal media (press, radio, television. film) in the various countries and
territories of the world, indicating, with statistical support, the general structure,
facilities, output, distribution and coverage of each in individual local and
national contexts. The chapter structure of earlier editions has therefore been
maintained, although technical, economic and organizational developments are
beginning to make this categorization a little arbitrary in certain respects. Two
additional categories of information newly introduced in this edition are *‘Space
communications’ and ‘Professional training and associations’.

SOURCES
This book is based mainly on information supplied regularly to Unesco by
governments of member states in reply to the Organization’s annual statistical
questionnaire on mass media facilities* and to a special supplementary World
Communications questionnaire. Official reports and publications, technical
journals and standard reference works have also been used to supplement these
sources.

*This questionnaire elicits ofticial information on newspapers and other periodicals, film and
cinema, radio and television broadcasting, to be published annually (along with other data
relating to population, education, science and culture) in the Unesco Statistical Yearbook
which is thus a logical companion and supplement to the present publication.
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Information thus obtained is naturally not always complete or up to date, nor
is it always expressed in terms or based on criteria that are strictly comparable.
Notwithstanding these difficulties, and working on the assumption that a
well-founded approximation is better than an over-prudent silence, figures have
been given wherever there were fair guarantees of reliability. Less precise or less
well authenticated data are, however, qualified in the text by the use of the
terms “approximate’, ‘estimated’, ‘reported’, etc.

The data cited may generally be considered valid for 1971-2, unless
otherwise indicated. Population figures apply to mid-1972 and are estimates
published by the Statistical Office of the United Nations

NOMENCLATURE
Grouping and nomenclature of geographical areas have been adopted for
convenience of presentation and apply to early 1973. The designations
employed and the presentation of the material in this publication do not imply
the expression of any opinion whatsoever on the part of the Unesco Secretariat
concerning the legal status of any country or territory, or of its authorities, or
concerning the delimitations of the frontiers of any country or territory.

DEFINITIONS
Newspapers of general interest are publications which are devoted primarily to
recording current events. Specialized papers. such as trade and technical journals,
are not regarded as newspapers of general interest.

Daily newspapers are defined as newspapers of general interest published at
least four times a week. They may include printed or roneotyped bulletins.

Non-daily newspapers are newspapers of general interest published three
times a week or less. Sunday or week-end editions of daily newspapers are
included in this category.

Periodicals are publications of general issue, other than general interest
newspapers. containing either general or specialized information. Weekly news
magazines are included in this category.

Circulation figures are given with the reservation that they may sometimes
represent certified circulation, reported circulation, copies printed, copies
distributed, copies sold, etc.

Copies per 1000 people, as is sometimes noted in the text, may not always
represent real readership since group or family reading. reading aloud, hiring or
lending copies, may greatly multiply the actual number of persons exposed to
the medium, just as, conversely, partial and cursory reading may reduce the
exposure coefficient.

Radio and television receivers are shown where possible as the actual numbers
in use, otherwise as the number of receivers licensed or receiver licences, it being
understood that one licence may in fact represent more than one receiver.

Television transmitters are usually shown as the total number of transmitters
in operation, the numbers of main and auxiliary transmitters being noted
separately in the text.

Fixed cinemas (including 16mm, 35mm and larger format) have been used as
the basis for calculation of total cinema seating capacities and annual visits per
1000 people, unless otherwise noted in the text.



Introduction

Far more people and a greater percentage of the populations of all countries are
receiving information and ideas and being entertained through the mass
media — and particularly through radio and television — than ten years ago.
There have been marked increases in the numbers of transmitters and receivers in
all countries. The figures and the trends indicate that radio and television are
reaching larger numbers of people, and in more languages than have been, or ever
will be. reached by the daily press which in most countries is developing hardly
at all. There has been a notable decrease in most countries in the number of
cinema attendances.

Marked progress has been made in the use of electronic transmission of
facsimiles and offset printing, communication satellites, simpler lightweight
production equipment, video cassettes and distribution of television programmes
by multichannel earth cables. These offer technical possibilities for diversifying
production and diffusion to serve the interests of differing groups. for providing
individuals with greater freedom of choice in what they receive and for
improving exchanges between countries. They could be of particular value to
many countries in expanding and speeding-up the use of mass communication
for social and economic development.

TRENDS AND CONTRASTS
In terms of numbers of titles and circulation per 1000 of the population, it will
be seen that the daily press stands more or less where it did ten years ago; it still
hardly exists in the countries of Africa. There are. however, in most countries a
large number of papers and periodicals appearing several times a week. weekly or
monthly which have large, and often increased, circulations. In spite of greatly
accelerated means of news transmission by press agencies, and in spite of
developments in composition and production, the press is now often outstripped
by radio and television as the reporter of current news. Economically. because of
increasing costs, particularly of newsprint which is in short supply, loss of
advertising revenue to radio and television and the reluctance of the public to
pay for a newspaper what it costs. daily newspapers in many countries are
constantly in financial difficulties. In more and more countries. they seek to
protect themselves by acquiring interests in commercial radio and television
organizations. In some countries. notably in Europe, the State gives assistance in
various forms to the press. The film shown in public cinemas has lost its place to
television as the first medium of mass entertainment in most developed
countries. but films are seen by very large audiences through television.
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Statistics, however, are not all. There is evidence to suggest that what people
read makes a more lasting impression on them than what they hear by radio or
see on television, that they still rely on newspapers and periodicals to confirm
news and to present views and that millions find a film seen with an audience
more satisfying than one seen on a television screen.

The expansion of radio transmission services, the general reduction in the cost
of receivers and, above all, the production of cheap transistor receivers which do
not depend on mains-supply electricity have introduced new audiences to radio
broadcasting. In most countries, including those where television is highly
developed, radio broadcasts, mainly of music but with frequent news bulletins,
are on the air for most and sometimes all hours of the day and night. The ratio
of receivers to population in many countries indicates that numerous families
have several receivers so that parents and children. for example, can listen to
different programmes. In addition, the installation of receivers in cars has greatly
increased radio-listening, particularly of morning and evening news broadcasts.
In most developing countries, while transmission services now cover the whole
population, audiences are still small, even allowing for spontaneous or org nized
listening by groups. and they are often largely limited to urban areas.

Television services now exist in many more countries than ten years ago but
in most the number of receivers is still small, except for those countries where
the services were already highly developed and where the number of receivers
per 1000 people is constantly increasing. In around 30 countries of Asia and
Africa there are no television services. The difficulties and expense of setting up
transmission services over large geographically difficult areas. the lack of
mains-supply electricity in rural areas and the high cost of receivers are among
factors preventing expansion. In some developing countries, television was
introduced and still mainly operates for educational purposes.

If one assumes an average household to consist of four or five persons, the
rates of over 200 to 250 per 1000 of the population for daily newspaper
circulation and for radio and television receivers would indicate that, in general
terms, the whole population of a country is being reached by the medium
concerned. On this basis, it seems that such a saturation point has been or is
about to be reached for daily newspapers in 30 countries (19 in Europe), for
radio in 48 (26 in Europe) and for television in 22 (15 in Europe). Twenty-one
countries, 14 in Europe plus Australia, Canada, Cuba, Japan, New Zealand, the
USA and the USSR, seem to be at this point for all three media. 1t is noted that
three of these countries — Japan, the USA and the USSR --are among the
largest producers of feature films shown in public cinemas. It will also be seen
that the five world news agencies are based in four of these countries (France,
the UK, the USA and the USSR). The same four countries are the major
suppliers of television programmes to other countries.

The contrasts between these countries and the rest of the world are striking.
In Africa nine countries and territories have no daily newspapers, only 15 of the
others have a daily circulation of more than 10 per 1000 of the population and
in none does it exceed 100. In 40 African countries the number of radio receivers
is less than 100 per 1000. There are still no television services in 20 countries and
in those with television the number of receivers does not exceed 30 per 1000. In
Asia. daily newspaper circulation is less than 10 per 1000 in 12 countries, and in
only six is it more than 100. The ratio of radio receivers in 17 countries is much
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less than 100 per 1000, and in only eight is it more than 200. In eight of the
countries there are no television services:in 19 the number of receivers is less
than 100 per 1000: only in Japan is it more than 200. In seven only of the
Spanish-speaking countries of North and South America is daily newspaper
circulation more than 100 per 1000. While the number of radio receivers in eight
of them is more than 100 per 1000, and in another five more than 300, the
number of television receivers is less than 100 per 1000 in 10 countries and in
only two is it more than 200. There is no national news agency in 15 countries
of Africa, 11 Spanish-speaking countries of North and South America and six
Asian countries.

COMMUNICATION SATELLITES

Today. only ten years after the first experimental television transmissions
between North America and Europe by means of communication satellite, it is
accepted as normal that events like the Olympic Games in Tokyo, a United
Nations meeting in New York or men in space are seen as they happen.
simultaneously, by hundreds of millions of people in all parts of the world. Daily
coverage of the Egypt—Israel war in 1973 was transmitted by both sides via
satellites over the Atlantic and Indian Oceans to earth stations which passed it
on to television transmitters in North America, Europe and the USSR. In June
1972, cardiologists in Montreal and Lyons conferred for two hours in the first
university television discussion by means of satellite channels leased by the
Canadian and French television services.

Multinational transmissions and bilateral exchanges are possible on a global
scale thanks to the Intelsat and Intersputnik communication satellite systems
which exist for the transmission of all types of messages — telephone, telegraph,
telex, facsimile and data transfer between computers — as well as radio and
television programmes. Intelsat, started by the USA in 1965 and now operated
by a consortium of more than 80 countries, comprises satellites in synchronous
orbit over the Atlantic. Indian and Pacific Oceans — thus covering the whole
globe — and 80 nationally owned earth stations in 60 countries. to and from
which signals can be transmitted and which are linked with terrestrial
telecommunication networks. Intersputnik. created in 1971 by an agreement
between the USSR, the countries of Eastern Europe, Cuba and Mongolia, and
open to all countries. is being developed from the Soviet Union’s elliptical orbit
system, consisting of satellites orbiting the earth every twelve hours with a high
arc over the northern hemisphere and 40 earth stations. The system was
established to extend radio and television services to vast areas of Siberia and
central Asia which could only be reached by terrestrial means with great
difficulty and expense. 1t is likely that the Intersputnik system will eventually
comprise synchronous orbit satellites. Simultaneous global diffusion of
messages originated by Intelsat or Intersputnik can be achieved by linking
national and regional terrestrial networks.

In 1973, Canada started to operate the world’s first domestic synchronous
orbit satellite system for telecommunication purposes and for the distribution
and reception of television programmes. through low-cost earth stations and
low-powered transmitters, over vast distant areas of the country. The system is
to be developed to cover all but central Canada. Australia, Brazil, India,
Indonesia. Japan and the USA are considering the establishment of similar
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domestic systems as a means of achieving. more quickly and/or at less expense,
full and efficient telecommunication services and of expanding education. The
countries falling within the European Broadcasting Zone have also, for some
years, been studying the establishment of a satellite system to complement the
present terrestrial Eurovision network.

In 1974. the first of a new generation of broadcasting satellites was put into
orbit. These can transmit television programmes directly to community
reception points within a defined area equipped with special antennae. They do
not require the very sensitive and expensive receiving terminals on earth needed
to pick up and retransmit weak signals from point-to-point communication
satellites, nor must the signals pass by terrestrial links to television transmitters
for diffusion to receivers in their coverage areas. This development makes it
possible to broadcast educational and cultural programmes to rural and remote
populations long before this could be achieved by the gradual and slow
expansion of terrestrial networks.

The first of these broadcasting satellites was launched by the United States
National Aeronautics and Space Administration. to broadcast to four large and
remote target areas in the USA. In 1975, it is to be moved to a point over the
east coast of Africa to beam programmes for a year to 5000 villages in India,
3000 of which will be reached through terrestrial links and 2000 directly
through village community receivers. The Indian authorities will be responsible
for the programmes and the reception arrangements. They are planning to
implement an operational system to follow the experiment, which would
provide direct satellite broadcasting to more than 500 000 villages as well as
telecommunication facilities throughout the country. In Brazil, experiments
already begun may lead in 1975—6 to the launching of a Brazilian satellite to
provide educational television broadcasts directly to schools. Few individual
countries have the population and the means that would justify and support the
installation of such domestic satellite systems, but studies made for the Arab
States, Africa and South America show that technologically it would be possible
to develop regional systems in which the participating countries shared the use,
the control and the costs.

Looking some, but probably not many, years ahead it is possible to envisage
systems using satellites that could broadcast to community receivers throughout
the world and later directly to home receivers. first in one or a group of
countries, then to any country. It would be possible for the same messages to be
transmitted and received instantaneously in all parts of the world. As the
technological and economic conditions for this global free flow of informa-
tion — with all its potentialities — are achieved, even greater responsibility will
be required of those who control the services and produce the material diffused.
The United Nations, the International Telecommunication Union and Unesco.
governments and broadcasting organizations are studying the situation with the
object of establishing principles and arriving at international agreements that will
permit the fullest use of satellite broadcasting in the service of the free flow of
ideas, the expansion of education, and the promotion of mutual understanding
of peoples, with proper respect for sovereignty of nations and diversity of
cultures.
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TELEVISION BY CABLE

The extent to which television broadcasting organizations can serve at the same
hours a variety of national and local publics, audiences with special interests,
schools and educational institutions is limited, apart from all other circum-
stances and conditions, by the small number of channels available. The
distribution of visual images, as well as sound, by earth-laid cables offers
technical possibilities, already being exploited in a few countries, for the
development of cable teledistribution systems which can provide simultaneously,
within the area covered, a variety of programmes for general audiences or
designed for special groups; individuals linked with or subscribing to the system
may thus have a wide choice of programmes. Operators of such systems can
bring in by relays and redistribute national, or even foreign, programmes. They
can also originate and feed into the cables locally produced programmes,
recorded programmes or films of their choice. Cables carrying 50 channels are
already in service and it is expected that there will be cables carrying hundreds.
Thus channels could be made available for the use of local communities and for
the use of schools either following courses given in one of them or requiring the
projection of recorded programmes on days and at times best suited to them.
There can be two-way channels allowing for questions and discussion.

Teledistribution, together with simpler and less expensive methods of
production and the use of video cassettes by individuals. could revolutionize the
nature and the structure of the means of communication and give new
dimensions to the freedom to diffuse and receive information and to exchanges
between peoples.

Teledistribution has reached different stages in Canada and the USA (where it
started), a dozen countries of Europe and Japan. Installation of the systems
involves heavy financial investments and raises both legal and political problems
in countries were both television and the laying and maintenance of cables are a
monopoly of the State or bodies operating under licences granted by it.
Undertaken originally and, for many years, developed merely as 2 means of
overcoming geographical and physical obstacles to good reception of pro-
grammes from local television transmitters, teledistribution is now realizing its
full possibilities as a new means of communication.

There are in the USA more than 2500 cable networks with more than 6
million households as paying subscribers and it is expected that within ten years
there will be 4000 networks serving 28 million households. Most of the networks
each serve about 1000 households with an average of 15 programmes but the
largest, with 35000 subscribers, offers a choice of 40. Like the radio and
television organizations, they are run by commercial and private companies but
subject to the general control of the Federal Communications Commission. The
FCC has set limits to programme retransmission and requires the 300 networks
with more than 3000 subscribers also to offer programmes which they
themselves acquire or produce. It also requires the 100 with more than 10 000
subscribers to provide free-access channels in the cable for return communica-
tion between subscribers and the teledistribution centre. The policy is to
promote teledistribution as a new and supplementary means of providing
information, entertainment and education and to facilitate local participation in
programme formulation and production. In Canada more than 25% of
households are served by teledistribution networks providing a wide choice of
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national and external programmes some of which are served by Canada’s
domestic telecommunication satellite. Equipment is made available to local
communities so that they can produce their own programmes for distribution on
their local network. In both countries, commercial and public service groups are
producing programmes in video cassettes to be sold. hired out or lent to
teledistribution systems.

In the European countries and in Japan. networks are being developed slowly
compared with Canada and the USA. In Belgium, 200 000 subscribers can
choose from a range of programmes which includes 2 national and 2 Dutch. 2
French, 3 German and 1 Luxembourg, all of them brought via relays to Brussels
by the teledistribution company; but local origination or production is not yet
permitted. Similar provision of French, German and Austrian programmes is
being developed in Switzerland. In France, Holland and the UK, experiments in
local production in a number of selected towns have been authorized or begun.

FLOWS AND EXCHANGES

While the use of communication satellites makes possible the very rapid. even
instantaneous, flow of news to, and between, news agencies, the press and
broadcasting services in all parts of the world, not all of them benefit to the
same extent from the new facilities available. There are national news agencies in
90 countries but they are unequally distributed, and there are great differences
in the scope and effectiveness of their operations Most national news agencies
depend on the five world agencies to carry news about their countries to other
countries.

The majority of countries operate external broadcasting services as a means of
communicating, directly or through the intermediary of national radio services,
with people in other countries. The number of languages used, of hours on the
air and of countries reached varies greatly between countries.

All television services give time to foreign news and show considerable
quantities of television programmes and films obtained from other countries.
Many of them, from time to time cooperate in covering events of common
interest and in producing programmes for each others’ audiences. Television in
the home has taken the place of films shown in public cinemas as the means by
which most people get knowledge and form ideas about other peoples and
countries which influence their attitudes.

Given the numbers of people who buy newspapers and have radio and
television receivers, a far larger part of the population in most countries is
receiving more information and ideas about other countries than in the past. But
the facts and figures also show imbalances in the flow and exchanges between
countries and in the content of what flows. The greater quantity of the flow is
from a small number of countries to the rest and from technically developed
countries to others. There is a much greater flow between countries with the
same or similar languages and cultures, with long historical and political ties and
similar economic and social systems, than between countries with diverse pasts
and presents. Much the largest part of the material for television transmissions
received by most countries from others covers sports events and popular
music — which show little of the country concerned except people in a stadium
or a theatre — fictional serial stories and old films, most of them presenting
limited views of the life and cultures of the countries in which they are set and
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offering little more than passing entertainment. News reports on other countries
in the popular newspapers and programmes of most countries tend to show a
similar imbalance of sensational and bad news, and eccentric and unrepresent-
ative aspects of life.

There is room for more two-way flow in place of the present dominant flow
from a few countries to the rest and for news programmes presenting, more
regularly. more aspects of what the countries of the world are like and what is
going on in them. All peoples should be able to speak as well as be spoken to,
and to present themselves to others as they see themselves. Mass media
organizations and governments in many countries are seeking to increase the
amount and to improve the quality of information material and programmes
flowing between countries. Regional associations of national press agencies and
radio and television organizations exist to facilitate exchanges between their
members and with the rest of the world.

EDUCATION FOR MASS COMMUNICATION

More institutions in more countries are providing mass communication educa-
tion and training than ten years ago. More universities offer two- or threc-year
academic and professional courses leading to a degree and offer the facilities for
research. Courses cover the history. theory, practice and technology of mass
communication, its role in society and in economic and social development, and
the use of the various media in education. science and culture. This approach,
which is being followed in more and more universities. marks an important
advance on journalistic training as it has been long practised in some countries.
The object is to produce qualified communications experts capable of planning,
directing and administering technical or programme services. Technological
advances and changes in the role of mass communication within and between
countries demand such people. Shorter courses designed to lead to more specific
professions such as journalism, or to provide training in particular production.
techniques and skills in the various media, are given by some universities. in
technological institutes. polytechnics and other higher education schools. Such
courses often provide basic education which cannot be acquired simply through
on-the-job training. on which many countries still largely rely. Some of them
send people to work in newspapers, radio and television organizations in other
countries.

The world map of these institutions indicates that mass media organizations
and governments in all countries — the technically developed as well as the
underdeveloped — are coming to recognize the need to educate and train people
to make best use of the increasingly sophisticated technology and to exercise the
responsibilities attached to the conduct of mass communication.

In many countries. problems arise through the lack of well-trained teachers
and through the cost of the buildings and equipment needed to provide practical
training for relatively small numbers of students. A number of regional training
projects have been developed with the assistance of Unesco in the last ten years.
The film and television schools set up to support India’s education via the
satellite project are open to students from other Asian countries. The radio and
television training institute for Asia. based on a Malaysian national centre, is
designed to produce 300 specialistsa year. Four African universities have schools
of mass communication studies which are also regional centres, and Ecuador’s
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Intenational Centre for Advanced Studies in Journalism for Latin America
organized annual ten-week seminars for directors of university schools of
joumalism.

PROFESSIONAL ASSOCIATIONS

Associations of professionals working in the mass media exist in all countries.
The situation varies according to the structure of the different media. In some,
there are associations of those owning. financing and operating newspapers.
radio. television and film companies, which exist to promote common attitudes
and serve common interests in relation to governments and the public. In some
countries, they have set up common services such as news agencies and —
together with associations of journalists writers and producers -- professional
standards or codes of ethics. In almost all countries. there are associations of
newspaper editors, journalists, producers of radio and television programmes and
films, and in many also. different associations of technicians: printers,
cameramen, sound engineers, etc. While most of these have as a first aim the
protection of their conditions of work, many are also concerned with
maintaining professional and technical standards. Some organize training courses
for newcomers and in-service training. When functioning well, such organizations
of those who operate or who work in the mass media fulfil an essential role in
improving technical efficiency and in cultivating among their members a
recognition of the role of the mass media and of their own responsibilities.

There is also an international federation of national associations of
professional and technical workers in the mass media; this is intended to assist
the member associations and to promote cooperation between them.

PATTERNS OF CONTROL
Responsibility for the policies, operations and output of the mass media is
assigned, assumed and exercised in different ways in different countries. In some
countries, all or some of the media are operated as organs of the State. In others,
private commercial companies, or independent public corporations created by
the State. operate this or that medium. Thus in 50 countries, news agencies are
operated as organs of the State, while in 40 others, they are cooperative
organizations owned and operated by national newspapers and sometimes radio
and television organizations. While in most countries, newspapers — the oldest
means of mass communications — are produced and published by private
commercial companies, in 10 African and eight Asian countries. Cuba, the USSR
and the Eastern European countries they are published by, or under the control
of, State organs. The pattern is more complicated for radio and television. In all
but six African and five Asian countries, 15 European countries, the USSR and
Cuba, these services are run under direct control of the State. In some South
American countries, there are State services but the major services are operated
by private commercial companies. In six African, five Asian, four North
American and 11 European countries. the services are operated independently
by corporations created by the State. In Australia, Canada, New Zealand and the
UK, there are independent public corporations created by the State, also
licensed commercial companies which, unlike the public corporations, finance
their operations solely by revenue from advertising. In three European countries,
there are single commercial companies. In the USA, domestic radio and
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television services are run by a large number of private companies. The majority
are commercial companies financed from advertising revenue; the others, which
broadcast only educational programmes. are non-profit-making organizations
financed by grants and contributions. In contrast, the production, distribution
and exhibition of films — until the coming of television — the dominant world
mass medium in terms of audiences are conducted solely by private commercial
companies except in the Asian Communist countries, Cuba, the countries of
Eastern Europe and the USSR. '



PART ONE

THE MEDIA



CHAPTER 1

THE PRESS

Regarded statistically over the past ten years, the press in most countries seems
just to be holding its position; in some, there are now more newspapers and/or
more readers; in others, there is no progress. Thus, while in many countries of
Europe. there are fewer daily newspapers, the majority maintain high circula-
tions ranging from 200 to over 500 copies per 1000 of the population. In the
three most populous countries of South America, which also have the largest
number of dailies, the number of titles has decreased, and in two, the circulation
ratio is well below 100 per 1000. In 20 countries of Asia dailies and circulations
have increased, but in 10, circulation remains below 20 per 1000. In Africa,
there are nine countries with no dailies. and in only 10 is the circulation more
than 20 per 1000. However, it should be noted that many countries have
considerable numbers of newspapers appearing once or several times a2 week, and
even larger numbers of periodicals — both general and specialized — which may
have quite sizable readerships. Perhaps the main role of the press will come to
be one of analysis and in-depth coverage of the news events which radio and
television can now report almost instantaneously.

As 2 medium of mass communication of news, the press in almost all
countries reaches a much smaller public than radio broadcasting or even, in
many. than television does. Outside the highly industrialized and largely literate
countries, it hardly reaches rural people, whereas radio, and increasingly
television, transmissions may cover the whole country. In most countries where
several or many languages are spoken besides the official one, there are no
newspapers in these other languages and it seems unlikely that the press will ever
be able to compete with radio and television in reaching a multiplicity of
language groups of relatively small size spread over large areas. The economics of
newspaper production would seem to make it impossible. Newspapers, like
periodicals and books, have become increasingly expensive to produce (and
hence to buy) because of rises in production and, especially, newsprint costs and
the loss of advertising revenue to other media.

In spite of 2 world increase of some 50% in the rate of production over ten
years. newsprint is in short supply. It is produced in only 36 countries, and of
these only six — Canada, Finland, Sweden, Norway, the USSR and New Zealand
(in order of importance) — produce enough to be able to export considerable
quantities. The USA which is, after Canada, the second largest producer
consumes more than three times its own annual production of 3 million metric
tons. Practically no newsprint is produced in Africa. Of 11 Asian producing
countries, only four can supply enough for their own needs. In Europe another
nine countries besides the three mentioned above produce enough for their
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needs. and a further six produce some. In South America, only two countries
produce any, one of them enough for its needs.

AFRICA

The countries of Africa, as a whole, have fewer daily newspapers and lower
circulations than the countries of any other region and the figures show little
development over the past ten years. In five countries — Algeria. Kenya.
Madagascar, Morocco and Nigeria — there are now fewer dailies and no increase
in circulation. In Egypt. the number of papers has fallen from 37 to 15 while the
circulation has risen to 23 per 1000 people. the third highest rate in Africa. In
nine countries, there is no daily newspaper. In 13 countries, there is 1, if
government daily news-sheets are included, sometimes 2, but circulations are very
small. In 17 countries. there are from 3 to 11 newspapers but the circulation in
all of them, with the exception of Botswana, Ghana, Libya, Mauritius (78 per
1000, the highest in the African region), is less than 20 per 1000. In the
Republic of South Africa, 21 dailies are published. 15 in English and 6 in
Afrikaans. with a circulation of 53 per 1000; no dailies are published in any
other of the lan guages spoken in the country, although a few weeklies appear. In
some of the countries, weekly newspapers are published (with larger circulations
per 1000 than for dailies) and in most of them, some periodicals. But generally,
there are no signs that the press will develop as an information medium as it has
done in most other countries in the world. The late start of a national press in
most of the countries, the high rates of illiteracy. the number of languages
spoken, the lack of printing-presses, the high cost of imported newsprint, poor
telecommunication facilities for transmission of news, and slow and poor rural
communication between the few cities and towns and the large rural areas all
militate against the development of the press. Radio broadcasting may soon
come to play the role of diffusion of news and ideas which, historically, the
press played alone for centuries in other countries.

Full courses in journalism for press and radio are now established at 17
universities in 10 African countries — Algeria, Cameroon, Egypt, Kenya,
Madagascar, Nigeria, Senegal, South Africa, Tunisia and Zaire — as compared
with 3 in 1965. Short courses are offered by some other universities and higher
education institutes. Four of the university schools — Nairobi, Yaoundé, Lagos
and Dakar — are also regional centres which accept students from other African
countries. They resulted from experience gained at training courses organized
during the sixties by the International Press Institute and by Unesco.

NORTH AMERICA
More newspapers and periodicals are published in the USA than in any other
country in the world. A few of the major-city dailies have also some
country-wide and international readerships; the rest, while dealing with national
and international affairs, are essentially local in editorial character and in
distribution. There are now 1761 daily newspapers as compared with 1763 in
1961. The number of individual towns with a daily newspaper has increased
from 1460 to 1500, but in 85% of these, only a single daily is published; only in
some cities of more than 650 000 population are there any longer 2 or more
competing dailies. In 1971, more than 900 dailies were owned by 155 groups as
compared with 560 owned by 109 groups in 1961. Groups and individual papers
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and magazines between them also own some 500 radio and some 200 television
stations. Each of the six largest groups controls between 18 and 33 dailies, but
none controls more than 6% of the total national daily circulation. While overall
circulation figures have increased by over 3 million to more than 65 million
during the last ten years. circulation per 1000 has dropped from 326 to around
300. There are 590 Sunday newspapers with a total circulation of almost 50
million. In addition, there are more than 9000 weekly and other non-daily
newspapers. including 177 black papers, 68 American Indian papers and 250
newspapers published in more than 30 foreign languages.

Canada has 116 daily newspapers (compared with 103 ten years ago), some
220 non-dailies and some 900 periodicals. Circulation of dailies rests at around
220 per 1000 people. Dailies appear in some 90 cities and towns; only 13 are
published in French, the mother tongue of about 30% of the population and
(with English) an official language. Group ownership of dailies, often linked with
ownership of radio and television stations. has increased and. by 1971, 68 dailies
were controlled by 10 groups, the largest of which, besides owning 28
smaller-city English-language papers, owned papers in the UK, USA and southern
Africa. A French-language consortium owned 4 Quebec dailies, 6 important
weeklies. 4 radio and 2 television stations.

The USA is the world’s largest consumer of newsprint, at around 10 million
metric tons a year, of which it produces less than a third. Canada is the world’s
largest producer of newsprint. around 9 million metric tons, but its own
consumption is only around 800 000 metric tons.

Among the Spanish-speaking countries of Central America, Nicaragua — with
a population only 2 million less than Canada — has only 4 daily newspapers,
with a circulation of 40 per 1000, compared with 8 dailies and 60 per 1000 ten
years ago. In Cuba, on the other hand. the number of dailies has increased from
10 to 16 and circulation from 80 to over 200. In Mexico, 200 dailies are
published (in 1967 the number had risen to 228), total circulation has almost
doubled and circulation per 1000 has increased from 80 to 100. While 26 dailies
are published in Mexico City alone, more than 80 other cities and towns have
their own daily press. the larger state capitals having 4 to 6 papers each.

SOUTH AMERICA

In South America, a large number of daily newspapers and also non-dailies and
periodicals are published in all countries except Paraguay. Almost all are owned
and controlled by private companies. some of which own many newspapers and
sometimes radio and television stations. Many newspapers have affiliations with
political parties. Dailies are published in many provincial towns. as well as in
capital cities, but all in Spanish; there are none published in Indian languages.
Circulations are largely confined to the cities and towns because of a lack of
cheap, rapid transport between urban and rural areas.

Brazil, Argentina and Colombia, with the largest populations, have the largest
numbers of dailies but their number and their circulation continue to decrease.
In Brazil. 257 dailies (30 less than ten years ago) are published in some 95
towns. and the circulation ratio has dropped from 50 to 40 per 1000. In
Argentina, the number of dailies has dropped from 230 to 179, but circulation is
maintained at around 150 per 1000. In all the other countries, the number of
dailies has increased, but circulations are below 100 per 1000. except in Peru
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where the figure has increased from 45 to over 130. In Uruguay, which now has
29 instead of 26 dailies, most of them nation-wide papers with political
affiliations, circulation is 265 per 1000, one of the highest in the world.

Newsprint presents problems; only Chile has the facilities to produce more
than it needs, while Brazil produces about half its needs. and Argentina a small
amount.

Almost all countries in South America have at least one institution providing
education and training in journalism or mass communication, most of them
associated with universities. Of some 80 institutes, more than half were started
in the sixties when the development of radio and television led to the
recognition of the value of training not only for the newer media but also for
the press. Large numbers of students enrol for courses. more than are likely to
find jobs. CIESPAL (the International Centre for Advanced Studies in
Journalism for Latin America), established by the Government of Ecuador and
the University of Quito, with the assistance of Unesco, has done much since
1960 to improve education and training in Latin American universities. Through
annual ten-week seminars, some 700 journalists and university schools of
joumnalism from 21 countries have been given training by visiting professors from
18 countries in North and South America, Europe and Asia. As a result,
concepts of education and training have been broadened, new subjects
introduced into curricula and academic criteria laid down. Most recently.
CIESPAL has begun sending itinerant experts to give short courses in universities
and schools.

ASIA

The state of the press in Asian countries presents great contrasts. In some 20
countries, the number of daily newspapers, the number of copies circulated per
1000 of the population, or both, have increased over the past ten years although
in 10, circulation is still below 20 per 1000. In Iraq, Jordan and Syria, the press
has seriously declined, and in Israel the number of dailies has dropped from 28
to 24 and circulation from 210 to 160 per 1000. Newspapers are published by
private companies (some affiliated to and subsidized by political parties) in all
countries except Afghanistan, Burma, the People’s Republic of China, Iraq, and
the Democratic People’s Republics of Korea, Mongolia, Vietnam and Yemen.

Newsprint is produced in 11 countries but in only four of them in sufficient
quantities to meet needs.

In Japan. side by side with great developments in radio and television. the
number of daily newspapers has risen from 157 to 168 and the circulation per
1000 to 511, the second largest in the world after Sweden (566). While dailies
are published in some 60 cities, 3 large Tokyo-based newspapers (in all, 23 are
published in Tokyo) dominate the scene, with satellite papers in five other cities
and, between them, a daily circulation of almost 17 million. Facsimile pages are
transmitted by radio to satellite papers and increasing use is being made of offset
printing. Equipment is being developed for the transmission of facsimile pages to
home television sets. Some 90% of Japanese newspapers are sold by subscription
and home-delivered through more than 200 000 distribution agencies. With a
newsprint production of 2 270 000 metric tons in 1972 (the third largest in the
world), Japan met its consumption needs.
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The Indian press publishes 721 daily newspapers (the fourth largest number
in the world after the People’s Republic of China, the USA and the Federal
Republic of Germany) in more than 20 languages; but circulation, largely limited
to cities and big towns, is only around 17 per 1000, an increase of over 11 per
1000 compared with ten years ugo. While a few papers are widely distributed,
there is really no national press to span the country’s vast geographical areas and
its linguistic and cultural diversity. Over 4000 non-dailies and around 11 000
periodicals are published in 52 different languages. Financial and technical
difficulties (eg besides English, only Bengali, Hindi and Tamil can be adapted for
linotype machines and no type face has yet been developed for Urdu) make the
existence of many newspapers and periodicals precarious. More and more papers
are associated in ownership groups which between them now account for 57% of
the total daily circulation.

Newsprint. the bulk of which must be imported against much-needed foreign
currency, is a great problem and plans are in hand to increase production from
the present 40 000 metric tons to 195 000 which might then match consump-
tion.

For the People’s Republic of China, the latest figures available showed a total
of 1908 daily newspapers in 1966 (circulation figures for 1455 dailies around
1960 were 21 million copies or about 27 copies per 1000 people). It is likely
that in 1973 the number of dailies is as large as in 1966 and that circulation
figures are higher; it can also be assumed that readership figures are much higher
than circulation figures. The pattern of the daily press is probably the same, ie a
small number of papers with national circulation published in Peking, with
editions using facsimiles or stereotyped mats being published in a number of
large cities. and large numbers of provincial and local papers, particularly in rural
areas.

Annual newsprint production is reported to have risen in ten years to 2.5
million metric tons which is presumably equal to national consumption.

EUROPE

Europe as a whole continues to have more newspapers, dailies and non-dailies,
and more periodicals than any other region of the world and, in most of the
countries, the circulation of dailies per 1000 is among the highest. In 11
countries, circulation ratios stand at over 300 copies per 1000 persons (in five of
them at over 400, indicating an average of more than 1 daily newspaper per
household), in six countries at between 200 and 300. in six at 100 to 200 and in
five at less than 100.

In the countries of Western Europe, most newspapers are owned by private
enterprises, some by political parties. In those of Eastern Europe. the important
newspapers are directed by political party and public organizations.

In 14 out of 28 countries, the number of dailies and the circulation per 1000
people are about the same as ten years ago, and in six. there are more
newspapers and somewhat higher circulations. In six countries. all with long
newspaper histories, the number of newspapers has decreased although circu-
lation per 1000 people has been maintained or even increased. However, in
France. dailies decreased from 136 to 106 and circulation from 270 to 238 per
1000, and in the UK, dailies decreased from 123 to 100 and circulation from
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506 per 1000 (the highest in the world ten years ago) to 435. In Sweden. where
newspapers have decreased from 123 to 108. circulation has risen to 566 per
1000 (now the highest in the world).

In some countries. there are a large number of non-daily newspapers, usually
weeklies. with large total circulations. Hungary, Ireland. Italy and Spain are
striking examples. In the UK, where more than 1000 local weeklies are published
and 7 nationally published Sunday newspapers circulate around 24 million
copies per week, the circulation per 1000 of non-dailiesis 672.

Newsprint is produced in 18 countries. Three. Finland, Norway and Sweden.
export the larger part of their production and in nine. Austria, Czechoslovakia,
the German Democratic Republic, Italy, Poland, Romania, Spain, Switzerland
and Yugoslavia, production is equal to national consumption.

OCEANIA

In Australia and New Zealand, the number of newspapers is about the same as
ten years ago, and even if the number of copies per 1000 has dropped, it still
stands at over 300 which is more than 1 daily newspaper per household. While in
New Zealand most of the dailies are independently owned, in Australia.
ownership is becoming increasingly concentrated, 3 major groups and 2 smaller
groups owning most of the metropolitan dailies as well as other newspapers,
periodicals. and radio and television companies. Australia has more than 40
papers for immigrants published in 17 foreign languages.

In Australia. newsprint production has doubled to 173 000 metric tons a year
compared with a consumption rate of some 450 000 metric tons, while in New
Zealand, 50% of an annual production of 200 000 metric tons is exported.

USSR
The number of daily newspapers in the USSR increased in ten years. from 457
to 639 in 1970, when total circulation stood at over 81 million and circulation
at 336 copies per 1000 people The 3 largest dailies, with a combined daily
circulation of over 25 million copies, are the official organs of the Central
Committee of the Communist Party, of the Supreme Soviet, and of the Central
Committee of the Young Communist League. There were also more than 8000
non -dailies, half appearing two or three times a week with a total circulation of
60 million. Newspapers, daily and non-daily, appear in Russian and in 57 other
languages of the USSR. There were some 6000 periodicals of which 5000 were
published in Russian. over 900 in other languages of the USSR and 140 in 23
foreign languages.
Newsprint production in 1970 amounted to 1 150 000 metric tons. of which
almost 250 000 metric tons were exported.



CHAPTER 2

NEWS AGENCIES

There are now national news agencies in 90 sovereign countries. an increase since
ten years ago, but some 40 countries have none; these include 25 countries with
populations of more than 1 million. All agencies serve not only the press but also
radio and television broadcasting organizations with domestic and foreign news.
In 50 of the countries, these agencies are directly controlled or operated by the
State; in the other 40 countries, one or more of the agencies are organizations
cooperatively controlled and financed by the newspapers (and sometimes radio
and television organizations) or autonomous public corporations. in some cases
created by the State. There are great differences between the news agencies of
different regions in the scale, scope and effectiveness of their operations; many
are hardly more than government information offices.

Among the national agencies there are five — Agence France-Presse (France),
Associated Press (USA), Reuters (UK), TASS (USSR) and United Press
Intemational (USA) — which dominate the world scene by the size and
technological strength of their systems of collecting news and distributing it in
many languages throughout the world. Most national agencies subscribe to or
have exchange arrangements with two. and sometimes more. of the world
agencies to receive foreign news and provide domestic news. Apart from the
world agencies. few national agencies (and few national newspapers and other
mass media organizations) maintain their own offices or correspondents abroad
to collect or distribute news. Most agencies are the only channel for foreign
news in their respective countries, and they receive it from the world agencies
on which they also depend for the distribution of their domestic news abroad.
There are, however, national agencies of particular importance, eg in Egypt and
Morocco. India and Japan, the two German Republics, Italy, Poland and Spain.
Exchange of news between agencies usually takes place within familiar political,
cultural and linguistic groups. Regular world-wide collection and distribution of
news is largely effected by and through the five world agencies.

Each of these has offices in between 100 and 200 countries, and large
numbers of full-time staff and part-time correspondents (Reuters does not itself
gather or distribute news in the UK; this is done by the press-owned Press
Association which is a part-owner of Reuters). They collect hundreds of
thousands of words a day and, including domestic distribution. transmit millions
of words. Each issues news 24 hours a day, to thousands of national
agencies. subscribing newspapers, radio and television organizations in upwards
of 100 countries. All have regular services, usually daily, in Arabic, English,
French, German, Portuguese, Russian and Spanish; some also issue in other
European languages.
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In some countries, eg France, India, the UK, the USA and USSR, there are
agencies or services run by newspapers or professional groups which supply
finished articles giving background to and comment on the news and current
events to subscribing newspapers in many parts of the world. While, at present,
the scale of such services is small compared with that of the long-established
news agencies, this development may have significant effects on the exchange
and internationalization of views.

The past ten years have seen spectacular technical developments in methods
of collecting, editing and transmitting increasingly large quantities of news more
and more rapidly. But. in general, only the world agencies and a few other large
national agencies directly benefit from these developments. It is possible now,
by use of the cathode ray, to write, correct and edit for immediate automatic
transmission. Computerized systems are in use for the storage, retrieval, editing
and automatic transmission of news and economic, financial and other data. The
capacity, range. speed and quality of transmission of news. messages, photos and
facsimiles have all been increased. lmproved and extended cable systems.
telephone and teleprinter services and radio circuits within and between
countries and continents are now supplemented and, in some situations, have
come to be replaced by transmission via satellites. Technically. news and reports
in verbal and visual form can be transmitted simultaneously via the different
satellite systems to earth stations throughout the world which, in turn, can pass
on the messages instantaneously by land-based systems to the news agencies.

AFRICA

Not surprisingly, in view of the small numbers and recent establishment of
newspapers, radio and television stations in most of the countries of Africa, news
agencies are developing slowly. In addition, poor, although improved, telecom-
munication facilities within and between African countries and with the outside
world are still a serious obstacle. Nevertheless, there are now agencies in 27
countries as compared with 21 ten years ago;in 22, they are directly run by the
respective governments. In 13 countries, there is no agency. The two large
territories administered by Portugal are serviced by the Portuguese agencies. The
agencies are of more importance for radio and television organizations and
government services than for the few newspapers. While they have correspon-
dents at home, most have none abroad. They are the channel for foreign news
received usually from one English-language and one French-language world
agency and sometimes from a third. All of the world agencies have a correspon-
dent in most of the countries, and in some a few other foreign agencies are
represented. Few of the African agencies have arrangements for exchange of
news and rely mainly on the world agencies for news about other African
countries. The Union of African News Agencies founded at Tunis in 1963 with a
membership of 20 agencies to develop regional assistance and cooperation failed
to survive its first ten years.

In north Africa, there are two agencies of special importance to Arabic-
speaking countries. The Middle East News Agency, in Cairo, has offices in nine
other Arab countries and in Belgrade, East Berlin, London and Paris. It
subscribes to two of the world agencies and exchanges news with another and
with a number of European national agencies. It provides 400 subscribers daily
with 20 000 words in Arabic and 6500 in English. The Mahgreb Arabe Presse, a
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private Moroccan company. has a similar organization and arrangements and
issues daily 210000 words in Arabic and 180000 words in French to 70
subscribers in Morocco and to 60 foreign subscribers.

In Ghana, which has three dailies with a circulation of 30 per 1000 and radio
and television services covering a large part of the country and operating
extensive external broadcasts, the government news agency has nine regional and
17 district offices with over 340 permanent staff and 380 part-time correspon-
dents. It has permanent offices in London, New York and Nairobi and exchange
arrangements with three world agencies. Similarly, Agence Zaire Presse has some
50 reporters and editorial staff and a European office in Brussels. It receives
foreign news from two world agencies and several national ones. A second
agency in Zaire is Documentation and Information for and about Africa,
founded in 1956 by three Catholic bishops but, since 1965, an independent
private company. It issues daily bulletins totalling 20 000 words in French.
English, Dutch and. occasionally, in African vernaculars in Zaire and to branches
in Rwanda and Burundi and to its Brussels office for communication to agencies
and subscribers outside Africa. Some 50% of the material is religious news and
35% socio-economic.

The oldest agency is the South African Press Association. a newspaper-owned
cooperative founded in 1938, which supplies domestic and foreign news to
domestic subscribers and to Rhodesia and Zambia. Four world agencies with
offices in South Africa subscribe to its services. It receives its foreign news from
AP and Reuters with which it has exchange arrangements. Reuters, which has
offices in 16 cities in southem Africa, provides a special southern African news
service for the republic and neighbouring countries while AFP sends 30 000
words daily in English and French to Paris and issues daily French and
twice-weekly English bulletins for African countries.

NORTH AMERICA

In the North American area, there are news agencies in only two of the eight
Spanish-speaking countries, Cuba and Mexico, and in Canada and the USA. The
English-speaking Caribbean islands are served by the Caribbean Press Association
situated in Grenada, Windward Islands. It seems likely that plans under study for
some years will shortly result in the establishment of a cooperatively run
Caribbean news agency to serve press. radio and television concerns in the whole
area.

The Cuban agency, PRELA, which is a State organization. has some
subscribers in South American countries, while Mexico’s largest agency,
Informex, and two other privately run agencies, seem to serve only Mexican
subscribers.

Canada’s CP, which is cooperatively owned and operated by 103 newspapers
and serves some 400 subscribers in all the media, has branches or staff
correspondents in 13 cities and 650 part-time correspondents throughout
Canada and 25 abroad. CP carries world news from AP, AFP and Reuters, all of
which receive CP news on a reciprocal basis. UPI of Canada, serving some 40
subscribers in Canada, is an affiliate of UPl (USA) and, through it, is another
outlet for Canadian news to the world.

In the USA, the two world agencies, AP, a cooperative venture owned by its
American newspaper members, and UPL. a chartered corporation, supply
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domestic subscribers in all the media with both national and foreign news. Each
has subscribers to both its American and world news services in over 100
countries including the Spanish-speaking countries of North and South America,
in many of which — for lack of national agencies — newspapers use the world
agencies as sources for their own domestic as well as foreign news. There are also
in the USA several hundred other privately run services and agencies. some of
them operated by leading newspapers, which provide subscribers with edited
news stories, feature articles or photos, or specialized news services in many
fields of national and international life.

SOUTH AMERICA

In South America, only four of the Spanish-speaking countries — Argentina,
Colombia, Chile, Venezuela — and Brazil have news agencies. Buenos Aires is the
headquarters of the Latin American Information Agency established in 1969 to
serve the Latin American countries. The agencies are private enterprises but
Brazil has also one government agency. With the exception of one Chilean
agency, they depend entirely for foreign news on the world agencies, all of
which have offices in most of the countries, and other outside agencies or
newspapers, notably the Spanish agency Efe. One Brazilian agency has a daily
domestic news service in Spanish which is received by Efe.

In the countries which have no agency (including Uruguay which had one
until 1967), with populations ranging from 2 to 13 million, all but two have
large numbers of newspapers and hundreds of radio and television broadcasting
stations; in two of them, government radio stations run important external radio
broadcasts. The mass media in these countries depend for their domestic news,
on their own reporters, government bulletins and sometimes the local offices of
the world agencies from which they also receive their foreign news. In Argentina,
in 1973, the Government decreed that the world agencies were not to gather or
distribute domestic news for transmission to Argentine mass media. This
decision led to the establishment of a new domestic news agency by a
consortium of 57 newspapers.

ASIA

Of the countries in Asia — from the eastern Mediterranean to the Pacific Ocean
and southward through India to Indonesia — all have a national agency except
Cyprus, Kuwait, Saudi Arabia, Singapore and Thailand. In Thailand, with 35
dailies and many radio and television stations, the Government provides a free
daily bulletin of domestic news and a subscription-paid summary of Reuter’s
foreign news. From Singapore, where the media depend on their own reporters
for domestic news and on four world agencies for foreign news, some 60 foreign
correspondents send out news of Singapore and south-east Asian countries. 1In 20
out of 28 countries, the news agency is operated by the government or is under
its direct control. The activities of most of the agencies, both government and
private, are limited to collection and distribution of news within their own
countries although some distribute international news coming from the world
agencies.

In India, where more than 700 daily newspapers are published in more than
20 Indian languages (the largest number of newspapers in Asia and the third
largest in the world), there are some 30 domestic news and feature agencies, all
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privately owned and independently operated. The largest, the Press Trust of
India, founded in 1949 to take over the outlets of Reuters and the Associated
Press of India, is a cooperative enterprise owned by Indian newspapers. It sells its
domestic services to Reuters and holds the distribution rights in India for
Reuters, AFP and UPI. Japan — which in all media is one of the most highly
developed countries in the world — has two agencies, both established in 1945
and both cooperatively owned by newspapers, which rank among the most
important in the world. Kyodo has 51 offices in Japan and 24 abroad and has
exchange arrangements with four world agencies and 28 national agencies. It
distributes daily some 220 000 letters in Japanese and 35 000 words in English.
The Jiji Press has 62 offices in Japan and 31 abroad and exchanges news with
Reuters, UPl and AFP. It has a daily output of 400 000 Japanese letters on
national news for domestic use, the equivalent of 12 000 words for overseas
Chinese use and 30 000 English words for domestic and overseas use.

The small circulation of most newspapers, difficulties in teletype transmission
of characters, multilingualism and inadequacy of telecommunication facilities
continue to hamper agency development at home and exchanges within the area
and with the rest of the world.

The Organization of Asian News Agencies, founded in 1961 to promote
regional cooperation, has still only 12 member agencies from eight countries. Its
plans to establish radio transmission links for news with all members through
Djakarta will increase its usefulness and this may lead to increased membership.

EUROPE

Europe is the seat of two of the five world agencies — AFP (France) and Reuters
(UK) — or three if the USSR’s TASS is included. It is also the region with the
largest number of long-established and highly developed national agencies. Only
four smaller States have no agency. In 16 countries, the agencies are owned and
run by newspaper and mass media cooperatives or by autonomous public or
private corporations. In nine, they are operated directly or indirectly by the
State.

All of the national agencies subscribe to or have agreements with at least one
of the world agencies (and most with several) for the reception of foreign news
and the distribution abroad of their domestic news. The majority have similar
bilateral agreements with many national agencies. Many, in addition, maintain
offices and permanent correspondents abroad to collect news and distribute
domestic news in several foreign languages. They include ANSA (ltaly), PAP
(Poland), ADN (German Democratic Republic), DPA (Federal Republic of
Germany) and Efe (Spain). This last agency sends 190 000 words (including
50000 on foreign news) daily in Spanish to 200 daily newspapers and
broadcasting stations in Latin America, where most countries have no national
agency.

In 1972, the European Alliance of News Agencies founded in 1957 to
promote technical cooperation in means and rates of transmission, expanded its
one agency/country membership to 23 with the inclusion of six Eastern
European countries. Working relations exist between the two associations of
photo agencies set up in 1965, one by the Western European and the other by
the Eastern European countries.
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OCEANIA

In Australia, as in New Zealand, the major national agency is a cooperative
enterprise owned by the press. Both these agencies are part-owners of Reuters,
from which they receive world news and through which they distribute domestic
news abroad. Both agencies also receive overseas news from AP and UPI and in
both countries a2 number of agencies have representatives. However, most
Australian newspapers rely on their own large reporting staffs for national and
local news (as does the Australian Broadcasting Commission) and several of the
larger ones have overseas correspondents.

USSR

The national news agency, TASS, which comes under the direction of the
Council of Ministers of the USSR, collects and distributes news and photos in
the USSR and throughout the world. There are associated agencies in each of the
14 Union republics. A second agency, Novosti, was founded in 1961 by the
Unions of Journalists and Writers and other societies. It is the channel through
which articles, essays, etc. by eminent Soviet writers and public figures are made
available to subscribing newspapers and periodicals and throughout the world.



CHAPTER 3

BROADCASTING

Broadcasting, both sound and visual, in all countries is subject to State
legislation. States find themselves obliged for technical reasons, notably
allocation of frequencies, and (given the impact of broadcasting) for reasons of
both internal public order and external international relations, to exercise a
degree of control over broadcasting services to which press and film are much
less frequently subject. The majority of States operate or directly control radio
and television services usually financed by State funds or licence revenue. In
many countries in Western Europe and in many English-speaking countries, the
services are operated by autonomous corporations established by the State and
ultimately responsible to it but not subject to its control in day-to-day
operations. Most of these services are financed by revenue from licence fees, the
amount of which is fixed by the State, but in some countries this revenue is
supplemented by advertising revenue. In many States, notably in the Americas
and Asia, the services are operated by private commercial companies and
financed from advertising revenue. In some countries in almost all parts of the
world except Eastern Europe, there exist private commercial companies
operating services side by side, and usually in competition with, State or
autonomous public services.

In all States, direct external broadcasting services are operated under the
responsibility of the State and financed exclusively by it, although here and
there, private organizations, most of them of a religious character, broadcast to
other countries with the consent, but not under the responsibility, of the State
in which the transmitters are situated. However, public corporation and
commercial broadcasting services in countries where they exist are free to, and in
fact do, sell recorded radio and television programmes to other countries or
exchange programmes with them.

In each of the large geographical and cultural regions of the world, there is
now an international union of broadcasting organizations designed to promote
cooperation and mutal assistance, especially in technical matters, and exchange
of programmes among the member organizations and between unions. They are
the Union of National Radio and Television Organizations of Africa (URTNA),
the Arab States Broadcasting Union (ASBU), the Inter-American Association of
Broadcasters (AIR), the Caribbean Broadcasting Union (CBU), the Ibero-
American Television Organization (OTI), the European Broadcasting Union
(EBU) and the International Radio and Television Organization (OIRT). Of
these, the two oldest and the most active are EBU and OIRT, both based in
Europe, the countries of which have long-established and highly developed radio
and television services. Each has associate members outside Europe and each
collaborates with other regional unions. It is to be expected that the other more
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recently established unions will develop comprehensive activities along the lines
of EBU and OIRT and that, with the advent of satellites, cooperation in the
exchange of programmes will be greatly developed.

There is little cooperation in the production, transmission or exchange of
radio programmes either within or between regions, except for occasional sports
or musical events, and most radio services produce all their own programmes
although many consist of, or are based on, recordings of popular and classical
music imported from other countries. In television, the situation is different. By
means of satellites, there are considerable links for transmission and exchanges
between some countries, and increasingly between continents, of live television
programmes, most dealing with sports, wars, disasters and dramatic political
events. Television services in almost all countries import a considerable
percentage of their entertainment programmes from a very limited number of
other countries in order, mainly, to compensate for lack of production capacity.
Only a small part of cooperative transmissions or imports are broadcast with the
express purpose of promoting mutual understanding, and then, usually between
countries with long-standing cultural or political links.

Both radio and television are being more widely used for broadcasts to
schools, universities and adults seeking further education but full potentialities
in these fields are far from being realized in most countries.

SECTION 1 RADIO

AFRICA
Radio broadcasting services are run directly by the State in all the countries of
Africa except Ghana, Kenya, Malawi, Nigeria, Rhodesia and South Africa where
they are run by autonomous public corporations created by the State. While in
most African countries, services are financed from licence revenue, in many they
are also assisted by government subsidies and in some by revenue from
commercial advertising.

In Liberia, besides the State service, there is a non-commercial station,
ELWA, operated by the Sudan Interior Mission, a religious body, which
broadcasts home services in English and Liberian languages for 280 hours a week
and foreign services beamed to all parts of Africa in 35 African languages and to
the Middle East. In Angola, besides the Portuguese Government services,
broadcasting in Portuguese, English and French, there are a religious station, 12
radio clubs, and 3 commercial stations, one of which broadcasts in six local
dialects. In Mozambique, broadcasting is run by four private organizations, the
most important of which is financed by government subsidy, licence fees and
advertising, while another is run by Franciscan monks; they broadcast in
vernacular languages as well as Portuguese. The Lutheran World Federation
operates its Radio Voice of the Gospel from Addis Ababa; it is on the air for 180
hours a week in 13 languages; its programmes are beamed to areas in West and
southern Africa and the Middle and Far East; it also broadcasts local
programmes on medium wave.
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In the majority of the countries, the number of transmitters has considerably
increased over the past ten years so that most of the populations could be
reached if there were receivers in sufficient numbers. In the whole of Africa,
there are 340 long- and medium-wave transmitters, 420 short-wave and 60 FM
(apart from the 78 FM stations of the special Bantu service in South Africa).

The number of receivers has greatly increased in almost all countries, but the
numbers per 1000 people, although much higher, are still so low that, even
allowing that one receiver often serves many people or a listening group and that
there may be more receivers than are declared, the actual population coverage of
the radio broadcasting services is still a minority. In 26 countries, there are less
than 50 receivers per 1000; in Ethiopia and Zaire, two of the most populated
countries, there are less than 10. In 14, including South Africa, there are
between 50 and 100. In Egypt, Gabon, Gambia, Mauritania and Mauritius, there
are up to 150 per 1000 people.

The particular importance of radio broadcasting lies in the fact that, unlike
the press, it can be easily and economically used for communication in the many
vernacular and oral languages of the peoples of Africa. All countries broadcast in
several vernaculars, some of which are common to neighbouring countries, and
most of them also in English or French, according to the colonial history of the
country; Cameroon broadcasts in both. The South African Broadcasting
Corporation in addition to its English and Afrikaans national services operates a
special Radio Bantu service in seven African vernacular languages through a
network of 78 FM transmitters.

By comparison with countries in other parts of the world, most African
broadcasting services are on the air for few hours, less than 12 a day usually.
More time proportionately is given to news, information and general educational
programmes than in most countries outside Africa. Systematic broadcasts for
schools are organized in a minority of the countries, among them Algeria,
Botswana, Ethiopia, Ghana, the Ivory Coast, Madagascar, Niger, Sierra Leone,
Tanzania, Tunisia, Uganda and Zambia.

About half the countries run external radio broadcasting services, usually in
English, French and Arabic. Most are directed at other parts of Africa, a few to
countries in the Middle East and Europe. Ghana broadcasts in English, French,
Arabic, Portuguese and Hausa to all these and to North America and the
Caribbean. South Africa beams programmes totalling 180 hours a week in nine
languages to 23 areas in Africa, the Middle East, Europe, Australia and New
Zealand. Egypt broadcasts in 36 languages to all parts of the world.

Africa is the seat of two regional radio and television unions. URTNA, with
its headquarters in Senegal, has members from 25 African countries. ASBU, with
headquarters in Cairo, has members from 16 countries including five — Algeria,
Egypt, Libya, Morocco and the Sudan — which are also members of URTNA.
Both are particularly concerned to develop the exchange of news between their
members and with other unions.

NORTH AMERICA
The United States of America has a larger number of radio broadcasting
organizations (commercial and private non-profit-making), stations, transmitters
and receivers than any other country, both absolutely and in relation to
territorial size and population. It probably also affords the greatest variety of
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uses — national and local — and of choice of programmes. There are more than
6600 transmitters as compared with 4500 ten years ago, of which 2350 are FM.
Approximately 93% of all stations are privately owned and obtain their revenue
from advertising. More than 2300 stations are affiliated to one or other of four
national networks and there are 135 regional groups of from 3 to 70 stations.
Some 500 stations are owned by newspaper and magazine publishers. Besides
these, there are 550 FM stations operated for educational purposes by
universities and public authorities and financed from public and private funds,
subscriptions and some permitted advertising revenue. The number of radio
receivers, now at 354 million, has doubled in ten years. Over 250 million are in
64 million homes, 90 million in cars and 10 million in public places.

All broadcasting activities inside the USA are regulated by the Federal
Communications Commission whose functions include assignment of frequ-
encies, granting of station licences, classification, location and operation of
stations, and the formulation of regulations ‘as public convenience, interest or
necessity requires’. The FCC is responsible for limiting ownership or control by
any one individual or organization to no more than 7 AM, 6 FM, or 5 television
stations and no more than 1 commercial radio and 1 commercial television
station in the same city.

Foreign short-wave broadcasting is conducted by the US Government’s Voice
of America. It operates 33 transmitters in the United States and 60 overseas
relay transmitters in nine countries. It broadcasts in 35 regularly scheduled
languages throughout the world and is on the air for over 800 hours a week.
International broadcasting to Europe and Central and South America is also
conducted by a private company, Radio New York Worldwide, and to South
America and parts of Asia, in five languages, by a station operated by the Far
East Broadcasting Company, a non-commercial Christian organization.

In Canada, where radio broadcasting is also highly developed, there are
parallel systems of broadcasting by the government-financed public corporation,
Canadian Broadcasting Corporation, one-third of whose income is advertising
revenue, and by private enterprises, wholly dependent on advertising revenue.
Both systems are regulated and supervised by the Canadian Radio—Television
Commission, a public authority set up by Parliament in 1968. Both the systems
cover about 98% of the population. CBC runs both English and French
programmes and some in other languages including Indian languages. As from
1973, one audio circuit of the domestic communication satellite, Anik, has been
available for distribution of news and programmes to regional and remote
stations. Of the commercial stations, 80% broadcast principally in English, some
in both English and French and in some other European languages. It is
estimated that 5.8 million households have radio receivers, which means almost
all.

External broadcasting is conducted by CBC in 11 European languages to
Europe, Africa, the south Pacific, the Caribbean, the USA and South America,
for 90 hours a week.

In Central America, radio broadcasting is highly developed in Cuba, Jamaica,
Mexico, Panama and Trinidad and Tobago, and the ratio of receivers ranges
from 250 to 360 per 1000. In the other countries, the ratio is below 150 per
1000; in Haiti, it is below 20. In Cuba, broadcasting is run directly by the State;
in Barbados, Jamaica and Trinidad and Tobago, by public corporations, and in
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the others by commercial and private companies financed by advertising revenue
or donations. There are Christian mission radio stations in a number of the
countries. In Mexico, besides 330 commercial stations, there are some cultural
stations owned by the Government and operated by government services or
educational institutions. All stations in Mexico must make up to 12.5% of their
time available to the Government for educational and civic programmes.
Broadcasting is conducted in Indian languages as well as in Spanish. Educational
radio broadcasting has been significantly developed only in Cuba, Guatemala,
Mexico and Panama.

Only Cuba and Mexico operate external services, Cuba to six areas in Europe
and the Americas for about 300 hours a week.

SOUTH AMERICA

While in all the countries of South America, the State operates radio
broadcasting services, the situation is dominated in all but Peru by commercial
stations, of which there are many with large numbers of transmitters of all
categories on the air for up to 24 hours a day. In several countries, there are also
important services run by universities, public foundations and religious missions
of various denominations. All services are largely financed by revenue from
advertising which in some countries occupies a large part of time on the air. The
situation is highly competitive.

Brazil, with an area of 8.5 million square kilometres and a population of over
95 million has 860 long- and medium-wave, 80 short-wave and 50 FM
transmitters. Fifty of these transmitters are operated by the State, and the rest
by 390 private and commercial organizations; 140 transmitters are operated by
Catholic organizations. In Ecuador, with an area of only 283 000 square
kilometres and a population of some 6 million, there are some 350 transmitters
operated by 336 stations, of which 16 are State owned. The most powerful
network is La Voz de Los Andes operated by the World Radio Missionary
Fellowship, a US-based organization, which transmits religious and cultural
programmes to Ecuador for 20 hours a day and international services to all parts
of the world, in a dozen languages, for 60 hours a day. In Uruguay, which by
South American standards has a modest number of transmitters (less than 100)
and of stations, the State service broadcasts school, educational and cultural
programmes for 15 hours a day and the 22 commercial stations broadcast
between them 11 000 hours a week, of which 20% is news and information and
16% advertising.

The number of receivers, which may be higher than estimated since no
licences are required, has increased in ten years in all countries except Brazil
where it seems there are less than 100 per 1000 people. In Argentina, the ratio
per 1000 has doubled to 380; in Bolivia, quadrupled to 300: and in Ecuador,
increased from 40 to 280.

In all the larger countries (except Portuguese-speaking Brazil), stations
broadcast mainly in Spanish and the programmes are received more in the cities
and towns than in rural areas, but many also broadcast for some hours in Indian
languages and for rural audiences. In most South American countries, radio is
the major, and often the sole, source of news and entertainment. A special
feature of services in almost all the countries is educational broadcasting at all
levels from literacy classes to the universities. Most of this broadcasting is
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conducted by State, university and religious stations. There are outstanding
educational radio services in Bolivia, Colombia, Ecuador and Uruguay.

Brazil is the headquarters of AIR, of which membership is open to radio and
television organizations in all countries of South and North America. Organiza-
tions from South America, Spanish-speaking countries of North America,
Portugal and Spain are members of OTI, headquarters in Mexico, the most
recently established international regional television union.

ASIA

In almost all Asian countries, radio broadcasting services are run directly by the
State and financed from licence fees, sometimes supplemented by revenue from
advertising. In the Republic of Korea, there are also 3 commercial networks and
some non-commercial Christian organizations, and in the Philippines, more than
100 commercial stations and 25 religious stations. In Cyprus, Iran, Israel and Sri
Lanka, the services are run by autonomous bodies established by the State. In
Japan, NHK, the public corporation financed by licence revenue, operates three
national networks through some 300 medium-wave and 300 FM transmitters
while commercial stations owned by 50 companies operate through some 150
medium-wave, 2 short-wave and 5 FM transmitters.

The number of transmitters has greatly increased in ten years almost
everywhere so that in most countries the larger part of the population is covered.
In Israel, with an area of 20 000 square kilometres and a population of 3 million,
there are 20 medium-wave, 12 short-wave and 15 FM transmitters. Indonesia,
spread over nearly 2 million square kilometres of islands, with a population of
121 million, has 140 short- and tropical-wavelength transmitters and studios in
45 towns, all operated by the State service; there are also more than 500 small
commercial and amateur broadcasting stations over very small, densely popu-
lated arcas. All-lndia Radio’s 105 medium-wave transmitters cover 78% of the
population of 550 million and its 32 short-wave transmitters practically the
whole country.

But in spite of the large increase in receivers — which has been enormous in
14 countries — in more than half, the larger part of the population is still not
reached, even allowing for communal receivers. In 19 countries, the ratio is
between 10 per 1000, as in Afghanistan, and 80 per 1000, as in Thailand; in
India, it is only around 25. In the People’s Republic of China, the number of
receivers, including loudspeakers linked to rediffusion networks, has increased to
15 million, tens of thousands of them in community receiving centres. In nine
countries, the number of receivers per 1000 people runs from around 120 in
Indonesia, Mongolia and the Republic of Korea, to 180 in Iran and 200 in
Lebanon. In Israel, it is 215, in Japan 255, Cyprus 260, Syria 270 and Hong
Kong 370, which means that in these countries virtually all households are
reached.

The content pattern of programmes in most countries is the one familiar
throughout most of the world, with light entertainment and music taking up the
larger part of broadcasting time. In Japan, NHK on two networks devotes more
than 60% of hours to news, information and cultural subjects, while the
commercial stations devote more than 60% to light entertainment and music; a
similar pattern exists in the Philippines. In India, the four regional services give
as much time to news and information as to light entertainment while a distinct
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national service broadcasts only popular entertainment and advertising. Almost
all the countries rely entirely on nationally produced programmes. There is little
exchange of programmes except that the People’s Democratic Republic of Korea
exchanges programmes with the People’s Republic of China, the USSR and
Eastern European countries.

In a number of countries, broadcasting is conducted in several widely spoken
languages and in local languages. In Singapore, regular services are in English,
Chinese, Malay and Tamil as is also the case in neighbouring Malaysia which
broadcasts in eight other languages as well. All-India Radio broadcasts in nine
major Indian languages, 50 local languages and 80 tribal dialects.

Organized systematic use of radio broadcasting for schools and adult
education is found in only a dozen countries. In Japan, one NHK chain devotes
80% of hours to educational broadcasts for schools, universities, etc.; practically
every school and university is equipped with receivers. In India, more than
20000 schools regularly receive educational broadcasts and there are 28 500
radio rural forums. In Indonesia and the Philippines also, there are programmes
for organized rural and farmers’ groups. In the Philippines, 22 broadcasts a week
are for the use of 48 000 primary-school classes, and the University of the
Philippines broadcasts extramural courses.

Almost all the countries operate external broadcasting services but most are
directed to neighbouring countries in Asia or only to one or two other parts of
the world. Those broadcasting for a large number of hours in more than six
languages to areas in most parts of the world include: the People’s Republic of
China, India, Indonesia, Israel, Japan, the Republic of Korea, Lebanon, Saudi
Arabia and Thailand. Programmes from the People’s Republic of China, which
sends out 1500 hours a week to all parts of the world, are relayed by Albania in
five European languages. The Voice of America transmits from the Philippines in
English and Asian languages throughout Asia as does the BBC from Malaysia.
Also from the Philippines, several Christian stations broadcast to continental
Asia, including the Far East Broadcasting Company which transmits to seven
target areas in Asia, the Pacific and the USSR in 46 languages.

The headquarters of the Asian Broadcasting Union is in Tokyo, and the
Secretary-General’s office is in Australia. There are 20 full members from Asian
countries and Oceania, and associate members from 20 countries in Africa,
Europe and North America, as well as Asia.

EUROPE
Radio broadcasting in 15 countries of Europe is run directly by the State; in
two, Portugal and Spain, private commercial companies conduct domestic
broadcasting services. In 11 countries, it is run by single autonomous public
corporations set up by the State which are financed by revenue from licence fees
fixed by the State; a few also obtain revenue from advertising. In the United
Kingdom, the autonomous BBC is responsible for national and local broad-
casting services financed from licence fees and for external services financed by
an annual parliamentary grant, while the Independent Broadcasting Authority,
an organization of private commercial companies, also established by Parliament,
operates local broadcasting services financed by advertising revenue. In three
countries - Andorra, Luxembourg and Monaco — and in the Federal Republic
of Germany, there are commercial organizations financed from advertising
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revenue which exist to transmit programmes to neighbouring countries in
Western Europe.

The number of all transmitters and of FM transmitters has increased in all
countries over the past ten years. All parts of all the countries are effectively
covered for reception of more than one programme.

The number of licences and receivers per 1000 people has increased in all but
a few countries (in which the numbers were already among the highest); in nine
countries, there have been large increases including 300% increases in Spain,
Turkey and Yugoslavia. In 13 countries, there are between 150 and 300 receivers
per 1000 people, and in another 13, the range is from 300 to 400, which means
that in almost all of them virtually all households are reached.

The number of hours devoted to different types of programmes — news and
reporting, light entertainment, music, drama and education — varies considerably
between countries. Broadcasting services for individual cities and towns and their
immediate localities, as distinct from large regional areas, are being developed in
some countries and introduce further variety of programmes. In all countries
where services are run by the State or by public corporations, there are school
broadcasting services, and in many, educational courses for adults with, in some
cases, formal enrolment of listeners as students seeking diplomas and degrees.

Exchange of programmes is common, either direct or by recordings, bilateral
between pairs of countries or multilateral, in particular through the two
European broadcasting unions, but apart from light entertainment programmes,
exchanges tend to be confined to familiar language and ideological groupings.

All countries, with the exception of Andorra, lceland, Ireland, Luxembourg
and Monaco, operate government-sponsored external broadcasting services in
their own and other languages as a means of making known their culture and
policies and, in some cases, of maintaining contact with nationals or former
nationals in other countries. Most of them broadcast to all parts of the world
and in many languages, from 10 to as many as 40, and some of them for
hundreds of hours a week. In the Federal Republic of Germany, there are two
privately operated stations, Radio Liberty and Radio Free Europe, subsidized by
the US Government which broadcast to Eastern Europe and the USSR. Trans
World Radio, a privately financed Christian organization, transmits programmes
from Monaco in 35 languages to all parts of the world.

Europe is the seat of the two oldest and most important international
regional unions of national sound and visual broadcasting organizations — the
European Broadcasting Union, EBU (headquarters Geneva) and the International
Radio and Television Organization, OIRT (headquarters Prague). A third union,
Nordvision, covers organizations in the five Scandinavian countries, which are
also members of EBU, but is only concerned with television. These organizations
cooperate with one another and with other regional organizations — the Asian
Broadcasting Union (ABU), the Union of National Radio and Television
Organizations of Africa (URTNA) and other multinational groups.

The active membership of EBU, created in 1950 to succeed the International
Broadcasting Union founded in 1925, consists of one or more broadcasting
organizations in 30 countries within the European Broadcasting Area as defined
by the International Telecommunication Union, which includes the eastern
Mediterranean and north Africa. There are also associate (non-voting) members
in 34 countries outside the Area; they have the same basic rights as active
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members except the right to vote. The Union is non-governmental, non-political
and non-commercial. It exists to promote the study of common problems and
the exchange of information, to assist the development of broadcasting and to
facilitate multilateral and bilateral exchanges and coproductions of radio and
television programmes. By means of microwave links and cables, it maintains a
permanent rented network of sound, vision and control circuits. The network
can be linked, via earth stations, with satellites. It can also be linked with a
similar network maintained by OIRT. Regular television news exchanges
betwcen the two organizations started in 1965 through EBU’s Eurovision system
(set up in 1954) and OIRT’s Intervision system (set up in 1960).

OIRT, founded in 1946, has a member organization in 25 countries, 15 of
them in Europe and the USSR, one of which, Finland, is also 2 member of EBU;
the other countries are Algeria, the People’s Republic of China, Cuba, Egypt,
Iraq, the Democratic People’s Republic of Korea, Mali, Mongolia, the Sudan and
the People’s Republic of Vietnam. Members of OIRT must be either State-
owned and operated organizations or public corporations under the control of
the State. Its purposes are the same as those of EBU and it maintains similar
technical services to facilitate exchanges.

The activities and services of EBU and OIRT have greatly increased
multilateral exchanges and general cooperation between their respective
members and between the countries of Eastern and Western Europe and the
USSR. Their services also facilitate bilateral exchanges and single-country to
single-country broadcasts.

OCEANIA

Radio broadcasting services are highly developed in Australia and New Zealand
and cover practically the whole population; in both, there are around 700
receivers per 1000 people. In both countries also, there is a government
authority responsible for supervising the operation of services provided by a
public corporation and by private commercial companies. In Australia, many of
the 118 stations run by private companies are linked with newspapers or
publishing concerns; in New Zealand, where the public corporation operates
stations which carry commercial advertising, there are only 5 private commercial
stations broadcasting for some 800 hours a week, compared with nearly 6000
hours by the public corporation.

While Australia beams programmes for more than 100 hours a week to eight
areas throughout the world in English, French and six Asian languages, New
Zealand beams programmes for 36 hours a weck to Pacific Islands. Australia and
south-east Asia, almost entirely in English.

An important place is given by the public corporations to educational
broadcasts to schools and for adults. In Australia, 90% of the schools use daily
broadcasts; in New Zealand, 70 hours a week are devoted to school broadcasts,
and more than 100 to adult education.

USSR
All radio broadcasting comes under the Radio and Television Committee of the
USSR Council of Ministers and is financed, for the larger part, from the State
budget. Radio programmes and broadcasts are initiated from Moscow and the
capitals of the Union and autonomous republics. Local responsibility is vested in
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some 150 radio and television committees. There are now more than 3000
transmitters covering virtually the whole of the USSR as compared with some
400 ten years ago. There are almost 95 million receivers, as compared with 44
million ten years ago, 40 million of which are linked to wired redistribution
networks; this is a ratio of 390 receivers per 1000 people, ie virtually all
households.

The Central Radio Service for Moscow broadcasts seven programmes in
Russian for 990 hours a week. Each programme has a distinct character by
content or by audience envisaged. These programmes are relayed in whole or in
part in the republics and districts and are supplemented with locally originated
programmes in one or other of the 67 national languages. A considerable amount
of time is devoted to school broadcasts and to the Lenin University of the
Millions.

Broadcasts to foreign countries throughout the world are carried out by
Radio Moscow and the stations of ten Union republics in 60 languages for a total
of more than 1500 hours a week. Another station, Peace and Progress, operated
by Soviet professional organizations, broadcasts to all areas of the world, except
North America, in 14 languages.

SECTION 2 TELEVISION

AFRICA

Television has still hardly touched Africa. In the past ten years, 14 countries
have started television services, making 24 in all. All these services are run or
controlled by the State: in a few countries, there are also commercial stations.
There is still no television in 20 countries including Angola, Mozambique and
Namibia. South Africa is preparing to start services in 1975 with, first, one
channel in English and Afrikaans covering the highly populated urban areas, and
later, a channel for Africans.

The potential geographical coverage and audiences are very low in most of the
countries and the number of hours on the air is small. The ratio of receivers per
1000 people is between 10 and 30 in the lvory Coast, Kenya, Mauritius,
Morocco, Tunisia and Egypt; in the rest, it is below 10, and — in most — well
below. Egypt has the largest television broadcasting services although the
number of receivers is only around 20 per 1000 people. Egypt exports some
1200 hours of programmes a year to other Arabic-speaking countries in Africa
and Asia; it imports some 1800 hours a year from the USA, 300 hours from
France and 400 from Eastern European countries; in all, about 40% of total
programmes. In other countries where the number of hours on the air is much
less, the percentage of imported programmes is smaller.

In several countries, television was specifically introduced as a means of
promoting education and economic and social development, and it is notably
used for these purposes in Ghana, the Ivory Coast, Niger and Senegal. In the
lvory Coast, an important experiment, assisted by the United Nations
Development Fund and Unesco, is being carried out in the use of television for
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school education: in 1971- 2, over 450 classes with some 20 000 pupils were
receiving 8 hours a week of televised instruction and the intention is to expand
this service to cover all schools. In Ghana, school programmes take about a third
of the hours on the air. In Senegal, the first television programmes were a series
of programumes on health and nutrition for women’s teleclubs around Dakar and
the major part of the small number of hours on the air is still devoted to adult
education.

NORTH AMERICA

Television services exist in all the countries of English-speaking and
Spanish-speaking North America, and the number of transmitters and receivers
has greatly increased in most of them. But only in Canada, Cuba and the USA is
a large part of the population reached. Thus in Mexico, where there are over 70
stations covering more than 70% of the population, and the number of receivers
has increased from around 1 million to over 3 million, the ratio is below 100 per
1000 people, and most of the receivers are in the towns. in the Spanish-speaking
countries, except Cuba, the major services are run by private companies; in two
of these countries. El Salvador and Mexico, there are also government stations.
In the English-speaking Caribbean countries, the services are run by autonomous
public corporations. In Cuba, the services are State operated; educational
broadcasts, of which there are more than 70 a week, include morning and
afternoon programmes for secondary schools, 10 000 of which have receivers. In
Mexico, educational and cultural programmes only are broadcast by two
government networks and educational programmes for secondary schools
produced by the Government are broadcast by the commercial stations under a
law which requires them to make 12.5% of their air-time available for this
purpose.

In the Spanish-speaking countries, Cuba apart, the amount of advertising time
and the pattern of programmes are much the same as in the South American
countries. For foreign news and information, the stations depend on one or
more of the world agencies. The percentage of imported programmes shown,
most of them serials and feature films, ranges from 40 to 80%, and of this, 50 to
60% comes from the USA, 30 to 40% from Spanish-speaking countries, mainly
Mexico and Argentina, and an average of 10% from Western Europe - Spain,
Italy and France. Mexico is a very large exporter of programmes, but many of
them are dubbed versions of US programmes. In Cuba, where the programme
structure is markedly different (80% education, culture and news and 20%
entertainment), practically all programmes are nationally produced.

In the English-speaking Caribbean countries, a large proportion of pro-
grammes are imported from the USA and the UK, and occassionally from Canada
and Western European countries.

The USA has the largest number of television companies, transmitters and
receivers in the world. It is also the largest programme exporter. In all countries
of the world outside China, Cuba, Eastern Europe and the USSR, American
programmes exported by television companies and films distributed by film
companies compose the major part of all imported programmes and, in many
countries, a large part of total programmes. On the other hand, the USA —
commercial and non-commercial stations alike — imports less than 2% of total
programmes whereas the total hours broadcast are greater than in any other
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country. The largest part of the imported programmes are British; some come
from Canada, Japan and the Federal Republic of Germany; some films are
imported from Western and Eastern Europe and the USSR.

There are 915 stations and 2780 transmitters covering the country, and almost
99 million sets in use in 65 million homes (over 95%); some 37 million have
colour receivers, a higher proportion than in any country in the world. Some
700 stations are commercially owned and operated (178 being owned by
newspapers and magazines) and almost all are affiliated to one of the three large
networks which also dominate radio broadcasting. There are 220 non-commer-
cial educational stations in 47 of the 50 states, operated by universities, public
schools systems and cooperative educational television organizations and
covering more than 80% of the population. Cable or community-antenna
television has expanded greatly; there are now some 4900 CATV systems serving
about 6 million homes, the majority serving around 1000 subscribers with an
average of 15 different programmes, and the largest, with 35 000 subscribers,
offering a choice of 44 programmes. Systems with over 10 000 subscribers (100
of them in 1972) are required by the FCC to install feedback equipment for
audience participation.

In Canada, the public corporation, CBC, broadcasts through 19 originating
stations and over 300 relay and rebroadcasting stations organized in two
networks, one English and the other French. As from April 1973, CBC began to
distribute its full television services via the domestic geostationary satellite,
Anik, and will eventually cover the whole country, except the central area, in
this way. Some 250 privately owned stations operated by more than 70
companies provide local services but also have network facilities through
affiliation with the CBC or with CTV, a cable distribution network owned by 12
stations which serves a million subscribers and distributes programmes originat-
ing in both Canada and the USA. Some 5.8 million households (in a population
of 22 million) have receivers, and 18% has colour receivers. General educational
programmes and school programmes are broadcast by the CBC and by some
commercial stations. One CBC station in Toronto broadcasts educational
programmes for 15 hours a day for both schools and adults.

CBC imports some 40% of its programmes, of which 50% comes from the
USA, 20% from France and the rest from the UK and a wider than usual range
of other European countries.

SOUTH AMERICA

Television now exists in all the countries of South America. The number of
transmitters, geographical coverage and the number of receivers have greatly
increased over the past ten years in all countries except Bolivia, where the
State-run service initiated and still largely operated for educational purposes
began only in 1969. But in only two countries, Argentina and Uruguay, is the
number of receivers per 1000 people over 100. The majority of receivers are in
urban areas because of lack of electricity and purchasing power in the rural
areas.

The pattem of ownership and operation of television services is different
from that of radio broadcasting. The State owns and operates television services
of varying importance in all the countries except Ecuador where there are only
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private commercial stations, the most powerful of which is operated by the
North America-based World Radio Missionary Fellowship. Argentina, Brazil,
Uruguay and Venezuela, where the services are predominantly private and
commercial, also have State services, notably Brazil, which are of particular
importance in the fields of information and education. In most countries, State
services — like the private stations — are largely financed by advertising revenue.
On average, as much as 25% of transmission hours are taken by advertising and
commercially sponsored programmes.

In Colombia, one of three government channels is devoted exclusively to
education. In Chile, besides the State scrvice, there are services run by
universities; these are financed by the State and by advertising. In Peru, the State
operates educational television centres.

Around 70% of programme time (ie excluding advertising) seems to be
devoted to entertainment and, in most countries, the larger part of that time is
devoted to serials and feature films, most of them imported. The amount of
imported programmes ranges from around 30 to 70% and most come from the
USA. Some programmes are imported from Argentina and Mexico, but few from
clsewhere.

ASIA

Television services have been started in 12 Asian countries in the past ten years,
and now exist in all except Afghanistan, Bahrain, Burma, Laos, Nepal, Sri Lanka
and the Yemen Arab Republic. In many of the countries, coverage in terms of
transmitters and the audience reached in terms of receivers per 1000 people are
low. In 17, the ratio of receivers is less than 50 per 1000 people; in five, it is
between 100 and 200, and in Japan, more than 200. The size and physical
configuration of many of the countries, lack of electricity outside the towns,
and low incomes are factors impeding development.

In most of the countries, television services — like radio services — are run by
the State directly or sometimes through arrangements with commercial
companies, and in a few. by commercial companies alone. In Lebanon, where
radio broadcasting is run by the State, television services are run by two private
commercial companies. In Cyprus and Israel, the services are run by public
corporations set up by the State. In Japan, the public corporation, NHK,
broadcasts on two networks through 1000 transmitters, and there are also some
80 commercial companies broadcasting through more than 1200 transmitters.
Both systems cover practically the whole country and, although the number of
receivers per 1000 people is low compared with industrialized countries in
Europe and North America, it is probable that most of the population view
television programmes. Cable television systems now exist in Tokyo and Osaka.

The People’s Republic of China, India, Israel, Japan and Singapore, make
great use of television for strictly educational purposes. In China, the Peking TV
University broadcasts study courses at the secondary and university levels. In
Israel, some 30 hours a week are received by 1100 schools with over 500 000
pupils. In Japan, 90% of pre-primary and primary schools and over 30% of
secondary schools have receivers, and 90% of the time on one of the two NHK
networks is used for school broadcasts. In Singapore, all primary and secondary
schools have receivers, and lessons are broadcast every day in the country’s four
official languages. In India, school broadcasts reach some 400 schools around
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Delhi, and there are broadcasts for farmers’ teleclubs; in 1975, educational
programmes will be transmitted from a ground station to a geosynchronous
satellite and retransmitted by various means to 5000 villages, for a one-ycar
experiment.

At the Film Institute of India at Poona, which provides a three-year course to
some |50 students including many from other Asian countries, a television train-
ing institute was set up in 1972 by the Government of India, with assistance from
the United Nations and Unesco, to train staff that will be needed to produce
programmes for this satellite community reception project. in Malaysia, the first
steps have been taken towards the establishment of an Asian Broadcasting
Training Institute. based on the existing national centre, to provide professional,
technical and administrative training for television and radio personnel for Asian
countries.

With the exception of a few countries, notably the People’s Republic of
China, and India, the countries of Asia rely for a large part of their television
programmes on programmes and films imported from other countries, in
particular from the USA. The percentage of imported programmes ranges from
30% to as much as 70%. Within these percentages, more than half the
programmes come from the USA. Imports from other countries vary, although
the UK usually comes second, well below the USA. Exceptions are the
Arabic-speaking countries, which exchange programmes between themselves and
import programmes from Egypt. Language problems limit exports from Japan,
which otherwise leads in the television field, but a number of features originally
produced for exhibition in cinemas are shown on television in many countries of
the world.

The Asian Broadcasting Union, from 1968 to 1971, produced a fortnightly
news magazine — Asign Vision — to promote the exchange of television news
and information but the operation was abandoned because of uncertain delivery
of the programmes by aeroplane. The union is now working on a plan to
exchange material by television transmission via Indonesia, on the lines of
Eurovision and Intervision.

EUROPE

Highly developed television services have existed for a long time in almost all the
countries of Europe, and the number of channels and transmitters (now in
colour as well as black and white in almost all) has increased over the last ten
years. The number of receivers has increased two to five times in most countries,
and in some, by even more. The number of receivers per 1000 people is below
100 in six countries, up to 200 in nine, over 200 in 12, and over 300 in the UK
and Sweden.

The television services are controlled and operated by the same State
organizations, public corporations and commercial services as run the radio
broadcasting services. In the Netherlands, the system of operation entitles
certain religious and social organizations to a number of hours of transmission
time per week, the programmes for which are not controlled in advance, by the
Netherlands Broadcasting Foundation. In more and more countries, whatever
the type of operation, commercial advertising — even if very limited compared
with many countries in the Americas, for example — is now allowed and
supplements State funds and revenue from licence fees.
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Television distribution by cable exists in a few countries at different stages of
development and others seem to be preparing for it. In Belgium, some 200 000
subscribers have a choice of 11 programmes originating in Belgium and three
adjacent countries: in Switzerland, the number of subscribers is smaller and for
some there is a choice between 7 or 8 programmes. In the UK, where only
national programmes are distributed to subscribers, local production has been
authorized in selected towns as an experiment. In France, where distribution by
cable has yet to begin, experiments are being carricd out in six towns.

In many parts of Europe, it is possible for viewers to receive programmes
originating in neighbouring countries, which can result in political and
commercial problems and competition for viewers, besides cultural exchanges
across frontiers.

Educational television broadcasts are highly developed throughout most of
Europe. In many countries, the morning and, often, afternoon hours are taken
up by broadcasts to schools and universities organized in cooperation with, or
by, Ministries of Education. In some countries, there are also organized evening
programmes for adult education. In a few of these, notably the Federal Republic
of Germany, France, Poland, Switzerland and the UK, recognized higher
education courses are broadcast in the evenings for adults who may register and
take examinations leading to diplomas and degrees.

The countries of Western Europe broadcast from 2000 to 7000 hours of
programmes a year, and they take between 10 and 30% of their programmes from
other countries, except for Finland which takes 40%, Ireland 50% and lceland
60%. Apart from news and sports, the largest part of the programmes taken are
serials and films. For the Western European countries, the USA is the largest
source, accounting on average for probably 50%, followed by the UK. Few take
much from many other countries; exceptions are Finland — receiving from 20
countries including 10% from Eastern Europe and the USSR — and Sweden,
receiving 75% from European countries, including 7% from Eastern Europe and
the USSR and 25% from other countries, including the USA. The UK, and then
the Federal Republic of Germany, France, ltaly and Spain are large exporters to
countries outside Europe.

The countries of Eastern Europe broadcast from 2000 to 6000 hours a year,
and receive between 30 and 40% of their programmes from other countries, the
larger part from the USSR and other Eastern European countries. A few acquire
up to 40% of their programmes from Western European countries, and
occasional programmes and films from the USA.

Through Eurovision (EBU) and Intervision (OIRT) (see Radio, Europe), the
countries of Europe regularly exchange, in increasing quantity, news items and
programmes within their respective organization and with the other one.
Exchanges are also organized between the five Scandinavian countries which are
members of EBU through Nordvision.

Under bilateral arrangements the countries also exchange and sell pro-
grammes, by direct transmission via EBU and OIRT networks or in video-tape
form; they also arrange coproductions. An increasing number of exchanges are
being effected via space satellite links.

Of Eurovision’s total volume of exchanges, consisting of some 2000
programmes and news items a year (totalling about 1200 hours’ transmission
time), around 90% are either news or sports. Almost half (45%) of all the news



30 BROADCASTING

items of Eurovision originate in the UK, London being the film distribution
centre for the major newsfilm agencies — Visnews (UK), UPITN (UK and USA)
and CBS-Newsfilm (USA) — to which all television services in Europe and nearly
all television stations in the world subscribe. Other major originating countries of
news items are France (10%), Italy (10%), the Federal Republic of Germany
(7%) and the Intervision countries (7%).

The major originators of Eurovision news, however, are only minor receivers.
The BBC in 1970 took only 12% of the total supply of news items, whereas
Yugoslavia and Austria, the major receivers, took nearly three-quarters. Of all
Eurovision programme exchanges (as distinct from news items) in 1970, the UK
originated 14% and the Intervision countries another 14%, the Federal Republic
of Germany 10% and Yugoslavia 9%. Ten Western European countries took
more than 20% of programmes offered and Intervision took one-third.

In 1970, the Intervision countries originated around 1400 hours of news
items and programmes and took approximately 3500 hours (including Euro-
vision exchanges). In the 1971 news exchange alone, Eurovision accepted 4300
news items which were taken on an average by [2 organizations while Intervision
accepted 3400 items which were taken by 2 or 3 organizations.

Of the total hours of Intervision exchanges in 1971, news and sports formed
70%. The USSR originated one-third of all the Intervision news items. Other
major originators were Czechoslovakia (20%) and Poland (19%). Bulgaria and the
USSR took more than a half the total supply, Czechoslovakia a third, and the
others around 20%.

As for the programmes accepted by Intervision in 1970, Eurovision countries
originated 28% (mainly sports), the USSR 23% and other socialist countries 4 to
[2%. The main receivers of Intervision programmes were the USSR and the
German Democratic Republic, each taking almost half the total supply. About
a third of the Intervision programmes taken by each Intervision country
originated in the USSR and another third in Eurovision countries.

In the exchange of news items between Eurovision and Intervision in 1971,
Intervision took almost 3000 items from Eurovision while the Eurovision
countries took 300 from Intervision. Intervision takes approximately 65% of all
the news items offered to it by Eurovision while Eurovision takes only 10% of
the items offered by Intervision.

In the exchange of programmes (other than news items), Eurovision stations
in 1970 used 640 hours of 214 programmes transmitted by Intervision, and
Intervision used 945 hours of 374 programmes transmitted by Eurovision. More
than half the Eurovision programmes originated in three countries because of big
sports events. Of the Intervision programmes a third originated in the USSR,
20% in Czechoslovakia, 18% in Romania and 15% in the German Democratic
Republic. These three also took about half the Eurovision programmes offered
while the remaining Intervision members took around 25%.

It has been estimated that the total number of hours of all television material
taken by the countries of Eastern Europe and the USSR via Eurovision, and
through bilateral arrangements and purchases, runs at about 3000 hours a year.
The countries of Western Europe take around 1000 hours. The total transmis-
sion time of all television services in the countries of Western Europe amounts to
some 60 000 hours, which is about double that in the Intervision countries. This
would suggest that the countries of Western Europe as a whole devote around
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2% of their transmission time to material from Eastern European countries and
the USSR while the latter devote 10% of their time to material from Western
Europe.

OCEANIA
Television services have developed greatly over the last ten years in both
Australia and New Zealand and it is estimated that over 80% of households have
a receiver. In Australia, there are parallel public corporation and private
commercial services as for radio whereas, in New Zealand, television services are
run only by the public corporation, and the programmes include commercial
advertising four days a week, in a total of 40 minutes.

In Australia. educational programmes are broadcast for almost the whole
school day to primary and secondary schools, some 6000 of which (out of some
11 000) have television receivers. In New Zealand, a pilot project for educational
television services to schools, beginning with primary schools, is under
consideration.

Both countries import about 50% of their programmes of all kinds but, as
elsewhere, particularly serials and films, and of the imported programmes, about
60% come from the USA and 30% from the UK.

USSR

The television services, which are operated by the State, have greatly developed,
and the number of receivers has increased from 7 to 35 million, which is around
150 per 1000. There are 285 transmitters covering practically the whole
country. In addition, programmes are relayed from Moscow via satellite to
ground stations in 37 towns in Siberia, and in the Far Eastern and central Asian
regions. Educational broadcasts directly related to secondary education and
university curricula are broadcast on one channel morning and afternoon, five
days a week, and on another, there are broadcasts in the afternoon and early
evening by the Lenin University of the Millions.

Little programme material is imported from outside and most of it comes
from the countries of Eastern Europe. Soviet television is a major supplier of
programmes to Eastern European countries through Intervision and bilateral
arrangeme nts.
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FILM

The world film pattern in the seventies is markedly different from the pattern
for the other media. Some 50 countries are regularly producing feature-length
entertainment films (in all, around 4000 a year) and the rest of the world
depends on them for supply. Eight countries in Africa have recently produced
their first feature-length films. Other countries are regularly producing docu-
mentary and educational films only. In all countries except those of Eastern
Europe, the USSR, Cuba, the People’s Republic of China and the Democratic
People’s Republic of Korea, film production, distribution and exhibition are run
by private commercial enterprises. In a dozen or so countries (nine in Western
Europe), the State, for cultural and economic reasons, gives financial and other
concrete assistance to private commercial production.

The two largest producing countries, each making around 400 feature films a
year, are Asian — India and Japan (in 1965, Japan produced nearly 900 and was
by far the largest producer ever of feature films). Four Asian countries (the
Republic of Korea, the Democratic People’s Republic of Korea, the Philippines
and Hong Kong) produce between 100 and 200, three others more than 50, and
seven from 5 to 30 each. No figures are available for the People’s Republic of
China later than 1964 when the number of feature films produced was reported
to have been well over 400. Asian feature films are produced essentially for
domestic exhibition; most Asian countries have large numbers of cinemas and
high cinema attendances, although attendances, as in almost all countries in the
world, are small in relation to the total population and are predominantly urban.
Only a small number of films produced in Asia reach audiences outside the
continent - - these are shown in Europe and North America, usually in a limited
number of cinemas specializing in foreign films.

The three largest feature-film producing countries outside Asia, producing
between 200 and 300 films a year, are ltaly, the USA and the USSR; in the USA
production which had dropped from 400 to 140 in 1961 had risen to 280 in
1971. Next in output, producing between 100 and 200, come France, the
Federal Republic of Germany, Greece, Spain and Turkey in Europe and, in
Central America, Mexico. Then come the UK (90), Egypt (60), Brazil (50) and
Czechoslovakia (50). Besides the countries in Asia already referred to, 12
countries - including Argentina -- produce between 10 and 30, while another
ten, including two Spanish-speaking countries, produce around 5. Half of the 28
countries producing less than 30 films have languages peculiar to themselves,
which means that, except for occasional outstanding ones, their films are rarely
shown in other countries.
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In all, 17 Asian countries produce more than half the world’s feature-length
entertainment films. Twenty-four European countries and the USSR produce
about a third. The rest are produced by ten countries, notably the USA, Mexico,
Egypt and Brazil.

The numbers of cinemas, cinema seats and annual cinema attendances in Asia
are increasing whereas in most of the rest of the world they now seem to be
more or less stable at much lower figures than ten years ago. Even so, in seven
Western European countries, the number of cinemas ranges from 1000 in Greece
to over 10000 in ltaly, and in five Eastern European countries from 2800 in
Poland to over 6000 in Romania. In the USSR, the number of cinemas and halls
in which films are regularly shown has increased by 50% to 147 000, and
attendances by 30%.

The world distribution pattern is largely determined by language (and has
been since the coming of sound). Dubbing or subtitling is expensive and is now
obligatory in a number of countries for films which are widely released. Cultural
affinities, as well as political and commercial ties, also affect the pattern. Thus,
Chinese-language films are distributed in many Asian countries which have large
Chinese populations, but other Asian-language films are largely confined to their
country of origin. American films are the most widely distributed foreign films
in most Asian countries. Indeed, English-language films, and predominantly
those of American origin, occupy a very large part of screen time in almost all
countries except the USSR, the countries of Eastern Europe, the People’s
Republic of China, India and a few others. The distribution of the great majority
of Russian-langucge films is limited to the USSR and other countries with similar
economic, social and cultural systems. The USSR imports around 100 films a
year from a wide range of countries. The 20 or so Spanish-language countries
receive Spanish-language films from the three countries regularly producing
them - Mexico, Spain and Argentina. Arabic-speaking countries are almost
entirely dependent on Egypt, although in the coming years Algeria, Morocco and
Tunisia, together with Lebanon, may increase the supply. The Spanish- and
Arabic-speaking countrics, because of Latin cultural affinities and other ties and
contacts, import a number of French and Italian films. Similar considerations of
language and colonial history affect the import of films in the different
countries of Africa. The USA imports films from many countries, notably the
UK, France, and ltaly, but often only for distribution to the increasing number
of small, specialized cinemas. To enhance the possibilities of wider inter-
national distribution and hence to offset costs, and occasionally for artistic
reasons also, producers in several larger film-making countries are increasingly
resorting to coproduction with enterprises in other countries; the major
coproducers, in some cases to the extent of almost half their total production,
are France, Italy, Spain and the UK, particularly with the USA.

The vast majority of featurc-length films produced in almost all countries are
dramatized fictional films designed for showing in public cinemas where people
pay to be entertained. Other kinds of films — newsreels, documentaries, and
even short entertainment films such as animated cartoons — have almost
disappeared from the public screens in most countries. But thousands of
documentary and educational films are produced ecvery year, not only in
countries where feature films are produced but in many others as well. They are
produced for television or for showing in schools and other educational
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institutions. In many countries where there is commercial feature-film produc-
tion by private enterprise, and also in some countries where there is none, there
are government film services and autonomous public film boards producing and
distributing such films and even exhibiting them by means of mobile units in
schools, community halls, libraries, museums, etc. These films are seen by tens
of thousands of small audiences of schoolchildren and students of all kinds,
industrial workers and farmers, scientists, doctors and other professional workers
and by general community audiences seeking information and instruction. Many
of the films are diffused by television organizations during hours devoted to
educational programmes. It seems likely that it will be via television in different
forms rather than by means of film projectors installed in schools, etc. that the
use of films for educational and instructional purposes will be extended and
developed to its full potential. Exchanges and coproduction of educational
films are developing. In these various ways, the film continues to be used
deliberately to spread information, education and culture and to promote
understanding between peoples. Films made to entertain people will continue to
have powerful influences on how they think and feel, and on their knowledge of
and attitudes towards other peoples.
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ALGERIA

Population 15 270 000

Area 2 381 741 sq. km.

PRESS

Newspapers Dailies 4, Non-dailies 8

Total circulation Dailies 275 000, Non-dailies 160 000
Copies per 1000 people Dailies 18, Non-dailies 10

RADIO

Transmitters Long/medium-wave 20, Short-wave 5

Total receivers

700 000 estimated in use

Receivers per 1000 people 46
TELEVISION

Transmitters 13

Receivers 150 000 estimated in use
Receivers per 1000 people 10

FILM

Cinemas Fixed 640
Total seating capacity 218 758
Seats per 1000 people 14

Total annual attendance 89 323 000*
Annual visits per capita 6

*Including attendance at mobile cinemas.

PRESS

Of the four major dailies, two appear in the capital, Algiers, the largest being
published in French by the government party organization and the other
published in Arabic, also under official auspices. Constantine and Oran also each
have one daily published in French. Among the main current affairs weeklies,
one is published in Arabic, the rest in French. One monthly has separate French
and Arabic editions.

Over 100 periodicals are published with an aggregate circulation of 238 000
copies, the main subject categories being legal and administrative (18 titles
circulating 47 000 copies per issue), general interest (14 titles, 36 000 copies),
trade and industry (9 titles, 15 000 copies), education, politics, agriculture,
sports, etc. Five sports papers together circulate 43 000 copies per issue.

All imports, exports and distribution of periodicals and books are carried out
by a single national publishing and distributing agency.
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NEWS AGENCIES

The national agency is the State-owned Algérie Presse Service (APS), founded in
Tunis in 1961 and now established in Algiers. It issues, in Arabic, French and
English, international news received through AFP, UPI and Reuters and natjonal
news received from its own home correspondents. News transmission from the
latter to the central office is effected by permanently leased cable-teleprinter
circuit and by radio teleprinter, telex and telephone. Special APS services
include features, photos and economic news bulletins and an audio-radio service.

Foreign agencies repesented in Algeria include ANSA, AP, BTA, CTK,
MENA and Novosti (with bureaux in Algiers), and AFP, DPA, MAP, PRELA,
Reuters, TASS and UPL.

RADIO
All  broadcasting, both radio and television, is carried out by
Radiodiffusion-Télévision Algérienne (RTA), a State-owned and operated, but
financially autonomous public, corporation. Its revenue is derived from radio (or
combined radio—TV) receiver licence fees and also, since January 1971, from
advertising.

RTA sound-radio services consist of three networks broadcasting respectively
in Arabic and French (each up to 18 hours a day) and Kabyle (up to 12 hours
a day) on both medium and short wave. The 16 medium-wave transmitters
(located in eight cities) include two of 600kW and two of 120kW, and the 8
short-wave transmitters consist of two of 120kW, two of 100kW and four of
S0kW. The entire country is thus covered by radio services.

Weekly programmes, totalling over 300 hours, include light entertainment
(121 hours), arts, letters and science (75 hours), broadcasts for special audiences
(35 hours), news and information (34 hours), school and adult education
including literacy (34 hours), and broadcasts for ethnic minorities (4 hours).
Over 95% is of national production.

Arabic-language broadcasts are also relayed on short wave for 18 hours a day
for listeners in Morocco and the Middle East, while some French-language relays
(12 hours a day) are beamed to Europe.

TELEVISION

RTA’s television service, which began in 1956, is potentially available to 80% of
the population living in the northern parts of the country through a network of
seven main transmitters and six auxiliaries (625 lines). The national programme,
in Arabic, French and Kabyle, is on the air for 40 hours a week broadcasting
news and information (9% hours), cultural and scientific programmes (8%
hours), light entertainment (8 hours), programmes for special audiences (8
hours), educational programmes (5% hours) and broadcasts for ethnic minorities
(30 minutes). Educational programmes include two 30-minute periods a day for
schools, four times a week, during school terms. About 36% of the programmes
broadcast are of national origin; some others are the result of exchanges with
Morocco and Tunisia through the joint Mahgreb-vision organization.

FILM
The Office National pour le Commerce et I'Industrie Cinématographiques,
established in 1967, is the government body, within the Ministry of Information,
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responsible for the import and distribution of films, the granting of production
permits and the general regulation and production of the industry. It may also
produce films itself. Under the same ministry, the functions of the Centre
Algérien de la Cinématographie include the programming of cinemas, censorship,
film education (by means of clubs, itinerant cinemas, and film libraries) and
various administrative responsibilities.

Though scantily equipped technically, the Algerian film industry, both
nationalized and privately financed, maintains a steady level of production,
averaging between three and four full-length features annually in recent years,
plus one or two coproductions (with Italy and France in 1971) as well as a
number of documentaries (about 12 in 1971).

Feature films imported totalled 104 a year in 1971 coming mainly from
France, the USA, Italy, India, the UK, Egypt, Lebanon and the USSR. In the
same year, 40 documentaries were imported.

Cinemas (which include 290 35mm and 150 16mm units) operating all the
year round are managed by local communal authorities. In addition, there are
200 16mm cinemas open for only six months of the year and 16 mobile units
operated both by government services and by private enterprise.

SPACE COMMUNICATIONS
An Atlantic Intelsat earth station near Algiers is to come into operation in 1974.

PROFESSIONAL TRAINING
Journalists are trained at the Ecole Nationale Supérieure de Journalisme in
Algiers.

ANGOLA

Population 5430 000

Area 1 246 700 sq. km.
PRESS

Newspapers Dailies 4, Non-dailies 15
Total circulation Dailies 66 000

Copies per 1000 people Dailies 12

RADIO

Transmitters Long/medium-wave 24, Short-wave 40,
VHF--FM 13

Total receivers 110 000 estimated in use

Receivers per 1000 people 20




40 ANGOLA

FILM

Cinemas Fixed 35
Total seating capacity 28 000
Seats per 1000 people 5

Total annual attendance 2 900 000
Annual visits per capita 0.5

PRESS

Four daily newspapers, all in Portuguese, are published in the capital, Luanda.
The 15 non-dailies, which are mostly weeklies and include one official bulletin,
appear in Luanda, Lobito, Benguela and eight other centres.

Periodicals cater for religious, cultural, technical, sports and youth reader-
ships, and again are mostly published in Portuguese.

National newsprint production amounts to some 600 metric tons a year as
against an annual consumption of 2100 metric tons.

NEWS AGENCIES
The Government Information and Tourist Centre, which receives ANI, AFP,
Reuters and UPI scrvices, is the main source of international and national news.

RADIO
The government-owned network Emissora Oficial de Angola operates 4
medium-wave transmitters, 5 short-wave transmitters (including two of 100kW)
and 2 FM transmitters in Luanda, as well as 2 medium-wave regional stations in
Saurimo and Menongue. Its three programmes are broadcast, respectively, in
Portuguese for 19 hours a day, in Portuguese, French and English for 13 hours a
day, and in Portuguese for 6 hours every evening.

The other 17 organizations broadcasting on medium and short wave and FM
are privately owned and commercially operated. They include the Catholic
station, Radio Ecclesia, with 2 medium-wave and 2 short-wave transmitters,
which is on the air for 24 hours a day; 12 radio clubs, some with several
programmes, broadcasting in Portuguese and also in French and English; and 3
other commercial stations, all in Luanda, one of which broadcasts in nine local
dialects as well as in Portuguese. A diamond-mining enterprise operates a private
station broadcasting programmes of music intended for its employees working
near Luanda.

FILM
There is no local film production. Of the filins exhibited, 40% are imported from
Portugal and 50% from the USA. Public cinemas are located in Luanda (11), Lobito
(4) and 15 smaller towns.

SPACE COMMUNICATIONS
An Atlantic Intelsat earth station, near Luanda, is to come into operation in
1974.
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BOTSWANA

Population 690 000

Area 600 372 sq. km.

PRESS

Newspapers Dailies 2, Non-dailies 2

Total circulation Dailies 13 500, Non-dailies 9000

Copies per 1000 people Dailies 20, Non-dailies 13

RADIO

Transmitters Long/medium-wave 1, Short-wave 2, VHF- FM 1
Total receivers 11 744 licences

Licences per 1000 people 17

FILM

Cinenas Fixed 11
Total seating capacity 3000
Seats per 1000 people 4

Total annual attendance 75 000
Annual visits per capita 0.1

PRESS

The government information department sponsors daily newspapers in each of
the country’s two official languages, English and Setswana. These are published
in the capital, Gaborone, as are two non-dailies, one in English and one in
Setswana. A third non-daily, which is bilingual, is actually printed across the
South African border in Mafeking.

Some 50 periodicals (including 33 yearly publications) are reported as
circulating in the country. Almost all are in English and the majority deal with
political science, law and economics.

RADIO
The government station, Radio Botswana, broadcasts in English and Setswana,
potentially reaching 90% of the population.

Programmes, totalling 102 hours a week, include news and information (38
hours, including relays of BBC news), educational (31 hours, including 16 hours
specially for schools), light entertainment (26 hours), broadcasts for special
audiences (3 hours) and cultural and scientific (2 hours). Almost all programmes
are of national origin.

A licence fee is payable for radio receivers.

FILMS
Gaborone has two cinemas with seating capacities of 754 and 400. Films are also
exhibited in the larger towns in the south of the country.
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BURUNDI

Population 3620 000

Area 27 834 sq. km

PRESS

Newspapers Dailies 1*, Non-dailies 3

Total circulation Dailies 300, Non-dailies 47 000

Copies per 1000 people Dailies 0.08, Non-dailies 13

RADIO
Transmitters Long/medium-wave 4, Short-wave 2, VHF-FM 1
Total receivers 100 000 estimated in use

Receivers per 1000 people 28

FILM

Cinemas Fixed 2
Total seating capacity 600
Seats per 1000 people 0.17
Total annual attendance 151 500
Annual visits per capita 0.04

*A bulletin.

PRESS
A government information bulletin is the country’s only daily newspaper.

Three fortnightly journals, all carrying current news, features and letters from
readers, are published in the capital, Bujumbura. Two of these, which together
have a circulation of over 45 000, are in Kirundi, the national language. The
other, with a circulation of about 1500, is published in French. The widespread
practice of group reading, however, makes the effective readership of these
papers much higher than the figures given. After its neighbour Rwanda, Burundi
has the highest population density in continental Africa.

A dozen other periodical publications, all in French, have a total circulation
of 7600.

NEWS AGENCIES

Though there is as yet no national agency, the Government operates a daily news
service which could be the nucleus of a State-owned press agency. A daily
bulletin is issued, carrying about 1600 words of local news, 1200 words of news
from other African countries, 2000 words on overseas affairs, and miscellaneous
items. It is served by local adminstrative offices acting as correspondents for
domestic news and by the foreign agencies AFP, CTK and TASS.

Among the local press, AP has three subscribers and CTK and TASS one each.
The State radio and one government department subscribe to AFP.
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RADIO

Owned and completely financed by the Government, the station La Voix de la
Révolution broadcasts two programmes, both covering the whole country. The
first, consisting mainly of entertainment, adult education and medical and
agricultural broadcasts carried by the 25kW short-wave transmitter at Bujumbura,
is on the air daily for a total of 122 hours a week. The second, on the air for 2%
hours, five evenings a week, includes both light entertainment and educational
programmes. About 80% of programmes are of national origin. Broadcasts are in
Kirundi, French and Swabhili.

A privately supported Christian missionary station, Radio Cordac, with onc
medium-wave (0.25kW) and two short-wave (3kW) transmitters broadcasts for
30 hours a week from the capital in Kirundi, Swahili, French and English.

Radio licences numbered 50 000 in 1971, but the number of receivers in use
is considerably higher.

FILM

Two documentaries on Burundi have recently been produced at the Govern-
ment’s request, one by a film unit from the USSR and the other by an oil
company. There is no national film production.

Films are imported mainly from France, the USA, Italy and the USSR. In
1971, 76 features and 80 documentaries were imported. The government
censor’s requirements, especially for the protection of children and young
people, must be met for films exhibited.

PROFESSIONAL TRAINING
The Ministry of Information has plans for the establishment of a school for the
training of broadcasters.

CAMEROON

Population 5 840 000

Area 475 442 sq. km.

PRESS

Newspapers Dailies 2, Non-dailies 4

Total circulation Dailies 17 000, Non-dailies 19 000
Copies per 1000 people Dailies 3, Non-dailies 3

RADIO

Transmitters Long/medium wave 4, Short-wave 8
Total receivers 1 700 000 estimated in use

Receivers per 1000 people 291
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FILM

Cinenuas Fixed 38
Total seating capacity 20 000
Seats per 1000 people 3

PRESS
In Cameroon, one of the most linguistically and ethnically complex countries in
Africa, official policy encourages bilingualism. ie use of either French or English
with African vernaculars.

Daily newspapers are published in French in Douala, the main port and
largest city, and in English in Victoria, part of the triple-town area of
Tiko—Victoria—Buéa. Non-dailies appear in French (the weekly Journal officiel),
English, Ewondo and Bulu.

Periodicals, which include a fair number of Christian mission journals, are
published in English, French and various vernaculars. Journals from neighbour-
ing countries also circulate in Cameroon (which shares frontiers with six other
states).

NEWS AGENCIES

The national agency is ACAP, Agence Camerounaise de Presse, with head-
quarters in Yaoundé. Founded in 1960, it now has four permanent bureaux with
a national staff of 46 permanent members including correspondents and 102
part-time correspondents. ACAP is the country’s sole distributor of foreign news
which it receives from AFP, DPA, UPl, AP and TASS. It exchanges bulletins
with ATP, AZAP (Kinshasa) and ACI (Brazzaville). Its subscribers, which include
the national broadcasting service and various government departments, receive a
daily 40-page bulletin in French, of which 1500 copies are printed. A weekly
summary bulletin is issued in English.

RADIO
Government-owned stations operated by Radio Cameroon are situated at
Yaoundé, which has 2 medium-wave (10 and 1kW) and 3 short-wave (30, 10 and
4kW) transmitters; at Douala, which has 1 medium-wave (10kW) and 1
short-wave (1kW) transmitters; at Garoua, which has 1 medium-wave (1kW) and
2 short-wave (30 and 4kW) transmitters; and at Buéa, which has 2 short-wave
transmitters (each 4kW).

Total programme transmission hours are 220 a week, of which about 50% are
light entertainment, 18% news and information, 17% for special audiences, 12%
cultural and educational and 10% advertising. The main services are in French
and English, with early morning and late afternoon broadcasts in vernacular
languages, principally Bassa, Ewondo, Bamiléké, Douala, Foulfouldé and Hausa.
Radio Garoua also broadcasts in Arabic.

No licence fees are charged for receivers. Broadcasting funds come from the
federal budget and from advertising revenue.
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FILM
Short films are produced occasionally by the cinema service of the Ministry of
Information.

Feature films and documentaries (about 500 in 1970) are imported mainly
from France, the USA, Italy, the Federal Republic of Germany, the UK, the
USSR, Canada, Japan and the Netherlands.

The Ministry of Information encourages the establishment of both commer-
cial and non-commercial cinemas, and over the last ten years the number of
fixed and mobile establishments has more than doubled. There were 20 mobile
units in 1970.

SPACE COMMUNICATIONS
Responsibility for space communication rests with the Ministry of Post and
Telecommunications. An Atlantic Intelsat earth station at Zamengoe, near
Yaoundé, came into operation in 1972.

PROFESSIONAL TRAINING AND ASSOCIATIONS

Training in journalism is offered at the newly founded Ecole Supéricure
Internationale de Journalisme at Yaoundé, academic prerequisites for which are
completion of full secondary education (baccalaureate) or equivalent qualifica-
tions. Thirty students from Cameroon and neighbouring countries are enrolled
(1970) in the current three-year course leading to a higher diploma in
journalism. The first two years of the course consist of general training at the
school while the third year of professional specialization (in press, radio or
television) is spent in France.

Scholarships are offered by the governments of each of the States sponsoring
the Ecole Supérieure Internationale (Cameroon, Central African Republic, Chad,
Gabon and Rwanda) to their own nationals passing the competitive entrance
examination.

The Syndicat National des Journalistes Professionnels Camerounais has its
office in Yaoundé. Its members subscribe to a professional code of ethics.

CAPE VERDE ISLANDS

Population 246 000
Area 4033 sq. km.
PRESS

Newspapers Non-dailies 2
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RADIO
Transmitters Short-wave 3, VHF--FM 1
Total receivers 5000 licences

Receivers per 1000 people 20

FILM

Cinemas Fixed 6
Total seating capacity 2700
Seats per 1000 people 11

Total annual attendance 300 000
Annual visits per capita 1

PRESS
A weekly journal put out by the official information and tourist centre
circulates throughout the ten inhabited islands of the archipelago. Another
fortnightly newspaper is also published. Both are in Portuguese.

RADIO

A government-operated short-wave station, Radio Barlavento, on the island of
Sao Vicente is on the air for 4 hours daily (6 hours on Saturdays and 8 hours on
Sundays). There are also two privately owned radio clubs. One in the capital,
Praia, on Sao Tiago, with one SkW short-wave and one FM transmitter,
broadcasts for 3 hours nightly and the other at Mindelo on Sio Vicente
broadcasts on short wave for 6 hours a day. Broadcasts are in Portuguese. Some
5000 radio licences are issued (a ratio of 20 receivers for every 1000
inhabitants).

FILM
Films exhibited in commercial cinemas are imported through Portugal.

CENTRAL AFRICAN REPUBLIC

Population 1 640 000

Area 622 984 sq. km,
PRESS

Newspapers Dailies 1

Total circulation Dailies 500

Copies per 1000 people Dailies 0.3
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RADIO
Transmitters Long/medium-wave 2, Short-wave 3, VHF—FM 1
Total receivers 60 000 estimated in use

Receivers per 1000 people 37

FILM

Cinemas Fixed 8
Total seating capacity 2000
Seats per 1000 people 1

Total annual attendance 500 000
Annual visits per capita 0.3

PRESS
One mimeographed French-language bulletin is published daily in the capital,
Bangui, by the Ministry of Information.

Periodicals include information bulletins published by the Ministries of Public
Works and Education (250 and 100 copies per issue respectively), an
agricultural quarterly (150 copies per issue) and a monthly Chamber of
Commerce journal (250 copies).

NEWS AGENCIES
AFP, Reuters and TASS maintain correspondents in the republic.

RADIO
The Radiodiffusion Nationale Centrafricaine is the government body responsible
for radio broadcasting. It broadcasts a home service with two medium-wave
transmitters totalling 1.5kW, three short-wave transmitters of 4, 30 and 100kW,
and one FM transmitter. Programmes, mainly in French and Sango and almost
all of local origin, total over 130 hours a week including news and information
(58 hours), light entertainment (40 hours), broadcasts for special audiences (20
hours), broadcasts for ethnic minoritics (7 hours), cultural (5 hours), advertising
(4 hours) and education (3 hours).
An annual receiver licence fee is payable.

FILM
Features, documentaries and newsreels are imported from France and other
countries. There are six cinemas equipped for 35mm film and two for 16mm,
plus one mobile projection unit.
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CHAD

Population 3 800 000

Area 1 284 000 sq. km.

RADIO

Transmitters Medium-wave 2, Short-wave 3, VHF--FM 1
Total receivers 60 000 estimated in use

Receivers per 1000 people 16

FILM

Cinenas Fixed 9
Total seating capacity 6000
Seats per 1000 people 2

Total annual attendance 1 300 000
Annual visits per capita 03

PRESS
There is no daily press apart from the bulletin published (in French) by the
national news agency. Foreign newspapers are received by air. The country’s six
other periodicals, totalling 9000 copies per issue and all published in Fort-Lamy,
the capital, include an official bulletin (agriculture and commerce).

NEWS AGENCIES
The Agence Tchadicnne de Presse (ATP) in Fort-Lamy — founded in
1964 — publishes a daily news bulletin circulating between 600 and 1000 copies.
UPI, TASS, Reuters and AFP all have bureaux in Chad.

RADIO

The government broadcasting service is Radiodiffusion Nationale Tchadienne,
financed from the State budget, and operating two medium-wave transmitters (1
and 20kW), one experimental FM transmitter and three short-wave transmitters
(100, 30 and 4kW). Its home service, on the air for 96 hours a week, broadcasts
light entertainment (46 hours), news and information (28 hours), educational
programmes (12% hours), broadcasts for special groups and ethnic minorities
(4% hours) and cultural programmes (4 hours).

Some 45% of programmes are in French and the rest in Arabic and seven
vernaculars (Sara, Gorane, Kanembou, Toupouré, Moundang, Foulbé and
Massa).

FILM
The government service responsible for films is the Secretariat of State for
Information. Local film production consists of a small number of documentaries
and educational films made by the film and photo section of the Department of
Documentation. These, along with weekly newsreels, are supplied to the
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commercial cinemas and the five mobile units which show imported feature
films. Feature films shown in the fixed cinemas and by the mobile projection
units are all imported.

COMORO ISLANDS

Population 271 000

Area 2171 sq. km.

RADIO

Transmitters Short-wave 1, VHF—FM 1
Total receivers 24 000 estimated in use

Receivers per 1000 people 89

FILM

Cinemas Fixed 4
Total seating capacity 1300
Seats per 1000 people 5

Total annual attendance 100 000
Annual visits per capita 04

PRESS
In the absence of a local press, newspapers from Madagascar circulate
throughout the four main islands of the archipelago.
Three periodicals are published: one legal and administrative, one of general
interest, and one school bulletin, with an aggregate circulation figure of 1100.

RADIO
One short-wave station (4kW) and one FM station (0.05kW) are operated by the
Office de Radiodiffusion Télévision Frangaise at Moroni, the capital. Pro-
grammes are broadcast for 56 hours a week in French and Comorian.

FILM
Films shown are all imported; 1892 were imported in 1969, mainly from France,
India and Arab countries.
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CONGO (People’s Republic of)

Population 980 000

Area 342 000 sq. km.

PRESS

Newspapers Dailies 3, Non-dailies 12
Total circulation Non-dailies 12 000

Copies per 1000 people Non-dailies 12

RADIO
Transmitters Long/medium-wave 1, Short-wave 4, VHF—FM 5
Total receivers 65 000 estimated in use

Receivers per 1000 people 66

TELEVISION
Transmitters 1
Receivers 2500 estimated in use

Receivers per 1000 people 3

FILM

Cinemas Fixed 24
Total seating capacity 6500
Seats per 1000 people 7

PRESS
Two dailies are published in the capital Brazzaville (one with a circulation of
45 000) and one in Pointe-Noiré, all three being in French.

A number of weekly newspapers, mainly published by political or religious
organizations, circulate throughout the country and, in one case, in neighbouring
countries as well.

Periodicals include an official government publication and a monthly
Chamber of Commerce bulletin.

NEWS AGENCIES
The national agency, owned by the Government, is the Agence Congolaise
d’Information (ACI), founded in 1962, with its head office in Brazzaville, and a
national staff of 46 persons. In addition to the daily information bulletin issued
to its 700 subscribers, ACI supplies news to the national radio and television
networks.
Foreign news services with representatives in Brazzaville are AFP and TASS.

RADIO
The government-owned Radiodiffusion Télévision Congolaise operates 1
medium-wave, 4 short-wave and 5 FM transmitters with a total power of
133.95kW. Its Brazzaville station, La Voix de la Révolution Congolaise, with a
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relay station at Pointe-Noire, broadcasts in French, Lingala and Kikongo for 93
hours a week. Programmes include news and information (31 hours), cultural
broadcasts (19% hours), light entertainment (19 hours), educational broadcasts
(10% hours, including 7 hours to schools), broadcasts to special audiences (9%
hours, 7 hours of which are political) and advertising (3% hours). Programmes
are almost entirely of national origin.

Radio Brazzaville, with 6 short-wave transmitters (total power 162kW),
operated by the Office de Radiodiffusion Télévision Frangcaise, is on the air for
115 hours a week. The three area programmes of its international service in
French, English and Portuguese are relayed from Paris and beamed to Africa,
Madagascar and the Far East.

TELEVISION
Radiodiffusion Télévision Congolaise has one transmitter in Brazzaville, which
broadcasts for 25 hours a week. Programmes include 16 hours of news and
information, 5% hours of cultural programmes and 2 hours of light entertain-
ment. The principal countries from which television programmes are imported
are the People’s Republic of China, France, the Federal Republic of Germany,
the UK and (less frequently) Canada.

FILM
National film production in 1969 consisted of a dozen short films made by the
national television service. But it is hoped that the national cinema agency now
being set up will stimulate local film-making initiative.

PROFESSIONAL TRAINING AND ASSOCIATIONS

A three-year diploma course in journalism was instituted in 1970 at the Ecole
Nationale d’Administration in Brazzaville, with an initial intake of 12 students.
Candidates must have passed the baccalaureate examination to qualify for
admission.

The Union des Journalistes Congolais de Brazzaville has its own statutes and a
code of ethics to which members subscribe.

Analyses and surveys of national information services will be undertaken by
the Government’s Service d’Etudes de I’Information founded in 1970.
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DAHOMEY

Population 2 760 000

Area 112 622 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 2

Total circulation Dailies 1500, Non-dailies 1700
Copies per 1000 people Dailies 0.5, Non-dailies 0.6
RADIO

Transmitters Medium-wave 2, Short-wave 2
Total receivers 97 000 estimated in use

Receivers per 1000 people

35

FILM
Cinemas Fixed 6
Total seating capacity 9000
Seats per 1000 people 3
Total annual attendance 1211000
Annual visits per capita 0.4
PRESS

The national daily, founded in 1969, is published in French by the government
printing and publishing establishment at Cotonou. Two other general interest
newspapers appear fortnightly.

Fifteen periodicals with a total circulation of over 4000 deal principally with
ethnology, fine arts, religion and sociology. All are in French and have editorial
offices in Cotonou or Porto Novo.

NEWS AGENCIES
The Agence Dahoméenne de Presse (ADP) founded in 1961 is the official
national agency. The permanent staff of ADP’s head office in Cotonou and its
regional information centres consists of 6 joumalists, 5 technicians and 14
administrative personnel. No representation is maintained abroad.

Utilizing dispatches received through its exchange agreement with AFP, and
features supplied by the information services of governments represented in
Dahomey, ADP issues a daily foreign news bulletin in French to some 1000
subscribers including newspapers and the national radio.

AFP and TASS have regional bureaux in Dahomey. Reuters, UPI, DPA and
AP are represented by correspondents in Cotonou.

RADIO
Radiodiffusion du Dahomey, with two medium-wave transmitters (1 and 0. 1kW)
and two short-wave transmitters (30 and 4kW) situated near the inland town of
Parakou, broadcasts for 70 hours a week in French and six of the country’s
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many vernaculars: Fon, Yoruba, Bariba, Mina, Peuhl and Dendi. About 10 hours
a week are filled by imported programmes.

Programmes are mainly news and information (39%), cultural and scientific
(35%), educational (11%), light entertainment (5%) and religious (4%). A small
percentage (14%) of programmes are imported.

FILM
In 1971, six long films were produced. Short films are produced by a
government-sponsored company (SODACI) and also by an adult education
audio-visual centre.
Films exhibited are all imported. Figures for 1969 were 456 long and 124
short feature films and 325 long and 72 short documentaries imported from
France, the USA, the Federal Republic of Germany, Italy and the USSR.

EGYPT (Arab Republic of)

Population 34 840 000

Area 1 001 449 sq. km.

PRESS

Newspapers Dailies 14, Non-dailies 20

Total circulation Dailies 712 231, Non-dailies 703 661
Copies per 1000 people Dailies 20, Non-dailies 20

RADIO

Transmitters Long/medium-wave 27, Short-wave 16
Total receivers 5 000 000 estimated in use
Receivers per 1000 people 144

TELEVISION

Transmitters 28

Receivers 529 264 estimated in use

Receivers per 1000 people 15

FILM

Cinemas Fixed 246*

Total seating capacity 219 626

Seats per 1000 people 6

Total annual attendance 62 444 000

Annual visits per capita 2

*Including 93 open for only six months of the year.
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PRESS
Newspaper publishing is concentrated in Cairo and, to a lesser extent, in
Alexandria. Languages of publication, besides Arabic, include French, English,
Greek and Armenian.

Three major Cairo morning editions, dispatched early in the day to other
parts of the country and abroad, account for over half the country’s total daily
circulation. But circulation figures far from represent the actual number of
persons reached by newspapers, since individual copies are read aloud and may
pass through many hands in families, coffee houses and local communities.

Periodicals number 181, with an overall circulation of 1.3 million per issue,
the largest single category being those devoted to religious matters (about 50 titles).

Following legislation introduced in 1960 which nationalized the press, the
major publishing houses and their newspapers became public authorities within
the State, run by boards of directors with provision for workers’ representation
and profitsharing. They operate under the general oversight of the Public
Organization for News Publishing, Distributing and Printing, set up in 1961.

Under the constitution of 1964, freedom of the press, printing and
publication is guaranteed within the limits of the law.

NEWS AGENCIES

The Middle East News Agency (MENA), founded in 1955, is constituted as a
company within the public sector, affiliated to the public organization
responsible for general supervision of the press. In addition to its head office in
Cairo, it has bureaux within the Republic in Alexandria and Aswan, and abroad
in Beirut, Damascus, Baghdad, Kuwait, Amman, Sanaa, Abu-Dhabi, Khartoum,
Tripoli, Algiers, Paris, London, Belgrade and East Berlin. Its permanent staff
numbers 330, including permanent correspondents.

MENA provides its 400 subscribers with 20 000 words of news daily in
Arabic and 6500 words in English. Services offered include features, photo-
graphs, a special audio service and an economic-news service. Transmission is
effected by cable-teleprinter circuit, telex, telephone and air mailers.

MENA subscribes to three overseas news services: Reuters, AFP and DPA and
exchanges news with ADN, Agerpress, CTK, PAP, Tanjug and TASS.

Foreign agencies distributing news in the country are UPI, AP, Reuters, AFP
and TASS.

RADIO

The State-owned Broadcasting Corporation of the Arab Republic of Egypt
operates 27 medium-wave transmitters, including Cairo 1 (500kW), and 16
short-wave transmitters, including the 100kW station at Abu Zaabal, with a total
transmission power of 4806kW, reaching 99.6% of the country’s population in
addition to large audiences in the rest of the Arab world and overseas. Services
include Radio Cairo’s general and second programmes, the Alexandria regional
programme, the Voice of the Arabs, the Holy Koran, the overseas programmes,
With the People and Middle East Radio, the two latter, and the Alexandria
programme, broadcasting commercial advertising. Of the total broadcasting time
of about 1200 hours a week, light entertainment accounts for 46%, religious
broadcasting 15%, information programmes 14%, cultural programmes 14%,
drama 4%, services 5% and education 1%.
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The corporation’s foreign-language programmes are now broadcast in 36
languages.

The estimated ratio of receivers to population is among the highest in the
continent. No licence fee is charged.

TELEVISION

Since the introduction of television in 1960, potential coverage of the
population is now almost complete. The government-owned Television Corpo-
ration operates 28 transmitters with a total power of 54kW, broadcasting over
two channels. Channel I reaches all the populated areas of the country, while
Channel II covers the delta and an area extending to about 100km south of
Cairo. 1t is intended in the next few years to give this channel the same coverage
as the first and to use it for educational purposes. Overall programme time is 115
hours a week, of which entertainment and advertising account for 53 hours
(47%), educational and cultural broadcasts 43 hours (38%), information
programmes 13 hours (12%) and religious broadcasts 7 hours (6%). Around 40%
of programmes are imported, two-thirds of imports coming from the USA.

Television broadcasting is financed from annual licence fees, State subsidies,
income from advertising and the sale of programmes abroad, principally to
Arabic-speaking countries. The corporation has its own well-equipped studios
and facilities, and is therefore able to produce most of its programmes locally.
Receivers in use are mainly assembled in the country

FILM

The principal centre of the film industry in the Middle East, Egypt has a number
of well-equipped studios and film-processing laboratories situated in and near
Cairo. In 1971, 64 features, including 6 coproductions with Turkey (3),
Lebanon and France, and 144 short films were produced; of the latter, 3 were
entertainment films, 52 documentaries and 89 instructional. The main producers
of short films, apart from the private sector, are the Arab Agency for Cinemas,
the Natjonal Centre for Informative Films, and the State Information Depart-
ment — all of which service government departments — and the Cairo Company
for Cinema Production.

A large number of feature films are exported, the Government insisting on
minimum artistic standards. Imports for 1971 totalled 357 feature films,
principally from the USA (163), Italy (71), France (29), the USSR, the UK and
India. Of around 120 documentaries imported, 84 were from the USA and
others from Czechoslovakia, France and the UK. The import of films is subject
to government technical, customs and monetary controls.

In recent years, the Government has founded a cinema institute and a
motion-picture centre and sponsored the publication of a magazine dealing with
cinema techniques. It also encourages the establishmeat of local film clubs.

In addition to the fixed cinemas, most of which are to be found in Cairo and
Alexandria, government-operated mobile units reach large audiences in towns
and villages. Annual attendance figures have dropped by 8 million over the last
ten years.

SPACE COMMUNICATIONS
The republic is a member of Intelsat. Construction of an earth station is planned
near Cairo.
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PROFESSIONAL TRAINING
The national Radio Broadcasting Training Institute, established to raise
standards in the profession, has already trained over 1100 broadcasting staff
including some 200 trainees from other countries.
An information-media training institute within the University of Cairo offers
full-time undergraduate and post-graduate courses for prospective journalists and
broadcasters.

EQUATORIAL GUINEA

Population 290 000

Area 28 051 sq. km

PRESS

Newspapers Dailies 1, Non-dailies 1

Total circulation

Dailies 1000

Copies per 1000 people Dailies 3
RADIO
Transmitters Short-wave 2
Total receivers 7500 estimated in use
Receivers per 1000 people 26
FILM
Cinemas Fixed 11
Total seating capacity 6300
Seats per 1000 people 22
Total annual attendance 500 000
Annual visits per capita 2

PRESS

One Spanish-language daily is published in Santa Isabel. the capital, on Fernando
Po. Other publications include one weekly paper published in Bata, the
administrative and economic capital in Rio Muni, and several religious and
official journals. Newspapers are also imported from Spain.

RADIO
La Voz de Guinea Ecuatorial is the government radio station at Santa Isabel with
one short-wave transmitter (10kW) broadcasting a home service for 18 hours a
day, mainly in Spanish but with periods of 30 to 90 minutes in various
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vernaculars (Fang or Pamués, Bubi, Annobonés, Combe) and a 2-hour period in
English.

Radio Bata in Rio Muni is a government-sponsored commercial station with
one short-wave transmitter (5kW) which is on the air for 17% hours a day in

Spanish.

Over 100 documentary and other short films were produced in 1971. All films

FILM

exhibited in public cinemas are imported.

ETHIOPIA

Population 25 250 000

Area 1 221 900 sq. km.
PRESS

Newspapers Dailies 3, Non-dailies 2
Total circulation Dailies 39 000

Copies per 1000 people Dailies 2

RADIO

Transmitters Long/medium-wave 5, Short-wave 4
Total receivers 500 000 estimated in use
Receivers per 1000 people 20

TELEVISION

Transmitters 6

Receivers 25 000 estimated in use

Receivers per 1000 people

1

FILM
Cinemas Fixed 30
Total seating capacity 26 138
Seats per 1000 people 1
Total annual attendance 9540370
Annual visits per capita 04

PRESS

The daily newspapers are published in Addis Ababa, two in Amharic and one in
English. While circulation figures have changed little, the number of dailies has
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dropped from 10 to 3 over the last ten years. Amharic is the principal language
used by non-dailies and other periodicals, along with English, French, Italian,
Tigrigna and Arabic. In 1973, there were 177 periodicals published, the main
subject categories being general readership (41 titles), education (39 titles),
religion (23 titles), law and administration (18 titles), agriculture, etc. (18 titles),
military (8 titles), medicine (7 titles), natural sciences (6 titles), recreation (5
titles), and trade, sociology, political sciences and geography.

NEWS AGENCIES

The Ethiopian News Agency (ENA), established in 1941, is government owned.
It has a head office in Addis Ababa and 28 permanent bureaux in the country
and issues a continuous 24-hour service of national, local and foreign news in
Ambharic, English and French to 5 newspapers, 3 radio and 1 television stations
and other subscribers. It also issues a daily newsbulletin in English and French.
Dispatches are received from Reuters, AP, AFP and CTK, all of which have
correspondents in Addis Ababa. News transmission is carried out by leased
teleprinter and point-to-point radio networks.

RADIO
The Ethiopian Broadcasting Service, comprising both radio and television, was
established in 1968 as an autonomous public authority operating under the
direction and supervision of the Minster of Information.

The radio service, founded in 1941, now operates three 100kW short-wave
transmitters in Addis Ababa and 3 medium-wave transmitters totalling 250kW
and located in Addis Ababa, Asmara and Harrar. Its home service is on the air
for 121 hours a week broadcasting a national programme in Amharic to an
estimated 10 million listeners, as well as programmes in Somali, Tigrigna, Tigre,
Afar, English, Arabic and French, 98% of which are of national origin.
Programmes consist of cntertainment (62 hours), news and information (26
hours), education (25 hours) and advertising (11 hours). No licence fee is
payable for radio receivers, the radio service’s revenue being derived from
government subventions and advertising.

The Lutheran World Federation operates its station, Radio Voice of the
Gospel, with one 100kW short-wave transmitter located at Addis Ababa. It is on
the air for 182 hours a week in 13 languages, broadcasting religious programmes
(30% of the total) and cultural, educational and entertainment programmes
beamed to areas in the Middle and Far East and west and southern Africa, as
well as to local audiences. It also has a local medium-wave programme for Addis
Ababa transmitted 6 hours a day. At Asmara, the United States Armed Forces
operate a 250kW medium-wave transmitter. Programmes relayed from United
States stations and United States transcriptions are broadcast daily in English.

TELEVISION
The television service, inaugurated in 1964, now operates three main and two
auxiliary transmitters in Addis Ababa and at Nazret about 100 miles south of
the capital, together covering areas with a population of about 1 million people.
Programmes are broadcast 61 hours a week, consisting of educational broadcasts
(36 hours, including 30 to schools), cultural and films (9 hours), news and
information (7% hours), entcrtainment (3% hours), broadcasts for special
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audiences (3% hours) and advertising (30 minutes). Principal languages of
transmission are Amharic and English. Imported programmes, representing about
35% of total programme time, come mainly from the USA, the UK, Federal
Republic of Germany and France.

The United States Armed Forces operate a low-power television station at
Asmara which transmits daily for local viewers.

FILM
Local film production totalled about 50 short films in 1972—3. Newsreels and
documentaries are made locally by the Ministry of Information, and the
Ethiopian Broadcasting Service produces some educational films.

Of the 463 feature films imported in 19723, 182 came from the USA and
others trom ltaly (81), India (71), the UK (64), France (25), the USSR (25) and
elsewhere (15). In the same year, 276 documentaries were imported from the UK
(14), the USA (75), India (56), Canada(14), Italy (10) and Japan (7).

SPACE COMMUNICATIONS
Construction of an Atlantic Intelsat earth station at Sululta, near the capital. is
planned for 1976.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Some film training is offered at the Educational Mass Media Centre in Addis
Ababa.
Professional associations include the Ethiopian Press Club and the Foreign
Press Association in Addis Ababa.

FRENCH TERRITORY OF THE AFARS
AND THE ISSAS

Population 97 000

Area 22 000 sq. km.
PRESS

Newspapers Non-dailies 1
Total circulation Non-dailies 2300

Copies per 1000 people Non-dailies 24

RADIO
Transmitters Long/medium-wave 2, Short-wave 1
Total receivers 8000 estimated in use

Receivers per 1000 people 82
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TELEVISION
Transmitters 1
Receivers 1000 estimated in use

Receivers per 1000 people 10

FILM

Cinemas Fixed 8
Total seating capacity 6700
Seats per 1000 people 69

Total annual attendance 216 000
Annual visits per capita 2

PRESS
An official weekly newspaper in French is published in the capital, Djibouti.
The territory’s three other periodicals — the fortnightly official gazette, a
trade journal and a journal of ethnography -- have a combined circulation of
1550 copies. All are in French.

NEWS AGENCIES
There is no local news agency.

RADIO
All broadcasting is conducted by the Office de Radiodiffusion Télévision
Frangaise (ORTF) in Djibouti, which is financed by local receiver licence fees
and a subvention from the French Government.

Radio programmes are broadcast in French (63% hours a week), Afar (35%
hours), Issa (35% hours) and Arabic (28 hours), totalling 162 hours a week. Of
this time, almost 50% consists of light entertainment, 25% of cultural and
scientific broadcasts, 16% of educational programmes, 10% of news and
information and 3% of broadcasts to ethnic minorities. A considerable amount
of programme material is supplied by ORTF.

The station’s short-wave and two medium-wave transmitters (each 4kW) cover
the entire territory.

TELEVISION
ORTEF’s television station in Djibouti, with one 50kW transmitter (625 lines),
potentially reaches 80% of the population. The weekly programme time of
19% hours (every evening except Monday) consists of news and information
(6 hours). broadcasts to special audiences (5% hours), light entertainment
(5 hours). cultural programmes (2 hours), and broadcasts for ethnic minorities
(1 hour). French-language programmes, largely supplied by ORTF from France,
account for 10% hours a week, the remainder being in the three local languages.
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GABON

Population 500 000

Area 267 667 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 1

Total circulation Dailies 700, Non-dailies 5000
Copies per 1000 people Dailies 1, Non-dailies 10
RADIO

Transmitters Medium-wave 6, Short-wave 4

Total receivers

65 000 estimated in use

Receivers per 1000 people 130
TELEVISION

Transmitters 3
Receivers 1300 estimated in use
Receivers per 1000 people 3

FILM

Cinemas Fixed 2
Total seating capacity 1700
Seats per 1000 people 3

Total annual attendance 385 000
Annwual visits per capita 0.8

PRESS

An information bulletin in French issued daily by the Ministry of Information in
Libreville circulates about 700 copies, and a weekly produced by the same
Ministry circulates about 5000 copies. Other periodicals include five monthlies
dealing with religion, commerce, statistics, and public health.

NEWS AGENCIES
The national news agency, the Agence Gabonaise de Presse. founded in 1961,
issues a daily bulletin in French. Foreign news is received by subscription from
AFP and Reuters.

RADIO
The Radiodiffusion Télévision Gabonaise (RTG) is a government service with
stations in Libreville, Franceville, Oyem and Port Gentil. It operates 10
transmitters (six medium-wave of up to 20kW and four short-wave of up to
100kW). Its home service is on the air for 18% hours daily and includes 16
week-day and 18 week-end daily news bulletins. The regional network is on the
air for 3 or 4 hours every evening.
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TELEVISION
The television service of RTG began operating in 1963 and now has two main
transmitters (625 lines) in Libreville and Port Gentil, plus one auxiliary.
Programmes are broadcast for 3 hours daily.

FILM
There is no national film production. Features and documentaries are imported
mainly from France, ltaly, the USA, India, Egypt, the UK and Federal Republic
of Germany.

SPACE COMMUNICATIONS
An Atlantic Intelsat earth station at Nkoltang, near Libreville, came into
operation in 1972.

GAMBIA

Population 375000

Area 11 295 sq. km.
PRESS

Newspapers Non-dailies 11
Total circulation Non-dailies 7500

Copies per 1000 people Non-dailies 20

RADIO
Transmitters Medium-wave 1, Short-wave 1, VHF—FM 1
Total receivers 50 000 estimated in use

Receivers per 1000 people 133

FILM
Cinemas Fixed 15

PRESS

Gambia, the smallest country in the African continent, has no daily newspaper.
The government information office in Bathurst, the capital, issues an
English.language bulletin carrying international and some local news three times
a week. Ten other news-sheets of local interest appear twice-weekly, weekly or
less frequently.

Six periodicals have a total circulation of 4000; in addition to these there are
four parish and school journals.
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NEWS AGENCIES
There is no national agency. Reuters, AFP and the Agence de Presse Sénégalaise
have correspondents in Bathurst.

RADIO
Radio Gambia, with one 3.5kW short-wave transmitter and one FM transmitter
owned and operated by the Department of Information and Broadcasting, is on
the air for 77 hours a week. Its programmes are principally in English (including
relays of world and African news from the BBC) and in two vernaculars, Woloff
and Mandinka.

The breakdown of broadcasting time in hours per week is: light entertain-
ment (25), news and intformation (22), commercial programmes and advertising
(15), broadcasts for special audiences (8), broadcasts for ethnic minorities (5),
educational (2). Of these programmes, 60 hours a week are of local origin.

A commercial station operating a SkW medium-wave transmitter broadcasts
for 20 hours a day in English, French and the two main vernaculars, with a
periodic information service in Swedish, for Swedish tourists.

FILM
The film unit of the information and broadcasting service produced two short
documentaries and seven short instructional films in 1970.

Feature and other films exhibited in the country’s 15 public cinemas are
imported, mainly from the UK, France, India and ltaly. The two main cinemas
in Bathurst exhibit films distributed through a circuit based in Senegal. A mobile
16mm unit reaches about 100 000 persons a year. Film showings are also
organized by cultural and information agencies.

GHANA

Population 8 858 000

Area 238 537 sq. km.

PRESS

Newspapers Dailies 3, Non-dailies 39

Total circulation Dailies 270 000, Non-dailies 680 000

Copies per 1000 people Dailies 30, Non-dailies 77

RADIO
Transmitters Short-wave 16, VHF—-FM 7
Total receivers 750 000 estimated in use

Receivers per 1000 people 85



64 GHANA

TELEVISION
Transmitters 4
Receivers 16 000 estimated in use

Receivers per 1000 people 2

FILM

Cinemas Fixed 13
Total seating capacity 14 400
Seats per 1000 people 2

Total annual attendance 1 027 796
Annual visits per capita 0.1

PRESS
Two of the daily newpapers, each circulating over 100 000 copies, are published
in the capital, Accra. The third is published in the large inland town of Kumasi.
All three are in English.

The majority of the non-dailies, which include 12 twice-weekly or weekly
papers ranging from 5000 to 100 000 in circulation, are published in English
from Accra. Local papers are based in Cape Coast, Legon and Tamale. The
Bureau of Ghana Languages sponsors monthly papers in eight vernaculars
(Ashanti, Fante, Akwapim, Ewe, Ga, Nzema, Dagbani and Kasem), with an
aggregate circulation of over 150 000 copies, while one religious journal appears
in English, Twi, Ga and Fante.

National and local news occupies 46% of space in the country’s newspapers,
advertising 45%, foreign news 6.25% and editorial matter 2.6%.

Periodicals also are almost entirely English-language. A reported total of 34
titles includes several mass circulation illustrated magazines (one of which is the
Ghana edition of a regional monthly), three current affairs quarterlies,
yearbooks, trade journals, etc. A number of business firms have their own house
journals.

Of the total population, about 60% are exposed to newspapers and
periodicals, and of this readership 87% live in towns and 13% in rural areas.

Newsprint imports are regulated through the Government’s three-monthly
quota system.

NEWS AGENCIES
The Ghana News Agency (GNA) was founded by the Government in 1957. It
has permanent regional bureaux in Accra, Koforidua, Kumasi, Sunyani, Tamale,
Bolgatanga, Cape Coast, Sekondi and Ho, and 17 offices in district centres, with
an overall total of 341 permanent staff and 380 part-time correspondents.
Permanent bureaux abroad are in New York, London and Nairobi.

GNA issues, in addition to its daily news summary and its weekly news
feature bulletins, a daily service of 26 000 words of local news and 35 000 words
of foreign news, in English, these services being received by the three national
dailies, one broadcasting station, and a number of government establishments.
The regional printed news service is subscribed to by 140 organizations and
diplomatic posts.
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GNA has exchange agreements with Reuters, AFP, CTK, TASS, ANSA and
Tanjug, which have offices in the capital. DPA is also represented in Ghana.

RADIO
All broadcasting is carried out by the Ghana Broadcasting Corporation which is
financed by government subsidies, advertising revenue and subscriptions to the
corporation’s relay service. It operates 16 short-wave transmitters of 10, 20, 100
and 250kW and seven VHF—FM transmitters with a total power of 22.5kW.
These transmitters. operating from Accra, Ejura and Tema, cover 99% of the
national territory.

Broadcasting hours total 221 hours a week, of which 38% is light
entertainment. 20% news and information, 20% cultural and scientific pro-
grammes, 10% broadcasts for special audiences, 7% education and 3% advertising
and announcements.

Of the three national networks, GBCI, which is on the air for 13% hours a
day, carries general programmes, news and all important ministerial announce-
ments in local languages (Akan, Owe, Dagbani, Ga, Hausa and Nzema); GBC2
broadcasts light music, commercials and news in English; while GBC3, which is
on the air every day from 17.00 to 23.00 hours, broadcasts rather more serious
programmes (health information, citizen’s advice, national affairs, etc.).

In addition, there is an external service which broadcasts in English, French,
Swahili, Arabic, Portuguese and Hausa to the whole of Africa and to North
America, the Caribbean, Europe and the Middle East.

TELEVISION
The Ghana Broadcasting Corporation broadcasts from four transmitters at Kissi, .
Jamasi, Adjankote and Jawale, relayed by transmitters at Ho, Oda, Tarkwa and
Sunyani, thus covering most of the country’s densely populated centres.

Apart from the 2-hour morning programme for schools, broadcasting hours
are from 17.55 to 22.50 hours, totalling 45 hours a week: light entertainment
(12% hours). educational (11% hours), broadcasts for special audiences (10%
hours, including 9 hours for children and youth), news and information (9
hours), science and culture (45 minutes) and 30 minutes’ commercial advertising.

Locally produced programmes are exchanged with other member countries of
the Union of National Radio and Television Organizations of Africa (URTNA),
while imported programmes come mainly from the USA, the UK, the Federal
Republic of Germany, and German Democratic Republic.

FILM

In 1971, the State Film Industry Corporation produced, for the Government, 3
long films and 15 short documentaries and instructional films, all 35mm, in
addition to its annual series of 26 magazines. Local production activities are
encouraged by the Ministry of Information which seeks to promote sponsorship
of films by organizations and other users.

Of a total of 61 35mm features imported in 1971 (under government import
licence), 29 came from ltaly, 12 from the USA, 11 from the UK, 5 from India
and 4 from the USSR.
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PROFESSIONAL TRAINING AND ASSOCIATIONS
The Ghana Institute of Journalism at Accra offers a two-year post-secondary
diploma course in journalism. Since the institute’s foundation in 1958, 260
students have graduated (including 60 women). Present enrolment is 29 male
and 1] female students.
National associations exist for journalists, editors and public relations
practitioners, all of which are working out professional codes of ethics.

GUINEA

Population 4010 000

Area 245 857 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 1

Total circulation Dailies 5000

Copies per 1000 people Dailies 1

RADIO

Transmitters Medium-wave 1, Short-wave 4
Total receivers 85 000 estimated in use

Receivers per 1000 people 21

FILM

Cinemas Fixed 28
Total seating capacity 10 000
Seats per 1000 people 2

PRESS
There is one daily newspaper published in French by the government press
service in Conakry, with a circulation of 5000 copies, the same paper also has a
week-end edition. Other periodical publications include one weekly paper, an
official gazette, and a trade union journal.

NEWS AGENCIES
There is now no national news agency. Foreign agencies represented in Conakry
include Novosti and TASS.

RADIO
The government broadcasting service, Radiodiffusion Nationale, with one
medium-wave transmitter of 100kW and four short-wave transmitters of up to



IVORY COAST 67

100kW, is on the air for 11 hours a day, broadcasting in French, English,
Portuguese, Arabic and local dialects.

FILM

National film production is being developed. A laboratory for 35mm films in
black, white and colour has been installed and equipped for the local production
of feature and short films. Since 1968, 2 full-length and 2 medium-length feature
films and 5 documentaries have been produced. Imported films are shown in the
fixed cinemas, 14 of which are controlled by a State enterprise. The distribution
of nationally produced films is now largely taken over by a State distribution
company limiting foreign distribution.

IVORY COAST

Population 4 420 000

Area 322 463 sq. km.

PRESS

Newspapers Dailies 2, Non-dailies 2

Total circulation Dailies 26 000, Non-dailies 38 000

Copies per 1000 people Dailies 6, Non-dailies 9

RADIO

Transmitters Long/medium-wave 3, Short-wave 4, VHF--FM 4
Total receivers 86 000 estimated in use

Receivers per 1000 people 19

TELEVISION
Transmitters 4
Receivers 40 000 estimated in use

Receivers per 1000 people 9

FILM

Cinemas Fixed 88*
Total seating capacity 80 000*
Seats per 1000 people 18

Total annual attendance 11 500 000*
Annual visits per capita 3

*Including outdoor and mobile cinemas.
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PRESS
A government-sponsored morning newspaper published in French in the
capital, Abidjan, and circulating over 30 000 copies is the country’s main daily.
There is also a daily bulletin issued by the national news agency (800 copies).

A weekly paper, belonging to the main daily, and an official government
gazette are also published in the capital. All are in French. Other periodicals, a
number of which are produced by the Government, total 37 titles, the principal
subjects being religion (6 titles), agriculture (4 titles), sociology, political
science and education (3 titles each). Newspapers and magazines imported by air
from France command a considerable readership in Abidjan.

NEWS AGENCIES
The Agence Ivoirienne de Presse (AIP), founded in 1961 under the Ministry of
Information, is the national news agency. National and local news is gathered by
reporters in the capital and some 45 correspondents in various parts of the
country, while foreign news is received through the daily services of AFP,
Reuters, UP1 and DPA. AIP supplies all information media in the country; in
addition to the daily French-language bulletin referred to above, it also issues a
fortnightly bulletin in English.
AFP maintains a permanent representative in Abidjan.

RADIO
The government-owned Radiodiffusion Télévision Ivoirienne (RT1), established
as a public corporation in 1962 and deriving its income from government
subsidies and receiver licence fees, is responsible for all broadcasting in the
country.

Radio broadcasting covers 80% of the country. The national network, with
medium-wave transmitters in Abidjan (4kW) and Bouaké (5kW) and short-wave
transmitters (25 and 100kW) in Abidjan, is on the air for 144 hours a week
broadcasting in French and 10 vernaculars. News bulletins are frequent, and
there are educational broadcasts for schools not reached by television; also
teacher training courses. The ‘international’ service, with one medium-wave
(1kW) and two short-wave transmitters (10 and 100kW), all in Abidjan,
broadcasts in French and vernaculars for about 48 hours a week, including
broadcasts for ethnic minorities (29 hours), cultural and scientific (6 hours),
education (5 hours), news and information (3 hours), broadcasts for special
audiences (2 hours) and advertising (2 hours).

Experimental FM broadcasts are carried out from stations at Abidjan,
Bouaflé, Man and Koun-Abroussou.

TELEVISION

Television broadcasting began in August 1963. RTI now has four stations
located in Abidjan, Bouaflé, Man and Koun-Abroussou which are on the air daily
for 1 hour at midday and 3 hours in the evening with information and
entertainment programmes. Programmes totalling 58 hours a week include
education (24 hours), light entertainment (16 hours), news and information (13
hours), cultural programmes (3 hours) and broadcasts for special audiences (2%
hours). Over 60% of programmes are nationally produced.

Daytime broadcasting hours are largely occupied by a pilot project of unique
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importance in educational television, designed to renovate the country’s entire
primary education system. Established with international assistance, the project
became operational in 1971. During the school year 19712, over 450 classes
with some 20 500 pupils throughout the country were receiving about 8 hours a
week of televised instruction, in 20-minute periods interspersed with breaks for
practical exercises, recreation, etc. A teacher briefing session is also broadcast at
the end of each schoolday.

Planning and production of programmes and of printed support material are
carried out in a new well-equipped studio centre at Bouaké. French is the
language of instruction. The number of programmes and of schools and classes
served will be stepped up from year to year until the whole school system is
fully served. Receivers are supplied to schools by the Government and include
special battery sets for non-electrified areas.

About 60% of the national territory is effectively covered by the existing
television network but present extension work will give good reception to 80%
within a few years. The definition system used is 625 lines.

FILM
One feature film was produced in 1972. In addition, documentary and news
films are produced by the Société Ivoirienne de Cinéma for the Ministry of
Information’s film department, and there have been a few films made abroad by
Ivory Coast producers.

Imported feature films, totalling 420 in 1971, are shown in the country’s 48
indoor cinemas (mostly in the Abidjan area and the larger towns) and some 25
outdoor cinemas and projection points visited by government mobile units.
Imports in 1971 came from France (60%), Italy (15%), the Federal Republic of
Germany (10%), the USA (10%) and elsewhere (5%).

SPACE COMMUNICATIONS
An earth station near Abidjan, linked with the Atlantic Intelsat network, came
into service in 1972.

PROFESSIONAL TRAINING
Broadcasting personnel working within RTI receive some on-the-job training,

and special courses for teachers of school television classes are provided by the
teacher training college in Bouaké.
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KENYA

Population 12 070 000

Area 582 644 sq. km.

PRESS

Newspapers Dailies 3, Non-dailies 12

Total circulation Dailies 119 000

Copies per 1000 people Dailies 10

RADIO

Transmitters Long/medium-wave 6, Short-wave 11, VHF FM |
Total receivers 774 000 estimated in use

Receivers per 1000 people 64

TELEVISION
Transmitters 4
Receivers 22 850 estimated in use

Receivers per 1000 people 2

FILM

Cinemas Fixed 32
Total seating capacity 18 800
Seats per 1000 people 2

Total annual attendance 7 300 000
Annual visits per capita 0.6

PRESS

The largest daily, circulating a reported 60 000 copies on week-days and
more at week-ends, is an English-language paper established in 1902, It also
publishes a weekly in Swahili (58 000 copies). Another firm established in 1959
publishes an English-language daily (with a combined circulation of over 35 000
for its Nairobi and Mombasa editions), as well as an associated Sunday paper
(40 000 copies), a Swahili daily (24 000 copies) and a Swahili weekly. Both
groups have correspondents in the main towns but experience ditticulty in
obtaining news from rural areas. All their publishing operations are based in the
capital, Nairobi, but have readerships in most parts of the country and, in some
cases, in neighbouring countries as well.

There are 12 weeklies: 6 in English, 3 in Swahili, 2 in Gujarati and 1 in
Dholuo, the latter produced by a government-sponsored vernacular publishing
house. With the exception of English-language papers published in Kitale (2
titles) and Thika, the non-daily press is also based in Nairobi.

Other periodicals include an English/Swahili fortnightly published by the East
African Railways Corporation, 3 monthlies appearing in English and Swabhili,
about 10 English-language monthlies, 7 quarterlies and various annual direc-
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tories. Subjects covered include agriculture, education, trade, medicine, phar-
macy, films and general information.

NEWS AGENCIES

The national agency, Kenya News Agency (KNA), founded in 1963, with
headquarters in Nairobi, is part of the information department of the Ministry of
Information, Broadcasting and Tourism and receives local news through the
Government’s regional information officers. KNA also has its own reporting staff
and a number of part-time correspondents throughout the country. Foreign
news is received from Reuters, TASS, AFP and UPL. The agency supplies both
national and local news to the national press, radio and television.

Foreign agencies represented in Nairobi include Reuters, AFP, AP, TASS,
Ghana News Agency, CTK and Novosti.

RADIO
The Voice of Kenya (VOK), so named in 1964, is an independent public service
body responsible to the Ministry of Information and Broadcasting for both radio
and television broadcasting throughout the country, succeeding the former
Kenya Broadcasting Corporation (established in 1961) and the earlier Kenya
Broadcasting Service. lts revenue is derived from radio and television licence
fees, broadcasting advertising and direct government subvention.

VOK radio has three home services, the first of which, the national service, is
broadcast, in Swahili, from 3 medium-wave transmitters (5, 20 and 100kW) and
4 short-wave transmitters (three of 100kW and one of 10kW) located in Nairobi,
Mombasa and Kisuma and serving the central Kenya, coastal and rift valley areas
in particular, but providing reasonable coverage for most of the country. It is on
the air for about 17 hours a day, broadcasting either the central programme
from Nairobi or programmes originating in the regional studios. The general
service, which uses English, is broadcast for up to 17 hours a day from 4
transmitters in Nairobi: | medium-wave (100kW), 2 short-wave (10kW each) and
1 FM. The third home service is the vernacular network broadcast from |
medium-wave (20kW) and 2 short-wave (10kW) transmitters in Nairobi, 1
medium-wave and 2 short-wave transmitters (all 5kW) in Kisumu and a 20kW
medium-wave transmitter in Mombasa. In all, the vernacular services use 18
languages which include Hindustani, Kikuyu, Kikamba, Kimeru, Masai, Somali,
Borana, Luluyia, Kalenjin, Kisii, Kuria, Teso and Swahili in addition to relays
of national programmes in Swahili. Their overall broadcasting time adds up to
over 330 hours a week.

Programmes include fairly frequent newscasts in all languages, along with
health and hygiene information, etc.

Of the total numbers of receivers in use, some 6000 are installed in public
places for community listening.

TELEVISION
Voice of Kenya Television began broadcasting in October 1962 with a
transmitter at Hillcrest near Nairobi. Boosters were added at Timboroa in 1963
and at Nyeri and 1964. Both the Hillcrest and Timboroa transmitters have since
been increased in power and, in 1971, a new station broadcasting its own
programmes for 3 hours a day was opened at Mazeras to serve the Mombasa area.



72 LESOTHO

The Nairobi transmitter’s programmes are on the air for about 7 hours a day and
consist of about 40% local production. Broadcasting languages are English,
Swahili and Hindustani. The definition system used is 625 lines.

Some 850 receivers are installed in public places for community viewing. An
annual licence fee is payable.

FILM
The government Kenya Film Corporation produces documentary and tourist
films. Other films are produced by foreign companies using local technical
services.

Practically all films exhibited in the commercial circuits are imported, mainly
from the USA, UK and India. The fixed cinemas are located in 13 towns
(Nairobi has 12 and Mombasa 7) while a mobile cinema company with two
35mm and one 16mm projection units holds monthly showings in 23 towns
(usually in football stadiums) with average audiences of about 5000 persons. In
addition, an east African touring-circuit enterprise, based in Nairobi but also
operating in Tanzania and Uganda, provides over 300 towns and villages in 11
regional circuits in Kenya with regular monthly showings attracting audiences of
around 2000. Drive-in cinemas in Nairobi (2) and Mombasa (1) have a total
capacity of 1800 cars.

SPACE COMMUNICATIONS
An Indian Ocean Intelsat earth station at Longonot Peak, north of Nairobi, came
into operation in August 1970.

PROFESSIONAL TRAINING AND ASSOCIATIONS
The University of Nairobi’s School of Journalism, opened in 1970 following the
International Press Institute’s successful African training scheme (1964- -8), offers
a two-year diploma course in newspaper journalism to both Kenyan students and
others from east and central Africa. It has some emphasis, additionally, on radio
and television. A post-graduate course is also planned. Twenty-eight scholarships
are awarded annually to candidates sponsored by media organizations.
The Kenyan Union of Journalists was founded in 1962.

LESOTHO

Population 950 000
Area 30 355 sq. km.
PRESS

Newspapers Non-dailies 2
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RADIO
Transmitters Medium-wave 1, Short-wave |
Total receivers 10 000 estimated in use

Receivers per 1000 people 11

FILM
Cinemas Fixed |

PRESS
There is no national daily press, but three or four South African daily news-
papers are circulated regularly.

Two bilingual newspapers (in Lesotho and English) are published by the
Government Information Department in Maseru, one weekly and the other less
frequently, and another bilingual weekly is published by a Catholic mission in
Mazenod.

Four other periodicals include a general interest digest which appears two or
three times a year.

NEWS AGENCIES
There is no national news agency: Reuters maintains a correspondent in Maseru.
Radio Lesotho receives Reuters’ news service.

RADIO
The government-owned Lesctho National Broadcasting Service (LNBS), opened
in 1966 (earlicr broadcasts were carried out by a Catholic Community Centre
transmitter), now has sole responsibility for sound broadcasting, under the direct
jurisdiction of the Prime Minister. It derives its income from government assis-
tance, advertising and radio licence fees.

Now equipped with two 10kW transmitters (medium- and short-wave
respectively) Radio Lesotho broadcasts mainly in English and Lesotho, but also
in four other local languages for about 115 hours a week. Programmes include
eight news bulletins daily (one relayed from the BBC), music (both indigenous
and Western), educational, religious, health and hygiene and agricultural
broadcasts, children’s sessions, etc. as well as imported documentary and
entertainment material. Educational programmes (since 1973) are broadcast for
two hours a day, five days a week, both in school terms and during vacations.

One licence covers all sets in a household (including a car radio).

TELEVISION
Apart from closed-circuit systems installed in two hotels, there is no public
television service.

FILM
Feature and documentary films are imported from the UK. Maseru, the capital,
has a commercial cinema and there are two government mobile projection units.
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LIBERIA

Population 1571000

Area 111 370 sq- km.

PRESS

Newspapers Dailies 1, Non-dailies 4

Total circulation Dailies 7000, Non-dailies 7100
Copies per 1000 people Dailies 5, Non-dailies 5
RADIO

Transmitters Long/medium-wave 8, Short-wave 8*
Total receivers 400 000 estimated in use
Receivers per 1000 people 255

TELEVISION

Transmitters 3

Receivers 6000 estimated in use
Receivers per 1000 people 4

FILM

Cinemas Fixed 8

Total annual attendance 825 266

Annual visits per capita 0.5

*In addition, the Voice of America (USA) operates 6 relay transmitters.

PRESS
The country’s only daily is a government-sponsored newspaper published in the
capital, Monrovia.

The non-daily press includes two English-language papers, also published in
Monrovia and circulating 5000 and 400 copies respectively, and two rural
mimeographed weeklies published by the government information service in the
vernacular languages, Kpelle (900 copies) and Loma (840 copies). There are
about 30 other periodicals, 11 of which are general interest, historical and
literary publications; other subject categories are religious, sociological, educa-
tional and technological (4 titles each), medical sciences (2 titles) and
ethnography, entertainment and law.

NEWS AGENCIES
There is no national news agency, though the possibility of establishing one is
being studied. The Department of Information, Cultural Affairs and Tourism
receives news through its five regional centres and from its information officers.
World news is received through AFP, TASS, Reuters and DPA, while UPI
provides world news photos.
Foreign news agencies represented in Monrovia are Reuters, UPI and TASS.
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RADIO
The Liberian Broadcasting Corporation (ELBC) is owned and operated by the
Government of Liberia. 1ts revenues come from government subsidy and
advertising. No receiver licence fee is payable.

ELBC operates one medium-wave and two short-wave transmitters of 10kW
each in Monrovia, and a 5kW medium-wave transmitter at Harper. Programmes
are broadcast for about 125 hours a week in English and Liberian languages
(Gio, Mano, Kpelle, Bassa, Vai, Kru, Greboh, Loma and Mandingo).

A second radio station in Monrovia is ELWA, a non-commercial station
operated by the Sudan Interior Mission. ELWA broadcasts on one medium-wave
transmitter (10kW) and four short-wave transmitters (two S50kW and two 10kW).
Programmes consist of a home service of 280 hours a week, in English and
Liberian languages, including light entertainment (108 hours), news bulletins,
etc. (92 hours), broadcasts for special audiences (55 hours, including 45 hours
religious), advertising (12% hours), cultural programmes (7 hours), local-language
broadcasts (5 hours) and adult education (2% hours), and a foreign service
beamed to east, west, north and central Africa and the Middle East, in Arabic,
French, English and 35 African languages.

Another privately owned station operated by a mining company in Nimba
with two 0.1kW medium-wave transmitters, relays ELBC programmes and BBC
World News (UK) and also broadcasts its own educational and news programmes
in English and African languages (Mono and Gio) for the company’s employees.

The Voice of America (USA) has a short-wave relay station in Monrovia with
six 250kW and two SOkW transmitters broadcasting in English, French and
Swahili.

TELEVISION

The Liberian Broadcasting Corporation began television broadcasting in 1964.
With a main transmitter at Monrovia and translators at Bomi Hills and Buchanan,
it now potentially serves 20% of the population. Weekly broadcasting time in
English and Liberian languages (see under Radio) now totals almost 40 hours a
week, including light entertainment (19% hours), broadcasts for special
audiences (10% hours), news and information (5 hours), educational pro-
grammes (3 hours) and advertising (2 hours).

FILM
The Ministry of Information, Cultural Affairs and Tourism produces documen-
taries (by 1972 some 75 titles had been produced).

In 1972, about 1132 imported feature films were being shown by commercial
firms throughout the country, the main sources being the USA, the UK, Japan,
China, India, ltaly, Saudi Arabia, France and the Federal Republic of Germany.
During the same year, 334 documentary films were imported from the USA,
France and the UK.

In addition to the 35mm and 16mm fixed cinemas, there are two mobile
(16mm) units with a total annual attendance of 120 540 persons.

Diplomatic missions in and around the capital also show educational and
documentary films.
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LIBYAN ARAB REPUBLIC

PROFESSIONAL TRAINING AND ASSOCIATIONS
Radio and television personnel are trained by the Ministry of Information.
There is a press association in Monrovia.

LIBYAN ARAB REPUBLIC

Population 2080 000

Area 1 759 540 sq. km.

PRESS

Newspapers Dailies 7, Non-dailies 10

Total circulation Dailies 35 000, Non-dailies 50 000
Copies per 1000 people Dailies 17, Non-dailies 24

RADIO

Transmitters Long/medium-wave 8, Short-wave 4
Total receivers 85 000 licences

Licences per 1000 people 41

TELEVISION

Transmitters 2

Receivers 1000 licences

Receivers per 1000 people 0.5

FILM

Cinemas Fixed 28

Total seating capacity 19 100

Seats per 1000 people 9

Total annual attendance 3400 000

Annual visits per capita 2

PRESS

Daily newspapers are published in the joint capitals Tripoli and Benghazi.
Non-daily papers - mostly in Arabic, several in English and one in Italian —
appear weekly in these and other centres.

Periodicals include 11 monthly magazines, two of which are bilingual Arabic

and English.

NEWS AGENCIES

The Libyan News Agency (LNA), with headquarters in Tripoli, was founded in
1965 as the national agency in association with the Ministry of Information. It
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supplies news to the national press and broadcasting media and to government
departments.
DPA. Reuters and TASS have offices in Tripoli and MENA has one in Benghazi.

RADIO
All broadcasting is conducted by the State-owned Libyan Broadcasting and
Television Service.

With medium-wave transmitters located in seven cities, including two
1000kW transmitters at El Beida and Tripoli, and short-wave transmitters in
Tripoli (all 100kW), the radio service is on the air in Arabic for 17% hours a day.
In addition, the station at Benghazi broadcasts in English, Italian and French on
medium wave.

TELEVISION
The television service, with transmitters in Tripoli and Benghazi (625 lines)
broadcasts a single programme for six hours daily. A network of six repeater
stations is planned.

FILM
Feature films and newsreels shown in’public cinemas are imported from Egypt,
the USA and European countries. Films are also shown by foreign cultural
missions.

MADAGASCAR

Population 6 750 000

Area 587 041 sq. km.

PRESS

Newspapers Dailies 13, Non-dailies 19

Total circulation Dailies 103 300, Non-dailies 111 500
Copies per 1000 people Dailies 15, Non-dailies 17

RADIO

Transmitters Long/medium-wave 9, Short-wave 9

Total receivers

600 000 estimated in use

Receivers per 1000 people 89

TELEVISION

Transmitters 5

Receivers 6000 estimated in use
Receivers per 1000 people 0.8
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FILM

Cinemas Fixed 43
Total seating capacity 15 000
Seats per 1000 people 2

Total annual attendance 4 500 000
Annual visits per capita 06

PRESS

The daily newspapers are all published in the capital, Tananarive, 7 in Malagasy,
3 in French and 3 in both Malagasy and French, one of the latter having the
highest circulation. Of the non-dailies, 16 appear in Malagasy and 3 in French.

The content of general interest newspapers includes an average of 16% of
space devoted to local news, 10% to national news, 9.5% to foreign news, 11% to
official texts and announcements, 12% to background articles, 9% to literary
pages, 8% to sports, 7% to women’s interests, etc. Some 44 periodicals other
than newspapers (26 in Malagasy, 17 in French and 1 bilingual) circulate
154 000 copies, with a wide range of subjects including religion and theology (4
titles circulating 6800 copies) and education (13 titles with 6000 copies). The
two general interest periodicals circulate 6200 copies.

The production of newsprint (300 metric tons in 1970) is approximately
equal to the national requirements.

NEWS AGENCIES

The national agency is the Agence Madagascar Presse (AMP) located in
Tananarive with six permanent offices and a staff of 33 people on the island as
well as seven other, part-time correspondents. It was founded in 1962 as a public
corporation. AMP receives the world news services of AFP and Reuters, and
distributes a 10-page bulletin and teletype service of foreign news in French.
National and local news is distributed through a daily 30-page news bulletin, also
in French. Its subscribers include the national press, radio and television, private
companies, embassies, government services and individuals.

The Office de Radiodiffusion Télévision Francgaise (ORTF) supplies news for
radio and television broadcasting, and Visnews of London also supplies television
newsfilm

AFP, Reuters and UPI maintain bureaux in Madagascar.

RADIO
Radio and television broadcasting comes under the general control of the
Ministry of Information.

The two radio stations, Radio Madagasikara and Radio Université are public
services of the Government, deriving their financial resources from government
subventions and advertising revenue.

Radio Madagasikara, with medium-wave transmitters (each 4kW) and short-
wave transmitters (of up to 100kW), operates two home-service networks
broadcasting in Malagasy for 18! hours daily on Network 1 and in French for 20
hours daily on Network 11, and, under normal atmospheric conditions, reaching
90% of the population. The weekly total of 102 broadcasting hours consists of
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light entertainment (63 hours), educational programmes (9 hours), news and
information (19 hours), broadcasts for special audiences (6 hours), cultural and
scientific programmes (4 hours) and advertising (30 minutes). All programmes
are of national origin.

In addition, Radio Université, with one medium-wave and one short-wave
transmitter, broadcasts educational courses and related programmes for 35%
hours weekly during the academic year.

The international short-wave service, Network 111, broadcasts programmes in
English and French beamed to east and central Africa for 1 hour per day.

The Netherlands overseas broadcasting service has two 300kW short-wave
relay transmitters at Talata and Volonondry.

TELEVISION

Malagasy television is a public service financed by State subsidy, advertising
revenue and, to a small extent, the sale of programmes. It first began
broadcasting in December 1967. Its two main and three auxiliary transmitters
are now on the air for 16 hours a week with cultural programmes (7 hours),
news and information (5 hours), light entertainment (2 hours), programmes for
special audiences (30 minutes) and educational programmes (15 minutes). About
70% of programmes are imported, from France, the Federal Republic of
Germany, the USA, UK, Japan, Italy and the United Nations, or received under
exchange agreements with the French ORTF and the Mauritius Broadcasting
System. About 10% of the population are covered by the television service. No
receiver licence fee is payable.

FILM

There is no local feature-film production, but the government photographic and
film service produces some news and short films. In 1969, 19 educational films
were made by the government centre for the production of educational films. In
1972, 168 features were imported from France (61), the USA (53), Italy (32),
the UK (11), Spain (6), the Federal Republic of Germany (3) and Japan and
Yugoslavia (1 each). A total of 29 documentaries in 1969 came from the USA
(23) and France (6).

In addition to the fixed cinemas, there are four mobile units with a total
annual attendance of 100 000.

PROFESSIONAL TRAINING
A professional training centre for journalists, financed by the Government, was
established in 1965 within the University of Madagascar, offering professional
training for journalists in press, radio and television (threc-year course).
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MALAWI

Population 4 670 000

Area 118 484 sq. km.

PRESS

Newspapers Non-dailies 3

Total circulation Non-dailies 23 000

Copies per 1000 people Non-dailies 5

RADIO

Transmitters Medium-wave 7, Short-wave 3, VHF-FM 3
Total receivers 110 000 estimated in use

Receivers per 1000 people 24

FILM

Cinemas Fixed 13
Total seating capacity 5335
Seats per 1000 people 1

PRESS
There are no daily newspapers. Two papers appear twice weekly, one published
in Blantyre in English and circulating 8500 copies, and the other, an official
organ of the Malawi Congress Party, published in Limbe in both English and
Chichewa, circulating 15 000 copies.

Periodicals include a weekly official gazette in English published in Zomba,
the administrative capital, and circulating about 1500 copies, and two
government-sponsored weekly magazines published in Blantyre, one in English
and Chichewa and the other in Chichewa and Chitumbuka. A fortnightly
Catholic magazine, published in English, Chichewa and Chitumbuka, is issued in
Lilongwe and circulates approx. 8000 copies.

NEWS AGENCIES
The Malawi News Agency (MANA) was founded in 1966 and is located in
Blantyre. Reuters maintains a permanent correspondent, while AFP, IANA and
AP have part-time correspondents in the country.

RADIO

The Malawi Broadcasting Corporation (MBC) is an independent statutory
organization set up by the Government and responsible for all radio broad-
casting. It is controlled by a government-appointed board headed by a
Director-General.

With one medium-wave (10kW) and three short-wave (10, 20 and 100kW)
transmitters in Blantyre, six regional medium-wave transmitters and three FM
transmitters (at Chichiri, Dedza and Limbe), MBC broadcasts a home service in
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Chichewa and English for over 127 hours a week, consisting of light
entertainment (61 hours), educational programmes (27% hours), news and
information (26 hours), cultural and scientific broadcasts (6 hours), programmes
for special audiences (4 hours), advertising (2 hours) and language courses (30
minutes). The majority of the programmes are of national origin and are
presented in Chichewa (known also as Nyanja), which is understood by all the
local African population, and in English which is understood by 35 to 40% of
the people of Malawi.

An external service designed for both domestic and foreign listeners, with
programmes in Chichewa and English, is broadcast daily on short wave. There is
no licence system.

FILM
There is no local film production. All films exhibited are imported. There are
five 35mm cinemas (in Limbe, Blantyre and Lilongwe) with a combined seating
of 2335, and eight 16mm cinemas in community centres, missions and one
factory together seating 3000 (six of these cinemas are in Zomba, and one each
in Blantyre and Lilongwe).

MALI

Population 5 260 000

Area 1 240 000 sq. km.

PRESS

Newspapers Dailies 2

Total circulation Dailies 3350

Copies per 1000 people Dailies 0.6

RADIO

Transmitters Medium-wave 2, Short-wave 6
Total receivers 60 000 estimated in use

Receivers per 1000 people

11

FILM

Cinenas Fixed 19
Total seating capacity 17 100
Seats per 1000 people 3

Total annual attendance 2 500 000
Annual visits per capita 0.5
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PRESS

The daily press consists of a government-sponsored newspaper circulating 3000
copies per issue, which also has a separate weekly edition, and a general
information bulletin published by the Chamber of Commerce, Agriculture and
Industry (350 copies). Other periodicals include a government tourist publica-
tion, an official gazette, a statistical bulletin and, since early 1972, a monthly
journal carrying some news along with educational and general reading matter,
for new literates in rural areas (circulation 8000 copies). French is the official
language and the language of all the publications mentioned, except the last
mentioned, which is in Bambara, the most widely used vernacular.

NEWS AGENCIES
The national agency is the Agence Nationale d’Information du Mali (ANIM),
which has headquarters in Bamako and was established with government
assistance in 1961. It issues a daily information bulletin. AFP maintains a
permanent correspondent in Bamako, while CTK, Novosti and TASS are also
represented in Mali.

RADIO
The government-owned Radio Mali, broadcasts a home service with two
medium-wave transmitters at Bamako (60kW) and Mopti (4kW) and six
short-wave transmitters of up to 50kW. Its home service, in French and eight
vernacular languages, is on the air for about 100 hours a week.

FILM
The Office Cinématographique du Mali produces documentary and instructional
films, and also exercises some control over film distribution and exhibition. All
feature films shown in commercial cinemas are imported. There are also two
mobile units.

MAURITANIA

Population 1200 000

Area 1030 700 sq. km.
PRESS

Newspapers Dailies 1, Non-dailies 2
Total circulation Dailies 300

Copies per 1000 people 02

RADIO
Transmitters Medium-wave 2, Short-wave 2
Total receivers 150 000 estimated in use

Receivers per 1000 people 125
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PRESS
A daily news bulletin is issued in Arabic and French versions with a combined
circulation of 300 copies by the government information service in the capital,
Nouakchott. A government-sponsored weekly in both Arabic and French
versions, and a fortnightly official gazette, are also published. Specialized
periodicals include educational, agricultural, trade and industrial and economic
and statistical journals.

NEWS AGENCIES
There is no national press agency, the main source of national and local news
being the information service’s daily bulletin. AFP, Reuters and TASS news
services are received by Radio Mauritania. AFP maintains a bureau in
Nouakchott.

RADIO

The Radiodiffusion Nationale de Mauritanie is the official broadcasting
organization, financed by a government subsidy, receiver-licence fees and
advertising. With two medium-wave transmitters of 20 and IkW and two
short-wave transmitters of 30 and 4kW, Radio Mauritanie broadcasts in Arabic
and French and in threc vernacular languages (Toucouleur, Sarakolé and Wolof)
for 61 hours a week, and reaches 90% of the population. News and information
account for almost 40% of broadcasting time. Other programmes include
cultural and scientific (17% hours), school broadcasts (1 hour), other educa-
tional programmes (1% hours), programmes for special audiences (2 hours),
language courses (1 hour) and advertising (35 minutes). The programmes are
almost entirely of national origin.

The number of radio receivers in use in 1971 was 150 000, a ratio of 128
receivers per 1000 of the population.

FILM
The first Mauritanian feature film was produced around 1970. All the main
towns have one or more cinemas, and there are also six mobile projection units.
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MAURITIUS AND DEPENDENCIES

Population 836 000

Area 2045 sq. km.

PRESS

Newspapers Dailies 12, Non-dailies 14

Total circulation Dailies 14 500, Non-dailies 6000
Copies per 1000 people Dailies 17, Non-dailies 7

RADIO

Transmitters Long/medium-wave 1, Short-wave 2
Total receivers 107 474 licences

Licences per 1000 people 129

TELEVISION

Transmitters 6

Receivers 28 700 estimated in use
Receivers per 1000 people 34

FILM

Cinemas Fixed 53

Total seating capacity 52000

Seats per 1000 people 62

Total annual attendance 8275000

Annual visits per capita 10

PRESS
All the daily newspapers are published in Port Louis, the capital; 9 are in French
and 3 in Chinese, with casual use of English. The non-daily press includes a
twice-weekly paper in Hindi (1500 copies), 7 weeklies in French only or
bilingual English and French and 6 others published less frequently.
Periodicals include a Muslim monthly in French and English and 2 other
religious journals, 3 trade journals, 2 medical, 2 literary, | sociological and | art.

NEWS AGENCIES
There is no local news agency. Reuters and AFP maintain permanent bureaux in
Port Louis and together have 258 local subscribers.

RADIO
The government-controlled Mauritius Broadcasting Corporation operates both
radio and television broadcasting and is directed by a board of governors. lts
revenue is derived from government subsidies, licence fees and advertising.
The home and dependencies service, with one medium-wave transmitter
(10kW) and two short-wave transmitters, is on the air for 116 hours a week,
broadcasting in French, English, certain Indian languages (mainly Hindustani)
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and Chinese, with programmes consisting of light entertainment (52 hours),
cultural programmes (19% hours), news and information (16% hours), pro-
grammes for special audiences (13 hours), educational programmes (7% hours),
language courses (5% hours) and advertising (2% hours). Over 90% of the
programmes are nationally produced. Potential coverage of the population is

100%.

TELEVISION

The Mauritius Broadcasting Corporation operates a commercial television service
inaugurated in February 1965, with five main stations and one auxiliary station
in Port Louis, Malherbes, Souillac and Flacq (also 35 experimental transmitters
in various localities) broadcasting, for over 50 hours a week, a programme
consisting of light entertainment (13 hours), news and information (13 hours),
educational programmes (5 hours), programmes for special audiences (10 hours),
cultural programmes (4 hours) and advertising (about 3 hours).

Television programmes are imported from the UK, USA, France, the Federal
Republic of Germany, India and the USSR, and are exchanged with the UK and
France. About 35% of the programmes are nationally produced. The definition
system used is 625 lines. Broadcasts cover the whole of the territory.

FILM
The Ministry of Information and Broadcasting produces documentary films and
newsreels. These are shown by the Government’s mobile units. The Government
also encourages the production of tourist films by private companies.
All feature films exhibited are imported, mainly from the USA, France, the
UK, India and Italy. Of the fixed establishments, six are outdoor cinemas. In

addition, there are 10 mobile projection units with an annual attendance of
775 000 in 1972.

MOROCCO

Population 15 830 000

Area 446 550 sq. km.

PRESS

Newspapers Dailies 6, Non-dailies 52

Total circulation Non-dailies 251 000

Copies per 1000 people Non-dailies 16

RADIO

Transmitters Long/medium-wave 22, Short-wave 7, VHF—FM 6
Total receivers 1 500 000 licences

Licences per 1000 people 95
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TELEVISION

Transmitters 14

Receivers 225 000 estimated in use

Receivers per 1000 people

14

FILM
Cinemas Fixed 260
Total seating capacity 150 000
Seats per 1000 people 9
Total annual attendance 18 200 000
Annual visits per capita 1

PRESS

Daily newspapers are published in the capital, Rabat (3 in Arabic and 1 in
French), with a combined circulation of about 95 000 copies, and Casablanca (3
in French). The year 1971 saw the merger of 2 Arabic-language titles in Rabat
and the disappearance, in November, of 4 other daily titles (3 French-language in
Casablanca and 1 Spanish-language in Tangier). In place of 2 of the Casablanca
papers, new morning and evening newspapers were created. Non-dailies include 6
weekly papers mostly in Arabic, and several French-language monthlies.

NEWS AGENCIES

The national agency is the private company, Mahgreb Arabe Presse (MAP),
founded in 1959, with headquarters in Rabat and branches in Casablanca and
Tangier, and offices in Paris and Madrid. Permanent staff number 90 in Morocco
and 27 abroad. MAP receives the foreign services of AFP, UPI, Reuters, ACP,
Efe, APS, and TAP, and has exchange agreements with TASS, CTK, ADN, DPA,
Tanjug, PAP, ANSA, Agerpress and Antara. Its national and international news
services, including press and stock-exchange reviews and sports news, amounting
to 210 000 words daily in Arabic and 150 000 words in French, are received by
71 subscribers in Morocco, including 7 newspapers, 5 radio stations, 1 television
station, and 58 diplomatic and_ official and commercial organizations and
individuals, and by 60 foreign subscribers. Transmissions are effected by
telegraph (24 hours a day) and radio teleprinter (6 hours a day).

RADIO
All broadcasting is conducted by the Radiodiffusion Télévision Marocaine
(RTM), a public service under the Ministry of Information, financed from
receiver licence fees, State subsidies and advertising receipts. While television
licence fees will be maintained, it is proposed to discontinue licences for radio
receivers in order to increase the number of listeners.

With a powerful long-wave transmitter (400kW) at Azilal in the centre of the
country, 22 medium-wave transmitters (of up to 140kW) covering the main
populated areas from the Mediterranean coast to Agadir, and six FM transmitters
at Rabat, Casablanca and Sebaa-Aioun (serving the urban communities of
Meknés, Fes and Azrou), RTM broadcasts three separate home-service pro-
grammes: the national programme in Arabic, the ‘international’ programme in
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French, English and Spanish (12 hours a day), and the Berber programme (8
hours a day). These, with their networks of regional stations, are on the air for
well over 400 hours a week. With the 400kW transmitter at Azilal now
functioning and the present development of the medium-wave network, it is
expected that the whole national territory will have radio coverage in the next
few years.

TELEVISION
Television broadcasting dates from 1962 (apart from a private company’s short
period of operation in 1954). RTM's network of nine main transmitters and five
low-power repeaters (625 lines) now covers the most densely populated areas of
the country and is expected to expand even more in the current five-year plan. A
microwave relay system connects all these transmitters, and links the nattonal
network with Spain (via Tangier) and thence with Eurovision. Production
studios are located at Rabat (2) and Casablanca.

Daily programmes in Arabic and French are on the air for 4% hours,
consisting of religious, educational and children’s programmes (45 minutes),
news in French (15 minutes), imported programmes in French (1 hour), news in
Arabic (30 minutes), entertainment (2 hours), with 3% hours of sports on
Sunday afternoons.

Programmes are imported from Europe, the USA and the Middle East and are
exchanged with other African countries and with Eurovision member countries.

FILM

The Centre Cinématographique Marocain at Rabat is the government body
concerned with the film industry. 1t also has well-equipped studios and is the
main producer of feature films. Since 1968, there has been one feature film
produced yearly and a number of documentary and educational short films.

Feature films imported number around 900 a year, mainly from the USA,
France, Egypt and Italy. These are shown in 214 35mm and around 50 16mm
cinemas, all privately owned by about 30 companies, mostly Moroccan. Of these
cinemas, 52 are in Casablanca.

SPACE COMMUNICATIONS
An Atlantic Intelsat earth station at Souk el Arba des Seouls was put into service
in December 1969 under the technical direction of the Ministry of PTT.

PROFESSIONAL TRAINING AND ASSOCIATIONS
A Journalism Training Centre at Rabat, opened in April 1969, conducts seminars
to which students with secondary education may be admitted after passing an
entrance examination. The 1970 enrolment consisted of 82 male and 12 female
students.
Professional associations include the Syndicat National de la Presse Marocaine
and the Association Marocaine de la Presse Sportive.
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MOZAMBIQUE

Population 7376 000

Area 783 030 sq. km.

PRESS

Newspapers Dailies 6, Non-dailies 7

Total circulation Dailies 60 000

Copies per 1000 people Dailies 8

RADIO

Transmitters Long/medium-wave 15, Short-wave 19, VHF—FM 2
Total receivers 110 000 estimated in use

Receivers per 1000 people 15

TELEVISION
Transmitters 1
Receivers 1000 estimated in use

Receivers per 1000 people 0.1

FILM

Cinemas Fixed 22
Total seating capacity 22 000
Seats per 1000 people 3

Total annual attendance 2 500 000
Annual visits per capita 03

PRESS
Four of the six dailies are published in the capital, Lourengo Marques, and the
other two in Beira, with a reported combined circulation of some 60 000 copies
per issue. All are in Portuguese. Some are published by private owners, some by
the Church, but most are subject in some degree to the financial control of
banking interests and to editorial control by the Government.

All the non-daily newspapers are in Portuguese. Of the larger journals, some
50% are sold by subscription while sales of smaller ones are almost entirely by
subscription. Periodicals, dealing with cultural, technical and administrative
subjects, include a number of government publications.

NEWS AGENCIES
There is no local news agency, the main sources of foreign news being Lusitania,
ANI, AFP and Reuters.

RADIO
Radio broadcasting is conducted by four organizations, the most important
being the Radio Clube de Mogambique, a private non-profit-making organization
which derives its revenue from government subsidies, licence fees and com-
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mercial advertising. Located in Lourengo Marques, the Radio Clube operates 6
medium-wave, 16 short-wave and 1 FM transmitters, broadcasting four home-
service programmes. The first, in Portuguese, is on the air for up to 18 hoursa
day; the second, in English and Afrikaans, for 24 hours a day; the third,
including Radio Universidade, in Portuguese, for 12 hours a day; and the fourth,
also in Portuguese, for 9% hours a day. In addition, programmes in local
vernaculars (Ronga, Shangane, Chissena, Chuabo, Chinungue and Macua), as well
as Nyanja, Swahili and Alaua, are broadcast over a network of regional stations
located at Beira, Quelimane, Nampula and Porto Amelia, which also relay the
main Portuguesc-language programmes.

Radio Pax, in Beira, which is owned by Franciscan monks, broadcasts a home
service in Portuguese and vernaculars on short- and medium-wave and FM
transmitters. Also in Beira is the Aero Clube de Beira, a private commercial
station which broadcasts in Portuguese and vernaculars for 18 hours a day, while
Radio Mocidade, in Lourengo Marques, is run by young people for young
people, and broadcasts in Portuguese only. Two private firms in the capital
produce programmes for the radio.

TELEVISION
Radio Clube de Mogambique is reported to have begun a commercial television
service in 1972.

FILM
There is no local film production. All feature films are imported. Of the fixed
cinemas, 11 are in Lourengo Marques, 4 in Beira and 1 in each of seven other
towns. In addition, at least 10 mobile units circulate throughout the country.

NAMIBIA

Population 574 000

Area 824 292 sq. km.
PRESS

Newspapers Dailies 3, Non-dailies 2
Total circulation Dailies 7500

Copies per 1000 people Dailies 13

RADIO
Transmitters VHF-FM 4
Total receivers 47 000 licences

Licences per 1000 people 82
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FILM

Cinemas Fixed 17
Total seating capacity 6600
Seats per 1000 people 11

PRESS
The daily press consists of one morning paper in Afrikaans and two afternoon
papers, one in German circulating over 5000 copies and one in English
circulating 2500 copies. All are published in Windhoek, which is the seat of the
administration.

Non-dailies include two papers published twice weekly, one published in
Walvis Bay and one in Afrikaans published in Windhoek. The other periodicals
are a monthly agricultural publication in Afrikaans, English and German and an
annual, also trilingual.

RADIO
South African Broadcasting Corporation programmes in English and Afrikaans
and in African vernaculars can be received throughout the territory. SABC has
FM transmitters at Windhoek transmitting both home and Radio Bantu services,
the latter in the Herero and Nama languages, while Radio Bantu programmes in
Ovambo are broadcast from FM transmitters at Windhoek, Walvis Bay and
Oshakati.

FILM
There is no local film production. Of the fixed cinemas, five are in Windhoek (in
addition to two drive-ins accommodating 500 and 520 cars respectively) and
three are in Walvis Bay.

NIGER

Population 4210000

Area 1 267 000 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 1

Total circulation Dailies 2000, Non-dailies 2000

Copies per 1000 people Dailies 0.5, Non-dailies 0.5
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RADIO
Transmitters Long/medium-wave 10, Short-wave 3
Total receivers 100 000 estimated in use

Receivers per 1000 people 24

TELEVISION

Transmitters 1

FILM

Cinemas Fixed 4
Total seating capacity 3800
Seats per 1000 people 09
Total annual attendance 828 000
Annual visits per capita 0.2

PRESS
One daily paper and one weekly, each printed in offset and each circulating 2000
copies, are published in French in the capital, Niamey. The largest of the
country’s six printed or roneoed periodicals is a general interest magazine
circulating 4000 copies; others deal with education (1500 copies), trade and
commerce (1000), agriculture (1000), local customs and folklore (1000), and
entertainment and sports (500).

NEWS AGENCIES
There is no local news agency, but AFP. Reuters and UPI maintain bureaux in
Niamey and supply news to the national press, the radio, the President’s Office
and foreign embassies.

RADIO

All broadcasting is conducted by the State-subsidized Office de Radiodiffusion-
Télévision du Niger (ORTN), which operates 10 medium-wave and three
short-wave transmitters (including one of 30kW), covering 90% of the
population. Programmes on its four networks are in French and five vernacular
languages (Djerma, Hausa, Peulh, Tamachek, and Béri-béri), with some news
bulletins also in English. The total broadcasting time is over 158 hours a week,
consisting of light entertainment (64 hours), programmes for special audiences
(35% hours), news and information (27% hours), educational broadcasts (23
hours), advertising (23 hours), language courses (about 2 hours) and cultural
programmes (nearly 4 hours). Programmes are mainly of national origin.

TELEVISION
The television service of ORTN exists exclusively for schools. It is run by the
State and financed by the Governments of Niger and France, and all programmes
are imported from France.



92 NIGERIA

FILM
A national film industry is being developed with the assistance of the
Government, which allotted the funds in 197071 for the purchase of
production equipment. In 1969, the Centre Nigérien de Recherches en Sciences
Humaines, at Niamey, produced 3 long and 10 short films, 5 of which were
educational, 2 documentaries and 3 for entertainment; 13 coproductions were
made with France.

NIGERIA

Population 55074 000

Area 923 768 sq. km.

PRESS

Newspapers Dailies 11

RADIO

Transmitters Long/medium-wave 16, Short-wave 21
Total receivers 1 275 000 licences

Licences per 1000 people 23

TELEVISION
Transmitters 7
Receivers 75 000 licences

Receivers per 1000 people |

FILM

Cinemas Fixed 183
Total seating capacity 36 800
Seats per 1000 people 0.7

Total annual attendance 68 750 000
Annual visits per capita 1

*Including 2 auxiliary transmitters.

PRESS
At least 11 dailies are published, six appearing in Lagos, the capital city, one of
which circulates 114 400 copies per issue, another 47 300 copies. Several Lagos
papers enjoy nation-wide readerships. Other dailies appear in regional centres
(Ibadan, Kaduna, Benin City and Kano). With the exception of one Lagos paper
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in the Yoruba language and one bilingual in English and Hausa, published in
Kano, the daily press is in English.

The non-daily press is also mainly concentrated in Lagos, where therc are 10
weeklies, including Sunday editions of dailies. Two of the weeklies are in Yoruba
and one bilingual weekly is in English and Yoruba. Other non-dailies are published
in Ibadan, Kaduna, Kano, Port Harcourt and Owerri. Periodicals include several
women’s journals, a broadcasting magazine and some English-language magazines
which circulate in a number of African countries.

NEWS AGENCIES
Plans for the foundation of a national news agency have been submitted to
government authorities. The foreign press agencies represented in the country
are AP, GNA, Novosti, Reuters, DPA, Jiji and TASS.

RADIO
Radio and television broadcasting are carried out by the Nigerian Broadcasting
Corporation (NBC), a statutory corporation set up in 1958 and financed by
government subvention, licence fees and commercial advertising revenue.

The NBC, with 12 medium-wave transmitters of up to 10kW and 12
short-wave transmitters of up to 100kW, broadcasts a national programme, from
Lagos, and six state programmes, including national programme relays, from
Ibadan, Benin City, Kaduna, Maiduguri, Enugu and Calabar; each programme is
on the air for 19 hours a day. The principal languages used are English, Yoruba,
Hausa and Igbo with some programmes also in other vernaculars (Efik, ljaw,
Fulani, Kanuri, Tiv, Edo, Urhoho).

Western and northern Nigeria both have commercially operated broadcasting
services for radio and television. Radio Television Kaduna (northern Nigeria),
with two medium-wave transmitters (150 and 10kW) and three short-wave
transmitters (10kW each), broadcasts in English and Hausa for about 18 hours
per day. Western Nigeria Radiovision Service, with two medium-wave and one
short-wave transmitters (all of 10kW) located in Abafon (Lagos) and lbadan,
broadcasts in English, Yoruba and Hausa, also for 18 hours a day; its 18 daily
news bulletins in English include three relayed from the BBC.

The NBC’s external service, the Voice of Nigeria, with five short-wave
transmitters of 100kW at lkorodu, broadcasts programmes in French, English,
Arabic and Hausa for about 9 hours a day, beamed to four areas in west Africa,
east Africa and the Middle East, central and south Africa, and north Africa,
Europe and the Mediterranean.

TELEVISION
Television in Nigeria is both a federal and an individual state responsibility,
attempting to express both the national unity and its cultural diversity. It uses
not only the main languages (English, Yoruba, Hausa and Igbo) but also anumber
of other vernaculars.

The Nigerian Broadcasting Corporation (NBC) operates the Federal Govern-
ment’s television service, which began broadcasting as the Nigerian Television
Service in 1962. NBC Television (integrated with the NBC in 1967) is financed
by a government subsidy and commercial advertising revenue. Based in Lagos,
NBC—TV is on the air for about 37 hours a week, broadcasting light



94 NIGERIJA

entertainment (33% of total time), broadcasts for special audiences (17%), news
and information (12%), education (11%) and commercial advertising (10%).
About 25% of programmes are nationally produced. Daily programmes for
schools are produced by the Lagos State Ministry of Education. News film is
received from Visnews (UK). NBC—TV has a relay station at Ibadan.

The state-owned services are based in Ibadan (west), Kaduna (north) and
Benin (mid-west). These are commercially run stations which cooperate among
themselves and with the NBC for programme exchanges, joint programme
purchasing, etc. They are each on the air for 35 hours a week. Some have relay
stations in addition to their main transmitters.

The line definition system used is 625 lines.

FILM

Three feature films were produced in 1970, the first in the history of the
Nigerian cinema. These films were coproduced with American, Swedish,
Lebanese and German companies. Newsreels and documentaries are produced by
the federal film unit, mostly used by the Ministry of Information and often sent
abroad to Nigerian embassies. Several private companies also produce publicity
films, both for the cinema and for television. Adequate studio and laboratory
facilities are available. There are about 100 cinemas and 83 outdoor projection
points, largely supplied by three distribution circuits, which show imported
films, mainly from the USA, the UK and India.

SPACE COMMUNICATIONS
Nigeria has two earth stations located at Lanlate, 170km north of Lagos: one for
Atlantic Intelsat transmission, opened in 1971, and the other for Indian Ocean
Intelsat, opened in 1972.

PROFESSIONAL TRAINING AND ASSOCIATIONS
The Institute of Mass Communication, University of Lagos, offers three-year
degree programmes and one-year diploma courses in mass communication (press,
radio—television and government information services), with a total enrolment
of 115 students in 1971-2. It also organizes in-service training courses and
workshops for employed media personnel.

Training in journalism is being resumed at the University of Nigeria in
Nsukka, where there is a department of journalism. Other training and research
facilities in mass communication are available at the universities of Zaria
(Communication Section, Department of Administration) and Ibadan (Institute
of African Adult Education).

There are two professional associations for the press — one for newspaper
publishers and one for journalists.
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PORTUGUESE GUINEA

Population 563 000

Area 36 125 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies |

Total circulation Dailies 500, Non-dailies 500
Copies per 1000 people Dailies 1, Non-dailies 1
RADIO

Transmitters Medium-wave 1, Short-wave |

Total receivers

8000 estimated in use

Receivers per 1000 people 14
FILM

Cinemas Fixed 4
Total seating capacity 1500
Seats per 1000 people 3

Total annual attendance 300 000
Annual visits per capita 0.5

PRESS

One newspaper, published daily in the capital, Bissau, circulates 500 copies per
issue, and a weekly published in Bolama also circulates 500 copies; both are in
Portuguese. Other periodical publications include an official gazette, a cultural
quarterly and an agricultural and commercial bulletin.

NEWS AGENCIES
The Portuguese news agency Lusitania is represented in Bissau and provides an
information service for the local administration and the press.

RADIO
An official government station, operating one medium-wave transmitter (1kW)
and one short-wave transmitter (10kW), broadcasts a home service for about 15
hours a day in Portuguese.

FILM
Feature films obtained through Portugal are mainly from the USA.
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REUNION
Population 470 000
Area 2510 sq. km.
PRESS
Newspapers Dailies 2, Non-dailies 11
Total circulation Dailies 28 000, Non-dailies 63 000
Copies per 1000 people Dailies 60, Non-dailies 134
RADIO
Transmitters Medium-wave 2, Short-wave 3
Total receivers 80 897 licences
Licences per 1000 people 172
TELEVISION
Transmitters 14
Receivers 25 000 estimated in use
Receivers per 1000 people 53
FILM
Cinemas Fixed 20
Total seating capacity 7000
Seats per 1000 people 15
Total annual attendance 1 200 000
Annual visits per capita 3
PRESS

The daily newspapers are published in the capital, St Denis. The non-dailies, like

the dailies, are in French.

NEWS AGENCIES

AFP, which maintains a bureau in St Denis, is the main source of world news.

RADIO
Radio broadcasting is operated as a local service of the Office de Radiodiffusion-
Télévision Frangaise (ORTF) and is financed by licence fees, a government
subvention and advertising. Radio Réunion broadcasts on medium and short
wave for nearly 128 hours per week, including light entertainment (69 hours),
cultural programmes (22 hours), news and information (18 hours), advertising (4
hours), and programmes for special audiences (10 hours), mainly of local origin.

TELEVISION
Television broadcasting is also operated by ORTF and financed by licence fees
and a government subvention.
The main transmitter at St Denis, with 13 satellite transmitters, potentially
covers the whole population, broadcasting mainly imported ORTF programmes
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from Paris. The total programme time of 33 hours weekly includes light
entertainment (almost 13 hours), news and information (6 hours), cultural
programmes (3 hours), programmes for special audiences (3 hours) and
educational programmes (1% hours).

FILM
All films exhibited are imported. Apart from the fixed cinemas there is one
mobile unit.

RHODESIA

Population 5690 000

Area 389 361 sq. km.

PRESS

Newspapers Dailies 4, Non-dailies 10

Total circulation Dailies 83 000

Copies per 1000 people Dailies 15

RADIO

Transmitters Long/medium-wave 12, Short-wave 10
Total receivers 215 000 estimated in use

Receivers per 1000 people 38

TELEVISION
Transmitters 3
Receivers 115 000 estimated in use

Receivers per 1000 people 20

FILM

Cinemas Fixed 90
Total seating capacity 51443*
Seats per 1000 people 9*

*For 80 cinemas only.

PRESS
There are two daily newspapers both owned by a group which also controls a
chain of newspapers in South Africa; one appears in Salisbury, the capital, and
circulates 56 000 copies both inside and outside Rhodesia, and the other in
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Bulawayo, circulating 5250 copies. Both are published in English. Since 1960
two dailies have ceased publication.

Non-daily papers, all in English, consist of one published in Umtali three
times a week, one Sunday paper in Salisbury and one in Bulawayo, and seven
other weeklies.

Over 50 periodicals appear, mostly in English but a few in Afrikaans, Shona
and Ndebele. Main subject categories are general interest (18 titles), trade,
technical and financial (10 titles), travel and transport (5 titles) and agriculture
(4 titles).

Newsprint production (10000 metric tons annually) is approximately
equivalent to the country’s needs.

NEWS AGENCIES
The Inter-African News Agency (1IANA), founded in 1964, a subsidiary of the
South African Press Association, has its headquarters in Salisbury and serves the
local newspapers and broadcasting stations. UPI and Reuters maintain bureaux
in Salisbury.

RADIO
The Rhodesia Broadcasting Corporation (RBC) is an independent statutory body
which controls radio and television broadcasting. The RBC operates four radio
services, a general service, an African service and three regional commercial
services.

The general service, with seven medium-wave transmitters (1, 2 or 100kW)
and five short-wave transmitters (up to 100kW), is on the air for 17 hours a day
broadcasting in English. The African service, broadcasting in vernacular
languages (Shona and Ndebele) and in English, with three medium-wave
transmitters (2kW each) and five short-wave transmitters (up to 100kW), is also
on the air for 17 hours a day. The regional commercial services, Radio
Jacaranda, serving Salisbury and districts, and Radio Matopos serving Bulawayo
and districts, broadcast light entertainment, both with medium-wave trans-
mitters of 1kW each, for 6 hours daily. Another commercial service, Radio
Manica, serves the Umtali region with its own programmes for | hour a day, and
otherwise relays the general-service programmes.

TELEVISION
Rhodesia Television, under contract to the Rhodesia Broadcasting Corporation,
operates a television service with three transmitters serving Salisbury and the
midlands area, the Bulawayo area, and the midlands (from Gwelo). Programmes
are broadcast for 42 hours a week.

FILM
Of the total number of indoor and outdoor cinemas, 46 are reserved for
non-European audiences; 20 are located in the capital city, 12 in Bulawayo, 6 in
Gwelo, 4 each in Umtali, Gatooma and Que Que and the remainder in 28 other
towns. There are also S drive-ins (in Salisbury, Bulawayo, Gwelo, Umtali and
Gatooma) with a combined capacity of 3367 cars. Mobile 16mm units cover
government circuits in seven provinces.
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RWANDA

Population 3827 000

Area 26 338 sq. km.
PRESS

Newspapers Non-dailies 1
Total circulation Non-dailies 8000

Copies per 1000 people Non-dailies 2

RADIO
Transmitters Short-wave |
Total receivers 50 000 estimated in use

Receivers per 1000 people 13

FILM

Cinemas Fixed 4
Total seating capacity 800
Seats per 1000 people 0.2

PRESS

The most frequently published newspaper, with 8000 copies issued, is a weekly
in the national language, Kinyarwanda, published by the Archdiocese of
Kabagyi. Three other general interest news journals, also in Kinyarwanda with a
total circulation of 45 000, are published in the capital, Kigali. One of these,
which appears fortnightly under government sponsorship, has a circulation of
40 000. But if the current practice of group reading is taken into account the
content of these journals reaches some 400 000 people. Though predominantly
rural, with few towns of any size, Rwanda is the most densely populated
country in Africa.

Official news and announcements appear in a French-language monthly
(circulation 3000) published by the Ministry of Information. Other periodicals,
the majority dealing with religious, educational or sociological affairs, total 34,
with an aggregate circulation figure of 35 500. Of these, 20 are in French and 14
in Kinyarwanda.

NEWS AGENCIES
There is no national news agency, the main news source being the Ministry of
Information.
AFP and Reuters are represented in the capital.

RADIO
From Kigali, the SOkW government short-wave station operated by Radio-
diffusion de la République Rwandaise, known as Radio Kigali, broadcasts 95
programme hours a week in French, Kinyarwanda and Swahili from its
transmitter built in 1965. Programmes constitute approximately 50% light
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entcrtainment, 17% news and information, 17% educational and cultural
broadcasts, 7% broadcasts for special audiences and 5% commercial advertising.

Also at Kigali, Deutsche Welle (Federal Republic of Germany) has two relay
stations (250kW each), from which programmes in German, English, French,
Hausa, Kiswahili and Amharic are directed to the whole of the African
continent.

A factor which increased the availability of radio receivers in the country, by
drastically reducing domestic purchase prices, was the establishment in Kigali, in
1965, of a cooperative assembly plant for electronic equipment including radios.
Capacity production of radio receivers is said to be about 1000 sets a month.

FILM
Films shown in the four 16mm cinemas are imported at the rate of about 20
features and 120 short films a year, mainly from Belgium, France, and the USA.

ST HELENA AND DEPENDENCIES

Population 5000

Area 314 sq. km.
PRESS

Newspapers Non-dailies 2
Total circulation Non-dailies 1800
Copies per 1000 people Non-dailies 360
RADIO

Transmitters Medium-wave 1
Total receivers 750 estimated in use
Receivers per 1000 people 150

FILM

Cinemas Fixed 1

Total seating capacity 650

Seats per 1000 people 130

Total annual attendance 25 500

Annual visits per capita 5

PRESS

The local press consists of two government-sponsored newspapers, one weekly
and one monthly. Two periodicals also appear, including an official gazette. All
are published in English.
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RADIO
The St Helena Government Broadcasting Station operates one medium-wave
transmitter of 0.5kW, which broadcasts for 16 hours a week. Programmes consist
of light entertainment (6% hours), school broadcasts (4 hours), adult education
(2 hours), information on public affairs (1 hour) and advertising (15 minutes).

FILM
There is no local film production. Feature films exhibited are supplied through
South Africa, while news films are supplied by the UK information services. The
one cinema is used twice weekly. There are also two non-commercial mobile
units.

SAO TOME AND PRINCIPE

Population 70 000

Area 964 sq. km.

PRESS

Newspapers Non-dailies 2

RADIO

Transmitters Medium-wave 1, Short-wave 1, VHF-FM 1
Total receivers 7000 estimated in use

Receivers per 1000 people 100

FILM

Cinemas Fixed 1
Total seating capacity 1000
Seats per 1000 people 14
Total annual attendance 105 000
Annual visits per capita 1

PRESS
One weekly general interest newspaper and a weekly official bulletin are
published in Sdo Tomé. Other periodicals include a statistical monthly and a
mission journal.

RADIO
The government-owned Emissora Regional de Sdo Tomé e Principe operates
three transmitters: one medium-wave (5kW), one short-wave (1kW) and one FM,
broadcasting in Portuguese for over 18 hours a day.
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SENEGAL
FILM

Of the 241 films imported in 1969, 13 came from Portugal and 228 from other

countries, mainly the USA.

SENEGAL

Population 4 022 000

Area 196 192 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 4

Toadl circulation Dailies 20 000, Non-dailies 40 000
Copies per 1000 people Dailies 5, Non-dailies 10
RADIO

Transmitters Medium-wave 5, Short-wave 7
Total receivers 268 000 estimated in use
Receivers per 1000 people 67

TELEVISION

Transmitters 1

Receivers 1600 estimated in use
Receivers per 1000 people 0.4

FILM

Cinemas Fixed 87

Total seating capacity 50415

Seats per 1000 people 13

Total annual attendance 5200 000

Annual visits per capita

]

PRESS

In addition to the government-sponsored French-language daily published in the
capital, Dakar, since 1970, there is also a daily bulletin issued to subscribers by
the Chamber of Commerce.

The non-daily general interest newspapers include four weeklies (two of
which are published by the government information service) and several
monthlies. All are in French, two also having associated editions in Arabic. A
wall newspaper (monthly), consisting of news photos with captions in French
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and Wolof, the most widely used vernacular, is also distributed throughout the
country by the government information service.

NEWS AGENCIES
The Agence de Presse Sénégalaise (APS), set up by the Government in 1959 and
working in conjunction with the Government’s regional information offices, is
the national press agency, with headquarters in Dakar. It is commercially
operated and receives a government subsidy. lts subscribers, which include
newspapers, radio stations, government ministries, foreign embassies and private
companies throughout the country, receive two news bulletins daily.

Foreign agencies represented in Dakar include AFP, Reuters, UPI, AP, TASS,
Novosti, ANSA and DPA.

The Radiodiffusion Télévision du Sénégal (RTS), set up in 1960 as an
autonomous public corporation, is financed by government subsidy and
advertising revenue.

Its national and international networks, with 2 medium-wave transmitters (10
and 200kW) and 5 short-wave transmitters (one 4kW, two 25kW and two
100kW) in Dakar, are each on the air for 18 hours a day in French. Network 11
also carries daily 20-minute broadcasts in Portuguese, Arabic and English.

There are four regional stations, at St Louis, Tambacounda and Kaolack (each
with a medium-wave transmitter of 1 to SkW) and Ziguinchor (with two
short-wave transmitters), each of which originates programmes of its own and is
on the air for 8 to 9 hours daily. These stations broadcast mainly in six local
languages: Wolof, Toucouleur, Sarakolé, Serere, Diola and Mandingue. Pro-
grammes include rural education broadcasts specially designed for group
listening in village radio clubs.

TELEVISION

The first telecasts, made under government and Unesco auspices in 1965, were a
series of experimental health and nutrition programmes in the Wolof language,
intended for women’s teleclubs in and around the capital. Other experimental
programmes followed but were discontinued in 1969. In 1972, television services
were resumed to receive the Olympic Games broadcasts from Munich via the
satellite earth station at Gandoul, and are to be extended, with transmitters
at Thiés and Zuiginchor, to cover the Diourbel and Siné-Saloun areas as well as
the original Cap Vert/Dakar area. Programmes, many of which are imported
from France, now consist mainly of entertainment, information and general
cultural material.

FILM

In recent years, annual production has consisted of one or two features and
several short films and documentaries, including some coproductions (three
features were produced in 1971). There is no official film production agency.
Film processing is done abroad, in the absence of local laboratory facilities.

Cinemas, found in most population centres throughout the country (there are
25 in Dakar), show locally produced and imported films, including a number
from other African countries. These are distributed by two companies also
operating in other African countries.
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SPACE COMMUNICATIONS
An Atlantic Intelsat earth station was opened at Gandoul, 50km from Dakar, in

March 1972.

PROFESSIONAL TRAINING AND ASSOCIATIONS
A mass communication centre within the University of Dakar, set up in 1967,
offers a three-year diploma course mainly for journalists.
There is an association of printers in Dakar.

SEYCHELLES

Population 53 000

Area 376 sq. km.

PRESS

Newspapers Dailies 2, Non-dailies 3

Total circulation Dailies 2550, Non-dailies 2675
Copies per 1000 people Dailies 48, Non-dailies 50
RADIO

Transmitters Long/medium-wave 2, Short-wave 2
Total receivers 7500 estimated in use
Receivers per 1000 people 142

FILM

Cinemas Fixed 2

Total seating capacity 546

Seats per 1000 people 10

Total annual attendance 150 000

Annual visits per capita 3

PRESS

Newspapers are published in Victoria, the capital, on Mahé, the largest of the 84
Seychelles Islands and home of 80% of the population. The two dailies (both
evening papers) are respectively English-language (2000 copies per issue) and
bilingual English/French, the former being an official government production.
Two weeklies and another paper published less frequently appear in English.

There are three periodicals: one religious (2000 copies per issue), one literary
(400 copies) and one school magazine (400 copies).

Since a new international airport was opened in 1972, the world’s newspapers
are now received frequently.
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NEWS AGENCIES
Seychelles has no agency of its own. News is received by radio from Reuters and
the BBC, for both printing and broadcasting. The Government, through its
information department, supplies news for use by its own newspaper and radio.

RADIO
The government-owned station, Radio Seychelles, has two medium-wave trans-
mitters, with a total power of 11kW, broadcasting — for 60 hours a week — an
output of light entertainment (40%), educational and cultural programmes
(31%), news and information (15%), broadcasts for special audiences (6%) and
advertising (1% hours per week). Languages used are English, French and Creole.
About 75% of programmes are of local origin.

The Far East Broadcasting Association, a Christian missionary organization,
operates the station FEBA Seychelles with a short-wave transmitting power of
30kW. Its programmes in 12 languages, on nine frequencies, are beamed to
southern Asia, the Middle East, and eastern, central and southern Africa.

Broadcasting revenue is derived from government funds, advertising and (for
the private station) from subscriptions and donations. No receiver licence fee is
payable.

FILM
There is no film production at present but finance is being sought for tourist
information documentaries about Seychelles.

Imported films, passed by a film censorship board, totalled 141 in 1972,
mainly from the UK, France, the USA and India. In the same year, 30
documentaries were imported from the same countries.

In addition to the fixed cinemas, one non-commercial mobile unit recorded
7500 visits during the year.

SIERRA LEONE

Population 2 600 000

Area 71 740 sq. k.

PRESS

Newspapers Dailies 2, Non-dailies 13
Total circulation Dailies 15 000*

Copies per 1000 people Dailies 6*

RADIO
Transmitters Long/medium-wave 1, Short-wave 2
Total receivers 50 000 estimated in use

Receivers per 1000 people 19
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TELEVISION
Transmitters 1
Receivers 5000 estimated in use

Receivers per 1000 people 2

FILM

Cinemas Fixed 10
Total seating capacity 5500
Seats per 1000 people 2

Total annual attendance 122 000
Annual visits per capita 0.04

*For the larger daily only.

PRESS

Both dailies, published in English in the capital, Freetown, are government
owned. Non-dailies, which include 5 twice-weekly and 6 weekly English-language
papers, are all published in Freetown with the exception of 2 government-
sponsored vernacular monthlies (in the Mende and Temne languages) published
in the provincial town of Be. Periodicals number 26, including 15 school
magazines with a total circulation of 7500 copies, 8 sociological journals (total
12 000 copies), and 1 title each for education, linguistics and history.

NEWS AGENCIES
There is no national news agency. Reuters and several other foreign agencies are
represented in Freetown.

RADIO
The Sierra Leone Broadcasting Service (SLBS), which deals with radio, television
and film under one management, was formed in 1972 to incorporate the former
Sierra Leone Radio and Television and the film unit of the government
information service. It is a government service, under a director of broadcasting.

A radio home service, reaching 90% of the population, is broadcast on one
medium-wave transmitter (10kW) and two short-wave transmitters (0.5 and
5—-10kW) in English and four African languages (Mende, Temne, Krio and
Limba) for 108 hours a week, 88 hours of which are of domestic origin. Main
programme categories are news and information (36 hours), light entertainment
(31% hours), broadcasts for special audiences (17% hours), arts, letters and
science (9 hours), advertising (7 hours), education (6 hours), and broadcasts for
ethnic minorities (1 hour). A new 250kW short-wave station with four studios is
to be constructed at Waterloo, near Freetown.

Over the last ten years, radio licence figures have increased from 9700 (of
which 3600 were for wired receivers) to 35 000 (all wireless, the wired system
having been superseded by transistor sets). The actual number of receivers in use
far exceeds the number of licences.
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TELEVISION
Begun in 1963 by a government-controlled company operated by private
contractors, television broadcasting is now part of the commercially operated,
government-owned Sierra Leone Broadcasting Service. Revenue is derived from
receiver licence fees and commercial advertising.

Broadcasting for about 33 hours a week with one transmitter (625 lines)
covering the Freetown area, SLBS carries light entertainment programmes (14
hours), news and information (9 hours), programmes for special audiences (3
hours), educational programmes (2 hours) and cultural programmes and
advertising (over 1 hour each). Of these programmes, about a third are of
domestic origin.

FILM
Documentaries are produced by the film service of SLBS uand by private
producers (two long and seven short films in 1970).

Approximately 600 films are imported annually from the USA, ltaly,
Lebanon, Egypt, India and the UK, through three main commercial importer-
distributor-exhibitor organizations, and are shown in fixed indoor and outdooor
cinemas in the main towns, as well as by some 14 mobile units.

PROFESSIONAL TRAINING
Mass communication is included in Njala University College’s degree course in
education.

SOMALIA

Population 2940 000

Area 637 657 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 2

Total circulation Dailies 4450, Non-dailies 2500
Copies per 1000 people Dailies 2, Non-dailies 0.8
RADIO

Transmitters Short-wave 5

Total receivers 50 000 estimated in use

Receivers per 1000 people 17
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FILM

Cinemas Fixed 26
Total seating capacity 23 000
Seats per 1000 people 8

Total annual attendance 4 700 000
Annual visits per capita 2

PRESS

The newspaper press consists of one daily, with Arabic and Italian-language
editions, and two general interest weeklies in English and Arabic — all published
under government auspices — and one Arabic-language weekly published by a
political party.

The Ministry of Information also publishes a monthly information journal
and an illustrated quarterly magazine. Three other periodicals appear in English
(3500 copies), Arabic (3000 copies) and Italian (3500 copies).

NEWS AGENCIES

The government-owned Somalia National News Agency (SONNA), founded in
1964 in Mogadishu, has a total headquarters staff of 12 reporters, subeditors and
feature writers. Stringers, usually public servants in various government offices,
also supply local and regional news. SONNA has no foreign staff or
representatives. It receives the overseas services of Reuters, AFP, ANSA, TASS
and ADN and has exchange agreements with Tanjug and CTK. The daily output
is 1000 words of national and local news and 1000 words of foreign news, all in
English. Domestic subscribers include three newspapers and one radio station.

RADIO

The national broadcasting service, a division of the Ministry of Information and
National Guidance, operates a main government station, Radio Mogadishu, in the
capital, broadcasting in Somali, English, Arabic, Swahili, Amharic and Qoti, and
a northern regional station, Radio Somali, located in Hargeisa, broadcasting its
own programmes in Somali and also relaying Radio Mogadishu’s Somali and
Ambharic programmes. The service has five well-equipped studios and two mobile
vans. The five transmitters in use, all short-wave, have a total power of 71kW.

The two stations are on the air for about 52 hours a week with programmes
consisting of news and information (19 hours), arts, letters, science (18% hours),
education (4% hours), light entertainment (4 hours), programmes for special
audiences (3% hours) and advertising (2% hours). These figures include daily
programmes prepared for children by the Ministry of Education. All programmes
are of national origin.

The estimated number of radio receivers in use includes public receivers in
government Orientation Centres (13 in Mogadishu and others in each of the 48
districts of the Somali Democratic Republic).

FILM
The film and visual services of the Ministry of Information and National
Guidance produced 13 short films for instructional purposes in 1969. The
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feature films imported for that year totalled 400: from Italy (200), India (120),
the USA (60) and other countries (20). Documentary films imported totalled
358: from the USSR (144), Italy (72), India (36), the Democratic People’s
Republic of Korea (36), France (18), the UK (18), People’s Republic of China
(18) and USA (18).

Apart from the fixed cinemas there are two mobile units.

PROFESSIONAL TRAINING AND ASSOCIATIONS
All media personnel are trained either abroad or on the job. A Somali journalists’
association exists, within the Ministry of Information and National Guidance.

SOUTH AFRICA (Republic of)

Population 22990 000

Area 1221 037 sq. km.

PRESS

Newspapers Dailies 21, Non-dailies 130

Total circulation Dailies 1 075 000

Copies per 1000 people Dailies 47

RADIO

Transmitters Long/medium-wave 70, Short-wave 12,
VHF-FM 95

Total receivers 2 350 000 estimated in use

Receivers per 1000 people 102

FILM
Cinemas Fixed 685
Total seating capacity 498 000
Seats per 1000 people 22

PRESS

The most highly developed and commercially prosperous news-gathering and
disseminating system in the continent, the South African press is characterized
by its division into the two constituent language groups of the white population:
English and Afrikaans. Despite increasing bilingualism, these separate traditions
are maintained by well-established ownership links among the papers themselves
and by the distinctive opinions and interests of their readers.

Although users of Afrikaans as their first or ‘home’ language among the white
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population clearly outnumber users of English, only 6 dailies are published in
Afrikaans, as against 15 in English (including the 7 largest), the respective
circulation totals for the two languages being 210 000 and 865 000. The third-
largest daily, an English-language paper published in Johannesburg, with a
circulation of 103 000, is specifically designed for non-white readers.

Johannesburg, the republic’s largest city and most important publishing
centre, has 3 English-language dailies and 1 in Afrikaans. Cape Town, which is
the legislative capital, has 2 English dailies and 1 in Afrikaans. Durban has 2,
both in English, as has Port Elizabeth; the administrative capital, Pretoria, and
Bloemfontein, chief city of the Orange Free State, each have 1 in Afrikaans and
1 in English.

Some 130 non-daily general interest newspapers appear once, twice or three
times a week. Of these, 16 Sunday or week-end papers together sell almost 2.5
million copies per issue. Published in the same large towns, and with a similar
language pattern, a number of the weeklies are linked with leading dailies and
have nation-wide readerships. The top circulation figure of 444 000 copies is
recorded for a Johannesburg English-language Sunday paper, though this
position may be challenged as a result of impending mergers in the Afrikaans

One large Johannesburg weekly paper (circulation 218 000) is published in
English especially for non-whites, with three editions on ditferent days ot the
week for Africans, Asians and coloureds.

Other weeklies for non-white communities include two in English (one for
coloureds in the Cape area and the other for Indians in Durban), two bilingual
Zulu/English papers in Natal, two in Xhosa for the Transkei and one in Sesotho.

The Government sponsors, through its official South African Information
Service, a range of monthly publications in the main African vernaculars; these
are distributed free to schools and other organizations. Other magazines
and periodicals are chiefly in English and Afrikaans, and their ownership, as with
newspapers, is almost entirely white. Two illustrated monthlies for non-white
readers have proved commercially successful, one appearing in four separate
language editions within South Africa, and the other, in English only, circulating
in east, central and west Africa as well. In all, over 425 periodical titles,
including 30 annuals and a wide range of popular and specialized journals, are
currently published.

An interesting technical innovation is the adoption by five leading publishers
of a standard format (320 x 240mm) for all their periodicals in English and
Afrikaans.

NEWS AGENCIES

The South African Press Association (SAPA), a cooperative founded by
newspaper owners in 1938, supplies domestic and foreign news to all daily and
Sunday newspapers and to the national broadcasting services within South
Africa; through its subsidiary the Inter-African News Agency (IANA) in
Salisbury, it also serves daily and Sunday papers in Rhodesia and Zambia and the
Rhodesian Broadcasting Corporation. It has its own teleprinter network linking
its headquarters in Johannesburg with eight other South African cities and with
Salisbury. Branch offices are in Cape Town, Durban, Pretoria, Bloemfontein and
Umtata, with an overseas office in London (UK). Reuters, AP, AFP and UPI
subscribe to its domestic news service.
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SAPA receives its foreign news from Reuters and AP, with which it has
exchange agreements, by radio teleprinter from London and New York.

There are several local agencies and press services in the main cities, handling
syndicated material, features and pictures.

Four world agencies have bureaux in South Africa. Reuters provides a special
South African news service for the republic and neighbouring countries and has
offices in 16 cities in southern Africa. AFP in Johannesburg has a permanent
radio-teletype link with Paris and distributes 30 000 words daily in English and
French in addition to its African bulletins issued bi-weekly in English and daily
in French. Both AP and UPI have bureaux in Johannesburg.

RADIO

All radio broadcasting in the republic is entrusted to the South African
Broadcasting Corporation (SABC), a public-utility organization established in
1936 and later empowered by Act of Parliament to broadcast to South West
Africa and foreign countries. Its policies are directed by a control board
appointed by the President of the republic, and its income is derived from
licence fees and from advertising revenues from the corporation’s commercial
services. Total SABC staff in 1969 was 2342 persons.

The English and Afrikaans-language national services are on the air for 17
hours a day, broadcasting information, cultural and entertainment programmes.
The third national programme, Radio Springbok, is commercial and broadcasts
sponsored programmes, news and advertising for 18 hours a day. These services
cover the whole of the national territory and South West Africa.

Three regional commercial services, Radio Highveld, Radio Good Hope and
Radio Port Natal, give additional coverage to the muain areas of population
concentration, broadcasting light music, news and advertising for 18 hours a day.
When they close down, the all-night commercial station Radio South Africa
takes over till morning.

For its national and commercial services, SABC operates 70 medium-wave
transmitters (ranging in power from 0.5 to 10kW), 17 FM transmitters and 12
short-wave stations (four of 20kW and eight of 100kW each).

Radio Bantu is SABC’s special service in the seven main African vernaculars
(Zulu, Xhosa, South and North Sotho, Tswana, Venda and Chonga), broadcast
almost entirely by a network of 78 FM transmitters grouped in nine areas.

The seven language programmes of Radio Bantu together total 592 hours a
week and include news, talks, religious programmes, school broadcasts, drama,
sports, programmes for old people, etc. They reach an estimated audience of
about 4 million, including the 700 000 children who hear the special broadcasts
to schools, for which 4400 FM receivers were recently provided by the
Government.

The number of radio receivers in use in the republic has almost doubled over
the last ten years.

External broadcasting services are operated by the Voice of South Africa with
four 250kW and two 100kW short-wave transmitters at Bloemendal in the
Transvaal. Programmes totalling 182 hours a week in nine languages (French,
English, Afrikaans, Swahili, Chichewa, Dutch, Portuguese, Tsonga and German)
are beamed to 23 different areas in Africa, Europe, the Middle East, north
Africa, Australia and New Zealand.
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TELEVISION

While closed-circuit television installations have been used in South Africa for
some time, it is only recently that the Government has announced plans for the
introduction of a public television broadcasting service which should be
functioning for both colour and black and white reception by 1975. SABC is to
effect the operation in two stages: first, one channel broadcasting for 37 hours a
week in English and Afrikaans, covering the most densely populated areas, to be
followed later by a second channel for Africans. The service will be
non-commercial but with time made available for advertising.

FILM
A small number of feature films are produced annually, usually with Afrikaans
soundtracks. In addition, there are many 16mm production units making short
films for home and foreign (mainly television) consumption. The principal
association of motion-picture producers has 30 member companies.

The National Film Board, founded in 1964, is responsible for all government
functions relating to films. 1t also has its own well-equipped studios and makes a
large number of newsreels and information films.

Film archives are kept by the South African Film Institute which also seeks
to arouse interest in South Africa by promoting the showing of tourist and
information films overseas.

Films are imported free of import duties but must pass the government
censor before being exhibited publicly. Of the total number of indoor and
outdoor cinemas, including 95 16mm establishments, 328 are reserved for
non-whites, 17 admit white and non-white audiences and the remainder are for
whites only. Many viewing places are provided for their employees by mining
companies, sugar estates and other large concerns. There are 120 drive-ins with a
combined capacity of 65 000 cars.

PROFESSIONAL TRAINING AND ASSOCIATIONS

The University of Potchefstroom has had a degree course in communications and
press since 1960, while the University of South Africa and the Rand Afrikaans
University have recently set up departments of communications. Degree courses
in journalism (three years) and visual communications and a diploma course in
photography (one year) have been offered by Rhodes University since 1970.

The Newspaper Press Union, grouping together owners and employees, was
responsible for the setting up of a press council and has formulated a code of
professional conduct for the press in South Africa.

Periodical circulation figures are certified by an Audit Bureau of Circulations
with 2 membership of about 400 publishing and advertising concerns.

Other professional associations exist for journalists, publishers, printers,
typographical workers, motion-picture producers, film laboratories, etc.
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SPANISH SAHARA

Population 50 000

Area 266 000 sq. km.
PRESS

Newspapers Non-dailies |
Total circulation Non-dailies 3000

Copies per 1000 people Non-dailies 60

RADIO
Transmitters 1.ong/medium-wave 4, Short-wave |
Total receivers 17 000 estimated in use

Receivers per 1000 people 340

TELEVISION
Transmitters 2%
Receivers 2500 estimated in use

Receivers per 1000 people 50

FILM

Cinemas Fixed 4
Total seating capacity 1768
Seats per 1000 people 35

Total annual attendance 455 000
“Annual visits per capita 9

*Including | auxiliary transmitter.

PRESS
There is no local daily press, the only newspapers circulated being a bilingual
(Spanish/Hasania) weekly bulletin (3000 copies per issue) and various Spanish
and Arabic newspapers received by private subscription from Spain and
Morocco. Other periodicals are two bilingual monthlies each circulating 800
copies per issue and a bilingual annual publication circulating 1000 copies.

RADIO
The two government stations, in the capital El Aaian and in Villa Cisneros, with
medium-wave transmitters of 50 and 5kW and one short-wave transmitter of
10kW. broadcast both locally originated programmes (40% of the total) and
relays of Radio Nacional de Espaiia (RNE) for 120 hours a week. Programmes
for one station include light entertainment (35 hours), news and information
(18% hours), arts, letters and science (1% hours), advertising (1 hour 10 minutes)
and other programmes (13 hours, including a regular evening educational
broadcast relayed from RNE). l.anguages used are Spanish, Hasania and other
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vernaculars. Radio coverage extends to 50% of the population by day and 80%
by night.

TELEVISION
One main television transmitter is in operation, with one auxiliary transmitter,
potentially covering 28% of the population.
No radio or television licence fee is payable.

FILM
In 1971, the territory imported 363 feature films, as well as documentaries, for
showing in the fixed cinemas or by the one mobile unit.

SUDAN

Population 16 490 000

Area 2 505 813 sq. km.

PRESS

Newspapers Dailies 4, Non-dailies 12
RADIO

Transmitters Long/medium-wave 3, Short-wave 6
Total receivers 1 600 000 estimated in use
Receivers per 1000 people 97

TELEVISION

Transmitters 2

Receivers 100 000 estimated in use
Receivers per 1000 people 6

FILM

Cinemas Fixed 52

Total seating capacity 84 000

Seats per 1000 people 5

Total annual attendance 16 000 000

Annual visits per capita

]

PRESS

Following the establishment of a nationalized General Press and Publishing
Corporation in 1970, several Khartoum dailies became weeklies and a number of
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others ceased publication. The largest daily circulated 90 000 copies per issue in
1973. 1t is also the publisher of a weekly magazine (20 000). Other non-dailies,
including a number of government publications, appear weekly and monthly.
There were 20 periodicals reported in 1973.

NEWS AGENCIES
The government-owned Sudan National News Agency (SUNA), with head-
quarters in Khartoum, was founded as the Sudan News Agency in 1955 and
reorganized in 1970. It operates with a permanent staff of 60 and 14 part-time
correspondents. Overseas news services received are Reuters, AP, TASS, MENA,
AFP and SANA (Damascus).
Foreign news agencies distributing news to 100 subscribers in the Sudan
include Reuters, TASS, MENA, AP and Hsinhua.

RADIO
The Broadcasting Service of the Democratic Republic of the Sudan, which is a
government department within the Ministry of Infomation and Culture, operates
three medium-wave transmitters of 50 and 100kW and five short-wave
transmitters of 20, 50 and 120kW. Four other medium-wave relay transmitters
scheduled for completion by 1974 should substantially increase radio coverage of
the country’s vast territory.

Total broadcasting time is 149% hours weekly, of which 108 hours are
devoted to the general programme in Arabic, 25 hours to programmes directed
to the southern provinces in various tribal languages, 16 hours to the Koran and
religious programmes in Arabic, and 30 minutes to programmes in Somali
directed to Somalia. Included in these programmes are broadcasts to special
audiences including women, children and youth (30% of total time), entertain-
ment, principally music, (28%) and news and public affairs (19%). There are no
regular educational broadcasts but some special end-of-year programmes are
transmitted for higher secondary students.

Most programmes are nationally produced. Imported programmes come from
the Federal Republic of Germany (30% of all imported material), Eastern
Europe, the USA (Voice of America), the United Nations and its agencies, Egypt
and other Arab countries, the African Broadcasting Union, China, India,
Pakistan and other African countries.

TELEVISION

The government-sponsored television service, inaugurated in December 1962 and
operating regularly since 1963, has one transmitter at Omdurman serving the
three urban areas which form the Sudanese capital: Khartoum, Omdurman and
Khartoum North. In addition, a new microwave link to the station at Wad
Medani now provides coverage of the Gezira irrigated area, thus bringing the
population within reach of television broadcasts to something over 1 million.
Further plans are for stations at Atbara, 300km north of Khartoum and at Port
Sudan on the Red Sea.

Total weekly programme time of 38 hours consists of light entertainment
(28%), education and information (each 23%), cultural programmes (20%) and
broadcasts for special and minority audiences (15%). School broadcasts at
secondary level, organized in cooperation with the Ministry of Education, are
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transmitted on three days a week during school hours. All programmes are
introduced in standard Arabic and most imported material is subtitled in Arabic.

Some 60% of programmes are produced locally, other material consisting
mainly of European and United States serials and films, as well as cultural
exchange programmes from Arab countries and programme releases from foreign
diplomatic missions.

Broadcasting is financed from the State budget, and recently an annual
licence has been introduced. Commercial advertising is accepted on both radio
and television.

FILM
The film production section of the Ministry of Information and Culture provides
the television service and government departments with newsreels and docu-
mentaries (two short entertainment films and two documentaries were produced
in 1972). Processing and sound-recording facilities are available at the unit’s new
building in Omdurman, so that only colour films are now sent abroad for
completion.

In 1972, 336 feature films were imported from ltaly (90), Egypt (66), the
USA (53), the UK (50), India (38), France (1) and the USSR (8). Ten
documentaries were imported from Egypt and 10 from the UK in 1970.

Many commercial cinemas are open-air establishments. In addition to these,
about 40 government-operated 16mm mobile units serve large audiences,
mainly in rural areas.

SPACE COMMUNICATIONS
Construction of an Intelsat earth station near Khartoum is planned for 1975.

SWAZILAND

Population 430 000

Area 17 363 sq. km.

PRESS

Newspapers Non-dailies 2

RADIO

Transmitters Medium-wave 1, VHF—-FM 1
Total receivers 13 000 estimated in use

Receivers per 1000 people 30
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FILM

Cinemas Fixed 2
Total seating capacity 800
Seats per 1000 people 2

Total annual attendance 100 000
Annual visits per capita 0.2

PRESS
There are no daily newspapers. One English-language weekly appears in the
capital, Mbabane, circulating 6500 copies. The government information services
issue a fortnightly news-sheet in the siSwati language and in English. South
African newspapers are widely circulated.

Over 20 periodicals are published, the main subject categories being sociology
(10 titles, circulating 5000 copies), law and public administration (4 titles, 1000
copies), town planning (4 titles, 200 copies) and agriculture (2 titles, 600
copies).

RADIO
The government-owned Swaziland Broadcasting Service operates on a semi-
commercial basis with one medium-wave transmitter of 10kW and onc FM
transmitter, broadcasting mainly in siSwati with some programmes in English.
The home service is on the air for over 62 hours a week and its programmes
consist of light entertainment (27! hours), educational broadcasts (18 hours),
news and information (11% hours), programmes for special audiences (about 4
hours), advertising (‘4 hour), language course (15 minutes) and cultural items (10
minutes). School programmes are broadcast for 5% hours every school day, and
include 1 hour of English. The BBC (UK) news is broadcast three times daily,
local news in English once a day and there is one news bulletin a day in siSwati.

FILM
There is no local film production. The two fixed cinemas are in Mbabane and
Manzini. There is also one drive-in equipped for 250 cars. Tourist hotels and
social clubs have cinema shows which are open to the public.



118 TANZANIA

TANZANIA

Populetion 14 000 000

Area 939 703 sq. km.

PRESS

Newspapers Dailies 7, Non-dailies 23

Total circulation Dailies 61 000*, Non-dailies 213 000
Copies per 1000 people Dailies 4*, Non-dailies 15

RADIO

Transmitters Long/medium-wave 4, Short-wave 5
Total receivers 150 000 estimated in use

Receivers per 1000 people 11

FILM

Cinemas Fixed 36
Total seating capacity 14 500
Seats per 1000 people 1

Total annual attendance 5000 000
Annual visits per capita 04

*For 4 Dar es Salaam dailies only.

PRESS

Four daily newspapers are published in the capital city, Dar es Salaam. Two
appear in Swahili and two in English (one of the latter having a special Sunday
edition). Three other dailies arc published in Zanzibar, one in English, Gujerati
and Swahili, one in Swahili and one in Swahili and English. In addition,
Swahili and English-language newspapers published in neighbouring east
African countries also circulate in Tanzania. Non-daily general interest papers
using all the languages mentioned are published in Dar es Salaam, Arusha and
Zanzibar.

Some 17 periodicals, among which are a weekly official gazette, four religious
monthlies and several farming journals, appear in provincial centres, as well as in
the capital.

NEWS AGENCIES
The Government’s information division of the Ministry of Information and
Broadcasting distributes press releases and periodical bulletins, as well as
photographs which are widely used in the local press.
The following news agencies maintain pernnanent correspondents in Dar es
Salaam: ADN, AFP, CTK, KCNA, Hsinhua, Novosti, Reuters and TASS, along
with Radio Berlin and Radio Moscow.
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RADIO
Radio Tanzania is government owned und fully financed by the State. The
station at Dar es Salaam is equipped with five short-wave transmitters totalling
135kW and four medium-wave transmitters of 103.75kW each.

Three programmes are broadcast simultaneously, totalling 165 hours a week:
the national programme in Swabhili, the external programme in English; and the
commercial programme, also in Swahili. During school terms, programmes for
primary and secondary schools and teacher-training colleges are on the air for 28
hours a week.

From Zanzibar, Radio Tanzania Zanzibar broadcasts in Swahili for about 50
hours a week.

FILM

A number of documentary and newsreel films, mainly intended for public
audiences, have been produced locally under government sponsorship. In 1969,
11 newsreel and documentary films were made by the Tanzania Film Unit. The
information services division of the Ministry of Information and Broadcasting
maintains a library of 1000 titles, from which informational, instructional and
entertainment films are lent to schools and rural development centres.

Seven of the fixed cinemas are located in Dar es Salaam, and the remainder in
other large towns. In addition, educational institutions and industrial concerns
own projectors. The Government operates a number of mobile units.

PROFESSIONAL TRAINING AND ASSOCIATIONS
An 18-month course leading to a diploma in journalism is offered by the
Publicity Media Institute, Nyegezi Social Training Centre. Completion of
secondary education is a prerequisite for admission. In all, 20 students had
graduated by 1970.
The Tanzania Press Club and a journalists’ association are both based in Dar
es Salaam.

TOGO

Population 2022 000

Area 56 000 sq. km.

PRESS

Newspapers Dailies 3, Non-dailies 4

Total circulation
Copies per 1000 people

Dailies 13 000
Dailies 6
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RADIO
Transmitters Long/medium-wave 2, Short-wave 3
Total receivers 40 000 estimated in use

Receivers per 1000 people 20

FILM

Cinemas Fixed 4
Total seating capacity 2000
Seats per 1000 people 1

Total annual attendance 600 000
Annual visits per capita 0.3

PRESS

The national daily, founded in 1962 as a Unesco-assisted project, is produced in
the Government’s well-equipped printing and publishing house in Lomé. It is
published in French with one page in Ewe and circulates about 6000 copics per
issue. Both the other dailies are printed in French. A monthly rural newspaper is
published in the Ewe language as part of the country’s current literacy campaign.

Periodicals include a fortnightly religious journal (3000 copies), the monthly
Chamber of Commerce bulletin, and three government monthlies: the Journal
officiel (750 copies), the Education Office’s bulletin (600 copies) and a
statistical bulletin. All are in French.

NEWS AGENCIES
There is no national agency. AFP and DPA have offices in Lomé.

RADIO
Radiodiffusion du Togo, owned and operated by the Ministry of Information,
broadcasts on two medium-wave transmitters of 1kW and 20kW and three
short-wave transmitters with a combined power of 105kW.

Programmes totalling 89 hours a week, mostly of national origin, are
broadcast in French and various vernaculars (Ewe, Hausa, Bassari, Moba,
Cotocolis, and Cabrais). Maximum use is made of community receivers in rural
areas. Light music and entertainment (31 hours a week), news and information
(27% hours), cultural and scientific programmes (16% hours), broadcasts for
special audiences (10 hours, including 4 hours for women) and education (3
hours) are the main programme categories.

FILM
The government information service produces a newsreel, of which one 35Smm
and four }6mm copies are made for foreign and local exhibition. In addition to
the two cinemas situated in Lomé and the Government’s two mobile projectors
which show films nightly in different quarters in and around the capital, various
foreign cultural agencies and information centres organize film showings and
lend films to interested organizations.
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TUNISIA

Population 5 137 000

Area 164 150 sq. km.

PRESS

Newspapers Dailies 4, Non-dailies 7

Total circulation Dailies 107 000, Non-dailies 59 000
Copies per 1000 people Dailies 21, Non-dailies 11

RADIO

Transmitters Long/medium-wave 3, Short-wave 3

Total receivers
Receivers per 1000 people

250 000 estimated in use
49

TELEVISION

Transmitters 11

Receivers 80 000 estimated in use
Receivers per 1000 people 16

FILM

Cinemas Fixed 104

Total seating capacity 44 800

Seats per 1000 people 9

Total annual attendance 8 500 000

Annual visits per capita 2

PRESS

The daily press, consisting of 2 party-owned newspapers (1 Arabic and 1
French language), 1 French-language government paper and 1 privately owned
paper in Arabic, is concentrated in the capital, Tunis. Circulation totals are
almost equally divided between the Arabic and the French-language papers.
Together they employ 40 full-time journalists and a large number of part-time
correspondents. Three of the papers have their own printing-presses. One daily
French-language newspaper ceased publication in 1967.

Non-dailies (mainly weekly) are published in Arabic (3 titles with a combined
circulation of 3200 copies) and French (4 titles, totalling 2700 copies). The
Tunisian press carries, on average, 35% national news, 15% local news, 27%
foreign news, 5% editorial matter and 18% advertising.

Atabic-language newspapers have a considerably Jarger audience than circula-
tion figures would suggest since in many villages, particularly where there is no
cinema, the day’s edition is read aloud in the evening to the assembled
inhabitants.

Some 60 periodicals, with a total Cll’CUldllOﬂ of 283 000 almost all published
in Tunis, deal with general topics (11 titles circulating 55 700 copies), education
(9 titles, 35 000 copies), law, administration, etc. (6 titles, 19 700 copies),
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literature (6 titles, 13 800 copies), etc. One monthly magazine circulates
throughout other Arab countries, and 2 current affairs monthlies intended
largely for women are published by the national women’s organization. None
have their own printing-presses, and they are printed by daily newspaper or
other jobbing presses.

Daily and weekly newspapers and periodicals imported from other countries
in French, Arabic and other languages have considerable circulations in Tunisia.

All dailies and some periodicals operate their own distribution systems, while
a central national enterprise handles other publications throughout the coun-
try — with the exception of journals from France and those from other foreign
countries, distributed by two private firms.

Newsprint importation is unrestricted and is subsidized by the Government.
The 1972 total consumption of 2600 metric tons, more than double that of ten
years earlier, is due to the increased size of the daily papers (8--12 instead of
4—6 pages).

NEWS AGENCIES
The national agency, Tunis-Afrique-Presse (TAP) is a public corporation,
founded in 1961. Apart from its headquarters in Tunis, it has 12 permanent
correspondents in the main centres of the country, with a total home full-time
staff of 175 persons, and 10 part-time correspondents. TAP’s Paris office has 2
permanent staff members.

It receives the foreign services of AFP, UPI and Reuters, all of which in turn
receive TAP’s general service, and exchanges news with APS, MAP, LNA, MENA,
DPA, ADN, Tanjug, CTK, TASS, Agerpress, ANSA, Efe and Visnews. Its
national and local news service (10 000 words a day in Arabic and French) and
foreign news service (13 000 words a day), plus features and photos, are received
by 4 domestic newspapers, | radio and 1 television station, 6 foreign agencies
and 30 administrative, diplomatic and commercial subscribers.

Transmissions are effected by direct telephone lines to Algiers, Paris, Rabat,
Tripoli and Madrid, by 91 teleprinters and by 2 daily radio broadcasts in Arabic
beamed to west and central Africa, central and Eastern Europe and the Middle
East.

AFP, Reuters, UPI and TASS have bureaux in Tunis.

RADIO
The Radiodiffusion Télévision Tunisienne (RTT), under the Ministry of Informa-
tion and Culture, is the national broadcasting organization, financed from the
State budget. A licence fee is payable for radio receivers.

Virtually the whole country is covered by RTT’s national programmes in
literary and dialectal Arabic and French (18% and 15 hours a day respectively),
broadcast from two medium-wave stations at Djedeida, near Tunis (600kW), and
Sidi Mansour, near Sfax (100kW), with an additional regional input of 8 hours a
day. In addition, three short-wave services (with 50 and 100kW transmitters at
the same localities) are beamed to north African and Middle East listeners
respectively.

The international programme, broadcast from one 100kW medium-wave
transmitter at Tunis for 108% hours a week, includes French-language
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programmes (with 4 hours of university lectures a day for part of the year), 1
hour a day in Italian and relays in Arabic of the national programme.

Total programme time of 248% hours a week includes light entertainment (93
hours), scientific and cultural broadcasts (61% hours), news and information (54
hours), education (27 hours) and broadcasts for special audiences (13 hours). Of
these programmes, about 70 hours a week are imported material.

TELEVISION

Practically the whole of the national territory is covered by RTT’s seven main
transmitters and four low-power repeaters which broadcast a national pro-
gramme for 26% hours a week in Arabic (including 5% hours imported material),
with a further 18 hours a week in French partly supplied by ORTF (France).
Programmes include light entertainment (18% hours). news and information (10
hours), cultural and scientific programmes (7% hours), educational programmes
(7% hours) and programmes for special audiences (4 hours) and ethnic minorities
(45 minutes). The news programmes in both Arabic and French include
sequences filmed by the national newsfilm service or purchased from agencies, or
recorded from Eurovision transmissions received via Italy. Permanent links with
other Mahgreb countries are in the course of construction.

FILM
The Société Anonyme Tunisienne pour I'Expansion Cinématographique
(SATPEC), founded in 1957, is the national film enterprise; it produces its own
films, processes films in its laboratories at Gammarth and also owns projection
centres.

Production in 1970 included 2 feature films, 1 long 16mm documentary and
6 short films (two entertainment and four documentary). Newsreels are
produced by the government information department, which also has a film
library holding 1100 titles.

Features imported in the same yeur totalled 346: from the USA (167), France
(48), Egypt (35), Italy (17), the UK (15), India (7) and other countries.
Documentaries (251 in 1970) mostly came from the same countries.

Some of the country’s cinemas belong to SATPEC, others are privately
owned. Of the total number, 79 are equipped for 35mm and 25 for 16mm film.
About half the cinemas are in Tunis and Bizerta. Non-commercial exhibition
includes: 23 government mobile units which give some 5000 free showings a year;
30 cultural and 20 youth centres with 16mm projection equipment (2500
showings a year); 250 cultural groups (5000 showings a year); and 26 rural
circuits serving 156 villages (1250 showings a year).

Public and official encouragement of the film includes State aid for
production and the establishment of film clubs.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Tunis University’s Institute of Press and Information Sciences has offered a
four-year course in journalism since 1967--8, for candidates with university-
entrance qualifications. Current enrolment is 113 male and 4 female. Of those
proceeding to the diploma level, 8 graduated in 1971. State aid is available for
the training of journalists and printing workers and for broadcasting personnel.
RTT has its own training programmes. Film workers are trained abroad.
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Professional associations include associations of journalists, newspaper publi-
shers and foreign press correspondents, and organizations of film distributors
and exhibitors. There is also a State-subsidized federation of amateur film-
makers, with 24 clubs as members.

UGANDA

Population 10 460 000

Area 236 036 sq. km.

PRESS

Newspapers Dailies 7, Non-dailies 26

Total circulation Dailies 90 000, Non-dailies 133 000
Copies per 1000 people Dailies 9, Non-dailies 13

RADIO

Transmitters Long/medium-wave 6, Short-wave |
Total receivers 509 000 estimated in use

Receivers per 1000 people 49

TELEVISION

Transmitters 6

Receivers 15 000 estimated in use

Receivers per 1000 people

]

FILM
Cinemas Fixed 17
Total seating capacity 16 000
Seats per 1000 people 1
Total annual attendance 2 000 000
Annual visits per capita 0.2

PRESS

The majority of the daily newspapers are based in Kampala, the capital, and are
published in the main Bantu language, Luganda, with the exception of one
morning paper, circulating 20 000 copies, which is published in English (the
official national language). The government information services issue two of the
dailies, circulating 5000 and 8000 copies. Others include a popular morning
paper, circulating 12 000 copies, and a Catholic mission society publication
which circulates 18 000 copies.
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The non-daily press, including a number of government and mission
publications, uses not only the main languages (Luganda, English and Swahili)
but also some of the country’s 40 or so tribal languages including Lango, Ateso,
Madi, Runyoro-Lutoro and Lwo. English-language papers from neighbouring
African countries are also circulated.

NEWS AGENCIES
The Government has a project for the establishment of a national news agency,
in addition to the service provided by the Ministry of Information on which the
press relies along with wire services of AP, Novosti, Reuters and UPI.

RADIO

The national broadcasting organization, Radio Uganda, is government owned,
and operated by the Ministry of Information and Broadcasting. With medium-
wave transmitters of up to 100kW and a 7.5kW short-wave transmitter, the home
service is on the air in English, Luganda and 17 vernaculars for 230 hours a
week. Its two networks, known as the Red and Blue Channels, provide the
national and northern programmes and the midland and west regional
programmes respectively. These include health, sanitation and agricultural
broadcasts, as well as those of the school broadcasting system which serves over
1000 schools and colleges.

TELEVISION
The Uganda Television Service, established in October 1963, is also operated by
the Ministry of Information and Broadcasting.

Using the 625-line system, television programmes are broadcast from a main
station in Kampala with a S5kW transmitter and from five relay stations located in
Masaka, Mbale, Mbarara, Lira and Soroti.

Programmes, on the air for 9 hours a day, include 1% hours, daily, of
educational broadcasts. Most programme material is in English and is imported.

FILM
Documentary and short films are locally produced. Feature films are imported
from India, the UK and the USA. There are four fixed cinemas in Kampala and a
drive-in for 744 cars; this has 116 additional seats. There are also three cinemas
in Jinja, two in Mbale and one each in seven other towns.
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UPPER VOLTA

UPPER VOLTA

Population 5491 000

Area 274 200 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 3

Total circulation Dailies 2000, Non-dailies 6000
Copies per 1000 people Dailies 0.3, Non-dailies 1
RADIO

Transmitters Long/medium-wave 1, Short-wave 3
Total receivers 87 000 estimated in use
Receivers per 1000 people 16

TELEVISION

Transmitters 1

Receivers 500 estimated in use
Receivers per 1000 people  0.09

FILM

Cinemas Fixed 6

Total seating capacity 2000

Seats per 1000 people 03

Total annual attendance 1 000 000

Annual visits per capita 0.2

PRESS
A government information bulletin published simultaneously in the capital,
Ouagadougou, and in Bobo-Dioulasso, with a circulation of 2000 copies, is the
only daily general interest newspaper. Another, more specialized bulletin is
issued by the Chamber of Commerce. Non-dailies consist of a general interest
weekly circulating 3000 copies, a government-sponsored weekly and a monthly
bulletin.

Other periodical publications number 13 with a total circulation of 10900
copies, dealing with subjects of general interest (7 titles circulating 5880 copies),
law, administration, etc. (2 titles, 1220 copies), education (2 titles, 2500 copies)
and mathematics.

The press devotes 20% of its news content to national news, 40% to African
news, 30% to international events and 10% to miscellaneous and sports news.

NEWS AGENCIES
A national press agency, Agence de Presse Voltaique (APV), was set up in 1963
under the auspices of Unesco and is located in Ouagadougou.
AFP, Reuters, UP1 and TASS maintain bureaux in the capital and supply news
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to eight subscribers in the country, including the press, broadcasting stations and
the Government.

RADIO
The Radiodiffusion-Télévision Voltaique (RTV) is a government-owned organi-
zation located in Ouagadougou, operating one medium-wave transmitter of 1kW
and two short-wave transmitters of 4kW each. There is also a regional station in
Bobo-Dioulasso.

Home-service programmes, in French and 13 vernacular languages, are on the
air for 82 hours a week, consisting of cultural and scientific programmes (28%
hours), news and information (27% hours), language and other courses (8%
hours), broadcasts for special audiences (6% hours), educational programmes
(1% hours) and advertising (7 minutes). About 25% of the programmes are of
national origin.

TELEVISION

Television broadcasting, like radio, is government owned and is financed by
government subsidy, licence fees, advertising and French Government aid for
equipment. Voltavision broadcasts from Ouagadougou for 4 hours a week, 1 hour
of which consists of nationally produced material, the remaining material being
imported from France, the Federal Republic of Germany and the USA. Daily
transmissions are received by individual set owners and at collective viewing
centres in the capital only.

FILM
In 1969, the Centre Cinématographique de I'Information produced three
educational films and one other short film. A special fund, financed by taxes on
box-office returns, has been set up to encourage national film production. All
the cinemas, including one mobile unit, are run by the Société Nationale
Voltaique du Cinema (SONAVOCI).

PROFESSIONAL ASSOCIATION
There is one autonomous national union for the press.

ZAIRE

Population 22480000
Area 2 345 409 sq. km.
PRESS

Newspapers Dailies 6, Non-dailies 12



128 ZAIRE

RADIO
Transmitters Long/medium-wave 4, Short-wave 18, VHF—FM 5
Total receivers 20 000 estimated in use

Receivers per 1000 people 0.9

TELEVISION
Transmitters 2
Receivers 6500 estimated in use

Receivers per 1000 people 0.3

FILM

Cinemas Fixed 57
Total seating capacity 17 000
Seats per 1000 people 0.8

Total annual attendance 1 100 000
Annual visits per capita 0.05

PRESS
Three daily newspapers, one with a circulation of 25 000, are published in the
capital, Kinshasa, two more in Lubumbashi and one in Kisangani. All are in
French. Of the 12 weekly and fortnightly journals, eight carry some current
news. In all of these, French is used either as the sole language of publication or
as the main language along with one or more of the ‘intermediary’ vernaculars in
this large and linguistically varied country.

The majority of the republic’s 100 or more periodicals are published in
Kinshasa, with a wide range of emphasis, among which political affairs,
sociology, religion and education are the most notable. Apart from a few
publications in Lingala, Tshiluba and Kikongo, the periodical press appears in
French.

The newsprint consumption in Zaire for 1970 was 500 metric tons, giving a
per capita consumption of 0.03kg.

NEWS AGENCIES

The official agency is the Agence Zaire Presse (AZAP) founded (as Agence
Congolaise de Presse) in 1960. At its headquarters in Kinshasa, the agency has an
editorial staff of 30, plus 19 reporters and 13 telex operators. Regional news
within the republic is gathered by 15 staff correspondents in the various
provinces. In addition, AZAP has a European office in Brussels with 2 permanent
staff correspondents. The total staff, at all locations, of the agency’s editorial,
administrative, technical and documentation services amounts to some 130
persons.

Foreign news is received direct by radio-teletype receiver from the Brussels
office and from the following overseas agencies to which AZ AP subscribes: AFP,
Reuters, Belga, DPA, ANSA and AP. In turn, AZAP has special agreements with
Reuters and AFP for reciprocal services. AZAP issues daily some 20 000 words
of national news, sports information and foreign news summaries, in addition to
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special bulletins, features and monographs, as occasion demands. Subscribers,
who receive either the agency’s direct French-language telex service or its daily
printed bulletin, include all the country’s newspapers, radio and television
networks, and various diplomatic missions, business firms and government
services. Plans for the near future include the establishment of a photo service
and the installation of additional radio facilities allowing AZAP to improve its
reception of world news, including satellite transmissions, and also to broadcast
to foreign countries.

A second agency established in Kinshasa is DIA (Documentation and
Information for and about Africa), founded in 1956 by the Catholic Bishops of
Congo, Rwanda and Burundi. Since 1965, it has been an independent private
company, although still maintaining its links with its founders. With an editorial
staff of about 10 and news desks for Zaire and Congo, Rwanda and Burundi,
Africa, Europe, the Third World, America and other countries, it issues daily
bulletins totalling some 20 000 words in French, English, Dutch, and occasion-
ally in African vernaculars to its branches in Rwanda and Burundi and to its
Brussels office for communication to agencies and subscribers in Europe and
other continents. On average, DIA material consists principally of religious news
(50% of total) and socio-economic and development affairs (35%).

Foreign agencies represented in Kinshasa include AFP, AP, DPA, Reuters,
Agerpress and TASS.

RADIO
The government-owned national broadcasting service, now one of the most
powerfully equipped in Africa, operates 16 transmitters: 3 medium-wave, at
Kinshasa (total 600kW), Kisangani and Lubumbashi (300kW each), 12 short-
wave (including two of 100kW at Kinshasa and Lubumbashi) and | FM.

The national station at Kinshasa now broadcasts 23 hours a day in French,
Swahili, Lingala, Tshiluba and Kikongo, while the six regional stations at
Lubumbashi, Mbandaka, Bukavu, Kasai, Kisangani and Mbuji-Mayi each broad-
cast for 13 hours a day, using French and the main local vernaculars. Both
national and regional stations broadcast half-hour programmes for schools once
or twice a week under the direction of the Ministry of Education.

An international service is broadcast from Radio Lubumbashi in French
(50%), Swahili, Portuguese and English for 42 hours a week.

TELEVISION .
Two stations, one operated by the Government’s broadcasting service in the
capital and the other by a private missionary college in Lubumbashi, broadcast
for a total of 46 hours a week. Of this, 21 hours is taken up by news and
information programmes, 8 hours by cultural and scientific programmes, 6 hours
by light entertainment and 5% hours each by educational broadcasts and
broadcasts to special audiences.

FILM
The Ministry of Information’s national newsreel unit makes news films for both
cinema and television, while another company produces news and documentary
films. '
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Total imported length of film in 1970 was 20 297m, coming from the
following countries: Belgium and Luxembourg, the Netherlands, Bulgaria,
Burundi, the Federal Republic of Germany, Japan, Nigeria, the USA and the
USSR.

The distribution circuits of three major import firms control most cinemas
and projection points. There are 210 outdoor cinemas in addition to the fixed
indoor establishments.

The Ministry of Information has a film library as, also, have four foreign
diplomatic missions.

SPACE COMMUNICATIONS
A ground station for Atlantic Intelsat transmissions has been in operation at
N’Sele, near Kinshasa, since 1971.

PROFESSIONAL TRAINING AND ASSOCIATIONS

The Université Nationale du Zaire offers post-graduate training in communica-
tions in the Department of Social Communication (Kinshasa campus) and
full-time studies for either a diploma in journalism or a diploma in information
sciences in the Department of Information Sciences (Lubumbashi campus).
Professional training for journalists is available, as from 1971, at the Centre
d’Enseignement Supérieur de Journalisme, Kinshasa, while more intensive
courses (six months’ study plus six months on the job) are organized by the
Maison de la Presse, also in the capital. Mass media studies are one of the
options for students taking the four-year course for welfare officers at the
Institut Social Africain at Bukavi.
_ Telecommunications and radio personnel are trained, respectively, at the
Ecole Nationale de Postes et Télécommunications, Kinshasa, and at the Institut
Nationale Préparation Professionnelle, Kinshasa-Ngombe.

Associations for media professions group together newspaper publishers,
national journalists, foreign correspondents, sports writers and film-makers.

ZAMBIA

Population 4 520 000

Area 752 614 sq. km.

PRESS

Newspapers Dailies 2, Non-dailies 13

Total circulation Dailies 60 000, Non-dailies 150 000

Copies per 1000 people Dailies 13, Non-dailies 33
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RADIO
Transmitters Long/medium-wave 8, Short-wave 10, VHF—FM 2
Total receivers 250 000 estimated in use

Receivers per 1000 people 55

TELEVISION
Transmitters 3
Receivers 18 500 estimated in use

Receivers per 1000 people 4

FILM

Cinemas Fixed 29
Total seating capacity 13 359
Seats per 1000 people 3

PRESS

One daily, with a circulation of about 40 000, is published in the important
copper-belt town of Ndola; associated with it is a Sunday newspaper with a
circulation of 20 000. The other daily, circulating 20 000 copies, is government-
owned and published in the capital, Lusaka. All are in English. Of the non-daily
general interest newspapers produced in the provincial centres, 3 appear weekly
and 10 fortnightly, either in English alone or in English plus the main local
language. A number of fortnightlies, in the Bemba, Lozi, Nyanja and Tonga
languages, are published by Zambia Information Services, a government
department. Mining companies in the copper belt have newspaper-type house-
organs with considerable readerships.

A dozen periodicals are also published, including Zambia Information
Services’ two magazines, and various church, trade, technical and professional
journals. In addition, several journals from neighbouring countries designed for a
regional readership circulate in Zambia.

The law in Zambia requires all publications to be licensed and registered with
the Government Post Office. Freedom of expression for the mass media is
guaranteed by the constitution.

NEWS AGENCIES
Zambia News Agency (ZANA) was founded in 1969 as a government
department, distinct from Zambia Information Services but initially drawing on
its network of provincial and district offices for the supply of domestic news. It
now has its own network of reporters throughout the country. It distributes
government news releases and fulfils the function of a national agency within the
country, but has no foreign correspondents.

By agreement, dispatches from Reuters and an English-language service from
AFP are received by the Government Post Office and relayed by private-wire
teleprinter to subscribers consisting mainly of the government-owned and
privately owned press and the national broadcasting services.
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Other news services with offices in Zambia are AP, UPI, IANA and Argus
African News Service.

RADIO
All broadcasting is carried out by Zambia Broadcasting Services, a government
department under the Ministry of Information, Broadcasting and Tourism,
which operates eight medium-wave radio stations ranging in power from 1 to
20kW at Lusaka Kitwe, Kabwe and Livingstone, ten short-wave stations of 10,
20, 50 and 120kW at Lusaka and two FM stations serving the immediate vicinity
of Lusaka.

General and home-service programmes are broadcast for about 240 hours a
week, general-service programmes principally in English with some in Bemba and
Nyanja at off-peak hours, while the home service broadcasts are in the seven
main vernaculars: Bemba, Nyanja, Lozi, Tonga, Kaoundé, Lunda and Luvale,
generally programmed in blocks of about 2 hours per language in a rotating
pattern to ensure some peak-hour listening for all audience groups.

Programmes include news, public affairs, music, drama and light entertain-
ment, sports, religion and a range of broadcasts for schools, teachers, farmers
and other groups, including 260 adult listening clubs. School broadcasts, on the
general service, occupy three hours a day during school terms. The Ministry of
Agriculture’s broadcasts to farmers in both general and home services now cover
almost all country areas, and listening is encouraged by free provision of
receivers for farm radio forums, of which there are now some 600 in existence.
More than half the population have access to a radio set and listen regularly. A
large proportion of the domestic demand for radio receivers is met by a
transistor-radio factory opened near Livingstone in 1966.

An annual licence fee is payable, but the great majority of sets are not
licensed.

TELEVISION

The first television programmes in the territory were broadcast from Kitwe in
the heavily populated copper-belt area in 1961. In 1965 and 1968, additional
stations were opened at Lusaka and Kabwe, thus serving two of the country’s
other main areas of population concentration. (About 50 000 Africans over 15
years of age watch television daily.) With the completion of its new television
centre and the establishment of a microwave link with the copper belt, Lusaka
has become the headquarters of the national network, Television Zambia, which
with Radio Zambia constitutes Zambia Broadcasting Services. Financial support
comes from government subventions, licence fees and commercial advertising.

Programmes are broadcast daily from 15.00 to 21.00 hours on three channels,
with an additional educational programme on the Kitwe channel from 09.45 to
11.00 hours on school days. An increasing proportion of programme material (in
English) is locally produced by government information services, industrial
enterprises, etc. Imported programmes come largely from the UK and USA.

To help offset the limitations imposed by the high cost of receivers, the
Government has made provision in its development plans for group-viewing
centres and, through the Ministry of Education, for the purchase of special
equipment for schools. The definition system used is 625 lines.

A licence fee is payable.
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FILM

Film production is carried out by Zambia Information Services which produces
newsreels, educational films for schools and documentaries for tourism
promotion and for use on the national television network. Commercial interests
also produce film material for their own and for public use. Most imported films
shown in public cinemas or through the Government’s fleet of 75 mobile 16mm
film vans are from the USA and UK. Most of the 35mm cinemas (total seating
capacity 7937 persons) are in Lusaka, Kitwe and the copper belt. Mining
companies provide 16mm film showings, either free or for a nominal charge, for
their own workers. In addition to the fixed cinemas, there are 135 mobile units
and one drive-in cinema.

SPACE COMMUNICATIONS
An earth station near Lusaka for Indian Ocean Intelsat transmissions was opened
in 1972.

PROFESSIONAL TRAINING AND ASSOCIATIONS

The Department of Broadcasting has its own technical training school at the
Lusaka Transmitter Centre. In addition, the Evelyn Hone College of Further
Education in Lusaka offers advanced courses in communications and journalism.
To these will shortly be added a professional training course for journalists at
the University of Zambia and full-scale training courses for other media
personnel at the Evelyn Hone College. Other training needs are met by the
Mindolo Ecumenical Centre, Kitwe.






PART THREE

NORTH AMERICA

Antigua
Bahama Islands
Barbados
Belize
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Canada
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Cayman Islands
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Dominican Republic
El Salvador
Greenland
Grenada
Guadeloupe
Guatemala
Haiti

Honduras

Jamaica

Martinique

Mexico

Montserrat

Netherlands Antilles
Nicaragua

Panama

Puerto Rico

St Kitts-Nevis and Anguilla
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St Pierre and Miquelon
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Trinidad and Tobago
Turks and Caicos Islands
United States of America
Virgin Islands (UK)
Virgin Islands (USA)






ANTIGUA

Population 60 000

Area 442 sq. km.
PRESS

Newspapers Non-dailies |
Total circulation Non-dailies 4000

Copies per 1000 people Non-dailies 66

RADIO

Transmitters Medium-wave 2, VHF--FM 1|
TELEVISION

Transmitters 1

Receivers 8800 licences*
FILM

Cinemas Fixed 2

Total seating capacity 1700

Seats per 1000 people 28

Total annual attendance 130 000
Annual visits per capita 2

*Including those on Montserrat and Sint Maarten.

PRESS
The only daily paper and one twice-weekly ceased publication in 1972, leaving
one other twice-weekly published in St John’s (in English) as the island’s only
newspaper. lts readership includes a number of visitors (tourist visits per year
total more than the permanent population of Antigua).

NEWS AGENCIES
News is received from Reuters’ Caribbean service. A Caribbean news agency is in
process of formation.

RADIO
The government-owned Antigua Broadcasting Service, established in 1956, now
broadcasts for 16 hours a day. It has one 0.5kW medium-wave transmitter at St
John’s. Its programmes, totalling 114 hours a week, consist of light entertain-
ment (70 hours), news and information (20 hours, including three BBC news
bulletins daily from the UK), broadcasts for spccial audiences (14 hours),
advertising (10 hours) and education (30 minutes).

Radio ZDK, a privately owned commercial station, with one 10kW
medium-wave transmitter and one FM transmitter, is on the air for 18 hours
daily. It also relays BBC news broadcasts.

A licencc fee is payable for radio receivers.



138 BAHAMA ISLANDS

TELEVISION
Leeward Island Television Services, a commercial station with government
participation, has a main transmitter at St John’s, Antigua (ZAL--TV) and relays
on Montserrat and (in the Netherlands Antilles) on Sint Maarten, potentially
reaching 95% of the population of these islands. Its 14-hour weekly programme
time includes educational broadcasts (5 hours), news and information (4%
hours), broadcasts for special audiences (4 hours) and cultural programmes. The
definition system used is 525 lines.
A licence fee is payable for television receivers.

FILM
Films shown in the commercial cinemas are imported, mainly from the USA and
some from the UK.

BAHAMA ISLANDS

Population 190 000

Area 11 405 sq. km.

PRESS

Newspapers Dailies 3, Non-dailies 5

Total circulation Dailies 30 000, Non-dailies SO 000
Copies per 1000 people Dailies 158, Non-dailies 262
RADIO

Transmitters Long/medium-wave 4, VHF—FM 2
Total receivers 80 000 estimated in use

Receivers per 1000 people 421

FILM

Cinemas Fixed 5

Total seating capacity 4100

Seats per 1000 people 22

PRESS

Both dailies, established in 1844 and 1903 respectively, are published in the
capital, Nassau, New Providence, as are several twice-weekly and weekly general
interest papers. Freeport, Grand Bahama, also has a twice-monthly newspaper.
Periodicals include a monthly review and various tourist and geographical
publications (1.4 million tourists visited the Bahamas in 1971), an industrial
journal and a legal journal. All publications are in English.
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NEWS AGENCIES
There is no local news agency. Reuters and AP services are received by the press
in Nassau, by radio teleprinter. The official Bahamas Information Service
provides information on matters of public interest and government policy, for
internal use through its Office of Public Affairs and for external promotion
through the Bahamas News Bureau, all under the general direction of the
Ministry of Tourism.

RADIO
The government-owned Broadcasting Corporation of the Bahamas (BCB),
formerly the Bahamas Broadcasting and Television Commission, with both
medium-wave (of up to 20kW) and FM transmitters in Nassau, provides
round-the-clock services totalling over 300 hours a week. Weekly programmes
include light entertainment (180 hours), news and information (50 hours),
cultural programmes (19 hours), advertising (27 hours), broadcasts for special
audiences (27 hours), education (1% hours) and broadcasts for ethnic minorities
(45 minutes).
No licence fee is payable for radio receivers.

TELEVISION
There is no local service vet but programmes can be received from stations in
Florida (USA).

FILM
Films shown in the fixed cinemas and the four drive-ins (accommodating 1600
cars) are all imported. Annual film imports of 2 560 815m in 1971 included over
1500 features from the USA, around 30 features from the UK, some 5 380m
from Surinam and 198m from Jamaica.

BARBADOS

Population 240 000

Area 430 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 2

Total circulation Dailies 24 000, Non-dailies 17 000
Copies per 1000 people Dailies 100, Non-dailies 71
RADIO

Transmitters Medium-wave 2, VHF—FM |
Receivers 89 000* estimated in use

Receivers per 1000 people 371



140 BARBADOS

TELEVISION
Transmitters |
Receivers 20 000 estimated in use

Receivers per 1000 people 83

FILM

Cinemas Fixed 6
Total seating capacity 4700
Seats per 1000 people 20

Total annual attendance 1 300 000
Annual visits per capita 5

*Including 26 000 wired receivers.

PRESS

The only daily newspaper, published in the capital, Bridgetown, also has a
Sunday edition with a circulation of some 30 000 copies. Non-dailies are also
published in Bridgetown as are most of Barbados’ 130 periodicals, the main
subject fields being law (19 titles), education (17 titles), political science (14
titles), commerce and industry (11 titles), sociology (10 titles), medicine and
health (9 titles), religion, history, agriculture and fisheries (6 titles each), etc. as
well as 24 school, house and parish magazines.

NEWS AGENCIES

Reuters’ Caribbean service, through a block contract agreement with the
Caribbean Publishers and Broadcasters Association (CPBA), which is based in
Jamaica, is received by the daily press and by both broadcasting organizations.
UP! news is also received by the daily press and the Caribbean Broadcasting
Corporation. A Caribbean regional news agency is in process of formation.

Reuters” Caribbean desk, with a permanent correspondent and editorial and
teleprinter staff, is located in Barbados.

RADIO

The Caribbean Broadcasting Corporation (CaBC), a statutory corporation
financed by government subventions, receiver licences and advertising revenue,
was licensed in 1963 and began operations the following year. With two
medium-wave transmitters (1 and 10kW) and one FM transmitter, CaBC
broadcasts a home service in English for over 135 hours a week. Programmes,
which are received throughout the eastern Caribbean, consist of light entertain-
ment (56 hours), news and information (27 hours, including seven relays daily
of news bulletins from the BBC (UK)), broadcasts for special audiences (22
hours), advertising (12 hours), education (8% hours), and cultural programmes
(7% hours).

Licensed by the Government in 1965, the privately owned commercial
service, Barbados Rediffusion Service, operates under the same conditions as to
general policy and programme content as CaBC. Its wired programmes are
distributed for 120 hours weekly to 26 000 subscribers throughout the island.
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TELEVISION
The Caribbean Broadcasting Corporation’s television service, inaugurated in
1964, is now broadcasting for about 73 hours a week, of which 4% hours are
education programmes. About 75% of programmes are in colour (NSTC system).
Imported programmes, accounting for about 65% of the total, come mainly
from the UK, Canada and the USA. The definition system used is 625 lines.
A licence fee is payable for receivers.

FILM
Apart from occasional teaching films made by the government Audio-Visual
Aids Department, there is no national film production. Provision has been made,
however, for a film unijt to be established within the government information
service.

Films shown in commercial cinemas and the two drive-ins (accommodating
395 cars) are all imported. Total length of both features and documentaries
imported in 1971 (33 024m) came mainly from the USA (18 893m) and UK
(8295m) and from India (2752m), Canada (793m) and Trinidad (746m).

SPACE COMMUNICATIONS
An Atlantic Intelsat earth station at Barbados came into operation in 1972.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Most press professionals are trained on the job. The Caribbean Christian
Communications Nctwork in Bridgetown is concerned with the training of both
serving media personnel and potential recruits for the media.
The Barbados Press Association, Bridgetown, has a code of ethics to which its
members subscribe.

BELIZE

Population 124 000

Area 22 965 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 4

Total circulation Dailies 3000, Non-dailies 11 500
Copies per 1000 people Dailies 24, Non-dailies 93
RADIO

Transmitters Medium-wave 3, Short-wave 1
Total receivers 57 000 estimated in use

Receivers per 1000 people 460
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FILM

Cinemas Fixed 8
Total seating capacity 4500
Seats per 1000 people 36

Total annual attendance 300 000
Annual visits per capita 2

PRESS

The daily newspaper is published by the governing political party in Belize City.
1t also appears on Sundays (but not Mondays). The non-daily press consists of
four weeklies. An official gazette and a weekly government information service
newsletter are also issued. All are based in Belize City except the last mentioned
which is published in the new capital, Belmopan. It is estimated that the press
reaches about 50% of the population. Apart from the daily and one of the
weeklies which publish 10 and 5% respectively foreign news, all papers carry
virtually 100% local news. The press is entirely in English, though Spanish is a
widely spoken language.

Periodicals include two titles dealing with agriculture and one each dealing
with general information, education, industry and literature.

NEWS AGENCIES
There is no national agency. AP, UPI and Reuters have stringers in Belize.

RADIO
The first public broadcasts were made in 1937 with a small short-wave
transmitter. A medium-wave transmitter was added in 1952. Rebuilt after
hurricane damage in the early sixties, Radio Belize now operates one short-wave
(5kW) and three medium-wave (20 and 1kW) transmitters, broadcasting a home
service for 119 hours a week in English (92 hours) and Spanish (27 hours)
effectively covering the whole territory and the whole population. Programmes
consist of cultural broadcasts (76 hours a week), news and information (22
hours), broadcasts for special audiences (12 hours), educational broadcasts (3
hours) and light entertainment (2 hours). Over 80% of programmes are of
national origin. Radio Belize is a government agency operated on a
semicommercial basis. Commercial advertising now provides 80% of its budget.
An annual licence fee is payable for radio receivers.

FILM
Apart from some films on topical events shot by the government information
services, there is no local film production.

Feature films are imported at the rate of around 190 a year, mainly from the
USA through distributors in Panama. Similarly, about six documentaries are also
imported. Apart from the fixed cinemas, there are also three mobile projection
units operated by government services touring rural areas.
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BERMUDA

Population 54 000

Area 53 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 3

Total circulation Dailies 13 600, Non-dailies 29 000
Copies per 1000 people Dailies 252, Non-dailies 537
RADIO

Transmitters Long/medium-wave 4, VHF—FM 2
Total receivers 38 000 estimated in use

Receivers per 1000 people 704

TELEVISION

Transinitters 2

Receivers 17 D00 estimated in use

Receivers per 1000 people 315

FILM

Cinemas Fixed 4

Total seating capacity 2215

Seats per 1000 people 41

PRESS
One daily newspaper, established in 1828, is published in the capital, Hamilton.
There are also three weekly general interest papers (two of which have
circulations in excess of 10 000) and some 30 specialized periodicals, including a
large number designed for tourist visitors (who number over 350 000 annually);
also other periodicals of religious, artistic, geographic. commercial, agricultural,
historical and military interest.

NEWS AGENCIES
There is no local agency. The press, radio and television receive the news services
of Reuters and UPI. The Government Information Office issues news releases,
radio tapes and television film clips to the news media, all these being supplied
by the Central Office of Information (UK).

RADIO
The Bermuda Broadcasting Company, a private corporation now sponsored by
the Government but originally founded in 1943 under private ownership, is
financed by subventions from public funds and advertising revenue. It operates
medium-wave and FM (stereo) transmitters broadcasting two programmes in
English for 24 hours a day. Weekly programme hours total around 100,
consisting of broadcasts for special audiences (61 hours, including over 40 hours
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religious programmes), news and information (53 hours), arts, letters and
sciences (33 hours), advertising (27 hours), education (11 hours), light
entertainment (10 hours), and broadcasts for ethnic minorities (5% hours, in
Portuguese). Over 60% of programmes are nationally produced.

The privately owned Capital Broadcasting Company, founded in 1961,
operates a 24-hour daily service on medium wave and FM. Its programmes are
divided into blocks intended for specific audiences at various times of the day,
eg programmes for children and youth from 15.00 to 18.00 hours.

No licence fee is payable for radio receivers.

TELEVISION

The Bermuda Broadcasting Company, whose first television programmes were
transmitted in January 1958, is now on the air for over 70 hours a week,
including over 40 hours in colour (NSTC system). Weekly programmes include
broadcasts for special audiences (22 hours, of which 17 are for women), light
entertainment (21 hours), education (17 hours), news and information (8
hours), advertising (8 hours), and arts, letters and science (2 hours). Television
programme exchanges are carried out regularly with the CBS (USA) and the BBC
(UK) and programmes are also imported from both these countries.

The Capital Broadcasting Company, transmitting television programmes since
August 1965, carries a larger proportion of imported recorded light music,
drama and serials and is on the air for over 80 hours a week.

The definition system used is 525 lines.

FILM
There is no local film production. The chain of commercial cinemas in Hamilton
(2), St Georges and Somerset, associated with a newspaper publishing firm,
exhibits imported feature films. Of 142 features imported in 1971, 141 came
from the USA and one from the UK. The Government Information Office
releases a 35mm weekly newsreel supplied by the Central Office of Information
(UK), for showing in local cinemas.

PROFESSIONAL ASSOCIATIONS
Broadcasting stations are members of the National Association of Broadcasters
(USA).
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CANADA
Population 21 850 000
Area 9976 139 sq. km.
PRESS
Newspapers Dailies 121, Non-dailies 1031
Total circulation Dailies 5 117 700, Non-dailies 5 800 000
Copies per 1000 people Dailies 234, Non-dailies 265
RADIO
Transmitters Long/medium-wave 441, Short-wave 8,
VHF-FM 280
Receivers 17 932 000 estimated in use
Receivers per 1000 people 821
TELEVISION
Transmitters 534
Receivers 7 296 000 estimated in use
Receivers per 1000 people 334
FILM
Cinemas Fixed 1156
Total seating capacity 665 996
Seats per 1000 people 30
Total annual attendance 92 315 452*
Annual visits per capita 4

*Including drive-ins.

PRESS
Daily newspapers appear in about 90 towns, most of these being served by a
single daily, a few by two dailies and four cities by more than two: Montreal
with 6 (4 in French, 2 in English), Toronto with 4 (3 in English and 1 in 1talian),
Ottawa with 3 (2 in English and 1 in French) and Quebec City with 3 (all in
French). Most dailies are in English, but 13 are published in French ~ which is
the mother tongue of about 30% of the population and has equal status with
English as an official language — and 6 are in other languages. Highest
circulations are recorded by two Toronto dailies with respectively 374 000 and
263 000 copies per issue; the second of these (which also has a separate daily
business edition circulating 286 000 copies) is the only Canadian daily with
appreciable nation-wide and international readerships. A dozen other dailies
throughout the country exceed the 100 000 circulation mark. The trend towards
group ownership has accelerated in recent years and, by 1971, 68 dailies were
controlled by ten groups, the largest (which also has newspapers in the UK, USA
and southern Africa) owning 28 smaller-city English-language titles, and another
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two owning 10 and 8 main-city dailies respectively, while a French-language
consortium controlled 4 Quebec dailies, along with 6 important weeklies and 4
radio and 2 television stations.

The non-daily general interest press consists mainly of papers published
weekly or more frequently, serving metropolitan suburban areas and smaller
local communities. The majority are in English, 147 in French and over 80 in 14
other languages, either alone or in combination with English.

Canadian periodicals published in 1972 totalled 1015 titles. Over 500 of
these, circulating 4.4 million copies per issue, were of professional, industrial and
commercial interest while a further 300, mostly monthlies, were concerned with
recreation, education, religion, etc. English is the main language (813 titles),
French has 118 titles, other languages 48, while 36 periodicals are bilingual.

Mass readership magazines are few, and their existence is increasingly precari-
ous in view of the competition of imported publications from the USA far
outnumbering domestic production.

The world’s largest newsprint supplier, Canada produced 7 814 000 metric
tons in 1970 (as compared with just over 6 million metric tons in 1960), of
which over 85% is exported. Domestic newsprint consumption amounted to
474 700 metric tons in 1970 (as compared with 505 700 metric tons in 1960).

NEWS AGENCIES

The country’s largest agency is Canadian Press (CP), founded in 1917, which has:
its headquarters in Toronto; domestic branches in Halifax, Quebec City,
Montreal, Ottawa, Toronto, Winnipeg, Edmonton and Vancouver; staff
correspondents in five other Canadian cities, and 650 part-time correspondents
throughout the country; branches abroad in London, New York, Washington
and Paris; and 15 part-time correspondents in a number of Commonwealth and
foreign countries. 1t is a cooperative, owned and operated by 103 Canadian daily
newspapers, and employing a total permanent staff of 432 persons at home and
25 abroad. CP carries world news from AP, Reuters and AFP (French-language
service), all of which receive CP news on a reciprocal basis. CP issues daily
national and local news services of 144 000 words in English and 48 000 words
in French, and foreign news services of 36 000 words in English and 24 000
words in French. lts other services include features (5200 words daily),
photographs (70 a day) and audio-radio transmissions (65 a day).

Subscribers include 104 newspapers, 242 radio stations and 56 television
stations; also 19 Canadian colleges and universities, 6 government agencies and 1
weekly news magazine. Transmissions are effected by leased teletype, wire-photo
and telephone lines.

The private company, United Press International of Canada (formerly British
United Press) with headquarters in Montreal, is an affiliate of UPl (USA). It
supplies Canadian and international news and pictures to about 40 press and
broadcasting subscribers in Canada and is an outlet for Canadian news through
UPI facilities throughout the world.

Visnews (UK) supplies news film to television stations.

Major Toronto and Montreal dailies have their own news service, with
correspondents abroad. Another operates a syndicated feature service. Various
other syndicated agencies and wire services also supply the press and
broadcasting stations.
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Foreign agencies represented in Canada include UPI and APP (Paris), both
with bureaux in Montreal, and DPA, Reuters and TASS.

RADIO

Alongside the Canadian Broadcasting Corporation (Société Radio Canada)
(CBC), a public corporation established by Act of Parliament in 1936 to provide
a national broadcasting service, Canada also has a highly developed private
broadcasting industry. CBC is financed by government subventions and its
advertising revenues (advertising accounting for about a third of the total), while
private stations depend solely on their commercial activities. Both public and
private broadcasting (radio and television) are regulated and supervised by the
Canadian Radio—Television Commission, a public authority set up by the
Broadcasting Act of 1968, which also provided a statutory statement of national
broadcasting policy.

CBC’s domestic radio services, in 1971, covered 98.6% of the total
population. Its English-language services consist of a medium-wave network of
27 main stations throughout the country, with 200 low-power relay stations,
plus antenna time of an average of 25 hours a week on 67 privately owned
affiliated stations; and an FM service in five major cities (Vancouver, Toronto,
Montreal, Ottawa and Winnipeg). Similarly, CBC has a French-language
medium-wave network of 9 main stations with 55 low-power relays, and time on
35 privately owned affiliated stations; also 2 French-language FM stations (in
Montreal and Vancouver). Both medium and short wave are used by the
northern service broadcasting in English, French, Indian (Dogrib, Chipewyan,
Loucheux, Slave and Cree) and Eskimo languages to northern areas of Canada.

As from 1973, one audio circuit of the domestic communications satellite,
Anik, is available for distribution of national news and programmes from
Montreal and Toronto to regional and remote stations.

Private cnterprises operate some 196 medium-wave, 6 short-wave and 76 FM
stations, over 80% of which broadcast principally in English, most of the
remainder in French, some in both and a few in other languages as well
(including Croatian, Dutch, German, Greek, Hungarian, Italian, Portuguese and
Ukrainian). Population coverage is also around 98%. About 95% of these stations
belong to the Canadian Association of Broadcasters. Many are linked in
ownership with publishing and other interests.

Broadcasting time totals over 53 000 hours a week (on all medium- and
short-wave stations), of which about 65% is light entertainment, 25% news and
information, 4% broadcasts for special audiences, 4% music and other cultural
programmes, and 0.5% broadcasts for ethnic minorities. Not included in these
figures is advertising time, which must not exceed 25 hours a week. FM stations
transimit for over 8000 hours a week, of which more than 90% consists of
musical programines.

No licence fee is payable for radio receivers. Over 5.6 million households have
one or more receivers (including car radios).

External broadcasting is conducted by the CBC international service, Radio
Canada International, which broadcasts from two 250kW short-wave
transmitters at Sackville, New Brunswick, and is also relayed from Daventry
(UK) and Sines (Portugal). Programmes, originated in Montreal, are transmitted
by microwave to Sackville. Using 11 languages (English, French, Czech, German,
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Hungarian, Polish, Portuguese, Russian, Slovak, Spanish and Ukrainian), Radio
Canada International broadcasts to seven target areas (Europe, Africa, the south
Pacific, Caribbean, USA, Latin America and the Canadian north) for 90 pro-
gramme hours a week. It also distributes programmes abroad by means of
transcriptions and special relays.

In cooperation with the Department of National Defence, the CBC Armed
Forces Services provide recorded and short-wave radio programmes for
Canadian military bases at home and abroad.

TELEVISION
Television services, like radio, are financed and operated under both public and
private ownership and are regulated by the same authorities. Some 97% of the
population is covered by television.

CBC first began television broadcasting in 1952, By 1971, it had 318 national
outlets: 17 CBC-owned originating stations in English and French networks,
with their 101 relay and broadcasting stations, 18 Frontier Coverage Packages
(stations in northern areas programmed by film recordings) and 43 privately
owned affiliates with their 156 rebroadcasting stations. One station, in Toronto,
broadcasts educational programmes for 15 hours a day.

As from April 1973 CBC has begun to distribute its full television network
schedule direct via the domestic geostationary satellite, Anik, first to remote
northern stations and eventually to all Canada except the central area, which will
still be served by terrestrial means.

There are some 250 privately owned stations operated by over 70 companies
with 180 relays in addition to their main transmitters. Their services are
primarily local but the majority also have network or cooperative facilities
through affiliation with the CBC or with CTV (a cable distribution network
owned by 12 independent stations and serving a million subscribers) and the
Canadian Association of Broadcasters which conducts programme exchanges for
its members. Cable television is increasing rapidly and, by 1971, 53.5% of homes
in British Columbia, 33.4% of homes in Ontario, 21.8% of homes in Quebec, etc.
were served by cable networks distributing programmes originating in Canada
and the USA. Early in 1973, there were 365 cable television enterprises in
Canada.

A sample of Canadian television programmes in late 1972 showed the
following main categories: light entertainment (47%), news and information
(32%), education (18%), arts, letters and science (2%) and religious broadcasts
(2%). This breakdown does not include advertising programmes, which are
broadcast on both publicly and privately owned stations.

The definition system used is 525 lines, and the colour system NTSC. About
20% of Canadian households had colour television in 1971.

No licence fee is payable for television receivers.

FILM
Approximately 135 private film companies, 10 government agencies, 72
television stations and 16 motion-picture laboratories were engaged in the
making of films, video tapes and filmstrips in 1970.
The production of feature films is fostered by the Canadian Film
Development Corporation, established by Act of Parliament in 1967, which
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invests in productions and offers grants, loans and various other awards to
film-makers and technicians, and assistance in distribution and administrative
matters. From a total of 3 features produced in 1960, production had risen to
19 in 1969 (8 by government and 11 by private producers) and 25 in 1970. In
1970 also, 60 theatrical shorts, 405 films for non-theatrical exhibition, 224
silent films and 600 other motion pictures were produced.

The National Film Board, founded in 1939 and reconstituted by the National
Film Act of 1950 to ‘initiate and promote the production and distribution of
films in the national interest’, is the main producer of documentary films (572
titles in 1969) and other visual aids. lts productions, including electronic video
recording (EVR) cartridges, are distributed in the country through commercial
channels and by loan to community groups, schools, etc. and abroad by its own
offices (in London, Paris, New Delhi, Tokyo, Buenos Aires and New York).

Films released in 1970 for commercial exhibition included 733 imported
features from the USA (291), the UK (131), ltaly (113), France (90) and
other countries (108). Commercial exhibition (in 1970) was carried on by 1156
fixed cinemas and 279 drive-ins (accommodating 115512 cars), recording
annual attendances respectively of 80.8 million and 11.5 million persons, a
noticeable improvement on the previous year, although still well below the 1960
total of 117.5 million. The four largest circuits (with 334, 132, 66 and 31 houses
respectively) operated more than 50% of the country’s cinemas.

SPACE COMMUNICATIONS
Canada has two Atlantic Intelsat ground stations at Mill Village, Nova Scotia,
opened in 1966 and 1969, and a Pacific Intelsat station at Lake Cowichan,
Vancouver Island, opened in 1972.

Using its first geostationary satellite, Anik 1, owned by Telesat Canada (a
combination of Canadian telecommunications and electronics firms) and
launched by the North American Space Agency in November 1972, the
Canadian Domestic Satellite Communication Service began operating on 1
January 1973. The system will eventually use three satellites and is designed for
telephone, telex, data and television and radio transmission.

CBC has a contract with Telesat providing initially for the use of three
channels to distribute the corporation’s French- and English-language television-
and radio-network services throughout the country’s five major time zones. The
earth segment provides for CBC use of eight southern earth stations (the two
main ones linked to the Montreal and Toronto production centres) and 25
Television-Receive-Only earth stations in remote and northern regions. When the
second satellite is launched in 1973 it is expected that channels will be rented by
broadcasting organizations in the USA.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Carleton University and the University of Western Ontario have both offered
(since 1945 and 1946 respectively) four-year honours courses for the Bachelor
of Journalism degree. The Ryerson Institute of Technology has had a similar
three-year course since 1949. Various community colleges provide training in
printed and broadcast journalism of 1, 2 or 3 years’ duration and many other
colleges and universities offer courses in journalism, as part of their arts and social
sciences curricula, some with growing emphasis on broadcasting, although much
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broadcasting training is received in service. CBC has a national training centre in
Montreal for Canadian and overseas technical broadcasting staff. The Ryerson
Institute of Technology also offers film training, as does Sheridan College.

Press organizations include national associations of community newspapers
(400 members), daily newspapers (84 members), the periodical press (with
constituent agricultural, business and magazine associations), a managing editors’
conference, and a national and several provincial press clubs.

The Canadian Association of Broadcasters groups 95% of private broadcasting
stations, and there are associations of broadcasting technicians, performers and
journalists. Film professionals are grouped in associations of directors,
producers, technicians, laboratories, performers, authors, distributors,
exhibitors, etc. (some national, some provincial), and there is a Motion Picture
Industry Council of Canada whose members represent all branches of the
industry. Institutions such as the Canadian Film Institute, the Cinémathéque
Canadienne, the National Science Film Library, the Canadian Society of
Cinematographers, etc., as well as various film clubs and libraries, promote the
film medium both professionally and among the public at large.

CANAL ZONE

Population 45 000
Area 1432 sq. km.
RADIO
Transmitters Long/medium-wave |
TELEVISION
Transmitters 2
FILM
Cinemas Fixed 9
Total seating capacity 4800
Seats per 1000 people 107
Total annual attendance 400 000
Annual visits per capita 9
PRESS

Daily and weekly papers from the Republic of Panama, in both English and
Spanish, circulate throughout the Zone as do papers from the USA (80% of the
population of the Canal Zone are US citizens).
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RADIO
The United States Armed Forces operate a 5kW medium-wave transmitter at
Fort Clayton, which is on the air 24 hours a day. Otherwise listeners tune to the
stations of the Republic of Panama.

TELEVISION
The United States Armed Forces have a main transmitter at Fort Clayton serving
the Pacific side of the isthmus and an auxiliary transmitter at Fort Davis on the
Atlantic side. These are on the air for 10 hours a day. Most of the Zone is also
covered by transmitters of the Republic of Panama.

FILM
Imported films, mainly from the USA, are shown in the Zone’s fixed cinemas.

CAYMAN ISLANDS

Population 10 000

Area 259 sq. km.
PRESS

Newspapers Non-dailies 1
Total circulation Non-dailies 3750

Copies per 1000 people Non-dailies 375

RADIO
Total receivers 6000 estimated in use
Receivers per 1000 people 600

FILM

Cinemas Fixed 7*
Total annual attendance 115 000*
Annual visits per capita 12

*Including | drive-in.

PRESS
A privately owned weekly newspaper and a monthly Church journal (1450
copies), both based in Georgetown, Grand Cayman, are the only regular
publications. They are in English. Press readership includes many tourist visitors
who total some 20 000 every year.
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RADIO
There is no local radio or television broadcasting station. Some 6000 radio sets
are in use, receiving programmes from neighbouring islands.

FILM
There are six cinemas (all 16mm) in the islands and one drive-in with
accommodation for 100 cars.

COSTA RICA

Population 1 840 000

Area 50 700 sq. km.

PRESS

Newspapers Dailies 5, Non-dailies 7

Total circulation Dailies 130 000

Copies per 1000 people Dailies 71

RADIO

Transmitters Long/medium-wave 35*, Short-wave 4, VHF—FM 12
Total receivers 250 000 estimated in use

Receivers per 1000 people 136

TELEVISION
Transmitters 47
Receivers 125 000 estimated in use

Receivers per 1000 people 68

FILM
Cinemas Fixed 132

*Plus 13 repeaters.
+tMain transmitters only.

PRESS
All daily newspapers are published in the capital, San José, in Spanish — the
national language. One, considerably larger than the others, has a circulation
varying between 68 000 and 75 000 copies. Most dailies have Sunday editions
with higher than week-day circulations. Several other weeklies also appear in San



COSTA RICA 153

José (the four largest totalling some 60 000 copies per issue), making the capital
and the surrounding Mescta area — with about 55% of the national
population — the consumers of almost 80% of the total newspaper circulation.
San José papers are also distributed outside the Meseta; the largest San José daily
has a weekly section devoted to the Caribbean coast city of Limon. Puntarenas
on the Pacific coast has a twice- weekly paper and there are small weeklies in
two other provincial towns.

Periodicals other than newspapers include a government gazette, a women’s
weekly (circulating 7000 copies per issue), an agricultural monthly, 3 medical
journals, 3 social and cultural publications, 2 Catholic magazines and several
political journals.

NEWS AGENCIES
There is no local agency. Papers receive local news from their own
correspondents and mainly use the foreign services of AP and UPI. In addition,
Reuters serves two papers, and AFP and Efe one each. United States
Information Service material is also used, particularly for broadcasting.

RADIO

General supervision of broadcasting is exercised by a government department,
but all stations, owned by 23 organizations, are commercially operated with the
exception of one cultural and two religious and cultural. The majority have
interlocking ownership links and are members of an association of station
owners. The two largest networks each consist of nine medium-wave stations in
various parts of the country and one of them also has FM transmitters in San
José. Several broadcast for 24 hours a day on both medium and short wave, and
a number — like the Christian mission station Faro del Caribe (which broadcasts
in Spanish and English on medium and short wave and FM) — transmit to
audiences in neighbouring countries, as well as Costa Rica.

The national broadcasting law requires all stations to devote at least 30
minutes a week of programme time to improving the nation’s cultural level. The
law also restricts the amount of certain types of imported programmes
broadcast. Radio is certainly the main source of information for a large
proportion of the population, almost all of which is covered by one or more
programmes. From around 80 000 receivers in 1960, set ownership in homes has
trebled in ten years, and some estimates would add a further 150 000 portable
and car receivers.

TELEVISION

Television broadcasting began with one commercial station (Televisora de Costa
Rica) established in 1960, and another in 1962. There are now four stations, all
based in San José, though booster towers bring transmissions from the capital to
most of the country’s main population areas and to some parts of Nicaragua and
Panama. Televisora has four relays, in Buena Vista, Palmira, Turrialba Volcano
and Golfito. Set ownership, however, is mainly confined to San José and the
Meseta. The law requires at least 20% of programmes to be domestically
produced -- in fact, imported programmes make up about 75% of the total. The
definition system used is 525 lines. Some stations broadcast in colour.
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FILM
A Department of Audio-Visual Communication under the Ministry of Culture,
Youth and Sport produces, through two production units, a regular series of
16mm documentary films for screen and television on subjects of national
interest related to social, economic and cultural development. This department
services the film and audio-visual needs of all ministries and government
institutions. It is planned to expand present production facilities in order to
provide film training facilities for the Central American region and for
production by video-tape recording (VTR).

One local production organization in the private sector produces short
advertising films for television.

Theatrical feature films are all imported, with approximately 75% of the titles
coming from the USA. The remainder are productions from Mexico, Spain,
France, Italy and the USSR.

The Ministry of Agriculture, Health and Community Development has 17
mobile cinema units which screen films to local community audiences and to a
number of schools and educational institutions which are equipped with 16mm
projectors.

PROFESSIONAL TRAINING AND ASSOCIATIONS
The journalists’ guild, which has its own professional charter, was responsible in
1968 for establishing a school of journalism, offering a four-year course, within
the national university. Broadcasting stations belong to an owners’ association. A
film training scheme for the Central American region is being planned (see
above).

CUBA

Population 8 660 000

Area 114 524 sq. km.

PRESS

Newspapers Dailies 16

Total circulation Dailies 924 500*

Copies per 1000 people Dailies 107*

RADIO

Transmitters Long/medium-wave 94, Short-wave 16
Total receivers 1 330 000 estimated in use

Receivers per 1000 people 154
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TELEVISION
Transmitters 19
Receivers 575 000 estimated in use

Receivers per 1000 people 66

FILM
Cinemus Fixed 428

*For 8 titles only.

PRESS

With four daily newspapers (two evening and two morning), totalling 868 000
copies per issue, the capital, Havana, accounts for more than 80% of the
country’s total daily circulation. The largest of these (408 000 copies per issue)
is a Spanish/English morning paper founded in 1965 and published by the
Central Committee of the Communist Party. In addition to its urban readership,
it reaches 75% of the village population and 80% of the urban population and all
school teachers receive subscriptions to it. The second largest, an evening paper,
also founded in 1965 and also with a nation-wide readership, is published by the
Communist Youth League and circulates 260 000 copies per issue. Both
Santiago de Cuba and Santa Clara have three dailies while other provincial towns
have one each. All dailies publish educational television timetables and course
subjects and other study aids particularly for the benefit of teachers.

Apart from daily newspapers and non-dailies (figures for which are not
available), about 200 periodicals are published, 35 being of a general nature, 27
dealing with economics and political science, 27 with engineering and
technology, 27 with agriculture, fisheries, etc., 15 with literature, etc. The
largest circulations are recorded for a weekly illustrated (220 000 copies), a
monthly women’s magazine and a satirical weekly (each 150 000 copies), a
monthly magazine for small farmers (90 000 copies) and a political monthly
(60 000 copies). All are in Spanish, a few having sections in other languages or
separate foreign-language editions (English, French, Russian).

NEWS AGENCIES
The national agency is Prensa Latina, Agencia Informativa Latinoamericana
(PRELA), founded in 1959, with headquarters in Havana and branch offices in
the six provinces. PRELA has branches abroad in Moscow, Prague, Sofia, Paris
and Mexico, a correspondent in Hanoi and stringers in Latin American countries.
Its news services in Spanish, French and English are transmitted by teleprinter
and radio teletype to subscribers in Europe, Africa and Latin America. Special
services include photo and economic services and a Spanish-language bulletin on
Latin American economic affairs.
Foreign agencies represented in Havana includg BTA, CTK and Novosti.

RADIO
Under the Ministry of Communications, the Cuban Radio Broadcasting Institute
is responsible for all sound and television broadcasting throughout the country.
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Medium-wave stations and networks cover the national territory. The three most
powerful networks, Radio Liberacion (with 8 transmitters including one of
SOkW and one of 60kW), Radio Progreso (with 8 transmitters including two of
SOkW each), and Radio Rebelde (with 11 transmitters including one of 150kW),
are on the air for more than 1672 hours a week, broadcasting light
entertainment (993 hours), news and information (414 hours) and educational
programmes (264 hours). Apart from programmes received through exchange
agreements with other national broadcasting organizations, broadcast material is
mainly of national origin. One station is reserved exclusively for serious music
and cultural programmes.

The national external broadcasting organization, Radio Havana (with
short-wave transmitters of up to 100kW) is on the air for over 40 hours a day,
broadcasting programmes in Spanish, English, French, Creole, Quechua,
Portuguese, Arabic and Guarani, beamed to six areas in Europe, the
Mediterranean and the Americas.

TELEVISION

The first television programmes were broadcast in early 1950. There are now
two national networks with 19 stations operated by the Officina Television
Nacional and the Cuban Radio Broadcasting Institute. On the air for 136 hours a
week, the national networks broadcast educational and cultural programmes (78
hours), news and information (33 hours) and light entertainment (25 hours).
Educational broadcasts, of which there are more than 70 a week, include
adult-education and literacy courses, language classes and special 4-hour morning
and afternoon programmes for schools, for which purpose 10 000 receivers have
been installed in pre-university secondary establishments throughout the
country. Most programmes are nationally produced.

FILM
The cinema, as both an art and an industry, is the responsibility of a government
institute set up by law in 1959, the Instituto Cubano del Arte y la Industria
Cinematografica (ICAIC).

Films produced in 1969 included 1 long (documentary) and 24 short films (3
entertainment, 14 documentary and 7 educational). Over the period 1960—68,
the total output was 44 feature and medium-length films, 204 documentaries, 77
educational films, 49 animated cartoons, 94 items of the People’s Encyclopedia,
and 435 numbers of the ICAIC’s Latin American newsreel. The ICAIC also
maintains the national film library and publishes a film review.

Imports for the year 1969 totalled 115 titles, coming from Japan (18), the
USSR (17), USA (11), ltaly (9), Romania (8), France and the UK (7 each),
Hungary and Mexico (6 each), Czechoslovakia, Spain, Brazil and the German
Democratic Republic (3 each), Poland, Bulgaria, Viet-Nam, Bolivia, Yugoslavia,
Senegal and Sweden.

Management, maintenance, extension and programming of the nationalized
fixed-cinema networks are the responsibility of the 1CAIC, as also is the
operation of the country’s 75 mobile projection units which, in 1970, gave
almost 70 000 shows to 7 280 000 spectators in rural communities and schools.
One drive-in has space for 500 cars.
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SPACE COMMUNICATIONS
A scientific and technical cooperation agreement signed in 1970 between Cuba
and the USSR provided for the construction in Cuba, within the next few
years, of an earth station which would permit the exchange of television
programmes, as well as telephone and telegraph communications between the
two countries by Molnya satellite.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Training in journalism is provided at the University of Havana. The Cuban
journalists’ union (UPEC) is responsible for the general supervision of
professional training for all media personnel.

DOMINICA

Population 72 000

Area 751 sq. km.
PRESS

Newspapers Non-dailies 3
Total circulation Non-dailies 6500

Copies per 1000 people Non-dailies 90

RADIO

Transmitters Medium-wave 2
FILM

Cinemas Fixed 3

Total seating capacity 1500

Seats per 1000 people 21

PRESS
There are three weekly newspapers, a weekly government gazette and an
educational monthly, all published in English in the capital, Roseau.

NEWS AGENCIES
Reuters’ Caribbean service is received. A Caribbean news agency in process of
formation is expected to serve the media in Dominica.
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RADIO
At the end of 1971, on the dissolution of the Windward Islands Broadcasting
Service, the government-owned and operated Radio Dominica was on the air for
39 hours weekly, broadcasting mainly light entertainment and news and
information programmes.

FILM
The government Audio-Visual Centre has a film unit. Apart from the fixed
cinemas, there are six mobile projection units.

DOMINICAN REPUBLIC

Population 4300 000

Area 48 734 sq. km.

PRESS

Newspapers Dailies 5, Non-dailies 30

Total circulation Dailies 150 000

Copies per 1000 people Dailies 35

RADIO

Transmitters Long/medium-wave 100, Short-wave 13,
VHF-FM 38

Total receivers 170 000 estimated in use

Receivers per 1000 people 40

TELEVISION
Transmitters 9
Receivers 150 000 estimated in use

Receivers per 1000 people 35

FILM

Cinemas Fixed 73
Total seating capacity 43 000
Seats per 1000 people 10

PRESS
The capital, Santo Domingo, has four dailies with country-wide circulations
ranging between 10000 and 50 000 copies per issue, while a fifth (15000
copies) appears in Santiago. All are in Spanish.
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Non-dailies are published in Santo Domingo and in provincial centres.
Periodicals, of which 17 titles are reported, appear in Santo Domingo principally
and in Puerto Plata and San Pedro de Macoris.

NEWS AGENCIES
There is no national agency. The press receives domestic news from its own
reporters and correspondents, and foreign news from AP and UPI and, in the
case of one paper, from AFP and Efe as well.

RADIO
All broadcasting comes under the general supervision of the government
telecommunications service.

Radio stations are commercially operated by over 90 companies and
individuals. The majority have medium- and short-wave transmitters of 1kW or
less and are on the air for about 18 hours a day; 38 also have FM transmitters,
23 of these in Santo Domingo. Several stations are operated by Radio Television
Dominicana which is partly government owned. One private station, Radio Santa
Maria de la Vega, with a 10kW medium-wave transmitter, broadcasts adult
education and literacy courses to ‘radio schools’ throughout the country. More
than 10 000 enrolled students pay a fee which remunerates both the local group
instructors and the station. News broadcasts occupy up to 4 hours of
programme time a day on certain stations.

TELEVISION

A private commercial station began television broadcastingin 1952. There are now
three stations, one of which, Radio Television Dominicana, financed by both
government funds and commercial advertising, potentially covers 90% of the
population with its main transmitter in the capital and two relay stations. Some
of this station’s programmes are educational. Rahintel, based in Santo Domingo,
with three repeaters, and a third station based in Santiago, with a relay in the
capital, both potentially cover about 80% of the population.

Together, these three broadcast for about 217 hours a week, the majority of
programmes being imported long films and series from the USA and Latin
American countries. News and newsfilm are received from AP and UPIL.

The definition system used is 525 lines.

FILM
There is no local production. Films are imported from the USA and Latin
American and European countries.

PROFESSIONAL TRAINING AND ASSOCIATIONS
Santo Domingo has two schools of journalism. One, in the Universidad
Auténoma, was established in 1953 and now offers a three-year course leading
to a recognized professional qualification. The other is a private school with a
two-year non-university-level course.
There is a national union of professional journalists, a press association, an
association of broadcasters and a radio announcers’ union.
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EL SALVADOR

Population 3534 000

Area 21 393 sq. km.

PRESS

Newspapers Dailies 12, Non-dailies 12

Total circulation Dailies 267 000

Copies per 1000 people Dailies 76

RADIO

Transmitters Long/medium-wave 61, Short-wave 3, VHF—FM 5
Total receivers 500 000 estimated in use

Receivers per 1000 people 141

TELEVISION
Transmitters 4
Receivers 125 000 estimated in use

Receivers per 1000 people 35

FILM

Cinemas Fixed 57
Total seating capacity 57 000
Seats per 1000 people 16

Total annual attendance 10 400 000
Annual visits per capita 3

PRESS

The six dailies published in the capital, San Salvador, but also widely read in
other parts of the country (which is the most densely populated in continental
America), account for almost 80% of the national daily circulation. The two
largest circulate over 65 000 copies on week-days (with Sunday circulations of
around 85 000 copies); two others circulate over 35 000 copies each. Six other
cities have dailies, mostly with circulations of only a few thousand copies.
Non-dailies appear twice weekly (2 titles), weekly (7 titles) and less frequently
(3 titles).

There are 48 periodicals, mostly published in the capital, the largest group of
which deals with literary subjects (10 titles), general information (5 titles), arts(4
titles), religion, education and agriculture (3 titles each). Spanish is the language
of the newspaper and periodical press.

NEWS AGENCIES
There is no national agency. Local and national news is supplied to the press
through its own correspondents and the Government’s daily information
bulletin. Foreign news is received from AP, UP] and AFP.
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RADIO
Overall control of broadcasting is exercised by a special department of the
Ministry of the Interior.

There is one government-owned and operated station, Radio Nacional, with 1
medium-wave (10kW), 2 short-wave (5kW) and 1 FM transmitters, in San
Salvador, broadcasting for 18 hours a day.

Apart from one religious station in Zacatecoluca, all other stations (about 50
in all) are commercial enterprises operating independently or in jointly owned
services like those of Cadena YSU (three medium-wave stations of 5 and 10kW),
Cadena Central (three medium-wave stations of up to 10kW and two FM
transmitters), Circuito YSR and Cadena YSKL (both with five medium-wave
transmitters of up to 10kW and two FM transmitters), etc. About 20 stations are
located in San Salvador and the remainder in ten provincial cities.

Average transmission time per station, all in Spanish, is about 140 hours a
week, consisting of light entertainment (42 hours), news and information (40
hours), commercial advertising (35 hours), sports (12 hours), broadcasts for
special audiences (8 hours) and adult education (3 hours). Most of this is
recorded material.

No licence fee is payable for radio receivers.

TELEVISION
Television broadcasting (525 lines) was introduced in 1956 by a commercial
station. There are now two other commercial stations operating as well, thus
giving television coverage to practically all of the population. Programmes of the
two main stations, totalling 154 hours a week, consist of advertising (70 hours),
news and information (38 hours), light entertainment (35 hours) and broadcasts
for special audiences (8 hours).

No licence fee is payable for television receivers.

A government station, operated by the Ministry of Education on two
channels, broadcasts only educational programmes for schools. Introduced in
1969, this scheme is being systematically extended to cover fourth to ninth
grade classes by 1975. (In 1972, 1179 classes in 263 schools were regularly
receiving two or three television classes a week in five subject fields.)

FILM
Occasional documentary and educational films are produced in the country, but
virtually all films shown are imported. Features are imported mainly from the
USA, Mexico, Argentina and European countries.

PROFESSIONAL TRAINING AND ASSOCIATIONS
A five-year professional training course in mass communication is offered by the
Journalism School (founded in 1954) at the Universidad Nacional Autonoma, in
San Salvador. In 1969, the private Universidad Centroamericana, also in the
capital, introduced a two-year course in the media of social communication (for
which 80 students were enrolled in 1970).

Professional associations include journalists and sports writers and broadcast
associations. Radio and television announcers and technicians have their own
association. Over 40 commercial radio station owners are members of the
Asociacion Salvadorefia de Empresarios de la Radiodifusion.
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GREENLAND

Population 50 000

Area 2175 600 sq. km.

PRESS

Newspapers Non-dailies 22

RADIO

Transmitters Long/medium-wave 5, Short-wave 6, VHF-FM 2
Total receivers 7000 estimated in use

Receivers per 1000 people 140

TELEVISION

Transmitters 2

FILM

Cinemas Fixed 47
Total seating capacity 7000
Seats per 1000 people 140
Total annual attendance 400 000
Annual visits per capita 8

PRESS
There are no daily newspapers. Non-daily general interest papers appear in
Greenlandic (2 titles) or are bilingual, Danish and Greenlandic (20 titles).

RADIO

The government-owned broadcasting service, Grpnlands Radiofoni, operates 1
medium-wave transmitter (25kW), 6 short-wave transmitters (up to 10kW) and 1
FM transmitter, all located in Godthaab, 2 other medium-wave transmitters
located in Godhavn (5kW) and Simiutaq (20kW) respectively and 1 FM
transmitter in Frederikshaab. Grpnlands Radiofoni is on the air for 73% hours a
week, in Danish and Greenlandic, broadcasting light entertainment (25% hours),
news and information (21 hours), programmes for special audiences (10 hours),
educational programmes (7 hours), artistic and cultural programmes (7 hours)
and language and other courses (3 hours). Of this total, 64 programme hours are
locally produced.

The United States Armed Forces Radio and Television Service has two
medium-wave stations (0.25 and 1kW) at S¢gndre Str¢mfjord and Thule, both of
which are on the air for 24 hours a day.

TELEVISION
There is no national television service. The United States Armed Forces Radio
and Television Service has television transmitters at its S¢ndre Str¢mfjord and
Thule air bases.
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FILM
Apart from the fixed cinemas (all 16mm), there are six mobile projection units.

GRENADA

Population 96 000

Area 344 sq. km.

PRESS

Newspapers Dailies 1, Non-dailies 1

Total circulation Dailies 3000, Non-dailies 1000
Copies per 1000 people Dailies 31, Non-dailies 10
RADIO

Transmitters Medium-wave 3, Short-wave 2
Total receivers 10 000 estimated in use
Receivers per 1000 people 104

FILM

Cinemas Fixed 3

Total seating capacity 3000

Seats per 1000 people 31

Total annual attendance 200 000

Annual visits per capita 2

PRESS
The general interest press consists of the one daily newspaper and one published
three times a week. A government gazette issued by the Premier’s Office appears
every Saturday. All are published in English, in the capital, St George’s.

NEWS AGENCIES
News is received through Reuters’ Caribbean service and UPI. A Caribbean news
agency is being set up to serve local media.

RADIO
Radio Grenada (RGda) came into being at the end of 1971 on the dissolution of
the Windward Islands Broadcasting Service. It is government owned and
operated and broadcasts for 16 hours daily via three medium-wave transmitters
(all 0.8kW), at Morne Rouge and Sauteurs on Grenada and at Carriacou, the
largest of the Grenadine Islands, and via two short-wave transmitters (each of
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5kW). Programmes include participation by local artists and community groups
and some locally produced commercials.

FILM
Apart from the fixed cinemas, there are three mobile projection units.

PROFESSIONAL ASSOCIATIONS
The Caribbean Press Association has its headquarters in St George’s.

GUADELOUPE

Population 332000

Area 1779 sq. km.
PRESS

Newspapers Dailies |

Total circulation Dailies 4500
Copies per 1000 people Dailies 14
RADIO

Transmitters Medium-wave 2
Total receivers 26 000 licences

Receivers per 1000 people

78

TELEVISION
Transmitters 3
Receivers 8000 licences

Receivers per 1000 people

24

FILM
Cinemas

Fixed 20

PRESS

The only daily newspaper, established in 1908, is published in Pointe-i-Pitre,
while a thrice-weekly Guadeloupe edition of a Martinique daily has a reported
local circulation of 20 000 copies per issue. Other non-dailies and periodicals
include a widely circulated Catholic weekly journal published in the capital,
Basse-Terre, an official administrative weekly, a thrice-monthly newspaper
(circulating 7000 copies), a women’s magazine (2000 copies) and several
political and trade-union publications. All are in French.
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NEWS AGENCIES
There is no local agency. The press receives overseas news through AFP, which
has a permanent correspondent in Basse-Terre.

RADIO

Both radio and television broadcasting are conducted by the Office de
Radiodiffusion-Télévision Francgaise (ORTF) and are financed by French
Government subventions, receiver licence fees and (in the case of radio)
advertising revenue. With two medium-wave transmitters (20 and 4kW), giving
full coverage to both main islands and the dependencies, the station is on the air
for 132 hours a wecek, broadcasting light entertainment (71 hours), news and
information (33 hours), broadcasts for special audiences (11 hours, including
some in Creole), educational and cultural programmes (6 hours each) and
advertising (5 hours). Programme material includes ORTF transcriptions and
relays from Paris but over 50% of programmes are locally produced.

TELEVISION
The Guadeloupe station of ORTF, potentially reaching 80% of the population, is
on the air for 23 hours weekly, broadcasting news and information (6 hours),
light entertainment (12 hours), programmes for special audiences (2% hours),
etc. The majority of the programmes broadcast are supplied by ORTF in Paris.
The definition system used is 625 lines.
An annual licence fee is payable for television receivers.

FILM
There is no local production. Cinemas in Pointe-i-Pitre, Basse-Terre and smaller
centres show imported films.

GUATEMALA

Population 5350 000

Area 108 889 sq. km.

PRESS

Newspapers Dailies 8, Non-dailies 38

Total circulation Dailies 143,000

Copies per 1000 people Dailies 27

RADIO

Transmitters Long/medium-wave 85, Short-wave 4, VHF—FM 2
Total receivers 559 000 estimated in use

Receivers per 1000 people 104
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TELEVISION
Transmitters 3*
Receivers 80 000 estimated in use

Receivers per 1000 people 15

FILM

Cinemas Fixed 105
Total seating capacity 75 400
Seats per 1000 people 14

Total annual attendance 4 600 000
Annual visits per capita 09

*Includes | auxiliary transmitter.

PRESS

The daily press is concentrated in Guatemala City, but one paper is published in
the republic’s second largest town, Quetzaltenango. All but one of the dailies (an
English-language paper serving visitors and tourists) are published in Spanish,
which is the official language of the country although it is only a trade or
‘intermediary’ language for the Indian communities which constitute 45% of the
population. One daily is government owned and another has official backing; the
largest circulations are those of two independent afternoon papers, both of
which carry international and domestic news, as well as features, sports news,
etc. Circulation is confined almost entirely to the larger towns.

Several other papers appear twice or three times weekly (28 titles) or weekly
(10 titles).

Periodicals other than newspapers number 86, with an average total
circulation of 67 500 copies per issue. They include a number of publications by
government ministries, professional, industrial and commercial associations and
university faculties.

NEWS AGENCIES
There is no official national news agency although some services are supplied by
the privately owned Agencia Informacion Centroamericana in Guatemala City.
Newspapers receive domestic news mainly from their own correspondents and
from government information services. Foreign news is supplied by AFP, AP,
UPI and Reuters. AGP and ANSA have correspondents in the capital.

RADIO

Government supervision of broadcasting is exercised through the Direccién
General de Radiodifusion y Television Nacional. Of the country’s 75 licensed
stations, six are government-owned; they broadcast entertainment, official news,
announcements and information programmes, as well as educational
programmes.

Another five which also carry educational programmes in Spanish and Indian
languages are owned by non-commercial cultural or Christian organizations. For
example, the station Escuelas Radiofénicas Chortiz, financed by Belgian



GUATEMALA 167

donations and subscriptions, is on the air for 84 hours a week on medium wave
and 77 hours on short wave, in Spanish and Indian languages (Quiché,
Cakchiquel, Mam and Kelchi), with adult-literacy and school programmes which
are received by groups under the supervision of monitors in all parts of the
country. The largest religious station is the Central American Mission’s Radio
Cultural with 5 and 10kW medium- and short-wave transmitters and one FM
transmitter. It also carries news and educational programmes in several local
languages in addition to its religious broadcasts.

There are 64 commercial stations, about half of which are based in Guatemala
City and the rest in larger provincial centres, which broadcast on medium and
short wave for daily periods ranging from 4 to 24 hours.

With the availability of transistor sets (numbers of which are distributed free
as part of educational and community development programmes), receiver
ownership has more than doubled over the past ten years.

TELEVISION

All three stations are commercially owned and operated. The oldest established,
Radio-Television Guatemala, first began broadcasting in May 1956 and is now on
the air 12 hours a day. The other two, Tele Once and Televicentro, both
broadcast for 6 hours daily. All three have their transmitters in Guatemala City,
where most of the viewing public live, but Radio-Television Guatemala also has
relay installations in Quezaltenango by means of which, through an agreement
with the Mexican authorities, transmissions can be fed into or received from the
microwave network covering the whole territory of Mexico. All stations use
525-line definition.

Of the total weekly broadcasting time of about 175 hours, news and
information occupy about 7 hours and advertising 11 hours. About 10 hours a
week are of national origin, the remainder consisting of imported material from
Spain, Mexico, the USA, Argentina and lta