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INTRODUCTION

This booklist is compiled for beginning students and
other laymen in mass communications. It is intended to
provide sources for facts and figures, names, addresses,
and other biographical information, and to suggest starting
points for research. It should also help librarians unfa-
miliar with the subject matter to answer questions about
the media or to build a basic collection.

Many of the titles are primarily for reference use--
handbooks, directories, manuals, magazine and newspaper
indexes, reports, bibliographies, yearbooks, and similar
materials. An equal number, however, are not, strictly
speaking, reference books. Rather, they are anthologies,
surveys, and histories that give information about back-
ground, structure, function, contents, and effects. Frequent-
ly, they contain bibliographies leading to further sources.

Following an introductory section of general and back-
ground works, the approach is by media: books, broadcast-
ing, films, newspapers, magazines, and advertising which,
although not a medium, cuts across broadcasting, maga-
zines, and newspapers. Some titles belong in several cate-
gories; these are cross-listed, with complete entry under
the heading where they seem most pertinent. When perti-
nence is equal, the complete entry is given under first men-
tion.
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No attempt has been made to cover such aspects of the
field as censorship, law of the press, research methods,
writing and production techniques, typography, copyright,
and photography, nor such peripheral areas as telephone,
telegraph, and the post office. The general section, how-
ever, contains several books on public opinion and propa-
ganda.

Although magazines, both trade and scholarly, play an
important part in reference and research in mass commu-
nication, specific periodicals are not listed here except in
a few cases where issues contain certain difficult-to-find
information. However, magazine articles can be located
through the several periodical indexes which cover the
area. These indexes are listed in the general section.

The compiler would like to thank Professor George
Gerbner, of the Institute of Communications Research and
the College of Journalism and Communications, University
of Illinois, for the suggestion that this bibliography was
needed; Dean Theodore Peterson, College of Journalism
and Communications, for his generous assistance; and the
members of the University of Illinois library staff and of
the College of Journalism and Communications--too many
to mention each by name--who made suggestions and
checked bibliographical data.
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Part I

GENERAL AND
BACKGROUND BOOKS

1. Adult Reading: The Fifty-Fifth Yearbook of the Na-

tional Society for the Study of Education. Pt. II.

(Ed. by Nelson B. Henry). Chicago: University of

Chicago Press, 1956.

The most recent survey of available knowledge on
reading habits and interests. Contains articles by
authorities, each summarizing research on motiva-
tion; sources of reading materials; the relationship
of reading and the mass media; reading interests;
and other pertinent aspects.

2. Advertising Age. New York: Advertising Age, week-
ly.

Issues of this weekly magazine from time to time
contain as a regular feature certain information dif-
ficult to find elsewhere.

A mid-January issue gives total magazine rev-
enues and pages, and the revenue and pages for indi-
vidual magazines for the past year.

In late February, an issue has capsule reports on
billings and accounts of most individual advertising
agencies.

An April or May issue lists studies available to
the public about listening and viewing audiences of
specific broadcasting stations and readership studies
of specific magazines and newspapers.
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Alisky, Marvin. Latin American Journalism Bibliog-
raphy. Mexico City: Libreria Studium, Apartado
Postal 20979, Adm. 32, 1958.

An annotated bibliography of books and articles,
with primary emphasis on newspapers, radio and
television, printing, and freedom of the press.

Basic Facts and Figures: International Statistics Re-
lating to Education, Culture and Mass Communica-
tion. New York: Unesco Publications Center,
yearly.

An excellent source for up-to-date figures on edu-
cation, libraries and museums, book production, news-
papers and other periodicals, paper consumption, film,
radio broadcasting, and television.

Berelson, Bernard, and Morris Janowitz, eds. Read-
er in Public Opinion and Communication. Enlarged
ed. New York: Free Press, 1953.

A collection of more than 50 articles by well-known
social scientists on various phases of mass communi-
cations grouped under the following headings:

(1) theory of public opinion; (2) formation of public

opinion; (3) impact of public opinion upon public

policy; (4) theory of communication; (5) communica-
tion media: structure and control; (6) communication
control; (7) communication audiences; (8) communica-
tion effects; (9) public opinion, communication, and
democratic objectives; (10) methods in public opinion
research.

In the back of the book is a bibliography pertaining
to each section.

Business Periodicals Index. New York: H. W. Wilson

Co., cumulative.

Begun in 1957 to succeed the Industrial Arts Index
(no. 14), this analyzes by subject a number of trade
and a few general and scholarly periodicals in busi-
ness and allied fields such as advertising and the
mass media. Among periodicals much used in
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10.

journalism and communications which it indexes are

Advertising Age, Broadcasting, Business Week, Edi-

tor & Publisher, Fortune, Printers’ Ink, and Publish-
ers’ Weekly.

Canadian Media Rates and Data. Skokie, Ill.: Stand-
ard Rate and Data Service, Inc., monthly.

Lists Canadian business publications, consumer
magazines, farm publications, daily newspapers, sup-
plements and weekend newspapers, and radio and tele-
vision stations, giving address, key personnel, adver-
tising rates, and--for the printed media--circulation
figures.

Cantril, Hadley, ed. Public Opinion 1935-1946.

Princeton, N.J.: Princeton University Press, 1951.

A compilation of opinion poll results, grouped un-
der various subject headings, from 23 polling organ-
izations in 16 countries, and covering the period from
1935 to 1946. The names of participating organiza-
tions form a useful list of international polling organ-
izations as of 1946. It has not been brought up to
date, and a new edition is not contemplated at this
time. (See also no. 33.)

Chapin, Richard E. Mass Communications: A Statis-
tical Analysis. East Lansing: Michigan State Uni-
versity Press, 1957.

Brings together in one place statistical information
on newspapers, books, magazines, broadcasting, and
motion pictures. Its greatest value, however, does not
lie in the figures themselves, which change rapidly, but
in the discussion of the sources in which they can be
found.

Developing Mass Media in Asia. New York: Unesco
Publications Center, 1960. (Reports and Papers on
Mass Communication No. 30.)

Report of a meeting held by Unesco to draw up a
program for the development of information media in
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11.

12.

13.

South East Asia. Information is grouped according to
the four main subjects covered: (1) newspapers and
periodicals; (2) news agencies and telecommunica-
tions; (3) radio broadcasting; (4) training in journal-
ism and mass communication research. Special at-
tention is given to the problems peculiar to each
country participating. (See also nos. 19 and 20.)

Economic Support of Mass Communications Media.
Cincinnati, Ohio: Scripps-Howard Research, 1959.
Summarizes economic data on consumer and ad-

vertiser support of mass media since 1929, with ad-

justments for change in population base and in the
purchasing power of the dollar. Tables offer com-
parisons between the various media as well as com-
parisons with the general economic pattern. No in-
terpretations or conclusions are given.

Emery, Edwin, Phillip H. Ault, and Warren K. Agee.
Introduction to Mass Communications. New York:
Dodd, Mead, 1960.

A survey of newspapers, magazines, radio and
television, book publishing, and various types of films,
giving brief histories of each medium and analyses of
their functions as purveyors of news and entertain-
ment and as molders of opinion. Chapters on adver-
tising, public relations, and mass communications
research are designed to acquaint the layman with the
fields. A separate section is devoted to education for
mass communications.

The Financial Index. New York: Financial Index Co.,

Inc., weekly with quarterly cumulations.

Indexes approximately 235 financial publications
for mention of specific businesses. Among news-
papers covered are Wall Street Journal, Journal of
Commerce, Christian Science Monitor, and Sunday
editions of the New York Times and Herald Tribune.




14.

15.

16.

17.

The Industrial Arts Index: Subject Index to a Selected
List of Engineering, Trade and Business Periodi-
cals. New York: H. W. Wilson, 1913-57.

Indexes a number of publications pertaining direct-
ly to the media or containing frequent articles about
them. Among these are Advertising Agency, Annals
of the American Academy of Political and Social Sci-
ence, Editor & Publisher, Fortune, Industrial Market-
ing, Printers’ Ink, RCA Review, and Radio and Tele-
vision News. In 1957 this ceased publication and was
succeeded by Business Periodicals Index (no. 6)
which carries most of the same publications as well
as others in the field, notably Broadcasting and Ad-
vertising Age. T

Inkeles, Alex. Public Opinion in Soviet Russia: A
Study in Mass Persuasion. Cambridge, Mass.:
Harvard University Press, 1950.

The last two-thirds of this book analyzes the
structure, function, and contents of the Soviet press,
broadcasting, and films,

Journalism Quarterly. General Index, Volumes One to
Twenty-five. Minneapolis: University of Minne-
sota, College of Journalism, 1948.

A supplement to the December, 1948, issue, listing
under broad subject headings all articles which ap-
peared in the Journalism Quarterly up to that date.

Klapper, Joseph T. The Effects of Mass Communica-

tion. New York: Free Press, 1960.

Described by the publishers as “an analysis of re-
search on the effectiveness and limitations of mass
media in influencing the opinions, values, and be-
havior of their audiences,” this book is one of the
latest and most thorough surveys of social science
findings.

The first part is devoted to a report of the way the
mass media is known to change or reinforce opinions,
and the differences between the various media in
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18.

19.

20.

bringing this about; the second part deals with prob-
able effects of specific types of material presented
over the media--for example, crime and violence and
escapist material, and adult TV fare when viewed by
children.

Lacy, Dan. Freedom and Communications. Urbana:

University of Illinois Press, 1961.

A broad picture of the American communications
system, pointing out the problems involved by the
revolutionary increase in knowledge, and assessing
deficiencies in and possibilities of the status quo.

An excellent survey of the progress of the mass
media in society, bolstered by facts and figures from
various studies.

Mass Media in the Developing Countries: A Unesco
Report to the United Nations. New York: Unesco
Publications Center, 1961. (Reports and Papers
on Mass Communication No. 33.)

Tells efforts that have already been made to de-
velop the information media; problems met in de-
veloping them, broken down by the following regions--
South East Asia, Latin America, Africa, Middle East,
Oceania, and very briefly, certain European coun-
tries without sufficient facilities; and conclusions and
recommendations for improvement of news agencies,
newspapers and periodicals, radio broadcasting, film,
and television. (See also nos. 10 and 20.)

Meetings of Experts on Development of Information
Media in Latin America. New York: Unesco
Publications Center, 1961.

Report of a meeting held in Santiago at which par-
ticipants discussed the status of news agencies, news-
papers, periodicals, radio broadcasting, television,
film, training of journalists, and scientific research.
(See also nos. 10 and 19.)




21.

22.

23.

24.

Moody’s Manual of Investment, American and Foreign.
New York: Moody’s Investors Service, weekly with
annual cumulations.

For many large corporations in the fields of book,
magazine and newspaper publishing, broadcasting, and
motion pictures, this service gives background, organ-
ization, and detailed financial data. Some specific
items include capitalization, corporate background,
number of employees, income statements and consoli-
dated balance sheets, names of officers and boards of
directors, earnings and dividends from stocks, and
recent occurrences such as lawsuits, mergers, new
subsidiaries, and changes of titles.

Standard & Poor’s Corporation Records (New York:
N.Y. Editorial and Executive Offices) gives much the
same information, but back volumes are not available.

Mott, Frank Luther, comp. 200 Books on American
Journalism: An AASDJ Consensus List. Colum-
bia: University of Missouri, School of Journalism,
1959.

Under 17 categories the compiler has listed and
briefly described the 200 books selected by faculty
members of colleges and universities belonging to the
American Association of Schools and Departments of
Journalism as those they would like most to have
their students read.

New York Daily Tribune Index. New York: Tribune

Association, 1875-19086.

A yearly index which, for the years it was pub-
lished, serves as a valuable source for historical in-
formation about newspaper, magazine, and book
publishing.

The New York Times Index: The Master Key to the
News. New York: The New York Times Co., bi-
monthly with yearly cumulations.

Since 1913 this index has summarized and classi-
fied the contents of the New York Times alphabetically
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25.

26.

by subjects, persons, and organizations. Its compre-
hensive coverage makes it a valuable source for in-
formation about the mass media and advertising.

The only other contemporary American newspaper
with its own index is The Wall Street Journal (no. 41).
For information about mass media and advertising in
Great Britain, the London Times Official Index,
(London: Times Publishing Co., Ltd.) which began
publication in 1906, is an excellent source.

Peterson, Wilbur. Organizations, Publications and
Directories in the Mass Media of Communications.
Iowa City: State University of Iowa, School of
Journalism, 1960.

Gives names, addresses, publications, purpose,
and functions of the major organizations concerned
with mass communications media; describes princi-
pal directories; and lists various important periodi-
cals in each area. State associations are contained
in an addenda.

Press, Film, Radio. 5 vols. and supps. 1-2. New
York: Unesco Publications Center, 1947-51. (Re-
ports on the Facilities of Mass Communications.)
A Unesco survey originally designed to determine

the extent of the damage suffered by the equipment of

news agencies, newspaper printing works, broadcast-
ing stations, and cinemas during World War II on the
war-devastated countries, as well as thenature and ex-
tent of these countries’ technical needs in these fields
of communication. Later this original purpose was
broadened to include all countries and territories,

and information was extended to cover existing tech-
nical resources of mass communication. At the com-
pletion of the study 157 countries and territories had
been surveyed. Nine could not be surveyed--Albania,

Bulgaria, Byelo-Russian S.S.R., U.S.S.R., and Yemen.

In addition, certain British and Portuguese colonies

failed to respond in time for inclusion of their data.
Information, especially for the larger countries, is

8




27.

28.

29.

detailed and thorough, with historical background,
tables, figures, and maps.

For a follow-up, concerned with newspapers only,
see The Daily Press: A Survey of the World Situation
in 1952 (no. 157).

Price, Warren C. The Literature of Journalism: An

Annotated Bibliography. Minneapolis: University

of Minnesota Press, 1959.

An invaluable, up-to-date, annotated bibliography
of 3,147 books. Emphasis is on materials about news-
papers and magazines rather than advertising and
broadcasting, although these receive brief attention.
Deals at considerable length with history, biography,
anthologies, freedom and ethics of the press, public
opinion, and propaganda.

Professional Association in the Mass Media: Hand-
book of Press, Film, Radio, and Television Organ-
izations. New York: Unesco Publications Center,
1959.

Gives details concerning 1,049 national organiza-
tions in 93 states and territories, and 64 internation-
al organizations. The detailed survey is preceded by
an account of the rise of the organizations and of their
present-day activities.

Psychological Abstracts. Washington, D.C.: Ameri-
can Psychological Association, bimonthly.

An important bibliography, international in scope,
abstracting current articles and books in psychology
and closely related fields under one of the following
subject headings: general, physiological psychology,
receptive and perceptual processes, response
processes, complex processes and organizations, de-
velopmental psychology, social psychology, clinical
psychology, guidance, counseling, behavior deviations,
educational psychology, personnel psychology, and in-
dustrial and other applications.

Items in each issue often pertain directly to the

9




30.

31.

32.

mass media or provide background in such fields as
process and effect. Among journals abstracted are
Journalism Quarterly and Public Opinion Quarterly.

Public Affairs Information Service Bulletin. New
York: Public Affairs Information Service, Inc.,
cumulative,

Lists by subject current books, pamphlets, peri-
odical articles, government documents, and other
materials in the fields of economics and public af-
fairs. Includes selected publications of all kinds from
all English-speaking countries, as well as many
printed in English in non-English-speaking countries,
and gives excellent coverage to the media and to ad-
vertising, public opinion, and propaganda and censor-
ship. Particularly useful because it analyzes non-
periodical materials and also because it indexes
Journalism Quarterly.

The Public Impact of Science in the Mass Media: A
Report on a Nation-wide Survey for the National
Association of Science Writers. Ann Arbor: Uni-
versity of Michigan, Survey Research Center,
Institute for Social Research, 1958.

Summarizes results of general studies of mass
media audiences and their habits as an introduction
to the more specialized audience for science news.

Readers’ Guide to Periodical Literature: An Author
and Subject Index. New York: H. W. Wilson,
cumulative.

A cumulative index to articles contained in general
consumer magazines and in a few scholarly and spe-
cial-subject magazines. Among those currently
analyzed which carry regular features about the
mass media or are likely to contain occasional arti-
cles are Annals of the American Academy of Political
and Social Science, Atlantic Monthly, Business Week,
Fortune, Harper’s, Nation, New Republic, New Yorker,
Newsweek, Publishers’ Weekly, Reporter, Saturday
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33.

34.

35.

Review, Time, U.S. News & World Report, and The
Writer.

Roper Public Opinion Research Center. 1960 Bulle-
tin. Williamstown, Mass.: Roper Opinion Re-
search Center, Williams College, 1960.

A brochure briefly describing the various types of
public opinion surveys available for further study. A
valuable feature is the list of national, regional, and
international research survey firms cooperating with
the center.

Rosenberg, Bernard, and David Manning White.

Mass Culture: The Popular Arts in America.

New York: Free Press, 1957.

A collection of 51 essays designed to show the in-
terplay between the mass media and society. Con-
tributors include literary critics, social scientists,
journalists and art critics whose works in this area
have been scattered in relatively inaccessible scholar-
ly journals and “little magazines.” Not all of them
are contemporary; there are essays by de Tocqueville
and Walt Whitman. Among present-day writers and
social scientists represented are Gilbert Seldes,
Ortega y Gasset, Frank Luther Mott, Dwight
MacDonald, Leo Lowenthal, Edmund Wilson, David
Riesman, Bernard Berelson and George Orwell;
among topics discussed are books, magazines, detec-
tive fiction, comics, radio and television, motion pic-
tures, and advertising.

Schramm, Wilbur, ed. Mass Communications: A
Book of Readings. 2nd ed. Urbana: University of
Illinois Press, 1960,

Excellent for background material on the develop-
ment, structure and function, control and support,
process, content, audience, effects, and responsibility
of the various media. Additional useful features in-
clude the codes of ethics of the American Society of
Newspaper Editors, the Motion Picture Association of
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36.

37.

38.

America, and the National Association of Broad-
casters; a comparison of the size of mass communi-
cations systems in 21 key countries; and an extensive
bibliography.

Schramm, Wilbur, ed. The Process and Effects of
Mass Communication. Urbana: University of
Illinois Press, 1954,

One of the best available sources for laymen who
want a theoretical approach or are concerned with
basic research techniques. It consists of a collection
of articles by prominent social scientists, telling how
the communication process works, how attention is
gained, how meaning is transferred from one subjec-
tive field to another, how opinions and attitudes are
created and modified, and how group memberships,
role concepts, and the social structure are related to
the process.

Smith, Bruce Lannes, and Chitra M. Smith. Interna-
tional Communications and Political Opinion: A
Guide to Literature. Princeton, N.J.: Princeton
University Press, 1956.

Designed as a continuation of Propaganda, Com-
munication and Public Opinion (no. 38), though not as
broad in scope. For example, it concentrates on ma-
terials dealing with international propaganda rather
than on propaganda in general, and emphasizes politi-
cal propaganda. Works indexed generally include
books, journals, and public affairs magazines the edi-
tors consider scholarly and responsible. A few popu-
lar magazines have also been included, as have some
government publications, unpublished materials, and
foreign-language materials, especially in French and
German. Each entry is annotated, and many of the
annotations amount to abstracts.

Smith, Bruce Lannes, Harold D. Lasswell, and Ralph
D. Casey. Propaganda, Communication, and Public
Opinion: A Comprehensive Reference Guide.
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39.

40.

41.

Princeton, N.J.: Princeton University Press,

1946.

Covers the period 1934-43, and brings up to date
the authors’ earlier Propaganda and Promotional Ac-
tivities: An Annotated Bibliography. Continued by
International Communications and Political Opinion:
A Guide to Literature (no. 37).

Contains four introductory essays by the authors
on the nature, contents, and effects of communica-
tions with special reference to propaganda, followed
by an extensive bibliography which brings together
2,558 selected books, periodicals, and articles by
advertisers, educators, journalists, lawyers, politi-
cal leaders, psychologists, public administrators,
counselors, and representatives from the various
social sciences. The authors have starred 150 titles
they consider most outstanding.

Trade Barriers to Knowledge: A Manual of Regula-
tions Affecting Educational, Scientific, and Cul-
tural Materials. New and revised edition. New
York: Unesco Publications Center, 1955.

Gives tariff and trade regulations in 91 states and
territories as of mid-1954 which affect the move-
ment of educational, scientific, and cultural materi-
als from one country to the other.

The Training of Journalists: A World-wide Survey

of the Training of Personnel for the Mass Media.

New York: Unesco Publications Center, 1958.

Gives training programs for journalists in 21
countries and contains discussions of Unesco’s role
in journalism education and a series of eight articles
by authorities on various aspects of journalism train-
ing, including a comparative analysis of recent cur-
ricula trends.

The Wall Street Journal Index. New York: Dow-
Jones, monthly with yearly cumulations.
An index to the contents of the New York edition
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42,

43.

44,

of The Wall Street Journal, begun in December, 1957.
Useful for its leads to information abdut specific busi-
nesses, and for articles about trends in the mass
media.

Although editions in cities other than New York
differ somewhat in paging and content, the references
are easy to locate.

Wolseley, Roland E. The Journalist’s Bookshelf. 7th

ed. Philadelphia, Pa.: Chilton, 1961.

An annotated and selective bibliography of the
journalism of the U.S., this book originally was is-
sued in 1939 and has been revised six times since.
The present edition carries titles under 29 classifi-
cations. The biographical and historical sections are
most extensive. Intended for scholars of journalism,
students of the literature of the field, and for general
library use.

World Communications: Press, Radio, Film, Tele-
vision. 3rd ed. New York: Unesco Publications
Center, 1956.

Contents: Part I, “The Pattern of Communica-
tion”; Part II, “ Pictographs”; Part III, “ Communica-
tion Facilities, Country by Country.” The first part
is a brief, over-all treatment of the patterns of com-
munication continent by continent; the second illus-
trates the first with pictography; the third and major
portion discusses in much greater detail communica-
tion facilities country by country, including type of
control, production, and consumption.

Literacy figures are also given.

World Illiteracy at Mid-century: A Statistical Study.
New York: Unesco Publications Center, 1957.
“To our knowledge, the present study is the first

attempt to present estimates on the extent of illiter-

acy in every country and territory of the world. De-
tailed analyses are also given in the present work
for some 65 countries, based on available census
data since 1945.” —Introduction.
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Part II

45.

46.

47.

BOOK PUBLISHING

American Book Trade Directory. 15th ed. New York:

Bowker, triennial (slightly irregular).

Lists book publishers, booksellers, trade organi-
zations, book clubs, rental library chains, whole-
salers of hardbound and paperbound books, Canadian
publishers, British publishers with American repre- .
sentatives, and British representatives to American
publishers. The most recent edition appeared in
1961.

American Library & Book Trade Annual. New York:

Bowker, yearly.

Although devoted mainly to information about 1i-
braries, this book contains a lengthy section on the
book trade, giving general and miscellaneous sta-
tistics, information about book sales and distribution,
American books abroad, translations, figures from
the Census of Manufacturers, consumption expendi-
tures, the library market, American and international
book production, the year’s best sellers, publishers,
cooperative and vanity publishing, book review media,
imprints and series, and trade associations. An ex-
cellent source for determining trends.

Barker, R. E. Books for All, a Study of International
Book Trade. New York: Unesco Publications
Center, 1956.

15



48.

49.

50.

On a worldwide basis, the author covers facts and
figures on the structure and economics of book pub-
lishing, import and export, tariffs, copyright, trans-
lations, libraries, and book exchanges.

Book Production 1937-1954 and Translations 1950-
1954. New York: Unesco Publications Center,
1955. (Statistical Reports and Studies, 2.)

An attempt to standardize as well as make avail-
able international statistics on book production and
translation. Discusses both subjects country by
country and gives additional figures on separate
tables.

More recent figures to bring this and Barker’s
Books for All (no. 47) up to date can be found in
Unesco’s yearly Basic Facts and Figures (no. 4) and
in the UN Statistical Yearbook. (New York: UN Li-
brary, yearly.)

The Bookman’s Glossary. Ed. by Mary C. Turner.

4th ed., revised. New York: Bowker, 1961.

In the preface the publishers say that their object
is to “provide a practical guide for those interested
in the terminology used in the production and distri-
bution of books new and old--not necessarily the
technical language of the print shop or the paper
trade, but the words in common usage in a bookstore
or publisher’s office, in a library, or among book
collectors.” The latest edition includes new terms
in book manufacturing, the graphic arts, advertising,
publicity, and merchandising.

Bowker Lectures on Book Publishing. New York:

Bowker, 1957,

A collection of the first 17 Bowker Memorial Lec-
tures on book publishing, covering 1935-56. Even
though a few are personal reminiscences and most of
them are somewhat out of date, a number give a
broad overview or a historical perspective of their
subject. Among the most useful are those on
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51.

52.

53.

paperback books by Freeman Lewis, university
presses by Joseph Brandt, the economics of author-
ship by Elmer Davis, book clubs by Dorothy Canfield
Fisher, and subscription books by F. E. Compton.

Cassell’s Directory of Publishing in Great Britain,
the Commonwealth and Ireland, 1960-1961. New
York: Bowker, 1961,

Designed to give important details about British
firms in book publishing and related fields. Included
are selective listings of key publishers, agents, book
clubs, trade associations and publications, and so on.
Gives firm names, complete addresses and names of
key personnel.

Cheney, O. H. Economic Survey of the Book Industry
1930-31. 3rd printing. New York: Bowker, 1960
(c19371).

Reprint of an authoritative study now 30 years old,
with a new bibliography and statistical tables and in-
troduction by Robert Frase, comparing the book in-
dustry in 1930 with the book industry in 1960. Also
analyzes book readers--who they are, where they are
found, and their reading interests; discusses reviews,
best-sellerism, relations between author and agent,
publishing as an art and as a science, book manufac-
turing, wholesale and retail outlets, book buying by
libraries, and similar important phases.

Glaister, Geoffrey Ashall. Encyclopedia of the Book.
Cleveland, Ohio: World Publishing Co., 1960.
“Terms used in paper-making, printing, bookbind-

ing and publishing, with notes on illuminated manu-

scripts, bibliophiles, private presses, and printing
societies.” —Subtitle. In its coverage of book publish-
ing it not only defines terms but also identifies trade
journals, prizes and awards, private (but not com-
mercial) presses, and organizations from the Sta-
tioners’ Company to the American Book Publishers

Council.
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54.

55.

56.

517.

Although emphasis is British, inclusion for the
United States is thorough.

Gorokhoff, Boris I. Publishing in the U.S.S.R.
Bloomington: Indiana University Research Center
in Anthropology, Folklore, and Linguistics, 1959.
“This study seeks to present a survey of book,
periodical, and newspaper publishing in the Soviet
Union, including some related topics such as censor-
ship, copyright, and the book trade.” —Preface. Em-
phasis is on science and technology.

Grannis, Chandler B., ed. What Happens in Book
Publishing. New York: Columbia University
Press, 1957.

Intended to present “a broad picture of what hap-
pens in publishing a book, particularly a book for
trade [general retail] sale.” The editor surveys book
publishing generally, and other authorities discuss
specific operations and processes. Among topics
covered are selection of manuscripts, production, de-
sign and manufacturing, sales, promotion, subsidiary
rights, legal problems, distribution of American
books abroad, university presses, children’s books,
mass market paperbacks, book clubs, and the publish-
ing of specialized subjects, including religious, tech-
nical, scientific, and medical books.

Gross, Gerald, ed. Publishers on Publishing. New

York: Bowker, 1961.

Selections on book publishing, taken from memoirs,
autobiographies, and articles by American and British
publishers. Includes such aspects as agents, writers,
editing, advertising, and history of publishing. The
compiler has added commentaries and biographical
notes about the author-publishers.

Hacket, Alice Payne. 60 Years of Best Sellers, 1895-
1955. New York: Bowker, 1956.
The author states as her purpose “to present as
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58.

59.

60.

completely as possible the facts about American best
sellers, to interpret and comment to some extent
upon the statistics presented but not to evaluate from
a literary standpoint.” In order to earn a place as a
best seller, the books must have sold a million or
more copies. Titles included are those published in
the United States from 1895 (the year best-seller
lists were first started) to 1955. Pamphlets are not
included, nor are dictionaries, encyclopedias,
atlases, editions of the Bible, hymnals, prayer books,
manuals, textbooks and certain other books such as
games and novelty. Some children’s books are in-
cluded.

Hall, Max, ed. Made in New York: Case Studies in
Metropolitan Manufacturing. Cambridge, Mass.:
Harvard University Press, 1959.

One of a series of books on the forces that shape
metropolitan areas. This one is divided into three
sections, one of which is “Printing and Publishing”
by W. Eric Gustafson, and another “Electronics” by
James M. Hund. Both show the structure and econom-
ics of the two industries, illustrating them with nu-
merous statistics.

Kerr, Chester. A Report on American University
Presses. [Washington, D.C.] The Association of
University Presses, 1949. (Obtain through Uni-
versity of North Carolina Press, Chapel Hill.)

A report giving the results of a survey conducted
in 1948-49 by the Association of American University
Presses. Gives the history of university presses in
this country, their status at the time of the report,
their selection of manuscripts, their economics, their
production and distribution, and their nonbook activi-
ties. A 51-page supplement appeared in 1956.

Lehmann-Haupt, Hellmut, in collaboration with
Lawrence C. Wroth and Rollo G. Silver. The
Book in America: A History of the Making and
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62.

Selling of Books in the United States. 2nd ed. New

York: Bowker, 1951.

A history in which the author chronicles book pro-
duction and distribution from the colonial period,
1638, to about 1950. Excellent for its identification
and discussion of printers, publishers, and publishing
houses in the U.S.

Literary and Library Prizes. New and revised ed.

New York: Bowker, 1959.

Gives practically all nationally known literary
awards and prizes in the United States, with back-
ground information and a list of winners for each.
Even discontinued awards are included. Also con-
tains briefer lists of most notable British, Canadian,
French, and German awards, and a list of Nobel
prize winners.

The 1959 edition has library as well as literary
awards. For the most part, journalism awards are
omitted.

Literary Market Place: The Business Directory of
American Book Publishing. New York: Bowker,
yearly.

A register of personnel in publishing and allied
fields, and a guide to materials and services in book
publishing and allied areas. Partial contents include
the following: “The most active book publishers in
the United States,” giving address, key personnel,
subject fields in which they specialize, and the num-
ber of titles published the preceding year; a classi-
fied list of publishers by field of activity; another list
classified by geographical location; Canadian book
publishers and distributors; the principal agencies
for book industry advertising; authors’ agents; U.S.
agents for foreign publishers; artists and art serv-
ices; advertising, magazine, and press associations;
book clubs; book review services; calendar of book
trade events; columnists and commentators interested
in news of books; firms which handle direct mail
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63.

64.

65.

promotion for books; mailing list brokers; editorial
services; foundations and government agencies con-
cerned with book publishing; literary prizes and
awards; a selective alphabetical list and a classified
list of magazines seeking manuscripts and carrying
book reviews; a selective list of foreign literary
magazines carrying book reviews; micro-publishers;
newspapers with book reviews; news services and
feature syndicates; major radio and television net-
works and metropolitan stations; radio and television
programs, including juvenile programs featuring
books; and recordings and films of books. (See also
no. 67.)

McMurtrie, Douglas. The Book: The Story of Print-
ing & Bookmaking. 3rd ed. New York: Oxford
University Press, 1943.

Because of the close relationship between printing
and publishing, this account of book design from prim-
itive human records to the present is one of the best
available sources for information about the historical
development of the book, early printers, publishers
and presses, and So on.

Miller, William. The Book Industry: A Report of the
Public Library Inquiry. New York: Columbia Uni-
versity Press, 1949,

Although somewhat out of date, this book gives a
valuable insight into the structure of book publishing
and distribution. Chapters include: “Trade Publish-
ing: A General View,” “The Changing Editorial En-
vironment,” “ Book Manufacture and Publishing Costs,”
“The Book Markets,” and “ Trade Publishing and the
Public Library.”

Mott, Frank Luther. Golden Multitudes; the Story of
Best Sellers in the United States. New York:
Bowker, 1960 (c1947).

The author establishes a simple arithmetical
formula for determining best sellers, and discusses
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66.

617.

68.

69.

them chronologically in their social and literary con-
text, from Michael Wigglesworth’s Day of Doom in
1662 to Kathleen Winsor’s Forever Amber in 1945.

Mumby, Frank Arthur. Publishing and Bookselling:

A History from Earliest Times to the Present Day.

4th ed. London: Jonathan Cape, 1956.

A history of book publishing in England, with much
attention to individual firms. The first few chapters
concern the book trade in ancient times and the early
Middle Ages.

Names & Numbers: The Book Industry Telephone
Directory. New York: Bowker, yearly.
Supplement to Literary Market Place (no. 62), in-

dexing alphabetically some 10,000 names mentioned

in it, with addresses and telephone numbers. For-
merly called Book Industry Register.

Pakistan Press Year Book. (See no. 188.)

Paperbound Books in Print. New York: Bowker,
quarterly.

An index of actively available reprints and origi-
nals, as chosen by the various publishers represented,
with a selective subject guide. For each title, gives
author, publishers, price, and subject classification.
Two useful features are a subject breakdown of titles
and a comprehensive list of publishers represented.

It should be remembsred that this bibliography is
not inclusive. Titles listed lean toward those of some
literary and educational significance which are likely
to be sold in bookstores rather than those intended
for lighter reading and sold at newsstands, although
some of the latter are represented.

Plant, Marjorie. The English Book Trade: An Eco-
nomic History of the Making and Sale of Books.
New York: Bowker, 1939.

In two parts: (1) The age of hand-printing; and
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70.

71.

72.

(2) The age of the mechanical printer. Discusses de-
mand, labor, trade organization, structure, paper,
bookbinding, and costs. The orientation is economic
and British.

Publishers’ Weekly. New York: Bowker, yearly.
Each January, an issue carries several articles
summarizing statistics and discussing trends in book
publishing for the previous year. Included in the sta-
ti