
"Well I'll Be Blowed" ' "Open Quite Widely" "Behind the The 8 -Ball" "7"1.7is Is The Picture" 
licity men have been giving the business to Alan Young, Canadian meteor of American show business, who is now doing 
'Bristol-Myers broadcasts from Hollywood. Starting February 8th he will be heard on the Dominion Network Fridays at 

F'' p.m. BST. Between programs, Alan is working on the Twentieth ('entury set prior to making his celluloid debut. 
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C DRIVES LISTENERS TO U.S. STATIONS 
Canadians Tune Cantor Over Buffalo, S 

lEAVER AWARDS 
DINNER 

a dinner of the Radio 
e.cutives' Club of Toronto, 

Ibe held Monday evening 
pruary 18 at Simpson's 

'radian Court (Robert 
tpsoin Company Ltd). 
enteen awards will be pre- 
ted by the Canadian 
,adcaster to stations, ar- 
s, sponsors and others who 
the opinion of the staff 

I regular writers of this 
ter, rendered distinguish - 
service to Canadian radio 
l'945. In addition to the 
ve named categories a 
ver Award will be 
rded to a station engi- 

for his services to the 
stry. 

resentation of t h e 
rds will be made by your 
or over "Borden's Cana - 
t Cavalcade", which will 
resented from the floor 
he Arcadian Court fol - 

mg the dinner. 

ickets for this function 
available at $1.50 each, 
ding the dinner. They 
be obtained from any 

ber of the board of the 
o Executives' Club of 
nto, or from the Cana - 
Broadcaster offices at 

Bay Street, Toronto. 

view of the fact that the 
dcast goes on at 8, and a 

t time will be required 
setting up, you are re- 
ded to arrive at the Ro - 

Simpson Company store 
Street entrance, at 5.45 
Dinner will be served 

aptly at 6. 

Something of the popularity of 
the "Eddie Cantor Show", for 
which Bristol-Myers were recently 
refused time on the network by the 
cac, is indicated by the number of 
Canadian listeners who tune in this 
program over American stations. 

In the Elliott -Haynes ratings for 
January 1946, there is shown the 
percentage of listeners in Toronto, 
Hamilton, Vancouver and Victoria 
who tune in to WHEN, Buffalo, in 
the case of the first two cities, and 
to KOMO, Seattle, in the case of 
the second two, while the comedian 
is on the air. 

It should be borne in mind that 
these surveys are made by telephone 
and only in the cities named. Thus 
towns. villages and rural areas are 
not included. 

The survey shows that in Tor- 
onto, during the 9.00 to 9.30 EST 
Wednesday evening period, 45% of 
the sets are in use, and 41.8% of 
these are tuned - to the "Eddie 
Cantor Show" on -WBEN, giving 
the program a rating of 18.8 in 
Toronto. In the same period, the 
"cse Concert Hoar", broadcast on 
CBL, recruits 7.3% of the 45% of 
sets in use,, showing a rating of 3.3. 
' According to 1941 census figures, 
there are approximately 183,000' 
radio homes in Greater Toronto. 
Projecting the above percentages, 
we find that 34,404 sets ate tuned 
during this period, to the "Eddie 
Cantor Show" over WBEN, while 
only 6039 sets are tuned in to the 
cat, Toronto, offering. 

During the same period in Ham- 
ilton, the survey, shows, a rating of 
12.4 for WBEN, or a total 
proximately 4,700 sets listening to 

eattle and Detroit 
the comedian. In Greater Van- 
couver, KOMO, Seattle, gets over 
2,400 Vancouver sets for a 3.7 
rating, and Vic. - ria contributes 
nearly 1,000 radios to Cantor's au- 
dience for a rating of 9.9 for the 
same American station. 

Elliott -Haynes discloses that in 
December the ."Eddie Cantor 
Show" got a rating in Windsor of 
10.9 for station ww j, Detroit; rep- 
resenting 2,500 Windsor sets tuned 
to the Detroit station, while the 
ww j rating in London, 4.2, cred- 
ited the U.S. airing with about 800 
sets. 

In considering these figures, it 
must be remembered that there 
are many areas in Canada to which 
NBC outlets carrying the Cantor 
Show are not as readily accessible 
to Canadian listeners as are the 
above.. At the same time ,these 
figures constitute a clear indication 
of Canadian listeners preferences, 
insofar as available programs are 
-concerned. for the six cities named 
have, according to census figures, 
339,000 sets. and during this one 
weekly thirty minute period are 
losing a total of 45,400 sets to 
these three U.S. stations. 

Average sets -in -use index (El- 
liott -Haynes) for January for the 
six Canadian cities mentioned is 
38.2%. Consequently the 45,400 
sets being lured from Canadian 
stations in these cities by the 
"Eddie Can%or Show" represents 
no less than 35% of all sets in use 
in these six cities, which are being 
lost to three American stations, 
carrying a program, which the gov- 

--ernnlent _.radio 
. system apparently 

deems. unfit for Canadian; ears. 

Queen of the Air 

Mona O'Hearn Toronto radio 
actress, has been elected Queen óf 
English -Canadian radio for 1946 in 
RADIO WORLD'S first annual poll of 
its readers. 

The results of the poll show Miss 
O'Hearn as victor by a margin of 
51 votes, with 1994 points. Kay 
Stokes finished in second place, 
with Grace Matthews trailing her 
by almost 200 votes. 

Mona O'Hearn will appear on 
the "Stardust Serenade" program, 
sponsored by the Canadian Marconi 
Company on Jan. 27, together with 
Nicole Germain, recently elected 
Queen of French-Canadian radio. 

Many votes were cast for her 
under the name of Nadine Hughes, 
the part on "Soldier's Wife" played 
by Mona O'Hearn until 3 months 
ago. News of her victory was an- 
nounced on the "Soldier's Wife" 
program on January 17. 

The coronation ceremony for 
Canadian radio's first annual 
"Queen" will take place at a 
dinner in Toronto in April. 
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the All -Canada way ! 
Here's the story of an advertiser ! His market was 
growing, and his radio advertising just wasn't 
keeping pace. Nothing wrong with the show he was 
using ... it was doing a job, as far as it went, but it 
didn't go far enough! Yet his distribution didn't 
warrant a national campaign ... his budget wouldn't 
stand it, either. What should he do? 

Well, this particular advertiser called in the 
All -Canada man. Together, they worked out a 
campaign that met the advertiser's needs ... one 
that fit his appropriation. Through the thirty 
All -Canada stations, he was able to spot his message 
right in the key areas where he had distribution .. . 

was able to reach more effectively his potential 
customers in those regions. 

This story might apply to you! Whatever your 
problem ... whether your advertising should be 
local, regional or national ... let the All -Canada 
man help you solve it. Call him right away ! 

The All -Canada Stations 
BRITISH COLUMBIA 
Victoria CJVI 
Vancouver. CKWX 
Prince George .... CKPG 
Chilliwack CHWK 
Kamloops CFJC 
Kelowna CKOV 
Trail CJAT 

ALBERTA 
Grande Prairie....CFGP 
Edmonton. CJCA 
Calgary CFAC 
Lethbridge CJOC 

SASKATCHEWAN 
Moose Jaw CHAB 
Prince Albert. CKBI 
Regina CKCK 
Regina CKRM 

MANITOBA 
Winnipeg CKRC 

ONTARIO 
Sudbury CKSO 
Stratford. CJCS 
Hamilton CKOC 
Toronto CFRB 

QUEBEC 

Montreal CFCF 
Granby CHEF 
New Carlisle CHNC 

MARITIMES 
Campbellton CKNB 
Fredericton CFNB 
Charlottetown CFCY 
Yarmouth CJLS 
Halifax CHNS 
Sydney CJCB 

NEWFOUNDLAND 
St. John's. VONF 

REL-CIIIUIDDj311D10 FROIDIIES 

MONTREAL TORONTO WINNIPEG CALGARY VANCOUVER 
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Managers on the Move 
. Norman Botterill, manager of 
station) cjoc, Lethbridge, Alta., 
since 1942 is leaving Lethbridge at 
the end of the month to manage 
the new radio station, for which 
call letters have yet to be announc- 
eel, at Saint John, N.B. 

Norm went to Lethbridge from 
KWX, Vancouver, where he was 
sistant manager. While in Leth- 

bridge, he sat on the Victory Loa'i 
Committee, was a director of the 

ommunity Chest and the Kiwanis 
lub and also vice-president of 

he Lethbridge Board of Trade. He 
started in radio in his native city- 

; of Red Deer, Alta., in 1929. 

Management of station cjoc 
will be taken over by William 
Guild who for the past four years 
has been commercial manager of 
,CKOC, Hamilton. 

Brass 
This one is being told in 

Vancouver: 
At a luncheon in Hotel Van- 

couver, the head table was crowded 
with a number of high ranking 
nilitary officers, many of them 
%ith decorations. One of the few 
ivilians at the table was Kenneth 
.aple, program director for CBC 

,ere. 
The . chairman was introducing 

he guests . ."this is Gen. so -and - 
>o," with a flock of initials after 

s name, "and this is Brig. thus- 
ind-thus," with more decorations. 
)own the line somewhere he intro - 
laced "Kenneth Caple, CBC." 

The audience roared with laugh- 
er and .the chairman looked up. 
Oh, sorry," he said, "csc is 
here Mr. Caple works. It's not 

n honor." 

Writer Quits 
Babs Hitchman has advised the 

CANADIAN BROADCASTER that she 
resigned as writer on Pond's 
"John and Judy" program which 
the has been writing for the past 
'x years. Miss Hitchman will con- 
nue in radio in the freelance 
riting field. 

New Station Manager 
W. H. "Bill" Stovin has just 

een named manager of the new 
tation cJSQ, Belleville, opening of 
hich is scheduled for this spring. 

"If the participants in the World Wide Forum would excuse me for a 
moment, I'd like to mention that you are listening to station CRAB". 

Promote Maritime Culture 
A radio station to be run in con- 

junction with a new luxury tourist 
centre is planned by Andrew D. 
Merkel, Maritime supervisor of 
Canadian Press, who expects to re- 
tire in June after 30 years with the 
news service. 

Newspaperman -poet Merkel pro- 
poses to create an outlet for Mari- 
time culture and talent, and for the 
folk -lore and history of Nova 
Scotia. Site of the project is Lower 
Granville on the Annapolis Basin. 
Application for a 100 -watt trans- 
mitter is now in the hands of the 
CBC. 

Visitors' Book 
Recent visitors at the Broadcaster 

office were Lou Roskin, production 
manager of Winnipeg's shortly to 
open station clos. Lou was in 
town scouting for staff, who have 
to be ex -service men. Lucien Ber- 
nier, CKCV, Quebec commercial 
manager was on one of his periodi- 
cal trips through the city. Bas 
Scully having resigned as manager 
of CKPR, Fort William, is looking 
over the job market. Herb Hyland, 
down on a flying visit from Sault 
Ste. Marie never did get away from 
Jim Alexander: and in town, but 
yet to navigate Bay Street, is Jim 
Humphreys cJcx. Halifax. 

860 
900930 

Talent Scouts Note ! 
More than 800 vocalists, pian- 

ists and elocutionists will be heard 
during the week-long Toronto East 
Musical Festival which will be held 
at Glenmount United Church com- 
mencing January 28 to February 4. 
Sessions are being held every after- 
noon and evening. One $50 and 
four $25 scholarships are being 
awarded. 

PRODUCERS! 

You Con ul,ra//, 
depend on con- 
tacting lriur rrlu il 

you need a colll- 
petent actor or 
((III,llrineer 

T1 e', 

HOWARD 
M I LSO M 

1(11 o can be 
reached day 
or night thru 

RADIO 
ARTISTS 
REGISTRY 

s 
WA. 1 1 91 
TORONTO 

This often -used expression takes on 
new significance when applied to 
transcribed programs. 

They can be interesting if true to 
life - with voices, music, sound - 
effects, everything in the production 
as it should be. 

And it will be as it should be if 
you use 

r 
ssaohastsc 

`/ 2t i !'hti'2liustd 
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WHAT'S A "SPOT"? 

Nice elastic word - "spot"! It means a stain on your coat or 

your character - a blemish or a birthmark -- a dog's name or an 

oldwife (yes, it DOES) - an observation, a locality or a dollar. 

In Radio, most people think it always means a Spot Announce- 

ment. 

Yet SPOT RADIO is most important to YOU, Mr. Ad',ertiser. 

It means the program which is not on any network, but is given 

"on the spot" by a local station, and may be of ANY length-from 

one minute to one hour. Such programs, be they entertainment, 

information, or inspiration, SERVE a community. They are of 

local interest and value - they ate free enterprise working through 

radio at its best - they build a loyal, listening audience. No won- 

der SPOT RADIO is a splendid and welcomed medium for your 

advertising message. 

The live, independent stations listed below, which we are proud 

to represent, all present SPOT RADIO. 

CJCH Halifax CHOV Pembroke 

CHSJ Saint John *CHML Hamilton 

CKCW Moncton CFOS Owen Sound 

CJEM Edmundston CFOR Orillia 

CJBR Rimouski CFPL London 

CFBR Brockville CKLW Windsor 

CKSF Cornwall CJRL Kenora 

*Represented by us in Montreal only 

CKY Winnipeg 

CKX Brandon 

CFAR Flin Flon 

CJGX Yorkton 

CKLN Nelson 

CFPR Prince Rupert 

CJOR Vancouver 

HORACE STOVIN 
Si COMPANY 

/eadco 5zGon í7e,,ß 
MONTREAL TORONTO WINNIPEG 

P., 

0 
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ßudirte'.t is Paddle the Bach 
The re-establishment of returning servicemen 

nt is presenting a challenge to business - all 
ms extremely likely that business is in the process 

in civilian employ - 
business - and it 
of missing the boat. 

This statement is not a reflection on those who have failed to recog- 
pize their responsibility towards boys who have spent their entire time 
ace leaving school fighting for their country. Those who still fail to 

this responsibility are beyond persuasion, and anyhow, returning 
icemen: are not looking for charity, thinly disguised as employment. 

Where business, and this is not excluded to radio and advertising 
hough it certainly includes them, is falling by the wayside_ lis in its 
allure to recognize that the day will come when it will be looking for 
nior executives and fail to find them. 

It has been the general practice of business -- every business you 
An thing of - to develop a certain number of completely inexperienced 
oung people, taking them into their offices straight from school. This 
ractice has not only been general, hut it has been highly successful, 

for there is scarcely a successful man, whose beginnings did not take 
this form. 

During the war these boys, along with all other available manpower, 
lave been engulfed by the, services. The result is that every office and 
lther place of business has gaps in its ranks, caused by the absence of 
hose who would normally have entered such businesses as apprentices 

fir 
beginners in the years between 1939 and 1945. Nothing can be done 

)bout this since it is the inevitable result 'of the war. But is sufficient 

(Being 
done to remedy the situation now that the war is over? Are busi- 

ess houses making room for the legions of alert and healthy` returning 
nen, and regarding the move in the light of sound investment? Or is 
everyone waiting for everyone else? 

It 'is impossible to believe that such a big part of business is sati-- 
.ed to spend its time solidifying its position for today, and letting: to- 
orrow go hang. It is incredible that there are not thousands of fathers 
ho are working with the prime objective of having something worth 
hile to hand, on to their sons. But credible or not it is still a fact 
at little if any thought is being given to the development of young 
pefuls who will be young indispensables not very far beyond the 
mediate future. 

It is an elementary business principle that it is the task of an 
mployee to make himself indispensable to the boss, while the boss must 

to great lengths to see that he is not successful in achieving this. 
ow then are employers going to attain this end, if five, ten or fifteen 
ars from now they will be unable to continue to function unless they 
n persuade those now engaged in the menial tasks in the office to 
ntinue doing them, rather than moving up the ladder to make way for 
fresh crop of young hopefuls. 

Business needs apprentices and it needs them now. 

Editor 

FUNCTION OF THE CBC 
.4n Editorial in the Winnipeg Free Press -Tribune for .January ll. 191,, 

The following editorial constitutes a defence of the CBC against 
accusation that its operations constitute a continuous approach 
towards an undesirable monopoly. ...We are reprinting it from 
a CBC release which credits it to the Winnipeg Free Press -Tri- 
bune. These two papers are being published in combination 
due to printer's strikes, but it should be noted, that the editorial 
appears under the mast -head of the Tribune, and not that of 
the Free Press, whose editorials are carried on another page. 

A recent decision by the Cana- 
dian Broadcasting Corporation re 
fusing permission to a Montreal 
radio station to affiliate with the 
Columbia Broadcasting System has 
caused Canadian private stations to 
set up the familiar cry of "mono- 
poly." 

Speaking for the private sta- 
tions, Harry Sedgwick, of Toronto, 
Nv*no is chairman of the board of 
the Canadian Association of Broad- 
casters, calks the CBC's action "a 
further step toward an undesirable 
monopoly, a monopoly that is not 
in the interests of the listeners to 
maintain." 

Mr. Sedgwick indignantly warns 
that " we should continue to co- 
operate rather than to tell United 
States networks what they can or 
cannot do in Canada ... We can't 
draw lines or restrictions around 
national broadcasts. We can't stop 
radio programs from crossing the 
border." 

It is amusing to note the alacrity 
with which the private stations 
spring to the defense of the Cana- 
dian airwaves whenever their own 
interests are concerned, and how 
the Canadian Association of Broad- 
casters identifies the best interests 
of the radio listener with absolute 
freedom for the private stations to 
do as they please. That the one 
does not necessarily follow the 
other, is something the private sta- 
tions prefer not to recognize. 

It is the duty of the CBC to keep 
a reasonable balance in its pro- 
grams released through Canadian 
outlets between those originating 
with the BBC, the American net- 
works and with the CBC, itself 

It is safe to assume that most 
Canadian listeners want the major 
portion of their programs to ori- 
ginate in Canada, and the CBC is 
following this policy. A major 
task of national radio is the devel- 
opment of native talent to function 
.through programs which express 
these di.=tinctive qualities which go 
to form the national pattern. 

'Phis, the CBC is doing. It is serving as a medium for Canadian 
musicians, composers, writers, ac- 
tors, educators and others whom it 
enables to contribute to the wel- fare of the nation as a whole. And 

above all, it gives Canadians a 
Canadian information service. 

The activities of the CBC in cul- 
tural matters are open to much cri- 
ticism; its failings are serious and 
obvious. But is contribution is 
still worthwhile and, more impor- 
tantly, is unique. It offers a social, 
cultural and educational service 
which the private stations are un- 
prepared, unable or unwilling to 
make. 

At the present time, the CBC 
carries many American programs 
over its two networks, including 
the excellent concerts of the New 
York Philharmonic Symphony 
through NBC*, and the Metropoli- 
tan Opera Broadcasts of the Co- 
lumbia Broadcasting System* 
There is no discrimination against 
Columbia programs. Of course, all 
American programs are available 
to Canadian listeners by tuning in 
the United States stations. "Splen- 
did isolation" is not feasible where 
radio is concerned. 

The CBC does decide which 
American programs are put on the: 
air through Canadian outlets, and 
while this power does not please 
the private radio stations it has the 
approval of most Canadian lis- 
teners. 
*The Neu, York Philharmonic is ces, not 
NBC. 

The Metropolitan Opera is ABC, not css. 

CANADIAN BROADCASTER 

CALENDAR 

FEBRUARY 1946 

Feb. 2 Purification of the Virgin 
(Candlemas) R.C. and Anglican. 
Feb. 12. Lincoln's Birthday 
(U.S.A.) 

Feb. 14. St. Valentine's Day. 
Feb. 17. Septuagesima Sunday 
(9th before Easter). 
Feb. 18. 2nd Annual Beaver 
Awards. 

Feb. 22.-Washington's Birthday 
(U.S.A.) 
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Know What A Sleeper Is? 

SURE - it's What you can't get right now, 

when you want to travel overnight by train. 

It's also a term used by niell in the motion 

picture business, as you probably knów. But 

if you don't, ask Jack Arthur, Win Barron, 

Glen Ireton or Sam Goldwyn. 

Radio has its "sleepers" too. This is about 

a 9 -year -old "sleeper". It's a daily affair-has no 

script-no big name guests-no sound effects- 
no geniuses-very little pretentious production, 
and even less publicity. BUT-it does have an 

audience -- according to Elliott -Haynes - and it 
does have a sponsor, and a darn good one accord- 
ing to Mr. Ilsley's tax. 

No, you won't find much about it in the trade 
papers, nor will you hear much about it from 
many of the busy people in the industry, (and 
we're not being catty, just factual.) But, if you 
should go out knocking on doors in the Maritimes 
or the Prairie Provinces, or any of the Provinces 
for that matter chances are some of those folks 
could tell you about it. 

As a matter of fact, several radio people who 
were laid up with 'flu and had the leisure to listen 
for a week or so, became fans despite themselves. 
Don't get us wrong, we don't wish you any hard 
luck, but just in case ... make a note of it. It 
may even appeal to you. 

Oops - almost forgot the name. It's the 
Happy Gang - Happy Gang that is, CBC Trans- 
Canada, Monday through Friday. 

Every good wish to all our good friends, and 
bad cess to the others. 

Happily yours, 

Tite Qaet 

P.S.-This unoriginal ad was written and paid for 
by US. We're proud of and thankful for, 
whatever success our programme has achieved, 
and we're grateful to those of yolu who have 
helped us on our way, and we just thought 
you might like to know. If not-we're sorry 
we brought the whole thing up. Besides we 
figured that if we gave Dick Lewisl an ad, he 
might give us another Beaver Award. 

RADIO: CANADA-Spitzer & Mil14 Ltd. for Colgate -Palmolive -Peet Co. Limited. 
TRANSCRIPTIONS: (o.s.-wosl.D RICnTs)-Distributed by 

GARRY CARrE:t-Frontenac Broadcasting, Toronto. 
CHARLES MICIIELSON INC.. New York City 

RECORDS: R.C.A. Victor 
PERSONAL APPEARANCES: Resuming when Travel Conditions Improve. 

OTTAWA 

JIM ALLARD 
-National Film Board here has 
given same study to television -film 
-generally considered best bet for 
most stations. Their specialist in 
the field has had some of his ef- 
forts televised from American 
outlets. Ottawa reaction is favor- 
able to announcement that CBC 
Board of Governors will hold 
meetings from time to time in 
Canadian cities other than the 
capital. Idea is to give all mem- 
bers some idea of how sections of 
Canada other than their own oper- 
ate and what their problems are. 

Current rising, crime wave has 
not left radio untouched. In addi- 
tion to attempted holdup reported 
at CKRC by this publication's last 
issue, there is "The Case of the 
Missing Microphones" at CHO in 
Ottawa. 

From its studios in the swank 
Chateau Laurier three microphones 
(one complete with stand) have 
vanished. Official quarters. in Ot- 
tawa, incidentally, are watching 
with same concern the day's trend 
in crimes, and the next session of 
Parliament will probably tighten 
up the criminal code. Possession 
of firearnUs is one of the chief 
headaches. Government would 
really like to see confiscation of 
small -arms, but realizes this is im- 
possible on the one hand, and even 
if it could be done, would arouse 
considerable bad feeling amongst 
owners of souvenirs, particularly in 
case of veterans. In this connec- 
tion, Federal police officials might 
turn up Hansard of last session 
and study the mild suggestion 
thrown out by the member from 
Calgary West that sale of small - 
arms ammunition be carefully con- 
trolled. 

Federal government, far from 
being a model employer in many 
respects, is setting a worthy exam- 
ple in relation to what might be 
termed its "senior executive" 
group. Whether by accident or 
design, trend here is toward com- 
paratively young men (some of 
them unusually young for their 
heavy responsibilities and- at very 
attractive salary levels. Yearly 
incomes of six, nine, fifteen thou- 
sand dollars and upwards are 
available to "senior executives" in 
the public service. Classic example 
is "Dave" Dunton, former General 
Manager of the old Wartime In- 
formation Board; now Chairman of 
CRC's Board of Governors. Trend 
is particularly apparent in the fin- 
ancial field. Such men as Graham 
Towers, Chairman of the Bank of 
Canada; Donald Gordon of the 
Prices Board, Louis Rasmúnsky of 
the Foreign Exchange Control 
Board, are all in the young or 
comparatively Young, age groups. 
So is David B. Mansur, head of the 
new Central Mortgage and Hous- 
ing Corporation, well-known to 
radio during hi's wartime tenure of 
office with the National War Fi- 
nance Committee. Many senior 
officials in External Affairs and 
Trade and Commerce are young 
men, or comparatively young. for 
their very responsible positions. 

Surprising omission department: 
It remained for a man in the Ot- 

tawa scene to point out that no 
one, as far as is known anywrner 
here, has corrected Premier Do 
glas of Saskatchewan on his re 
ported remark that "we careno 
have the press and radio owne 
and controlled by . our enemies. 
Neither publicly owned CBC no 
privately owned stations have an 
editorial policy, nor have at an 
time taken stand for or agai 
any particular political group. Th 
statement may or may not be true 
of press, but it is not true of radio, 
either public or private, which is 

not the enemy of any political 
group or man in political life in 
Canada. And ás our interested in- 
quirer pointed out: "Why has no - 
ene made this plain?" 

List of applications for broad- 
cast licenses shows apparent in 
crease in newspaper interest. Lit 
for Eastern Canada includes ap- 
plications by Daily Sentinel Review, 
of Woodstock, Ontario; Midland 
Free Press; Galt Daily Reportera 
Fort William Times Journal; Si 
Thomas Times Journal; Pearc 
Publishing Company of Simco 
Ontario; Telegram- Printing aru 
Publishing Company of She 
brooke, Quebec; all in the standar 
field. Television 'includes applic 
tion from Ottawa Citizen, an 
Hamilton Spectator; both of whial 
also filed for facsimile license 
FM applications included Kitchener 
Daily Record, Welland -Port Col¡ 
borne Evening Tribune at Wel 
land; Ottawa Citizen, Hamiltoi 
Spectator; Toronto Globe & Mail 
London Free Press; Guelph Dail 
Mercury; Chatham Daily News 
Pearce Publishing of Simcoe; som 
of these already in standard fields 
most not. FM applications als 
riled on behalf of Toronto Board o 
Education, North Renfrew Inspec 
tor of Public Schools, London 
Board of Education, Kingstot 
municipal Board of Education, an< 
hockey's Foster Hewitt. 

IN CANADA'S 
THIRD MARKET 

1000 WATTS 

5000 

REPRESENTED BY 

ALL -CANADA RADIO FACILITIES 

r,F 

r, 

$ 
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KNOW YOUR NEIGHBOR 

I Reusch (left) and George Dewey dish out the dollars to Vancouver 
housewives on CKMO's "Know Your Neighbour" show. 

Fill a glass with cold water. 
ace a clean, handkerchief over 
e glass. Drink the water slowly 
rough the handerkerchief. Then 
:e hold of your ears and pull 
rd until you hear a clicking 

use. But don't be alarmed at the 
and of the 'click.' It does not 
:an you've committed suicide. It 

scans your hiccups are cured. 
a,: 

These directions are just an ex- 
hple of many submitted by 
Ater to the 'Know Your Neighbor' 

l ;ogram of CKMO, Vancouver. 
any others were submitted dur- 

' a month -long discussion on this 
ogram of the troublesome burps. 
The 'Know Your Neighbor' for - 
,;a is simple. It's just an appli- 
tion of the United Nations good 
ighbor idea made locally in 
tncotiver. 
Three telephone calls are made 
,ring each half hour show, and 
re's how it works. 

The Favorite Recipe Call. The 
eighbors' receiving the call name 
it pet recipe, and receive one 

llar. If the recipe is sent in, to 
passed on to other neighbors 

'io request it, the prize is doubled. 
The Good Deed Call. The per - 

n receiving the call is asked to 
i a good deed, and when she out- 
ies what she'll do for her neigh - 

she rates one bu k. When con- 

firmation is received from the 
neighbor for whom the deed is 
done, the first prize is doubled and 
the second neighbor also receives 
a greenback. 
3. The Curioshy Call. The neigh- 
bor is asked the name of the folks 
across the street, or next door, and 
earns a dollar by naming them. 
Then, by sending in an item of 
interest from that district. for use 
on the program, her prize is doub- 
led. Any dollars not won are car- 
ried over to the next show. 

This show is not a "dollar if 
you're listening" affair. Prize win- 
ners do not have to own a radio. 
All they have to do is be good 
neighbours. Listeners without tele- 
phones take part by sending in re- 
cipes, announcements of coming 
events, and other items about their 
districts by mail. 

It is all part of a plan to tie up 
with the name CKMO has given 
itself, as Vancouver's 'neighborly' 
station. 

Stork Market 
Les Chitty, media -man at the 

Toronto office of Cockfield Brown 
and Co. Ltd., stopped pacing the 
floor January 10, when Mrs. C. 
presented him with his first daugh- 
ter and second offspring. 

" The Friendly Voice of Halifax" 
Representatives: HORACE N. STOVIN & CO., CANADA 

OSEPH HERSHEY McGILLVRA, NEW YORK CITY, U.S.A. 

TRADE WINDS 

Bob Simpson at Young & Rubi 
cam's Toronto office reports that 
Whitehall Pharmacal (Canada) 
Ltd., is launching a new daythrie 
show called "Whitehall Stars -to- 
be" February 5. The 15 -minute 
program goes twice a week at 1.45 
p.m. (E) to 23 stations of the 
Trans -Canada and will be adver- 
tising Kolynos Toothpaste and 
Anacin. 

* * * 

According to Thornton Purkis' 
Toronto Office Salada Tea started 
"What would you do?" (AlI-Can- 
ada) over 9 Maritime stations 
Jan. 21 The 5 -minute tran=_crip- 
tions will go 3 a week. Same spon- 
sor started 10 minute Sunday news 
cast over CKNX, W.ingham, Janu- 
ary 13. 

* * * 

Harry O'Connor at MacLaren"s 
Toronto office reports that "Listen 
Ladies" starts February 4 over 
CKEY, Toronto for Christie 
Brown Co. Ltd (Biscuits) ). The 
new 10 min. daytime show features 
Roxana Bond and takes the 12.45 
noon slot Monday through Friday 

* * * 

Cockfield Brown's Montreal 
office reports that Canada Packers 
Ltd. (Shur Gain) have started two 
15 -minute Frencih language pro- 
grams weekly called "Farmers Fo- 
rum" over CKAC, Montreal and 
CHRC, Quebec. Same agency is 
also starting a series of daily 
transcribed announcements Febru- 
ary 4 for Bovril (Canada) Ltd., 
over a number of Ontario stations. 

Fr/7 

RUSS TITUS 

T HIS boy-a fine singer with 
a touch of Crosby, but mostly 
a touch of Titus - is one of the 
prize packages under our man- 
agement. He's the type of sing- 
er that literally drips with per- 
sonality on the air - and in 
person, for that matter. He ap- 
pears regularly on the Cashmere 
Bouquet "House Party" pro- 
gram, has guested on "Music 
for Canadians" and other shows. 
He is another outstanding exam- 
ple of Canadian talent that 
proves that we have tip top 
artistry right here uncler our 
very noses. 

TITUS is available for guest 
appearances of a restricted na- 
ture - for your protection - 
which means you get 'more dol- 
lar -for -dollar value with all 
Taggart -labelled talent. 

By a strange co -incidence, we 
happen to have on hand a tran- 
scribed audition disc of a new 
15 -minute show entitled "The 
Russ Titus Show" which is for 
sale. There is also a printed 
presentation. Care to hear and 
see it? In the meantime, catch 
Titus on the Cashmere Bouquet 
"House Party", Trans -Canada 
network, Saturday Night, 8.30. 

165 Yonge St. Toronto, Ont. 
Al)elaide 8784 
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iRIT15H 
UNITE-D-PRESS 

FIRST IN THE FIELD 

AND 

FIRST IN THE NEWS 

Headline News 
Not News After 
It's Headlines 

News With 
Largest 

Commercial 
Sponsorship 

Sponsors Prefer 
B.U.P. News 

Because It Has 
Proved Itself 

The World's 
Best Coverage 
of the World's 
Biggest News 

Head Office 
231 St. James St. 

MONTREAL 

CALLING CO 
Within a very few .days after 

the official announcement of the 
Japanese surrender, Canadian and 
American "hams" were allowed to 

return to the air. Officialdom 
moved with unwonted swiftness in 
clearing the first of the frequency 
bands set aside before the war for 
the exclusive use of amateur radio 
operators, but withdrawn for the 
duration of the emergency. 

To some "hues" the speed at 
which they were reinstated seems 
to indicate some recognition by the 
authorities of the important part 
they and their brethren have played 
in pioneering almost every new 
development in radio transmitting 
and receiving technique. 

The value of the "ham" fratern- 
ity was never greater than during 
the early days of the war, when 
trained men were at a premium, and 
"hams' with their specialized 
knowledge of radio and electronics 
took over many key communica- 
tions jobs in each of the fighting 
services. 

In the years befon 1939 there 
were many interests i ivalling each 
other for possession of certain sec- 
tions of the short wave bands, 
aircraft, radiotelephone and other 
commercial services, and broadcast 
stations-and on more than one 
occasion chunks were bitten off the 
already overcrowded "ham bands" 
to accomodate these rivals. Today 
the advent of widespread FM and 
television services, and the existence 
of various newly developed radio 
communications devices, might 
rend to squeeze the "hams" into an 
even narrower segment of the radio 
spectrum. It may not be forgotten, 
however, that many of them have 
for ten years or more been opera- 
ting successfully on ultra -high 
frequencies of the kind utilized in 
FM and television broadcasting, 
and their experimenting undoubt- 
edly helped to make possible the 

establishment of these services on 
a commercial basis. 

The average "ham" suffers not 
only from lack of official appre- 
ciation of his contribution to the 
community; often he draws on 
himself the disapproval of his im- 
mediate family, by the ardency of 
his devotion to his hobby-which 
makes him sometimes ignore meal 
times and keep very late hours. 

One of the most remarkable as- 
pects of "ham radio" is its utter 
disregard for national frontiers and 
geographical barriers. Amateur 
operators the world over are bound 
into a most genuinely friendly 
brotherhood by their one consum- 
ing interest. Radio's ability to reach 
across continent and ocean, into 
territory whether friendly, enemy 
or neutral, made it of course essen- 
tial to halt all "ham" activity from 
the outbreak of war until the final 
surrender. Even difficulties of 
language, so often a stumbling - 
block to international understand- 
ing, do not plague the "ham". For 
he has long since made use of a 
sort of verbal shorthand known as 
"ham language", based on English 
but understood by "hams" in every 
country. 

"Ham language" consists of radi- 
cal abbreviations of English words, 
such as "cuagn" for "see you 
again", with an admixture of cryp- 
tic symbols like "fb" for "excel- 
lent", and "73's" for "cheerio and 
goodbye"- all of them designed 
to shorten and speed up a message 
in morse code, used in most 
amateur transmissions. A more in- 
timate sign -off symbol is reserved 
for contacts with "YL's", or 
"young lady hams'. This is simply 
"88's", meaning "love and kisses" 
or words to that effect. When a 
"YL' forsakes spinsterhood to em- 
bark on married life, she becomes 
an "XYL", presumably meaning 
ex -young lady. As far as we can 

by David Adams 

learn the "ham language" has y 
to devise a symbol for reversi 
to spinsterhood from the marit 
state. 

The thousands of "hams" sca 
tered through every town and ci 
in Canada and the United States, 
serve as an important emergency 
communications service. One of the 
most striking demonstrations of 
their importance in this role was 
the occasion of the hurricane which 
devastated the northeastern state 
in 1938. Telephone and telegraph' 
services were completely severed 
and transportation channels were 
cut in many communities due to, 
floods, tidal waves and the tearin i 

force of the hurricane. Radio am 
teurs alone kept a number of the 
communities in touch with the ou 
side world. They sent messages t 
relatives of the isolated famili , 

transmitted requests for urgen 
needed medical and.food supplie 
and provided many- other valuabl 
services. 

Another instance of rather spec- 
tacular use of "ham radio" in an 
emergency was related many years 
back. A New Zealand "ham" was 
having a "ragchew" ("ham langu- 
age" for a two-way radio chat) 
with a fellow amateur in an igloo 
far up in the Arctic wastes. Sud 
denly the New Zealander noticed 
the morse tappings of his icebound 
friend falter and stop. Sensin 
that all was not well, he trie <\ 
frantically to contact anothe ti 

"ham who was known to be onI 
20 miles or so from his friend. B 
means of a third party on the w 
coast of the U.S., contact was 
tablished. This hero then trekke 
the long distance across the sno 
and ice, and found the fellow wi 
whom the New Zealander h 
been chatting sprawled on the fi 
of his hut, overcome by fumes fr 
his oil lamp. The rescue was ma 
just is time to revive him. 
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