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YOU CAN SCREAM BETTER THAN THAT”

"KEY’S Drama Workshop, a
-sustaining show founded by
ward  Milsom, producer of
kingham's  Curtain Tine, is
v 1n its second year. A non
mercial institution, it is smiled
n by the Association of Cana-
1 Radio Artists, and main-
ed by CKEY.

‘lasses are operated on a
iy basis, being divided into
groups of twenty-five. Stu
ts, from six to sixty, range
n radio artists (o store clerks.
h week (Thursdays at 8 p.m.)
fferent grotip plavs the parts
he current offering.

lilsom - promises nothing hut
ruction and tells his students
it will be two to three years
how helore they will he able
compete in the professional
B

low nearing its hundredth
wdcast, some of his graduates
seen teaching beginners to
h, scream, ¢ry and shout.
llam often reigns in the
100l-roonis” under the control
hs in the CKEY Radio Thea-
as a hundred people register
r varied emotions all at the
e time.

-Photo by Ncw World.

'WATSON TO ADDRESS CAB

Guest speaker at the annual dinner
of the Canadian Association of Broad-
casters this year (March 9) will be
Charles S. Watson, Director of Public
Relations, Canadian Breweries Ltd.
whose subject will be “Public Rela-
tions Is Everybody's Business”

Charley Watson, whose repeat
appearances at husiness and service
clubs across Canada indicate his popu-
larity, will discuss radio’s function in

relation to its community and its
country, which should add an informa-
tive and inspirational touch to his
well-known sense of humor.

A Canadian Army veteran of World
War I, he has devoted the past 29 years
to Canadian business, with the Good-
vear Tire and Rubber Company of
Canada and, currently, with Canadian
Breweries Ltd. During the Victory
Loan campaigns, he served on the pub-
lic relations and speakers’ committee.

Other guest speakers to he heard
during the Convention are: Hugh
Feltis and John Churchill, of BMB,
New York, will discuss BBM follow
g Horace Stovin‘s slide presentation
the hrst morning (Monday). R. A.
Hackbusch, president of Stromberg-
Carlson and a member of the RMA
Technical Committee will address the
Monday Iuncheon on “Canadian FM
and Television Problems and Probable
Growth”

Social events include a cocktail narty
given by the Canadian National and
Canadian Pacific Telegraph Compa-
nies. The following, Tuesday night,
inmmediately prior to the Annual Din-
ner, another cocktail party with the
Canadian Marconi Company playing
hosts. Wednesday afternoon conven-
tioneers will proceed to Lac Beauport
where they will sit warmly in the
Manoir Castain to watch a CAB-spon-
sored Slalom contest.

RATES, PR, RESEARCH
ON CAB AGENDA

This vear again discussion
forums rather than experts’
speeches will deal with the prob-
lems of broadcasting at the CAB
Convention at the Chateau Fron-
tenac, Quebec City, March 8-11

Rate Structure

Following preliminary formal
ities, committees’ reports and the
BBM annual meeting, the Rate
Structure  Committee will hold
the floor under the chairmanship
of Bill Wright, with Horace Sto-
vin, Jack Slatter, Jack Davidson
and John Tregale, assisted by
agency advertisers Mary Cardon
(J. Walter Thompson, Montreal )
and Ben Pollett (Compton Agen
cv, New York), and station ad-
visers Bert Cairns (CFAC) and
Ralph Snelgrove (CFOS).

Public Relations

Tuesday morning Jim Allard
CAB Public Service Director
conducts a public relations panel.

Research

The same afternoon the meet-
ing will sit in on the Radio Exec-
utives Club of Toronto’s presenta-
tion, “What New Radio Research
Is Needed In Canada And
How To Get It.” The panel will
he headed by Spence Caldwell,
REC President, assisted by Gor-
don Keeble (F. H. Hayhurst)
Doug Scott (CAB), and Walter
Liliott (Elliott-Haynes Ltd.

Business Meetings

The first morning, progress
reports will be read by Doug
Scott, CAB Director of Broad-
cast Advertising ; and \WAB pres-
ident Bert Cairns on the Stan
dards of Practice Committee on
Giveaways. Harry Sedgwick,
CAB chairman, will also report
on the Price Mention situation.

Monday afternoon, Arthur
Evans will report on Copyright
Fees, immedidtely before Rob
Burton’s BMI Presentation.

Tuesday afternoon there will
be a husiness session at 3.30
p-m., at which there will be dis-
cussed: Matters of Finance
Gross Revenue Fee Proposal,
Pension  Plan, and Proposed
Changes in Constitution.

Wednesday morning has been
set aside for election of directors
policy at next summer’s NARBA
Meeting in Montreal

Thursday morning will be
spent on the appointment of
standing committees.

s
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FAMILY OF 30 CELEBRATES
A TENTH HAPPY YEAR

Ten years ago a great idea was put info action. The idea was
«EXCLUSIVE REPRESENTATION” for Canadian radio stations.
Exclusive Representation has made life a lot smoother for radio
stations and for time-buyers too.

s

That’s why the big happy ‘“‘All-Canada” family of 30 stations feel
that this tenth anniversary is something to celebrate.

All-Canada Radio Facilities Limited was one of the first to become
Exclusive Representatives.

21 radio stations have belonged to the ‘“‘All-Canada” family
right from the beginning of the new system, back in January, 1938.

5 other stations were born and joined us later . . . they also have
never belonged to any but the “All-Canada’ family.

4 more stations used to have other family ties, but five years
or more ago decided to come in with us.

So now a family of 30 is celebrating a tenth happy year of Exclusive
Representation.

ALL-CANADA RADIO FACILITIES LIMITED

are proud of their Family
and look forward to
the next 10 years of
happy relationship
under Exclusive Representation
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SSOCIATIONS

Convention Don’ts
rom the publication Twur Mon-
ALER come these helpful lints on
' to kill any organization. They
id be cqually useful in killing any
jocracy.
Jet sore if you are not appoin-
on a committee, but if you are,
not attend committee meetings.
f you’re asked by the chairman
give your opinion regarding
1e important matters, tell him
1 have nothing to say. After
meeting, tell evervone how
1gs ought to be.
Do nothing more than is abso-
ly necessary; but when other
mbers roll up their sleeves
1 willingly, unselfishly, use
ir ability to help matters along,
v| that the organization is ruu
a clique.
Told back your dues as long as
sible, or don’t pay at all.
don’t bother alout getting new
mbers. Iet the secretary do it.
Vhen a dinner is given, tell
rybody money is being wasted
“blow-outs”, which make a big
se and accomplish nothing.
Nhen no dinners are given,
the association is dead, and
ds a can tied to it.
Jon’t ask for a dinner ticker
it all are sold.
[hen swear you’ve been
ated out of yours.
f asked to sit at the speaker’s
le, modestly refuse.
f vou are not asked, resign
m the Association.
don’t tell the organization how
an help you; but if it doesn’t
D vou, resign.
f you receive service without
1ing, don’t think of joining.
f the association does not cor-
t abuses in your neighbor’s
iness, howl that nothing is
1e.
f it calls attention to abuses
our own, resign from the asso-
10n.

WHY are 43 National
Advertisers including
CHAT in their yearly

or seasonal campaigns?

Tune to Page 26
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“Just once I gagged the sponsor’s product, and here I am.”

Keep vour eves open for some-
thing wrong and when you find 1t
resign.

At every opportunity threaten
to resign and then get your iriends
to.

When vou attend a meeting,
vote to do something, and then go
home and do the opposite.

Agree with everything said at
the meeting and disagree with 1t
outside.

\When asked for information
don’t give it.

Curse the association ior the
incompleteness of its information.

Get all the association gives
you, but don’t give it anything.

When everything else fails,
cuss the secretary.

SCOTT RESIGNS

Doug Scott, since November 1946
Director of Brodcast Sales for CAB,
has announced his resignation from
that position to “enter other fields”.

Scott expressed his appreciation for
the co-operation and support he had
received from CAB member stations.
He offered to remain with the associa-
tion until the appointment of his suc-
cessor.
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ELECT OFFICERS

Winnipeg.—Otlicers were elected at
the annual meeting of the Radio
Broadcasters Club.

George Secord, veteran radio actor
was re-elected president. Other officer:
named were: Maurice Birchall, CKY
vice-president ; and Jack Thompson,
CKRC, secretary.

RADIO STUDY GROUP
Montreal —\Vilf Dippie, Radio Rep-
resentatives Ltd., is director of the
study group on radio being conducted
by the Junior Advertising and Sales
Club of Montreal

Keep Your Eye

CANADIAN
CAVALCADE |
w5

Elliott-Haynes Rating:

Jan. ’47—14.1—28th place
Jan. '48—19.6—15th place

phe

Don’t Overlook
Music With A
PERSONAL PLUS
In Your
Program-Planning

w

For the finest in
Orchestras, Acts
and Entertainment—

CONSULT:

THE OFFICE OF

125 DUPONT STREET
TORONTO ONTARIO

AUDIO

W

Our sincere thanks to Canadian
Radio for their enthusiastic
reception of
method of cueing transcriptions.

HERE ARE SOME TYPICAL STATION REACTIONS . ..

“Audio-Q is a definite aid in cueing and cer-
tainly eliminates back-tracking which is the
greatest cause of transcription wear.”

“Audio-Q makes cueing the simple and easy
operation it should be.”

“We are looking forward to the time when
ALL discs will be cued in this manner.”

“Audio-Q is the greatest advancement made
in recording to date.”

MEMO TO AGENCIES . .

For long lasting pressings
Duophonic transcriptions with Audio-Q.

# Canadian Patent No. 436956 — U.S. Patents applied for.

the Audio-Q*

specify

DOMINION BROADCASTING

COMPA N Y

4+ ALBERT ST.

TORONTO
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*INTERNATIONAL SURVEYS

LIMITED

MONTREAL
raul Haynes, President
743 Mountain Street.

. S. L.

I.S.L., besides its Continuing Consumer Panel,
undertakes research assignments for adver-
tisers and their agencies in consumer, opinion
and media fields. Each assignment is carried
through under the closest possible scrutiny.

® @ Every onc of our 150 Field Super-
visors from coast to coast has been
personally chosen and trained by
one of our executives.

Every completed questionnaire is
thoroughly before
accepted for tabulation.

edited

A regular percentage is verified
by mail.

being

TORONTO:
Marjorie Stepan, Manager
93 Church Street

ILDING

weom rax (CORMNWALL!

$3,813,403

IN

1947

Building in Cornwall hit an all-
time high in 1947—and the out-
look is even better for 1948 as
there is continued expansion of
major industries and extensive
construction of dwellings and
business establishments.

Building activity swells the ever-
increasing payrolls in this ex-
panding industrial city, where
retail business is always good.
You can most effectively reach
this responsive market through
advertising messages on Corn-
wall’s radio station.

See HORACE N. STOVIN & COMPANY

Owned and Operated by

THE STANDARD-FREEHOLDER, LIMITED

EDUCATION

Bringing Up Junior

Toronto. Shoppers 1 the
radio department of the Robert
Simpson Co. Ltd. were surprised
one morning recently to see a
four vear old voungster seat him-
seli determinedly on the floor in
front of a radio, and refuse to
move until the fifteen minute
show was over. At least, some of
them were swrprised. Many of
them, with pre-school age voung-
sters of their own, could easily
understand the little bov’s devo-
tion to the program, Kindergarten
of the Air, heard hve mornings
weekly over the mudeastern sta-
tions oi Trans-Canada, and to its
voung school teacher, Dorothy-
Jane Goulding, who writes and
directs the show, in addition to
which she is the voice behind the
mike.

CRBC. developed the idea in co-
operation with the Junior league
of Ontario from recordings of a
similar show which has proved
successful in Australia, and then
asked her to take over.

Born in Toronto, Dorothy- Jane
was educated in England, Vienna
and her home town, where she
became an associate of the Tor-
onto Conservatory of Mus . She
has a teaching certificate from the
Toronto Normal School, and is a
member of the Roval Academy
of Dancing mn lLondon, Iingland.
Before doing her present series,
she wrote, produced and narrated
programs ol dramatized faiyv
tales.

Audience Reaction

It 1s necessary to watch a child
listening to the program and re-
acting to Dorothy-Jane’s instruc:
tions to appreciate it. When she
tells them to hold their arms a
certain way and pretend to be a
Christmas tree, they pretend to be
a Christmas tree, and apparently

A GROWING

From a few

enjoy thoroughly acting out the
stories she tells them, or singing
the songs she teaches them. They
obey her instructions to the letter,
and once, when she told her list-
eners to lie on the floor and pre-
tend they were asleep, she forgot
to tell them to get up at the end
ol the program, One mother had
to bribe her voungsters irom their
horizontal position with cookies.

When it was suggested-that she
must get a great deal of amuse-
ment from her fan mail, Dorothy-
Jane, who herseli has a year-old
daughter, said, “No. As a matter
of fact, [ feel very humble.” And
one look at the fan mail, which
comes from all classes of homes,
shows what she means. One letter,
not the only one of its kind, tells
of a hov who was born with a
cleit palate. Now, at the age of
four, he is making his first
attempts to talk — while listening
to the Kindergarten of the Air.

But there are stories in a
lighter vem, too. When Dorothy-
Jane phoned a prominent Torontg
business man, she introduced her-
sell saying, “I'm Dorothy-]Jane
Goulding. 1 do the Kindergarten'
of the Air show. I don’t suppose
you've ever heard of me, but .. .”

“Heard of you?” the voice in-
terrupted. “I think you’re marvel-
lous. You've done something no
one else has ever been able to do.
You've made my grandson sit
still for five minutes at a time!”

Churchill, Stalin.
Chiang Kai-Shek
r
Try me. ;

IF |
|
are tied up.

stand in.

DICK |
NELSON
WAVERLEY 1191

bearded trappers to

120,000 encrgetic citizens: that’s the

MEDIUM IN

population

story of fast-growing

EDMONTON. And from 100 watts

A GROWING °

its present,
watts is the story of CFRN. Hand

far-reaching 5,000

in hand the two have planned for a

METROPOLIS

prosperous industrial future.

CFRN EDMONTON

COVERING CANADA’'S FASTEST GROWING MARKET
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In The Good Old Summertime

The presentation to e made at the CAB Convention by Bill Wright's
‘Standard Rate Structure Committee”’, as rehearsed before the Radio
Executives Clul of Toronto last month, indicates that considerable atten-
-jon is currently being paid to the perennial head-ache of summer layoffs.

Incidentally — and parenthetically the preliminary airing of the
findings of the commitiee gave the Radio Execs, at whose meetings we are
la regular attendant as guest and reporter, a new usefulness, namely that
>f sounding board for institutional industry projects such as this one.

Following closely on the preliminary work on its own project — that
of laying the foundations for a What-do-we-want-to-know-about-radio
survey — which the Execs will lay in the laps of the CAB, President
spence Caldwell and his board are hereby credited with a bow for their
work in bringing the club back to its founder’s (also Bill Wright) original
plan — to sell more radio time to more people.

Backed by such members of his committee as Jack Tregale (All-
Canada), Horace Stovin and Jack Slatter, Bill Wright did a good job of
presenting the pros and cons of establishing a new discount inducement to
sncourage the year-round use of radio by sponsors. He pointed out that il
% formula can be found, the committee feels unanimously that it must be
pt definite advantage to the stations, and tabled three forms of (liscou.nt
yvhich could he employed, either singly, or combined. These are (1) A dis-
gount on frequency of use, irrespective of the amount of money involved:
2) an additional inducement to sponsors who broadcast more days a
week; (3) a discount based on the number of dollars an advertiser spends.

Jack Tregale rose to speak on behalf of the small stations which, he
Ynsisted, must not be penalized for the sake of the larger stations.

He indicated, as he will in Quebee, what wonld be the result of allov
ing an extra 10% disconnt for yearround broadcasting (based on the
smiallest weekly expenditure), both in the case of the small station and
the larger one.

Horace Stovinh, referring back to Bill Wright’s statement that no plan
would work unless it was to the definite advantage of the stations involved,
pointed out that it would be impractical for stations with established rates
to do anything which was, in essence, a rate reduction

| Jack Slatter threw in the thought that if rates were to receive amny
ireduction, the same or similar discounts should be applied ta talent. ‘
The members were invited to ask questions following the presentations

but discussion was prohibited.

How this whole project will he received by the CAB membership in
IQuebec is a matter for conjecture. Tt is at least ta be hoped that in con
sidering the move from the standpoint of benefiting the stations, thought
will also be directed towards the tmprovenent, listener-wise, of schedules
which would result from year rouud broadcasting.

I'he niain point however, as we sec il, is the indication that the radio
industry is beginning to think more as a unit than has heen the case mn our
six vears of existence. Whether or not necessarily nebulous plans mate
rialize into fact in Quebec this year, there are the clearest indications that
radio is currently thinking of itself as a unified industry, rather than as a
nmber of individual stations existing only 1o bat hell out of each other.

EDITOR.

Despotism Is In The Air

\When the CBC is accused of heing
“controlled by the government”, it gets
up on its high horse and angrily pro-
claims that it is “owned and operated
by the people of Canada”. Yet when
these same people, or those of them
located in one specific city, recently
expressed, through their elected repre-
sentatives in their City Council, a de-
sire to have an individual of their
choosing granted a license to operate
a radio station in their municipality,
the CBC’s Board of Governors con-
sidered it its prerogative and duty to
recommend that the license be granted
to other, probably equally qualified
applicants, but applicants who had not
heen favored with the endorsement of
that City Council.

\We deliberately refrain from men-
tioning names, either of the city or of
the individuals involved, because we
want to make it ahsolutely clear that
we are 1n no wa: casting aspersions at
any personality or personalities. We
do Dhelicve though that a democratic
principle has heen violated and we
deem it our responsibility to ventilate
such a situatio:.

Sooner or later the CBC itself will
realize that the extraordinary powers
vested in it by the Broadcasting Act,
are proving its undoing: that if this
country must have a national broad-
casting system, it cannot function to
the best advantage of its owners, the
people of Canada, 1f it is compelled
to operate on its present basis of abso-
lute control over all facets of broad-
casting, from programming to recom-
mending the establishment in business
of its competitors in private radio.

I.ast sunumer, when the 1947 Parlia-
mentary Conunittee was in session,
strong representations were made to
that committee by the CAB to recom-
mend to the governmeut the establish-
ment of an independent regulatory
body. independent both of the CBC
and the CAB, to adjudicate, among
other things, upon the granting of
licenses. As a sort of compromise,
the Committee did recommend that
future meetings of the Board he con-
ducted in public, but the Department
of Transport is still the licensing
authority. and the Departinent still
issnes or decliues to issue licenses
strictly on the recommendations of the
CBC Board.

It is our contention that the CBC’s
prinie province is to give the people
of Canada a national broadcasting
system.  This means programs, We
submit that it cannot possibly perform
its secondary function, that of regu-

lating the operations of existing sta-
tions, and considering applications for
new ones, without being prejudiced in
favor of its own network. For ex-
ample, we helieve it would not be hard
to establish that licenses have been
granted or refused in the past, not on
the merits of the applicant, but on the
CBC's own commercial need for a
private station outlet in that area for
one of its own chains.

The actions of the CBC’s Board of
Governors are often far from satis
factory, and the task of handing down
judgments, which, without any prac-
tical experience in Dbroadcasting, and
often without any knowledge of the
area in which a license is sought, can-
not combine complete impartiality with
loyalty to the Crown Corporation of
which they are unpaid directors.

Not only is there an urgent need
tor an impartial regulatory body, but
appointees of that body must be picked
for their knowledge of the common
people of Canada, their desire to fulfil
the wishes of those people and their
close acquaintance with the problems
of broadcasting.  Furthermore, the
appointees should be well paid so that
their activities on this commission
would be more than a spare-time hobby
as they are now. The government and
the CBC must see that the setting up
of such a body 1s far overdue.

The unnamed city we cited at the
beginning of this article now has the
radio station it sought. \Ve are sure
that it will be well-served by the men
who have been granted the” license.
The various civic bodies have taken
the licensees to their bosoms. Yet the
people of Canada have been subjected
to another example of bureaucratic
high-handedness which, while it will
have no harmful results in this in-
stance, is still another step towards
the kind of despotism which is in the
air.

Sympathetic Public

One advantage in public vs. private
ownership is that when public owner-
ship fails in its duty to its customers
the how! from the customers is neither
so long, nor so loud as if a privately
owned company had failed.

Interruptions in the power and light
service in Ontario are the result of
niiscalculations of post-war demand
several years ago. The shortages in
Ontario. where the Hydro i1s almost
100 per cent monopoly, is worse than
anywhere else on this continent.

—The Printed IVord.
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1.S.L., besides its Continuing Consumer Panel,
undertakes research assignments for adver-
tisers and their agencies in consumer, opinion
and media fields. Each assignment is carried
through under the closest possible scrutiny.

® @ Every one of our 150 Field Super-
visors from coast to coast has been
personally chosen and trained by
one of our executives.

Every completed questionnaire is
edited thoroughly before being
accepted for tabulation.

A regular percentage is verified
by mail.

*INTERNATIONAL SURVEYS

LIMITED

TORONTO:
Marjorie Stepan, Manager
93 Chureh Street

MONTREAL
Paul Haynes, President
743 Mountain Street,

ING
CORNWALL!

Building in Cornwall hit an all-
® time high in 1947—and the out-

look is even better for 1948 as
there is continued expansion of
major industries and extensive
$3,81 3,403 construction of dwellings and
business establishments.
IN
1947 retail business is always good.
You can most effectively reach
@ this responsive market through
advertising messages on Corn-
wall’s radio station.

AT —
RECORD PEAK
—IN

Building activity swells the ever-
increasing payrolls in this ex-
panding industrial city, where

See HORACE N. STOVIN & COMPANY

iyl

EASTERN ONTARIO'S INDUSTRIAL CENTRE

Owned and Operated by

THE STANDARD-FREEHOLDER, LIMITED

EDUCATION

Bringing Up Junior

Toronto. Shoppers in the
radio department of the Robert
Simpson Co. Lid. were surprised
one morning recently to see a
four year old youngster seat him-
seli determinedly on the floor in
front of a radio, and refuse to
move until the fifteen minute
show was over. At least, some of
them were surprised. Many of
them, with pre-school age young-
sters of their own, could easily
understand the little boy’s devo-
tion to the program, KNindergarten
of the Awr, heard fve mornings
weekly over the mideastern sta-
tions of Trans-Canada, and to its
voung school teacher, Dorothy-
Jane Goulding, who writes and
directs the show, in addition to
which she is the voice behind the
mike.

CBC developed the idea in co
operation with the Junior League
of Ontario irom recordings of a
similar show which has proved
successiul in Australia, and then
asked her to take over.

Born in Toronto, Dorothy-Jane
was educated in England, Vienna
and her home town, where she
became an associate of the Tor-
onto Conservatory of Mus . She
has a teaching certiticate from the
Toronto Normal School, and is a
member of the Roval Academn,
of Dancing in London, England.
Before doing her present series,
she wrote, produced and narrated
programs of dramatized
tales.

fairy

Audience Reaction

It 1s necessary to watch a child
listening to the program and re-
acting to Dorothv-Jane’s instruc-
tions to appreciate it. When she
tells them to hold their arms a
certamn way and pretend to be a
Christmas tree, they pretend to be
a Chrisumas tree, and apparently

A GROWING

-

From a flew

enjoy thoroughly acting out the
stories she tells them, or singing
the songs she teaches them. They
obey her instructions to the letter,
and once, when she told her list-
eners to lie on the floor and pre-
tend they were asleep, she forgot
to tell them to get up at the end
of the program. One mother had
to bribe her voungsters from their
horizontal position with cookies.l'

When 1t was suggested that she
must get a great deal of amuse-
ment from her fan mail, Dorothy-
Jane, who herself has a year-old
daughter, said, “No. As a matter
of fact, | leel very humble.” And
one look at the fan mail, which
comes from all classes of lomes,
shows what she means. One letter,
not the only one of its kind, tells
of a bov who was born with a ‘
cleft palate. Now, at the age of1L
four, he is making his firsg
attempts to talk — while listening
to the Kindergarten of the Air.

But there are stories in a
lighter vem, too. When Dorothy-
Jane phoned a prominent Toronto
business man, she introduced her-
sell saying, “I’'m Dorothy-Jane
Goulding. | do the Kindergarten
of the Air show. I don’t suppose
vou’ve ever heard of me, but .. "

“Heard of you?”’ the voice in-
terrupted. “I think vou’re marvel-
lous. You've done something no
one else has ever heen able to da.
You've made my grandson sit
still for five minutes at a time ™

1

IF
Churchill, Stalin, .
Chiang Kai-Shek 1
are tied up, I'll
stand in. Try me.

DICK
NELSON
WAVERLEY 1191

bearded trappers to

120,000 energetic citizens: that’s the

MEDIUM IN

population

story of fast-growing

EDMONTON. And from 100 watts

to

A GROWING
METROPOLIS

its present,
watts is the story of CFRN. Hand
in hand the two have planned for a
prosperous industrial future.

far-reaching 5,000

CFRN EDMONTON

COVERING CANADA’S FASTEST GROWING MARKET
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In The Good Old Summertime

The presentation to he made at the CAB Convention by Bill Wright's
'Standard Rate Structure Committee”, as rehearsed before the Radio
I“xecutives Club of Toronto last month, indicates that considerable atten-
jon is currently being paid to the perennial head-ache of summer layoffs.

Incidentally — and parenthetically — the preliminary airing of the

indings of the comumittee gave the Radio Execs, at whose meetings we are

regular attendant as guest and reporter, a new usefulness, namely that
f sounding board for institutional industry projects such as this one.

Following closely on the preliminary work on its own project — that
f laying the foundations for a What-do-we-want-to-know-about-radio
urvey — which the Execs will lay in the laps of the CAB, President
bpence Caldwell and his board are hereby credited with a bow for their
lzork in bringing the club back to its founder’s (also Bill Wright) original
lan — to sell more radio time to more people.

Backed by such members of his conmimittee as Jack Tregale (All-
anada), Horace Stovin and Jack Slatter, Bill Wright did a goor job of
resenting the pros and cons of establishing a new discount inducement to
ncourage the year-round use of radio by sponsors. He pointed out that it
formula can he found, the committee feels unanimously that it must be

f definite advantage to the stations, and tabled three forms of discount
hich could be employed, either singly, or combined. These are (1) A dis-
lount on frequency of use, irrespective of the amount of money involved:
2) an additional inducement to sponsors who broadcast more days a
veek; (3) a discount based on the number of dollars an advertiser spends.

Jack Tregale rose to speak on behall of the small stations which, he
hsisted, must not be penalized for the sake of the larger stations.

He indicated, as he will in Quebec, what would he the result of allow
lng an extra 10% discount for year-round broadcasting (hased on the
mallest weekly expenditure), both in the case of the small station and
he larger onc.

Horace Stovin, referring back to Bill Wright's statement that no plan
would work unless it was to the definite advantage of the stations involved,
Lointed out that it would be impractical for stations with established rates

o do anything which was, in essence. a rate reduction.

Jack Slatter threw in the thought that if rates were to receive an)
Leduction, the same or similar discounts should be applied to talent

I'ie members were invited to ask questions following the presentations,
but discussion was prohibited.

How this whole project will he received by the CAB membership ii
Duebec is a matter for conjecture. [t is at least to be hoped that in con-
Lidering the move from the standpoint of henefiting the stations, thougzht
vill also be directed towards the improvement, listener-wise, of schedules
vhicli would result from vear round broadcasting.

The main point however. as we sec it, is the indication that the radio
ndustry is beginning to think more as a uhit than has been the case in our
yix years of existence. Whether or not necessarily nebulous plans mate
Halize into fact in Quebec this year, there are the clearest indications that
adio is currently thinking of itsell as a unified industry, rather than as a
smber of individual stations existing only to bat hell out of cach other.
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EDITOR.

Despotism Is In The Air

When the CBC is accused of being
“controlled by the government”, it gets
up on its high horse and angrily pro-
claims that it is “owned and operated
by the people of Canada”. Yet when
these same people, or those of them
located in one specific city, recently
expressed, through their elected repre-
sentatives in their City Council, a de-
sire to have an individual of their
choosing granted a license to operate
a radio station in their municipality,
the CBC’s Board of Governors con-
sidered it its prerogative and duty to
recommend that the license be granted
to other, probably equally qualified
applicants, but applicants who had not
heen favored with the endorsement of
that City Council.

We deliberately refrain from men-
tioning names, either of the city or of
the individuals involved, because we
want to make it ahsolutely clear that
We are in no wa' casting aspersions at
any personality or personalities. \We
do believe though that a democratic
principle has been violated and we
deem it our responsibility to ventilate
such a situation.

Sooner or later the CBC itself will
realize that the extraordinary powers
vested in it by the Broadcasting Act,
are proving its undoing; that if this
country must have a national broad-
casting system, it cannot function to
the best advantage of its owners, the
people of Canada, 1f it is compelled
to operate on its present hasis of abso-
lute control over all facets of broad-
casting, irom programming to recom-
mending the establishment in business
of its competitors in private radio.

[.ast summer, when the 1947 Parlia-
mentary Committee was in session,
strong representations were made to
that committee by the CAB to recom-
mend to the government the establish-
ment of an independent regulatory
body, independent both of the CBC
and the CAB, to adjudicate, among
other things, upon the granting of
licenses. As a sort of compromise,
the Committee did recommend that
future meetings of the Board be con-
ducted in public, but the Department
of Transport is still the licensing
authority, and the Department still
issues or declines 10 issuce licenses
strictly on the recommendations of the

CBC Board.

It is our contention that the CBC's
prime province is to give the people
of Canada a national broadcasting
system. This means programs. We
submit that it cannot possibly perform
its secondary function, that of regu-

lating the operations of existing sta-
tions, and considering applications for
new ones, without being prejudiced in
favor of its own network. TFor ex-
ample, we believe it would not be hard
to establish that licenses have bheen
granted or refused in the past, not on
the merits of the applicant, but on the
CBC's own commercial need for a
private station outlet in that area for
one of its own chaius.

The actions of the CBC’s Board of
Governors are often far from satis-
factory, and the task of handing down
judgments, which, without any prac-
tical experience in broadcasting, and
often without any knowledge of the
area in which a license is sought, can-
not combine complete impartiality with
loyalty to the Crown Corporation of
which they are unpaid directors.

Not only is there an urgent need
for an impartial regulatory body, but
appointees of that body must be picked
for their knowledge of the common
people of Canada, their desire to fulfil
the wishes of those people and their
close acquaintance with the problems
of broadcasting.  Furthermore, the
appointees should be well paid so that
their activities on this commission
would be more than a spare-time hobby
as they are now. The government and
the CBC must see that the setting up
of such a body is far overdue.

The unnamed city we cited at the
beginning of this article now has the
radio station it sought. We are sure
that it will he well-served by the men
who have been granted the® license.
The various civic bodies have taken
the licensecs to their hosoms. Yet the
people of Canada have been subjected
to another example of bureaucratic
high-handedness which, while it will
have no harmful results in this in-
stance, is still another step towards
the kind of despotism which is in the
air.

Sympathetic Public
One advantage in public vs. private
ownership is that when public owner-
ship fails in its duty to its customers,
the how! from the customers is neither
so long, nor so loud as if a privatel;
owned company had failed.

Interruptions in the power and light
service in Ontario are the result of
miscalculations of post-war demand
several years ago. The shortages in
Ontario, where the Hydro is almost
100 per cent monopoly, is worse than
anywhere else on this continent.

—The Priwted I ord.

—— T
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(Ghe management and
staff of station CKSB are
joined by its owners* in
greetings and best wishes
to all their friends in the
industry for a successful
C. A. B. Convention at
the Chateau Frontenac,

Quebec City.

KSB

ST-BONIFACE, MANITOBA
1000 Watts 1250 Kilocycles

'i CKSB is owned and operated by its lisieners.

Meon ., o0
it has everything!

Grains . . . vegetables . . . livestock . . . sugar beets . . .
il . . . distributing and transportation centre. Annual
income in excess of $67,500,000. One station . . . CJOC

- serves this market exclusively. See your local
ALL-CANADA man about CJOC!

CJOC

NOW 5000 WATTS

LETHBRIDGE ALBERTA ALL-CANADA STATION

\ |
E

PROMOTION

Aspirin Week

More than 50 Edmonton drug-
gists are taking advantage ol
station CJCA's offer given in
conmection with Aspirin Ueelk,
March 7-15. They will receive
“plugs”™ on five quarter-hour pro-
grams specitically designated by
CICA as Aspirin Weel pro-
grams, 1 appreciation of their co-
operation n arranging for Bayer
Aspirin window displavs during
the week.

This feature is but one portion
of CJCA's participation in ohsery-
ing Aspirin \Week locally. CJCA’s
promotion department has supple-
mented the basic display material
supplied each druggist directly
from the sponsor. Supplementary
material ties in Baver Aspirin’s
Sunday evening program, 4lbium
of Famiiar Music.

For the past six Sundays listen-
ers were reminded of Aspirin
7cek in Northern Alberta by a
tag-line at the beginning and the
conclusion of each broadeast.
Other promotion includes special
ads and reader material in dailies,
weeklies and other publications.
Special displavs have also been
arranged.

Annual Campaign

This local campaign is part of
an annual campaign that covers
most oi the drug stores in Canada
and the United States. In CJCA's
listening area about 100 drug
stores are participating — 50 in
Ldmonton and 50 in surrounding
communities.

Most of the stores have heen
supplied with display material in
proportionate amounts direct
from the sponsors. CJCA’s ma-
terial affords an excellent oppor-
tunity  for a  conplete display
tving i Aspirin 117eel, the sale
of Aspirins, and the program that

plavs a Dbig part keeping

PROMOTION DIRECTOR

Don McKim, CKWX Vancouve
Promotion Director, whose “Promo-
tion Yardstick? won his station a
major Canadian award from

charge of promotion and advertising
for the Program Division of All-
Canada Radio Facilities Limited,

Aspirin sales on a high level all
year round.

The program feature is a new
addition that has stirred up grea
enthusiasim among the druggists,
Backed by the Edmonton Retail
Druggists  \ssociation, CJCA’s
offer will add tremendously to the
over-all success of the campaign.

All druggists in - Edmonton
have been invited to participate
merely by arranging as attractive]
and complete a display as facilities
will permit. As soon as CJCA ish
notified of the display, arrange-
ments are made to give this drug
store a credit line (plus extra in-
formation) on Java Time, CJICA’s
mid-afternoon talent program. Ill
is expected that all 50 drug stores
will take advantage of this added
opportunity for publicity,

As a follow-up to the over-allh
merchandising effort CJCA will
take photographs of the best dis—
plays to forward to the nznionalJ
sponsors and others concerned.

Mail
Box 542

KeEiTH A. MAcCKINNON

CONSULTING RADIO ENGINEER
VICTORIA BUILDING

OTTAWA

Phone
4-5905
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THREE LITTLE WORDS ’

i “AQUU Jn One”

| EVERY BROADCASTING STATION strives to capture a larger share of its potential audience.

| EXPERIENCE proves the importance of selecting your library service with great care . . . if

it is to produce the results you want.

® More and more stations have found after careful compzrative analysis that
Associated is THE basic-plus service — a service which can do a full time pro-
gramming job . . . broad in scope, skillfully balanced, flexible for programming

and strong in commercial utility.

©® The Associated family of subscribers has more than tripled in size during the

last two years alone!

@ Associated produces only one transcribed radio program service . . . no

“partial” libraries . . . a complete service for every station budget ... ALL IN ONE.

@ We invite you to write for complete details.

i

ASSOCIATED

|
|

| THE BASIC-PLUS RADIO LIBRARY

ﬁ

USSOCIATED PROGRAM SERVICE . . . A Division of Muzak Corporation 151 WEST 46th STREET, NEW YORK 19, N. Y
|







