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“"TOWN MEETING” GOES NORTH

Arthur R. Helps, moderator of “Town Meeting in Canada,”

is besu-ged by ‘lutogmph seeking l\ldjorettes
in Dawson Creek’s High School, uhere “Town Meeting in Canada” originated over CJDC on NO\eml)er 4

COMMISSION SCANS ARTS AND ADVERTISING

Toronto.—Fifty-three organiza-
tions, ranging from private radio
stations and performers’ unions
to the Art Gallery of Toronto and
the Royal Ontario Museum of
Archaeology, presented briefs to
the Royal Commission on National
Development in Arts, Letters and
Sciences here last week. The eru-
dite body, under the chairmanship
of the Rt. Honorable Vincent
Massey, tirelessly, studiously and
always genially continued its
nation-wide hearings into Cana-
dian culture in general and Cana-
dian radio in particular. Led by
its able and unbiased counsel,

W _ter Wright, K.C., it questioned
representatives of these organi-
zations, including six Ontario
radio stations and a number of
allied businesses.
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Jack Cooke, president of CKEY,
Toronto, admitted in his brief

that it might be too late for the
CBC “to eliminate the expense of
running its own stations and ifs
network” now, but expressed the
view that, “had such a blueprint
been available 12 or 15 years ago
. an excellent broadcasting
system could have developed
from it.

1

“The CBC should,” he said, *
the best interests of the nation,
concentrate all its resources on
the production of programming

. basically designed to serve
what we conceive to be the func-
tion of raising the Canadian cul-
tural level, unifying the Canadian
people and generally devoting
their content to the national in-
terest.”

On the question of the collec-
tion of transmitter license fees
from private stations, Cooke
claimed that the CBC collects
this money from the private oper-
ators and then spends a great part
of it on advertising, designed to
attract listeners from private sta-
tions to their own.
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Harry Sedgwick, president of
CFRB, told the Commission that
in his view the CBC should de-
vote its time entirely to the oper-
ation of a public service network,
and that private radio should be
as little regulated as possible.

In a strong plea for subsidiza-
tion of the CBC by government
grant, in place of the system of
collecting license fees, which, he
said, “has outlived its usefulness,”
Sedgwick pointed out that there

were 3,147,600 radio homes in
Canada, and that according to
Department of Transport figures,
dated September 30, 1949, only
1,897,004 licenses had been issued,
including car licenses. There are
therefore, he said, 1,250,000 peo-
ple who should rightly be prose-
cuted.
LI |

Speaking for the staff of
CHML, D. W. Whitaker, sales
manager of the Hamilton station,
said he was appearing to voice
the concern of the 100 men and
women, directly and indirectly
dependent on CHML, 47 of whom
were actually on the station’s
staff, who were affected by ex-
isting radio legislation.

As the law stands, he said, the
government may at any time ap-
propriate any radio station and
acquire the exclusive services of
its employees. The clause has
never been implemented, he point-
ed out, but should be amended to
remove a constant threat.

I |

Bill Cranston, manager of
CKOC, Hamilton, told the Com-
mission that if there were pri-
vate networks, the large surplus
of Canadian performers could be

used on it. He too asked vehem-
ently for an independent regula-
tory board and a revision of
“archaic” regulations.

a | ] | ]

Rolly Ford, manager of CHUM,
implemented his station’s brief
with the strong suggestion that
the CBC network should be non
commercial.
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Jack Peterson, president of
CHLO, St. Thomas, drew inter-
ested comment from the Commis-
sion when he said that his station
refused to carry the “soap operas’”
which were offered to him by the
CBC. He received no complaints
from his listeners, he told the
Commission’s counsel, in answer
to a question, but the ratings
showed a decline when he was
endeavoring to program against
them.
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Two trade unions, the American
Federation of Musicians, repre-
sented by Walter Murdoch, and
the Association of Canadian Radio
Artists, whose president, Earle
Grey, acted as spokesman, both
commended the CBC as the main
supporters of Canadian talent,
and stood staunchly for an in-
crease in license fees for listen-
ers. Both would like to be rep-
resented on the CBC Board.
Neither felt that they could be
represented by the other.

In each case strong objection
was voiced to the importation of
recorded programs at prices com-
petitive to live talent programs.
ACRA asked for the imposition of
high duties on recordings and the
AF of M wanted enforcement of
the time ban on recorded pro-

grams. The former advocated a
$5 license fee, because ‘‘every-
thing else has gone up,” while

Murdoch felt that even $10 would
be cheerfully paid by the Cana-
dian public if they could feel it
was going into programs.

L ]

The Imperial Order of the
Daughters of the Empire asked
for the establishment of an over-
all committee to supervise the
truth of statements made in radio
advertising. In their brief, the
JIODE claimed that only 64% of
a set of examined radio commer-
cials were true. The brief also
said independent radio stations
are performing a service the CBC
cannot give. Adequate coverage
of local interests, said the brief,
cannot possibly be provided by
the limited number of CBC sta-
tions.
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A delegation from the Canadian
Daily Newspapers Association, led
by Clifford Sifton and Roy H.
Thomson, stood behind their brief
which went out for the indepen-
dent regulatory body. They were
fearful of what would happen to
tfreedom of the press, if facsimile
were regulated by the CBC, which
is within its power under the pre-
sent act.



Page Two Canadian Broadcaster & Telescreen November 23rd, 194!.

*»
)
¥

B.U.Ps Recipe tor

Canadas Best Radio News Service

Tal&e: "The World's Best Coverage of the World's Biggest News”

Add Five new regional bureaus at -
Edmonton, Calgary, Regina, Hamilton and Windsor.

B|enc|: Regional coverage of bureaus at - Montreal, Ottawa,
Toronto, Vancouver, Halifax, Winnipeg and Quebec City

Season: With 18 special radio features that sell like hotcakes

Serve: Hot on the B. U.P. radiowire ... .. direct to the stations

RCSUltI So far this year these stations have bought the new dish:

CHAD—Amos CKPC—Brantford CJCA—Edmonton
CHAB—Moose Jaw CKRD—Red Deer CKRM—Regina
CKRN—Rouyn CHGS—Summerside CKOX—Woodstock
CKVD—Val D’Or CKMO—Vancouver CKY—Winnipeg

Todays NEWS in news is BUP!
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PROGRAMS

French Canzdian Winchell

Montreal.—Claude Henri Grig-
non, possibly better known under
his ‘pen-name *“Valdombre,” has
started a new series of informal
commentaries, known as ‘“Le
Journal de Claude Henri Grig-
non,” heard Sunday evenings over
CKAC, Montreal; CHRC, Quebec.
and CKRS, Jonquiere.

The 153-minute show, sponsored
by Ronson Art M\etal Works
(Canada) L.td., features Grignon
as a journalist. critic and pam-
phletaire.

HOW THEY STAND |

The following appeared in the current
Elliott-Haynes Reports as the top national
programs, based on fifteen key markets.
The first figure following the name is the
E-H rating; the second is the change from
the previous month.

DAYTIME
English
Ma Perkins 14.6 — .5
Big Sister 14.5 — .6
Right to Happiness 14.5 +1.
Pepper Young 13.9 same
Road of Life 13.3 1.4
Aunt Lucy 12.5 — .2
Happy Gang 12.4 —1.5
Laura Limited 12.4 +1.5
Life Can Be Beautiful 12.3 + J
What's Your Beef? 9.7 same
French
Jeunesse Doree 26.5 -+6.0
Rue Principale 25.0 4.2
Joyeux Troubadours 221 +5.1
Maman Jeanne 20.7 +3.0
Tante Lucie 20.1 +2.3
A L'Enseigne des Fins
Gourmets 201 2.3
Quart d'Heure de Detente 20.1 +3.3
Grande Soeur 19.5 -2
Metairie Rancourt 19.5 +4.8
L'Ardent Voyage 19.3 +3.5
- EVENING
English
Lux Radio Theatre 26.4 + .5
Charlie McCarthy 24.7 new

22.9 resuming
21.4 resuming
19.4 resuming
17.3 +2.2
16.8 resuming
16.1 resuming
16.0 resuming
15.8 +2.9

Amos 'n' Andy

Fibber McGee & Molly
Bob Hope

Twenty Questions

Our Miss Brooks

Guy Lombardo

Leslie Bell Singers
Mystery Theatre

Great Gildersieeve 15.7 resuming
Treasure Trail 15.5 +3.8
Ford Theatre 15.3 new

Fun Parade 14.6 resyuming

Share the Wealth 14.4 resuming
French

Un Homme et Son Peche 35.3 +3.1

Metropole 26.5 +2.1

26.0 resuming
24.3 resuming
22.9 +4.0
22.8 resuming
20.1 resuming
19.4 resuming

Ralliemen? du Rire
Radio Carabin
Juliette Beliveau

Ceux qu'on aime

Mine d'Cr

Talents de Chez Nous

Theatre Ford 19.3 new
Jouez ., Double 19.2 +3.5
Peintres de la Chanson 19.0 +4.7
Theatre Lyrique Molson 18.6 new

18.6 resuming
17.4 resuming
17.0 resuming

Y'a du Soleil
Tentez votre Chance
Enchantant dans le vivoir

Grignon was born in St. Adele
in 1894, has lived most of his life
there, and became mayor in 1941
and warden of Terrebonne County.
Under the name Valdombre, nov-
elist and critic Grignon published
a monthly pamphlet a few years
ago. which was widely circulated
and at times, it is said, wildly dis-
cussed. He is known throughout
French Canada as a journalist,
novelist, lecturer, and writer of
short stories, essays, pamphlets
and the radio program, “Un
Homme et Son Péché.” This pro-
gram became one of the most
popular French shows on the air
and was awarded the Province of
Quebec’s "Prix David' and a
Canadian Broadcaster ‘“Beaver.’

| 8 =8
CONCERT PROMOTION

Winnipeg. — Promoters of the
Celebrity Concert Series here are
using a program over CJOB as
an advertising medium. Name of
the show is “Two on the Aisle.”

Feature is recordings of future
celebrities who will appear in
Winnipeg. Iowever, to give a
real opera house air to proceed-

ings page boys can be heard pag-
ing patrons and a.commentator
gives out half-way through the
show a la Deems Taylor.

NOVEL PROGRAM

Vancouver.—A unique program,
with an even more unique com-
mentator, is now being aired each
Sunday over CJOR.

The program, which hegan Oct.
16, features a commentary and
recordings by Harvey Low, 31-
vear-old Chinese, who operated a
radio station in Shanghai for 12

years.
Low seeks, through the pro-
gram, to interpret Chinese cus-

toms and culture to the Vancou-
ver radio audience.

Low’s personal story is itself a
novel one. Ile attended high
school in Vietoria, won an inter-
national yo-yo contest and used
the funds earned in the contest
to go to China and continue his
education.

He speaks fluent English, of
course, and several dozen Chinese
dialects.

MONTREAL,

QUEBEC
ENGLISH MARKET

F Greater Montreal,
Laurentians, Eastern Townships,
Lower Cttawa Valley

—providing the ideal combination
of coverage and listenership

5000 WATTS
800 KC.

The Cisco Kid .

Yes. Ottawa saw the Cisco Kid . .
of CFRA who functioned as Grand Mars

. n Parliament iII!

and Pancho too.

flanking the CFRA cars carrying the Mayor and civic officials.

CFRA has been giving Wrigley's “Cisco Kid” Progra

One of the big reasons

CFRA promotes its programs . . . A7
best buy in the rich Ottawa Valley is . . .

of the Valley . . .

CFRA is on top today is because

All the away. Your
The Voice

® Blotter
Kids” at schools, football games, etc.

In reality, Frank Ryan and Frank Jones
hals of the Optimist Club Parade. Above they are shown
It  was all part of the send-off
m now featured on CFRA.

Other Promotions For
Wrigley's Included .. ..

handouts by student “Cisco

® Widespread balloon distribution.

® Theatre tie-ups.
© Air interviews with contest winner.
® Letters to all Wrigley outlets.

@ Special plugs and- air gimmicks.

® Display card distribution.
o Cisco Kid appearances.

® Parades.

CFRA

/
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Did this day, at my usual coffee house, meet an adver-
tising executive who did. with undue familiarity, address
me by my font or given name and ask me why I had
never written what he called a ‘‘piece’’ on publick rela-

tions. On which I did innocently fall into his trap and
ask him what he meant by publick relations, whereupon
the rascal did reply ‘‘Courtesies exchanged in a publick
park,”” and went laughing on his way @ @ @ So did
thereafter fall to wondering how many radio stations,
with their sponsors and their advertising agencies, did
realize how much their Publick Relations affected busi-
ness — a subject which Jim Miller, one of Ford of Can-
ada’s bright young men, did speak well before the
Toronto Ad and Sales Club not long since ® ® @ Then
recalled pleasantly the well-planned third birthday
promotion by CKVL. The thought of sending to adver-
tising men in New York, Vancouver, Winnipeg, Montreal
and Toronto, by T.C.A., a birthday cake, was a good one.
But the added touch of having a telegraph messenger
put the three candles in each cake and deliver the same
glowing with light, was an inspiration. For each of us
likes a good show, and finds it a pleasure to join in with
another’s good fortune, so this, I do believe, was good
publick relations ® ® @ Do also recall a definition of
the same by C.A.A.A.’s Alex. Miller, while presiding
lately at a Health League Meeting, who said ‘‘Since all
business and industry and all other institutions are by,
of and for the people, therefore the only proper approach
to any publick relations problem is a respect for, affec-
tion for, consideration for, and understanding of, people
—and that meaneth all kinds of people—not onlvy work-
men, but customers, dealers, foremen; for even boards
of directors and bosses are people’” @ @ ® And <o to
close these musings with the warming thought that’
Alex. Miller doth himself carry out his precepts in his
own daily contacts, and has proved that they work,

~ | Horac N.STOVIN

& COMPANY
TORONTO WINNIPEG

.%’/l resenlalive /l;ﬂ
these live Radio Slations
CHAB Moose Jaw
CIGX Yorkton
CKLN Nelson

VANCOUVER
MONTREAL

CHOV Pembroke

int John
CHSJ  Saint Jo! CFOS Owen Sound

CKCW Moncton

P g:: ?"i:i:'o CFPR Prinze Ruper?
i i or

P :"“:::‘“ CJRL Kenora CJOR Vom:o:vov

T o 1] CKY Winnipeg iBM Be.m.m o

e 18C Trinidad

CKLW Windsor
CFAR Flin Flon
CJINB North Battleford

CFJM Brockville
€iBQ Belleville

VOCM Newfoundlond

OPINION

PANORAMA

Public Favor Private Radio

Toronto.—The Canadian public
indicated in a survey that 589
are in favor of a privately-owned
system of broadcasting in Canada
as opposed to 20% who voted for
a publicly-owned system and 16%
who indicated a preference for a
dual system of public and private
ownership, Walter E. Elliott, pre-
sident of Elliott-Haynes Limited,
told the Royal Commission on
Arts, Letters and Sciences herc
last Friday.

Elliott explained that his com-
pany has been carrying on a con-
tinuing study of public thinking
on the principle of private owner-
ship versus public owership in
eight industries since 1944 with
7,000 respondents casting votes
in each study.

The following summary of opin-
ions expressed in these polls lists
four percentages for each group,
respectively for private owner-
ship, government ownership, part
private and part government and
no opinion.

Automotive and Car Manufac-
turing, 81, 7, 3, 9; Gasoline and
Oil, 74, 14, 4, 8; Life Insurance,
63, 22, 7, 8, Brewing, 61, 23, 4,
12; Radio Broadcasting, 58, 20,
16, 6; Distilling, 55, 28, 4, 13;
Banking, 51, 32, 9, 8; Hydro-Elec-
tric Power, 50, 37, 6, 7.

Since 1944, Elliott told the
Royal Commission, public opinion
for private ownership in broad-
casting - has risen from 48% to
58%, while opinion for public
ownership has declined from 319%
to 20% and the dual system has
varied from a present high of
16% to a low of 10% in 1946.
Those registering *“no opinion”
represent a high of 14% in 1946
to the present all-time low of 6%.

The mpoll covered both urban
and rural citizens from each prov-
ince, each economic status. each
occupational level (union, non-
union and white collar) and from
the three major political parties.
In each case private ownership

«

MONTREAL PLANS CLUB

Montreal.—More than 50 radid
executives met in the Queen’s
Hotel on October 17 to discuss
the formation of a Radio Execu .
tives’ Club, of Montreal. Genera
sentiment of the meeting seemer
to be that such a club could serve
a useful purpose. There was, how-
ever, ‘considerable difference o
opinion about the limitation o:’

membership, and the type of
meetings required.
An interim committee was

elected to study the comments:
made, to invite membership, and
to arrange for the first formal:
meeting at which it is expected
that permanent officers will bell
chosen, by ballot.

The interim committee consists
of W. D. Hannah, Ralph Bowden, |
Wilf Dippie, Gordon Keeble, Phil
Lalonde, Wilf Charland and Wal-
ter Dales.

U I

TO CBC BOARD

Ottawa. — James Alexander
Corry has been appointed to the
board of governors of the Cana-
dian Broadcasting Corporation,
Hon. J. J. McCann, Minister of
National Revenue, has announced.
Corry, a graduate of Oxford Uni-
versity and a Fellow of the Royal
Society of Canada, is a professor
of political science at Queen’s
University.

was favored and the difference in

opposite groups in no case exceed-

ed 10% except in political divi-

sions, where those supporting the

CCF party voted 46% for and

37% against private ownership,

comparing with Liberal support-

ers at 62% and 16% and P.C.s

at 63% and 18%. In no case did{
supporters of public ownership in

the various groups number more

than 3% above the approximate

average of 187, except the CCF

reported above. Approximate aver-

age for part-and-part supporters |
was 15%.

4

soin

. One of the most famous fictional

Ask your ALL-CANADA MAN about this

TOPS IN
AUDIENCE APPEAL!

heroes of the West

52 riproaring adventure shows.

action-packed series of half hours!
{See Page 9 for MYSTERY)
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Radio Is Advertising Too

Wouldn’t it be a sound idea if radio
—the business side of radio, that is—
became more active in the general
business of advertising, of which it is
actually a part, than in organizing
groups, called euphemistically ‘*Radio
Executives Clubs™”’? Whatever their
objectives may be, these organizations
invariably end up as mutual admiration
societies where evervone tells his com-
petitors—and listens while they tell
him—what a wonderful medium radio
is, and then scuttles back to the office
to try and catch up after a two-hour
lunch.

This is probably a somewhat discour-
aging outburst to those stalwarts who
work so hard and so sincerely to get
this sort of thing going, and then be-
come .so bitterly disappointed when it
falls on its face. But these organiza-
tions are built up on a principle of iso-
lation rather than co-operation, and for
this reason are doomed to failure be-
fore they start.

% %k

Radio’s problem. it seems to us, is
largely one of becoming recognized as
one of the most important parts of the
advertising business. Through such
activities as those of the CAB and
others, including the personal efforts
of individuals from the stations, the
reps and the agency radio departments,
and even the advertisers themselves.
radio is gaining its rightful place. But
it is the efforts of BBM, CAB commit-
tees, joint committees with the agen-
cies and the advertisers that are ring-
ing the bell. It is not and can never
be, as we see it, through the luncheon
meetings of industry organizations,
except when a way is found of attract-
ing to these gatherings of radio enthu-
siasts a reasonable quotient of unbe-
lievers.

w x %

Across the country there are a grgat
many established, active and enterpris-
ing Advertising and Sales Clubs, de-
voted to the furtherance not just of
radio, press, billboards or the other
media, but of advertising as a whole.

Radio’s representation in these clubs
is not all it might be. The result is
that radio does not get the attention
it might from the speakers’ or projects
committees.

The suggestion we would put for-
ward is that in the centres where there

-

by ttseded o
ke IR sttty
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“We've got to go along with Momma, son.
It's the tirst time she ever saw Dr, Johnson's
other wife’s hoy ftriend.”

are Advertising and Sales Clubs, as
well as Boards of Trade and Chambers
of Commerce, radio men stir up a little
more interest from within their ranks.
and work to the end that they may be-
come better represented, both in the
membership rostrums and at the speak-
ers’ tables, so that radio may become
even more a part of .the advertising
business to which it belongs.
* * *

This paper, in its eight years of life,
has realized that potential buyers of
radio time and programs would not be
attracted to a journal which was de-
voted in its entirety to matters pertain-
ing to broadcasting. It is in an attempt
to attract those ‘‘unbelievers’’ that we
devote a great deal of space to matters
which some say are none of our affair.
We refer to such things as free en-
terprise, politics, market research,
speeches on advertising in general, and
so forth. We believe that there may
he those who would pass over a paper
devoted only to an advertising medium
which they do not themselves employ,
but who can be attracted by this other
reading matter to the point where they
will absorb what it is hoped they will
absorb.

An effort to get more radio into the
Ad Clubs would be effective for pre-
cisely the same reasons.

* k¥

What Kind of a Boaxrd?

When Ron Fraser, Press and Infor-
mation Services Director for the CBC,
addressed the Toronto Local Women’s
Council here last week, he devoted con-

siderable time to the CAB’s quest for
an independent board to replace the
CBC in vregulating radio. Fraser
brought up a point which is worth
handing along to those who are so ably
steering the CAB in the presentation
of its case.

I'his point was that the request for
the establishment of this board has
thus far been somewhat vague. - As
Fraser put it in his address: < What i
wantec.? Is it another Board of Trans-
part Commissioners, something parallel
to the Federal Communications Com-
mission in the United States, or a CBC
Board under another name?”’

We believe that this CBC executive
has put his finger on what may be a
weakness in the CAB case, or rather
its presentation. It is to be hoped thaf
before the Commission’s hearings end
early next year, a concrete plan, show
ing the suggested structure of this
Board, will be presented, in order that
the Commissioners may 'have a definite
plan to weigh, rather than a request
for a nebulous body whose only specifi-
cation is its independence.

*

It occurs to us that there may be
those in the CBC who would not be too
adverse to the independent board idea,
if only because it would relieve them
of the embarrassing situation under
which they are compelled by the Act
to sit in judgment over their competi
tors, the privately-owned stations.

* Ed *

A clear definition of just what sort
of a Regulatory Board the CAB is after
is the more important because it is not
so long since it was suggested either
by or before the Parliamentary Com-
mittee that the CBC Board of Gover-
nors be reconstituted as an independent
Board. Obviously such a subterfuge
as this would not be acceptable. Yet
unless the CAB comes out with a cut
and dried statement of exactly what
they are after, some such saw-off
arrangement is by no means unlikely.

* * *

Food For Thought

It is officially estimated that in 1948 over
a million owners of radio sets ‘in Canada
failed to pay the annual licence fee. It cost
$570,505 to collect the tax from those who
did pay numbering 2,057,799. The shortage
at an average of $2.45 per radio amounted
to $2,619.542. The total receipts were $4,798,-
291. Food for a lot of thought and perhaps
revision of opinion by those who have favored
a direct licence charge against radio owners
rather than a general tax.—Ottawa Jowrnal.
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“Good day to you-——Jos. Hardy
is here again, and today all
my story is about fish. But
it is not a ‘fishy story’—be-
cause all my facts are taken
from Dominion Bureau of
Statistics reports.

“Fish mean money! Septem-
ber’s catches on the Atlantic
Coast (not including New-
foundland) were 79,429,000
pounds — an increase of 7.7
per cent over September of
last year. Much of this in-
crease was in sardines; but
shellfish, too, are up in vol-
ume and value.

“Most of this rich territory
is served by CHNC, New
Carlisle. Tell your sales story
where the money is—tell it
to French-speaking listeners
in their own language — in
Quebec Market No. 2. For in-
formation—ask Jos. Hardy!”

JOS. A. HARDY & CO. LTD.

Montreal — Quebec — Toronto

Representing

CHRC Quebec 5,000 w.
CHNC New Carlisle 5,000 w.
CHLN Trois Rivieres 1,000 w.

CHLT Sherbrooke 1000 w.

(French)
CKTS Sferbrocke 250w,
Jonqui:are-
CKRS K8nogami 250 w.

CKBL Matane 1,000 w.

NEW YORK'S
RADIO ROW

Richard Young

New York, N.Y.—In searching
in every nook and corner for new
ways of meeting the challenge of
ever-increasing competition among
ad media, radio researchers have
come up with what might prove
to be a formidable selling tool—
a “new” audience of an estimated
20,000,000 listeners.

This audience is made up of
those who listen outside the home,
in cars, at work, as well as in
the homes of friends. It is an
audience that has yet to be in-
cluded in any of the national
measurement services, although
we may hear of it being added in
the near future. A couple of
months ago The Pulse, Inc,
launched a survey of the out-of-
the-home Ilisteners in New York
City. (The first study found that
one out of every four New York-
ers listened outside the home on
the average weekday.)

Because the measurement sys-
tems do neglect this audience,
many broadcasters feel that radio
advertisers aren’'t getting a true
picture of their audiences. One of
the broadcasters is Hugh Beville,
NBC's research director. Mr.
Beville, one of the industry’s most
respected researchers, told a meet-
ing of The Pulse that “the dupli-
cation that exists between mea-
surement systems today cannot
continue indefinitely. There must
be a greater division of labor
among measurement services so
that the true measurements of
at-home audiences and out-side-
the-home audiences will be re-
corded, and this reporting shouid
be in uniform terms so that out-
side listening can be readily added
to home listening.”

Mr. Beville suggested that the
day might come when this bonus
audience is no longer given away
to the advertiser. When determin-
ing the size of a radio audience,
“why should radio throw away
listening on the way to work

any more than newspapers would
throw away the subway reader?”
he asked.

The research chief also said the
measurement services have neg-
lected to measure radio habits
within the home. “As radio moves
out of the parlor into the bed-
room, the den, the kitchen and
other rooms throughout the house,
techniques which were primarily
developed to measure family lis-
tening based on a single home
receiver in the living room have
proved to be inadequate to meet
the changing situation.”

As a matter of fact, there is a
definite trend which finds the
television receiver replacing the
radio set in the living room. The
radio receiver is being moved to
other rooms to avoid conflict
since there are many members
of AM-TV families who return to
their radio favorites from time to
time. Extra sets in the home
have been bolstered further by
the industry’s various ‘“Radio-In-
Every-Room” campaigns.

* * *

We understand there’s a pretty
good chance of the Broadcast Ad-
vertising Bureau becoming a sepa-
rate organization completely ey
away from the National Asso-
ciation of Broadcasters.

If such is the case—and it may
happen sooner than we think—
then it will no doubt mean that
stations and networks will have
still another group seeking dues.
However, since this is a bread-
and-butter organization for broad-
casters, we don't think the BAB
will have too much difficulty col-
lecting. It may also mean that
NAB dues will again be reduced.

Which in this day and age—
when management continually
asks, what do we get for this ex-
penditure?—that would be good
news indeed.

* * *

We haven't heard too much
lately from the Broadcast Mea-
surement Bureau but today Ken-
neth Baker, acting director of the
group, disclosed that Study No. 2
is currently being tabulated.

Mr. Baker declined to be pin-
ned down as to a definite release
date but he did say that the

Bureau hopes to get out the first
station reports by early Decem-+
ber. Other than that, Mr. Bakern
said that it's “in the laps of the'
gods.”

Still no word on the status of |
the Bureau after the release of
this study. Officials are stil]
burning the midnight oil on tha:
one.

* * *®

Several columns ago we pre-
dicted that before the end of this
radio season many of those never-
give-a-sucker-an-even-break give-.
away programs would be looking ¢
up from the bottom of the Hooper i
ladder—or even be looking in the'
studio from where it’s cold out-
side. It now looks as though we"
were actually too pessimistic.

Already four of the biggest,
“Strike It Rich,” “Spin To Win,” |
“Beat the Clock” and “Winner
Take All,” are no longer with us

-although the latter is on tele-
vision. (Which is video’s loss and
radio’s gain.) And the cause of it
all, “Stop the Music,” has taken
a tremendous dip in the Hooper-
atings, down to 26th position. In
addition, the show that NBC
hoped would crimp Jack Benny’s
style, the hour-long *“Hollywood
Calling,” just received a Hooper
of 2.9 compared with Mr. B's 21.0.
We don't think NBC will go along
with that one much longer.

But you can be sure radio will
benefit when all these shows are
safely buried alongside the movies’
dish night.

a a a

On the Cuff Notes . . . Split-up
of NBC into three organizations,
AM, TV and owned-and-operated
stations, is expected to take six
months or longer. Jittery staffers
were assured by new prexy Jos-
eph McConnell that the changes
all along the line will not be an
axe job . . . ABC net, however,
plagued by the costs of operating
a television network, hopes to
cut down on the red ink by knock-
ing off about 100 persons in its
various offices. TV programming
is also being cut . . . CBS net
signed crooner (?) Al Jolson to
an exclusive three-year radio-|
television contract. Agreement’
calls for guest appearances only}
at first but there's little doubts
that Columbia has audio and\
video plans for Jolie The
battle of the rating systems is
on again and Hoop and Nielser
are taking pot-shots at each other
over their television techniquesy
Ho hum . . . Because the Nationalls
Association of Radio Station Rep-
resentatives has complained {tc
the FCC about the radio salesh
activities of the networks, the
commission renewed the lirgnsess
of 11 outlets owned and operatec:
by ABC, NBC and CBS for foury
months instead of the usual threel
vears . and that’s the news
till next issue.

—

ANNOUNCER
WANTED
Have opening for experi- ©
enced all-round announcer. *
Please apply:

Station CKRD
Red Deer, Alberta l%l
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[7:30-9:00A.M.]

*SHARE OF AUDIENCE

C3Ch 7387

EDMONTON

STATION No.2, 17.5%
OTHERS, . . ., .

]10.30 PM.to MIDNIGHT]

*SHARE OF AUDIENCE

C3CA 61.37

EDMONTON

STATION No.2, 15.7%
OTHERSI gLt 23.0%

K
ELLIOTT-HAYNES ; SEPTEMBER, 1948
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Meccano
Pall Mall Cigarettes
Book of Knowledge

Dr. Ballard's Animal Foods
Vita- Crisp Products
Golden Bar Honey Butter
Ladies Home Journal
Holiday Magazine

this month join the ranks of leading
national advertisers now using

CHUM & toomo

® More local advertisers use CHUM than ALL other
| Toronto Stations combined! CHUM gets 1esu/ts!

Oxydol’s Ma Perkins pulled an E-H rating of 35.5 in

September over CJOC. And that’'s just a sample!

Get all the facts om CJOC’s amazing success in
Southern Alberta’s richest market!’

Y0U canna AFFORD TOMISS Ty
(ETHBRIDGE MARKET |

ASK your local
ALL-CANADA MAN!

LETHBRIDGE ALBERTA ALL-CANADA STATION

Over The Desk

It occurred to me the other
day, when I had the privilege of
talking to that most hospitable
of all organizations, the Advertis-
ing and Sales Executives Club of
Montreal, that usually the differ-
ence between a speech and a radio
talk is that in the speech, you're
trying to keep people awake. In
this case. though, my ego was
more than gratified by the length
and volume of their laughter.

And speaking of this speech, I
was interested to find that my
claims that the government is us-
ing the CBC to obtain for itself
an undemocratic control of speech
by radio, inspired the general
manager of the government broad-
casting system to say, in rebuttal:
“Let the public be the judge.” 1
find myself in complete accord
with this democratic statement of
opinion.

The only thing is, as I pointed
out in that talk, the public has
no knowledge of radio beyond the
national news, the hockey broad-
casts and “John's Other Wife."

The possible sources of such in-
formation are the CBC itself,
which does not make over its
monopoly network facilities for
the expression of views like mine,
although forever claiming that it
always airs both sides of every
contentious problem. Further-
more, if it did make time avail-
able for such purposes, the fact
that it did so in spite of its mon-
opoly would surround it with such
an aura of heroic martyrdom that
our side of the story would be
invalidated.

Another source is the private

stations themselves, who risk
appearing to be sounding their
own horns when they air

their grievances, but do neverthe-
less in some instances tell the
public in their own localities the
story. Incidentally the degree to
which this is done is necessarily
limited, by virtue of the fact that
with the CBC holding regulatory
powers over their heads, and with
their own or their principals’ in-
vestments to protect, the possible
consequences they face make any
outspoken demonstration against
these Iinequities tantamount to
cutting off their noses to spite
their own faces.

The only other source I know
is the press, which as radio’s
natural competitor in the field of
advertising, does not feel inclined
to go as far out on the limb as
might otherwise be expected.

I agree wholeheartedly with Dr.
Frigon's statement: “Let the pub-
lic. be the judge.” I approve with
equal enthusiasm, the tireless
efforts of the Massey Royal Com-
mission to serve the same public.
I can only wonder when the pub-
lic is going to be let in on it all
or if it is in accordance with the
doctrines of Liberalism (or should
I say Socialism-in-a-hurry) to let
all policies be determined by min-
ority groups of ‘“ismers" and
“ologyiets,” while the public pro-
per is kept studiously in the dark.

| s | |

Still on the topic of the Mont-
real speech, Bob Kesten threw a
snide curve in his column in the
Toronto Tely. He said he doubted

my sincerity in my aspersions}
against the CBC, and thought

they were prompted by a desire

to centre attention onto this

paper. All of which makes you

realize that it would be hard for|
a 'man to take sides with anyone &
with definite ideas when his @
varied activities include writing!
for the Tely and New Liberty, ¥
and also broadcasting over pri-#
vately-operated and CBC stations. &
Just how many sides can a poly-
gon be buttered?

" = &

Horace Brown of the Canadian
Foundation for Poliomyelitis, 410 &
Bloor East, Toronto, reminds me &
to remind you that he will sooni
be reminding you station oper- &
ators of the resolution you adopt- §
ed at the CAB Convention last |
June, pledging complete support |
for the ‘“Canadian March of
Dimes” campaign in January, &
1950.

Tactfully, Horace expresses the |
hope that local station personal- |
ities will be tied in with the cam-
paign, “as they are the ones who
really reach the public.”

Watch the mails for all the ideas
and plans he is currently con
triving.

[ | n a

In a forthcoming series of radio
broadcasts called “No Holds Bar-
red” which it will shortly be my
privilege to offer to the stations,
I have one talk called “The High
Cost of Giving,” which shows that
people are made more and more
dependent on the state by the
imposition of these hidden taxes,
which place many of us in the
position where we shall have to

A Quarter - Century
OF SERVICE |

+ _1
UP-TO-THE-MINUTE |
EQUIPMENT

+-
A SKILLED STAFF

-+

UNSURPASSED
LISTENER
CONFIDENCE

GREATER SALES

FOR ANY ADVERTISER

AR

Ask the All-Canada Man
About

CHNS

The Voice of Halifax







