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NOW IN OUR 10th YEAR OF SERVICE TO RADIO AND ITS CLIENTS 
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101 
proofs 

of 
results 

33 

Consulting and engineering 

services to Canadian broadcast 

stations on 

AMFMTV 
Over the last quarter century, RCA Victor has worked 
hand in hand with Canadian Broadcasters in the technical 
development and operation of an ever expanding in- 
dustry. Today, RCA Victor engineers command the ex- 
perience and are equipped with the modern specialized 
measuring equipment to provide the following services 
to Broadcasters: 

1. Preparation of briefs for new applicants 
for Broadcast licences. 

2. Preparation of briefs for new frequency 
assignments, improved facilities. 

3, Directive Antenna installation. 

¢. Proofs of Performance. 

5. Installation supervision and measurements 
of transmitting, studio and accessory 
equipment, AM, FM, or TV. 

6. Instructing and training of station 
operating personnel. 

7. Measurement and curves of FM and TV 
antennas and accessory equipment, including 
transmission lines, matching networks, 
diplexers. 

& Promps.help in emergencies, Technical advice, 
service and assistance on special problems. 

9. Performance measurements and adjustments 
for station compliance with Department of 
Transport regulations. 

23 + 45 
Stations served Successful briefs Antenna proofs of 
with Directive for new or int. performance con- 
Antenna Installa proved frequency pleted and ac- 
tion and tune-up. assignments. cepted by D.O.T. 

Let us help you, too! Write to Engineering Products De- 
partment, RCA Victor Company L' led, 1001 Lenoir St., 
Montreal. Or call in your nearest RCA Victor Engineer. 

RCAVICTOft 
RCA VICTOR COMPANY LTD. 

Halifax Montreal Toronto Winnipeg Calgary Vancouver 

It's experience and 
know-how that count! 
There's no substitute for experience 
... and RCA Victor can bring vast 
resources in research, factory and 
field experience to bear on your 
problems. Please contact your near- 
est RCA representative: 

* HALIFAX - R. G. (Bob) Powers 

* MONTREAL - E. W. (Ernie) Miller 
* TORONTO - K. G. (Ken) Chisholm 

* WINNIPEG - E. P. Burns 

* VANCOUVER - R. B. (Bruce) Lanskail 
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VERBATIM 
Night Plane To Maritimes 

(Reprinted from Canadian 
Broadcaster, June 9, 1945) 

There is hidden treasure out 
there on the barb -wire networks 
of the Maritime Provinces in the 
shape of pr o grams fashioned 
around the local communities - 
a part of those communities in 
fact-and after an all too short 
tour of the eastern terrain, it is 
our suggestion that sponsors and 
their agencies are missing oppor- 
tunities fo tieing onto some of the 
time -tested local programs for 
which listeners turn to their local 
stations much as they perform any 
of the other routine functions of 
their daily lives. The reason, no 
doubt, is that stations do not in- 
form their national representa- 
tives of these community activ- 
ities, and consequently the reps 
are deprived of this sort of ammu- 
nition to peddle around the agency 
belt -line, so the agencies trot out 
the old alibi-"ain't no local tal- 
ent"-and dust off the 30-minutes- 
of-teashop-tune routine, rename it, 
and pump it out onto the net- 
works. 

It takes a periodical tour of the 
back concessions for a Torontonian 
to keep himself reminded that this 
Holy City is not the beloved Mecca 
of all the rest of Canada, and that 
there are hundreds of thousands 
of Canadians who don't live in 
Toronto because they would rather 
die. Actually we believe that the 
maritimers waste a terrible 
amount of time hating the trillium 
flower and all that it stands for. 
But to our way of thinking that 
hatred, while it serves no useful 
purpose, is not without some 
reason. 

For years they have watched 
the cream of their young man- 
hood forsake their native heath 
for the smoke of the big city; for 
years they have done business 
with firms which label their goods 
"Manufactured in Toronto and 
Montreal." There are those of 
them who definitely believe that 
Ontario and Quebec have con- 
trived to supply industry with 
cheap power for the sole purpose 
of sabotaging maritime manufac- 
turing. 

We only covered about half the 
places we had intended to visit, 
because, in spite of the fact that 
we came from Toronto, we found 
a spirit of welcome we have never 
experienced in this province, which 
came out intd daylight when our 
hosts discovered that the sole 
purpose of our visit was to find 
out what makes them tick. 

AUTOTYPED letters in 
any quantity, cost 
only slightly more 
than duplicating, 
yet are individually 
typed. Samples and 
prices from: 

AUTOTYPE 
LETTER SERVICE 
73 Adelaide W. 

EL. 2983 Toronto 

In days gone by, Great Britain 
made the mistake of trying to 
sell Canada goods which were 
manufactured, presented and pro- 
moted for the British Isles. She 
was unable or unwilling to see 
that the complicated process of 
living is not the same both sides 
of the Atlantic, and by this failure 
she lost, not only in goodwill but 
also in actual sales. Ontario busi- 
ness has the same lesson to learn 
insofar as her treatment of the 
Maritimes is concerned, and if she 
does not do so, the loss will not 
only be in business, but also in 
national unity. 

Though the commercial and sus- 
taining offerings of the two radio 
networks enrich the Maritime 
airways, to a far greater extent 
than in Toronto even, care must 
be exercised lest they supplant 
local programs, which depict far 
more individuality than do ours 
in the more densely populated 
areas. Naturally talent only ex- 
ists in ratio to population, yet 
easily the most popular programs 
in the east are musical shows 
which range from hill -billy to folk 

music. "Don Messer am? h ., Is- 
landers" are now on sustaining 
on the network, but Don has been 
wielding his baton since he start- 
ed in Saint John in 1930. He has 
been playing from CFCY, Char- 
lottetown, since 1939. 

What sort of a reception do you 

imagine does CJFX, Antigonish, 
rate for its bid for listeners with 
the programs in Gaelic which It 
aims at a large settlement of 
Cape Breton Scots, and which 
Decca thinks enough of to re- 
cord? 

And so forth. 

ell the rich 
Niagara Peninsula 

(and away beyond since change to 620 kcs.) 

at one low cost 
with 
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More radios 
are consistently tuned 
to CKRC 
than to any other 
Manitoba station 

BBM 1950 (6 - 7 TIMES WEEKLY ) 

Daytime 

126,260 
113,810 
72,450 

Station 

CKRC- 5,000 watts 

#2 50,000 watts 

#3 - 250 watts 

Nightime 

97,100 
84,580 
46,770 

CHECK FOR AVAILABILITIES ON 

CKRC 
WINNIPEG 

630 KILOCYCLES - 5000 WATTS 

Representatives: All -Canada ltadiu Facilities; In U.S.A.-Weed and Cu. 

r 
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epgs 
Behind the5cen,é 

inRadio 
as transcribed by H.N. Stovin 

"Do find, in my sojournings in the coffee-houses, that many 
are loathe to forecast what the year may bring forth in the 
manner of business. Never having been one to hold back in 
the field of radio prognostication, have made publick my 
honest belief that 1951 will see more and more advertisers 
using Radio, and producing sales thereby on a greater scale 
than ever before Do forecast this on the pattern set 
in previous years, and the steadily growing list of successes 
by local and national advertisers alike, which has attracted the 
attention of a large and goodly number of businessmen, anxious 
to make sales. It is because Radio-and especially spot radio, 
both program and announcement-can reach right into the 
home that it can produce immediate action. In St. John's, 
Newfoundland, it can reach right into publick transportation 
busses as well, since VOCM introduced fixed frequency 
receivers in the Capital bus lines vehicles. Passengers are 
reported `happy and enthusiastic' Radio `plusses', 
too, intrigue advertisers. For example, CFOS, Owen Sound, 
now provides all salesmen, storekeepers and wholesale houses 
with advance information on the advertising, including spot 
announcements, carried on the station Then, too, 
Radio excels in coverage, for CHAB in Moose Jaw daily 
reaches more people than all the Saskatchewan daily news- 
papers combined And, when it comes to producing 
sales, one Toronto car dealer gives his daily CJBC program 
full marks for cleaning 500 cars right off the lot in a fall cam- 
paign Lastly, Radio does reach all types of people, 
as CKSF can prove. For years this Cornwall station has been 
telling people how easy it is to get money from the Household 
Finance Company. Harry Flint reports that one listener 
evidently decided to try it for himself-for he did crack open 
the safe and easily got away with $500!" 

"A STOVIN STATION IS A PROVEN STATION" 
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STATIONS 

Five Of Ten AM Seekers 

Would Operate In Saskatoon 
Ottawa. - Ten applications for 

new AM stations are scheduled to 
come before the Board of Gover- 
nors of the CBC during its meet- 
ing in Montreal on January 11 
and 12, it was announced here 
last month, in addition to two 
applications for experimental tele- 
vision stations. 

Of the ten stations being re- 
quested, four are being sought 
for the city of Saskatoon to broad- 
cast in English. J. F. Sweeney 
has requested a license for a 250 
watt station to operate on 1240 
kc., while Weston Clifford Fisher 
is seeking a station of the same 
power on 1230 kc. R. A. Hosie 
and Saskatoon Broadcasters Lim- 
ited have each applied for a sta- 
tion to occupy the 1340 kc. fre- 
quency with 250 watts power. 

Also being sought at this time 
is a license for a French language 
station in Saskatoon to operate 
with 1,000 watt power on 950 
kc., directional, by Radio -Prairies - 
Nord Limitee. 

a a a 
A license has been requested 

by Hugh M. Sibbald for a station 
in Edmonton with power of 1,000 
watts on 630 kc., directional. The 
board is also scheduled to con- 
sider the application of J. Conrad 
Lavigne for a French language 
station at Timmins with 1,000 
watts on 580 kc., directional, as 
well as those submitted by G. W. 
Stirling for a station in St. John's, 
Nfld., to operate on 930 kc. with 
5,000 watt power, and Radio- 
Gravelbourg Limitée for a French 
language station in Gravelbourg, 
Sask., to operate on 1340 kc. with 
250 watt power. 

a s 
The board previously recom- 

mended a license for Radio Vic- 
toriaville Limitée covering a 1,000 
watt station at Victoriaville, P.Q., 
on 1380 kc. but will be asked at 
this session to reconsider in favor 
of two 250 watt stations, one each 
for Victoriaville and Drummond- 
ville, transmitting the same pro- 
gram service. The proposed fre- 
quency for these stations has not 
been revealed. 

a a 
Requests for transfers of licenses 

are to be considered for the fol- 
lowing stations: CKRM, Regina, 
from Transcanada Communica- 
tions Ltd. to Western Communi- 
cations Ltd.; CKPR, Fort William, 
from Dougall Motor Car Co. Ltd. 
to H. F. Dougall Co. Ltd.; and 
CJRL, Kenora, from Kenora 
Broadcasting Co. Ltd. to C. W. 
Johnson, who heads the Norwesto 
Corporation. 

RCA Victor Company Ltd. and 
Stewart -Warner Alemite Corp. of 
Canada have requested licenses 
for experimental television sta- 
tions which will be considered by 
the board at this time. The RCA 
request is for a station in Mont- 
real to operate on channel 5, while 
Stewart - Warner, if successful, 
will operate in Belleville on chan- 
nel 10. 

Maritime Stations 
Stage 3 -Day Meet 

Fredericton, N.B. - The Mari- 
time Association of Broadcasters 
will hold its annual meeting Janu- 
ary 15 to 17 at the Fort Cumber- 
land Hotel, Amherst, N.S., accord- 
ing to Malcolm Neill, manager of 
station CFNB, who is president 
of that body. Because of the 
heavy agenda, the third day has 
been added. 

An item slated for considerable 
discussion is the matter of a pro- 
motional book, describing the 
Maritime market in detail, which 
the MAB is considering issuing. 
A considerable amount of work 
has been done on this project, 
which now awaits final MAB ap- 
proval. 

Non-Maritimers attending the 
meetings will be Jim Allard and 
Pat Freeman of the Canadian As- 
sociation of Broadcasters. Allard 
will speak on copyright and other 
CAB matters. Freeman will de- 
scribe his new research material 
and other sales aids. Ralph Snel- 
grove, manager of CKBB, Barrie, 
and president of the Central Cana- 
dian Broadcasters' Association, 
will speak on small station opera- 
tion. Lyman Potts, assistant man- 
ager of station CKOC, Hamilton, 
will discuss station administration, 
organization and programming. 
Dick Lewis, of Canadian Broad- 
caster & Telescreen, is to speak 
on the subject "Maritimers are 
People." 
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Talking Up The Maritimes 
An unusually long agenda has been pre- 

pared for the annual meeting of the Mari- 
time Association of Broadcasters which 
takes place at Amherst, N.S., January 15 to 
17. The fact that this meeting is coming 
in for a little advance ballyhoo is significant 
in that it differs in this respect from past 
performances. The headlining on the 
agenda of a plan to put out promotional 
material on the Maritime market marks the 
dawn of a new era in Maritime business 
history, which should be welcomed by all 
merchandisers who desire to make their 
distribution completely national. 

An innate modesty on the part of Mari- 
time business to declare itself to the rest 
of Canada has resulted in these industrially 
productive and agriculturally fertile prov- 
inces being termed by the rest of Canada 
"backward." That the cognomen is erro- 
neous is evident to those who have spent 
time in the Maritimes as well as to those 
marketers and others who have taken the 
time and the trouble to investigate these 
areas and discover the markets they are 
and the markets they might become. The 
failure of these Eastern Canadians to blow 
their own trumpets has caused many of 
their brightest sons to journey far afield to 
turn careers into fortunes. The success 
with which so many of them have met in 
the other six provinces is ample evidence 
of the quality of sons they breed. 

a a 

Carrying the story of the Maritimes, not 
only to the advertisers and their clients but 
into every corner of the North American 
Continent, is not only a move that is far 
overdue from an economic standpoint. It 
is also a contribution towards the further 
unification - by - knowledge - and - under- 
standing of the whole country. The Mari- 
time broadcasters are to be congratulated 
on starting the ball rolling from a business 
point of view. Possibly they may decide to 
institute a program of exchange broadcasts 
with other parts of the country as well. 

Native Maritimers may well be proud of 
the successes won by their sons all over the 
continent. Now they need only tell the 
rest of Canada what they know already 
themselves. 

a a 

The Rädio Is Here To Stay 
Just what do the TV -bugs propose to 

live on between now and the arrival of the 
new medium in Canada? 

This, we believe, is a good question. 
We also believe there is a sound answer. 
Television is not the first invention to 

revolutionize our lives. Once the horse - 
less carriage, an obvious passing fancy, 
loomed up to strike fear in the hearts of 

eACY0 PAU 

'Suddenly the stillness of the night is broken 
by a piercing scream." 

carriage builders. The first primitive 
motion picture bade fair to dealing a death 
blow to the theatre. How could trains, 
and later steamships, survive the advent 
of the airplane? And what a swath the 
telephone must have cut in the carrier 
pigeon business. 

Certainly- the television is here to stay, 
just like the automobile, the telephone and 
the airplane. Certainly the day "ill come 
when television will be a threat to night- 
time radio, to say nothing of the newspaper 
and other media of advertising. Television 
is the twentieth century's hot potato. But 
even overlooking the present state of inter- 
national chaos, it is not going to be in- 
stalled overnight. Those of us who live in 
the large centres will be privileged to look 
in on the new medium, if we are not 
already doing so. But if television is 
brought into range of ten Canadian cities 
in the next ten years, we shall be surprised. 
And in the meantime, radio listening is on 
the increase, whatever way you want to 
look at it, and it will continue to be the 
mass medium of entertainment and infor- 
mation for most Canadians even when, as 
and if television finally materializes. 

a a 

So let us by all means explore and study 
the new medium. Let us gasp in admira- 
tion at its wonders. Let us harness it to 
sell our wares, when, as and if we are given 
the opportunity. But let us also remember 
that the movies did not supplant the theatre 
-just goaded it into bigger and better 
things; that radio did not bankrupt the 
newspapers-just made them more keenly 
aware of their readers' wishes. Let us 
remember also that the radio has penetrated 
our way of living more than we have ever 
realized, and will remain there for very 
many years to come. 

Concerning People 
A young man went in to see his chief and 

told him "I want to get more money." 
The chief looked at him a moment, and 

asked a very logical question-"Why?" 
The young man was ready for this. He 

explained that he was about to get married. 
The chief congratulated him. 
Encouraged, the young man got all wound 

up telling his boss about the grand apart- 
ment he and his bride-to-be had secured. 

The chief seemed interested. 
Really rolling now, the young man went 

into considerable detail about the furniture 
design they had chosen, the silverware-noth- 
ing but sterling for his one -and -only. 

The chief sat grinning and seemed to be 
taking the bait admirably. Finally he took 
him to lunch-at his lush club-"just to 
celebrate your engagement," he explained. 

Lunch proceeded normally - pleasantly. 
The young man was overflowing with exuber- 
ance and kept wondering why he had been 
hesitant to beard the old man long before. 

a a 
A friend of the chief's stopped by the table. 

Introductions were made. The young man 
felt he knew him-was sure he was the presi- 
dent of something or other, but couldn't 
remember what. This was the life, he thought. 
A swell club, two hours for lunch, and r 
drive out to a home in the country at four. 

The chief must have read his thoughts. 
"Like it here?" he asked. 

"You bet your life I do," the kid over- 
flowed. 

"Costs me a small fortune," the boss con- 
fided. 

"You're the man who can afford it," said 
the other. 

"Think so?" 
The lad nodded, grinning. 
The old boy looked sage a moment. 'I 

didn't bring you here to preach a sermon," 
he said, "but I won't say I didn't hope an 
opportunity would arise." 

The young man said nothing-just looked. 
"It's a long time since I got married," he 

said. "At the time I was operating a small 
dump truck. It was mine-mine and the 
finance company's. Suddenly I realized that 
I wanted to get married more than anything 
else in the world." 

The kid nodded, knowing how he had felt. 
"First I wondered how I could persuade 

the people I was hauling stuff for to raise 
the ante a little. That seemed the simplest 
way. It didn't work, though. Then I got 
another idea. I put in three months without 
smoking, taking a beer or indulging in any 
luxury. I just worked as long as I could 
stay awake. Then I found I had the down 
payment on another truck. I scouted around 
and lined up some more customers and hired 
a man to run the old one. 

"Then I got married." 
The kid didn't say a word. Together they 

rose from the table and left in silence. 
Back at the office, the young man-he 

wasn't a kid any more-started looking around 
the place, studying the job he was called 
upon to do, scheming how he might be able 
to produce more for his firm in his working 
day. 

The young man didn't have to ask for the 
raise again. It came along with a note from 
the chief. "I guess you caught on to what 
I meant about that second dump truck," he 
had written. "I guess you realize now that 
you don't go and get more money - you 
earn it." 
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Behind the cené 

as transcribed by H.N. Stovin 

"Do find, in my sojournings in the coffee-houses, that many 
are loathe to forecast what the year may bring forth in the 
manner of business. Never having been one to hold back in 
the field of radio prognostication, have made publick my 
honest belief that 1951 will see more and more advertisers 
using Radio, and producing sales thereby on a greater scale 
than ever before Do forecast this on the pattern set 
in previous years, and the steadily growing list of successes 
by local and national advertisers alike, which has attracted the 
attention of a large and goodly number of businessmen, anxious 
to make sales. It is because Radio-and especially spot radio, 
both program and announcement-can reach right into the 
home that it can produce immediate action. In St. John's, 
Newfoundland, it can reach right into publick transportation 
busses as well, since VOCM introduced fixed frequency 
receivers in the Capital bus lines vehicles. Passengers are 
reported `happy and enthusiastic' Radio `plusses', 
too, intrigue advertisers. For example, CFOS, Owen Sound, 
now provides all salesmen, storekeepers and wholesale houses 
with advance information on the advertising, including spot 
announcements, carried on the station Then, too, 
Radio excels in coverage, for CHAB in Moose Jaw daily 
reaches more people than all the Saskatchewan daily news- 
papers combined And, when it comes to producing 
sales, one Toronto car dealer gives his daily CJBC program 
full marks for cleaning 500 cars right off the lot in a fall cam- 
paign Lastly, Radio does reach all types of people, 
as CKSF can prove. For years this Cornwall station has been 
telling people how easy it is to get money from the Household 
Finance Company. Harry Flint reports that one listener 
evidently decided to try it for himself-for he did crack open 
the safe and easily got away with $500!" 

"A STOVIN STATION IS A PROVEN STATION" 
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STATIONS 

Five Of Ten AM Seekers 

Would Operate In Saskatoon 
Ottawa. - Ten applications for 

new AM stations are scheduled to 
come before the Board of Gover- 
nors of the CBC during its meet- 
ing in Montreal on January 11 
and 12, it was announced here 
last month, in addition to two 
applications for experimental tele- 
vision stations. 

Of the ten stations being re- 
quested, four are being sought 
for the city of Saskatoon to broad- 
cast in English. J. F. Sweeney 
has requested a license for a 250 
watt station to operate on 1240 
kc., while Weston Clifford Fisher 
is seeking a station of the same 
power on 1230 kc. R. A. Hosie 
and Saskatoon Broadcasters Lim- 
ited have each applied for a sta- 
tion to occupy the 1340 kc. fre- 
quency with 250 watts power. 

Also being sought at this time 
is a license for a French language 
station in Saskatoon to operate 
with 1,000 watt power on 950 
kc., directional, by Radio -Prairies - 
Nord Limitee. 

a 
A license has been requested 

by Hugh M. Sibbald for a station 
in Edmonton with power of 1,000 
watts on 630 kc., directional. The 
board is also scheduled to con- 
sider the application of J. Conrad 
Lavigne for a French language 
station at Timmins with 1,000 
watts on 580 kc., directional, as 
well as those submitted by G. W. 
Stirling for a station in St. John's, 
Nfld., to operate on 930 kc. with 
5,000 watt power, and Radio- 
Gravelbourg Limitée for a French 
language station in Gravelbourg, 
Sask., to operate on 1340 kc. with 
250 watt power. 

a a a 

The board previously recom- 
mended a license for Radio Vic- 
toriaville Limitée covering a 1,000 
watt station at Victoriaville, P.Q.. 
on 1380 kc. but will be asked at 
this session to reconsider in favor 
of two 250 watt stations, one each 
for Victoriaville and Drummond- 
ville, transmitting the same pro- 
gram service. The proposed fre- 
quency for these stations has not 
been revealed. 

Requests for transfers of licenses 
are to be considered for the fol- 
lowing stations: CKRM, Regina, 
from Transcanada Communica- 
tions Ltd. to Western Communi- 
cations Ltd.; CKPR, Fort William, 
from Dougall Motor Car Co. Ltd. 
to H. F. Dougall Co. Ltd.; and 
CJRL, Kenora, from Kenora 
Broadcasting Co. Ltd. to C. W. 
Johnson, who heads the Norwesto 
Corporation. 

RCA Victor Company Ltd. and 
Stewart -Warner Alemite Corp. of 
Canada have requested licenses 
for experimental television sta- 
tions which will be considered by 
the board at this time. The RCA 
request is for a station in Mont- 
real to operate on channel 5, while 
Stewart - Warner, if successful, 
will operate in Belleville on chan- 
nel 10. 

Maritime Stations 
Stage 3 -Day Meet 

Fredericton. N.B. - The Mari- 
time Association of Broadcasters 
will hold its annual meeting Janu- 
ary 15 to 17 at the Fort Cumber- 
land Hotel, Amherst, N.S., accord- 
ing to Malcolm Neill, manager of 
station CFNB, who is president 
of that body. Because of the 
heavy agenda, the third day has 
been added. 

An item slated for considerable 
discussion is the matter of a pro- 
motional book, describing the 
Maritime market in detail, which 
the MAB is considering issuing. 
A considerable amount of work 
has been done on this project, 
which now awaits final MAB ap- 
proval. 

Non-Maritimers attending the 
meetings will be Jim Allard and 
Pat Freeman of the Canadian As- 
sociation of Broadcasters. Allard 
will speak on copyright and other 
CAB matters. Freeman will de- 
scribe his new research material 
and other sales aids. Ralph Snel- 
grove, manager of CKBB, Barrie, 
and president of the Central Cana- 
dian Broadcasters' Association, 
will speak on small station opera- 
tion. Lyman Potts, assistant man- 
ager of station CKOC, Hamilton, 
will discuss station administration, 
organization and programming. 
Dick Lewis, of Canadian Broad- 
caster & Telescreen, is to speak 
on the subject "Maritimers are 
People." 
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Talking Up The Maritimes 
An unusually long agenda has been pre- 

pared for the annual meeting of the Mari- 
time Association of Broadcasters which 
takes place at Amherst, N.S., January 15 to 
17. The fact that this meeting is coming 
in for a little advance ballyhoo is significant 
in that it differs in this respect from past 
performances. The headlining on the 
agenda of a plan to put out promotional 
material on the Maritime market marks the 
dawn of a new era in Maritime business 
history, which should be welcomed by all 
merchandisers who desire to make their 
distribution completely national. 

An innate modesty on the part of Mari- 
time business to declare itself to the rest 
of Canada has resulted in these industrially 
productive and agriculturally fertile prov- 
inces being termed by the rest of Canada 
"backward." That the cognomen is erro- 
neous is evident to those who have spent 
time in the Maritimes as well as to those 
marketers and others who have taken the 
time and the trouble to investigate these 
areas and discover the markets they are 
and the markets they might become. The 
failure of these Eastern Canadians to blow 
their own trumpets has caused many of 
their brightest sons to journey far afield to 
turn careers into fortunes. The success 
with which so many of them have met in 
the other six provinces is ample evidence 
of the quality of sons they breed. 

Carrying the story of the Maritimes, not 
only to the advertisers and their clients but 
into every corner of the North American 
Continent, is not only a move that is far 
overdue from an economic standpoint. It 
is also a contribution towards the further 
unification - by - knowledge - and - under- 
standing of the whole country. The Mari- 
time broadcasters are to be congratulated 
on starting the ball rolling from a business 
point of view. Possibly they may decide to 
institute a program of exchange broadcasts 
with other parts of the country as well. 

Native Maritimers may well be proud of 
the successes won by their sons all over the 
continent. Now they need only tell the 
rest of Canada what they know already 
themselves. 

The Rt dio Is Here To Stay 
Just what do the TV -bugs propose to 

live on between now and the arrival of the 
new medium in Canada? 

This, we believe, is a good question. 
We also believe there is a sound answer. 
Television is not the first invention to 

revolutionize our lives. Once the horse - 
less carriage, an obvious passing fancy, 
loomed up to strike fear in the hearts of 

'Suddenly the stillness of the night is broken 
by a piercing scream." 

carriage builders. The first primitive 
motion picture bade fair to dealing a death 
blow to the theatre. How could trains, 
and later steamships, survive the advent 
of the airplane? And what a swath the 
telephone must have cut in the carrier 
pigeon business. 

Certainly -the television is here to stay, 
just like the automobile, the telephone and 
the airplane. Certainly the day will come 
when television will be a threat to night- 
time radio, to say nothing of the newspaper 
and other media of advertising. Television 
is the twentieth century's hot potato. But 
even overlooking the present state of inter- 
national chaos, it is not going to be in- 
stalled overnight. Those of us who live in 
the large centres will be privileged to look 
in on the new medium, if we are not 
already doing so. But if television is 
brought into range of ten Canadian cities 
in the next ten years, we shall be surprised. 
And in the meantime, radio listening is on 
the increase, whatever way you want to 
look at it, and it will continue to be the 
mass medium of entertainment and infor- 
mation for most Canadians even when, as 
and if television finally materializes. 

So let us by all means explore and study 
the new medium. Let us gasp in admira- 
tion at its wonders. Let us harness it to 
sell our wares, when, as and if we are given 
the opportunity. But let us also remember 
that the movies did not supplant the theatre 
-just goaded it into bigger and better 
things; that radio did not bankrupt the 
newspapers-just made them more keenly 
aware of their readers' wishes. Let us 
remember also that the radio has penetrated 
our way of living more than we have ever 
realized, and will remain there for very 
many years to come. 

Concerning People 
A young man went in to see his chief and 

told him "I want to get more money." 
The chief looked at him a moment, and 

asked a very logical question-"Why?" 
The young man was ready for this. He 

explained that he was about to get married. 
The chief congratulated him. 
Encouraged, the young man got all wound 

up telling his boss about the grand apart- 
ment he and his bride-to-be had secured. 

The chief seemed interested. 
Really rolling now, the young man went 

into considerable detail about the furniture 
design they had chosen, the silverware-noth- 
ing but sterling for his one -and -only. 

The chief sat grinning and seemed to be 
taking the bait admirably. Finally he took 
him to lunch-at his lush club-"just to 
celebrate your engagement," he explained. 

Lunch proceeded normally - pleasantly. 
The young man was overflowing with exuber- 
ance and kept wondering why he had been 
hesita it to beard the old man long before. f 

A'friend of the chief's stopped by the table. 
Introductions were made. The young man 
felt he knew him-was sure he was the presi- 
dent of something or other, but couldn't 
remember what. This was the life, he thought. 
A swell club, two hours for lunch, and a 
drive out to a home in the country at four. 

The chief must have read his thoughts. 
"Like it here?" he asked. 

"You bet your life I do," the kid over- 
flowed. 

"Costs me a small fortune," the boss con- 
fided. 

"You're the man who can afford it." said 
the other. 

"Think so?" 
The lad nodded, grinning. 
The old boy looked sage a moment. 'I 

didn't bring you here to preach a sermon," 
he said, "but I won't say I didn't hope an 
opportunity would arise." 

The young man said nothing --just looked. 
"It's a long time since I got married," he 

said. "At the time I was operating a small 
dump truck. It was mine-mine and the 
finance company's. Suddenly I realized that 
I wanted to get married more than anything 
else in the world." 

The kid nodded, knowing how he had felt. 
"First I wondered how I could persuade 

the people I was hauling stuff for to raise 
the ante a little. That seemed the simplest 
way. It didn't work, though. Then I got 
another idea. I put in three months without 
smoking, taking a beer or indulging in any 
luxury. I just worked as long as I could 
stay awake. Then I found I had the down 
payment on another truck. I scouted around 
and lined up some more customers and hired 
a man to run the old one. 

"Then I got married." 
The kid didn't say a word. Together they 

rose from the table and left in silence. 
Back at the office, the young man-he 

wasn't a kid any more-started looking around 
the place, studying the job he was called 
upon to do, scheming how he might be able 
to produce more for his firm in his working 
day. 

The young man didn't have to ask for the 
raise again. It came along with a note from 
the chief. "I guess you caught on to what 
I meant about that second dump truck," he 
had written. "I guess you realize now that 
you don't go and get more money - you 
earn it." 
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tberlfrete NIT WUE JACKPOT 

MONCTON 

. we as a group 
want this type of pro- 
gram reserved for this 
group's first refusal at 
anytime and the idea 
should not be trans- 
ferred to any other 
group without our con- 
sent." 

The listener . . the spon- 
sors . and "Lionel" all 
cracked this one when 
CKCW's CHRISTMAS 
JACKPOT went over with 
a bang and resulted in the 
above. 
JACKPOT required store 
visits by listeners to ascer- 
tain daily "Jackpot" items 
and Monctonians stampeded 
to win large cash prizes .. . 

buying along the way. The 
sponsors, pop -eyed at the 
increased traffic and sales, 
delivered the above ultima- 
tum after one week's air- 
ing. The results didn't sur- 
prise "Lionel" for CKCW 
audiences always react in a 
tangible manner to our local 
shows. 
JACKPOT'S success was 
just further evidence that 
WE DON'T SELL TIME... 
WE SELL RESULTS: Ask 
Horace N. about other 
CKCW programs that will 
hit the Jackpot for you. 
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CKSO 
NORTHERN ONTARIO'S 

HIGH-POWERED 

STATION 

Ask 
ALL -CANADA IN CANADA 

WEED & CO. IN U.S.A. 

TECHNICAL 
Engineers" Meet 

A Success 
Calgary.-When 42 radio en- 

gineers, most of them from pri- 
vate stations affiliated with the 
Western Association of Broad- 
casters, met here in the Palliser 
Hotel for their first annual con- 
ference the last day of Novem- 
ber, it meant that for the first 
time practical technical knowl- 
edge would be pooled for the ad- 
vancement of the broadcasting 
industry generally. 

Sponsored by the Western As- 
sociation of Broadcasters, the 
three-day conference got under 
way when R. H. Tanner, audio 
equipment engineer for Northern 
Electric, took a swipe at radio 
station studios in his address, 
"Studio Amplifiers, Microphones 
and Acoustics." He said that al- 
most all studios are too small for 
the purpose and in addition he 
looked with disdain on producers 
who demand a microphone for 
every section of an orchestra and 
chorus. Tanner also discussed 
television, claiming that 90 per 
cent of effort and attention is 
directed towards the video end, 
while sound receives only the re- 
maining 10 per cent. 

Immediately after, Charlie 
Smith, of CKWX, Vancouver, de- 
livered a highly technical discourse 
on "Transmitter and Audio Rack 
Tube Life." 

Following a luncheon, delegates 
heard an address on "Safety Mea- 
sures in Broadcasting," by E. E. 
Owen, safety supervisor for the 
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(Alberta) Provincial Branch of 
the Workmen's Compensation 
Board, in which he urged the 
adoption of a four -point safety 
program. 

At the top of Owen's list of 
recommendations was "a complete 
study of all machines and equip- 
ment, together with methods of 
operation, which might cause 
damage or injury should anything 
unforeseen occur." Secondly, the 
speaker suggested, signs should 
be placed on all transformers and 
other electric devices. In the case 
of high -power equipment, espe- 
cially of an exterior type, barbed 
wire enclosures should be pro- 
vided, to prevent youngsters or 
curious people from examining 
them with tragic results. 

Fire extinguishers should be 
kept close at hand and clearly 
labelled, he said, and their use 
should be thoroughly understood 
by all employees. Improperly used, 
an extinguisher could be as dan- 
gerous as the fire, he warned. 
The final point which Owen un- 
derlined was that eyes should be 
protected when working where 
there is the danger of sparks or 
particles entering them. He singled 
out the fluorescent lamp as a haz- 
ard, explaining that it contained 
an element which, if broken, 
could cause serious injury if par- 
ticles entered the eyes or lungs. 

Bob Lamb, of CFCN, Calgary, 
in discussing radio interference, 
said that rural electrification and 
the use of appliances, such as 
fluorescent lights, make it neces- 
sary for a station to pump out a 
healthier signal to overcome in- 
terference. The proper use of 
filters on electrical appliances can 
reduce interference as much as 
75 per cent, Lamb said. 

From the floor came a sugges- 
tion that the Department of 
Transport should compel . those 
using equipment causing interfer- 
ence to install the necessary at- 
tachments to eliminate it. An- 
other suggestion was to the effect 
that domestic appliance manufac- 
turers should be required to label 
their products which are inter- 
ference -free as such, and even- 
tually make illegal the manufac- 
ture of those appliances which 
are not so labelled. 

The second day of the confer- 
ence got rolling when J. P. Gil- 
more, of the CBC in Montreal, 
discussing recording in general, 
said that the adoption of the 
National Association of Broadcast- 
ers Recording Standards in Can- 
ada "would be a forward step." 
Later, delegates showed unan - 
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THE FIRST ENGINEERS' CONFERENCE, sponsored by the Western 
Association of Broadcasters, brought men on the technical side of the 
radio business from throughout the western provinces and beyond, to 
Calgary, for the three-day meet which began November 1. From left 
to right, they are: back row-Roy Cahoon, western division of the 
CBC; Gordon McLeod, CPR, Calgary; Ian Carson, CHAT, Medicine 
Hat; Leo Haydamach, CHAB, Moose Jaw; Bill Forst, CKRD, Red 
Deer; W. H. Cumberland, Canadian National Telegraphs, Toronto; 
Bob Lamb, CFCN, Calgary; third row-Frank Hollingworth, CJCA, 
Edmonton; Bert Hooper, CKRC, Winnipeg; Doug Thomson, CKSB, 
St. Boniface; Bill Pinko, CKUA, Edmonton; Vern Wileman, CKNW, 
New Westminster; Jim de Roaldes, CFGP, Grande Prairie; Mery Pick- 
ford, CRAB, Moose Jaw; G. Woodward, CFAR, Flin Flon; Gordon 
Sadler, CHFA, Edmonton; Allan Ramsden, CKLN, Nelson; Jim Gilmore, 
CBC, Montreal; second row-Ernie Strong, CKCK, Regina; Stan 
Gilbert, CFAC, Calgary; Gordon Shillabeer, CBX, Edmonton; Stan 
Hamilton, CBC, Toronto; Bob Reagh, CJOC, Lethbridge; Ross Craig, 
CKXL, Calgary; Frank Makepeace, CFRN, Edmonton; John Hepburn, 
CJAT, Trail; Fred Weber, CKOV, Kelowna; Bill McDonald, CKRM, 
Regina; Art Chandler, CJOR, Vancouver; Tom VanNess, CKBI, Prince 
Albert; front row-Eric Peel, CJOR, Vancouver; Hector Hill, CFRN, 
Edmonton; Lyn Hoskins, CFQC, Saskatoon; Harold Gissing, Northern 
Electric, Winnipeg; Ian MacDonald, Magnecorder Company; "Doc" 
Souch, Marconi Co., Winnipeg; Bruce Lanskail, RCA, Vancouver; Bob 
Tanner, Northern Electric, Belleville; Earle Connor, CFAC, Calgary; 
Charlie Smith, CKWX, Vancouver; Geo. Chandler, CJOR, Vancouver. 

imous agreement with this view 
when Earle Connor, of CFAC, 
Calgary, suggested that serious 
consideration be given this pro- 
posal by the Western Association 
of Broadcasters. Gilmore also said 
that broadcasting stations should 
confine their operations to 33 1/3 
and 78 r.p.m. recordings for the 
time being, since technical diffi- 
culties stood in the way of rapid 
acceptance of "long-playing" discs. 

The remainder of the day was 
given over to the discussion of 
technical aspects of recording and 
programming, and the conference 
concluded with an inspection tour 
of the three Calgary stations the 
day following. 

Under the guidance of confer- 
ence committeemen Lloyd Mof- 
fatt, CKY, Winnipeg, manager; 
G. R. A. Rice, CFRN, Edmonton, 
manager, and W. F. "Doc" Souch, 
Canadian Marconi Co., as chair- 
man, the conference, it was felt, 
had added to the collective and 
individual knowledge of the dele- 
gates, and had permitted the en - 

"My 
1950 B.B.M. 

is a dinger .. . 
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on the Coast"-TOP DOG. 

gineers to become acquainted with 
their counterparts, as well as 
their problems and solutions, in 
widely separated localities. It was 
also felt that "the forgotten men 
of radio" are not likely to be for- 
gotten again; their contributions 
to the medium will be even more 
evident. 

Check that line-up of daily 
network shows on CFCN 

WHAT A SPOT FOR SPOT RADIO 

Ask Radio Reps. -- Toronto - Montreal 

"THE VOICE 
OF THE 
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Calgary 

Wise time -buyers have used CFCN to sell the 
Southern Alberta Market for over 28 years. 

Edmonton's Broadcasting Pioneers 

G. R. A. RICE 

Built Edmonton's 
first radio station 

IN EDMONTON IT'S CFRN 

Born in Teddington, Middlesex, 
and educated in England, Dick 
Rice is one of the outstanding 
radio men in Canada. In World 
War I, he served with Marconi 

in the Admiralty Service in the Mediterranean theatre, in Spain 
and at various points in Africa and South America. 
He came to Canada in 1921. The following year he joined the 
staff of the Edmonton Journal, and engineered and operated CJCA, 
Edmonton's first broadcast outlet. 

The present firm, Sunwapta Broadcasting Company, was organized 
in 1934 with initial power of 100 wafts. Today it is a friendly, 
influential 5,000 -watt voice in one of Canada's richest and poten- 
tially greatest areas-Central and Northern Alberta. 

Active in both WAB and CAB, Dick Rice has served in various 
capacities as Director, President and Chairman of the Board of 
Directors. He is a Rotarian, a member of the Edmonton Club 
and the Edmonton Golf and Country Club, on the Board of the 
Alberta Division of the Canadian Cancer Society, and the Canadian 
Foundation for Poliomyelitis. 

Owner of a log cabin hideaway on the shore of beautiful Lake Edith in 
Jasper National Park, Mr. Rice is an ardent advocate of the fullest 
development of the Park to make it more accessible and of greater use 
to Canadians. He is also keenly interested in the preservation of historical 
and legendary lore, and uses the pioneer and Indian motifs as decorative 
themes in studios and transmitter. He has a unique collection of early 
pioneer and Indian paraphernalia. The firm is named after the magnificent 
Sunwapta River and Falls in Jasper National Park. 

RADIO REPRESENTATIVES LTD. - ADAM J. YOUNG, JR., INC. 
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