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Five New Stations OK'd
As CBC Drops “Freeze”

Ottawva—Approval was given for
the establishment of five new radio
stations by the board of governors
of the Canadian Broadcasting Cor-
poration here late last month,
marking the first time since May,
1951 that the board has considered
new stations. Only one station ap-
plication was not approved, it being
deferred at the request of the appli-
cant. Of nineteen other requests,
all but one were passed by the
board.

The five stations—one of them an
FM-—will be located at: New Glas-
gow, N.S.; two, including the FM,
at Kingston, Ont.; Edmonton; and
Eastview, a suburb of Ottawa.

The new AM station license for
Kingston was granted to a comp-
any headed by Major Robert S.
Grant, RCCS, who has been in
charge of the Army station at Lei-
trim, Ont. The station will operate
with 250 watts power on 1230 ke.

The FM license for Kingston went
to Queen’s University. It will oper-
ate with 1000 watts on 91.9 me. For
a number of years the University
has operated the AM station there,
CFRC, and it is said “this station
will give additional technical, oper-
ating and programming experience
to the students of the University”.

[ ] [ ] [ ]

Hugh M. Sibbald, Edmonton law-
yer, was given the board’s approval
for the Edmonton station, to oper-
ate with 1000 watts power on 1800
ke.

An exclusively French-language
station for the Ottawa suburb of
Eastview, to be operated by the
Eastview Broadcasting Co. Ltd,
was approved. It is a 250 watter
which will operate on 1240 ke. The
company is headed by an Eastview
businessman, Raoul Laindreault.

The application of the Hector
Publishing Company for the New
Glasgow station, a 250 watter on
1230 ke, was approved by the
board. The company is headed by
J. M. Cameron, publisher of the
weekly newspaper, Eastern Chron-
icle, New Glasgow.

John N. Hunt, Vancouver radio
station representative, requested
that the board defer his application
for a station at Cloverdale (near
New Westminister) B.C. The pro-
posed station has a power of 250
watts on 1230 ke.

[ ] [ ] [ ]

CKCW, Moncton had an applica-
tion for a power increase from
5,000 to 10,000 watts approved at
this session of the board. There will
be no change in the station’s fre-
quency.

Another request for power in-
crease, made by David Armstrong
for station CKDA, Victoria, was de-
ferred by the hoard. The proposed
change is from 250 to 1,000 watts

—Photo by Smith Studio, Amherst, N.S,
SOME OF THE MAB DELEGATES and guests caught at the Amherst Annual Meeting of the Maritime Association of

Broadcasters last month. Front and centre: Spence Caldwell, S. W. Caldwell Ltd.: front row, seated, |. to r.; Pat Freeman,
CAB, Toronto: Chas. B. Edwards, Press News Ltd., Toronto; Jack M. Davidson, Northern Broadcasting Co. Ltd., Toronto;
John F. Hirtle, CKBW, Bridgewater, N.S.; Fred A. Lynds, (vize-president) CKCW, Moncton, N.B.; E. Finlay MacDonald,
(president) CJCH, Halifax, N.S.; Ev Palmer, McCann-Erickson Inc., Toronto; Malcolm Neill, CFNB, Fredericton, N.B.;
Bill Byles, Young & Rubicam Ltd., Toronto; Jim Allard, CAB, Ottawa; second row: Levis Desjardins, CJFX, Antigonish,
N.S.; Don Jamieson, CJON, St. John's, Nfld.; Howe:d Silver, CJCH, Halifax, N.S.; Arthur Manning, CKCL, Truro, N.S.;
Paul Mulvihill, representative, Toronto; Bob Bowman, CFBC, Saint John, N.B.; Clyde Moon, BMI Canada Ltd., Mont-
real; Jamic McLeod, CKBW, Bridgewater; George Cromwell, CHSJ, Saint John, N.B.; Jack Tregale, All-Canada Radio
Facilities Ltd., Toronto; third row: Ray Peters, Harold F. Stanfield Ltd., Montreal; Geoff Stirling, CJON, St. John's,
Nfld.; Cleve Stillwwell, CHSJ, Saint John, N.B.; Daug. Hirtle, CKBW, Bridgewater, N.5.; Bill Tonner, CFBC, Saint John,
N.B.; Lester Rogers, CKBW, Bridgewater, N.S.; Alex Clark, Magnecord Canada Ltd., Toronto; Mengie Shulman, VOCM,
St. John's, Nfld.; Hymie McFee, CFNB, Fredericton; Dick Lewis, C. B. & T., Toronto; George Irvine, North American
Life Assurance Co. Ltd., Montreal; rear row: Claire Chambers, CJCH, Halifax, N.S.; J. Clyde Nunn, CJFX, Antigonish,
N.S.; Gerry Burrows, All-Canada Radio Facilities Ltd., Mantreol Jim Tapp, Radio Times Soles (Quebec) Ltd., Montreal;
Ston Chapman, CKNB, Campbellton, N.B.; Russ Bailey, CIJCH, Halifax, N.S. Jack Lewis, CKEN-CFAB, Kentville, N.S.;
Bernie Grey, CKEN-CFAB, Kentville, N.S.; Lou Tappe, Sesac Inc.,, N.Y.C.; John Fox, Omer Renoud & Cie, Montreal;
Bob Large, CFCY, Chorlottetown, P.E.l.; Al Bestall, CJIRW, Summerside, P.E.l.; John Armstrong, CFBC, Saint John,
N.B.; Ralph Ricketts, CJFX, Antigonish, N.S.; Tom Tonner, CKCW, Moncton, N.B.; Austin Moore, Imperial Advertis-
ing Ltd., Halifax, N.S., Bob Armstrong, Horace N. Stovin & Co., Toronta; Major T. H. Burdett, army recruiting;
Willard Bishop, CKEN-CFAB, Kentville, N.S.

Leader-Post Limited to Trans-

with a switch in frequency from mon and 87 preferred shares in

1340 ke. to 730 ke. The board point-
ed out that under an existing agree-
ment with Mexico, the only Canad-
ian station allowed to use the 730
ke. frequency is CKAC, Montreal.
The CKDA application will be de-
ferred until this frequency is “clari-
fied for assignment in Canada’.

Three licenses for 1000-watt emer-
gency transmitters were approved
for: CHML, Hamilton; CHRC, Que-
bec; and CHLN, Three Rivers.

Two other frequency changes
were  approved by the board.
CHNO, Sudbury was granted a
switech from 1440 ke. to 900 ke.
without change to its 1000 watts
power. A change in FM freqquency
for CHML-FM, Hamilton, from 94.1
me. to 92.1 me. was passed.

A transfer of the license of sta-
tion CKCK, Regina from The

Canada Communications Ltd., was
also passed.

The following  share transfers
were approved: transfer of 3 com-

Acadia Broadeasting Co. Ltd., af-
fecting CKBW, Bridgewater, N.S.;
transfer of 2 common shares in
Evangeline Broadeasting Co. Ltd,,
affecting CFAB, Windsor and
(Continued on page 4)

POLICY AND PROGRAMS TO TOP BC MEETING

Vancouver—Official agenda for
the winter BCAB meeting, sche-
duled for Feb. 12 and 13 at the
Enmpress Hotel, Victoria, had not
been issued at press time, but it
appeared likely the following sub-
jects would be under discussion:

The Massey Commission report;
the parliamentary radio committee;
private stations meeting with the
federal government; CAPAC; BMI
and BMI program elinic; TV; the
use of telephones on programs;

RCA co-operative advertising; edi-
torial policy for stations; appoint-
ment of BCAB treasurer and audi-
tors; PTA activities; civil defence;
government business; the CBC
Board of Governors’ hearing on
new regulations; slander action and
legislative committee; and election
of officers.

Jim Allard, general manager of
the CAB, is expected to address
the meeting.

CANADIAN ASSOCIATION OF BROADCASTERS CONFERENCE
Mount Royal Hotel, Montreal, March 9-12
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ANNUAL CONFERENGE

at the

MOUNT ROYAL HOTEL
MONTREAL

MARCH 9 - 12, 1933

ADVERTISERS ! AGENCIES! BROADCASTERS !

Plans for the 1953 Annual Conference of the
Canadian Association of Broadcasters are well in
hand. We hope you will regard this announcement
as our personal invitation to attend. You will be
most welcome, and your presence will assist immeasur-.
ably in making this meeting of even greater advantage

than ever to all who buy or sell broadcasting.

The CANADIAN ASSOCIATION OF BROADCASTERS

Representing 117 Broadcasting Stations whose voices are
invited into over 3,000,000 Canadian homes every day.

T. J. ALLARD PAT
FRE
General Manager Direct ) REEMAN
108 Sparks St. clor of Sales & Research
Ottawa 37 Bloor St. West
Toronte
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Young & Rubicam’s popular radio
director, Bill Byles, made a tri-
umphant entry into the diningroom
of the Fort Cumberland Hotel for
the wind-up dinner of the AAB
meeting in Amherst last week to
the strains of the Dead March from

Saul on a stretcher. Two Toronto
guests were, for some reason, con-
sidered most fit to hoist Bill’s bony
cadaver. These were Bob Arm-
strong, of the Horace N. Stovin
office, and, believe it or not, your
aging editor. (Next day I was bade
farewell by a smiling chambermaid
who hoped I'd be back next year—
if I was spared.)

After the meal, Bill was intro-
duced by Geoff Stirling of CJON,
St. John’s Nfld., whose maiden ap-
pearance at one of these functions

(along with his first-aide Don
Jamieson) was marked with a
number of distinctions. Among

these, he chaired the annual dinner.
Also the name of the association
was changed, presumably to please
him and Mengie Shulman of the
other St. John’s private station,
VOCM, from the familiar Maritime
Association of Broadcasters to an
unpronounceable but defintely more
truly descriptive AAB, meaning
Atlantic Association of Broadcast-
ers. Or should it be Association of

Atlantic Broadcasters. Aw who
cares ?

To return to our muttons. Or
rather chicken. I hope it was

chicken because I'm awfully fond
of chicken. Bill was duly, and I
may say ably, introduced by Geoff
Stirling. Bill rose to his feet, and,
before he could say: ‘“Unaccus-
tomed as I am to public speaking”,
the diners rose as one man and
left the room. This was considered
extremely funny by everyone, and
I must say it was much less ex-
hausting than the opening stretcher
act. In due course we returned to
our seats and found him playing—

on a used mandolin—“It takes two
to Tango”.

Then Bill ad-glibbed a 60-minute
speech on television, radio and ad-
vertising in general, which I have
reported on another page (and
in one of my more serious mo-
ments). It was a learned speech,
staggering in the knowledge it dis-
played, teeming with statisties.
It was quite excellent, if you like
that sort of thing, which his audi-
ence, judging by their standing
ovation, certainly must have.

Bill was thanked, with charac-
teristic thoroughness, by Clyde
Nunn of CJFX, Antigonish. Then
there rose Mengie Shulman of
VOCM to thank Clyde. Twenty min-
utes later, when Mengie sat down,
Don Jamieson rose to thank him.
There were ovel sixty people there
and I was wondering how it was
going to end when suddenly the
piano player, who had slept soundly
through the whole affair (includ-
ing Bill’'s speech), woke with a
start, ran his nimble fingers swift-
ly over the keys, and out came
“God Save the Queen”. The chair-
man looked a little undecided but
thought he had better adjourn the
meeting. Which he did.

® * [ 2

I have an apology to make. What
would your CB & T be without an
apology? This time it’s one of our
writers. He did a piece for us in
the last issue called “Maritimers
Are Different, But . . .” It was
well-received by the Maritime
excuse me, Atlantic boys. I am
writing this on my way home, so
1 haven’t heard from the creditors
yet. The only thing was, we left off
the by-line.

We are extremely embarrassed
by this. In fact — strictly off the
record of course — we’ll probably
have to pay the guy. Imagine!
That’s the trouble with Canadian
talent. It likes to eat. (Why didn’t
somebody tell me? V.0.)

This is getting to be the longest
by-line I ever wrote.

To come to the point, “Mari-
timers Arvre Different, But . . .”
was the first work and we cer-
tainly trust not the last — that
we have been able to publish of
Imperial Advertising Ltd’s. vice-
president, the former radio man
(CFNB, Fredericton) Austin
Moore. Sorry, Austin.

I wonder if we still have to send
him a cheque.

P.S.—If you think that’s long-
winded, you should have heard him
introduce me when [ spoke to the

(Continued on page 4)

74e spollight is on S:u'nia

CANADA'S FASTEST GROWING MARKET

STATISTICS CAN BE
STARTLING

Sarnia’s population of 35,000
shows an increase of 85% over
1941,  These radio - minded
people have a total buying
power of over twenty million
dollars every year. And we are
just tatking about Sarnia City.
For further startling facts on
our trading area check with
our reps.
Reps: Mulvihill in Toronto

.B.S. in Meontreal
Donald Cooke in U.S.A.

CHOK

SARNIA ONT.

_..our listeners arent bashful
when it comes to ZSereqrrr

Cur advertisers tell us that their listening audience seems to go to

any lengths to buy the products they hear about on CFAC.

We think this amazing responsc is the result of balanced programing

programs to induce the listener to really listen to your advertising message.

Rcad what the ELLIOTT HAYNES Report has to say about the number of

real listeners too!

ALMOST TRIPLE THE NUMBER OF

CALGARIANS LISTEN TO CFAC IN
PREFERENCE TO ANY OTHER
STATION

« °

Now, pick up the phone
and dial your All Can.
ada Man

see how your prod-

6 p.m- il
ng hoI‘:lm gntu\'d'.\‘l

Average ratl
ime Survey)

t

10 p.m. Sundag b
lott Haynes Nigh
(Elhot! January 1 then

ucts really sell on

CFAC.
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“Great comings and goings these days to be recorded in
my diary, whereby many good friends are greeted and, I
do believe, much good accomplished for our goodly list of
‘proven’ stations @ @ @ Looking eastward, do set
down that Robin ‘Bob’ Armstrong is now on a visit to
the Maritime Provinces, which of course does include
Newfoundland, calling on many Stovin Stations on the
way, exchanging ideas of value to stations and their
advertisers alike; and also attending the Annual Con-
vention of the Maritimes Association of Broadcasters
® ® @& Turning Westward, Ralph Judge—who did
recently deliver a most excellent lecture at the University
of Toronto on the Radio Station Set-up in Canada; and,
for the high quality of his speech, will be invited back—
now visiting our Stovin Stations in Western Canada,
and will attend the British Columbia Association of
Broadcasters in Victoria @ @ @ Do feel assured that
much good shall come of these and other visits through-
out the year, both for our stations and for advertisers,
by the drawing even closer of those bonds of mutual
and friendly interest that do unite the Stovin ‘family’;
and also by the bringing back new facts of importance
to those many advertisers who have proven by actual
use that Stovin Stations continue to deliver sales results
@ © O Do note here also with what pleasure I did see,
even though briefly, George Chandler and Dorwin Baird
of CJOR Vancouver. Also Bob Hosie of CKOM Saska-
toon. All three of these worthies in good fettle, which
did warm the heart mightily to cbserve.”

“A STOVIN STATION IS A PROVEN STATION

1 Horace N.Stov

& COMPANY
TORONTO WINNIPEG VANCOUVER

,@e/zmen/adwﬁﬂ
those line Radio Slations
CFJR  Brockville

CKSF Cornwall
CIBR Rimouski

MONTREAL

CFAR Flin Flon

CJOR Vancouver oKy Winnlpes

CFPR Prince Rupert

CJRL Kenoro
CKIN Nelson CJBC Toronlo CJEM Edmundston
Ckxt Calgary CFOR Orillia CKCW Moncion

CHSJ Saint John
VOCM Newtoundland
ZBM Bermudo

CJGX Yorkton

CHAB Moose Jaw
CINB Norh Batileford
CKOM Saskatoon

CFOS Owen Sound
CHOV Pembroke
cJBQ Bellaville

Member of Radio Station Representatives Association

OVER THE DESK

(Continued)

Halifax Ad Club. Incidentally you

should have heard me.
[ ] [ [ ]

Previous information notwitl.n-
standing, a prominent educatoy in
the field of optometry has decided
that TV is a blessing rather than
2 hazard for the eyes. It was Dr.
Thaddeus R. Murroughs, of the
Northern Illinois College of Op-
tometry, who was talking to the
mid-winter congress of the Opto-
metrical Association of Ontario.

An interesting side to the doc-
tor’s address was his reflection that
if the viewer finds any discomfort
from watching TV, it is a sure sign
that there is something wrong with
his eyes. “Many eye conditions go
unnoticed for years,” he said, “and
only crop up when a person watches
a television screen. A viewer with
well-adjusted eye-sight can watch
a screen all day and suffer no dis-
comfort or industry.”

Murroughs went on to point out
that TV has actually been used by
optometrists in curing some eye
conditions in children. The use of
TV and various polaroid screens
has been effective in curing “lazy
eye” conditions.

Next, the doctor exploded a popu-
lar idea when he said that no one
should wateh TV in a completely
darkened room. If you do, your
eyes will automatically switch from
day time vision to night time vision,
a condition which may prove haz-
ardous when leaving the TV room.

[ ] [ [ ]

In another occupational hazard
of our industry (and kindred ones),
a condition of alcoholism never
makes itself apparent until you
take a drink.

L [ ] [ ]

A criticism appears in Dick
Diespecker’s radio column in the
Vancouver Province in which he
says: “Alan Savage and his Ford
Theatre did better than most, but
nothing like as good as in former
yeal.s.’l

Ain’t it the truth, Dick, ain’t it
the truth?

[ ] [ ] [}

Back in the days of the original
Canadian Broadcasting Commis-
sion, prior to 1937 when the CBC
took over, the government broad-
casting system did not concern it-
self with commercials, having
accepted as its ideology the prin-
ciple of the Aird Report. Evidence
of the “ac.ce'ant on talent” policy of
the advertising-free system appears
in the above pictures, both taken
December 24, 1932. The upper one

IN WATERLOO (OU};TY

AN

Sar R * P

P

shows the orchestra, led by the late
J. J. Gagnier, and below we have
the choir known as “L’Orpheum de
Montreal”, directed by M. Lauren-

CBC BOARD

(Continued from page 1)

CKEN, Kentville, both in Nova
Scotia; transfer of 1,125 common
shares and 160 preferred shares in
The Voice of The Prairies Ltd., af-
fecting CFCN, Calgary; transfer of
33 common and 480 preferred
shares in La Compangie Gaspe-
sienne de Radiodiffusion Ltee., af-
fecting CHNC, New Carlisle; trans-
fer of 6 common shares in Atlantic
Broadcasters Limited, affecting
CJFX, Antigonish; transfer of 2,-
350 common shares in Oxford
Broadcasting Company Ltd. affect-
ing CKOX, Woodstock; transfer of
3 common shares in Sarnia Broad-
casting Co. Ltd., affecting CHOK;
transfer of 15 common shares in
Saskatoon Community Broadecast-
ing Co. Ltd. affecting CKOM; trans-
fer of 1 common, issuance of 24,786
preferred and redemption of 62,900
preferred shares in International
Broadcasting Co. Ltd., affecting
CKNW, New Westminster; and
transfer of 20 common shares in
Northwestern Broadeasting Co. Ltd.
affecting CINB, North Battleford,
Sask.

The recapitalization of two sta-
tions was approved: CJBR, Rimou-
ski, from 100,000 common and 2,500
preferred shares to 86,000 common,
2,500 first class preferred and 70,000
second class preferred shares, and
transfer of 3 first class preferred
and 1,000 second class preferred
shares; CHNO, Sudbury, from 750
common shares to 153 common, 747
class “B” and 7,500 class “A”
shares, and transfer of 75 common
and 467 class “B” shares.

MOST PEOPLE

DIAL - CKCR

IN

KITCHENER

Iv's - CKCR

WATERLOO
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A New Name For P.R.

Isn't the phrase “public relations”, so
overworked that it has become trit.e,
cliche and meaningless, a bit of a mis-
nomer. Doesn’t it tend to stress what
we do to the public rather than what
the public gets out of what we do?
Wouldn’t a better terminology for this
important aspect of business be not
“public relations” but rather ‘“public
impressions”. It seems to me that it
is the dent or impression we make on
the public that counts more than the
manner of doing it.

Through the past vears, in the battle
for freedom of enterprise, literally bil-
lions of words on the subject have been
written and spoken and printed, espe-
cially by us who have been trying to
defend the system. They have been well-
chosen words. They have been meaning-
ful, purposeful, powerful and everything
else they should be. The only way they
have failed is in the direction in which
they have been aimed.

The people whose opinions we would
educate so that they would support us in
our struggle for the survival of free
business are the store clerks and factory
workers, civil servants and salesmen,
housewives and stenographers. Yet
what sensible effort is made by business
in this direction?

Take radio’s own struggle for the
right to live freely, which it has been
losing inch by inch since most of us
have been in business. Have you broad-
casters been “impressing” it, through
your own frequencies, on the people in
vour area, the plain everyday Mr. and
Mrs. Canuck. Or have you been pontific-
ally relating it to the Rotarians, the
Kiwanis and the Chambers of Com-
merce, and glowed with the sound of
their applause, quite oblivious of the
obvious fact that these business organ-
izations agree with you, in spite of the
speech, because it is their fight as well
as your’s.

[ ) [ ) [

At this particular juncture, vou should
be rejoicing that there are indications
that the elephantine efforts of Jim
Allard and his CAB staff and Malcolm
Neill and his fellow-directors are be-
ginning to show signs of bearing fruit.
Relaxation of the freeze on new licenses
and power boosts, signs of a weakening
of the original stand on private televi-
sion, the news that the unpopular
listener license fee has had it, and the
thought, still a wishful one, that there
is interest in an independent regulatory
body — all these signs in the sky point

. to a new degree of success.

[BADO R/BX ...
~ANSTRUCTED
SSCC‘P?EY TONIGHT

T .

ha Harkieof

PR

“The gimmick in this system is that if they cancel
the game we can play it through to o scoreless tie.”

What has been your share in this suc-
cess? What have you done to make
these things happen?

Last week, 1 had an experience in
public relations that really m ant what
they were supposed to mean. It was an
experience with the Public Relations
department of the Royal Canadian Navy
in Halifax. It was decided that I should
be shown the fleet and I was, like no-
body’s business.

I was taken aboard HMCS Iroquois,
which has just returned from action. I
was shown how and where the men live,
the new kind of comfort they are
offered in their quarters that are de-
signed to attract worthwhile boys into
the navy as a career. I was wined and
lunched by the Commodore. I was a
guest and thrilled as the Admiral stood
at the salute as the manpower of the
HMCS Stadacona marched past. I was
upholstered into a parachute and a Mae
West, shoe-horned into the snug seat of
an Avenger plane, the navy’s submarine
finding aircraft; and taken for an ex-
citing flight over and around Halifax.

Since that experience, spread over
Friday and Saturday, I have been talk-
ing about the navy, believe me. Not only
do I know what they do and how well
they do it. I have now found out that
those uniforms are filled with men who
are astonishingly similar to you and
me. That is the important part, as 1
see it. Pointing up the human side of
what you are trying to tell about. That's
what the Royal Canadian Navy is trying
most successfully to do. That, I believe,
is what the private broadcasters could
do with greater energy and greater in-
telligence than they have shown up to
this point.

One note of warning seems apropos
at this point. Grandiloquent presenta-
tions are nothing, per se, unless their
content is worth presenting too. A bril-
liantly designed label may sell one tin
of the soup. If, when it is opened, the
content are inferior, then the label was
just a waste of money. R.G.L.

Pattern for Programming

When Willard Bishop rose at the Con-
vention last week following the playing
of soine taped excerpts of the co-opera-
tive “Maritime Program Exchange”, he
said “‘What did you expect Wednesday
Night?” To which we would voice a fer-
vent “God, no.” One of the strong point:
about this venture in which eight or
more stations pool their program re-
sources for the good of the whole, and
also of the Ontario one which functions
similarly, i8 that the programs are down
to earth, corny if you will, or at any
rate the people’s choice.

One of the programs we heard in
Amherst last week, deserved special
mention by the way. This was the in-
strumental group of new Canadians
called peculiarly the Bavarian Minstrels.
A product of the Windsor-Kentville sta-
tions, this program had definite possi-
bilities.

The purpose of this article is not to
comment on the programs. We have long
since decided that program quality is
strictly a matter of opinion. One man’s
Johnny Ray is another man’s Sibelius.
And what we condemn people for is not
their low taste but their taste that does
not conform with our own. This is the
way the CBC has to function. And that
is what is wrong with the CBC.

All the calumny in the world won’t do
half as much to swing public opinion
over to the private ownership system as
will a steadfast and continuing policy of
giving people what they want to hear.

Projects like this east cost program
exchange and its Ontario counterpart
come closest to satisfying public desire.
They give local talent the opportunity
it wants and which every reformer feels
it must have. They enable private sta-
tions to present this talent on a multi-
station basis without being subjected to
impossibly high talent fees. The wider
scope offered on the exchange basis
affords talent the spur it needs.

Whichever way you look at it, the
idea is a splendid one. It is to be hoped
most sincerely that stations in all other
areas will see it this way and take steps
to follow the example.
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QUEBEC

This portion of French-Speaking Quebec,
with its tremendous developments

“

DOMINION SQ. BLDG.
MONTREAL
UN. 6-8915

AN

NO § MARKET

FARMER

of natural resources power and industry is
CANADA'S FASTEST-GROWING MARKET.

7

i ey N

Market No. 2 consists of all of Quebec

Province east of Montreal, with a large
added French audience in North-eastern

coverage.

Ontario, and the Maritime Provinces.

To reach this profitable market, Radio is
not only the most resultful and economical
medium you can buy, but, in many areas,
it is the ONLY one to deliver adequate

THIS MONTH'S

SPOTLIGHT STATION

CKLD THETFORD MINES

“A little plot, well-tilled” is one of the
recommendations towards happiness! We
would add, "o little market, well-cultivat-
ed, is one of the very best steps towards
sales results.” Advertisers who are now
using Radia Station CKLD are finding it o
souind and profitable investment, for busi-
ness is flourishing in this rich district,
where over 4000 men work the 4 main
asbestos mines and average $1.15 an hour.
One new client is more than happy—427
letters with proof of purchase after only
five 5-minute programs! You too can in-
crease your sales with the help of
CKLD, Thetford Mines.

QUEBEC

5000
WATTS

SHERBROOKE 1000
CHLT e warrs

QuiBEC

VILLE-
MARIE

1000
WATTS

NEW 5000
CARLISLE WATTS

1000
WATTS

CKVM
CKRS

Jonquisre- 250
Kenogomi WATTS

TROIS
RIVIERES

CKBL
CKLD

Comphellton 1000
CKNB "l warrs

MARKE

1000
MATANE WATTS

THETFOR 250
MINES ' WATYS

For information on these Leading Regional Stations
Write, wire or telephone any of our three offices.

JOS.A.”ARDY &

Radio Station Representaltives

39 ST. JOHN ST.
QUEBEC
2-8178

COo O,

67 YONGE ST.
TORONTO
WA. 2438

AAB

MAB Now “Atlantic
Broadcasters”

Ambherst, N.S. A record at-
tendance of seventy-four broad-
casters and guests and a succession
of good speakers enabled the Mari-
time Association of Broadcasters
to boast of their meeting at the
Fort Cumberland Hotel here last
week as having been one of the
industry’s most stimulating meet-
ings of the decade.

During the sessions, which ran
Monday and Tuesday, the associa-
tion acquired a new name. “Mari-
time” has been dropped from the
title, and the organization now
answers to the name of “Atlantic
Association of Broadcasters”, to be
abbreviated, presumably into AAB.
The step was taken in an attempt
to find a name which would be
descriptive of the three maritime
provinces and Newfoundland.

The status quo was maintained in
the election of officers. Finlay Mac-
Donald of CJCH Halifax, Fred
Lynds of CKCW Moncton, Gerry
Redmond of CHNS Halifax and
John Hirtle of CKBW Bridgewater
were renamed respectively presi-
dent, vice-president, secretary and
treasurer. MacDonald and Maleolm
Neil! (CFNB Fredericton) were re-
elected Atlantic representatives on
the board of the parent Canadian
Association of Broadcasters.

The constitutional question of
whether a station which did not
belong to the CAB could enjoy
membership privileges in the AAB
came up for discussion as had been
announced. After hearing from a
special committee, and booting the
topic around on the floor, they
decided there was a need for fur-
ther study and gave it the heave-
ho till next year.

In his opening remarks, president
E. Finlay MacDonald, manager of
CJCH, Halifax, stressed the com-
munity of interests and the variety
of opinion as the basis of the
strength of the regional associa-
tion.

CAB general manager Jim Al-
lard was the first speaker on the
agenda. In a review of the future
prospects of the radio industry, he
pointed out, in a comprehensive
report which will appear in greater
detail in an early issue of this
paper, that the full implications of
television have not yet been
grasped even by those in it. Unlike
radio or newspapers, which reflect
and mirror society, he said, televi-
sion will alter the pattern of
society and mould it to build its
audience.

“We are in the middle of a very
important social revolution insofar
as merchandising is concerned,” he
continued. He went on to speak of
the trend for decentralization of
shopping aveas, the trend away
from salesmen to automatic devices
which even make change, and a
new inclination to evening shop-
ping.

Allard predicted that the govern-
ment will not continue with its
present television policy, but will
eventually reach the conclusion
that in both radio and television
they have been getting bad advice.
He forecast that this realization
will result in a reversal of present
policies.

Broadcasters may want to ex-
plore wired television as opposed
to telecasting, he told the meeting.
He pointed out that wired television
in many forms included Famous
Players Canadian Corporation’s
“‘telemeter”, a device into which
viewers put money to unscramble
signals. Wired TV is functioning
favorably in many US centres and
in Canada at Montreal and London,
he said. Operators have the advant-
age of not having to obtain operat-

Al:LAN BROOKS has been ap-
pointed Night News Editor with
CKOC, Hamilton. Mr. Brooks has
hod. eight yeors experience in
radia broadcasting and brings to
CKOC o wealth of diversified
knowled'ge in the radio field. My
Bl:o?k.s joined CKOC'’s Announciné
Division in September of 1952
ond has since specialized in thé
preparation and editing of news
He is heard nightly on four CKOé

news broadcasts,

CKOC Announces Appointments

BILL KNAPP, who joined the an-
nouncing division of CKOC,
Hamilton, in August of last year,
has been promoted to Night
Supervisor. Experienced in radio
writing, sales, announcing and
production, Mr. Knapp will be
responsible for station operation in
tl}e evening hours, In addition, to
his supervisory duties, he will also
announce feature programs includ-
ing “Westinghouse Newsreel.”
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ing licenses from the CBC. Nor
will they be subject to CBC
controls.

“When you steal a man from
the staff of another radio sta-
tion you have to pay him a little
more money and maybe he’s getting
all he was worth,” Jack M. David-
son, general manager of Northern
Broadcasting Co. Ltd., told the
AAB convention. “If you steal him
for five dollars a week more than
he’s currently making, nine chances
out of ten he’ll prove a drifter,”
he said, urging his broadcaster
audience to develop and train their
own men.

Davidson proceeded to outline
the plan his company adopts to
make executives out of greenhorns.

He urged station managers to
have department heads — program
managers, commercial managers,
engineers and office managers —
keep what he calls “check
charts”, to give all over pictures
of their specific phases of the
operation, and also to train the
key man and make him feel he is
an executive.

Budgets came second on the list
of things management must do to
develop employees into top ranking
executives.

Davidson advocated budgeting
station expenses on a three to six
months basis, broken down by
months, maybe 15% for January,
18% for February and so forth.
“Budget even small items like floor
polish,” he said.

Davidson advocated payment of
salesmen’s remuneration on a com-
mission basis, computed on the
basis of volume increase over
budget. Citing the case of a
“Northern” station operating in a
city with a population of between
100,000 and 125,000, he said local
sales ran between $25,000 and $30,-
000 a month.

He advised paying salesmen a
straight salary for three quarters
of their incomes and the balance
on a “group” commission basis.
With their stations, commniissions
are based on the excess of sales
volume over a budget, he said. For
the first $1,000 in a month, it’s
10%, 20% on the second $1,000.
The total commissions are pooled
and are divided as follows: sales
manager, 25%; 1st salesman,
2216 9% ; 2nd salesman, 20%; 3vd
salesman, 17%9%; program direc-
tor, 15%. This system, under which
all salesmen collect commission on
all business, prevents salesmen
from stealing each other’s accounts
and enables the staion to give each
“sales executive” a good cross sec-
tion, he said.

The defect in the plan, he went
on, is that it may enable the lazy
salesman to ride along and still get
his commission until the sales man-
ager catches up with him. To avoid
this, the speaker told the meeting
of a special bonus payable every
Friday in cash and based on the
number of contraets landed by each
individual salesman. In this case,
he said, each man colleets on his
own returns, around $4 each for
new contracts and about $3 for
renewals. He also mentioned quar-
terly contests in which $25 prizes
are offered for such things as the
number of sales made, highest dol-
lar volume and the brightest
promotion idea.

Davidson advocated turning over
of local accounts to the salesmen
to collect. He pointed out that
whereas accountants are better col-
lectors, they are not inclined to
make for good relations for the
staion. He told of one of his com-
pany’s stations which had a won-
derful record for its low write-off
bad debt record. A new manager
came in and he started taking
chances on accounts of doubtful
credit. The experience was that
the first year $800 worth of bad
debts had to be written off. But
there was an increase of $16,000 in
business, which meant an added
profit of $15,200. On this more lib-
eral credit plan, “bad debts may be
larger,” he said, “but many ac-
counts have become substantial
advertisers because we gave them
a bit of a break.”

L] L] L]

“Don’t say your's is a different
market”, Davidson told the broad-
casters. In towns where Northern
operates stations, populations vary
from 17,000 to 40,000 but local
sales do not vary by more than
20% and most of this is the differ-
ence in rates. “There is a certain
volume of business any station can
get, regardless of size, location or
competition”, he stated.

L] [ L]

Every salesman attends a sales
meeting at 8.45 every morning, the
speaker said, and they are joined
by the program manager once a
week. Each man has a definite
quota for every month, and this is
broken down to a weekly basis, he
went on.

Next, he strongly advocated well
in advance for seasonal promotions.

By offering substantial dis-
counts, contract selling is done
largely on a twelve month basis.
As a result of this, 83% of business
is signed up for a year, he said.
Important features will not be sold
for shorter periods.

L] L] L]

He stressed the careful selection
and training of salesmen, “and
plenty of them.” Three or four
salesmen per station seemed to be
the rule with Northern according
to the speaker. “Once a young
salesman who costs $200 a month
sells $201, he becomes a profitable
investment,” Davidson said.

Davidson forecast that 1953 will
top all records in the broadcasting
business. “If the first three months
don’t do this,” he said, “I don’t
know what you would do about it,
but we’ll hire more salesmen.”

L] L] L

CAB sales and research director
Pat Freeman made a suggestion
that stations feed in to reginal
committees lists of their retail and
other local accounts for categoriza-
tion, and that the committee then

send them to a “central point”,
presumably Freeman’s office, for
final tabulation. This would pro-
duce a “categorized document” list-
ing local radio users, by trade,
from coast to coast. These would
be supplied to all member stations
for use by their sales departments.

As a result of this suggestion,
an Atlantic region committee was
formed consisting of George Crom-

(Continued on paye 20)

eqmna ha -
A great future in business expansion as

another firm keeps step with the
development of Saskatchewan.

The new home of James
Richardson & Sons Ltd.,
Grain Merchants Stocks
& Bonds, 11th Avenue,
Regina, Sask.
Established in 1931,
James Richardson & Sons
Limited, has grown stead-
ily with the city and the
development of the pro-
vince.

And . . .

Art Kennard of CKRM's NEWS DEPART
MENT. Art entered the radio business for
a short period in 1946 as an announcer
at CKCK, Regina, then farmed until the
spring of '51 when he joined the staff of
CJNB, North Battleford. A member of
CKRM'’s Staff since Feb. 1952, Art keeps
CKRM's listeners up to date on world,
local and district news as it happens.
He is married with two sons.

New Brunswick’s
Most Listened-to
Station

A 100K TO THE EAST?

| Thintieth Punivensany

THIS YEAR CFNB celebrates its 30th anniversary. In many industries
thirty yeass is not such a very long time but it practically covers the
life span of radic. Beginning with a tiny six watt transmitter in 1923
CFNB has grown steadily until now it is @ modern, up-to-date 5000
watt station serving 85,000 radio homes.

SUCH A RECORD can only be accomplished through service — to the
listening audience and to the sponsor. CFNB has constantly tried to
improve this two-fold service and will continue to do so in the future.

THE SUCCESS of past efforts is borne out by the steadily increasing size
of CFNB’s listening audience and the ever increasing number of local
and national advertisers using its facilities.

“First in the Maritimes — Tops in New Brunswick”

See
&  The All-Canada Man.
Weed & Co. in USA.

FREDERICTON, NEW DRUNSWICK

A 5000 WATTS - 550 KCS.
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