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Nominated for awards this week are Toronto's newlywed songsters, George 
Murray and Shirley Harmer, who will headline the floor show at ACRTA's 
Banquet and Ball November 18th. Artists from all over Canada will be on hand 

to entertain, and be entertained, at the second annual get-together. 

A CARTB deputation met the Cabinet last 
week. A report of this meeting, together 
with the prospects of private TV stations 
opening up in CBC areas by the end of 1955, 
is on Page Seven. 

The pros and cons of discount selling are 
discussed by Alan Chadwick in an article 
commencing on Page Ten. 

A profile of CFPL-TV, London, can be found 
on Page Eight. 

All the regular features as well. 
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C ART B MEMBER STATIONS 

?%cit Vedadcaaiet9? 

There are over 6,000,000 
radio sets in use in Canada's 

3,748,000 radio homes. 

Or, putting it another way, 

there are over 1.6 radios for 
every radio home in Canada. 

Watch for CARTB's forth- 
coming booklet: "A Brief 

Report on Radio." 

?fie CANADIAN ASSOCIATION od 

RADIO & TELEVISION BROADCASTERS 

Representing 127 Broadcasting Stations whose voices are 
invited into over 3,000,000 Canadian homes every day 

HEAD OFFICE SALES OFFICE 

108 Sparks Street 
Ottawa 4 

Phone 34036 

200 St. Clair Ave. West 
Toronto 7 

Phone WA. 2-3334 
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SHORTWAVES 
Toronto: The CBC Television Net- 

work will be extended to Windsor, 
Ontario, by microwave hook-up in 
the near future. 

The microwave system was ex- 
tended to Kitchener earlier this year. 
London, Ontario, also is on it. 

The newest link, connecting London 
and Windsor, will enable thousands 
of television set owners in southwest 
Ontario to see network programs. 
The system also allows for carrying 
240 simultaneous telephone conversa- 
tions if equipment is added. 

Toronto: The $200,000 television 
contract between NBC and the Big 
Four Football clubs will almost 
definitely not be renewed says the 
TORONTO STAR. The article says, "A 
final decision hasn't been made yet 
by network executives. But a highly - 
placed official, who requested his 
name not be used, said the odds were 
10 -to -1 against the Canadian game 
being televised by NBC next season." 
Next year NBC is expected to tele- 
vise United States college football. 

New York: Discussions are under 
way on a deal in which the American 
Broadcasting Company would take 
over the Du Mont television network. 
Such a transaction would reduce to 
three the number of TV networks in 
the United States - ABC, CBS and 
NBC. One source close to the talks 
said they were in an exploratory 
stage. 

Toronto: A western musical show, 
The Burns Chuckwagon from the 
Stampede Corral, has made its pre- 
miere on the CBC-TV network and 
all independent stations now operat- 
ing. Other stations will be added as 
they open. The show, which is similar 
:n format to the Burns Chuchwagon 
radio program, has an all Canadian 
cast of singers and instrumentalists 
and will feature guest artists from 
time to time. 

New York: NBC's coverage of the 
recent American election brought a 
new innovation to television, the 
four-way split screen. The split 
screen, perfected only two hours 
before air time, enabled NBC to 
show an "editorial conference" 
between on -the -spot reporters in the 
four key cities of New York, Wash- 
ington, Chicago and Los Angeles. 

A survey by the American Research 
Bureau on the correlation of time 
spent viewing television to the 
presence of pre-school age children 
in the home brings out some inter- 
esting facts which probably apply in 
Canada in much the same ratio as 
they do in the United States. -The 
survey showed that families with 
children of pre-school age spent 
45% more time watching television 
than did all -adult families. The 
families with children under six 
watched television 42 hours per 
week, while the adult -only home 
average was 28.9 hours. 

Serving the People 
BUILDS ¡MENU - GETS RESULTS 

Not only do we provide our listeners with top- 
notch entertainment, we cater to their desire 
for additional knowledge and information by 
presenting outstanding educational features. 

At present, Five Hours each week are devoted 
to educational programs. Some are CBC shows, 
the others are produced by CJFX in co-operation 
with St. Francis Xavier University and various 
farm and labour groups. 

Such programs forge a close link with the people 
in our extensive coverage area . . . resulting 
in loyal listeners and a receptive audience. 

5,000 WATTS 

580 KCS. CJFX 
ANTIGONISH, N.S. 

IN THE NORTH 
7key 4oøá 7o, Scd4iy 

s 

CANADA'S FIRST PRIVATE TV STATION 

7deey Zweet 74e Suedgeote, 

NORTHERN ONTARIO'S 

9de 
ADVERTISING 

MEDIUM 

CKSO 
NORTHERN ONTARIO'S 

HIGH-POWERED 
RADIO STATION 

For AM and TV 
ALL -CANADA RADIO FACILITIES LTD. 

IN CANADA 

CAN.-Paul Mulvihill & Co. U.S.A.-Adam J. Young Jr., Inc. WEED & COMPANY 
IN THE U.S.A. 
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epgs 
8ehind the Scene 

i n Rad io ':,. 
as transcribed by H.N. Stovin 

At no cost for its use, do suggest that a small atlas might be a 

goodly promotion item, if used in the right area. My reason is 

that the North Bay Daily Nugget did print a letter by a local 

baseball fan, who said "Pembroke, Ontario, will be interested to 

learn that it is not in Canada!" He did go on to say that the 

North Bay Radio Station had announced that the major leagues 

all-star game would not be broadcast by any Canadian Station. 
He adds "I heard the game, and clearly, over CHOV." To Pepys, 

this proves clearly that Stovin Stations are popular far beyond 

their stated coverage area And, for more of the same, 

a letter received by CKY Winnipeg states, "We listen to CKY 

Barn Dance - Keep up the good work - CKY is the one 

Station that we can get pretty good up here - even though It 

is OVER A THOUSAND MILES from us." CKY does not SELL 

Fort Churchill as its primary coverage, but it can prove faithful 
listeners there, as this does show Since going on the air 
last March, CHED Edmonton has received credit from national 
news wires for TWENTY NEWS SCOOPS, and is the ONLY 
Alberta Station to be given story credit by the news services. 
This Both back up the claim of CHED's active news department 
that "The BIG stories are always heard FIRST on CHED." 
(Pepys does tell some pretty good stories, too, when invited)! 

Did today read over various back pages of my diary 
(which not all diarists, nor indeed other scribes, have the courage 
to do) and do find I undertook to give more words at a later 
date on that praiseworthy plan offered by CKXL Calgary to 
national food and drug advertisers with general distribution in 
that City. Subject to a standard minimum advertising expendi- 
ture, each advertiser will automatically receive ONE FULL 
WEEK OF SPECIAL DISPLAYS IN OVER 100 STORES, dur- 
ing each 13 -week contract. Moreover, a SAMPLING SERVICE 
is also to be spoken for. Pepys will gladly tell YOU the full 
story of XL-ERATED Merchandising. 

"A STOVIN STATION IS A PROVEN STATION" 

I11ORAOE N. STOVIN 

MONTREAL 

CJOR Vancouver 

CFPR Prince Rupert 

CKLN Nelson 

CKXL Calgary 

CHED Edmonton 
CFOS Owen sound 

CJOX Yorkton 

CHAR Moose Jaw CHOV Pembroke 

CJNB North Battleford CJBQ Belleville 

CFJR Brockville 
CKOM Saskatoon 

KVOS Bellingham - Vancouver 

& COMPANY 

TORONTO WINNIPEG 

gefvreaeºctatiwe 

draie litreactzlio $'&e ne 

CKLC 

CKSF 

CJBR 

GEM 

CF AR Flin Mon 

CKY Winnipeg 

CJRL Kenora 

CJBC Toronto 

VANCOUVER 

Kingston 
Cornwall 
Rimouski 
Edmundston 

CKCW Moncton 

CHSJ Saint John 

VOCM Newfoundland 
ZBM Bermuda 

ZNS Nassau 

Request For AM License 
For Tillsonburg 

Only one request for a new broad- 
casting license - an AM daytime 
station at Tillsonburg, Ont. - will 
come before the CBC Board of 
Governors when it meets in Toronto 
on December 3rd. The application 
is being made by Arthur Kenneth 
Orton. 

Among the applications for a 
transfer of control is one concerning 
CKMO, Vancouver's oldest station. 
It calls for the transfer of control 
of British Columbia Broadcasting 
System Ltd. to Robert Rankin Keay 
on behalf of a proposed company to 
be incorporated. 

Other requests for transfer of con- 
trol are: CKFI, Fort Frances, Ont. to 
Theodore Oscar Peterson; CJRL, 
Kenora, Ont. to the Lake of the 
Woods Broadcasting Co. Ltd.; CJSO, 
Sorel, Que. to Henri Olivier; and 
CFDA, Victoriaville, Que. to Dr. C. 
A. Gilbert. 

TV NETWORK 
EXTENSION 

A contract which will extend the 
CBC's television network to Peter- 
borough has been awarded to the 
Bell Telephone Company of Canada. 

It is hoped that construction of 
the microwave relay system will be 
completed by the time the Peter- 
borough station, CHEX-TV, goes 
on the air, early in February of next 
year. 

Bell recently completed a similar 
extension to Kingston to serve 
CKWS-TV, which is scheduled to 
begin operation soon. Addition of 
the two new private stations will 
bring to 10 the number of points on 
the network. 

In Victoria 

c Kl 
Most Listened to (atiott-Aa yices) 

Have You Heard? 
Patterson's of Havre 
Had a Problem ! ! ! 

CKCK SOLVED IT ! ! 

Patterson's recently purchased a 
second store in Wolf Point, Montana* 
and was faced with the problem of 
notifying the trading area around 
Wolf Point of the change in owner- 
ship. In addition, they wanted to 
draw the Canadian tourist trade to 
the new store. A study of the listening habits in 
the area brought forth the information that CKCK 
was the most popular station. One announcement 
per day was booked on CKCK for one year, and 
at the end of the first quarter of the campaign 

Patterson's wrote to CKCK stat- 
ing that, not only had CKCK 
been responsible for the success 
of the new store, but, in addition, 
had increased both local and 
tourist trade at the Havre store. 
Patterson's have renewed for an- 
other successful year on CKCK, 
the Mighty Mike of Saskatchewan. 

*Montana, U.S.A. - 265 air miles from Regina. 

ri ((.(( (((e`' 

Representatives: ' All -Canada Radio Facilities 

MEMBER OF RADIO .STATION REPRESENTATIVES ASSOCIATION 
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Time, Gentlemen! sAACieb RAW 
Isn't it about time that the radio and 

television broadcasters and their national 
sales representatives, along with the na- 
tional advertisers and their advertising 
agencies, quit kidding themselves? Isn't 
it about time that all of us who are 
directly, or even remotely, connected with 
advertising by either or both of the broad- 
cast media took an honest look - we said 
an honest one - summed up what is hap- 
pening, and then started in to do some- 
thing about it? 

There is no need to waste time repeat-. 
ing the need for an independent board to 
regulate radio. They have been talking 
about that for years. Neither is it perti- 
nent to say that the monopolistic policies 
of the government, through the CBC, in 
respect to television, are iniquitous and 
that they make a mockery of our so-called 
democracy. 

Don't run away with the idea that there 
is anything original in the fact that 
governments are incapable of operating 
business on a sound economic basis and 
that regulation is strangulation. Only last 
week a strong plea was made for the 
restoration to health of our economically 
sick railroads by giving them back the 
right to set their own rates, instead of sub- 
mitting them to a government commission. 

Who made this suggestion? Whose was 
this plea? Was it the voice of the private 
enterprise Canadian Pacific Railway, 
struggling to free itself from the throttling 
thongs of a government -owned competi- 
tor? Indeed no. It was the government's 
own Canadian National Railway, through 
the voice of S. W. Fairweather, its vice- 
president of research and development. 

There are facts that business has to 
face up with and do something about in 
the case of broadcasting. First, with public 
disapproval having reached the point 
where the government can no longer 
finance its broadcasting machine out in the 
open, Ottawa has been forced to resort 
to subterfuge tactics and get its money 
by means of a hidden tax, which it hopes 
won't be noticed by too many of the 
people too often. 

This tax is not sufficient to maintain 
the government's radio and television de- 
partments in the manner to which they 
have grown accustomed. 

The continued existence of the system 
is made possible, first by the private sta- 
tions of which all the government's net- 
works in both media are primarily com- 
posed, and whose facilities it needs to 
carry its programs and second by the pri- 

"Then it is agreed, gentlemen, that the board of 
governors names December 25th Christmas day." 

vate enterprise industrialists, manufac- 
turers and distributors, whose sponsor- 
ship of programs makes up for any finan- 
cial slack occasioned by the insufficiency 
of the revenue from the public purse. 
Finally, so great is the power of the broad- 
cast media, and so beneficial is it to a 
government in maintaining itself in power 
that the problem ceases to be a political 
one for the simple reason that no party 
which came into office would do anything 
to the Broadcasting Act, beyond perhaps 
a few superficial changes, which might 
deprive it of its top propaganda weapon. 

After a fair trial, a businessman takes 
stock of his advertising media, or for that 
matter anything else he buys for his 
business. Then he decides whether the 
concern he is dealing with and what it sells 
his warrants his continuing, or whether 
indications are that he should make a 
change. 

The system of broadcast advertising 
on government networks has had an ample 
trial now. Apart from its selling effective- 
ness, it can he assessed in terms of public 
acceptance, as compared with the recep- 
tion gained by the free enterprise kind of 
broadcasting in the United States. Aren't 
there just two alternatives facing adver- 
tisers, private broadcasters and everyone 
concerned? Aren't these alternatives to 
abandon government radio because it is 
in direct contradiction to all the aims and 
beliefs of the democratic system of busi- 
ness; or, alternatively, to express appro- 
val, by accepting without quibble or ques- 
tion, the socialistic system of broadcasting 

November 17th, 1954 

that has been thrust upon us? If there are 
any other ways open, we should like to 
know what they are. 

. 
SaFety At Christmas 

There is one kind of public service 
which can be rendered by broadcasting 
stations and their clients through the com- 
ing holiday season to good effect. This is 
to repeat the usual safety compaign in 
an effort to stem the ever-increasing toll 
taken by traffic accidents, but also to try 
for s. new and more effective approach. 
By effective we mean effective in stopping 
accidents. 

One of the most ingenious ideas was the 
one put into effect and still operated by 
CKWX, Vancouver. Police record inter- 
views with motorists in accidents and 
these are broadcast later. Other stations 
and sponsors no doubt have equally in- 
genious program ideas to encourage 
people to drive safely. 

It is our opinion that these projects are 
among the most worthwhile acts of public 
service undertaken. We believe that shar- 
ing these ideas with others who might 
put them into effect in other areas would 
be an equally beneficial act, not only to 
the industry but to the entire public. 

This paper would like to act as go- 
between in the distribution of safety ideas, 
and would welcome details of your pro- 
jects for combining into an article dealing 
with radio's part in helping people live 
to have a happy Christmas. May we hear 
from you? 

"Auntie -Knows Bestism" 
The old Marxist cliche that goods should be 

produced for "use and not for a profit" still 
finds a following in socialist circles. That is why 
socialists favor state ownership of the means 
of production. Unfortunately, mass is still the 
most important factor in the production of goods 
and services, so regimentation of the labor force 
is a necessary part of any planned economy. 

What socialists do not realize g that com- 
modities can be produced for a profit only if 
someone wants to use them. The man who 
suddenly decided to produce harness for carriage 
horses nowadays would find business pretty poor. 
Behind the enthusiasm of the average socialist 
for the Marxist maxim of "production for use 
and not for profit" is the belief that someone 
other than the consumer who pays the bill will 
determine what is and what is not useful. Those 
who hold such beliefs naturally deplore a 
system under which people are free to choose 
what goods and servies they want. Socialists and 
planners are extremely adroit in persuading 
people to pay out good money in taxes for goods 
and services they really do not want at all. 

This brand of socialism is no respecter of political parties. 
-The Printed Word. 
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ANNOUNCING ANOTHER NEW AMPEX 

but this time it's a superb amplifier -speaker 

It's a 25 pound portable amplifier -speaker 
that matches the Ampex 600 tape recorder 
in appearance and in quality, too! The 

new Ampex 620 has FLAT ACOUSTIC RE- 

SPONSE from 60 to 10,000 cycles. This 

would be a great achievement in a speaker 
of any size, but in a 25 -pound portable it's 
truly exceptional - in the Ampex tradition. 

A quality demonstrator to sell broadcast time 
Program samples or auditions can now be 

demonstrated with a new impact and clarity 
that will make prospective time buyers sit 

up and take notice. The Ampex 620 can be 
carried anywhere. It has ample pow r for 

AMPEX 620 PORTABLE AMPLIFIER -SPEAKER 
Connects with your studio console - or reproduces 

directly from tape recorders, turntables or pre - 

amplified microphones. The Ampex 620 is a perfectly 
integrated design including a 10 -watt amplifier, 

loudspeaker, reciprocal network, level control, equali- 
zation control and acoustically correct enclosure. 

By standard test procedures in air it has low distortion 
and an acoustic response curve that is essentially 

flat from 65 to 10,000 cycles. 
Price is $201.10 complete. 

a group hearing in office, conference room 

or small auditorium. 

A speaker to monitor with greater sensitivity 
The Ampex 620 is an extra sensitive 
monitoring unit usable anywhere inside the 
studio and outside with portable recorders 
as well. It will give operating personnel a 

much better indication of recording and 
broadcast quality than the usual monitor 
speaker. This can help forestall criticism from 
the growing percentage of your audience 
who listen through high quality amplifiers 
and speakers. 

AMPEX 600 PORTABLE TAPE RECORDER 
Like the great Ampex studio tape recorders the 600 

is the best of its kind. It weighs only 28 pounds, yet 

the Ampex 600 can serve every broadcast station need. 
For auditions and demonstrations it is the perfect 
sound source for the Ampex 620 amplifier -speaker. 
Prices: $669.80 unmounted, $733.00 in portable case. 

CJrgnaftlle OfgeI}BcitOYl in VOUriU 

AMPFx 
CORPORATION 

Distributed in Canada by 

ELECTRONIC EQUIPMENT DEPARTMENT 

CANADIAN GENERAL ELECTRIC COMPANY LIMITED 
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PRIVATE TV MAY MOVE INTO 
CBC AREAS NEXT YEAR 

THE issuance of pri' ate television licenses in the major markets 
of Vancouver, 1Viuuipeg, Toronto, Ottawa, Montreal and 

Halifax, where the CBC has already established stations of its 
own, should materialize by the end of 1955. This was the subject 
of a discussion in Ottawa early this month between broadcasters 
and the cabinet. 

Following a meeting of TV direc- 
tors of the CARTB, a delegation 
waited upon the Prime Minister and 
various members of his cabinet, with 
a brief which, it was reported, was 
received with expressions of under- 
standing, although of course no 
opinion was offered by the Prime 
Minister or any of the members of 
his cabinet who were present. 
(Marler, Transport; Martin, Health & 
Welfare; McCann, National Revenue; 
Pearson, External Affairs; Garson, 
Justice; Winter, Public Works; 
Campney, National Defence; and 
Senator W. R. MacDonald, leader of 
the Government in the Senate.) 

A statement issued by the CARTB 
said the brief also urged once again 
establishment of a separate body to 
regulate broadcasting in Canada. 

VIEW CANADIAN 
The request for private TV licenses 

in the major markets was based on 
the idea of providing the public 
with alternative television service, 
which would "tend to attract more 
Canadian viewers to Canadian tele- 
vision stations than is now the case; 

encourage full development of this 
great new art in Canada on a Cana- 
dian basis; and stimulate greater 
demand for television receivers, thus 
providing increased employment." 

Repetition of the old quest for 
the regulatory body for all 
broadcasting brought up the 
point that the CBC's present 
position, as a regulatory body 
and broadcaster as well, puts it 
in a compromising and incom- 
gruous role. It was a "litigant, 
prosecutor and judge" in broad- 
casting matters, the brief said. 
A separate regulatory body for 

broadcasting, comparable to the 
Board of Transport Commissioners, 
the Air Transport Board and the 
Provincial Public Utilities Board, 
would "merit the widest possible 
degree of freedom from suspicion 
that unfairness exists, and permit in 
a harmonious atmosphere the full 
and complete development of Cana- 
dian radio and television broadcast- 
ing in the service of Canada." 

Rumors are rife on the two major 
quests contained in the brief, which 
was not distributed to the press, 

except for these excerpts. Many 
foresee an early issuance of TV 
licenses to private interests in the 
major centres because of the almost 
complete sell-out of time on the 
CBC stations in these areas. 

NETWORK COMPLAINT 
The private stations which have 

been established in other areas have 
been complaining that CBC's insis- 
tence on their carrying all the 
network commercials which are 
originated at the CBC stations, at the 
usual reduced network rate, is 
proving a financial hardship on them, 
because little, if any, time is left 
for them to sell direct to sponsors at 
full rates. 

In answer to this, the CBC seems 
to have recognized an opportunity 
to expand its activities into the local 
field, and is said to be contemplating 
extending its schedules on its )wn 
stations to take in more sponsorship 
of programs on a local non -network 
basis. 

Private TV broadcasters see in 
this plan a reduction of their comit- 
ments to the CBC for network time, 
and welcome it as their financial 
salvation. Others, disturbed by a 
further inroad by the government 
agency into the preserves of busi- 
ness, are violently opposed to the 
idea of recognizing the CBC's right 
to sell advertising at all. 

MORE 
N ATIONAL ADVERTISERS 
U SE 
CKWX VANCOUVER 
THAN ANY OTHER 
S TATION IN 
B RITISH COLUMBIA 

1ST IN CANADA'S 3RD MARKET 

:REPS : All -Canada Radio Facilities Limited 
Weed & Company 

A BIGGER 
AND 

A BRIGHTER 

YEAR 

Building goes on at a great 
rate in this NON -BOOM 
city. 1953 hit the four 
million mark. 1954 started 
with a three million dollar 
expansion order for BURNS 
& COMPANY Plant and 
the SICKS BREWERY. 

Don't miss this expanding 
market. Add CKBI to your 
1954 Campaigns. 

CKBI 
PRINCE ALBERT 
SASKATCHEWAN 

5000 WATTS 

i 
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WESTERN 

RADIO 

PICTURE 

,ed 

NOT 

COMPLETE 

OUR 

1000 

PERSUASIVE 

WATTS! 

* NEAREST STATION 

110 MILES DISTANT 

NEXT NEAREST 

200 MILES DISTANT 

CHAT 
MEDICINE HAT 

An All -Canada -Weed Station 

NEWS MAKES NEWS AT 
THIS TV STATION 

by SIDNEY ROXAN 

IT is not very difficult to locate. From whichever direction you 
hit London, Ont., just follow the pointing fingers of the TV 

antennae which top the majority of the city's houses. As Highway 
No. 2 starts you on your way toward Chatham and points west, 
the target of those pointing metal fingers clears the skyline - the 
500 foot mast of television station CFPL-TV. 

For a first -timer like myself the 
immediate impression, once inside 
the building, is of modern functiona- 
lism. It is almost like stepping into a 
set from H. G. Wells' Things To 
Come. The concrete block walls, 
painted in restful pastel shades, the 
streamlined steel furniture, the flash- 
ing multi -screens of the control 
room, and the eye -numbing brilli- 
ance of the studio, all contribute to 
this quietly efficient atmosphere. 

Then you become conscious of the 
clocks. The long red second hands 
create the illusion of having attached 
to them strings which manipulate the 
human puppets who eye them con- 
stantly. Time - the time of split 
seconds - governs everything to a 
far greater degree than in any AM 
studio, for TV is a complicated, as 
well as a forceful medium. It is a 
medium which requires the co-ordi 
nated efforts of a diversity of person- 
nel and, with the insistence of team- 
work, an ever -watchful eye on the 
clock becomes an imperative neces- 
sity. 

With Dorothea Belcher, red- 
headed promotion gal, as guide, I 
took the usual two -dollar tour. First 
call was, of course, the studio, where 
we watched, on tip -toe, Mary Ash - 
well conducting her At Home after- 
noon show. 

POLISHED EASE 

Mary, who reached the TV heights 
from down -town London, where she 
had a similar set-up on CFPL-Radio, 
was managing everything with a 
polished ease. She was thanking a 
speaker who had shown housewives 
various types of ferns they might 
like to have about the home, and 
was preparing to pass the ball over 
to the program's dietitian for a cook- 
ing demonstration. 

As soon as she had got through 
her little piece there was a mad 
scramble by the camera crew from 
one section of the studio to an- 
other. With one camera temporarily 
out of action, they were firing on only 
one cylinder, but the TV wagon 
kept rolling, thanks to high-speed 
co-ordination on the part of the 
studio crew. 

Although that sort of thing doesn't 
happen every day it was a piece 
of luck that I saw it happen, for it 
illustrates one of the most important 
qualities required by any TV opera- 
tion. The adaptable mind that can act 
in an emergency and overcome the 
101 tough situations that must de- 
velop in an industry where every 
mistake, every breakdown is noticed 
in thousands of homes. 

Mary, who is assisted by Pat Mur- 
ray, runs her show 4:00 to 5:00 p.m. 
Monday through Friday, and has 
built it up into something the house- 
wife looks forward to in that period 

when, with lunch a thing of the 
past, and the evening meal not yet 
on her mind, she can put her feet 
up and relax. 

FRENCH LESSONS 
In addition to the usual household 

hints, Mary holds her audience's in- 
terest with such features as French 
lessons b -i a University professor, 
and interviews with people of special 
interest to women who feel that 
there are times when they want to 
forget about the household chores. 
Recently Mary had on her program 

it takes to have a ten-minute news- 
reel ready everytime the clock comes 
round to 7 p.m. He has two camera- 
men, Ken Dugan and Frank Guile, 
and another is being added to the 
crew to help provide an even 
lengthier coverage of local news. 

To meet the deadline, process- 
ing of the first filmed stories 
must begin by 2 p.m. If all is 
going well they can take the last 
story up to 5 p.m., but there have 
been jet - propelled occasions 
when a film has been put 
through the works in little over 
an hour. 

Some idea of the extent of CFPL- 
TV's news coverage can be gauged 
from the fact that in one month 
they covered 366 stories. In that time 
Ron and his fellow cameramen shot 
12,232 feet of film and used 5,466 

Ron Laidlaw inspecting film in the developer. 

members of the Stratford Shakes- 
peare Festival cast. 

Ross Wilson, a member of the 
station's technical staff, serves 
as a most popular "Mr. Fixit", 
who has given expert advice on 
everything from how to fix the 
faucet to the making of a pocket 
radio in a plastic cigarette box. 
After a "blind leading the blind" 

tour through the intricacies of the 
control room, with its many screens 
and multitude of dialled panels, and 
the room housing the film -chain 
equipment that flashes films onto TV 
screens in the homes of London, we 
ended up in the semi -basement 
where lives the pride and joy of 
CFPL-TV - the newsreel crew. 

Ever since the station went on the 
air on November 28th, last year, 
there has been a twice -nightly local 
newsreel, seven nights a week. It 
doesn't pay for itself in hard cash 
(although it is sponsored) but at 
CFPL-TV they consider that it is 
more than worth its weight in 
cathode tubes in audience appeal. 

OBLIGING BLAZE 
It got off to a flying start when, 

on opening night, a local laundry 
obligingly caught fire. A film of the 
blaze was telecast that evening and 
very successful it was. 

Ron Laidlaw, who heads this de- 
partment, gave the lowdown on what 

feet, a low -wastage record that would 
arouse the envy of many a motion 
picture newsreel man. 

Although he is always hoping for 
that ideal state of having several 
feature stories in hand for that rainy 
day when nothing is happening any- 
where, Ron, when I met him, was 
living a hand-to-mouth existence 
with nothing in the cupboard. 

"There are times when it's a job 
to fill," Ron told me. "One day we 
were so hard up that we used a 

whole minute up on a woman who 
watered a cactus with tea. We even 
had her brewing the stuff." 

In complete contrast was the day 
when the Duchess of Kent visited 
London. Then they felt that public 
interest justified the use of nine 
minutes on the Royal visit. Ron's 
crew covered official engagements 
from noon until 4:30 p.m. for the 
early evening telecast and then went 
out and shot some more footage for 
the 11 p.m. showing. 

Bob Reinhart, assistant manager in 

charge of TV, acts as commentator 
for the newsreel. A few minutes be- 
fore air -time, he, Ron, and Peter 
Holding, who writes the commen- 
tary, get together for a final run 
through, tightening up the cues and 
making final adjustments. 

At Home and the newsreel are not 
the only means whereby CFPL-TV 
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gives local flavor to its programs. 
Roy Jewell, who was with the Lox - 
DON FREE PRESS, handles the TV 
Farm Page and in less than a year he 
has had every kind of domestic ani- 
mal in the studio from chicken, to 
prize bulls. 

The University of Western Ontario 
co-operates on a series of programs 
which has included, in the past, such 
things as a physical education pro- 
gram with children acting as demon- 
strators. 

In addition to the CBC children's 
program, CFPL-TV carries one of 
its own, with a personality parade, 
cartoon films, and a Birthday Picture 
Parade of kiddies whose birthdays 
fall on that day. 

Recently the station added Pano- 
rama to its schedule from 6 to 7 p.m. 
Conducted by Pat Murray, it corn - 

He outlined a training scheme 
which has gradually evolved at 
CFPL-TV. A new man spends the 
first week just watching. In that time 
the first fascination for the glittering 
screen wears off. After a few days 
the new recruit is no longer spending 
most of the time with his eyes glued 
to the picture the home -viewer sees. 
He is beginning to take stock of 
what is going on around him. 

Then he is attached to a camera 
crew, perhaps as sound -boom man, 
working for an initial period with an 
experienced man doubling up with 
him. 

Eventually he goes through all the 
various operations so that he can 
step into any at a moment's notice. 
It is from these fully trained men 
that the directors are selected. 

With an ever-expanding program 

Mary Ashwell faces the TV camera. 

menees with 15 minutes of entertain- 
ment, succeeded by a ten minute 
guest spot. Then follows the headline 
news, Weathervane, with sales expe- 
diter Tom Burn explaining what the 
meteorologists are expecting in the 
next 24 hours, and a sportscast. The 
final 15 minutes is taken up by the 
newsreel. 

From Bob Reinhart I learned some 
of the trials and tribulations which 
must be faced by anyone taking the 
plunge into TV. 

They had the usual teething 
troubles, somewhat aggravated 
by the fact that they could not 
get into their new building until 
ten days before they were due to 
go on the air. To make matters 
worse, important items of equip- 
ment did not arrive until Novem- 
ber 25th, giving them only three 
days in which to rehearse. 

Fortunately Bob, and Murray 
Brown, overall manager of both TV 
and radio, had thoroughly investi- 
gated the operation procedure of 
U.S. and other Canadian TV stations 
and some of the original members of 
the CFPL-TV staff had some prac- 
tical experience. 

"We had to improvise a lot in those 
early days but it was a lot of fun 
and we didnt make any more mis- 
takes than most people," reminisced 
Bob. "We don't have to improvise so 
much now. We have developed quite 
a smooth operation." 

TRAINING SCHEME 

They began with a staff of six but 
quickly found this was nowhere suf- 
ficient. "We found we could each 
manage to do three jobs at once but 
not six", cracked Bob. 

OVER 

schedule - now 101/2 hours a day 
Monday through Saturday and 12 
on Sundays - Bob hopes that even- 
tually directors will be put in charge 
of their own shows and each team 
up with a floor manager. That is all 
linked up with plans for a second 
studio and the creation of shows 
that can be fed onto the network. 

MORE MOVES 
Since they began, only two men 

have moved to other stations but 
Bob is prepared for this sort of 
thing and considers that there might 
be more of it as new TV stations 
open up across the country. 

Whenever Bob wants to have a 
good laugh he reaches down into the 
bottom drawer of his desk and takes 
out a copy of the brief presented 
to the CBC's Board of Governors 
when they applied for the TV licence. 

"It's just laughable now," com- 
mented Bob. "In the brief we 
hoped to get up to eight hours 
programming a day within three 
years. We are already doing 1012 
hours a day and we are con- 
stantly putting the clock back." 
That is just one sign of the success 

of CFPL-TV. A full sponsor sche- 
dule is another. Most important is 
the fact that they hope to be it the 
black before the end of the first year 
of operation. 

But they are working on a policy 
which requires the steady ploughing 
back of profits. Plans for the future 
include the building of a second 
studio and the installation of a dupli- 
cate control room. Another film - 
chain, costing more than $50,000, is 
already on order. 

TV is an expanding medium and 
they certainly believe in expansion 
at CFPL-TV. 

25's 
OF ALBERTA'S 

RETAIL SALES 
are made in metropolitan 

EDMONTON 

And in EDMONTON 

it's 

RADIO REPRESENTATIVES LTD. 
Montreal - Toronto - Winnipeg - Vancouver 

"THE 

INSIDE 

STORY" 
The wealthy Northern 
Ontario Market is all 
yours when you use 
the 3 Northern Sta- 
tions that alone pene- 
trate this vast "Market 
Behind theWall". Out- 
side station reception 
is inconsistent . . . 

sometimes impossible. 
Make sure of increased 
sales by using .. . 

CFCH 
NORTH BAY 

CJKL 
KIRKLAND LAKE 

CKGB 
TIMMINS 

No television reception 
in the North 


