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CARTE MEMBER STATIONS 

9xsuze 

A PROSPEROUS 
JEW YEAR. 
Use the 123 member stations 

of the CARTB to step up your 

sales, by keeping your message 

in the minds of the 141/2 million 

people in whose homes, these 

stations are welcome visitors 

for an average 81/2 hours 

every day of the year. 

2Udezmen eau 7d Zadia 

e CANADIAN ASSOCIATION ¿ 
RADIO & TELEVISION BROADCASTERS 

Representing 123 Broadcasting Stations whose voices are 
invited into over 3,000,000 Canadian homes every day 

HEAD OFFICE SALES OFFICE 

108 Sparks Street 
Ottawa 4 

Phone 34036 

200 St. Clair Ave. West 
Toronto 7 

Phone WA. 2-3334 
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SHORTWAVES 
MRS. JIM JORDAN - Molly of 

the Fibber McGee and Molly 
Show, is credited with providing the 
drive needed to put CKNW, New 
Westminster's Orphans' Fund over 
its $15,000 objective this year. 

Using the voice of Teenie, which 
is featured on the program, she re- 
corded a- series of flashes requesting 
donations to the fund. The entire 
gross collection from listeners is 
turned over by the station for the 
assistance of underprivileged young- 
sters of the greater Vancouver area. 
In ten years the annual appeals have 
grossed over $100,000. 

D. A. "Doug" Lee has been ap- 
pointed program manager of the 
TV division of CKX at Brandon, 
operated by Western Manitoba 
Broadcasters Ltd. 

"Doug" went to CKX six years 
ago as an announcer, and for five 
years was the Morning Man and 
special events producer, being pro- 
moted to assistant production mana- 
ger in April, 1952. He has recently 
been visiting Canadian and Ameri- 
can TV stations. 

A strong supporter of community 
activities, Doug is president of the 
Jaycees, a Kinsman, and commands 
the Brandon Sea Cadet Corps. 

Toronto: The CBC has purchased 
the Carlton Theatre on Parliament 
Street for conversion into a broad- 
casting studio, to replace space which 
is now being rented. When alterations 
have been completed the studio will 
be of an adequate size for production 
of programs involving large orches- 
tras and will have a seating capacity 
of about 400. 

Whadda y' Know? the Canadian 
TV game which topped. Liberace and 
several other programs in its initial 
ratings, has been renewed in 1955 
by Lever Bros. on a full sponsorship 
basis. 

The formula challenges viewers to 
identify objects pictures, blackboard 
sketches, etc., which are presented 
by Roy Ward Dickson. No prizes are 
offered for the game. 

It is produced for Lever Bros. by 
Dickson and Ellington in conjunction 
with J. Walter Thompson Co. Ltd., 
and appears on CHCH-TV Sundays. 

Winnipeg teachers have been wor- 
ried by the experiments which have 
been carried out with television edu- 
cation in five schools in the city. 
Some think that the sets may even- 
tually oust them. 

D. S. McIntyre, principal of Cecil 
Rhodes school, one of the schools 
concerned, said after the experiment: 

"Television may have a lot to 
offer education, but it can never re- 
place the personal touch." He added 
that he had told worried teachers 
who had phoned him "not to be 
silly". McIntyre was full of praise 
for the quality of the programs, but 
felt that TV will never prevent a 
teacher shortage. 

The NBC has presented a plaque 
to the BBC in gratitude for the Tat- 
ter's co-operation during the war. 
At that time the BBC had made 
available the facilities of Broadcast- 
ing House, at no charge, to the Allied 
radio correspondents. 

The Americans, and particularly 
Merrill Mueller of the NBC, used 
these facilities most of all. Accord- 
ingly Mueller was chosen to -design 
the plaque, in brass and walnut. It 
reads: 

"Dedicated to the British Broad- 
casting Corporation for Supreme 
Services in the Cause of Truth and 
Freedom 1939-45, in Grateful Recog- 
nition, the National Broadcasting 
Company, U.S.A." 

A strike in the steel industry has 
halted work of CBHT, CBC Halifax's 
500 foot wavestack antenna but the 
station will still go on the air before 
Christmas. With the co-operation 
of the RCA Victor Co. the CBC are 
building a temporary antenna which 
will operate on a reduced power of 
approximately 30 kws. Reception is 
expected to be satisfactory up to 
70 miles from the Geizer's Hill trans- 
mitter site. 

Ottawa: The Canada Labor Rela- 
tions Board has announced the 
certification of the (CIO-CCL) 
National Association of Broadcast 
Employees and Technicians as bar- 
gaining agent for employees of 
CJMT, Chicoutimi, Que. 

(More on page 4) 

HOW CAN YOU KEEP - 01-I, THEY GET ALONG SWELL 

ALL THOSE WILD ANIMALS AS LONG AS I KEEP TUNED 

TOGETHER WITHOUT BARS? ro 

from your All -Canada Man 
ALL -CANADA RADIO FACILITIES 

ALL -CANADA TELEVISION 

A complete radio and television service pro- 
viding the best program and station time 
facilities for national advertisers in Canada. 

Your complimentaìy All -Canada three year 
calendar is probably in your mail now. If not, 

simply ask your All -Canada Man. 
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MONTREAL 

CEOR Vnsvver 
CFR Mace Rooar1 

CKLN Nelsen 
CKXL Glow 
CNED Edmonton 
CJOX 'Fadden 
CHAR Moose Jaw 

CJNI North Rottleford 
Q1OM Beskotoon 

behind the Scené 
in Radio 

as transcribed by H.N. Stovin 

To Galt this day, home of Radio Station CKGR, where I did learn 
an interesting story of hurricane "Hazel". Flooding of the Grand 
River did serious damage to the Canadian General -Tower plant 
there, when - since it was a weekend - the plant was closed 
and the employees away. Management decided to suspend 
operations until debris could be cleared away and equipment set 
in order. To this end, they did broadcast two announcements 
over CKGR on the Sunday, asking all employees not to come 
to work on Monday morning, that the emergency crews might 
not be hindered. Their belief in the listenership to CKGR, was 
right well-founded, since 80% of the large staff of workers 
stayed away as requested Lawrence Phillips, Farm 
Editor of CFOS Owen Sound, busy this Fall attending farm 
meetings and other rural activities in that area. Since he does 
take in two meetings every three days, or thereabouts, is fast 
becoming a stranger in his own home and is now anxious, he 
says, to be reintroduced to his wife's cooking and his household 
once more CKSF Cornwall does again prove that it can 
draw mail and sell sponsors' products. One nationally -sponsored 
daily ten-minute "give-away" program - though the prize is but 
$10.00 a day - has in 21 weeks drawn no less than 56,630 separate 
entries, with 92% proof of purchase! That is, if I cypher aright, 
almost 2700 entries per week or 18 letters per watt Do 
now paste this paragraph, which I have lately read, into my diary: 

"During October, Elliott -Haynes Ltd., researched Calgary's 
Food and Drug Store Managers, asking: 

retail 

(a) WHICH CALGARY RADIO 
STATION PROVIDES THE 
MOST EFFECTIVE ADVER- 

CKXL Stn. Stn. Equalor? 

TISING? 
(b) WHICH CALGARY RADIO 

STATION IS THE MOST 

45 7 32.9 7.1 14.3 

PROGRESSIVE? 60 0 20.0 5.7 14.3 
This overwhelming vote of confidence for CKXL (more votes 
than the other two stations combined) comes from the people who 
can feel the impact of the advertising at their own cash registers! 
The point is ... why not hire CKXL to ring the cash register 
for you too?" 

"A STOVIN STATION IS A PROVEN STATION" 

N. STOVIN IIORA 
& COMPANY 

TORONTO WINNIPEG 

CAeluselentative/e 

Meese hue Azdio .V;f»iO 
CKLC Kingston 
CKSF Cornwall 
CJBR Rimouski 
CJEM Edmundston 

CKCW Moncton 

CHSJ Saint John 

VOCM Newfoundland 
Bermuda 
Nassau 

CFAR Flin Flen 

CKY Winnipeg 

CJRI Kenora 

CAC Toronto 

CFOS Owen Sound 

CHOV Pembroke 

CJBO Belleville 

CFJR Brockville 

KVOS Bellingham - Vancouver 

IBM 
INS 

VANCOUVER 

SHORTWAVES 
Continued 

The Catholic Women's League is 
preparing to police the nation's air- 
waves. At the League's 34th annual 
convention in Cap De La Madeleine, 
Quebec, the executive announced 
that it is setting up a network among 
its members to monitor radio and 
television programs. They will also 
keep an eye on the local movie 
house. 

The League, a powerful church 
group with a membership of 100,000, 
is making the move in an effort to 
clean up radio, television and movie 
programs in Canada. 

It was suggested that the most ef- 
fective means to lodge such a pro- 
test against bad programs might be 
with the local member of Parliament 
or Provincial Assembly Member 
rather than the station or theatre 
itself. 

Boosted by a sharp increase in TV 
receiver sales, sales of radio and 
music departments in department 
stores in Canada up to October, 
1954, jumped 47 per cent over 1953. 
$17,819,000 worth of goods were 
bought, as against $12,245,000 in the 
previous year. 

The maximum gain shown in any 
of the other departments, was 9.5 per 
cent in major appliances. 

TV is no longer a threat to Cana- 
dian motion picture exhibitors and 
distributors says H. C. D. Main, 
secretary -treasurer of the national 
committee of the Motion Picture Ex- 
hibitors' Association of Canada. 

Reporting to the association's an- 
nual meeting as chairman of a spe- 
cial TV investigation committee, he 
said that they had no need to worry 
about TV as a competitor, and that 
areas which have been TV saturated, 
such as S.W. Ontario, had shown a 
swing back to movies. 

"We have beaten TV," he con- 
cluded, "or rather, it has just faded, 

and it is the radio people who have 
to worry about it now." 

An invitation to amateur musicians 
to come and demonstrate their talents 
on a Saturday afternoon record show, 
Western Jamboree turned out to be 
much more successful than CJOC, 
Lethbridge and announcer Blair 
Holland had ever imagined. The 
response was so great and the quality 
of the musicians so high, the program 
was changed to a strictly live show. 

At the request of the director of the 
local civic centre the show was 
moved there and played to a capacity 
house of 2,500, another 1,500 being 
turned away. The same thing was 
done twice more, both times meeting 
with overwhelming success. A silver 
collection was taken each time for 
CJOC's fund to furnish a maternity 
ward in the municipal hospital and 
went well over the $1,000 objective. 
The ward will, of course, be 
decorated in a western motif! 

The Admiral Corporation and the 
Dumont network have agreed to let 
the CBC carry the Bishop Fulton 
Sheen television program, Life Is 
Worth Living, on a non-commercial 
basis as recommended to the CBC 
by the National Religious Advisory 
Council. 
This was announced by Charles 
Jennings, director of programs for 
the CBC. Mr. Jennings said the 
starting date would be December 
4th from 7 to 7.30 p.m. E.S.T. 

Under arrangements made for tele- 
casting the program in Canada the 
usual production credit line will be 
extended to the Dumont network 
which produces the program, but no 
credit line will be given to the 
sponsor of the program in the United 
States. 

The CBC had said earlier this year 
that the program would be broadcast 
here if permission to do so without 
commercial messages could be 
obtained. 

modern business 

uses PW Teletype 

PW Teletype provides instant, type- 
written two-way communication, 
linking all or any of your branches 
and departments, backed by the 
combined facilities of the two 
country -wide telegraph systems. 
Whether your business is large or 

small, PW can easily be installed to meet your 
needs - to save you money. 

Call your nearest 
Telegraph Office. 

RIVATE 

IRE 

CANADIAN 
NATIONAL SERVICE 

Our communications speciarsts 
will be glad to demonstrate 

how PW can work 
for you. There is no 

obligation. 

CANADIAN 
PACIFIC 

MEMBER OF RADIO STATION REPRESENTATIVES ASSOCIATION 
HANDLING MORE THAN 75°° OF ALL CANADIAN TELETYPE SERVICE 
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A Happy New Year (With Teeth) RAW RjBS 

Left in the 1954 Book of Words, there 
is just one greeting which we have still 
to utter, and that is "Happy New Year". 
Without a doubt, this is what we wish 
everyone - who deserves it. 

So it's a Happy New Year to the boys 
in the office, who, as this issue emerges 
will have combined to make this the big- 
gest December the paper has enjoyed since 
it started thirteen years ago next month. 

A Happy New Year to our friends the 
printers, the engravers, the paper mer- 
chants, and all the others who supply the 
material and the labor that have gone into 
the 648 pages, which now constitute our 
Volume thirteen. 

A Happy New Year to our readers, 
who are on the receiving end of our 
editorial slings and arrows, with a special 
added. wish to those who take time out to 
write and tell us when our words move 
them - in either direction. 

A Happy New Year to our advertisers 
and subscribers, whose purchases of the 
paper and of space in its pages, provide 
the only right kind of revenue for a pub- 
lishing enterprise of any kind. 

A Happy New Year to those co-opera- 
tive broadcasters, advertising agencies and 
sponsors whose far sightedness leads them 
to keep us apprised of what is being done 
and what is going to be done in the various 
phases of the business of advertising in 
which we are all interested. 

A Happy New Year to our outside 
writers, whose number is steadily 
increasing. 

A Happy New Year to the dedicated 
men and women of the CBC, whose pro- 
found devotion to aims we deem mistaken 
eclipses what we would call their mis- 
direction. 

Finally, a Happy New Year to those 
men of business whose dogged loyalty 
to the principles of competitive enterprise, 
to which they owe their existence, extends 
so far and flows so deep that they persist- 
ently refuse the favors and advantages 
which a beneficent bureaucracy would 
bestow upon them; men who steadfastly 
believe and practice the belief that rather 
than conspiring to outlaw competition, 
they should stimulate and foster it, as a 
goad to the perpetual improvement of 
their own product or service, thereby add- 
ing to their own usefulness to the public, 
and so contributing to the cause of busi- 
ness operated on a truly democratic merit 
system. 

As we have already said - "A Happy 
New Year!" 

All Media Have Their Place 
There are two highly significant things 

about broadcasting at this time. These are, 
first, the appearance on the sr "ctrum of 
more than two dozen television stations, 
all either broadcasting, or about to be do- 
ing so, with considerable success, how- 
ever you 'look at it. The other is the fact 
that, notwithstanding certain expressions 
of alarm which are being expressed by 
those broadcasters who are still confining 
their activities to radio, there are 166 radio 
broadcasting stations on the air, and 147 
of them are operating successfully under 
private ownership. Where then are all the 
pitfalls and dangers for radio? 

The answer to this question lies, in 
part at least, in the state of the industry 
in the United States, where the televi- 
sion experiment started some years ahead 
of Canada. Elsewhere in this issue, a story 
dealing with the radio networks south of 
the border indicates that while it is just 
possible that the radio networks will con- 
tinue to function, they have been set 
back financially to a major extent. 

Obviously this state of affairs is due 
partially to the fact that the large national 
advertisers, who used to funnel their pro- 
grams across the continent out of New 
York and Hollywood, have realized that 
the top evening times when these pro- 
grams were once aired is now devoted 
almost entirely to the new medium. Radio 
network talent has gone TV too. 

If television has weaned network list- 
eners and network sponsors away from 
the radio networks, how is it that "spot" 
or "selective" radio, that is to say single 
station as opposed to network radio, is 
not just holding its own, but is still enjoy- 

ing business on a boom scale? 
The answer to this one is not quite 

so simple. In the first place, the continued 
boom status can be said to apply to many 
radio stations, most even, but not to all 
of them. The radio stations which not even 
television can stop are those stations 
which, through the years, have developed 
a happy faculty, not of spectacular produc- 
tions and mammoth extravaganzas - 
which are on the way out with national 
radio networks - but of a kind of pro- 
gramming which might be likened to inti- 
mate, first -name back -fence gossiping. 

Diehard stations, which won't face 
facts, call this sort of radio corny and out- 
dated, but they will come around, if they 
stay in business, against the new audience 
seducer. The other radio stations, the ones 
which are capitalizing on television by 
devoting every air minute to letting TV 
do the things in which it excels, are con- 
centrating on the local special events and 
other community programs in which the 
mike or tape recorder cannot help out - 
rating the camera. They are also busting 
their antennas to develop characters. 

The matter of what TV does best and 
what radio excels in is too big a question 
for this space. There are facts though, 
obvious ones, such as TV's failure to do 
a job with music. On the other hand, 
where feminine pulchritude is concerned, 
television soars ahead. Radio gets news 
events, sports and that sort of thing 
onto the air before television can get it 
developed and printed. Television, on the 
other hand, is well equipped for the 
"spectaculars" it is developing with such 
marked success. As far as drama is con- 
cerned, it produces its "turkeys," but in 
the main they are good. Also, it is worthy 
of note, and maybe action, by radio 
broadcasters, that the type of dramas TV 
is producing have, generally speaking, a 
somewhat higher, or at any rate less low, 
intellectual appeal than their counterparts 
in the older medium. 

In news, radio has, as it always has had 
the jump on other media, television in- 
cluded, as far as the time factor is con- 
cerned. Newspapers have been meeting 
this problem for decades by facing the fact 
that their function is primarily one of 
writing and printing the stories for which 
radio has already provided the headlines. 
Television notwithstanding, radio is still 
first with the news. Television, rather than 
battling it out for the beats with radio, is 
really sniping far more at the newspapers, 
because such is the nature of both these 
media, that they are both equipped to 
do detailed stories behind the radio 
headlines. 
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L. G. Holmes, Toronto 

G. F. Wyland, Toronto 

M. Burrowes, Toronto 

D. Tepluck, Toronto 

R. Ledger, Montreal 

H. Denechaud, Montreal 

E. W. Scythes, Toronto 

R. V. Ashforth, Toronto 

I. Simon, Toronto 

A. Wray, Toronto 

R. Jamieson, Montreal 

L. Dailey, Montreal 

P. Cameron, Toronto 

L. Drage, Toronto 

M. Veilleux, Montreal 

M. Sherman, Montreal 

W. C. Thurston, Toronto 

J. A. Winter, Montreal 

K. George, Montrea 

B.Charbonneau, Montreal 

P. C. Logan, Toronto 

E. W. Box, Montreal 

J. Burke -Gaffney, Winnipeg 

C. W. McQuillin, Toronto 

W. D. Hannah, Montreal 
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Savage, Toronto 

k'Harwood, Montreal 

1Iloway, Vancouver 

J. R. MacRae, Toronto 

O. Carignan, Montreal 

J. T. Ross, Montreal 

D. A. MacMillan, Toronto 

P. Lauzon, Montreal 

G. W. Burrows, Montreal 

G. V. Forster, Toronto 

J. R. Brooks, Montreal 

P. Renaud, Montreal 

1/cdcári 
èid, Brown & Company Limited 

MONTREAL TORONTO 

WINNIPEG VANCOUVER 

lose in the Radio and 

Television world who have 

d us to serve our clients- 
mere thanks and best wishes. 

P. E. Hiltz, Montreal 

E. D. Adams, Montreal 

J. Berube, Montreal 

K. Kelly, Montreal 

I. M. Smith, Toronto 

C. G. Jarry, Montreal 

A. J. Young, Montreal 

R. E. Cormier, Montreal 

C. Tobin, Montreal 

C. Leduc, Montreal 


