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IT MAY BE THE BEAVERS, but then again it may be Harkley who came
out of hibernation for the announcement of the award winners which

appears on page 5 of this issue.

The judges picked five radio and one

television stations whose actions have contributed to the progress of the

broadcasting industry in Canada.

D Tics Doowe:

A RADIO EDITORIAL that rang the bell for CKCW,
Moncton, appears on page 6.

DOCTORS AND LAWYERS use radio for Public
Relations on page 10

TRULL FUNERAL HOME Goes Into Its 21st Year on
CFRB. Page 13.

THE PRESIDENT OF MBS says that advertising can
use good radio and good television. Page 14

OUR TWICE YEARLY DATA SECTION for radio
broadcasting begins on page 19.

D the Telescrneen Section
Introducing MISS MOTOROLA-TV, all five of them.
Page 35.

RATES AND DATA on the UK’s coming Commercial
TV. Page 39.

TV DATA SECTION is on pages 41 and 42.

All the regular features as well

should like to lead the parade.

Congratulations are in order and we

!
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Radio uses the human voice, with its pro-
O

digious powers of suggestion and persuasion,
CJKL

It was the human voice that carried the
words of men like Prime Minister Churchill and
President Roosevelt, to stir up the soul of the
free world during the dark days of war.

CKTp

It is the human voice which is the prime tool
used by your salesman and your competitors
CHyy,

[

to sell merchandise.
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Z#e CANADIAN ASSOCIATION of
RADIO & TELEVISION BROADCASTERS

Representing 128 Broadcasting Stations whose voices are
invited into 3,748,000 Canadian homes every day.
SALES OFFICE AL
200 St. Clair Ave. West G EUN Vancoral
€
Vm;couver

HEAD OFFICE
Toronto 7
Phone WA. 23334

108 Sparks Street
Ottawa 4
Phone 34036
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SHORTWAVES

‘Former BBC foreign affairs com-
mentator Ernest Watkins, now resi-
dent in Calgary, with his own law
practice, has begun a series of broad-
casts, Present-
ing Ernest
Watkins, ovet
CF AC Radio,
Calgary.

Watkins be-
gan. broadcast-
ing in 1940, in
Iceland, and
after his release
from the Army
in 1945, joined
the BBC, giving a News Commentary
for Schools He later broadcast on the
BBC overseas service.

A writer, his latest book is en-
titled The Prospect of Canada.

Low power relay broadcasting sta-
tions would enable thousands of resi-
dents of the interior of British
Columbia to hear Canadian radio
programs, says H. W. Herridge, CCF
MP for Kootenay West.

President Eisenhowei will address
+the 33rd -annual convention of the
7Natlonal Association of Radio and
Television Broadcasters in Washing-
ton on May 24th.

Fees and royalties of both CAPAC
and BMI Canada Ltd. are to be
the same for 1955 as they were in
1954, according to the scale, listed by
‘the Copyright Appeal Board in the
CaNADIAN GAZETTE.

The Composers’ Authors’ and Pub-
lishers’ Association of Canada will
receive about $350,000 from CBC and
private radio stations, BMI Canada
Ltd. will get about $55,500 from pri-
vate stations using its works.

The fees were agreed upon at a
private meeting held because a Royal
Commission is studying Canada’s
copyright law. The Copyright Appeal
Board adjourned indefinitely its
cieties that they might collect fees
hearing on a request by the two so-
for TV performances.

CBC is defeating its own aim of
a~high level of entertainment by its
control of radio and TV, says Dr.
Marcus Long of the University of
Toronto, whose address to the
CARTB Convention was reported in
"Our last issue. Speaking this time in
Vancouver, before the BC Teachers’
Federation Convention, he said that
he was opposed to any more govern-
ment control than was necessary.
It is better to err on the side of
freedom, he said, and private stations
should be increased rather than the
government monopoly.

DAY or NIGHT

t's the same story

CHNS

LEADS IN POPULARITY

How’s this for hard-selling
fact? . . .-Out of the 21 most
popular daytime programmes
aired over the three Halifax
Radio stations, yours truly,
. CHNS broadcasts 20, says the
Elliott-Haynes Daytime pro-
gramme survey for Feb., '55.
But don’t go away, there's
more to comet In Aprll of this
year, the Elliott-Haynes peo-

ple went over to the night
Shlft and discovered that of
the 26 most popular night-
time programmes from Hali-
fax stations, CHNS again
walked off with the lion’s
share of 25.

These figures, plus share of
audience reports from both
Elliott-Haynes and B.B.M, bear
out our contention that you're
heard by more people, more
effectively, more of the time
over CHNS than with any

other station in Halifax,

In Canada, see the All-Canada Man
and Weed and Co., in the US.A,

DONT YOU WISH vou\
HAD A DOGHOUSE |
LIKE MINE ?

NAW, I'M SATISFIED WiTH MY
PLACE AS LONG AS My MASTER
LETS ME LISTEN TO

CJON

‘NEWFOUNDLAND

- e

|

 WINNIPEG

=T
I P, e

&

BIGGEST

B.B.M.

OF A NY saron-on te prarmies

! u'he sfqhon ihai’s ﬂmg

]anoiher B to B B M

*PRIVATE Represenfed by

H.N.STOVIN CO.,Canada......FORJOE & CO.,U.S.A.




Page Four

Canadian Broadcaster & Telescreen

May 4th, 1955

)

Behind the gcerg;
inRadio !

as transcribed by H.N. Stovin
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This day to hear a most noteworthy address by Kevin B.
Sweeney, President of the Radio Advertising Bureau, Inc., who
did cite many figures to show that the radio audience in the
United States is now bigger and more personal than ever, due to
individual rather than family listening. And it did please me
much to reflect on how much of the same story is now being told,
as regards Canada, in the new and excellent presentation of
Radio by the CAR.TB. @ © @ Georges Guerrette, Manager
of CJEM, Edmundston, N.B., does tell me that Fraser Pulp and
Paper Co., of that city, has declared a net profit of $4,898,171.00
for 1954, of which $4,636,000.00 has been set aside for income
tax thereon. This does make the $262,171.00 remaining look like
small potatoes, but does show that, among Maritime markets,
CJEM’s is a truly progressive one @ © @ CJINB, North
Battleford, has sold a 25-minute daily program to merchants in
Lloydminster, some 90 miles to the West. These merchant-
sponsors have thus paid a real tribute to the coverage of CJNB’s
1,000 watts, for if this were not their station also, they would not
unloose their purses ® ® ® Robin Hood Flour Mills did lately
sponsor a quarter-hour network program on all affiliated French
stations, during which Station CJBR, Rimouski — a proven
Stovin station — did pull 8,836 mailed contest entries, all with
“proof of purchase”. This far out-pulled every one of the other
Lower St. Lawrence stations. To add to their accomplishment,
the winning contest entry was from Rimouski. Pepys, while
gratified, is not surprised that Robin Hood Flour Mills has
renewed their contract. ® @ ® And a welcome to CKOM,
Saskatoon’s new early morning voice — that of Jack McClung, |
a versatile salesman and a bright personality — who opens his
show with “Wake up, Saskatchewan, this is your “OM, AM, MC,
JMcC!” ® @ @ To close with a salute to the Association of
Canadian Advertisers, now in session, who are giving a goodly
part of their deliberations to Radio as an Advertising medium.

“A STOVIN STATION IS A PROVEN STATION”

Sl

MONTREAL

ORACE N STOVIN

& COMPANY
TORONTO WINNIPEG VANCOUVER

nlalive for
haso live Radio Sealions
CFJR Brockville
CKLC Kingston
CKSF Cornwall
CcJBR Rimouski
CJEM Edmundston
CKCW Moncton
VOCM Newfoundland
ZBM Bermuda
ZNS Nassav

CFAR Flin Flon
cKY Winnipeg
CJRL Kenora
cJBC Toronto
CKGR Galt

CFOS Owen.Sound
CHOV Pembroke
cJjBQ Belleville
ingham - Vancouver

CJOR Vancouver

CFPR Prince Rupert

CKLN Neison

CKXL Calgary

CHED Edmonton

cJGX Yorkton

CJNB North Battleford

CKOM Saskatoon
KVOS Bell

MEMBER OF RADIO STATION REPRESENTATIVES ASSOCIATION

Edctarials

Thanks, A.C.A. |

Radio and television broadcasting, along with most other media of
advertising, owe a sincere expression of appreciation to their friends the
advertisers for the courtesy they are being accorded at the ACA Convention.
Each in turn is being given an opportunity to appear before the meeting
and make what in actual fact, however well it is disguised, is nothing short
of a sales presentation. It is a courteous gesture which should reap its reward.

This is a far cry from the day, doubtless within reach of the memories
of most of us, when it was not like this at all. We are thinking of the days
when a salesman of advertising, or anything else for that matter, approached
a prospective buyer rather as a person of the lowest order might crave
audience with a monarch.

It was considered a matter of routine to keep him waiting for an
interminable time, until the buyer might deign to admit him to the Presence,
and then he would condescendingly allow the salesman to offer his wares,
more in a spirit of supplication than anything else. Finally, having brow-
beaten every advantage out of him he could, he would grandiloquently
append his flowery signature to the bottom of the order form.

There was a time, during the war, when the situation was completely
reversed to its present state. Then, because of shortages, buyers pleaded
with salesmen to let them have the merchandise they needed, bribed them
even with presents and other favors, just as the old time salesman used to
“buy” his business in those nearly forgotten days.

Each extreme was bad as extremes invariably are. Now though, with
shortages a thing of the past, the buyer has the advantage once more. But
the situation has changed, as well it might, and today people recognize that
it is just as much to the buyer’s advantage to get what he wants, as it is to
the seller’s fo get his order. Besides this, modern buyers realize that no one
is better able to help them to buy wisely than a salesman who is kindly
| disposed. He has it in his power to hand on the short cuts to the buyer, or
save them for the company. It is in his hands.

Advertisers, by hanging out the welcome si
opening the doors of their convention to th
and tell their story, are adopting the wisest policy they can. They are
insuring themselves the utmost co-operation when they are placing their
advertising. And this is exactly as it should be.

Only The Courts Can Decide

Concern is being expressed in various quarters for the practice being
engaged in by some radio stations of simulating play-by-play broadcasts of
sporting events by adapting the actual on the spot play-by-plays produced
by other stations. The matter was brought before the governors of the CBC

| at their last meeting, and they have announced that a regulation prohibiting
such broadcasts will be introduced unless “present abuses cease.”

These broadcasts are open to criticism on at least two counts. When an
athletic association or other organization has accorded broadcasting rights
to a station or sponsor for a consideration, the act of another station of
turning them to their own use without payment might well be viewed in
the same light as literary plagiarism. It is also a fact that because these
broadcasts have an e¢lement of sham, in that they purport to be actual play-
by-plays when they aren’t, they take on the stigma of poor taste in the view
of most people, even though they are labelled “reconstructed”.

Insofar as taste is concerned, the listeners are the only judges. If they
find them distasteful, they will stop listening and sponsors will soon cancel.

As regards legality, there is a Department of Justice which operates courts
of law whose function it is, to interpret the law, to punish lawbreakers and
so to restrain and regulate. This is the democratic procedure.

By attempting to drive this wrong off the airwaves by regulation, CBC
governors and officials are acting with the best intentions in the world
without a doubt. However, in usurping what is actually the authority of the
courts, no matter how benevolent their intentions may be, they are throwing
democracy in the discard, in favor of dictatorship.

If reconstructed sportscasts are within the iaw, however undesirable
they may seem, interference is a breach of democracy. If they are believed
to be contrary to the law, only the courts can decide.

gn for media salesmen, by
em and letting them come in

Y Live Programmes ¥ Custom Transcription % Singing Comrercials

DON WRIGHT CHORUS

NOW HAS

COMPLETE NORTH AMERICAN
COVERAGE!!!

o000
NBC — Sundays 5:30 p.m.
CBC (Dom.) — Sundays 8:30 p.m.

That should give you quite a sales pitch !
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RADIO STATION CJOR
VANCOUVER

for its successful combination
of interest and information in
a wide variety of programs of
an informative and editorial na-
ture, as reported December
15th, 1954 in “Opinion Counts
On CJOR”. These programs in-
clude “Around Home” with
Dorwin Baird; *“City Mike” fea-
turing Jack Webster; “Town
Meeting In Canada”, conducted
by Arthur Helps; and “That’s A
Fair Question” devised and
produced for “The Vancouver
Sun” by Jack Webster, and
broadcast by Chris Crombie.

RADIO STATION CKCW
MONCTON

for the development of a pro-
gram formula, giving wider ap-
peal to broadcasts of religious
services and other devotional
programs, by recruiting the as-
sistance of the clergy and pro-
viding them with expert guid-
ance and instruction from an
outside minister with extensive
broadcasting experience. This
award is based on a report
which appeared May 19th, 1954,
under the title “Getting Ratings
With Religion”.

RADIO STATION CJCA
EDMONTON
for starting ten years ago, as a
not too hopeful hobby, CJCA’s
Drama Club for Amateur radio
performers, under the guidance
of Doug Homersham. This
award is based on a report in
the issue of January 6th, 1954,
entitled “Decade For Drama”.
It tells how, over the years,
there have been developed,
through this project, such pro-
grams as “Beaver Playhouse”
and “Teller of Tales”.

i

[
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TO CANADIAN BROADCASTING IN 1954
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BEAVERS GO COAST TO COAST

T HIS paper takes pleasure in an-
nouncing the names of the radio
and television stations which have
won its Beaver Awards for Distin-
guished Service to Canadian Broad-
casting in 1954. It is also with con-
siderable pleasure that we are able
to say that the same distinguished
panel of judges which gave gener-
ously of their time and abilities last
year agreed to serve again.

This year, awards went to stations
as far east af CKCW, Moncton and
as far west as CJOR, Vancouver.
Two went to Alberta stations, CICA,
Edmonton and CFAC, Calgary. One
will be presented in Quebec to CFCF,
Montreal. One stays in Ontario, with
the first television station to win a
Beaver, CFPL-TV, London.

The system employed in determin-
ing winners is as follows:

(1) The staff of this paper agrees
on between 20 or 30 stories which
appeared iny the previous year’s
issues as being worthy of considera-
tion for awards. These are reprinted
under the general caption “Prelude
the Beavers”, which appeared in

our CARTB Convention
March 16th.

(2) Copies of this issue are sent
to each of the judges, who, without
consultation or conferring with one
another decide (a) how many of the
articles are of Beaver Award calibre
and (b) how they stand in order of
merit.

issue of

(3) The results of each judge are
tabulated, scoring 10 points for each
first, 9 for each second and so forth,
but only reports of projects deemed
of Beaver calibre are counted, and
not more than ten at the most.

The conditions established by the
paper are that the number of awards
shall be from three to six, according
to the opinion of the judges. This
year they decided there should be the
maximum of six. The winners stood
in the following order.

1 JCJOR, Vancouver
‘|CKCW, Moncton

3. CJCA, Edmonton
4, CFPL-TV, London
5. CFAC, Calgary

6. CFCF, Montreal

Photo by Canada Pictures

IT'S THE SAME PICTURE, because it's the same Board of Judges as Yast
year. From left to right they are: C. W. “Bill” Wright, a former national
sales representative, now operating C. W. Wright & Associates as Speech
and Sales Consultants; Byrne Hope Sanders, formerly editor of “Chatelaine”,
now co-director of the Gallup Poll of Canada and vice-president of
Gruneau Research Ltd; Dr. J. Robey Kidd, director of the Canadian
Association for Adult Education; Carson Buchanan, formerly a partner in,
and manager of, CHAB, Moose Jaw, Saskatchewan: and Mart Kenney,
orchestra leader and talent manager.

TELEVISION STATION
CFPL-TV
LONDON, ONTARIO

for the development of filmed
news, which enables people to
see local events vividly enacted
on their telescreens two hours
or less after they occur. This
award is based on an article
“News Makes News On This
TV Station”, which appeared
November 17th, 1954. It reports
how, under Ron Laidlaw, they
covered 366 stories in one
month, shooting 12,232 feet of
film of which 5,466 were used.

RADIO STATION CFAC
CALGARY, ALTA.

for its combination of sound
business and public service in
the development, production
and promotion of such purpose-
ful programs as “The Calgary
Story,” “State Your Case”
“This Week” and others, both
sponsored and sustaining, as
discussed by CFAC Public Ser-
vice Director Clarence F. Mack
in a speech which was con-
densed and published July 21st,
1954, under the title ‘“Public
Service Pays”.

RADIO STATION CFCF
MONTREAL

for “Montreal Children’s
Theatre”, presented on the sta-
tion by Dorothy Davis and Vio-
let Walters, for the past 15
years, during which time it has
afforded early opportunities for
self-expression to such well
known young Canadian artists
as Dick Easton, Bonar Stuart,
Patricia Joudry and Elizabeth
Kramer. This award is based
on “CFCF Children’s Theatre”,
which appeared April 21st,
1954.
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SEVENTEEN

money
markets
and

the
stations
that
can

tell ‘em
and

sell ‘em!

Vancouver’s CKLG |
Vernon’s CJIB
Dawson Creek’s CJDC
Calgary’s CFCN
Red Deer’s CKRD
Edmonton’s CFRN
Saskatoon’s CFQC
Regina’s CKRM
Dauphin’s CKDM
Brandon’s CKX
Winnipeg’s CJOB I
Fort Frances’ CFOB

Fort William’s CKPR
Guelph’s cJoy ,
Bridgewater’s CKBW
Summerside’s CJRW:

s |

|

and now

Tillsonburg’s CKOT |

b

Radiu

Hepresentatives
Limited

*STATIONS OF
DISTINCTION

VANCOUVER
WINNIPEG
TORONTO
MONTREAL

Verbatim

|

PUBLIC MUST KNOW HOW ITS BUSINESS S CONDUCTED

This CKCW Editorial Had The Desired Results

“On Thursday evening of last week t
with the members of the Moncton Local of
contract with the Police was discussed. We
was discussed. Our reporter who was sent to

“We did read in the paper the next
day that in addition to discussing
wages the Committee recommended
’ the purchase of a new car for the

|
I
|
|
|
|

department. What else took place
we don’t know and won’t know
until the next Council meeting when
the Committee recommendations are
read.

“Some time ago reporters were
asked to leave the meeting in City
Hall which was discussing a law suit
the city was involved in. It was
explained at that time that it was felt
advisable for the city not to reveal
its plans to what might be termed

WANTED

Announcers

some ex-
perience preferred. Excel.

get
ahead in production. Send

lent  opportunity to

full details and audition to

CJAT - TRAIL, B.C.

A
Growing
Market

*

$620,000 contract let
for first stage of the
Pacific Great Eastern
Railway to the Peace
| River Area from
Prince George.

*

COVER THIS
MARKET OVER

CKPG

PRINCE GEORGE, B.C.
550 Kes. 250 Watts

All-Canada in Canada
Weed and Company in U.S.A.

“The Enemy Camp”. With this we
agreed and we did not complain
about the meeting dealing with the
suit being held in camera.

“Now we are informed fthat wage
negotiations are to be held in secret,

“Now we’ll be the first to agree
that it is much easier for city officials
or anyone in public office to hold a
meeting without the public being
represented by the Press, and it's
much easier to issue a formally
worded statement after the negotia-
tions have been completed ‘thanto
have the Press present reporting
who says what.

“But we do think the public has a
right to krow who is in favor of
higher salaries for policemen . . . or
who is against it so that they may
use this knowledge the next time
they have occasion to visit the polls.

“Some people seem to think that
we're sometimes rather childish
about guarding the right of the Press
to freely report public meetings. But
it's amazing how fast that right can
disappear and how easily people can
find arguments — and good ones —
as to why the Press should not he
admitted. First it was a law suit now

You can live in
Vancouver City now —
If you can produce
radio sales

We offer Top basic salary.
Top commission arrange-
ment.

Top living conditions.
Full Benefits (Insurance,
Medical, Persion).

And the West Coast’s finest
opportunity for Radio Sales.

Apply Now — giving full
details of experience, past
sales performance and
ability to adapt to Major
Market Competitive Sell-
ing.

All replies confidential,

St 47553
Write Box A235387

Canadian Broadcasf:t"-.'r
& Telescreen

he Police Committee of the Moncton City Council met
the Police Protective Association. Presumably a new

say presumably because we don’t really know what
cover the meeting was asked to leave.

it's wage negotiations. From there it’s
not too far a step to ban the Press
from all committee meetings.

“Public officials must realize
they must keep the public in-
formed of how they conduct
public business . . . . and all City
Hall business is public business,

“Yesterday Mayor Joyce said, ‘very
often something happens in Council
or Committee of the Whole that can
be quite important, but escapes
entirely the attention of the Press
and radio who report these things
to you.’

“We submit that it’s rather difficult
to report anything, let alone import-
ant happenings at City Hall meetings
if a reporter is not allowed to attend
these meetings.”

Opening For

- COMMERCIAL
MANAGER

Top Deal
for
Top Man

CFJB
BRAMPTON

WANTED

EXPERIENCED
ANNOUNCER

to work at one

of Western Canada’s
most modern radio
stations, CJDC
Dawson Creek, B.C.

Good salary and
working conditions.

Applicants are
requested to send a
taped.audition, At

CKRC iy seeking a young man for their news-
room to do reporting, editing and broadcasting
of news. The major requirement is a sincere
interest in current affairs and -ambition to go
ahead with a career in news broadcasting.
Please apply by letter to the News Editor,
CKRC, Winnipeg, stating age, marital status,
salary expected and other pertinent details.
All replies confidential.
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Ampex magnetic tape recorders

...lasting quality for every professional use

Frequency Response — 40 to 15,000 cps.

Signal-to-Noise — over 55 db.

*

e Tape Speed — 7% in/sec.

L]

o Flutter and Wow — under 0.25% .

SERIES 300 « THE FINEST AMPEX

The 300 Series comprises the most
perfect sound recording machines yet
offered by any manufacturer. They
are unexcelled for performances
deserving the finest recording and
reproduction it is possible to make.
Superb design and flawless mechani-
cal stability achieve the utmost in
program fidelity, operating reliability
and timing accuracy.

o Frequency Response — 30 to 15,000 cps.
e Tape Speed — 7Y and 15 in/sec.
e Signal-to-Noise — over 60 db.

o Flutter and Wow — under 0.1% .

MODEL 450 - FOR BACKGROUND MUSIC

The Model 450 is a reproducer which
provides sustained high fidelity back-
ground music anywhere. It is ideal
for the finer hotels, restaurants, de-
partment stores, funeral parlors, fac-
tories and other users of pre-recorded
programs. It plays continuously for
8 hours. Starting, stopping, reversing
and repeating can be controlled au-
tomatically.

Frequency Response — 50 to 7,500 cps.
Tape Speed — 3% in/sec.
Signal-to-Noise — over 50 db.

Flutter and Wow — under 0.4% .

CORPORATION

as long as six years ago,
For example, one Ampex, after 18,000 hours of heavy du
maintains performance equal to published specifications for new
machines! This is the kind of lasting value that is the Ampex
standard of excellence in sound recording.

Ampex machines are built with sustained quality and durability
— the prime requirements of the major broadcast networks and
recording studios. These perfectionists have chosen Ampex, some
and their machines are still in use today.

ty still

MODEL 600 - THE NEWEST AMPEX

The Ampex 600 is a portable model that weighs less
than 28 pounds. It is an Ampex in design and per-
formance and gives the same class of fidelity, accuracy
of timing and reliability as other Ampex recorders.
It is the ideal instrument for radio stations, music
conservatories, educators, high fidelity enthusiasts and
other professional and semi-professional users.

SERIES 350 - THE [MOST VERSATILE AMPEX

The 350 Series is universally prefer-
red for original and delayed broad-
casts, exchanging taped programs,
music and drama rehearsals and
other performances requiring exten-
sive cueing and editing. Tape edit-
ing is remarkably fast with “feather
touch” controls mounted within easy
reach on a 30°-slanted top-plate.
The 350 Series is unusually acces-
sible for installation and servicing,
and is available in a variety of tape
speeds and mounting styles.

Frequency Response — 30 to 15,000 cps.

I'ape Speeds — 7Y% and 15 ips, or 3% and 72 ips.
Signal-to-Noise — over 60 db.

Flutter and Wow — under 0.2% .

SERIES $-3200 - FOR TAPE DUPLICATION

This Series of machines achieves true
mass duplication of previously re-
corded tapes while preserving the
superb fidelity of the master record-
ing. Up to 10 exact replicas can be
made simultaneously, and up to
2500 hours of program material can
be produced in an 8-hour day (or
one hour in 10 seconds!). The
$-3200 Series duplicates both single
and double track masters and 2 track
stereophonic tapes, of any standard
speed, in one pass either “forward”
or “backward.”

Frequency Response — 30 to 15,000 cps.
Tape Speed — 30 and 60 in/sec.
Signal-to-Noise — over 45 db.

Flutter and Wow — under 0.2% .

WRITE FOR FURTHER INFORMATION AND COMPLETE SPECIFICATIONS TO

ELECTRONIC EQUIPMENT DEPARTMENT

CANADIAN GENERAL ELECTRIC COMPANY LIMITED

830 LANSDOWNE AVE., TORONTO, ONT.







