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9\ Radte Broadcasting Stations
{ ATLANTIC (18) CFPL . London
. Bridgewater CJAD . _....... Montrea}
Bathurst CFCF . o Montreal
( CKNB ... . . Campbellton CFCH . . . North Bay
CFCY .. . Charlottetown CFOR . Orillia
CFNB ... ... Fredericton CKLB - Oshawa
_ Halifax CFOS Owen Sound
Halifax CHOV ... Pembroke
_ Kentville CHEX . ... Peterborough
Moncton CFPA E Port Arthur
_ Newcastle CKTB . St. Catharines
CKEC . New Glasgow CHLO . . St. Thomas
CFBC B . Saint John CHOK . ... Sarnia
CHSJ .. B Saint John cJIC . Sault Ste. Marie
CJON _ St. John’s CKCY ... Sault Ste. Maric
VOCM .. St. John’s ¢JET . ... Smith’s Falls
CJRW _ Summerside cJcs .. Stratford
CKCL . . ... Truro CHNO v Sudbury
CFAB Windsor CKOT . . Tillsonburg
CKGB . ... Timmins
FRENCH LANGUAGE (31) CFRB Toronto
CFGT ... ... ... Alma CHUM . Toronto
CHAD . ... Amos CKFH . Toronto
CIJMT . . ........... Chicoutimi CKLW Windsor
CHRD . ... . . Drummondville CKNX . .. Wingham
CHFA ... .. .. Edmonton CKOX . Woodstock
CHEF .. ... Granby y .
CFRG . . Gravetbourg BRATRIES (26
CKCH B . Hull CKX .. ... Brandon
CKRS ... Jonquiére CFAC . . - Calgary
CKLS .. . ... - Y.aSarre CFCN . .. Calgary
CKBL .. ... Matane CKXL Calgary
CKBM ... Montmagny CFCW ... Camrose
........ Montreal CKDM ... Dauphin
Montreal CFRN - Edmonton
—— . Montreal CHED . ... Edmonton
CHNC . ... New Carlisle cJcA - Edmonton
CHRC .. . .. . Quebec CFAR S Flin Flon
CKCV . Quebec CFGP .. . Grande Prairie
CJBR ... . Rimouski €Joc . - Lethbridge
CHRL . . Roberval CHAT Medicine Hat
CKRN ) . Rouyn CHAB Moose Jaw
CFNS .. .  Saskatoon CJNB .. North Battleford
CJSO _ Sorel CKYL Peace River
CKSB .. . .. .. St. Boniface CKBl1 . . . Prince Albert
CKRB ... St. Georges de Beauce CKRD . - Red Deer
CHNO . . .. . . ... Sudbury CKCK . 5 . Regina
CKLD Thetford Mines CKRM ~ooiwooo . Regina
_____ Timmins CFQC . ... Saskatoon
. Val D’Or CKOM ... Saskatoon
.. Victoriaville CKRC Winnipeg
Ville Marie CJOB = .. Winnipeg
CKY . Winnipeg
CENTRAL CANADA (45) CJGX Yorkton
CKBB . Barrie
CIBQ : Bellevile ~ PACIFIC 4D
CFJB .. . . ... Bramptou CHWK ... Chilliwack
CKPC .. . .. Brantford CJDC . Dawson Creek
CFCO .. .. Chatham CFJC Kamloops
CKSF ... . Cornwall CKOV Kelowna
CFOB . . Fort Frances CHUB Nanaimo
CKPR . .. Fort Wiltiam CKLN er ... Nelson
CKGR . . Galt CKLG North Vancouver
CJOY ... Guelph CKOK . Penticton
CKOC . . ... Hamilton CKPG . Prince George
CHML . . Hamilton CJAV .. Port Albernt
CJRL ... Kenora CJAT . Trail
CKLC . . ... Kingston CJOR . Vancouver
CKWS .. . ... ... Kingston CKWX Yancouver
CJKL . ... Kirkland Lake C-FUN ... Yancouver
CKCR .. ... Kitchener CJIB . Vernon
CJSP . . ... Leamington CKDA Victoria
CKLY ... ... Lindsay cJvl .. Victoria

CARTE
Teleucscon Broadeasting Statione

ATLANTIC (4) CKCO-TV, Kitchener, Ont.
CKCW-TV, Moncton, N.B. CFPL-TV, London, Ont.
CHSJ-TV, Saint John, N.B. CKGN-TV, North Bay, Ont.
CJON-TV, St. John’s, Nfid. CHEX-TV, Peterborough; Ont.
CFCY-TV, Charlottetown, P.E.L ERIE G, [ SEII0s Ohi

CJIC-TV, Sault Ste. Maric, Ont.

FRENCH LANGUAGE (4) CKLW-TV, Windsor, Ont.
CFCM-TV, Quebec, P.Q. CKNX-TV, Wingham, Ont.
CFCL-TV, Timmins, Ont,

CKRS-TV, Jonquiére, P.Q. PRAIRIES (6)
CJBR-TV, Rimouski, P.Q. CKX -TV, Brandon, Man,
CHCT-TV, Calgary, Alta.

CENTRAL CANADA (11) CFRN-TV, Edmonton, Alta.
CKVR-TV, Barrie, Ont. CJLH-TV, Lethbridge, Alta.
CHCH-TV, Hamilton, Ont. CKCK-TV, Regina, Sask.

CKWS-TV, Kingston, Ont. CFQC-TV, Saskatoon, Sask.
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Les Folroyds Showecase
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A FIRST LOOK

NYONE WHO HAS NOT YET

seen color television has some-
thing to look forward to. 1 saw my
first color show while in New York
City recently and to say I was
pleasantly surprised would be an
understatement.

While the program itself — it was
a half hour show in NBC’s children’s
series Howdy Doody — held little
appeal for me, this seemed to be
unimportant. To sit in front of a
telescreen which could quite easily
have been in a front living room and
watch a program in full color was
enough to satisfy one, at least on
the initial exposure.

The receiver was one especially
set up by NBC to give visitors and
New Yorkers alike a chance to see
color TV. With the exception of
myself and the man who tuned the
set, everyone in the viewing room
was a mother or father of the
children who make up the studio
audience for the show. Even their
cries of joy when their sons or
daughters appeared on the screen
failed to distract me.

Although this one show may not
be a fair criterion on which to base
judgment of the quality of color
programs in general, since it was
being produced in the same building
1 was viewing it in, I would say the
color varied from fair to excellent.
One segment of it did come from
outside and it was the poorest color
of the show. It came live from
an outdoor stadium in Lansing,
Michigan. In this portion the colors
were sometimes weak and seemed

SIXTH
IN ONTARIO!

CHUM - RAD!O - 1050 K.C.

TORONTO'S exciting
DAYTIME STATION!

*221,738

DAILY CIRCULATION

* Elliott-Haynes Radio Circulation
Report — Ontario 1955.

Toronto: Allan Waters—EM. 4-4271.
Montreal: Emery Richmond—BE. 7042,
U.S.A.: J. M. McGillvra.

AT COLOR TV

to run into one another but even
this was not a serious fault. However,
I do think that prolonged viewing
of this type of picture would tire the
eyes much more rapidly than does
black and white.

One complaint that has been voiced
by some critics is the difficulty of
tuning a color receiver. This they
say could be overcome if the net-
work would transmit “color bars.”
These “color bars” are a series of
strips of various colors and by
adjusting the set so that these come
in clearly, only slight changes need
be made after the program starts. In
this case it was done and it seemed
to prove a good idea since no further
adjustments were needed.

Color sets seem to be a good
investment even though the vast
majority of programs are still in
black and white. Prior to Howdy
Doody the set was tuned to another
childrens’ program, The Pinky Lee
Show which was in black and white.
The reception of this was better than
anything I have ever seen on an
ordinary receiver with definition and
contrast comparing favorably with
a well made movie.

FIRST ALL-COLOR STATION

WNBQ, the NBC television station
in Chicago, will be the first all-color
television station in the world,
Brigadier General David Sarnoft,
chairman of the boards of RCA and
NBC, said in an announcement last
month. Plans call for WNBQ to be
telecasting a full schedule of color
by April 15, 1956.

SEASON’S GREETINGS!

1,000,000 tourists and 57,000
Quebecers rely on the only

English voice of ancient
Quebec.
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Carbon Copy To Joe Boss

At this time of year, when it is the
general practice for the president of
“A” company to exchange formal greet-
ings with the president of “B” company,
the thought arises that battles are not won
by generals alone. Neither, of course, are
they brought to a satisfactory conclusion
by the rank and file. Just as the men in
the field need the brass hats at the base
to plan and steer, and the brass hats need
the men to put their plans into action, so
is everyone in a business, from the
seasoned old campaigner at the head of it
to the latest learner to join, an essential
part of the team. It is only through the
close co-operation of every individual on
that team that the goal of success can be
attained.

This is why this year, in this, the
fourteenth and biggest Christmas issue
that we have produced to date, we are
taking time out in the office to acknowl-
edge that each one of us depends in no
small measure upon the others, whether
they work under or over us, as we work
to make or rather to earn our livings.
But this is not confined to the office.

The most interesting article would
never get into this paper unless it was
accurately and neatly printed, and this
depends not only on the skill of the
printers, but the efficiency of the boy or
girl who picks up the copy or brings back
the proof. So may we say “Happy
Christmas to all copy boys?”

The slickest of papers would never
reach its readers unless someone pounded
an addressing machine. So “Happy
Christmas to addressing machine operators
and mailing clerks”.

It would never be delivered to its
individual readers, were it not for the
sorters and mailmen who work for the
post office. So “Happy Christmas to all
postal employees”.

A happy Christmas to the competitors
who keep us on our toes; the critics who
tell us when we fail; those rarer ones who
remember to say so when we succeed; to
the advertisers —— especially those who get
in their copy on time — whose space
purchases are a vote of confidence in
our effort.

Finally, we should like to wish a very
happy and merry Christmas indeed to
those who form the only group which is
really deserving of a paper’s consideration
— our long-suffering (or impatient), loyal
(or perfidious), thoughtful (or inconse-
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quential), serious-minded (or scatter-
brained), fun-loving (or sour puss), demo-
cratic (or socialistic) readers.

And just in case there is anyone we
may have missed, why a very merry
Christmas to them too:

Christmas 1955

This is the time for peace and goodwill
to all men. It is also the season when
critics of our way of doing things trot out
their perennial complaint that Christmas

has lost its true significance . . . . no longer
has any serious meaning . . . . is nothing
but a huge party . . . . has gone completely
commercial.

If the proper celebration of what
Christmas day commemorates ought to be
a dolorous and lugubrious one, then these
people are indeed right. But if, as The
Book says, joy is the thing, then the yearly
celebration is highly fitting.

The gathering of friends, reunion of
families and the friendly and sociable
intermingling of those who are associated
in business are commendable demonstra-
tions of the invocation to love our neigh-
bors, and it is right and proper, that these
manifestations should be renewed from
year to year.

The charge that Christmas is commer-
cial means presumably that it is wrong
for the makers and sellers of just about
everything that is made and sold to expose
their wares — in store windows or by
means of the various kinds of advertising
— to people who will be following the

custom of giving presents to their families
and friends. Yet those who condemn the
practice will, in the next breath, quote
from Holy Writ: “It is more blessed to give
than to receive”.

The scale of modern Christmas giving
may be extravagant in comparison with
that of fifty or a hundred years ago, before
radio, television, or even motor cars came
on the scene. The fact is that it is so
extravagant that today it affords thousands
of people an opportunity for year round
and — because of the happiness it creates
_ useful employment. It contributes
materially to the economy of the country
to the point where it has even made the
difference between good times and bad.

“Joy to the world” sing the carollers.
Joy was the significant word in _the
original Christmas. If you think * this
significance has gone, just look into a
child’s eyes — your child’s, any child’s —
this Christmas morning.

Christmas Encore

(Reprint of the CHAT, Medicine Hat.
advertisement which appeared in this
paper’s 1954 Christmas issue)

Hello — Room Service?

Say, We know that it’s Christmas time,
and that you’re prettty busy . . . but when
you get a moment, will you send up a batch
of ice, and a flock of mix . .. we've got a
bunch of friends up here, and we want to
pour one and do a little reminiscing . . .
a little thinking back about the year that’s
ending . . . about the work we've done
together and the fun we’ve enjoyed like-
wise . . . about business generally and for
the future . . . about the CBC and CAPAC
and TV and Liberace . . . about box tops
and PI's and cost per enquiry . . . about
fiuffs and make-goods . . . about all the
guys and gals we worked with, or wrote to
about work . . . about all the fun there is in
this business . . . about all the wonderful
people there are tied in with it in some
way or another . ..

And while you're at it . . . will you
phone the other departments in this hotel

. and tell ’em that we forgive them for
all the cold meals . . . phone cut-offs . . .
the hours of waiting for rooms . . . the
dry cleaning that arrived after the ball
was over . . . It’s been another interesting
year . . . packed full of all the things that
make this life worth while . . . and us
the types we are . . . and say, could you
break a rule just once . . . COME ON UP
AND JOIN US!!
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Carbon Copy To Joe Boss

At this time of year, when it is the
general practice for the president of
“A” company to exchange formal greet-
ings with the president of “B” company,
the thought arises that battles are not won
by generals alone. Neither, of course, are
they brought to a satisfactory conclusion
by the rank and file. Just as the men in
the field need the brass hats at the base
to plan and steer, and the brass hats need
the men to put their plans into action, so
iIs everyone in a business, from the
seasoned old campaigner at the head of it
to the latest learner to join, an essential
part of the team. It is only through the
close co-operation of every individual on
that team that the goal of success can be
attained.

This is why this year, in this, the
fourteenth and biggest Christmas issue
that we have produced to date, we are
taking time out in the office to acknowl-
edge that each one of us depends in no
small measure upon the others, whether
they work under or over us, as we work
to make or rather to earn our livings.
But this is not confined to the office.

The most interesting article would
never get into this paper unless it was
accurately and neatly printed, and this
depends not only on the skill of the
printers, but the efficiency of the boy or
girl who picks up the copy or brings back
the proof. So may we say “Happy
Christmas to all copy boys?”

The slickest of papers would never
reach its readers unless someone pounded
an addressing machine. So “Happy
Christmas to addressing machine operators
and mailing clerks”.

It would never be delivered to its
individual readers, were it not for the
sorters and mailmen who work for the
post office. So “Happy Christmas to all
postal employees”.

A happy Christmas to the competitors
who keep us on our toes; the critics who
tell us when we fail; those rarer ones who
remember to say so when we succeed; to
the advertisers especially those who get
in their copy on time — whose space
purchases are a vote of confidence in
our effort.

Finally, we should like to wish a very
happy and merry Christmas indeed to
those who form the only group which is
really deserving of a paper’s consideration

our long-suffering (or impatient), loyal
(or perfidious), thoughtful (or inconse-
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quential), serious-minded (or scatter-
brained), fun-loving (or sour puss), demo-
cratic (or socialistic) readers.

And just in case there is anyone we
may have missed, why a very merry
Christmas to them too.

Christmas 1955

This is the time for peace and goodwill
to all men. It is also the season when
critics of our way of doing things trot out
their perennial complaint that Christmas
has lost its true significance . . . . no longer
has any serious meaning . . . . is nothing
but a huge party . . . . has gone completely
commercial.

If the proper celebration of what
Christmas day commemorates ought to be
a dolorous and lugubrious one, then these
people are indeed right. But if, as The
Book says, joy is the thing, then the yearly
celebration is highly fitting.

The gathering of friends, reunion of
families and the friendly and sociable
intermingling of those who are associated
in business are commendable demonstra-
tions of the invocation to love our neigh-
bors, and it is right and proper, that these
manifestations should be renewed from
year to year.

The charge that Christmas is commer-
cial means presumably that it is wrong
for the makers and sellers of just about
everything that is made and sold to expose
their wares — in store windows or by
means of the various kinds of advertising
— to people who will be followinig the

custom of giving presents to their families
and friends. Yet those who condemn the
practice will, in the next breath, quote
from Holy Writ: “It is more blessed to give
than to receive”.

The scale of modern Christmas giving
may be extravagant in comparison with
that of fifty or a hundred years ago, before
radio, television, or even motor cars came
on the scene. The fact is that it is so
extravagant that today it affords thousands
of people an opportunity for year round
and — because of the happiness it creates
— useful employment. It contributes
materially to the economy of the country
to the point where it has even made the
difference between good times and bad.

“Joy to the world” sing the carollers.
Joy was the significant word in .the
original Christmas. If you think ‘ this
significance has gone, just look into a
child’s eyes — your child’s, any child’s —
this Christmas morning.

Christmas Encore

(Reprint of the CHAT, Medicine Hat
advertisement which appeared in this
paper’s 1954 Christmas issue)

Hello — Room Service?

Say, we know that it’s Christmas time,
and that you're prettty busy . . . but when
you get a moment, will you send up a batch
of ice, and a flock of mix . . . we've got a
bunch of friends up here, and we want to
pour one and do a little reminiscing . . .
a little thinking back about the year that’s
ending . . . about the work we've done
together and the fun we've enjoyed like-
wise . . . about business generally and for
the future . . . about the CBC and CAPAC
and TV and Liberace . . . about box tops
and PI's and cost per enquiry . . . about
fluffs and make-goods . . . about all the
guys and gals we worked with, or wrote to
about work . . . about all the fun there is in
this business . . . about all the wonderful
people there are tied in with it in some
way or another . . .

And while you're at it . . . will you
phone the other departments in this hotel
- . and tell ’em that we forgive them for
all the cold meals . . . phone cut-offs .
the hours of waiting for rooms . . . the
dry cleaning that arrived after the ball
was over ., . . It’s been another interesting
year . . . packed full of all the things that
make this life worth while . . . and us
the types we are . . . and say, could you
break a rule just once . . . COME ON UP
AND JOIN US!!






