1. These advertisements are offered as a free
service to readers who are not engaged in buying
or selling the same equipment or services on a
commercial basis. Readers who are should contact
our advertising department who will be pleased to
help.

2. Advertisements will be inserted as and when
space becomes available.

3. The insertion of advertisements will be on a
first-come, first-served basis, subject to condition
(2). As aresult, it will not be possible to guarantee
the insertion of a particular advertisement into any
particular issue of the magazine.

4. Readers should either write out their adver-
tisement in BLOCK CAPITALS or type it, underlin-
ing any words that are to appear in bold.

5. The magazine cannot accept any respon-
sibility for printers’ errors in the advertisements;
however, we will do our best to ensure that legibly
written advertisements are reproduced correctly.
In the event of a gross error, at the Editor’s discre-
tion, a corrected version of the advertisement will
be printed (at the advertiser's request) at the
earliest issue in which space is available.

6. The magazine orits publishers will not accept
responsibility for the contents of the adver-
tisements, and by acceptance of these conditions,

ENTER YOUR ADVERTISEMENT HERE:

Free Readers ADS'!

Buy, sell or exchange your gear through our free service to readers
CONDITIONS

the advertiser undertakes to indemnify the
publisher against any legal action arising out of the
contents of the advertisement.

7. The magazine reserves the right to refuse to
accept or to delete sections of advertisements
where this is judged necessary.

8. Advertisements are accepted in good faith;
however, the publisher cannot be held responsible
for any untruths or misrepresentations in the
advertisement, nor for the activities of advertisers
or respondents.

9. Advertisers must fill in their names, ad-
dresses and (if available) telephone number in the
space provided, and sign the form to indicate ac-
ceptance of these conditions (forms returned
without a signature will not be used).

10. All that is to be reproduced in the advertise-
ment should be entered into the space provided on
the form printed in the magazine — note that a
photocopy is not acceptable. All advertisements
must give either a telephone number and/or ad-
dress for respondents to contact, and this mustbe
included in the wording of the advertisement.

11. Advertisements must be 40 words or less in
length (telephone numbers normally count as two
words, exchange or exchange code plus number).

| accept the conditions above.
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Send this form to: Free Readers’ Ads, Ham Radio
Today, 145 Charing Cross Road, London WC2H
OEE (if replying after 20th December, please ad-
dress to us at 1 Golden Square, London WC2,
because we’'re movingl)
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