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Hannington, 

Wyper in 

Transatlantic 

takeover bid 
by BRIAN MULLIGAN 

THE LONG-RUMOURED sale of 
Transatlantic Records — for the 
second time in two years — is now 
close to becoming a certainty. 

A statement released on Monday 
confirmed that negotiations are at 
an advanced stage with Granada 
Ltd. for Marshall Cavendish, the 
publisher of magazine panworks, to 
acquire both Transatlantic and its 
Heathside Music publishing 
subsidiary. On completion, the two 
companies will become part of 
Marshall Cavendish's O&H Group, 
formed by ex-RCA executives Olav 
Wyper and Geoff Hannington, and 
will provide an outlet for their 
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Trade turns to one- 

stops for punk discs 

by JOHN HAYrWARD 
ONE-STOP record wholesalers arc 
cashing in on the boom in 
independent record labels which 
specialise in new wave product. 

. The wholesalers, most of whom 
normally concentrate on the album 
market, have found there is a big 
demand from retailers for slocks of 
the hard-to-find singles over the past 
few months. 

Few of these companies have a 
major distributor, and bewildered 
dealers have been calling the one- 
stop firms for help. 

Now, Lightning Records has even 
launched a weekly New Wave Top 
30, based on sales, to cater for 
demand and has issued two singles 
on its own Lightning label by punk 
bands Horror Comic and Lucy. 

New rates for radio 

follow JICRAR probe 
by GODFREY RUST 

COMPLETELY NEW rate cards 
for at least 11 of the 19 Independent 
Local Radio stations will come into 
force in September. Stations 
represented by Air Services plan to 
woo advertisers with 'segment 
packages' enabling them to reach 
target audiences more efficiently 
than before. 

But BMS, which sells for seven 
1LR companies including Capital, 
Clyde and City, are unlikely to ask 
their stations to fall in line with the 
Air proposals. Capital announced 
on Tuesday (12) a straight 10 per 
cent increase on their rates effective 
from Septembers. 

The Air proposals — affecting 
Tees, Pennine, Hallam, Downtown, 
Plymouth Sound, Orwell, 
Piccadilly, Thames Valley, Victory, 
Beacon and BRMB — follow 
research based on the first national 
audience survey results. 

The new rate cards, said Air m.d. 
Eddie Blackwcll, "are a further 
example of the growing 
sophistication of the 1LR advertising 
medium. For the first time 
advertisers will have a precise 
comparison of value on radio." ILR 
package rates have been criticised 
for fluctuating wildly from one 
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"We have gone to great lengths to 
track down these weird and 
wonderful labels," said Lightning's 
Alan Davidson. "1 had not realised 
that so many dealers were finding it 
so hard to get hold of these records. 

"Some of it is really good stuff 
and I think that all those predictions 
that new wave was going to be a six 
months' wonder are now being 
proved wrong." 

Davidson quoted singles by 
Chelsea, Motorhead, Police, 
Cortinas the Electric Chairs and 
Jonathan Richman as big sellers. He 
said it was difficult to compete with 
established new wave wholesalers 
like Bizzarre, but said his firm was 
able to handle every company and 
guarantee distribution to up to 600 
dealers. 

"In the last fortnight we have sold 
2,000 Motorhead 12" singles and 
1,500 Saints 12" in the last week. We 
did 3,000 of the Sex Pistols Pretty 
Vacant in the first week of issue. 

"We are trying to make these 
records available to as many people 
as possible. We can now say to any 
small label owner that we will take 
1,000 and distribute them around 
the shops we supply." 

At Disc And Tape Supplies, Allan 
Atkinson said: "We have only been 
dealing with new wave singles for 
about three weeks, and that has been 
purely because of demand from 
dealers. Normally we only stock 
albums. 

"We are finding product from 
Illegal, Rabid and The Label records 
is going well — mainly to shops in 
the Greater London area. In the last 
eight days we have sold upwards of 
3,000 singles. 

"I don't think it will last too long, 
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Hot summer for soul and disco 
by A DAM WHITE 

SOUL AND disco music's holiest 
summer since 1974 is shaping up this 
year — and most of the majors, plus 
several key minor companies, are 
taking a piece of the action. 

Setting the trend in chart terms arc 
Donna Summer (GTO), Boncy M 
(Atlantic), Gladys Knight and the 
Pips (Buddah), the Jacksons (Epic), 
T-Conneclion (TK). Bo Kirkland & 
Ruth Davis (EMI International), the 
Detroit Emeralds (Atlantic), Tavares 
(Capitol), the Commodores 
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(Motown), the Brothers Johnson 
(A&M), Billy Paul (PIR) and Fat 
Larry's Band (Atlantic). 

The soul/disco takeover is 
capturing little media attention, in 
marked contrast to another trend of 
the moment, new wave — which has 
yet to deliver the chart goods on the 
same scale. 

Record companies offer no 
uniform explanation for the activity, 
other than pointing to the strength 
of their individual product and the 
health of the discotheque scene 
(which, despite the warm weather, 
continues to attract patrons 
throughout the country). 

But radio is playing an important 
part, with new titles by Deniece 
Williams (CBS). David Ruffin 
(Motown), the Purify Brothers and 
the Dells (both Mercury). Candi 
Staton (WB) and the Emotions 
(CBS) among those picking up 
plenty of exposure. 

The 12-inch configuration is 
helping, too — hit titles by T- 
Conncction, the Detroit Emeralds, 
the Brothers Johnson and George 
Benson all began life in that form. 

The soul success story of the year 
(so far) concerns Epic's Jacksons, 
whose Show Me The Way To Go is 
not only their biggest UK hit — as 
the Jackson Five with Motown, the 
quintet had six top ten records, but 

never a chart-topper — but also 
CBS' top-selling single of 1977. 
Sales are 400,CXX)-plus, ahead of 
Barbra Streisand's Evergreen and 
Harold Melvin & The Bluenotes' 
Don't Leave Me This Way. 

Yet the Jacksons are just one of a 
bevy of soul/disco acts with which 
CBS is currently concerned. The 
company is actively working 45s by 
the O'Jays, the Manhattans, New 
York Port Authority, the Lovers, 
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Stiff settles 

Island row 
STIFF RECORDS' six-week dispute 
with Island — which led to the 
independent company's entire 
catalogue vanishing from retailer's 
shelves — has been resolved. 

Stiff directors Jake Riviera and 
Dave Robinson have re-negotiated a 
three-year pressing and distribution 
contract with Island, which means 
that the albums Damned Damned 
Damned (SEEZ 1), A Bunch Of 
Stiffs (SEEZ 2) and Nick Lowe's 
Bowi EP (LAST I) are available 
immediately. 

All singles on the Stiff label up to 
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GTO RECORDS bid farewell to Polydor recently, and hosted a special party 
to thank the company and Phonodisc for all their support over the past two- 
and-a-half years. Pictured at the occasion arc (left to right) John Lloyd from 
Phonodisc, Chadwell Heath, GTO chief Dick Leahy, Polydor managing 
director Freddie Haayen, John Perou of Polydor Operations, and Bob 
Stanley of Phonodisc, Wall hams tow, 

Dacca discount offer 

on new label lines 
DECCA IS embarking on an 
extensive drive to boost catalogue 
business in readiness for the 
seasonal upsurge in sales, by way of 
discounts on a broad range of 
existing repertoire and the 
introduction of two new repackaged 
scries. 

The two new lines arc Jubilee, 
which concentrates on classical 
repertoire of proven potential, and 
Sounds, spanning a cross-section of 
m-o-r material. Both series will be 
subject to limited-period special 
incentive offers for dealers. 

This is the first time that Decca 
has launched new series with dealer- 
discount offers. 

A general discount campaign, to 
be known as Ten-Four, was 
described by Ralph Smedlcy, Selecta 

sales manager, at the company's 
sales conference last week in 
Tewkesbury, as "simple and 
uncomplicated." It offers a 10 per 
cent discount on a minimum order 
of 50 albums, both on Decca and 
Telefunken imports, figuring in the 
company's traditional autumn best- 
seller list comprising about 800 LPs. 
It runs until the end of September. 

Commenting on the Jubilee and 
Sounds series, Peter Goodchild, 
director of marketing, commented: 
"The fantastic catalogue is one of 
the major strengths of the company. 
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Due to a Post Office overtime ban some issues of Music Week may be delivered 
later than usual. 

RITA COOLIDGE 

X 

"ANYnME....ANYWHERE" 
Rita consolidates her singles chart success 

with a near-perfect album featuring 
the classic Higher & Higher, 

I Don't Want To Talk About It, Words, 
and the smash single WE'RE ALL ALONE. 
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