
TAPE' RETAILING-AUDIO VIDEO 

o<> 

oo O© 

RECORDS ■ STUDIOS ■ RADIO TV 

Europes Leading Music Businesspaper • A lyiorgan-Gfampian Publication • September 17,1977 

BPI predicts £200m 

worth of sales for 77 
by ADAM WHITE 

UK RECORD sales will shape up 
around the £200 million mark this 
year, according to the British 
Phonographic Industry. This would 
represent an increase of 
approximately 16 percent ovcr-1976, 
when sales were £172.3 million, and 
mark a slight easing of inflation's 
effect on business. 

The BPI makes the prediction 
upon the basis of six months' sales, 
now that figures for April to June 
are available. The total value of 
deliveries to the trade during the first 
half was £78.4 million, representing 
an increase of nearly 15 percent over 

Decca booms, 

but record 

profits down 
by JOHN HAYWARD 

RECORDS AND tapes, along with 
tv and audio, accounted for a 
decreased share in Decca's improved 
£15.9 million profits performance 
for the year ended March 31. 

Pre-tax profits for the consumer 
divisions of the group were down 
from £5.8 million to £3 million in 
the year 1976-77 and it is clear that 
the bulk of Decca's earnings are 
coming from capital goods like 
radar, navigators and survey 
equipment. Profits on these goods 
were up £5.5 million on the previous 
year to £15.9 million. 

Details of. performance on the 
recorded music side is not specified 
in the share of profits attributed to 
consumer goods, but the statement 
issued by the company last week 
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the same period last year. The April- 
June contribution of £34.1m was 
nearly 7.3 percent over the first 
quarter of 1976, which, declares the 
BPI, was "not as bad as had been 
feared". 

Dealing specifically with singles, 
the report comments on the 
"remarkably consistent" 
performance of the configuration 
during the last two or three years. 
"They have shown no sign of the 
long-awaited demise," with first- 
half sales increasing overall by 
nearly one million-units (3.5 percent 
up) and value rising by over £lm (ten 
percent). Sales during the April-June 
quarter were four percent down on 
the same period in 1976. 

Album sales displayed a nine 
percent decline in April-June (value 
was up six percent) but business for 
the first six months overall increased 
by almost £7m, from £45.1m to 
£51.8m — an upturn of 15 percent 
which was only slightly behind the 
17.4 percent increase in the mean 
value of the retail price index. 

Musicassetles were "by far the 
most encouraging configuration" in 
the first six months. An increase of 
13 percent in unit sales during 
January-March has been followed 
by an increase of 15 percent in the 
second quarter, with sales at 3.4m. 
The increase in value has been 

• maintained at a rate of 
approximately 29 percent for the 
half-year. 

There arc increasing signs, adds 
the BPI, that the ratio between LP 
unit sales and musicassettes is 
continuing to narrow. Throughout 
1975, and 1976, cassette sales had 
been maintained at a level 
representing 19 percent of album 
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FRONT PAGE news is this shot from last week's EMI Licensed Repertoire 
Division sales conference which marked the first stage in the marketing 
campaign for the new Wishbone Ash album. Front Page News. 
MCA arranged for Friday's Daily Mirror with a special Daily Wishbone 
wraparound to be distributed to staff Picture shows MCA's three Capital 
Radio supporters, m.d. Roy Featherstone (left), marketing manager Stuart 
Watson and secretary Julie Ratcliffe, receiving their Daily Wishbones from 
LRD director Alan Kaupe (left) and general manager Colin Burn. 

EMI Licensed Division 

targets £18.5m turnover 

by BRIAN MULLIGAN 
EMI'S NEW Licensed Repertoire 
Division has its sights set on a 
first year turnover target of £18.5 
million — equal to about six percent 
of the total UK market — and the 
prospect of a duel with the WEA 
group. 

At the division's first sales 
conference, held last week at 
Selsdon Park Hotel in an informal 
sporting atmosphere — all staff were 
killed out in track suits — director 
Alan Kaupe noted that at the WEA 
sales conference, managing director 
John Fruin had predicted company 
sales in the region of £20-£30 
million, "If WEA reaches the lower 
figure, the company will only exceed 
our budgeted turnover by £1.5 
million," said Kaupe. "It is a tough 

target, but I believe we can do it. We 
are as big, if not bigger, than 
Polydor and Phonogram, and we 
could have WEA in our.sights." 

Stressing that the division had 
been "primarily" established to 
meet the needs of EMI's licensed 
customers, "a crucial part of the 
overall business strategy" and 
without which EMI could not 
remain number one, Kaupe touched 
on the demanding requirements of 
one of its most important labels, 
Motown. In 1977-78, he revealed, 
the related earnings target had been 
set 42.8 percent higher than in the 
previous year which itself called for 
"no mean figures". Despite the 
depressed market conditions, EMI 
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Pye pitches 

for higher 

album sales 
by TERRI ANDERSON 

SHARP CONTRAST was drawn 
last week by Louis Benjamin 
between Pye's good performance on 
singles and a decided weakness on 
albvims over the last 12 months. 

Speaking Co the company's annual 
sales conference, on a day when four 
Pye 45s were in the top twenty 
(bringing the year's total of chart 
entries to 30), the Pye chairman was 
confident that the healthy singles 
sales would continue. But he warned 
that there were "two areas of 
concern". One was Pye's early 
decline in trading in the January to 
March period, when its sales appear 
regularly to fall off before those of 
other companies; and the other, tied 
in with this, was the low volume of 
sales in LPs. This situation was one 
which, Benjamin said, "simply must 
be corrected". 

The firm's determination to carve 
itself a bigger share of the album 
market was reflected in the product 
presentations, which promised new 
product from all the artists on Pye 
or its licensed labels who have 
proved their ability to sell in 
quantity — although in some cases 
only their singles have done so to 
date. The pre-Christmas push will be 
spearheaded by the already-released 
Fabulous Poodles LP, which Pye 
intends to promote heavily (even 
attaching a promotion man to the 
band for the whole of its 
forthcoming national lour); and new 
product in October and November 
from Randy Edelman, Barry While, 
Brotherhood of Man, Lena Martell 
and Max Bygraves. Two other major 
albums will be the new Donna 
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Warwick sets £1.6m for TV LPs 
by CHRIS WHITE 

WARWICK RECORDS will be 
promoting at least 12 television 
albums before-Christmas — the 
company's most intense advertising 
commitment since its launch almost 
four years ago. Revealing the plans 
at CBS' recent domestic sales 
conference, a one-day affair at the 
Heathrow Holiday Inn, Multiple 
Sound Distributors chief Ian Miles 
said that total budget for the 
package of albums would be at least 
£1.6 million, and depending upon 
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the success of the test-marketing of 
certain LPs, as much as £1.9 million. 

MSD's build-up to the Christmas 
market starts this week with 
nationwide tv advertising for four 
albums, The Incomparable Brook 
Benton (featuring 22 songs by the 
singer), Strictly Instrumental, 22 
Golden Trumpet Greats, and Let 
The Good Times Roll by Bert 
Wccdon. A national tv campaign 
commences a week later for The 
Magic Of Rodgers and 
Hammerstein, which features 
extracts from four of the 
songwriting duo's greatest musicals, 
including South Pacific. At the end 
of this month, there will also be tv 
promotion for a compilation of 
Little Richard hits (the original 
versions leased from Sonet), and 
four albums from MSD's release 
schedule last autumn, by Tony 
Bennett, the Wombles, Bert Weedon 
and the Cliff Adam Singers, will all 
feature in a joint television 
commercial. 

Miles told Music Week: "This is 
our biggest advertising commitment 
yet. We have recently test-marketed 
a Frankie Laine compilation in the 
Anglia region, and the results were 
very encouraging. In addition, the 
overall comments from the multiples 
indicate that sales of tv-promoted 
product is beginning to pick up. It is 

my belief that the tv album market 
will be very buoyant this autumn — 
if the commercials are interesting 
and different, then an album should 
be able to enjoy good sales of 
between 300-400,000 and average 
sales of at least 150,000." 

Earlier this year, MSD postponed 
several tv packages because of the 
soft stale of the market. Miles 
admitted at the time that returns on 
advertising investment were well 
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Imports show 

hits the road 
A TEAM from EMI International 
hits the road next week in a meet- 
the-dealer exercise described as the 
"most ambitious sales promotion" 
undertaken by the department in its 
15-year history. 

"The idea," Imports Division 
manager Phil Lloyd told Music 
Week, "is to enable dealers, local 
radio personnel and anyone else who 
might be instrumental in selling an 
imported record to meet the team — 
or to be more precise for us to meet 
them." 

TO PAGE 4 

Paul Williams 

The writer sings the songs 

> ' 

"Classics" is exactly that. 
A cdlectton of Paul WflOams'finest songs 

for the first time on one album 
Includes <£Evergreen? "Making up alone" 

uRainy days and Mondays" ^ We've only just begun" 
and more. 

On A&M Records and Topes 
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