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bvVAL FALLOON 
INDEPENDENT DEALERS have 
been benefiling from ihe efforts of 
a new TV mail-order company 
whose offer of a Nana Mouskouri 
package has resulted in two Philips 
catalogue albums by the singer 
entering the lower regions of the 
chart. 

Passport (9101 061) already a gold 
album and the subject of a 
Phonogram TV campaign in mid- 
1976. no\N re-enters the album chart 
this week at Number 60; while 
Spotlight On . . . (6641 197) is 
hovering outside the Top 60. The 
albums, both selling at £3.99, 
contain some tracks which are 
duplicated on the exclusively mail- 
order 24-track compilation (£4.95 
including postage). 

This TV album. The Magic Of 
Nana Mouskouri, was test-marketed 
last summer by independent 
merchandising firm Gateway 
Projects, on behalf of Britannia 
Music which compiled the set. Sales 
were good, so the firm stepped up 
the campaign and is now advertising 
nationally. 

CBS '76-'77: 

'best in our 

history' 
by CHRIS WHITE 

AN OPTIMISTIC Maurice 
Oberstein, CBS managing director 
addressed his sales force at last 
week's conference, when he was able 
to report that the last financial year 
— November 1976 to October 1977 
— had been the biggest ever in the 
history of the UK company. "In the 
last five years we have had a 
compound growth in sales annually 
of around 30 per cent, and during 
the last year alone there was a sales 
growth of 40 per cent over the 
preceding one." he stated. 

"Such sustained growth has been 
remarkable, but record sales don't 
come by chance," he added. "We 
should remember that no-one in a 
record company ever really knows 
where the next hit record is coming 
from." 

He reported that there had been 
and would continue to be 
developments in the distribution 
system, where more investment 
would be made. The CBS studios 
had been brought up to 24-track 
capability, and April Music was 
expanding under the new leadership 
of Len Beadle. The publishing arm L 
soon to move into its own new 
offices, away from Soho Square. 

Oberstein talked of CBS' polic\ of 
signing artists as long-term 
prospects, and mentioned recent 
additions to the rosier such as Cafe 
Jacques, the Vibrators. Mary Mason 
and Key-West in that category. 

The first quarter of the current 
financial year, he added, had been 
the biggest in CBS history, and 
followed a year when there had been 
no fewer than 29 albums which went 
silver, gold or platinum, while the 
week of the conference had seen live 
•singles in the Top 50. 

However, the initial impresssion 
that the current success of the two 
Philips albums was an example of a 
TV mail-order campaign backfiring 
— an event that would cause 
independent dealers to jump for joy 
— is misleading. 

Phonogram has helped retailers 
by mailing them at the start of the 
national campaign and enclosing a 
special order form for other 
Mouskouri titles. But Britannia 
Music is a division of the Polygram 
group, and sales of the mail-order 
set — which as a condition of the 
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A BOOTED and be-tassellcd Dusty Springfield in line for the camera at a 
reception in her honour last week at Les Ambassadeurs Club with (left to right) 
Polygram executive vice-president Stephen Gottlieb, Lulu. Elton John, 
Madeline Bell. Phonogram TV promotion manager, Don Percival, and 
managing director Ken Maliphant. 

Sales drop blamed on artists 

Gala night 

at the Savoy 

MUSIC WEEK inaugurates its 
Dooley Awards this week at a glitter- 
ing charity gala at the Savoy Hotel 
when the cream of the music 
industry gather for the presentation 
of awards in 47 categories including 
companies, labels, artists, sleeve 
designers, press advertising and for 
the first time this year radio and TV 
commercials and below the line 
campaigns. Read the background in 
a special supplement inside. 
ALSO this week Music Week begins 
a new service for readers — THE 
T1PSHEET — an invaluable guide 
to what's happening and about to 
happen in the music business 
compiled by SUE FRANCIS. Take a 
tip from us and read The Tipsheet 
now — on page six. 

HOLLYWOOD; KEY Capitol 
recording artists arc rapped by label 
chief Bhaskar Menon this week for 
contributing to the company's 
disappointing results for the last 
quarter of 1977 and the first six 
months of fiscal 1978. "Sales were 
adversely affected in the record 
music division mainly as a result of 
rescheduling new album releases by 
a number of key artists," says 
Menon. president and chief 
executive of Capitol Industrics-EMI 
Inc. 

Capitol's net income for the last 
quarter compared to 1976 was down 
by 795,000 dollars, and net income 
for the first six months of fiscal 1978 
was down by over 2 million dollars. 

"The first six months of the 

current fiscal year have been 
difficult and disappointing to 
Capitol," admitted Menon, blaming 
increases in recording and talent 
development and higher marketing 
expenses as well as the non arrival of 
major albums which could have 
contributed greatly to the company's 
profits if they had been delivered on 
time. 

Menon does not name the artists 
whose product failed to meet release 
dates but it is well known that 
Captitol was banking on new albums 
by Wings and Bob Seger before 
Christmas. 

However Menon goes on to praise 
the label's performance in the 
development of new talent, "as 
evidenced by the remarkable 

Ireland's new radio station 
by KEN STEWART 

DUBLIN: RTE Radio will launch a 
new music-orieniaicd broadcasting 
channel here on March 16. Its 
tentative name is Radio Dublin, and 
interviews are still in progress lor the 
post of station manager. 

This development adds further 
piquancy and possible complication 
to the current Irish radio scene, 
particularly in the Dublin locality, as 
there is a pirate radio operating 
already under the name of Radio 
Dublin, and another illegal 
breakaway station called ARD 
{Alternative Radio Dublin). 

The pirate activity is exerting an 
adverse effect on record sales in the 
Dublin area, according to Polydor 
Ireland managing director John 
Woods whose company enjoyed a 
successful 1977 largely through its 

advertising sales campaigns over the 
national R1 E Radio. But the advent 
of the two pirate stations is 
apparently taking listeners awa\ 
from RTE and depressing record 
sales in Dublin area. 

"The facts are really startling," 
said Woods. "With two major 
campaigns booked on RTE to begin 
immediately after Christmas, each 
costing several thousand pounds, the 
immediate results were as 
anticipated. But as soon as the 
publicity built up on the pirate 
stations in mid-January, Dublin 
sales dropped drastically, although 
the demand in the rest ol the country 
continued as forecast. 

"As Dublin represents as much as 
60 percent of our business, 
seriously concerned 
development". 

successes of Be-Bop Deluxe, Gentle 
Giant, Sammy Hagar, Klaatu, 
Kraftwerk, Little River Band, Maze, 
Mink DeVille. Pousette-Dart Band, 
Starz and Bob Welch." 

Referring to EMI America, EMI 
Inc's new separate label formed last 
December, Menon said he expected 
it to be "a dynamic second music 
operation in parallel with Capitol 
Records to enhance our overall 
market share." 

• Decca's figures for the six 
months to December declared last 
week, also showed a decline of 5 per 
cent in pre-tax profits and a loss on 
the consumer side of £555,000 
against a £750,000 profit last time. 
The problems were mainly in the 
area of television manufacturing, 
but the records results were also 
"uninspiring" and the company 
declared its intention to improve its 
pop music catalogue. 
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Tartan army breaks out 
by IAN McFADDEN 

GLASGOW; A regional breakout is 
happening here with a World Cup 
song. Ally's Tartan Army, by 
comedian Andy Cameron, which the 
Glasgow-based Klub label claims has 
already sold over 150.000 copies. 

The single is selling so fast that the 
local independent distributors 
Musac have had difficulty in keeping 
shops supplied and they now have 
three plants supplying product. 

Ihe single N onl\ the third release 
on the Klub label which was set up 
last November by Peter Shipton and 
Clem Dane. 

"It is outselling every single we 
lune," said Kate Crampton at 
Sleeves in Panick. "It is selling at 
least ten times more than any other 
single." said Adrian Whiteman of 
Europa Music in Alloa. "And we 
have only ever had another one like 
that and that was Mull Of Kintyre." 

Klub's Peter Shipton commented: 
"If nothing else we have proved that 
ihe majors do not have a total 
monopoly. There has always been 
plenty of talent here and now we are 
able to exploit it on a national scale 
without heading for London." 
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A SYMPHONIC ARRANGEMENT OF A 
MODERN COMPOSER'S MOST POPULAR WORKS, 

On A&M Records and Tapes AMLH/CAM 68447 


