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PhenomeriiS 

response to 

best of ELO 
ON NOVEMBER 23, Jet 
Records releases worldwide the 
Electric Light Orchestra's 
Greatest Hits album. It features 
11 hits including Evil Woman, 
Livin' Thing, Turn To Stone and 
Mr Blue Sky. 

Dealer response to the album 
has been "phenomenal" and 
advance orders have assured that 
the album will ship platinum. 

Jet will be launching an 
extensive marketing, advertising 
and promotions campaign to 
back up the release. Week ending 
November 24 there will be full 
page ads in the rock and trade 
press; week ending December 1 
there will be radio ads on peak 
time breakfast shows on Capital, 
BRMB, Piccadilly, City, Clyde, 
Forth, Metro and Hallam; 
further consumer paper ads will 
appear week ending December 8 
and the radio ads will be repeated 
at the same peak times December 
17 to 21. 

Window displays, mobiles and 
a full colour poster featuring (he 
LP plus ELO back catalogue will 
also be available. And Jet is 
already planning a booster 
campaign for the album for the 
beginning of 1980. 

First video pmskage 

for record retailers 

By SIMON HILLS 
INTERVISION IS offering its range of pre-recorded videocassettes for retail to record dealers in a new deal 
between Wynd-Up Distribution and a leading hardware manufacturer. 

Under the deal, Wynd-Up offers 
an in-store video cassette player and 
screen at reduced prices to advertise 
the product — with a VHS 
videogram at £155 per annum and a 
television at between £60 and £95, 
depending on size. And the tapes 
cost from £13.46 dealer price with a 
RRP of £17.95 plus VAT. 

Already 30 dealers have taken up 
the Intervision range through Wynd- 
Up, with a further three dealing with 
Intervision direct. And dealers can 
also lake up Intervision's option of 
hiring out the cassettes at £5.95 for 
three days with a £2 mark-up. 

The dealer can have access to the 
whole package under a five-year 
contract with an option of 12 
months, providing the TV rental 
company is notified three months 
before the end of the first year of 
hiring, or just a stock of cassettes, 

A rack is supplied at £110 for 
three years rental, but is offered free 

if 60 cassettes are ordered. The 
dealer has to order a minimum of 12 
cassettes, or he can lake the option 
of the rack with 48 cassettes. 

All the tapes — which include 20 
one-hour music packages with artists 
such as Jimi Hendrix, Stevie 
Wonder, Steve Miller, Roxy Music 
and Andy Gibb — are supplied on a 
sale or exchange basis. Most dealers 
have also taken cassettes of films as 
well. 

"We are able to offer the dealer a 
unique opportunity to cash in on the 
boom of video marketing," said 
Wynd-Up's John Champion. "We 
can offer the dealer a comprehensive 
deal." 1 

An example of the sort of package 
available to dealers is a recorder at 
£155, a 20 inch television at £73.60, 
three years' rack rental at £110 and 
12 one-hour cassettes at £18.75, 
which all comes to a total of 
£563.60. 

London dealers snub GRRC effort 
By TERRI ANDERSON 

A BAKERS' dozen of independent dealers was all that South London could muster for the GRRC meeting 
at Croydon last week. London dealers' lack of interest is even greater than this tiny number indicates, 
because two of those at the meeting had travelled from the Midlands. 

"I would estimate that it has been 
taken up by 30 to 40 dealers," 
Champion continued. "It is 
successful in certain places, but we 
are in at the ground floor — it is a 
thing for the 80s. It is expanding, 
and I have sold two today from 
inquiries that have come along." 

Intervision co-MD Richard 
Cooper says that none of the record 
dealers going direct through 
Intervision have been dissatisfied 
with the range, and he expects that 
more will take it up, claiming that 
there have been plenty of re-orders 
over the past six months. 

"We are well aware that within 
the present market in the UK — 
about 96,000 users — the average 
age is between 27 and 37," said 
Cooper. "I suspect they are looking 
for more of the album variety of 
music and I suspect it is more middle 
of the road." 

Full details of the tape prices, in 
VHS or Betamax format, run at 
£13.46 dealer and £17.95 RRP for a 
30 minute tape. £18.75 and £25.00 
for one hour and £26.78 and £35.70 
for a two hour tape. All prices are 
exclusive of VAT. 

Radio stations 

accused 
From RODNEY BURBECK 

MIAMI BEACH: The most 
contentious subject in the 
American music industry today 
— radio stations encouraging 
home taping — was an early 
topic raised at the 1979 
Muscxpo, which opened here on 
Sunday. 

The growing practice of 
stations playing new hit albums 
without interruption and 
advertising their intention to do 
so has overwhelmed all other 
problems in the industry', and the 
subject was aired in the first 
Musexpo seminar which" 
concerned international lawyers 
and their role in licensing and 
management. 

Lawyer Stephen Machat told 
the meeting that he had heard a 
local Miami radio station 
announcing that the new Stevie 
Wonder album would be played 
all the way through without 
interruption. 

"That programme was 
sponsored by Memorex Blank 
Tape," he said, adding: "How 
long are we going to sit back and 
let this piracy go on?" 

Another lawyer, Kim 
Guggenheim, suggested one 
solution would be an additional 
broadcast fee to discourage 
stations from using albums as 
entire programmes. 

Nearly 3,000 industry 
delegates are attending this fifth 
Muscxpo, representing over 
1,000 companies from 42 
countries. 

• More Muscxpo reports next 
week.   

Polygram bid 

rests on Decca 

shareholders 
THE OUTCOME of Polygram's bid 
for certain of Decca's recording and 
music publishing interests now 
hinges on an extraordinary general 
meeting of Decca shareholders to be 
held before the end of the year. 

Decca chairman Sir Edward Lewis 
disclosed the bid during the 
company's AGM last week, writes 
our City correspondent. Perhaps 
mindful of the EMI debacle, Sir 
Edward would not reveal the sum of 
money involved at this stage, but the 
sale would have to be ratified by 
shareholders in due course. 

Besides eliminating trading losses 
which were £1.6 million in the year 
to March, and "which have 
continued on an increasing scale in 
the current year." Sir Edward said 
the proceeds of the sale would 
enable Decca to make a significant 
reduction in group borrowings. 
These were £35 million in the March 
balance sheet, and City speculation 
is that the sale will raise a net £10 
million after redundancy costs. 

There will inevitably be 
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GRRC chairman Laurie Krieger 
(who with secretary Harry Tipple 
shared the top table with guest 
speaker John Fruin, WEA MD) 
remarked with some disgust that 
"there must be scores of dealers 
within very easy distance of here", 
and although the meeting coincided 
with Hallowe'en this was felt to be a 
hardly strong enough explanation 
for the abysmal attendance. 

Despite this, the evening's 
discussion covered a number of 
topics, one being the news which had 
broken that day of Polygram's take- 
over of the Decca music division. 

Harking back to Fruin's own 
speech at the WEA conference, 
when he said that his company's aim 
was to be "the dealer's friend" 
Tipple remarked: "Decca has always 
been the dealers' friend, and we feel 
today's news is worrying because the 
company which has taken them over 
has recently not been known as 
such." 

Fruin commented in return: "In 
the old days Decca cultivated the 
'sympathy sell' and at the same take 
gave a very high and costly service. 
But the ability to do this is 
something which has gone, and will 
never come back. A lot of 
companies have looked at Decca in 
the past five years, so this take-over 
was really inevitable." 

Asked about the prospects of the 

record industry dropping RRP, 
Fruin said that action was likely 
before the spring. It would be 
necessary to alter the royalty 
calculation system, which might 
mean that artists' royalties could be 
paid on an agreed average retail 
price (as in France) or on trade price 
(as in Germany). 

"If we at WEA do something it 
would not be our intention to do it 
piecemeal: it would be a complete 
change of policy, and we would do it 
after maybe six months study. 
Probably we will do nothing," he 
said. It was suggested that the MTA 
might conduct a survey of dealer 
opinion on the abolition of RRP, as 
had been done on the question of 
five per cent returns. 

Reminded that "window displays 
do sell records", Fruin willingly 
agreed, and acceped a comment 
from Liz Ainley, of Ainleys in 
Leicester, that it was very frustrating 
for a dealer with large window space 
to be kept waiting for a display rep's 
visit. 

He added; "As you know, we 
combined our sales, promotion and 
display forces for economic reasons, 
and the area I expected the most 
trouble in was display, but really it 
has not been an area from which I 
have had very much aggravation." 

The suggestion that WEA could 
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