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Join the number one. quality, temporary stall service. For the best hourly rates and the best jobs become a KELLY QIRL employee by ringing any of the following telephone numbers; 
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s IN RECOGNITION of the 
growing importance of the role 
[hat independent labels are 
playing in the music business. 
Music Week has created a new 
small labels' advertising section. 
This will provide a regular 
opportunity for the independent 
labels to advertise their new 
releases to 99 per cent of 
Britain's record dealers /NOP 
Survey). See page 27. 

ALSO THIS WEEK 

RESIDENTIAL STUDIOS: A 
guide to a selection oj bed-and- 
breakfast recording studios in 
Britain and on the Continent. 
Pages 22 & 34. 
VIDEO: A monthly up-date on 
what's new in video. Pages IS 
and 22. 
NETHERLANDS: A whole page 
of news from this small but 
influettcial European market. 
Page 5. 

Decca plant sold 

THE KELL Y Girl ad on I he bock of 
(he Young Blood EP. 

Young Blood 

pioneers 

sleeve ads 
ADVERTISING SPONSORSHIP 
support has now reached the 
flagging record industry with a 
unique tie-up between Young Blood 
Records and the Kelly Girl 
employment agency. 

Young Blood has sold advertising 
space to Kelly Girl on the back of the 
sleeve of a Rod Stewart EP which 
revives Stewart's classic ten year old 
hit In A Broken Dream. The record 
(YBEP89) contains two versions of 
the A track — one stereo, one mono 
— plus two previously released Rod 
Stewart vocal tracks. 

The tracks were originally 
recorded when Stewart was 
recording as part of Python Lee 
Jackson. The EP carries a RRP of 
£1.15. 

Kelly Girl's advertising takes up 
the entire reverse side of the sleeve. 
It is believed to be the first time a 
non-musical commercial concern 
has advertised on a record sleeve. 

Commented Young Blood 
marketing director David Williams: 
"In today's extremely difficult 
marketplace new ways of reaching 
prospective record buyers must be 
found." 

Neither company will reveal how- 
much Kelly Girl has paid for its 
advertising space on the sleeve. 
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THE DECCA pressing plant 
at New Maiden, Surrey, — 
not part of the PolyGram 
takeover of Decca Records 
last January — has been 
bought by a firm of London 
printers, London Print & 
Design Ltd. 

In a surprise announcement last 
week the company said it is seeking 
investment partners to maintain the 
factory as a record manufacturing 
plant on an international basis. It 
also has plans to equip the plant for 

video disc production. 
London Print & Design has had 

no previous connection with the 
entertainment industry. It has 
purchased the Decca plant from 
Racal for an undisclosed sum. 

The plant was inherited by Racal 
in April this year as pan of a 
package deal when it bought out 
Decca's electronics business. 

According to London Print & 
Design, the plant contains "certain 
unique items of equipment — 
including arguably one of the most 
advanced centring machines in the 
world". 

The company's chairman, Mr B. 
L. Williams, said that the Decca 
equipment was well suited to 
conversion for the production of 
video discs "due to its capacity for 
precision", and added that his 
company "intended to keep abreast 
of developments in the video field". 

London Prim & Design, a 
privately-owned company, is taking 
a scries of advertisements in major 
trade and financial newspapers in 
Britain, America and Japan offering 
to "meet principals of companies 
interested in establishing a 
significant international operation in 
the field of home entertainment". 

Mixed reaction to radio tribunal 
By DAVID DALTON 

WHILE THE result of the 
Performing Right Tribunal 
represents a resounding victory for 
Phonographic Performance Ltd (for 
full details of the result, see 
Broadcasting, p30) there are also 
significant crumbs of comfort for 
the smaller ILR stations. 

But Capital Radio — the most 
fervent campaigner for a reduction 
in needletime payment and, as the 
ILR network's music flagship, most 
referred to during the lengthy 
hearing — has been hammered. On a 
new sliding scale — previously set at 
seven per cent of net advertising 
revenue after five years of operation 
— the London station will be paying 
at a rate of ten per cent of most of its 
NAR, currently running above 
£10,000,000. 

According to PPL company 
secretary John Love, the collecting 
body's income will be slightly 
reduced as a result of the decision. 

He adds: "Capital will be paying 
quite a bit more, but the next five big 
stations will be paying slightly less. 
Over the next few years, though. 

presuming that their NAR will 
increase, they will end up paying 
slightly more than they are at the 
moment." 

The smaller stations — and new 
stations coming on air — will pay 
substantially less under the new 
scheme. 

While PPL has not achieved all 
that it had hoped for at the tribunal, 
an official statement has "welcomed 
the fair and well balanced outcome 
of the enquiry". 

Love adds: "We are particularly 
pleased that the tribunal goes to 
town on this mythology of airplay. 
We have always maintained that 
while airplay may have some 
particular effects on sales of 
particular records, it has no effect 
on overall sales and is any way 
irrelevant for copyright royalty 
collection purposes. 

"We are not opposed to the 
concessions made to the smaller 
stations and we recognised their 
position in our original Licensing 
Scheme." 

No reaction to the 
tribunal decision has been 

forthcoming from the Association 
of Independent Radio Contractors 
or individual stations, though the 
most realistic option seems to be that 
of appeal. A more extreme measure 
currently being considered is to 
attempt to force record companies 
to withdraw from PPL by refusing 
to play their records. 

The commercial stations arc still 
rueing the fact that the BBC would 
not enter a joint action against PPL 
and this result must surely kill off 
any hopes nurtured by the BBC of 
making its own reference to the 
tribunal. There is little fuel for the 
Corporation's case to reduce its own 
needletime payment — up for 
renegotiation in spring next year — 
especially in the light of live music 
cuts currently being implemented. 

Swings and 

roundabouts 

in market 
THE SECOND quarter of 1980 
brought little change in market 
shares with EMI maintaining its 
lead in albums and singles 
against all adversity. 
Gains and losses were mainly of 
the swings-and-roundabouLs 
variety with WEA slipping in 
the singles section but gaining 
in albums; CBS improved in 
singles but slid in (he albums 
market. 
But there were two outstanding 
success stories with Charisma 
reaping 5.4 of the albums 
market thanks to chart LPs by 
Genesis, Peter Gabriel and 
Steve Hackett; and RCA's 
publishing arm Sunbury Music 
taking lop honours in the 
individual publishers chart 
having been associated with a 
number of hit singles during the 
quarter. 
Epic was top singles label, while 
CBS was lop albums label. 
Geno by Dexy's Midnight 
Runners was top chart single 
and Rose Royce's Greatest Hits 
top album 
Full details on page six. 

Robinson moves 
CBS RECORDS' marketing director 
Peter Robinson is moving to a new- 
position within the company — 
international director — with a 
specific brief to increase the 
company's income from licensing 
and promoting UK product through 
overseas affiliates, as well as 
overseeing the acquisition of 
international repertoire for UK 
release.     
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WORLD LIGHTWEIGHT boxing champion Jim Wall fright) shakes lianas 
with MSD managing director Ian Miles on completion of a deal for Warwick 
Records to acquire the world rights to a single of Wall singing Flower Of 
Scotland — the song sung by Wall and his supporters at the end of each 
successful fight. The single is being produced by Pete Kerr in Edinburgh. The 
deal includes an option for a further single and an album. 
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Film and Video Production 
16 Ingestre Place, London W1R3LP 

Tel; 01734 2228 
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