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They flew the Mag! 
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Europe's leading music business paper 
THEY FLEW the Mag to Midem! Delegates for the 15th Midem are pictured 

90p above boarding Music & Video Week's special charter flight to Nice last week. 
Official attendance figures for the festival have not yet been revealed. 

Midem: more 

business, 

less people 
From 

RODNEY BURBECK & 
NIGEL HUNTER 

CANNES: FEWER people doing 
more business seems to be the 
general impression from the 15th 
Midem, which opened here last 
Friday. 

Estimates of the number of 
participants varied from 20 per 
cent to 50 per cent less than the 
peak years, but organiser 
Bernard Chevry told a press 
conference on Saturday that he 
could not reveal official figures 
until (he closing day. 

The unusually fine, sunny 
weather of course was keeping 
some people out of the usually 
packed Palais des Festivals, but 
the fact that galas arc once again 
being held there suggests that less 
space was needed for exhibitors' 
stands. 

There is also a distinct lack of 
industry top brass — particularly 
from the major companies. EMI, 
for instance, is not represented at 
all; no-one from WEA is listed in 
the Midem guide and PoIyGram 
has a handful of executives 
working out of an apartment. 

And although (here is the 
usual good attendance in the 
main hotel bars, there is little 
excess in the form of lavish 
parties and gimmicky 
promotional giveaways. 

Chevry has attempted to bring 
some style back to the event by 
insisting on black tie dress for his 
opening night party and the galas 
— which this year have featured 
a high standard of 
entertainment, with 
performances by Billy Preston 
and Syreeta, James Brown and 
Gerry Mulligan. 

Chrysalis is one of the few 
companies with a large presence, 
and a promotional gig by its 
band Q-Tips won critical 
acclaim. RCA UK hosted the 
only official yacht party, with 
president Bob Summer present to 
celebrate the recent signings of 
deals with the Celebrity, Ensign 
and Scratch labels. 

But judging by the number of 
delegates listening to product on 
personal stereo cassettes in bars, 
walking the streets, on the beach 
— as well as in the booths — 
there appears to be a plentiful 
supply of material on offer, 
although at press time it was loo 
early to assess the quality or 
pinpoint any particular musical 
trend for 1981. 

BMRB PANEL TO 

BE DOUBLED AND 

CODE TOUGHENED 

THE CONTRACT to produce 
the official music industry chart 
has been re-signed with the 
British Market Research Bureau 
and at the same time strong new 
measures are' being taken to 
stamp out chart fraud. 

The panel of chart return dealers 
is being increased by 350 to 750, all 
of whom will be contracted to report 
anyone suspected of attempting to 
bring "unfair influences" to bear on 
the chart. 

The BPI's 97 member companies 
are being circulated with a new code 
of conduct—finally approved by the 
BPI Council last week after several 
weeks of consultations — which will 
require them "not to misinterpret 
the popularity of records", by 
agreeing to specific terms of trading. 

Companies contravening the code 
could be expelled from the BPI and 
their activities brought to the 
attention of the police, and they may 
be subject to censure, and made to 
pay a surcharge and/or costs. 

A committee of enquiry drawn 
from a panel of "qualified persons" 
— including Queen's Counsel 
barristers — will examine any future 

i 
A J MORRIS: "T;he code is now far 
superior to that of any other 
industry," 
allegations of chart fraud. 

Independent "field investigators" 
will probe reports of fraud and will 
be empowered with the right to enter 
the premises of panel dealers and 
examine their stock records to 
confirm the validity of their chart 
return diaries. 

A freephone will be provided for 

the use of anyone wishing to give 
information or initiate a complaint. 

BPI charts committee chairman A 
J Morris said last week that he 
believed that the music industry now 
had a code of conduct which was 
"far superior to that of any other 
industry". 

He added that work on revising 
the code was a "constant process of 
updating" and was "not a result of 
any TV programmes". 

The new code was being mailed to 
BPI members at the end of last week 
and each company must endorse it 
with the signatures of its MD and 
company secretary. Any company 
failing to sign it "will cease to be a 
member of the BPI". 

Asked whether he believed the 
new code would effectively stop 
chart fraud, Morris told MW: "This 
code in itself will deter malpractice 
and anyone contravening it will be 
taking huge chances." 
• See page 2 for further details. 

THE FIRST Video Extra, a 
regular monthly 
supplement inside Music 
& Video Week, makes its 
bow this week giving 
news, views and features 
on the fast-growing video 
industry. 

This issue concentrates on 
video and its relationship 
with the music industry, 
spotlighting record 
wholesaler S. Gold & Sons 
which has moved quickly 
to broaden its business 
into video distribution. 

We also present an A to Z 
guide of the leading video 
companies, their available 
product, prices and 
contact information — an 
indispensable guide for 
the record dealer moving 
into video. 

And we donate space to rock 
video producer/director 
Lindsey Clennel to 
express his own forthright 
views on how the video 
industry should develop 
and why the music 
business must not be left 
out. 

Video Extra also features a 
monthly video chart and, 
starting next month, a 
dealer guide to new video 
releases. 

STOP PRESS 

Griffiths resigns 
NEW YORK: RCA chairman and 
chief executive officer Edgar H 
Griffiths has resigned and will be 
succeeded by Thornton F Bradshaw, 
president of the Atlantic Richfield 
oil company and a member of the 
RCA board of directors. 

The surprise announcement came 
within days of RCA's recording 
record sales and revenues for 1980. 
Griffiths will continue with the 
corporation as a consultant for a 
five-year period, and as chairman of 
the board's finance committee at his 
full 5450,000 annual salary. 

CBS gaining ground as 

market fortunes change 
THE MARKET shares of the major companies altered significantly in the last 
quarter of 1980 with both EMI and WEA taking reduced percentages while 
CBS gained ground. 

In the albums market, CBS came out top company with 16.4 per cent; EMI 
second with 15.4 and WEA third with 10.8. K-tel was the only TV-promoted 
company to show in this pre-Christmas period with 5.4 per cent; and the joint 
Ariola/Arista company improved its position to 4.9 per cent from 3.8 per cent 
last quarter. 

In the singles market, EMI retained its lead as top company, but with a 
percentage reduced to 17.4 from 22.1, while CBS in second place improved 
from 12.8 per cent to 14.5; and WEA shared third place with Phonogram at 
10.1 per cent — the latter company doubling its market share thanks to 
successes with Status Quo and Eddy Grant. 

Stiff also showed in singles, after hits by Madness and Jona Lewie, with 4.7 
per cent, while Ariola/Arista improved on 2.9 to 4.3. Chrysalis also gained 
ground to achieve 5.7 per cent. 

In the leading labels section, CBS came first in the singles market with Epic 
second and EMI third; and in albums Epic was lop with CBS second and 
A & M third. 

Top corporate publishing company was Chappell and top individual 
publishing company was Warner Brothers. 
The market shares are based on British Market Research samples from the 
chart return panel. Full details on page six. 
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Available through Stage One 0428 53953, 
Lugton and Co., 01 348 9122/29 or direct 
from f' Music L o vers Records 0403 50644 
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