
SINGLES CHART: P.11: ALBUMS CHART: P.22 

music 

LllEEH 

CENTRE: 25 YEARS OF MOTOWN OCTOBER 15,1983 

m- 

Mi 

Lj 

Europe's leading music business paper £1 

MCA RECORDS launched the Blondel album to the trade last week by taking a 
party of dealers and buyers from major record multiples to Manchester, where 
the new Tim Rice/Stephen Oliver musical is previewing before opening in 
London on November 4. Pictured on arrival outside the Manchester Palace 
Theatre are, left to right: Frank D'Aranjo (Our Price Records), Clare Chetwood 
(MCA promotions), John Know/es (marketing manager), Gary Nesbilt (Our 
Pnce), Mike Isaacs (Our Price), Valerie Mutter, Tim Forrester and Sue Taylor 
(all WH Smith), Keith Scott (Boots) and Stuart Watson (MCA Records, 
managing director). See marketing story, P4. 

TV exposure 

for Veneziano 

instrumentals 
A SINGLE of Italian instru- 
mental music by Rondo 
Veneziano on the Ferroway 
label is set to receive wide- 
spread exposure on the ITV 
network — one side. La 
Serenissima. is being used as 
ITV's autumn theme music, 
while the other, Sinfonia Per 
Un Addio, is to be featured in 
three episodes of Crossroads 
later this month. 

Originally released on 
September 25, Ferroway is 
now treating the record as a 
double A side and has re-titled 
the second side as Special 
Venice Theme From Cross- 
roads. 

"It will be used for between 
five and seven minutes in each 
episode, including play-out 
credits," says Ferroway's 
Simon Cowell. Distribution is 
via PRT. 

Starblend to TV-advertise CD musical double album 

Big name releases 

give boost to CD 

THE COMPACT disc will be 
taking new strides in market 
penetration in the coming weeks 
with the big-name releases, the 
first CD double abums, and CD 
product being made more 
widely available to dealers 
throughout the country. 

EMI's entry into the market in the 
New Year with the first Beatles CD 
product — the Abbey Road album 
— will bring an added blaze of 
publicity. 

Enterprising TV merchandising 
company Starblend is issuing its 
Musical Fantasy 2-LP — formerly 
only available on TV-supported 
direct response — on CD for retail 

Centre Radio goes bust 

THE FIRST ILR station to go bust, in 
the 10 years since commercial radio 
started in the UK, announced its 
own demise at 1 pm last Thursday. 

Centre Radio in Leicester went on 
air just over two years ago, and has 
been in severe financial difficulties 
for some time. It announced that it 
was ceasing trading during a lunch- 
time news programme, but gave 
little information about the fate of its 
30 staff. 

An IBA spokesman stressed that 
this situation is "exceptional" and 
that "the majority of the 43 stations 
now on air — if not all of them, in 
fact — are trading profitably", but 
added that those which are less than 
three years old are of course still in 
debt because of pre-operational 
costs. 

The franchise will be readvertised 
— and meanwhile the IBA will be 
looking at ways to continue pro- 

viding some kind of continuous ILR 
service for the area. 
• Listeners are to be invited to buy 
shares in Capital Radio which has 
won the London ILR franchise for a 
further eight years from October, 
1984, beating the Metropolitan 
Radio consortium. 

outlets via PRT distribution. It will 
also be available on chrome tape and 
digital black disc pressings. 

The CD version of the album, 
which features a non-stop medley of 
classic tracks from well-loved 
musicals, will have a suggested retail 
price of £17.50 and carries a "sub- 
stantial dealer margin", according to 
Starblend managing director, Tony 
Harding. "Dealers will be able to 
take advantage of a proven seller 
with a substantial profit margin, in 
what will be a much in-demand 
format in time for the Christmas 
market," he says. 

Harding believes that Musical 
Fantasy's target market is very 
similar to that of the average CD 
owner and that while hardware 
manufacturers will be promoting the 
machines heavily, there will be a 
shortage of software. "That is why 
we have decided to go retail with the 
CD version of Musical Fantasy 
instead of direct response." 

Double-album CDs are also being 
released by Polydor, including The 
Bee Gees Greatest Hits, Eric 
Clapton's Just One Night, The 

Who's Tommy and the Saturday 
Night Fever soundtrack. 

CD awareness will also be stimu- 
lated by simultaneous release of new 
product in LP, tape and CD. 
including the new albums by ABC 
and Status Quo. 

RCA will have the first CD albums 
of Elvis Presley material on three 
compilation albums as well as the 
Eurythmics' Sweet Dreams, Al 
Stewart's Year Of The Cat and Lou 
Reed's T ransformer. 

A&M will have CD albums by The 
Police, Joe Jackson, The 
Carpenters. Chris de Burgh, Styk 
and Joan Armatrading. Arista is 
planning releases by Barry Manilow, 
Nick Heyward and The Kinks. 

The PolyGram group will have 
more back catalogue CD product 
from The Moody Blues, Eric 
Clapton, Camel, James Last and 
Rainbow, while CBS is scheduling 
albums by Abba and Men At Work. 

Alongside Abbey Road in EMI's 
debut in early 1984 will be David 
Bowie's Let's Dance, Kate Bush's 
The Kick Inside and Olivia Newton- 
John's Greatest Hits. 

|Chappell sale? 

CONFIRMATION THAT PolyGram 
is seeking a buyer for its Chappell 
Music subsidiary — the subject of 
industry speculation for some lime 
— is expected imminently. A 
PolyGram spokeswoman in London 
would not comment on details 
published in Billboard last week, but 
added that a statement on the 
company would be issued "in due 
course". 

Lugtons in hands of receiver 
LONG-ESTABLISHED record wholesaler Lugton & Co suspended all dealings 
and is now in the hands of its bank's receiver and managers. 

The 82-year-old limited company is waiting for the bank's team to complete 
its investigation into the status of stocks; further despatch of orders and 
acceptance of deliveries may then be authorised. 

Lugton's MD Walter Ficker told MW that he could not say when business 
would continue, but that the receiver would welcome contact from any indivi- 
dual or company which would be interested in an involvement with all or part 
of the Lugton's operation. 

Ficker, who has himself been in the business for over 50 years and has co- 
directors with more than 30 years in record distribution, added: "We are not 
just throwing in the sponge, but it is impossible to say just at present how 
things will be resolved. My twin concerns at the moment are the future of our 
excellent staff here, and securing continuity of supplies." 

SPARS chief 

to take part 

in APRS/AW 

digital seminar 
THE FIRST all-industry 
seminar on digital recording, 
co-sponsored by Music Week 
and the Association of Pro- 
fessional Recording Studios, 
has attracted the attendance 
of Christopher Stone, chair- 
man of the board of SPARS 
(the US Society of Profes- 
sional Audio Recording 
Studios). 

Stone will be flying In to 
take part in the two-day 
seminar, at which the 
recording studios and the 
record business wll meet to 
confer about the new tech- 
nology, just as debate in the 
US on "how digital is CD?" — 
and on which professional 
body should have the right to 
endorse the digital quality of 
CDs — is growing more fierce. 

SPARS wants the issue 
about how CDs and "digital" 
vinyl recordings should be 
labelled to be resolved before 
the record buying public 
becomes annoyed by what 
the US studios regard as a 
"subtle fraud of proclaiming 
product to be totally digital 
when it is not". 

It has suggested that it 
should monitor recording and 
release of digital product and 
should initiate a system for 
labelling releases in different 
categories, according to the 
amount of recording and/or 
mastering which was done in 
the digital domain. 

However, the RIAA's 
Compact Disc Group has now 
confronted SPARS with the 
demand that it — not SPARS 
— should be responsible for 
the monitoring and labelling 
system. 

The same concerns are 
growing in the UK — and will 
be raised by the studio 
industry and the technical 
press at the /WW/APRS 
seminar. 

Studio Sound has editorial- 
ised several times on the 
"how digital is digital?" argu- 
ment. The latest issue quotes 
extracts from a PolyGram 
standards document which 
could be interpreted as 
making a policy of subtly mis- 
leading the public about the 
extent of the digital process 
used in making various CDs. 
MW understands that positive 
practical response to this, and 
other hi-fi/technical press criti- 
cism, can be expected from 
PolyGram in the near future. 

The MW/APRS Digital 
Seminar takes place at Advi- 
sion Studios in London on 
October 24 and 25 — the first 
day being technical and the 
second open to record com- 
panies, artists and producers. 
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