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MOR pilot set for 

Radio Two take-off 

A PILOT Radio Two show, concentrating on MOR music and run on similar 
lines to the old Juke Box Jury TV programme, has been produced by Radio 
Bristol. Its working title is The Middle Of The Roadshow, and producer 
Stuart Hobday is hopeful that it will become a regular fixture on Ran'" 
Two. 

Guests on the pilot include singer Iris Williams, DJ Ed Stewart and ci''"pt'ser 

Ed Welch, with Roger Bennett of Radio Bristol's Morning Westp'09rarr"T,e 

chairing. 
"The programme reviews new MOR releases," says Hobday. "ThB Panelists 

are asked to vote on the records' potential, and the aud/encea,s0 vote- The 

idea is to ask listeners to send in their votes too, and see if they agree with 
the experts." 

Hp adds that it is too early to say whether the proOri,mme wuid become 
regular. "We're hopeful because there are verT programmes which 
provide information about new MOR record re"535®5'" he saVs. 

A tentative step towards 

promo video protection 

THE RECORD industry in the UK has taken the first step towards 
protecting its rights on the public and broadcast performance of 
promotion videos in the hope of clawing back royalty income to offset 
the increasingly escalating costs of producing them and ensure future 
earnings. 

Video Performance Ltd (VPL) has been set up in parallel to 
Phonographic Performance Ltd (PPL) which issues licences and 
collects royalties on behalf of record companies for the public and 
broadcast performance of sound recordings. 

Initially, VPL is setting its sights on the embryo cable operators in an effort 
to forestall the situation in the US where MTV is recognised as a BMI and 
ASCAP licensee, but is still locked in negotiations over the level of fees to be 
paid which will be backdated to when it began in 1981. 

But Music Week underctands that VPL will not, as yet, demand royalties 
from broadcast television companies which record companies currently 
happily supply with music videos free of charge for promotional purposes. 

However, if the cable music programmes in Europe become as popular as 
MTV and the other cable operators in the US. then VPL will put pressure on 
broadcast TV to come into line with the cable companies and pay for use of 
promo videos. 

VPL will also pursue users of videos in public performance locations, such as 
pubs, clubs and discos, to licence them for use of videos. 

Last week VPL, which is chaired by PolyGram's Michael Kuhn and has 
representatives of most major record companies on its board, met in an 
emergency session to seek at least an interim agreement with Thorn EMI's 
Music Box which went "live" with i.ts programme on Satellite Television's Sky 
Channel this week (6). 

As Music Week went to press, negotiations with Thorn EMI appeared to be 
proceeding on course and VPL was optimistic of achieving a working 
agreement. VPL is also talking to the UK's other music cable channel supplier, 
the Virgin/Yorkshire TV The Music Channel, which has, until now, reached 
individual agreements with record companies for use of their videos. 

But the situation is being further complicated by speculation that Must Box 
and The Music Channel may merge in a joint deal between Thorn £MI and 
Virgin/Yorkshire TV. 

Kuhn, who says his position as VPL chairman is "temporary", would not 
reveal details of proposed fees, or how collected income wouWbe distributed, 
but said that they did have a deal with the Musicians' Union which allows VPL 
to negotiate for the music video royalties. 
• Music Box's programming will include up to 14 ^'deo clips in an hour's 
show mixed with music news, interviews, competitions, and advertising. 
Presenters are Simon Potter, Martin Buchanun a^d music journalist Sunie. 
• Rediffusion is to take the Sky Channel sp/V'ce for 'ts UK cable networks 
from March 1. It has already announced thpf't will take The Music Channel. 

CC axes jobs 
ELEVEN STAFF. Including 
long-serving managing 
director Roy Berry, are leaving 
Campbell Connelly & Co this 
Friday (10), following Music 
Sales' recent acquisition of 
the company [Music Week. 
January 21). 

The staff were informed of 
their redundancy last week, 
and represent the entire 
professional and accounting 
personnel of CC. Music Week 
understands that the three 
staffers in the copyright 
department are being retained 
for the time being. 

Berry commented; "After a 
lifetime in the business, it's 
very sad to be asked to 
resign." 

Music Sales executive 
Malcolm Grabham declined to 
comment at presstime. 

Record TV support 

for Thompson Twins 

IN WHAT it describes as its 
"biggest-ever TV support to a 
contemporary album". Arista 
Records is to spend £200,000 on 
a nationwide TV can^aign to 
boost The Thompsoi .^Twins' 
new LP, Into The Ga'p, which 
the company claims hft already 
shipped platinum -Qith "a 
formidable pre-sale of \300,000 
copies"- 

The LP, which is released on 
February 17, will be featured for 
the first three weeks of release 
in 10- and 30-seconds slots on 
ITV and Channel Four. 
Additional support includes 
music and national press 

advertising, c/"0Perat've a<^s 

with the 'Multiples, and 
"innovative point-of-sale 
including 1ie graphic elements 
of the slf^ve design individually 
hand-p^mad on to selected 
shop windows, plus window 
disp/ays, posters and flyposting 
in the TV areas. 

Tieing in with the group's 30-date 
sold-out UK tour. The Thompson 
Twins (right) will be making personal 
appearances in record stores. 

"The marketing budget for Into 
The Gap reflects my belief that The 
Thompson Twins have tremendous 
staying power as a major act 
worldwide," says David Simone, 
MO of Arista-Ariola UK. 

THE THOMPSON Twins: 300,000 
pre-sale. 

Forthcoming Arista LP releases, 
following hit singles, will came from 
Danse Society, Care, The Lotus 
Eaters, Nick Heyward and 
Shriekback, plus two important 
releases from its US parent — The 
Alan Parsons Project's latest album, 
Amonia Avenue, and the Arista 
debut of Jermaine Jackson. 
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Dutch block 

to the 

PolyWarner 

merger 
AMSTERDAM: Whatever may 
transpire elsewhere, the proposed 
merger between PolyGram and 
Warner Communications has 
apparently been blocked in Holland 
until 1990 unless the consent of a 
major publishing company, 
Strengholt, is gained, writes Sue 
Baker. 

Strengholt is one of the largest 
book and sheet music publishers in 
the Netherlands, and has applied for 
and been granted a court injunction 
to stop the merger. 

Since 1969, Suengholt and 
PolyGram have been working 
together as the music publisher 
Intersong Basart BV, and the 
partnership was recently extended 
to January 1, 1990. According to 
Strengholt, a merger of PolyGram 
vvith Warner Communications 
would have an adverse effect as far 
as Strengholt is concerned. 

The court president in Utrecht 
granted the injunction, with 
PolyGram being bound over in the 
sum of £2Vim not to proceed with 
the merger without the permission 
of Strengholt. 

If the merger should take place 
without that permission, PolyGram 
would be obliged to pay a penalty of 
£22,000 per day up to a maximum of 
£6 Jim, and the company is 
restrained from selling off its interest 
in Intersong Basart. 

According to PolyGram, the 
lawsuit is "really jumping the gun". 
No one has shown an interest in 
taking over the music publishing 
company, and the commitment to 
Strengholt is "absolutely clear". 

Counterfeiter 

must pay 

£69,000 fine 
A MEMBER of a counterfeit audio 
cassette ring, David Gorman of 
Harlow, Essex, was ordered to pay 
more than £69,000 when judgement 
was obtained against him in the 
High Court last week, and the BPI 
said later that it would "take every 
step to enforce judgement, 
including instituting bankruptcy 
proceedings if necessary". 

Judgement against Gorman was 
given on his own admission that he» 
had been dealing in a substantial 
number of pirate cassettes. The ring 
has been operating in the London 
area distributing high-grade 
counterfeit cassettes of current hit 
albums. 
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