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CRACKING A bottle of champagne to celebrate their second Queen's Award 
For Export Achievement, Lasgo Exports' directors Peter Lassman, Mark 
B alia bo n, Richard Stern and Nick Lassman. 

Three doubles 

in Novelfo 

1983 awards 
STING, CULTURE Club, and David 
Bowie were the dominant names in 
the 1983 Ivor Novello Awards an- 
nounced at the annual luncheon last 
Thursday (19) at London's Gros- 
venor House Hotel. 

Sting's Every Breath You Take, 
published by Virgin Music Publishers 
(for the UK) and Magnetic Pub- 
lishing/Illegal Music (for the rest of 
the world), won the Best Song 
Musically & Lyrically and The Most 
Performed Work categories. 

Culture Club's Karma Chameleon, 
whose writing credits are George 
O'Dowd, John Moss, Michael Craig, 
Roy Hay and Phil Picket! and pub- 
lishers are Virgin Music and Warner 
Bros Music, won the Best Pop Song 
and The Best Selling A Side 
categories. 

David Bowie's Let's Dance, 
published by Jones Music and sub- 
published by EMI Music Publishing, 
won the Best Rock Song and Inter- 
national Hit Of The Year categories. 

The Best Theme from a TV or 
Radio Production section was won 
by That's Livin' Alright, written by 
David Mackay and Ken Ashby and 
published by Angle Music/Eaton 
Music, and is the theme from ITV's 
Auf Wiederseh'n Pet. Best Film 
Theme or Song was Going Home 
from Local Hero, written by Mark 
Knopfler (Rondor Music London). 
The Best British Musical is Blood 
Brothers by Willie Russell (Willie 
Russell Music/Paternoster Music). 

Andrew Lloyd-Webber received a 
Euterpe statuette for outstanding 
services to British music, song- 
writers of the year are Annie Lennox 
and Dave Stewart of the Euryth- 
mics, and the outstanding contribu- 
tion to British music distinction went 
to Status Quo (Francis Rossi, 
Richard Parfitt, Alan Lancaster, 
Andy Bown, and Pete Kircher). 

Chris de Burgh 

—10 years 

see centre 

DC targets classics 

at Walkman market 

By NICOLAS SOAMES 
CLASSICAL LABEL Deutsche 
Grammophon is making an enter- 
prising bid to extend the boundaries 
of classical music and tap a poten- 
tially huge new market by linking 
with Sony, inventors of the Walk- 
man cassette machine, to launch a 
low-cost cassette series called Walk- 
man Classics. 

A striking poster showing Mozart 
wearing Walkman headphones is 
being used in the campaign for the 
cassettes which will carry a dealer 
price of £1.89. It is aimed at general 
record dealers as well as classical 
specialists. 

There are 20 titles in the initial 
release, most of which have running 
times of over 80 minutes and cover 
popular classical repertoire played 
by top DG artists like conductors 
Karajan and Abbado, pianists such 
as Martha Argerich and violinists 
such as Schneiderhan. 

The low dealer price will bring 
them into direct competition with 
other budget and lower mid-price 
lines by CfP, EMI Eminence and 
Contour, with the added advantage 
of being issued on chrome dioxide 
tape. 

"We know this is a very reduced 
price — half the price of our Double- 
Time tapes — but we are searching 
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out a new and wider market," said 
DG label manager Bill Holland. 
"Walkman is such a well-known 
name that we believe that Walkman 
Classics will be a key, a password, to 
a new and potentially huge classical 

market." 
DG is selling Walkman Classics to 

dealers in packs of 20, or packs of 60 
with a showcase, and the response 
has already been beyond expect- 
ations. Within the first three days of 
the sell-in, DG had to double the 
tape run orders following response 
from the multiples alone. 

Holland believes that Walkman 
Classics is a series specifically for the 
non-classical specialist and admits 
that some classical dealers have 
been angered by the pricing. One of 
the releases in the next issue — due 
in October — will be on sale for 
£1.89 when the record (Barenboim 
conducting Saint Saens' Organ 
Symphony) is still for sale at full 
price. 

"Prices may go up later in the 
year, but at the moment it is 
necessary to keep them low because 
we are making a bid to extend the 
boundaries of awareness of classical 
music," said Holland. 

This week DG and Sony are 
embarking on a joint advertising 
campaign on LBC (promoting Sony 
Sportsman Player), and have the 
HMV Oxford Street window for the 
first week in Mav. 

St Tropez hosts promo video awards 
AN INTERNATIONAL festival of 
promotion music videos is to be held 
in St Tropez this October when 
more than 20 awards will be judged 
and presented for the best clips and 
the people who make them. 

The 1st International Music Video 
Festival was launched in Paris and 
London last week by organisers RS 
Communication — a French 
magazine publishing company — 
and UK representatives Dennis 
Davidson Associates. The festival is 

being sponsored by leading French 
television company TF1 which will 
televise the awards gala. 

Tele Monte Carlo will broadcast 
music videos for seven hours each 
day during the festival and these will 
be shown on 350 TV sets placed in 
St Tropez's bars, restaurants and 
hotels throughout the four-day 
event, which is planned to take over 
the fashionable South of France 
resort. 

A 30-strong jury, including celeb- 

rities from all facets of show 
business, will view the entries which 
are expected to total between 300 
and 400. The main award will be 
"The Great Golden Clip" given to 
the best international music video 
promotion clip. There will also be 
silver and bronze awards and other 
awards for scenario, direction, 
photography, special 
effects/motion, and special awards 
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Lasgo wins 

Queen's 

Award for 

second year 
NORTH LONDON record, video and 
computer game export company 
Lasgo Exports has attained the 
remarkable achievement of being 
awarded The Queen's Award For 
Export Achievement for the second 
consecutive year. 

The 1984 award, announced on 
the Queen's birthday last Saturday, 
comes at a time when Lasgo has ex- 
panded its worldwide operations to 
include a wider coverage of North 
America. Australasia and the Far 
East. Lasgo has also extended its 
range of British products to include 
a comprehensive selection of music 
video and music books — it already 
covers records, cassettes, film 
videos, compact discs, posters and 
computer games. 

"We see this award as an 
endorsement not only for our 
company, but also for the quality 
and scope of what major and inde- 
pendent labels are releasing," said 
Lasgo senior director Mark 
Ballabon. "The demand for UK 
product is still unceasing and new 
UK releases come out at such a 
rapid rate, and in such diversity, that 
there is no way the rest of the world 
can keep up." 

Lasgo has been exporting for over 
six years and turnover has increased 
this year by over 35 per cent in 
value, says the company, and claims 
to have helped to "establish many a 
new UK artist in some of the world's 
largest record and video market- 
places" through its export activities. 

Ronco MD 

negotiates 

UK buy-out 
RONCO UK managing director Mai 
Sherman is trying to negotiate a 
buy-out of the company in 
association with key management 
and an un-named private investor. 
The company reported a "cashflow" 
problem earlier this month [MW 
April 7). 

In a statement last week. 
Sherman said he was pursuing "an 
alternative solution to the cash-flow 
problems" and is planning to buy 
out the UK operation from its 
American parent. 

"Negotiations are taking place 
with UK financial institutions 
regarding support for the offer," 
said Sherman, and he stressed that 
the company has not closed down 
and no receivers are being, or have 
been, called in. 

Sherman added that he and his 
team are optimistic for the future of 
the business and believe that "the 
trade will be impressed by the 
exciting releases we have planned 
for the summer and autumn 
programme". 
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- Taken from the forthcoming album and cassette 
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