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DAVID MAR LOW (Virgin Video head of acquisitions), David Simone 
(Arista managing director) and Tessa Watts (Virgin Video head of 
production) celebrate the signing of the deal that gives the rights to the 
Arista video catalogue to Virgin for the world. 

RM boosts 

tape sales 

via gig 

competition 
A UNIQUE consumer com- 
petition offering a prize of free 
tickets — and travel facilities — to 
any pop concert anywhere in the 
world is being mounted by 
Record Merchandisers, aimed at 
boosting sales of pre-recorded 
cassettes through multiple 
stores. 

The competition was 
organised in conjunction with the 
store groups that are supplied 
with records and tapes by RM, 
including Woolworlh, Deben- 
hams, Fine Fare, Tesco, Asda, 
Martin the Newsagent and 
Littlewoods. 

The cassette product being 
promoted comes from seven 
record companies and includes 
greatest hits packages by Queen, 
Madness, Elkie Brooks, Cliff 
Richard, David Bowie, Michael 
Jackson, Barry Manilow, Bob 
Marley and Rod Stewart. 

Purchasers of any of these 
cassettes will find a "fixer form" 
(a multi-fold promotion leaflet) 
attached to the cassette box. 
Competitors are asked to identify 
six song titles from places men- 
tioned in the songs and complete 
a tie-breaker. 

First prize is two tickets to a 
concert of the winner's choice 
anywhere in the world including 
all travel and accommodation 
expenses plus £250 cash. The 
competition is being promoted in 
national and music press 
advertising. 

Gty report predicts CD 

will be liousehold item' 

A NEW City analysis of the music 
industry and its future prospects 
confidently predicts that the com- 
pact disc system will become an 
"obligatory household item" 
following the pattern of the 
development of stereo players in 
the Sixties/Seventies. 

"The question remaining is 
one of 'when' rather than 'if CD 
takes over from the outdated 
vinyl product," says Key Note 
Publications in its fourth industry 
sector overview report on the 
record and tape market. 

But the immediate success of 
CD will depend on the speed with 
which enough players — both 
household and in-car — can be 
made available, and the rate at 
which prices drop, adds Key 
Note, forecasting that sales 

should reach at least 50,000 units 
in 1984, creating a market worth 
£10m to £12m. 

Key Note also anticipates 
continued growth in the music 
video market and expects cable 
channels specialising in music 
broadcasts to succeed, "and spur 
sales of both music videos and 
records and tapes". 

The report analyses the 
balance sheets of several major 
and independent record 
companies during 1981/82 and 
concludes that, taking the ratio of 
current assets to current 
liabilities as a measure of 
liquidity, "it would appear that 
the whole industry was in dire 
straits or nearly so". 

It adds; "Companies have 
survived the recession, but pros- 

pects for the future must be con- 
sidered uncertain." 

• The report is published by Key 
Note Publications, 28-42 Banner 
Street, London EC1Y 8QE, price 
£60. 

O A NEW magazine aimed speci- 
fically at the compact disc market 
is to be launched this autumn 
under the title Which Compact 
Disc? & Digital Audio News. 

Published by Spotlight Publi- 
cations it will have a cover price 
of £1.75 and the first issue, to be 
available on October 24, will con- 
tain a voucher offering £5 off a 
Denon CD. The magazine will 
contain harware and disc reviews 
and will be updated quarterly. 

Laser 558 claims 9m audience 
NEW YORK; The US-backed radio station Laser 558 broadcasting from 
the MV Communicator in the North Sea claims an estimated 9m 
listeners in Europe; It is heard- in- the UK,. Netherlands, Belgium; 
Denmark and France, and in the evening, the signal reaches Ireland, 
Germany, Norway and Sweden. Laser's parent company. Music Media 
International, says that the station is legally based because it employs 
only US DJs and because there is no UK advertising. 

When advertising does begin. Laser 558 hopes it will be for generic, 
international products such as film, records, soft drinks and cars, 
according to MMI president Roy Lindau. "Nobody has signed yet," 
admits Lindau who formerly headed the US advertising push for 
re-launched Radio Caroline, but he says that commercials will be 
broadcast in the language of each receiving nation, as are the station 
IDs. The station uses 25,000 watts on the medium wave and is on the air 
for 20 hours. 

Singapore Indifferent to piracy' 
SINGAPORE: Stanley Gortikov, president of the Recording Industry 
Association of America (RIAA), has alleged that the Singapore Govern- 
ment is indifferent to the fact that its territory is virtually the world's 
major centre for sound recording piracy. Gortikov was a member of a 
cultural industries US delegation visiting Singapore to urge action 
against piracy. They were told informally that it would take three years 
to enact new legislation. The delegation will lobby for trade sanction 
reprisals against Singapore, and hopes to persuade President Reagan to 
raise the piracy issue with Premier Lee Kuan Yew when he visits. 
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Third Virgin/ 

EMI hits 

album due 
THE THIRD Virgin/EMI 
compilation hits album in the 
Now That's What I Call Music 
series is released on July 30 with 
a .TV advertising campaign 
costing £1m at rate-card (a 
guaranteed real spend "in 
excess" of £300,000). 

The new album features 30 hit 
singles from Virgin, EMI, Island, 
ZTT, Stiff, London, MCA, CBS, 
Epic, Arista, Capitol, WEA, 
Polydor, Chrysalis, PRT/Sugarhill. 
Tracks include the last three 
number one hits. 

The dealer price for the double 
record or cassette will be £4.20 
and is expected to retail at 
around £5.99. National television 
advertising begins on August 13 
and runs through into 
September. 
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Virgin 

Vision buys 

Arista 

video rights 
^VIRGIN VISION has acquired 
rights to the Arista Records video 
catalogue, including video. TV, 
cable and all ancillary rights. The 
Arista catalogue boasts such acts 
as Thompson Twins, Nick Hey- 
ward, Stray Cats, Dave Edmunds, 
Meatloaf and Sky, as well as 
archive material from the likes of 
The Bay City Rollers, Gary Glitter 
and David Cassidy. 

The first releases (over the next 
six months) will be programmes 
from the Thompson Twins, Meat- 
loaf and Nick Heyward, plus two 
compilation tapes. 

Arista Records managing 
director David Simone said; 
"Following the fierce competition 
from other video companies to 
obtain rights to exploit our 
product, it gives us great 
pleasure that Arista has signed a 
worldwide deal with Virgin Vision 
for both back catalogue and 
future product released by the 
company. 

"The first release on Arista 
Video through Virgin will be a 
Thompson Twins compilation of 
their video hits, including Hold 
Me Now, Doctor, Doctor and their 
current hit. Sister Of Mercy. Also 
featured on the video will be an 
in-depth interview with the 
band." 

The PRS 

and Channel 

Four 
THE PERFORMING Right Society 
(PRS) and Channel Four have 
agreed terms on the licensing of 
the society's international reper- 
toire for broadcasting on C4, 

The agreerrrent is backdated to 
the channel's debut on 
November 2, 1982, and will 
expire on March 31, 1987. 

The royalty payments due to 
the PRS are calculated as a lump 
sum rising annually on a sliding 
scale, and the agreement allows 
for additional payments if 
inflation, as measured by the 
Index of Retail Prices, exceeds 
five per cent per annum in the 
final three years of the pact. 

There is also provision for the 
PRS and C4 to renegotiate terms 
if the channel makes any maior 
increase or decrease in its use of 
PRS music relative to its hours on 
air. 

C4 has paid royalties to the 
PRS on an agreed interim basis. 
S4C, the Welsh Fourth Channel, 
is not included in the agreement, 
and the PRS is negotiating 
separately with this service. 
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Distributed by UUearecords ltd. ©awarner communications company, order FROM THE WEA TELE-ORDER DESK 01-998 5929 OR FROM YOUR WEA SALESMAN. 


