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25YEARS ESTABLISHED 1959 £1.25 

Top video 

rushed out 

via WHV 
By JIM EVANS 

AFTER SCOOPING several 
awards at the recent St Tropez 
festival and having been named 
MTV's full-length music video of 
the year — beating Michael 
Jackson's Thriller — The Cars' 
Heartbeat City is being rush 
released in the UK by Warner 
Home Video. 

At a dealer price of £13 95 the 
running time is 48 minutes, and 
tracks include the current hit 
single, Drive, Shake It Up and 
You Might Think. 

Released at the same time on 
WHV are This Is Elvis and Led 
Zeppelin's The Song Remains 
The Same. The former includes 
40 minutes of footage never seen 
in the UK: tracks include Shake 
Rattle and Roll, G I Blues, As Long 
As I Have You and Teddy Bear. It 
runs for 146 minutes and carries 
a dealer price of £13.95. 

The Song Remains The Same 
features such Led Zeppelin 
classics as Stairway To Heaven 
and Whole Lotta Love, runs for 
127 minutes and, like the other 
WHV titles, carries a dealer price 
of £13.95. 

Picture Music International 
rushes out David Bowie — Jazzin' 
For Blue Jean on November 12. It 
is currently on general release 
with Company Of Wolves, runs 
for 22 minutes, features "Bowie's 
song as little more than a set- 
piece background to the action" 
at a dealer price of £7.99. 

Also due on PMI is Cliff & The 
Shadows, a full-length video 
filmed at their reunion concerts in 
Birmingham last July (£13.30, 80 
minutes) which includes TV ads 
of the period. 

RCA/Columbia has lined up a 
substantial campaign for its 13 
pre-Christmas titles which 
include the Allman Brothers' 
Brothers Of The Road (£13.50) 
and All Star Country Music Show 
(£13.50). 

Videoform Music has released 
Status Quo's End Of The Road, 
shot at their recent farewell 
concert at Milton Keynes. Tracks 
include favourites such as 
Caroline, Down Down, Roll Over 
Lay Down among others. 

Green quits 

AMI for 

grassroots 

AFTER A 15-year associ- 
ation with A&M Records, 
Derek Green has quit to set 
up his own label and 
publishing company. 

A&M chairman Jerry Moss 
flew in to London last week to 
issue a joint statement with 
Green announcing his departure, 
and appointed commercial 
director Tony Clark to take over 
management of the company on 
a caretaker basis "while we re- 
organise our UK team in the 
weeks ahead". 

While neither side would 
elaborate on the move, it would 
seem that with A&M now a well- 
established and growing 
concern. Green wanted to get 
back to a more grass-roots level 
in the music industry. 

Green joined A&M in 1969 to 
help set up the Rondor Music 
publishing company in the UK, 
after careers with Carlin Music, 
Sunbury Music and RCA Records. 
In 1972 Moss asked him to take 
on the responsibilities of running 
A&M Records UK and his very 
personal style of management 
and concentration on developing 
artists over a long period helped 
to build the company into one of 
the UK's most successful 
independents. 

For a time he was an 
international vice president of the 
company and only recently 
returned to the managing 

director's seat after the departure 
of John Cokell. 

In a fulsome tribute to Green, 
Moss said: "It is with an 
incredible amount of personal 
sadness that I envisage a future 
without Derek Green's indelible 
mark. His contributions to our 
worldwide success story have 
already been committed to 
legendary status. 

"I can only wish him all the 
very best in his pursuit of 
opportunities outside the 
perimeters of A&M's current 
business. Meanwhile A&M 
remains committed to an active 
and aggressive record operation 
in the UK." 

Derek Green commented: "I 
have many reasons to be thankful 
towards A&M for the 
opportunities they have given 
me, and I am pleased that in this 
rough and tumble business we 
live in that we can separate 
amicably". 

"I shall essentially miss Jerry 
Moss and the people at A&M 
who have worked for me here 
and all the artists that currently 
make up our roster. I shall 
particularly miss the thrills and 
spills involved in getting the new 
artists on the roster to a point of 
success. It's been a marvellous 15 
years." 

Green will be temporarily 
sharing offices at Chris 

/Morrison's CMO company (01- 
[789 7981) and will be revealing 
details of his venture shortly 

11 iiiTCsted] m piracy raid 
AN EXTENSIVE network of cassette pirate operations appears to have 

been uncovered by police in a series of raids on "a large number of 
addresses" in South London and Kent last week. 

Twelve people — eight men and four women — were arrested, and later 
bailed, and more than 16,000 pirated tapes plus duplicating 
equipment, were confiscated. The majority of the tapes were audio, 
but included some video. Metropolitan Police solicitors are now 
studying papers in the case. 

DAVID BETTERIDGE and Virgin chairman Richard Branson: new label 
will be sold via Virgin team. 

Belteridge launches Siren 

label through Virgin 
DETAILS OF David Betteridge's new label within the Virgin Group were 
revealed last week, some six months after his quitting as managing 
director of RCA. 

The new label. Siren Records, has Betteridge as MD, Simon Hicks as 
director of A&R, Simon Low A&R manager and David Bower as head of 
marketing and international. Hicks was previously with RCA and CBS; 
Low was with RCA; and Bower formerly with CBS and Magnet. 

The label will have a "wide-ranging A&R policy" and has been 
designed to be "small, yet to benefit from the framework of a major 
record label", says Betteridge. Siren will be distributed through Virgin's 
deal with EMI and sold by the Virgin sales team; all other functions will 
be handled separately. 

Siren is temporarily based at 2-4 Vernon Yard. W2 (tel 01-727 8070), 
but will move to new offices in December. First signings are 
"imminent". ~   ^ 

Starblend: court dismisses j 

1fe@isSf case against IDS ^ 
AN ATTEMPT by Starblend Ltd to 
petition for the winding up of 
Independent Distribution 
Services (IDS) was "taken solely 
for the purpose of harassing the 
company" and was "an abuse of 
the process of the court", said Mr 
Justice Nourse in the High Court 
last week as he dismissed the 
action. 

Costs were awarded to IDS and 
the judge added that Starblend 
"deserve everything they get". 
Starblend's action was taken 
"foolishly and rashly", he said. 

The judge found that there was 
no evidence of insolvency, as 
alleged by Starblend, and that the 
alleged monetary claim that 
Starblend had made against IDS 

was the subject of a bona fide 
dispute — part of which related to 
"well established industry 
practice". 

After hearing expert evidence 
on behalf of IDS submitted by 
leading industry figures, the 
judge commented that industry 
practice was based on 
"commonsense". 

Starblend commented: "At the 
end of August last, Starblend Ltd 
obtained an order requiring the 
immediate delivery of stock held 
by IDS and will be pursuing its 
monetary claims which are sub- 
stantial. We have been advised 
that it would not be appropriate 
for us to make any further 
comments at this stage." 

Trie Pookah Makes 3 
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LINED UP at a Phonogram end- 
of-tour party for Dio: John Waller 
(head of pop product), Ronnie 
James (Dio), Anika Rabe 
(Phonogram Sweden), Mathieu 
van Sweevelt (Phonogram Int'l), 
Dave Thome (product manager), 
Andy Murray (senior product 
manager) and Adrian Berwick 
(Phonogram Int'l). 
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TIM RICE is pictured with collaborators on his new musical project 
Chess — Benny Andersson and Bjorn Ulvaeus — and singers Elaine 
Paige, Tommy Korberg and Denis Quilley. The LP is released by RCA 
this Friday and the music is presented in a series of five concerts, 
sponsored by Saab, at The Barbican. 

WHILE IN London to 
make a video for her 
next single, Private 
Dancer, Tina Turner 
joined executives of 
EMI and Capitol 
Records at a dinner in 
her honour and 
received gold and silver 
discs for the Private 
Dancer LP and silver for 
the single What's Love 
Got To Do With It. 
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SISTER SLEDGE receive gold discs for their Atlantic album We Are 
Family and are pictured with label manager Mary Hooten, WEA internat- 
ional product director Phil Straight, WEA chairman Rob Dickins and 
marketing director Paul Conroy. 

THE NOLANS feature in a TV- 
advertised album. Girls Just 
Wanna Have Fun on Towerbell, 
put together by Harry Barter of 
Harry Barter Productions (right), 
produced by Richard Myhill (left) 
and engineered by Austin /nee. 
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DIGITAL RECORDING 
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THE 2ND APRS - MUSIC WEEK 
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MONDAY 29TH OCTOBER 1984 
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K-TEL UK managing director 
Peter Morris presents MCA UK 
managing director Don Ellis with 
a gold disc for The Very Best Of 
Neil Diamond which was re- 
leased last year and went gold 
last week. 

IDANiAN 

KCCOKDS 
(The finest in the World) 

DAWCE MUSIC 
-EASY LISTENING 

TOP BANDS - M.O.R. 
Through distributors or 
Contact David Marcus 

14 Soho Street, 
London W1V 6HB 

01 437 2245 or 8716 

American 

Commentary 

Taking the hit prfs© 
From IRA MAYER 

NEW YORK: As the music industry has matured, it has 
attempted to adopt at least some of the tools Madison Avenue 
uses to test new products before rolling them out nationally 
though ironically, big marketeers such as Proctor and Gamble 
are relying less on focus groups and test markets these days 
and more on the gut instincts that have traditionally charac- 
terised record label practices. 

For a while in the mid-to-late Seventies, measuring galvanic 
skin responses was all the rage among labels — hooking 
sensors up to test subjects while they listened to new singles 
and measuring the sweat in their palms, changes in pulse and r- 
muscle tension. Proponents claimed the physical responses 
were more accurate indicators of potential hits than verbal 
evaluations. You just can't disguise the proverbial tapping foot. 

Subsequently, market research has taken on a more soph- 
isticated air. Difficult as it may be to gauge consumer reaction 
to packaged goods, though, measuring interest and intentions 
for a creative medium such as music, with all the social and 
marketing forces that come into play, is an even stiffer 
challenge. No one, of course, has any system for sure-fire 
pre-determination of hits. But there are those who are refining 
their research techniques, and using them to gather infor- 
mation about record purchasers that can be useful in contexts 
other than crystal ball gazing for top 10 entries. 

One such company is Street Pulse, a New York-based music 
market research firm which asks record buyers to rate new or 
forthcoming singles. The aim is not, emphasises president Mike 
Shalett, "to pick the hits," but to find out who is "predisposed 
to the product," and how best to reach those potential buyers 
(what magazines do they read, what radio stations they listen 
to, what concerts they attend). 

This information can be especially valuable for record com- 
panies in Europe, notes Shalett, which might otherwise have 
difficulty tracing American tastes. Questionnaires, which can be 
tailored to reflect specific attitudes towards, say. compact discs 
or a specific musical genre, are distributed at store checkout 
counters only to those who actually purchase a record. Those 
mailing back the postage paid survey within one week receive a 
voucher for 82 (£1.60) towards their next purchase. 

Recently, Street Pulse announced plans to expand its services 
into other areas, including concert promotion, among other 
areas. The goal would be identifying geographical regions 
where an act's records or videos are getting exceptional expo- 
sure, and pinpointing how a promoter's advertising dollars are 
best spent. 

Keeping pace with the still-burgeoning music video industry, 
Shalett points out that a recent Street Pulse survey reveals that 
among record consumers, 40 per cent have VCRs in their homes 
— compared with 15 per cent of national TV homes that have 
players. "The market is clearly there " 

Street Pulse is located at 2171 Jericho Turnpike, Suite 305, 
Commack, NY 11725; 516-462-6960. (Research assistance for 
the above from Jo Ann Greco.) 
CONCURRENT WITH the CMA awards, ASCAP and BMI feted 
their writers and publishers, with Chappell named ASCAP's 
Country Publisher of the Year, and writers Tommy Rocco and 
Charlie Black earning four citations each in the songwriter 
awards. BMI gave its top publishers award to Tree and the 
award for most performed country song to the Bee Gees for the 
Dolly Parton/Kenny Rogers duet Islands In the Stream. 
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TV iirow© 
ULTRAVOX ARE the subject of a 
TV advertised campaign targeted 
on the Christmas market by 
Chrysalis Records and centred on 
a 'greatest hits' album entitled 
Ultravox — The Collection. The 
package will also be available on 
video cassette, featuring promo 
clips and live footage. 

A limited edition double album 
and cassette will be available 
including special re-mixes of 
three titles and extended 

■ versions of their current hit and 
two other numbers. 

The advertising spend on the 
compilation is put at a minimum 
of £250,000, and the dealer price 
on the IP will be £3.85. The TV 
drive begins in the Central region 
on October 31 for two weeks, 
rolling into Granada on 
November 21 and the London 
area on December 5. 

£4 ticeis set fa 

feodj® WeBieEidEfD® 
FERROWAY RECORDS releases a 
new Rondo Veneziano album. 
The Genius Of Venice, the follow- 
up to the earlier instrumental 
album which sold six million 
units worldwide, and was in the 
UK charts for four months. The 
album will be the subject of a 
Channel Four advertising 
campaign starting from October 
26, and there are also various TV 
guest spots lined up including a 
Richard Clayderman special and 
Pebble Mill. Distribution is 
through PRT. 

Sleeping fefaif IP 
DA SILVA International Records 
has licensed Sleep Gently In The 
Womb, the album originally 
released by EMI Toshiba back in 
the early Seventies. 

The LP features the sounds of a 
mother's body beat and classical 
music, and is being re-issued by 
Da Silva. Promotion includes 
daily and Sunday press advert- 
ising, and also specialist baby 
and parent magazines, and a tie- 
up with ante-natal clinics through 
the UK. 

Roussos returns 

— wqOIjI] VnngeSIs 
VANGELIS AND Demis Roussos, both members of Sixties band 
Aphrodites Child, are working together again with Vangelis producing 
Roussos' first new album for several years — a TV-advertised LP by 
Starblend in association with Phonogram International, and distributed 
by PRT entitled Reflections. 

The album, aimed at the adult contemporary market, contains nine 
classic love songs (10 on the cassette) including Love Me Tender, which 
willl be a single. As Time Goes By and The Great Pretender. Release date 
is October 30 and TV advertising starts in Granada in mid-November, 
and other "guaranteed" TV spots will be contained in Starblend's MW 
advertising, 
O Starblend is also releasing a new TV-advertised album by country 
singer JJ Barrie, including his hit No Charge. Titled Especially For You, 
the LP features 16 contemporary love songs and is launched later this 
month with test TV advertising on Border. 

The LP is also being aimed at the gift market and LP and cassette size 
card/envelopes, carrying the message "Especially For You", will be 
available to dealers. A point-of-sale display unit, holding 35 albums and 
15 cassettes, is also available and carries the same slogan. 

Starblend plans the album to be a "long term gift item" and will 
re-advertise it for Mothers' Day, St Valentine's Day etc. JJ Barrie is 
available for in-store personal appearances and dealers interested 
should call Kerry Bowen on 01-879 1222. 

v 

STATUS QUO holding crystal-cut glass globes presented to them by 
Phonogram managing director Brian Shepherd (centre) in recognition of 
their 22 years of successful tours and record hits. The band's touring 
days are over, but they are still active on the recording scene with a new 
Vertigo single called The Wanderer released last Friday (19). 

tasgiiboiirg moves chart 
RADIO LUXEMBOURG is moving 
its Top 40 chart show to th'e new 
time of 7-10pm on Sunday nights 
as from this weekend. 

Managing director, Maurice 
Vass says the move will give 
listeners the opportunity to 
compare the station's prediction 
of the following week's Top 40 

EDIT 2 EDIT 122 

TWO MINDS 

ON THE NEW SINGLE 

OF 

PROMISE 

RELEASED OCT. 26th ON SEDITION THROUGH RR.T. 

with the BBC and ILR charts 
which are broadcast during the 
preceding two hours. 

Meanwhile, Tony Blewitt joins 
Luxembourg as a DJ at the end of 
the month. Blewitt, who has been 
with Leeds' Radio Aire for the last 
year, will be joining Rob Jones on 
his 9pm weekday show, 

iefPEA {mW 

McCartney 
PAUL MCCARTNEY'S new album 
Give My Regards To Broad Street 
is released by Parlophone this 
week (22) and will be subjected to 
one of the big marketing 
campaigns by the new 
Parlophone division of EMI for 
the Christmas period and New 
Year. This includes in-store and 
window campaigns, flyposting in 
cities, and TV advertising 
campaigns with Woolworth on 
Channel Four and ITV. The LP is 
the soundtrack music from 
McCartney's new film, premiered 
next month, which includes 
Lennon and McCartney classics, 
as well as McCartney solo hits. 

INSIDE 

• SINGLES CHART 18 
• ALBUMS CHART 15 
Airplay 16, 17. Books 20. 
Classical 17. Disco chart 31. 
Europarade 14. Indie charts/ 
news 32, 33. LP reviews 21. 
Music on video 14. New 
Releases 26, 27. Opinion 8. 
Performance 16. Publishing 
14. Singles 28. Talent 16. US 
charts 20, 29. 

INDIANA RECORDS present 

- TEAM 

CASSETTE 

14 THEMES FROM THE ORIGINAL 
SCORE OF THE HIT TELEVISION 
SERIES! 

INCLUDES THE ORIGINAL UK 
RECORDING OF "THEME FROM 
THE A-TEAM" AS PLAYED ON 
TERRY WOGAN, JIMMY YOUNG, 
STEVE JONES, RAY MOORE, ETC. 

MUSIC COMPOSED BY MIKE POST 
AND PETER CARPENTER, 
CONDUCTED BY DANIEL CAINE 

THE A-TEAM ALBUM (A-TP 4444) 
THE A-TEAM CASSETTE (A-TC 4444) 

AND 
THEME FROM THE "A-TEAM" 

(A-TS 1111) 

THE ONLY OFFICIAL ALBUM OF 
MUSIC FROM THE TELEVISION 
SERIES IS ON INDIANA RECORDS 

Accept no substitutes! 

Order NOW from: 

PRT LTD 

105 Bond Road 

Mitcham, Sumy 

Tel: 01-640 3344 
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© 1983 Stephen J. Cannell Productions. All Rights Reserved 
• a trademark of Stephen J. Cannell Productions. 
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Frankie goes 

to St Tropez * 
THE GODLEY & CREME video for 
Frankie Goes To Hollywood's 
Two Tribes picked up the award 
for the Best British Music Video at 
the 1st International Festival of 
Video-Clips at St Tropez. 

Apart from awards for best 
promo video and best long-form 
video, Elektra/Asylum act The 
Cars also collected awards for 
best script, best direction, best 
special effects, best editing and 
best US video. 

The McCartney/Jackson video 
for Say Say Say, directed by Bob 
Giraldi, received the silver award 
and awards for best photo- 
graphy, best design, best 
costumes and best casting, while 
Michael Jackson's Thriller took 
the bronze award and the award 
for best musical presentation. 

In the long-form section. The 
Compleat Beatles took the silver 
award, and Styx Caught In The 
Act received the bronze award. 

HTV rock series 
HTV is launching a new rock 
music series, Sidestep, this 
Friday (26) at 6.30pm, recorded 
"live" in front of a studio 
audience, and promises to 
feature chart bands, star inter- 
views, and fashion and dance 
items. 

Hosts will be Capital Radio's 
Mick Brown and an as yet un- 
named female presenter. 

Calendar ban fails 
AN INTERLOCUTORY injunction 
restraining the distribution and 
marketing of 1985 pop calendars 
featuring Michael Jackson, Duran 
Duran and Culture Club was 
refused in the High Court last 
week by Mr Justice Vinelott. 

Seeking the injunction were 
Danilo Promotions, MJJ 
Productions Inc (Michael 
Jackson's company) and Simon 
& Schuster Inc., and defendants 
in the action were Rathglade 
(trading as Culture Shock) and 
Windsong Record Exports. 

A legal representative of the 
plaintiffs told MW that further 
action was being considered 
following the refusal of the 
injunction. 

Music brightens 

a dull Vidcom 
CANNES: With a lack of feature 
film product on offer, music 
video provided one of the saving 
graces of an otherwise lacklustre 
Vidcom, held at the Palais des 
Festivals last week. 

The accent on music was con- 
firmed by the participation of 
leading music video distributors 
Picture Music International and 
PolyGram who had jointly 
decided to ignore the St Tropez 
festival in favour of a concen- 
trated presence in Cannes. 

PolyGram Music Video was 
there to licence its product world- 
wide and one of the deals sealed 
at the Palais was for the distri- 
bution of a further 22 titles in 
South Africa via Rockit Music 
Video. 

The titles include Bananarama, 
Style Council — Far East Far Out; 
Blancmange — Hello, Good 
Evening; and Barry Gibb — Now 
Voyager. The latter was show- 
cased at a preview during the 

five-day event. 
With TV exposure of music 

product limited and consumers 
showing a keen appetite for new 
stars and old favourites, music 
video is a burgeoning market in 
South Africa. 

PMI was able to announce a 
worldwide distribution deal for 
Sing Blue Silver, music and 
images of Duran Duran's 1984 
world tour, which will tie-in with 
EMI Record's live audio album 
version of the tour. 

In the UK, the 75-minute video 
will have a dealer price of £13.50 
and will be sold in to record 
shops via the EMI Records sales 
force. 

There are also advanced plans 
for a full-length feature involving 
the band. 

Both Videoform and Virgin also 
had strong presences at Vidcom, 
with Videoform looking to sell 
rights to its Status Quo tape. 

Money-back offer 

from new TLO label 
CONSUMERS BUYING When Malyndy Sings, the first Bonaventura 
single, will be able to get their money back if they do not like it, in a 
novel marketing idea by new label. The Love Organisation. 

TLO — the "street" label set up for Chrysalis by Paul Caplin of Haysi 
Fantayzee and Marilyn fame — insists that the offer is not just a 
marketing gimmick; "We do believe in giving quality for money and we 
wanted to take a stance with our first single. If people buy the single and 
then don't think it's worthwhile, they will get their money back within 
three days of purchase at participating stores," says a label spokes- 
person. 

Gallup has agreed that returned discs will cancel sales registered on 
dataport machines. 

The offer runs until November 15 and will be promoted with fly- 
posters, in-store posters and a tour of local radio stations by 
Bonaventura, who is Jeremy, also formerly of Haysi Fantayzee. 

In addition to the seven and 12-inch versions, the single will be 
available as a picture disc and a "mix-it-yourself" four-track "porta- 
studio" version, which will retail at the same price as the 12-inch. 

PRS members fined 

STOKES 
1st ALBUM "WELCOME TO MY WORLD' 
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LIPP RECORDS. 10 CARNABY STREET, LONDON W1 

TWO MORE members of the 
Performing Rights Society (PRS) 
have been fined for submitting 
fraudulent returns on public per- 
formances to the society 

Brian Norton York, a 
composer-member and a director 
of publisher-member Whiterose 
Music, admitted seven charges of 
attempted fraud and falsification 
of accounts. He had sought to 
claim royalties to which he was 
not entitled by submitting large 
numbers of programme return 
forms showing performances of 
his works at various premises 
which did not in fact take place. 

York was fined £750 on each of 
four counts of attempted fraud at 
Southwark Crown Court, with an 
order for 60 days' imprisonment 
to run consecutively on each 
count in default of payment, and 
was sentenced to six months' 
imprisonment suspended for two 
years on each of three counts of 
falsification, the sentences to run 
concurrently. 

Philip Johns,' a Doncaster 
country bandleader, admitted 
dishonestly providing false 
information to the society on 108 
occasions from March 1983 to 
March this year when he 
appeared at Clerkenwell Court. A 
police witness told the court that 
Johns' band played numbers 
associated with famous singers 
at venues, but returns stated that 
only Johns' songs had been per- 
formed. He was fined a total of 
£800 on three charges. 

ill C 

J 

PERSISTENT SPECULATION of a split in the long busi- 
ness association between Chrysalis Records co-chair- 
men Chris Wright and Terry Ellis — which began when 
both were college bookers in the Sixties — continues to 
be stone-walled by Wright . . . Derek Green's departure 
from A&M ends his run as the longest-serving UK record 
company boss . . . Composer Les Reed is a busy man 
these days — apart from his music accompanying Ben 
Nisbet's lyrics in the musical And Then I Wrote which has 
been staged at The Mill, Sonning, he has written the 
score for The Magic Castle magic-and-music extrava- 
ganza which opens at what used to be the Cambridge 
Theatre on October 30 with lyrics by Geoff Stephens, 
Roger Greenaway and Terry Dempsey . . . Derek Witt 
represented CBS UK at the Los Angeles memorial service 
for Ray Haughn, long-time manager of Johnny Mathis 
. . . Lamborghini Records exec Chris Brough seriously 
injured in car accident, and would like to hear from 
friends in Drayton Ward, Hillingdon Hospital . . . Arista 
regional promo manager Mike Perry sustained multiple 
leg fractures while playing football . . . RCA West 
Bromwich warehouse supervisor Rob Moore and 
despatch operative Richard Burton raised C400 for 
investigation into the cot death phenomenon by a 
sponsored parachute jump . . . Epic press officer Pat 
Stead married Bruce Foxton last Friday , . . Baby boy, 
David John, for CBS national promo head John Parker 
and wife Frances. 
SONGWRITERS Bill Martin and Hal Shaper, speculating 
after the Jimmy Kennedy memorial service about which 
of their songs would be played at their own farewell 
ceremonies, decided it would be Congratulations and 
Softly As I Leave You respectively . . . Jane Wallace, 
recently departed head of promotion at Magnet, can be 
contacted on 01-969 9230 . . . David Shrimpton has left 
Videomedia and can be contacted on 01-949 0257 . . . Val 
Doonican, receiving his BASCA Gold Badge award, said 
it was a great pleasure to win something that Wogan 
hasn't got ... At the same ceremony, BASCA chairman 
Don Black, waxing enthusiastic about the 1985 prospects 
for the academy, paused and added that he was trying 
desperately not to sound like "a Jewish Arthur Scargill" 
. . . PRS secretary George Neighbour, applauding copy- 
right expert Margaret Brace as she received her Gold 
Badge, wondered it she had inspired the song M Brace- 
able You . . Black Gospel Association (UK) formed 
(01-274 1027) ... Virgin releasing the Eurythmics 
soundtrack album from the 1984 movie, controlling it for & 
the UK, Europe, Japan and Canada while RCA handles it ^ 
for the rest of the world. 
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Mayking 

compact discs. 

■ Now in full production. 

h 30,000 CD's aweek- 

growing monthly 

■ Complete package service. 

■ 3-4 week delivery 

■ No currency or language 

problems. 

■ Full ancillary custom 

pressing and cassette 

duplication service. 

Reserve capacity Now! Phone Brian Bonnar on 

01727261^^^ 

IS 

Mayking Records Ltd 57 Portobello Road London wn sdb Telephone 01727 26141elex 268384 
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SOUND & VISION 

BOAlBAY 
METmiCA 
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HELLION 
LOUDESS 

VIRGIN STEELE 
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KECOEBS 

VIDEOS 

COMPACT DISCS 

| )TOX 
iBstar 

EXVITER 
MAN WAR 

ANTHlSAX 
ROTS 

WAYSTED AND WHATEVER NEXT* 
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We specialise 

in colour 

reproduction 

for the record 

todusteif 

QiUick turn-round! 

Competitive prices! 

• 12" Sleeves and Albums 
• 7"and 12" Bags 
©Picture Discs (7" + 12") 
• Compact Disc Packaging 
• Record Box Labels 
• Video Inlays 
• Cassette Inlays 
• Leaflets Showcards & 

01 464 2177 Display Ql 464 2177 

24 Scotts Road Bromley Kent 



A fast,competitive & 

comprehensive service for 

your reserd 

business. „. CSP 
COLLECTOR SET PRINTERS 
General & Computer Stationery i J 

Manufacturers 

HI""11   
0622 76636 

(Aylesford) 

M.W. Edwards 
Cassette, Computer & Video Inlay 

Cards, Compact Disc Librettos. 
7" Record Bags and Point of Sale 

0622 76841 
 "I in,,,,,! (Aylesford) 

   

DELGA PRESS 

'''llijiliiiii "Mm, ■iiii|ii|||iiiii|iil| 
     

Record Bags & Sleeves 
Floppy Disc Wallets. 

Compact Disc Packaging, 
Box Tops, Librettos & Posters 

01-460     

llliimlnlll'""11"1! "',lll||!!!l"ll,"l','i 
""'mil,,,   Him     

m n 

Lltho Reproduction 
& Platemaklng 

01-464 2177/8 

PeterGrcy Printers 

Record & 
Picture Disc 

Labels 
Self Adhesive 

Stickers on reel 
and sheet, Litho, 

Flexographlc and 
Silx-Screen 

01-464 0827 
I Mil 11 lllllk 

CD 

from our 'family tree' 

D § 

The Bulk Duplication & Distribution Servke 

CONGRATULATE MAYKING 
ON SIS 

"GIANT STEP" 
INTO 

COMPACT DISCS 

FOR QUALITY, SERVICE & COMPETITIVE RATES. 

HI-FI & STEREO DUPLICATION. 

PRINT ORIGINATION & PACKAGING 

"HEADACHES" CURED 

FOR MORE INFORMATION FROM THE 

PROFESSIONALS CONTACT: SIMON VALLEY 

OR BOB FRANCIS FOR AN INSTANT 

QUOTATION. 

VIDCOPtINT LI MITT D JA Askew Crescent. London WH «DP M: 01-^S 767ft. fekax: nSWQ 

ACCREDITED 

TAPE ONE DIGITAL 

Would like to thank the following clients for their continued support in the 

preparation of COMPACT DISC TAPE MASTERS. 

BEGGARS BANQUET 

BANDLEADER 

CHRYSALIS 

VIRGIN 

KIEL 

JIVE 

MCA 

A&M 

% 

Thank You 

Bill & Barry 

TAPE ONE STUDIOS 
29-30 WINDMILL STREET, TOTTENHAM COURT ROAD, 

LONDON W1P 1HG 
TELEPHONE 01-580 0444/5/6/7 ■ TELEX 298531 

LAMBORGHINI 

PHONOGRAM 

IOWERBELL 

MAYKING 

MAGNET 

STIFF 

MUTE 

RCA 

DJM 
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Mayking ready for CD boom 

THE LONDON-based custom pressing and duplication 
operation, Mayking Records is now offering a compact 
disc service in conjunction with MPO Discs who will soon 
have the second largest of three CD plants in Europe. 

Mayking's compact disc service utilises the new CD 
facility recently installed at the MPO complex in Northern 
France with which Mayking has enjoyed a lonq-standinq 
relationship. 

The plant, set in the grounds of a 17th. Century 
chateau, already has the capacity to produce 120,000 
12-inch records, 120,000 7-inch records and up to 40,000 
cassettes per day. 

The move into CD production is a natural progression 
for Mayking which has developed rapidly since first 
launched by managing director Brian Bonnar in 1979. 

Work started on the CD factory in April, and the first 
machine is now on-line and working, with a current 
capacity of 30,000 discs per week. 

The next machine will be on-line by mid-November, 
with a further four due to be installed in early 1985. 

The factory has been designed and built alongside the 
existing pressing facilities. It has been specially 
structured to allow expansion and an increase in 
capacity as the CD market grows and demand for the 
product increases. 

"Other than stating our intentions of moving into this 
new area, we have said very little about our CD plans 
overthe past six months," says managing director Brian 
Bonnar. "This has mainly been because of my disbelief 
that we would be up and running so quickly. But as it 
turns out, everything has gone reasonably smoothly." 

"In taking the decision to invest in CD plant, our only 
doubts initially were about the market - or rather the 
non-existence of an established market." 

"Investing very substantial sums into a facility which 
caters for a market which has not yet fully realised its 
potential is a major gamble." 

Mayking's CD service will be in line with its policy of 
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The optical disc plating unit. 

The vaporizing chamber which applies the reflective coating. 

supplying a complete package to clients that includes 
sleeves, labels, all printing, repro and any additional 
customised packaging that might be required. 

"From the receipt of a PCM-1610 digital tape, label, 
back cover jacket and booklet artwork - or proofed 
positive film - we will be able to supply the laser 
mastering, the disc, crystal case and printing of booklet 
and back cover jacket," says Brian Bonnar. 

This can all be done within a three to four week period 
on initial orders, and less on subsequent repeat orders. 

"Our production planners will co-ordinate the entire 
activity," adds Bonnar, "from receipt of all parts to the 
supply of finished, manufactured compact discs." 

Accounting for his company's confidence in being 
able to provide such a complete service, Bonnar says; 
"We were very much involved in assisting the 
development of the independent record market, by 
being able to ally a high-quality flexible pressing and 
cassette duplication service with the concept of a full 
package service." 

"This enabled us to offer our customers very 
competitive rates from cutting through to print-buying. 
More importantly, through our co-ordination of the 
whole package, we enabled them to spend more of their 
time on where their talents obviously lie - A&R, 
releasing and selling their records and promoting their 
acts." 

"We are carrying this through in our CD 
manufacturing facility, utilising fully the benefits of our 
4-5 years experience in offering this type of service." 

"We will soon have the second largest CD plant in 
Europe, and I believe CD is a major development for the 
future of Mayking Records." 

"We are gearing up to provide continuity of supply, 
quality and service which is second to none," 

Programming the computer on the CD pressing machine. 

Brian Bonnar explains the Mayking CD philosophy 
How have you managed to get your CD operation 

I on stream so quickly? 

"By utilising the skills and resources of the factory's 
^ workforce and the acumen of the factory proprietor, 

dePoix. 
Careful consideration and planning had been given 
through visiting and monitoring the progress of the 
plants in Germany and Japan, which gave us a more 
exact idea of what the requirements would be. 
Laying the foundation stone in April was the 
accumulation of many months of research and 
planning," 
/Tjj, Exactly what will Mayking's 'complete CD service' 
11 provide? 

"We will provide the entire co-ordination and 
j\\ production of the CD from receipt of digital 

Lnil mastertape and label, booklet and back jacket 
artwork." 

r~\ "We hope that this new facility will allow us to 
l}\ broaden our existing customer base. Therefore we 

Lruare hoping to supply compact discs not only to the 
independent label market, but to the record industry in 
general - to all purveyors of fine music!" 

, How do you see the CD market developing, 
1 what will Mayking's role be? 

and 

ability to match the volatile changes of demand that are 
commonplace." 
"The compact disc is the first development to have 
superseded these two facets in a significant way. 
Consequently the CD will substantially erode the 
numbers of vinyl discs being produced." 

How quickly do you plan to increase your CD 
capacity? 

JB "The inherent benefits of the compact disc itself, 
/M along with the rapidly developing technology on 
Crtithe hardware side, will ensure a very strong 
demand for the foreseeable future." 
"The compact disc really represents a quantum jump in 
audio reproduction and as such, Mayking's role must 
develop alongside this new technology," 

Do you see CD as eventually taking over 
completely from the vinyl album? 

0 

Q 

i 

Who do you envisage as your main customers? 

A "The conventional vinyl album has met the needs 
and requirements of a developing record industry 
superbly over the years through its ability not only 

to impart high quality audio reproduction, but in its 

A "Initially we need to consolidate our investment 
and secondly, we will be obliged to follow market 
trends." 

"The compact disc is part of our overall strategy to 
supply clients with the main vehicles for home 
entertainment." 
"We are strenuously developing our video cassette 
facility which will be compatible in terms of quality with 
the CD by the middle of next year." 
"The music video market theoretically offers as much 
potential as the CD market due to its flexibility and ultra 
hi fi sound quality. And so we intend to develop both in 
line with the exciting options becoming available to 
music generally." 
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'Free radio' is fine in theory, but will it lead to commercial pressure 
where ratings are the only concern? 

Jamming the pirates 

RECENTLY I was perusing a 
copy of Jamming magazine 
that was asking its readers to 
support pirate radio. As an 
expatriate living in the US 
and subject to American com- 
mercial radio, I would say that 
if anything, the editors of 
Jamming should be rallying 
their readers to be supportive 
of legitimate radio. 

First, and most important, does 
Britain's youth want its radio run 
by Proctor & Gamble, pimple 
lotion companies, brewery com- 
panies etc? Because, they are the 
sponsors and ultimately they 
decide and approve radio station 
formats. American radio concen- 
trates on only one aspect — the 

rating. The higher the rating, the 
happier the advertiser. 

To get the rating means broad- 
casting to the highest consumer 
demograph who much prefers 
Julio Iglesias to X-Mal 
Deutscheland and always will. 
The method is a true syphoning 
out of the minority and getting on 
with fodder for the masses. The 
UK industry complains (re Trevor 
Horn's address at the New Music 
Seminar) that the US is building a 
stagnant industry; direct that 
question to radio and they will 
pass the question to their 
sponsors who will, in turn, give 
their answer in plain English! 

Is this what the UK wants? 
Second, pirate radio denies 

income to the creator. Without 
such income, the long-term effect 

always hits the new and 
upcoming talent. New bands 
needing tour support, studio time 
and independent promotion 
won't gel it if the industry is 
pulling in its belt. 

By denying needletime, broad- 
cast and performance royalties to 
creators, pirate radio is creating a 
destructive monster which put 
together with home-taping will 
ultimately bring an imaginative, 
young and original industry 
down to about 100 employees 
working for the British Recording 
Corporation, owned not by the 
people but run by the Govern- 
ment. Is this what you want? 
S COLLINS, creative services 
manager, Chappell Music, 
Sunset Boulevard, Hollywood, 
California. 

Publishers should RSVP 

I DARE SAY I speak for'many 
fellow songwriters around the 
country. Whenever I submit work 
to publishers I always enclose 
pre-paid envelopes. Never- 
theless, no more than around 60 
per cent of my submissions are 
ever returned (based on about 
240 despatches over the past 20 
months). 

On the other hand, I do retain a 
list of more "polite" publishers 
who will always return unsuitable 

work even if it means wailing for 
a couple of months. At first I 
thought that if a publisher con- 
sidered a song of mine too awful 
he might feel it would be an 
embarrassment to the postal 
system to return it! But having 
had the good fortune to have had 
all styles of song accepted and 
assigned to publishers, I am led 
to believe that I am not sub- 
mitting poor quality material. 

The expense of preparing 

good, professional demos is not 
inconsiderable. Presenting them 
in proper fashion with lyrics, 
post-paid envelopes and a letter 
seems only good manners. If I 
am, in fact, speaking for fellow 
writers, then where are all our 
cherished cassettes and postage 
stamps? And, Mr Publisher, if you 
listened to our song, did you like 
it? Comments appreciated 
TERRY BRAVERMAN, Aragon 
Close, Kings Hedges, Cambridge. 

Prices — age ctieg™ 
WHAT IS the record industry 
trying to do to its customers? 

In all fairness, the bulk of single 
sales must be among teenagers, 
of whom there are still a good 
few thousand on the dole. What 
are they going to think, walking 
into a record shop to purchase a 
12-inch single at £2.79 or £2.99 
each? 

This last price increase, led by 
CBS, is just out of all proportion. 
As it is, the six to 10 year-olds can 
hardly manage the price of 7-inch 

singles. Do record company 
executives sit up there in the 
Smoke with their heads buried in 
accountants' figures without 
knowing what people have to 
spend on a record? They should 
get out and find out at first hand 
what's happening. 

Let's try and be a bit sensible 
before this industry is forgotten 
forever. 
JEAN MATTHEWS, director, To|> 
Deck Records, Market Place, 
Norwich. 

[Pintes — dealers sKair© blame 
IT IS fascinating to read of record 
dealers complaining because 
companies are now charging 
them a proper price for their 
product. They have only them- 
selves to blame. They have 
connived with the companies to 
market a worthwhile and 

valuable product along the same 
lines as a shoddy throwaway 
trinket. 
Now they can pay for it. 

C W WILSON, Bath Place 
Records, Bath Place, Taunton, 
Somerset. 

fct Er©s®[re!ls for g®ll©g&®rs 
1 have a novel solution to this 

problem; PolyGram should make 
a take-over bid for EMI in order to 
utilise its distribution expertise. 
As there would be virtually no 
chance of ever receiving the 
records, there would be no faulty 
pressings for the odd nuisance, 
such as myself, to moan about. 
G JONES, Domino Records, 
Market Way, Portsmouth, Hants. 

I VIEW with dismay Bill Bryant's 
comments (MW October 6) that 
it is PolyGram's intention to be 
the UK's prime source of conven- 
tional record pressings. 
Obviously Mr Bryant is not aware 
that flat 12-inch pressings from 
his company — such as Ghost- 
busters and Bronski Beat's Why 
— are already much sought after 
as collectors' items. 

WRITE TO: OPINION, MUSIC WEEK, 40 LONG ACRE, LONDON 
WC2, The Editor reserves the right to shorten or edit letters. 
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ED UPON LOVE 

VS 726 / VS 726-12 
3-TRACK12" ALSO AVAILABLE 
ORDER THROUGH EMI TELE-SALES OR YOUR VIRGIN REP. 
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