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100 new Sound FX stores to vie for o slice of £550m UK market 

Smith's launches record chain 

A BATTLE royal for record sales at retail level is 
brewing with WH Smith the latest to throw down the 
gauntlet, announcing plans for a new national chain of 
100 specialist record shops in addition to its existing 
multi-product stores. 

The chain will be called Sound FX and is intended to 
complement WH Smith record departments, but targeted 
specifically at a younger market and run entirely separately 
with its own management and buyers. 

A pilot branch will open in October, but its location is being 
kept secret pending a publicity launch next month. General 
manager is Roy Crosland who was previously in the retail 
fashion trade with a background in marketing and advertis- 
ing, and chief buyer is Andrew Sturrock, who has moved 
from a similar position with Record Merchandisers. Other 
finance and administration staff have moved over from WH 

Smith, and Crosland is currently head-hunting for retail staff. 
Explaining the philosophy behind the move, Crosland told 

MW: "We believe the specialist record retailer is a different 
animal from the multiple chain and there is room for both. 
Both types of store are currently successful and we are 
moving in to the specialist area in order to maintain our 
leading position in the market." 

Clearly, Smith's has been alarmed by the City-backed 
growth of the Our Price chain and the expansionary plans for 
HMV, Virgin and Woolworth, and it will be interesting to see 
if they decide to take on Our Price on its own ground in the 
South, or aim for the Midlands and North where Our Price 
has yet to penetrate. 

Smith's is aiming to have 100 Sound FX shops, each with 
around 1,000 square feet of sales space located in "major 
shopping areas", to be trading within the next 12 months. 
Several will be open before Christmas. 

"Inevitably, they will trade in the same towns as our Retail 
Group shops, but are not expected to challenge existing 
record sales," said a Smith's spokesman. 

"The new shops will be designed to appeal to the younger 
record buyer with a popular music flavour matched by the 
design and environment of the stores." 

Crosland added; "WH Smith record departments have a 
strong position in the marketplace, but the growth of special- 
ist record chains — aimed at the younger buyer — demons- 
trates that there is also demand for this type of outlet. If we 
don't satisfy it others will." 

The Smith's challenge with its new chain will inevitably 
lead to even more intense competition for a slice of the 
£550m UK record and tape retail market and will be viewed 
with trepidation by independent dealers who have to trade in 
the shadow of the high street chains. 
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THE MEN who raised £8.7m to fund a new UK CD plant: Disctec MD Phil 
Race, manufacturing director Jim Johnston and Allan Spiers of 3i. 

£8.7m City money 

for Race CD plant 

IN A significant move which 
should have repercussions 
around the video industry. Pic- 
ture Music International is mak- 
ing big reductions in the prices of 
music video releases. 

With effect from next Monday 
(1), dealer prices for releases 30 
minutes and below will be re- 
duced from €9.75 to €6.50, while 
the dealer price for a 60-minute 
programme is reduced from 
€13.50 to €9.75. Dealer prices for 
programmes over 60 minutes are 
reduced from €13.50 to €11.08. 

The new reduced prices at the 
moment exclude the compilation 
video product released through 
the EMIAftrgin joint venture, but 

THE REDUNDANCY axe has fal- 
len on virtually all of ATV Music's 
40 London staff as a result of the 
purchase of the company by 
Michael Jackson (MW August 
24). 

The creative and international 
departments closed last Friday, 
and the rest of the staff will leave 
by September 6, the date when 
the company passes into Jack- 
son's control, apart from a few 
members of the accounts depart- 
ment who will work for a further 
month to facilitate the transfer. 

The solitary survivor is Bruton 

include all PMI catalogue items 
and new releases. With dealers 
operating on a 25 per cent mar- 
gin, the new retail prices should 
be €9.99, €14.99 and €16.99 re- 
spectively. 

PMI managing director Geoff 
Kempin says: "We have always 
led the market when it comes to 
price initiative and we feel that 
now is the right time for these 
significant reductions. Music 
video has always been a very 
price sensitive product, and this 
latest step should help the market 
considerably." 

The new pricing structure will 
operate throughout all European 
territories and a seven-minute 

Music, the background music lib- 
rary company headed by Robin 
Phillips with a staff of four, which 
will continue as a unit. 

Although an official statement 
to the effect is not yet forthcom- 
ing, it seems practically certain 
that administration of ATV Music 
will be undertaken for Jackson by 
CBS Songs. In that event, it is 
possible that certain ATV staff 
might be offered posts at CBS 
Songs because of their familiarity 
with the catalogue. 

"I understand that CBS Songs 
would be creatively involved with 

video available in several lan- 
guages will detail the opportuni- 
ties that exist in music video. 

• New PMI releases in autumn 
include an Iron Maiden live video, 
to co-incide with the release of 
their live double-album, as well 
as a Frank Zappa 60-minute spe- 
cial, Is There Humour In Music? 
and a second compilation of clips 
featuring various Blue Note jazz 
artists. 

PMI is also working on a series 
of country music artists which 
will probably be released in time 
for next year's Country Music fes- 
tival at Wembley. 

existing ATV Music signings," 
managing director Peter Cornish 
told MW. "In the meantime, I 
shall be at the ATV Music offices 
until September 6, and hope that 
anyone interested in our staff will 
contact me here or at homel0483 
235192)-" 

ATV Music was founded in 
1969, incorporating Welbeck 
Music which had been started 
earlier as the publishing arm of 
Pye Records. 

• See also Publishing, p20. 

YET MORE City money is being 
staked in the future of the UK 
music industry and in the com- 
pact disc in particular. Investment 
specialist 3i Ventures has put 
together an £8.7m financing deal 
to back a new compact disc 
manufacturing facility with a 12m 
discs per year capacity at Hor- 
sham, Sussex. 

The discs will be manufactured 
at a purpose-built 55,000 square 
feet factory, due to start produc- 
tion in the summer next year, by 
Disctec Limited, a new company 
headed by Phil Race who owns 
the LP plant PR Records. 

Both Disctec and PR Records 
will now come under one umbrel- 
la organisation, Disc Technology 
Limited (DTL), which is being 
funded by 3i Ventures in conjunc- 

tion with GIN Industrial Invest- 
ments, Fleming Ventures, the 
Prudential Assurance, Scandina- 
vian Bank and Philips Finance 
Services. 

Race, who set up PR Records in 
1979 after 15 years with Island 
Records and CBS Records, 
approached 3i last year with his 
idea for a CD factory and has 
been working with them since to 
raise the necessary finance. 
• In recent weeks, EMI has 

announced a 10m disc capacity 
CD plant at Swindon, and Nim- 
bus confirmed that it is to build a 
second CD factory to boost its 
annual capacity to 25m. A fourth 
UK CD plant project is being plan- 
ned by former EMI manufactur- 
ing head Roy Matthews. 

ATV staff axed after takeover 
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THE NEW SINGLE Produced by Elvis Costello 
7 " Buy 229 -12 " Buy It 229 (Includes Extra Track) Stiff Records 


