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'Criminal' ruling on tape copier 

THE BPI is hoping that all au- 
dio hardware manufacturers 
will take heed of last week's 
Appeal Court ruling that Am- 
strad's marketing of high- 
speed, twin-cassette systems 
could be construed as inciting 
the public to commit a crimin- 
al offence. 

This decision by the appeal 
judges was hailed as an impor- 
tant victory by the BPI in its long- 
running campaign to outlaw the 
machines. 

And although Amstrad was 
equally claiming a "victory" in 
that the Appeal Court ruled that 

its marketing did not infringe civil 
law — thereby effectively scup- 
pering planned action by several 
record companies to seek dam- 
ages from Amstrad — the BPI 
also saw this aspect as working in 
its favour. 

The BPI argued that because 
the Appeal Court judges had to 
resort to seeking precedents from 
previous "elderly cases under the 
Patent Act", they showed up the 
inadequacy of the Copyright Act 
in the face of modern technology, 
thereby giving the music industry 
more ammunition for its sub- 
missions to the Government for 
copyright reform. 

The appeal judges ruled that 
Amstrad could not be accused of 
inciting civil copyright breaches 
because its promotion and adver- 
tising material was aimed at the 
public "in general". Under civil 
law such incitement would have 
to be addressed to individuals. 

Amstrad was appealing against 
the refusal of Mr Justice Whitford 
in June this year to grant a dec- 
laration that marketing the 
machines was lawful following 
an action started by Amstrad 
against the BPI in October last 
year. 

Mr Justice Whitford had ruled 
that Amstrad knew its systems 

would "inevitably" be used to 
copy pre-recorded cassettes and 
had therefore incited civil 
breaches of the copyright laws. 

The Court of Appeal agreed, 
but Lord Justice Lawlon said: 
"Mere knowledge on the part of 
the supplier that equipment 
would probably be used to in- 
fringe someone's copyright does 
not make the supply unlawful." 

However, he added that Am- 
strad's promotion literature for 
the systems — containing the 
phrase, "You can even make a 
copy of your favourite cassette" 
— could amount to incitement to 
commit a crime under Section 21 

(3) of the 1956 Copyright Act. 
But he declined to rule that Am- 

strad had actually committed the 
offence of incitement, adding; "In 
the event of anyone instituting 
criminal proceedings in respect 
of Amstrad's advertising activi- 
ties, a finding by this court would 
prejudice the trial." 
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Big-cash venture 

for optical discs 

MASSIVE NEW investment in de- 
veloping optical disc technology 
— and boosting compact disc 
production in particular — is 
promised by a new joint venture 
company being set up by the 
Dutch Philips group and the 
American Du Pont company. 

The new company, 
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capital investment of more than 
$500m, and a $60m annual re- 
search and deve'opment prog- 
ramme, and will be emplov-ro 
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currently writing and co- 
producing the next Billy Ocean 
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Album for Christmas 

ONES LED 

WITH 

THE BBC WELSH CHORUS 

The achievemenr of a Gold Disc is something diat any recording artist dreams of 

Alecl Jones, at die age of 14, already has two to his credit. 10 Records are 

very proud to announce diar they are to release die next Alecl Jones 
Album, in association with BBC Records. 

A major marketing campaign coupled with appearances on BBC TV shows will 
make diis one of the best selling albums over the Chrisnnas period. 

Ads in womens magazines, general interest publications and daily papers. 
) TV advertising: network and regional commercials on 1TV1 and Channel 4, 

Shop displays nationwide. C Tube and Bus advertising in London. 
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Out Now On Album AJ1 • Chrome Cassette CAJ1 • Compact Disc AJCDl 

Order now from your Virgin Sales Rep or EMI Telesales 
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