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THE BATTLE for the hits compilation album market is hotting up 
with RCA/Ariola joining the CBSAA/EA partnership against the 
EMI/Virgin Now Series. 

Initial reaction from dealers to the move was unenthusiastic, 
though, as they fear that emphasis on hits compilations dilutes 
efforts .to break new talent. 

However, the record companies are delighted with their new liaison 
and RCA/Ariola Ltd acting chairman Jack Davies says: "We were 
immediately attracted to the prospect of joining CBS and WEA — not 
just for the strength of their respective repertoires but also for their 
proven track record in the past with the Hits compilations. Our com- 
panies share a common management vision that makes the new 
partnership both practical as well as immensely exciting for everyone 
involved." 

WEA chairman Rob Dickins adds: "We've always been concerned 
about the repertoire of our albums and RCA/Ariola is the perfect 
company to be in our partnership with their impressive homegrown UK 
product and the best of black material and American rock." 

The first package from the new venture. Hits 4, is scheduled for early 
March and will include repertoire from other sources as well as from the 
three companies. Marketing will be shared between CBS, WEA and 
RCA/Ariola. 

News of the link-up was not received well by dealers, particularly 
those aiming to expand during the summer. They feel that they need 
strong, new product to support their expensive expansion plans and 
they argue that hits compilations show no investment in talent. 

The head of one chain commented: "These compilations are going to 
kill music." HITTING IT off already (left to right) Dickins, Davies and Russell. 

Pop popor sales down by 100,000 

THE UK pop consumer titles lost 
nearly 100,000 sales in the 
second half of 1985 compared 
with the same period in the pre- 
vious year, according to figures 
just released by the Audit Bureau 
of Circulations. 

Only Kerrang! and Smash Hits 
showed a year-on-year improve- 
ment in statistics which support 
the belief held by most record 
company marketing executives 
that press advertising is rapidly 
becoming secondary to TV cam- 
paigns for certain product. 

With Channel Four in particular 
offering cheap airtime, there is a 
fear that one or more of the cur 
rent titles may follow The Hit and 
Jamming! into liquidation. 

The success stories of the latest 
set of figures belong, though, to 
Kerrang! which has risen by 
17,000 to 90,767 and Smash Hits 
which has gone from 500,734 to 

515,623. But even here rival pub- 
lications query how many of 
those sales are being made in the 
UK and how many are being 
accounted for overseas. 

What there is no doubt about is 
the general picture of gloom else- 
where. Over the year, No I went 
from 238,437 to 171,938 (a 28 per 
cent sales loss), NME lost 17,500 

to an end-of-year 105,808 (14 per 
cent), Sounds fell by 12,000 to 
77,193 (14 per cent) and Melody 
Maker dropped 7,000 to 61,433 
(10 per cent) Just Seventeen lost 
22,000 to finish at 246,863. 

One bright note is that Sounds 
appears to have bottomed out 
and its figure for the second half 
of last year was an improvement 

on the first six months. 
Record Mirror, which re- 

launched in the autumn as RM. 
has no certificated figure because 
it did not complete a full six 
months trading. Its circulation for 
the second half of 1984 was 
71,485, 

The ABC has no figure for The 
Hit for the same reason 

t® ThatcheK — BP! 
THE BPI is calling for record companies to write to 
Prime Minister Margaret Thatcher about a blank tape 
levy "in commercial terms" that she would under- 
stand. BPI director general John Deacon says that 
any assistance required in drafting the letters will be 
readily forthcoming.'-'. " , 

A delegation of pro-levy. MPs s^vV*Secretary for 
Trade and Industry Paul-Channdn last week— just 
before the extended deadline for submissions to the 

department in connection with the forthcoming 
White Paper on copyright reform. The White Paper 
will include any proposals approved by the Govern- 
ment for the introduction of a levy on blank tape. 

Publication of the White Paper is now expected 
early next month, later than originally forecast and 
almost certainly delayed by the Westland affair and 
the departure of the former trade and industry minis- 
ter Leon Bnttain. 
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— next week 
WATCH OUT for a new look 
Music Week next week — but on 
Thursday. 

Music Week is changing format 
from the February 22 issue, 
bringing you a brighter, more col- 
ourful new editorial package 
which we hope will make more 
interesting reading, as well as 
help you to carry out your busi- 
ness more effectively. 

To assist the changeover, we 
will be despatching Music Week 
one day later than usual for that 
week only. 

Next week's issue will include a 
special Music Week Awards sup- 
plement. with a full rundown of 
the winners, to be revealed dur- 
ing the awards luncheon at The 
Dorchester on Wednesday, 
February 19 
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cit Zomba 
THE ZOMBA Group is celebrating 
reaching the top of the singles 
chart with Billy Ocean by making 
several top level promotions. 

Bob Nolan and Steven Howard 
have been appointed directors of 
Zomba Productions, the com- 
pany's record operation. Nolan 
was previously general manager 
of the Jive label, while Howard 
adds the new responsibilities to 
his role at Zomba Music Pub- 
lishers Jan Garner, formerly 
general manager, international/ 
copyright, has been appointed a 
director of Zomba Music. 
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HI reshuffle 

DJS MIKE READ and Paul Gani.- 
baccim have announced tfieir 
own future plans in advance of a 
reshuffle at Radio One expected 
this week. 

Read has decided to quit his 
breakfast show to concentrate on 
other showbusiness commit- 
ments, while Gambaccini has left 
the BBC tO join Pirr^HiUy pariin in 
Manchester where he is expected 
to host an ILR network album 
chart show. 
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