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ABCs give pop press hope 
THE DECLINE of the music con- fake info account the contribution sumer press may be over wilh the of rm or Q. No ABC circulation lalest circulation fiaures giving a détails for m were available in the glimmer of hope that the market last half of 1985 so the magazine's may be picking up. current figure of 52,000 means In the second holf of last year, that total reported sales for music comparable sales were down by a publications have risen. In addition, total of 35,000 but that does not TO PAGE FOUR 

TO PAGE FOUR 

EiiËr: Loaf single promotion 3 PolyGram price increases; Music Market closes 4 Midem news round-up and pictures 6 Country: Mervyn Conn speaks S Music Video plus Chart 14 Classical: PolyGram's CD price gap 16 Albums, singles charts 17, 20 A&R: Shrietback (right) 

SI 

Carey Street? 

n s B i Sœ^ids 
Pastels; also the folk and roots chart, publishing feature, singles reviews, dance and indies. Starts 18 Publishing: Korea, flying the flagof copyright reform 25 The Music Press: more tilles. 

"THE BEST NEWS FOR ENGLISH ROCK SINCE THE CLASH" THE TIMES 

NEW SINGLE 

REMIX VERSION 
PLUS PREVIOUSLY 

UNRELEASED 
B-SIDE 

. on» 

km 

ORDER FROM EMI TELE-SALES 01-848 9811 
NMA 5 12NMA5 12NMAD5 

*(ÂiN 



Mi NewL 

m 

USIC Çf RISH 

tUBS 

m 
rri^si L 

From 
uuea Ireland 



m 

lifting 

SiPi 

Ho! Chocolaté Best Of LP 

ISll feil 

TV ads 
for Queen 
live video 

^dinW 

Grampbn HaHech 
sEl 

sâiJ 

22®="^ 

SsaiSH~="" 

aSESSÏÏ 

ES 
is:i~= 

tP^Ë-SBi 

bi^ 

THE EJN Ï I RE WORKS OF 
ELVIS COSXELLO = 

AVAIT. A RIT ISTOW 
ON IMP RECORDS 

.»,sŒSî,œoS 

« 

f r 
MUSIC WEEK 14 FEBRUARY, 1987 



■jfpMl' T^Jtelifcr 

mm 

Smiths closes Music Market 

Indies going Underground 

^i|§l 

PolyGram delivers the goods 

BhYIhB 

B 
i: SSîS&swShS Es: 

il ACT 

lowedïy a new^bum of original 
S fX AUP.O 

wT, Pop Press 

ife; ISi 

Carey Street? 
& PAGE ONE 

Gallup ils; 

Si 
SLÎ 

Ss 
ÉË10. *1 

il h=W?:E 'r^r 

The Great Music Week Magazine Trivia Guiz. 
Q. Which magazine was just voted BEST DJ PUBLICATION by the TVDJA? 
Q. Which Editer received the Disco & Club Trade International Award for Outstanding Services in 1986? 
Q. Which monthly full colour magazine is read by more dj's around the world than any other? 
Q. Which magazine actually reports the activities of D.I., Blues & Soul, Record Mirror, Jocks, Disco Mirror and ail magazines who investtheir éditorial in dj's.? 
Q. Which magazine does not employ one professional journalist? 
Q. Which magazine is behind the forthcoming International DJ Convention and Technics World DJ Mixing Championships? (Hippodrome March 8th/Royal Albert Hall March 9th) 

For Answers turn to page 30 
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WHARF ROAD, STATFORD, LONDON El 5 2SU Tel: 01 -555 4321 Sales Office: 01 -519 5151 Fax: 01-5198909. Telex: 8951427 
DEJA VU 

NEW RELEASES 

LP DVLP 2081 DVLP 2082 DVLP 2083 DVLP 2084 DVLP 2085 DVLP 2086 DVLP 2087 DVLP 2088 DVLP 2089 DVLP 2090 DVLP 2091 DVLP 2092 DVLP 2093 DVLP 2094 DVLP 2095 DVLP 2096 DVLP 2097 DVLP 2098 DVLP 2099 DVLP 2100 

DEALER PRICE 
Cassette DVMC 2081 DVMC 2082 DVMC 2083 DVMC 2084 DVMC 2085 DVMC 2086 DVMC 2087 DVMC 2088 DVMC 2089 DVMC 2090 DVMC 2091 DVMC 2092 DVMC 2093 DVMC 2094 DVMC 2095 DVMC 2096 DVMC 2097 DVMC 2098 DVMC 2099 DVMC 2100 

£1.50 
Artist Hank Williams Paul Robeson Little Richard Jelly Roll Morton King Oliver Harry James Stan Kenton Doris Day Rita Hayworth Muggsy Spanier Deanna Durbin Willie Dixon Gene Krupa Art Pepper Sam Cooke Bobby Darin Joséphine Baker Marlene Dietrich Sophie Tucker Maurice Chevalier 
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Pioneer 
those eaHy pioneering days when 1 started country music in Great Britain, 1 did work very closely with several 

Conn takes 
you wrote, our aims are différent — 1 want to put bums on seats, they want 
différent roads but getting to the 

on new 
roundabout at the same fime. 1 can't say that everything my company has done^has been to the^likin^of the 

country 
we may have asked them to partici- pate in buying a stand at Wembley in the past, but we did co-operafe. "1 believe that my company has 

PERHAPS NOT surprisingly, MWs in- tention to investigote further the cu- 
been instrumental in starting country music in Europe, although 1 feel a lot 

rious lock of co-operation between Europe's biggest promoter of country music Mervyn Conn (10 major festiv- als plus TV and radio in a large part of Europe) and the five labiels in- 
EngSiman has popularised Amer- ican music. There's oeen resentment from America on that count which has tainted some of the attitudes of record executives here. 1 think thafs volved in the New Country '87 cam- paign (CBS, EMI, MCA, RCA and WEA) has been greefed with enthu- siasm. For the first salvo in this every- 
one reason, and another is that the people 1 used to work with, like De- nnis Knowles, Olav Wyper, Ken Glancy, Derek Everett, lan Ralfini and 

his point of view to John Tobler. "Next year will be the 20th Wembley Festival, but going back to 
Maurice Oberstein aren't as involved with country music for various reasons 

006^6 tben feeîe|bat ifs a ques- 
TOP 10 
COMPILATIONS 

UntaJArtshUAK 302311) 
•' fayi.Ucyn Ihssd MA CCP 7-W0421E] 

THE VERT 8EST OF DON WIEUAMS 

tion of old style ' ' g been replc rock-oriented people wl more spécifie musical interesrs — a mulual feeling of discomfort? "Whettier one likes or dislikes people, personalilies really shouldn't enter into it. Lasl year, I gave a lunch at the Royal Garden Hôtel, os I felt some- one had to offer a pipe of peace to clear the air. Greg Rogers and another guy from RCA came, and twp people from CBS, and we had a very-good lunch which I felt would be the stdrt of a dialogue. Since Ihen, l've met wilh loin McLay from MCA as well, but really it hasn't gone forwand 

counlry music into Europe, and took a hell of a pasting at limes, thafs when I think a lot of the problems came. I got onnoyed with the record componies and maybe went about things the 

MERVYN CONN: Vlhe record com- ponies and I work logether it'II be a bjger and heolthier markelploce for 
created a European market for coun- 

Would Conn be prepared to allow the record componies to suggest ads for the festival on a "one major head- linerj as long as you take some of our promising neweomers" basis? "Cer- tainly, No question at ail, but have 
ly? Years ago, it used to happen and artisls emerged" says Conn. "I think 
it would be better if Ihey discussed il wilh me, os I promote the besl festivals in Europe, Plus there's TV and radio 

They say that the 25 or 30 Ihousand people who go to the festival aren't the righl Ijrpe, but whot about 

le front   .  ,, — ...e're the biggest record relailer in Britain. With- out tryinq to be big lime, no-one has greater knowledge of the European market lhan me in country music lerms, and iTil grow. If the record componies and I work logether, it'II be a bigger and healthier market- ploce for ail of us." 

TOP * 20 * ALBUMS 

COUNTRY 

. , GUITAR TOWN 1 Steve EaHe MCA MCf3335 (F) C: MCFC3335 
n n SWEETDREAMS MCAMCG6003 (F) 2 2 Patsy Cline Ç; MCGC6003; CD: MCAD 6149 
„ , GUITARS, CADILLACS, ETC. ETC. Reprise 9253721 (W) 3 1 DwightYoakam G 9253724; CD: 925 372-2 
. _ SOMETIMESWHEN WETOUCH Epie EPC26403 (C) 4 Tammy Wynette 0 4026403 
r g THEHEARTOFTHEMATTER J v Kenny Rogers RCA PL87023 (R) C; PK87023; CD: PD 87023 
, in STRAIGHTTOTHEHEART 0 10 Cryslal Gayle Warner Bros 9254051 (W) 0 9254054 
7 STORMSOFUFE / Randy Travis Warner Bros 9254351 |W) 0 9254354 
« THETOUCH O Alabama RCA PL85649 (R| C: PK85649 
n ROCKIN'WITH THE RHYTHM 7 TheJudds RCA PL87042 (R) C: PK87042 

in - , HALFNELSON 1 U J Willie Nelson CBS CBS26596 (C) 0 4026596 
H NEWMOVES Il Don Williams Capitol EST2004 (E) C: TCEST2004 
IO BOXCAR WILLIE 1L BoxcarWillie MCA MCF3309 (F| C: MCFC3309 
^ 17 RHYTHM AND ROMANCE 1Q Rosanne Cash CBS CBS26366(C) C: 4026366 
ii. s EYESTHATSEEINTHEDARK 14 B Kenny Rogers RCA PL84697 (R) C: PK84697; CD; PD84697 
| r , 2 WINECOLORED ROSES 1 J George Jones Epie EPC57040 (C) 04057040 
i/ CITY OF NEW ORLEANS 10 - Willie Nelson CBSCBS26135(C) 04026135 
17 THE PROMISELAND 1/ - Willie Nelson CBSCBS26852 (C) 0 4026852 
in L1VE IN LONDON 1 0 11 Ricky Skaggs Epie EPC26618 (C) 0 4026618 
in , BLACK AND WHITE 1 7 Janie Fricke CBSCBS57022 (C) 0 4057022 
n/x 15 SOMETHINGTOTALK ABOUT LM Anne Murray Capitol EST2002 (E) C: TCEST2002 Compiled by Gallup from a weighîed somple of 250 convei 

STEVE EARLE 
THE NEWCOUNTRY 
TALENT OF 8 7 
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RANDY TRAVIS 
The New\^)ice Of Country Music 

• DEBUT SINGLE • 
XDnThe Other Hand' 

• DEBUT ALBUM ■ 
'StormsOf Life 

• NOMINATIONS • Top Mate Vocahsi. Aradrii/y o/Cnimiry Music. CTHd - Horizon Award AWARD K'INNIiK ' 
fopSingle Top Alhum&Mate Vocatisr. CrtO' -Amards HnMINATKD RANDY TRAVIS: StormsOfUfe- K'arncrttros.) 'Randy Travis looks set to hecome one of the 

pi 
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MUSIC WEEK IT'S OUT IT'S IF 

Music Week Masterfile is the brand new monthly guide to everything being released in the U K — Singles, Albums, Cassettes, CDs, Music Videos. Masterfile offers you a host ot unique and useful features ... it's fully cross referenced, so, for example you can even tind an album when you only know the name of one track on it... this facility is especially handy when you need to find an "oldie" ... Masterfile will tell you at once whether it's on a new compilation, albeif of "various artists". Masterfile doesn't stop at releases though. There's also a full listing ot singles and albums chart positions for the year to date, in every issue, based on the OFFICIAL 

MUSIC WEEK/TOP OF THE POPS CHARTS. Every third issue containing not just that month's new releases but also the preceeding two months' information ... so you don't have to keep referring to three separate magazines. There is a six monthly édition and the year's final issue contains the FULL TWELVEMONTHS'iniormoWon. Because Masterfile is produced by Music Week you know that it's the most comprehensive, accurate and reliable data source available. Take out a year's subscription nowand you'll get the first two issues ot Masterfile ABSOLUTELY FREE. P.T.O. 
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RANDY TRAVIS 
The NewV^ice Of Country Music 

•DEBUT SINGLE- 
'OnThe Other Hand' 

DEBU T ALBUM • 
'StormsOf Life 

■ NOMINATIONS • Ton XU/r l'ncalisi. Avadony nf Country Music, CMÛ - Horizon Award AifARD WiNNI-R' 
Top Single Top Albuni & Mole Vocalist. CTHC- - Amards vriMINATHD RANDYTRAVIS ■StormsOf life' K'arncrlirns.) 'Raitdv Travis Innks sel to becnme onc of the 
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N EW SINGLES 

"AGE ^nfcm^FonACWS??-^^ COlllS,ON MDC); Bc Fosl Be Cleon Be Chcap/Crosh Consciouv/Moming Aftor The Sixfies/Kis^/Mob! HuH!!/Di«:o e Version) Warner Bro • • ^ wm  l ri(j lslàn j ^W:ljÙmi|i IN,'fin FOU MÇM|P.BAWP/Hil/,\c WilK Your Hoirbrush Produd Inc. PROD 2,7;PROD 2.12 1 rincls Ihe Awlul Flulc Sono (Fini Holl) (I) - - - Thi! (VOU GOTTA) FIGHT FOR YOUR RIGHF (IOPARIY)/Tin.e To Gel III Dol Jom 6S0418 7-650(18 612- (CI 
"G FLAME XPZWRIZ/lbo RonîoSnlSU°ir'(l/FW)d'1"' "^(SP' 
''^U^TPK^fs^CR^LW^l^C^WP^nD"S^n^IU^M05(Pp^', 840 ^ Bl,9:,'OSPX!40 '2" ^ 609 |F1 

CHICAGO WllL YOU SHa IOVE ME/Forc 
JRISTIANS Ttc.FOPGOTTFfJ ICIYTC RFMI 'V t -Ev V.'o t; r -cl na for A H nrl slanrIlîlW.; INDEREILA SHAKE ME/Nigktagi Vertigo/Phonogrom VER ZS.VER'X 29 12' inds HîllOn Mieol ARBY, Tcroncc Irenl IF YOU IET ME STAY/loving Yoo II Anolhcr Word For Eooel/ CBS TRENT1 ;I &TBLYGU H1IGR-GBAWIH — HflAKÀ! n wrr oc crj 0O8 (l/R£) 

  .n-...li.. .c
i!»^S»d,-D"T,,D-c,w oz: WELCOMES THE NAZJS/Lord Of The Flies/Bible SioncsAhe/re Coming To Talc Me Awoy Fond Fc 

EURYTHMICS MISSIONARY MAN/The Los» Time (Live) RCA DA10 Pic Bog;DAT 1OTT Pic Bag (ft) 

S02PicBag;12EMI 560212* lilion EDIT 3308 Pic Bag;EDITL 330812* Pic Bag (A) The Rc""n ^e""en gef i8:gef ]8T 1 t- gef i8F sieevB àd 
MASEKELA, Hugh BRING HIM BACK HOME/Serengeti Atlantic U8466; U8466T12* (W) MEN THEY COULDNT HANG, The GHOSTS OF CABLE STREET/Dreom Machine MCA SELL 3;SELLT 312* inds. liverpool lu!! MIDNIGHT SUNRISE & JACKIE RAWE IN AT THE DEEP EN0/(lnsl) Nightmare MARES 11 ;MARE 1112' Pic Bag (A) - MIRAGE JACK MIX (féal JACK YOUR BODY/Showing Ool/Movc On Ou» Début OEBTX 301512* only |A| «HKionc WUCM i cm i im i  7 7nnM 6 Bag.ZOOMP 6 Pictore Disc;ZOOMT 612* Pic Bag in< 

1HUNG IN THE PLAYGROUND/îhe Primitive Kind Kospc :ïïfzr' 

ÀYs'ïhE^É 'ibo Fi 18T 12"(I/NM) SANDERSON, Richard WHEN FORTUNE REIGNS/HERBERT LEONARD; Puissance et Loire Carrere CAR 408 Pic Bag (A) SCHOOL BAND (Alan Morgan) TAKE THEM TO SCHOOl/TonighlTotal Eclipse TECLR 3 (SP) SCOTT, Amonda LIES/Experience Starblcnd AMANOA 1;12AMAND 1 12* (A) SIFFRE, Labi SOMETHING INSIDE/Hard Road China WOK12:WOKX 1212* (F) SIGLO XX TILL THE END OF THE NIGHT/tbo Play It Again Sam BIAS 4612* (l/Red Rhino) SIMON, Paul DIAMONDS ON THE SOLES OF HER SHOES/AllAroi "JTL"5J'N,T, ■■ • SKIN SIDE OUT TO HELL WITH Cfi 
JOES/AII Around The Worid Of The Mylh Of Fingerprints \ 

SQ^RES^DorothyJ ̂ œspRE aan ES14 (P) IOTHING STRANGER THAN TODAY/Kissing Ai The Storion I.R.SyMCA IRM 129;IRMT 129 12' inds. Stop The Time ( I & MASS MEDIA WE'LL BE RIGHT BACK (Hord Sclll/(Acoppc!lo Bonus Vo.ccs)/Hard Sell-Dub)/Rc-Edii) Fourlh & Bro 
17ÔP:^iSP) r MARC1 Pic Bag;12M 

B q Baq i ;RAC00 

il Single Releascs: 
ry 1987) Single Re 

Conkoïng The Edges Of 

Don'l Stop The World I 

TSE 
MEN 
(ÛDlCTJjJDWJ' 

NEW SINGLE 
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7"SELL3 
12" SELLT 3 
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Chrysalis Music. Spreading our wings 

Congratulations to our song-writers Simon Cîimie and Dennis Morgan 

'1 Knew You Were Waiting (For Me)' recorded by Aretha Franklin and George Michaei 
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TOP -75 • S I N O L E S 

-PAUL SIMON • NEW 7" & EXTENDED REMIX 12" SINGLE ■ W8404/T 
DIAMOHOS ON f Ni SOLES 

On* Of HCRSHOES 'W' OUT NOW! 

TITLES A-7 (WRITERS) 
WêêMSÊ- ,i PERCY SLEDGE 

WHIN A MAN LOVES A WOMAN a™ bene.king ' 
STAND BY ME fetectleren,!. BOTH ON 7"S. 3-TRACK 12" 

'' 'r'''''-' ' ' - ''' uiea iito ',t'. ' 
^ 0^ Tille lobe!7"(lin NumberlDolribliM (1/1/1/ ^ W ^-0 Artbl, IProdecenl Pettlbe^ I»V1/ 

56 SoS^lser, A] Evongdine (McNoi»), 57 S-aadByMelLg/lttbi/ StoSWS " Frozcn HeortjFM) 79 (Peaiv>n) 11 .29 

38 30 5 I.O.U. (Ultimote Mixes — '87) Gfrlreal/Begoors EorquelCEE709 [CBE 1295)(W) Freeer featuring John Rocca (Arthur Bakerf Shakin' Boker/lnlersong I i KNEWYOUWÉREWAITING(FORME) , EpicDUET(Tj2(C|  Arctha Franklin and George AAicnael (N. M. Wolden) Chrysalis Music (s) 
^ 2 5 Popsi & ShbMPhil Feoron/Tambi Femondo) Handb<|!)iS®,''X'837'F| 

39 60 2 LIVEITUP EpieANY{T) 1 (C) Mental As Anything (Richard Gottehrer] Syray Music 
40 29 A THIS WHEEL'S ON FIRE Wonderlaad/PolydorSHE(X}t1 (F) Siouxsie & The Benshees (Bonshces/Hedqesj EMI Music 3 . DOWNTOEARTH fi) Morcwy/PhonogramaTIXlîlF) ** 5,0 Curiosify Kilied Tlic Cot (levine) Curio Sounds/Chelsda Music/Wamw Bros 41 42 5 SOULMAN A&MAMjY)364(F| Som Moore & lou Reed (Devin Sigerson) Worncr Bros. Music A ,, ALMAZ Warner Brothers W8533fT] (W) ^ 4 12 Randy Crawlord (Reggie locasl MCPS (H. Fox) 42 50 7 YOU BE ILLIN' ProMe/London LONÎX) 118 (F) Run D.M,C. (Russell Slmmons/Rick Rubin) Warner Bros Music K ,, , ITDOESN'THAVETOBETRISWAY RCAM0NKfT)4(Rj 9 " 3 The Blow Monkeys (Michael Boker) Trashsongs/RCA Music ® iSÈ^^—i 
43 ca HOWMANYL1ES? Relo.molion/C6SSFANS(T)2|C) Spondou Ballet (Gary longan/Spandou Ballet) Reformation Publlshing 

6 2 ^ Ta%'(Ciaudn^cècche)to, e^, 44 74 io REAL WIIDCHILD(WILD ONE) ASMAMIYISBSIFI Iggy Pop (David Bowie/Dovid Richards) Saulhem Music @ y „ The Music Of The Night/Wîshînq You WereSomehow...® PohdorPOSPMKBIf) Michael Crawford [Aj Serah Brighlman (AA) (A, Uoya Webber] Really UsefuI ijpîirëwry" 45 [53 THE RIGHTTHING WEA*2103(T)(W) UAH 5imp|y Red (Alci Sod|<.n) SBK Songs/So wll0, 
•• 3 6 Steve 'Silk' Hurley (Slcve Hurley) Copyright Conlrol A ,, , MALESTRIPPER 6olBBOLTS4/7|12-BOLTS4/t2)|Pl * 25 2 Mon 2 Mon Meels Mon Porrish (M. Zone/P. Zone/M. Porrlsh) Posslon Music 

46 40 5 YOU DONT KNOW M«rc»r(/Phono3r<.a,MER(X1237(F) Berlin (Andy Richards/Bob Ezrin/Berlin) Warner Bros. Music lîo^œïgr115 48 ,,DS?fcTï5r.i.;C wtxfe"&68 47 39 4 BEST KEPT SECRET Virgin VS926n2)/CO; CRIS 92612 |F) 39 China Crisis (Clive Langer/Alan Winslanley) Virgin Music  
48 35 9 VICTORY CljbrPhonogrom JAB(X) 44 (F) Kool & The Gang (Ronald Bell) I.6.M.C./K00I & The Gang nanotaqr-Nom lO M c Y0U5EXYTHING EMI(I2|EM1S592|E) 3 Hot Chocolaté [Mickie Most) Chocolate/RAK Pubtishing @ Il ,, , STAY OUT OFMY LIFE T.nl/RCAP!:41I3I:ltr-PI4l132|(R| ,, 24 2 Five Slor (Busler Peorson/Deniece Pearson) Tenl Music/Chrysalis Music 

v^iwn^7'AW°m'2nii Xert.y^rtlend.ToY^e1! ^S^Sl«rg 40 61 7 HAVEYOUEVERLOVEDSOMEBODY Capitol (12ja 437 (El Freddie Jackson (Borry Eoslmond) Zomba Music |A „ , SHOPLIFTERSOF THE WORLD UNITE RoughTrudeRTfflUSd/RI) ,2 2 The Smilhs (JohnnyMorr) Warner Bros. Music 

l
 

l
 50 m GOOD TO G0 LOVER/OUTSIDE IN THE RAIN [U.S. Remix] BoilingPoiN/Foiydo. 9W l-uj Gvmi Guthrie (G. Gulhrie) PolyGrom Music |A|/Sawn Gems-EMI Music (AA) P05F(*18<1(F1 

13 „ „ NOMORETHEFOOL legon<l(t2)LM4(E) 8 13 ElkieBrooks(RussBollordJ Virgin Music® 9 ^ " ^•sl|Vel.J_r_27 y 
El 5, 2 WHO IS IT? Manironix(Manlromk) Chrysalis Music 107yirginTlNfT)t37|E) „ ONCEBITTENTWICESHY ASMAM|y)362|F) 16 9 Vesta Williams (David Crawford] Rondor Music/lslond Music ® lE ISTHISL0VE2C CBS MOYET (7)1 (C) O 10 12 Alison Moyel (Jinmy lovine] Virgin Music/RCA Music ® fsâsm'ît 53 31 5 TRAMPOLENE lsland(t2|IS305(El 01 5 ju|;a„ Cope [Warng UïBiiey| ,0 Music 
53 55 2 ETRANGERS IN OUR TOWN 10/vlrginTïN(ni48(H Speor Of Desliny (Zeus B. Held) Virgin Music 

1A A 0 C'EST LA VIE Manhaltan/EMI 112144714 (E] 6 9 Robbie Nevil [Sodhin/Thomalleyl Screen Gems-EMI/Wamer BrosZMCA Music ® 54 54 2 F|RE CBS 6503817 {12"—6503816) (C) Bruce Springstcen (Springsleen/Landau/Plalkln) Zomba Music XT ,, . BEHIND THE MASK (Edil) DuckAYome,Brothers W8461 (D(W) " 23 5 Eric Clapton (Phil Collins) ÏMI Music ® THE NEXT 25 55 CEI TEASER (Edit) Womer Brothers W8437(T)|W) tJil Geargp Renson (Narada Michael Wolden) Cartia/Whea Wdrds Coilîde/Bob-A-Lew 
m rm RUNNING IN THE FAMILY Pol,dorPOSP(X|842(F| IO CSJ Level 42 (Wally Badarou/Level 42) Level 42/Chappell/lslond Visio! Arts 77 83 5A 44 5 ELDORADO (Remixl Epie EMU (T)! (C! " Drum Thealre (Gary iongon/Kenlorn) Point Music 
19 113 H Trio Music/Warner Bros. Music 78 69 S7 CEI fbeTSe Works (Ion Broudie) Choppell MusN31"s8°"""!lBEG,8,lT'iWl 
AA ... a ROCK THE NIGHT 4 Europe (Kevin Elson)EMI Music® Epie EUR (1)1 |C| 3Q 7, HEARTOFTHESUN Vn 17100(1;^ 58 52 3 CAUGHTUP^NTHERAPTUREjREMIXED'T^ ^E^hjaEKRBBITKW) 
Al „ • SURRENDER Mercery/Phonogrou. SWING 3(121 IF| AË 9 » Swing Oui Sisler (Paul Staveley O'Duffy) 10 Music ® sa - 50 m THIS BRUTAL HOUSE Conll«mpo/Ch,sali!COOLIX|142(F| LdJ Ni|r0 Qeluxe (Aida Marin) Chrysalis Music 

A A ,IP , COMINGAROUNDAGAIN Ari.toARISI 112)687(8) ^ ^ Carly Simon (KunkeiyPayne/Massenburg/Samwell-Smilh) Famous Qiappell 83 si AO 69 , IFOUND LOVE (Radio Mix) Ser;ovs70USi(i2 -i20usii(A) OV t'- - Datlnne Davis (Elai Tuba/Kevin'Sugar-Daddy'WoadleylMinder Music 
A3 ,, ,, REET PETITE (The Sweetesl Girl In Town) • SMPSKM(12)3|A| rCnrcZv J 1 r Jackie Wilson (Cari Davis) Burlington Music ® ss et 61 nra .EHIPjGE POOLS ^ ^ ^^EnsignrauysalisENYIXIBIMFCDiSCDliFI 
OA c RATINMIKITCHEN DEPInte,nolionol/Vir9inDEP25|12)(El At 13 5 UB40 (UB40) New Cloims/ATV Music ® 86 67 A3 51 2 WHAT'STHE POINT Vindol»/WEAÏZ101(Y)(W| VA 71 2 Funbox (Robert Lloyd) 1 Moior Songs/Worner Bros. Music 
AC „ , THE FUTURE'S SO BRIGHT 1 GOTTA WEAR SHADES J•3 ^ Timbuk 3 (Dennis Herring) Illégal Music I.R.S./MCAIRM126(T)(F) A3 64 2 WHYDOESAMANHAVETOBESTRONG? CBSYOUNG(I)3|q Vy» M 2 PnulYoung(HughPadghaiiVPaulYoung/ianKewley)Yuung/SBKSMgs/I.Q.Prods. 
26 IZTO ^^Band,Lo£s,mn.o»t«WSirM 

w - 
64 Hàa Bananarama^(Tony^Swain/S,eve Jolley, 

A3 A, r MAGIC SMILE A&MAM(Y] 69 (F) Af 27 5 Rosie Vela (Gary Kotz) Copyright Conlrol 65 - 2 Mldnighl StorVggis Calloway/Midnighl Star, OMpp^Kjsic1'11171'' 
AO nri WHEN A MAN LOVES A WOMAN XO Llia Percy Sledge (—) Warner Bros. Music Ailantic *296(1) (W) 93 - 66 34 3fteD^raE(L,We,,.r|EM,Music/SMB./EM,te|CM'J(f' 
A A n o GIGOLO 37 2 The Damned|Jon Kelly) Rock Music . MCA GRIM(T) 6 (F) éVW 48 17 SOMETIMESO ErDsure(Flood) Sonet Music (s) Muie(12)MUTE51 |I/RT/SP) 
3A ,r , CRUSHONYOU   MCAMCArni048(F) ww 47 3 The jets (Don Powell/Dovid Rivkin/Jerry Knighl/Aaron Zigman) Rondor 96 93 68 2 8 Musi^rn^c'l! 
Aï n, . SOMETHING IN MY HOUSE ® EpieBURNSOT1 (C) w#l 21 6 Dead Or Allve (Slock/Aitken/Wotermon) Warner Bros. Music/Lalebond 69 49 33 ^bWre^ry Abbott, SBK Sangs ® 

AA HYMNTOHER , . ,,® , ,,    RealYZwmiW) 99 - 70 89 8 Chance (Age 0. Chance, Warner Bras. Music F"ACEmWT| 

AA en c WASTELAND Mercery/PhonogromMYTHIXlZIF) Jw» 22 5 The Mission (Tins Palmer/The Mission) RCA Music ® 100- 31 rm MELANCHOLY ROSE SrmoBIr,are/VirginGLOW4tI2|(E) *1 UiJ Marc Almond (Mike Hedges/Morc Almond) Warner Bras. Music 
AX ,a < CROSS THAT BRIDGE 32 6 Word Brothers (Don Was/PhilBtown)VuginMusic Siren/Vit9inSIREN37|12||El 0 W,>"' 33 65 3 LETHERFALL londoolONlX)n(F) ' A fben Jorico (Owen Davies) Tben Songs/Dejamus 
AE r a FORGOTTENTOWN , lsland(12|IS29!(E| 4o 3 Tlie christians (Laurie Latham) Copyright Conlrol Co^jll.d b, OoJ.^ 1er '.'«^l'wLlf 33 57 ,1 CARAVANOFLOVE* Go!ObtsGOD(X)16|F| # W» ' ' The Housemartins (John Williams) Warner Bros. Music ® 
AX ao , JACK THE GROOVE OO 20 7 Raie (Voughon Mot irrt-l -L 3^.. „l« 'e" b, 29 ne. .... TA m DONT COME TO STAY *** LiJ Hot Hous6(JomieLane)ATV Music deCONSIRUaiON/RCACHEZITII |R| 
A3 „ , LOVEISFOREVER | , c l"l 37 37 6 Bill» Oceon (Wayne Brolhwaile/Borry J. Eoslmond) Zomba/Aquo Music Top TSchort enlr ics lo dote (5 wo«k$) ^69 75 48 >P S^œ^F- Beli/Russell Simmoes, Isl^»3'0 



Vivid jumps Info TV 

tions have ioined forces m a bid to tackle Ine TV programming market. Sidney Lanier, head of Jump, soys his company is now winding down — it shoots ils lasl promo 
inlo Vivid's offices in Roland Street. Under the new agreement 

iord Bell and Jl   duo Niclt Sowyer and Corina Carmamile will olso be faken on board. This will teave Vivid's other boss, Luke Roeg, free to 
s: "The merger came 

mssâJtm* 

After the gold rush 
by Sue Sillitoe VHE VIDEO Colledir broke new ground le 

ernational to launch a video sing- es label, Gold Rushes, releasing jairs of "dassic" pop pror è4.49. Plans for the first batch, due c 
■Tef/ 

The Video Collecton's catalogue is broad-based, covering fealure films, children's tapes — by far the most popular with over 40 per cent of the sell-through market share — and music programming. But de- spite this F/fe would be the first to admit that the compan/s music titl^s are not exactly contempor- r, although he feels this is impro- 
S 3 range al rrerae 
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FOR MORE EFFECTIVE MERCHANDISING AND DISPLAY OF... 
....THESE...&THESE & THESE &THESE RING THESE 

r 

APOLLO SPACE 
SYSTEMS 

For the latest information on Individual or Multi Media ] 
Merchandising & Browsing Units CALL US NOW ON (0773) 812800 
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THE MUSIC BUSINESS 

HAD BETTER WATCH 

OUT! 

BECAUSE SOUNDS IS GOING INTO COMPETITION W1TH IT 

Forget your feeble one-off record gifts on the front of other music papers because 
Sounds is launching its Spring Promotion with three BPs in a row. With eleven 
exclusive tracks by eleven exciting acts selected by our very own A&R department, 
THE SOUNDS SHOWCASE EPs feature the absolute cream of the modem music 

world. 

Admit it, could anybody else put together a sériés of three EPs that star The Cuit, 
The Mission, Gangway, The Mighty Lemon Drops, The Leather Nun and The 

Woodentops, as weil as five other top acts? 

Impressed? We thought you might be. And we'll carry one of the set on the front of 
each issue dated February 28, March 7 and March 14. 

Far from making the music business redundant during those weeks, it will be your 
opportunity to advertise your company's products direct to your target market of 
young record buyers. And Sounds will have extra distribution, press advertising and a 

national radio campaign to promote these issues. 

So if you want to find out more about our A&R strategy or just place an ad with us, 
then call our advertisement department on 01-387 6611. 

SOUNDS 

THE RECORD BREAKER 
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Last minute décision créâtes 

dassical/pop CD price gap 

— tBÉ al around and lape as a re-mastered re-issye linclive cover ^s 
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Perahia's 
second 
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New distribution deal 
signed for Teldec 
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RAPTURE • CD 
Anita Baker 

ElektraEKT37 

BROTHERS IN ARMS ★★★ co 
Dire Straits 

Verligoffhonogram VERH 25 

GIVE ME THE REASON 0 
Luther Vandross 

Epie EPC 450134-1 

SLIPPERY 
WHEN 

WET * CD 
Bon Jovi 

Vertigo/Phonogram VERH 38 

DANCING ON THE CEILING * CD 
Lionel Richie 

Motown ZI 72412 
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NOW, THAT'S 
WHAT 1 CALL MUSIC 8 ★★★ 

Varions 
CD 

EMIAOrgin/PolygrainNOWS 

LIVE MAGIC * CD 
Queen 

EMIEMC35I9 

SWEET FREEDOM: BEST OF MICHAEL McDONALD • 
Michael McDonald 

CD 
WarnerBrolhersWX67 

TRUE BLUE *** CD 
Madonna 

SireWX54 

SILK AND STEEL ★★★ CD 
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■ The Style Council 
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THE FIRST AIE 
Madonna 

WHAT PRICE 1 
China Crisis 

LOVERS • 
Various 

SIXTIES MANIt 
Various 

COSMIC CARf 
Jasper Carrott 

WAREHOUSE: 
HuskerDii 

RENDEZ-VOUS 
Jean-Michel Jarre 

WORD UP • c 
GAP BAND 8 
The Gap Band 

QUEEN GREAI 
BREAK EVERY 1 
Tina Turner 

GAUDI 
The Alan Parsons Pr 

FACE TO FACE 
Barclay James Harv 

JUST LIKE THE 
Freddie Jackson 

THE "HOUSE" 
Various 

1NTO THE LIGI 
Chris De Burgh 

RAT IN THE KF 
UB40 

ALF ★★★ CD 
Alison Moyel 
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TALENT 

Roots blossoms 

was in 
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Pastels Still Alright jack 

picked! 
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FOLK & ROOTS 
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PUBUSHING 

SBK: a 
labour 

of love 
(& money) 
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PERFORMANCE 

Freddie — 
with love 
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D'YOU KNOW BRUNO 

> was with the Bad Boys. His first 

appearance didn't go quite to plan. Master tapes got 
burnt when the Company's offices went up in fiâmes 
and his part was eut from the TV show. 
out the Bad Boys. Was he really jinxed? 

In 69 Bruno pla) 
his performance was left out of the film of the hist 
rock event. 

By 1970 Bruno had moved to Détroit. He was Ih 

this amazing man . . . AND WATCH FOR THE 
RETURN OF BRUNO. 
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ALBUM REVIEWS 
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LP REVIEWS INDIES 
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WHITELINE 

MUSIC VIDEO PRODUCTIO 
THE WHITELINE CORPORATION THE COLOSSEUM PRODUCTION CENTRE PORTLAND G A TE LEEDS L S 2 3 A W TELEPHONE (0532) 451429 

THE MISSION 
RED LORRY 
YELLOW LORRY 
M E K 0 N S 
SISTERSOFMERCY 
DANSE SOCIETY 
MARCH VIOLETS 
SKELETAL FAMILY 
FLESH FOR LULU 
THETHREEJOHNS 
MICRODISNEY 

BLACKWING 

AT A PRICE YOU CAN AFFORD 
Alison Moyet, E 

TELEPHONE NO: 01-261 0118 
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MARKET SURVEY 
OCT-DEC '86 
PUBLISHING 

1 1 Warner Bros Music 
2 4 Chappell Music/lntersong 
3 3 CBS Songs 
4 8 Virgin Music (Publishers) 
S 6 EMI Music Publishing 
6 2 Island Music 
7 - Simon May Music 
8 - Jobete Music (UK) 
9 - GMPC 

10 10 PolyGram Music 

INDIVIDUAL 
, 1 Warner Bros Music 
2 9 EMI Music Publishing 
3 5 Island Music 
4 - Simon May Music 
5 - Virgin Music (Publishers) 
6 - 10 Music 
7 3 CBS Songs 
S - Jobete Music (UK) 
9 - GMPC 

10 - Burlington Music 
panel soles (supplied by Callup} of ail jsic Week's Top 75 during Ihe fourth sales are ollocaled ta A-side publishers 

REINFORCING ITS re- surgence in the second holf of the year, Warner Bros remained solidly at the top of the fourth quarter market share table in both corporate and individuel catégories, benefit- ing from from hits across the board from artists such as Madonna, The Housemartins, Whitney Houston, Nick Kamen and Red Box. EMI Music — dominant earlier this year — came back strongly in the indi- viduel category but was not quite so strong in corporate 
Island was also stronger in- dividually than in the corporate stakes, while the EastEnders connection has worked won- ders-for Simon May, wilh Nick 

Berry's Every Loser Wins and Letitia Dean and Paul Med- ford's Something Outa No- thing sending his company )o fourth place individually and seventh spot in corporate 
CBS Songs has maintained its consistent presence in the last quarter under that name before adopting the SBK En- tertainment World corporate tag. Gregory Abbott was among those contributing to CBS's in- dividuel performance, though its corporate strength owned more to associated publishing companies. Virgin enjoyed hits from Five Star, Alison Moyet, Jaki Graham and OMD, though was also slightly stron- ger on a corporate level. 
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Korea flies 
the flag of 
copyright 
reform 
On the eve of Ihe Séoul Olympic Cames, Korea is the world's twelfth larges! trading nation, has the world's highest growth rate and — perhaps even more striking — a surplus on its balance of payments wilh Japon. Armed with this impressive outline of a nation not so much emerging as exploding, international copyright observer Trevor Lyttleton has returned from a spécial symposium held in Korea, and here he urges the key music righls groups to invest time and effort into lobbying for further protection and to help train those who will administer the country's copyright System. 
SINCE I last visited Korea in November, 1985, considér- able progress has been made, thanks largely to the trade pressures brought to bear by the United States government. However, the new copyright law coming into force on Ist July 1 987 will as it now stands, only apply to the foreign works of ail writers in countries that are signatories to the Universel Copyright Convention, created ofter that date. This of course is far from satisfactory. There is however to be a spécial con- cession which will protect US works created within the 10 years period prior to enact- 
     iy Denis de Freitas of the British Copyright Council — express- ed the hope that ail foreign works would be protected and that urgent représentations would be made to the Korean Government to ensure that the 

% 
to 

to 

have introducec! copyright laws, have lamentably failed fo enforce them. Korea's immédiate need therefore is to establish an overall through 

back and complain of copyright Systems failing to operate in ae- veloping countries, if they are not 1 ' a take the necessary 
copyright Systems and assist in their administration. A substantiel com- of t 

monitoring of the copyright n once the new laws are 

businessmen and the public at large must be made aware of the copyright System and its praclical 
The international copyright com- 

and money is called for. Copyright training and éducation has to be initioted, continued and followed through. The rôle of ASCAP, BMI, GEMA, SACEM and other perfonming 
publishers and record industry associations, cannot be overstated. 
to in'vest sXTantialV in devdoping 

Bush moves 
at Chappell 

tor, reporting to chief e> onathan Simon. sh will be responsible fc 
ing the Chappell Music . al and standard repertoire ments, the theatre departm Recorded Music Library c English Theatre Guild. 

The accountants 
for Rock'n'Roll 'n'VAT 
'n'R&B'n'PAYE 
'n' PRS 'n'Schedule D 
'n'C&Wn'NIC'n' 
A&R'n'.... 

Apart from helping to look after the financial affairs of hundreds of performers we're also very experienced in the accounting aspects of ail other areas of the music industry. 
So whether you'rc in promotion, recording, publishing, merchandising or distribution - you can trust Lubbock Fine to be more businesslike about the Business. Contact JeffGitter or lan Haringand see 

how we can help. 

W Lubbock Fine Chartcred Accountants JEL y5 Bedford Row, London WC1R 4DB. 
JP Téléphoné: 01-242 9881. 



TOP baM SINGLES 

JACKYOURBODY 
Aretha Franklin ond George Michoel 

m, .C'EST LA VIE *• RobbieNevil „ JACK THE GROOVE Champion CHAMP (12|23 |A) 

Ti . RAT IN Ml KITCHEN fk UB40 DEP Interl 
i King/Mute TYPE 1 (T) (l/RT) 

9., s I FOUND LOVE (Radio Mix) Darlene Davis Serions 70US|1 

sWE'LL BE RIGHTBACK 

,, „ ONCE BITTEN TWICE SHY Vesta Williams 

SôriTTi 

CHASIN' A DREAM 
10/VirginTEN(T]137(E) 

'Champion CHAMP (12|28 (A) 

Club/Phonogram JAB(X} 44 (F) 
Solar/MCA MCA(T) 1117 (F) 

Profile/London L0N1X|118(F| 

Champion CHAMP—(1226] (A) 

umpstreelJS 1007 (Imparti 

Warner Brothers 0-20469 (Import) 
ampion-(CHAMP 1231| (A) 

AArm [YOU COHA) FIGHT FOR YOUR RIGHT ., ■•OLIU BeostieBays De(Jom6504187(12"-6504186) 

Strang City ST 001 (Impart) 
PASSION AND PAIN 

Champion CHAMP|12)29 (A) 

LET THE MUSIC MOVE U 10/Virgin TEN(T) 145 (E) 
Champion CHAMP(12)27|A| 

Portrait 6503127 Il2--i50316) (C| 
«3 «"ÎSq0' H5a'" „ NIGHTS OF PLEASURE 

Jirca/Vîrgin YR(T| 1 (E) 
Anm GOOD TO GO LOVER/OUTSIDE IN THE ... 69 E21 Gwen Gulhrie Boiling Point/Polydor POSP(X) 841 (F) 

•n usa WHATCHA GONNA DO 72 Blaze Champion CHAMP (12)36 (A) 
T3 EU l'M NO REBEL * ^ View From The Hil EM1[12)EMI5580 (E) 

île Street SSR1001 (Import) 
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SINGLE 
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(JIVE (T)137) 

ALSO INCLUDES A BRAND 
NEW RE-RECORDING 

OF THEIR CLASSIC 
"CHILDREN OF 
THE GHETTO" 
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hmi&Miim 
U M N 

BACK IN November, I and several other disco biz figures were interviewed by Landon Weekend Télévision for a programme they were making in fheir South Of 
entrepreneur Wlorg« Khan and his labels 

"Euro jazz-funk" with crossover smash potentiel, is TULLIO DE PISCOPO Primavera (available on several Continental labels), which is due here imminently on Greyhound — be warnea! New on US 1 2-inch are HERB ALBERT Keey Your Eye On Me (A&M SP- 1 2226), Jam & Lewis-created instrumental with a Janet Jackson-ish drive; LILLO THOMAS Sexy Girl (Capitol V-1 5283), répétitive sinuous groove; CRANDMASTER FLASH U Know WhatTime It Is (Elektra 0-66825), excellenttight rap; CHUCK STANLEY Day By Day (Def Jam 44-6020), superb wailing soul slowie (originally by Continental 4); C.T. A-      - SATIN I Found A Friend (Underworld AP 1 26), well arranged strong "house"; 

StreetSounds. The programme was scheduled for showing at some stage early in the newyear. Eagerly we waited, and then the date was announced; it would air on Friday, February 6. On Thursday, February 5,1 innocently rang StreetSounds to ask for a copy of one of their compilation albums to review, only to find that there 

Midem in fact true? To find outwhat was up, I then rang StreetSounds' man at RCA, 
KENNY 'JAMMIN' JASON with 'FAST' EDDIE SMITH Can U Dance (DJ International Records DJ only to find myself referred to 932), typical "jack , a différent number. His home MIKEY-D & THE l.A. number, it transpired — and i POSSE Dawn (Public that is where he was, mode H Records PA008), amusingly redundant that very morning. explicit story rap; S.O.S. The story was the same with D No Lies (tabu 4Z9- all the other Street employées 06030), remixed infectious contacted. With incredibly ironie timing, the day before he was to be profiled on TV, Morgan Khan had run out of finance. The officiai announcement made on Friday morning said that the directors of Brazendown Ltd (trading as StreetSounds) and Streetwave Ltd were making intensive efforts to put together a financial package   to save the companies. Could 1 2), dated uptempo duet. it be that the TV programme New UK 1 2-inchers will prove to have helped them subsequently in this aim? It's to be hoped so, as, c retailer level, the 

leaper biggest, so far, i „ , clubs; CHERYL LYNN New Dress (Manhattan V-56040), ponderous bumper possibly not vocally soulful enough; BOBBY JONZI Got The Touch IfYou Got The Time (Fantasy D-276), old fashioned gruff bluesy soul chugger; """" 

includeTAURUS BOYZ Looking For A Lover / (Cooltempo COOLX 141 ), 

a real gap. A pioneer and masterot the packaging of 

beefy "house"; WILLIE COLON She Don t Know l'm Alive (A&M AMY 380), better the longer it's on; MILLIE SCOTT Ev'ry Little Bit (Fourth & Broadway 1 2BRW  js artists'black music LPs, 58), Nick Martinelli-style now copied by many others, smooth swayer; CEEJÀy Khan can only be praised for fGould This Be Love (Noir the way he helpeaexpand ■ Records CHALK 1 23), the music's market. Had he stuck with what he does best, instead of launching an ill fated magazine, and supporting the Streetwave label despite its lack of hits, none of this might have happened. On to happier topics. An import that is now spreading southwards after exploding first in Scotland's gay clubs, although in fact it's sort of 

breezily commercial girl-sung chugger; BEASTIE BOYS Fight For Your ffight (Def Jam 65041 8-6), pop chart-aimed rock chant; PATTIE LaBELLE Kiss Away The Pain (MCA Records MCAT 1120), soul-drenched sophisticated smooeher and GREGORY ABBOTT I Got The Feelin' (It's Over) (CBS ABBT 2), same ingrédients as his hit without so strong a song. 

Hot House 
hybrids 

music and plays guitar, recalls: "Early last year, Ihings looked very bleak indeed, we thaughl, "Where the hell is this bloady record going ■ne from?"' .gle and unpictured lyricist n Colyer had met in their ad il days and began writing sangs which were soon to be inler- prefed by Heother Smoll, who answered their ad and got her ' sl-ever singing gig. Healher quoles names like Arelha Franklin and Mavis Staples as influences, Mark and Martin can rave ail day about Ray Chades, Bobby Womack and loads more, but the élégant soul of Don't Came 
"Ifs not a pariicularly popular sort of orea," Colyer soys. 'We can't compele on the dancefloor," adds Pringle. 'We can't Write those sort of sangs." 

Anatomy 
of a hit 
by Barry Lazell 
THE SUDDEN éruption of Man To Man's Maie Strippper into the Gal- lup Top 30 last week, led to a very strange situation with regard to its sales patterns. 

renl in parts of the Norih of Englond and Scotland, where high tempos are always likely to have^ the advanfage. 
chart is due to sales almost entirely from 
petus being helped not a little by the now-familiar practice of bringing the record back into availability again^sudj 
during repressing. So, we have the^very odd situation 
indie chart,9 has experienced only a 
chart,^ but leaped among^last^ week's 
weight oHhat entry is likely now to 

certaijly -^9 'has^apparently 
0°it'untiMfsat Ihere/'Silk" Hudey-s'lyle, in the Top 30. ^ ^ ^ ^ 

HOT HOUSE: eleganl soulslers 
DISCO 

TOP ALBUMS 
RADIO 

LONDON 
ï L™1* VANOROSE*ia«Sin.i ICI 3 , ^ GEORGE BENSON: Iccser Wamtf Brolh«rs 4 7 M FSE JACKS0N:c^Mm1raiEi RANDY CRAWFORD; Al-roz Worner Broih.n 
5 5«ANITA BA'(ER- m 37 (WJ «ORGE MICHAEL-c 6ig îYAIÎI0US:WtSîsÏÏd<WTND1|«| "^Yo^SsLbody Coptlol 7 M 10 GAP ^SS'c* Et 8W92 (R| THE JETS; CrwKOoYou MCA . J 3 )5 SURFACE: StA*. CISJSI)I»7-I1C| MIDNIGHT STAR: Engin© Na 9 SoWMCA 
a , - MANTRONIX: Mwic Madoew 7 6 8 lO/Virgin DIX SO (E) VESTA WILLIAMS: Oice B&cn Twne Shy A&M 1(1 ' 8KwOODMA™"B°S3n3Vg 

]2 BEASTIE BOTS: GREGORY ABBOTT: .GcAFeeVng It-iOver CBS m CAMEO: Word Up 111071 Ckb'Phanagrani JA8H 19 (F] BLAZEîWhotcKoGowflDo Champion 13 m, VARIOUSiS,''sr,^t3Î'™s7cVs'iR,| CURTIS HAIRST ON: Tho Momng Aftez Allonfic 14,2 ,BOBBrWOMACK:W»™slo HOWARD HEWEn^ortA^M^KfMrx, El.hfro 
15 8 ? VASI°us;ir,ïâ.cSgT^, CHERYL LYNN: NewDreu (US Import-Monkottan) 16 13 Î3 FIVE STAIi: 51 "tiScA W TU» (R) PATTI LABElLEiKiuAwoyThePoLn MCA 17 19 3 ANITA BîRER[j oîfn"ïô 18002 |l»poH| SHIRLEY MURDOCK: Aj We loy Elektro 
18 „ NA,EE:N°«^(,toAM13,1s|0 SURFACE; Hoppy (Whit. label) 
19 ,7 3 GWEN GUTHRIE: Cood To Go (Ave, 

As featured on the TONY BLACKBURN Hoidor-Fridar {206art4.9 VHF) 20 m THE^E
l^Î.V«!StH^i 

Compiled by MRIB 
^*TTTTTTTrW!ïïl [TSSjH 
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TOP • 100 ALBUMS 
, „ GRACELAND*** WarnerBrolhertWX52(W) ' » Paul Simon (Paul Simon) C;WX52C; CD; 925 447-2 

r. 

51 „ „ THE GREATEST HITS ^'"qsuc'mi 48 12 BonnioTyler(Vanous) C.STAC2291 THEC0ST0FL0VING0 PolrJofTSCLP4(F) jC csa The Style Council (Paul Weltorl C:TSCMC4;CO.-83HJ3-2 52 , GEORGIA SATELLITES 58 2 Georgia Satellites IJeHGhxman) C, 960 496-4 1 . AUGUST» Duclt/WornerBrothersWX71 (W) •» ' " Eric Claplon (Phil Collîns (ail 11) Tom Dowd (1)) C: WX71C;CD:925474-2 53 RFTWEEN TWO PIRES * CBS450150-1 (C);C: 450150-4; 56 ^ ^ïïoUna(Huah S Vounq/lanKewley) C0:450150.2 
4 3 20 B l|:F|ER(DT -d KHhT *1 C 40 26659 CD CDCK266S9 54 SUZANNE VEGA® A&MAMA5072(F) 57 6 Suzanne Veqa (LennyKaye/SfeveAddabbo) C-.AMC 5072; CD: CDA 5072 e , THEWHOLESTORY** EMIKB1V1 (EI:C:TCKBIV1 CD:CDP746414.2 » ' '3 Kate Bush (Kole Bush (6) Kale Bush/Jon Kelly (3) Andrew Powell (31) 55 82 3 œm„k„n IN. M. Walden ,6, A.M^œ^" 
A C ,, NOMORETHEFOOL» Legend LMA1 (E): C: LMT1 ; CD: LMCD 1 5 11 ElkieBroolcs(Rus$Ballard(4)TrevorJordanI3)JuliaDowne5ll|GarryBéll(1)) 56 « TJ^^^^Williams, ' CtZ^cSŒ 

(^13 25 ^llK
s'fN53

v
ST-EEl|*** cpi?7n'ro'co^POTVlM 57 ca O . ,, TRUE BLUE * * * Sir.WX54lWIC;WX54C;CD:925442.2 •» 9 ^ Madonna (Madonna (ail 9 trochs) Slephen Broy (6) Patrick Léonard (4) ) 58 LIKE A VIRGIN * * * Sire WX 20(W|; C; WX20 C 73 "7 Madonna(hhleRodgers(9)Madonna/SleveBray(1 )) CD;925181.2 A ,, SWEET FREEDOM • Womcr Brothers WX 67(Vlh: C: WX 67C: CD; 241 049-2 " 6 13 Michael McDonald (T. Templemon/M. McDonald/l. Waronlter/Vorious) 59 A KIND OF MAGIC * * EMI EU 3509 |E1: C;TC EU3509 46 34 Queen (Queen/Mack (5) Queen/David Richards (4)) CD; CDP 746267-2 

10 ,ft LIVEMAGIC * £MIEMC35I9|E) 4 ,0 QueenIQueen/TripKhalal) C;TCEMC3519;CD;CDP746413-2 60 , , , ALF *** CBS26229iq 1 43 7 Alison Moyel (Tony Swain/Sleve Jolley) C; 40-26229; CD; COCOS 26229 
11 n n NpW.THAT'SWHATICALLMUSICB*** ^EMI/VirgWPolyoraniNOWBIE) 61 RAT IN THE KITCHEN • DEPInternat oncl/VrgnLPDEP 11 (E) 40 U840 (UB40) C: CADEP11; CD: DEPCD11 19 (Ttjn, MIDNIGHTTO MIDNIGHT ■ CBS450256-1 (C) IA IdiJ The Psychedelic Fars (Chris Kimsey) C: 450 256-4,-CD; 450 256-2 62 INTO THE LIGHT* „ , A8MiU4A512t(f) 83 37 Chris De Burqh (Paul Hardtman) C;AMC5121,-CD;CDA512I 19 „ ,, GET CLOSE • llcol/WEAWX64|W);C;WX64C;CD;240976-2 6 14 The Prctenders (Bob Clearmounlain/Jimmy lovine (9) Steve Ullywhite (1)) ART 1 ST S' A-Z 'k.'»,:, 4 THE "HOUSE" SOUND OF CHICAGO DJlnlnmnlional/LondonLONLP22(F) Owf)52 s Varions (Variaus) C;LONC22 ilAi,. ,, DANCING ON THE CEILING * Mo.o.nZL72412(R) [11) 15 26 [jonelRichie(LionelRichie/JomesAnthonyCarmichael) C;ZK72412:CD:ZD72412 

BE^nEBOYS "IW 
cSo!!!l~~~70 PSYCHEOEUC FURSTlhc '3 

64 jj54 3 JUST LIKE THE FJRSTTIME ^ TCCST202fco"cDP746325F2 
ïé ,, -, SLIPPERÏ WHEN WET* Vertigo/PhonogromVEIÎH38(F) J9 12 22 BonJovi(BruceFairbaim) C;VEIIHC38;CD;830 264-2 65 rm FACE TO FACE Polydnr FOLD 5209 (F) C; POLDC 5209; CD; 831 483-2 Barclay James Harvest (Barclay James Harvesf/Gregg Jackman (ail 10) Pip Williams (6)) „ , GIVEMETHEREASONC Epie EPC 450134-1 (C) 34 3 Luther Vandross (Luther Vandross (9) Marcus Miller (8|) C; 450134-4 ^5 EU Tta AtonParsonsPraiect(AlanParsons) C.408oS! 
Itl 

„ 01 BROTHERS IN ARM5*** Vertigo/Phonogram VERH 25 (FJ 17 91 Dire Slraîls (Mark Knopfter/Neil Dorlsman) C; VERHC 25; CD; 824 499-2 
]4 RAPTURE»  EleklraEKT37IW)C:EKT37C[CD:960444-2 

s. nn BREAK EVERY RULE • -n. 'n ESI .Oie .s) 5' 22 TinaTurner(TerryBrillen) C;TCEST2018iCD;CDP746323-2 OUEENGREATESTHITS*** EM|EMTV30(E| 14 58 Amla Baker (Michaei Powell (7) Marti Sharron/Gary Skardma (I) ABSTRACT EMOTIONS Wc„ner8-olhcrsWX46(W) 7 78 4 Randy Crawford (Reggie Lucas) C:WX46C CD; 925 423-2 „ REVENGE*** RCAP171050[R] C^WK^D RANDY ?9 WLEMINDS 39^ 
■ta 

L <7 „ GAP BAND 8 Tolal Expericnce/RCA FL89992(R) ' 47 2 The Gap Band (C. Wilson/R. Taylor/O. ScoH/J. Hamilton) C: FK 89992 S 1Q 10 WORD UP • Club/Phonogram JABH19(F) lo Eurythmies (David A. Slewart) C:PK 71050; CD: PD 71050 91 ,0 ,, THE FINAL COUNTDOWN. EpieEPC26808(q -«» " " Europe (KevinElson) C;40-268082;CD;CDEPC26808  - 71 
' 38 18 Cameo (Larry Blackmon) C: JABHC19; CD: 830 265-2 

62 6 RENDEZ-VOUS ^ ^ h u j c 
22 , ZAZU A4MAMA5016IF) 7U 4 Rosie Vela (Gary Kalz) Ç;AMC5016;CD;CDA5016 

48'"j 72 frr™ WAREHOUSE: SONGS AND STOR1ES Warner Brothers 925 544-1 (W) HuskerDo{BobMould/GrantHarl) C: 925 544-4 
23 „ THE VERY BEST OFELKIEBROOKS Telsto,STAR2284 |R| 10 8 ElkieBrooks (Variaus) C; STAC 2284 GAPBANp'Sc 69 SUPERKMtfj___84 73 .x ? COSMJC CARROH Portrai» LAUGH1 (C) Jasper Carrait (—) C;UUGH401 9A - -, EVERY BREATH VOUTAKE-THESINGLES A4MEVERY1 (F)C;EVERC1 14 15 The Police (Police (olll3)/Podgham (6) Gray (3) Lalham [1)| ** CD;EVECD1 

' ^ r D l r ' ' 1 "7 ■? 
74 „ „ SIXTIESMANIA • TnlslnrSIAR2287|R| 59 13 Variaus (Variaus) C STAC 2287 Hnn STREETSOUNDSEDITION20 Si»stSovndsSTSND20(R| Variaus (Variaus) C;ZCSTS 20 75 89 15 LOVERSy» , ^ TelslerSJAR 227^(8) 

27 
A,. ,, WHITNEYHOUSTON*** Ari!f(i206 978|Rl:q406 978;CD;610359 1/' 62 Whitney Houslon (Jermoine Jackson (3) M. Masser |4) Kashif (2) 
' 133 A^D D,A,IÏ-<ÎER9U

US T0 K,N0W Epic450257-, |C| 76 71 2 ^AT
C
PRIC(crAR|ADISE/A| W 1 | C TCV-4 0 c'c 2 20 1E) 

28 
Dead Or Alive (Stock/Aitken/Waterman) C: 450 257-4; CD: 450 257-2 1 24 38 P°er Gabriel (Daaicllanois/PelerGabriell C; PGMC S^CD; PGCD 5 

77 
78 48 '» P^A,LKsE(îhŒHDu*ghVadgham, C-TCV2345!'CD"CDV2345 90 M 2 IMPRESSIONS X-TelNË1346(K] Varions (Variousl C: CE 2346; CD; NCD 3347 79 7- „ THESINGLESCOLLECTION**Ch7.oli.SBTV1|FlC;ZSBTVICD;CCD1498 Spondau Ballet (Swain/Jolley/Spandau Ballet (8) Burgess/Hom (1)) 30 25 V FORE! * ChrysolisCDL1534(F)C: ZCDL1534 ***• " " Huey Lewis and The News (Huey Lewis and The News) CD;CCDI534 80 , „ ,7 HUNTING HIGH AND LOW ** WomerBmd»r;WX30(W|C WX30C 1 ^ A-hatT.Mansficld(7)/A.Tamey(2)/J.Ralcllft/Aha(111 CD 925300 2 

31 „ „ DISCO» EMIPRG100I1EI PetShop Boys (Variaus) C:TCPRG100I:CD:CDP746450-2 (5 weelcs)    - 22 m 7. 3 RUMOURS + ** Warner Brothers K 56344 (W| C K 456344 ' Fleetwood Mac (Fleelwood Mac/Richard Dashul/Ken Caillai CD. K 256344 
32 | 43 ] 3 HITS 5 ** * CBS/RCA Aricla/WEA HITS S (R) Panel Sales decreasc on previous week - 2.2% '«9^77 5 LOVE ZONE • JiveHIP35(R) Billy Océan (Wayne Brathwaile/Barry J. Eastmond) C;HIPC35;CD;CHIP35 
33 [ 44 5 COUNTTTIR^EE AND PRW^ Mtrrory/FhoMgmmMERH 101 (F) C:MERHC101; 83^1 2 STREET SOUNDS ANTHEM5-VOLUME 1 Stre.tSovndsMUS^IC5(R| 
3 A <0 50 PICTURE BOOK * ElelilToEKT27(W) Simply Red (Slewart Lovine) C;EKT27C; CD; 960452-2 O Jt jg THE AUTOBIOGRAPHY OF SUPERTRAMP • A&MTRAMP1 (F) A*** Supertramp (Supertramp/Vanous) C;TRAMC1;CD;TRACD1 ,3 ,, MUSICFROM THE BBC-TV SERIES THE SINGING DETECTIVE' Variaus (Variousl BBCREN608;C;ZCN60S(E| * * (600,000 units) * (300,000 unils) 

• (100,000 unils) 0 (60,000 unils) riïYI - NEW ENTRY 13 RE-ENTRY 
55 65 9 SoifCclf(MÎke fhaBrneA?8) Soft Cell (sfoon^TMiftor^r ""''SrMWW 36i22 3 yP.FR0

(y
T? ) Ser'°C ZCUP4|TAJ 86 ̂[64 3 k'CE'!'SlTOtm1l o l- t DelJam 450062-1 (0 ) Beaslte Boys (Rick Rubtn] C: 450 062-4 37 27 ,5 INVISIBLE TOUCH* VirginGENLP2(E) Genesis (Genesis/Hugh Padgham) C; GENMC 2; CD: GENCD 2 82 g, 9 ALCHEMY— DIRE STRA1TS LIVE * Vertigo/Phonogram VERY11 (Fl Dire Straits (Mark Knopller) G VERYC11; CD; 818 243-2 

38 1 35 g Puapo DOMINGO COLLECTION C Stylvs/RCA SMR625 CT 8^80 ,1 MOTOWNCHARTBUSTERS» 
39 1,7 ,8 ONCE UPON A TIME * * Virgin V2364 |E| Simple Minds (Jimmy lovine/Bob Clearmounlain) C: TCV 2364; CD: CDV2364 82 THE CIRCLE&THE SQUARE Sire/WEAWX79 (W);CD;242037-2 ■4" Red Box (David Molion(all 12) David Molion Chris Hughes (1) qwx79C 40 35 29 COMMUNARDS * London LONLP18 (F) Communards (Mite Thorne) C;LONCI8;CD;828016-2 26 , PRIVATEDANGER*** CnnitolTINAllÉi Tina Turner (Vanous) C;TCTINA1;CD;CDP746041.2 m 24 4 THE HOUSE OF BLUE LIGHT Pol,dorP01H32|Fl Deep Purple (Roger Glover/Deep Purple) C; POLHC32i CD; 831 318-2 irt' 88 24 WHILETHECITYSLEEPS...» Womcr Brothers WX 55 IWl" C- WX 55C -3^1 George Benson (NM. Walden (6]/T. UPoma/R. Budtanan (2)/Ktishi[ (1 )) CDt925475.2 42 1 34 i8 SCOUNDREL DAYS ♦ Won»r B.olhcrs WX62 (W); C; WX62C 4 A-bo(AlonTarney(7)/Mag5/PalWaaklaar(3)) CD; 925 501-2 OTOV» WORLD MACHINE** "PolydorPOLHBSIFl v Lovel 42 (Wally Badarou/Level 42) C: POLHC 25; CD: 827 487-2 43^3 15 ORIGINALSOUNDTRACK"TOPGUN"* C6S70296(C) Vatious (Votions) C 40-70296; CD; CD CBS 70296 93 U Zz'fJp^l'lHam)* twl'^'c^w™« AA 39 19 INFECTED • Some Biezarn/Eplc EPC 26770 (Q; C; 40-26770; CD; CDEPC 26770 The The (W, Livesey/M. Johnson (4) R. Mosimann/M, Johnson (2) G. Longan (2) 94 )87 2 Sam Cctoko^VartousjMUSlC * c B"81-8 2 lRl ,35 6 BACK IN THE HIGH LIFE • lslondlLPS9844|E) ° Steve Winwood(RussTilelman/SlevoWinwood) C:ICT9844;CD!CID9844 95 7. o KEÂSÈ *    Fn,l„ll.„m.TÎT7^ Pet Shop Boys (Stephen Hague) C: TC PSB1- CD> CDP 746 271-2 Ao 32 eSOD'SOWNMEDICINEO Mnrcufy/PhonogromMERH102(F) W The Mission (TimPalmer/The Mission) CMERHC102; CD;830 603-2 96 fa tî^Dany/Hi»»»»^-8- '44 31 THE FINAL * Epic£PCe86ai ICIiC,40.8B681;CD;CDEPC88681 Whom! (George Michael (II) S. Brown/G, Michael (3) B. Carter (1)) 97 «a The Cuto,(lVa,to!lls)A ~ 1 Hl: !,INbLt!' * C: FIXHC12'00^829Mo!) A8 78 12 IMROUGH THE BARRICADES» RolomionWCES 4502S9-1 |C) Spondou Ballet (Gary Longon/Spandau Ballet) C: 450 259-4; CD: 450 259-2 98 AO 41 43 STREET LIFE —20 GREATHITS * EG/Polydot EGTV1 (F) BryonFetry RaxyMusic (Variaus) C;EGMrvi;CD:e29l36-2 
50 55 " Kkil/eTKo,ACIFJC *C S c

h
e^SM4^05^:4230s 99 90 2 LosLobo^Jr-^àneBumert/Lo^obosl Slosh/london^MBIF) 

100 93 2 AULOOD ktbSKV" ** - lslandtMA3(E)  "2 (Jimmy lovme)  C;IMC3;CD;CIDI13 



IN 1987 THEY WILL SPEND £21 ■ 
MILLION* ON RECORDS AND TAPES mMM 

AND WILL PLAY THEM TO A WEEKLY 
, AUDIENCE OF leVa MILLION* IN THE ^ 
UK ALONE! THEIR BUSINESS IS YOUR 

I BUSINESS! Vm 

DJ'S READ ► O 

J 

THEY ALSO SPEND, 
PLAY, PROMOTE, 

& INFLUENCE O 

* SOURCE: JOCKS READERSHIP SURVEY DEC-JAN. INDEPENDENTLY ANALYSEE BY NUMBERS PROCESSING LTD 

coming your way soon. 



MUSIC PRESS ;— 

AS MASSIVE 
circulation figures 
for music mags 
are înevîtably 
becoming a thing 
of Ihe past, a new 
trend is evolving 
towards greater 
segmentation 
and 
spécialisation. 
But do 
publications with 
small, carefuily 
circulations offer 
good value to Ihe 
advertiser? Brian 
Oliver 
investigates 

The latest abc figures show the traditional pop tabloïds con- tinuing their hard-fought battle against longterm décliné. And, in common with most other areas of the magazine market- place, they also provide evidence of an escalating trend towards a much wider spread of low- circulation specialist titles. On the face of it, the reduced coverage offered by individuel publications in the music sector is hardly good news for the record in- dustry — both from a PR point of view and in terms of the effectiveness of record companies' advertising. However, 

Never rnind the 

width ... feel 

the quality 

ve/WÀ 

tûBe1 2IAK 
fPiU 

iVc 

Xv & 

-r&v 

publishers of specialist music titles argue that re- cord companies and their advertising agencies should not just look at the pure numbers behind the latest circulation results. The depth of readership offered by specialist titles should be taken into account, they say. "The music magazine market is seeing a grow- ing trend towards grea- ter segmentation and spécialisation — with more publications offer- ing precisely-targeted âge groups and consum- er profiles," says Brian Batchelor, publisher- director of Spotlight Pub- lications' RM and its new specialist title for amateur and professional dise jockeys, Jocks. "This naturally results in publications with lower circulation and read- ership figures," adds Batchelor. But he argues: "Specialist magazines should not be dismissed simply because they do not measure up in sheer volume and "cost per thousand" terms. Be- cause they deliver a clearly-defined target audience, they offer advertisers less wastage and therefore better value." The trend towards spe- cialist titles is undoubtedly a reflection of the grow- ing fragmentation of musical tastes among consumers. Record- buyers no longer only follow one or two major acts. And, unlike the Six- 
TO PAGE 32 ► 

The Great Music Week Magazine Trivia Quiz 
Answers to questions on page 4 
1. Mix Mag. 
2. Mix Mag's Tony Prince. 
3. Mix Mag. 
4. Mix Mag. 
5. Mix Mag. 
6. Mix Mag. 
MIX MAG — THE DJ'S BIBLE FROM DISCO MIX CLUB. 
RETAIL ENQUIRIES; PRT. 
ADVERTISING ENQUIRIES: Ceri Berry (if you haven't heard of Ceri, "iv- 
you're not in the record industryl), DMC, PO Box 89, Slough, Berks. SL1 SNA. 
(Téléphoné: 06286 67276). Editorial: Steve Masters (Assistant Editer) as above. 

> 
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I f you're cracking it in product management 
chances are you're a right clevendick. 

They throw problems at you. You solve thcm. 
M arketing music means mastering every 

angle of attack. From merchandise to média. 
You need to know it ail. 
S trangled Rubber Cbickens  | 

You can get them! 
D csigner Creepy Crawlies...No problem! 
S mash Hits...Teenage Top 10 girls? 

Tliink again... There's a lot more to Smash Hits 
than vve think you know already. 
FACE THE FACTS 

3.25 million readersper issue. Yes. They're young. Yes. They buy music. Nb other publication cornes close (We sell more than the rcstofBritain's Music Press put togctbcr). 

1.6 million 15-24 year old readers. That's 23% more than listen to the Network Chart Show and a massive 6 rimes more than watched The Tube every week last year. 

6 00,00015-19 year old maie readers (that's 28%). Smash Hits is read by a staggering 28% of ail 15-19 year old maies. This means even more young maie readers than the Daily Mirror (only 450,000) at a fraction of the cost! 
1.35 million readers over 18. Smash Hits has more regular readers aged 18 and over than The Face, NME, Sounds, No 1 and Record Mirror ail put together! 
Smash Hits'unique visual and éditorial style.has broader appeal than any odier music publication, enabling us to hclp you sell ail types of music to ail sorts'of people - from Durâmes to Missionaries. You'll fmd them ail in Smash Hits. The hard facts (not hot air and fiction) about us and our readers are unavoidablc. 

Kcep putting Smash Hits at the rop of your schedulc and you'll make a name for yourself as a shrewd old devil (as well as a right clever dick). 

/f i<i«i/needJÇfinricufTWe* ttort? <*0Mary C&Htr'tjcocl o* BOfO 

ÙU& 
SMASH HITS. AN EMAP METRO PUBLICATION 52-55 Carnaby St.. London W1V 1PF 



'The marketplace 
is changing and, 

as a conséquence, 
the music press 
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it in order to 
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^ FROM PAGE 30 
ties and Seventies, there are fewer distinct musical trends. "The marketplace is changing and, as a con- séquence, the music press has to change with it in order to provide what readers are looking for," acknowledges RCA Re- cords' marketing director, Gareth Harris. David Hepworth, éditorial director at EMAP, adds: "The market is dividing into smaller sectors and there are likely to be more publica- tions to reflect that. You just have to look at the growing number of re- cords being released in areas such as jazz, coun- try and western and Afri- can music. Because of the amount of product being mode available, people's need for information and comment about it is grea- ter. Their needs can't be catered for by just one général publication." 
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However, few industry observers expect to see any significant increase in the circulation of titles aimed at the youth mar- ket. At best, they teel, the market will remain static — unless more tightly targeted publications can succeed in attracting people who do not nor- mally read any kind of magazine. lain Dawson, associate director of the London Media Company, which spécialisés in média plan- ning and buving, observes: "It is ail aown to demographics. Over the past 10 years, the number of 15-24 year olds has fallen substan- tially and that trend is set to increase dramatically over the next 1 0 years." However, David Hep- worth does not believe that général interest music titles have had their day — and points to Smash Hit s's current cir- culation of around 500,000: "It is ail down to getting the product right. The décliné of the oia weeklies simply indi- cates that they no longer have it right." Graham Johnson, média director at DPA, which handles ail of CBS Records' advertising, feels that the three tab- loid newsprint weeklies — NME, Melody Maker and Sounds — have ail lost ground because of the arrivai of new spe- cialist titles: "They have responded by trying to broaden their éditorial base in the hope of attracting advertisinq from other areas — such as film companies." But the London Media Company's lain Dawson cites the failure of The Hit and points out that no- one has so far corne up with the right formula for a music-based général interest publication aimed at young men: "You do need a group of specialist titles in order to reach this group — rather than trying to cov- er ail of their interests in one title. 1 think the dé- cliné in the tabloids will continue — although 

Sounds and Melody Maker may now have bottomed out." Spotlight's Sounds is now thought to be trying to g et back to its original hignly-respected niche in 
the rock market. Its read- ers have certainly mode their feelings clear. In a recent readership survey, they showed that they would not want the pap- er to go glossy. They still prefer its earthy news- print style — and a diet of nardcore rock reviews and associated informa- tion. A monthly spin-otf from Sounds — called Underground — is due to be launched in April. It will spécialisé in new bands signed to indepen- dent record labels and will have an estimated circulation of around 35,000. The wider choice offered by the growing number of specialist music has generally been welcomed by advertising 

very limited choice of music titles and their readerships were not necessarify right for cer- tain albums," says DPA's Graham Johnson. "For example, a Billy Joël album wouldn't fit very comfortably in Sounds, NME or Melody Maker and it would be too old for Smash Hits or No. I. Although Q has a con- siderably lower circula- tion, its slightly older readership profile means it provides tne idéal vehi- cle for advertising artists like Billy Joël or Bob Dylan.' Spotlight's Brian Batch- elor adds: "Tightly targeted specialist titles enable an advertising message to be deliverea 

'It is ail down to 
getting the product 
right. The décliné of 
the old weeklies 
simply indicates that 
they no longer have 
it right' 

direct to a huge percen- tage of readers who, re- search has shown, will go out and buy the product because it is appropriate to their taste and lifes- tyle." He says RM — which is very strong among DJs and enthusiasts of disco- dance music — is unlikely to attempt to broaden its appeal in order to chal- lenge larger circulation titles, such as Smash Hits or No. 1. "It we did that, RM would lose the pre- cisely targeted read- ership which is its strength," says Batchelor. 

e points out that a read- ership survey __ conducted by RM revealed that its readers spend an esti- mated £8.3m a year on singles and £7.5m on albums. And readers of ^Afs stablemate, Jocks, spend an estimated £21 m a year on records and tapes (about £25 a week per reader), according to a similar survey. "This shows that, even with a low circulation, a tightly-targeted maga- zine can still offer a read- ership with an enormous purchasing power," says Batchelor. EMAP's David Hep- 
TO PAGE 34 ► 
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SHE BOUGHT MILLIONS 

OF SINGLES LASTYEAR. 

(NO WONDER SHE HASN'T GOT TIME TO READ THE MUSIC PRESS.) 
Everyyear.girls buy stacks of singles, while their boyfriends, it seems, read the music press. Happily, there is one direct way of catching the 
WithJustSeventeen. Over a quarter of ail 15 - 19 year old girls read Just Seventeen. With our circulation up 11% to 268,370, we put No1 firmly in place. As No 2. In fact, we have more single buying readers than 

any of the music weeklies. If you want to reach more single girls, talkto Frank Keeling or Debbie Johnson on 01-437 8050. 
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cords being released in areas such as jazz, coun- try and western and Afri- can music. Because of the amount of product being made available, people's need for information and comment about it is grea- ter. Their needs can't be catered for by just one général publication." 
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tially and that trend is set to increase dramatically over the next 1 0 years." However, David Hep- worth does not believe that qeneral interest music tifles have had their day — and points to Smash Hits's current cir- culation of around 500,000: "It is ail down to getting the product riqht. The décliné of the ota weeklies simply indi- cates that they no longer have it right." Graham Johnson, média director at DPA, which handles ail of CBS Records' advertising, feels that the three tab- loïd newsprint weeklies — NME, Melody Maker and Sounds — have ail lost ground because of the arrivai of new spe- cialist titles: "They have responded by trying to broaden their éditorial base in the hope of attracting advertising from other areas — such as film companies." But the London Media Company's loin Dawson cites the failure of The Hit and points out that no- one has so far corne up with the right formula for a music-based qeneral interest publication aimed at young men: "You do need a group of specialist titles in order to reach this group — rather than trying to cov- er ail of their interests in one title. 1 think the dé- cliné in the tabloids will continue — although 

will spécialisé in new bands signed to indepen- dent record labels and will have an estimated circulation of around 35,000. The wider choice offered by the growing number of specialist music has generally been welcomed by advertising agencies. "There used to be a very limited choice of music titles and their readerships were not necessarily right for cer- tain albums," says DPA's Graham Johnson. "For example, a Billy Joël album wouldn't fit very comfortably in Sounds, NME or Melody Maker and it would be too old for Smash Hits or No. 1. Although Q has a con- siderably lower circula- tion, its slightly older readership profile means it provides tne idéal vehi- cle for advertising artists like Billy Joël or Bob Dylan.' Spotlight's Brian Batch- elor adds: "Tightly targeted specialist titles enable an advertising message to be delivered 

  enthusiasts of disco- dance music — is unlikely to attempt to broaden its appeal in order to chal- lenge larger circulation titles, such as Smash Hits or No. 1. "If we did that, RM would lose the pre- cisely targeted read- ership which is its strength," says Batchelor. 
|H e points out that a read- VH ership survey H conaucted by RM revealed that its readers spend an esti- mated £8.3m a year on singles and £7.5m on albums. And readers of RAT s stablemate, Jocks, spend an estimated £21 m a year on records and tapes (about £25 a week per reader), according to a similar survey. "This shows that, even with a low circulation, a tightly-targeted maga- zine can still offer a read- ership with an enormous purchasing power," says Batchelor. EMAP's David Hep- 
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SHE BOUGHT MILUONS 

OF SINGLES LASTYEAR. 

(NO WONDER SHE HASN'T GOT TIME TO READ THE MUSIC PRESS.) 
Every year, girls buy any of the music weeklies. stacksofsingles, whiletheir If you want to reach boyfriends, it seems, read more single girls, talk to the music press. Frank Keeling or Debbie 
Happily, there is one Johnson on 01 -437 8050. 
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seeing evidence of j 
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offering better 
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< FROM PAGE 32 worth does not accept that "specialist" publica- tions in certain sectors have to remain small. While acknowiedging that Q currently addres- ses a iimited market, he says: "Our hope for Q is that it won't remain small. Unlike, say, Kerrang!, it is not restricted by its read- ers' taste for a particular type of music." Meanwhile, the grow- ing number of free music magazines claim to offer the best of both worlds; high circulation and a clearly-defined target audience. For example, Beat Publications' The Beat — which claims a circulation of 250,000 — guaran- tees that every one of its readers is a record buyer ... because the maga- zine is only available through HMV record shops (it stresses that it is not owned or controlled by HMV in anyway). "Like Q we are addres- 

sing a slightly older audi- ence of intelligent peo- pie, 60 per cent of whom are maie and who are interested in music," ex- plains editor Johnny Black. "But we recoqnise that young people have a much wider range of interests these days, so we also run fashion pages and reviews of consumer products." Similarly Adrian Wal- ker, managing director of Track Record Publishing points out that his title Making Music also deliv- ers a ready mode audi- ence of keen musiciens each month. Distributed free through musical in- strument stores Making Music has an ABC certi- fied circulation of 56,000 — 73 per cent of whom are aged 15 — 24 and most of them (92 per cent) are maie. "Even re- cord companies seem to forget that young musi- ciens also buy a lot of albums and blank tapes," says Walker.  

RCA Records Gareth Harris feels the advent of tightly targeted specialist music titles is ^'a very positive move." But he adds: "Unfortunately, even though they have a smaller circulation their advertising rates are not always much less than larger circulation maga- zines. This présents re- cord companies with a problem. From a PR point of view we want the magazines to be there — andgrow — but we can- not afford to advertise frequently in ail of them to keep them alive." DPA's Graham John- son also points out that the music press is likely to face growing compéti- tion in the future from 

cable and satellite TV, as well as broadeast télévi- sion. "We are already seeing evidence of TV companies offering bet- ter targeting opportuni- ties to record advertisers through programmes like The Tube and Max Headroom. This is likely to grow in the future — through Music Box." However Johnson feels that, from the advertisers' point of view, carefully targeted music titles should be able to work hand in hand with the new electronic média; "We will still need to make announcement advertising to tell an artist's main target mar- ket that the product is available." 

'From a PR point of view we want the 
magazines to be there — and grow — but 
we cannot afford to advertise frequently in 
ail of them to keep them alive' 

THE ULTIMATE ROCK MAGAZINE! 

UK CIRCULATION UP10-1X 
ABC JULY-DEC SB 

59,831 

ABC JAN-JUNE 8B 
(54,3341 

TOTAL CIRCULATION ABC JULY-DEC SB (67,187] 
CAN YOU AFFORD T0IBNORE THE SOUND 0F SUCCESS? 

CALL DAVE OBEREE ON 01-387 6611  KERRANG!. GREATER LONDON HOUSE. HAMPSTHAD ROAD. LONDON NVV1 7QZ 
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SHOP FITTING 

Mnz&EHH 

JL TYPES OF VIDEO display and storage UNITS AVAILABLE COUNTERS ETC. 
LP STORAGE CASSETTE STORAGE 7" STORAGE 

Specialist Contractors and Shopfitters Lower Marsh Lane, Kingston, Surrey KT1 3BJ. Telphone: 01-390 2101 

SERVICES 
Shrink Wrapping ^ 
Contract Packing 1 
Hand Assembly 

"Think before U shrink hefore U w 
For the ultimate customer service and unbeatable turn arounds call 

Mark or James on 0296 27178 
Specialists in the packing of software, records, cassettes and compact dises 

ADVANCE FIN1SHERS 
Units 2 & 3, Northern Road Aylesbury, Bucks. HP19 3QT 

APP0INTN1ENTS 

Deputy Royalty Manager 
Decca International, a major recording company, nas a rare opporfunity for an enthusiastic and motivated royalty specialist to join them. 
The idéal candidate will have a minimum of five years royalty experience with a computerised system, 
EHœSSSSËIZI 

Sally Ivil Personnel OHicer Decca International 1 Rockley Road LONDON W14 ODL Closing date 28 Feb, 1987 

clcaii driving licence is essentia in writinu with CV and photos iiuhleS to; Mags Dalv, Aspcn In Store Pn I Gayford Road. London : in by 19th Fehi I applit 
Management Company based in North London 
Secretary/Receptionist Good téléphoné manner, some computer knowledge helpful, telex, E-Mail, général office duties and bags of initiative. Salary £7,500 pa negotiable. Please reply to Box No. MW1517 c/o Music 
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WORLD 

FOR SALE 

The great name in audio cassettes 
STDK 

69p 

y quantity. Carriage free for orders £200+ 
Complete rangé of TDK Audio 

CAROUSEL TAPES 
3 Park Parade, Stonehouse, Gloucestershire GL10 2DB Téléphoné: 045382-2151 (offer ends 28/2/87) 
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SALE 

APPOINTMENTS 
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Box No MW 1516 c/o MUSIC WEEK 

PLEASE ADDRESS ALL 
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BOX N0 ... 
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6REATER LONDON H0USE 
HAMPSTEAD ROAD 
LONDON NW1 /7QZ 

Ail Ears 
Record 
Shop For sale as a going 

indude lease, fixtures, (ittings and stock. Turnover currently £40,000 per annum. 
Andrew M Speight, CA Ramsay, Speight & Co Chnrtered Accountants 3 Coates Place Edinburgh F,H3 7AA Tel; 031-2264344 

RAMSAY, SPEIGHT & Co. 

MARKETPLACE 

Sales 
Promoter 

s in one of our prime arc _ _  , Gloucestershire. Wiltshire .. Berkshire. This key position is responsible for awareness of our fortheoming 
instore displays o( promolional m;  . The person we seek will ideally live in the Salisbury/West Wilts area and possess a lively, outgoing personalily and a Sound appréciation of todays music scene. supporled by proven sales and promolional experience. For a confident, determined individual with a clean driving licence an excellent salary plus (ully 

Please eil     Officer at RCA Anola Lii London WC1B30T with a dt telephoneon 01-636 8311 foi 

ItCil 

SFMO/t SECRETARY WANTED 

Must have good organisational skills, ability to work on own initiative and operate a WP. 
Knowledge of German an advantage. 
Good salary for right person. 
Please write, enclosing a CV to: 

Box No MW 1515 c/o MUSIC WEEK 
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extra line with 
no outlay? 

0LDIES UNLIMITED (Dept Y), Dukes Woy, 



SHAREWAÏCH 

STARTING THE year in buoyant mood, a growing number of companies in the Sharewatch ranks have shown significant price increases, while Virgin has yet to hit strik- ing price. Andrew Lloyd Webber's Really Useful Group turned in small gains, perhaps reflecting the fact that Phantom Of The Opéra is now fully booked un- til October with a broadway production also lined up. The Phantom double album is now out, which will clearly do RUG's income no harm at ail. Smiths enjoyed half-year re- sulls which showed an increase of 21.1 per cent in profits, re- flected here as price rise of 6.5 per cent. City caution about the advisabilily of some of the company's acquisitions, not- ably the Our Price chain, has been tempered somewhat by Smiths current daim to 23 per cent of the music retail market. Business is brisk for com- panies within the Preslwich group, but as yet the share price has failed to mirror the success of the Legend label, with Elkie Brooks showing strongly in the LP charts, and Object Enterprises' new ven- ture into mid-price CDs. Another healthy sign cornes in Woolworth's gains as its store modernisation continues. 

UK SHARES 
(Pence) 

HIGH L0W M0NTH END PRICE 
CHANGE(%> OVER SINCE MONTH JAN '86 

DIVIDEND PER YIELD SHARE PER CENT 
BOOSEY + HAWKES (25p) 225 127 182 -3.2 + 11.7 - - 
BOOTS (25p) 286 209 269 + 16.5 + 1.5 10.3 3.8 
CHRYSALIS (25p) 223 157 195 + 13.4 -4.9 10.4 5.3 
PHILIPS fnoi 1750 1300 1418 +5.8 -10.6 59.2 4.2 
PRESTWICH (25p) 157 94 113 -0.9 - 0.5 0.4 
REALLY USEFUL (5p) 403 322 366 +0.8 - 16.3 4.5 
W H SMITH (50p) 360 240 294 + 6.5 +3.5 3.0 
THORN EMI (25p) 573 377 557 :. +18.8 +31.4 24.7 4.4 
VIRGIN GROUP (10p) 144.5 128.5 139.5 +4.5 —0.4* 3.2 2.3 
WOOLWORTHS (50p) 920 438 724 + 2.0 +33.6 22.7 3.1 

US SHARES 
(Dollars) 

'over striking price of 140f. 
JANUARY 1987 

CBS - 150 112.2 143.1 + 12.7 +21.3 3.0 2.1 
MCA - 56 39.7 43.1 + 12.2 -14.8 0.7 1.6 
WARNER COMMS - 28.2 18.1 26.5 +19.9 +37.3 - - 

MARKETPLACE 
EQUIPMENT 

BUSINESS 

Set of 20 ■ £13.90 

REMEMBERIT'S FIRST COME, FIRSTSERVED THIS IS AN UNREPEATABLE OFFER! SIGNS FAMILIAR LIMITED 

operatingassub-agei 
an ewiling business 

MANAGi 
WANTED 

Powerful, Raw, Soulful Female act seeks creative management with track record. 
01-732 3166 

POSTING RECORPS? 
Don't leave 
anythmq 
to chance ! 
RING WILTON OF LONDON FOR PROTECTIVI ENVELOPIS AND AIL YOUR PACKAGING flIElï 

Contact; Knstma on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgate High Street, London N6 5JL Telex: 267363 
WANTED 'browser 

T0 ADVERTISE IN 
MARKETPLACE 

MERCHANDISING 

m 

STUDIO FOR SAIE 
STUDIO FOR SALE 

a small S.S.L. Studio. 
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. ^ around in a Jag XJS and a visit to hi, in the stockbrolcer belt" were not as squirm |HHP _ enes of Khan dancing in The Wag club with bis old Jesuit schoolmasters or reprising My Way with his former music teacher. At least il illustrâtes one constant that has always applied to the music business — it's always possible to moke a lot of dough out of this business, but it's much much 
to the registrotion plate Top 30? Dooley nearly eau ght* il on Waterloo Bridge last week but as it wos attached to a Merc sports it soon sped away from Doole/s humbler Com- pany machine ... lan Howard, having sojoumed in Spain to look over some of his property there following his exit from W H Smith, is apparenlly back in the UK and said to be setting up a chain of Video Cafe-style enterprises... THE DREADED wilholding tax was duly discussed at the BPI's council meeting last week and director général John Deacon says; "We are deeply concerned and we want to make our views known to the Inland Revenue quickly and sfrongly" .., Pepsi hos paid a rfeported six figure sum to sponsor Paul Gambaccini's American Countdown Show syndicated on Independent Radio .., The British Record Industry Awards were still in préparation at the time of writing this bot the knives were out early in Fleet Street, with The London Evening Slondard's Peter Holt describing the event as a "farce" in Friday's Ad Lib column. I hope he didn't get a free ticketl ... Plucky Luxembourg DJ Stuart Henry has finally been forced to retire after years of fighling a losing battle with Multiple Sclerosis, though his wife Ollie will continue to compile a magazine for RTI The Disco Aid fund has raised a splendid £38,000 ... sad to note the deaths of Blue Note founder Alfred Lion and the ever smiling piano stylist Liberace ... Recent RCA/Ariola international président Greg Fischbach, former manager of Steve Miller and a noted music biz lawyer, is hoping to stay in the enterlainment industry and is expected to announce plans shortly... Former EMI classical head Simon Foster is said to have doubled his salary by moving to Virgin to pilo) ils classical push and that may be why EMI is still lookinq for a replacement, having talked of a £17,000 salary in initial 
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U.S. DANCE 
TOP 10 

EMI MUSIC PUBLISHING LIMITED 

TAKING AD-VANTAGE: WEA rented an ad-van to promote the and the company's 

£6 

fc 

JUDDS' BUDDY; Andy Kershaw, who claims to be The Judds' greatest fan, gels a kiss from the mother-ond-daughter duo back- 

February 23 at The Dorchesler when the resulls of the Music Week Awards will be announced. 
Charly Records use: COMPUTER EXPRESS Systems for • accounting • order enlry • order plokfng • Inventory management • royalties and commissions COMPUTER EXPRESS 69 Carter Lane, EC4V 5EQ. 01-248 5218 

□m Clark. And later when Music Market founder lan Howard left WH Smith amid talk among shop managers that the smaller chain' independence was being swept oway by the dominance of Our Price, Clark told Musfc Week; "They are mislaken if they think v are going to allow Musi be swamped," adding: ' ilwaysbeen 
rkette 

pod second brand." intenta 0 Well  changed. There is nothing wrong with changing your mind in business and W H Smith might well argue that changed circumstances in recent months have called for a revised strategy. That is clearly a décision for W H Smith alone to make and good luck to them. Howe as far as ! wider implications for the future of the^ 
difficult to escape the belief that the for anyone i worst fears of record company chiefs are being^realised. With th( 
level becoming ever more marke 

igfurtheren choice for the con important to record companies, choice of ouflets for their products — increasing the muscle of the 
It is difficult to assess ail the implications in a few words but one of the most important is the pressure on the multiples to adopt the unwanted rôle as an A&R arbiter. A décision by the chains not to stock a particular item could mean thumbs down on an artist's whole career. The multiples will say they just went to sell lots of records — and that's great. But if the chains are no longer in a position whereby they can be outflanked by a vibrant indie r 

and future stars, it would be easy for the big boys to sit back and mechanically order from the upper reaches of the charts. That would tagnation which is no good 

ig trends 

tî)1 iOvll^ 

MUSIC WEEK 14 FEBRUARY, 1987 

THE RETURN 
OF BRUNO 

Bruno's black period was intense. He lived and 
breathed the sounds of Motown, recording "Under 
The Broadwalk" with The Temptations. Ironically he'd 
been spotted on TV. What was happening? 

By 72 Bruno invented Costume Rock with the 
help of his new band - Flack. 

Grease Paint. . . Bizarre. Extrême . .. Outrageous. 
Glam Bruno didn't go down too well (Kiss did it a 
little better some years later). 

Flack got the sack. Bruno was searching for a 
direction. He was still performing but refused to play 
arenas with the explanation that "I don't want to be 
responsible for having anybody beaten to death with a 
billiard eue!' 

Watch next week'sMUSIC WEEK FOR MUCH 
MORE ABOUT THE RETURN OF BRUNO. 
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THE FASTEST GR0W1NG 
MERCHANDISING SERVICE IN 

THE U.H. OFFERS YOU THE CHANCE 
TO CET IN ON THE NEW 

Ml,LTI-MILLI0N 

POUND MARKETS WIT 
[GUARANTEED GROWTH. 

GET MAXIMUM SALES 
FROM MINIMUM SPACE 

PACT 

0 
GITA UDIO 

W1TH NO INCREASE 
IN OVERHEADS. 

EUT DUT AND SEND TD: 

SIMPLY GIVING  
{ NEW WAYS TO MAKE MORE MONEY 

c:d.i rnm more information. 
ON DUR EXCLUSIVE 
SERVICE FILL IN THE 
COUPONBELOWAND 

POSTIT 
N0W!. 

HOLLYWOOD^MITES 

STEVENAGE 4'THE WHITW0RTH mAB INDUSTRIAL ESTATE, PIN GREEN, 
PLEASE LET ME KNDW YDURNAME   ALLABOUTYOUR EXCLUSIVE MERCHANDISING SERVICES IMMEDIATELY 

URGENT ENQUIRIES 
0438 318733 

NAME DP COMPANY  
TYPE DP RETAIL DUTLET _ — POSITION HELD_ 

 ADDRESS  


