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compact dise 

IMMING OEBUI ALBUM 
PRODUCtD BY BRUCE FAIRBAIRN 

ORDER FROM EMI TELE-SALES 01-848 9811 
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Moyet leads CBS 

product parade 
ALBUMS FROM Alison Moyet, who died shortly afterwards. The Barbra Streisand, Judas Priest, album, Tribute, was recorded live Ozzy Osbourne, Isley Jasper Isley in Canada, Greg Allman also has a   — i i ■f- n 1 were among the new album, l'm No Angel, and the JUDAS PRIEST: new live album due. 
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T JLHEY FORMED IN 1967- 

TWELVE MUSIC1ANS IN ALL HAVE 
BEEN IN THE BAND BUT THE LAT- 
EST LINE UP HAS BEEN CONSTANT 
SINCE JANUARY 1975- 

THEIR BEST-KNOWN ALBUM HAS 
SOLDOVER2MILLION COPIES IN THE 
U.K. ALONE AND REACHED No.i IN 
THE U.K. AFTER 49 WEEKS. ITIS STILL 
IN THE LP CHART TODAY. 

NAMED AFTER AN UNRELEASED 
INSTRUMENTAL. THEY ARE ONE OF 
THE ONLY CROUPS TO HAVE HAD 
TOP TEN ALBUMS IN THE SIXTIES, 
SEVENTIES & THE EIGHTIES. 

filii 

MAKE WAY FOR A NEW RECORD... 
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LlNDSEY BUCK1NGHAM. 
MICK FLEETWOOD. 
CHRISTINE McVIE. 

JOHNMcVlE. 
STEVIE NlCKS. 

Fleetwood Mac 

Tango in The Night 

COMPACT Dise 9i547i-i. ALBUM \VX65. Clear compact cassette wx 65t. 

YOU'RE GOING TO GET USED TO 1T. 
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PRODUCED BY RICK RUBIN 
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FORGETSHEEP 

COUNTONUS 

The idea behind Ticketmaster's new 
•Open Ail Hours' ticket booking 

service isvery simple. You sleep. We 
sell. 'Open Ail Hours' books 24 

hours a day, seven days a week. And 
with a new easy to remember 

number-01-3794444-we're 
counting on a few sleepless nights. 

We've also just announced a new 
Viewtlcket service for 

Britain's 150,000 viewdata users to 
make sure we keep you in their 

picture. By next year we expect to be 
sellingdirectlythrough morethan 
2000 retail outlets nationwide and 
reaching a total market of millions 

of potential ticket buyers. 

iOPENALL HOURS! 

01-379 4444 

FIRST CHOICE FOR TICKETS 

Street fighting bond 
by Sue Sillitoe THE FILMING of U2's p Where The Streets Have N isiderably ouf of f Angeles locatior red by a local radio station wmch promptly broadcast the in- formation with near-disastrous re- sults. Video director Meiert Avis, of Midnight Films, had planned to put the band on a rooftop in a scruffy part of Los Angeles and get them to play the track plus a couple of others live while the crew filmed the reaction of local office workers. But within minutes of the loca- 

gathering in the street and the Los Angeles police department was throwing a blue fit. Avis says: "We didn't intend to 
but the crowds started turning up three hours before and the police arrived very soon after. "They wanted us off the roof so they could disperse the crowds 

rushed up to the rooftop to mid-song only to fmd the crowc) the shoot and when the fans happy to smg along w, h Bono s sd they were being treated to unamphfied vocal. Eventually he l frpp concert they went wild. show came to an end when the iwhile says Avis, the police police forcibly removed U2 from Meanwhile, says Avis, me ponce .- were handing out tickets for jay- the root, walking trying desperately to stop a people dancing in the road. The 20 minutes turned into 40, a Channel 7 news crew arrived on the scene and the police pulled the piug on the band's generator in 

-rently ediling the video atVVindmill Lane, Dublin, and it looks marvellous. We will probably release a 10-minute version showing the build-up and what actually happened." 

ivhichw... oad belov 
ninuies." By this stage nearly 3,000 U2 ans were gathered in the street. tono and the rest of the band 
R E V I E W 
THE BLOW MONKEYS; Video Magic. Hendring Video HEN 2 032G. Running Time: 58 minutes. Dealer Price £6.95. Out now. 
theftîatest* RCALP, IheWas Only A Grocer's Daughler, Video Magic harks bock to the days when Dr Robert's latest slardom was still but a well-kept secret and, hungry for famé, The Blow Monkeys were slrutting their stuff to a trendier but smoller Camden Palace audience than they'd expect now on the back of a clutch of glossy hits and Fleet St diary stories. Video Magic fealures the very besl of the two first albums, so no matter lhat apart from Robert's aquiline beauly and the mesmeric appearance or guest artiste Mickey Finn on bongos (where on earth did they find him, but he looks greal!) Ihi 

its thaï nev e. These e the , a bevy of littlc    _ _ Lullaby, Forbid- den Fruit, Sweet Murder, Wildflow- er plus 10 more induding the old live chestnut, It's Not Unusual, and Get II On as a tribule to Finn's erstwhile better half. Good to look back on a group whose craving for glory has been fulfilled and who are now re- paying the debt to the faithful by getting better ail the time and using 

The Blow Monkeys star is definitely in the ascendant. Recommend to newer, younger fans who might not realise thaï The Blow Monkeys even existed before Digtjing Your 
lhat abound on the limping For A Génération and Animal Magic LPs. 

Channel 5 scheduie 

— sealed with a kiss 
CHANNEL 5's music video re- leases for April comprise five tilles headed up by a wild métal monsfer — Kiss' Animalise Uncensored — which includes tracks Rock And RollAll Night, Lick It Up and Détroit Rock City. Also in the package is Marvin Gaye Grealest Hits featuring the old clossic I Heard It Through The Grapevine plus Too Busy Thinking About My Baby, What's Going On and You're Ail I Need To Get By. The third release is o collection of recent Elton John hits enlitled The Videosingles which includes I Guess That's Why They Call II The 

Blues, Emply Garden, l'm Still Standing and Blue Eyes. The package, which is released on April 30, is completed with Yes — 901 2 Live which includes tracks such as Starship Trooper and l've Seen AH Good People plus a hosl of spécial video effects, and Chick Corea And The Electric Band — Live In Madrid which features nine tracks by this jazz-rock keyboard 
The Elton John tape is dealer priced al £5.56 — retoil £7.99 - while the rest of the package is dealer priced at £6.95, retoil £9.99. 

MUSIC VIDEO * sffo0 Oesct.K..v        
4 LEVEL 42: Live At Wembley 3 NOW, tWs WhoV 1 CalfMu'sic Vldëo 9 _ 4 FREDDIE MERCURY: îôpTfBUSH: STo^'  
7'^EE^ Uvorn^u^e^ 86 u 7C.°SS 

4 U2: "Undèr A Blood Red Sky" 30 QUEENHWe Will Rock You 
66 DIRE STRAITS; Alchcmy Live 4 JANET JACKSON: Control ,5 IRONMAIDEN: Live After Deofh 

tile/l Get The Sweetes» Fecling 17 17 5 HOT CHOCOLATE: Very Best... 
18 RhaP50c,y/Cr0zy UH|e Thin9 Called Love 19 i j ,4 PET SHOP BOYS: Toievision 
20 'u 7 pZZYOSBOURNE: The Ultimote Oziy 
21 l s 34 22 30 7 ^ ' 23 27 23 TH^ECÔMPLÉAT BEATLES 
24 23 46 DIREJTRAITS7; Brojhc'rs In Arms 9 ^ nTVl ^^Moro The Fool/Break Tho Thn!» " 
26 27 cna t 28 28 17 29 
30 29 40 WHm^eVidoo^ 
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CURIOSITY 
IS THE HEW SINGLE 
F R 0 W THE JETS 
âVÂILABLE ON 7" (MCA 1119) 
AND 12" ( M C A T 1119) 

A SPECIAL PICTURE DISC 
OF THE SINGLE IS 
ÂVAILABLE AT A DEALER 
P R I C E 0 F 0 N L Y £1.05 
(M C A P 1119) 

CURIOSITY IS TAKEN 
FROM THEIR HIT ALBUM 
'CRUSH ON YOU' (MCF 3312) 
A L S 0 ON CASSETTE 
(M C F C 3312) AND 
COMPACT DISC (DMCF 3312) 

RELEASED ÂPRIL 13 
D 0 N'T M I S S I T! 

ORDER NOW FROM YOUR 
MCA REPRESENTATIVE OR 
THE POLYGRAM SALESDESK 
ON 01-590 6044 
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REAR/„nstJ Polydor^POSP 
IG SADLEY {Doub'^AJ^Bam IloT-WORLD 
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100 GREATEST CLASSICS 
THE ULTIMATE COLLECTION THE WORLD'S GREATEST MUSIC 

THE WORLD'S FINEST ARTISTS 

100 GREATEST CLASSICS 

100 GREATEST CLASSICS 

NOWON 
ONLY 8 CD s 

THIS unique 8-aIbum collection - from the cream of the 
finest classical catalogues - contains the World's 100 
greatest pièces of classical music. 
They're ail here - the most popular thèmes of ail time; 
familiar even to those who know nothing of the classics but 
who recognise agreat tune when they hear one. 
This collection is the ultimate: if you've got these, you really 
don't need anything else, for apart from the music itself, the 
artists chosen as performers cannot be bettered. Herbert 
von Karajan, Sir Georg Solti, "ifehudi Menuhin, Leontyne 
Price, Zubin Mehta, Sir Colin Davis, Leopold Stokowski, 
Renata Tèbaldi, Sir Neville Marriner together with more 
internationally respected artists of this calibre, accompa- 
nied by the London Symphony Orchestra, the Vienna 
Philharmonie, the London Philharmonie, the Academy of 
St-Martin-In-The-Fields, among many other distinguished 
ensembles. 

OVER 70 MINUTES 
PLAY1NG TIME 
THE ULTIMATE VALUE IN 

REPERTOIRE - PRICE - ARTISTS 
Catalogue No's Dealer price Retail price TRX CD 101-108 £5.04 £7.99 

100 GREATEST CLASSICS 

100 GREATEST CLASSICS 

100 GREATEST CLASSICS 

Glassuptâ 
A DIVISION OF FILMTRAX PLC 

ORDERNOW FROM EMITELESALES 01-848 9811 TRAX MUSIC LTD., 7-9 GREENIAND PLACE, LONDON N\V1. TEL -182 4979  
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DISCO TOP ALBUMS 

4 VARIOUS: Upffo.nl 5 S.novi UPFT S (A) 

RADIO LONDON 

Rhylhm King [WKil* Lobof) 

IMPORT 12' AND LP'S 
FROM THE USA 

Banana Ropublic - Silont Se. 

jee^Chrysfie — Coady Love — 
liayHendH>xn —TwîyYShoowT C 

WE ARE now entérina the least favourite time oryear for journalists with weekly deadlines, as (apart from the obvious delight of springtime greenery) there are three public bank holiday weekends in rapid succession, causing disruption to routines. The imminence of Easter means that there are fewer releases than usual this week, and in fact most of the UK ones are scheduled for next Tuesday. On 1 2-inch are JIM BENNEIT & HIS BUMPIN CREW Bump & Roll (Give Up The Funk) (Bluebird Records BRT 36), excellent catchy go ' i the Davis/Pinckney 
could be huge; CAREY JOHNSON Real Fashion Reggae Style (10 Records TEN T 170), fabulous happy calypso style dated reggae chugger aiready much played by London's radio and likely to cross over; TRUE MATHEMATICS AND THE INVISIBLE EMPIRE After Dark (Champion CHAMP 12- 44), hauntingly weaving casual rap witn bursts of go go percussion that's almost likea lessgimmicky Amityville, and aiready huge amongst aficionados; WIRED To The Beat Of The Drum (Nine O Nine NINE 2, via Creole/PRT), long overdue though still patent simple intrumental house hit from some months ago, likely to sell well to DJs who missed it on import; STONE FREE Can't Say 'Bye (Ensign ENYX 607, via Chrysalis), excellent 

(Nine O Nine NINE 3), Colonel Abrams-ish cheerfully cantering house, aiready warm on import; MARY WELLS Don't Burn Your 
igivings about lan Levine's usual production trademarks can dampen my enthusiosm for this fabulous old fashioned soul swinger duetted with her husband Curtis Womack, 

MyGuygirl); Melt 12TC00 
Mory's (the ...   —AMJacko (Hot _ 12TC009,viaPinnacle),TC Curtis-created silly staccato jitterer about spaceman landing foleamthe newfunky dancesteps, not that anything other than the lyrics tell you this; T-COY Carino (deConstruction 1 Record M 622, via RCA), home ! grown house intrumental setting jazzy piano to the Sit It Off ° cymbal beat, except the rhythm doesn't flow enough; NU ROMANCE CREW Tonight (EMI America 12EA 233), Ready For The World-style sparse hésitant slowie created for his young son's group by James Mtume; p SUGAR STYLE 909 'The Beat Is l Mine" (Nine O Nine NINE 1 ), ■ effective'simplevocodered and synthed home grown house; JMOJack Is The Message (Bluebird Records BRT 34), jerkily fragmentary jack track cash-in from Florida; F.M. FUNK Jack- U-Up (Bluebird Records BRT 33), ditto ditto from the same Florida 

For A Lover (Cooltempo CO( 141) hasn't helped much as bizarrely it's on a 33 Vsrpm seven inch! However, one that is selling fast os a spécial pre-releose ahead of its April 27 issue in a différent format is HINDSICHT Heaven's Just A Breath Away (Circa Records YRTPR 3), circulated only to the main disco stores. On UK LP now are PATRICE RUSHEN Watch Outl (Arista 207 831 ), an inconsistent though pleasant squeaky set, and MARVIN SEASE Marvin Sease (London LONLP 33), traditional southern soul featuring the suggestive Candy Lickerwhich had some specialist attention on : 1 and deserves sélective in- rep'ayas 
Import 1 2-inchers, dating bock a couple of weekends, indude BENETTA & KEVIN Jack Your Body Up Now (Grave St. GSR- 010), Raze-created train tempoed subtly building jack track with some wild vibes-like 

Destined to sell to DJs probabiy more on the strength of its B-side's Shep Pettibone remix of Lessons In Love is LEVEE 42 To Be With You Again (Polydor POSPX 855), while DJs aiready appear to prefer the now separately marketed Extended Groove Mix of HOT CHOCOLATE Everyl's A Winner (EMI 1 2EMIX 5607). Les 'Mixdoctor' Adams' sandwiching of Still In Love between the more soulful Let's Get Blue and Love Under Moonlight to create The Megamix is probabiy too laie la him it nrn.jnd for JAKI i (EMI 12JAKIXI0), 

Why Should I Cry? (EMI America V-l 9235), soulfully nagging surger driven at a tight Herb Alpert-ish jitter by Jam & Lewis's Flyte Tyme associâtes; CULTURAL VIBE Power (Easy Street EZS-7532), "jungle" flavoured butchly chanted catchy house from New Yorb In point of fact it seems that the some thing has happened to Chicago's home-grown house as happened to Washington DCs go go. Both original music styles remained inflexible, and it took outsiders to 
assimilated elements to concoct more commercial hits. Just check through this week's reviews for examples of this (house act Raze for instance are from New Jersey), while such as the UK's Mel & Kim owe much to the house style — others soon to follow here in their blatanlly commercial footsteps include Rick & Lisa, and even the return of ABC! 
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#$5^ tWV i* , SCREAMING AT THE MOON "*30 2 PhyllisHyman Philadelpbia Interna,ional/EMI (12)PIR 4 (E) «0-STAND BY ME A)|anticA9361(T)(W). 
1 6 j LA ISLA BON1TA (REMIX) vr WAX THE VAN ■' '"Lola Syncopale/EMl(12JSY1 (E) Ôl-Som^ EMI|12)JAKII0(E) 
2 , 9SHXY GIRL IRrr V CANUDANCE Champioe CHAMP (12)41 (A) 1,,53 Kenny "Jammîn" Jason & "Fast" Eadîo Smith 62 7 Œ„Y0U 15 5WEETER THWzEiR06ffl W 3 3 4lean on me Club Nouveau Kino Jav/Wamer Brolbers W8430(T) IW1 19 « oWATCH OUT 6 Patrice Rushen Arista RISlT) 12 (R) 6340 3 RHYMES SO DEF 0'*40 Numarx BlueBird - (BRT 39) (E) 
4 3 aLET'SWAITAWHiLE-REMIX M,, , SEXY Maslers Of Ceremony London 10N(X| 129 (F) 64ml FOUND A FRIEND V*tEa cJ Sa|in Nine 0 Ni„e MINE 3 |RH/A) 
5,s jLIVING IN A BOX LIvinalnABox Chrvxalis LIBIX111R 01 ,, , U + ME (The Einstein Song) ■* "2 5 Lee Prentiss funkin' Morvelloïs/Priority (12)MARV 6 (R) 65 63 2 THE NEW STYLE    , l h Fly Boys FX-llll (Wbite Label) 
62 7 RESPECTABLE Mel&Kim Suprême SUPEITI111 IA1 Mrr-iTHE SLIGHTEST TOUCH A^LLkl F[ve siar Tent/RCA PB 41265 (12°—PT41266) (R) 6^72 4BAMBOO **** BamBoo NCP NCP187 (Import) 
7,9 2 CANT BE WITH YOU TONIGHT M,7 , SIGN "®" THE TIMES '*'* '2 6 Prince Paisley Park/Worner Brothers W8399(T| (W) 67-, nCRUSH ON YOU The Jets MCA MCA(T) 1048 (F) 
8,0 ^BOOPSJHERE^TO GO) ^ v/|i;l nijnî,IBBW61,E1 24,, , WORKIN'UP A SWEAT Pull Cirde EMI America (12)EA229(E) 6826 5 STONE LOVE K00I& The Gang Club/PhonoqramJAB(X)47(F) 
9 5 8 KEEyOUR EYE ON ME-SREOAL^MIX 25 rm ' WANT YOUR GUY ^ Lli,J Soul Club Cooltempo/Chrysalis COOL(X) 135 (R) 697, , CAN'T GET ENOUGH W,r LizTorres Slote Street SSR1002 (Impart) 

10 36 3 LET ME KNOW Moxî Prievt lO/ViralnTENITl 156IE1 26,. . LOOKIN' FOR A LOVER -*W!8 Taurus Boyz Cooltempo/Chrysalis COOL(X) 141 (F) 70I3Î3READ MYM1ND * W LiirJ Tashan DefJam 4406737 (Import) 
11,0 7 IF^YOU LET M^STAY cbs tuent lin ici 27, SO FINE r \ 41 Feedback Production House-IPNT 003) (81-9688870) 71 ,, ,3 EV'RY LITTLE BIT ' ' Miliie Scott Fourth & Broadwoy/lsland (121BRW 58 (E) 

12 7 3 SEE ME LutherVandross EplcLUTH(T)l (C) 28 , , WHO KNOWS WHAT EV1L '*0 01 3 Mon Two Mon Nightmare MARES 3 (12-MARE 3) (A) 72 15 , LOVE YOU DOWN Reody For The World MCA MCA (T) 1110 (F) 
13 8 s l'D RATHER GO BLIND 29innSERIOUS UiJ Donna A||en portrait 650744 (] 2'_650744 6) (C) 73 66,4 IT'S MY BEAT ^ 66 Sweel Tee & Joziy Joyce Champion CHAMP (12)37 (A) 
14,3 4 LET YOURSELF GO Svbil Chamoion CHAMP (12142IA) aO.iiglKPICLOSERTOYO^^^^ 74 8 WHEN A MAN LOVES A WOMAN Percy Siedqe Atlantic YZ 96(T) (W) 
15 ,, 4 ANDJHE BEAT GOES ON /MCAMCAm 1126,F| 31 „ , MOONLIGHTING "Theme" 0,21 7 Al Jorreou WEA International U8407(T) (W) oa IIIRTTOREEHER Molown 

75 j, 5 JIMMY LEE 3 5 Arelho Franklin Arislo RIS (T)6 (R) 

i 

CoÉT» 
aacKlNOU Tabu 650444 7 (12'—650444 6) {C) 
3437 , PUBLIC ENEMY NO 1 3 PublicEnemy DefJam6504977(12--6504976)(C) 
3522 RESPECT YOURSELF 6 Bruce Willis Motown ZB 41117 (12'—ZT 41118) (R) 
3029 7AFTER LOVING YOU 7 Juicy Epie 6504317 (12 -650431 6) (C) 
37 s. , LOCK ME OUT Shokk Polydor POSP(X) 851 (F) 
38 4 EASTENDERS Micron SG SG 045 (White label) 
3930 . HAPPY 8 SuHace CBS 650393 7 (12-- 650393 6) (C) 
4O59 . AFTER DARK 3 True Malhemalics Champion CHAMP (12) 44 (A) 
41,5 „ U KNOW WHAT TIME IT IS 8 Grandmosler Flash Elcklra EKR 54 (T) (W) 
42,, , 1 GET THE SWEETEST FEELING JackieWilson SMP SKM (12)1 (A) 
43,8 I SELA ^ Lionel Richie Motown LIOfT) 4 (R) 44 , MY MIKE SOUNDS NICE (REMIX) W56 Salt'n' Pepa Champion CftAMP (12)39 (A) 
4549 , EVERY VS A WINNER (Groove Mix) 3 Hot Chocolaté EMI (I2)EMI 5607 (E) 
4033 DON'T BLOWAGOOD THING 4 Vesta Williams Breokout/AS.M USA(T) 600 (F) 
47,5 ln (YOU GOTTA) FIGHT FOR YOUR RIGHT ... Beastie Boys DefJam 6504187 (I2"-6504186) (C) 
4852 .MISUNDERSTANDING CB5650421 7 5 James CD-TrainT Williams (12 -650421 6) (C) 
4957 , AS WE LAY (REMIX) Shîrley Murdock Eleklro EKR 53(T) (W) 
5058 , LOVE IS A DANGEROUS GAME 2 Millie Jackson Jive JIVE (T) 135 (R) 
5148 ,, EGO MANIAC ' ' Jocelyn Brown Warner Brothers W 8698(T) (W) 52 m FACTS OF LOVE Club/Phonagram JAB(X) 48 (F) "i" jeH Lorber |ealuri„a Karyn White 
53 43 .THIS BRUTAL HOUSE , ,    Nitro Deluxe Cooltempo/Chrysalis COOL(X) 142 (F) 
5460 , JAM ON ME (REMIX) , n. j Company B BlueBird—(BRTX 27) (E) 
55 39 5e,LIOUGET,SWHATY?affi,CL439,E, 
5027 •.Ï2»WÎL Fourth&Brïï»El 
5765 „ THE MORNING AFTER (Remix), _ 8 Curlis Hairslon Atlantic A9280(T) (W) 
5844 , NEW GIRL IN TOWN SuqarSuqar 1800E1103(lmporl) 
5962 3 ÈfeonaISSills Debut/Passion DEBT(X) 3020 (A) 
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RCA's Rubinstein 

revivd hits CD 
THE WEALTH of recordings by Ihe pianist Arlur Rubinstein are now being issued systemalically on CD by RCA wilh a planned program- me going through to the summer. The company has experienced some delays in the first release, three volumes of solo piano re- cordings initially désigne January issue, but only n< coming available. There is o volume of French music — Ravel, Poulenc, Faure and Chobrier (RD 85665); Carnegie 

Hall Highlights trom 1961 (RD 85670); and a volume of Schu- mann (RD 85667). Brahms' Piano Concerto No 1 was olso included 
These are joined, this month, by four concerto CDs, Brahms' Piano Concerto No 2 (RD 856711, Quin- I a tels by Schumann and Brahms (RD be- 85669), Soint-Saens' Concerto No 2 (85666) and Chopin's Concertos Nos 1 ond 2 (RD 85612). They will be followed by Beelh- oven's piano concertos in May. 

Stylus goes 
again on 
Pavarotti 
STYLUS HAS been unoble lo re the lemplation of re-releasing I immensely successful Povan compilation. 

R E V I E W 
Serenades and Divertimenti, Mozart. Sandor Vegh, Camerala Salzburg. Capriccio 10185. Di- veHimenli KV 334,138, Mozart. Vegh, Camerata Salzburg. Cap- pricio 10153. Distribution: 
collections, but to enjoy these re- cordings, it is necessary to have o musical taste formed and fixed in the Fifties — and early Fifties at thaï. Everything that is right and wrong and big and beefy in Mozort is here — slrong sympho- 
Cnd'gAmphing^hrat9 T^é performances are not wilhoul spiril 

MICHALA PETRI, Ihe Danish recor- der vhiuoso who has recorded ex- lensively for Philips, has been signed to an exclusive conlracl by RCA, wilh Ihe intention of broadening her populon'ly base. Her first recording, issued in Ihe aulumn, will be an arrangement of Vivaldi's Four Seosons wilh Ihe Guildhall String Ensemble, follow- ing In Ihe foolsleps of Galway, who has mode records of simitar arrangements for Ihe flule. "Our intention is to reflect the performing and career of Michata Pétri in Ihe widesl possible sense," Michael Emmerson, Président ' Red Seal. Pétri and Emmer- says Mich or RCA Rc 

impulse 
RADIO AND # TELEVISON PROMOTION 
RADIO HITS 87 RADIO HITS 87 RADIO HITS 87 RADIO HITS 

REET ■ PETITE THE POOL JACKIE ELKIE MZE WILSON BR00KS 
RADIO HITS 87 RADIO HITS 87 RADIO HITS 87 RADIO HITS 

I.O.U. FREEZ Featuring 
LOVE IS FOREVER BILLY OCEAN 

RESPECTABLE MEL& John Rocca KiSVi 
RADIO HITS 87 RADIO HITS 87 RADIO HITS 87 RADIO HITS 

LET IT BE SWEETEST l'D RATHER GO BLIND RUBY TURNER 
FERRY PEELING JACKiE WILSON 

RADIO HITS 87 RADIO HITS 87 RADIO HITS 87 RADIO HITS 
IRISH THANKS WALL RADIO ROVER PROORAMMERS AND TELEVISION 

POGUES/ PRODUCERSIDIRECTORS DUBLINERS miNPOmL MIÊ mim J0EMMIM/ 
10-16 CHAPLIN ROAD L0ND0N NW2 TELEPHONE: 01-459 8866 TELEX: 919884 FAX: 01-459 5711 

BON JQVI Wonted Deod Or Alive 
BOWIE, DAVID Doy-ln Poy-Out BROOKS, EIK1E BreokTIie Choin 8ROTHER BEYOND How Mon, Times CAMEO Bock And Fortii 
ClUB NOUVEAU ieon On Me 

CURIOSITY KllLEDTHE CAT Ordinoiy Dey 
Y, DOR1S More Ovtr Doriing DEACON BLUE DignBy 

GABRIEL, PETER Ek; lime LAYNOR, GLORIA Be 5oll Wilh Me ToniaU 
HENN & CHRIS Diamond Ughx 

JOURNEY111 Be Aln'ghl WiBionl Yon 

LIVING INABOXUvimiInABon LQVE&MONEY love & Money 
MASREIA, HUGH Brinq Him B 

In The Prc-sence OfBeoufy 
PARTON/RONSTADT/HARRISToXn. PAUL, OWEN Brir.g Me BodTho) Sporic POGUES/DUBLINER5 The Irish Rovct i AtnT Thol loving You Boby/Bwso,. RCA 
PRINCE SignO The Ws 

REO SPEEOWAGON Thof Ain't Love 
SAIT'N'PEPAMyMikes Sound Ntcol Sl^RÉ, '-AB' i "'_'l 'j iri: d ; ^ S rrp; 

SMITHEREENS, THE Beyond The WoH Qf Sleep 
S.O.S. BAND No Ucs 

fit: 



MUSIC WEEK 

Ten features which go to make Masterfile unique 
1 o Singles and Album releases which have appeared in Music Week's authoritative weekly listings are included in alphabetical order. 
2 • Album releases are listed with full track détails. 
3 • Album releases are categorised. 4 • Compact Disc releases are listed. Détails are included with the LP and Cassette (if simultaneôusly released) or separately in the case of back-catalogue product being made available for the firsf time on CD. 
5 • Album tracks are separately listed (in alphabetical order) with détails of the album on which the track appears. 
6 • Album artists on various/compilation releases are separately listed (in alphabetical order) with détails of the album on which the track appears. 
7 • Singles chart — new entries for the year to date are included with détails of initial chart entry date, highest chart position and weeks on chart. 
8 • Album chart — new entries for the year to date are included with détails of initial chart entry date, highest chart position and weeks on chart. 
9 • Music Video releases are included with full détails. 

10 • Classical releases are listed in composer order with appropriate détails. 

To subscribe please fill in the card 
stitched into this issue 

MUSIC WEEK 

Where e/se coy ou get 

4,000 solid musi business 

contacts for just £12.50? 
The Music Week Direcfory '87 is bigger thon ever, covering forty catégories in seven main sections. 

■707 romni rnmnnniPS Complété the coupon and sendto: Music Week, Royal 7V/ recoro companies SoverelgnHouse, 40 Beresford Street, LondonSE186BQ. 
h 739 recording ortists Name

y  
577 music publishers Address  

1,003 musicpublisheraffiliâtes 
830 composers 

- 534 artist management campa ni es 1 enclose a chèque for E for copy(ies) made 
359 TeCOrding studios & rehearsol rooms 70 pay Py crédit card enter détails below: 
425 record producers & production co. s Mycardnumberis   

□Access (Mastercard) 
[J American Express 
[JEurocard 

. , . theirnames,addresses, 'Phone c 
numbers and key personnel for just £12.50 signature 

[JVisa 
Dîners Club 

73 
m 

n 
■H 

O 
73 
-< 
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TOP IMPIES I W O L E S 
3THE IRISH ROVER . 

Situation TwoSiT46(T)(l/RT/P) 

4 AD—(BAD(C) 701 ) (l/RT/P) 

Mute (12)MUTE57 (l/RT/SP) 
Subways SUBWAY11 (l/RE) 

Factoiy PAC 167(7) (l/RT/P) 

- CELTIC - RUBBER - BLACK CROW - 
CM DISTRIBUTION 2/4 High Street Starbeck Harrogate North Yorkshire England Teh 0423 888979 
•• W 6H)liGlA SAÎHlIItS; feg. Ib» UUtop^XMjTowHnèToTopfîeH' 2. THE DUBLINERS: 25 Yeorî C  Chorl hil 'The Irish Rover' byîhePogues 

True And Bold — Songs of ihe Stonish r 5. BOB CARPENTER: Silenl Possage - leolures Er George/Anne Murroy/Lee Sklor 6. MOVING HEARTS: The Slorm SuthANight 
9. STOCKTONS WING: Full Flighl 10. BOB YOUNG: In Quo Country 11. DKK GAUGHAN: A Oifferenl Kind Of Lovesong 12. AIDRIAN LE6G: Los! For Words 13. CHRISTY MOORE: The Spirit Of Freedom 14. THE KIPPER FAMILY: The CrobWors 15. SWEET HONEY IN THE ROCK: The Other Side 16. BIGDADDY 17. NIC DRAKE: The Froit Tree 18. ARCHIE FISHER: Orfeo 

NEW RELEASES ASHLEY HUTCHINGS — B/ Glouiesler Docks I Sol Dowi 
FIVB HAND REEL - (eoluring Disk Googtioo (A re ...... original album) FIVE HAND REEL-Far A, Thaï SPIRIT OF IHE WE5I - Conodian bond 

CR0 211 CRO 212 the DK Ibis CM035 CM036 NORMAN SIEWART - Twiligbl Ta Down 
For further information on ail the labels aistributed by us, please contact Martin | or Andy on 0423 888979/888955 Telex: 57978 Fax 0507 603283 
UK Leader in the distribution of Irish/Scotlish/Folk/ Blues/New Age/Jozz/Reggae/R and B/Bluegrass/ Humour/Ethnie. - EVEREST U.S.A. - RED LIGHTNIN 

AH Tlie MoJmen MAD(T) 015 (l/RT) 

3 CRAWL BABIES 
M 32 2,INT0 THE GROOVY -A*32 " CinconoYontb 

GlassGLASS (12)051) (l/NM) 
BlasHiret— (BFFP 08) (l/RT) 

Producllnc2.7 (12"—2*12) (l/RT) 
s Voice 01 The Beebive .THE REEL SESSION (5lh December 1977) * nnrl Th. R.n.l,.., Cl,.... F.mI—ICFPC (11 21 

Corporate Image GFTR 040(7) |I/RR) 
Foctary-IFAC 176) [l/RT/P) 

OO ,2 r GEBURT E|NER NATION (One Nation) laifaach Mate MUTE-(12MUTE 60) (l/RT/SP) 

3330 , HAPPY NOW '*»*3D Th. RpInvpH 
Factory-(FAC 73) (l/RT/P) 

TOP 25 ALBUMS 
I cnaTHE CIRCUS 

4 2 ,2shabini 
s , uTHE TEXAS CAMPFIRE TAPES J Michelle-Shocked CookmgVinylC 

igeAFRI LP02(I/RE/STERNS) 

01S ,jESPECIALLY FOR YOU ^ The Smitherepn. Enigme Earope 3208-1 (l/RTI 
H,, 3HONKYTONKIN' Sin/Cookinq Vinyl SIN 006 (l/NM) 

14.3 mWONDERLAND Mule STUMM A4 (1/RT/SP1 
Mute STUMM 25 (l/RT/SP) 

jOFFICIAL VERSION RedRhino RRELP5II/RR1 
|9,4 jHORSE ROTOVATOR Some Biziore ROTA 1 (l/RTl 

24,5 17bedtime for democracy Rougb Trode ROUGH100 ll/RTI 
2s«TafiRST avalanche -"■^RiviuOI Avnlnn.h. 

Rough Trode RT(T) 203 (l/RT) 

iceptian REC 005 (12| (l/RR) 
-|«25 A POISON Hula Red RhinoR RED(T) 7A(I/RR| 

Aftjs ; THE PEEL SESSION (24th April 1981) 40 The Birthday Party Strange Fnnl-(SFPS 020) (P| 
41 35 " ^wîll^Htfeîl 'EP' Chapter22(121CHAP9(l/NM) 
421213 bAD DOG 
4344 

2 KICK ME AGAIN JESUS Suprême EDITION 87,7 (I/FEI 

eSIXTEEN DREAMS 
a® 37 8 THE PEEL SESSION (19th September 1977J 4»" The Slits 1 Stronqe Fruit—(SEPS 0211 (P) 

Compiled by Music Week Resec 

- ADVERTISEMENT 
SmR REGGAE 
us^ REGGAE DISCO CHART" 

12 (161 PUNNANNYAimmltofe, 
14 (19| TRUE LOVECOTrodOyeri 

18 (III LATELY Nov.aet 19 H8I PLEASE MISTER PLEASE tofe. ta,, 

1 |1| CAN'TBEWITH YOU TONIGHTj^feothv 

5 (7| AGONY P.eKer( 6 (8) ,rVEMADEUPMYMlNDjeo.Adebginbo 
8 (9) YES MAMMA lni(.Joh. 

) DON'TSTAYAWAYD,b.-.r.0h^.. 

-| TIME 1STHE MASTERiphoHoli 
REGGAE ALBUM CHART (11 CANT BE WITH YOU TONIGHrj^8.^t.r 

NEW RELEASES — 12 INCH SCREECHY ACROSS THE BORDER LM, M YOU GOTTO BE SUREtte,.i.A-.J,mj l'M A RAGAMUFFIN WILD toi. Si., SllPPINGAWAYP.i.rlWi,.i. ES IN THE MOONLIGHTleigh TONIGHT l'M GONNA HOLD YOUjofaHc 
NEW RELEASES - LPs TROJAN EXPLOSION Vo:,... WOLVES AND LEOPARDS SUZYWONGn.d»., CAIL ME RAMBO R.,A. 

WATER GARDEN Clouji. GUdw SPAN1SH HARLEMB.nf i 



i»@iS 

by Dave Henderson HOT ON the heels of the rather splendid pop package Seeds 1 : Pop from Cherry Red, the vaults of post-punk independentiana release more gems for C Red's Seeds Volume 2: Art. A 14-track set (available through Pinnacle) it features the whims, wit and fantasies of Marine, Punishmcnt Of Luxury, The Nightingales, The Go-Betweens, The Hig- is and more. Twang will be promoting their new 1 2- inch, Kick And Complain on Ron Johnson through Nine Mile, with some dates around the country. Meanwhile, label boss, the Ron himself will be preparinq a tape recording of himseTf to appear at this yeads US new music seminar. 
FROM Rhythm King, through Rough Trade and the Cartel, the world still waits with an excitable look in its eye, for the début Renegade Soundwave release, Kray Twins. For now, though, there's a more than natty eut from Dr Fresh called Is This The American Dream? (acclaimed as rap with sodl in its shoes... and when you hear it you'll understand 
MORE FROM the dancefloor cornes from Honey, whose four versions of More Than Wild Floney on Audio-Instant 

through Red Rhino is well worth checking, while the Médium Cool label (also through Red Rhino) have two mean seven-inchers that should be sought out and cherished. The Raw Herbs sound like dead ringers for someone to succeed Green On Red, REM and The Dream Syndicale on their She's A Nurse, whiie The Wallons provide a tackier more pop edge on their Downhill. 
STUMP HAVE signed to En- sign and are about to go on tour with Hiisker Do, but before they get weirder on a bigger bank balance (one hopes), they're making their Quirk Out LP available a 

cassette on Stuff (through Rough Trade and the Cartel). The tape also features tracks from their séminal R Johnson EP Mud On A Colon. 
Food have ' Beehive signed and sealed to London, while Colenso Parade, from the Fire house, look set to join either EG or WEA. At Wire II, through Nine Mile and the Cartel, The Nomads preview their new LP, Hardware, with a 12-inch called J 6 Forever... spikey psyche-pop, of course. And, Slough slips gently onto the map with The Com- pany's four-track, 12-inch Prairies On Fire coming on ir 

K 

HOMESTEAD RECORDS bring the world a shadier and more overwrought album from Salem 66 called Fre- quency And Urgency as well as Big Dipper's briqhtly cryptic Boo Boo, both through the Cartel. And Hula, who if s rumoured are undergoing more personnel changes after their recent Tube appearance, have a new LP called Voice, It's real- ly hot stuff, a step on, of 

Zinger. And following the Upright label to Pinnacle, Cold Harbour have also fixed up a distribution deal there and catalogue tips include LPs from Here And How, lan Smith, Aîternofhfe 

ON THE CD front, Big Beat couple the two primai Big Star albums to make a 70 mins/23 tracks album. Finally, Frank Sidcboltom has his finest moment on his six track EP, Salutes Freddie Mercury, on In Tape. Great sleeve, big in Manchester and raising the question .. just who is Frank? 

RECOMMENDED RECORDS will be distributing the entire back catalogue of Can — who have reformed for a Euro tour and new LP later in the year — the records are ail now on the group's own Spoon label. Recommended also have the new LP from The Kalahari Surfers out, as well as Volume Two Epi- sode One of the Re Records Quarterly. A mag and dise it features some excellent music this time around that includes contributions from David Thomas (oh yes, Pere Ubu are about to reform in the States, expect a new LP soon), This Heat, Blitzoids and more. Psychîc TV re- release Thèmes Two on Tem- ple through Rough Trade as well as a 45 from Hoboken band Turning Shrines, which is well worth investiga- 

Of Love plus an old time blues compilation from the Harlem Hit Parade featuring submissions from Mal Paige And His Wailers, James 

WORD OF moufh has il that Hula's Voice LP is hot 
course, and it includes their most recent single, Poison which was produced by Daniel Miller. It's on Red Rhino. 
INTO THE black hole left by Streetsounds cornes the first hardeore hip-hop compila- tion from Music Of Life called Def Beats One which includes prime cuts from Spyder D, The Vicious Rumour Club's reworking of Led Zeppelin's Whole Lotta Love and plenty more. And ail that's through Pinnacle. 
PINNACLE ARE also hand- ling a new J 2-inch from Au- stralien guitar reshapers The Lime Spiders and that's cal- led Weirdo Libido and it's on 

• Bubbling under this week's Indie LP Chart are the following tasty tips for the near future: Dotfors " " dren — King Buffalo; E Gilbert — The Shivering, Nyah Fearfîes — A Tasty Heidfu Lydia Lunch — Hys- térie; and will The Prowlers, whose Living Outside The Law LP is selling heavity ir their home area, be the nex big indie band to break out o Leeds? JUST A couple of si 

Twong's Kick And Compk and Rumblefish's Tug Boat Line. That's ail folks! 

SEE THIS? So have thousands of other key people in the Music Biz Make sure they know about your latest release Advertise in Music Week It's cheaper than you think 
RING 
RUDI 

387 6611 
NOW 

13 RECORDING STUDIO 
A quality 24-track in Central London used by John Parr, Dirty Strangers with Keith Richard, Zeke Manyka and Paul Weller, Nick Heyward, Stephen Duffy, Jay Aston, The Cure, Shriekback, Psychic TV, The Redskins, ail major labels, and a growing number of independents, tv and production companies. 

PLEASE PHONE FOR OUR HIGHLY COMPETITIVE RATES 
01-278 3545 
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T^J? 

TOP TS • S ! N e L E S 

LADYSMITH 
BLACK MAMBÂZO NEW 7" & 3-TRACK 12" SINGLE ■ W8356/T ■ OUT NOW! 
HELLOMYBABY 
H SEE THEM ON THE GRACELAND TOUR 

TtTLES A-Z (WRITERS) 
paul sotaoca NEW 7"& 3-TRACK 12" SINGLE • W8349/T • OUT NOW! 
GRACELAND 
SEE HIM ON THE GRACELAND TOUR ^ 

Igapfgjpgg: 

D1STRIBUTE0 BY UJeQ RECORDS IID.QA WARNER COMMUNICATIONS CO. ORDER FROM THE UKQ TELE-ORDEB DESK ON 01-998 5929 OR FROM YOUR UJBQ SALESMAN/TELE-SALES PERSO l^W0^t^hy/Ddy)88 ReloK^NLh^"35 ORDER FROM ÎHE UJM TELE-OROER ^KON 01-998 5929 OR FflOM YOUR UtGa SALESMAN/TELE-SAIES PERS0N 
^ ^ ,p I ,^^ LgW7-|121 NwierPWtao,) su^K'fSJrSïir6 «o LOVINGYOUJSSWEETïRTHAN EVER , WEAïzi06(L](wt 38 77 8 Nick Komen (Slewort Levine) Jobele Music/Block Bull Music® 

a l , - LETITBE# The Sun/Zcebrugae Disaster Fund AID 1 (C) ■ 3 Ferry Aid (Mike Stock/Matt Aitken/ Peter Watermanf Norrfiem Songs {?) 39 63 S ^eor oVoestiny (ZeusV Heid, Virgin Music A 
2 3 3 LMnQrd) Warner BroS 40 37 3 Rydim/Blufl A 

A 3 . 3 Oub^Nouvéau ,Jay KingAhomas McEIroyf^nSî'PoïterJ'sBK'Ior^? pffip 21®^ jmm EVE'SVOLCANO(Covered InSin) l5laiid(121IS318/CD;CID318|E) x ■H - 61 2 Julion Cope (Worne Livesey) 10 Music * 
A /Ê . , . CANT BE W1TH YOU TON1GHT OrbitoneOR721 (12"—OR1221)(JS/OR/El ^ Judy Boucher (Sonny Roberts) Reward Musîc 42 CEa Europè^Kevin Elson) EMI Music Epie EUR [112 (C) A 

E , , LET'5 WAIT AWHILE — REMIX 0 Breekort/AiMUSAlDWim » '' 3 Janet Jackson (Jitnmy Jam/Terry Lewis/Janet Jackson} SBK Songs/Cop Con. 43 58 4 ^i Richie (L Richie/J Cormichoei, Womer * ICB^wL!ij<,0nC|Sh,p!ey/ 98 TcwoS^nÊSn0'1-"64 
JL , , RESPECTABLE• SupromeSUPEmin (AI o 2 7 Mc| 4 Kim (Slock/Ailken/Wolerman) Ail Boys Music JIM MALESTRIPPERO BellsBOLTS4/7n2--BOLTS4/t2|(Pl ■#•» 33 11 Mon 2 Mon Meet Mon Porrish (M. Zone/P. Zonc/M. Pomsh) Passion Music 

A ■y , , IF YOU LETMESTAY CBSTRENT(T)1 (C) A 7 A Tcrence Tronl D'Arby (Howard Gray) Virgin Music (s) rdXalheiGoBSndOotdanJ " IhrBghlThinj(Hocbidl ..48 4L£ nTxrr. TWILIGHTWORLD , ,    , . Mçrtury/PhonogramSWING4(12) (F) k ta CEJ Swing Oui Sister (Poul Stoveley O'Dutfy) 10 Music * O , , WITH OR WITHOUT YOU Ul™d|l2JIS319/CD:CID319(E| o 3 4 U2 (Daniel Lonols/Brion Eno) Bluo Mountain Music é gmfc; -Eip^z: JIM THE PAS5ENGER «VendeHand7PulydorSHE(l(112(F| ■to 41 4 Siou!tsie 4 The Bonshces (Bonshecs/Hedges) Virgin/Ricky Gordiner/FIcur 
A t EVERFALLENINLOVE Lond<»LON(X)121/CD,lONCD121 m " Fine Young Cannibals (Jerry Harnson/Fine Young Cannibals) Virgin Music JÊT AIN7THATLOVIN'YOUBABY/BOSSANOVA BABY RCAARONmi(8) A t# 56 2 E|v,'s pres|Ey (A) with The Jordonoires And Ihe Amigos (AA) (-) Carlin 7j 

g|A |A „ , LIVINGINABOX CKTdiUIB_(Xll/CO:CDE4IF) *«» " 3 living In A Box (Richord James Burgess) Empire Music/Brbmplon Music Aft , , MOONLIGHTING "Therne" WEA Inlemationul U8407|T) |W) to 34 7 A| jarreau (Ni|B Rodgers) Minder Music ® 
S^'1 A 11 0 , THE IRiSH ROVER S«ffBUy(IT)258|E) 07 The Pogues and The Oobliners (Eamonn Campbell) ShH Music —52 ^orif.elUWochter/ ^ ^.O „ c SEXYGIRL Capitol(12)01445(6) 31 5 Eilio The.mos (pj,,! Lourence/Timmy Allen) EMI Music ® 
i-/-; A 12 ,, 3 ORDINARYDAY Meiruy/PhonogramCATIXIBlF) Curiosify Kîlied The Cot (Paul Stoveley O'Dufly) Curios Sounds/Che!«a/Wom9r Bros !w™«T""'"0<W S JwIwwûrAW°°"57 en IT DOESN'T HAVE TO BE aw 29 8 Erasure (Flood) Sonet Music® Mote|12|MUT£56/CD:CDMUTE56(l/RT/SP) 
ai 13 17 9 WANTED DEAD OR ALIVE Veitigo/PhonogromJOVllIPHf) Bon Joui (Bruce Fairbaim) PotyGram Music ei WISH1NG 1 WAS LUCKY The Preciouï Orgatiisalion/Phonoqram JEV/EL 3 (12) (FJ À ai 75 2 Wet We, We| (We| Wel Wet/Wilf Smorties) Chrysolis/Precious Music * 
QA 14 rm THESLIGHTESTTOUCH Tenl/RCAPB41265(12*—PT41266](R| l«# CEI Five Star (B. Pearson/M. Jay/J. Hudsan) Famous Chappell/MCA Music ,o 7 LETMEKNOW I0/VirginTEN(T)154(£l 3^ 49 3 Mo,, pn-est (Drummie Zeb) Level Vibes/EMI Music/lslond Music " 

1S ^ 7 WEAK IN THE PRESENCE OFBEAUTY# CBSMOYET(D2(C) Alison Moyet (Jimmy lovine) Virgin Music (D et ... , JUSTTOSEEHER MolownZB41147112-—ZI411481 (8| A S»'» 52 4 Smokey Robinson (Peler Bunetto/Rick ChudacoH) MCA Music A 

16 22 4 giLLOFTHENIGHT EMI (12)EMI 5606 (E) IW 22 4 y/hitesnake (M Stone/K Olsen) Whitesnoke/{Overseas)/Wamer Bros 54 w x WHATY0UGETISWHATY0USEE g Capitoln2JCL439(E) 38 6 TinoTurner (Terry Britten)RondorMusic/Goodsingle/Warner Bros. Music 
a 17 19 3 ÎWN D^Y;|PMÎ „ . . .c . EMI Amenca (12) EA230 (E) David Bowie (David Bowie/David Richards) Emi Music ® THE N E X T 25 55 rm FOLLOWING A 33 luiii Sangles (David Kabne] SBK Songs CBS BANGS (T)2 (C) 

A 18 28 7 tfTMYPEOPLEGO-GO AAereury/PhonogramMER{X)238(F) The Rammakers (Terry Manning) Screen Gems-EMI Music 77 « 56 CEI DoYiridEs^ (Rod Edwards) John Murroy Pubiishers/Mike'feod pSlré''1 ^ 
aA 19 -3 78 - 57 40 10 Warner Bros. M»"^ 
ISa 20 32 3 rœ^'S^WRichim Music MCAKm 

80 '8 ™iiftaïïlioia.liT^r^""Ks,n(«lJ 5R „ STAND BYME# AHanficA93étm(W) 90 37 10 Be„ E. King (Jerry Leiber/Mike Sloller) Womer Bros./Trio Music® 91 ,, , S1GN'®" THE TIMES Prince (PrihcolWoraer Bros. Music ® PadeyParldWom» Brothers W8399(T)(W) SI _ jgyEB*^  82 79 59 60 2^SlE0ml„(Ro,iMosimon„)CoPyHgh,Coo,ro,PoW"T^,ffl 

22 18 7 RESPECTYOURSELf Molo»iiZB41H7n2'-ZT411I8)(lî) IS 7 Bruce Wiilis (Robert Kraft) Roodor Music® 83 - 60 48 4 ^^pe^ifk^Leon Sylvers.iil/Whisp^rSp*^ 
A 23 1353 1BE ïou? FM" F'<=w H (F) The Cure (Daye Allen/Robert Smith) AP8 Music as - 61 « Z^S^vinHoyes/MikeNociMCopyHgKr1^ 24 ,2 3 1GETTHE SWEETEST FEEUNG0 SMP5KM(I2)1(A| - Jockie Wiison (CoH Doré) Corlin Music ® 86 87 ÏÏKïl.s-.o-u.ï-"™"1» 62 35 

25 id 3 ,0onie, Lanois/Peter Gabriel) c,i^j(î^^GS^17CD:G^3,^(^ m : 63 3, ,2 ^je^JeH [^on Powell/Davîd Rivkin/Jerry Knight/Aaron Zignuin^ ïonclor^®^(E1 

26 24 6 I'DRATHERGOBUND Jîve RTS (T) 1/CD: RTCDl(R) Ruby fumer (Jonathan Butler/Jolyon Skinner) The Jewel Music Co. ® ^ " DOMiHOES*trS>'le^M^l" " 64 63 3 ^if^Davîd^Motio^J^^d^Diagrams/Worner B0ros'0Musm^0n^N'*^^'^ A 

27 20 7 fffGREATPREUNDER (s)Park>phone{12)R6151 (E) Freddie Mercury (Freddie Mercury/Mike Moran/Dove Ridards) Southern Music 9i 97 ^^«iiSrsrcSïSî'^F 65 60 4 Luther Vandross (Luther Vandross/Marcus Miller) SBK Songs/MO^ '|CI 

28 '3 7 ^œ^L^, Scroee Gmos-EM, M-Jc 93 64 ^7Xr«triLL''M'™Ka,',,i 66 55 3 KœLMRussBoiiord/ViraM-8'-^8® 
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IF IT'S OUT IT'S IN! 

Music Week Masterfile is the brand new monthly guide to everyfhing being released in the UK—Singles, Albums, Cassettes, CDs, Music Videos. Masterfile offers you a hast of unique and useful features... it's fully cross referenced, sa, for example you can even tind an album when you only know the name of âne track on it. this facility is especialiy handy when youneed tofindan "oldie" ... Masterfile will tell you at once whether it's on a new compilation, albeitof "variousartists". Masterfile doesn't stop at releases though. There's also a full listing of singles and albums chart positions for theyear to date, in every issue, based on the OFFICIAL MUSIC WEEK/TOP OF THE POPS CHARTS. Every third issue containing not justthat month's new releases but also the preceeding fwo months' information ... so you don't have to keep reterring to three separate magazines. There is a six monthly édition and the year's final issue contains the FULL TWELVE MONTHS information. Because Masterfile ■ is produced by Music Week you know that it's the most comprehensive, accurate and reliable data source available. Take out a year's subscription nowand you'll wonder how you managed without it. 

MUSIC WEEK 

/IDE FOCUS 

Variety on target ... 
TARGET RECORDS is^making an Bing^Crosby, Kenny Rog< 
CD9 market witii three new labels, Target bas also just drop ail dealer priced at under £5 and dealer price of the Brida set to relail at £7.99. from £7.25 to £5.95. Th Thefirst — called Look Bock and features qualily MOR 
■■   

îs quality MOR titles and 

- 

iMlsi 

iïr" 

mid-price i Kl fS 1 C UK manufaclurers face stiff s. K-tol praises   compétition. Brian Oliver î news. 2 (indï oui what they're doing tostayahead 19-21 

m 
MPO Disques' plant in France 

sud ©plions 

for the market wilh of sleel rocks for D Video and 8-inch 3s, ail of which can lether free standing 

iisi J premiered at the kSL 

srs: 

Ï,T 

Straits and Level 42 Ihrough to Karaian and The BeHin Philarmo- nic Orchestra. The retoil price is between £7.99 and £8,99. 

<✓> "k/x 
EWS FLASH FOR 

RETAILERS - 
m-ji distributor can offer voy this service: 

i Superior Racking System (100/336 * 
v..-wS in an easy-to-use flip tnroygn format) 
★ a huge range of best-sellers, both ★ 

Classioal and popular 
* A Spécial order facility for C.D. ★ 

★ Free 24-hour dellvery v 
★ vast Cash & Carry showroom * 

★ Experlenced buyers with ynrivaSSed ★ 
product knowledge 

* New release and chart Information 
free every month 

D I S f R I B U T I Cr'N 
TELEX: 927813 LARREC ORDER DESK: 01-965 9292 

SiMPLY, THE BEST m THE BUSSNESS 



\m 

o. 
Kr^i 

SUBSCRIPTION ORDER 

Please could you send me copies of Music Week Masterfile pvo^, I would like to: ^ nontti. 
(Please tick appropriate box) □ Take out a full year's subscription to Music Week Masterfile I underctanH ,u am not satisfied with the product. I must notify you in writing wSn ni'' and I will be reimbursed for the full year's subscription. ays- □ I enclose a cheque/PO/IMO for £ or $ (please indicate which card) 
Access (Mastercard) □ Visa □ F American Express □ Diners Club □ d U 
MyCard Numberis | | M | M I I I I I ~] |—j-j 
Subscription Rates: Overseas subs by airmail A Full Year's Subscription 3 Issues For the Priceof 2 UK £75 

Z- 

O" 

CT 

EIRE IR£85 EUROPE $180 Middle Eastand N Africa $240 USA, S America, Canada $280 Africa, India, Pakistan Australia, Far Eastand $315 Japan 
$ = U.S.$ , DÉTAILS OF WHERE TO SEND MUSIC WEEKMASTERFILE 
SIGNATURE _ NAME  
COMPANY_ ADDRESS  

—TEL NO_ 
ALLSUBSCRIPTION ORDERSSHOULD BE RETURNEDTO; Subscription Department, Music Week Masterfile, Morgan-Grampian pic, 40 Beresford Street. London SE 18 6BR. Téléphoné No Oî-854 2200. 
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WORLDWIDE FOCUS 

COMPACT 
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Loud campdgn 

launches CDVs! 
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CDV. SO far, 
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Variety on large! ... 
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The eut and thrust ofCD marketing has become ma vigorous. Brian Oliver 

Worldwide focus: Chris While talks ta manufacturers across the globe 7-18 

El § 1 © S 

m 
How good are mid-price CDs 
consumer? Nicolas Soames 
lay his hands on 22-23 

Sound options 
Tower reports 
POLYGRAM hos every reason lo be happy with consumer réaction to its recenlly launched mid-price AS THE options for disploying CDs in-store becomes wider, Soundy Shopfilting Systems is moking o compétitive bid for the morket with o large range of Steel rocks for i2® 

M' says is anylhing to go by. Tower's Européen Opérations director Steve Smith reports: "We 
regular CDs, CD Video and 8-inch and 1 2-inch CDs, ail of which can be supplied whether free standing 5- 

ère who^omalîy b^y1 'cDskTom* 
handful amf thot's even before our 

SISSS 
^moha'have jolnecfforces to pro- i 

îff STANDING CD roc zundy Shopfilting Systems 
A Karajan ond The Berlin Philarmo- nic Orchestra. The retoil price is between £7.99 and £8,99. 

w 1 
A NEWS FLASH FORx\^oVn 

RETAILERS - 
>r can offer Y@y thls ser¥Sce:N 

★A Superior Racking System (100/336 * 
lises in an easy-to-use flip through format) 
★ A huge range of Pest-sellers, both ★ 

Classical and popular 
★ A Spécial order facility for C.D. ★ 

☆ Free 24-hour delsvery * 
* vast Cash & Carry showroom ★ 

★ Experienced buyers with ynrivalSed ★ 
product knowiedge 

★ New release and chart information ★ 
free every month 

D I S R I B U T 1 C/'N 
CP 

THE BEST IN THE BUSINESS 
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EMI spurred 
into action 
SPURRED INTO action by the PolyGrom mid-price releose, EMI 
price dasslcal sériés in late Junf with a dealer price definilely oim ing at the £7.99 retail price level il. an altempt la undercut Deutsche Grommophon, Philips and Decca. Called Studio - an oblique ré- férencé ta the famous Abbey Roqd 
thon 25 releases, half ofwhich will feature EMI recordings of Herbert 
appeared on compact dise. Analogue in origin, though digi- tally remaslered, some of the Stu- dio recordings will be taken from the Master sériés, launched 

EMI 
Among the programmes will be Dvorak's Symphony No 9, coupled 

Mdda^Bracb erirSympTony^o 4; Debussy's L'Apres Midi d'une Faune, La Mer and Ravel's Boléro, and Haydn's The Seasons. The other half of the release will feature major EMI artists, fhouqh vailable t î of c which perhaps indicates the     which the release has been pre- pared. A further two block releases are scheduled for later this year. The design will feature the house 

il 

JANE WHEELER présents a spécial CD award ta Mike Lee of Nimbus. 

K-tel aiming for value 
K-TEL IS pleased I.   riire into low-cost CD producl the launch of ils Super Value ie obout two montns ago is proving successful and managing director Peter Morris slates that 200,000 units were shipped out by 

Lee with a spécial CD 
the range. ng a 'Am dises produced for 

Thei lilable s 30 I rrently 

ndled b eries is beint 
K-tel production manager Jar v" ibber thanked Nimbus for opération by travelling down Monmouth headquarters 

Ë^rwillTà minïmum'offive re- leases per month planned for the future. Morris says: "We are anti- cipaling a 100 tille range by Christmas '87 and intend ta con- tinue to release as wide a variety of répertoire as possible. Our prir 
lowest possible price." 

make the best 

Face-lift for juke box 
COMPACT DISC juke boxes, which have already been launched in Ihe US, are set to make an appear- ance in UK pubs and clubs thanks to a He-up between Arbiter Leisure and Sony Broadcast. At the Pub, Club and Leisure Show in London Arbiter has been demonstrating Ihe Arbiter CDS 601, a juke box with capacity for 60 dises offering up to 1,000 diffé- rent music sélections. It was de- signed in conjonction with Sony 

with Arbiter Leisure having so|. importation and distribution riahi! for Son/s juke box in Ihe UK Both companies feel that with the increasing number of CD titles on the market a |uke box offering quality digital audio will draw 
reliability of the hardware and durabilily of the software — there is no mechanical contact between the dises and the laser. 

Chèque book boys in new tech 
ALTHOUGH Ihe whole concept of independent CDs might rub against the grain, there are more than a few enterprising small chèque book boys who've embraced the new technology. Most notabljy 
taneously release their LPs on vinyl and CD and a recent product has included diverse offerings from Br- asure, Non, Laibach, Bruce Gil- bert, Holger Hiller and more. The label also extended the selling pos- sibililies of Erasure's most recent single, It DoesnT Have To Be, by releasing it on CD — with six addi- tional tracks — in a seven inch sleeve for the price of a 1 2-inch. Confused? Mule co-owned companies Blasl First and Product Inc are also in or about to enter Ihe game, with the former, proudly holding aloft two Sonic Youth CD packages, soon to ' lined by one from Big Black, 

Rough Trade and Factory both have releases on the shelves, with the Traders hesitantly keeping their array to back catalogue Scritti Politti and Aztec Caméra along with The Smiths, while Factory are infending to put most of their mate- rai on CD (and eventually DAT they claim) before loo long (already available are Joy Divi- sion A Certain Ratio and New Order). Even smaller companies have entered the frey foo, with Red Rhi- no's CD début being Red Lorry Ycllow Lorry's Paint Your Wagon LP, the Rouska label about to re- lease a rester comp with a holo- gram cover and RRE presenting Front 242's Officiai Version in ex- cellent full beat blastinq hi-fi. The key is extra tracks, différent 
© MARC ALMOND © BALAAM AND THE ANGEL@TONYBANKS@JEAN BEAUVOIR© CAPTAIN BEEfHEART © THE BIG DISH © BLUE NILE © BILL BRUFORO © HAROLD BUDD © BUDD/ENO © CABARET VOLTAIRE , © CHINA CRISIS © ANNE CLARK © PHIL I COLUNS © CULTURE CLUB © CUTTING CREW © HOLGER CZUKAY © OAUS CAR © DARK CITY © 00 RÉ Ml © ROGER DALTREY © STEPHEN .DUFFY © BRIAN ENO © EURYTHMICS © THE EXPLORERS © BRYAN FERRY® 52ND STREET ©TIM FINN ©JOHN FOXX © FLOY JOY © FLYING PICKETS © FRA UPP0 LIPPI © PETER FRAMPTON © ROBERT FRIPP AND THE LEAGUE OF CRAFTY GUITARISTS © FRIPP/ENO © PETER GABRIEL © GENERAL PUBUC © GENESIS © GILLAN © GONG © PHIUP GLASS © PAUL HARDCASTLE © HASSELL/ENO © MURRAY HEAD © HEAVEN17 © HUMAN LEAGUE © IT BITES © IT'S IMMATERIAL © JAPAN © ALED JONES © MICK KARN © KILLING JOKE © KING CRIMSON © MALCOLM MCLAREN © MANFRED MANN © MANTRONIX © PHIL MANZANERA © MICRODISNEY © GARY MOORE © JULIAN LENNON © LOOSE ENDS © MAONESS © JIMMY NAIL © PHIUP OAKEY & GIORGIO MORODER © MIKE -OLDFIELD © 0M0 © THE OTHER ONES © (ORIGINAL SOUNDTRACK) MERRY CHRISTMAS MR. LAWRENCE © (ORIGINAL SOUNDTRACK) THEMISSION © (ORIGINAL SOUNDTRACK) BETTY BLUE © (ORIGINAL SOUNDTRACK) WHEN THE WIND BL0WS © PENGUIN CAFE ORCHESTRA © PIL © MAXIPRIEST © RED GUITARS © ROXY MUSIC © R. SAKAMOTO © SEX PISTOLS © SCRITTI POUTTI © SIMPLE MINDS © FEARGAL SHARKEY © STATE OF PLAY © JERMAINE STEWART © DAVID SYLVIAN © TANGERINE DREAM © HELEN TERRY © TWISIEO SISTER © UB40 © VAN OER GRAAF GENERATOR © CLIFFORD T WARO © XTC © WORKING WEEK 
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Optimum Présentation 
brings Optimum results 
In planning the future of your business care and attention must be directed to the performance of the merchandising system employed. 
Beautiful, colourful and high value merchandise needs to bc displayed in a manner capable of attracting and motivating the customer. 
Only LIFT can bring you a browsing system that not only protects the merchandise but is flexible and incrcases sales. 

Systems with future 
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CD moves into the 

marketing picture 
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A NEW RANGE OF LOW PRICE CD'S AT £7.99 
FROM TARGET RECORDS 

rHEART 

POP/fMOSTALGIA ASUPERB RANGE OF FHfc iHIRELLES/THE 21 GREATEST HIT GENE PITNEY/THE 22 GREATEST HITS 

EVERYBODYIS TALKIMG ABOUT LOW PRICE CD'S — ALL THESE TITLES ARE £4 S6 (DEALER PRICE) SUGGESTED RETAIL PRICE, £7.99. COMTACT US WOW OR ASK A SALESMAIM TO CALL. 
IdTget WE ARE ALSO SOLE UK DISTRIBUTORS FOR THE FOLLOWIIMG CD LABELS- NIMBUS/ 

Records HERMES EURODISC (NON UK) JVC MELODYA FIDELIO/SPH CAPRICCIO ACmr?n BELLAPHON BRIDGE DELTA BLACK SAINT SOUL NOTE BLACK & BLUE FANTASY 
Target Records Sales lia., Targei House, Cornwall Road, Croydon, SurreyCR9 2TG Tel: 01-686 3322 Telex: 918968 TARGET G Fa 

SALES LIMITED 
G Fax: 01-681 6523 
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STEELV OAISJ countdown to ecstasy 

JL 

THE TIMELESS SOUND OF 

STEELY DAN 

A DECADE OF STEELY DAN P?.EJaZt?L VPrSo0 
MCAD - 5570 M CAD - 37042 

CAPTURED FOREVER ON COMPACT DISC 

ORDER NOW FROM 
YOUR MCA SALES 
REPRESENTATIVE OR 
THE POLYGRAM SALES 
DESK ON 01-590 6044. 

MCA RiCORDS 
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TOP • 20 • CLASSICAL 

39,000 more 
readers (with CD at 
home) thon NME, 
Melody Maker 
and Sounds 
added toget 
Yes. The latest July-December '86 
NRS Jicnars figures tell us it is 
so. Also that The Gramophone 
together with Hi-Fi News & Record 
Review have 18,000 fewer readers 
with accessto CD. 
So, for the most cost effective way 
of reaching CD purchasers ring 
Clive Benton on 01-387 6611 
right away! 

riangle «.« 
------ 

Triangk 
^préss  JH —/ Limited ^ 

In the compact dise 
market both quality of 

product and reliability of 
service are paramount. 
For design and repro, 
printing and finishing, 
choose the CD print 

specialists. 
PLEASE PHONE: Phll Neva CD Print Marketing on (0934) 832880 
OR WRITE TO: Phll Neva, Unlts 1 & 2, Smiths Forge, Kingston Seymour Bridge, North End Rd Yatton, Avon BS19 4AU. 
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Playing the 

international 

power game 

THE INTERNATIONAL CD market is 
gathering momentum al an 
aweseme pae® and suddenly the 
supremacy of the format over 
vinyl does not seem such a hazy 
prédiction. Chris White Iracked 
down some manufacturers to find 
out how they are coping wîth the 
heat in the kitehen. 

WITH PREDIC- TIONS that the compact dise will overtake vinyl sales — it is estimated that the will be a World- wide market of 900m CDs a year by 1 990 compared with the 100m sold last year — the international com- pact dise manufacturing market is approaching a boom period. The global impact of the format is impressive with 

major record-buying terri- tories while other countries such as China, Canada, Brazil, France, Italy, Sweden, Switzerland, Nor- way and even South Korea are ail planning to produce millions of compact dises during 1 987. The appearance for the firsttime on CD of The Bea- tles, and the introduction of low and mid-price compact dise sériés, are ail helping to stoke up demand interna- tionally, but it isn't just a question of price — manu- facturers also have to keep a close eye on qualty in order to make their services more attractive to potentiel customers. There's a lot of compétition out there so service, turnaround and quality ail corne high in the list of priorities. 

lllusfrating the continued growth of the CD international market, Denmark's first CD pressing plant kicks otf in the autumn with initial output targeted at 1 m units a year. A purpose-builtfactory is current- iy under construction and the plant will be the only dise manufacturing facility of any kind in that Scandinavian country. The picture is repeated else- where around the world — Disctronics has recently opened the first CD plant in Australie while behind the Bamboo Curtain, Polyform Inc is planning to open a new CD factory in China which will pro- duce 4.5m CDs annually and Philips also has plans for there which should see it opening a manufacturing plant by 1 990. Japon has of course been investing heavily in CD for several years — it's estimated that 70 per cent of Japanese households have CD players, compared with the four per cent in the UK, and it has had a near-monopoly on the global market — but the soaring yen has meant that customers are now looking elsewhere for CD manufacturing. Beckenham based Cops rep- resents the French CD manu- facturing factory SNA for the UK — the factory has installed and recently finished testing German CD manufacturing material which will shortly lead a capacity of 15,000 CD jmts a day. The factory has n-house printing facilities — 

this, and the use of the latest technology "with the bugs taken out", will lead to quick turn-arounds of four weeks for initial orders from coded tape and just two weeks for re- 
"The plant has always been very quality conscious which 'has led to an excellent réputa- tion for quality in the UK — we certainly expect our CDs to maintain these high standards, says Cops managing director Elie Dahdi. "Because Cops offers a thorough manufactur- ing co-ordination service to small labels as well as covering the overflow needs of majors, many people within the record industry are unaware of the vast capacity on which they 

can coll. SNA can supply 100,000 seven-inch singles. 40,000 12-inch records and 1 60,000 sleeves, in addition to CD manufacturing." The plant covers ail the needs of Carrere Records in France, and also services most of the French jazz and classical labels. SNA became a work- er's co-operative in 1980, although there has been a fac- tory producing "phonographic 

considérable expertise, staff turn-over being virtually nil, but also to 100 per cent commit- 

products" on the rural former glassbloweris since the Fifties. Most of the Normandy village's workforce are em- ployed by the plant and have shares in it, which is seen as a big plus when it cornes to wooing potentiel customers, "because this leads not only to 

Another CD manufacturing plant in the Normandy région is MPO Disques which has been represented in the UK for several years by Mayking CD. The company has been manu- facturing records and casset- tes, mainly for the independent record market, for a long time and claims to be one of the largest manufacturers of its kind in Europe. "Although it is an independent plant, a lot of people just don'f realise that because of its sheer size," says Mayking managing director 
TO PAGE 8 ► 

KOCH Believes That 

MUSIC IS LIGHT 

pact Dises- 
and worldwide m 

EUROPE KOCH DIGITALDISC GmbH & CoKG A-6652 Elbigenalp 91 (Austria) S 05634/6444, 6445 Fax 05634/6444-70 m 05581 koeh a 

KOCH-DIGITALDiSC 
UNITED STATES KOCH DIGITALDISC International Corp. 4 b Beverly Place Edgewater ■ N.J. 07020 (201)886-7106, 886-7206 Fax (201)886-7105 E) 497 4411 koeh ui 
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Brian Bonnar. "MPO started compact dise production back in 1 984, initially taking the risk of investing in a small pilot factory with three presses. The first CDs came off the line in October of that year and the irony is that the company had to go out finding CD orders, either by advertising or calling up clients and companies who had repertoire that was suit- able for the CD format. At that time if was only the third CD manufacturing plant, and in February 1 985 the factory had to be enlarged as demand for CD product began to take off internationally. MPO Disques recently introduced second stage development which now gives it an overall daily capac- ity of 80,000 compact dises a day, believed to make it the second biggest facility of its kind in Europe. 'The company has instituted its own laser mastering, the Philips LM system, which means that there are even faster deliv- ery times, an important factor in an increasingiy compétitive CD manufacturing market- place, and keener prices," Bonnar says. "It means that MPO can respond to a situa- tion much quicker, in fad turn- ing product around in just over one week." 

ing a further boost via a "fully- comprehensive back-up ser- vice" including CD10 label and booklet artwork, and quality cOntrol is another important factor. "Naturally MPO has al- ways been dedicated to high quality but with CD it is ail the more important," Bonnar points out. "Quality tests and standards are very stringent, and are done throughout the whole manufacturing process. For example, affer pre- mastering there is always a tape check using a DAT 2000 analyser, to ensure that the tape is free from any time-code faults and drop-out. The glass master is then checked for block error rate. "Once a CD is manufactured the optical quality is checked before it is metallised, and when it has gone through that process the rate of reflection is then checked. Utilising an un- lined scanner, each compact dise is dosely examined for microscopic faults. There are other stringent quality controls that the CDs have to go through before there is a final visual check using a magnify- ing glass on the label to ensure clarity," Bonnar adds. MPO also has a 36 per cent interest in the Canadian CD manufacturer Americ-disc, which is based in Quebec, and 

is intended to exploit the North American CD market, as well as facilitating a fully interna- tional service. The company's record company business clients have included Virgin Pickwick and Charly. "Quality is ali-important in this industry °n
r
d * ^ œrtainly among MPO s highest priorities," Brian Bonnar adds. Down Under, Disctronics re- cently opened its first CD plant in Melbourne — ahead of schedule — and it's believed to have been the first in the south- ern hemisphere. The company has obtained an exclusive 10 year purchase agreement with the Meiki Company of Japon, the largest supplier of compact dise production equipment throughout the world. 'This machinery is considered to be the state-of-the-art and while other brands can produce au- dio compact dises, they cur- renfly cannot reach the same auality and tolérance stan- dards, and have limited ability to produce other forms of dises such as CD ROM (Read Only Memory). We believe that this gives Disctronics a leading edge over potentiel market competitors." Disctronics' CD plant has an initial capacity to produce 8m compact dises a year, and 

TO PAGE 15 ► 

m 

PAGE 8 CD SUPPLEMENT MUSIC WEEK 18 APRIL, 1987 



Al 

CD 

IN 

W1 

Australia's Disctronics is now just around the corner in central 
London. With compact dise manufacturing for you that's 
probably the best quality in the world. With fast turnaround 
times. (Today's world is very small). At very compétitive prices. 
(Today's Australien dollar is way down). And a totally dedicated 
service team. And we speak your language, in more ways 
than one. So call us. Hywel Davies in W1. Jeanie Brinkman in 
Hollywood. Or Roger Richmond-Smith in Melbourne. 
Australia's Disctronics. For you, we're just around the 
corner. 

Disctronics (UK) Limited, 124-130 Seymour Place, London W1H 5DJ Ph. (01) 258 0063 Fax. (01) 723 2799 Telex. 263851 OZD1SC Disctronics Limited, 9th Floor, 34 Queen Street, Melbourne, Vie 3000, Austraha Ph. (03) 62 6681 Fax. (03) 614 3711 Telex. AA154496 C DISC Disctronics (US) Inc, 8439 West Sunset Boulevard, Suite 401, West Hollywood, CA 90069 USA Ph (213) 654 5550 Fax. (213) 654 5553 Telex. 690141 DISCTRONICS US 



THE WORLD WAS WAITING 

FOR THE SUNRISE 
The world was waiting for compact dise 
production power to match the compact disc's global impact. Now it's here. From the industry leaders who invented the industry. Philips. And Du Pont. Together in a new entity called Philips and Du Pont Optical Company. 100 million compact dises this year. An avalanche of silver and gold streaming off the line in Hanover Germany, Blackburn U.K., Louviers France and Kings Mountain North Carolina. Right now. Including CD Videos. Maxi Singles. And CD ROMs for people to whom data is music. 

The world's highest production capacity. With the world's highest production quality. Plus an intimate Knowledge of the entertainment industry and a service to match its demands. At PDO we have the capacity to produce what you need today. So stop waiting. The sun's up and all's right with the world. Contact: Silke v.d. Velden, Marketing Manager Philips and Du Pont Optical Company Buizerdlaan 2,3435 SB Nieuwegein The Netherlands Tel.: +313402 78722, Fax: 313402 34815 Telex: 40536 pdo ni 

EMiM 



Nimbus CD Mastering 

and Custom Pressing Service 

Gives you the Quality, Expérience and Service 
of a World Leader in CD manufacture 

Quality 
The name of Nimbus has long been synonymous with quality. Quality cornes from an uncompromising insistence on excellence, in technology and in people, Everyone at Nimbus cares about quality whatever their contribution to the final product. 
The technology which enabled us to develop our own laser mastering System in 1983, our continuing policy of research and development, and our dedication to producing only the best, guarantees the quality of every compact dise we manufacture. 

Expérience 
We opened our Monmouth plant in August 1984 and this was the United Kingdoms first by at leasl two years and only the second facility in Europe. 
This factory has been in continuons production for more than two and a half years. Just five months after taking over the bare shell our Cwmbran plant began volume production in September 1986. 
In 1987 our two UK plants will have a combined capacity of nearly 30 million dises perannum. 

% 

of your order and téléphoné calls will be returned. We have an unrivalled réputation for meeting deadlines and delivery dates and our own Nimbus label requirements ensure that we understand your problems. 
Our service to you includes Tape Mastering, Laser Mastering, Mass Replication through to printing and final packing and shipping. 

Service 
Our complété dedication to the philosophy of having ail manufacturing processes'in-house'has enabled us to constantly i, monitor and provide feedback at each and every stage. As a customer, you will benefit '^SSÊ from this approach because you will only be ', contacted if a problem arises which cannot be resolved internally by the close co- opération of each department. However, we firmly believe in communication when necessary and you can rely on us to keep you in the picture. There will always be someone here who can provide complété and up-to- date information on the progress 

For ail your CD pressing needs contact John Denton or Dave Lawton Nimbus Records Limited, Wyastone Leys, Monmouth, NP5 3SR, téléphoné (0600) 890682, fax (0600) 890799, telex 498378 

immis 



ijal7 SUIIVEY OF COMPACT I 

MANUFACTURER LOCATION DATE OF OPENING 
CURRENT OUTPUT (ANNUAL) 

FUTURE CAPACITY (ANNUAL) 
Disctronics Australia 1987 24m (1987) " 
Koch Digîtaldisc (W: TH 563«(WS). Contad- tata Bœnnef, Austria 1985 0.5m (1986) siTm'nsss) 
(Wfs??" ^ RulWooi. Canada 4ïo5m(i98ir Praxis Technologies (Tel: (416) 673-9S44). Contod; Potty Murroy Canada 1986 5m (1986) 25m (by 1988) 
(Tel: Poris 1-48251122). Contod: Your» Dil/Bruno D'Orgevol. France 1986 4m (1987) 
0eU"-727 2614). Contod: Brian Bonnar (Europe, Loit de Poix 4303 France 1984 8m (1986) 20m (1987) 
Interpress (Beilophon). (Tel: Germony 61-7240170). Germany "S6 12m (1987) - 
Philips DuPont Optical (Tel: Honover 511-73060). Contod: Hinridi Behnke. Germany 1982 50m (1985) 65m (1987)—75m (1988) 
Sonopress (Bertelsmonn). (Tel: Gennony 5241-80-3445). Contod Roland Romlorth. Germany 1986 9m 27m (1987)—34m (1988) 
Teldec Germany WEA (Tel: 24W 581) Contod: Coppi Frenger. Germany 1986 8m (1986) 
(Tel: 813 55 09 36 11). Contod: M. KinœJiito. Japan 1983 12m (1986) 
CBS/Sony (Tel; S162 21321) Conod: Tetsoo Mon. Japan 18m 43m (1987) 
(Tel: 3 584 8111). Contod: MrFuin. Japan 1983 9m (1985) 30m (1987) 
JVC (2) (Te!: 0462 760333/742121) Contod: International Marketing Dept. Japan 1984/6 40m (1987) 
(Tel: 58 464 3344) Japan 15m (1986) 
{Tel: Japon 06 282 5386) Contod: W. Yokopiwo. Japan 1983 4.2m (1986) 
Pioneer Japan 1983 6m (1986) CTA Japan 1986 12m (1987) Memory-Tech Japan 1986 6m (1987) Dureco Netherlands Netherlands 1987 9m CD Plant gel: Sweden 40 22 01 20). Contod: 011e JarraU. Sweden 5m (1986) 8-1 Om (1988) 
ad: Sweden 2890303), Contod: Gonnor Axe. Sweden 1985 1.5m 6m (1987) 
ICM ad: 53 78787). Contod- Dr Muiler/ad: 1 7202942). Contod: Rdf Sogei Switzerland 1985 9m (1986) 12m (1987) 
Disctec ad: 0403 732302). Contod: Francs Wikon. UK 1986 Sm (1986) 10m (1987)—20m 
ad:^1?^). Contod: Mile Lee UK 6m (1985) 12m (1986)—30m (1987) 
PDO ad: 0254 55241). Contod: DaveWilson. UK 1986 10m (1987)—30m (1988) 
ad: 0793 511168). Contod: Ridiard Green. UK 1986 6m 12m (1987) 
Digital Images Inc USA 1984 12m (1985) 
(Sony) USA 1984 ,36m (1986) 72m (1987) 
Laser Video Inc ad: 312467-9006). Contod: Julie Frangdla. USA 1986 2-3m (1986) 20 m-60m 
Philips/Du Pont (PDO) USA 1986 30m (1987) 40m (1988) 1 Shape Optimedia ad: 207-324-1124). Contod: Dennis Honnon. USA 1986 20m (1987) 3 40m (1988) . ! 
ad; 2154304800). Contod: Rick RohaU USA 1986 22m (1987) 45—50m (1988) 

274,000 PDO CD's 

between sunrise and sunset today... 

...and every day. 



DISC PRODUCTION PLANTS 

MANUFACTURER LOCATION DATE OF OPENING 
FUTURE CAPACITY (ANNUAL) 

Sony Europe Austria mid 1987 12m inîtially 
Polyform/Microservice Brazil March 1987 12m 
Cinram (teh 416-298-8190}, ConlGtl; Lenii Rilihie Canada spring 1987 3m (1987) 5m (1988) 
Polyform Inc China spring 1987 4.5m 
Philips China by 1990 
Philips Denmark late 1987 1m 
Philips/Du Pont (PDO) France mid 1987 5m (1987)—20m (1988) 
SNA Compact Disc France 
Pilz Compact Disc (Tel: 8166 3304). ConM: Ludwig Jonsen Germany June 1987 10m (1987)—40m 
Italcompact Italy 1988 15m (1989) 
Docdisc Netherlands Oct 1986 500,000 (by end 1986) 5m (eventually) 
EGVA Norway 1987 3.3m (1987) — 12m (1988) 
SKC South Korea Oct/Nov 1986 3m in first year 
Tecval Memories Switzerland Aug 1987 3m annually 
Musitech (Tel: 0494 464488). Conlatl; Roy Mantiew UK 1987 2m (1987)—4m (1988) 
Comdjsc USA 30m 
Denon America (Tel; 201-575-7810). Conlml; Joe Roilomki USA first 1/4 1987 12m initially, up to 18m 
Capitol (Tel; 217 243 5162); Conled; Oove Conrad USA autumn 1986 4m-7m 
WEA (Tel; 717-383-2471). Conlod; Joik Williams USA end 1986 14m 
Nimbus (Tel: 804-985-2399). Conlad: Jefl Norlh USA autumn 1987 10m (1987)—30m (1988) 
CBS USA 1988 20m (1990) 
Discovery Systems USA 1986 5m (1987) 
JVC (Tel; 714-261-9490) USA early 1987 24m (1987) 
Memory-Tech Inc USA summer 1987 12m 
Sanyo Laser Products Corp USA June 1987 5m rising to 15m by 1989 
Polyform (Tel; 914-668-4700). Conlad; Ho.ord fiunwk USA March 1987 6m (1987)—12m (1988) 
SOURCE- COAAPILED FROM AVAILABLE DATA WITH KIND ASSISTANCE FROM THE 1FPI . .WÊÊÊÊÊÊÊÊÊÊÊÊÊÊÊ 

100 million compact dises this year. No one else has a capability like that even on the horizon. Including CD Videos. As well as Maxi Singles and CD ROMs. Fast turn around times at our Hanover plant and lower prices, make us the most compétitive supplier on the market. With capacily available right now. Reduced leadtimes; 15 working days for initial orders. 10 working days for repeats. Ready packaged if you wish. From the industry leaders who invented the industry. (f))l 
Philips and Du Pont Optical Company 1 l^^/VlÀEr^r Buizerdlaan 2. 3435 SB Nieuwegein, 1 The Netherlands. Tel.:+31 3402 78722 I I 



DISCIEC 

DISCS c PACT 
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WTURE H AS 
science of sound has taken an irréversible step forward. 

The Compact Disc is here to stay. 
Disctec's new, automaîed, high-tech production facilities 

ensure the release ofup to 10 million dises this year, alone. 
And, Disctec provide a complété service: from PQ encoding of 

. customers' tapes through to the finished packaged product. 
) A total sound commitment ail under one roof. 

PROCESSING SOUND 
ss Park, Worthing Road, Soul er, West Sussex ftH13 7YT. 



< FROM PAGE 8 
capacity will be trebled in two turther stages, but already tnese plans Have been pre- emptea by overwhelming de- 

"Disctronics is firmly commit- ted ta the development of mutually rewarding rela- tionships with the company's music industry clients, whether they are located in the US, the UK, or in Australie and New Zealand. These relationships are built on a foundation of three very simple advantages," says Hilary Sheard. "Disctro- nics' own internai standards are some 50 per cent more stringent than the Philips Red Book standards — for exam- ple, Disctronics' maximum allowable block error rate is 110, the Red Book is 220. Also, because our own compu- ter system controls the tightly- integrated airline schedules, which directly input into our manufacturing Systems, each tape pick-up or title re-run is continuously tracked through- out the pick-up to delivery pro- 
"Whether a client is in Lon- don, Los Angeles, Sydney or Auckland, we want them to ' us as being 'just around 

the corner1 because thafs pre- asely how it works, and with guaranteed turnaround as low as three weeks for re-runs or four weeks for new titles, the just around the corner' com- mitment becomes the reliable reality so necessary for simul- taneous release of CD with vinyl and cassettes," The company has a London office run by général manager/director Hywel Davies and administration manager Sheard, and in line with the planned expansion of Disctronics, has recently moved to larger premises in central London. As Davies points out; 'The fact that the Australien dollar on the world's money markets has fallen means that many overseas companies are looking to do business with Dis- ctronics because of the lower costs involved. The Japanese are not making money on CD anymore — that's why they're concentrating on DAT — so for a lot of UK record companies it's actually cheaper to have their CDs produced in Australie and shipped back home." The fact that Australia is so far away from Europe is no barrier to business either. As Davies points out, "A lot of countries are able to send pro- duct by sea but we use air- freight because many of the 

\ 

QUAUTY IS the top priorily lhat manufadurers cannol afford to lose slghl of. 
very near to the factory, on the Fridav and even though it is a Qualify confrol very long journey, because of essentiel part of Disctronics' the international dateline, they marketing. It has been esti- Melboume Airport, which is can still be in the customePs 

QUANTUM LEAPS IN TECHNOLOGY 

We take them In our strlde. progressing naturalty from vinyl and cassettes to compact dises and C.D. ROM. tready to roll in Aprill. through to other C D. applications currently on the hi-tech horizon. We haven 't stood still on the service front either. you II hnd our technological expertise is matched by friendly professionahsm with Systems designed to speed response and to ensure optimum gua ity at ail stages. If you te considering that guantum leap into CD., or il you te simply looking for a more personable service, liner guahty. faster delivery and more nnmoetitiveprices. callus nowon 01-7272614. ^113 compétitive prices. call. niant mans in techno technology are small sleps for Maykmg Éidkiinp 



DENON 
The first nome in digital recording 

WHAT DENON CAN OFFER: 
Complété digital "turn key" production from digital 
editing, formatting, pressing and ail types of packaging, 
Highest quality pressing. Our quality is the highest 

available anywhere; our customers agree, 
Digital production consulting available. 
Responsive to your needs. We live up to our schedules. 

NIPPON COLUMBIA CO., LTD. No. 14-14, 4 Chôme, Akasaka, Minato-Ku, Tokyo 107, JAPAN PHONE; (03) 584-8111 TELEX: JAPANOLA J22591 FACSIMILE; (03) 586-1859 

DENON DIGITAL INDUSTRIES, INC. 1380 Monticeilo Road, Madison, GA 30650, USA PHONE; (404) 342-3032 FACSIMILE; (404) 342-0637 

Put the seal of quality 
on your CD label 
We make machines to make CD's. 
We supply complété turn-key Systems. 
So the CD's we manufacture for you 
will bear the Toolex seal of quality. 
Our réputation dépends on them! 

% 
Box 176 172 25 Sundbyberg Sweden Tel: +46 (8)289030 Telex: 13378 alpha s Telefax: +46 (8) 2895 32 

m 
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HILARY SHEARD of Disctronics UK: "We're firmly commiHed la fhe development of mulually rewording relationships wilh music induslry clients." Says Hywel Davies, général manager of Disctronics' UK office: 'The fact lhat Auslralio is so for from Europe is no borner to business." 
i corMu da^-c i s manufacturers have to provide * FROM PAGE 15 the service that their p^fential mated that the number of de- customers are looking for, and fective compact dises manufac- that is what Disctronics intends tured throughout the world can to do. We are trying to estab- be as high as 30 per cent but lish the company as one that Davies emphasises: "Quality puts the customer first, second standards are very stringent at and third." the company — where Disctro- In Brazil, US company Poly- nics intends to score over its form has just opened is fist international rivais is by mak- compact dise manufacturing that every CD pro- plant in Sau Paulo and is confi- ... . . . . i -r J__. l:.i: . . _r 

there is a price war, then v/_ .. be in there competing." primarily interested in catering The fact that Disctronics — for markets outside of Brazil which is a subsidiary of the although at the same time we Australien TV and video pro- do plan to service ail the major duction house Pro-lmage Ltd labels operating within the — has its own double master- country like CBS, PolyGram ing facility means lhat record and RCA," says Polyform chief companies are able to deliver executive officer Cari Rodia. their final product on magnetic "The factory opened in March tape and receive the ordered and we have been taking quantifies of the finished CD orders for shipping and deliv- product ail out of the Mel- ery in May, and aîready more bourne factory. By having the thon half of its capacity for the complété technology in-house, year has been booked. Prob- the company can subsfantially ably about 70 per cent of our reduce turnaround time whien total CD business will be from is vital to the Australien music outside Brazil." industry and it can also deal The CD market in Brazil itself with companies abroad on is new and growing rapidly their own terms. but, soys Rodia, "Not yet as "The quality of CD product is mature as in other territories going to become increasingly of the world — l'd say it was important," Hywel Davies feels. about a year behind the US in "Until now companies have terms of market development." been so desperate to get CDs The current plan is for the Poly- manufactured that quality form plant to be manufacturig hasn t always been the main 1 2m CD units by the end of hasn't always been the main 1 2m CD units by the end of J pnority — in fact the quality of 1 987 and Rodia is confident ! some CDs m the past has been that it will reach its maximum ! quite abvsmal — but the era of target of 25m units within the \ bemg able to provide a bad next three or four years. The j) service and get away with it is project itself was only launched over. Last year it was possible in March 1 986. for some CD manufacturing Rodia adds; "There are va- companies to treat the custom- rious advantages in having a ers hke dirt but not anymore. In CD manufacturing plant in six months time the power will South America — labour costs be with the clients and de- are certainly less than they servedly so. Compact dise would be elsewhere and 
HHHI m 
Quality standards are very stringent at 

the company — where Disctronics intends 
to score over its international rivais is by 
making sure that every CD product is 
quality tested' 
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.Lpre's also a big savinq on nercjy bilis. However ail the Bering is done af Polyform in New York, because a lot of 
ur American customers like to be secure in the knowledge ,hot their master tapes haven't leftthe US and the sales are ail done through the same office. At the same time we provide a service to ail North American customers whereby we don't charge them freight trom Bra- 

"'polyform's turnaround on CD is currently around 30 days but the company is planning to reduce that to less than two weeks in the not too distant future. "Europe is going to be- come an increasingly impor- tant market to us, and we were down at Midem earlier this year," Radia adds. "It is still early days for the manufactur- ing plant but we're confident for the future and we shall cer- tainly be looking for business amongst the Européen com- 
P Another company which is a relative neweomer to the glob- al compact dise market is Koch Records Gmb, an Austrian/ West German self-contained enterprise which went into CD production/distribution in April 1986. Haakon Brenner, Koch's international manager, says; "We expect to produce 3.5 CD units during 1 987, and I would 

estimate that 80 per cent of those will be to third parties, and the remaming 20 per cent will be for Koch itself." The company offers an all- round service to clients: from the recording of the digital "^tertapes to the conversion of delivered tapes into digital tapes, the mouiding production of matrixes via injection, steaming, lacquer coding for protection, and ail electronic quality controls up to label printing and packing is done 
The Koch plant is going through a programme of con- tinuai, expansion and a three- shift round-fhe-dock opération will enable the company to accept even more third-party commissions in the future, although the Koch Records CD label is itself a growing con- cern — the first release was Slavko Avsenik Und Seine Ori- ginal Oberkrainer and the catalogue has now grown to 80 titles. In February, the company opened a US office run by Michael Kôpfle with the inten- tion of increasing business there. "We are offering spécial delivery services, and prices in US dollars, as part of our pitch to encourage potential custom- ers," Brenner adds. "We're 

Q 

TO PAGE 1 8 THE SALES of CD are expected lo escalate to a Worldwide market of900m unlls by 1990. 

MASTERING 
ELECTROFORMING 
CD/CDI-CDW CD-ROM 

78100 ST GERMAIN EN LAYE 10, rue de Paris 
TÉL. : INT. (33) 1 30 61 11 00 TÉLEX: 695.095 F D/G/PP FAX ; INT. (33) 1 30 6118 71 

14000 CAEN 18, rue Bailey 
TÉL. : INT. (33) 31 43 61 61 TÉLEX: 695.095 F D/G/PP FAX ; INT. (33) 31 43 61 41 
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COMPACT 

M FROM PAGE 17 looking for business on a Worl- dwide level though, and Koch Records' international depart- ment bas opened its doors ta customers that are not only proficient with the English lan- guage. We're looking towards 
lian, French and Germon are spoken foo." It is just over four months ago since the 100 millionth compact dise came off the pro- duction line at the Hanover factory of the Philips and Du Pont Optical Company. The factory itself was the birthplace of CD — PolyGram Interna- tional, Philips' international re- cord and video producing sub- sidiary, produced the first pro- totype CD in 1973 then de- veloped the world's first and still largest CD factory. From January this year, the record and tape manufacturing plants in both Hanover and Lan- ghoven have belonged to the 

'PDO is totally 
committed to 
working dosely 
with customers 
worldwide, to 
assist them in 
developing their 
applications 
involving 
optical dise 
technology' 

Philips and Du Pont Optical 
The partnership between Philips and DuPont Optical was established "to market the highest quality optical dises in a variety of formats designed to meet the spécifie needs of a wide range of customers." PDO's parent companies comprise NV Philips of The Netherlands, one or the largest electronic companies in the world, and DuPont which is among the 10 largest industriel corporations in the world w" more than 1,700 différent or duct lines, and also one of the largest suppliers of high tech- nology materials to the electr" nies industry worldwide. PDO has a wide array marketing, development and manufacturing facilities — in the US the venture owns and opérâtes a high-density optical dise development facilily as well as a customer applications support laboratory; a CD- 

CUSTOM MOLDING SERVICE 
• PRE-MASTERING, ANALOG TO DIGITAL, DIGITAL EDIT 
• MASTERING, DIGITAL TAPE TO CD DISC MASTER 
• ELECTROFORMING, NICKEL FATHERS, MOTHERS, STAMPERS 
• MOLDING, METALIZING, COATING, PRINTING 
• CONTINUOUS, AUTOMATED Q.C. TO EXCEED INDUSTRY QUALITY STANDARDS 
• JEWEL BOX • BLISTER PACK 
• 6" x 12" BOX (PR1NTED UP TO 4 COLORS] 
• SHRINK WRAP 
• FOUR COLOR PRINTED J CARDS AND INSERTS 
• PRE-COALATED OR BULK SHIPMENTS _n COMPACT 
• CD AUDIO / CD-ROM CAPABILITY ' ~   ~ 

DIGITAL AUDIO 

POLYFORm -* 
516 South Fifth Avenue Phone: (914) 6684700 Mt. Vernon, N.V. 10550 Telex: RCA 221886 FRMTV UR 

■ 

audio and CD-ROM maufac- turing plant is based in North Caroline — and opérations in Europe include the world's largest plant for manufacturing CD-audio and CD—ROM dises in Hanover. There are also re- search and development cen- tres in Hanover, Eindhoven in Holland, and Delaware, US. The manufacture of 100m CDs at PDO's Hanover factory in a four year period is a phé- noménal quanfity — each year since launch manufacturing capacity there has doubled, and staffing has increased accordingly. Today, world de- mand for PDO product né- cessitâtes round-the-week working with two day shifts, one at night and two limited shifts at weekends. "PDO is totally committed to working closely with customers worldwide, to assist them in developing their applications involving optical dise technolo- 

ample of this major commif- ment is the state-of-the-art cus- tomer applications support laboratory PDO has estab- lished at its Foulkstone Plaza facility in Delaware. Here PDO applications specialists work with customers to help them refine their existing products or introduce new products to the marketplace." To achieve its objective of becoming the world's leading supplier of optical dises to both the consumer and professional markets, PDO in conjunction with its parent companies is conducting research at three levels: basic research focusing on creating new materials and developing new types of dises; applied research working to upgrade processes and mate- 
 iogies; and at the third level, product related re- search which will improve or modify existing products in re- sponse to feeaback from cus- tomers. 
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The company has instituted Its own 
laser mastering, the Philips UVl system, 
which means that there are even fastei 
delivery times, an important factor 
in an increasingly compétitive CD 
manufacturing marketplace.. / 
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UK has to work to 

stay in the race 
UK CD manufacturers are bracing them- selves for a fierce price war which is expected to break out later this 
^The trend towards lower re- tail prices for CD software has resulted in record companies putting greater pressure on CD plants to reduce their rates. And increasingly aggressive compétition from the growing number of overseas CD plants — coupled with the danger of excess capacity Worldwide — means UK CD manufacturers are beginning to teel less con- mfortable than they did a year ago. As a resuit, after years of watching record companies beat a path to their door (and virtually beq them to take an order) UK plants are now hav- ing to market their facilities for the first time. Some, such as 

ISTIFF COMPinriTION from overseas and 
the inévitable sqyeexe on rates means 
that UK CD manufacturers ean n© longer 
aHord t® rest on their laurels. They've 
got to stay in the race by giving the 
best, reliable service and they've got 
to develop the marketing expertise to 
tell everyone about H. Brian Oliver gets 
the inside story. 

Nimbus, are even setting up international sales teams. Only six months ago, British plants were working at full capacity to meet record com- panies' demands for CD pro- duct. But the opening of new overseas CD plants — coupled with UK manufacturers' in- stallation of additional equip- ment — means that, this vear, supply is likely to exceed de- 

mand for the first time. And, with at least 10 new CD plants due to open in Europe alone, compétition is likely to become even hotter in future. Although the UK CD market is expected to double in volume terms this year — to around 15m units — the total potential output of UK-based plants currently stands at about 43m units, according to manu- 

facturers' estimâtes. This figure is likely to rise to over 60m units by the end of the year. Normally, such excess capacity could be sold in the export market — especially in Europe. But UK manufacturers admit that they are now com- ing under growing pressure in the international arena as fac- tories in Japon, Australie and Korea eut their prices in order to gain a foothold in the lucra- tive US and Européen markets. One Japanese manufacturer is reported to have reduced its unit cost to around £1.08 in the US — a price which UK CD 

plants say is impossible to beat. In order to stay in the race, UK manufacturers are re- sponding by lining up sales and marketing drives which emphasise the quality and re- liability of their facilities. Sever- al years of CD manufaduring experience — and the latest CD technology — have en- abled UK plants fa substantially reduce their turnaround time for large volume orders — which puts them in a much stronger position to meet cus- tomers' delivery dates. Nimbus Records' commer- TO PAGE 20 > 

FOR ALL ASPECTS OF 
r COMPACT DISC PACKAGING 

ARTWORK - 0R1GINATI0N - PRINT - FINISHING 
Contact 

Dave Comber on 0622 79136 for ail 

packaging requirements 

RDOKLETS • INLAY CARDS • OUTER SLEEVES 
TYPESETTING, ARTWORK AN
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D

o.
F^S CD LABFLS 

10 ANY FACT0RY SPECIFICATION ^ OELIVERIES T0 AUL PLANTS 
ON A DAILY BASIS 
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When it cornes to Compart Disc pre-mastering... Ask us. First. 
Ourfirst CD pre-mastering suite was so successful that we've had to open another one. Both are equipped with the latest Sony digital editing and assembly facilities and Philips PQ Subcode Editors. So the master tape we put together for you at Abbey Road can go off to any CD mastering plant in the world - and you know exactly how it's going to turn out. And if your project is being pressed at several plants, we'll produce the right number of identical masters. 
Whatever format your tape 1s in - analogue or digital - Abbey Road can make a CD master 
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* FROM PAGE 19 
cial director, Mike Lee, says; "When we were the only UK Company producing CDs, nearly three years ago, we quoted a turnaround time of four to six months — now it is four to six weeks on a new job and two weeks on a repress." He says Nimbus currently boasts a total annual capacity 

of 20m CDs from its two fac- tories in Wales. This figure will be increased to 25m by the end of the year. Francis Wilson, Distec's com- mercial manager, says his com- 
around within fourto five days. Distec currently has an annual capacity of 5m units — although new équipaient to be 

installed in the summer will in- crease its capacity to 10m CDs 
Nimbus' Lee says the UK market has become "very com- pétitive" since the end of last year: "The market had been rising af a tremendous rate, but it levelled otf just before Christ- mas. There are now so many différent estimâtes of the num- ber of CD players in the market that no-one is sure how many CDs will be needed this year. Record companies have ^be- come more apprehensive." This dramatic change is con- firmed by Brian Bonnar, man- aging director of Mayking Re- cords — UK représentative for MRO Disques, whose CD fac- tory in Normandy now has an estimated annual capacity of some 25m units. "The market exploded in 1985 and throughout 1986 there was a substantiel lack of capacity in relation to demand," says Bon- nar. "But, earlier this year, just as more capacity became available, record companies' requirements fell dramatically." He adds; "After the pipe- filling opération on bdck cata- logue, repeat ordering has not really been substanfial. And the emergence of new manufac- turing plants abroad means that more local factories have started taking care of local product requirements." 

However, Bonnar bdieves that the "soft penod that occurred earlier in the year has now levelled off: "There is enough business to go round. Our order books are still fairly full." CD plants linked to ma|or record companies are obviously less exposed to sud- den changes in demand than third party CD manufacturers such as Nimbus, Distec and Mayking. For example, Philips and Du Pont Optical (PDO) — which is now turning out CD audio pro- duct for PoiyGram at its Black- burn plant — reports a "good build-up of sales" since it started production last summer. It has a total annual capcity of 10m units currently and this is expected to rise to 25m nexf year (although PDO will not disclose how this will be split between CD and audio and CDV). PDO is currently building new CD factories in France, Italy and the US — a move which, the company claims, will make PDO the world's largest CD manufacturer. Richard Burkett, managing director of manufacturing and opérations for FMI Music, Europe, says EMI's UK plant is operating at "higher than ex- pected levels". He points out that the factory — which still 

only produces CDs for EMI's own labels — has a "theoretic- al capacity" of eight to 10m units a year, although it is not yet operating at those levels. Burkett admits that the CD market is becoming more com- pétitive: "We have not only seen an improvement in the order-fulfilling cycle, but some major US suppliers have lo- wered their prices. Unless Européen suppliers respond, there could be réverbérations in Europe because it means record companies can afford to make their product in the US and ship it over here." PDO's plant manager, Dr Neil Lawley, believes that the market is likely to become tougher "towards the end of the year": "Last year there was a tremendous shortage of CD capacity and life was very sim- ple. But this year, I expect world capacity to corne in line with actual demand. We're already beginning to see com- pétition on pricing in anticipa- tion of that situation.' Most observers agree that the trend towards mid-price CD product and lower hard- ware prices will have a signifi- cant impact on consumer de- mand. It should also generate additional business for manu- facturing plants as record com- panies release more back catalogue material on CD. 
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r 
However, PDO Lawley points , thaï the trend lo ower retail prices is likely to resu t m greater pressure on manafaclurers to re- Suce Iheir pnces, _ Nimbus' Lee agréés: Mid-pnce 

nnÀ budget CDs will make the mar- ut more buoyant, but manufactur- . ers are being pressurised to make ■L-t first réduction." EMI's Burkett adds: "We expect tosee a supply ond demand imba- tonce by the summer. This will resuit better pricing in the marketplace ft would allow us to enter the Sin season with a lower ac- qUNimbu5'0Lee feels thot a price war would pose a maior threat to many new plants and those not yet firmly established, "There is really 
no point in ony new plants entering the marketplace now. There are already a lot of plants chasmg the same size cake. The pricing system is sa incredibly volatile that people ore undercutting ail the time." He adds: "But we believe there is no point in being busy fools. You can'l keep the presses gomg just for the sake of it," Distec's Wilson points oui that plants in Austrolia and Korea are currenlly offering very low prices in orderto gain a foothold in Europe: "But most of our clients have re- sisled leaving us on the basis of price. They know that dealing with a company on the olher side of the worid would bring a lot of prob- 

In the face of growing fromoverseas CD plants' competing solely on price manufocturers are aiminç 
hich or 

cuslomers and win new business by majoring on the quolity of their 
AH UK plants agree that reliabil- Ily m meeting delivery dates is the most important element in the ser- vice Ç0™96'. As Distec's Wilson puts .t; "You have to ensure that record companies' olannina k ^ected.ifthepiveyoualelivery date — and their advertising and marketing aclivities hinge on il — 

Krd^n"sureyouwoii Bnan Bonnar of Mayking — which claims on average turnar- ound time of three weeks — soys: "Our policy hos always been to 
: 'Wlid-price and 

budget CDs will 
make the market 
more buoyant, but 

! manufocturers are 
I being pressurised 

to make that first 
réduction' 

lies. It is essentiel to be able lo respond to a customer — ond his release date — as and when parts become available. Being able to provide the right quantifies within 

PDO'S Blackburn plant currently daims an average turnaround lime of 20 days, although the company says this will corne down "signifi- cantly iater this year. It already turns around video dise orders in five days. EMI's Burkett adds: 'Turnaround [ime is more important thon price because il allows us to service the market at a faster rate. However, most suppliers will be equal in their 
That is wSien price will become important." lufacturers aqree o fend c i CD yiowuig inreal from ovf plants — and continue to win a share of the lucrative export mar- ket themselves — they will have lo be more efficient, more productive and more compétitive thon their rivais. "The whole marketing area will also need lo become more soph- islicated in future," says Nimbus' Lee. "We will have to continually slate our case." He adds: "For two and a half 

luality c 

vital." ired is also 

order book was always full. But the situation has changea dramatically over the past six months." 
people selling its capacity intema- lionally. There are signs that olher UK CD manufocturers are likely to adopt a similar approach: 'The price war will squeeze out a lot of plants," says Lee. "In the end, only the fittest will survive." 
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^ THE RECORD COMPANY THAT 
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RYKO is a Japanese word which means "Sound From A Flash of Light" 
RYKO DISC is a CD-"on/y" music label that spe- cializes in the release on Compact Disc of some of the best music from vanous genres, tach RYKODISC release is conceived and designed for Compact Disc; we use the original masters for our reproductions and sequence and con- figure each uniquely for CD. 
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More thon cheap and cheerful? 

fHiKi IS litlle dewSst thaï She gresrïest 
shot in the arm for the compact dise 
mediam since the initiai launeh in 1983 
has corne from the décision by 
FolySram to issue mid-price CDs — and 
to do it in a highly visible manner. 

"We did not want t@ smuggle them on 
to the market," says Bill Holland, 
classkaS manager ®f Peutsche 
©rammophon and, true to form, DG and 
Philips in particular have been bold in 
their advertising collaboration with 
retailers sueh as Tower Records. 

There seems little doubt thaf the move 
has preeipifated other eompanies to 
follow suit — not Beast EMI, as initially 
revealed last week. 

But how good are these mid-price CDs 
in terms of reai value to the consumer? 
Bs there a dearly defined mid-price 
standard? Nicolas Soames reports. 

EVER SINCE the days of the Golden Guinea or the Ace of Clubs, and certainly since the ad- vent of the new budget record- ings from Classics for Pleasure, it has been clear that there can be no consistent définition of real value for money in dassic- al recording. The pricing of records is totally arbitrary in the sense that while costs of sessions and artists do affect the final retail ticket, they do not necessarily, on their own, dictate the price. Critics have often preferred a £2.99 CfP recording to a £6.99 fuli-price product — and said so — yet this does not always kill the full-price record- ing stone dead. Certainly, this will be true of many of the mid-price compact dises that are now coming on to the market — and to a few that are already out, courtesy of the mid-price pioneer, Pick- wick's IMP Red Label. With cheap pressings, once the bane of budget labels, no lon- ger an issue, the spotlight falls 

□«mn 

m 

Soundy Shopfitting Systems (UK) Ltd 5 First Avenue, Bluebridge Industriel Estete, Halsteed, Essex C09 2EX. Telex; 297761 BTIEQ G Ref 1081 

A spacious CD browser 
(capacity 160) with 
optional 'Hits' sight 
board 

CD storage rack (capacity 
20) for home or counter 

on sound and performance. Insofar as sound is con- cerned, full price cannot make any spécial claims, because there are as many analogue recordings selling at more than £10 as digital — and some- times the sound is appreciably better. Similarly, despite the marvels of the compact dise médium, it is not yet capable of making a poor or boring performance less poor or boring: often, it highlighis the négative inter- prétative or performance points as much as the positive 
But from a marketing point of view, PolyGram's launch gave the CD médium a grand boost — and how sad, then, that the message of less expen- sive CDs should be diffused somewhat by the uncontrolled retail price, with Tower Re- cords at one end selling for £7.99, and Our Price at the other selling for £8.99. 

(417 702-2) and Brahms' Piano Concerto No 2 with the LSO undpr Mehta (417 710-2), two record- inqs which would not have lootod omiss in the full-price boxes even though they date from 1972 and 1 967 respectively. It is interesting to see how consistent Decca has been with its sound engineering, One of the most welcome issues however, is Peter Hurford's Tocca- ta and Fugue, a compilation of popular Bach organ works, taken 
corded on modem organs around the world. And Kyung Who Chung's collection of violin concer- tos by Tchaikovsky and Bruch and Saint-Saens's Havan ise (417 707- 2) is also,^at^68 minutes, highly 

I was amused by the tongue-in- cheek inclusion of Karajan's 1962 recording of Holst's The Planets, in view of the success DG is having with its digital version, though it must be said that his first recording of the work is showing its âge. And good sales can be ex- pected from the Pavarotti collec- tion, Prima Tenore (417 713-2). 

Deutsche 
Gmmmophon's 
Galleria DG can congratulate itself on the finest présentation of ail three PolyGram sériés. The 20 titles, in white jewel cases, look striking with the simple but effective modem art designs. The Galleria sériés has been available for a year or so on con- venlional format, so the program- 
the major DG artists such a's Kara- jan, Abbado and Kubelik figure. And generally, the programmes approach or exceed the hour where they are appreciably lov the standard ofpertorman---' 
cordng of Tchaikovsky's Piano Concerto No 1 coupled with Rach- maninov's Préludés (419 068-2 50 

Philips' 
Silver Line This se   ot presaged by a LP/tape sériés, so it has corne completely fresh to the market. It is well designed, with its silver insert theme against the burgundy house colours of Philip in a burgundv jewel case. The release itself is de- pendable. It is interesting to compare the Brandenburg Concertos, recorded in analogue in 1974, by the ECO under Leppard with the IMP Red Label recorded in digital last year by the ECO under Philip Ledger, Despite the différence in recording techniques, I have no doubt that I would take Leppard's set as first choice, for the playing is so much brighter and more Imaginative than the rather dry later perform- ance. And the whole product — the sleeve notes and the insert cov- ers — looks more élégant and, I -sure, will sell more readily. 

on the Silver Line sériés, conduct- ing Mozart symphonies (three in a sel, such as Nos 29, 35 and 40 420, 486-2), and Mozart piano concertos, with Brendel as soloist (KV 488, KV 595, 420 487-2), which were originally recorded in ■the early seventies. 

ak's Slavonic Dances   Bavarian Radio Symphony Orchestra under Kubelik (419 056-2) at 70.25 is especially of good value. 

DecccTs 
Ovation From the point of view of programmes and perform- ance, the Ovation release is far better than it looks — possibly the pixelisation theme was a mistake. The backbone of the release is formed by Decca artists who are still actively re- cording now. Thus the pianisl Vladimir Ashke- nazy plays Rachmaninov's Concer- to No 2 with the LSO under Previn 
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Vox Prima — 
distributed by 
Conifer This is a completely différent product to anything that has corne on to the CD market so far. Instead of settling for the ubiquitous jewel case, Vox has gone for a cardboard casing that unfolds into a wallet affair containinq the CD as well as 
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extensive notes printed on to Ihe surface. | have seen and heard just one example, a mixed programme of Bemstein's Symphonie Dances frotn West Side Story and Tchaikovsky's Romeo and Juliet Overture-Fantasy played by ihe Atlanta Symphony Orchestra con- ducted by Robert Shaw (MWCD 7122). Frankly, I am not impressed. The music is acceptable, but the présentation is not. The cardboard case hos obviously been handled quite a bit, and it bas begun to show, wilh battered edaes and slighfly limp spines. I couïd see il selling as a budget CD line, perhaps around the £5.99 range, particularly as the Vox program- mes are otten imaginative as is Ihis one. But wilh its projected dealer price of £4.86, it will probably retail around the £8 mark when it arrives in quantity — probably around June — so I would be surprised if it does well. 
Bonsai — 
distributed by 
Conifer The French pany Erato bas high standards with its mid-price sériés, Bonsai, which is designed to retail at £8.99. It bas an attractive sériés theme in photos of a bonsai tree on the front, and the programmes are interest- 

ing rafher than fawningly popular. Thus Michel Corboz conducts a good choral collec- tion — Bach's Magnificat, Vivaldi's Gloria and Kyrie (ECD 55002) in recordings dating from the Seventies — and the playing time of 72 minutes 41 is displayed on the front. And Saint-Saens' Organ Symphony No 3 is coupled with Poulenc's Organ Concerto played by Marie-Claire Alain (ECD 55001). What a pity, Ihen, that Erato should C"1 -1---  ------ r 

UK yet anyway. It must be noted that Conifer is also offering a free Bonsai dise with every five bought, using a voucher system inside each 
Otherwise, good recordings, re- liable CD transfers, and generous playing lengfhs. 

K-tel The K-tel range is to be dis- tinguished by its price — in some shops, it is being retailed as low as £5.99. What's more, the company is commifted to a reguiar release schedule of up to five or more a month. Most of the first block release of 20 were pop or MOR, and just a handful were classical, and none 

Scholz ^ (ONCD 5110) and Brahms's Symphony No 2 played by the Bamberg Philharmonie Orchestra under Swarovsky (ONCD 5109) are terrible in their Sound auality and pedestrian in every olher way. What a contrast to Ihe pop pro- duct, such as the Flooked On Clas- sics Collection (ONCD 5107) ond Ihelnk Spots (ONCD 5108) which I hâve enjoyed enormously, Until K-tel gets a reliable classical advis- er, it should stick to its areas of compétence. How does ail this affecl the eslablished mid-price CDs, led by 1MP Red Label, ond PRT's small but quite enjoyable Virtuoso Collec- tion? Well, first of oll, it is in- creasingly clear that, as Pickwick discovered last year, recording companies cannot attempt to eut costs on a CD mid-price sériés by stinting on présentation. 
maintain sales ond Erato wants to build Ihem, it is necessary to have, at a minimum, basic programme notes. A bald insert giving raw détails is not enough. In that sense, the PolyGram release has shown 
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.    s to be se  i the full price. " with DAT just oround the corner But it is also évident that Ihe there's everything to play for. 
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WHERE THE PAST MEETS THE FUTURE 
ACE ULTIMATE SOUND' COMPACT DISCS 

THE CRAMPS A Date With Elvis 
TINA TURNER The Ike & Tina Turner Sessions 
OFRA HAZA Yéménite Songs 
DION & THE BELMONTS Hits 
RHYTHM & BLUES HOUSEPARTY Varions Artists] 
BB KING Spotlight On Lucille ELMORE JAMES Let's Cut It 
LITTLE RICHARD 22 Classic Cuts 
BB KING The Best Of BB King Vol. 
JACKIE WILSON Higher and Higher 
JACKIE WILSON Reet Petite 
THE EVERLY BROTHERS Greatest Recordings 
HI-FI ROCK'N'ROLL PARTY Varions Artists 
THE DAMNED Machine Gun Etiquette 
THE DAMNED The Black Album COMPACT D'AFRIQUE Varions Artists 
BB KING The Best Of BB King Vol. 1 JOHNNY GUITAR WATSON Three Hours Past Midnight 
BIG STAR No. 1 Album & Radio City 

Extended Programmes • Digitally Mastered 
Comprehensive Packaging • Dismbuted by Pmnacle. 
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business contacts for just £12.50? 
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787 record companies 1,739 record!ngartists 577 music publishers 1,003 music publisher affiliâtes ■ 830 composées 534 artist management companies 
425 record producers & production co. 's 
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Losing the fatcat 

Dmage—we hop© 
SM^©S ÎS 
something 
|sre@eeMpyiBîg 
mueh ®f the music 
BBïsSmstry for mueh 
ef the tissie. 
werries sabept 
mssrket sh^re, 

you hâve the 
twira ©bsessiens 
©f the busiraess. 
Mysie pybinshsps 
hwe suffered 
consistenlly from 
whaî they «aver is 
a totally wrong 
image of whaf 
they are and 
whaf they do. The 
impression of 
fatcats sitling in 
idle luxury 
coliecting a lush 
siice of the action 
for liftle or 
nothing in return 
is one they wish 
to shed. Nigel 
Hanter eoBleets a 
few publishing 
opinions on how 
they see 
themseives and 
what they 
are tryîng î© do. 

STEPHEN JAMES of Dejamus concédés that a few pub- lishers deserve the fatcat image, but objects to the few being regarded as fypical of everybody. "The amounf of creative work done by some pub- lishers is not widely known and their PR is not very good," he says. "I hope the MPA will do something ab- out this, working out a Tong- term PR plan to improve our image. 
PAGE 30 

"There are a lot of good, aggressive young pub- lisners around, and pub- lishers at times are more creative in terms of new artists than record com- panies. The administrative difficultés in collecting money fhroughout the world on behalf of songwri- ters are considérable fnese days, and aren't appreci- ated by many people." James identities a particular PR blunder in the habit of a few publishers in proclaiming loud- ly the mega-deals they have 
"One of the mistakes in pub- lishing today is jumping in after a big hit with a large chèque. That's just a bonking job wnich hits the headlines, but is not what publishing is about." John Brands, MD of MCA Music here, agréés with James on the banking aspect up to _ point. "There is no denying that a big part of today's music publishing has become financ- ing or 'banking' if you wish. The important thing, however, is that it still is and always will be based on judgement of songs and/or songwriters. No com- mercial bank would feel confi- dent to compete with us in that field, and maybe we should start calling it 'creative bank- ing' from now on. "Personally, I feel that there is nothing wrong with the im- age of publishers supplying writers with the financial re- sources to concentrate on de- veloping their creative abilities to the ïullest. The only bit of advice that I would like to give to some of my colleagues is to make sure that, at the end of the day, deals still make econo- mical sense for our trade to stay healthy in the years 

Frans de Wit, a Dutchman like Brands and successor to Ron White at the helm of EMI Music Publishing, believes music publishers may some- times give the wrong impress- ion of what they're about, but déclarés his own Company not guilty in that respect. "We find people at the ear- liest stage of their careers, and develop them to recording conlract ability. It may take two orthree months or a couple of years, but ifs recognising the talent and giving them the means to develop it." De Wit would like to see 

greater unity of purpose among UK music publishers with respect to common prob- lems, and far less emphasis placed upon what he calls "the short-term philosophy". Long- term associations are the idéal arrangement between song- writers and publishers. "We have to convince song- writers of the value of doing deals longer than five or even 10 years — and the best way of doing that is by getting good 
Dennis Collopy at RCA Music places best value for publishers in improving their image and their business on the Personal touch. 'That distinguishes the good publishing companies from the others," he asserts. "People still like to deal on a personal basis, and you must nave a good team of people that will aftract them. Our company people 

dej 

are ail steeped in publishing. Nobody will ever be heard 'ki' saying 'Is that ours?' or 'I didn't 
known we controlled that cata- logue'. l've seen the mistakes some major publishers make, 

amus 

THE INDEPENDENT PUBLISHER 
...Pleased to be associated with so far in 1987:- 

Don Black 
Ruben Blades 

George Benson 
Boys Dont Cry 

Boy George 
Robin George 

Budgie - Stage Musical 
(Starring Adam Faith) 

Change of Key 
- Stage Musical 

(Starring Marti Webb) 
Commodores 

Esquire 
Four Tops 

Impossible Dreamers 
Freddie Jackson 

Steve Jerome 
Thomas Lang 

Marilyn Martin 
Vie Martin 

Melba Moore 
Mulligan 

Elaine Paige 

Raingods 
Michael Riley 
Jennifer Rush 

Matthew Seligman 
Sinitta 

Mark Smith 
Tom Snow 
Then Jerico 

Steve Thompson 
Top Gun Soundtrack 

Marti Webb 
Well Red 

dejamus limited. 
James House, Salisbury Place, Upper Montasu Street, London W1H 1FJ 

Téléphoné: 01-486 5838. Telex; 27135. 
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and I don't \ them. s to make 
'"''The banking thing bas to be an element to some extent, but it's very important to présent your style ot publishing convin- cingly °s going for quality rather thon quantity, believing in the music and giving it your ftjll commitment and enthu- siasm. If you don't believe in somelhing or can't be happy with it, it's best not to get in- volved." Richard Thomas of SBK Songs (formerly CBS Songs) is happy with the new set-up, run by "entrepreneurs who are happy to spend a buck and then get to work on what they've got with it". He says a 

the profile of the acts he signs by assisting them to set up gigs and find good management. "It takes time for us to be judged by what we do, but in six months or so people should see what has happened be- cause of our efforts. The best way to improve the image of the music publisher is to be seen to be making a differ- 
Peter Dadswell is in a prime position to observe the général impge of music publishers in his central capacity as secretary of the Music Publishers Associa- tion. He rates the courses run by the MPA as particularly valuable in enhancing the im- age of the profession by 

srawsœsnr 'h takes time tor 
r£rt;Fl?H us le be judged We ve got a lot ot 

BEI: by what we do, 
but in six 

of our 
Sis 

vice to advertising agencies, spe- cialising in copyright research and 
Although I would like to stress that the majority of publishers handle each enquiry with dili- aence, enthusiasm and a sense of fairness, I am becoming increasing- ly concerned with the problems which are arising from the attitude of a few. Perhaps if they were aware of the procédural aspects of planning a campaign, it would help to 

develop in the advertising world. 1. Advertising agencies do not have unlimited budgets for a cam- 
ling^factoirtor K|; 

iESS:: 

rà nfs 

"Don't kill the 

golden goose' 
i MUSIC USAGE in advertising campaigns 

is one of the most lucrative sources of 
ineome for music publishers and their 
writers. Rufh Simmons, diredor of the 
Songseekers International music 
sonsultancy, offers a few points to be 
borne in mind. 

MêMm 

FROM THE CLASSIC SONG . . . 

. . . TO OUR BRAND NEW WRITERS 

WE CAN HELP 
PUT IT ALL 

TOG ETH ER 

JOBETE MUSIC (UK) LTD., Tudor House, 35 Gresse Street, London, England VVIP 1PN TeleDhone: (01) 631-0380 Telex: 8811658G Fax: (01) 631-0983 
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PUBiiSHERS F 
MUST g© ©fteB" 

new îraSesî® 
©ggpessîvely and 

51 they «an get 
involved with 

arîists et an early 
stage ©f tlheor 

develegsmesîf — s© 
maeh the better., 
Nick GÊbson gets 
the Bewdown on 

some «MPi-eEît 
stratégies 

'Believe it or not, 
publishers are 

often beaten to 
the post in signing 

new artists by 
record companies 
which bave their 

own publishing 
arm' 

Lifeblood of the business 
NYONE thinks ail a modem The development of an artist day publisherdoes is doesn't stop at their first hit k- record, it's an on-going ig paign." panelled office money ail day is as out of touch as they often accuse publishers of being. In this business, you've got to get out and find the new talent. It's the life blood of the industry, and doesn't just drop into your lap. The artist and repertoire side of publishing today is more im- portant now than it's ever 

The words of WEA Music's Peter Reichardt seem to reflect the attitude of many of the UK's major music publishers. And if it seems that the pop charts have recently been dominated by 20 and 30-year-old hits from the likes of Sam Cooke and Jackie Wilson, don't be mis- taken into believing there is no new songwriting talent around. "It's the artists we're signing today who'll be the Ben E Kings of tomorrow," says Reichardt, who happens to publish King's Stand By Me. "AH we are doing as publishers is reaping the rewards of T 

"ALLOWARTISTS freedom to de- velop in their own lime" — Paul Jenkins of Chappell Music. 
Publishers like record com- panies have A&R departments, but while labels are concen- , 0 - -     trating more and more on and effort spent developing marketing and promotion and 

working the acts they already have, iTs falling increasingly to publishers to find and develop 
"Publishing companies can get involved with new talent at a much earlier stage than a record label," says Chrysalis Music's Bruno Kretchmar. "It's a lot cheaper, and allows the artist to develop at their own pace away from the usual pressure or having to deliver the all-important hit record. Re- cord companies now look for something that is already up and running, and we try and develop new talent to the stage where ail a label has to do is book the studio time and hire the right producer." 
Chrysalis Music has a three- man A&R team plus talent scouts based in London and the north of England. Their brief is to scour the local live circuits looking for up and coming bands, keep regular contact with the music press which often locales new talent first, and keep their ears to the ground in Britain's record and 
"If it's happening in Britain, 

it's the scouts' job to know ab- out it," adds Kretchmar, "and real talent will shine through even if it's based in the Outer Hebrides. Talent scouts don't just hang around clubs in Lon- 
"We've never signed a new artist who already has a re- cording confract," comments Complété Music's Martin Cos- tello, who signed indie chart toppers Everything But The Girl five years before they got their Warner Bros record contract. "Unlike many of the majors, we don't go in for chèque book publishing. We base our activi- ties on building new talent slowly in the right way in the hope of achieving long-term success. One-off hit records don't pay for much except the adverts congratulating your- self." Virgin Music's Steve Lewis finds constant alertness is necessary nowadays to spot new talent before iTs snapped up by someone else. "Believe it or not, publishers are often beaten to the post in signing new artists by record 

TO PAGE 34 ► 
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WE BELIEVE IN MUSIC 

© 1972 SCREEN GEMS- EMI MUSIC LTD 
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THE GREATES! MUSIC COMPANY IN THE WORLD 
138-140 Charing Cross Road, London WC2H OLD. Téléphoné 01 -836 6699. 

A THORN EMI company 
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DAYS 

SBKSongs 3-5 Rathbone Place london W1P IDA 01-6375831 Telex; 28963 
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Complété Aiusic Ltd. 

Find Fix& 

The Apartments 
Neil Arthur 
Martin Atkins 
Everything But The Girl 
Felt 
Go-Betweens 
Stephen Luscombe 
McCarthy 

10,000 Maniacs 
Terraplane 
The The 
Weather Prophets 

Also Representing 
Création Songs 
El Music 

Directors: Martin Costello, lain McNay 
Complété Music Ltd 53 Kensington Gardens Square London W2 4BA 

Tel: 01-229 8856/7/8 Telex; 943763 CROCOM G REF CHR 
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RCA MUSIC LIMITED CONGRATULATE 

ANNIE LENNOX & 

DAVID A. STEWART 
ON THEIR IVOR NOVELLO AWARDS NOMINATIONS FOR: 

BEST CONTEMPORARY SONG 
"IT'S ALRIGHT (BABY'S COMING BACK)" 

BEST SONG MUSICALLY & LYRICALLY 
"MIRACLE OF LOVE" 

AND ALL THE AWARD WINNERS 

RCA MUSIC LIMITED & ASSOCIATED COMPANIES 
ARISTA MUSIC, INTERWORLD MUSIC & CHINNICHAP MUSIC 

3 CAVEND1SH SQUARE, LONDON W1H 9HA 
TEL 01-580 5566 TELEX 298933 

A BERTELSMANN MUSIC GROUP COMPANY 



Small — but 

smooth 

operators... 

iMMIL IS EbeswtiM; os fii@ ssayisng 
I3®®s^ but il Ebrâfis ^iflisu§ti@s Sm ifs 
wfflk® if y@w^r® ® smfflii miusig 
pubSisber tb®s© d^ys» Ik Oiffak wifh 

iMt@rM®tl®ia«aS bit eget @r rigiîfs t® 
® i®re®sl°®Bid=teutter 

witSi w sfe^dy iiis©m@ 
®r@ swing grases^ but witb©ut 
such seeurify itKs ® tougb bssttS© 
©mieist tb® 
g®ngB®ni@r®t®s Ibeir iwish 
chèque boolcs. NigeB Gunter talks 
to a couple of small operators. 

E 

"Why has climate wher huge advanc Ihe publisher pays a 
: copyright in about 

be a publishing industry left. 

It's in the way that you use it.. .* 

CHAPPELL 

THE PUBUSHER'S 

PUBLISHER. 

□ Chappell and Intersong Music Group ^ri|) 
129 Park Street, London W1Y 3 FA. Tel: 01 629 7600. Fax: 499 97 IS.Telex: 268 403 

A&vRfor songwriters since 1811 
•Eric Clapton • Robbie Robertson 

going into, and either work m a specialist area or find tomorrow's hit group, nurture them, spend time and money doing démos and get- ting them gigs. "Ifs very compétitive. There's a lot of talent around, butyou've got to do everything proressionally. The bottom line is a good cata- logue of songs. Tve had so many meetings with A&R men who use words îike producing, mixing and remixing so often, 1 thought I v/as in a cookery dass. l'm not saying the industry shouldn't use the best tech- nology, but the basis must be a good song." He defines dance/disco as a particular area of spécialisation for Minder while emphasisina it's a popular publishing nsider anylKing 
e Al Jarreau's Moonlight- mg ana dig Fan by the Gap Band. Fogarty is nothing if not a realist. He is in constant compétition with much bigger publishing firms, but knows that if Ihe lalter c 1 ' 

"Publishing is not spelt A-D-V-A- N-C-E and covers are not just things you put on the bed. But small publishers can seldom win in direct 
it's better if Ihey have some form of i with major companies. 

panies, induding Hoyt Axton's Lady Jane Music and Lorenz Crea- tive Services, comprising 16 firms amena which are some leading publishers of American gospel 
ditional si    _..r...I embraces rock and heavy métal sounds as well. Aorea handles a large amount of new country music too, and I work this material slrongly but not to the exclusion of considering ail types of popular 

Bristow-Saunders sees a major slrength for smoll publishers in their abilily to concentrate wholeheartedly on product or artists when new records corne out. "Some major record companies are so unused to publishers being interested in product before it eams anything. They can'l believe that you want to work the produd or that you're able to as you're onlv small. It's difficult to compete in the auction ring with major pub- lishers in terms of signing pop ads for publishing, but there's just as big a profit margin in specialist mate- rial if you know what you're 
An example of the Aorea techni- que is provided by the Bellamy Brothers, whose Bellamy Music it represents. Former RCA MOR promotion man Tommy Loftus has been hired to work on their MCA product available to tie in with their UK appearances this month, culmi- country music festival 

called The 
SLH; 

pE 
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PUBUSHING 

BASCA provides moral support 
BLACK, 

sSMsirmc^ ®f the 
Brîtish Aessdemy of 
Soragwriïers, 
Comgsesers & 
AS^Iîsfs fBASCA) 
®Bî«i w©Fld-fam@Ms 
tyrîdst |B@ra Free, 
Fram Rassi© Wîfib 
Love, Amyoste Cssm 
Fait in Love, Alwcsys 
There ond mony 
moire), tokes ® 
liglif-Sieorîed look 
ssf songwritlng 
todoy. 
m SONGWRITER once 

i the day would 

write v :e of what we are al Songwriting bas certainly 
pie are familiar with Sameiy Cahn's famous quoto. When asked "What cames first — the words or the music?" Sommy replied 'The 'phone call". These days, however, the answer could well be the drum 

species somewhat akin la the bald- headed eagle. These days a writer has much more of a fight on his or her hands. Of course, great songs are being wrilten today, but by a breed of writer who is far more technical thon his predecessors. Being a songwriter can be a prettv hair- roising business. It is the only job I know where you experience highs, lows, euphoria, dépression, in- security, satisfaction, pride, rejec- lion, paranoia, hope, foilure, humi- 
id record producer Nom 

,=e 

ïïwi\mj\ mw^iv. ki i^ïr 

as we continue fo grow 

it looks like we will need 

a fullpage next fime ... 

MCA MUSIC LTD, 139 PICCADILLY, LONDON W1V9FH. TEL 01 -629 7211. TELEX: 2221 9 MCA GRP 
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BIG PIG MUSIC 

coipÉilate 

ELTONJOHN 

on last year's 

IVOR NOVELLO AWARDS 

and npon ( 

Î'S NOMINATION THI 

/f-p 

oo 

I 
NIKITA" BEST SONG MUSICALLY& LYRICALLY 

piton honoured for his outstanding 
CONTRIBUTION TO BRITISH MUSIC 

S "NIKITA" NOMINATED FOR INTERNATIONAL HIT OF THE s ■; YEAR 
Iwoia anoisnwoEdSia anoisnwsidsia anoisnwoidoia onoisnmoidsia anoisniNoidoia ano! 



PUBUSHING 

The EEC tries to change history 
PÏKS m—n—^Mi s^,Sh,!

b~,riZ.ti 
•".ïta CSNTRALISED EEC licensing and Œ royalty income from ail EEC coun- aCCOUItfîna haS bCCOme O hoUv- remove the need for P°l>'Grom .'f °9encies' rhlch ^Tenlly hold the tries it major labels sign one-stop " ' sign a one-stop arrangement with European licences granted by the deals with a European collection debated ISSIie thlS VCOr. Whlle STEMRA. publishers. The pub ishers can Society such as STEMRA in Hol- .^7 "■""«= Thirdly, GEMA's meeting on hardly rescnd those l.cences and land. Two bites of commission DubllSherS Study WCIVS f© dCdl WltH April 1 with BIEM président Jean grant Ihem ta a new body and would be lost in the transfer of " . o ÎJ. . „ Loup Tournier — a strong oppo- co-operalion is needed beriyeen revenue via the MCPS, as STEMRA tHe ItieVEtdbi®, tH® iurODeail nent of one-stop proposais - may ail the BIEM (and non-BIEM) has no UK members an • mean that the powerful European societies. This possibility would also affect COlleCtlOII SOCietieS Or® regroupmg societies will worlc out together a It was the MCPS which originally US coovriaht owners and 70 per « • j i • » new BIEM royalty agreement with alerted the publishers about the cent of European incôme is saitTlo t® OVOld lOSIIig rCVCnU® f© thOS® the IFPI, and ofhet the one-stop centralisation of licensing and be generated by Anglo-American J-»-,!-. Val idea altogether. Only the UK and accounling, and has suggested a copyrights It is feared US pub- OUCrlIig ©aBB ^SsOp aCQIS* VCil E,re have statutory royalty rates. central Europe licensing aulhority 

s-iîa-si sr——— 
ggyjgggg 

ÉS|1 ISS? SS IIS 

The Really UsefuI Group pic 

The Ivor Novello Awards 1987 
Nominated for 

Best British Musical 
ThePHANTOM 

of the OPERA 

Best Song Musically and Lyrically 
'Ail I Ask of You' 
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MUSK PUBUSHERS 

WILLiSElûFIND 

ASONG 

ISA 

THREELETTERWORD 

In the fast-paced world of music publishing, 
you need to know about songs that ignite the market. 
And you need to know about them before anyone 
else. 

That's your top priority. 
It's also the reasonyou need instant, worldwide 

access to sub-publishing opportunities through 
BIN-Billboard Information Network. 

BIN offers you an easy to use electronic tie-in 
through your computer to a full complément of music 
research. 

One phone call will give you worldwide access 
to in-depth, accurate information on sub-publishing 
and master opportunities before singles appear on 
the U.S. and U.K. charts. And only BIN gives you sub-publishing availability on the B-sides of hit 
songs. 

Or, almost anything else you need to know 
about hit records. 

BIN is a powerful research tool that is already 
becoming a basic requirement for music publishers 
around the world. 

Find out how BIN can become an indispensable décision-support tool for you, by calling Pascal 
Grierson at 01-221-2749, Maureen Rooney at (212) 
764-4583, or Usa Moen at (213) 859-5326. 

The Entertainment Industry Database 
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Shout if from the top 

the sackful 

of the voting 
period of 

BmNWiLLEYisa long-serving sousîssllor oi BASCA and frequentiy involved in supervising the judgÎDtg ptmess which décidés die recipierds of Hte annual tvor Novello Awards, sponsored by fbe Performing Righf Society. He explains here how rt 

independent assessor supervises th addition of the marks lo décidé winner and nominees. lies ca occur, of cour re-vote, but I already volec confine the points to me wmr end of the list. One important foi 
y eliminating the «ers in order to 

sd to the jury, br 

panel in order to bring th Knowledge possible. Then the greal and final judgement begins. 
secret. Ail i , reminder hearing of any tille, and then the marking takes place. If the shortlist is, say, 12 tilles, then 12 points are aiven to the individual juror's first choice and so on down to one point for the least favourite. Papers are handed in, ond on 

fact that wi found. 
adjudicolors, but the same System prevails. A few catégories are self- selecting such os the Highest Selling A Side, which is revealed from re- tums mode by the record induslry. The Performing Right Society, with- out whose sponsorship the Ivors would nof be possible, kindly pro- vides its findings for the Most Per- formed Work lo be nominoted. Oufstanding Services and spécial ei oTbasca — 

nSOTs°'orc loch a mutual conclusion! The Ivors set out to soluté Brilish music and song at ils best and most notable, and then tell the woHd about it ail. Everything is honeslly 
jan be proud of having pinnacle of his or her with never a doubt that the only possword requir 

Novello nominations NOMINATIONS FOR the 1986 Ivor Novello Awards are as follows:- Best Contemporary Song: West End GiHs, writfen by Neil Tennant & Chris Lowe, published by 10 Music; Ifs Alright (Baby's Corning Bock), Annie Lennox & David A Stewart, D'n'A Music/RCA Music; Sledgehammer, Peter Gabriel, Cliofine. Best Song Musically & Lyrically: Don't Give Up, Peter Gabriel, Cliofine; AH I Ask Of You, Charles Hart & Andrew lloyd Webber (additional lyrics; Richard Sliigoe), Really Useful Group: The Miracle Of Love, Annie Lennox & David A Stewart, D 'n' A Music/RCA Music. Best Selling A Side: Chain Reaction, Barry, Maurice, & Robin Gibb, Gibb Bros Music/Chappell Music, Capitol Records; Living Doll, Lionel Bart, EMI Music Publishing, WEA Records; Every Loser Wins, Simon May & Stewart & Bradley James, Simon May Music, BBC Records. Best Theme From A TV Or Radio Production: Theme From Lost Empires, Derek Hilton, Mercury Music; The Monoded Mutineer, George Fenton, Shogun Music/Eaton Music; Time After Time, Rod Argent & Robert Howes, Chorale Music/KPM Music. International Hit Of The Year; West End Girls, Neil Tennant & Chris Lowe, 10 Music; Nikila, Elton John & Bemie Taupin, Big Pig Music; The Edge Of Heaven, George Michael, Morrison Leahy Music. Best Film Theme or Song: A Kind Of Magic, Roger Taylor, Queen Music/EMI Music Publishing: In Too Deep, Anthony Banks, Philip Collins & Mike Rutherford, A Banks/P Collins/Mike Rutherford/Hit & Run Music (Publishing); Sweet Freedom, Rod Temperton, Rondor Music (London)/Rodsongs. Best British Musical: Phantom Of The Opéra, Charles Hart & Andrew Lloyd Webber (additional lyrics by Richard Stilgoe & Mike Balt); The Really Useful Group; Chess, Tim Rice, Bjom Ulvaeus & Benny Andersson, Bocu Music/3 Knights; Chariie GiH, David Heneker & John Taylor, Chappell Music. The catégories Outstanding Services To British Music, Most Per- forméd Work, The Jimmy Kennedy Award, Songwriter(s) Of The Year and Outstanding Contribution To British Music will be announced at the Ivor Novello Awards Luncheon at Grosvenor House Hôtel on April 15. 

Stop theft the Japanese way 
TOKYO — An anti-theft System its makers claim as foolproof has been installed in 40 stores here since Odober 1986, with further installations going ahead at the rate of 20 per month. Designed to prevent shoplift- ing of cassettes and compact dises, the package was de- veloped by Tokyo firm Magry System. It differs from most conventional theft prévention devices in that the alarm buz- zer contained in the spécial 
tinue to sound until switched otf 

with a unique key. This charaderistic makes it easy to identify which of a lorge group of people is car- rying pilfered goods, say the makers, as well as freeing store staff to concentrate on the business of selling. Magry man- aging director Kozo Yamada says that in retail outlets where System has been installed, oplifting has been eliminated ta sales have increased by be- fween 8 per cent-16 per cent. The System can be leased or brought outright. Cost of the marketéd two gâte panels, which are 

sensitive enough to detect stolen goods carried above head height, is around $9,1 00, while cases containing the activation buzzers are $4.30 each. Dummy cases, identical in appearance but without buzzers, are availaBle at $1.65 
Yamada, who claims the company can barely keep pace with new orders, hopes to have the System in 200 Japanese stores by yearis end, and says it will eventually 1 

n international 

MEMBERS OF Ihe cas/ oflhe West End musical High Society visiled Ihe Dress Circle shop in Monmoulh Street, London WC1, lo sign copies oflhe cas! recording album recent- ly releosed by EMI. Piclured are Patrick Martyn, 

INSEPTEMBER itwill be ex years since Maria Collas' lure death, and the yea seen Ihe fegend of Ihe grow immensely. In life her 

'biographies 

own words and those of her fellow arlisls incuding Placido Domingo, Tito Gobbi, Visconti, Joan Sulher- land and Noël Coward. The book also includes a sélec- tion of essays and appréciations of her talents, a complété discogra- phy, reviews of her career be- tween 1938 and 1974, ond a selecled bibliography. It's a must for any Collas fan, and a worlhy lonal addition to Ihe book shelf of any sAsfhey classical music lover. CW ne of the Collas As They Saw Her by David )ugh her A Lowe. Robson Books. £14.95 

F L MOORE RECORDS in Slevenage, Hertfordshire, was recenlly paid a visit by young band Upfronl whose début single I Wont Your Love on Allas Records Ihrough PRT has been plcking up régional airplay while the 12-inch version has also been attracting club plays. The number was written by bond members Jason Bowers ond Peler Kiely, and produced by Dave Stevens ond also Steve Macintosh of Cool Notes success. Left to vocalisl Mark Loy, Kalrino Taylor, Tony O'Crady and Sharon ond Peter Kiely. n (F L Moore's), Jason Bows 

Buy indie say Ausgang 
AUSGANG-A-GO—GO fans are 'The mi beincj ... 

, after claims lh( been over-charged The six-track mini-a çosl £4.49 or £4.99 intly some fans have shop at 
i should 

spokesman for the band. "If they pay £5.99 then they've been npped off, and we suggesl 
paid as much as £5.99. 

fans should     r-pneed product and in future " ' local independent 
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Distiibutor Codes 

|S|=Sfll#|îK5''°" 

îsa'S'^œsSï'gKsiî'T'" 
BUSH, Ka!c INTERVIEW POURE DISC Boktobak BAK 2006/—£2 99 (ARAB1 
CELIBATS RIFLES,The KISS KISS BANG BANG (UvecICBGB'i) What Goos On GOES ON 8/ f 188 ll/pn CHfE^nyGR^WRCHANTSfiHSEEZ^EEZMK^ CHAVIS, Booioo PAPER IN MY SHOE Atc CHD 214/- £3 95 IP) CLARK, Gnne And Cnrla OLSEN SO REBELLIOUS A LOVER Démon FIEND 89/- £3 65IP1 CLINE, Pofny SHOWCASE Stolson HAT 3036/HATC 3036 £2 43IH/HS/SW1 S™* OEDICAIED TOIHE GREATEST Kent KENT 047/- £3.45 |P) CURTIS, T.C SIEP BY STEP Mot Mell CURTIS1/CURTIS14 |P| DEE, Kiki ANGEL EYES EMISCX 6701/IC-SCK 6701 £3 70(E) 
DUBLINERS, The THE DUBLINERS 25 YEARS CELEBRATION Stylos SMR 731/SMC 73121P £5 21ISTY) 
FIEfos'^r^ie^EOF^PRUcy^OY^D^^/—DOmt>n XFIEND 69/FIENDCASS 69 £3-95/£365 M GONZALES, Charlio CHARUE GONZAIES Krazy Kot KK 810/- (SW) HARVEY BAND. Bobby GLENNEAGLES FAVOURITES Lochshore LOCLP1042/ZCLOC1042 £3.04 (A) IGUS ORCHESTRA, The A TASTE OF SCOTLAND Igus KLP 60/ZCKLP 60 £3.60 (A) IGUS ORCHESTRA. The SCOTLAND FOR ME Igus KLP 59/ZCKLP 59 £3.60 (A) IN TUA NUA VAUDEVILLE Virgin V 2421/TCV 2421 (E) JOHN, Elton LADY SAMANTHA DJM/Phonogrom PRICE 96/PRIMC 96 £2.25 (F) JOHN, Elton EMPTY SKY DJM/Phonogram PRICE 97/PR1MC 97 £2.25 (F) JOHN, Elton ELTON JOHN DJM/Phonogram PRICE 98/PRIMC 98 £2.25 (F) JOHN, Elton TUMBLEWEEO CONNECTION DJM/Phonogram PRICE 99/PRIMC 99 £2.25 (F) JOHN, Elton MADMAN ACROSS THE WATER DJM/Phonogram PRICE 100/PRIMC100 £2.25 (F) JOHN, Elton HONKY CHATEAU DJM/Phonogram PRICE 101 /PRIMC101 £2.25 (F) KING, B.B. ONE NIGHTER BLUES Ace CHD 201/- £3.95 (P) KUNZ, ChaHie & The Casani Club Orchestra DANCE YOUR WAY THROUGH THE THIRTIES Joy JOY'D 286/- £ 1.82 

{Roadrunner RR 9632/— £3.65 (P) , Kalhy WALK IME WAY THE WIND BLOWS Mercury/Phonogram MERH104/MERHC104 £3.75 (F) tE, Reba AT THE COUNTRY STORE Country Slore/Slarblend CST 032/CSTK 032 £2.60 (A) M ic HTY CA ESAR S^Th ee LIVEINROME2Big BeJfwiK 60/- £3.45 (P) MISSION, The INTERVIEW PICTURE DISC Baktabak BAK 2024/-£2.99 (ARAB) NITTY GRITTY DIRT BAND AT THE COUNTRY STORE Country Sfore/Starblend CST 033/CSTK 033 £2.60 (A) ORIGINAL LONDON CAST NIGHTINGALE That's EntertainmentTER 1031/ZCTED1031 £3.60(P) ORIGINAL LONDON CAST GENTLEMEN PREFER BLONDES That's Entertainment TER 1059/ZCTER1059 £3.60 (P) ORIGINAL SOUNDTRACK PlATOON WEA WX 95/WX 95C (W) «ËBlËS,7n799 LBÏHi HIUK 402/- £3.65 (P) 
PINK FLOY^INTERVIEW PICTURE DISC Baktabak BAK 2028/- £2,99 (ARAB) - noccicv EiviîTHEELVISTAPESRedwoodREDl/-f2 44(Pl . 
RE1NINGER, Blaine L BYZANT1UM G ROBINSON, Smokey C  ROGERS, Kenny ATTHtCUUNlKr iiUKC u> SALEM 66 FREQUENCT AND URGENCY Hom. 

iZL72580/zk72580 |R) î/-£3C6?|l!RT) SALEM 66 FREQUENCT AND URGENCY Homestcad HMS 078/- £3,65 (l/RT) SKAGGS, Ricky ATTHE COUNTRYSTORE Country Store/Slarblend CST 037/CSTK 037 £2.60 (A) SPEAR OF DESTINY OUTLAND 10/Virgin DIX 59/CDIX 59 £^85 (E) ^ART^D^INSECTs! He'CURS 'pHEROMENK Antilles/Islond AN 8708/ANC 8708 (E)lnstrumenfal Rock/Funk STATE TROOPER STATE TROOPER FM/Revolver WKFMLP 91/WJFMMC 91 £385 (E) STYLE COUNCIU The INTERVIEW PICTURE DISC Baktabak BAK 2032/- £2.99 (ARAB) THEMIS, John ENGUSH RENAISSANCE Coda NAGE ll/NAGEC 11 £3.96(P) THOMPSON TWINS CLOSE TO THE BONE Aristo 208143/408143 £3 99 (R) THREE COLOURSTHISIS NORWOOD So.l SeleeR SELECT 3/- (l/NM) TIGER ME NAME T1GER Mangn/lsland ILPS 9870/ICT 9870 |E) TUCKER, T^â THE^C^UNTRY^TOR^Coonir^S^re/Stnrfalend CST 03S/CSTK 035 £2.60 (A) 
VARIOUS ^CT^C S^E^nc ^rmedl^L'^®P|Al'Y",lt BOOMER105/BOOMERC105 £132 (E| - V«ISuiSFirasïïc7n°eŒŒ nnn n«r 5 niES Ine pêlcS^ Bnb, Boome, Clnxice BOOMER 106/BOOMERC106 C2.32 (E) uî5 SHI SSraÎBnb, Boomer Clnnia BOOMER 103/BOOMERC103 £2.32 |E) ^ ÏÎRlSulK^K.cSeSraXrEenYlVn.B.M 

" ^IhcWho^T RcxlTrax^BabyBoomMOoïëiMBOOMER 104/BOOMERC104£2.32(El VARIOUS ROCKING SDCTESJmcJhe Who. L Kexj uax oa^^ n JB(ien^ /reocn ■»* :«/■ CFFnc; t ipi 

Rs^b 

SSBmBsasmmssmz VARIOUS THE ROCKING MASTERS WBile WLP 881 "69 T||^g oO!/— £3 05 (P) Indin Compilnlion 
-S 

WILLIAMS, lorry ALACAZAM Aeo CH 203/- £3.45 |P| 
COMPACT DISCS 

   nîTITTrrrirft "DRIFTERS, Tlin THE DRIFrt^^^oJ'P'PP'^Bie^ .2 [Compad Duc) £7.29 (W) "JAO<S^?JooW^POWER A4M CDA 3908 (Compod Dnc) £3.92 (GOLD/UG/TB/WYND) Jn= 
•JMfflMMii   Illlllll ,11    

s 
Illlllll II j' fli ' i II I lin IIIIIIIIIIIIIHIIII 
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!cr Pale (16 week, le 25 April 1987). 

US TOP FORTIES 

"SEE PAGE 17 FOR COMPACT DISC RELEASES 

3 IKNEW YOU ..Aretha Franklin & Goorge Michael Ariîta 1 NOTHlNG'S GONNA STOP US NOty Slarship ~~ Grunt 5 DONT DRÉÂM lT'S"OVER;Cr^ded Houié "Capifol 7 SIGN THE TIMES, Prince Paislcy Park 9 MÎDNIGHT BLUE, Lou Gromm  Àffe'ntic 2 LOÔKING FOR A NEW LOVE, Jody Watley MCA 2 LEAN ON ME, Club Nouveau Womer Brôthen" 3 THE FINER THINGS;SfcveV/,nwoocl 'IsM 6 CÔME GO WITH ME. Expose Aristo 7 (IJUST] DIED IN YOUR ARMS, Cutf.ng Oc* V,rg.n 4 WALKING DOWN YOUR STREET, Bongles CofumWCBS 
3 WITHORWITHOUTYÔÙ,Ù2 IsTand 
L TONIGHT, TONIGHT, TONIGHf, Gênesis Atlontic 9 STONE LOVE, Kool& The Gong Mercury 5 DOMINOES, Robbie Nevil   Manhotlon 9 LET'SGOI.V/ongChung Geffcn 2 COME AS YOU ARE, Peter V/o!f EMIAmenco r"WHArS GOING ON, Cyndi LoupeV 5 CAN'TCHASAY (YOU...)/STlLL LOVE, Boston MCA 2 HEAT OF THE NIGHT, Bryan Adoms A&M 6 SMOKING GÙN, The Robert Cray Bond Mercury T THE HONEYTHIEF, Hipsway Columbia/CBS 0 THE LADY IN RED, Chris De Burgh A&M 8 SERIOUS, Donna Allen 21/Atco 3 lET'SWAITAWHlLEJanet Jackson A&M 1 THE FINAL COUNTOOWN, Europe Epie 6 TALK DIRTY TO ME, Poison  Enigma 5 WHAT YOU CET IS WHAT YOU SEE, Tina Tumer ^ Ccpilof 3 SHIP OF TOOLS, WoridÊarty " Emign 8 BiG LOVE, Fleelwood Mac Worner Broiher, 7 NÔTHING'S GONNA .. .GlennMedeiros Amhersl 6 MANDOUN RAIN, Bruce Hormby J. The Rai 

vos â îht T.C 
4 IW1LL BETHERE, GlassTiger - YOU KEEP ME HANGIN' ON, Kim - THERIGHT THING, Simply Red 

7 THE FINAL COUNTDOWN, Eu 1 BACK IN THE HIGHUFE, SleveWinwr 4 TRIO, D. Parton, L Ronslc flTRONG PERSUADER, Robert Cray _ Mereuty/HigliTone 2 NIGHT SONGS.Gnderella Mercury 5 FORE! Huey Lewis & The News Chrysaii, S " RAPTURE.Anila Baker / GEORGIA SATELLITES, Géorgie Soleil,les Eleklro ? DIFFERENT LIGHT, Bongles Columbla/CBS. D CROWDED HOUSE, Crowded House Capitol 
Geffen 

4 TRUE BLUE, Madonno Sire 3 THE RETURNOF BRUNO, Bruce Willis Motos™ 5 GIVE ME THE REASON, Luther Vondross Epie 7 EXPOSURE, Expose Arisla I READY OR NOT Lou Gromm . Atlontic 9 JUST LIKE THE FIRST TIME, Freddie Jockson Capitol 3 DANCING ON THECEIUNG, Lionel Richie , Motown 8 Ll FE AS WE KNOWIT, REO Speedwagon Epie 4 MIDNIGHT TO MIDNIGHT, Psychedelc Fors Colur 5 WORD UP, Cameo  —VjaaL. MCA _ INTOTHE PIRE, BryanAdoms A&M - MEN AND WOMEN, Simply Red _Elektra_ 6 JFIAKE YÔU DOWN, GreqoryAbbolt Columbia/CBS 2 MECHANICAl RESONANCE, Tesla Geffen - SIGN"®" THE TIMES, Prince Polsley Pad/Warncr Brolbeo- 
Chari, courtesy Billboard, April 18, 1987 inrded .0 , ose pm uch emonslreeng e greo es rn^an ^gm 



OLDIES UNLIMITED (DEPI Yl) Dukes Way, St Georges, TELFORD, Shrops ÎF2 9QH, U.K. 1 Tel; TELFORD (0952) 616911. Telex: 35493 Oldies G. Fax: 612244. 
For fhe Widest sélection of bock catalogue 7" + 12" singles, turn to Oldies Unlimited. We can offer /ou any quantity of such singles. Our lists are constantly updated and s automatically to < 
We also offer Service, where ' singles at your premises 

ir Oldie Records Racking leave a sélection of Oldie 
e détails of the many 

^'LûJrvAtT.ueJltA' 

POSTINC RECORDS? 
Pon|,t [eave 
anythinq 
to chance ! 
RING WILTON OF LONDONFOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS 

Contact: Kristina on 01-341 7070 (6 lines) îtanhope House, 4/S Highgate High Street, London N6 5JL Telex: 267363 

SALES EXECUTIVE 

D1SCF1NDERL rfc oYo* " vToTî s | FOR CARRIER BAGS 
Any title you choose printed on tough plastic. 
Wide choice of colours 

SEND FOR FULL INFO! 
kGR^l0fr£Rf ./s " AT GIVEAWAY PRICESX Set of20-£13.90 (1-20) Set of 75-£45.75 (1-75) Set of 26 -£16.90 (A-Z) UMiTEo ptRIOO 0HLY ! 

SIGNS FAMILIAR LIMITED MH 

: 
®0509 234646 

THE LATEST USA, CANADIAN & EUROPEAN IMPORTS 

JAPANESE IMPORTS COMING SOON 

BROWSER DIVIDERS ^ 
TITLES 

01*640 74073V 

Pleaseaddressall Box Number replies to; BOX NO ... MUSIC WEEK, GREATER LONDON HOUSE, HAMPSTEAD ROAD, LONDON NW1 7QZ 

LARGE ESTABLISHED 
REHEARSAL/ 

RECORDING ROOMS Storage lock-up in London area. Full canteen facilities. Room for expansion. Suit Record Co., Management Co., etc. 
Tel: 01-459 7256/7. 

Cunning and Industrious Managemenî 
required 

for group with album deal. 
Box No: MW 1547 c/o Music Week 

CLASSIFIED ADVERTISEMENT RATES 
The Munroe Production Co. in assoc with Bluejay have expandcd their capacity by appointing new lop anagcm Audio and Visual MastersDept. SOON TORE ADVFMTISED 
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MARKETPLACE 
APPOINTMENTS 

SUMMIT RECORDS AND 
PUBLISHING LTD. 

Our Management Accountant is returning soon ta our head office in Sweden and we urgently need a replacement, 
We are a busy group of four companies established in the UK in 1968, annual turnover £3 million. We have 14 staff in a friendly but hectic office in W11 (Portobello RoadAA/estbourne Grave), 
We need an Experienced Accounts person with some management and budget skills, microcomputer, book keeping to trial balance, payroll etc, and a sense of humour. 
Salary negotiable. 

Tel: 01-229 7267 
ALAN WHALEY SUMMIT UK LTD. 

LAWYER 
Music Business 

A qualified lawyer with a working knowledge of légal affairs within the music business is required to supplément PolyGram's central légal function, reporting to the Director of Légal Affairs, PolyGram UK Ltd. 
Tasks will include negotiating and drafting contracts and providing légal advice to various divisions within PolyGram covering a wide range of subjects. Applicants are invited from qualified lawyers wishing to expand their music business experience and develop a career within the PolyGram group of 

To apply, plea leHer lo Veror PolyGram UK Li 
: send a detailed cv and cover a Spicer, Personnel Departme ited, PO Box 2LB, 15 Saint Geor  et, London W1A2BL Téléphoné 01 -499 0422 ext 815. 

PolyGram 

ing 

STAFF 
REQUIRED 

To start immediately for North London record shop. 
Tel: 01-455 0066/ 1078 

Record Label 

Managers 
flÇ ÎD (JK 

Take your administration skills 
to the top of the charts 
WEA Records Ltd, a subsidiary people, preferably with some ofWamer Communications, isoneof —-tJ—i; sm am the leading companies in th industry with artists like Simf ndustry with artists like Simply Red, Nick Kamen, AC/DC, and Foreigner. We currently have openings for two Label Managers; one to be responsible for artists on our Atlantic label, and the other to work with our 

handle the monitoring of artwork and stock levels, as well as liaising with the média, deaiing with producers and new releases. The emphasis in both cases in very much on marketing and promoting the artists. These positions will attract 

industry are equally important Show us you possess these qualities and we'll reward you with an attractive starting salary with a generous range of benefits induding 5 weeks1 
holiday, discount on company products,  onschemeandfreelifi  Pleasesendacvwi  lits induding current salary to Jennie Ainslie, WEA Records Ltd, 

' erC,0 

PROFESSIONAL 
MANAGER 

vi hs: 
Chnjsdis 

Music Production Unit 
Administrator 

J muslc/theatre company 
i settmg up of recordings. 

of work a 

iJ-L 
Il 4 Handle 

jUj 01-493 1184 JJ 

SucceSMusIcian/ Photoarrking 

Fittitacle Records 
Britaiirs leading indépendant distributor is expanding again! 

We novv require a specialist 
LABEL LIAISON/ 

TELESALES PERSON 

SALES REPRESENTATIVE 

Agood knowledge oftoday's independent music 
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UK SHARES 
(Pence) 

LOW MONTH oîir^ MONTH JAN -86 SHARE PER'^C D 

BOOSEY + HAWKES (25p) 225 127 175 + 2.9 + 7.4 — - 
BOOTS (25p) 330 209 289 -5.2 +9.1 10.3 3.6 
CHRYSALIS (25p) 266 157 259 + 18.3 +26.3 10.4 4.0 
PHILIPS (fio) 1750 1300 1512 +0.8 -4,7 59.2 3.9 
PRESTWICH (25p) 157 94 128 -5.2 - 0.5 0.4 
REALLY USEFUL (5p) 483 322 480 + 15.7 - 16.3 3.4 
W H SMITH (50p) 368 240 322 +3.9 + 13.4 8.7 2,7 
THORIM EMI (25p) 649 377 601 + 2.0 +41.7 24.7 4.1 
VIRGIN GROUP (10p) 176 128.5 161 + 12.2 + 15.0 3.2 2.0 
WOOLWORTHS (50p) 920 438 835 + 10.2 +54,1 22.7 2.7 

US SHARES 
(Dollars) 11 iRCH 

hv 
oo 

CBS - 163 112.2 156.5 -2.6 +32.6 3.0 1.9 
MCA - 56 39.7 45.6 +5.6 -9.9 0.7 1.5 
WARNER COMMS - 31.7 18.1 31.7 +2.6 +64.2 - HPH 

'm S: 

V3 
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PROMOTING IN 
LIVERPOOLI 

» 

State Bail 
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at the Idéal Home 
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"ONLY THE LIGHT" 

RIKKI 
ON THE m RECORD LABEL 

ONLY THE LIGHT 

RIKKI 

bA^A 

0^ 
^0^ 

0\sw 

«C is a label and registered trade mark of Klub Records Ltd, 9 Watt Road, Hillington, Glasgow G52 4RY. Tel: 041-882 9060 Song Published by Ring Music Publications Ltd Tel: 041-882 9060 


