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Burke: in at number one SIMON BURKE knows all about going straight in at number one: he joined the ranks of the UK's record dealers by being appointed man- aging director of Virgin Retail. The post is his first direct in- volvement with retailing of any sort — as a chartered accountant, his previous work with the Virgin group was all finance-based. But now Burke is finding his feet in the cut-throat worid of actually selling records and, in his first inter- view, he says his money-manage- ment skills will be to the fore in his 

new role. He took over at Virgin just after the chain had become Megastore- only and as a replacement for long-standing managing director Johnny Fewings. He says of his ap- pointment: "I certainly was not the obvious choice." However, he feels the group needs tight financial control and that his experience is dovetailing well with the establish- ed retailing skills of other staff. "My first impression when I took 
TO PAGE FOUR ► 
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EMI cock-a-hoop as stoic SBK 

staff face the long wait till April 

sales shopper hi once-in-a-liretime purchase, a stoic calm has descended on SBK's UK offices at^Rathbone Placebos impli- 
music publishing become clearer. "Until April, it's business as usual — it has to be that way," says SBK's UK managing director Peter Reichardt, who himself is only a 

matter of months into a lucrative three year contract with the com- pany. However he concedes that there is no prospect of signing new writers to the company under the 
"People here are being very ma- ture about it and waiting to see what happens," says Reichardt 

people will be retained," though it is inevitable that similar functions in the two operations will be 
The SBK takeover underlines Thorn EMI's commitment to music and confirming the company's expansionist mood in his first in-depth interview since becoming president and chief operating offi- cer of EMI Music, Jim Fifiela told Music Week editor David Dalton; "I'm seeing a great enthusiasm throughout the company and what I've got to watch for is that we don't move too fast. You've got to do all these things in a phased pro- cess and it's probably my biggest frustration that you can't do it in 
"I've told Colin Soufhgate (Thorn EMI chief executive): 'I'm gonna make mistakes in this business, but it'll be because we've taken a big shot at something.' When he and I talked over this job, we quickly  1 . 1| understanding I the talk > 

NICE TO do business with you: setting the seal on Thorn EMI's £187m purchase of SBK Songs ore /pictured, left to right) Jim Fifield, president of EMI Music Worldwide; Charles Koppelman, SBK; Bhaskor Menon, chairman EMI Music Worldwide; Martin Bandier, SBK; and trwin Robin- son, president EMI Music Publishing Woddwide. 

Tower reshuffle puts 

accent on expansion 
THE SPREAD of Tower Records an American who is presently a re- from its London base to other ma- gional manager for Tower in the jor UK cities is being hastened by US. a change in the compan/s man- Smith comments: "I am going aaement structure in this countrv. back to doing what I have always wanted to do which is creating ew business." His brief will include Europe as well as the 

Steve Smith, who is currently di- rector "of European operations, will next month become director of business development with direct responsibility for finding sites and 
Taking over the day-to-day run- ning of existing shops will be new managing director Ken Sockolov, 

UK. In the interim, Tower is extending its flagship store at Piccadilly Circus in London by an additional 10,000 square feet by expanding into ad- 

CD prices 
'up to you' 
► FROM PAGE ONE sponse from the trade in passing on the price reducHon which we made to the consumer." Some retailers have interpreted this as meaning that there will be different prices for individual shops, but WEA sales director Jeff Beard comments: "Whatever we do, it will be across the board. It will be the same for everybody." He adds, though, that no CD price changes are planned in the forseeable future but that when prices are altered, the attitude of retailers will be taken into con- sideration. • From January 30, WEA is in- creasing the dealer price of its vinyl albums and cassettes. Standard full-price IPs will be £4.10, deluxe albums £4.25, budget double bums £4.85 and fj-p ' ' albums £5.85. jH-price double 

Burke , FROM PAGE ONE the job was that Virgin Retail was a company that could still — des- pite alf the difficulties if had been through, particularly the disposal of halt its outlets — muster an enor- mous body of enthusiasm and keenness to get on with the future. "Both management and staff had a role to play and my first pri- ority was to try to bring about a period of stability." In practical terms. Burke adds that top of his list was to divest Vir- gin of acHvities which had become "a distraction"; included in that were a sweet shop, a mail order operation and concessions in Deb- enhams which he sold to former Virgin employee Phil Ames. His next main project is to double the number of Megastores in the UK and Ireland to 22. He says he defines a Megastore as anything with more than 5,000 square feet of selling space.   
Maxwell sells 
70pc holding 
in Nimbus NIMBUS RECORDS is seeking a new partner from within the music industry following the decision by Robert Maxwell to sell his 70 per cent stake in the company. Nimbus director Gerald Reynolds says discussions are al- ready taking place with interested parties and the accent is on com- panies currently involved with compact disc and related technol- ogies. However, he does not rule out the possibility that the existing Nim- bus directors will seek to increase their share in the company. Maxwell Communication Cor- poration is selling its Nimbus stake and several other assets in a bid •educe a £2.5bn debt. 
DockSmcfs debt 
the volunt promoters of Jean Michel Jarre's Docklands concert. Between 100 to 150 third-party creditors are involved in the col- lapse which began with the liqui- dation of Rod Gunner Enterprises before Christmas followed by RGE Events Ltd and RGE Events (JMJ) 

BBIEf INC 
NEW HAVEN, CONNECTI- CUT: At least two music outlets in the city are bringing back music listening booths. They are both using compact disc players with headsets to en- able consumers to listen to high-lighted CDs. One sho has 150 players, the other 2L. In most cases, the consumer has the use of a remote control to facilitate sampling tracks with no limit on listening time. One owner says: "We sold 50 copies of the 'Til Tuesday al- bum in one week that we defi- nitely wouldn't have sold if people hadn't been able to near the record." 

of an operation that has led to counterfeit tapes appearing in Singapore. The fact that the copies closely resemble the originals suggests that the counterfeiters have substantial financial backing. The record company is fighting back by changing the box and tape casing design. 
NEW YORK: According to a Wall Street Journal interview with Bertelsmann's Michael Dornemann, RCA Records was losing $20m a year when Ber- telsmann purchased the com- pany for $370m. Earnings for the first half of this year, says i Dornemann, came to S70rn compared to $60m for the pr vious year. He states that Be telsmann is tripling its outlay for classical music and doubl- ing spending for artists. 
MUNICH: The German Record Federation and the German Federation of Music Publishers met this month and the meet- ing is being seen as a sign that the music industry has found a need to work more closely to- gether. The main subject of conversation was the promo- tion of national repertoire and the two groups have vowed to hold regular similar meetings. 

A New Year - a new label 

UNION 

find us at MIDEM! 
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BLACK RIOT 
A DAY IN THE LIFE/WARLOCK 

7" - CHAMP 75 • 12" - CHAMP 12-75 
TODD TERRY RE-MIX CHAMP R. 12-75 

FARLEY 
JACKMASTER FUNK 

PRESENTS 
RICKY DILLARD 

AS ALWAYS 
7" _ CHAMP 90 • 12" - CHAMP 12-90 

KELVIN PIZARRO 
LONELINESS 

7" - CHAMP 93 • 12" - CHAMP 12-93 
LONELINESS 

KEVIN SAUNDERSON 
DEEP HOUSE MIX 
12" - CHAMP X 12-93 

RAZE 
BREAK 4 LOVE 

- RE-MIX - CHAMP X 12-67 • CD - CHAMP CD 67 

ROYAL HOUSE 
YEAH BUDDY/THE CHASE 

7" - CHAMP 91 • 12" - CHAMP 12-91 
YEAH BUDDY/CAN U PARTY 

12" _ RE-MIX - CHAMP X 12-91 
SUGAR BEAR 

DON'T SCANDALIZE MINE 
7" - CHAMP 92 • 12" - CHAMP 12-92 

frorn 

OUT NOW! 

AVAILABLE ON LP: CHAMP 1016 MC: CHAMP K 1016 & CD: CHAMP CD 1016 

CAN YOU PARTY 
AVAILABLE ON LP: CHAMP 1017 MC: CHAMP KI0I7 & CD: CHAMP CD 1017 

CONTACT RON BOULDING OR MEL MEDALIE 
AT STAND NO: 17.14 ' TEL: 8171 

JrWl w~ 
CHAMPION 

A STEP AHEAD 

CHAMPION RECORDS. CHAMPION HOUSE , 181-183 HIGH STREET, LONDON NWI0. TELEPHONE; 01-961 5202 TELEX: 295441 BUSY B FAX: 01-965 3948 
ORDER THROUGH BMG TELESALES 021 500 5678 H DISTRIBUTED BY BMG 
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e .know flke mine music 

JL he UK has a music industry that is respected and 
envied throughout the world. As a result, British music is 
bought, played and enjoyed in many different countries 
and by people of remarkably diverse cultures. 

At MCPS, we appreciate the importance of this. We 
realise that for our music industry to thrive, the artistic 
and commercial value of music needs to be recognised. 

Music also needs protection — protection against 
exploitation and corruption in an often cut-throat and 
uncompromising commercial environment. At MCPS, we 
afford that level of protection. We also work 
hard to promote a healthy music marketplace. 

QEOgpS 

The principle is always the same - whether it is music 
recorded onto discs and tapes, or into films, videos, 
audio-visuals, television programmes and advertisements. We seek to obtain a fair return for the commercial use of 
music. MCPS represents over 10,000 composers and 
publishers in the UK and has established contacts with over 40 sister companies worldwide. So we know what is 
happening in the music world - all over the world. And we have done so since 1911, when mechanical copyright 
was first recognised by UK legislation. MCPS - over 75 

years of making copyright work, for 
copyright works. 

CONTACTS AT MIDEM: 
Bob Montgomery 
Graham Churchill 

Keith Lowde 
Carole Howe 11s 

75 
years of making 

copyright work frjr ^copyrightworks . 
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IHE FIRSI1989 RFIEASE ON THE CRUSH 

THE DEBUT CRUSH SINGLE FROM 
THE ELECTRIFYING FORMER "TOWER OF P 

ALREADY A U.S. CHART SUCCESS, 

7" ONE 8103 
12" ONE bm 
CD ONE 8903 

AMS 

-- 
LovgOn 

MU/K 
ORDER NOW FROAA K-tel TELESALES ON (01) 992 800C OR YOUR 'HIT THE ROAD' REP 

fr 

CRUSH AAUSIC IS JUST ONE OF K-tel's FOUR NEW FRONTLINE LABELS... 
CRUSH MUSIC (DANCE) 

AJK (POP/ROCK 
HEADFIRST (JAZZ) 

NOUVEAU MUSIC (NEW AGE) 

THE FUTURE SOUNDS LIKE THIS 
TO HEAR THE FUTURE NOW CONTACT 

MARTIN PIERP01NT AT MIDEM, STAND 26.05 (TEL 933 90101 EXT 8175) 



And then there were three.., 
'After the SBK deal I hope any question of Thorn EMI's 
music will be history.' So says EMI Music president and chief operating officer Jim Fifield who has been charged with turning this 
into the thirc force of the global music market of the 

WHEN JIM Fifield was imported from CBS/Fox to be Bhas- kar Menon's event- ual successor, observers first soid "who?" and then asked "why an outsider?". For in a company that has been criticised for being top heavy with senior executives, there "" rmed to be no shortage of inter 

In a week when Music Week is focusing keenly on the US market, David Dalton gauges this New York-based executive's early 
impressions of his ambitious company, of the music industry itself, and assesses the prospects of achieving his 
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an international succesj 

sam brown 

stop" her debut album has entered the top 20 in 7 
european territories going top 10 in 3. 
stop" the single went top 10 in 8 territories 
including 4 number one's 
sam brown is a u.k. artist. 
the single "stop" will be re-released here on January 23ri 
supported by a major campaign including flyposters, 
music press and magazine advertising and specially 
designed in-store display material. 
the 7" is available in a special limited edition poster bag, 
also available on 12" and cd formats. 



Universal 

appeal 
by John Tobler A NEW year, a new label — well, at least that's true of the US, al- thouqh at this point, there is no word on whether or not the just launched Universal label will have its own identity in Britain, Parent company MCA'S recent limited interest in its impressive country catalogue does not augur well for Universal's chances of ma- jor European exposure, although it would be wrong to prejudge. Jimmy Bowen, once a hitmalcer as an artist (I'm Stickin' With You, pen- ned by Bowen and Buddy Knox and recorded by Bowen & the Rhythm Orchids, was a million sell- er in the Fifties) and latteriy presi- dent of MCA, Nashville, is the 

TOPel® 
COMPILATIOKS 

LPS 

WiteNefaoo TelstaSTAIi2317(BMG| 

eluded are Lacy J Dalton, Larry Gatlin & the Gallin Brothers, Gritty Dirt Band, Cad Perkin., die Rabbitt and Roger Whittaker (among others) and Lacy J Dalton's Survivor album is scheduled as the first Universal release in the US (this month). A4W wishes Jimmy Bowen lots of luck and hopes that many of these artists will come to Europe if and when their work is released on this side of the Atlantic. 
able artist .. new label, this tir based indie with name of Nowyertalkin' Records. Distributed via PRT, the label's first release is by a Canadian artist, Connie Kaldor, who is scheduled for a UK tour in the spring. So far, all that is available is a single, Wanderlust, but an album with the intriguing title of Moonlight Grocery is scheduled for March re- 

On a personal note, thanb to all those who called or wrote to agree with the sentiments in the last coun- try column [MW January 7). It seems as if a small amny is assembl- ing to boost country music into ma- jor contention this year — further volunteers are more than wel- 

CONN/f KAZDOR: Nowyertalkin! 

Browser's 

bonanza 
jround in one form or another be- fore, the following are possibles for country browsers from among re- 

Pride of place must go to the ex- cellent Country Store series, once administered by Starblend but now relaunched via Master- pieces (owned by Castle Com- munications). 32 albums in the series have now been released on CD, featuring such artists as George & Tammy, Bobby Bare, Merle Haggard, Johnny Cash, Marty Rabbins, Ricky Skaggs, Reba McEntire, Tanya Tucker, Hank Sen- ior, Hank Junior, Crystal Gayle and Waylon & Willie. Usually good compilations at a dealer price of £4.86 (ocassionally. os in Reba's case, of previously unreleased ma- ferial in Britain, at least), this series is well worth checking out. On a more esoteric note, Sun- down/Magnum has just released a trio of other desirable items: On Stage _ by The I "i features two g: rtalists who i longer ;, Clare. White and Scolty Stoneman — iris virtuosity has been equalled my opinion, as these 1 964 sides effectively demonstrate. Jammin' with J R & Friends Featuring Willie Nelson is actually an album by Texan pianist J R Chofwell, which was produced by Doug Sahm and also includes participation by ace fiddler Johnny Gimble and Sahm's buddy Augie Meyers. As the amus- ong by Will Birch & Andy  , remarks, 'There must be a new Willie Nelson, it's nearly 11 o-dock, and there are already two on this page; Sundown's sister label, Magnum Force, releases a curious compilation, The Legend- ary Guitarists Of Gene Vincent, which features Johnny Meeks, CliW Gallup and Jerry Merritt, all of whom played with Vincent, ilthough the latter is not featured 

TOP *20 • ALBUMS 

COUNTRY 
21st Januoty, 1989 

1 , COPPERHEAD ROAD Steve Eorle MCA MCF3426 (F) C:MCFC3426/CD:DMCF3426 
2 . FROM THE HEART Daniel O'Donnell TelstarSTAR2327 (BMG) C;STAC2327/CD;TCV2327 
3 „ ONE FAIR SUMMER EVENING MCA MCF3435 (F) 3 Nanci Griffith C:MCFC3435/CD;DMCF3435 
4 . OLD8X10 Randy Travis Warner Bros WXI62 (W) C;WX162C/CD:K9254662 
5 7 SWEET DREAMS Patsy Cline MCA MCG 6003(F) GMCGC 6003/CD:- 
6 0 LONE STAR STATE OF MIND MCAMCF3364(F) y Nanci Griffith C:MCFC3364/CD:MCAD5927 
7 . DON'T FORGET TO REMEMBER Rib RITZLP0043 (SP) 4 Daniel O'Donnell C:RITZL0043/CD:RITZCD105 
8 ,, LITTLE LOVE AFFAIRS 11 Nanci Griffith MCAMCF3413 (F) GMCFC3413/CD:DMCF3413 
9 ,, STORMS OF LIFE 16 Randy Travis Warner Bros 9254351 (W) C:9254354/CD:9254352 

10 - 1 NEED YOU Daniel O'Donnell Rib RITZLP0038 (SP) C;RIT2LC0038/CD:RITZCD104 
11 ,, SHADOWLAND 15 kd long Warner BrosWX171 (W) GWXl 71 C/CD:WX171 CD 
12 , , BUENAS NOCHES FROM A LONELY...Reprise WX193 (W) 4 Dwight Yoakam C;WX193C/CD:WX193CD 
13 ,, GUITAR TOWN Steve Earie MCA MCF3335 (P) CJ4CFC3335/CD;DMCF3335 
14 ,, ALWAYS AND FOREVER Randy Travis Warner Bros WXI 07 (W) C:WX107C/CD:WX107CD 
15 8 WATER FROM THE WELLS OF HOME Mercury 8347781 (F) Johnny Cash 0834778 4/CD:834778 2 
16 i a EXIT O Steve Earle & The Dukes MCA MCF3379 (F) C:MCFC3379/CD:DMCF3379 
17" ngj ASLEEP AT THE WHEEL -10 Asleep At The Wheel Epic 4506921 (Q 04506924 
18 17 ^n ALA,WONDERFUL W0RLD CBS 4625141 (C) Willie Nelson C;4625144/CD;4625142 
19" g, ANGEL WITH A LARIAT k d long & The Reclines Sire 9254411 (W) 09254414 
20" r™ PONTIAC Lyle Lovett MCA MCF3389 (F) OMCFC3389/CD:DCFC3389 Compiled by Gallup for the Country Music Association © 1988 

RITZ TOP COUNTRY ARTISTS 

iiciiiis 7 GARRICK STREET COVENT GARDEN LONDON WC2E 9AR 

DANIEL O'DONNELL 
BR1TAINS TOP COUNTRY MUSIC ENTERTAINER WITH "CROSSOVER"SUCCESS IN THE COUNTRY. POP AND VIDEO CHARTS 

THE BEST SELLING ALBUM; 
"FROM THE HEART" TELSTAR STAR/STAC/TAC 2327 

THE BEST SELLING VIDEO; "DANIEL O'DONNELL: LIVE IN CONCERT" 
RITZ V0001 

CHARLEY PRIDE LONGTIME COUNTRY FAVOURITE, WITH HIS NEW ALBUM "I'M GONNA LOVE HER ON THE RADIO" (RITZ LP/LC 0048/CD108) CONTAINING TWO ADDITIONAL TRACKS NOT ON U.S. RELEASE 
CATALOGUE AVAILABLE UPON REQUEST 

J 

NEW SINGLE 
"A WHOLE LOT OF LOVIN'" 

CHARLEY PRIDE CATALOGUE NO RITZ 196 RELEASE DATE 1ST FEBRUARY 1989   
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Sarah Davis 
there is still 
a place for 
the small 
independent 
music publisher 

Successful inde- pendent publishers are beina snapped up greedily by the majors: Chappell went to Warner Bros; EMI Publishing is eyeing SBK With the growth of the is there still a place . small independent pul 
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THE REALLY USEFUL MUSIC CO LTD 

Making music 

on and off stage 

around the world 
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334-336 
umw.. HOUSE 

□ XIANDAIUSJd 
S93-38'77-48 

JStANPMUSse 
LIONEL CONWAt; PRESIDENT ISLAND MUSIC PHIL COOPER, MANAGING DIRECTOR ISLAND INTERNATIONAL RICHARD MANNERS, MANAGING DIRECTOR BLUE MOUNTAIN MUSIC LTD MARC MAROT MANAGING DIRECTOR ISLAND MUSIC LTD ANDY FRAIN GENERAL MANAGER ISLAND VISUAL ARTS DEBORAH HARRIS. HEAD OF LEGAL & BUSINESS AFFAIRS, ISLAND RECORDS LTD/ISLAND MUSIC LTD JEAN PIERRE WEILLER, MANAGING DIRECTOR ISLAND RECORDS FRANCE 

CONTACT ON 93-3877-48 BETWEEN 4PM AND 6.30PM DAILY 

MUSIC WEEK 21 JANUARY, 1989 PAGE 15 



US collection societies; 

the question of choice 

t RITISH SONG- f WRITERS and publish- ^ ers received over " £14m as a result of 

collect and distribi performance royalties. '; different. It h( 

formed work should be able to join. We have no grounds for re- fusing membership but if o British writer comes to us we invariably advise them to approach PRS first". 

er members based here, of which there are quite a few. Some US citizens, and there's a smo ing of British and European well. Thirdly, we use London a: 

As a result, London offices 
American Society of Com- posers, Authors and Publish- ers). The third, SESAC, has only a small percentage of the US market. As BMTs Phil Graham 
neAmerar, 

ASCAro 
is 
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Sid-mee^lo- 
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American Society of Composers, Authors & Publishers 

QSCQP 

  . j 
MUSIC WEEK 21 JANUARY,!989 



THE MULTI-NATIONAL MUSIC PUBLISHERS 

BIG ENOUGH TO MATTER 
SMALL ENOUGH TO CARE 

MUSIC PUBLISHING 
A BERTELSMANN MUSIC GROUP COMPANY 

BMG MUSIC PUBLISHING HAS COMPANIES IN 18 COUNTRIES 
AND WHOLLY OWNED COMPANIES THROUGHOUT THE WORLD 

FROM NEW YORK TO SYDNEY, MUNICH TO ROME, PARIS TO TOKYO LOs ANGELES TO BRUSSELS, MADRID TO RIO DE JANEIRO, LONDON TO BUENOS AIRES, TORONTO TO MEXICO, 
HONG KONG TO CARACAS, AMSTERDAM TO MALAYSIA 

MUSIC WEEK 21 JANUARY, 1989 PAGE 17 



the dick jdmes orgdnisation 

THE INDEPENDENT 

CREATIVE FORCE IN 

MUSIC PUBLISHING 

siamus- London 
Stephen James - Chairman and Managing Director Julie Twelvetrees - Senior Creative Manager Russell Eraser - Professional Manager 
James House, Salisbury Place, Upper Montagu Street, London WlH lEJ. 
Telephone: 01-486 5838 Telex: 9312130147 (DJ G) Fax: 01-487 2634 

deiamus - LOS Angfelgs 
Arthur Braun - President Erik Filkorn - Professional Manager 
Kathryn Morrow - Administration Manager 
California 90028, USA. 
Telephone: (213) 469 1940 Telex: 678703 Fax: (213) 469 0294 
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THE REAL ALTERNATIVE 

«£r 

CONTACT: DENNIS COLLOPY, EG MUSIC LTD, 
63A KINGS RD, LONDON SW3 4NT, ENGLAND. 

TEL:01-730 2162 FAX:0I-730 1330. 

wm 

CONTACT LINDA KOMORSKY, EG MUSIC INC. 
6605 HOLLYWOOD BOULEVARD SUITE 222,HOLLYWOOD 

CA.90028 U.SA. 
TEL:213-9621943 FAX:213-9621583. V 

- a 



When Warner Bros look over Chappell Music, 
Godfrey-Cass suddenly found himself in the MD's chair. He talks to Nigel Hunter about the logistics of such 

In at the deep end! 

merger 

k UTTING INTO effect the 
blishinc ,erger 

m moth challenge, and it will be probably be 1990 before everything is properly m^its new 
cfiappell Music group. Marshalling a combined cata- logue of some 750,000 copy- rights, with the accompanying con- tracts and conditions, under one roof is a titanic task. The computer systems of Warner Bros Music and Choppell were different, and a compromise has been reached after consultations with IBM to use the Silverlake program, a hybrid of the IBM 36 and 38. This technological melding has been completed in the US and Sweden for Warner Chappell and is currently in process of being imple- mented in the UK. It will be done in Germany and other territories where Warner Chappell has a 
monthT 

STAFF AT WARNER CHAPPELL Total Number — 102 made up as follows: Professional 15 International product 3 Copyright Royalties 
Finance/AdministrationlS Print Computer services Theatre/Plays Legal Chappell International 6 

ing the Chappell element in the ac 
'There's been criticism about ou. , size," concedes Godfrey-Cass,: "but if we've got to be judged on anything, it should be the standard of the creative service we give.''' haven't lost anybody yet, l _ there's been a fantastic response 1 writers and bands who 

is Robin Godfrey- he was professional manager at nging director of Warner Bros Music UK and was tlT. He went in at renegotiating his contract to be- 
the merger broke eariy last 

PUBLISHER OF NOTE 

: MUSIC 

Then came confirmation of the merger shortly after Midem, fol- lowed a little later by Warner Bros Music UK MD Peter Reichardt's de- cision that things had become a little too corporate for him and his departure to head SBK Songs in London. So Godfrey-Cass's new contract, when finalised, bore the title of Warner Chappell Music UK MD - somewhat different from his original objective and ensuring long hours for a long time to super- 
Running a major branch of the world's biggest music publisher is pretty good going for someone who was messenger boy and sandwich procurer at ATV Music just 17 years ago. Godfrey-Cass rose through the ATV Music ranks during his six years there — and left with Geoff Heath and Eddie Levy when they formed the now defunct Heath Levy Music. After five years at Heath Levy, Godfrey- Cass accepted on invitation from Rob Dickins, then MD at Warner Bros Music, to join its professional department. An amalgamation on this scale could never be smooth or easy in virtually any respect, and Godfrey- acknowledges the difficulties. vVhen the two companies mera- ed there was a slightly negative at- titude, as with all mergers," he re- ma T®?p-,e had 90t 5et in their ways, which is natural, particularly 

 f conduct busine of the constraints and practicalities' which govern other publishers. "Deals are becoming less and less in favour of the publisher," he observes. "An agreement for life o( the copyright is unheard of n< and I find it's often for one yc- , with options for another four. The UK chart has so many different el- ements in it now that it's impossible to really know which bands < ' going to be long-term. The majv. ity are forgotten offer two or three hit singles/' Pursuing the fact that V  Chappell often finds the agent, manager and lawyer after finding the band itself to a logical cor elusion, Godfrey-Cass reveals th_. the company will launch its own production arm in April. An exclus- ive deal has been set with WEA Records, and Warner Ch now actively seeking ne' for record production as publishing. Godfrey-Cass is concerned, like „  ... his contemporaries, about the im- Sandoval, vice president creative plications of the 1992 single Euro- and Ira Pianko, chief fi- pean market, the abolition of the statutory mechanical royalty, the free- BIEM agreement and other similar- ly portentous topics. "So many people know a bit 

for those with long service. But those with us now are Warner Chappell people looking forward to a long career with the com- pany." His team is Barry Hitchens, head of administraHon; Len Thome, copyright manager; Tana Tell, head of royalties; Stuart Newton, head of song acquisition,' CKarile Gladstone and Tim Madgwick, group acquisition and writer li- aison, and a business affairs duo of Alison Cooper and Angela Kerr. The top Warner Chappell man- agement based in the US com- prises Les Bider, president and chief executive officer; Jay Morgenstern, executive vice presi- dent and general manager; Mil 
nancial offic,.. "Les Bider has gr dom and support 10 ao interna- tional deals from here," Godfrey- -  , ,—r.- v -.. Cass discloses, "and I appreciate about some of it and that includes . me," he grins. "1 don't think the He identifies the main difference "   an outlook and operations be- tween the two constituent compan- ies before the merger as; Warner Bros going for bands which write —  .»a..  their own material and Chappell 1° brief me about these matters, tending towards songwriters who "Also, with the degree of cam- are not necessarily performers as petition there is nowadays and the well and getting covers on their need for a quick response time m work. He has taken cognisance of clinching deals, plus the necessity 

Government has looked into the consequences of these proposals. I'm retaining the services of Waller Lichter, the German lawver wl expert in copyright legisla 

  J.T, . 'V^11 uogmsance ot umicning aeais, plus me neci;""/ . rr® ..n'nnnng approaches in his 'or contracts to be tight with n0 
s aff line-up, with Charlie Glad- loopholes, we're retaining the law stone and Tim Madgwick conlinu- £ "   " .r ,;t  -.^uavyii.n connnu- mg the Warner tradition and Stuarl firm of Russell's for precise drafting and quick hjmaround or con- Newton preserving and develop- tracts.' 
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Complete Music 

The Only Alternative 

COMPLETE MUSIC LTD. IS AN INDEPENDENT PUBLISHING COMPANY 
Address: BISHOPS PARK HOUSE 3rd FLOOR 25-29 FULHAM HIGH STREET LONDON SW6 SIH 

Telephone & Fax: 01-731 8595 Telex: 943763 CROCOM G REF CHR 
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[M usic libraries get commercial 

Music libraries are responding to a more competitive climate by sharpening up their image and services. By Karen Faux 

Slot 1 r: tdTe 
cS' 

rSi 
Tali of THE CARLIN l'brary Was 
KPM Mu- which acceat coavriaht \ 

TheX 
fij'/fi 

MiWmS MUSIC LIMITED 
ES s:s cO) I 

i when CONTEMPORARY and INNOVATIVE Library Publishers working inside the Broadcastina industrv. 
BiSIII 

being pure background music in the Sixties to spanning the whole gamut of 
marketing in the 

MUSIC LIMITED 

You can contact us in London at: 
6-10 Lexington Street, London W1R 3HS Phone 01 -437 0473; Fax 01 -439 7057 

John Lee/Duncan Schwier THEMES COLLECTION 
WE RECORD all our musk from scratch' TO PAGE 24 ► 
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London SW3 SUE 
Tel: 01-351 6977 Fax; 01-351 7749 

1033 Ocean Avenue Suite 302 Santa Monica California 90403 Tel: 213 458 3348 Fax: 213 458 1057 
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WE HAVE THE TECHNOL 

irvive in on increasing- and lend to boy in existing ma- country yet. DBS is bound to trans- 
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Two of the largest sources of Production Music in the World, 
featuring over 12,000 titles with over 15,000 available on CD. 
These CD's encompass the musical spectrum from Industrial 
Energy to Heavy Metal Extravaganza, Classical Piano to Comic 
Capers, Pastoral Scenesetters to Corporate Prestige. Every day 
this selection is becoming more extensive. 

For a wider reference call Marleen Ball or Colin Bilik 
on London 01-437 4266. 
11 Greek Street, London W1V 5LE Fax: 01 -494 0494 

rTTTil 
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PHONOGRAM UK 

POLYGRAM INC (USA) 

NO.1 U.S. LABEL 1988 FOR 

POP ALBUMS* 

We're happy to have played 
a part in your success with 

ALLABOUTEVE 
DEF LEPPARD 

LILAC TIME 
LOVE AND MONEY 

SWING OUT SISTER 
TEARS FOR FEARS 
THE MISSION (UK) 

ZODIAC MINDWARP 
DEREKB 

HOUSE OF LOVE 
ROBIN BECK 
STATUS QUO 

TEXAS 

congratulate 

on being 

□ phonogram 
•BILLBOARD DATA; JANUARY - DECEMBER 1988# MARKET SHARE 



CONGRATULATES 

KV 

IN HER FIRST YEAR IN THE U.K, 
KYLIE SCORED TWO No I SINGLES (BOTH GOLD). 

"ESPECIALLY FOR YOU" WITH JASON DONOVAN BEING 
THE FIRST No I OF 1989 AND THREE N62 SINGLES (ALL SILVER). 

THE COMBINED SINGLES UNITS SOLD IN 1988 COME TO 2.5 MILLION. 
KYLIE ALSO HAD THE No I ALBUM OF 1988 'KYLIE' 

WITH SALES OF OVEil ,8 MILLION AND HAS THIS WEEK 
RETURNED TO THE No I POSITION ON THE MUSIC VIDEO CHART 

FOR THE THIRD TIME WITH "KYLIE - THE VIDEOS" 
SHE IS THE FIRST FEMALE ARTIST TO HAVE RECEIVED 

FIVE CONSECUTIVE SILVER SINGLES IN THE UK 
AND THE FIRST AUSTRALIAN ARTIST TO HAVE HAD 
SIMULTANEOUS No I s IN BRITAIN AND AUSTRALIA 

SHE IS CERTAINLY No 1 IN OUR BOOK 
AND WE LOOK FORWARD TO AN 

EVENTFUL 1989 WITH KYLIE 

THE HAT TRICK! 
"IT'S NO SECRET" 



TOP K N C L I S 

SIMPLY RED 
I TITLES A-Z (WRITERS) I 

ISBEH"" BRAND-NEW 7" • 12" • 3" CD • A8970/T/CD 

Art .0 o AFTER THE WAR •W 49 2 Gary Moore (Peh 3 ^ 
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Plugging 
the US 
rap gap 
by Karen Faux THE US may have missed ... on the UK's summer of dm with acid house, but still the pace and credibility of American dance are widely respected — and frequently envied — by DJs in Europe. Street phenom- ena such as rap, house and Latin hip hop are developing in the US with an impetus un- matched elsewhere. Most fascinating is the evol- ution of rap, which with sub- stantial sales achieved in the last year by artists such as Salt- N-Pepa, LL Cool J, Eric B & Rakim and Roxanne Shante, is now established as an endur- ing and respected genre. 

:urope, but inevitably there is a gap in the perception of American rap which springs from the unique social and cul- tural mix of its major cities. Chubb Rock on Select Records provides this insight. "You go to a block party and every- body would be there, so you have to try you rap out," he says. You come and you battle and you win — that would get you going. Or you come and get burned; that tells you to go back home and write again." Select's Fred Munao testifies that rap is a law unto itself which generates sales from street level. The success of the label's female rapper, Roxanne Shante, highlights how women have made tneir mark in this aggressive me- dium; Shante writes her own raps and bends the form to in- corporate ballads. Tommy Boy Music has a feisty rapper in Latifah — hail- ed by the label as the fiercest female rapper to hit the air- waves — who weaves her raps with reggae. Tommy Boy's Monica Lynch says: "Prior to '88 the dominant sound in rap 

sound epitomised by Jam roster, but the last year has seen a talent explosion of art- ists who aren't in that school." Profile Records — for which rap has been a commercial mainstay — is now in a phase of diversifica- tion. Profile's A&R man, Brian Chin, cites Latin hip hop as a current style which has the strongest cultural identity. "Latin hip hop has been going for the last three years since g Spanish audience came 

f™theCLIK it'sounds like'last year's electro — and it is probably not soulful enough." Cathy Jacobson at Fourth & Broadway points out that the club scene has become less defined and, as a result, less influential. She asserts that radio is becoming a more viable way for independents to build dance sales nationwide. 'There are hugh regional divides in the US," she soys. "And it is im- possible to have a sales staff large enough to sell in the records na- tionwide. Chicago, for example, is dancing to its own beat, and the West Coast doesn't translate to the East because it is much slower." Jacobson uses the success of rapper Tone Loc's first single as an example of how his exposure was built geographically. "We started in LA where we knew there was already a buzz — which got air- play on KROQ, and then we built it to the middle from New York to 

Miami." As radio has become increasing- ly dance orientated it has pushed the "cutsie" pop of artists such as Kylie Minogue and Rick Astley in'" the clubs. Samantha Fox — w two US gold albums behind her has been a success story for Jive, and the compan/s Barry Weiss says: "It was WPGC in Washinc ' that first played Touch Me ancf the ball rolling." Specialist retailers such as Vinyl Mania, Rock 'n' Soul and Down town continue to play an importar.. role in sustaining club momentum. Tommy Boy's Monica Lynch says; "Sometimes a record will do well in a specialist store and never beyond. But if it doesn't go ' you know you've got a proble.... Profile's Brian Chin maintains: 'The specialist stores are still the first to find the trendsetting records and flog them to the DJs." The hallowed tradition of inde- pendents being the first to spot and trust the trends will no doubt cor tinue. Ray Washington of Chicago based house specialist WNUR — whose new signings. Dado Nada, is beginning to make waves in Eur- ope — says: "I don't think it's a question of whether or not we are ahead of the majors on trends; the question is why are we always so far ahead? The US ma|ors com- pletely missed the boat on house, for example." Comparing the response of UK and US majors to dance, Washing- ton says: 'The British majors at least have an understanding of the ;. Their problem is that they get lor  in what they think are the p ameters of style." 
LEADING AMERICAN DANCE 

Hot Dance 12-inch Single Sales 1. MCA 14.2% 2. Columbia 9.6 3. Atlantic 8.9 4. Jive 4.5 5. RCA 4.3 6. Virgin 4.2 7. Epic 4.0 8. Next Plateau 9. Warner Bros 10. Arista 11. Sire 3.1 12. Motown 2.6 13. EMI/Manhattan 2.4 14. 4th & Broadway 2.3 15. LMR 2.2 

3.3 

& BLACK MUSIC LABELS 1988 
Black Albums 1. MCA 14.2% 2. Columbia 11.8 3. Epic 7.5 4. Warner Bros 6.9 5. Vintertainment 6.6 6. Jive 5.0 7. Elektra 4.0 8. Profile 3.7 9. Capitol 3.6 10. Motown 3.4 11. Fresh 3.1 12. Next Plateau 3.0 13. EMI/Manhattan 2.9 14. Arista 2.7 15. DefJam 2.4 

U M N 
AS WARNED last week, I am now travelling around the country helping to judge the Obu Mix Club's annual Technics DJ Mixing Championships, which makes it : difficulf to be right on top of everv record as it comes ov\,so please^bear 
However, getting to meet so many DJs as I am at the moment, it has been remarkable the condemnation that they have heaped on the forthcoming TAZZ Fine Time (Big Life YAZZ 3), a crawling slowie with reggae style "toasting' by the featured Colonel MRe, afthough they all admit to a regard for the flip's 'Magic Juan' Atkins remixed simple bounding Dream (quoting from guess which Martin LutHer King sermon!), not that this is commerically anglea like her past uptempo hits. An interesting situation could develop. 

Onotl 

traditionally jogging (for the "street soul" market) JEROME 'SECRET WEAPON' PRISTER Where Is She : 
Now? (Tuff Gty TUF128035). 

Not out here until next Mondav but already absolujely massive in upfront 
LOVE IG-m Do This" \ (Cooltempo COOLXR 177), a feisty i female rap produced here by " EM Pogo 55 On, groove 

/vamed this girl — a dynamic live Derformer — is going to be huge in rery short order! 

previously re> ;fing matter cd STERLII 
limits of the singles chart rules, whereas (pointed out before) just one side of its obviously better value six- track advance pressing had nudged 
Won't Talk To Me (Epic LUTH T9) and the album JOE SMOOTH Promised Land (DJ Intemationol/Westside DJART 903). 

Newer imports that were selling two weekends ago (the closest I can 
include the sultrily weaving and wailing slinky BONNIE BYRD Good Giri (Wadworth Records WAD-417), invevitably overshadowed though by 
sweefly repelilive PCBBLESD^Me Right (MCA Records MCA-53406),- 

Get Funky; Ronald Bun-oil created 
aids gurgled import garage smash BAS NOIRMy Love Is Magic (10 Recors TEN X 257); surprisingly soulful (and US "blacky chart-lopping) 
EASTON TheLoveMn MeT/VGA* Records MCAT 1289); cheerfully romping (his most genuinejy soul-style 

oldie) TRYBE Psychedelic Shock (Wild Pilch WP1010); KRS-1 remixed (as the lyrics keep pointing out) fresh sounding dixieland jazz and other break beats augmented rapping STEADY B Serious (Ceereous BDP Rembd (Jiye/Pop Art 1167-1 -JD); giri cooed Inckily disjointed spurting gorage MELODIOUS MVLES BCCEl Be There (Legit JW-534481: Ronald Burroll created bubbly synlh " ' 'ir chugging 

PARIS & WILL DOWNING Where Is The Love (Fourth & Broadway 12BRW122); Mart® Mob- produced clossily looing Luttwr VandroM-iike STEVEN DANTE Love Follows (Cooltempo DANTER 3); exaggeratedly enunciated smacking wriggly old She's Strange- style CAMEO Skin I'm In (Club JABX i 77), not for some reason in ifs import remix here (yet?): dull instrumenfolly started before then daledly soulful bumpily tumbling SKIPWORTH & TURNER Moke It Last (Fourth & Broadway 1 2BRW 11 8); densely rumbling jpallin' Like) Dominoes boss- ed Jamos Brown cutting DJ JAZZY JEFF & TOE FRESH PRINCE Brand New Funk (Jive JIVE T190); UWe Sfovto Wonder "say yeab" sampling jittery angry shouting SKINNY BOYS Set The Pace (Say Yeah) (Jive JIVE T 1 91); Jaim» Brown samples crammed jiHety scrubbing and jumping insislenlfy rapped TOP BIUIN' Straight Fr< The Soul (Rapsonic DOPE T 3). 

BABY FORD • FORD TRAX 

2 x 12" PACK • BFORD 3 

COMPACT DISC • BFORD 3CD 

CASSETTE • BFORD 3 C 

OUT SOON m 
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TOP ̂ >ami SINGLES 
COMPILED BY MUSIC WEEK FROM GALLUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP SO ON T1 

IW 
1: BUFFALO SIANCE 6 Neneh Cherry Circo/Viroin YRITIRI IB 

i 2 GOOD LIFE 6 InnerCity 10AlirginTEN(X1249(B- 
| 3« GET ON THE DANCE FLOOR 2 Rob Rose&DJE-Z Rock Supreme SUPEITl 139 (Al 

4x7 
53 

RESPECT 1 Adevo Coollempo/Chtysolis COOLIXI179 (C) CRACKERS INTERNATIONAL   4 Erosure Mule (121MUTE 93 (l/RT/SP) 
6 CB3 Robert Howord/Kym Mozelle RCA P842595 ■(PT42596IIBMG1 SHE DRIVES ME CRAZY ; '8 J Fine Young Connibols London LON(XH99 (F1 
8 BORN THIS WAY 2 CookieCrew FFRR/LondonFFR(XI19IF): 

1 9S 
LOCO IN ACAPULCO < FourTops Arista 111850(IZ'-dl 1916)(8MG1 

10 75 CUDDLY TOY 2 Roachford CBSROAfDllCI 
He RHYTHM IS GONNA GET YOU 4 GloriaEslelan/Miomi... Epic6545M7-(6545146) (C1 

1210 BREAK 4 LOVE 2 Row Champion CHAMP(12)67 (BMGI 
13 CD -n, LOVE TRAIN 111 Holly Johnson MCA MCAID1306 IF) 
14 7 YEAH! BUDDY 2 Royal House Champion CHAMPI1219I (BMG) 
15 9 MY PREROGATIVE 5 Bobby Brown MCAMCAmi299IFl 
16,6 BABY DON'T FORGET MY NUMBER 4 Milli Vonilli Cooltempo/Chrysolis COOL|X)178 (0 
17 E 
18 , 

^ THAT'S THE WAY LOVE IS r* Ten City AllunticA8963(T] |W) CELEBRATION (S.A.W. REMIX) 2 Kool & The Gong ClubJAB(X)78(F) 
19 7, 1 LIVE FOR YOUR LOVE 8 Natalie Cole Manhattan/EMI (12)MT 57 IE) 
20? WALK ON... 5 Smith LMighty/J Jackson Three Stripe-(SAM 11141(1) 

f o P 10 ALBUMS 
i 1, REGGAE HITS VOLUME 5 4 Various JelslorJElP1005/JELC1005(JS/E) 

23 
1 3' 

TO WHOM IT MAY CONCERN 13 Posodenas  CBS 4628771/4628774 Id HEARSAY/ALL MIXED UP » Alexander O'Neal Tabu/CBS 4509361/4509364 (0 
48 BAD 2 Michael Jackson Epic 4502901/4502904 (C) 

^ 5 4 JACK TO THE SOUND 2 DJ. Fast Eddie D.J. Int DJART902/ZCART902 (A) 
i 66 WANTED 9 Yau Big LileYAZZLPl/YAZZMCl 111 

75 THE GREATEST HITS OF HOUSE 5 Various Stylus SMR 867/SMC 867 (STY) 

21 SAY A LITTLE PRAYER 8 Bomb Hie Bass & Maureen Rliylhm King 0000(1213 (II FINE TIME New Order ERLASTING LOVE (P HAMMOND..) idro Siren SCNI 
I 24 n, YOU'RE GONNA MISS ME Turntable Orcheslra  Republic LICIT) 012 |l| 

a WHERE IS THE LOVE   

Motown ZL72651/ZK72i51 [BMP) 

STAKKER HUMANOID 

^ fT JL . ADVERTISEMENT Ol»|» 01-961 5818 WCCK wcek REGGAE DISCO CHART REGGAE CHART 1 (7) SUGAR IOVE re & A Quarter Cpnons 2 13) Sho^al 
3 (21 um J W FriohT. A CrJonel M3a YDi0Y0D0132 4 (1) ^Y SOWLED QVER Arrwo ARI82 c no, ACID 3 llU' TippoIrift/DoddvRwrtv TGR ord TG003 6 (61 MAN.IN thE MIRROR 
8 2 Sff^RT —  9 (4) SS6LALALA 

10 (5) Ml LOVE Ml GIRL BAD Sonchez & Flourqon TBT Sharp TBT 1 "l'6' SB<Y BODV CD 006 12(291 BAD BOY TUNE ttounion s r.n m nn nnnx '3 ("i igg.gjy* live & Love LLD 99 14 (,5) AM^LOSING YOU CKorm Rec CRT 22 is c') I»SIA^ekend Blue WRTRO 031 16 (21) Krjaaui PICX 0B 
IT (24) LONELINESS KEEP LINGERING ON 18 (20) ONLY DESIRE Ariw„„,ai 19(26| SAVING ALL YOUR LOVE Bonito Star B-oKrfe. DPTi 11 20 (n) ONLYpYOU (BABY BABY) Sir CoHone BD B8001 

REGGAE ALBUM CHART ] (]) REGGAE HITS VOL 5 Jehtar JELP1005 2 (5) ANDIRIE Redman Int REDLP13 3 (3) SAYJ: LOVE YOU Techn uesWRLP 20 4 (2) RED ROSES G"WX,iooa GrMn.lpevoi GREl 1,8 5 (6' vJ!iSC WOIiKS SHOWCASE 89' ^ i 8 (4) SIZZLING Skenodon SKDIP009 7 (8) EASt^ MOVER 
8 (9) Fashion FADLP 007 

10 (16) ™Lp SANCHEZ 

30 s TAKE ME TO YOUR HEART Rick Astley RCA PB42573 (12--Pr42574| (BMG) 
3128 2 THIS IS ACID (A NEW DANCE.,.) Mnurice A&ffl USA(T)650 (F) 
3218 8 SMOOTH CRIMINAL Michael Jackson Epic 6530267 (12--6530268)(C1 
33 rm , IT'S MY PARTY 1 Chako Khon Womer Brothers W7678(D (W) 
3432 7 THANKS FOR MY CHILD Cheryl Pepsii Riley CBS 6531537 (12--6531536) (C) 
35 MIGHTY HARD ROCKER/FIND AN... Cosh Money 8i Marvelous Sleeping Bag SBUK 5(T) (1) 
3634 7 A DAY IN THE LIFE/WARLOCK Black Riot Champion CHAMP(12)75 (BMG) 
37 Hbji , MAKE IT LAST 1 Skipworth & Turner 4th + B'way (12)BRW 118 (F) 
3879 „ JACK TO THE SOUND OF THE... Hithouse SupremeSUPEIT) 137(A) i ta PTFI Hlf> HOUSE 39 UiJ Dj FGSt Eddif. Westside DJ|N(T) 5 (A) 
4074 5 REQUIEM London Boys Teldec/WEAYZ345(T)(W) 
4140 7 OPEN YOUR EYES Truth London Hr(X)18(F) 
42 *717/1 . I'LL TAKE YOU THERE/WRATH OF.. 1 Big Daddy Kane Warner/Cold Chil -(9210820) (Imp) 
43x3 7 CHANGE (MAKES YOU WANT TO...) ! Blow (Feat. Belva) 10/VirqinTEN(X)245(El -rnneHE'S GOT MAGIC <»<» liUiiSjdHaywoode FresherSID002(12-.SID1121(l) 
45 Ea , WHO'S GONNA EASE THE PRESSURE 1 MocThornhill 10/Virqin TEN(X) 237 (E) 
4633 5 WAITING IN VAIN t Total Contrast Criminal BUSfT) 14(1) 
47 dsii . THE LOVER IN ME 1 Sheena Easlon MCA MCAff) 1289 (F| 
483, r DON'T BELIEVE THE HYPE ■ Mista E Urban/Polydor URB()fl28 (R ! AO dtd INTERVENTION i Lovine Hudson Virgin VSIT) 1067 (El 
50 50 K USELESS (1 DON'T NEED YOU NOW) I Kym Mozelle Syncopote/EMI(121SY18(E1 

3 o p : o b ::: be - e i ; 
1   L LOVE MACHINE ■ LoveMachine/RWindross Ooncevord YARDID5 (SPI 
2 2 HYPE Kid 'N' Play Cooltempo/Chrysolis COOL(X)175 (C1 
3 TRULY BOWLED OVER John McClean Ariwa-(ARI 82HJSI 
4 STRUCTURE/TRUTH OF SELF.... Reese & Sanlonio Hrr/London FFRIXIIS (R 
5 YOUR LOVE TAKES ME HIGHER Beloved WEAYZ 35701 (W) 
6 DREAM 17 Annette De Con.. PB42561 -IPT42S62) (BMG) 
7 MONKEY SAY, MONKEY DO Weslbom Dr Beat/Filmlrax DRX 6(12) (BMG) 
8 LOVE GOES UP AND DOWN Errol Brown WEA YZ34I)(T) IW) 
9 CONGRATULATIONS Sydney Youngblood Circa/Virgin rRO)22 (El TAt/c Air UlLirnr ^ io_ Gerold Alslon Motowii ZB42577 -171425781 (BMGI 

The ORIGINAL Deep House Anthem is OUT NOW! 

% 

"Rising like a phoenix out of 
the ashes of acid. Promised 

Land sets the standard for 
deep house ... It will burst 

into the charts on chariots of 
fire, putting the opposition 

to flight." 
Tim jeffery, Record Mirror 

January 1989 
promised land 

Order from RRT on (O I) 040 3344 NOW! 



CBS: still ploughing 

the vinyl LP furrow 
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Philips promo for 
Lloyd Webber 'top 

SI 

SSST/rhns: 
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the coifiprehensive guide 
to the new releases 

Masterfile is your monthly guide to everything that's been released on record, tape, CD or music video...plus a full rundown on what's entered the charts. Masterfile builds , month by month, into a complete directory of the year's releases, all fully cross-referenced and indexed. Want to know the name of the album when you only know the name of one track?... look it up in Masterfile...it'll tell you the album name, the release date, the catalogue number, what format it's available in and what other tracks are -ilSi  :t :''s a compilation. 
★ A-Z of the year's single releases ★ A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings year to date ★ Album tracks in alphabetical order ★ Singles chart - new entries for the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced ★ Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced ★ Music Video releases - the year's releases listed alphabetically with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. All the information in Masterfile comes straight from Music Week, Britain's only music industry weekly newspaper...so you know it's totally up-to-date and accurate. 

Take out a year's subscription NOW and you'll wonder how you managed without it.      
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CASTLE 
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iilliSHi 
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whotnext? ^ anncunccment, s^ra 
and never make ik a company with large re- that's the way it will carry on. Now smallish on the London Stoclc Ex- where we want 'to^be invS we're spreading the risk between change and the next stage is to we've got a company wift able terns, and with the flair to acquire 10 companies — even though the make Castle a medium-sized and package product in the right small deals are, in fact, quite large pany. What we've got certai..,, way has enormous potential and in themselves." the management ability, the finan- We're able tiow to see Hie  -   JU.. -L- . r I can see us getting bigger and big- Having built his CasHe on cial resources, the product and the ahead from being a small'prS 

monv Other nno"? t0L,ake.th,e nsks shrTf deal'n9s ^e transfer infrastructure to do it. We've done company to being a mediuir^Li many other people have token. market, Terry Shand now feels his our growth by acquisition bit: we're one" 'What we re doing has a snow- team is complete. So after the re- growing organically, and now the Watch this space ... 
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COMMUNICATIONS 

THLSO COMMUNICATIONS 

CONGRATULATES 
CASTLE COMMUNICATIONS 

ON ITS FIFTH SUCCESSR I vpad 

AND WISHES THEM MANY MORE 

THEADELPHI JOHN ADAM STPEET LONDON WC2N 6HF TELEPHONE 01 
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ORIGINAL RSV 

2GREATALBUMSF0RTHE PRICE OF I. 

GARY MOORE gvi^GNUIvi 

TYRANNOSAURUS REX PROCOL HARUM JOE COCKER TODDRUNDGREN 
br/2 

rrzj A«uy 
TYRANNOSAURUS REX JOE COCKER f YOU WiLUCOC 

BLACK SABBATH CP "TOPI A MOTORHEAD URIAH HEEP 

SAMXAMA THELOVIN'SPOONFUL NAZAREXH CAPTAIN BEEFHEART 
—7 2 

THE LOVIN' SPOONFUL 

HAWKWIND TYRANNOSAURUS REX TODDRUNDGREN 

\i*i 

TYRANNOSAURUS REX 

DEALER PRICES-LP/MC £3.64 CD £6.25 
AllTITLESAVAILABLE ON DOUBLE COMPACT DISC, DOUBLE ALBUM SiDOUBLE PLAY CASSETTE 

m 
GREAT VALUE 

DISTRIBUTED BY BMG 
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Who's who at Castle 
Wis® sare fSse 

siBud! 
w@meta 
^eStimci €®sfie 
Communi- 
cations' 
success? We 
provide a pen 
portrait ®| 
some of IIb® 
company's 
stalwarts 

TERRY SHAND is the chair- man of Castle Communica- tions and along with finance director Cliff Dane started the company in November 1983. He has been involved in the record and video busi- nesses for more than 15 years, and was with Stage One Records for several years, working mainly in sales and marketing, both in the UK and . 

FINANCE DIREcto^ Oane set up Cas)|e 
a« munications with W Shand and is responsib|l> finance and admimJ ^ I After qualifying " 5 ra,r Ross & Co i!, 1980 L I Reed International iW I 

corporate planning den 5 I ment and .n 1983 joined , I Jessel Trust as group 5 1 
countant. K ^ 

"NO HOGWASH AT THE CASTLE 
ONLY PRIME CUTS" 

Congratulations from George 
at Porky's Mastering Service 

From the tape to the disc 
the complete service for 
the fairest price in town 

55/59 SHAFTESBURY AVENUE LONDON W1 

01-494 3131/5 

PAGE 6 CASTLE COMMUNICATIONS 
advertorial 

MUSIC WEEK 21 JANUARY, 1 



REC| FED 
1 
f 

f]COMMUNICaTIONS[ 

WE'RE RIGHT BEHIND YOU! 

MUSIC WEEK 21 JANUARY, 1989 CASTLE COMMUNICATIONS PAGE 7 



,Lil CASTLE COMMUNlCAliOl^g-g^ 

■ FROM PAGE SIX 
JON BEECHER is commer- cial director of Castle Com- munications, having io'"®" the company in March 1984 to establish the music divi- sion. He previously worked with Terry Shand at Stage One Records until 1983 and then worked as an indepen- dent consultant prior to re- joining Terry at Castle. 

EAMONN gaspTT been Castle H tions' group finon^N 
ing previously been11^15' 
Indies. I make sure thw? 
and that there"^^!,0 
lems within the subsidln'-1 Castle is certainly di f '^ from any company i t'? worked with before bu J 
involved with and'there" 'l 

TONY HARRIS 
TONY HARRIS, working alongside Dougie Dudgeon, is one of Castle's more re- cent acquisitions, joining the company in August last year. He got bored in civil engin- eering and started in the business working for Chris Stylianou (now Hendring), selling reggae to the West Indies. After about 12 years with the Virgin Group, he rel- ishes the challenge of a fresh start with a rapidly expand- ing company. His numerous 

dge catalogue and deleted prod- uct makes him obviously well suited to Castle, advising on label acquisitions, licensings and what product to release. 

w 

CONGRATULATIONS 
ON YOUR FIFTH 

PAGE 8 CASTLE COMMUNICATIONS 
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CAS -n p r-OMMUNiOgQUONSJ^LC. 

► FROM PAGE EIGHT 
emmm ROSS CROWLEY, general manager of Castle Com- munications Video Division since July 1987, came to Lon- don in 1985 from his native Ireland and has worked in the video industry ever since, mainly on the production >*■ 

4 

NICK COHON Castle for two weekc l"6,1' out and three yea ^.H 
still there. After le^iS versity for a short stint; "f travel industry and an shorter one as a in«. ? despatch rider (retired°[ ^ Nict joined Castle viq q 3 
y co""f=»'on and has p^' ressed to become linf 5' controller. He also S closely with the record S sion and is responsible („! contracts and all types royalties. Nick saysP |, wha appeals most ab 

DOUGIE DUDGEON 
WHAT MORE can be said about the irrepressible Dougie Dudgeon, one of Castle's creative "think tank". He joined the com- pany five years ago having previously worked with Terry Shand and Jon Beecher at Stage One Records. Dougie says of the company: "There's a lot of loyalty in .u -yrjra 1 ' 

with a very strong team of people who have a wide 
°nd9kni of different talents 

Lasgo 

Building Castles Around The World 

Congrats to Terry, John, Dougie, Tony 

from: 
Peter, Mark, Nick, Charlie, Martin 

Lasgo Exports: "MIDEM" Stand No. 

PAGE 10 CASTLE COMMUNICATIONS advertorial 
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CHRIS COLE DANA EVEN 

V- 

CHRIS COLE joined the com- pany for a four-week period in October 1984 and now says: "Terry Shand is a very persuasive man — he must be because I'm still here." Chris is general manager of Castle Communications with responsibilities for produc- tion and the warehouse, and works closely with the vari- ous manufacturers, studios and art design companies. "Jon and Dougie think up the ideas, and then I take them through the manufacturing 

INTERNATIONAL LIAISON Dana's main areas of con- manager Dana Even works centration are in new pro- very closely with Castle ductions, acquisitions and Communications chairman sales on the Scandinavian Terry Shand. "I am basically front for both rental video his assistant in that the ma- and sell through, jority of projects he is devel- oping land up on my desk. I follow the ideas up and make certain that they ac- tually get done." Canadian Dana previously worked in the video industry for Astral Bellvue Rathe in her native country, acting as marketing manager for several Ameri- can-based studios including RCA Columbia and CBS/Fox. 
SALLY BLOWER 

SALLY BLOWER has been video production manager at Castle Communications since August last year, and has more than nine years ex- perience of the video indus- try, including corporate video production. She has previously worked for Tri- angle Two and Black Rod, ana most recently at Eraser 

plicator. Her basic r  "ensure that we get all the new releases out — get all the print, get the sleeves de- signed, see that the product 

► - 

Happy 5th Birthday 
from the all-singing 

CMCS Group of Companies 
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CAS Tl ECOMMUNICA I IONS PLC. 

The gains of Citizen Dane 
..ii   in Mnrch 1987. 

I 
Chris White meets finance director Cliff Dane, who has seen the company grow from £75,000 scraped together to the Stock Market in 
just over three years, and discovers a secret sleeve note writer 

T WAS while working for main contribution has been to ir Jessel Trust pic as group ac- into Cas!l® CTm""l™t 
0gnd''fi! rapidly that we have now got an- countant that Cl.ff Bane first basic n^an^ a^ts^and^ of £1.6m, money 

director of Castle from the begin- pony succeed." Castle has acquired over the ning and has witnessed if grow Dane points out; "From the be- 18 months from a company that was launch- ginning Castle Communications He pom .1 "(~n<-i|p ed with £75,000 "scraped to- has been run like it was a public ous companies acquired Castle gether from various people" to company so it was relatively easy, knew all the individual mvo ved one that is now well on course to when the time came, to go to the and understood the business they being one of the maior secondary USM. In fact the shortest period were in and thus has been able to marketing/back catalogue com- trading for any company has to be help them both financial and on 7.. ... .. ..l, i '  '-'i— the creative side. The last year has 

HPS 
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ir 
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^eeT^^dwM 
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Si 
to the future, Dane says: 
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alexCo 

SUPPLIERS OF 

T-SHIRTS BADGES ETC. ETC. 
94 GUILDFORD RD., CR0YD0N CRO 2H,I 

TEL: 01-683 0546 FAX: 01-689 4749 TLX: 8951182 
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"cTita OyifjinuL ^Kiil fQecoydingi 
the most famous oldies label 

Now over 1500 hits available on ^ < 12 & CD Singles, LPs, Tapes & CDs 

min 
SIVITE OF THE y4RT 

c, representing recordings by bteve Hackett, Jacques Loussier, Clifford White, Fatback Band, Ralph McTell, Tom Paxton, Ike and Tina Turner, The Chelsea Label 
end Unique Stradivarius Gala Concert • SEE VS ON STJIND 2601/2 JIT MWEM • 

^NW90 
ADVERTORIAL 

UlUT^'n!'tmy£tIndustrial Estate, The Hyde, London NW9 6P ■ 01-200 5335 Fax 01-205 0109 Tlx: 264597 OLD COL G 
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■ftj CASTLE OOMMUNICA I IONS PLC. 

Building Castle's 

firm foundations 
J®n Beeehe? | has helped keep | things steady: j "We've stuck to j markets we ' know and j understand and | steered dear of I high-risk I areas" 

JON BEECHER joined Castle Communications in March 1984 as commercial direc- tor and it marked the re- newal of his working partnership with Castle's chairman, Terry Shand. The two had previously worked together at Stage One Records and after Terry had start- 

ed a record wholesaling company it wasn't too long before he was asking Jon to join him to take over this side of the business as video developed. "I was with Stage One for about three years looking after sales, and then exports, but eventually left be- cause I was unhappy with the way the company seemed to be going. After a short stint with IDS I got a call from Terry who asked me if I would like to join him at Castle i CommunicaHons, and we've work- ed together ever since," says Beecher. At that point Castle was just three people working out of a basement in Southwark although it wasn't too long before a move was made to new premises complete with warehouse in south London. 'Terry landed a very big video contract which was taxing up a lot of his time, so I began to take over the record side of the business. I'd already decided that instead of selling other people's records, we should start licensing our own, and so we started setting up various labels. The_ first was Dojo which 

P- 

% 

mmo 
i CASTLE'S DOUBLE-album from Peter Green's Fleetwood Mac 

names Dougie and Jon — then really good came The Collector Series. "We had managed to conclude a licencing deal for the Immediate catalogue but the market had been somewhat flooded with various Im- mediate re-issues over the years and so we had to come up with good concepts to make it was very work for us. Initial!) 
label's r 

work tor us. Initially we were going to get involved with the budget end of the market but there was no 

ly good quality budget produd liable, and Pickwick seemed to have that market sewn up anyvray. 'The next best thing seemed Is be to come up with a range of double-albums selling at mid-pike because no one else was in thd area. There was Pickwick and MfP at the budget end, and companies like K-tel and Telstar, whicn U just started up, at the other and then there were the specialists lite 

CONGRATULATIONS FROM YOUR No. I LICENSOR, 

KIM v.- 
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Ace and Chiswick in between but there wasn't actually a mainstream company handling mid-price prod- uct in the middle, Beecher adds. "We found that it was easy to gel product from the Independent record companies, we knew them well from our previous experiences at Stage One and in my case IDS as well, and they were very recep- tive to what we were trying to do. At first though it was very difficult getting product from the major companies because they naturally tend to be wary of any new com- pany that comes along but we have built a good relationship with them over the last few years and licence material from EMI, CBS, BMG, PolyGram and MCA amongst others." Despite the absence of any product from major record com- panies for almost two years, Castle Communications began to flourish and expand rapidly with various labels. "We were in the business of selling records and coming out with packages that were right for the market. It didn't matter what the package was as long as it was right," says Beecher. "Most of the labels that we start- ed were restricted to certain types of music — the Raw Power label concentrates on heavy rock and metal for example — but the one exception was the Collector series which features everyone from Vera Lynn, Frank Sinatra, Nat King Cole and Johnny Cash through to Hawkwind, Fleetwood Mac and Ike & Tina Turner." Castle decided to use the design company Shoot That Tiger! for its album sleeves. "It was a mo' 

/ 

<^4 

/ 

REVIVED IN the Collector series - Frank Sinatra, Hawkwind, Verc Lynn and Ike & Tina Turner 
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TUMBLEDOWN FAMMA 
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QUALITY MUSIC MARKETING 
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For Miles, which specialise in pop and rock re-issues, the company does not see itself indirect compe- ffion with them even though they are all in the back-catalogue mar- Let "They can be competition to on'extent but they are re-issue labels run by enthus.asts whereas we are a public company which means we are accountable and can't start making non-commercial decisions, , .. . "We're always looking for new ways to market catalogue, and that is where Tony Hams and myself play a particular role in the com- pany. At first the amval of the com- 
everybody's \ on CD which is that w to come up with even more orig- inal ideas, That's Original label is one of the recent concepts that we've come up with. Two original classic rock aloums put out back- to-back in generic packaging, which is very important as it gives the range an immediate identity and dealers will stock all the titles as opposed to just a couple. The price point of Thafs Original is     hlnoro ic n lot (if 
two compact discs at great rock music for just £9.99. "The titles we've released so far include Motorhead, Black Sab- bath, Joe Cocker, Lovin' Spoonful, 

Dudgeon: 'At first the arrival 
of the compact disc meant new ways of marketing back catalogue, but now everybody's 
putting material out on CD, which means we have to come up with even more original ideas' 

Todd f 

THE ZOMBIES — port of the 
Procul Harum, and apart from be- ing out on CD the label is also available on double-play cassettes and double-albums." One of Castle's newer labels is Fun Dept Records which debuted 

Amazing Spiderman. "We were looking through the Buddah cata- logue and there was this Spider- man album we wanted to put out but we didn't know which label to release it on since it didn't really ly of their usical c( 

cept. The whole Fun Dept thing started almost as a joke but then we realised that there was a need for a label focusing on more off- the-wall product. 
TO PAGE 20 ► 

WWING THE INDEPENDENT BANNER IN A MOST DISTINGUISHED MANNER 
Congratulations to Castle CommunicationsPtC for fire successful years.  

STIFF LIHLE FINGERS 
THE POLECATS 

SPLODCENESSABOUNDS 
THE GONADS 

THE RUTS 
THE METEORS 

SHAM 69 
THE ADICTS 

THE LURKERS 
INFA RIOT 

VICE SQUAD 
PRINCE BUSTER 

L 
RECORDS and music ltd. Artist! 

P.O. BOX 164, LONDON SE13 SON ^TE^3^ 77503^FA)C032^8334^ 
RELEASES RANGING FROM; 

THE EXPLOITED 
THE BLOOD 

JUDGE DREAD 
THE BUSINESS 

BLITZ 
BAD MANNERS 

ANGELIC UPSTARTS 
HEAVY METAL KIDS 

COCK SPARRER 
COCKNEY REJECTS 

THE PARTISANS 
ARTHUR KAY & THE ORIGINALS 

RARE...COLLECTABLE...CLASSIC...LIVE...PREVIOUSLY UNRELiiiii.aa^Pii MEW TALENT LIKE... 

THE LOAFERS 
THE DELTAS 

KICKER BOYS 

THE CRACK 
ANT1 HEROS 

COFFIN NAILS 

SKADOWS 
THE NITROS 

CONDEMNED 8^ 

FRANTIC FLINTSTONES 
MARK FOGGO SKASTERS 
SOME KINDA EARTHQUAKE 

HOT KNIVES 
THE MAGNIFICENT 

THE BURIAL 
Km 

untrm OF TH^ESTREET^FEflTUFUNG REVIEWS, NEWS, VIEWS AND FEATURES THE ONLYiTmUE^IHDEp||fH)BMTVOIOS^OF^THE^TREEj^FE^ ^ ^ HARfaCORE AND COLLECTORS. 

BEAT OF THE STREET" MAGAZINE 
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Castle doesn't have its own in- house promotion department but instead hires people it considers to be experts in their 
ss- & 
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they sell. At the end of tl 
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Castle's talent scout 
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YEARS 

OLD... 

AND ALREADY KINGS OF THE CASTLE! 
CONGRATULATIONS ON 

YOUR CONTINUED SUCCESS 
i:JROM 

a 

u 
LIGHTNING DISTRIBUTION, BASHLEY ROAD, LONDON NW10 6Sn TELEPHONE 01 -965 5555 ORDER DESK 01 -965 9292 TELEX 927813 LARREC FAX 01 -961 8040 

^ A DIVISION OF PARKFIELD GROUP FLO 

li 

% 
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CASTLE COMM1 INICA' IONS PLC. 

? 

*- 

Q 

From concept to reality 
@nee the specials project department developed a concept, the 
practicalities of manufacturing become paramount. Chris Cole, Castle s general manager, is the man responsible for bringing the idea to 

e known Terry Shand a; ( 

the company was startinaan,I' 1 I said that I'd do a month, and ^ would be it. Needless soy. y 
as huge poijlJ 

with Ken Hill, CHRIS COLE is general manager of Castle Com- siuuis —- r' — - munications with responsi- tion assistant Gavin Shackell, and bilities for production and VDU operator Karen Hart. Its a the warehouse. "Dougie Dudg- tight-knit team. The three ware- eon and Jon Beecher come up houses that we have for albums, with the ideas for the various labels cassettes, CSDs and videos cover and source the master tapes and some 10,000 square feet in total, work on the label copies — they and are racked out with a second then hand eveiyfhing over to me floor which gives us approximately and i arrange tor the art-work to double the space." be done, and take whatever pro- Cole joined Castle in October  s through the manufacturing 1984 with basic responsibilities for 

Cole adcis; "1 quickly that there v.v tial at Castle becaus very good case team — it wos''
: 

particularly exciting period be cause the company was develop. '' mg very quickly and in differenl 1 directions. The opportunities' ' well with the company were I and Castle was breaking ground all the time. "The company was exploiting areas that others were ignoring, like mid-price double albums - Terry and Jon recognised these I gaps very quickly and w ' ' strength to strength. It wi 

mm 
ESSSSl 

:r,l^hc^rrStTir 

wm 
23= 

CASTLE 
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, background of the directors L-n it would have been for a com- S set up by complete 
""STsoys that much of his day- tn day time is spent feeding mfor- motion through to manufacturer and art-houses, checking artwork, arranging r ,e.Pros' ,ta''<'"S|n™I"( cording studios,and workmg out the best deal for Castle. We use several different companies for our manufacturing including CBS, SS, Moyking, ICM and Interpress We don't believe in putting all of our eaqs in one basket! It's the same 
with designers, we chop and change. If you use one port'cubr art-house on one particular label all the time then their ideas can be- come stale. Packaging is a very im- portant aspect of our work so it is essential that we get it right "The packaging has to be at- tractive to the potential consumer, so it has to be interesting which means good sleeve-notes and per- iod photographs. The public are al- ways looking for value-for- 

Cole has seen Castle grow from being a company with just two labels, Dojo and flat-ship Collec- tors Series, to one that now han- dles more than a dozen including Special Edition (CD EPs), That's Original, Raw Power, NEMS, Castle Classics, Blatant, Unforget- table, That's Classical, Cirrus (spe- cially made classical recordings). Marc Bolan/T Rex and The Furf Dept. "There's hardlv any area of back-catalogue that isn't covered 
TO PAGE 24 ► 

$ 

A HIGH FIVE 

to our friends at 

CASTLE COMMUNICATIONS 

on their 

5th 
ANNIVERSARY 

? HOME VIDEO INC. 

WE HAVE THE MUSCLE 

TO SELL HOME ENTERTAINMENTS PRODUCTS 
TO THE MOST DISCERNING DEALERS 

JUST LOOK AT CASTLE COMMUNICATIONS RECORD SALES THIS YEAR. 
Dynamic telephone sales team - experienced sales executives, 
negotiating sales and marketing campaigns with the multiples 

and the wholesalers. 
Sales available through mail order. 

IF YOU NEED ANY OF THE SALES AND MARKETING 
FACILITIES CALL JOHN HOWES NOW! 

CASTLE 

MTS 5.7 

'WSIC WEEK 21 JANUARY, 1989 CASTLE COMMUNICATIONS PAGE 23 



OA<iTI F OOMMU^1^^1 l^NS PLC 

CoBe hsis seem Castle grew Is-em a eempasiy with iust tw@ labels t® ©me that now bandies a dozen. There's hardly any m of fea®k- | eafaiogae that I isn't sobered' 

of the 

< FROM PAGE 23 by at least one of Castle's labels. Most of them cover a specific area of music, like Cirrus and Thafs Classical, and Raw Power which is heavy metal but the Collector Series double-albums cover a wide range of pop and rock music and there are now more than 100 titles on the label. The label is designed to appeal to a wide potential mar- 

gaps 

Tssil 

 ,, Roy Charles, Dionne War- wick, Cleo Laine, Roger Whittaker and Jack Jones. "It basically covers the MOR/nostolgia market and does particulariy well through out- lets like Woolworths ana WH Smith." Blatant Records developed from being a hip-hop type label to one that now includes Heatwave, The 

logue, alongside The Best of Sugarhill, Trouble Funk, Afrika Bambaataa, Fat Boys and Grandmaster Flash and Melle Mel. "With ' -- - - lector Sc .._ ...   a monthly basis, there is no regular release pattern with the labels. What we do is wait until we have a strong release package then put it out. I suppose at the moment we must be putting out around 150 

different titles a year them for Chris Harding's Knight Records whose stock we keep in our warehouse. In fact we are fast out-growing our present ware- house premises and we may be looking to purchase freehold premises and a much larger ware- house in the not-too-aistant fu- ture," Cole says. Why has Castie Communications been so successful? "It's down to 

hard work reallv, there's terrific in- put from everybody in every de- partment, from the directors level down to the warehouse. There is a very low turn-over of staff and when someone joins the company ■ they usually stay for a long lime, which is a very good sign. Tt- management also b(' moling people fror ranks which is very .... and good for morale." 

Congratulations. 
And thanks for calling 
©wr number so often! 

VIDEOPRINT 

PAGE 24 CASTLE COMMUNICATIONS 
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A SELECTION OF TULES AVAILABLE... 

falklands WAR CITIES AT WAR- THE LIFE AND DEATH OF STEVE BIKO 
MUNICH REMEMBERED STANLEY MATTHEWS LONDON MANDELA 

FAIKUK I London 

R 

THE III 
STORV 

DEALER PRICE: £6-95 

THE TUGS RAGGY DOLLS Sunshine/Pirate TUMBLEDOWN FARM 1 
TUMBLEDOWN 

FARMa 

CAV1008 CVI1020 CVI1030 
DEALER PRICE : £5-56 S.R.P.: £7.99 

CARMEN AIDA 

GIUSEPPE VERDI ARENA Dl VERONA MARIA CHIARA NICOLA AAARTINUCCI fiorenzacossotio GIUSEPPE SCANDOLA CVI 2013 

CASTLE 

GEORGES BIZET GLYNDEBOURNB 

DAVID HOLLOWAY CVI 2018 

MEN OF OUR TIME 
S MUSSOLINI I 

1 mm 

CAV1002 CAV 1003 CAV 1005 
DEALER PRICE: £6-25 S.R.P.: £8.99 

MANON LISCAUT THE NUTCRACSCiR 

GIACOMO PUCCINI 
COVENT GARDEN PLACIDO DOMINGO KIRITE KANAWA THOMAS ALLEN CVI 2028 

KW IML DMLLCI, COVENT GARDEN LESLEY COLLIER ANTHONY DOWELL JULIE ROSE-GUY NIBLETT CVI 2022 
DEALER PRICE: £10.43 S.R.P.: £14.99 

...... «DLc from polygram distribution 
ON 01*590 ALL GOOD WHOLESALERS 

A CASTLE COMMUNICATIONS PLC RELEASE 



CASTLF OOMM1 <N!CA i SONS PLC. 

Vision 
Yorkshire TV for various pro- grammes including several World In Actions, Tumbledown Farm, which is a children's programme, Harry's Game and the ^cult TV series The Fugitive, and we've pick- ed up other programme, Harry's 
sggpsv: 

r r 

SiSS 

mm 
erafn 

Casfie Vision is steaming ahead in the sell through market 
sell through label wos launched and the first six months have been HE LAST 18 months have very successful. We have the li- seen Castle Communica- censing rights for NVC (National Hons expanding rapidly in Video Corporation) which gave us the video retail market, with 61 ballet and opera Htle including 

* 

CONGRATULATIONS 
TO ALL AT 

CASTLE COMMUNICATIONS 
ON YET ANOTHER SUCCESSFUL YEAR, 

AND WE LOOK FORWARD TO BEING OF SERVICE 
TO YOU IN 1989. 

ST JAMES LITHO,SPECIALISTS IN LITHOPLATEMAKING TO THE RECORD INDUSTRIES. 
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/o^euse we were p®«her 
Me in*® the seH through market, we have goae for 
[op quaiity produet, middle fonighbrow' 

The NVC catalogue is one of the best of hskind, and we've also been doing very well with Men of Our Times' 

What's the 
absolute, 

undisputed 

greatest 
record 

of all time? 
(We're probably playing it right now.) 

Capital Gold is London's newest radio station playing the all time hits, all the time. 
With great music you get the best DJs. Names like 
Kenny Everett, Graham Dene, David Hamilton and Tony Blackburn. We're broadcasting seven days a weekon1548AM,atthefiar 
right hand side of the radio 
dial. It's where music lovers strike Gold. 

CAPITAL 

1548AM 

| THE . TIME ORE 

All Over Europe 
PMI = The Best In 

Music Video 

In Scandinavia, 
Austria^Germany 
and Switzerland 

PMI = Castle 

r 'rP. 

\ i 

Now PMI & Castle 
Business ... 

Showbusiness 

Pet Shop Boys 
Showbusiness 

S MUSIC WEEK 21 JANUARY, 1989 
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CASTLE COMMUNICa ' lONS PLC. 

SHSra mssm 

mm 

THOMAS mt lAMAtnumt AND FRIENDS 

pitched for that market bfc> the titles we have been rele are like videos in the futur we're well pitched for that m because the titles we have been re- around £7.99 wnne tl leasing are like video equivalents regular titles are £9.99 c i_li- L l « Working with Ross Cr of coffee table boob. The NVC 

releasing sc ,.J April to co-incide with the TV series programmes. We're looking aTa that will be going out. The child- couple of documentaries at the it,®S-T «9®nerP.l!y r.efai* for mom.ent' and the areas of light en- tertainment and sport, and the first releases should be later in 1989," Crowley added. 

\r 

CONTAINS 2 PROGRAMMES 
Sunshine/Pirate 

CLEARWATER 
CONGRATULATES 
mCASTLJE 

ON THEIR 5TH ANNIVERSARY 
AND HERE'S TO A 

SUCCESSFUL 1389 WITH TUGS 

CLEARWATER FILMS LTD 
LEE INTERNATIONAL FILM STUDIOS 
STUDIOS ROAD SHEPPERTON 
MIDDLESEX TW17 OQD ■ TELEPHONE 0932 562611 

Congratulations 
on your 

5th 

Birthday 
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BATTLESHIP 

POTEMKIN 

HENDRING 



CASTLE OOMMUNICA ' IONS PLC 

Hendring brings rock to Castle 
Meff8cirai8g',s traditionally strong rock video eatalogeie has proved a big 
asset to the 

ENDRING VIDEO was manager Simon Sounders, Lyn ness is going out there and finding acquired by Castle Com- Jamieson who loob after legal good music videos, packaging munications in Novem- and business affairs and sales man- them well, selling loads of units and ber 1987 increasing the ager Trevor Drone. making a serious profit. It's the one Stylianou says of Hendring's mu- thing that we know we do well and sic policy: "We put out product that we're not afraid of pricing. As long 
crissats;  

I SSI 
R.b 

ancji. Askmcj 

1 damont audio limitedl 

LI 

JO | 1 Y M T 0 H E AUDI© 

| coplantJ^ 
ll9Bl 

CAST! LE 

COMMUNICATIONS 

Thanks for flying our flags 
damont audio limited 20 Blyth Road, Hayes, Middlesex UB31 BY Tel; (01) 573 5^2 Fax- 
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IT'S ALWAYS GREAT TO WORK WITH PROFESSIONALS 

THANKS FOR LEASING US THIS CLASSIC ALBUM.. 
... AND IF YOU EVER FIND THE REST OF THE TAPES 

WE'LL PUT SOME MORE OUT! 

mu CHMLl 

THE FASTEST GROWING 
INDEPENDENT VIDEO DISTRIBUTER 
IN THE UK 

CASTLE HOME VIDEO 

2" •WITCHCRAFT 

2° •THE INVISIBLE KID 

18= ©A HANDFUL OF DUST 
3r •REJUVENATOR 

i20 •MADE IN USA 
•FREDDIES NIGHTMARE , ^ 

5 "0mCH"RCH ESSEXm'"UH 0402457025 V^AolLC nv^ivi          - ACTI C /T\iiill IklirATirvMC DA/^C advertorial 

ym 

MUSICWEEK21 JANUARY, 1989 
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rrc CASTI-E COMMUNICAI ions pi-c- 

The film dislriburion outposts of the Castle group are among its most 
acquisitions. But Film: The Castle connection 
director Neil Agran believes the merger is already paying dividends 

_NE OF the more confu: 

Castle group is that not all of ther 
sales and distribution side is even more baffling in comprising two 

related to Castle — or each other. Persevere, though, and managing director Neil Agran will steer you past any potential identity crisis. "They are Premier Releasing and 

out the cinema distribution and Target does everything else, which 
Target/Premier, as the operation called, is one of Castle's 

is patiently. "Premu js," he 

CANON VIDEO 
are delighted to be associated with 

Castle Communications pic 
and wish them every success for 

1989 and beyond 

For qualify, reliable service please contact 
Canon Video Ltd 

For supplies of "Rental or Sell Through" 
Video Library Cases 

Duplication Wounded Cassettes 
and Duplication 

CANON VIDEO LIMITED 
TELEPHONE: 01 908 5784 TELEX: 295369 FAX: 01 9089678i:5 

Hendring's called Night Zoo which ■ we're also distributing in March.":® The New World connection's® brought Hellhound (the seque1 " Hellraiser) and "a lovely film Martin Sheen called Da, a " Leonard story. We've also gc Rocks and Spike Of Bensonh The Castle c " ' 
vTab'X 

^itlBSenS: 

mmi 

Si ESS c 
it 35' 

iii SiHii 
liii ISi mm 

s 
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Agran: -With Castle behind us. 
People are keen to be involved in 
on all-nghts situation because 
»*ey see there's a company that 

eyerything: theatrical 
mstnbution, video, television, so'es, the lof 
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Oxford Street fo 
new premises in Leicester 
Souare, giving 
scope for expansion 

a 

=tK=r:; sss 
Sifai 

EEiEiN 

Where would your 
records be without 

a bar code! 

What ever 
bar coding your 

requirements are 
from film masters to QC 

or systems, talk to the experts. 

CALL BAR CODE SYSTEMS 
TOLL FREE ON 0800 282 456 

EICSI !AR CODE SYSTEMSl 
NIKON HOUSE 0 RICHMOND ROAD KINGSTON UPON E SYSTEMSl THAMES KT2 5PR 

01-549 0909 

14 GREEK STREET LONDON WIV 5LE 
TELEPHONE: 01 439 2923 

FAX; 01 734 9301 

//////Ton the DRAW 

wish to congratulate 

* CASTLE COMMUNICATIONS * 

on their continued success 

and look forward to working 

with them in the 

k 

r 

IU 

Music week 2i January, T989 
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CASTLE COMM■ INICA_LL^>NS PLC. 

Castle Home 
Video is one 
of the group's 
more recent 
acquisitions — 
yet already, 
the company 
is looking to 
move ssp to 
the first 
division of 
distributors 

Promotion hopefuls 

from Hornchurch! 
SITUATED IN rural Horn- church, just two minutes from the M25, Castle Home Video is one of the group's more recent acquisitions — md certainly the farthest removed 

Interaction with other Castle companies happens on a day-to- day basis, with some links busier than others. "Having Premier as a theatrical distributor in the group is greatly beneficial," Lynn indi- cates. Despite the two-way com- munication at all levels, the man- agement of the company is his total responsibility — " ,l :'u 

a Columbia rep and open their . case." Castle Home Video average I three releases a month, which a~ 

at VTC. 1 It's dearly an arrangement that | works well. "We go to every major, i CBS Records ship 40 per cent of f the market — CIC, Vestron, MGM and Buonavista - so we're in 

jngcbou, shipping out coHeding 
with^C 

isss Uuir! 

"S 

Eiliasi 
TO PAGE 36 ► FREDDY'S NIGHTMARES, n 

CONGRATULATIONS 

CASTLE COMMUNICATIONS PLC. 

5 Years Young 

A Great Collection (Geddit)! 

of People and Product 

From Your N01 SUPPORTERS 

Paul & Ike Gang at: 

AVANTfREGORDS 
Unit 6c, 111 Mortlake Road 

Kew, Richmond, Surrey T\AA9 d.ar 
Tel: 01-876 9995 Fax: 01-876 2227 

YEAH! 
YEAH! 

YEAH! 
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BEST 

WISHES 

WADHAMFILM 

43-44 Hoxton Square 

London 

i Ipl: 6PB 

Telephone (01) 729 4100 

n p lex 1 Cl & It 
s t- a t u 1 a t s t I 
■ n e i I- 5 t 

full o I* i g- i •Si p r 
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tnVe' 5"' 
we ve 

ALL STAR TRAVEL 

Travel Specialists to the 
music world for all 

Group and Individual 
Travel Arrangements 

with personal attention 
and competitive rates 

EtaI CONTACT (j&j 
JOHNMIDDLETON 

on 01-446 6561 
819 High Road • North Finchley 

London N12 8PR 
AIR ■ SEA • RAL • HOTELS • CAR HIRE VISAS PASSPORTS 

Ireland's Leading Independent Distributor 
is proud to be associated with 

Castle Communications 

We wish them every success 
for the future 

Lob® 15 Distributed: 
«« .? Communications, K-Tel, MCA Island Mother, Counterpoint, Prism, Trax Music, AVM, 

PRT FM Revolver 

Contact: Brian Wynne MD 

PAGE 36 CASTLE COMMUNICATIONS 
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^S,he 
0PP0. 
S&n 'owesMje-5 

i, Has found c 
niche in the maHtet 

Waging war on the sales front CUli 

SHfrtSTES 

^,r 

,S, 

M m 

We are proud to be associated 
with the growth and success of 

CASTLE 

COMMUNICATIONS PLC 

Thank you for your support 

mainstream computer systems ltd 
Specialists in Multi-user Accounting Sy 

WINSOR'BECK 
P-U-B-L-l-C R-E-L-A-T-l-O-N-S 

Purveyors of 
Professional 

PR/Press & Publicity 
to the Entertainment 

Industry 

NETWORK HOUSE 
29/39 STIRLING ROAD 

LONDON W3 8DJ 
Tel: 01-993 7506 
Fax: 01-993 8276 

Music WEEK 21 JANUARY, 1989 
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_ fr; CASTLE COMMUK'ICA I IONS Pl-C. 

MAGNUM JOE COCKER 
COCKER HAPPY 

URIAH HEEP 
VERY'EAVY vervuhble 

< FROM PAGE 37 

Howes: There c litable. The c« then you her 

Jpiil 

5 sisi mis 
: no wasted heads and the business is very ■ 
ipany is^ aware that if you have no margin, no business — and Casf je has been able to I 

I B R A F M A N I 
I MORRIS | 

Media and Communications Law 

Proud of our continuing association with 

Castle 

74 New Cavendish Street London WlM 7LD 
Telephone 01-631 4883 

Fax 01-636 5439 
Telex 94012837 BAMO G 

Mercury Link Mailbox 19002965 
SOLICITORS 
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^dffenBas 
^'rtey-re | 
g-jsr- 
/itwoY4 ®n 
Soko«t*®rnew 
tlierrfs' I 

log. 
wholesalers and key accounts" While CasHe Sales and Market- - obviously focuses on the CasHe els it is also tree to take on out- side clients. "We've recently taken on rilm-trax on video products, John Hall and George Lucan's company, and 1 believe that we can do a very good job for them They are a company 1 like and they re not dissimilar to CasHe." Howes adds: "CasHe Communi- 

5 company - ---- , —a'about dis- tribution. The attitude is to let the big boys get on with that, and we concentrate on putting the product out, and give the distributing com- panies all the help that they need. "A lot of the major record com- panies treat mid-price product like they do full-price and that is not the answer; with this particular price range it isn't so much volume that matters so much as actual coverage in the marketplace. Sales tend to be very much consistent — we recenHy ottered a 20 per cent discount on CDs but we didn't par- Hcularly see any extra sales." He feels that one of the reasons for CasHe's success is that "ifs such a tight-knit operaHon, there are no wasted heads, and the business is very profitable. The company is very aware that if you have no margin, then you have no business — and Castle has been able to maintain the margins/' "At Castle Sales and Marketing we don't treat our outside clients as second class ciHzens," says Howes. 'The/re just as important to us, and of course we are always on the look out for new clients." 

ROBIN GREATREX & KATIE HARPER 
WILL BE STAYING AT 

RESIDENCE CROISETTE MAUBOURG 
12 RUE LA TOUR, CANNES. 

TEL; (93) 431818 
ALSO CONTACTABLE ON 

THE CASTLE COMMUNICATIONS 
STAND. NO: 0723 

WE ARE INTERESTED IN 
LICENSING AND FINISHED 
PRODUCT DEALS FOR AN 
EXTENSIVE CATALOGUE 
IN MANY TERRITORIES. 

UK FAX: (01) 831 7827 
TELEX: 24637 TEL: (01) 242 9397 

rV 
.10^ 

'"Arc on 
wax 

O F M A uAt-1 rHf0 

N aw distributed a 
castle cq 

ND JOINT LY MARK ET ED TH R D U G h 
MMtJN,CATn 'ONs I ^tee 

w 

ON NR. DONCASTER • SOUTH YORKSHIRE DN9 1QE 
MlJSlcWEEK21 J, 
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CASTLE COMMUNICA I IONS PLC. 

Knight gives Castle Heart & Soul 
Castle subsidiary P Knight Records provides added I competition within the company and I has delivered with its Heart & Soul series I. 

HRIS HARDING who along with Tony Harding . (no relation) was a partner in Starblend Records is the man behind Knight Records, 

..king in a consultancy capacity on the A&R side. "As a private company though, without any huge corporate backing, we just couldn't compete in the TV market- ing field and so we moved into mid-price catalogue marketing via such product ranges as Country Store which featured single-artist complilatioiis by all the top country 
bell and Tammy Wynetfe," Hard- ing recalls. "Eventually Castle Communica- tions came along and started talk- ing to both Tony Harding and my- self about ways of expanding the marketing and selling of catalogue products, Tony remained in Wim- bledon with Masterpiece Produc- Hons and after ' 

.... unly catalogue label that PolyGram distributes apart from its own. And although in some ways Knight Records is competing with Castle Communi- cations, in practical terms we are really releasing complementary 
Knight Records, initially launch- ed with 22 cassette titles in the 

Night Riding series including JJ Zamfir, guitanst John Williams CaTe, Magnum, The Al man Gladys Kmghf & The Pips. Brothers Band, lOcc, The Move, "We are buildmg up Fats Domino, Melanie and T. Rex. loyalty with the senes — the N Dealer price is £2.43 and the Riding senes was so successful range has since been released on we released ,t in album format vinyl as well. Complementing the well. The Easy Riding series is oin series is Easy Riding, which is ed more at the in-car trade. MOR-oriented including names aea'er response they toolc! like Roger Whittaker, Gheorghe botn N,ght R«ding and Ec- L1 

in^the^ack-catafogue Tompi- 

cX! 

f 

The National Video Corporation 
congratulates 

Castle Communications 

on the successful marketing of the world s finest 
opera and ballet on video 

The National Video Corporation Limited and NVC Arts International 
Liberty House, 222 Regent Street, London WlR sDF 

Tel: 01-434 9571. Telex: 893405 NVC. Fax: 01-434 9700. 
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Many Congratulations 
Cn Your 5th Anniversary 

With All Good Wishes 
For An Even More 
Successful Future 

International Television Distribution 
Seymour Mews House, Seymour Mews, Wigmore Street 

London W1H 9PE 
Telephone: 01-935 9000 Telex: 22872 TV FILMG 

Fax: 01-487 3975 
444 Madison Avenue, New York NY 10022 6987 
Telephone: (212) 980 6960 Fax: (212) 832 7397 

MANYGATE 

has arranged the production of 
all the classical recordings on Castle's Cirrus all-digital label. 

We congratulate Castle Communications pic 
on five impressive years and wish them 

every success in their continuing development. 

Manygate's cl®ss^l™fpromotion9 International.'tours 
Artist management oon^r^r Management Business sponsorship 

Record production Hecoron iy VortB Battersea High Street London SW11 3JE n Cotswold Mews %w7965 Fax; 01-585 2830 .. ...rSETSuG2 

^CWEEK 21 JANUARY, 1989 
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ft!^ AS',1 L£ <COi >,M!iN I CATIONS PLC. 

Purchasing a Masterpiece 
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CONGRATULATIONS 

to all at 

CASTLE COMMUNICATIONS PLC 

for 5 years 
outstanding success 

and wishing you 
continued expansion 

in the future. 
HORIZON RECORD CO LTD. 

Quakers Coppice 
Crewe, Cheshire 

CW1 1FA 
Phone 0270 589321 

Fax 0270 587438 
The racking company that cares for its 

suppliers as well as customers. 

Congratulations to Castle 
on their first five years. 

Reflex offer an Overseas Courier 
service exclusively for the 
Music and Film Industries. 

IF YOUR PACKAGE IS THAT 
IMPORTANT!! 

PUT TIME ON YOUR SIDE 
CALL THE REFLEX. 

THE WORLawiSE COURIER 

^TELEPHON^OT^ aw?1?™' MIDDLESEX TW7 6NA ttLtHHUNE 01-568 6972 3 Lines FAX: 01-568 9534 
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On 20 years/too ring, recording 

and writing together 

The success continues 

.0 Pnonogram 
370 City Road. London EC1V 2QA Tel: 01-278 3331 

Malcolm 
Forrester 
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IP REVIEWS 

0. LOOP: Fade Out. Chapter 22 CHAP LP 34. Distribution: Nine Mile/Cartel. Sterling sonic efforts on behalf of wah wah and stun guitar gel with up-in-the-air lyrics on Loop's best album yet. From the superb silver gatefold sleeve through the stoned swagger of the material to the mystique of the run- out groove this is fop-notch psy- chedelia, none of your tacfcy revivalism. Should hit indie top 
ELVIS PRESLEY; Stereo '57. RCA PL 90250. The sub-title Essential Elvis is a little misleading because although this previously unreleased selection contains some great stu- dio out-takes it's hardly a must. But to hear his rich voice ease effort- lessly through the tracb and real- ise that Elvis was just 22 at the time is staggering. Presley fans and nos- talgia buffs will love it. NR 

STOCK IT 
Flying Nun FNE 23. Distr  Rough Trade/Cartel. Latest in the splendid New Zealand influx, The Bats are a reliably melodic quartet whose penchant for good old un- apologetic ' sung in boy-girl format with every regard for harmony, sees them lift a head and a shoulder above their post-C86 Anglo-wastrel   poraries. Miles better than The Pas- tels, in other words. DC 
DAVY SPILLANE BAND: Out Of The Air. Cooking Vinyl COOK 016. Ireland's top session chap when a bit of uilleann pipes is calP ed for, Spillane's found a welcom- ing ear in the Kershaw noddle, which is why side one of this budget job comes from a Radio One session. Atlantic Bridge and The Storm will satisfy the faithful, while new roads are suggested by Rory Gallagher's involvement and 

STOCK IT 
RUSH: A Show Of Hands. Ver- tigo 836 346-1. A third double live set from the rather under-rated Ca- nadian trio. Always regarded by many as too indulgent. Rush prove convincing with their effortless mu sicianship and a sound light year ahead of most dull American roc acts. It's a colourful, if a little toi clinical, collection that will keep the strong fan-base happy. NH 
LOU REED: New York. Sire WX 246. Here is a fabulous record from Reed, almost a complete vin- dication of his, ah, mercurial efforts since emerging from the Velvet Underground. A wonderfully ob- served, played and produced — and mighty long — document of the mean and the clean, it should reverse the downward trend in his sales, being seen in years to come as his best solo set ever. DC 
BUCKWHEAT ZYDECO: Taking It Home. Island ILPS9917. One of zydeco's more celebrated figures returns with a surprisingly poppy album. The manic accordion still remains to the fore but there's plenty to appeal to non-Louisiana folk music lovers. Recent stateside dates with U2 has brought him a 
pearances with Eric Clapton, who adds guitar to a version of his own Why Does Love Got To Be So Sad, at the Royal Albert should see Buckwheat take off. If 
THE SUPREMES featuring Diana Ross; Love Supreme. Motown ZL 72701. Another definitive Motown 
more. It also shows that although the trio was never quite the same after Ross left, hits like Stoned Love and Nathan Jones are just as time- less. Big sales guaranteed. NR 

SVENGAU? MANIPULATOR? DESTROYER? 
DIRK VELLENGA 

 WITH MICK PARREL 

ELVIS 
AND THE COLONEL 

Revealed for the first time - 
the true and shocking story of 

Colonel Tom Parker, the /<$£■ 
man behind the King. 

Many never-before- 
published photos / 

—I) i i < 11 

sistently interesting of England's toblished folk performers reh with a fascinating mixture of r and traditional material. Company policy Is Carthy's own sturdy com- ment on the Falklands War and he offers new versions of traditional songs as well as La Cardeuse, a fiddTe tune done in his influential guitar manner. Currently touring with violinist Dave Swarbrick, Carthy is already in the Folk & Roots chart. Dl 

NITZER EBB: Belief. Mute Rec- ords STUMM 61. Riding on the crest of the new beat wave comes the second Nitzer album stuffed lots of accessible dance ..ns topped with imploring v< One can't help thinking the. Cabaret Voltaire, Hula and the like were doing the same thing years ago — but this time it's m<— fashionable. Reasonable sales. I 
KARLA BONOFF: New World. Gold Castle/Virgin VGC 6. Originally a member of Bryndle, a supergroup that never was which also included Andrew Gold and Wendy Waldman, she had three solo albums on CBS in five years, followed by silence apart from a song on the Footloose soundtrack. This, her first outing since then, is a fine example of the art of the female singer/songwriter, with songs like Tell Me Why, All My Life and the insistent Still Be Getting Over You. Had the promised lyric sheet been included, it would have been even more of a pleasure. JI 

much like the lunatic on the number 134, after a cold night out. Harper remains fascinating yet slightly un- settling. Loony is a collection of tracb culled from the last few years, either omitted from LPs or omitted from record labels' sched- ule, but the/re not duffers, simply e of w le to e ped from the chap: honest, straightforward quality — a voice worth hearing and an artist worth stocking. See folk chart and indie chart if you doubt this'll sell. DH 
STRAWBS: Don't Say Goodbye Chord STRAWBS 1. Distribution: EMI/Supertrack. This respeded SevenHes folk/rock band's most re- cent album has now been picked up by a major, as it it always de- served since its original release last summer. Typically stylised vocals trom Dave Cousins on seven tracks he wrote solo or in collaboration plus a couple of songs from Rich- ard Hudson and steHing work by brilliant guitanst Brian Willoughby throughout, make this a very worthwhile album, now on CD for 
SIDEWINDER5: Cuacha! Diablo SORC I. Distribution: Pinnacle. demon's new grooming label sees nother stirring bunch from Tuscan . .nzona, The Sidewinders. They're guitar pop-rockers with the coun- try-with-fangs bite of The Long Ryders, the melodic consciousness of Guadacanal Diary and The Smithereens and the dusty, heart- felt songs of guitarist Rick Hopkins. Check the sweet harmonies, rolling twangs and what we cal 
GIRL TROUBLE: Hit Or Quit If The Next Big Thing NBT3303 Distribution: Fast Forward & The | Cartel. Splendid offering from Girl 

Trouble. Mixing the finest of gar- age and rockabilly together Jev produce a concoction thats high on danceability and sexiness. The guitar work is faultless and aroovy sleeve notes add to a peach of a product. A great ver- sion of Paul Revere's Steppm Out is included — their time may come sooner than expected. If 
VARIOUS: Greensleeves Sam- pler 2. Greensleeves. Grez 2. Another treat by Greensleeves to give those who missed out the chance to catch up on past hits like JC Lodge's Telephone Love and Gregory Isaac's Rumours. But the 12 classic lovers which also include Deborahe Glasgow's Knight In Shinning Armour, and Beres Ham- mond, She Loves Me Now, are at a bargain price of £3.25 for album and cassette and CD £7.99 not the full price as is reportedly being 

SINGERS & PLAYERS: Vacuum Pumping. On U Sound ON-U LP 39. Seminal reggae production by the man who needs no introduc- tion — Adrian Sherwood. A mas- terpiece of silky, instantly hummable tunes and thrilling, chil- 
|orgeous dub, spiked with the ,  industrial sounds that are iherwood's hallmarks. Boot Urn Baff Um sublimely combines joy and mvstery, blending the trends to soar aeliciously above most con- 

BASIL COETZEE. Sabenza. 

should bring him the intemm; , success enjoyed by his couTkvl Abdulah Ibrahim with whomQ corded the celehrrfl Mannenberg that became $ middle name. Memnrnki- . 

RECCETAKE^^;. Dave Cavanagh, Sarah Do Ola During, Leo Finlay Dunrn Holland, Dave LaiZ u:""" 

These roots 
are made 
for talking 
THIS MONTH'S chart shows eight new entries, led by a live album from new country star Nanci Grif- fith. The old and new in British Ira- difionally-based music are repre- seated by Martin Carthy (Amnesia is reviewed on opposite) and lead- ing Scottish electric band Run Rig with their live offering. Perhaps the most surprising debut is Songhai, which more than most deserves the title World Mu- sic, bringing together African, fla- menco and Thompsonian 1 ' The album and its making c . lured in A&R Talent this week (p32). And ifs welcome back to contrasting veterans Roy Harper (acerbic singer-songwriter, reviei this week) and Scottish folk singe. Archie Fisher with Sunsets I've Gal- 

FOLK & ROOTS ALBUMS 
| TITLE, Artist Lobel/Colalogue No (Diitribiitot) | 
1 1 1 1 WATERMARK, Enya WEflWXI99|W) { 2 13 NEGOTIATIONS & LOVE SONGS, Paul Si imon WEATO223(Wr.j 3 3 ANCIENT HEART, TanitaTikaram WEAWX210IW) 4 2 FISHERMAN'S BLUES, Pie Waterboys Ensign/Chrysalis CHENS (C) j : 5 t TRACY CHAPMAN, Tracy Chapman Etektra EKT44 (W) 6 5 SHORT SHARP SHOCKED. Michelle Shockerf Cooking VmyiCVLPUf) 7 8 DON'T BE AFRAID OF THE DARKfRohPrtr.rayRAnn Mprcurv MERH129|f) 11 IRISH HEARTBEAT, Van Morrison ATheChieltait is Mercury MERM24W, 9 ONE FAIR SUMMER EVENING, Nanci Griff,i J, MCA MCF3435(F) 10 ■ RIGHT OF PASSAGE, Martin Carthy Tonic IZTSASSfCON/OWFOJ! 11 1 AMNESIA, Richard Thompson Capitol ESI2075 (El 12 to GIPSY KINGS, Gipsy Kings Al/Dureco 1150192 (A) 13 • ONCE IN A LIFETIME-LIVE, Runng Chrysalis CHR1695iq : 14 14 LA PtSTOLA Y EL CORAZON, Los lobos Slash/london 828-121-1 (H 

ii. • SONGHAI, Kclarna/Diabalemiompson Hannibal HNBU323 (CHI 16 7 FOLKWAYS - A VISION SHARED, Various CBS 460905 (C) : 17 12 WORKER'S PUYTIME, Billy Bragg Go'Discs AGOlPlMf) i 18 9 NO MORE TO THE DANCE. The s.ilv Sisrcs Topic 12TS450 fCON/CM/PBP-1) : 19 l« HOUCHIE COOCHIE MAN Epic 461186 jCI-i 20 v AOABA, Juno Tabor  Topic 12TS449 ICOWCH/PROjl j 21_ » THIS IS LATIN MUSIC, Various Caliente/CharlySHOTKCHI j 22 19 IMMIGRES, Youssou N" Dour Earthworks/Vimm EWV20 ifl j 23 19 LITTLE LOVE AFFAIRS, Nanci Griffith MCA MCF34I3tfl ; 
!4 22 GRACEUND, Paul Simon Warner Bros WX52(W ■ 25 ■ LOONY ON THE BUS^TS^;  Awareness AWLIOU (17® j 26 2« SORO, SaiifKeita „ irns Africa STERNS1020 {STERNS! | 
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& 
cf|n'a gloriously lush nH fairly oozing with atmos- 5 here as the Brighton hand sweep fbefore them. Totally cophvahng, ^forthcoming LP, Sue, shoufd ^ worth waiting for. 
ii It I AN COPE: 5 O'clock World. 

fnr The Vogues in 1965. Taken him bis superb My Nation Under- around LP, it s Cope at his most ob- Sreperously garrulous. 

0 

SINGLES 
Reviewed by Jerry Smith 

STOCK IT 

STOCK IT 
EAT: The Auto Gift EP. (Fiction WAN(X/CD) 100). Fiction signs its first band since the Associates and this debut, three track EP, produced by Mike Hedges, should make waves with its self-styled Swampadelio/Urban Blues being an interesting mutant concoction fired by high octane rhythms. 
DIESEL PARK WEST. All The Myths On Sunday. (Food/EMI (12)FOOD 17). Diesel Park West plunder the Sixties for a catchy slice of rock, an epic hook and polished Chris Kimsey production. Bound to make an impression be- fore the forthcoming album, Shakespeare Alabama, is releas- 

JULIAN COPE: the mad dog returns at his most obstreperously garrulous (it 

WILL OWN- ING: Where Is The Love. (4th & Broadway/Island (12)BRW 122) Islands two soul star finds of last year combine here for a superb version 0f the ponnyHalhaway& Roberta Flack hit from 1972, pro- duced by Downing himself. Smooth and sensuous, with emot- -s^rmonies, it's going to be 
SYDNEY YOUNGBLOOD: Con- gratulations. (Circa/Virgin YR(T) 22). Sydney Youngblood follows up his much-acclaimed version of Bill Witherts Ain't No Sunshine with a dance track infectious in its thumping bass end, irresistible Ihm and strong, memorable vo- 
CHAKA KHAN. It's My Party. (Warner Brothers/WEA W 7678(T). Not the Lesley Gore clas- sic, but a Womack and Womack song taken from Chaka Khan's CK album and with its classic, even vin- tage, dance feel plus infectious chorus, it looks capable of doing 

TANITA TIKARAM: Cathedral Song. WEA YZ 331 (T)). Wonder- fully effective, dreamy ballad from the latest crop of talented female 

YOUNr'A5™:15' NASH & ruuNG: American Dream (At- auart?^ A9003(T)). Old hippy quartet reform for the title track to meir torthcoming album which was not only writtenljv Neil Young but K also a surprisingly catchy number 
SKESisjncisS placing seems assured. 
SHEENA EASTON; The Lover In Me. (MCA (D) MCA(T) 1289). Sheena Easton returns with her first single for MCA, the title track to forthcoming new LP, am' 
danc 

THE BELOVED; Your Love Takes Me Higher. (WEA YZ 357(T/CD)|. The Beloved seem to be losing their way somewhat as they slip into even more vacuous dance tunes, this a pleasant high energy track, but hardly distin- guishable from many others. 

0 STOCK IT 
MC CHOICE; Let's Make Some Noise. (Gee St GEET 11). The in- imitable Gee St label picks up on a classic New York track already making progress on import and likely to wipe the floor in the coming weeks with its deep, pump- ing soulful Tony D production and the mixing skills of man-of-the-mo- ment, Todd Terry. 
TURNTABLE ORCHESTRA; You're Gonna Miss Me. (Repub- lic LIC(T) 12). Strong loping dance track with a hypnotic feel to its intri- cate percussive rhythm and spiced- up by excellent piano and horn ac- companiment, all behind an effec- tive half-sung half-rapped vocal. Should do well. 
THEN JERICO; Big Area. (Lon- 

UJUIVI-UT, and as the first previc of their forthcoming new album. Outside, it sounds promising in blusteringly catchy sort of way. 
THE CHAIRS: Honey I Need Girl Of A DiHerent Stripe (Pink Halo PHO 03). EnigmaHc title and murky low budget recording hide an enthusiastically perfomied and reverently Sixties-style indie pop track with its warbling vocals, obli- gatory chiming guitars and even " burst of Hammond organ sour A cut above others of its type. 

•SZ.T"™'00'"c'"- DIESEL PARK WEST: Myths and hyths 
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THE OT^ER CHART 

TOP 40 SINGLES 
, CRACKERS INTERNATIONAL EP > SHE DRIVES WE CRAZY L i R^ Y^ ^MT   

3 - ^MgWNG'S GOTTEN HOLD OF MY H raH<*bo««RU21{E) 4 4 HIT THE GROUND Naliva/Epic BION02 (Q r o FINE TIME 3 Z N.wOrtkr FoelwYFAaiSfPj' ^ 8 THERE SHE GOES Gol Ditci GOLA52 (f) 7 . STRANGE KIND OF LOVE Foohmo MONEY 6 (F^ g 6 TIED UP Mfreunr YEllO 2 (F) 9 7 IM-OVEWAS A TRAIN coofci«,v«T<iON2i2iF) 
]0 . IS THIS LOVE? Yiroi-ICSW^ ] 1 - MOTORCYCLE (EP) toflfton BomuNt FA1128 (W) ]2 10 SISTER MOON 
13 - SME'0 VirahVSnUIEt 14 13 ^NJ|{.1E(

EJ?00N Lomioa ION 209 (F) 15 21 destroy the heart Craoltoa CREOS7 (I/RT) ^ WHAT KIND OF FOOL Ed«nEVEN?(n 
17 - utJrf™VELVET fonlano ULAC4 (F) 

THERE SHE GOES AGAIN 
MvUMUTOS (RT/SP1 

NIGHT TRACKS 

29 - MADE ME REALISE 
CULT OF PERSONALITY HEAVEN AINT HIGH ENOUGH surrTnoerT YEAH YEAH YEAH YEAH YEAH JACKIE'S STILL SAD 

VTCOTEFC I WALK THE EARTH 

ALBUMS TOP 20 

STRANGE KIND OF LOVE LOUDER THAN BOMBS 

LIFE'S TOO GOOD iioMiiTmj.iioucHian/ni 

WORKER'S FLATTIME 
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The rebuilding of Brixton 
some of the big soul gigs that 
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BINDERS 
You can now file invaluable back issues of Music Week and use them as a constant source of information by using our custom made binders. 
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Out of Africa 

The media might flirt with African music but the foundations of support remain strong, no more so than at Stems African Record Centre. Ola During reports on how this operation has grown in five years to be a leading outlet for an 
neglected area of 
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CLANNAD 

Music From The BBC TV Series 

ATLANTIC 

REALM 

LP REB 727 CD BBC CD 727 
Cassette ZCF 727 

available now 

Distributed By Pinnacle Tel 0689 73144 
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SEARCHING FOR THE BEST BEATS? THEN CHECKOUT BEST BEAT LIMITED 
FOR THE HOTTEST DANCE MUSIC REMIXES!!! 

1^92-Wc Ca^C,Wt W  
INNER CITY ★ YELLO ^-CHILDREN OF THE NIGHT ★ SAMANTHA FOX 

Rl OW ★ T-CUT-F ^ 2 MEN & A DRUM MACHINE ★ REESE & SANTONIO 
WEE PAPA GIRL RAPPERS ★ BANG THE PARTY ★ RYHTHIM IS RHYTHIM WEE PAPA G^L

0^ds * burrell ^ ADRENALIN MOD 

We'd CcP^jUCA 
YA/Z * NENEH CHERRY * COLDCUT * FINE YOUNG CANNIBALS 

BROS ^OltoNIA * PAULA ABDUL * HOWARD WITH M^ELLE dci nVpn ^ c-ryi e COUNCIL ★ D.C. LEE * LIAZ ★ GLOBAL CUT ★ REID 
CALVrN PIZARRIO * POP WILL EAT ITSELF * DINA CARROLL 

I -m . I w? m 
I ft 1 ^ y 3^ pyn USIVE WORLDWIDE REPRESENTATION FOR KEVIN j j j j J llA^l-r . r-.i-nni/'i/ 'kAAVHAV' h/AV IMAM ATI/IMC; AMHV 

Vlea# 

ca. iMnFRSON DERRICK 'MAyDAy' MAY, JUAN ATKINS, ANDy COX SAUNDEKbUi steele^ HOUSEMASTER GENERAL 

CONTACT NEIL RUSHTON OR JOHN MOST/N 
i OFFICE - PHONE 021 772 2221, FAX 021 766 6929 USA OFFICE - OPENS FEBRUARY 
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,0 THE TRAVELING WILBURYS ■O 2112 The Traveling Wilburys (Otis & ,or r f. . < . V . VCONBlUE-ZZIai PARIS. Mico— 

0#% on o tVtN* 20 9 Brother Beyond (V 

22 
)01, NEW LIGHT THROUGH OLD WINDOWS 1,13 Chris Rea (Chris Rea/Jon Kelly) , LIVING YEARS 53 3 MJko JlUoMor FLYING COLOURS 2515 Chris deBurah (Paul I *%£i TRACY CHAPMAN * * * Mt%9 2 36 Trocy Chapman (David Kershenbaum) 

27 »»OrmLCIVE SUPREME aJBLUJ Diana Rossi The OO s, s SO GOOD® -*y 31 Mica Paris IL'Equipe)  tt% ooj. 10 WHOM IT MAY CONCERN OW 2814 Pasadonas (Various) •M RAiNTOWN wl 11 'D DpnrnnRlnpl 
32 

% - 
34 The Wolorboys (J THE MEMPHIS! 

SWdS 36-sSS 
37 
38 

TOP ■ 20 ' COMP 
2 2 THE PREMIERE COLLECTION * * * Really Uselul/Polydor ALWTV1 |F) 

2 , , NOW 13! * * * * ' 2 Various (Varioas) 
3 3 3 BUSTER|pST) * Virgin V 2544(E) CsTCV 2544/CD;CDV 2544 
4 . , THE GREATEST LOVE 2 - 2 Various (Various) Tclslar STAR 2352(BMG) GSTAC 2352/CD:TCO 2352 
5 , 0 THE GREATEST HITS OF HOUSE • 4 2 Various (Various) GSN&Sq 
6 4 2 Variaul CBSAVEA/BMG HlTS'9(BMG) 

! 7 ' 2.S,Sl0VE * Telsfar5TAR23t6(BMG) C:STAC 2316/CO:TCD 2316 
8 Stylus SMRB62 (STYjl G5MC862/CO:SMD862 i O ? DIRTY DANCING (OSTt * + GBKSKD 

! 1® 

TF • 
39 ,8«!=KL.ie,d, 
4° • 5&^oses,GunsWRoses, 
41481 " TANGO IN THE NIGHT***** 22 Fleelwood Mac (Buckingham/McVie) _ 

h 42 ~ DELICATE SOUND OF THUNDER* 8 Pink Floyd (Dovid Gilmour) CTCFOJ^ 
r 435,: APPETITE FOR DESTRUCTION • 13 Guns 'N' Roses (Mike Clink) __ovmSSl 8 144 3B THE SINGLES COLLECTION* 11 Kool And The Gang (Vorious) 
» 45' , REMOTE , „ ,    7 Hue And Cry (Goldberq/Biondolillo/Kane) 
- 46 ' A SALT WITH A DEADLY PEPA* !5 Soil 'N Pepa (Hurby Lu» Bug/lnvmcibles) CFS&B 
\ 47 0 TILLI LOVED YOU* 8 Barbra Streisand (Various) C;Ji29«5/cSuS' 

48- '7. George Michael (George Michael) 
49 , THE FIRST OF A MILLION KISSES* 14 Fairground Attraction (F. Altrodion/Molom ey) CiPymwcMnS 0 m 

1 
n 

, COPPERHEAD ROAD 6 Steve Earle (Steve Earle/Tony Brown) MCAMCFJtJijn" C:MCFC 34267CO;DMrF lilr t 51 , NEGOTIATIONS AND LOVE SONGS IVFI-IYlit* WaTOriroH^vaSr 2 Paul Simon (Pool Simon/Vonous) OWXJJSC/Co ejma! 
I 52391 CONSCIENCE * 12 Womack & Womack (Chris Blockwell) 4thr B'woy/WandBRlP519jf| C:BRCA5I9/CD:6SCDS]9 
I' 53 4oi , ANY LOVE* 3 Luther Vondross (Luther Vandross/Marcus F , Epic46MO!-l|q dlllcr) C;462908-4/CD;4S2908.9 " c- eo,, SHORT SHARP SHOCKED .27 54 5912 Michelle Shocked (Pele Anderson) Cooking Vlnyl/Ujodon CVIP1IF) CCVMC1/COI3414J2 
i 5550. „ ONCE MORE INTO THE BLEACH 4 Debbie Harry/Blondie (Various) Chrysalis CJBIjC, C:ZCJB2/CO;CDJB2 
59 i)50 MJB Ye||0 (Ye||o) Morcury/Phonogrom S35778-](F) C:836778-4/CD^34778-l ■| 57511 , GIVING YOU THE BEST THAT 1 GOT* 3 Anita Baker (Michael J Powell) Elektra £KT 49 jW) C:EKT 49C/CD;960B37-Z t° BO m BIG THING 0 5; WO ■A* Duranduran (Ouranduran/Elias/Abrahom) EMJDDB3]|£i 

V. 59 '-^"dr^Ky^r* C:P00VC9/CD;8S= .5 60 535 HYSTERIA* Bludgeon Rifiola/PkonaHrSLfllf) v Del Leppard (Robert John Lanqo/Niqet Green) CiHYSMCI.'COMWS! 
f 61 , REVOLUTIONS* 2 Jean-Michel Jarre (Jean-Michel Jarre) CrPOLHC&MW is DANCE DANCE DANCE • 56 1 Jamos las! (James Last) Polydor JLIVIIF} CJLTVC 1/0:837453-2 

, 63 43, , RAGE * T'Pau (Roy Thomas Baker) Si: ■ VnnnitNl ... CrSRNMC 2[iyCD;CDSill4 20 jfLJI MTT ALL OR NOTHING 1 MMilliVanilli (Frank Parian) Coollempo-'Chrjr-solii CTIP11(Q 1 GCZIIPII/COLCCOIW 
655911 THRILLER********* Michael Jackson (Jones/Jackson) G4085930/CD;COEK 85930 

c .66531, •»asrDs* WSB|WGCD:9257»2 
67 -THE CHRISTIANS** The Christians (Lourie Latham) C:ICT9C'76/C0;CI09876 
60 555: , THE CREAM OF ERIC CLAPTON * * Eric Clapton/Cream (Vorious) C:ECWcl!SlS«j 69 59. , HEAVY NOVA* Robert Palmer (Robert Palmer) ( LlTCEMD 1M7/C0 COEV.BIIW 
70 509- ■fflOfcssr cuc«'c» 
7159, .=ss rcXwiSl : 72 905. ! WetWetWet^akcf/KrolWWVWIiS^ortlo sT'ciWWWM i CO;«32726-2j 1' ^fKriMMarir^^pfle^r/^JeirDorlsnuirii 

1 74 55 < 3 HOLD AN OLD FRIEND'S HAND Tittany (Georae B. Tobinl v.c "J - i'''fl| C;MCFC3457 CO 3««3ff] >s m 51ARINO AT THE SUN • W.Sr: 'Y'l f Urel« (level 42/Bodorou/MenJotsohn) c.POLHCil'cOB.'Zfl-J 

' nations 
ii '•2 • ssi 

| 12 : 2 Varb«(Voriou^RTY'88 * 
13 4 2 Varioeus?VaSrliauEsi<PER'ENCE * EH,EMIVD9>iB rr FMTVD 457CP:CP EMTVPj4 14 19 2 VorfousXriius81"185 * Telslor5TAR2M»rf r-CTAC 2348/CP:TCD 2344] 
15 o ! wHF BEIDERBECKE COLLECTION Vonous (Brian Hainsworth/KeilfeMroanl r.DMS/C^DMCDa1 

116 ma 1 Vari"u°VaSNG VIETNAMtOST) 01 ASMAMAi'lji r.AMC3913/CD;CDA3Tj7 
17 ma I^bLU^S MOTHERS (OST) 

: 18 18 : _ Michael Jackson9D;nr.rt B0.. (Variousl TelslornART4».'«9 . .CiSTAC2298/CD:TC022rS 3 
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Exporters feel undervalued by [ 
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fluctuating economies and supply | 
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illiul IIIIIIMilBIMilll ■ I II 1^— 5 Panthe^"Music in nortH London ^ S MARK BALLABON: 'E.porf is Highly cortex' is one of the newer companies in start cLng dawn then o/bosi- 
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european music distributors 
EUROPE'S LEADING DISTRIBUTOR OF DELETIONS/OVERSTOCKS 

VISIT US ON STAND 7.21 AT MIDEM TEL-8005 

COLIN JOHNSON ROBERT MOLENAAR 
RECORDS CASSETTES^COMPACTDISC^ 

MUSIC VIDEO 
european music distributors ltd. unit 
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FXPQRTING. EXPERTISE. SERVICE 

and oil that jive! 

ATTENTION CUSTOMERS 
We can provide you with product information guidelines with greater accuracy and reliability We also provide a complete and comprehensive range of product information from regular release sheets to stock lists. ■ r , ^.u j. _i n Our customers planning department gives you the satisfaction of knowing that goods will reach their destination with the minimum of delay and with prompt reliability. We have a fully computerised export documentation and stock control system, providing 

: We can"1 d^sHvei6New Iatal^o^ues, Compact Discs, Overstock, Independents. 
: WhyHno^^hon^nSw an'd^iscus^o'uTsuccess in overseas finished product representations. 

TED I S C 
WORLDWIDE DISTRIBUTION 

MUSIC WEEK 21 JANUARY, 1989 PAGE 45 



STERN'S EXPORTS 
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PANTHER MUSIC 

IMPORT / EXPORT 
We are specialists in quality overstocks, 

deletions & special offers, with 
hundreds of titles in stock on CD, LP & 

We are pleased to welcome all new 
export customers, so please apply now 

for our latest catalogue. 
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AUDIOVISUAL 
INTERNATIONAL 

THE MAJOR NEW FORCE IN AUDIO & VIDEO EXPORTS A* M.nciwi rontact DANNY RYAN on STAND 21-10, Tel: 8141 
MuSICWEEK21 JANUARY, 1989 PAGE 47 



MIDEM '89 

PuxnaC^ 

I 

STAND 07.31 / TEL: 8044 
CONTACT 

ANDY STEPHENSON OR PAUL FALZON 
PINNACLE IMPORTS 

ELECTRON HOUSE • CRAY AVENUE ST MARY CRAY • ORPINGTON KENT BR5 3PN • ENGLAND 

THE U.K.'S LEADING IMPORTER OF NON-PARALLEL MUSIC PRODUCT FROM AROUND THE WORLD 

CRUSADER MARKETING 

SPECIALISTS IN JAZZ, CW, 
NOSTALGIA, M.O.R. 
CURRENT AND 
DELETIONS 

CONTACT RAY MURRELL 
AT THE CRUSADER 
STAND 07.10 OR 
GRAY. D. ALBION HOTEL 

Crusader* 
Crusader Marketing Co Ltd 

Unit 5, Haywood Way, 
Ivyhouse Lane Industrial Estate 

Hastings, East Sussex TN35 4PL. 
Telephone; 0424 435511. 
Telex: 95227 CRUSEX G 

Fax: CRUSADER 0424 424035 

Two years ago 
the US import 
scene was a 
trend-setting 
part of the 
industry but 
ruling over 
royalties has 

writes Harold 

US importers. 
:e itie te IN THE two years; court case that altered the mechanical-royalties pro- cedures on recordings import- ed into the US, the American im- nnrt scene has withered from a vi- end-sefting i mini-industry to a moribund shadow of its for- 5r self. The August 1986 ruling that made importers responsible for paying mechanical-royalty fees to US music publishers was merely one of the most prominent in a 

series of setbacks that have com 

American major fe began" challenging .mporters' rights to dl ' 
had become a fixture in T l- Stateside industry, virtually (J markehng such then unpraveno^ I as Culfure Club and Duran Duron 
prior to their first domestic releases. as well as expanding the morkel f i tor less commercial indie-label || 

But a number of elements, many . of them the result of major-label in- 3 

CAROLINE'S JONATHAN Gilbride: "The American music scene has become increasingly in- trospective which may benefit the 

changed that situation, Lawsu... stigated by the majors resulting in legal restrictions against "parallel" imports, as well as such factors as an unfavourable exchange rate and a reinstatement of customs duly are among the most frequent- ly-cited influences. Not the least of these was the August 1986 judgement won by publisher T D Harms and the Harry 1 
Fox Agency (which issues the vast majority of US mechanical li- cences) against the New Jersey- { based JEM Records, which disfri- i buted a New Zealand-manufadur- ■ ed Frank Sinatra compilation in- I cludincj the pop standard 01' Man ' :h Harms owned US 

RECORDS — CASSETTES — COMPACT DISCS 
* Distributor of all German Releases 
* Major and Independent Labels ★ Suppliers to Wholesalers & Retailers ★ Fame Catalogue with over 50,000 titles 

Let us supply you today the music of tomorrow 

{J RECORDS 
Your Music Partner in West Germany 

Exporting to the World" 
Fame Records 

Mus.kvertriebs GmbH, Post Box 700171 Am Vorort 21-23, D-4630 Bochum 7 
West Germany 

Phone: 0234 280053 
Telex: 825307 fame d 
Telefax: 0234 280882 

RECORDS — CASSETTES — COMPACT DISCS 
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Europe by contacting Norman Smith, David McWilliam or Paul Bott at the Solhotel, Cannes to discuss how TBD can boost your place in the single European 
Tel: (010 33) 93 47 63 00 

\ " / 

Video, CD, tape, album, single Europe. 
• TERRY BLOOD DISTRIBUTION • 

rmm 

^qFTtjo^fnl^TmBU^ IN HOME ENTERTAINMENT. 
Terry Blood^istriburioi3^nits^8/19/20^RosevairR^^i^rkhous^ndus^i^^^,^N^wcastle-under-Lyme, Staffordshire ST5 7QT. England. 
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INDIES 

THE HEART THROBS rejurn from dy- 
for Profumo called Blood For A Stone. 

Throwing le through 
m, BtadkSi n Hazchem and 

le (Golfing is iger and guitar 
where the/ll have a new single and LP soon, but this primal slice of Pop features all of their earlier material. Former Strawberry Switchblade 

irouqh the Cartel, releases a set from Harry Fabyre and illed The Discreet Agent and 
Crystal Nights and The Dumb Angeb continue the legend that is 
edition cover version o^Brio^mon's 

HE REPUBLIC label releases :ellent You're Gonna Miss M  n%9 Turntable Orchestra through' ?ough Trade and the Cartel. The fr--' s taken from the Republic album  CD compilation The Garage Sound Of N. opped up injl 
leir first single Plastic 

fvave their first release for Bop Cas- settes through Revolver and the Car- tel. Ifs another fine slice of popness and is available on 12-inch only and is called EP. Tracks include Waiting For Ann — which the band claim is a slow song — and Australia Fair 
Do It Dog Style on Damaged Goods. Finally, The Ex hove their 1936- Spanish Revolution double seven-inch 

se will be followed by only release also on see the light of day LES DISQUES Do Crepuscule is re- learing a single WhaMf — His Eyes, 
followed by her debut album Particu^ 

STRIKEBACK has started a Germar branch called Deulschland Strikebacl' and the first releases include r LP Sex Metal. 
available on January 23 in vinyl, cc sette and CD format (the latter wi □n additional track), and the groi 

is, Georgia and no mention o 
iscule is distributed by Pinnacle '■ " ' label release c 

cuch's Metal Goes Moc m. Andy Giorbtno s The Art Of rting Go and a new 12-ii " ' 
double album by Bevb Frond ca' Bevis Through The Lookinq G .U U DDT X 

caHed Beatboy. All of 

Shatter, and an album from Shelloyan Orphan, plus LP from »Ur«l« Uaion Cralg DavUa and AR Kane. These wi he k». 

TABOO 
7" & 12" single 

'number O' 
cat no (12) ANA44 

OUT NOW 

12-inch. MC Mello's Comin' Correct 12-inch. Younger Generation's 
WWW'0/! rn'lIOGoin'no1u2l"iLike That on 12-inch. Republic will be fol- 

Wl JDe^e^New YirkGS and CD with parts two and three of 

Strange Fruit are still worth picking uo 
M2stdraccs:d^ 

distribution 
O P I N D I I 
-- "SINGLES 

CRACKERS INTERNATIONAL EP 
SUDDENLY 

SAY A LITTLE PRAYER 
JTOHNKETTLEY IS A WEATHERMAN 
3 chikTchikki AAH AAH 10 io 

12 ii 
5 WALK ON 13 11 JE NE SAIS PAS POURQUOI 14 12 
i IT'S PARTY TIME AGAIN 16 13 

18 26 Slock Ailkw WowfWJB MY DJ. (PUMP IT UP SOME) 19 16 

22 2i CHAINS OF LOVE (Remix) 23 29 
9 WEEKEND/JUST WANNA DANCE 

25 23 3 BLUE MONDAY 
25 THE ONLY WAY IS UP 26 17 

3 THE LOCO-MOTION 28 24 

5 WILL YOU LOVE ME TOMORROW 
33 28 

37 30 CALL ON ME 

TOP'20 ALBUMS 1 i 37 THE INNOCENTS 

12 MO THE DRAGON ! JACK TO THE SOUND / 6 3 ACIDO AMIGO 
8 S 9 THE hit factory vc 
9 8 57 WONDERLAND 

10 1° 2 substance 11 16 4 IJI^pARAGE SOUND OF DEEPEST... 
12 12 13 n 14 m 

lOULIEK THAN BOMBS iLSMwcr-- 
i JijlTTTOWMTmEriEfrGO- 

ITiT^THMmWHOLiSw  
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As video booms omd promos find themselves cropping up in ea variety of places. 
are beginning to wonder isn't it time they got the credit and royalties for their woHk. Selina Webb reports 

Video producers: shooting out 

for a slice of the promo profits 

MUSIC VIDEO 
i 1 „ KYLIEMINOGUEiKylie The Videos Video Single (5 tracks 1/2 0min/£6.25 PWL VHf 3 9 j b BROS: The Big Push Tour * ' 0 Live (10lracks)/1 hi7£6.95 CMV 498002 o , 9 CUFF RICHARD; Private Collection — Compilation (16 trocks)/54mln/£6.50 PMI MVPCR1 
^ 6 33 CPttinues VideoCol^n r 5 7 GEORGE MICHAEL; Faith 3 Compilotion [6 tracks)/40niin/£6.95 CMV 490002 
6 7 ,B MICHAEL JACKSON: Making Thriller '' ' 16 CompilaHon/l hr/£6.95 3 Vestron MAI 1000 7 5 ig BANANARAMA: The Greatest Hits ... ' ° lu Compilation(13lracksl/45min/£6,95 Channel 5 CFV07902 o 4 8 PET SHOP BOYS: Showbusiness 0,0 Compilation |4trocks)/30min/£5.21 PMI MVRPSB 2 Q iq 6 T'PAU: Live Af Hammersmith 7 'u 0 Compilation (11 trad«J/55min/£6.95 Virain WD 357 10 n 7 NOW THAT'S—MUSIC VIDEO 13 Compilation (15 Iracksl/l hr 6mln/£d.95 PMI/Virgin MVNOWS 11,9 5 DIRTY DANCING: The Concert Tour 11 5 Live/1 lir30min/£6.95 Vestron 

i o , 8 7 DIRE STRAITS: Alchemy Live 1 * 10 ' Compilation (11 Imckskl hr 30mm/£6.95 Channel 5 CFV 00122 10.1353 GLAMROCK UiJ Compiialion/52min/£6,95 Virgin WD 454 1412 3 MADONNA: Ciao Italia... 1 ^ 1' 0 live (16 lradu)/l hr 40min/£7.80 WEA 
15,4 g DEFLEPPARD:Historia PolyGram 13' Compilo«on(18lracb)/lhr30min/£10.42 ' Music Video 041 484 2 1613 2 FLEETWOOD MAC: Tango In The Night ,OIJ Live(13trock)/lhr/£6.95 3 WEA 9381493 17 9 ,0 INXS: Kick The Video Flick " Compilotion (6 iracb)/30min/£6.95 Channel 5 
18 15 43 WET WET WET; The Video Singles 10 3 Compilation (5 lracks|/25min/£6,95 Channel 5 CFV 05662 19 cna SALT 'N' PEPA; A SALT WITH A... 17 Compilolion (5 tracki)/22min/£5.56 Channel 5 IDN 07912 20 _ _ IRON MAIDEN: TWELVE WASTED YEARS Compilation/Ihr30min/£11.99 1 PMI WN 9911522 Compiled by Gallup for Music Week © 1988 

THE BOOMING sell through ing a slice of the profits, market has helped make Established directors such as music video a lucrative off- Michael Geoghegan at M-Ocean shoot of the record market- can claim to "earn enough not to ing process. Now CDV and other have to worry about royalties", but music/visual tie-ins have increased some smaller production compan- yideo's profile as creative product ies, producing low budget promos, in its own right, giving the pro- are incensed to see their work used ducers a strong case for demand- without credit in compilation tapes, advertising campaigns and televi- 

fifom industry for the use of pop promo. — network and satellite TV across 

Mark Wightwick at The Unit says he is "extremely riled" to see his compan/s video for Gene & Jim's GENE & JIM'S Shake video: The Unit was 'riled' to find it being used Shake included on video compi- on compilations without permission l„i:—, . -Il .L:  L:l_ 
change notes on standard practice — 7. i- 7 i  / "■■■■ —"...v. — they are not going to budge for royalty income from the heavy TV ed arrangement for work used in an individual." exposure and compilation use of sell through tapes and CDV. Wayne Fitzgerald, assistant ad- the company's six top 20, but "The argument that promos only ministrator at the MFVPA, ai" cheaply produced, dance promos, serve promotional purposes gets that the smaller compar Ian Wiener is responsible for a weaker by the month/' he states, "shouldn't whinge" if they char dozen music video compilations "When CDV takes off the record not to join their trade associati released in the last year. He ac- companies just won't be able to ar- but describes the current contra.. knowledges that the system may gue that people are only buying between record and production seem un|ust, but urges the aggnev- ihem for tfre music - if I do a CDV companies as "totally unfair", ed companies to view their low then I I certainly expect to get "It's true that people who make profit 'Obs as an investment for the points for it." promos are „ive

H
n a

H rough deo|; -TL■   ,, ft L J I Leadln9 t campaign for he says. "When people make a j . )L -lU W tl,one
T,on afianges is the Music, Film And commercial they retain some i1' I comoaniL r t t ^ V'df0 in it - but record companies ..... companies^ cut their rate for fte up to^establish standard contracts promos lock, stock and barrel. chance of exposure — when for i members to include such Some of the contracts are to 

S enouah not toZveT i""65 05 T"'*;5' ri9h,S and and|- ^ - but what do the pro- 
wo*^ h ° M^adlintra0tarACCe^ ^ ^ ^ ^ ^e da fee, that everybody trU® thof 
S^^Tece^an in-r ^ Ws^c^S ^ P^P1© Wh© come, but the profits from music from the promo makers mOK® pr©m®S video compilations aren't that "Our oroblpm h a u • 

ta!f rePresen^°°^hfiig like th^percen- 9^©" " worth while^to do^^t'—- then mX^ ^7^' ^Ugh d®®! , , 
""Mark Wghtwick beiieves the in 0 7^ lf the wanMo bw# what d® creased impact of CDV cou'dso've th^ poStaerlsf gef to" produCefS the royalfy debate, and foresees a ^ d® if th®y 

want the job?" I 
the royalty debate, and foresees a gethe and join the MfVPA " < 
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S~) KEY ACCOUNT SALES ON 
AUDIO & VIDEO PRODUCTS. 
D.A.T.& VIDEO 
MANUFACTURING/DISTRIBUTION 
Hainoton Associates Ud 52 Red Lion Street London WC1R 4PF 
Telephone: 01-831 6895 Facsimile: 01-8317827 



A&R revolution underwrites 

the US publishing headlines 
by Jim Bessman tates have rendered traditional "Record companies are looking 

^ RABBING THE head- sonq-p uggmg less relevant. "In to publishers to develop bands be- ies in the Amencan Nashville/ notes Renzer, "the mar- cause of the high cost of sii— lusic publishing scene ket is still song-driven. But pop ond them ( 
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CD Single 
produced by jolley-harris-jolley 
release date 23 rdJanuary 
order now frotn EMI Telesales Ol S4H 98/ 
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Proudly represented in 1988... 

iron maiden wet wet wet 
BON JOVI DEPECHE MODE 
SCORPIONS ERASURE 
DAVID LEE ROTH T'PAU 
EUROPE SIOUXSIE & THE BANSHEES 
ANTHRAX CURIOSITY KILLED THE CAT 
JUDAS PRIEST TRANSVISION VAMP 
HELLOWEEN THEPASADENAS 
STATUS QUO SADE 
MARILLION E A R T H , W I N D & F I R E 
JETHRO TULL BARRY WHITE 
DIO ROD STEWART 
DEEP PURPLE LEONARD COHEN 
WASP WAS NOT WAS 
FRANKZAPPA DAVID SYLVIAN 
ROBERT PLANT SPANDAU BALL E T 
WHITE LION T H E A D V E N T U R E S 
JAGGED EDGE BOY GEORGE 
LAAZ ROCKIT E VE RYTHING BUT TH E GIRL 
NUCLEAR ASSAULT DEREK B 
MEATLOAF F AI RG RO U N D ATT R ACT IO N 
ONSLAUGHT THE CHRISTIANS 
KREATOR J E SU S & MARYC HA I N 
V 1 C I O U S R U M O U RS ARTGARFUNKEL 
ZODIAC MINDWARP JOE COCKER 
BIG AUDIO DYNAMITE EIGHTHWONDETl 
ALL ABOUT EVE THE MISSION 
DONNASUMMER BRYANFERRY 

.. .welcome to the world of merchandising 1989 

h 

'"group OF COMPANIES 

rnNTACT; KEITH DRINKWATER, ?nM BENNETT OR BARRY DRINKWATER DEER PARK ROAD LONDON SW,9 3TU Ipi 01 540 8211 TELEX: 8814040 BRAVADO. ^AX 0 1 542,807 ^E_MAKDG^882 

visit stand No. 09.33 
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ever-expanding Castle Com- icafions will be out in full force 

rimn Marc On Wax, NEMS/lm- mediole and its Castle Video label. Among the retinue to be found in Cannes: cha.nnan Terry Shand, commercial director Jon Beecher, and Dougie Dudgeon who loob after special projects. 
CHAMPION RECORDS 181 High Street Horlesden London NW10 4TE 961 5202 
TlliTSrthbondon label will be pro- moling a new single Loneliness by Kevin Tizaoo which is taken from a concept album The James Brolton Project, and label head Mel Medalie will be looking to clinch various worldwide licensing deals. "I reckon that they're the best records we have ever releas- ed," he says. 
CRUSADER MARKETING UnitS Haywood Way Ivy House Lane Ind Estate Hastings East Sussex TN35 4PL 

(0424) 435511 Ray Murrell Crusader, formed five years ago by Roy Murrell and Peter Riley will be promoting its vast catalogue ond "We're also looking to licence product of a similar nature to our existing stock for our expanding UK distribution network," says Murrell. The company's range of music products — available on vi- nyl, tape and CD — include coun- try and western, Scottish, nostalgia and blues music and many of the titles are available at budget price. 
ANCE A DISC Unit 30, Sheraton Business Centre, Wadsworth Road Penvale Greenford Middsx UB6 7JB 991 5705 Vijay Bajaj 

Baird Road Enfield Middlesex SEN1 1SJ 443 2828 Colin Johnson 

Meridian Centre Vulcan Way New Addington Surrey 

f] 
Three Le< 

f Units' OTODISK Unit 65 Woolsbridge Ind 

(0202) 823421 Mike Smith Fotodisk is a new company that will be launching a series of double- pack shaped picture discs featuring many of today's top rock and heavy metal acts. The compan/s Rock Sagas series features extracts from interviews by radio DJ Chris Tetley with names like Guns 'N' Roses, Anthrax and Zodiac Mindwarp. Fotodisk has released two dozen titles so tar and will have 35 in catalogue at Midem. 

Landsdowne Road London Wll 3LP 229 1268/727 4214 Fay Gibbs The Fay Gibbs Music Service will be representing the music library Primrose Music — the recently- launched library comprises an ex- tensive collection of background music and a unique classical cata- logue. There are two publishing companies within Fay Gibbs Music Service, Gibbsville Music and Fancy Free. The company is head- ed by Fay Gibbs who has worked in the areas of background and li- brary music for more than 20 
FIRST STRIKE PROMOTIONS 31 Norfolk Place London W2 258 0035 Sue Bergin First Strike Promotions is part of the Stylus Music group and is headed by music industry veteran Frank Sansom. Sister company Pyramid Promotions was formed in re- sponse to the growing importance of the regional media in breaking records, and is heading for the Nineties with a new-look team that aims to break records for all its cli- ents. Sansom describes First Strike as "the strike force that reaches the shops that others don't". 

RAEME PERKINS MUSIC 61a Priory Road 
Surrey TW9 3DH 

Wet's Angel Eyes. "I've also book- ed musicians for Spiftin' Image, for my sins," he says. "Basically I m go- 

G8.M RECORDS 308 High Street Stratford EI5 1AJ 534 4882 Glenn Pavne Tz&M Records is a record label, 
ing operation. Its record labels in- clude Groove 'N' Move which is dance orientated, and Jump Start which concentrates on rock and pop. "We'll be promoting some of the artists and writers we have signed including Michael Salacuse 
house producer, and Graham Plato and Ben Copeland who are 

P.R. RECORDS LTD. 

AMD 
A 

®@und 
combination 

/Direct Metal/ 
Dmm \Mosterjng/ 

P.R. offers a full audio disc manufacturing 
service from studio lacquer to finished and 
packaged product, delivered to your door. All 
processes are carried out in-house, under the 
supervision of our own skilled operators with 
full Q.C. at each and every stage. 

P.R. PROFESSIONAL RESULTS AT THE 
RIGHT PRICE. 

P R. Records Limited, Hamilton House, 
9 Endeavour Way, Wimbledon, SW19» 
Tel No; 01-946-8686, Fax; oi-944-ll®5 
(See us on stand 7-32) • 
(D^M is a registered trademark of Teldec Schall Flatten GMBH). 

SEE US OS STAND 7:32 
at midem    

C. M. DISTRIBUTION 2-4 HIGH STREET, STARBECK, HARROGATE, HGZ 7HY. TEL. NO: 0423-888979/886696. FAX: 0423-885761. TELEX: 57978 CM DIST. 

LABELS INCLUDING: ARHOOLIE/BLACK CROW/CELTIC MUSIC/CLADDAGH/GAEL-LINN/ GREEN LINNET/IONA/LAPWING/LISMOR/TARA/TOPIC/TRISKEL/CMH/ APPALOOSA/ROUNDER/SHANACHIE/YAZOO/DEMON/HANNIBAL/ SAYDISC/HARMALVSPINDRIFT/BEAR FAMILY/STETSON/ AND MANY OTHERS. 
WE STOCK ALBUMS BY THE FOLLOWING ARTISTS, INCLUDING; CHIEFTAINS/FUREYS/WOLFTONES/DE DANNAN/MARY BLACK/ MAURA O'CONNELL/PLANXTY/CHRISTY MOORE/BOTHY BAND/ALY BAIN/PATRICK STREET/SANDY DENNY/RICHARD THOMPSON/ ALBION BAND/DR. JOHN/FAIRPORT CONVENTION/DICK GAUGHAN/ KATHRYN TICKELL/KIPPER FAMILY/WOODY GUTHRIE/JUNE TABOR/ LEADBELLY/DAVEY SPILLANE/RUN RIO/STEELEYE SPAN/ ERIC BOGLE/THE DUBLINERS/ALAN STIVELL/BOYS OF THE LOUGH/ CLANNAD/LESTER FLAT/BLIND LEMON JEFFERSON/ DUKE ROBILLARD/MARTIN CARTHY/RONNIE EARLTHE GEORGIA SATELLITES/BERT JANSCH/WHIPPERSNAPPER/ALAN HULL/ FLACO JIMENEZ/MERLE TRAVIS/IAN TYSON/ALI FARKATOURI/ PHILLIP DONNELLY AND NANCY GRIFFITHS. 
CAN YOU AFFORD NOT TO 

HAVE AN ACCOUNT WITH US? 

^US|C\VE( ■EK21 JANUARY, 1989 
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r HOLLYWOOD NITES 
GLOBAL MUSIC 171 Southgate Road London N1 3LE 359 2974 . -£eleLKnjght Jnr KA, irl^- Global Music headed by Peter Kniqht and a daughter company of Global Music Verlage in Munich has recently signed Tina Charies, 

907 4476 Chris Pollard Editor Chris Pollard says: "We se 
g female of the biggest-st  recording artists of the ! She has recorded a nev   of one of her hits You Set My Heart On Fire and a new album, and Knight will be looking to do deals for both single and album. 

GIMELL RECORDS 4 Newtec Place Magdalen Road Oxford OX4 IRE (0865) 244557 Peter Bromley Gimell Records will be represented 

not just with the the smaller foreign companies who are represented in the UK through distribution deals, but who we don't normally have much oppor- tunity to meet up with." The Gramophone is sharing stand space with six UK classical labels. 

Whitworth Road Industrial Estate Whitworth Road Pin Green Stevenage Herts (0438) 315533 
HYPERION RECORDS PO Box 25 London SE9 1AX 629 5500 
Hyperion Records will be promot- ing its catalogue on the Gramophone magazine-spon- "red stand for small specialist classical labels. 

by Steve C Smith and Peter Brom- ley. The company releases an av- erage six records a year, the ma- jority of which are devoted to just one classical composer. Gimell was started eight years ago by producer Steve C Smith and Peter Phillips who is the director of The Tallis Scholars, formed mainly of choral scholars trained in the Ox- 

fll-TON SOUND \U) 10 Steedman Street VP f London SE17 3AF 708 0483 Robin Hilton Hilton Sound is one of the UK's tor pro-audio hire companies with of fices in London and Paris. Hilton Sound personnel will b< (plain |he^company's very 

HE MOST SUCCESSFUL HI-ENERGY SOUND OF THE BO'S 

RECORDS' > 
OAIMCE MUSIC THAT WON T l-ET YOU BLEEP AT NIGHT/' 

CHIBAN RECORDS Stanley House Stanley Avenu wembley Middx 900 1555 Gpf Abbey. T3of Abbey says; "We're looking to expand our European distribution particularly in France, Italy, Spain and Scandinavia, and promoting our various labels in- cluding Ichibon, the gospel label Miracle, Curtis Mayfield's Curfom Records, WRC which is Williams Bell's label. Tusk which concen- trates on African music, and Emerit which has a new single and albi 

KLUB RECORDS 9 Watt Road Hillington Ind Estate Hillington Glasgow G52 4RY 041 882 9060 I Waugh Klub Records has built up a strong catalogue of around 200 titles concentrating on MOR/pop/ethnic music and the company will be promoting the wide range of m available, as well as also pron ing song-writer Rikki Peebles v had a song in the finals of the El _ vision Song Contest a couple of years ago. 
KNIGHT RECORDS West Heath Studios West Heath Yard 174 Mill Lane London NW6 1TB 431 2996 Chris Hapling Knight Records is part of the C imunications group of com- ies and Knight MD Chris Hard- 

including Heart & Soul which has released various soft- soul album, cassette and CD pack- ages, and the new Country Love 

normal three or four. We're reolk, going for it, this year." T 
LEN WRIGHT TRAVEL 9 Elton Way Watford Herts WD2 8HH (0923) 38611 John Moir The company has several strings t„ .ts bow, one of which is suppfying sleeper coach transoort fnr ' r sleeper coach transport for p0[) groups and their road crews, and two of its newest acquisiHons, a NighHiner single decker, and a split-level sleeper decker, will be down at Midem on display and ; 

LASGO EXPORTS Unit 2 Chapmans Park Ind Estate 378-388 High Road London NW10 459 8860 Peter Lassman Lasgo will be consolidating its sxisfing business relationships, and promoting its very wide range of product and catalogues. 

by Dorian Harewood. We'll also be given the first airing to the Three Degrees album on Ichiban label while at Midem. 
INTERNATIONAL RADIO PROMOTIONS 112 Talbot Road London Wll 1JR 727 3458 "ike^ Plumle/s company t launched at Midem las. claims to be the only UK record plugging which also does Euro- pean promotion work as well. "We'll be at Midem to make new contacts, and help UK bands get European licensing deals for their Product, and^also^ airplay for their 

& C REICHARD ENTERPRISE 17 Finlay Street London SW6 6HE 

j EVITT GROUP j I ! Levitt House i li 143 Great Portland i*' Street London WIN 5FB 631 4085 Kim Lubbock The Levitt Group (Holdi Which   —r-LM.L 1' Wings) pic n 1976 by t initially as advisers frators of personal and ons, but has since di- - encompass a broad range of activiHes including Off- shore Investment Services, Resi- dential and Commercial Mortqaqe RroUnn nncJ U-..  I r. Broking, and Insurance   insurance Brokerage. Representing wei 1" GrouP in Cannes will be Wanless, Charles I Kim Lubbock. 

NEW FROM 
NIGHTMARE 

dare you contact us ON STAND 9.04  CONTACT IAN LEVINE, STEVEN WAGNER, RALPH TEE AND PAUL TAMS. 
NIGHTMARE RECORDS, P.O. BOX 1112, 

ACTON, LONDON W3 9DB. 

-TEL INTERNA- TIONAL 620 Western Av- 
London W3 992 8055 Martin Pierpoint K-tel in the US recently launched tour new labels with contemporary signings — a new departure for the company which until now has al- ways specialised in compilations and TV-advertising — and AJK Records (pop), Crush (black dance music), Headfirst (jazz) and Nou- veau (new age) will all be launch- ed at Midem and the company will be looking to licence the product world-wide basis. 

UNDSCAPE 194 Union Stree London SE1 620 2220 Nick Austin The Landscape satellite TV channel """"cape satellite TV channel was launched in October and Nick Austin, chairman of the Landscape group of companies — which nUr> includes the Coda label- will be in attendance, along with Mike Appleton, Paul Calver and Vikky Kerr to snrprrrt  I _i , ' Kerr to spread the word about ac- hvities. They will also be looking for deals m Europe for the Keeper Of The Garden publishing arm. 
ln3H

R
TTGnDISJRIBUTION 103 Bashley Road London NW10 965 5555 Graham Lombdon Graham Lambdon says: "It will be our biggest Midem ever, and we're *3 to do lots of business ex- our existing clientele base "" current clients. 

JA AGNUM MUSIC GROUP Magnum House High Street Lane End High Wycombe Bucks HP14 3JG (0494) 882858 Nigel Molden The Magnum Music Group will be i promoting its distribution set-up, launched a year ago to handle the sales and distribution of the various MMG labels Thunderbolt, Blue Moon, Sundown, Meteor, Meteor Starburst, The CD Label and MMG Video. 
MSD HOLDINGS 3 Standard Road London NW10 961 5646 Alan McQueen MSD will be out in full force to pro- mote its various ranges including MSD Video, the Spectrum £2.99 CDs and £2.99 double-cassettes, and the Tempo book-and-cassette range. Main priority will be given the MSD's new Collins Classics full- price CD, album and cassette series which will feature top classical re- cordings retailing at full-price, and is intended to compete with all the major full-price classical labels. 

MUSICALC SYSTEMS 194 Union Street London SE1 0LH 
Chris Palmer The company supplies royalty ac counting software to record, and publishing and management co"- panies, and will be meeting ex " dients and finding new one 
MUSIC FOR NATIONS 4th Floor 8 Carnaby Street London W1 437 4688 Martin Hooker nis vpnr ftior I Martin Hooker ■ntalives t™ Wlu e'9 rePre- I T,le heavy metal/rock speciali Midem 5° .iom,Pany °t I l°bel has a big release of nev ' P rec^ Wl^ fne more I producf between now and the end 

MUSIC WEEK 21 JANUARY, 1989 
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„f March including several titles on rn from Frank Zappa a new IP from Tiger Tales, the Fabulous Dis- iter alum from Exodus, and an album The Fear from thrash metal band Acid Reign. 
(Music Publishers Association) 7th Floor Kingsway House 103 Kingsway London WC2 831 7591 Janice Cable The MPA will be offering its usual hospitality to all UK companies down at Midem with an invitation to everyone to drop in for a cup of coffee or a glass of wine. "We'll be taking ony messages on behalf of our UK members and passing n to the appropriate com- panies. There will also be listening fridlilies on the MPA stand," says snice Cable. 
MUTE RECORDS 121 Ledbury Road London Wll 2AQ 229 7267 Daniel Miller Daniel Miller's Mute label will be same stand as Sonet and npany will be represented hyMiller, Sonet's Rod Buckle, gen- 

manager Cel.a Baird-Smirn, Martin Heath of Rhythm King. New product from Depeche Mode 

ightmare RECORDS 325 Uxbridge Road London W3 

NIMBUS RECORDS Wyastone Leys Monmouth NP5 3SR (0600) 890682 John Denton 

B . LDIES UNLIMITED A Dukes Way %/ _] St Georges Telford hropshire TF2 9NQ 
VJ952) 616911 Russell Matthews ' lies Unlimited specialises in etions and over-stocks including seven and 1 2-inch vinyl, cassettes and CD, and will be looking for new export customers at Midem. 

OLD GOLD RECORDS 50 Queen Anne Street London Wl 200 7000 Ivor Schlosberg Old Gold will be sharing stand space with its parent company Pickwick, and label heads Keith • lJ?" a ®nan ^'bbon, along with Danny Keene, will be licensing put product from the Start cota- ogue which includes Jacques Loussier, Alex Harvey and HawUind, as well as promoting vanous labels and ranges. 
OCEAN DISQUE RECORDS Roseacre House Roseocre Gardens Chilworfh Surrey GU4 8RQ (0483) 572668 John Wilkes Ocean Disque Records describes itself as "a major new force behind what has become known as the Cutting Edge of New Music". Founder Richard York has created a company which has a blend of new instrumental and chart-cross- over music and York says: "Midem is a very important marketplace for us as we are now at the right point in Ocean Disque's development to do overseas licensing agreements 

A RT RECORDS (995 5031 — 
Sdewicx) PRT DISTRIBUTTDNS   (648 7000—David Brooker) OASISS MERCHANDISING ( (0634) 722441 - Brian Smith) Many aspects of the PRT Music Group will be represented as the group now encompasses records, tape and CD manufacturing, dis- tribution, record labels, recording labels, recording studios and music publishing. PRT Records will be re- newing existing licence deals abroad and seeking to place the catalogue in territories still avail- able. It will also be looking to li- cence or acquire new product in rock, pop and dance areas. PRT is also entering aggressively into music publishing and chief execu- tive Richard Gone, MD Kim Hurd and marketing manager George Kwiatkiewicz will be presenting the latest releases. PRT Distribution will be looking for new deals, and there will be secondary distribution available through non-traditional outlels via Oasis Merchandising. Full manufacturing facilities will also be on offer including Damont Audio in the UK and Lyntone, and CD manufacturing at CD Plant in 

PEAT MARWICK MCLINTOCK 1 Puddle Dock Blackfriars London EC4U 3PD 236 8000 David Murreli Peat Marwick McLinlock's UK mu- sic industry practice has grown fivefold since 1 983 and performed 
at the offices of six of the9big eight record companies during 1988. The stand at Midem gives the com- pany a vehicle to raise its profile further and an opportunity to en- tertain clients and others. Peat Marwick McLintock is part of KPMG, and has media and enter- tainment specialists operating in over 40 countries. PICKWICK RECORDS The Hyde led Estate The Hyde London NW9 200 7000 Pickwick's A&R manager John Howard will be seeking new reper- toire to acquire for release, and Garry le Count promoting the compan/s existing product ranges which include the CD label IMP. Le Count adds: "We are also going to be developing our Tell-a-Tale 

N Music EorCJ 

ATIONJ 

THE NO. I IN HEi 

ACID REIGN 
ANGRY ANDERSON 
APOCALYPSE 
BATHORY 
DEATH 
EXODUS 
HEXX 
HOLY TERROR 
impellitteri 

KING KOBRA 
MEANSTREAK 
NUCLEAR ASSAULT 
RAVEN 
RE-ANIMATOR 
JOE SATRIANI 
SHOUT 
TIGERTAILZ 
FRANK ZAPPA 

COME AND SEE US AT MIDEM ON STAND NO. 05.32 Telephone extension: 8045 
102 8elsi 'ize Lane, London NWS 5BB Telephone: 01-437 4688/01-794 0283 Telex; 296217 Fax: 01-437 3531 
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ID CATEGORIES 
[ {MOT REQUIRING ] 
r NOMINATIONS) 
The Market Share Awards 
Top Album Award 
Top Single Award 
Top Dance Album 
Award 
Top Dance Single 
Award 
Top Indie Distribution 
Album Award 
Top Indie Distribution 
Single Award 
Top Full Price Classical Album Award 
Top Mid Price/Budget 
Classical Album Award 
Top Crossover Classics 
Album Award 
Top Country Album 
Award 
Top Compilation Album 
Award 
Top Music Video Award 
Top Sell-through Video 
Award 
Top Publisher (Individual) Award 
Top Publisher (Corporate) 
Award 
* Top Producer (Albums) 
Award 
* Top Producer (Singles) Award 
* Top UK Recording 
Studio Award 
The Strat Award for Exemplary Service to the 
Music Industry 
'Awards in association 
with Studio 

ANNOUNCING 

MUSIC WEEK 

AWARDS 

1 • 9 • 8 • 8 

WARD CATEGORIES 
REQUIRING 

NOMINATIONS) 
Best Sleeve Design Award 
Best Music Week Advertisement Award 
Best Consumer Press Advertisement Award 
Best British Music Promo Video Award 
The Marketing Award for Records, Cassettes and CDs 
Plugger of the Year Award 
Best Record Distributor Award 
The Leslie Perrin Award for PR 

TAKING PLACE AT 
THE GROSVENOR HOUSE 

To obtain your table reservation form contact Avril Peyton on the Music Week Awards 'Hotline' 01-379 0506 



/Artist/ Title/ label/ "IP" / "MC" / "CD" / CatNas / DenlerPHre / IDirtHhaH / fnteon™ //Artist / Title / Label/ "IP"/ "MC"/ "CO"/ CatNos/ Dealer Pace / IDistributarlTTTrpT 
ALTISSIMO AITISSIMO Bellaphon/New Note WW 019/WWCD 019"CD" £4,29/6.95 IP) Jan AMNESIA HYSTERIA Indisc LP 3625/MC 3625"MC"/CD 3625X0" £3.99/7.29 (GY) 
^M?/Kt7h,^S,ir,LR,S,,R0/ND MIDNIGHT Prestige/Ace PR 7411/-£3,25 (A)"" Soul ANTI-NOWHERE LEAGUE, Ttio WE ARE THE LEAGUE/LIVE IN YUGOSLAVIA ID NOSE 36 "2 IP" £3.65 (l/RE) ARNOLD Silly Boy MORE BLUES ON THE SOUTH SIDE Ace CH 253/- £3.89 (P) Blues AZIZ, Abdel EL MUBARAK ABDEL AZIZ EL MUBARAK Globe Slyle/Ace CDORB 023XD" £6-55(Pl World Music 

McKENNA, Dave QUARTEF NO MORE OUZO FOR PUZO Concord/New Note ClUVr, 365CMC7CCD 365XD" £4.29/6.95 (P| J 
MIGHTY CEASARS, The THE CEASARS OF TRASH Milkshoke APPOL-O/- £345 
MIGHTY CEASARS ACROPOLIS NOW Milkshake PALT-O/- £3.65 (l/RE) (Release) 
MILKSHAKES, The NOTHING CAN STOP THESE MEN Milkshake HARP-O/^g^ 
MODERN JAZZ QUARTET, The THE BEST OF Pablo/Ace PEM 003/PEMC OOm- /CDPEM003XD" £3,25/6.08 (A) MOORE, Dorothy TIME OUT FOR ME Volt/Ace VOLT 401/—£3.89 (P) " MULLIGAN, Gerry CALIFORNIA CONCERTS VOL 2 EMI/Manhattan CZ 67TD" £4,35 
MUZSIKAS THE PRISONERS SONG Hannibal HNCD 1341X0" (CH/HM/CM) Joz' World Music 

^nnr'^r'Bi?.aBoAfl? THE BEST 0|: Pablo/A" PEM OW/PEMC 002"MC7CDPEM UOZ CD £3.25/6.08 (A) ja2Z ^CKSTEELTHE jungle WARRIORS Ariwa ARILP 41 /- £3,85 (l/RE) Reggoe BOYOYO BOYS, The T J TODAY Greensleeves GREL 2005/— £3.85 (BMG) 
BRAFF, Ruby & Scott HAMILTON A FIRST Concord/New Note CCD 4274XD" EtLVS 
^IZOW £5 AW 75 (BMcf5 Greensleeve GREL120"2 '■''"''GREEN 120"MC7GRELCD BUnERFIELD BLUES BAND, The THE RESSURECTION OF PIGBOY CRABSHAW Edsel/De! mon cD 301/— £3.95 (P) Blues 

ORIGINAL SOUNDTRACK HOMEBOY Virgin V 2514/TCV 2514"MC7CDV 2514'rrv~ £3.85/7.29 (E) Films & Shaw. ORQUESTA RITMO ORIENTAL RITMO ORIENTAL IS CALLING YOU Globe Stvle/4„ CDORB 034XD" £6^5 (P) World Mu,;! OVERLORD X WEAPON IS MY LYRIC Mango Street/Island ILPS 9924/ICT 9924/rm 9924"CD" £3.95/7,29 (P) Dance/DUca QWENS^ Buck) HOT DOG! Capitol EST 2082/TCEST 2082"MC7CDP 7911322"CCr CLARK, Gene NO OTHER Edsol/Deraon ED 299/- £3.95 (PI Countrv C3°°CD"f£4 29/6 9,y SH0W TUNES Condord/New Note O 346/a 346C"MC7CCD ci$S^NGs the music of cole porter co"cord/N8w N-Gi C?p^nR
1ob"Brn" mS?, CIRCUMSTANCE FM/Revolver REVLP 122/REVMC 122"MC" /KtVXD122CD (BMG) CqIL CRAAFT SECOND HONEYMOON RCA PL 71826/PK 71826"MC7PD 71826XD" (BMG) Rods 

PASS, Joe BLUES FOR FRED Pablo/Ace PAB 005/- £3,89 (A) Jazz/BI,,.. PENTANGLE, BASKET OF LIGHT Trans/Demon TRANDEM 7/— £3.95 (P) PRESLEY, Elvis STEREO '57 RCA PL 90250/PK 90250"MC7PD 90250XD" (BMG) Poo/Bin., PURIM, Flora & Airto MOREIRA THE SUN IS OUT Crossover/New Note CR 5003/CB 5003C"MC7CCD 45003XD" £4.29/6.95 (P) joz" 
RAZOR BABY TOO HOT TOO HANDLE Heavy Metal America HMUSA 102/HMAMC 102"MC" (BMG) Meaw Moinl RENBOURN, Jahn A MEDIAEVAL ALMANACK Trans/Demon TRANDEM 6/-£3 95 
RODRIGUEZ, Willie JAZZ QUARTET FLATJACKS Riverside/Ace RSLP/469/- £325 
ROSS, Annie & Zoot SIMS A GASSER EMI ManhaHan CZ 49XD" £4.85 (E) ja« 
SACRILEGE TURN BACK TRILOBITE Music For Nations FLAG 29/CDFtAG 29XD" £3.65/6.99 (P) HfinwvM«»tp,i SLY & THE REVOLUTIONARIES SENSI DUB R.D.L RDL1000/-£3.65 (l/RE) Reaaae SMOKEY BABE HOTTEST BRAND COIN' Ace CH 261/- £3.89 (P) C 

DENNY, Sandy RENDEZVOUS Hannibal HNCD 4423XD" (CH/HM/CM) Folk 
020XRD"£4 29/6°5EpTO DUKE ELllNGT0N Bellapbon/New Note WW 020/WWCD DONNELLY, Philip'TOWN & COUNTRY Dublin DUB 1/DUBC V'MC" £3.85 (CM) JaiZ 

Country/Rock CHARGE Cypress/Sonet YL 0110/YD 011OXD" (A) EVANS, Bill YOU RE GONNA HEAR FROM ME Milestone/Ace MX 9164/— £3 89 (A) Jazz EVANS, Gil GREAT JAZZ STANDARDS EMI Manhattan CZ 51 "CD" £4 85 IE) Ja" EVERLY BROTHERS, The TWO YANKS IN ENGLAND Edsel/Demon ED 297/— £3.95 
^£3 25/6 08(1)"° ^ ^ 0F Pablo/Ace PEM 001/PEMC 001"MC7CDPEM 001"CD" TAYLOR, Billy BAND CROSS-SECTION Prestige/Ace PR 7071/—£3 25IAI Sm.l TF(rH'/HM?rMiRichard 'GUITAR'VOCAL) Hannibal HNBC 480V7 MC7HNCD 4413XD" (CH/HWCM) FrsIL- Drtrl T~NG(MUSES HUNKPAPA 4AD CAD 901/CADC 901"MC7CAD 901CD CD 

TOWER OF POWER POWER Cypress/Sonet YL 0106/YD 0106"CD"(A1 Roclt 20TH CONCORD FESTIVAL ALLSTARS, The THE 20TH CONCORD FESTIVAL ALL STARS Concord/New Note CJ 366/CJ 366"MC"/CDD 366"CD" £4.29/6 95 (P) Jazz 
HABICHUELA, Pepe AMANDELI Hannibal HNCD 1315"CD" (CH/HM/CM) 
HALL, Jim TRIO JAZZ GUITAR EMI/Manhatton CZ 68XD" £4.85 (E| Span'Sl' G Jazz HAWKINS, Coleman & FRIENDS BEAN STALKIN' Pablo/Ace PAB 004/— £3 89 (Al In,, urnucc' B'"'' HEAVY SOUL Prestige/Ace PR 7556/— £3.25 (A) Soul (BMG) LORDS H0USE C": l0RDS RCA PL 8853Q/PK 88530"MC7PD 88530XD" ^VARIOUS DANCEI CADENCE! Globe Style/Ace CDORE 002"CD" £6.55 (P) | 

^ UAolSnc GMm?,V^lSTGUITARS '"JPrtct/Ace ACT012/— £3.89 (P) WOr'd ^op A3G5«.95(GY| MEGAMIX fThe MAX, TYREE etc) B.C.M. 36181/56181"CD" VARI99/7 29^091^ SAMPLER V0L ' M G- LP 6600,/MC 66001^MCT/CD WOOVCD" VAR4"MC'7Cd',0^"CDA £3 99//29 PROJECTe'(:) Subway LpjlSJ/MC E-A ^ SMR 972"2NLP7^ AR7MC'7C^C^E)H7"CD" £3^7/29 (RCM)N0AKES ^ Bla,:k CrOW CR0 217/CR
F^ VARIOUS ZAMBIANCE Globe Style/Ace ORB 037/- £3.89 (P) Worid Mu°sic 

KANDA BONGO MAN AMOUR YOU HNCD 1337XD" (CH/HM/CM) World Music KONDO, ToshinoriTAIGEN Jaro LP4124/— (P) IJONpO. Toshinori METAL POSITION Jaro LP 4127/- (P) 
AS^CD-eIbS^E) MULLIGAN K0NITZ MEETS MULLIGAN EMI/Manhattan CZ 

l^90R9E6T2"CDr"£3F99R^l9(EAFFA',!S EMI/Man,'ottan B '"""/TCB 190967"MC"/CDP 
'"SCDTRE^"^^^ ANDALUSI DE TANGER ENCUENSdG£: 
MilVAECD7G 0N THE WATER M' WALI<ING ON THE WATER Eoe90 TP 1114/CD FA^VC^'E^3^^6.9^>(I/N6VSTERNS) EEEE" RoUBe 2014/FMSC 301474C7FMSD MARCE ET TUMPAK ZOUK CHOUV Globe Style/Ace ORB 035/- £3.89 (P) 
McGARRIGLE, Kate & Anna FRENCH RECORD Hannibal HNBC 1302"MC" (CH/HM/CM) 

" Previously listed in altemaHvo format ' Import 

"iHrnSl S'.^10'5 MCA DWHO VCD" £4 86 (F) Rock WILU^STonv FAI^F|DLc^Jc^'c'iiir^P^'RE 1502"CD" EABb (F) Pop 7484942XD" £3,99/7.29 (E) EM|/Man'"rttan B 148494/TCB 148494"MC7CDP 

^GYXGS^LGSS^^^^™^ r"r 

Tuesday 23rd January-Fri 27lh January Album Releases; 81 v . a ,   ' i        "" 10 Da,e; 3 weeks t0 27lh January Album Releases; 246 

boy meets girl 

INCLUDES THE SMASH HIT SINGLE 
"WAITING FOR A STAR TO FALL" 
and "BRING DOWN THE MOON" 

AVAILABLE ON CD, ALBUM AND CASSETTE 
ORDER FROM BMG OPERATIONS 

ON 021-500 5678 
UJ 
UJ 
cC 
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vt lo Say CBS BANGS Pic BagJ ^TGLiTETERNAL FLAMEAVhat BANGS T5 12" Pic Bog (C)  a- 
"BASE. Rob & DJ E'Z ROCK GET 0N THE DANCEFLOOR (DANNY n pf MlXl/IVersion) Supreme SUPETX139 12" Pic Bog (A) Dn„ /n- BEAUE5, The CANT me LQVE/Yoo Con'. Do Tho, Porlophone/EMI CD3R5n4 3m CD (tj HOLD YOUR HAND/This Boy 

••BIG BAM BOO SHOOTING FROM MY HEART/tbo MCA MCAB 1281 Box Package (F) BOULEVARD DREAM ON/tbo MCA MCA 1308 Pic Bag: MCAT 1308 19" Pic Bog; DMCA 1308 "CD" (F) 9' LA1 1308 12 
BROWN, Sam STOP/lba A8.M AM 440 Pic Bag; AMY 440 12" Pic Baa- AMCD 440 "CD" (F) BURR, Pauline OVERLANDER/Just A Step Away Silver Heart HEART 1 (Self -0295 758 440) l:>elt 

I/lobel / 7'/ 12"/ "MC"/ "CD"/ Cot Not /ExtrolTObTRiribut^ H 
^R^HMME IN YOUR ARMS/tba RCA PB«615 Pic Bog; PT42^ 

CHAIRS, The HONEY, I NEED A GIRL OF A DIFFERENT STRIPE/I Can't Sav I'm Sorry Pink Halo PHO-3 Pic Bag; PHOT-03 12" Pic Bag inds Cut And Dried |P) CHA-PELLE, Maria DANCING INTO LOVE/(Versi0n) RCA PB 42227 Pic Baa- PT 42228 12" Pic Bag (BMG) 9' CHILDS, Toni ZIMBABWAEAVhere's The Ocean A&M AM 492 Pic Baa- AMY 492 12" Pic Bag; CDEE 492 "CD" (F) 91 
CLANNAD THE HUNTER/Atlantic Realm RCA PL 42609 Pic Bag; PT 42610 12" Pic Bag (BMG) CUSSICK, Ian MIGHTY LOVE (THE MIGHTY MIX))/(VerSion) Joshua 151004 12' Pic Bog (A) •DARLING BUDS, The HIT THE GROUND/Pretty Girl/You're Got To Choose/When It Feels Good Epic BLONDX 2 10" Pic Bag (C) DJAVAN BIRD OF PARADISE/Sina (Fate) Epic 6545537 Pic Bag; 6545536 12" inds Lilas (Lilac) (C) Correction to previous listing DOGS D'AMOUR HOW COME IT NEVER RAINS/Baby Glass (Live) China/Polydor CHINA 13 Pic Bag; CHING 13 Gatefold Sleeve; CHINX 13 12" Pic Bag; inds Kirsten Jet (Live); CHIXP 13 12" Pic Disc; CHICD 13 "CD" (f) DOROTHY LOVING FEELING/Sexual Obsession Blue Guitar/Chrysalis AZUR 11 Pic Bag; AZURX 11 12" Pic Bag; AZURCD 11 "CD" (C) DRUNKEN STATE BAGS NOT CARRY THE COFFIN/tfaa Blast Furnace DRUNK 10112" EP (l/FF) 
ECOSSE, Kevin & LLANGATTOCK CHILDREN'S SCHOOL WE'VE GOTTA TliY/(Children Only Version) Silverword SILVERWORD SVR 110 (H/RM) In Aid 0( NSPCC ESSEX, David ROCK ON '88/tba Lamplight LAMP 5; 12LAMP 5 12" (PY) 

Glfi I GO 

FLASH AND THE PAN WAITING FOR A TRAIN/Hey St Peter Cha Cha CHAS 1; CHATT 1 12"; CDCHAS 1 "CD" (A) FREY, Glenn SOUL SEARCHIN'/tba MCA MCA 1294 Pic Bag; MCAT 1294 12" Pic Bag; DMCA 1294 "CD" (F) FRIGHTY & COLONEL MITE LIFE (WHAT YOU MAKE IT)/(Version) Mogul 7 YDP 0132 Pic Bag; YDD 0132 1 2" Pic Bag inds Feels So Good (P) Reggae 

HENDRIX, Jimi PURPLE HAZE/51 st Anniversary Polydor PO 33 Pic Bag: PZ 33 12" Pic Bag incls All Along The Watchtower (F) HEYWARD, Nick TELL ME WHY/A Song Warner Brothers W7579 Pic Bag (W) 
JOHNSON, Robb & THE BARNYARD CHORUS THE ANIMAL SONG/lba Ada AFA 005 (P) "Previously hied in oltemntive formot  ■.   

Wist/1 A/B-side/ Lobel /' 7"/12-/ "MC" / "CD"/ Col Nos / Extra track/ (Distributor) / Cotego^ 
K2LpL:Yr'RKriS munoiiIN CELL BLOCK H THEME/The R°se Silver Heart HEART vci.v B°9,,Self 0295 758 440) KERSHAW M!?oxLANGUAGE/Makin' Movies Bar,< SIGN 1 Pic Ba9 (A) I Z P^g^L^CK iT-CP" ^ MCA NICK 12 PiC Ba9: N,CK 712 

LEVEL 42 TRACIE/Three Words Polydor PZX 34 12" Pic Bog; PZCD 34 "CD" 
LEWIN, Christine THE BEST IN ME/(Version)/LIFE Kufe EB 011 12" Pic Bag. 

G00d Cooll-p°/C^solisRC^OL 
plc Bag^DMCA^^Sl^'GD'^IFl'h0 ^ ™ ^ ^ ^ ™ ^ 

i r' vayna RoSe TIES/Bi39er Than A Dream GYPSY 3 Pic Bag (ARAB) MAZELLE, Kym IM A LOVER/tba Republic LIC 013 Pic Bag; LICT 013 12" Pic Bag; LICT 013R 12" (l/RT) House MERCURY, Freddie & MONSERRAT CABALLE HOW CAN I GO ON/Overture Picasle Polydor PO 29 Pic Bag; PZ 29 12" Pic Bag; PZCD 29 "CD" (F) MICRODOT YOU'RE MY ECSTACY/(Version) A MIC 1 12" Pic Bag (SPI 
NEVILLE, Ivan NOT JUST ANOTHER GIRlAJp To You Polydor PO 30 Pic Bag; PZ 30 12" Pic Bag incls Never Should Have Told Me (F) NITZER EBB HEARTS AND MINDS/tba Mole 12MUTE 078 12" (l/RT) 

PARADAEMA, Paula ONLY TIME/(Version) Destiny Angle GYPSY 1 (ARAB) PERENNIAL DIVIDE LEATHER NECKS/tba Sweatbox SOX 036 12"; SOX 036CD "CD" (l/RT) 
REID REAL EMOTION/fVersion) Syncopate/EMI SY 24 Pic Bag; 12SY 24 12" Pic Bag; CDSY 24 "CD" (E) House "ROACHFORD CUDDLY TOY (X-RATED ACID TOY MIX)/(Veision)/Lion's Den CBS ROAQT 4 12" Pic Bag (C) Acid House 
SEQUAL I'M OVER YOU (LONG ISLAND EDIT)/(Version) Capitol CL 512 Pic Bag; 12CL 512 12' Pic Bag (E) Dance/Disco - S'EXPRESS HEY MUSIC LOVER/tba Rhythm King LEFT 030; LEFT 030T 12" (l/RT) Dance/Disco SKELETONS, The IN THE FLESH/tba The Next Big Thing NBT 3302 (l/FF) S.L.II DO THAT DANCE/tfaa B Ware! UM 00612" (l/RT) Dance/Disco SOLOMON, Diane A DREAM'S NOT A DREAM/tba Fly E7 Pic Bag (P) STRONTIUM 90 ON THE MOVE/tba G-Force T 1001T 12" (l/FF) SWAMPTRASH THE BONE EP/tbo DDT DDTEP 002 12" (l/FF) 
THIRD GENERATION TWO ANSWERS EP: TWO ANSWERS, GLASNOST '68/M.O.H. In Time Communications ITC 001 12" Pic Bag (l/FF) TYLER, Bonnie NOTES FROM AMERICA/lt's Not Enough CBS TYLER 3 Pic Bag; TYLER T3 12" Pic Bag; TYLER C3 "CD" (C)  

"WATERFRONT NATURE OF LOVE/Boy Inside The Man Polydor WONCD 2 "CD" (F) WHALE, James BIMBO/A Big Big Egg Flair FLA 110; 12FLA 110 12" (PY) WHITE, Frank ONE MORE LONELY NIGHT/lba PRT PYS 16 (A) "WILL TO POWER BABY, I LOVE YOUR WAY/FREEBIRD (MEDLEY)/Anli-Sociol Epic 6530949 Shaped Pic Disc; 6531833 3in"CD" (C) 4" WILLIAMS, Lenny GIVIN' UP ON LOVE/tba Crush Music K-Tel ONE 6103; ONE 6603 12"; ONE 6903 "CD" (K) Dance/Disco WILSON, Tony PART OF WHAT YOU GETAValk On The Beach Sand Dollar SDZ 001 Pic Bag (A)  

Monday 23rd-fHdiiy 27lh Januar 

LennyWilliam 

GIVIN' 

. UP ON, 

XOVE 1 

r 

CRU/IJ 
MU/K 

THE DEBUT CRUSH SINGLE 
' FROM THE ELECTRIFYING FORMER 
"TOWER OF POWER" LEAD SINGER 

ALREADY A U.S. CHART SUCCESS, 
NOW WATCH IT TAKE THE U.K. BY STORM! 

7" ONE 6103 ■ 12" ONE 6603 • CD ONE 6903 
THE FUTURE SOUNDS LIKE THIS 

K-lel TELESALES ON 0 1 -992 8000 OR YOUR "HIT THE ROAD" REP. 
Week 2- 



PRODUCT 
MANAGER 

MARKETING 
ASSISTANT 

PMD, ROUGH TRADE 61 COLLIER STREET, LONDON N1 9BE 

"W I N D S O N G = ■ RECORD- EXPORTS- LTD- 

at least one year's music e. Self-motivation and the 
sr strengths we are lookii Croydon, but will 'ngton, Kent (25 ictoria). ding to age and — - first class 

"'""uNcoSgr:; 01-680 9010 

^XjcLbvAfyuo Jltat 

SUPERVISOR 
Transcription 

Service 
despatch of some 40,000 discs, tapes and associated printed publicity annually and also organise stock control of the disc and tape libraries, which contain over 7,000 hoursof programmes. To succeed in this post, you will need experience of motivating, supervising and organising staff in a busy orfice; sound judgement of priorities and familiarity with relevant despatch methods; experience of storage and stock control; the ability to deal with people at all levels inside and outside the BBC. A knowledge of computerised business and stock control systems would be an advantage. Salary up to C11,482 p.a., depending on qualifications and experience. Based West London. Contact the Recruitment Office immediately for application form (quoting ref. 2909/MW) BBC, Room 111, North East Wing, Bush House, Strand. London WC2B 4PH. Tel. 01-257 2948/2898. Completed application forms should be returned by Friday, February 3rd. 

NATIONAL 
ACCOUNTS 
MANAGER 

Our client, a leading distributor of high quality Records,Tkpes and Pre-recorded Videos, is currently undetgoing a vigorous programme of expansion including the launch of a new range of product. 
lite preferred candidate for this appointment which is located in the London area, must provide evidence of success in a fast moving sales and marketing environment. 
In addition to a salary of c. £20,000 with benefits associated with a progressive company, will be the attraction of working in an exciting and successful organisation. 
Interested candidates should apply, in complete confidence, to: 

HENRY PRATT ASSOCIATES, Morritt House, 58 Station Approach, South Ruislip, Middlesex liA4 6SA. Telephone 01-8417151. 

DO YOU 
NEED ME? 
I am an intelligent, experienced PA, having worked primarily in Recording Studios and Artist Management. I am looking for a challenging new position. 
Experience includes: 
— World tours — Video shoots — Photo sessions — TV's/Radios — Press/PR — PA to Artist/Management — Studio Management 
You can benefit from my experience 
For a full CV or to leave a 
message call 01267 6180 

'MEGA- 
MANAGEMENT 
OPPORTUNITY 
WITH VIRGIN 

We offer a high degi 

PROFESSIONAL MANAGER To assist in exploitation of their rapidly expanding music publishing catalogues which include Belwin Mills, Ivan Mogull, Mercury, Leosong, Golden Torch etc. A comprehensive knowledge of music publishing is required together with a proven successful track record in catalogue 
representation of o 

ANGEL RECORDING STUDIOS requires an 
EXPERIENCED TAPE OPERATOR/ 

ASSISTANT ENGINEER FOR ITS LARGE THREE STUDIO COMPLEX 
Phone: 013S4 2525 

NEXT WEEK'S MARKETPLACE 
WILL BE ON SHOW AT 

MIDEM 1989 
To place your ad call Judith 

on 01-387 6611 
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APPOINTMENTS 

Singles Buyer 
One of the UK's biggest recorded music outlets. A prime 
source of singles for more customers than almost any other 
chain. We sell singles from 300 branches up and down the 
country - and we have an opportunity for a new singles 
buyer. 

Experience? An interest in music and a knowledge of the record industry - they're essential. So you're probably 
already in the business. Perhaps a graduate, you will need 
numeracy and a keen business sense. And ideally you'll be 
under 25 years old. 

Tliis is a real chance to develop your career in music sales. 
Our last singles buyer has already been promoted. 

Rewards? Primarily this will be an encouraging step 
forward for your career in the music business. But you may 
also like to know that there's an excellent starting salary, 

n "l "iv , „ , , , , generous staff discounts, a non-contributory pension Responsibilities? Based at our Swrndon head office scheme ^ where .iatej relocation assistailce too. 
you'll be buying new singles, managing our branch stocks 
and keeping up a crucial back catalogue. In addition you'll Interested? Then write or telephone for an application 
be setting up promotion schemes, influencing branch form to Margaret Bullock, WH Smith Retail, 
marketing activities learning from and reporting to the JD&U Greenbridge Road, Swindon, Wiltshire SN3 3LD. 
Senior Buyer. w Telephone (0793) 616161 Ext 2809. 

WHSMITH 

» 
SECRETARIAL AND ADMINISTRATIVE CAREER OPENINGS 

I Our Price Music, with over 275 shops throughout the UK, is a dynamic and progressive company with exciting development plans for 1989. 

If you are interested in a new challenge in the areas 
for 5ecreUineand^pe°Pgh

argasingSof a 

nform, or send yourCVto: 

EXPERIENCED music/video retailing personnel required at all levels 

ISSEEE* 

cow 

RETAIL! 

its; 
Tel: (0491) 572728 
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Fhc. One /top 
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lor the Into The Dragon 
BOMB BASS 

i ft \ 

 /tog<L3 Internotlonol-"^ 

MASON'S MUSIC 7, (WHOLESALERS TO RECORD RETAILERS WORLDWIDE) /'. V - t-   s_postefF|ags_ f ' 

POSTING RECORDS? 
Don't leave 
anything 
to chance! 
RING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS 

1ST FOR BLANK TAPES 

©TDK. Thcits 
DISPLAYING SUCCESS 

sony maxEll 
CAROUSEL TAPES UNIT D, INCHBROOK TRADING ESTATE, WOODCHESTER, STROUD GL5 5EY 

El 

nO^C-AK^ 
ASSISTANT 

BAND 
BOOKER 

isss 
ps~: 

sE sss-s 

WORLD OF CHOJCE 

IN GERMANY? we have 3 huge selBcnon ot ^ND NO 0928 

0|FufLTp^cfALBUMSND 

frite or coll HOW for our latest list 
387-66111 Ext 255 

Box No... Music Week Greater London House Hampsteod Road London NW1 7QZ 

Spong Retail Systems design and build a range of custom-made and e«-!lotk poinl-ol-snle displays la iiKrease Ihe risibility and impart of your records, resseltes, CDs and videos lor moximam selling power. Oar Price and Wooiwortbs bore all beneliled from bow we can help yow business to display 

SPONG RETAIL SYSTEMS PIC Ja 
ield Rd, Mildenhall, Suffolk IP28 7AR, Tel: (0638) 713011. 

[• J VS aWgrBBWi 

[mm HM 
OFFICE Central London office in luxury flat. Suitable two people, conference room, receptionist, typing, FAX, Copier. Monthly fee basis 
01-486 8794 

LARGE RECORD SHOP FOR SALE soft frontage Derbyshire market town Lease, fixtures, fittings and business including over £15,000 stock. OFFIRS AROUND £25,000 Ideal for upgrading by large chain Real potential Ring Paul 0773 49225 
MUSIC WEEK 21 JANUARY, 1989 | 



D I 
■ THE BRITS compilolion album is bound to be d big seller (see pi) but Dooley can guarantee that it won't make the chart _ not the main Top 75 anyway, for it will be one of the . fint releases of 1989 to qualify only for the Top 20 Comp' 

ing of the BPI to consider the subject? ... One in, one . while one media mogul (Robert Maxwell) is trying to se,„. his ties with the music business (see p4), another (Rupert Murdoch) is enlennq the business for the first time via his acqui- sition of book publisher Collins which has just launched a classi- cal label ... It seems new BMG co-chairman John Preston will definitely be appointing a successor as RCA MD who will come from outside the company. MCA's Tony Powell has been mentioned in despatches ... Some of you may be getting it earlier—Music Week, that is — as we experiment with Sunday night printing and despatch ... A further toast to 30 years of Cliff and the Shads will be quaffed at a celebration lunch- eon in aid of Music Therapy at the May Fair Hotel on February 8 (contact Stephanie Clipsham on 01 -459 4918)... On the following dav a special event at Dolphin Square will benefit the Paul Jenkins Cancer Help Fund, commemorating the pub- lisher who died last year (contact Clare Hedin on 01 -580 5566)... Expect Sade producer Robin Millar to up sticks from his Powerplant studios and buy Maison Rouge from PRT. CONGRATS TO Video Performance Ltd — the only Super Channel creditor to be paid (£163,000) in full ... VPL is not so lucky with The Landscape Channel of instrumental sounds and beautiful pictures where Nick Austin aims to pay perform- ance fees direct to participating companies after "protracted and fruitiess" negotiations with the collecting organisation ... George Michael is the latest to join the millionaire's club of superstars paid astonishing fees for endorsing products — this lime it's Diet Coke ... Pete Waterman and Roe Dickins have not always seen eye-to-eye, though they will surely have to hove a meeting of minds over the next Donna Summer album — produced by Stock Aitken Waterman and distributed by WEA ... As details of the new EMI-backed Bandier and Koppelman label are finalised, how many recall that Charlie Koppelman had a label colled Hot Biscuit through Capitol/EMI in the late Sixties? The cookie crumbled .,. From the "nice story even if not true" department: Marty Bandier's daughter Alison works in SBK's UK office and when Bandier phoned . his mother to report that he had sold the company for millions . and need never work again, momma is reported to have re- plied "So you've put my grand-daughter out of a job?" ... Absolutely true: SBK UK MD Peter Reichardl's mum is a Thorn EMI shareholder and so was sent notice of the EGM that would effectively transfer the employment, as it were, of her son. 

MIDEM '89 
FOR £168 Fly down to Midem in style. The Travel Business offer you the return flight to Nice by Boeing 727 for just £168. And, although the price is low, you lose nothing in ser- vice. There will be a complimentary glass of champagne whilst you relax with colleagues and hot meals will be served on your flight. ^fe can also offer particularly attractive packages includ- es flight and return transfer based on a selection of •hree and four star hotels and apartments. Fully inclusive Pnces start from £325 for five nights. 

Telephone Dean Borg on 01-299 0214 now to make your arrangements. 
kJ'Sht Details; epart Gatwick Friday 20 January 0940 hrs, «mve Nice 1225 hrs. .etum Nice Wednesday 25 January 1900 hrs, Gatwick 1950 hrs. ^Petitive scheduled flights with Air France also 
% the travel business ^ 
ai 01-299 0214 S 

SOUL MATES: Bill Withers presents Bruno Broob with a silver disc for his support of Lovely Day. 

STYLE MERCHANT: George Mar- tin with the Roland piano he pres- ented to Music Therapy on behalf of Musician Style 89. 

CHARITY DRIVE: The music indus- tr/s happy hookers present the proceeds of their golf event to the Wshing Well appeal. 

SIHING ON the dock, where s pay: Stano looks forward to his ad- vance after signing to Mother Rec- 

■MPORTANT NOTICE 
MRS/BPI NEW RELEASE 

AND TELEVISION PROMOTION 

RETENTION 
PROVISIONS 

MUSICALC ROYALTY ACCOUNTING 
SOFTWARE CAN HANDLE ALL 

ASPECTS OF THESE RETENTIONS 
AND RECONCILIATIONS. 

For further information 
contact Chris Palmer 

MUSICALC SYSTEMS LTD 
194 UNION ST., LONDON SE1 OLH 01 928 6085 

MIDEM STAND 0533 
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Also available: 
GABOR SZABO & BOBBY WOMACK: 
HIGH CONTRAST 
Historic instrumental meeting, 1970, of two premier jazz 
and soul guitarists, reissued for the first time on 
LP (AFF193) 
and cassette (TC-AFF193). 
Includes Bobby Womack's original version of Breezin'. 

WCMAC 

PACK 

V 

L(miN' for a ROVE again LOOKIN' 
Bobby Wor 
first time oncoi 

pvi'ab,e»»»: ■PfH 
B^SS^oMmmcATioN 

February thru May 1989, all of Bobby Womack's other 1967-1975 
recordings will be reissued on Charly albums, cassettes 

and compact discs. So much soul to give you. 

CHARLY RECORDS LTD. 
156/166 Hderton Road, London SE15 INT. 





Nobody has ever really stepped back to take a good hard look at the US market. With its unique perspective from across the Atlantic Musit Week aims to close the information gap by interpreting aspects of what is still the largest single music arena in the world, specifically with international readers outside the US in mind. Kicking off this focus is an overview by Musk Week's contributing editor (international) Adam White, who spent 10 years reporting the American market with Billboard- rising to become editor-in-chief — and most recently Radio & Retards as New York bureau chief. He has guided or written much of the material in this special focus, which also covers the power of radio, the health of indies and profiles some of the key executive players 

1989: a watershed in the 
IN 1978, the US recording indus- try enjoyed a boom year, with unit sales and dollar volume at an all-time high. Major hit al- bums sold at multi-platinum levels, and new artists broke through at a significant rate. In 1979, the industry hit an iceberg, the tip of a five-year slump dur- ing which its sales and its spirit sank to unprecedented lows. In 1988, the US recording in- dustry enjoyed a boom year, with unit sales and dollar volume expected to be at an all-time high. Major hit albums sold at multi-platinum levels, and new artists broke through at a signifi- cant rale. In 1989, the incfustry ... (stop me if you've heard this 

The majors' share 
by distribution lASf 
tez    ket share by distribution of the US majors is; WEA 28 percent CBS 19 per cent BMG 14 per cent PolyGram 11 per cent MCA 10 per cent CEMA 9 percent WEA includes Warner Bros, Atlantic, Elektra, Geffen, Sire, md Island. CBS includes  ia. Epic, Chrysalis and Tabu. BMG includes RCA, Arista, Jive and A&M, PolyGram in- cludes Polydor, Mercury, Lon- don and Wing. MCA includes MCA, Uni, IRS, GRP and Mo- town. CEMA includes Capitol, 
leases) and Solar ia (sell 

ISTORY DOES re- peat itself, although not necessarily in tidy 10-year cycles. Be- cause many in toda/s business experienced the collision of 1 979, if is unlikely they would ignore another set of warning signals and keep on partying regardless. But 1989 may turn out to be a watershed year, anyway, for a number of positive reasons which reach beyond unit sales and dollar volume. It may be the closest the industry has vet come to the goal articulated in Stan Comyn's famous "The Day Radio Died" speech of years ago. If so, this has conse- auences for everyone who does business in the US — or wants to — now and in the Nineties. Comyn's point was that rec- ord companies had become too dependent on radio air- play to market their artists' mu- sic. Without broadcasters, he said, the industry would be in severe trouble. What has happened over the past couple of years? Some of the biggest-selling (and most profitable) albums have featur- ed artists, particularly in rap and metal, whom radio was re- luctant to play. In 1988, the two best examples were prob- ably Guns N' Roses and Tracy Chapman. Before that, Paul Simon's Graceland stands as the model of a multi-platinum release without benefit of hit 
When radio (particularly CHR, or top 40) does come to the party — late or not — the results are substantial, of course. When hard rockers like GNR, Whitesnake, Def Lep- 

pard and Poison, or rappers like DJ Jazzy Jeff & The Fresh Prince, enjoy pop airplay, multi-platinum sales abound. And for mass-appeal perform- ers like George Michael, Whit- ney Houston, Tiffany and Michael Jackson, radio is still the name of the game. But US record companies have at last begun to pursue and maximise the full range of opportunities available to them to reach today's consumer. This means formulating marketing plans which amount to more than releasing a single or two from the album, making a couple of videos, and reacting when the customer does. This means securing the commitment from the artist (and management) to support those plans — with touring, with promotional availability, with press — as never before. EMI Records president Sal Licata comments: 'To be suc- cessful, you have to have a very strong marketing plan. The business today is so com- petitive, so complex that you must do other things to give you an edge. Planning is so im- portant to breaking an act." Planning and long-term commitment. If anything has been the hallmark of the late Eighties, it's been the willing- ness of labels to stop paying lip service to those buzz words, and start paying dollars: stay- ing with projects for as long as it takes to break through; or to know that even with best ef- forts, the consumer isn't buying. Building a base in one format or audience segment, then tak- ing the story to the next. Work- ing with retail when main- stream radio isn't receptive. 

Providing tour support when live appearances can make the difference, going to the clubs, or college stations, or VH-1 and so on. "It's being more creative," says Don Grierson, senior vice president of A&R at Epic/Por- trait. "It's realising that people respond to music that's not necessarily being played by format radio, and it's finding a way to get it to them. The basics of the industry haven't changed that much." But the money to finance them has. The growth of CD sales has dramatically improv- ed labels' profitability, with re- spect to both front-line and catalogue product. By and large, major labels have reduc- ed the numbers of new acts in development to market more effectively those they do sup- port. The/ve also diverted nuge sums away from the inde- pendent promotion network, and have reapportioned them across a wider range of mar- keting options (including some indie promotion, of course). 'Today, the job is 90 per cent set-up," remarks Jordan Harris, co-managing director of Virgin Records. "We're con- stantly delaying the release of albums to ensure we have the right set-up — educating people at our company, at re- 
you have another option." Don lenner, executive vice president of Arista, observes: "Never before has this wide an age group been buying as many records as they are to- day. So our artists have five or six formats by which they can reach the public. It's not all 



aking? 
down just to a top 40 smash. The press is selling records, for example, with artists like Hot- house Flowers, 

Chart share — labels Chart share — distributors 

lenner is one who b 

Columbia RCA Epic Atlantic Geffen Elektra MCA Wamer Bros Enigma EMI/EMI Manhattan 

10.38 7.99 7.78 7.68 7.47 6.63 4.18 

WEA CBS BMG PolyGram MCA CEMA 

35.61 20.79 16.25 14.36 

The listings are based on the lop 20 pop album charts published ' 
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Each new day, WEA brings a 

gold or platinum record 

into the world.* 

Congratulations to our artists. 

wea International 

The Hit Machine. 

389 cerlificatiom outside of the U.S. in 1988. 



Chain reaction leads to turbulence 
Tis© m's 
reg@r«i 
refaiSere feiw® 
beeEti ^©Dtfag 
through some 
turbuBe^ 
times over the 
isost 12 
moi^ths. Sut 
whot sloes it 
all mem for 
the IsisiusftY 
mei the 
eosssumer? 

Top 10 

- - include Wherehouse, with estimated sales of J275m in the current year. Tower, which is based in Sacramento, has 50 stores in music and home video (many of the above chains also in- clude video within their ident- ity). Privately owned, the firm does not publish financial re- 

AF7ER YEARS of watching — and be- ing impacted by — air the ownership changes, distribution shifts and consolidation which have tak- en place at the major record companies, the US's record re- tailers have been making news themselves lately. 
Industry people can't recall a more turbulent time than the past 12 months. The nation's largest chain, Musidand, was bought by a group of investors, including sen- ior management. Another major player, California's Wherehouse Entertainment, was sold, and a third heavyweight, Sound Ware- house of Texas, is expected to be sold. When Roy Disne/s (yes, the same family) investment firm failed in its bid to acquire Wherehouse, it bought another California chain. Music Plus. A couple of big East Coast operations, Waxie Maxie and National Record Mart, were in merger talks — the deal didn't materialize — and the Strawberr- ies chain owned by Morris Levy is on the block. Another big, New York-based company is said to be up for grabs, while already-major Trans Worid has been growing dramatically by acquisih'ons. Also, many say it's only a matter of time before the UK's W H Smith 

have talked to a number of chains, with Sound Warehouse re- portedly among them. What does it all mean? It's prob- ably too soon to say, beyond re- flecting the strong financial health of prerecorded music and home entertainment retailing at present. But there is concern at some major labels that if music sales — or the US economy in general — stumble in the next 12 months, the buying frenzy will produce negafive con- 
The view holds that since some of the label's biggest retail cus- tomers are now heavily indebted, 

spending will really put the econ- omic squeeze on. Many of these merchandisers are mall-based, where margins are tight. If times gel tough, the chains will get con- servative and cream the hits, leav- ing little room for new acts to break through. Such a development would be doubly disappointing, because in the past several years, major dealers have become much more aggressive in helping labels break new talent. RCA, for example, credits Bruce Homsb/s initial breakthrough to retail support in the face of radio's indifference. But each label has its own tale to tell, and marketing people say mer- chandisers now understand how 

much artist development means to the industry as a whole. Retailers have been developing some new sales tools of their own such as Tower's highly successful Pulsel magazine. Labels which buy advertising in this monthly publica- tion secure price and position tor the advertised product in Tower stores as part of a package deal. Musicland has Music Express per- forming a similar function, and Record Worid has The Street Chains and labels use these to pro- mote their new artist programs, of- ten coupled with "Buy it/try it" and "no risk disc" offers. Compact discs, of course, have been contributing to the bottom line — and, therefore, merchandis- ers' willingness to step out for new acts. Everyone hopes to see that confinue in 1989 and beyond, even as they negotiate their way out of vinyl. This year is likely to see some new major-label policies on the LP, which probably now ac- counts for 10-20 per cent of indus- try unit sales. But at Hastings Books & Rec- ords with 100-plus stores, for example, vinyl now represents less than five per cent of the chain's music inventory. And its parent firm has virtually stopped servicing its racked accounts (more than 2,000 of them) with vinyl. The format's swansong is sounding, even though some dealers say labels are phasing it out too fast. 

.~ the traditional configurafion mix at retail evolves, onotRerlwS on music retailing itself has arrived! Persomcs. This is the electronic d. livery system designed to consumers their choice of music on cassette, drawn from a "bank" n( several thousand recordings diort ally kept in machines located record stores. Replication is done on-site in less than five minutes, consumers pay between 50 cenh and J1.25 per title chosen, and 
California-based Personics has the financial backing of Thorn EMI among others, and a number of the induslr/s biggest retailers, in- eluding Musicland and Wherehouse, are involved in the technolog/s test-run. Labels willing to license repertoire so far include WEA, MCA, Capitol/EMI, Chrysa- lis, PolyGram and various indies CBS, RCA, Arista and A&M are holding out — Arista executive vice-president Don lenner calls il o "soulless" way to buy music — in part because they fear the system would allow fans to cream specific tracks they want and not buy the 
As a whole, the industry is in a wait-and-see mode, but many are intrigued by the technology and acknowledge that it represents how the future of music retailing — whether or not Personics is a fador — will be very different to today. 

A finger on the Pulse of the 

US consumer 

consumers buy 
lion of America (RIAA) publishes on consumer surveys by Chilton results for the most recent year |es are based on dollar volume 

Tape/record club: Mail order; Don't know; Music purchases by ai 10-14: 15-19; 20-24: 25-29: 30-34: 

20 per cent 10 per cent 4 per cent 

The Street 
Pulse Group, 
with George 
Fine Research, 
has been 
studying the 
buying habits 
of 2,400 US 
consumers. Mike Smith 
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WHO IS the American music consumer? How many are there? And what are the most effective means of reach- ing the Thesi foi U IIUIIOIIUI liiwj.- 11 study in the US, launched two years ago by the Street Pulse Group with George Fine Research- It involved recruiting 2,400 music consumers nafionwide to track their behaviour in pre-recorded music purchases, concert attend- ances, merchandise purchases, movie attendances, and pre-re- corded video rental/purchases. There are some 270m people m the US, living in approximately 90m households. Forty-eight per cent of those households contain at least one person who is an ac- tive record buyer. ^ ^ 
selling 1 m units of a particular re- lease, the recording industry.nfS tapped a mere two per cent at tn total households which contain mu- sic buyers. The other side of the equation, 
bought in an average month a those you would find on Billhoeij top 100 albums. The remainder 
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1988 
- THE BIGGEST AND BEST YEAR IN 7 YEAR OLD 

JIVE RECORDS' SHORT-HISTORY: 
4 PLATINUM ALBUM 

CERTIFICATIONS IN THE U.S. 
\ 7 - 
\ CERTIFICATIONS IN THE U.S. 

AND MA|\IY MORE SILVER, GOLD AND PLATINUM CERTIFICATIONS 
I ACROSS THE WORLD 

BILLY OCEA!\S 
"TEAR DOWN THESE WALLS" 
PLATINUM 

WHODINI 
"OPEN SESAME" GOLD 
"ESCAPE" PLATINUM 

DJ JAZZY JEFF AND 
THE FRESH PRINCE 
"HE'S THE DJ I'M THE RAPPER" DOUBLE PLATINUM 
"ROCK THIS HOUSE" GOLD 

KOOL MOE DEE "HOW YA LIKE ME NOW" 
PLATINUM 

SAMANTHA FOX 
"SAMANTHA FOX" 
GOLD 

JONATHAN BUTLER 
"JONATHAN BUTLER" 
GOLD 

y 
X 

. COIVIING ON 
STRONG IN 1989 
WITH MORE MUSIC BY 
THESE TALENTED ARTISTS 
AND: 
ADONIS 
ADOR 
VANESSA BELL ARMSTRONG 
BOOGIE DOWN PRODUCTIONS 
D NICE 
VINCENT HENRY 
MILLIE JACKSON 
GLENN JONES 
TOM JONES 
STEVIE LANGE 
MAMMOTH 
MS. MELODIE 
SARAH JANE MORRIS 
ROMEO'S DAUGHTER 
SCHOOLLY D 
SEVENTH AVENUE 
SKINNY BOYS 
SLAVE RAIDER 
STEADY B 
TOO SHORT 
RUBY TURNER 
WEE PAPA GIRL RAPPERS 

ALSO INTRODUCING 
THE FIRST MUSIC FROM 

OUR NEW SILVERTONE LABEL 
BRENDAN CROKER AND 

THE 5 O'CLOCK SHADOWS 
MARY, MY HOPE 

THE MEN THEY COULDN'T HANG 
THE STONE ROSES 

LOUDON WAINWRIGHT III 

NCW YORK OFFICE 

UK OFFICE ZOMBA HOUSE 165-167 WILLESDEN HIGH ROAD LONDON NW10 2S  TELEPHONE: 01 459 8899 TELEX: 919884 ZOMBA FAX: 01 451 3900 
EUROPEAN OFFICE ZOMBA HOUND B.V. HEUVELLAAN, 36 1217 JN HILVERSUM HOLUND TELEPHONE: 35 41419 TELEX: 43696 ZOMBA NL FAX: 35 231065 
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rod 
The cycle geverniing reads® 
programming says It's time lor a 
change — and the US charts are 
more balanced than they've been 
for a long time. Alter a dull 1988; 
things are looking up for radio 
stations, as Sean Ross discovers 
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revolution? 
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c ommercial 
The serpoE-ote 
sp®Eiis©rsh§p ®f 
musicians 
appears t® he 
m®ife 
pire^aieMt 
fham ever, 
iladl if 
advertisers 
can't get the 

they'll us® the 
next best 
thing — their 
s@ngs 

ATARI FOR Tangerine Dream; Tecale Mexican beer for Linda Ronstadt; Pioneer Electronics for Lyle Lovctt; SKC audio cass he Alch )y tortilla chips for the Jets; Tretom 1 
Amy Grant; Run-DMC for Coke... The corporate sponsorship of music and musicians appears more prevalent than ever. The range of 
ponies are interested is certainly 
the list of affiliations above. And when those companies aren't sponsoring tours, they're se- curing endorsement deals (Stevie Wonder for Kodak batteries, Anita Baker for Soft Sheen cosmetics, Sheena Easlon for Health & Tennis Corporation health clubs) and hav- 
commercials (Michaef Jackson for Pepsi, Cutting Crew for Polaroid, Robert Plant for Coke). 

Clapton-Michelob connection in a positive way, compared to 32 per cent who regarded it more nega- tively. Linda Ronsladfis Coca-Cola sponsorship link — that was before 
by 65 per cent positively, 30 per 

In the i fichelob has tapped in.. .. . ■ Steve Winwood, Wang Chun Genesis as well as Claptoi company believes its "Nigf longs to Michelob" campaig nificantly reversed a sales d! Winwood and his   

What have they done to my song, Ma? be one of the most 
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band-wagon! 
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Son... 
1988, the 

maiorityof soundtrack sales 
came from just one film - Dirty Dancing. But if that year was disappointing for the other 
labels, the genre 
as a whole is going from strength to strength. 
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Consumer durables 

TVs are its largest dol- the next 
cassette recarde. ed^an en« sa,es ta 

i^s 1.6m (1.1m 
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Tough at the top 

■ Then again, what other 
Cynd/Laup7/fpernodVncal|UbDylan 

ScSSwsSi SSsSSi cations, the Geffen enterprise is is, however, a key member of the which he's involved. But he is at 
SsCeS^^s 

rr msBSfc Chairman, Warner Bros Records only man who could persuade tinues to oversee one of the most 

to find! 
-filS 

Se^CA Music Enteriain- m|snttherOUhPand grenade still on 
r^edThe3^eTof 

alarge amounTof MCA 
which is arguably what it takes to 
ETSHSs 

is=#3 mg an orphanage in Paris that ^htond couldn't show up to ac- 

accountanPs sfyle is in sharp Jheryl Busby rast to the abrasive theatrics of President, Motown Records spires intense loyally towards A  his rivals, and reflects the Warner Since Berry Gordy doesn't own (and Herb Alpert) among its em- 
aa%w6tta: Ostin doesn't talk about his acts in black executive in the ' ' ' ' 1      the trades, but he seldom talks to (ust a shade ahead o 
b'e coaxed out'even'to d^cuss'the MCCIain 

Bc^B Fri who makes the differentkinds oTpl^ys 

sfcysrsssBtK Bct-ss.-ss b onoiher hi,h-„,.d mtculw. an almight, lagac, to inh-rit. Aj an Iry fundions. He hoa o lot of con- 
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the company reins, "yoTalso have 

ss.tr-.^r,,At£ 
s—— 
Bob Buzlak 

RCA (as it was being sold by Gen- 

Like Azoff, Geffen used to man- 

/ a 

4 
JOE SMITH: connections 
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IRVING AZOFF: volatile CLIVE DAVIS: key m JHERYL BUSBY: big break 
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Making the most of the US charts 
The US music 
market has n® 
Gallup charts 
based 
computerised 
However, It 
does have 
dozens of 
charts in a 
varieff @1 
trade papers, 
all using 
different 
criteria 

I UMBER ONE with a bul- let. Resonant with music business mythology, the phrase represents the ul- 

But if that's number one with a bullet in Billboard, is it on the Hot 100, where airplay and sales are combined for the chart, or on Top Pop Albums, which is sales only (excluding CDs)? Or is it number one on Hot Black Singles (sales and airplay again) or Hot country Singles (airplay only)? The US music market doesn't have manufacturer-funded Gallup charts based on computerised re- tail sales. It does have dozens of charts in a variety of trade papers, 
the numbers and come up with rankings. Almost every one de- pends on the willingness of radio stations and retailers, rackjobbers and wholesalers to report regular- ly and accurately what they're playing and selling. ■" number and influence of 

Billboartfs AduH [ Contemporary, Album Rock, Modern Rock and Crossover charts are all airplay-only 

'reporters" differs rdmg to the    jrned. Billboard's   100 uses playlists from approxi- mately 240 CHR stah'ons, and as- signs weights to them based on their Arbitron-rated audience size. It also takes retail reports from around 1 80 dealers, using a rotat- ed 1 35 or so each week. The chart is compiled via a points system us- ing the radio/retail combination. A commerciallv-available rec- ord can chart on the Hot 100, says Billboard, on the basis of reports from 10 stations, and then must ac- cumulate more station reports as well as retail reports to keep mov- ing up. The sales/airplay ratio at the top of the Hot 100 is said to be 50/50. Billboard applies the same prin- ciples to two other singles charts: bfack (around 100 stations, 140 retailers) and country (some 1 50 stations, but no retail due to the 

small number of country singles sold). Its Adult contemporary, Al- bum Rock, Modern Rock, and Crossover charts are all airplay only, with reporting panels varying 
The publication's dance music charts use club airplay (DJs at 100 clubs in the largest 20 markets) for one listing, retail (an indeterminate number) for another. The latter is acknowledged by Billboard to be a "volatile" market. The Billboard album charts are all sales-based, using reports from retailers, rackiobbers and whole- salers representing more than 10,000 locations around the US. Retail data is also used for the sep- arate CD top 30, where, for example, the number one title dur- ing the last week of December 1988 was at number eight on Top Pop Albums. If the industry looks to Billboards 

— it looL to Radio & Records for the airplay picture. R&R's charts are based on reports from its sta- tion panels; those mirror sales where stations call retailers to evaluate a record's popularity in their market. Its CHR panel has around 240 stations, including around 55 PI (Parallel One) re- porters — the cream of the US's radio crop in terms of influence, 
power. For AOR, it has roughly 175 stations reporting, 95 in ur- 

ban/black, 95 in country, 90 in AC, and smaller numbers in New AC (jazz/New Age/AC) and contem- porary jazz. On R&R's all-important CHR chart, the longtime buzzword 
The "breaker mentality" — where labels direct all those promotional resources (including indies) to ac- cumulate enough reports for a breaker — has been on industry talking point on and off for years. For its part, R&R stresses the quality of information it collects and pub- lishes, urging programmers to use their own ears and experience in making airplay decisions as well as the chart statistics. Billboard, R&R and other trades continue to have to deal with "pa- per adds", where stations report records they're not playing to curry favour — or whatever — with the promoting labels and independent promoters. The trades have a var- iety of safeguards to help them deal with the problem, including dropping stations from their re- porting panels, as R&R did in 1988. The problem is thought particu- larly acute in urban/black radio, where stations tend to have long playlists. Such are the label press- ures to report that some major- market stations — for example, New York's WBLS and WRKS — won't report to the trades at all. Because the charts depend on accurate information supplied at source, Billboard is investing in a computerized system to monitor 
On Radio and Retards' all-important CHR chart, the longtime buzzword is 'breaker' 

Anew publication, Monday Morning Replay, | has found favour I among labels for [ presenting chart and airplay data J based on radio 

what stations are playing (as op- posed to reporting). R&R employs an independent monitoring service to track reporters. A new publication, Monday Morning Replay, has found favour among labels for presenting chart and airplay data based on station monitoring in approximately 40 markets. In addition, MMR moni- tors MTV. Other trades have niches in the information gome: the most promi- nent of these is The Gavin Report, while newcomer Hits has cornered 
side-the-biz humour. There are , AOR tipsheets, but these med as the format it- me less influential in selling records. Album Network has recently diversified with Urban Network, serving black/urban radio — a format which has also sparked another recent entry. The R&B Report. Longer established is the Jack The Rapper sheet and Black Radio Exclusive. The college/alternative market is served by Rockpool and CMJ, among others, while Dance Music Report caters to that fraternity. There's even a newsletter— but no charts — reporting CD news: ICE. And one trade rivals Billboard for longevity of publication, if not influ- ence: Cash Box, still helmed by the redoubtable George Albert. 

sclf^has b 

> FROM PAGE SIX 
re catalogue titles. Catalogue sales have been fuel- led in America by two significant factor ig the pc advent of the CD of course, and the emergence of the Classic Rock format at many album-oriented -adio (AOR) stations. CD penetration in the US ap- pears to be slightly more than 25 r cent, the survey found, and ac- 

: sample, AOR st< 
in Contemporary i 

fact that m affected by the n half the music ica are aged 24 ind above. The demography of the coun /s music fans echoes the US': irrent census. There are slightl) ore women than men, and th( population is top heavy when i 
CD penetration appears to be slightly more than 25 per cent I 

comes to age. Currently, 18 per cent of the actives are under 18, and 20 per cent are 1 8-24. That leaves 62 per cent aged 24 and above, more than half of whom are between 25 and 34. These people, and those be- tween 35 and 44, can afford to buy CD players and discs. Since there are also so many in this cat- egory, they have a tremendous ef- fect on radio ratings in the US, to- day, America's advertisers want to sell their products to them and radio stations are playing the music they like: Led Zeppelin, Crosby Stills & Nash, Aerosmilh, and so on. This fuels the catalogue effect. It is also having an effect on the habits of the young. They hear vin- tage music by the Rolling Stones and think of it as new. Record com- panies and retailers should treat the product like new music if radio and consumers wish to treat it as such. It should be priced like front- line product, with profits used by labels to help pay the cost of breaking new acts who lose out in radio exposure to "oldies". Radio play, the survey finds, is the most important means by which isumers find out about music. 

as the second most-mentioned means. Video dips are an efficient way of marketing, our consumer readions tell us. Soundata panellists were recent- ly asked how many songs they had to hear from a new album by a before they felt t 

Video has replaced w 

The situation is very different 
jorily of consumers said they wouldn't begin to feel comfortable enough to buy a newcomer's al- bum until they had heard four or five songs. Where do most US consumers shop for music? One in three does so at record stores not located in shopping malls. These are the people who, more than others, still buy vinyl. More of them are men and they fend to be the older buy- ers. Women buy in mall-located stores and departmental stores, or racked locations. Surprisingly, dur- ing each month except December, 20 per cent of purchases reported by panellists were made via direct mail and/or record clubs. 

This is a great marketing oppor tunity for artists who appeal tt aged 25-plus. Thesi 
ord store. Typically, the store has been programmed for young buy- 

What"happened during Christ- 
impact on the music business tliis year. If a great many new CD players weren't bought by con- sumers who previously didn't have a player in their household, there may be a slowdown in music sales. Our research confirms that new- player owners are the multiple-CD buyers who have generated the in- dustry's current CD boom. Com- pact disc purchases by consumers who already own the hardware slow significantly some months into their player ownership. So record companies and retailers will need that influx of new CD fans to sus- tain their current business levels. • Mike SholeH is president of the Street Pulse Group, a leading mar- kef research firm specialising in music and entertainment. The com- pany is based in New MiHord, Connecticut, telephone (203) 355 0902. For the Soundata survey panel, 

Street Pulse and George Fine Re- search recruited consumers who bad purchased three records, tapes or CDs in the previous six months and who were at least 12 years old. 
Radio piay is the ■ 
means by which consumers find out about music 
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