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DESMOND LLEWELLYN — ‘Q’ from the James Bond series — lends
a hi-tech image to the launch of Philips’ new CDV models. Ray Harris
is pictured with him (right)

CDV: ‘let's work together

THE TWO companies responsible
for the launch of compact disc
video say they are finally overcom-
ing their differences and are work-
ing together towards the format’s
successful introduction.

PolyGram and parent company

Philips have argued — sometimes
publp ly — over CDV's progress,
each accusing the other of failings
with software or hardware pen-

etration.
However, Philips’ UK marketing
TO PAGE FOUR »

Pluggers in fix
over BBC/ITV
videos dispute

THE BBC is making light of accusa-
tions this week that it is leaning on
pluggers and record companies to
prevent an ITV programme from
showing videos as aon exclusive.

Pluggers within the industry are
believed to be at the sharp end of
a dispute between Top Of The
Pops and The Chart Show. They
say that TOTP is upset that The
Chart Show often shows videos
first.

This, they claim, has led to
TOTP's staff telling pluggers that
any videos shown exclusively on
The Chart Show will not be shown
on the BBC programme.

Such a request puts the pluggers
in a dilemma and many are con-
fused and worried by the apparent
conflict between the two pro-
grammes.

The BBC's assistant head of light
entertainment  {variety)  John
Bishop, says the whole issue has
been blown out of proportion. He
contends that the rumours are the
result of a personal conversation
between a BBC producer and a
member of o record company.

“He simply expressed his per-
sonal frustration that The Chart
Show sometimes got videos first.
We have not sent letters or con-
tacted record companies on this

TO PAGE FOUR »

A CYCLE of dismissal, depar-
ture and re-instatement among
PRT's senior management is
bringing renewed speculation
cbouf tEe company’s future this
week

Richard Lim is back as man-
aging director of the distribu-
tion operation after being dis-
mlssecfby Richard Gane, chief

executive of the PRT Music
Group, six weeks ago. In addi-
tion, Gane has now left the
company after what he says
was an abortive management
buy-out.

Gane comments: | tried to
do a management buy-out of
PRT Distribution, the record
label and racking operation

POLYGRAM IS to make a go-it-
alone effort to establish the cas-
sefte single as @ mainstream for-
mat.

The company has consistently
stated its belief in the format over
the last two years but so far its en-
thusiasm has not been matched by
other majors. Nevertheless, from
next month, all PolyGram's top 40
singles will be available on cas-
sefte.

Chairman  Mourice Oberstein
says dealer price has yet to be es-
tablished but it will be pitched so
thot the singles can retail for £1.99.
Each cossette will contain the

PolyGram goes solo on cassingle

seven-inch version of the record.

Pointing to the success of the for-
mat in the US, Oberstein com-
ments: “If the experience of the
States is anything to go by, this is
the format kids have decided to
buy singles on. The cassefte single
will definitely boost singles sales in
the UK.”

He says he is unconcerned that
PolyGram is making a solo effort,
adding that he feels it is important
to test the format ot retail level. “A
number of major accounts feel
they can sell it,” he states.

® See World Bneﬁng, p4.

Gane goes — PRI
in furmoil again

Qasis. It failed because the
price was too high.”

He says he was encouraged
in his venture by PRT owner
Ray Richards whose daughter,
Kim Hurd, is also an executive
with the company.

“I knew | was in a hazardous
situation,” adds Gane. “I| knew
if the buy-out failed that, be-
cause PRT is a family business,
loyalty to the family would take
precedence.”

He contends that his bid had
the backing of a group of in-
vestors already involved in the
music business. Of his situation
now, he says: “I'm pissed off.”

PRT declines to comment on the
matter. A statement issued by the
company makes great play of a
£5m investment in the company’s
compact disc plant and of changes
in vinyl production ot Damont and
Lyntone. The final paragraph of
the statement notes tﬁe termination
of Gane’s employment and says
Lim has taken up the post of “care-
taker managing director”.
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EMI:Reichardt
in, de Wit out

MUSIC PUBLISHERS’ Association
president Frans de Wit is the first
casualty of publishing’s biggest ac-
quisition, that of SBK by %MI.

He resigned last week as SBK's
Peter Reigmrdt was named man-
aging director of the UK arm of the
550,000 song company which is
to retain the ? MI Music Publishing
name.

Reichardt says that the merged
company will occupy the Charin
Cross Road offices of EMI and WI?I
relinquish SBK's current Rothbone
Place premises. He adds that he

TO PAGE FOUR »
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Telstar's
TV launch

for big three

TELSTAR IS launching £700,000
worth of TV advertising o back the
release of three albums.

Deep Heat 2 will be supported
by a £250,000 campaign which
broke in Thames, Tyne Tees, Ang-
lia, TSW and Central on April 17
before rolling out nationally.

The same day o £200,000 TV
advertising campaign was launch-
ed to back the release of the instru-
mental album by Richard Harvey
entitted Evening Falls. The cam-
paign breaks in Granada, York-
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shire, Tyne Tees, TSW, HTV and
STV betore rolling out nationally.
On April 24, a £250,000 com-
paign will break in TSW, Tyne Tees,
HTV, STV, Yorkshire and Granada
ond then roll out nationally to sup-
ort the release of the new Bar-
ara Dickson album, Coming Alive
Again. A single of the same title will
be released on Valley Records to
coincide with the campaign.

SYNCOPATE/EMI the

released
new Reid single, Good Times, on
April 17 to coincide with the
band’s support slot on the Yazz
four.

@® A £300,000 TV advertising
campoaign to support the release of
the Gypsy Kings' self-titled album
is being launched by Telstar. This
will coincide with the band’s UK
dotes and one of the tracks,
Quiero Saber, is featured in a new

Diet Coke ad.

@ JIVE RECORDS will be launch-
ing test TV marketing in Yorkshire
olong with national in-store dis-
plays to back the release of Tom
Jones's new album on May 2.
Jones will also be touring in the UK
to support the release.

@ NIGHTSHIFT RECORDS is re-
leasing the Leslie “Dirty Den”
Grantham theme tune for the TV
series Winners And Losers this
week and it will be backed by no-
tional TV and press promotion.

® THE NEW Pretenders single,
Windows Of The World, is releas-
ed by Polydor this week to co-
incide the film release 1969.

® RS IS backing the release of
the album Night Of The Guitar and
video of the same name, with ad-
vertising in Q Time Out, Melody
Maker and Guitarist magazine.
Display material will also be avail-
able as well s a special video for
in-store play.

SP&S goes solo again
after management buyback

VAN SALES operation SP&S has
been sold back to its management
by Prestwich Holdings which rescu-
ed it from receivership two years
ago.

Managing director Peter Harris

is adamant thot SP&S is now in a
position to trade successfully in its
own right and has overcome the
cash-flow difficulties which forced
it into receivership.

He feels that the working rela-

MFP/Argo speak asone

MUSIC FOR Pleasure, EMI Rec-
ords’ subsidiary low-price cata-
logue, has struck a decl with Poly-
Gram for the prestigious Argo Rec-
ords  spoken-word  catalogue
which has such narrators as Rich-
ard Burton, John Gielgud, Judi
Dench, Robert Hardy, Sir John
Betieman and  Sir  Winston
Churchill.

The Argo label was started in the
early Fifties and for many years
was closely associated with Decca
Records, coming under PolyGram
ownership when it bought out the
old Decca company. Roger
Woodhead, MFP's general man-
ager, says: “It has taken a year to
put the deal together and it is prob-
ably the biggest licensing deal in
our 23-year history. The Argo
catalogue  has mony classic
spoken-word recordings from the
last 35 years and as a label it has
always had great respect within

that particular market. Our aim is
to toEe Argo firmly into the Nine-
ties with new eye-catching pack-
aging while profecting its great
heritage.”

Patricia Byrne who has headed
MFP’s Listen For Pleasure label
adds: “Argo will complement the
LFP series while having its own
very distinctive identity. Between
the two labels we should be able
to supply all the needs of the
spoken word market.”

MFP is releasing an initial 30
Argo spoken-word titles — all
double cassettes and many with o
Eloying time of more than three

ours. Retailing price will be
around £6.99 and there will be full
marketing support including point
of sale matenial, dumper bins and
leaflets. There will be a further 10
titles released in June, followed by
regular releases of around five
titles.

tionship with Prestwich was profit-
able for both parties but, in line
with  Prestwich’s  policy  of
divestment, the time is right for
SP&S to go it alone.

SP&S’s racking operation was
sold to Oasis around the time of
receivership leaving the company
to concentrate on its principle ac-
tivity of van sales and its specialist
deletions service.

Harris says that he is also about
to sign a deal with Dutch deletions
operation Hermanex whereby
SP&S will represent that company’s
product in 1ﬁe UK.

SICAL
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@® FORMER ATLANTIC Records
Europe general manager Peter
Price is to become the new manag-
ing director of WEA Ireland. He
toEes over the post from caretaker
MD Phil Murphy who will now
concentrate wholly on his title of
director of operations UK.

Price began his music industry
career in 1974 as sales rep for
Record Merchandisers before tak-
ing up sales, promotions and A&R
posts at Virgin, MCA and then Vir-
gin again when he become re-
sponsible for A&R, marketing, pro-
motion and international ot 10
Records.

In 1986, he took up the Atlantic
Records Europe post. He will now
be responsible for the running of
the Irisﬁ company in both the north
and south and will report to Rob
Dickins.

@ VISTA ENTERTAINMENTS has
been successfully launched on the
stock market. The company has
also signed a joint venture agree-
ment with Ellis Elias of Red Bus to
produce and publish a number of
artists via its subsidiary, Anglo At-
lantic Entertainments. Vista's cur-
rent capital stands at £4m and sev-
eral “major acquisitions” are plan-
ned.

® MORE THAN 400 counterfeit
cassettes have been seized in a
raid on a market stall in Birming-
ham.

Officers from the Birmingham
Consumer Protection Office made
the seizure at the city’s market. The
cassettes included albums by Kylie
Minogue and the Pet Shop Boys.
Two men were arrested in connec-
tion with the illegal cassettes.

ROLAND ROGERS is the new
managing director of Songs For
Today, The Kruger Organis-
ation’s music publishing division.
He had been head of Granada
Television’s music  publishing
componies for eight years ...
Marie Birch of Sound Promo-
tions and Everton Webb of
Sidestep Promotions have joined
forces to form PA’s Unlimited . ..
Chris May, recently of Westside/
Streetsounds, has joined the Con-
temporary Donce Trust as head
of marketing and communica-
tions ... Brian Peters, who ran
London’s Nashville and Claren-
don rock venues, has been ap-
pointed manager of The Astoria
... Don Coughlan, previously
with CBS and Mercury Music, has
joined the Old Gold group of
companies as licensing co-
ordinator.  Michael Neidus
moves on to become label man-
ager for the Vanguard, Chelseq,
Start and Old Gold catalogues
... Joint managing director of
Bullet Stewart Coxhead is leav-
ing the company to pursue a ca-
reer in monagement. He has
been with Bullet for nine years . ..
Russell Millard, previously with
Matthew Freud Associates, has
joined Jennie Halsall PR Consul-
tants as account executive.
Rebecca Baker, formerly with
Concorde Aristes, is now PA to
Halsall ... Paul Dowling has left
Chrysalis to join Polydor as a
product monager Former
Polydor business offairs mancger
Tim Spencer has set up as a busi-
ness consultant to the creative
community . ..

o e King For A Day

XTC

inch and

THE new single available on 7

three

track inch

(VS1177/VST1177). Taken from the hic
album ‘Oranges & Lemons’ (V2581)
out now. Order via your Virgin rep or
EMI Telesales.

@
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DADA pruaises sleeve design
but promos get thumbs down

A REVOLUTION in record industry
artwork is being predicted by the
chairman of on influential design
society.

Edward Booth-Clibborn of the
Designers and Art Directors Asso-
ciation {DADA) is praising an “up-
lift in standards” ofter both record
sleeves and promo videos were
shunned from the association’s an-
nual awards in 1988. But, although
this year’s entries in the sleeve de-
sign category were well-received,
promos are still deemed not up to
scratch. The record industry is also
facing criticism for its “archaic”

product display and sloth in recog-
nising the design requirements of
compact discs.

The DADA awards dinner on
Tuesday saw Mike Dempsey win a
silver award for his set of tour al-
bum sleeves for the London Cham-
ber Orchestra. Other nominees
were Peter Saville for New Order’s
Fine Time and Mark Farrow with
Neil Tennant and Chris Lowe for
The Pet Shop Boys Introspective al-
bum cover. Dempsey was also suc-
cessful in the annual report cat-
egory where his design for Chrysa-
lis took the silver award, beating

The Design Council's 1988 Review.
“| really was impressed with the
work we had in this yeor. There
was a lot of interesting stuff, some
extremely attractive sleeves,” com-
ments Booth-Clibborn who be-
lieves the advent of compact disc
could herald o revolution in music
industry visual arts. He foresees
stronger branding and more
simple designs for CD coupled with
a fresh approach to displaying mu-
sic product in the shops. “It will be
more like supermarkets selling
soup,” he says.
® More details, p16.

Bosses to get a taste of
the frontline reaction

FIVE RECORD company managing
directors will be laying themselves
open to declers’ questions when
the BPI's retail liaison roodshow
begins touring next month.

BP! council members Clive Banks
(Island), Steve Mason (Pinnacle),
Rupert Perry (EMI), Tony Powell
(MCA) and Jon Webster (Virgin)
will be available for two hours at
each venue.

Mason, chairman of the BPI's
retail liaison committee, will chair
the meetings where the British
Association of Record Dealers and
Music Week will also be repre-
sented.

Mason comments: “We've had
various meefings with BARD but
we would like the input of more

independent dealers and more
views from the shop floor.”

The meetings will be open to all
shop owners, managers and staff
as well as the chains’ regional
overseers. Proceedings will run
from 7 to 9 pm and, says Mason,
if the project is successful, more
meetings may be organised.

Venues are: Tuesday, May 9,
Strathallan  Thistle Hotel, 225
Hagley Road, Edgbaston, Birming-
hom; Thursday, May 11, Holiday
Inn, Great North Road, Seaton
Burn, Newcastle-upon-Tyne; Tues-
day, May 16, Portland Thistle Ho-
tel, Portland Street, Piccadilly Gar-
dens, Manchester; Thursday, May
18, Macdonald Thistle Hotel, East-
wood Toll, Giffnock, Glasgow.

Our Price plumps for EROS

THE UK’s largest record retailing
chain is to be equipped with the
Electronic Record Ordering Sys-
tem.

The companies behind EROS —
PolyGraom, EMI and BMG — say
that Our Price has made a commit-
ment to the system and stores will
now be fitted with terminals at the
rate of 10 o month.

The record companies add that

a number of independent stores
have also expressed an interest in
the system even before seeing the
EROS roadshow which begins
touring the UK this week.

@ Pictured planning the system’s
future are (from leff) EMI's album
sales general manager Malcolm
Anderson, PolyGram commercial
director Pete Rezon and BMG
sales director Dave Harmer.

Bullish Castle
celebrates
self-sufficiency

SELF-SUFFICIENCY is the key to
the future of Castle Communico-
tions as it celebrates o doubling of
business over the past year.

The company now plans to ex-
pand its base both at home and
abroad and enable itself to rely
less on other companies’ service.

Pre-tax profits for the second
half of 1988 rose 100 per cent on
the some period in 1987 to
£803,000. “I think the increase last
year was mainly due to our core
business increasing dramatically”,
says commercial director Jon
Beecher.

Other major contributing factors
included licensing the rights for
PMI and PolyGram Music Video
for Germany and Scandinavia and
increased business from the rental
operation Castle Home Video.

“We will now continue to intro-
duce more titles into the sell
through market and we are now
producing our own programmes.
We intend to start companies in
Germany and Australio, as this is
an obvious way for us to expand,”
says Beecher.

“What we also want to do is ac-
quire more music catalogues out-
right, as well as licensing product.
We already control certain titles
overseas. Once we are in Ger-
many we can then move into Eur-
ope generally,” he adds.

“We want to be more self-suffi-
cient and the notural way to do
that is to expand internationally.”

DV

» FROM PAGE ONE

director Ray Harris contends that
the record company and the bard-
ware maonufacturer now uader-
stand each other better anc a-e
making strides towards  co-
ordinating their efforts.

He comments: “The real nsb of
the problem is that when a con-
sumer goes out to buy a phyer,
it's difficult to then direct tham to
a software shop because we Jon't
know where they are. It locks to
be a problem with distribution.”

Harris adds that Philips, because
of its close links with retailers can
make direct representation to
shops on stocking policy. Reco-d
companies, fhoug?m, are sepa-ated
from the stores by a distritution
arm ond that decreases the
amount of influence they can exert.

Philips is now trying to >ring
both sides closer together by in-
cluding PolyGram in talks it is hov-
ing with retailer Lasky's.

The aim of the talks, says karmis,
is to make CDV hardware anc so-
ware visibly available in each -etail
location. Philips hopes to inzlude
within that the new models which
it launched to the retail trade last
week

Plﬁggers fix

> FROM PAGE ONE

issue and as for as we are ccn-
cerned everything is carrying on as
it always has done,” he says

But anxiety among the r:; ers
was sufficiently high that The :?lorf
Show sent a letter to record com-
panies stating: “It seems thct the
BBC (Top Of The Pops) is putting
pressure on the record indugry in
an attempt to stop you supplying
uls with videos for that partcular
slot.”

The ITV programme says il can-
not understand why the BBC
should be upset now wher The
Chart Show has been shcwing
videos in its exclusive slot far the
past three years.

But he welcomed the comments
by Bishop that the issue was “not
as it should be”. “It's nice to hear
that as for as they are concerned
it is all a storm in o teacup. Fope-
fully, this really is o dead issue
now,” says executive producer
Keith MacMillan.

® BBC ENTERPRISES is entering
the music publishing world with a
new venture, BBC Music. It will be
odministered by Cambar Music
which will enable BBC Enterprises
to offer a complete pockage to
composers of music for the BBC's
radio and television programmes.

PAGE 4

® EQUINOX RECORDS is releas-
ing its first product in May. The
company — set up by Rob Hallett
and Andy Taylor in January this
year — releases Good Good Feel-
ing by Eric And The Good Good
Feeling on May 8, with distribution
through PMG.

Stylus listing

STYLUS MUSIC has now explained
that its “enforced withdrawal” from
seeking a Stock Exchange listing in
December last year (Music Week,
April 15) was on the advice of its
financial advisers for two main rea-
sons. First was the change in the BPI
rules which excluded compilation
records from the Gallup album
charts. Second was the state of the
music industry sector of the market
at that time.

Stylus says that the suggestion that
it was required to withdraw because
of irregularities with the presentation
of accounts to Companies House is
entirely untrue and without foundo-
tion.

Reichardt in

» FROM PAGE ONE

“believes in keeping music publish-
ing as simple as possible” and con-
firms that the staff of the new EMI
Publishing operation will be con-
siderably smaller than the 1C0 at
present working under de Wi

The new EMI Publishing manag-
ing director will report directy to
chairman Charles Koppelman and
vice-chairman Martin Bandier by-
passing president and chief execu-
tive officer Irwin Robimson.
Reichordt also says he will 1ave
“some involvement” with the SBK
record label, a joint venture be-
tween EMI and Koppelman and
Bandier.

While unwilling to commerd on
whether he wos offered a post
within the new EMI set-up, de Wat
says that he “will try to look after
my staff”. He also intends to resign
his position with MPA, his director-
ship of the Performing Right Sc-
ciety.

LOS ANGELES: The success of
the cassette single in the US
had led a number of record
companies to consider the
ossibility of selling back cata-
ogue product via the same
format. A&M is already involv-
ed and has been marketing 10
titles of ““oldie” material since
March and will release an-
other four this month featurin

artists including Squeeze unﬂ
Breathe. Each one will be sim-
ultaneously released on seven-
inch vinyl. Other companies
planning to get involved in-
clude RCA, WEA and Capi-
tol/EMI. Those adopting a
wait-and-see attitude inc?ude
MCA, Arista and PolyGram.

L T

SYDNEY: The Australasian
Performing Right Association’s
seventh annual music awards
will be presented to com-
posers, lyricists and publishers
at the Hilton Hotel Grand Ball-
room, on Monday May 1. Sil-
ver awards will be made for
national successes and gold
awards for international suc-
cess. Platinum awords go to
those writers who have be-
come a major part of Austra-
lian culture. Composer Hal
David will be this year's pre-
senter.

m

LOS ANGELES: Motown Rec-
ords, owned by MCA, Boston
Ventures and Diana Ross, is of-
fering equity in the company to
Lionel Richie and Stevie Won-
der. The move is an effort to
encourage the two stars to re-
main with the label when their
contracts are up and would
also put MCA in accord with
the original purchase agree-
ment that stipulated 20 per
cent minority ownership of
Motown. According to label
president Jherold Busby, Mo-
town also anticipates signing
two new label distribution
deals in the near future, one
for Sounds Of New York
(SONY!) and another for
Apollo Theatre. The latter was
to have signed with CBS last
year but that deal was abort-
ed.

m

NEW YORK: Two new mem-
bers have been elected to the
ASCAP board of directors —
Jobnny Mandel in the pop mu-
sic writers field and Dean Kay
of PolyGram International in
the pop music publishing area.

m

KUALA LUMPUR: The ne
Malaysian Copyright Act that
took effect in December 1987
seems to have had little effect
on copyright infringements in
1988. The International Intel-
lectual Property Alliance esti-
mates o loss of $25m. The IIPA
believes the problem is a result
of the fact that the Malaysian
overnment has yet to provide
ull protection for foreign
works within the framework of
the act.
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‘tber
s»nd
GET EVEN

THE ALBUM - THE DEBUT L.FP. - PLATINUM!
THE TOUR - 12 U.K. DATES - SOLD OUT!
THE SINGLES - THE HARDER I TRY
HE AIN’T NO COMPETITION
BE MY TWIN
CAN YOU KEEP A SECRET?
NOW...THE TV CAMPAIGN!

COMMENCING ON 17th APRIL, THE BROTHER BEYOND
GET EVEN ALBUM WILL BE ADVERTISED ON ITV
AND CHANNEL 4 IN THE FOLLOWING REGIONS:

CENTRAL - YORKSHIRE - GRANADA - LONDON
PLUS NATIONAL TV AM SPOTS

DURING THE PAST 6 MONTHS, BROTHER BEYOND HAVE:

APPEARED ON TOP OF THE POPS (5 TIMES), MOTORMOUTH,
GOING LIVE, KNOCK KNOCK, HITMAN & HER, GHOSTRAIN,
ON THE WATERFRONT. SCRUPLES, WIDE AWAKE CLUB,
THE HIPPODROME SHOW, NIGHT NETWORK, TV AM, AND
WON THE SMASH HITS POLL AWARD FOR ‘BEST NEW
GROUP’ TELEVISED LIVE ON BBC1

APPEARED ON THE COVER OF SMASH HITS (3 TIMES),
JUST 17 (3 TIMES), No 1 (3 TIMES), MY GUY, JACKIE,
PATCHES, BLUE JEANS, GIRL, AND LOOK-IN

RECEIVED EXTENSIVE COVERAGE IN THE NATIONAL
DAILIES INCLUDING THE DAILY MIRROR, THE DAILY
EXPRESS, THE SUN, THE DAILY STAR, AND THE
DAILY MAIL

BROTHER BEYOND - GET EVEN - GET STOCKED!
LP: PCS 7327 - CD: CDPCS 7327 - CASS: TCPCS 7327
ORDER NOW FROM EMI ORDERLINE: 01-848 9811
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Industry to meet dealers
. . .and it's ‘about time too’

¥ BOUT TIME too” is the
overwhelming reaction
from dealers across the
country to plans by a
number of industry organisations
to go out and meet the retailers in
the frontline.

Many of them feel they have
been ignored by groups within the
music industry tKot were set up to
look after their interests or provide
them with information or services.

The BPI’s retail licison committee,
the Brifish Association of Record
Dealers and the record companies
behind the new Electronic Record
Ordering System are all heading
out on roadshows to help improve
dealer relations, during the spring.

For many of the retailers it will
be the first ime thot they have met
any representatives from such or-
ganisations. But sadly, there will
also be others who will not get the
chance because the roadshows
only visit a limited number of
towns.

Christine Bennett, at Bostock
Records in Manchester, says she
has very little communication with
the three organisations at present.
“We have no contact with the BPI
and that is something that | think
we should have,” she says.

“It would be great if we could

regularly get all the up-to-the-min-
ute facts and figures from the in-
dustry and information about other
things. At the moment, even cus-
tomers are telling us about things
we didn’t know about,” she says.

Bennett says she relies on the in-
formation within Music Week to
keep her up-to-date as do most of
the dealers questioned in this sur-
vey.

Ray Sams, at TW Records in
Bexleyheath, says his only in-
volvement with any of the organis-
ations is helping the BPI in its anti-
piracy campaigns. “Without a
doubt, there should be more com-
munication between organisations
as big as those,” he says.

A the moment, the only way we
stay in touch is through Music
Week. | am interested in the new
electronic catalogue system be-
cause it makes sense to have the
information on computer but | had
to get in contact with EROS, they
made no attempt to contact me,”
he says.

“The neorest of the EROS
roadshows is in Croydon, | think.
Obviously, | would love to go to
it but it is not easy for an indie
dealer like me to just take the time
off and go.

“It seems to me that all these or-

anisations have money tied up in
the big boys’ companies anyway
and because of this we seem to
come lost. We rarely get much
say.”

Sams also complained that the
dealers’ organisation BARD had
not been in contact with him to let
him know exactly what the associ-
ation was about. Therefore, he has
not felt obliged to join.

Beth Atkins, of Venus Records in
Farnham, says she would have lik-
ed to have known about EROS at
an earlier date. “l know hardly
anything about it and that's be-
cause | haven't received any de-
tails about it,” she says.

Like most of the dealers, Atkins
adds that if the organisations were
more forthcoming she would be
more than happy to respond. But
John Fisher, at Groove Records in
Falkirk, says the dealers he knows
might have a different view.

"The ones | know would be quite
happy to go on in their own wa
without people like the BPI's cic{.
They believe they don't need any-
one’s help but | must admit that |
would not refuse someone’s help
or advice,” he adds.

Kevin Matta, at Saffron Records
in St Austell, says something must
change. “There is a lot of informa-

‘It would be
great if we
could
regularly get
all the
vp-to-the-
minvute facts
and figures
from the
industry. . . at
the moment,
even the
customers are
telling us
about things
we didn’t
know about’

tion those people can give u- that
would help us speed up moany
things we do,” he says.

“| think that just now and egain
they should send people oloag to
individual dealers to talk abost the
problems and solutions on both
sides and work together.”

From that remark, it would :eem
that the three organisations are at
least taking a step in the right cirez-
tion.

STEVE JOHNSTON has been
with CBS since the summer of
1984 and has enjoyed many
successes with the company.
His current position is as senior
representative for the northern
region and he hopes to pursue
his career steadily through the
sales team.

He is married with two sons
and his hobbies include pres-
enting radio programmes for
his local hospital radio station
and playing football. He has
two main ambitions that he
would like to see achieved
over the next couple of years.
They are to see Tranmere
Rovers in Division One and to
keep up the unbeaten run for
the northern reps football
team.
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THE NEW LP/MC/CD 839 087-1/«/2
RELEASED APRIL 17TH
ORDER NOW FROM POLYGRAM — TELEPHONE 01-590 6044
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BEE GEES

NEW ALBUM - CASSETTE - CD
featuring the single ‘ORDINARY LIVES’

National Instore Campaign
includes NAMEBOARD, CENTREPIECE, POSTERS

Extensive advertising in National & Music Press
Radio Advertising Campaign

Major Press & Promotion Campaign

including appearances on WOGAN, TV-AM,
DAYTIME LIVE & many more!

THE ONE FOR ALL TOUR '89

Appearing live at WEMBLEY ARENA, June 14 /15
& BIRMINGHAM NEC, June 22

LP: WX 252, CASSETTE: WX 252C, CD: K3258872

DISTRIBUTED BY UUEA RECORDS LTD. @ A WARNER COMMUNICATIORS CO.
ORDER FROM THE UJA TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR U@ SALESPZRSON
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TOPINDIE
TOP-40-SINGLES

by Dave Henderson

OH WHAT a week, and all that. Did
you know that the SWANS, or
SWANS as they like to be known, had
signed worldwide to UNI/MCA2 Well
they have and their first single for
MCA is about be be followed by o
highly palatable album which seems
to have left their past grinding furore
behind them. Now, SWANS are em-
bittered soulful types with more thaon
a hint of a beatnik beard. Meanwhile,
their label, or former label, Product
Inc, has disappeared from the roster
of associated Mute labels, in fact label
supremo, Rob Collins has currently
set up MCM Management. To man-
age what we here at Tracking are un-
sure, as the ansaphone at its new
number said nothing more than they
were out, but I'm sure it'll be manag-
ing something.

MAY WE just say that we told you so
about De La Soul, even though
others told you so as well, we knew
where they were coming from (etc).
More soulful offerings to come from
Big Life, through Rough Trade and the
Cartel, include the impending debut
album from Cold Cut. Although led
into action by the recent chart hit with
Lisa M, the album doesn't
quite hold its end up in terms of pop
and when it tries to get arty it lacks
the cheeky irreverence of Original
Soundtrack, that rather splendid
debut long thing from S’Express. But
what else is coming our way in terms
of independent stuffz Well, quite a lot
actually. So, excuse my haphazard
wcywordness but, let’s get our teeth
into it all.

ROUGH TRADE distribution called to
exclaim the virtues of And Also The
Trees, a ploy that people have been

trying for years, their newest vibe
coming in the shape of a 12-inch
cover version of Cat Stevens’ Lady
D’Arbanville on their own, yes, their
very own Reflex label. Talking of old
songs, perhaps you'll be surprised to
greet the Melanie revival as Food
For Thought reissue Ruby Tuesday this
week. Wﬁy not the classic rollers(otes
song | hear you ask. Well, why not,
indeed. The Cooking Vinyl version of
folk music has more than acoustic
guitar strapped to its facade. The Oy-
ster Band release their new album,
Ride, and mix the heartfelt roots
sounds with a contemporary edge all
topped with a sympathetically har-
monious vocal line. That's available
through Revolver and the Cartel.

THE GLASS label returns from the
murky depths of its inside coat pocket
with a couple of capable releases,
one of which is the arty cravings of
Red Crayola on Male Factor Ade,
the other is the swinging, instrumental
charm of the exceptional Canadian
tric Shadowy Men On A Shadowy
Planet. These guys are a groove
thang in the true Shadows meet the
Sputniks style. Plenty of:tremolo ond
a great sense of humour for your back
porch. Not to be missed and to be
cherished on the interestingly titled al-
bum Savvy Show Stoppers. Phew!

THE TRACKING desk seems to be fes-
tooned with letters this week. Not her-
alding a new publishing era or wish-
ing us well in another week of death
defying eor tronsplants, but what does
it all mean? Box And The Boxmen
are quick to come to our aftention,
they say “check out their new album
Dress In Deadmans’ Suits” on Link
Records. Oh yes, sir, we will. One for
the quiff quota and the rockabilly con-
tingent for sure — and sent with a first

AVAILABLE NOW'

AFEAST OF SUPER SOCCERSONGS

ON THE ALBUM

4-2-4

THE El COMPENDIUM OF SOCCER

Featuring 18 All-Time-Great Soccer Songs including: THE COCKEREL
CHORUS - Nice One Cyril * WEST HAM UNITED CUP SQUAD - I'm
Forever Blowing Bubbles * MANCHESTER UNITED F.C. - Onward
Sexton Soldiers *» NORWICH CITY FOOTBALL TEAM - The Canaries ¢
ORIENT F.C. - Football Football * LONNIE DONEGAN - World Cup
Willie *+ THE ARSENAL FIRST TEAM SQUAD - Good Old Arsenal *
THE ENGLAND WORLD CUP SQUAD 1970 -
WIMBLEDON F.C. - We Are Wimbledon * DON FARDON - Belfast Boy *
SHEFFIELD WEDNESDAY F.C. - We Are The Owls ¢ HIB'S HEROES -
Hibernian * ROCKING JOHNNY AUSTIN - Going Back To Derby ¢
MANCHESTER CITY F.C. - Boys In Blue * TONY REES AND THE
COTTAGERS - Viva El Fulham * SUNDERLAND F.C. - Sunderland

CAT NO: ACME 19

El in Association with Cherry Red Records Ltd Bishops Park House
25-29 Fulham High Street London SW6 3JH Distributed by Pinnacle, Orpington Kent BR5 3SR

DERBY COUNTY

e
L W4 1’ P
MANCRESTER UNTTED

FOUR-TWO-FOUR it sormvm soretn

THE EL COMPENDIU 'I OF SOCCER  wesT HaM UNITED

Back Home o

class stamp! Rough Trade bleats
hopefully ogout the new album from
Shelleyan Orphan which is being
rush-released (ha! rush-released from
an independent label. Rush-released
from Rough Tradel). Well that's what
it claims and the resultant vinyl, Cen-
tury Flower is well worth the rushing.
The reason they are rushing this plot-
ter, hot on the heels of the single Shaot-
ter, is thot these Orphans are about
to go on tour with The Cure who are,
quite simply, megabuck material. To
their credit, the new Orphan album
is quite o stunning thing. More control-
led and slightly more approachable
then their debut, it should see them
clenching the hands of lots of new
friends.

THE GRIP have some serious hair-
dressers on their team. To celebrate
the fact they release a 12-inch single
on Survival colled My Teenage Bnde
ond all have their pictures on the
sleeve in nice colour. Ifs available
through Backs and the Cortel reads
the legend. Backs sent me its life story
on a ream of A4 paper, which in fact
turns out to be a list of its next two
months’ worth of releases. A lot of
shuff, it is. It includes numerous Pebbles
series releases, featuring psychedelic
garage grunge, plus Battle Of The
Garages on Voxx {with tracks from
The Chesterfield Kings, Plastic-
land, the Slickee Boys and numer-
ous other US weirdos). Also from
Voxx there’s the Gravedigger V’s
All Black And Hairy LP. The Miracle
Workers’ Inside Out aolbum. The
Surf Trie’s Almost Summer, The
Craw s Here This and plenfy
of other stuff in the pipeline.

THE NEWLY active APT has o couple
of devilish 12-inchers in The Com
Dollies’ Nothing Of You, which is fi-
nally released on medium Cool. Click
Click’s Yakutska on Play It Again
Som and Quick Money’s new beat
revenge with Fry Dee on Rodgers.
There's also more dancefloor sensa-
tionalism with Borghesia’s Surveil-
lance And Punishment and The
Weathermen’s Bong. Suffice it to
say, the dancefloors ?hot these rec-
ords ore aimed ot aren’t in
Cleethorpes shopping centre.

THE BESERKLEY label dusts off its
back catalogue in preparation for its
reissue in CD format. The first batch
include the first five, integral (“every-
one should have them”) Jonathen
Richman albums, which follow the
man from his eleciric roots through to
his folky paced introspective nursery
rhymes. And there’s more from the
States, as the Seottle label, Sub Pop
has found a UK distribution deal
through Revolver. Doubtessty the
whole wealth of its loud and obnox-
ious back catalogue will be more
readily ovailable, but for now it offers
a quaret called Swallow who're
sure to be Peel faves before their al-
bum spirals off the deck. By contrast,
the ID label, also through Revolver
ond the Cartel, hos picked up the li-
cense of Ponkow’s seif-fitled dance
album. Pankow are Italion and enlist-
ed the help of Adrian Sherwood to
produce fﬁls mighty toe-crunching
gt]em Feeling international, of sorts,
e Link labe! continues to unleash
that dangerous ska music on the UK
public with Ska For Ska’s Sake, o com-
pilotion featuring The Pork Hunts
from Australia (wi %‘mre else?), while the
UK is represented by The Loafers,
K Up, Maroon Town and
many others.

THE BLAST First label has new album
from the Band Of Susans, ovailable
on LP and CD. Love Agenda features
yet another new line up from the US
five-piece, but it still sounds pretty
damn neat. BF also has Symphony No
6, an in depth systems piece featuring
nine guitars, conducted by Glenn
Branca. If you ever wanted to find
out why Sonic Youth were so God
Damn vibed up, then this is your
chance.

) PEOPI.E HOLD ON
old Cut/lisa Stanfield Abead Of Our Tome CCUTS(T) (RT)
2 2 44 | HAVFN’I’ STOPPED DANCING YET
Pat & Mick PWLPWLTI33 ()
Mty TOO MANY BROXEN HEARTS
Josoa Donovon PWLPWLT)32 (P
4§ 7 2 ME MYSELF AND | -
2 Big Uke BLRT(T) (VKT
§ 4 g !D RATHER JACK
i PWLPWLTZS (7)
b 5 6 ROUND AND ROUND
New Order Factory FAC2637 (1)
7 8 4 VOODOO RAY (EP)
AGuy Called Rhom! RSE04 (P)
8 6 9 HEY MUSIC LOVER
Ypress Ripthe Kimg/Mute LEFTI0(T) (VRT)
9 n 9 THIS !)S SKA e s
10 9 3 MONKEYS GONE TO HEAVEN
4AD (B)ADI04 (VRT)
1113 4 CGCOON ;
Timerider Lisson DOLE(Q)8 (P}
12 10 3 EIRDLAND EP.
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13 15 4 THE REAL [IFE :
Corporation Of Ona Desire-(WANTX16) {PAC)
Libido URGE2 (P)

ls 14 6YOY0 GETFUN‘Y J
D Fost Edd Wastide DINTY? (&)

16 12 @ EVERYTHING COUNTS (UIVE)
D J Mate (121BONG1S (I/RT/SP)

17 1918 CRACKERS INTERNATIONAL EP
Erosure Mote {12)MUTE 93 (RT/SP)

18 16 & JUST ALITTLE MORE =
19 &1 |TE KNUCKLE RIDE e

PWLPWLT30 (P)
21 EED ME JQ,NE Cooking Vieyl FRYOOST) (/RE|
77 28 13 ESPECIALLY FOR YOU i
23 276 |M RIEFIN' ENGLISF RASTA ! 48

24 m IHE mlin Red REDZ7)
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2% 25 5 BLACK IS BLACK
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W2 2 THE SUN ATN'T GONNA SHINE.. e = Sk
L] 22 2 GromiFomph e
28 K@ DONT BOTHER 1O KNOCK hos Aok
29 24 1 FINETIME _tig Life BLRST) (/RT)
30 21 5 REACHIN Repablic LICITIO06 (V/8E)

]
31 =0 :ffn‘.'i." -~ Rod Rino Europe-(RRETE) (A
32 32 5 MADE OF STONE

Sibvertons ORE(M)2 (P)
o TRAIN SURFIR
3330 2 ir!:lNCuS UIS‘FING Cow-(MOO2) i
Mark Rogers Warriors Dance WAF(T)009 (5P}
35 3¢ 18 [INETIME WY
36 31 2 nms 7O GET FUNKY .
zuﬁvGHT Blue Chip-(BLUEC)4) (I/8K]
37 26 4 gtum KLF Communieations D2003(T) (I/RT)
38 29 6 RAIN, STEAM AND SFEED
Men They Coulda't Hong Sdrertone ORE(T (P}
39 EED [2L0. PN Suprome SUTEMAS )
40 m FFVRMEEEPEEGMJWN Polo Q-Zﬂmogﬂ!l"!ggl
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Big Life DLSLPY [V/RT)
320 MQUE Factory FACTZIS [#]
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10 9 2 EXTREME AGGRESSION
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1210 3 ONE MAN CLAPPING
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1415 2 SURFER ROSA
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19 KN 5.5.&2&‘ variing Music Of Life DEMON] (P)
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IR&)AN

RECORDS

ARE PLEASED TO ANNOUNCE
THAT WITH IMMEDIATE EFFECT
FUTURE UK DISTRIBUTION
WILL BE HANDLED BY

REVOLVER DISTRIBUTION LIMITED
3, DOVE LANE, BRISTOL BS2 9HP
TELEPHONE 0272 540004 FAX 0272 540013

ORDER THROUGH THE CARTEL TELESALES

SCOTLAND 031 226 4616
NORTH 0904 651199
EAST AND MIDLANDS 0926 496060
WEST 0272 541291
SOUTH EAST 01 837 4404

TROJAN RECORDS MARKETED BY TROJAN SALES LTD, 12. THAYER STREET. LONDON, WIM 6AU
TELEPHONE 01935 4666 TELEX 22787 THAYER G FAX 01-486 4915
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The combination of Australian
talent and Stock, Aitken and
Waterman’s writing and
production has proved
unstoppable. The first Jason
Donovan single “Nothing Can
Divide Us” went to No 5, and
was swiftly followed in
December by the duet with
Kylie, “Especially for You”
which after four weeks at No 2,
went to No 1 on January 1st
this year. It has sold over
950,000 copies to date. But
then came Jason’s second
single, “Too Many Broken
Hearts', released on February
20th. It rocketed to No 1 on
5th March and has sold
over 450,000 copies. The
public can’t get enough of him
and the new album, “Ten Good
Reasons”, which contains
these three hits, will be
released on 1st May.

SN 0IAID N2 INIHLON

|
o - 2
[\ ]
O
=
o
@,
> b
O
-
-
=

A STOCK AITKEN WATERMAN PRODUCTION
AVAILABLE ON ALBUM CASSETTE & CD
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The Chrysalss Music Group

(4 orgs wloclales

SIMON CLIMIE

DENNIS MORGAN

////ﬂ/
ROB FISHER
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THE IVOR NOVELLO AWARD

for
BEST CONTEMPORARY SONG 1988

LONDON / NEW YORK / LOS ANGELES / HAMBURG / SYDNEY

Chrysalis

Crisis, what crisis? ask
PolyGram and STEMRA

by Dave Laing

CLAIMS OF severe problems in the
distribution of royalties frorr the
PolyGram-STEMRA central a:-
counting deal have been rejected
by both parties and the Mecnhan-
ical Copyright Protection Socety.

Ronald Mooij of STEMRA the
Dutch authors and publishers sody
which collects songwriters’ rcyat-
ies on PolyGram record sales for
the whole of Europe, says that
“STEMRA has distributed 10C per
cent of the royalties to its sister so-
cieties in other countries and fo ts
members”.

He does, however, admit that
there have been some problems in
identifying copyright owner: on
certain tracks. But he adds tha: “this
is a normal situation for any col-
lecting society” and says that
STEMRA’s access to information
held by other European socetiss
makes a central accounting sy stem
more efficient than a purely nction-
al one. Mooij points out thct re-
ports of £50m in unpaid royaltiss
were involved are totally inczcur-
ate, and that this sum is conader-
ably higher than the annual tum-
over of the PolyGrom/STEMRA

agreement.

Under the terms of the Poly-
Gram deal, STEMRA is pledged to
pass on royalties for each Euro-
pean country on a quarterly basis.
Beccuse of profracted negotiations
between the Music Publishers As-
sociation and STEMRA, royalties
for the first half of 1988 were not
paid to UK writers and publishers
untl November. But Groham
Churchill, commercial operations
controller at MCPS says the UK
was the first territory to complete
the most recent distribution of Poly-
Gram royalties.

“Inevitably there will be some
problems in sefting up a system of
this complexity,” says Churchill.
“But we are only into the ninth
month of operation of the Poly-
Gram-STEMRA contract and we
are confident that it is beginning
to work extremely well.”

At PolyGram International, head
of corporate legal affairs Richard
Constant agrees: “While there are
obviously items that can’t be allo-
cated immediately to particular
copyrights,” hé says “these are no
greater than in any pre-existing
system.”
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Running for the cause

NEXT WEEK'S London Marcthon
and an auction of music memora-
bilia at Sotheby’s are among the
focal points for fundraising bw the
Paul Jenkins Cancer Help Fuad.

Named after the Cheopell
executive who died last yea , the
fund aims to raise £50,000 tobuild
and equip a music room at the Brs-
tol Cancer Help Centre whicl Jen-
kins attended in the last two vecrs
of his life. The Centre aims to pro-
vide patients with a sofe, gentle
“self help” therapy to assist n the
struggle against cancer.

To date over £12,000 has >een
raised and the organisers or the
fund are seeking sponsors fo- Jeff
Chegwin's participation in the Lon-
don Marathon, at @ minimum of
50p a mile. ltems are also nesded

for Sotheby's auction in August.
These should each have a mini-
mum value of £200 and BMG Mu-
sic Publishing’s Paul Curran says
that he is hopeful that a guitar from
Eric Clapton and o iormonicc
from Stevie Wonder will be among
the items donated, which should be
with Sotheby’s by April 28.

Other fund-raising events plan-
ned for the Paul Jenkins fund in-
clude a concert to be organised b
Level 42 manager Paul Crockford,
football, 10-pin bowling, go-
karting and o comedy evening
supervised by Steve Lindsey of Go!
Discs Music. Anyone able to con-
tribute to any of these projects and
events should contact Claire Hedin
ot BMG Music Publishing on 580
5566.

PAINTER-PUBLISHERS Paul and Clive Rich are to have an unusual ‘father
and son’ show. Carlin Music vice-president Paul works in oils while his
barrister son Clive, head of tusiness affoirs at BMG Publishing, concen-
trates on portraits, both dravings and wctercolours. The exhibition will
be held ot Burgh House, New End Square, Hampstead, London NW3

from 29 April to 10 May.
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THE WEDDING PRESENT

® secinpHMIt MODAPYHOK &

..U.lLLLUJJ.LU

> § <
X X

Illlllll‘l

MOHAdemou yMHILTOSH {

&

l

ykpaixcexkl BucTynu 3 isana nina

L7
=
i)
w
)
X
Q
o
=
[
w
=
0
-
<
e
=
Lo}
(W)
o)
i
o
o
=
e
=]
40}

g

UKRAINIAN PEEL SESSIONS

AVAILABLE AS A 10" MINI LP CASSETTE AND COMPACT DISC

PL/PK/PD 74104

@ ORDER FROM BMG OPERATIONS ON 021-500 5678 ,“," =2
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Record sleeves as TV stars

As more and
more records
are backed by
television
advertising
campaigns,
marg sleeves
are designed as
an integral part
of the
commercial.
Lioyd Bradley
looks at how art
and
salesmanship

are combined to
profitable effect

V77 AT N USN

OR COMPILATION albums . . .

COUPLE of years
ago, Wild Willie Bar-
rett (lote of John
Otway &) released
Organic Bondage, an album
truly remarkable in one re-
spect: it had a hand-carved,
solid wood sleeve! But rather
than representing a bold new
marketing trend, this was more
a throwback to the days of
Their Satanic Majesties’ Re-
quest’s “3-D” sleeve, the Small
Faces’ Ogden’s Nut Gone
Flake complicated circular to-
bacco tin effect (Ooh La La)
and The Wailers’ Zippo-style
lighter (Catch A Fire), when
“concept’ albums called for
equally “far out’ packaging.
Today’s cash-conscious mu-
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sic business, though, combined
with a post-punk aftitude of
either upwardly mobile or
street-level  credibility, has
practically put an end to such
contrivances.

But in certain areas of sleeve
design, new boundaries are
being crossed as graphic artists
are taced with a consideration
other than the track listing, the
moody profile shot cng the
pop star’s art school aspir-
ations. As an increasing num-
ber of records are supported
by TV advertising campaigns
— a natural by-product of the
recent explosion of pop and
“youth-oriented” programmes
— so part of the sleeve design-
er’s brief will often be “Make
sure it's televisuall”

Naturally, most concerned with
this aspect is the rapidly-growing
world of the compilation album
(either by individual or various art-
ists), where a hefty TV compaign
seems almost de rgeur. Thus,
sleeves and commercials must tie
in with each other. To lead pros-

ective buyers to the album and,
ﬁopefull , to the cash register, “the
record sreeve needs to instantly re-
mind them of the advert — as for
as the album goes, its packaging
has a function as a commercial for
the commerciall” Or that is how
Adrian Shaughnessy, partner in
charge of grapbhic design at Intro,
puts it.

Intro handles art work for Telstar
Records, pioneer of the TV adver-
tised LP — its inifiol releases were
only available on mail order from
adverts seen solely on the box. A
relatively young design company
(six months old}, Intro put Telstar
back in the front of the field by pro-
ducing both the sleeve art and TV
commercials for their releases.

“We work on both areas simul-
taneously, thus combining them for
a total look. Obviously we start off
with o static drawing, but it can be
developed in the two areas to-
gether with both sides having input
into the other ond problems being
discussed as they arise. For
example, how a sleeve feoture will
work on the commercial, or an in-
teresting moving image that may
translate well into an aspect of the
sleeve can be worked on there
and then. It's by far the smoothest
way of doing tKings, with both as-
pects benefiting considerably.”

Curiously, few record companies
work this way. The most common
method is for the sleeves to be
commissioned first, with the TV
commercial put together around
that. Although, given the relative
cost of both aspects, this seems like
the cart pulling the horse, it is actu-
ally far more important to get the
sleeve right; in rﬁe case of a big-
selling mainstream release such as
Now That's What | Call Music, the
in-store displays of the product will
be seen by many more people
than the TV advert (for proof, cal-
culate how man humﬁed thou-
sand people wolz past Virgin and
HMV in London’s Oxford Street
every day); and with left-of-centre
releases, the Hits Of House series

THE RECENT All Because The Lady Loves compilarior was sponsored
by Cadbury but the ‘man in black’ didn't get a look-in when the
commercial was made

for instance, specialised market
credibility is all important — a
house fan, or any “youth tribe”
member for that matter, will not
want to take a product home un-
less it looks the port as well.

John Cellier of Quick On The
Draw, makers of the TV commer-
cials for the last seven Now That's
What | Call Music commercials, de-
scribes how the sleeves for the
series are designed “in-house” at
the record company then present-

!
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... IVadvertising is. . .

ed to his firm as an unchangeable
starting point.

“l can see their point that as a
massive volume, probably impulse
purchase, the albums command a
vast amount of prime display space
ot the point of sale and it's impor-
ant for them to scream the logo
out. Thus that logo has got to be
the cornersione of the commer-
cial,” explains Cellier.

“We'll examine the most im-
mediate videos of the album's
tracks — probably the liveliest
songs — and look for footage that
shows the artist singing the hook
line and looking direct at camera.
This is often the hardest part of the
selection as very few videos actu-
ally contain such sequences! Once
we've got three or four of them we
link them together with an ani-
mation of the sleeve logo, either
done with fully drawn or computer

animation or @ combination of
both. That way, during its 30 sec-
onds, the commercial gives the
viewer a taste of what fun ths cl-
bum's going to be, plus it kzeps
coming back to the logo preparing
them ?or when they see it ir the
shops.”

The Now sleeve designers work
with the commercial in mind, then
leave Quick On The Draw o free
hand to interpret it how they fezl
fit.  Unsurprisingly, this makes
Cellier’s job much easier, bu not
all TV campaigns are produced n
this interference-free method The
recent All Because The Lady Loves
compilation was sponsorec by
Cadbury and had a sleeve that
looked like o Milk Tray chocoalae
box. QOD approached the zom-
mercial by spoofing the confec-
tioner's  famous  “man n
black” ad and had the campaign
been vetoed by the record <om-
pany as they felt it would confuse
viewers. Exactly such a send up has
since been used to great effezt by
Heineken lager.

Mainartery, which produces the
artwork for the Hits Of Hbuse
senes, has a somewhat differeat set
of considerations for the slee-es it
delivers to the commercial’s pro-
duction company. Director Jce
Mirowski ex f::ins: “Video foctace
of many house artists simpy
doesn’t exist, the visuals to the mu-
sic are, as often as nof, simply ani-
mated graphic imagery. Ther2’s a
specialised style that's become as-
sociated with the music that its fans
will want to have on displcy at
home, so we incorporate it in ooth
an identifiable series logo and the
rest of the design. We struchre it
so the sleeve art can easily kreak
apart and come alive with the mu-
sic.

“So far, the commercial make-s
have been sympathetic to hov if’s
got to be done, which in this area
is vital as the actual records are
more important than the perform-
ers so the commercial has to ke an

advert specifically for that rather
than the artists concemed and the
images they Eut across, as is often
the case with mainstream compi-
lations.”

Mainartery is also responsible
for what may well become the next
trend in the linking of sleeve art
and felevision presentation. After
designing a single’s bag and album
sleeve for house act The London
Boys, the company was given re-
sponsibility for the duo’s image.
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... virtually a must

This led to Mainartery putting to-
gether the video for their forth-
coming single, London Nights, and
blending the record sleeve and
band Io?o (both statically and
animatedly) into the video’s live
footage and graphic imagery.

It's the kind of upfront admission
of the video being little more than
an advertisement for the record
thot Mainartery’s Peter Hayward
believes pop stars tend to shy
away from. “Many see videos as
an art form and, while taking ad-
vantage of them, pretend they
don't consider their commercial
potential,” he explains. “This video
shows combining advertising and
music can be done and look both
interesting and in good taste. We
feel that in the near future you'll
be seeing more and more of this
combination so sleeve designers
will start to take it into account.”
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EDWARD BOQOTH-CLIBBORN: ‘the freshness is coming from outsidle’

New blood hoosts design, but
can art meet the (D challenge?

DADA chairman Edward
Booth-Clibborm welcomes fresh ideas
in sleeve design but recommends a
trip to the supermarket to discover
the real possibilities of packaging.
Selina Webb meets him

HIS TIME last year Ed-
ward Booth-Clibborn
suffered the wrath of
the record industry after
declaring all  entries for
DADA’s sleeve design and
promo awards “boring and
safe”.

The decision to dump the
music categories from the
awards was a kick in the teeth
for record industry design but
Booth-Clibborn, 26 years as
chairman of the Designers’ and
Art Directors’ Association, has
a happier message in 1989.

Though promos are still
shunneg as not up to scratch
and the industry criticised for its
archaic product display and
sloth in designing specifically
for compact disc, entries for
DADA's Silver Award for
sleeve design have been well-
received.

“| really was very impressed
with the work we had in this
year,” says Booth-Clibborn.
"There wos a lot of interesting
stuff, some extremely attractive
sleeves, and | was interested to
see that the record companies
are usingJaeople not normally
associated with record sleeve
design. The freshness is coming
from outside, not necessarily
from within the industry.”

The year’s best sleeves were de-
signed by Mike Dempsey for the
London Chamber Orchestra, Peter
Saville for New Order and Mark
Farrow with Neil Tennant and
Chris Lowe, for the Pet Shop Boys.
Booth-Clibbom is encouraged Ly
the uplift in standards but maintains
that sleeve design is no longer the
area of innovation it was in the mid
to late Seventies when he remem-
bers “staggering” work such as

Hypnosis’s Technical Ecstas= for
Black Sabbath.

“Sleeve design is o small bet im-
portant area to us, but is no longer
an area for innovation. It usad to
be, that's the biggest sadness Per-
haps the innovation has cisap-
peared for financial reasors, or
perhaps because the desigrs are
controlled by the groups them-
selves. Maybe there’s just too much
outside interference. I¥'s okvicus
when you look of some of the stuff
that groups have said ‘I wart this,
| want that'.”

Today innovation is more likely
to be recognised in other forms of
graphics and editorial — Booh-
Clibborn names ASDA packaging
and The Face magazine's “arti-ce-
sign” as oufstondingi] exarplss,
though he concedes that music fly
posters are up there with the bast
as an area of “marvellous ard ex-
citing” work.

Looking to the future, a secent
visit to Tower Records in New York
has prompted Booth-Clibbern to
question the relevance of th2 rec-
ord sleeve. “The compact dis¢s had
taken over in the shop with the rec-
ords pushed away to one side.
Does this suggest what is gong to
happen in the future? Perhaps rec-
ord sleeves are destined t> be-
come purely collectors’ items,” he
muses.

Even if Booth-Clibborn’s ceduc-
tion proves incorrect, he stesses
that the record industry should get
down to tackling the unique design
problems posed by the smaller CD
format instead of settling for a re-

duced version of the record sleeve
slapped under the plastic.

"“People have got fo start think-
ing about CDs as a different design
problem. The designs that will work
are the ones that are specifically
for CDs,” he says. “There is going
to have to be a very strong brand
ID, either for the record company
or the group. It will be more like
supermcrkets selling soup — you
cant have these very designy
covers on a CD.”

While the design departments
are down ot ASDA picking up tips
on packaging, they would do well
to take a glance at the layout of
the shelves. According to Booth-
Clibborn record dealers are lag-
ging behind supermarkets when it
comes to presenting their wares,
particulorly compact discs.

“They are a different lookin
Eroduct, you can’t have them ho?f

idcen like a 12-inch. The display
is so bad and archaic and it goes
against the whole excitement of
what CD means to people. The
record industry should look at how
supermarkets do it for some ideas
of how to display their product
properly,” he says.

In conclusion, Booth-Clibborn is
relieved that record sleeve design
has taken a U-turn ofter last year’s
poor crop and sees CD as an op-
Eodunify for the industry to get
ack on the road to the innovation
of the Seventies.

“It all goes in cycles — and here,
with compact disc, is an opportun-
ity to have another revolution,” he
says.
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Selina Webb
investigates the
trials and )
triumphs behind
the production
and printing of
eye-catching
record sleeves
and finds that
creativity always
has its price

Art for sales’ sake

N INCREASINGLY strait-
laced approach to sleeve

design has edged out the
gimmicky extravagance
of the Seventies. Pop-up,
technicolour gatefolds are rarities

on the racks but, with the fussiest
of bands and record company
executives to answer to, keeping
up with the creative demands of
the music industry can still prove a
headache for the specialist sleeve
printers and manufacturers.
“Ultimately you are trying to
print what some people consider
to be fine art reproduction in what
really is a very high volume busi-
ness,” comments Mayking Records
MD Brian Bonnar. “You're attempt-
ing to match extremely exacting
standards and you can’t always do
it. There's tremendous pressure to
turn round these fine art reproduc-
tions in an incredibly short time.”
David Mitchell, general man-
ager at Robert Stace, agrees: “Our
customers demand a very quick
turnaround. We can do most of the
more adventurous designs that
come in, but occasionally we have
to tell them that it wouldn’t be prac-
tical in the time they have allow-
Phil Judd, managing director of
Sonic Plates, is also aware of rec-
ord company pressures. To meet
deadlines his company has staff

working shifts 24 hours a day and
has recenfly bought £3sm worth
of equipment to speed the process.

“The deadlines within the record
industry are tighter than most other
industries. We have to meet these
otherwise all the schedules for that
release just fall apart and the
whole thing is ruined,” he says.

In Bonnar's opinion the most
protracted stage of the record
manufacturing
process comes
with  decidin
the finer detoi?s
of the sleeve
design. “You
have a proof or
a chromalin of
the design and
have to show it
to the band, the
band’s mother,
the label direc-
tor and so on.
Seven or eight
people are usu-
ally involved in
all and invari-
ably one of them will want some-
thing changed — people take ages
to agree on the sleeve and they
can be very fussy,” he soys.

The use of chromalin is a recent
development which has become
more popular in the last two years.
It means that last-minute changes

can be made more economically
although there is a disadvantcge
in that ultimately the image does
not come from the printing plate
— a detail which can put off per-
fectionists.

Robert Stace and Compony says
it has just invested £1%2m on m-
provements across all three arzas
of its service: origination and plcte-
making, printing and finishing A
new prirter
with  coafing
on-line allows
for a far shoter
tumaround tme
and  Mitcaell
adds that the
company 10
become “srar-
ter about cus-
tomer service”
with staff dsci-
pline about the
importance of
meeting dead-

lines.
Sonic Plctes’
new Sctex

page composition system minimises
the manual work involved in the
printing reproduction of artwork
and any adjustments that need to
be made can be done on scrzen
rather than by hand. The company.
which works primarily for EMI, ¥ir-
gin and BMG, also retains its man-

val reproduction system so that
more work can be done and all
rush jobs are covered. Either way,
the end result has to be of top
quality to please record company
staff.

“If you get a job passed first time
by the record industry you are do-
ing well,” says Judd. “Thankfully,
cerfain companies are getting bet-
ter at sorting out their artwork be-
fore they hand it to us. That helps.”

Gary Wathen, art director at Vir-
gin Recorcs, explains how import-
ant Sonic Plates’ new Scitex system
is to his job: “When | receive art-
work from America it is often
necessary to change certain col-
ours and elements of design,” he
says. “Pufting the job up on screen
allows us to do this simply and cost-
effectively and ensures that the fi-
nal film work will achieve the desir-
ed effect.”

A recent example of changes
having to be made quickly came
when EMI wanted to make an ad-
justment — the addition of a cen-
sorec sticker — to a Sigue Sigue
Sputrik release. Sonic  Plates
achieved this in a matter of hours.

Aiming to provide a complete,
co-ordinated print and packaging
service particularly to the indepen-
dent sector, Mayking Records
prides itself on its readiness to
tackle anything.
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DEBBIE

ADRIAN PREWETT: ‘a bit of an inventor’

GIBSON

Bonnar states “the bigger the
challenge the better” and adds
that the weird and wonderful spec-
ifications which occasionally come
his company’s way are more likely
o be pounced on than avoided by
staff. =
“Its great experimenting wi
design. Everyone likes deolir? with
the artwork that comes in. Fl’s vi-
brant, it smells good and there's o
challenge in the exact replication
of the designer's design. Unfil

ou've printed it, you don't really
now what it will look like,” he
says.

Bonnar names some of his com-
pany’s biggest challenges as mak-
ing a sleeve in the shape of a cross
— at a cost of £1.50 — a wooden
sleeve for Red Rhino and a metal
box for Southern Studios. A more
recent oddity was the set of sleeves
for The Sugarcubes’ album in dif-
ferent combinations of fluorescent
colours.  Generally, however,
Bonnar believes sleeve design has
calmed down in the late Eighties.

“When we started we tried hard
to offer people lots of different tex-
tures. We were among the first
people to experiment with emboss-
ing, graining, spot vamishing, but
now things are regressing towards
the mean, Iargelyegecause of costs.
Once people would do a fabulous
sleeve instead of spending money
on marketing but now that hap-
pens less often.”

Holding the banner for wacky
sleeve design and piling on the
challenges tor his Hertford print
factory is Andrew Prewett of Axis
Productions. Formerly head of the
creative department at Phono-
gram, Prewett now deals exclu-

siveli in special packaging from his
small office in the Finsbury Business
Centre. Much of his work is, by his
own admission, “totally impractical
but great fun”.

“I've always worked on the basis
that product is bought and not just
sold. I'm criticised by people who
say ‘| thought we were selling mu-
sic, not packages’ but although you
can’t ploy a cordboard sleeve it
can help sell what's inside. After 25

to have litle things that the kids
like. They are virtually throwaway
items but they are cheerful and fun
and can persuade the purchaser
that they ore gefting value for
money, a second function from
their record,” he says.

Describing himselt as “a bit of an
inventor”, Prewett comes up with
ideas by the dozen, but says his
biggest problem is in educating the
record companies that their special

years designing record sleeves | packages cannot turned
really felt that around at the
the special same speed as
packaging side on  ordinary
of the record record sleeve.
industry hadn't “All our con-
been fully ex- cepts and de-
ploited. We try signs are indi-
to fil  that vidual and they
niche,” he ex- have to
plains. treated totolly
Recently individually,”
Prewett  hos he says. “Basi-
been involved cally we give
in  designing S the factory a
special  pack- K7 - o hard time. In
ages for Lon- g most cases the
don and WEA Eockages are
artists including and assembl-
Hothouse Flowers, Guns ‘N’ ed which involves a lot of bench

Roses, Perfect Day, Gail Ann Dor-
sey, Phil Collins, REM, Debbie Gib-
son, Then Jerico and A-ha. The
packages can take the form of
stroightforward boxes or pop-ups
or employ more expensive gim-
micks such as mirrors or liquid
bubbles. The cost of manufacturing
such sleeves may appear un-
realistically high — between 30p
and £2 a piece — but is covered
by record company promotion
budgets on iniﬁalp:ms of singles.

“lt has been shown to pay off

work, takes a long time and cannot
be speeded up with new technol-

og .ll

gut innovation is not restricted to
the side of the record companies
and designers. David Mitchell at
Robert Stace concludes that the
way to a happier accord with the
music industry can come with the
printers originafing their own
ideas.

“We ftry to be innovative and
come up with ideas ourselves and
they usually go down very well.”

MWE
M. W. Edwards

St Michael's Close, Forstal Road,
Aylesford, Kent ME20 7BU

0622 719136

Cassette & Video Inlay Cards,
Compact Disc Booklets & Wallets,
Computer Software Packaging,
General Point of Sale

THE
Delga

dp

DELGA PRESS

Raglan Road,
Bromley, Kent BR2 9NW

01-460 0112

GROUP OF COMPANIES
PRINT & ORIGINATION SPECIALISTS TO THE FIELD OF ENTERTAINMENT

5

Peter Grey
Wellington Road,
ent BR2 9NG

01-464 08217
Record & Picture Disc Labels,
Flat Sheet & On Reel
Self Adhesive Stickers

Bromley,

Printers

Record Bags & Sleeves, Box Tops,
Leaflets, Librettos & Posters

o
Condor Litho

Scotts Road, Bromley, Kent BR1 3QD

01-464 2177
Colour Origination &
Platemaking including Scanning
and Proofing

CSP

COLLECTOR SET PRINTERS
St. Michael's Close, Forstal Road,
Aylesford, Kent ME20 7BU

0622 716636

General & Computer
Stationery Manufacturers

PROUD TO COVER THE REQUIREMENTS OF OUR FRIENDS
IN THE BRITISH RECORD INDUSTRY
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2 Radical albums
from a new dance label
THIS IS WAR

R A D l c A L 10 Rap and Hip House trax
a G H O 3 3 H from a n2w generation

of stars including
Kool Rock Steady,
Fat Albert and Chi-Boyz.

/ £ album'
The NO VIRGO

The debut album from Virgo,
presenting the latest
Chicago house sound —

New Age House!

4 \mpo

Distributed by Spartan
LP VIRGO 1 Cassette ZCVIGO 1 CD CDVIGO 1 LP RAPT 1 Cassette ZCRAPT 1 CD CDRAPT 1




Lownislowmilfon

| AM amazed at the continued
absence (as of last week) of
Madonna’s current single and album
from the Dance chart opposite,
especially as | know that pop jocks
have been buying both just as much
as they must have been buying most
of the other material that does get into
that charl! It calls into question the
criteria used by Gallup in its
compilation. Presumably now the
emphatically cantering KYLIE
MINOGUE Hand On Your Heart
(PWL Records PWLT 35) will also be
excluded?

Right, on with the hardcore club
stuffl On import are the Lakim
Shabaxx rapped typical funky break
beat backed THE 45 KING The Red
The Black The Green (Tuff City TUF
RV-01), flipped by the more catchily
uptempo Crown Heights Affair
sampling Dance, Dance, Dance; bass
bub lec?sinuous hip house T LA
ROCK Housin’ Witﬁ The T's (Fresh
FRE-80130); newly remixed and
currently much quoted catchy driving
LNR Work It To The Bone (House Jam
Records HIA-8907); James Brown
Funky President sampling excifingly
churning New Edition-style
swingbeot Robert Brookins Don't
Tease Me (MCA Records
MCA-23936); Rheji Burrell created
girl sung hip house meets
swingbeatish (especially if slowed
down!) ROQUI Lover (Nugroove
NG-01 4); Howie Tee produced
jogging conversational rap SPECIAL
ED | Got It Made (Profile PRO-7245);
Parliament quoting funkily bumping
rap MC HAMMER Turn This Mutha
QOut (Capitol V-15437); remixed
bubbly leaping (but not another Tum
Up The Bass) TYREE Hard Core —
Hip House (DJ International Records
DJ 97 4); pretty basic thumping (but
with a stronger hip house-ish Rip) THE
SITUATION Clap Your Hands
(Sample Records SRO02); het up New
York ﬁouse PRIVATE HOUSE Don't
Turn Away (Easy Street EZS-7550);
samples driven drily drummed soulful
house RICKSTER presents KLE We
Got The Music (UnderWorld Records
AP 137); Smack Music
Productions created moumnfully
muttered and catchily saxed
HENDRIX Me Wonna See Ya Donce
(Easy Street EZS-7547); Samantha
Fox answering jerky fast rap
STEADY B Nosty Girls {Jive 1206-1-
JD); rumbling gorage ADRIENNE
FERLITA | Can Make U Forget (SRO
SRO-488); wriggly shrill smacking
APOLLONIA Mismatch (Warner Bros
0-21143); Weekend flipped poor
valve dull instrumental THE TODD
TERRY PROJECT The Circus (Fresh
FRE-80128).

Albums include on import, the

break beats built lively latin and house
BAD BOY ORCHESTRA Still Buggin’
{Smokin’ TAI LP 4444} and routinely
rapped GANG STARR No More Mr
Nice Guy (Wild Pitch WPL2001),
while out here ore the derivative
somples backed shouting though
effective BLACK, ROCK & RON
Stop The World (Supreme Records
SU-5); varied but scrappy and under-
produced COLDCUT What's That
Noise? (Ahead Of Our Time CCUT
LP1); typical timeless DeMonics-like
sweet Philly scul (with some chunkier
current swingbeot) BLUE MAGIC
From Out O?The Blue (OBR/CBS
463392 1); frsky techno, acid and
hip house compiling VARIOUS
TECHNO-1 (KMS Records KMS-018,
via Kool Kat); hip house and straight
rap compiling VARIOUS This Is War
{Radical Records RAPT 1, via
Spartan), previously imported on Trax
Records as Rap Irax Volume One;
Master The Beatcreator’ Tee
produced hip house, street sould, acid
and straight house compiling
VARIOUS Th= Rebel Presents . . .
(Intrigue/Unyque Artists IGE LP1).
New UK released 12-inchers
include Dancin’ Danny D’s long
awaited clomping remixed CHAKA
KHAN |'m Every Woman (Warner
Bros W2963T); exciting leaping hip
house meets skacid DOUBLE
TROUBLE & THE REBEL MC Just
Keep Rockin’ {Desire WANTX 9);
Derrick ‘Mayday’ May produced
enduring early techno classic (another
Voodoo Roy?) RHYTHIM IS
RHYTHIM Sinings Of Life (Jack Trax
12 JTRAX 11); Beveriey Brown
cooed brightly emphatic skipping THE
PRESS GANG Money (TMT 12TTT-
1003, via Priority/BMG); strings
backed bumpily striding garage-ish
THE BIDDU ORCHESTRA
Humanity (Trax 12TX5); “Magic
Juan’ Atkins mixed bumpily
thudding semi-instrumental though
girls chanted BANG You're The One
(RCA BANG 1); George Michael
produced/accompanied/co-penned
typical breathy downtempo US smash
DEON ESTUS Heaoven Help Me
{Polydor MIKAZ 2); Les Adams
remade (retairing just the vocal, the
original's worst part!) throbbingly
shuffling BURRELL Put Your Trust In
The Music {10 Records TENX 264);
DJ Mark The 45 King created,
James Brown “clop your hands”
sampling, wordily jogging rap
LAKIM SHABAZX Pure
Righteousness (Sure Delight SDT 8,
via Jet Star), title track though far from
the strongest M€ La Kim's now also
UK issued album (Sure Delight SDLP
1), off which the hip house — and
“/D*’ Train sompling — Adding On
would have been more timely.

Anything he
Khan do...

by Barry Lazell
HUSBAND-AND-wife teams run-
ning independent record labels
are not that uncommon, but Mr
and Mrs Khan of Springbridge
Mews, Ealing, offer a new vari-
ation: after working alongside him
at his company for some years, she
has just split {on a purery profes-
sional level) to launch an indepen-
dently-run ouffit of her own.
Hubbie in question is, of course,
Morgan Khan of Westside Rec-
ords. His Dutch-born wife Jacque-
line, who has worked with him at
Westside for some years, involved
in both its UK and its Benelux and
West German operations, is going
her own way with Radical Records,
a dance-oriented label which
will be distributed through Spartan,
and which launches its initial prod-
ucts this week.
Jacqueline’s stated aims are
vite simply “to promote some of
the best donce cuts around”. The
label will be building its own roster
of UK dance acts, as well as licens-
ing hot dance tracks from the US
— Jacqueline will be pleased to
pick up tracks that her husband
may choose to ignore if she thinks
they have potential. Coming from
Holland herself, she also intends to
ensure that Radical keeps a close
tab on the burgeoning European
dance scene, still under-represent-
ed in terms of UK releases; perhaps
it may just take a UK-based Euro-
ean ear to break more compre-
Eensively here the sort of sounds
with which most labels only dabble
on a one-off or experimental basis.
Rodical launches with two al-
bums. The first, titled This Is War,
is a compilation of new, young Chi-
cago rappers, including Kool Rock
Steady (recently heard with Tyree
on the Turn Up The Bass smash),
while the second release, Virgo,
features Merle Sanders and Eric
Lewis, also from Chicago, with an
ear-opening blend of what is being
described as “new age house”. The
lotter haos already been scoring
strongly as on import.
Also in line for early release are
a new Phuture LP, ond the album
by Pierre Fantasy Club, while Mrs
K{uon, undeterred by her husband’s
best-forgotten foray in that direc-
tion, also hopes to make her own
debut as a recording act on Rad-
ical at some point!
The label is based in the same
Springbridge Mews building os

)

JACQUELINE KHAN: foking on
the old man at his own game

Westside, and can be contacted on
(01) 579 2155,

Remix
reaction

by Paul Sexton

THERE ARE times without number
in the recent history of dance music
when a remix has revitalised a rec-
ord’s life. One thing that doesn’t al-
ways get reported is how the artist
feels about his work being revamp-
ed.

Chris Birkett's Chrysalis remix of
Tony Stone's breezy ballad of
1987, Can't Say ‘Bye, has trans-
formed the track into a very differ-
ent sort of dance groove and
brought the song back to attention,
but Stone himself doesn’t mince
words on this or any other subject.
“I hate it,” he says. “I'm no judge
of that music, but the record was
finished when we originally finish-
ed it. From a marketing point of
view, it's alright. You just have to
let it go.” Good news for Stone,
then, that the seven-inch version
remains infact.

Stone, the 24-year-old former
roofer whose debut album For A
Lifetime was released last year, has
a Sarf London voice that becomes
a sweet soul serenade on record,
and his series of showcases at the
lomented Langan’s late in ‘88
showed he has the nerve for per-
formance, even when being ac-
costed by a tired and emotional
restaurant owner. His firm belief is
that even recorded music should

be as live as possible. “That's why
Prince’s records are so great, he
doesn’t do demos. His records are
demos. I'd love to do stuff like
that.”

Having worked on the first LP
with lauded US jazzmen The
Yellowjackets and producers Ned
Doheny and Leon Ware, Stone
now has some 60 songs written for
his next project, prepared in his
own four-track studio ot home.

Bold cut

by Andy Beevers

"WHAT'S  THAT noise?” ask
Coldcut on the title track of their
first “proper” LP. It is not cn easy
question to answer with such a
wealth of styles and such a variety
of guest singers on offer. Who else
would bring together Yazz, Mark
E Smith of The Fall, Junior Reid of
Black Uhuru and Lisa Stansfield on
to one LP?

All the hits are included: People
Hold On, Stop This Crazy Thing
and a restructured version of Doc-
toring The House. There are also
versions the duo’s TV themes for
Reportage and The Big World

afe.
The biggest surprise is I'm In
Deep whicE features the inimitable
ranting of Mark E Smith. “We have
always been into his work with The
Fall and we consider him to be one
of the best ‘rappers’ in Britain,” ex-
plains Matt Black. Smith’s voice is
set against an acid basslire and
Deep Purple guitar samples to sur-
prisingly good effect.

My Telephone should be the
next single. Like People Hold On,
it features the superb voice of Lisa
Stansfield. However, she takes a
back seat to samples of BT dialling
tones and announcements, and to
recordings of ranting New Yorkers
taken from a special phone line set
up the mixer Steinksi. “The song is
how the telephone is both essential
and irritating”, says Jonathan
More.

The LP comes with o free 12-
inch featuring a radical Adrian
Sherwood remix of Crazy Thing
plus one of their early megcmixes,
Beats And Pieces. Listening to this
against the newer tracks shows
how Coldeut have developed: “It
has been a gradual process from
stealing large chunks from other
people’s records and glaying
nothing, to stealing smaller and
smaller chunks and writing and
playing more and more ourselves”,
explains Black.
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Panel Sales compared to last week...+6%

Records to be featured on this
week’'s Top Of The Pops
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Return to
mentor

by Selina Webb

EMERGING FROM the shadow of
a mentor os illustrious as Prince,
Wendy And Lisa can be forgiven
for making their first solo album a
complete departure from the
funkadelics they had brandished as
members of The Revolution.

The eponymous debut was inter-
esting but on Fruit At The Bottom,
their second LP offering since sign-
ing to Virgin, the duo soundg a

ood deo? more reloxed. No

oubt sufficiently confident to risk
a few Prince-without-Prince jibes,
Wendy Melvoin and Lisa Coleman
play tle stuff they're used to and
chalk up a collection of funk'n’
smooch songs which stand toll in
the company of their work with the
Paisley Park supremo.

“Funk was the one thing that our
first record locked and we missed
playing that way,” admits Melvoin.
Coleman agrees: “t loved the first
album, but it was more of an ex-
pression on its own, more intro-
spective in a way. We missed jam-
ming, that real band feel — this al-
bum is a lot more positive and it
has a lot more energy.”

Responsible for virtually all the
writing, production, vocals and in-
struments on the new album,
Melvoin and Coleman assert that
they are “perfectly capable” of do-
ing it all themselves.

“It¥s  different being an
embellisher than the ideas man,
and in The Revolution we were
definitely  embellishers,”  says
Melvoin. “Prince would give us the
songs and we'd put skins on them.
The change hasn’t been difficult,
though. We're artists, not fabricat-
ed images — we wouldn't have a
record deal if we were.”

Talking of fabricated images, it's
hard to imagine Wendy And Liso
as “a couple of ding-dongs people
could tell what to do”, as Melvoin
?uts it. Both from Los Angeles and
riends “since we were in diapers”,
the pair are friendly, instantly like-
able and, | suspect, dead tough.

“People sometimes think we are
a lite too assertive,” Melvoin ad-
mits. “if we were men it would be
called ‘strong character, but be-
cause we're women it's ‘pompous’
or ‘bitchy’.

“But I never even think about be-
ing a woman in rock. | think about
being a woman when I'm putting
my bra on,” she adds.

Wendy And Lisa appear live at
the Town And Country Club on
April 25. their latest single, Lolly
Lolly, was released last week.

WENDY & LISA: fruitful

GEORGE KWIATKIEWICZ: taking
the road to Exit 21

Looking
after Nol

by Dave Laing

“ONCE YOU'VE had the thrill of
a number one album, the thrill goes
with a major. Then you see a niche
in the market and you want 1o fol-
low it all the way through.”

That's the view of George
Kwictkiewicz, who left PRT quietly
at the end of February, where he
was responsible for the success of
the acid mix of Petula Clark’s
Downtown. Before that he hod a
number one album at RCA with 5
Star’s Silk And Steel. Now he’s put-
ting together a new label, called
Exit 21, o nome which struck him
“driving up the motorway to my
home town, Leicester”.

George K sees Exit 21 as a “sort
of latter-day Charisma: an aud-
acious rock label”. Among those
working with him will be producer
and composer Simon Heyworth.
His Motion Picture Music Company
will supply “product from the in-
strumentcrend".

More rock-flavoured material is
promosed from Richard Newman,
producer of the high-energy R&B
effort Good Time Down The Road
which enjoyed healthy sales.

Kwiatkiewicz says that Exit 21 is
being created by “the reverse of
the usual process when you take
an idea round to potential
backers”. Instead he already has
some 20 albums worth of material
and has put together @ promotion
team.

Currently, he is finalising plans
for distribution and finonce. His
first product should be launched in
the early autumn, with tracks from
the new signings he expects to find
ready for presentation ot Midem in
January 1990.

Keys to
the door

by Paul Sexton
THERE'S NO shortage these days
of sassy females making persuasive
dance music. But the ones who can
perform a lush ballad and still
make it sound like 1989 don't hap-
pen very often. Epic has just found
a new contender in Amy Keys.
Washington-born  Keys  has
spent some years on the jingle-
singing circuit, which led her to

commercials and now an acting
career that's bearing fruit just as
her recorded life takes off. She has
a big role in a new movie called
Elliot Faulman, PhD and her debut
single, Lovers Intuition, was featur-
ed in the Gregory Hines film Taps.
“The soundtrack has opened doors
for me that | hope would have
opened anyway, but it cerainly
made it easier,” she says.

The album of the same name,
out in the UK on May 1, has her
working with grade-A producers
Larry Grahom, Preston Glass and
Dexter Wansel. And it's the most
stylish collection of ballads and
uptempo material of its kind since
Anita Baker’s breakthrough.

Keys has also been woiing with
Julia and Co, joining just after their
1984 UK hit Breakin’ Down (Sugar
Samba), but feels she'll be break-
ing away soon. Amazingly she still
has a part-time job in a doctor’s
office and admits, a little sheepish-
ly, that she has no manager yet.
“The main thing is to keep the job
together and pay the bills,” she
says modestly.

AMY KEYS: stylish

Musicians
without hats

by Adam Blake

WHAT ABOUT the musicians who
don't fit2 The ones who insist on

composing and performing music
that cannot be immediately
categorised as anything other than
new. How do they make a living?
Without them, music as an art form
cannot develop or grow. Yet of all
musicians it is they who have the
hardest job in gefting their work
before the public — either live, or
in recorded form. This curious state
of affairs has precipitated the pro-
duction of a 130 page report, fit-
led Music In Between, commis-
sioned by the Calouste Gulbenkian
Foundation. its author is Tony Hay-
nes, composer and conductor of
music for the Grand Union Or-
chestra — a multi-racial 16-piece
jozz ensemble. Haynes was as-
sisted in the preparation of the re-
port by MW's Dave Laing and Julie
Eaglen, now Arts Council regional
marketing officer for the Solent Re-
gion.

The reporf's main recommenda-
tion is that more direct relationships
and communications be establish-
ed between musicians and audi-
ences. Says Haynes: “I think the
crucial nexus is Letween the artist
ond the audience. Audiences

needn’t be large, in fact we spent
some time trying to demolish the
notion of majonty taste because
there are only different sizes of mi-
nority. | don't think that innovative
artists dont have an audience, a
lot of their work is extremely acces-:
sible, so all you're talking about is
making it possible for them to pro-
duce that work in front of an audi-
ence. If there is an audience for
your work, and it's a growing audi-
ence even though if's small, that
validates the work you're doing.”
Although Haynes considers the
Arts Council of the Thatcher years
to be “unembarrassable”, he dces
not see the report as an indictment
of the music business generaly:
“No, I'd like to think that it will in-
form them. | hope the report -ills
in some details. | think the struggle
that musicians have in order to sur-
vive is generally overlooked end
that people may be ignorant of *he
way musicians make a living ¢nd
how they develop their work.”
Ultimately, Haynes is quietly cpt-
imistic: “We're at the end of a his-
torical and cultural cycle, | think, in
which musicians’ roles have been
radually determined. | don't think
that the relationship of creaiive
musicians to their music and the
production of their music, to socety
at large — in spite of all the tech-
nological changes — is greatly dif-
ferent from what it was in the 18th
century. You'll always find the
people who dominate, in any cge,
tend to be the ones who can bull-
shit, the ones who can hustle teir
work and manage to get on with
people.”
® Copies of Music In Between are
availoble, price £7.50 fom
Calouste Gulbenkian Foundafion,
98 Portland Place, London W1TN
AET.

Tales of
Irish woe

by Paul O'Mahony

SINCE HE began actively promot-
ing in Dublin nearly 10 years ago
Denis Desmond of MCD Concerts
has been consistently active o all
levels of what is, by usual san-
dards, a high risk occuparion.
While other major promoters in
Ireland stage occasional Fuge
events, for the likes of U2, MCD
run an average of two large shows
per week in addition to setting-up
nationwide tours for visiting and
domestic acts alike. The roll ccll of
MCD’s achievements to date in-
cludes Bon Jovi, lggy Pop, Bros,
Bruce Hornsby, TPau, Ozzy
Osborne, The Pogues, Anthrax,
Tracy Chapman and Simple Minds.

According to Desmond the main
difficulties in Ireland are the high
cost of financing a gig and the lack
of venue facilities. “Promotions in
Ireland are VAT exempt which
means that while there’s no VAT
liability on your income you also
cant recloim VAT on hiring a
venue or printing a ticket or pcsters
or doing press, radio, or TV ads,
or security hire. They're all lable
to VAT which increases costs by 25
per cent. Insuronce rates are also
ridiculous here. For an act like Iggy
Pop or Huey Lewis it can be 60
pence per head'in Ireland whereas
in the UK it's about five cr sx

ence per head. As Norther Ire-
ﬁ:nd works under UK rates, | can

' ?et the King’s Hall in Belfast with,

et's say, £1m public liability cover
and the premium would be in the
region of£360 for 6,000 people.
In Ireland, 6,000 people would be
about £3,600.

On the more positive side Des-
mond says that word-of-mouth can
be as important as good reviews,
particularly for open-air concerts.
“Hothouse Flowers and Tracy
Chapman did 35,000 people a
few months ago, which in propor-
tion to their record sales they
shouldnt have — they should have
done 20,000.”

Outside promoting, Desmond
has been involved in management
with acts such as Mary Coughlan
and Blue In Heaven. While
Coughlan has enjoyed success in
the UK, Blue In Heaven broke-up
recendy after battling for recogni-
tion for more than two years o%'er
parting with Island.

“| won't even say we were ‘talk-
ing to majors’ because from our
dealings with Island we didn't want
to deal with A&R people again.”
says Desmond. “From my experi-
ence a lot of companies in the UK
suffer from their structures. They've
such a hich turnover of staff that
the same cuy who signed the band
is gone to another company six
months later. With Blue In Heaven
we had five A&R people within an
18 month period.”

Desmond ond his partner in
Solid Records, Oliver Walsh, are
now planning to do production
deals. “What we want to do with
bands is that we'll record them but
in effect i's their own label. And
they’ll have control in the sense
where they're not restricted by an
A&R person.”

Hometown blues

by Nick Robinson

THE UNRESTRAINED passion of
Kevir McDermott for “real” music
often sounds like a one man cru-
sode. “People are settling for a lot
less these days than they should
be,” he states. Once again, the 27-
year-old Glaswegian singer/song-
writer/guitarist finds himself in des-
pair at what he sees as the faceless
pop and gutless rock around him.

The first time was in his home
town shortly after punk reached its

eak. Having had a short ride with
ocal post-punk band  Suede
Crocodiles, he found himself crav-
ing for something different.

It was through watching folk gui-
tarist Rab Noakes that he founc?an
answer. “He just stood there and
played — him and his guitar. That's
whar | wanted to do,”he says.

Shorlly after that experience,
McCermott was on the road and
put out a solo acoustic album, Suf-
focation Blues, on the now defunct
No Strings label. His dissatisfaction
with the Glasgow music scene led
him to venture abroad. “The at-
mosphere does not seem to
change in Glasgow. If one band
made it then the others tried to
copy them. It was very static and
| was never o part of that and
never will be,” he says bitterly.

During the months abroad, he
stored cll his experiences and
these influences were cultivated on
his return. His passion for rock and
roll within o band format was also
renewed and fo find that Glasgow
had not changed in his absence
was infuriating.

“lI came back really smug and
eve-ything seemed in perspective
but when | saw what was happen-
ing in Glasgow | really felt like the
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litle boy in the crowd when the
emperor went by with no clothes
on,” says McDermott.

He immediately recruited his
brother and drummer Jim plus
bassist Steph Greer and recorded
a two-track demo of what he de-
scribes as “a wee bit of honesty
and a wee bit of recklessness”.

The result was enough to impress
Island Records who signed them
immediately. It wasn't long before
they were in the studio — with the
help of former Pretenders’ guitarist
Robbie MclIntosh — recording
what has become their soon-to-be-
released debut album, Mother Na-
ture’s Kitchen.

Mclntosh introduced McDermott
to local guitarist Marco Rossi and
after long discussions about their
mutual frustration with Glasgow's
music scene, Rossi became the
fourth and final band member.

Now the Kevin McDermott Or-
chestra is ready to shake the foun-
dations and wake a few sleep
heads with its rich, uplifting rocl
songs. “People want to be excited
and get info the music and that's
what | want to bring out of them.”

Five go wild
in Hollywood

by Nick Maybury

LESS THAN o year ago Mansfield
ouffit Slaughterhouse Five were
just another local band playing
North Midland pubs for a few
quid. Today they can optimistically
look to the future, thanks to a com-
bination of talent, fate and that es-
sential show biz ingredient — pure
luck.

That talent comes from four mu-
sicians who supply the ear with
some nifty, powerful pop full of rich
melodies. Singer Dave Lawrence
has that sort of desperate and
quirky voice that stands out. His
guitar playing is counterbalanced
by Roﬁbie Hague's atmospheric
keyboards. The whole lot is held
together by the rhythm section of
drummer Graham Boffey and
linchpin Steve Littler on bass.

Yet if success does come,
Slaugherhouse Five must give
thans to newspaper employee
Hogue and the Roosevelt scholar-
ship he won. That award took him
to the US and into the home of
Jackie Krost, who scores sound-
tracks for Lorimar, the makers of
Dallas.

The rest of the story is a bit obvi-
ous and fairy-talesque: Hague de-
posits a demo tape with Krost,
Lorimar need an English band and,
hey presto, the quartet find them-
selves in Barnsley’s Globe Theatre
12 months after Hague left the US.

Tarted up to look like a sleezy
working men's club, the Globe was
used in the opening scenes of Bert
Rigsby, You're A Fool, with Slaugh-
terhouse Five appearing as
themeselves in a talent contest.

All right, so the pit heads of
South Yorkshire are a long way
from Hollywood, but when the film
stars Robert Lindsay and Robbie
Coltrane, you can only be grateful
for small breaks.

In another twist of fate, Lorimar
has been taken over by Wamers
— an organisation not unknown
for its recording subsidiary.

So expect the film soundtrack
with the Mansfield miners song on
it and look out for Slaughterhouse
Five's demo tape — let’s hope an
album won't be too far away.
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Everything's
gone green

MUCH MEDIA ballyhoo has greet-
ed the return of Green On Red,
whose recent LP, Here Come The
Snaokes has been hailed in some
quorters as the “greatest rock ‘n’
roll LP of the year”.

The truth, cs witnessed at the
Town And Country Club, is that
the band have got the right feel,
but insufficient charisma. The im-
probably namred Chuck Prophet
wins all the awards for his guitar
playing, but the rest sit uncomfort-
ably behind. The rhythm section
featured a  suspiciously-hatted
character on drums and the worry-
ing figure of a chap on an electric
stand-up boss. The most recent
time this lafter ingredient was
sighted at the T&C was with Lyle
Lovett's Big Band and we all know
the trouble that led to.

Once upon a time Green On
Red carried the taint of beinﬂ Neil
Young copyists, Dan Stuart whining
away in approved style. This time
round it's The Stones that might
start worrying about whether
they've recorded an LP they'd for-

often about. Here Come The
gnckes was almost spoof-perfect in
places. Llive, fortunately, Prophet
was able to stretch this brief to en-
couraging diversity, looking like o
tired Tom Petty, but giving the band
purpose where the punches went
missing.

Guitar rock is again getting its
annual “saviour of the masses”
push and while Green On Red will
stand as prime movers in this pro-
cess, we'ﬁ have to wait for REM
later in the year for the movement
to fully exploit ‘tself.

Earier Blue Aeroplanes won
their place as the Madness of such
a guitar-oriented genre. An unlike-
ly %ond in most respects, too many
guitars, an off-beat dancer and a
whole approach slightly the wrong
side of iﬁe divide between serious
and silly. Nonetheless they ground
along enjoyably enough, but pre-
dictions of their imminent great-
ness, as with Green On Red, re-
main premature.

DUNCAN HOLLAND

Next stop
Wembley ...

ANDREW ROACHFORD's rise
from obscunty and the well-trod-
den pub circuit to Top Of The Pops
and here with his adoring fans at
London’s Town And Country
Club is well deserved. He has a
great voice, by turns rough-edged

and refined and one perfectly
suited to the rock/soul/R&B colli-
sions he creates.

Live, Roachford and his band
fire an energy and excitement into
the music forgeyond anything that
their debut album would have you
believe. Roachford is a strutter and
a showman and he had great pres-
ence on stage, guitarist Hawe
Gondwe adds a hard, Hendrix-like
punch to the group’s sound and
their enthusiasm had this audience
swinging, jumping and singing
along after just a couple of num-
bers.

The price of Roachford's current
success however, is more than the
extra three quid they now charge
for his distinctive T-shirts. His music
has always been as tight and co-
ordinoieJos the band’s blue jeans
and matching cowboy boots, but
now the presentation is almost too
slick, too mannered.

I¥s as if he has been on a two-
week audience and stage man-
agement course and come away
with a distinction. The choreogra-
phy, his shout and call technique
{“I' can’t hear you up in the bal-
cony”), the false start to Cuddly Toy
to tease an audience “not quite
ready yet” — all built the show up
perfectly, if predictably, to o cli-
maxing of his two hits, Family Man
and (yes, eventually) Cuddly Toy.

Roachford played this gig as if
it was a dress rehearsal for Wem-
bley Stadium. In his mind ond in
the audience’s, no doubt it was.

PHILIP WATSON

Brahm works

THE COSY sefting of the Reverb
Club at Islington’s Market Tavern
has ployed host to an impressive
series of young singer/songwriters
since the New Year. Most recent
headliner, Sumishta Brohm — aka
13 Frightened Girls — haos been
attracting a considerable amount
of record company interest of late,
and received a ropturous ovation
from an attentive audience.
Brahm is certainly the most ex-
citing female songwriting talent to
emerge on the London club scene
for quite some time. Raised in Cali-
fornia and living in the UK, she has
the touch of genius of a Joni
Mitchell or a Patti Smith while re-
taining the ability to write acces-
sible pop songs. Jauntier uptempo
numbers like Carousel and Lost At
Sea have enormous single poten-
tial, but she is at her best on the
slower, moodier songs, which
showcases her remarkable voice.
It's a voice which possesses a de-
lightful fragility, occasionally dip-
ping to a whisper but then startling
ihe?isiener by blurting out a phrase

with surprising force. Her enor-
mous dynamic range is matched by

GREEN ON Red’s Dan Stuart and Chuck Préphef
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THE LA’s: Scallies scaling the pop heights

its range of expressiveness and un-
inhibited emotions. These qualities
were most evident on songs like Be
Your Own Sky, Paul Robeson and
a superb new one called Soft Soft
Heart.

Midway through the set,
Sumishta switched from guitar to
keyboards for bollads like This Is
The Place and Somebody, compo-
sitions that work equally well. The
final song, Hell On Wheels, brings
out the most impassioned perform-
ance of the evening.

Bewitching, captivating and
spellbinding are three adjectives
that spring fo mind ... it won't be
long before plenty more will be
added to her file of press cuttings.

DAVID GILES

Dead sound

IT SURELY can't be long before Liv-
erpool’s The La’s are recognised
for what they are — one of the
most articulate but breathtakingly
simplistic pop bands since those of
the Sixties.

Picking up on the catchy rhythm
structures and vocal harmonies of
The Beatles and some subtle guitar
injections, they have created a
fresh, original sound.

At The Marquee, their growing
following was fully evident and
greeted each song with relish. The
band was most effective when it
combined electric and acoustic
guitars — both complementing
each other perfectly.

The last single There She Goes
is a prime example with its driftin
mid-tempo belying the love-struc
vocal lament but what makes the
%‘roup even more convincing is
their diversity and seemingly ef?oﬁ-
less originality.

This enabled them to move from
those gentler numbers to the
brooding power of songs like
Looking Glass which kept the audi-
ence in its grip throughout all of
its nine minutes.

The La's are destined to become
one of the most precious finds of
the Eighties and while comparisons
with The Beatles’ lasting influence
are foolish at this early stage, one
can only hope that they can grow
and stay with us for a long, long
time to come.

NICK ROBINSON

M appeal

THE DRUMMER sits under an arch-
way of white lights while two more
lightbulbs on sticks pop to and fro
at the front of the Dingwalls
stage like sitting ducks before a
firing range. To the right, a double
bass is being attacked by its bow,
while the other three hillbilly
gypsy-fashion victims are bouncing

between harmonica, guitar, ac-
cordion, organ and whisk2y-
down-the-throat vocals.

This is the very strangely named
M Walking On The Water, cnd
the excited students down the front
confirm they are indeed German.
And a bit psycho too.

M are apparently the cutting
edge of German independen:e,
which proves that life exists af-er
electronic Teutonic rock and pop.
Their Pogueish fervour is both a
headstrong leap into the global
folk roots field and a harking beck
to their country’s cabaret tradition;
the result is fun and frolicking,
moody and very musical, wi
some seriously thoughtful melodes
and a dextrous clash of accustcs
and electrics.

The more rumbustious songs
such as Skin On The Cacao and
POHK In The Cemetery work best
in this lively, illuminated atmcs-
phere, with less of their album’s
canny polka-Latin-party undertaw
in evidence, but instant communi-
cation was the name of this game.

MARTIN ASTON

Picture gallery

WHATEVER INTERNAL combuse
tion fuels the pained emissions
Symon Bye calls singing, if's not th2
stuff found inside an average pop
vocalist. Fronting Gloucestershir
four-piece This Picture at Lon-
don’s Borderline Club, his per-
formance had an intensity which
left him drained and breathless b
the end of each tortuously emo-
tional number. And, while the
sound of his vocal kneaded the
guts, similarly provoking lyrici
about man plundering the courtry-
side ond the advantages of lite
over death made the effort seem
justifiable.

This Picture write some of the
most stirring folk-tinged rock or
earth which on a good night car
send mobs of their followers intc
frenzies to match Bye's passon
The strident drums, reverberating
bass and, on some numbers,
bouncing bongos carry the earthy
Goelic-style sentiments into tough-
er territory. In controst, jangly
guitar arpeggios, soothing pan
pipes ongpo ull repertoire of se-
ductive intros entice the listener
into a music which sounds familiar
yet indefinably refreshing.

Tonight This Picture gallantly
fought an unflottering sound sys-
tem ond sparsely populated —
thanks to the tube strike — venue
to emerge only a promise of their
best. Despite the drawbacks, the

orgeously undulating rhythms of
their strongest track, Naked Rain,
are alone enough to convince that
it's about time the record compan-
ies caught on to their appeal.

SELINA WEBB
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LP REVIEWS

JOE JACKSON: Blaze Of Glory.
A&M AMA 5249. You can always
rely on Jackson to come up with
something a little bit special. By tak-
ing a reflective but by no means
dated look at his past work, he has
come up with a definitive collection
of musical styles and moods that
flow gracefully — each one show-
ing a different side to Jackson's
songwriting character. This should
appeal to many tastes. NR

CAROLE KING: City Streets.
Copitol EST 2029 Have fun b
asking punters to identify the famil-
iar voice set to the unexpected
punchy Springsteen beat. Contrib-
uting to King'’s first release in six
years are Eric Clopton and
Branford Marsalis. Courageous
un'Tapestry’esque sentiments pre-
vail though King wisely doesn't let
despair get the last word. Final
track is an ace demo for Whitney
Houston. RK

BONNIE RAITT: Nick Of Time.
Capitol EST 2095. With her tenth
album, the first for Capitol, Raitt is
back doing what she does best —
finding good songs and bringing
out the best in their lyrics. With ex-
cellent production by Don Was,
Bonnie soars and struts with sym-

athetic backings from the Fabu-
r:aus Thunderbirgs and Crosby and
Nash among numerous others.
With a strong single — her own
Nick Of Time — this should get
good airplay from our more
grown up stations. bL

COMMODORES: Rock Solid.
Polydor 835 369-1. Fairly perfunc-
tory release from the once-great

purveyors of soul-pop; this is the
sound of them running out of ideas.
Numbers like Grip and Miracle
Man struggle to whip up any sort
of a real groove, and the ballads
— Thank You and Right Here'N
Now — are downright embarrass-
ing. Only Solitaire manages to re-
mind us of the Seventies soul supre-
mos the Commodores once were.

7
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PETER CASE: The Man With The
Blue Post-modern Fragmented
Neo-traditionalist Guitar.
Geffen 924 238-1. OK Pete,
enough of this title tom-foolery and
let's stick to the record, an excep-
tion piece of American folksy-
country. All the right bods are in
there (Ry Cooder, T Bone Burnett
and so forth) but it's little Casey
who steals the nod. Given the right
push this could be huge and not
just another smug Q writers’ pre-

serve. DH
VARIOUS ARTISTS: The
Songs Of Bob Dylan. Start

STDL 20. To make a compilation
from the myriad cover versions of
Dylan’s 500-song catalogue s
such a good ideq, it's surprising no
one’s done it before. Here, in ciro-
nological order of the composi-
tions are the good, the bod and
the wonderful, stretching from Sam
Cooke’s gospelly Blowin’ In The
Wind (1964) to Bonnie Raitt's
thoughtful Let's Keep It Between Us
(1982). The double-album is good

value with 32 tracks and copious
sleevenotes, though the CD has
only 20 songs. With TV advertising
to come this should sell well. DL

VARIOUS: Artists For Animals
— The Liberator. Deltic Records
DELT CD3. Distribution: Pinna-
cle. The message is clear and put
very effectively on this anti-vivisec-
tion/animal  cruelty compilation.
Some, like Shellyan Orphan, are
direct in their lyrical approach
while others like Durutti Column
take a more subliminal approach.
Either way, it's a diverse gut thor-
oughly listenable plea for compas-
sion and change. NR

GIPSY KINGS: Gipsy Kings. Tel-
star STAR 2355. A superb collec-
tion from the flamenco-poppers
who hail from the Basque region
of France. Even the mesmerising
strumming of a dozen guitars can’t
rescue their version of My Way (A
Mi Manera) from turkey status, but
the other 11 tracks are pure bril-
liance. A heady mixture of hell-for-
leather romps like the hit single
Bamboleo, cool ballads and
dreamy instrumentals. Basque in
their glory! DG

HURRAH! The Beautiful.
Kitchenware Records/Arista.
KWLP 10. After a long break,
Hurrah! return to once again
weave those guitars within some
impassioned vocals. Litle has
changed since the last album ex-
cept that this is a slightly more stud-
ied set with more mellow moods.
it lacks the immediacy of their
debut but it could be a grower. NR
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BILL PRITCHARD: Three Months,
Three Weeks And Two Days.
Play It Again Sam BIAS 106.
Third stab sees Pritchard lose most
of his key failings to warble-in
persuassively like a European Matt
Johnson. Coloured bright and
acoustic, he's at his very best, yet
still feels capable of serving invec-
tive hilariously on Kenneth Baker.
Splendid stuff overall, finding an
artist at his most comfortable and
a cert for those in-store, nab the
curious plays. PH

STIFF LITTLE FINGERS: See You
Up There. Virgin VGD 3515. A
double album trom the reformed
Fingers, which shows they can still
mix and match it in punk circles,
headbanging on request, but that
they’'ve developed into profes-
sional musicians during their fime
off. It's a rabble-rousing expose for
a rabble who're more secure now
than they were when this music
was originally performed, See You
Up There includes essential leftist
posturing and splendid versions of
Alternative Ulster and Johnny Was.

DEH

THE SEX CLARK FIVE: Strum &
Drum. Subway. SUBORG 7. Dis-
tribution: Revolver/Cartel. Sub-
way's continuing predilection for
sweet, jangly pop has found the
SC5 in NASA-land, Alabama,
where they've combined their
ultra-cool influences — essentially
The Monkees, Beatles and dB’s —
to make an idiosyncratic, unpre-
dictable 20-track two-minute set.
It's not a flavour of the month
sound, but Subway has a very
loyal following. A possible cult hit
in the making. MA

TIM FINN: Tim Finn. Capitol
EST 2088. Poor Tim. It must be
a little galling that the third solo ef-
fort from the man who formed ond
led Split Enz is likely to be sold on
back of young brother Neil's suc-
cess with Crowded House. Not
only do they share the same label
but the latter’s producer Mitchell
Froom has been bought in as well.
Sadly this is rother drippy, innox-
ious stuff — not exactly unpleasant
but all pretty anonymous. JF

THE PRESIDENT. Bring Yr Cam-
era. Elektra Musician 960 799-1.
Six Americans brought together in
a free-form psycho-analytical jam
that toots and drones # rougL Q
number of “worthy” jams. Good
vibes and heavy self expression
abound, but this is for purists and
people who've listened on the wild
side. Still, Elliot Sharp has some
nice moments with his guitor. DEN

PAULA ABDUL: Forever Your
Girl. Siren SRNLP19. The Straight
Up gid debuts with a sturdy, well-
produced album with half a dozen
similar formula efforts included to
convince us of her staying power.
Also on show are some mid-paced
ballads and a couple of more in-
teresting, less formal tunes, set into
the structure to provide a little vari-
ation. In total it's everything you'd
expect from a promoted popette
whose voice has a lot more power
than that chart topping 45 suggest-
ed. DEH

BITCH MAGNET: Star Booty.
What Goes On. GOES ON 27.
Distribution: Rough Trade/Car-
tel. More US postiordcore pent-
up adolescents with guitars get
produced by Steve Albini, but Bitch
Magnet's debut sounds like Albini

just mcde sure the studio was un-
ocked and the tec sugared. As
rough as sandpaper, the vocals
somewhere behind the drums, Star
Booty's isn't the best underground
pop by any means, and makes you
wondar how soon the US boom
will start bottoming out. Too much,
too soon? MA
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PHOEBE SNOW: Something
Real. Elektra EKT 56. Hallelujah!
Now this is what | call singing. The
breath:aking instrument that s
Snow's voice returns for the first
time in eight years with a delicious
mix of rock/jazz/blues/folk. There
simply aren’t enough releases like
this wnere the range of grown
women'’s emotions are so well ad-
dressed. A&R Men please note —
we adult women want ‘Something
Real’ more often. RK

CARDIACS: On Land And In The
Sea. Alphabet Records: ALPH LP
012. Distribution: Pinnacle. Tim
Smith gives us another piece of the
jigsaw but still the picture remains
unclear and yet fascinating to
puzzle over. Nothing is straight for-
ward in the Ccrgiacs’ jumbled
world of cut-up song structures and
splintered, owkwcrg lyrics. But this
curious egg contains a wealth of
erverse delights and is a chal-
enge o listen to. NR

fIREHOSE: fROMOHIO. SST
Records SST39. At last the album
to lay the ghost of The Minutemen
to rest. With a superb set of classy
songs ond expert musicianship
fIREHOSE prove that they are at
the forefront of current US guitar
acts. Ed Crawford’s guitar particu-
larly shines with Mike Watts’ bass
work as strong as ever. Recent UK
dotes have shown that there is a
markei for them, and this could
well see them get a high indie chart
placing, if nothing more. LF

THE SNEETCHES. Sometimes
That's All We Have. Creation
CRELP 043. Sneetching, in the mu-
sical context, means displaying an
interest in summer pop music that
never once veers ‘neath the
delirious. Quite simply, when it
comes to soft acoustic guitars, har-
monies plucked from the palm
trees ond wizardly warm tunes,
you'd have to get up somewhere
arounrd d4am to better The
Sneetches. From California to your
record shop: don't let them stay
there. DC

LET'S ACTIVE. Every Dog Has
His Day. IRS EIRSA 1001. Let's
Active is former REM producer
Mitch Easter’s rock band, very
much a band for those coves who
prefer Sixties pop sensations to the
equivalent techno-twits of the
Eighties. Easter’s guitaring, singing
and writing on this, their third LP,
is reaching something of a groovy
plateou. One strategic Kershaw
play and we could be looking at
some well-deserved moolah mak-
ing its way Let's Active’s way. Lef's
hope so. DC
® DISTRIBUTION OF Sidewaulk
by Capercaillie {Green Linnet} is
througﬁ Rouﬁh Trade/Cartel and
not as published last week.

GENTLEMEN AND PLAYERS:
Martin Aston, Dave Cavanagh,
Robin Katz, John Ferguson,
Leo Finlay, David Giles,
Dave E Henderson, Duncan
Holland, Dave Laing and
Nick Robinson.
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MORRISSEY: interesting Drug.
His Master’s Voice/EMI
12)POP 1621). The Great Moz is
back with an infectious, shuffling
uptempo number, another new
Morrissey/Street song and again
produced by Stephen Street. With
the help of fze old Smiths crew and
Kirsty MacColl on backing vocals,
an another epic is desﬁneg to send
the nation’s sweet and tender
outh swirling merrily round their
ﬁedrooms while the title and video
gets up the nose of stuffy authorit-
ies who deserve nothing less.

THE BEATMASTERS WITH MER-
LIN: Who's In The House.
(Rhythm King LEFT 31(T)). Top
notch hip-house exponents team

with wizard rapper of Bomb
The Bass fame, Merr for an over-
poweringly hip-swoyln killer of a
dance track which surjy can't fail
to sweep the clubs and become a
massive hit.

—
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RICHIE RICH: Rockin' On The
Go Go Scene. (Gee Street
GEE(T) 12). Rockin’ Richie Rich
takes a step back to issue a bub-
bling slice of Washington go go,
with its hard, punchy rhythm sup-
porting energeflc all together per-
cussion and a catchy vocal loop
that should prove irresistible on the
dancefloors of the nation.

INNER CITY: Ain't Nobody Bet-
ter. (10/Virgin TEN(X/CD) 252).
Techno genius Kevin Saunderson is
back to see if he can make it three
in a row after his massive success
with the stunning dance hits Big Fun
and Good Life. With characteristic
mesmerising synths and clinical
beats beneath Paris Gray's vocal,
he can't really fail.

NATALIE COLE: Miss You Like
Crazy. (EMI-USA (12/CD)MT
63). Natalie Cole trails o brand
new album with this strong, sweep-
ing ballad, where her soaring vo-
casr talents are amply displayed
among Michael Masser’s dramatic
and highly polished production.

POP WILL EAT ITSELF: Wise Up!
Sucker. (RCA PB 42761(PT
42762)). The mad Poppie bunch
celebrate their recent top 40 hit,
the excellent Can U Dig It2 with an-

Reviewed by Jerry Smith

POP WILL EAT ITSELF

Sucker

POP WILL Eat ltself: more squawking stuff

other wild, squawking blast of
danceable electronic pop which
should go on to conquer yet more
hearts and minds to their cause.

[—
J SLTLORGHIKGHINT

THE DEL-LORDS: Cheyenne.
(Enigma/Virgin ENV(T) 10). New
York’s rockin’ Del-Lords issue a
fine, strikingly catchy number from
their low-key released, latest al-
bum Based On A True Story. If the
rest is as good as this excellent,
'Euitar-lick powered track, it must
e well worth searching out.

MIRACLE LEGION: You're The
One Lee. {Rough Trade RTT
226). Well-regarded American
duo deliver a simple, but highly ef-
fective tune, liffed from their new
album, Me & Mr Ray, cleverly
worknng around a sensitive vocol
and its acoustic guitar accompani-
ment.

MIKE & THE MECHANICS: No-
body  Knows. (WEA U
7602(T/CD)) After the huge suc-
cess of the Living Years single and
album, Mike Rutherford’s Mike &
The Mechanics lift another strong,
poignant track from their album,
again given its distinctive feel by
Paul Carrack’s superb voice.

MIKE & THE Mechanics: strong, poignant, distinctive
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THE TRAIN SET: Hold On. (Play
Hard DEC 17). Long awaited fol-
low-up to the Mancunian band’s
exceptional debut She’s Gone,
proves to be very disappointing.
Previously chiming guitars have lost
their edge and ﬁ'ne vocal fails to
take off. Don't discount them yet
though, as they are sure to be
back.

CARDIACS: Baby Heart Dirt.
(Alphabet ALPH 011). The fun-
loving Cardiacs pave the way for
a brand new LP, On Land And In
The Seq, with this weird and chirpy
blast of eccentric wackyness. More
an orchestrated cat fight between
guitar and violin, but still should
please their fans.

XTC: King For A Day. (Virgin
VS(T) 1177). Those wonderful, ec-
centric XTC chappies have come
up with another fine song, lifted
from their recent LP, Oranges &
Lemons, and set, with ite smooth
sound and catchy harmonies, to do
even better than The Mayor Of
Simpleton.

POISON: Your Mama Don't
Dance. (Enigma/Capitol (12/CD)
CL 523). After the massive world-
wide success of their ballad Every
Rose Has lts Thorn, Poison return
with an ordinary slice of good-time
rock'n’roll which is highly unlikel

to enhance their reputation as wild,
heavy rockers.

THE FANATICS: Suburban Love
Songs. (Chapter 22 12CHAP 38).
Bright and refreshingly lively Birm-
mg?\cm based band deliver an EP
of engaging indie pop songs shot
through with vim and verve in their
ringing guitars and beguiling style.
A band to keep an eye on.

l,_
A _]STOCK 1T

GAIL ANN DORSEY: Just An-
other  Dream (WEA YZ
369(T/CD)). With one truly bril-
liant, but sadly ignored, album, The
Corporate World, under her multi-
talented belt, it's about time Gail
Ann Dorsey had her first big hit
and infectious pop like this track
deserves to do that, just as much
as her previous singles have.

HEOTHER cuary

OP 40-SINGLES

) ETERNAL FLAME

The Bangles CEBS BANGSS5 (C]
3 BABY | DON'T CARE
Tronsvision Vomp MCA TVVé [F)
- TF"IRm T2 Bpegors Bonguet BEG
o rs Bonguet BEG228 (W)
4 THE BEAT(EN) GENERATION
The The Epic EMUS (C)
5 |NTERNATIONAL RESCUE
WEA YZUT (W)
8 ONI.Y THE MOMENT
Marc Almond Parlophone R6210 (E}
6 ROUND AND ROUND
New Order Factory FAC263 (P}
g 13 FREE WORID
Kirsty MacColl Virgin XMA1 (E]
9 18 TYPICAL!
Frozier Chorus Viegin VS1178 E)
10 9 LIKE PRINCES DO
Diesel Pork West Food FOODI9 (F}
11 10 LET'S GO ROUND THERE
Darling Buds Epic BLGND3 (C)
12 12 JOCELYN SQUARE
Love And Money Fontana MONEYT [F)
13 15 MONKEYS GONE TO HEAVEN
Pixins 4AD ADYDM (I/RT}
TR Ty
e Mr MacKenzie apitol CL522 (]
15 27 WHEELS OF WONDER
Kevin McDermott Orchesirg Istand 15404 {F}
16 16 BIRDLAND EP
Birdiond Lory LAZY13 /RE)
” 14 DANCERAMA
Sigus Sigue Sputnik Parlophone $SS5 (E}
SHE gWES ME LOVE
ThoGadkicibazs Epic GFTA(C)
]9 = —EVERTTHING COUNTS Ve
Dopeche Mods Mute BONG1s RT/SE|
20 23 MA AND PA
Fishbone Epic ASH2 (C)
n - ANGEWlSlr
Theashing Doves A&M AM497 (F)
22 19 WHO WANTS TO BE THE DISCO KING
or st ___Polydor GONES F)
23 - WHITE KNU IDE
Danielle Dox Awesome AOR?3 (I/RT)
2% 0 WHEN | GROW UP
Michells Shocked Cooking Vinyl LON219 (F)
25 24 THE GOLDEN CALF
Prefob Sprout Kitchenware 3K41 (C)
96 22 VAGABONDS
New Model Army EMI NMAS (E)
27 20 TAKE ME
Adult Net Fontono BRX1 (F)
98- BIG SKY
Hurrah! Kitchonware K42 [(BMG}
29 - SWEET JANE
Cowboy Junkies Cooking Viny! FRYO0S (I/RE)
30 25 BLOWN AWAY
King Swomp Virgin KSW2 (E|
31 32 SUN IS IN THE SKY
The Hedd!Vingin HEDDS (E)
32 29 INFO FREAKO
Jesus Jones Food FOOD18 (E)
AT | AM
33 26 Evi":ﬂvici'l&ﬂuN.anh.miuns Getten GEF49 (W)

34 31 CAN'T BE SURE

The Sundays Rough Trade RT2"8 (/RT,
35 30 !VAITING FOR MARY oA
Fontano
36 - HAVE loVE WILL TRAVEL [EP)
Food/Partophone SGE2025 (€

37 - NEVER STOP

Front 242

Red Rhino Europe RRETS (APT,

38 = MADE OF STONE

Stone Roses Silvertone ORE2 (P}
FLESH
39 28 A Split Second Hre/London F=R23 (F)

a0 s JEAR AP

Cow MOQ? (I/NM]

TOP-20-ALBUMS

1 TECHNIQUE

Foctory FACT275 (P}

2 4 EOP.A.

Yomp

MCA MCF3421 (F

3 2 Do e Mode

Mute STUMMSS (RT/SP

et 2]

4 DRES EXCESS

Sigue Sigue 'm Parlophone PCS7328 (E}
§ 3 THE INNOCENTS

Erosure Mute STUMMSS IRT/5P)
6 14 GREEN Wi Bros WX234

RE arner Bros W)
7188 STRANGE KIND OF LOVE

Love & Money Fontana SRP? (F)
8 9 THE TRINITY SESSION

Cowbay Junkies Cooking Vinyl COOK! V/RE}
9 6 SHORT SHARP SHOCKED

Michelle Shocked

Cooking Vinyl CVLP1 [F)

10 1 ROf e

CBS 4628%4] ()

11 13 EIGHT LEGGED GROOVE MACHINE

The Wonderstuff

Polydor GONLPI (F)

12 8 ONEMAN CLAPPING

Rough Trade ONEMANT I/RT)

13 16 JHUNDER AND CONSOLATION

EMIEMC3552 (E)

14 15 SURFER R0%H

4AD CADBO: JI/RT}

15 - HERE COME THE SNAKES

Green On R Chna 8392941 (F)
16 10 SHTMARE ALABAMA
Diesel Park West Food FOOD P2 (E]

17 5 SHOOTING RUBBERBANDS AT THE MOON

£die Brickell & The New Bohemians

Geffen WX213 (W)

18 17 A CHANGE IN THE WEATHER

Clive Gregson & Chrishine Collister

Speciol Delivery SPD1022 (1/NM]

19 19 B st

4AD CAD901 (I/RT)

20 16 Q0D

Foctory FACT220 (P}

PAGE 29



TOP - 75 - ARTIST - ALBUMS

-l 5 WHEN THE WORLD KNOWS YOUR NAME @ CBS 4633211 (C)
2 Deacon Blue (Warne Livesey/Deacon Blue) :4633214/CD:4633212
2 A NEW FLAME » Elektra/WEA WX 242 (W)
39 Simply Red (Stewart Levine) C:WX 242C/CD:2446892
SONIC TEMPLE @ Beggars B 1 BEGA 98 (W)
3[15!] Cult (Bob Rock) eg?;sccu;g/uceozsscn 98CD

Epic 463125-1(C)

g ANYTHING FORYOU @
C:463125-4/CD:463125-

Gloria Estefan And Miami Sound Machine (Various)

sm CLUB CLASSICS VOL ONE 10/Virgin DIX 82 (€)
SOUL It SOUL (Jozzy B) C:CDIX 82/CD:DIXCD 82
6 LIKE A PRAYER * Sire WX 239 (W)

2 4 Madonna {Madonna/Leonard/Bray/Prince) C:WX 239C/CD:9258442

7 THE RAW AND THE COOKED @
90 Fine Young Cannibals (Cox/Steele/Gift/David Z)  C:8280694/CD:8280692

London 8280691 (F] |

8 A APPETITE FOR DESTRUCTION @ GeHen WX 125 (W)

5 Guns ‘N’ Roses (Mike Clink) C:WX 125C/CD:924148-2

9 DON'TBE CRUEL @ MCA MCF 3425 (F)
79 Bobby Brown (Various) C:MCFC 3425/CD:DMCF 3425

-lo FOREVER YOUR GIRL Siren/Virgin SRNLP 19 (E)
5 2 pgyla Abdul (Various) C:SRNMC 19/CD:CDSRN 19
EVERYTHING O CBS 462979-1 (C)

T Bangles (Davitt Sigerson) C:462979-4/CD:462979-2

12 [NEW | HEY HEY IT'S THE MONKEES - GREATEST HITS K-Tel NE 1432 (K}

The Monkees (Various) C:CE 1432/CD:NCD 1432
13 o SINGULAR ADVENTURES OF THE STYLE COUNCIL @ Polydor TSCTV1 (F)

ARTISTS’ A-Z

Style Council (Various) C:TSCTCI/CD:8378962 |  AgpuL Pavio 0 INXS 14
I4 207 KICK » ﬁ'* Mercury/Phonogram MERH 114 (F) a:emw f? %g&w‘h“‘ '2
INXS (Chris Thomas) C:MERHC 114/CD:8327212 %gﬁggcx = m(cf”im& %
Is Bn MYSTER-Y R - vy 4 Y g:g?HER BEYOND, 7; ﬂ'c?‘»?&‘é ?r(' > :l,}
Roy Orbison (Various) C:TCV 2576/CD:CDV 2576 BEOWN, oy :3 New eff%“ °nd %
GIPSY KINGS Telstar STAR 2355 (BMG) sog ondar
AL, L CHAPMAN, T 0 ORBISON,R 15,37
I6 32 Gipsy Kings (Perrier/Michel/Wagner) C:STAC 2355/CD-TCD 2355 | ESILLED{,' Tom;oq 3 : ;EIA 5'211%9 sgr o 62
3 M
'7 T SOUTHSIDE @ Mercory/Phanogram 8381711 (F) | ThE CommOTIONs 22 OPERA
Texas (Tim Palmer) C:8381714/CD:8381712 |  COSTEUOElws__.39  POISON 51
BAD Sesurcn ch 53 REED Loy 6
KhANEN KK Epic 450290-1(C) | , Chns oy
|8 1685 Michoel Jackson {Quincy Jones/Michae! Jackson) C:450290-4/C0:450290-2 ; §E¢%§?’%UE i §°:c’é§§"‘° 5
10O . ; [EHEADLESS CHILDREN CopiolESTZ0BT(E) |  DivtcremoDE 4 SOULISOUL o8
W.AS.P. (Blacie Lawless) C:TCEST 2087/CD:CDEST 2087 | DIRE STRAITS 45 STYLECOUNCIL 13
| ENYA 38 SUMMER, Donna 33
20 1331 ANCIENT HEART » WEA WX 210 (W) [ ERASFURE 30,68 TPAY
Tanita Tikaram (Peter Van Hooke/Rod Argent)  C:WX 210C/CD:WX 210CD %Eg};%%gg,f,&”‘w'l :é;:éguco zz
ORIGINAL SOUNDTRACK @ Rhythm King/Mute LEFTLPB(I/RT/SP] 1ol SioN 59 i 5
21 12 4 SiEypress (Mark McGuire/Mark Moore C:LEFTC 8/CD:LEFTCD 8 ] FERRY, Bryan/ROXY mmsmmr 23
P | wmusi 55 TRAVELING WILBURYS,
- MU LBURY
22 143 1984-1989 y : PolydorB377361{F) |  FINEYOUNG The 4
Lioyd Cole & The Commotions (Various) C:8377364/CD:8377362 | Egms? - ;g L“;”giz: &
POPART @ MCA MCF 3421 (F) , Juho VAN Lither....... 4
23 15 Tansvision Vamp (D. Bridgeman/Zeus B. Held]  C:MCFC 3421/CD:DMCF 3421 %{%ﬁ& ;: &ﬁ’iﬁ? é:
, Al
24 17 7 STOP!@ ABMAMASIS(F) | CoNs N ROSES 820 womACKs
Som Brown (Sam Brown/Pete Brown) C:AMC 5195/CD:CDA 5195 | ”gllg";ssz‘, é: V&MACK :g
25 1974 ROACHFORD @ CBS 4606301 (C) |  HOUSTON.Whiney .74 YELLO 7
4 Roachford (Vernon/Brauer/Roachford/Fayney)  C:4606304/CD:4606302 o2

2 6 [ SO 0P DEEDS AND DIRTY RAGS
GOODBYE MR MACKENZIE (Mack)

27 s 3 FEET HIGH AND RISING

Big Life DLSLP 1 (I/RT)
De La Soul (Prince Paul/De La Soul}

Capitol EST 2089 (E) |
C:TCEST 2089/CD-CDEST 2089

C:DLSMC 1/CD:DLSCD 1 .

28 THE GREATEST HITS COLLECTION * % London RAMA 5 {F) ) )
1827 Bananarama (VOI'IOUS) C:KRAMC 5/CD:8281062 | Compiled by Gellup for the BPI, Music Week and BBC
RATTLEAND AUM # %% I T o T e
sian
3527 o 9 A N must have a decler price of £2.00 or more.
29 U2 (Jimmy lovine) C:UC 27/CD:CIDU 27 RN e
30 e THE INNOCENTS # % Mute STUMM 55 (I/RT/SP) | W
452 Erasure (Stephen Hague) C:CSTUMM 55/CD:CDSTUMM 55 |
3 KYLIE # & & & 4 & PWLHF3 (P} |
2341 K lie Minogue (Stock/Aitken/Waterman) C:HFC3/CD:HFCD3 |  Time Label LP No {Distributor
| Arnst (Produce| C Cossette No/CD Compact Disc No
32 5% HYSTERIA # % % Bludgeon Riffola/Phono HYSLP 1 {F)
2278 Def Leppard (Robert John Lange/Nigel Green) . CHYSMC/CD: 8306752 | inglotds pael 8o ficracse of 50499

A& Indicotes panel sales increase of 100% or more

33 ANOTHER PLACE AND TIME * Warner Brothers WX 219 (W) | #pi awarDS
2! 5 Donna Summer (Stock/Aitken/Waterman) CWX29C/CD2559762 3 M,P"LQ“NU;“ i°° 00‘1%30&) (ot g
34 2925 IHE TﬁAV.EUN.G W".BURYS *  Wilbury/Warner Bros. WX 224 (W) | Y &;)0 m::.;,i(quodmpf‘"go:,’:um Freines
The Traveling Wilburys (Otis & Nelson Wilbury} ~ C:Wx 224C/CD:925796-2 1,200/
| @ . Gow (100,000 ws)
35 38 THE BIG AREA London 8281221 (F} SILVER (60,000 unis)
43 8 Then Jerico (Gary Langan/Bruce Lampcov) €:8281224/CD:8281222 BP1 cwvards ofe mode for combined uni soles of 1P, Cos-
es Of
36 TECHNIQUE @ Factory FACT 275 (P) Records wih o decler price of £279 ot below requre
2711 New Order (New Order) CFACT27SC/CDIFACD2SC)| e the soles quaniity quofed cbave 1o obtan on owrd

Warner Bros WX 238 (W,
C:WX 238C/CD:925848%

Elekira EKT 44 (W,
C:EKT 44C/CD:96(774-2

4l| % 101 ° Mute STUMM 101 {I/RT/SP
Depeche Mode {Depeche Mode) C:CSTUMM 101/CD:CDSTUMM 101

42 o NEW LIGHT THROUGH OLD WINDOWS « % WEA WX 200 (W
Chris Rea (Chris Reo/Jon Kelly) C:WX 200C/CD:243841-3

83 52 VANTED * Big Lile YAZZLP Y (IRT.
Yazz {Various) C:YAZZMC 1/CD:YAZZCD)

MCAMCG 6030 (F
C:MCGC 6030/CD DMCG 603C

Vertigo/Phonogram VERH 64 (F
C:VERHC 64/CD:83¢419-2

Warner Brothers WX 221 (W
C:WX 221C/CD:925 838-2

4th + B'way/Island BRLP 519 {F
C:BRCA 519/CD:BRCD 515

Atlantic WX 249 (W

39 3310 SPIKE @
Elvis Costello (Costello/Killen/Burnett)

40 o TRACY CHAPMAN * %
Tracy Chapman (David Kershenbaum)

44 . CLOSE®
4437 Kim Wilde (Ricki Wilde/Tony Swain)
485 17:; MONEYFORNOTHING x# %%
Dire Straits (Various)
46 . CREATESTHITS &%

Fleetwood Mac (Various)

CONSCIENCE «
47 3935 Womack & Womack (Chris Blackwell)

48 5710 FOUNDATION

Ten City (Jefferson/Ten City) C:WX 249/CD:781939%
49 2 7 LIVEIN THE UK Noise/EMI EMC 3558 (E
Helloween (Tommy Hansen/Helloween) C:TCEMC 3558/CD:7923712 |

GeHen WX 218 (W |
C:WX218C/CD.92¢198-3

Capitol EST 2059 (E |
C.TCEST 2059/CD:CDEST 205§ |

50 sois SNRUES .- @
Guns ‘N’ Roses (Guns ‘N’ Roses)
5‘ an OPEN UP AND SAY ... AAH! _

Poison {Tom Werman)

52 ;s FLYING COLOURS = AGM AMA 5224 (F |
Chris de Burgh (Paul Hardiman/Chris de Burgh) C:AMC 5224/CD:CDA 522£
B3 s AW . Def Jam/CBS 4632931 (C |
Alyson Williams (Alvin Moody/Vincent Bell) C:4632934/CD:4632932

5 4 o REMOTE @ Circa/Virgia CIRCA 6 (E |
Hue And Cry {Goldberg/Biondolillo/Kane) C:CIRC 6/CD:CIRCD ¢

55 Eoa THE ULTIMATE COLLECTION * EG/Virgin EGTV2(E |

Bryan Ferry/Roxy Music (Bryan Ferry/John Punter) C:EGMTV 2/CD:EGCTV ] |

B6 0 TRUE LOVE WAYS Telstar STAR2339 (BMG |
Buddy Holly (Various) C:STAC 2339/CD:TCD 233§

B 9 i oY $XF Tabu 450936.1 (C |
Alexander O'Neal (Jimmy Jam/Terry Lewis) C:450936-4/CD:450936-2

58 Ev LIVING YEARS @ WEA WX 203 (W
Mike & The Mechanics (Neil/Rutherford) €:256004-1/CD:256004-2
59 5947 THE FIRST OF A MILLION KISSES * RCA PL71696 (BMG
Foirground Amucﬁon (F. Attraction/Moloney)  C:PK 71696/CD:PD 71696
60 AL NEW YORK Sire/WEA WX 246 (W |
Lou Reed {Lou Reed/Fred Maher) C:WX 246C/CD:925829-2
6‘ 4859 RAINTOWN CBS450549-1(C |
Deacon Blue (Jon Kelly) C:450549-4/CD:450549-2 |
62 57 INTROSPECTIVE % Parlophone PCS 7325 (E
Pet Shop Boys (Various) C:TC PCS 7325/CD:CD PC5 7325

631 THE BLACK SWAN Isfand ILPS 9928 (F |
The Triffids {Stephen Street/David McComb) C:ICT 9928/CD:CID 9928 |

64 7122 ANYLOVE® Epic 462908-1 (C |
Luther Vandross (Luther Vandross/Marcus Miller) C:462908-4/CD:462908-2

65 PICTURE BOOK # % Elektra EKT 27 (W) |
[ RE | Simply Red (Stewart Levine) C:EKT 27C/CD:960452-2 |

37 THE LEGENDARY ROY ORBISON % * Telstar STAR 2330 (BMG)

5426 Roy Orbison (Various) C:STAC 2330/CD:TCD 2330 e g e e

38 WATERMARK * WEA WX 199 (W) {WEEK 15)
3228 Enva (Nicky Ryan) C:WX 199C/CD:243875-2

66 RAGE * Siren/Virgin SRNLF 20 (E) |
6 T'Pau {Roy Thomas Baker) C:SRNMC 20/CD:CDSRN 20 |
67‘3’ GETEVEN * Parlophone PCS 7327 (E!
Brother Beyond (Various) C:TCPCS 7327/CD:CDPC3 7327
68 - o5 THECIRCUS + Mute STUMM 35 (1/RT/SP}
Erasure (Flood) C:CSTUMM 35/CD:CDSTUMM 35
69 RE | PHANTOM OF THE OPERA ## % Polydor POLH 33 (F)
Various {Andrew Lioyd Webber} C:POLHC 33/CD:831 563-2
FLAG Mercury/Phonogram 836778-. (F1
TJOER v O 836178.4/CD. 837782
"mPUSH *hkk CBS 460629 1 (C
Bros (Nicky Graham) C:460629 4/CD:462629 2
72 NEW | STOP THE WORLD Supreme SU 5 (A}
BLACK, ROCK AND RON (Various) C:ZCSU 5/CD:CDSU'§
73 mUNtON AKMAMA 5175 (R
Toni Childs (David Tickle) C:AMC 5175/CD:CDA 5175
74 15 WHITNEY # % % # % % Arista 208 141 BMGY
Whitney Houston (Various) C:408141/CD:25814"
75 5522 JULIAFORDHAM @ Circa/Nirgin CIRCA 4 (B
Julia Fordham {Padley/Mitchell/Fordham/Padgham) C:CIRC4/CD:CIRCD 4 |

TOP - 20

COMPILATIONS

I NOW THAT'S WHAT | CALL MUSIC 14 EMINOW14 (E)
!4 Various (Various) C:TCNOW14/CD:CONOW14
2 CHEEK TO CHEEK @ CBSMOOD6(C) |

2 8 Various (Various) C:MOODC 6/CD:MOODCD 6 |
3 DIRTY DANCING (OST RCA BL 86408 (BMG)
415 Various (Jimmy lenner/Bol Feuden) C:BK 86408/CD:BD 86408
4 UNFORGETTABLE 2 EMI EMTV 46 (E)
3 6 Various {Various) C:YCEMTV 46/CD:CDP 7922352
5 BUSTER (OST) * * Virgin V 2544 (E)
715 Various (Various) C:TCV 2544/CD:CDV 2544
6 DEEP HEAT @ Telstar STAR 2345 (BMG) |
5 8 Various {Various) C:STAC 2345/CD:TCD 2345 |
7 THE PREMIERE COLLECTION * # # Really Useful/Polydor ALWTV 1 (F) |
815 Various Various C:ALWTC 1/CD:837282-2 |
8 HIP HOUSE Stylus SMR 974 (STY)
6 5 Various (Various) C:SMC 974/CD:SMD 974
9 PNEW | THE SINGER AND THE SONG Stylus SMR 975 (STY)
Various (Variou C:SMC 975/CD:SMD 975
o THE MA QUEE 30 LEGENDARY YEARS @ Polydor MQTV 1 (F)
912 Various (Vunoul C:MQTVC 1/CD:8400102

|

1

|

THE BLUES BROTHERS (OST)

Atlantic K 50715 (W)
“ 1310 various (Various)

C:K 450715/CD:K 250715

‘2 AND ALL BECAUSE THE LADYLOVES ... @ Dover ADD 6 (C)

1" 8 Various (Various) C:ZDD6/CDLCCD §

|3 THE SONGS OF BOB DYLAN O Start STDL 20 (A)

172 Various (Various) C:STDC 20/CD:SCD 2)

-l 4 THE GREATESTLOVE2 @ Telstor STAR 2352 (BMG)

1415 various (Various C:STAC 2352/CD:TCD 2352 |

‘5 THE GREATEST LOVE * « Telstar STAR 2316 (BMG)

16 15 various (Various C:STAC 2316/CD:TCI 2315 |

16 2 DEEP HEAT — THE SECOND BURN Telstar STAR 2355 |

Various

17 HIP HOUSE - THE DEEPEST BEATS IN TOWN K-Tel NE 1430 (K}

105 Various {Various C:CE 2430/CD:NCD 343)

Is COCKTAIL (OST) @ Elektro EKT 54 (W)

1212 Various {Various) C:EKT 54C/CD-9608062

‘9 MORE DIRTY DANCING (OST) * RCA BL 86965 (BMG)

20 4 Various {Various C:BK 86965/CD:BD 86965
TOPGUNIOST) » CES 7025

20 {NEW | Varicus 1&—-5 czmmmp.ug




US TOP FORTIES

T SINGLES T

1* 3 LIKEAPRAYER, Madonra Sire
® (=} 9 © © 2 1 SHE DRIVES ME CRAZY, Fine Young Cannibals IR.S.
3 2 THELOOK, Roxette EMI
r VI s I o n 4°* 7 FUNKY COLD MEDINA Tone-Loc Delicious
5° 11 I'LL BE THERE FOR YOU, Bon Jovi Mercury
6 6 STAND,REM. Warner Brothers
oy 7* 12 HEAVEN HELP ME, Deon Estus Mika
‘ followed by the release of Live For Your Eyes Only (The Best Of 8 5 GIRLYOUKNOW IT'S TRUE. Mili Vonili e
And Guoranteed 1988!, the se- Sheena Easton) chronicles Easton’s ! :
o2d " ‘ 9 4 ETERNAL FLAME, Bangles Columbia
quel to Rock In Australia. transition from the guiding hand of n = = —y
Leading PMI's batch of April re-  Esther Rantzen to Prince protégée 10° 14 SECOND CHANCE, Thiry EIgMSp?ac ‘
leases, the hour-long performance  with 17 tracks: including Nine To 11 10 YOUR MAMA DON'T DANCE, Poison Enigma
tape features 13 tracks which span  Five, Modern Girl, For Your Eyes 12* 16 ROOM TO MOVE, Animotion Polydor
from older tunes such as We Dont  Only and Sugar Walls. It runs for 13° 15 ROCKET, Def Leppard Mercury
Talk Any More cnd{Devil Woman gg 5|'1(<)Jur with a dealer price of 14 21 REALLOVE, Jody Watley MCA
to the perennial star's more recent .50. 5

hits Tv?o Hearts and the bailad The Golden Age Of Video (run- B2 APRRA Cherd PeforCetaro - GeSe
. . . . . 16* 18 SINCERELY YOURS, Sweet Sensation Atco
Some People. Live And Guarante-  ning time 45 minutes, dealer price . 28
ed 1988! has a dealer price of £6.50) s the first Thomas Dolby re- 17° 22 FOREVER YOUR GIRL, Faula Abdul V'f_g"‘
£6.50. lease since Live Wireless in 1983. 18* 19 THINKING OF YOU, So-fire Cutling
The diverse musical talents of The selection of 12 promos show 19 9 YOUGOTIT,Roy Orbisen Virgin
Duranduran, Sheena Easton, Tho-  the changes in Dolby’s career and 20 8 SUPERWOMAN, Karyn White Warner Brothers
mas Dolby and some of the world's  include Hyperactive and Airhead. 21° 26 CULT OF PERSONALITY, Living Colour 5.3
IT'S THERE: Cliff Richard's Live And ~ most-respected guitarists are also  Completing the line up is Night 22° 27 IKO IKO (From Rain Man), The Belle Stors Capitol
Guaranteed 19881 is released on  feature in PMI's release package: ~ Of The Guitar Volume One {run- 23 30 SOLDIER OF LOVE, Dorny Csmond Capitol

PMI this month. 6ix By 3hree is a six-track EP con-  ning time 60 minutes, dealer price 28° 29 ROCK ON. Mich I'D - ¢
. taining tracks from Duranduran’s £6.50), an IRS Records release | piichaelonon | YDIES
by Selina Webb Notorious and Big Thing albums. which shows some of the world's 25° 31 ELECTRIC YOUTH, Debbie Gibson Aflontic
CLIFF RICHARD's triple platinum It runs for 23 minutes and has @  greatest exponents of the electric 26 24 ORINOCO FLOW (SAIL AWAY), Enyo Geffen
Private Collection video has been  dealer price of £5.21. and acoustic guitar in action. 27* 35 WIND BENEATH MY WINGS, Bette Midler Atlantic
28* 38 EVERY LITTLE STEP, Bobby Brown MCA
29* 33 SEVENTEEN, Winger Atlantic
30 17 MYHEART CANTTELL YOU NO, Rod Stewart Warner Brothers
31* 34 EVERLASTING LOVE, Howord Jones Elektra
32 13 DREAMIN', Vanessa Willoms Wing
33* - PATIENCE, Guns N’ Roses Geffen
i 34 32 |WANNABE THE ONE, Sieve 8 LMR
MUSIC WEEK and Palace Video tour by the Paisley Park supremo. 35* - CLOSE MY EYES FOREVER, Lita Ford RCA
are offering dealers the chance to New Order—Academy is also a 36 36 BIRTHDAY SUIT, Johnny Kemp Columbia
win sets of the latest music video concert video recorded live at 37° . FLLBELOVING YOU, New Kids On The Block I
releases featuring Prince and New  Brixton Academy in 1987. Produc- B MG & The Mehors Bonk
Order. Following the success of the ed and directed by Mike Mans- 38 25 THELIVING YEARS, Mikz & The Mechanics AT
Sign Of The Times video, Lovesexy field, the nine-track video runs for 39* 40 ASHOULDER TO CRY ON, Tommy Poge Sire
Live is a twin cassette, 127 minute 51 minutes. 40° - WHERE ARE YOU NOW?, Jimmy Hamen with Synch WIG

release which includes 29 tracks
recorded at last year’s extravagant

Both Lovesexy Live and Acad-
emy are due for release on April

&k e— 0 —

1* 3 LIKE A PRAYER, Madonna Sire
M u s I c v I D E o o MR — 2 1 LOC-ED AFTER DARK,T?ne-.oc Delicio?s
Description (tracks} Timings/ Dealer Price - RAIN DANCE prizes Of Princels J : ELECTRIC YOUTH' Prge ghion Ll
Lovesexy Live and New Order’s 4 4 DONTBE CRUEL, Bobb- Brown MCA
1 1 3 U2 Rattle And Hum RIS | Academy can be won by answering | 5% 6 THERAW & THE COOK:D, Fine Young Cannibols IRS.
:‘;}\QSIJ:{?)? "'36"""/'9&3“ g the four questions below 6 12 GNRLIES, Guns N' Roses Geffen
: Innocents irgin . -
2 2 3 [0 (1 4iocksyShr min/£695 WD 301 e 2 g ibon rgn
BRUCE SPRINGSTEEN: Video Anthology CMV 24 buf.declers can win copies by 8° 10 HANGIN' TOUGH, Nev Kids On The Blozk Columbl'a
335 Compilation (18 racksy/T hr 30min/£9.04 490102 ::;tzmignth'eh:o;ﬁ\xgg %u?::::: 9 9 FOREVER YOURGIRL, FuuloApduI Virgin
442 KYLIE MINOGUE: Kylle ThelVideos PWL o aigMusic Wook Greo'er 10 7 TRAVEL!NG WILBURYS, Troveling Wilburss VV||bul:y
Video Single {5 tracks)/20min/£6.25 VHF3 Y 2 11° 11 VIVID, Living Colour Epic
: Aol The London House, Hampstead Road, | 45 =g 4operite FOR DESTRUCTION, Guns N'R Gefh
MICHAEL JACKSON: Making Thriller Vestron | London NW1 7QZ. Closing date , Guns N’ Roses effen
593 ink: 9 ST -
Compilation/1hr/£6.95 MA 11000 is April 24. Open fo reailers only: 13* 18 GIRLYOU KNOW IT'S TRUE, Milli Vanilli Arista
NOW THAT'S...MUSIC VIDEO 14 Virgin/PMI/PMV . . 14* 15 BEACHES, Onginal Soundtrack Atlanfic
6 5 3 Compoton (15 racks ThrE695 IWMWNOW14 | 1. Excluding the infomous Black | 15+ 14  EVERYTHING, The Banglss Colombia
711 21 BROS: The Big Push Tour CMV °"|’.”’“' 5‘?‘” frovie § LPs has Prince Mercury
Live (10 tracks)/Thr7£6.95 - | a0 1713 LIVING YEARS, Mike & Te Mechonics Aflantic
810 22 CLIFF RICHARD: Private Collection PMI b) 9 18 17 HYSTERIA, Def Leppard Mercury
Compilation (16 tracks)/54min/£6.50 MVPCR1 J 8 19 21 SKID ROW. Skid Row Taric
¢ 3 KIMWILDE: Close Virgin = | 5 Whot is the name of the sexy | 20 19 GREEN,REM Warner Brothers
Compilation (7 tracks)/28min/£5.56 WC 526 H
DEPECHE MODE: 101 Vi d‘?"c'?f who hf{s °CC°mP°"'ed 21 22 OUT OF ORDER, Rod Stewar Wornertroe
10 7 5 & iaron e 578 34 wodep | hince on stoge since the Sign Of | 2224 . AND JUSTICE FORAL., Meidlica Verfigo
- e him ure ™ *
CLIFF RICHARD: Guaranteed Live ‘88 PMI 23 20 SHOOTING RUBBERBANDS AT THE STARS, Edie Bnckell Geffen
118 4 Compilation (10 tracks)/ 1 hr/£6.50 : MVP 9911793 g; g\;ztcnnch 24 23 OPENUP AND SAY..AFH!, Poison Enigma
12 CE3 CLIFF RICHARD & THE SHADOWS:Thank..  Music Club/Video Col ¢) Sheila E 25° 26 WATERMARK, Enyo Geffen
Live/53min/£3.47 X MC 2012 3. Which of New Order’s promos 26 27 KARYN WHITE, Karyn White Wamer Bros
1313 46 MICHAEL JACKSON: Legend Continves  Video Collection walked away with the BPI music 27° 32 MELISSA ETHERIDGE, Melissa Etheridge Island
Compilation {22 tracksy/55min/£2.95 MJ 1000 video award in 19882 28 29 WINGER, Winger Aflantic
14 . 1 MADONNA: Ciao ltdlia... WEA | o) Blue Monday 29 25 GIVING YOUTHE BEST THATI GOT, Arito Boker Flekira
Live {16 fracks)/1hr 40min/£7.80 9381413 b) ;_rmehF%'fh By Th Hond Of 10° - LARGER THAN LIFE, Jod, Wefley MCA
1512 7 RUSH: A Show Of Hands BRI | <) fouched By The Hon 3128 THETRINITY SESSION, Cowboy Junkies RCA
Lok e g SN 4 B|o Mond hed b 32 33 SPIKE, Elvis Costello Waorner Bros
. : - . Blue Monday reached number '
SR S mGanrent ML CRBMIEEREl | | e re-releosed lost yeor. | - | Geffen
- ; : Who was responsible for the re- 34* 35 GUY,Guy Uptown
16 53 ROY ORBISON AND THE CANDY ... Music Club/Video Col mo 3531 SIHOUETTE Kenny G o
;“.ﬁg;'ﬁk#ﬁm:(;s&ks Soa¥ M\c/? %0 | a) Arthur Baker 36° 39 RAINMAN, Original Soundirack Copu'?:l
1819 3?2 : EOEERIO R ir?m b) Quincy Jones
Live (13 tracks)/55min/£6.95 VVD 510 ¢) Kevin Saunderson 37 37 STRAIGHT OUTTA COMPTON,NWA. Ruthless
% J ! 38* 40 DIRTY ROTTEN FILTHY.., Warrant Columbia
1917 5 BANANARAMA: The Greatest Hits ... Channel 5
Compilation (13 tracks)/45min/£6.95 CFV 07902 The first two correct entires 39 38 THERIGHT STUFF, Vanessa Willioms Win
9
20 [NEW | PAVAROTTI Music Club/Video Col .drov:jn 'from'|:he h(:: cf‘ler. thefﬁlos- 40 34 HOLD AN OLD FRIEND'S HAND, Tiffany MCA
Live/Thr 1 7min/£3.47 MC 2003 ing date will each receive three
sets of the Prince and New Order g -
Compiled by Gallup for Music Week © 1989 tapes plus boxer shorts and other Chorts courtesy Billboard, Apri 15, 1989 * Bullets are awarded fo those
—————— e ———" ] 0Odi€s. products demonstrating the greatest airplay and sales gain.
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KICK HAS SOLD OVER 900,000 COPIES IN THE UK.

& OVER 7 MILLION WORLDWIDE

IT HAS BEEN IN THE CHARTS FOR OVER 78 CONTINUOUS WEEKS
OVER #°72 MILLION PEOPLE SAW INXS ON THEIR WORLD TOUR

KICK INCLUDES THE HITS: NEED YOU TONIGHT, NEW SENSATION,
DEVIL INSIDE, NEVER TEAR US APART & NOW MYSTIFY

N XS

KICK - THE NEXT PHASE CONTINUES (
WITH A HEAVYWEIGHT TV CAMPAIGN \
IN THE LONDON - THAMES/LWT, YORKSHIRE, TYNE TEES & TSW AREAS
FROM W/C 17 APRIL SUPPORTED BY A CAPITAL RADIO CAMPAIGN

BACKED BY A HUGE NATIONARINSTORE CAMPAIGN TO INCLUDE
WOOLWORTHS & ALL MAJOR RETAILERS,
DEPARTMENT STORES, SUPERMARKETS ETC

KICK OF COURSE, IS NOT THE ONLY GREAT ALBUM FROM INXS -
‘LISTEN LIKE THIEVES’ ‘SHABOOH SHOOBAH'’ & ‘THE SWING’

THE LP KICK iMERH 114)
CHROME CASSETTE (MERHC 114)
AND COMPACT DISC (832721-2)



by Bob Tyler

A NEW satellite delivered radio
service, Super Gold, is to be
launched at the beginning of July.

Intended as a sustaining service for
ILR stations who broadcast an AM
Gold service, this is the first of
many formats to come from a new
company, Telstar Satellite Music
Network.

Super Gold will be programmed
by GWR Oldies presenter, Tony
Giliham and operate from studios
in Essex with a sales office in Ox-
fordshire ond its head office in
Hertfordshire.

The new service will earn ifs
money in two ways. Stations will
pay an dffiliation fee, based on

-

KERSHAW SPEAKS: conference chairman Tim Blackmore (left) listens

Kershaw slams radio as ‘wallpaper’

by Sarah Davis
LIlE HOLIDAY Inns, radio round
the world is the “some every-
where” Andy Kershaw told the 5th
UK Music Radio Conference.

In one of the liveliest sessions

COMPACT

DIGITAL AUDIO

1 1 WHEN THE WORLD KNOWS YOUR NAME,
Deacon Blue CBS

2 3 ANEW FLAME, SIMPLY RED Elekira
3 - SONICTEMPLE, Cult  Beggars Banquet
4 4 ANYTHING FOR YOU,

G.Estefon/Mioms Snd Epc
5 2 LIKEA PRAYER, Madonna Sire
6 7 THERAW AND THE COOKED, FYC London
7 - CLUB CLASSICS VOL.ONE,

SOUL )1 souL 10Viegin

5 NOW! 14, Various EMIVirgin/PolyGram
- EVERYTHING, The Bangles

10 9 APPETITE FOR DESTRUCTION,
Guns "N’ Roses

-

CBS

11 6 FOREVER YOUR GIRL, Paula Abdul  Siren

12 8 SINGULAR ADV. OF THE STYLE COUNCIL,
The Style Council

Polydor

13 10 DON'T BE CRUEL, Bobby Brown
14 - HEY HEY IT’S THE MONKEES,
MONKEES

MCA

K-Tel

15 17 MYSTERY GIRL, Roy Orbison
16 - KICK, INXS
17 11 SOUTHSIDE, Yexas Mercury/Phonogram

Virgin

Mercury/Phonogram

[ ] - K A RADO 1 RADIO 1 REGIONAL LAST
Super Gold dishes up ILR network | =i 5 I 3 |
ATUALPUTS | PUARISTED | - PLons TGS
their local rate card ond Super terest. And Radio Radio is losing 1927 That's When | Thak Of You Chl el - 1513 N
Gold will sell two minutes of na-  ground in the small UK market and ABDUL, PAULA Straght Up Siend)7 2« PARNNAN 37 38 B
tional advertising within the pro-  not charging radio stations for its ALMOND, MARC Only The Moment dadoshone 10 12 B B | 27 3] &
grommes. Two special evening service. ASWAD Beouty's Only Sten Deep Mango 16 22 |B B | 3 40| 3
closed-user slots are also planned To see the growth of new ser- BANGLES, THE Eternal Flome CBS 23 18 |A A 42 40| 1}
says managing director Graham  vices such as Super Gold, barriers |  BEATMASTERS with MERLINWho'sinThe Howse  Rhythmking 13 8 |8 — 12 7 =
Kentsley: “We will have a épm  among European advertisers must E GEES Ordinary Lives WorrerBrothers 12 13 B B | 38 34 | 59
courier slot, for internal use and we ~ be broken down. Local and na- OW MONKEYS Ths ks Your Life A7 v [ 2 24 e
are also planning an evening ser-  tional radio will need to expand BROWN, BOBBY Don'tBe Cruel McA Ha 15 |8 B 2z 3|15
vice from 7-11pm to supply music ot a much faster rate fo provide CKWHEAT ZYDECO Make A Change Tl e
to pubs and clubs. specific audience markets — cat- | EHiNACRISIS Saint Sovious's Square . - [ 2 B
He odds that two expotriate  egories of listeners rather than just | 16(p CUTPeople Hokd On T TEEE T WEED
English radio stations in Europe listeners. COLE, NATALIEMiss You lkeCrazy _ EMi-Mamiotian |4  — | — — | 32 27 |
ang R s o s COOKIE CREW Got ToKeep On fmis « == 2 [
z:zsgsreodm?:e"ree:jig.n Super SR ICULT, THE Fire Womon Beggars Bnnque!% 13 |8 B 10 20 P
Another satellite station, Radio Pact uhead RO THELROLY B’ — B L
Nova, closed down recently be- - DEL-LORDS, THE Cheyenne SRS 7 ) —  —
cause of the lack of Pan-Europe in- | o gﬁ;‘:“:}?ﬂ:f;vﬁ:‘n&x H;""‘ :‘:’ALI ?: 2 S :: ?g L)
0 You e In Shame = - = i
inrace for | Emmmeer o - 2 5
FELICIANO, JOSE Never Gonne Change Cowmbia — — |— — 9 i -
FINE YOUNG CANNIBALS Good Thing London 25 25) A A 8 35 19
FIVE STAR With Every Heortbeat RCANE- — PF=E= 19 29 |50
Conira Ct FRANKLIN, ARETHAVELTON JOHN Thiough The Stom Arista. 10 — | — — | 11— | —
. 1ER CHORUS Typscoll Miginl- — (=0 = 17 |[NS3
A GREEK community group and o .. FUZZBOX... Infematianal Rescve WEAN3 16 |B A 2 38 18
Black music consortium have join- | GiNg N ROSES Parodse Ciy. Geen N2 19 1B A| 13 9 |1
‘]"{ f‘.’"les.m ;'e"' <l ’;“"C: °': their | 1 e RNANDEZ Al My Love Epich3 11 (BB 25 20 |61
- "v(%;:h' fo:‘%c:n)°€n'cr‘zm:r';":'l NNER CITY Ain't Nobody Befter N« 7 e 0 e
ﬂ,{commd INXS Mystty cBS 18 13 LA B | 38 3| 16
= A total of 28 groups were com- |  (ERSARSESIONREHIN WAL - = -7 8| -
peﬁng for the five franchises in the JOHNSON, HOLLY Amencanos MCA 21 21 A A 8 4 | 9
IBA's second batch of local stations KING, CAROLE City Streets SN — =R 24 18 =
when applications closed last KINGDOM COME Do You Like 12 S S - B — — B
week. KON KAN | Beg Your Pardon Atantic 17 19 |A A 3 34 5
in Haringey, London Greek | [LONDONBOYS Requem WEAL — |— —1118 17]38
Kershaw's comments drew a chal- | Radio has ap ried to share the air- MACCOLL, KIRSTY Free World Vign 04 15 |B B | 30 21 | 52
Ienge from Paul Robinson of Chil- | time of the ethnic FM station in as- MADONNA Like A Prayer WEA D) 25 |A Al 4 40 3
tern Radio (“Don‘t you think some | sociation with WNK Radio. MATHIS, JOHNNY Daydreamse’ oH- - B n o [
people might want ‘wallpaper’ in Elsewhere, groups with links to MAYTALS Pressure Drop BRERTH ¢« - SR — [
the day, not what you play?”). But | existing independent stations are |  JMCDERMOTT, KEVIN Wheels Of Wonder EEEN . - RN 0 5 [
support came from Piccadilly’s | strongly placed to win the fran- MIDNIGHT OIL Beds Are Buming P ENEA
Robin Ross and Radio One pro- | chises. ’ PAIKE & THE MECHANICS Nobody Knows WEARL 9 |B B |35 26| —
ducer Kevin Howlett who said: “I Among them are: Island Radio |  BRee e FHe S On Your Heor - -
i i i le Of Wight), which is associated ; =t
think you can mix the popular with | (s b A NASH, JOHNNY [ Can See Clearly Now S [ 7 s
the surprises. with Ocean Sound and faces six BETS Sieecor. ool N
The Conference also heard from | competitors, Sunderlond Commu- 2 o 4 — e - -
g : IORBISON, ROY She's A Mystery To Me Virgin 85 19 A A | 3 40 | 7
record producers Gus Dudgeon | nity Radio (suEported by Metro)
and Robin Millar. Dudgeon want- | which will do battle with Sun FM, o‘m'ﬂo'mw"‘,“o'&’w. S - N !
ed more programming for the | headed by experienced broad- | ~PAL&MICKIHaventSioppedDancig Vet B > B T 50 BN
over-30s ‘Q listener, while Millar | caster Mike Grehan and Vintage PERRI 'm The One EEN 7 BN 5 S N
reminded the radio community that | Radio, which is backed by Radio PETTY, TOM | Wor't Back Down MCA 4 — = —| - — | =
“what you people play directly of- | Orwell, in the tussle zor the PRETENDERS Windows Of The World Polydor [6 — |— — 128 2 | —
fects the music I'm ollowed to | Tendring, Essex, franchise in an PURSUIT OF HAPPINESS 'm An AdultNow  Chrysalis |7 — = — | — — | —
make”. area with a large retired popula- RAITT, BONNIE Nick Of Time Capitdd |5 — 1= —1 9 — | —
Comments on the growing trend | tion. ROACHFORD Formdy Man ceshs 16 [ 8| 7 2 [as
towards split frequencies come The fifth franchise is the Coven- ROXETTE The Look MMl - = -1z 20175
from Richard Park of Capital | try enthnic where three groupings UTHERFORD, PAUL | Want Your Love NIEEREH- _— [ ;  ; e
Radio. He pinpointed the problem | from the Asian community have AD CAFE Toke Me (Heart And Soul . e EEE
of publicising the new service and | applied for the contract. SCOTT, TONI That' How Im Livng e s
said that the new incremental sta- The IBA says that the awarding EENATORS, THE Mon No More L. s EYmmTe
J 5 & 5 gin
fions would need to find funds to gf 'hhe c°""°?s will be announced | G oN CaRLYLetThe Rver Run Aisode 6 |— = w 13 [
promote themselves to the public. | by the end of May. SIMPLE MINDS This s Your Lond S - el v i
SIMPLY RED H You Don't Know Me By Now WEA 22 21 A A 42 40 2
B R I E F S :.?U“':ORULKWPO"‘M?T“ - 10 — 4 — — 32 33 10
+ EWART, ROD My Heart Can't Tell You No arners 4 = = - 7 = —
SUMMER, DONNA This Time | Know . .. Womer Bros 18 23 B A 381 | I87] 8
® THE SALE of ony new radio @ CHRIS TARRANT, Andy Ker- SWING OUT SISTER You On My Mind Phemogram 16 15 |8 B | 42 4 | &
franchises is to be prohibited for shaw, Les Ross, and the Nelson "YEN CITY Devofion GERRPEN 5 5 [ 5 20 N
two years or until the formation of Mandela Birthday Concert are EN JERICO What Does fi Toke ondonths & QERRREN] 25 24 |3
the new Radio Authority, the IBA’s nominees for the Sony Radio 'THE THE The Beatien) Generation Behs 17 |8 Bl 0 » I
Peter Baldwin told the Radio Pro-  Awards to be presented in London T7PAU Only The Lonely ;0 D s
gramme Controllers’ Conference on 24 April. Also included among TRANSVISION VAMP Baby | Don't Core N e : o I
at Le Touquet last week. The meet-  the 86 nominations is Independent b BB KING When Lovi Cones To Toup - T = IR
I\fll%v:s g%?:ésﬁgofg RI:JPI\;\" E:S:(s) Radio Drama productions. RHORCE LUVRER Comebock . .
of Radio One, concede that futuré @® THE CURRENT series of Big 'VAYA CON DIOS Just A Friend Of Mine Unknown | 4 7 I - - T8
radio research will almost certainly World Cafe has been sold to Bravo WATLEY, JODY Real Love MCAls 4 |— —| 31 2| 3%
be on an industry-wide basis, elim- Cable Nef\\’/ork of the US by the NDY & LISA Lolly, Lolly NN « — [ ; _ e
inating the sometimes conflicting programme’s Fo-producer, Plc_?yre HEN IN ROME Sight Of Your Tears - _ e o 1 e
evidence presented by the existing Music International. PMI television LD WEEKEND Breokin' Up M9 & |— —1 9 o]9%
BBC and JICRAR systems. sales manager Dawn Stevenson | ¥AZZWhere Hos AllThe. T (T T
says that “a substomlal number” of E0LO Of Course I'm Lying Meroy [0 5 [A B % 25 .3
® THE ILR fronchise for Yeovil other foreign licences are also un- F = L S [

18 13 ANCIENT HEART, Tanita Tikarom WEA
19 12 1984-1989, LCole/Commotions  Polydor
20 15 CHEEK TO CHEEX, Various CBS

Compiled by Gallup for the
BPI, Music Week and BBC * 1988
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and Taunton has been awarded to
SomerSound, a company part-
owned by Ocean Sound and
Devonair (itself part of the Capital
Radio group). SomerSound beat
three other applicants for the sta-
tion.

der negotiation while hopes are
high that Channel Four will com-
mission a second series of Big
World Cofe.

@ PLEASE SEND all TV and radio
news and information to Sorah
Davis at Music Week.

|

Records are eligible for the grid it they a) ore on the current Radio 1 playlst, or b} hod 4
or more plays on Radio 1 lost wesk as monitored by Radio 1’s Romeo computer or ¢) are
feotured on 11 or more current ILb ploylists (A & B lsts)

L

A more detailed playlist breckdowm, fracking specific records, is available from the Research
Department. For detalls of this weetly service, coll Lymn Facey on 01 387 6611 ext 224
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Avton links with HAL

to prove You Can

AVTON HAS signed a sales
and distribution contract with
HAL, the distributors of the top
selling Kylie Minogue music
video, for its You Can series of
videos.

Headed by Michael and
Tony Klinger, Avton is estab-
lished as a film producer with
films to its credit including Get
Carter, Repulsion and Gold.
John Cooper has joined the
company to concentrate on the
development of product for the
sell through market; the first re-
leases being You Can Model,
You Can Massage and You
Can Knit, scheduled for release
on May 8.

These will be followed by
regular monthly releases in-

cluding You Can Cook Indian,
You Can Live Longer and You
Can Defend Yourself. All titles
have a dealer price of £6.95.
The series will be advertised in
appropriate specialist maga-
zines  with  demonstration
sessions arranged to fie in with
the launch.

HAL is also releasing an
hour-long concert video fea-
turing Barbara Dickson at the
Albert Hall (dealer price
£6.95), a six-track Toyah com-
pilation (deacler price £5.56)
and has rush-released a Pat
and Mick double-header for
PWL (decler price £2.78) all
proceeds from which are
going to the charity Help A
London Child.

V(I goes
walking
with Sony

THE VIDEQ Collection is supplyin
a package of titles for Sony's revoE
vtionary new Video Woﬁ(mcn, a
portable personal TV and video re-
corder.

VCl is supplying an initial batch
of 10 top tites — The Postman Al-
ways Rings Twice; Dressed To Kill;
Moonlighting; Deja View; Aretha
Franklin; Blues — BB King; Lionel
Richie; Asterix The Gaul; and Dan-
ger Mouse — for use in the small
Video 8 software format with the
Walkmaen.

Paddy Toomey, director of VCl,
says: “We are delighted to be in
at the beginning of the introduction
of the Video Walkman in the UK
and are honoured that Sony has
chosen some of our quality titles for
its launch package.”

The Video 8 format was launch-
ed three years ago by Sony and
initially software was restricted to
a handful of titles. The list of suit-
able product has grown to a cata-
logue of more than 230 titles and
with the advent of the Walkman,
Sony is about to spend £1m on the
acquisition of major fitles.

VCl's conventional video re-
leases for April are led by a pack-
age of 11 teature films which in-
clude the cult horror film Howling
Il, together with A Breed Apart, A
Streetcar Named Desire and The
Return Of The Soldier.

Four children’s titles featuring
Scooby Doo, The Flintstones, The
Smurfs and Yogi Bear, three Hits
Of The Seventies music tapes, three
fitness titles and two special interest
programmes on the Flying Scofs-
man ond GCSE Maths share the
April 24 release date.

The children’s videos have
dealer prices of £4.86 with all
other titles going out at £6.95 ex-
cept A Streetcar Named Desire,
Amsterdam Kill, Skeleton Coast
and Night Games which are priced
at £5.56 for dealers.
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BVA show backs
of the sell throug

SELL THROUGH is set to enjoy a
high profile at Video ‘89 as part
ofgthe British Videogram Associ-
ation’s efforts to demonstrate its
support for the fastest-growing
sector of the home video industry.

Billed as “Britain’s largest-ever
trade show dedicated to home
video”, the convention is being
held at the Wembley Conference
Centre on June 27 and 28.
Awards for sell through retailer of
the year and sell through label of
the year plus a seminor presenta-
tion on Sell Through Opportunities
have been added to the pro-
gramme to “recognise the very im-
portant part that sell through plays
in our market”, according to BVA
PR committee chairman Nick Hill.

Besides the usual video distribu-
tors and trade exhibition with sev-
eral hours of “how to” seminars,
itis hoped that the Home Secretary
Douglas Hurd will make the key-
note speech during Video '89. Os-
car-winning film producer David

Puttnam has been booked to give
the closing address on the first day
and US retail expert Peter Glen —
shown by research among del-
egates to have been the star at-
traction of Video ‘88 — returns to
talk about dramatic improvements
on the refail scene.

“In putting together Video ‘89,
the BVA has been guided first gnd
foremost by the video trade’s feed-
back on the hits — and misses —
of last year's show,” says Hill.

“The first consideration was
venue. Eighty per cent of last year’s
attendees — and 67 per cent of
all dealers surveyed — thought
Wembley was fine. So we're back
there for Video '89. At the same
time, we found a minority who
weren't inclined to visit an event in
the Southeast so we're keeping an
open mind on the Nineties loca-
tion.”

Other factors taken into account
by the BVA were cost, timing and
format, with the latter shifting to-

sUCCesS
h sector

wards a greater emphasis on the
self-help seminars. For the first time
the BVA's annual trade awards will
be presented ot a gala dinner at
the Park Lane Hilton on June 27.

@ PARKFIELD ENTERTAIN-
MENT has set up a sell through
division to cater for what it sees
as a “key element” of its business.
“As well as the exclusive dis-
tribution  agreements  with
RCA/Columbia Pictures, Warner
Home Video, MGM/UA, Guild
and Missing In Action, the divi-
sion will be responsible for third-
porty product,” says division di-
rector Elizabeth Stockwood.
Stockwood has announced
details of her sell through team,
based at the company’s new
headquarters at New Southgate.
It includes Janice Flint as purchas-
in? manager and Pauline Ring as
sales administration manager.

GARY SHOEFIELD: Neighbcurly

Channel 5
gets cooking

CHANNEL 5 is moving into video
production with two cookery titles

presented by
Elaine Smith.
The production was arranged by
Gary §hoeﬁeld, Channel 5’s direc-
tor of acquisitions and programm-
ing. The two programmes, flmed
in London, are entitled Entertaining
The Neighbours and each pro-
gramme demonstrates the prep-
aration of two complete meals.
Smith, who plays coffee shop
owner Daphne in the Aust-alian
soap, appears in the style of her
TV character in the first, which
shows the preparation of informal
meals, while Channel 5 soys the
second, more upmarket, pro-
gramme reveals her “elegant and
outgoing” true self. The videos are
likely to be released in the summer.
“To some extent we are creating
these programmes to exploit the
amazing popularity of Neigh-
bours, which is watched by over
20m people in the UK,” explains
Shoefield, “But we also felt that the
time is right for Channel 5 to segin
producing it's own programmes.

Neighbours star

Lennon lives on with Warner Vide

WARNER HOME Video is plan-
ning a “fast and furious” advertis-
ing campaign to support the April
28 release of Imagine: John
Lennon. A network TV blitz will fol-
low on the May Day bank holiday
weekend.

Worth  around  £300,000,
Warner’s joint promotional venture
with Pork‘gield Publishing comprises
a 30-second advertisement with
slots running from April 27 until
April  30. Promoting both the
Lennon documentary and Park-
field’s offering Sweet Toronto, the
advertising campaign is anticipat-
ed to be watched by half the UK's
adults.

Warner marketing director John
Keeling comments: “The decision
to release Imagine: John Lennon
directly on to sell through repre-
sents a milestone for Warner. The
substantial advertising support is
another example of Warner’s con-

JOHN AND YOKO: ‘milestone for Wa.rner’ .

tinuing commitment to its sell
through product.”
Produced by David L Wolper

e LN

and directed by Andrew Solt, Im-
agine has a dealer price of £6.95
and runs for 99 minutes.

Hendring's
talking feet

THE CHOREOGRAPHY of Twyla
Tharp and music of Talking Heads’
David Byrne combine on a sgecial-
ly-adapted video version of The
Catherine  Wheel, released by
Hendring on April 14.

Descri%ed in New Yorker maga-
zine as “the meeting of two of
America’s most original minds”, the
dance video runs for 90 minutes
and has a dealer price of £10.43.

Music releases from Hendring
also include The Quintessential
Peggy Llee (60 minutes, dealer
price £6.95), a chance to see Lee
in a recent live performance, and
Main Street Cafe (55 minutes,
dealer price £8.34) in which the
original super session man Leon
Russell and Johnny Winter’s young
brother Edgar join forces.

Following its Brian Eno collection
and Natural States video, Hen-
dring has also released two firthar
programmes designed to stimulate
total relaxation: Natural Light:
Windance (60 minutes, dealsr
price £6.95) by award-winning
photographer David Fortney, and
The Swimmer (40 minutes, dealer
price £6.95) by film makers Valerie
Clarke ond Kenneth Harnon”.
Both were released on April 14.
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BEST SELLERS

' Best-selling non-music video titles for the six weeks ending 8th April 1989
; Compiled ?)y Gallup for Music Week © 1989.

1 DIRTY DANCING 16 THE ENTITY
(Vestron) VA17237 (CBS/Fox) 123450
9 CALLANETICS 17 COMMANDO
(CIC) VHR 1335 (CBS/Fox) 1484 50
3 CROCODILE DUNDEE 18 JEWEL OF THE NILE
(CBS/Fox) 510550 (CBS/Fox) 149150
4 ALIENS 19 THE SWORD IN THE STONE
(CBS/Fox) 1504 50 (Walt Disney) D202292
5 LETHAL WEAPON 20 THE NEVERENDING STORY
(Warner Home Video) PES 11709 (Warner Home Video) PES 61399
g PLATOON * g1 POLICEACADEMY 4
(Hollywood Collection) V121107 (Warner Home Video) PES 20025
7 PINOCCHIO ir ‘|'| 29 BLACK ADDER THE THIRD: DISH & DISHONESTY
(Walt Disney) D202392 (BBC) BBCV 4142
8 JANE FONDA’S NEW WORKOUT LX) MORE CAR WARS
(Video Collection) LR2218 = | (Front Runner) KT 8509
9 ALIEN ' 24 BILL AND BEN FLOWERPOT MEN
(CBS/Fox) 109050 ® (BBC) BBCV 4208
10 LIZZIE WEBB'S EXERCISE VIDEO . 2 ROMANCING THE STONE
(Video Collection) VC 6041 E (CBS/Fox) 1358 50
1 THE TERMINATOR - % RAINBOW/BUTTON MOON/SOOTY
(Virgin) WD420 (Video Collection) WTP 1
12 WATCH WITH MOTHER e, 27 WINNIE THE POOH: GREAT HONEY POT ROBBERY
(BBC) BBCV 4091 §‘ (Walt Disney) D208092
13 STAR TREK 1I: SEARCH FOR SPOCK I 28 ENEMY MINE
(CIC) VHR2118  © (CBS/Fox) 1492 50
14 POSTMAN PAT’S BIG VIDEO I- 29 BLACK ADDER THE THIRD: SENSE & SENILITY
(BBC) BBCV 4168 ; (BBC) BBCV 4143
15 MONTY PYTHON'S LIFE OF BRIAN ,‘ 30 NICK FALDO’S GOLF COURSE
(CBS/Fox) 210150 & (Vestron) VA 17247
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The comedy store

Video firms are
reaping huge
profits froma
cheap, abundant
source —
comedy. Rosie
Horide discovers
it’s a serious
business

AREAS OF the video sell through
industry are growing to resemble
the music business — particularly
with comedy. That's the view of Vir-
Fin Vision’s general manager Wil-
iam Campbell.

He says one point of comparison
is that comedy video is increasingly
becoming a “hits” business — the
successes coming mostly from the
big names, with the occasional
newcomer getting in on the act.
Campbell also be?ieves that a suc-
cessful label identity can be estab-
lished, both as a vehicle for big
names and also to give consumers
confidence in new artists appear-
ing on the label. So convinced of
this is Virgin that last autumn the
company launched a brand new
label, Comedy Club.

Initial releases on the label were
Rory Bremner, Whoopi Goldberg
ong Rodney Dangertield, quickly
followed by a vanety of material
ranging from stars such as Hale
and Pace to the lesser-known Jerry
Sadowitz. And in time for Christ-
mas came the “blockbuster” of the
package, Horry “Loadsamoney”
Enfield. All titles had a £9.99 retail.

Campbell says the company
consciously copied the record
label format in order to create a
vehicle for Virgin to promote new,
lesser-known artists off the back of
established ones. He hopes people
will eventually buy the material
simply on the strength of it being
a Comedy Club release. “But |
don't see that happening for at
least another year.”

The drive fo establish a Comedy
Club following will continue in the
autumn with relecses from top
American comics Robert Towns-
hend, Emo Philips, Gary Shandling
ond Richard Lewis. There will also
be concert footage of the late Hec-
tor Nichol, the mar Campbell re-
fers to as Billy Connolly’s prede-
cessor, and “major signings” in the
pipeline.

Virgin also has product in a dif-
ferent area of comedy — classics
with nostalgia oppeor Virgin Ar-
chive label carries such greats as
Lioyd, Keaton, and Laurel and

Hardy, and the product has been.

packaged to appeal to collectors.
Campbell sees the two markets as
totally distinct.

Virgin has had major successes
with comedy, most notably with
Billy Connolly’s Billy And Albert
tape and the Comic Relief compila-
tion. Both were chart toppers and
Connolly sales now exceed
160,000. Campbell says he is con-
fident they wilr have big comedy
hits this year too, and that the com-
edy will continue to explore the
possibilities of comedy on video.

Most of the Virgin material ex-
ploits the virtue of video — you can
get away with saying things that

MUSIC WEEK 22 APRIL, 1989

LOADASALES: HARRY Enfield’s comedy

Christmas sell through “blockbuster”

might not be permitted on broad-
cast TV. But Comedy Club releases
all carry a werning.

The opposite is true of the ma-
terial from the market leaders in
comedy product, the BBC.

Tony Greenwood admits that
comedy is one of BBC Video's
three big areos of sales — the
other two being sport and child-
ren’s programmes. In its current top
10, five titles are comedy material;
all four of the Fawlty Towers com-
pilations (joint sales of which have
now passed the half million mark)
and Double Scotch And Wry,
which has sold more than 100,000
units.

BBC Video's most recent re-
leases are two compilations con-
taining  three  episodes  of
Black Adder The Third, Rowan
Atkinson’s hilarious historical com-
edy series. The company has also
re-released its Victoria Wood pro-
gramme, obviously hoping to capi-
talise on the comedienne’s recent
BAFTA award.

Greenwood says these are typi-
cal of what BBC Video tries to
achieve with its comedy releases
— 1o reflect the best of what is
popular on broadcast television.
That is not to say the company
would not be interested in making
its own programmes, but Green-
wood admits the costs would prob-
ably be prohibitive. Instead it has
a wealth of ready-made material
available, both of current pro-
gromming ond archive material. It
also makes a point of catering for
regional tastes. And occasionally a
release, such as Double Scotch
And Wry, makes a nationwide suc-
cess. The BBC will continue with its
current policy — as a competitor
said recently, if you already owned
material like Fowlty Towers,
wouldn’t you?

Of course, the BBC does not
have a monopoly of TV artists.
Many of the MV companies have

material on release, most notabl

Thames via its links with Video Col-
lection. Some of the major film
companies also have rights to TV-
based comedy, such as Warner
Home Video's April releases
grouped as Comedy On The Box.
This series includes such titles as
Are You Being Served, Steptoe
and Son and On The Buses.

There is also non-TV material
available from popular comics.
Jasper Carroft appears on Castle
Vision’s recent release, American
Carroft.

The other main source of com-
edy on video is, of course, films.
There have been some major suc-
cesses on sell through, in particular
CIC's Beverly Hills Cop. Most re-
cently CBS/Fox has done phenom-
enal business with its sell through
release of the original Crocodile
Dundee. Marketing manager Mike
Esser says that the title has sold
more than 250,000 units, and
shows no sign of slowing down.

There's on impressive collection
of titles from RCA/Columbia and
MGM/UA, through their recently
concluded deals with Parkfield En-
tertainment. March 24 saw the re-
lease of Blind Date, Three Amigos,
Haunted Honeymoon, Hot Stuff,
Nice Dreams and Things Are
Tough All Over (RCA/Columbia),
followed by MGM/UA's Strange
Brew and the hilarious Billy Crys-
tal/Gregory Hines movie Running
Scared, on April 21. Then May 26
sees o further RCA selection includ-
ing Steve Martin’s very funny
movie Roxanne, Hanky Ponky, and
Harry And Walter Go To New
York. MGM/UA has Laughing
‘20s, a Lavrel and Hardy compila-
tion, available on May 19 — all
with a £9.99 retail.

With major comedy titles now
regularly seling more thon
100,000 wunits, it is an area of the
market retailers cannot afford to
ignore.
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GET THEM ALL!
Order now on the Virgin/PVG Hotline

01-968 3333

THESE VIDEOS CONTAIN MATERIAL
THAT SOME PEOPLE MAY FIND OFFENSIVE
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AF.L SALUTES: GENE KELLY Castle Vision/Castle Communications VHS, CVI 1046 Cert: U D.Price: £6.95 ] I'gr 1 5[ni|nl
pecial Inferest
AF1 SALUTES: JIMMY STEWART Castle Vision/Castle Communications VHS, CVI 1042 Cert: U DPrce: £6.95 Thr

30min Special Interest
ADAM Odl‘s\soy Video/PVG VHS, ODY 122 Cert: 15 D.Price: £6.95 1hr 32min Drama
AFRICAN RALLIES 1984/1985 Quadrant Video/Quadrant VHS, M 31 Cert: E D.Price: £18.50 1hr 21min Sport
AGAJ:A CHRISTIE'S POIROT Castle Vision/Castle Communications VHS, CVI 1039 Cert: PG D.Price: £6.%5 Thr
40min rama
ALBERT HERRING Castle Vision/Castle Communications YHS, CVI 2051 Cert: E D.Price: £10.43 2hr 30min Music

AMERICAN BALLET THEATRE AT THE MET Castle Vision/Castle Communications VHS, CV1 2049 Cert: E D Price: £10.43
1hr 40min Special Interest
AMERICAN NINJA MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10705 Cert: 18 D.Price: £695 hr
36min Martiof Arts
AMSTERDAM KiLL, THE Video Collection VHS, VC 3281 Cent: 15 D.Price: £5.56 1hr 29min Drama
AN EVENING WITH ROBIN WILLIAMS CIC Video/Pickwick, CBS VHS, VHR 2309 Cert. 18 D.Price: £6.95 thr 32min Comedy
ANGEL HEART Guild Home Video/Parkfield Entertainment VHS, 8531 Cert: 18 D.Price: £6.95 Thr 48min Drama
ARE YOU BEING SERVED? Wamer Home Video/Parkfield Entertainment VHS, PES 38148 Cert: PG D.Price: £6.95 hr

3imin Comedy
AUDREY ROSE Warner Home Video/Parkfield Entertainment VHS, PES 99362 Cert: 15 D.Price: £6.95 Thr 48min  Horror

BARKLEYS' OF BROADWAY, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10321 Cert: U D Price:
£6.95 1hr 45min Music
BBC SHAKESPEARE: ANTONY AND CLEOPATRA BBC Video/Pickwick, CBS VHS, BBCV 4227 Cert: U D.Price: £10.43
2hr 52min Special interest
BBC SHAKESPEARE: AS YOU LIKE IT BBC Video/Pickwick, CBS VHS, BBCV 4229 Cert: U D Price: £10.43 2hrs32n'|ini '
pecial Interest
BBC SHAKESPEARE: HENRY IV PART ) BBC Video/Pickwick, CBS VHS, BBCV 4225 Cert: U D.Price: £10.43 22r 29_m:nl
pecial interest
BBC SHAKESPEARE: HENRY IV PART 2 BBC Video/Pickwick, CBS VHS, BBCV 4226 Cert: U D Price: £10.43 2!5\r32m;nl
pecial Interest
BBC SHAKESPEARE: THE WINTER'S TALE 8BC Video/Pickwick, CBS VHS, BBCV 4224 Cert: PG D Price: 210.23 2he I.’)i/min
pecial Interest
BBC SHAKESPEARE: TWELFTH NIGHT BBC Video/Pickwick, CBS VHS, BBCV 4228 Cert: U D.Price: £10.43 3|s\r I
peciol Interest
BIG CHILL, THE Hollywood Collection/Parkfield Entertainment VHS, CVT 30299 Cert: 15 D Price: £6.95 Thr 56min  Drama
BILL Odyssey Video/PVG VHS, ODY 109 Cert: PG D Price: £6.95 1hr 33min Drama
BRAINSTORM MGM/UA Home Video, Parkfield Entertainment VHS, SMV10314 Cert: 15 D.Price: £6.95 Thr 41min  Drama
BREED APART, A Video Collection VHS, VC 3260 Cert: 15 D.Price: £6.95 Thr 32min Action
BRIGADOON MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10040 Cert: U D.Price: £6.95 Thr 44min  Music
BUGS BUNNY AND ELMER FUDD MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10701 Cert: U D.Price:
£6.25 58min Children Cartoons
BUGS BUNNY AND FRIENDS MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10696 Cert: U DPrice: £6.25
The Children Cartoons
BUGS BUNNY: HOLD THE LION MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10772 Cer: U D.Price:
£6.25 Thr Children Cartoons
BYRNE, DAVID & TWYLA THARP Hendring Video/PVG VHS, HEN 2148 F Cert; — D.Price: £10.43 Thr 30min Music

CAMBERWICK GREEN 1: MICKY MURPHY BBC Video/Pickwick, CBS VHS, BBCV 4231 Cert: U DPrice; £5.56

4Bmin Children Cartoons
CAPTAIN SCARLET: VOL 8 Chonnel § VHS, CFV 07222 Cert: U D Price: £6.25 Zhr Smin Children

CHAPLIN COLLECTION: SHANGHAIED Palace Video/PVG VHS, PVC 4014A Cert: U D.Price: £6.95 53min Comedy
CHAPLIN COLLECTION: THE CHAMPION Palace Video/PVG VHS, PVC 4012A Cert: U D.Price: £6.95 50min Comedy
CHAPLIN COLLECTION: THE CURE Palace Video/PVG VHS, PVC 4017A Cert: U D.Price: £6.95 50min Comedy
CHAPLIN COLLECTION: THE PAWNSHOP Palace Video/PVG VHS, PVC 4015A Cert: U D Price: £6.95 50min Comedy
CHQRLEY HANNAH'S WAR Guild Home Video/Parkfield Entertainment VHS, 8514 Cert: 18 D.Price: 26‘905 Thr
6min rama
CHIGLEY 1: A PRESENT FOR LORD BELBOROUGH BBC Video/Pickwick, CBS VHS, BBCV 4232 Cert: U D.Price: £5.56
Omin Children Cartoons
COCOON CBS/Fox Video, CBS/Fox VHS, 1476 50 Cert: PG D.Price: £6.95 1hr 52min Sci-Fi
COMA MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10013 Cert: 15 D.Price: £6.95 Thr 52min Drama
COMEDY CLASSICS: BEN TURPIN Palace Video/PVG VHS, PVC 4023 Cert: U D Price: £6.95 48min Comedy
COMEDY CLASSICS: BUSTER KEATON Palace Video/PVG VHS, PVC 4018 Cert: U D.Price; £6.95 57min Come

COMEDY CLASSICS: BUSTER KEATON & OTHERS Palace Video/PVG VHS, PVC 4021 Cert: U DPrice: £6.9
52min Comedy

COMEDY CLASSICS: OLIVER HARDY Palace Video/PVG VHS, PVC 4020 Cent: U D.Price: £6.95 46min Comedy
COMEDY CLASSICS: STAN LAUREL Palace Video/PVG VHS, PVC 4019 Cert; U D Price: £6.95 54min Comedy
COMET QUEST Entertainment In video/CBS VHS, EVS 1009 Cert: U D.Price: £5.56 1hr 22min Action
COMMANDO CBS/FOX Video, CBS/Fox VHS, 1484 50 Cert: 18 D.Price: £6.95 Thr 26min Action

COOL CATS MGM/UA Video Home Video, Parkfield Entertainment VHS, SMV 10317 Cert: 15 D.Price: £6.95 Thr

16min Music
COPS HONOUR Guild Home Video/Parkfield Entertainment VHS, 8508 Cert: 18 D.Price: £6.95 thr 36min Drama
D'ARBY, TERENCE TRENT: INTRODUCING THE . .. CMV/CBS VHS, 49001-2 Cert: ED.Price: £6.95 1hr 5min Music
D'LEON, OSCAR: LIVE Istand Visual Arts/PolyGram VHS, IVA 034 Cert: E D.Price: £6.95 S0min Music
DEEP IN MY HEART MGM/UA Video, Purkﬁerd Entertoinment VHS, SMV 10626 Cent: U D Price: £6.95 2hr 1 2min Music
DINER MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10164 Cert: 15 D.Price: £6.95 1hr 46min Comedy

DIRTY DOZEN, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10008 Cert: 15 D.Price: £6.95 Zhr

28min Wor
DIRTY DOZEN, THE: NEXT MISSION MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10625 Cent: PG D.Price:
£6.95 1hr 40min War
DIRTY HARRY Warner Home Video/Parkfield Entertainment VHS, PES 1019 Cert: 18 D.Price: £6.95 1 hr 39min Drama
DO:TOR ZHIVAGO MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10003 Cert: 15 D.Price: £6.95 3hr
min Drama
DOLBY, THOMAS: THE GOLDEN AGE OF VIDEO PMI/EMI VHS, MVP 99 1177 3 Cert: — D Price: £6.50 52min Music
DROOPY: DROOPY OUTFOXED MGM/UA Home video, Parkfield Entertainment VHS, SMV 10694 Cert: U D.Price: £6.25
58min Children Cartoons
DROOPY: WAGS TO RICHES MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10586 Cent: U D Price: £6.25

58min Children Cartoons
DURAN DURAN; 6iX BY 3HREE PMI/EMI VHS, MVP 99 0080 3 Cert: — D.Price: £5.21 23min

Music
ENEMY TERRITORY Entertainment In Video/CBS VHS, EVS 1016 Cert: 18 D Price: £6.95 | hr 25min Horror
ENFORCER, THE Warner Home Video/Parkfield Entertainment VHS, PES 1082 Cert: 18 D.Price: £6.95 1hr 34min  Drama

ENG2LAND ENTERTAINS THE 1988 WALLABIES Virgin Videobook/PVG VHS, VVD 538 Cert: E D.Price: ‘.26.955 Thr
42min ort
ESCAPE TO ATHENA Channel 5 VHS, CFV 02602 Cert: PG D.Price: £6.25 Yhr 54min ar
ESTEFAN, GLORIA: HOMECOMING CONCERT CMV/CBS VHS, 49017-2 Cert: E D.Price: £6.95 Thr 20min Music
EVERLY BROTHERS REUNION CONCERT, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10331 Cert:

E D.Pnce: £6.95 58min Music
EVERLY BROTHERS: ROCK ‘N’ ROLL ODYSSEY MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10366 Cert:
£ D.Price; £6.95 Thr 13min Music

FIREPOWER Channel 5 VHS, CFV 03152 Cert: 15 D.Price: £6.25 1hr 39min Action
FIRST MAN IN THE MOON Hollywood Collection/Parkfield Entertainment VHS, CVT 10359 Cert: U D Price: £6.95 1hr

39min Sci-Fi
FIVE SUPERFIGHTERS Warner Home Video/Porkfield Entertainment VHS, PES 34093 Cert: 15 DPrice: £6.95 thr
36min Martial Arts

GARFIELD: HIS 9 LIVES M.LA./Parkfield Entertainment VHS, V 3269 Cert: U D.Price: £6.95 Thr Children Cartoons
GCSE MATHEMATICS Video Collection VHS, VC 6075 Cert: E D.Price: £6.95 1hr 54min S(;)eciol Interest
GREAT RACES, THE: FLAT RACING 1979 TO 1988 Virgin Videobook/PVG VHS, VVD 511 Cert: € D.Pace: £6.95 57min Sport

GREEN ICE Channel 5 VHS, CFV 02302 Cert PG D.Price: £6.25 Thr 35-in Drama
HAMLET Hollywood Collection/Parkfield Entertainment VHS, CVT 10256 Cert: U D.Price: £6.95 1hr 42min Droma
HERCULES Guild Home Video/M.S.D. VHS, V 9326 Cert: PG D Price: £5.25 T hr 35min Fontasy

HERO AT LARGE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10316 Cert: PG D.Price: £6.%5 Thr

38min rama
HIGH ANXIETY CBS/Fox Video, CBS/Fox VHS, 1107 50 Cert: 15 D.Price: £¢.95 thr 34min Comedy
HILL STREET BLUES Channel 5 VHS, CFV 03992 Cert: 15 D.Price: £6.95 Thr 33min Droma
HISTORY OF THE WORLD PART ONE CBS/Fox Video, CBS/Fox VHS. 111450 Cert: 15 J.Price: £6.95 1hr 28min Comedy
HOWLING II, THE Video Collection VHS, VC 3288 Cert: 18 D.Price: £5.95 “hr 27min Horror

| VESPRI SICILIANI Castle Vision/Castle Communications VHS, CVI 2034 Cedt: E D Price: £10.43 Zhr 35min Music
ICE STATION ZEBRA MGM/UA Home Video, Parkfield Entertoisment VHS, SMV 10160 Cert U DPrice: £6.%5 2hr
1 7min rama
INDESTRUCTIBLE BEAT OF SOWETO Istand Visuol Arts/PolyGram YHS, IVA 030 Cert: E D Price: £6 95 50min Music
INHERIT THE WIND Warner Home Yideo/Parkfield Entertainment VHS, PES 99641 Cer:: — D.Price: £6.95 2hr 4min Drama
INVASION U.S.A. MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10764 Cert: 18 DPrice: £6.95 Thr
i Martial Arts
Horror
Drema

36min
IT'S ALIVE Warner Home Video/Parkfield Entertainment VHS, PES 61201 Cert: 18 D.Price: £6.95 Thr 22min
IVANHOE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10892 Cert: U D.%rice: £6.95 Thr 46min

JASPhER CARROTT: AMERICAN CARROTT Castle Vision/Castle Communications VHS, CVI 1043 Cert: 15 D.Price: £6.95

Thr Comedy
JAYNE MANSFIELD STORY, THE Odyssey Video/PVG VHS, ODY 105 Cert: PG D.Price: €695 Thr 30min Drama
FLINTSTONES MEET THE JETSONS, THE Video Collections VHS, VC 1107 Cert: U D-Price: £4.86 1hr 35min

Children Cartoons
JIMMY THE KID Guild Home Video/M.5.D. VHS, V 9305 Cert: PG D.Fce: £6.25 Thr 25min Comed:
JUDGEMENT AT NUREMBURG Warner Home Video/Parkfield Estertainment VHS, PES 99514 Cert: — D.Price: 26495

2hr 58min Drama
KILLER, THE Warner Home Video/Parkfield Entertainment VHS, PES 34092 Cert: 18 D.Price: £6.95 Yhr 30min I
Martial Arts
KING LEAR Hollywood Collection/Parkfield Entertainment VHS, CV™ 20374 Cert. PG B.Price: £6.95 Zhr 1 2min Dramo
KINGS AND DEZPERATE MEN Channel 5 VHS, CFV 06542 Cert 15 D Price: £6.25 Thr 53min Drama
L.A. LAW CBS/Fox Video, CBS/Fox VHS, 5200 50 Cert: 15 D.Price: £6.95 1hr 34min Drama
LA BAMBA Hollywood Collection/Parkfield Entertainment VHS, CVT 21285 Cert: 15 D.2rice: £6.95 Thr 45min Drama
LEE, PEGGY: TP{EWQUINTESSENTlAl Hendring Video/PVG VHS, HEN 2149 G Cert: — D Price: £6.95 Thr Music
LEEDS V. CASTLEFORD Castle Vision/Castle Communications VHS, CVI 7040 Cert: 15 D.Price: £ 6.95 Th Sport
LEGAL EAGLES CIC Video/Pickwick, CBS VHS, VHR 1253 Cert. PG D Price: £6.95 1he 51 min Droma

LEGiND OF BILLIE JEAN, THE Hollywood Collection/Parkfield Entertainment VHS. CVT 30894 Cert: 15 DPrice: £6.95
Thr 31 min Drama
LES GIRLS MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10308 Cert: U D Price: £6.95 Thr 53min Music
LLOYD COLE AND THE COMMOTIONS Channel 5 VHS, CFV 08212 Cer — D.Price: £6.95 40min Music
LOGAN'S RUN MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10082 Cer: PG D Price: £6.95 1hr 54min _Sci-Fi
LORDS OF FLATBUSH Hollywood Collection/Parkfield Entertairment VHS, CVT 20271 Cert: 15 D.Price: £6.95 Thr

21min een
LOVE OF THREE ORANGES, THE Castle Vision/Castle Communications VHS, CVI 2050 Cert: E D.Price: £10.43 2hr

15min Music

MACBETH Holiywood Collection/Parkfield Entertainment VHS, CVT 20668 Cert: 15 D.%rice: £6.95 2hr 1 5min Drama
MAGNUM FOJZE Warner Home Video/Parkfield Entertainment VHS, PES 1039 Cert: 18 D Price: £6.95 hr 47min  Drama
MAN WHO PLANTED TREES, THE Screen Entertainment VHS, SE 9074 Cert: E D.Price: £6.95 30min '

Special Interest

MAROONED Hollywood Collection/Parkfield Entertainment VHS, CVT 20182 Cert: U D.Price: £6.95 2hr 4min Sci-Fi
MASQ9UE OF THE RED DEATH, THE Warner Home Video/Parkfield Entertainment VHS, PES 38147 Cert: — D.Price:

£6.95 Horror
MEDUSA TOUCH, THE Channel 5 VHS, CFV 02662 Cert: PG D.Price: 26.25 1hr 44min Droma
MEN FROM THE MONASTERY Womer Home video/Parkfield Estertainment VHS, PES 35033 Cert: 18 D.Price: £6.95

Thr 32min Martial Arts
MERLIN AND THE SWORD Video Collection VHS, VC 3261 Cert: PG D.Price: £6.95 1hr 30min Fantasy
MOTOWN 25; YESTERDAY, TODAY, FOREVER MGM/UA Home Yideo, Parkfield Entertainment VHS, SMV 10302 Cert:

UD.Price: £6.95 2hr Music
MRS SOFFELL MGM/UA Home Video, Parkfield Entertainment VHS, SMY 10600 Cert: PG D.Price: £6.95 1hr 50min Drama
MURDER ORDAINED Video Collection VHS, VC 3284 Cert: 15 D Price: £6.95 3hr 03mia Drama
MUTINY ON THE BOUNTY MGM/UA Home Video, Parkfield Ertertcinment VHS, SMV 10031 Cert: 15 D.Price: £6.95

2he 57min Drama
NAKED FACE, THE Guild Home Video/M.5.D. VHS, V 9320 Cert. 18 D.Price: £6.25 1hr 43min Drama
NATURAL LIGHT: WINDANCE Hendring Video/PVG VHS, HEN 2171 Cert: — D Price: £6.95 Thr Music
NEAR DARK Entertainment In Video/CBgVHS, EVS 1020 Cert: 18 D Frice: £6.95 1hr 3Cmin Horror
NIGHT GAMES Video Collection VHS, VC 3282 Cert: 18 D.Price: £5.36 1hr 44min Droma

NIGHT OF THE GUITAR: VOL 1 PMI/EMI VHS, MVP 99 1181 3 Cert: — D Price: £6.50 23min Music
NIGHTMARE ON ELM STREET, A: PART 2 Warner Home Video/Parkfield Entertainnsent VHS, PES 35015 Cert: 18 D.Price:
£6.95 1hr 22min Horror
NIGHTMARE ON ELM STREET, A: PART 3 Warner Home Video/Parkfield Entertainment VHS, PES 3506} Cert: 18 D.Price:
£6.95 1hr 32min Horror
NORTH BY NORTHWEST MGM/UA Home Video, Parkfield Ertertainment VHS, 10104 Cent PG DPrice: £6.95 2hr

16min Drama
NUTCRACKER Entertainment in Video/CBS VHS, EVS 1010 Cert: U Price: £6.95 1hr 22min Music
OLYMPIC GAMES GYMNASTICS 1988 Virgin Videobook/PVG VH3, VWO 462 Cert: E D.Price: £6.95 59min Sport
ON THE BUSES Warner Home Video/Parkfield Entertainment VHS, PES 38150 Cert: — D Price: £6.95 Thr 24min ~ Comedy

OOH ... YOU ARE AWFUL Warner Home Video/Parkfield Entertainnent VHS, PES 38102 Cert: — D.Price: £6.95 thr

33min Comedy
PERFECT Hollywood Collection/Parkfield Entertainment VHS, CVT 30755 Cert: 15 D.Pce: £6.95 1 br 56min Drama
PIRATE, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10101 Cen: U D.Prize: £6.95 1hr 37min Music

PLAYING CRICKET THE WEST INDIES WAY Quodrant Video/Quadrant VHS, 001-87p Cet: E D.Price: £6.95 Thr

15min Sport
POLICE SQUAD CIC Video/Pickwick, CBS VHS, VHR 2205 Cer: PG D.Price: £6.95 1hr 1 2min Drgma
PRIEJC;'S I‘RUST ROCK GALA, THE MGM/UA Home Video, Poxkfield Entertainment VHS, SMV 10179 Cert: E D Price:

6.95 Thr Music
PRINCE: LOVESEXY LIVE 2 Palace Video/PVG VHS, PVC 3018M Ce+: 15 D.Price: £6.95 1hr Music
PRINCE: LOVESEXY LIVE 1 Palace Video/PVG, VHS, PVC 3017M Ce: PG D.Price: £6.95 1hr 7min Music
PRISONER OF ZENDA, THE MGM/UA Home Video, Porkfield Entertainment VHS, 10131 Cert: U D.Price: £6.95 1hr

37min Drama

RE-ANIMATOR Entertainment In Video/CBS VHS, EVS 1012 Cert: 18 D.Price: £6.95 Tkr 21 min Horror
REI% BéSD(iE7OF COURAGE, THE MGM/UA Home Video, Parifield Entertainment VHS, SMV 10408 Cert: U DPrice:
6.95 Thr 7min War

FLYING SCOTSMAN, THE Video Collection VHS, VC 6070 Cert: E D.Price: £6.95 54min Special Interest RETURN OF THE SOLDIER Video Collection VHS, VC 3259 Cert: PG D Price: £6.95 1he 42min Drama
FORBIDDEN PLANET MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10037 Cert: U D.Price: £6.95 Thr RICHARD, CLIFF: GUARANTEED LIVE '88 PMI/EMI VHS, MVP 991179 & Cert: — D.Prce: £6.50 Thr Music
38min Sci-Fi RIDEOUT CASE, THE Channel 5 VHS, CFV 04572 Cert: 15 D.Price: £¢.95 | hr 32mvn Drama
FORCED VENGEANCE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10189 Cert: 18 D.Price: £6.95 2hr RIGHT TO DIE Video Collection VHS, VC 3286 Cert: 15 D.Price: £6.75 1hr 33min Drama
10min Martial Arts ROCK ‘N’ ROLL THE GREATEST YEARS 1970 Video Collection VHS. VC 4704 Cert: E ['Prce: £6.95 1hr 33min Music
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ROCK ‘N’ ROLL THE GREATEST YEARS 1971 Video Collection VHS, VC 4075 Cert: E D.Price: £6.95 47min Music
ROCK ‘N' ROLL THE GREATEST YEARS 1972 Video Collection VHS, VC 4076 Cent: E D.Price: £6.95 58min Music
RUBY AND OSWALD Odyssey Video/PVG VHS, ODY 108 Cen: PG D.Price: £6.95 1hr 36min Drama
RUNAWAY Hollywood Collection/Parkfield Entertainment VHS, CVT 30629 Cert: 15 D.Price: £6.95 1hr 36min Sci-Fi
RUNAWAY TRAIN MGM/UA Home Video, Parkfield Entertoinment VHS, SMV 10867 Cert: 15 DPrice: £6.95 1hr

49min Drama
RUN7N|NG SCARED MGM/UA Home Video, Parkfield Entertainment VHS, SMV 11008 Cert: 15 D.Price: 26.‘65 The
47min rama
RUSSELL, LEON & EDGAR WINTER Hendring Video/PVG VHS, HEN 2163 X Cert: — D.Price: £8.34 55min Music

SCOOBY DOO: RELUCTANT WEREWOLF Video Collection VHS, VC 1134 Cert: U D.Price: £4.86 Thr 34min

Children Cartoons
SEVEN POUNDS N SEVEN DAYS Virgin Videobook/PVG VHS, VBV 15 Cert: E D.Price: £6.95 54min Speciol Interest
SHAFT MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10149 Cert:, 15 D.Price: £6.95 Thr 36min

Drama

SHOALIN CHALLENGES NINJA Warner Home Video/Parkfield Estertainment VHS, PES 34091 Cert: 15 D.Price: £6.95

Vhr 37min Marticl Arts
SHRIEKBACK: JUNGLE OF THE SENSES Island Visual Arts/PolyGram VHS, IVA 029 Cert: £ D.Price: £6.95 43min ~ Music
glﬁ-Ni' MOVIE CBS/Fox Video, C8S/Fox VHS, 1437 50 Cert: PG D.Price: £6.95 Thr 27min Comedy

INATRA, FRANK & FRIENDS Video Collection VHS, VC 4077 Cert: € D.Price: £6.95 1hr 1 Smin Music
SKELETON COAST Video Collection VHS, VC 3285 Cert. 15 D.Price: £5.56 Thr 35min Action
SMURFS, THE Video Collection VHS, VC 1135 Cert: U D.Prce: £4.86 48min Children Cartoons

SNIFFLES THE MOUSE: SNIFFLES & THE BOOKWORK MGM/UA Home Video, Parkfield Entertainment VHS, SMV

10829 Cert. UD-Price: £6.25 1hr Children Cartoons
SPACE 1999 Channel 5 VHS, CFV 03362 Cert. U D.Price: £5.56 1hr 36min Sci-Fi
SPACEHUNTER: ADVENTURES IN THE FORBIDDEN . . . Hollywood Collection/Parkfield Entertainment VHS, CVT 30275

Cert: 15D Price: £6.95 1 hr 32min Sci-Fi

SPORTSAID Video Collection VHS, VC 2254 Cert: € D.Price: £6.95 1hr 30min Special Interest
ST. ELMO'S FIRE Hollywood Collection/Parkfield Entertainment VHS, CVT 30756 Cert: 15 D.Price: £6.95 1hr 44min ~ Teen
STAR CRYSTAL Video Collection VHS, VC 3276 Cert: 18 D.Price: £5.56 1hr 34min Sci-Fi
STARMAN Hollywood Collection/Parkfield Entertainment VHS, CVT 30682 Cert: PG D.Price: £6.95 1hr 52min Sci-Fi
STEPTOE AND SON Warner Home Video/Parkfield Entertainment VHS, PES 38149 Cert: — DPrice: £6.95 thr

32min Comedy
STRA‘N.GE BREW MGM/UA Home video, Parkfield Entertainment VHS, SMV 10322 Cert: PG DPrice: £6.95 1hr

in Comedy
STREET'CAR NAMED DESIRE, A Video Collection VHS, VC 3279 Cert 15 D.Price: £5.56 Thr 58min Drama
UDDEN IMPACT Wamer Home Video/Parkfield Entertainment VHS, PES 61341 Cert: 18 D.Price: £6.95 1hr 53min  Drama

SWIMMER, THE Hendring Video/PVG VHS, HEN 2165 G Cert: — D.Price: £6.95 40min Music

TAKE ME OUT TO THE BALL GAME MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10503 Cert: U D.Price:

£6.95 Thr 33min Music
TAMING OF THE SHREW THE Hollywood Collection/Parkfield Entertainment VHS, CVT 20015 Cert: U D.Pdce:D£6.95
Thr 47min rama
TELEFON MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10127 Cen: PG D.Price: £6.95 Thr 40min Drama

THAT'S DANCING MGM/UA Home Video, Parkfield Entertainment, VHS, SMV 10613 Cert: U D.Price: §:6.9?A Thr
43min usic
THIN THIGHS IN 30 DAYS Video Collection VHS, VC 6066 Cert: £ D.rice: £6.95 1hr Special Interest

THIS 1S LONDON: A GUIDED TOUR Virgin Videobook/PVG VHS, VVD 489 Cert: E D.Price: £6.95 54min e
pecial Inferest

THIS IS SKA Island Visual Arts/PotyGram VHS, IVA 038 Cert: E D.Price: £6.95 38min Music
TIGHTROPE Warner Home Video/Parkfield Entertainment VHS, PES 61400 Cert: 18 D.Price: £6.95 1hr 50min Droma
TIME MACHINE, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10152 Cert: PG D.Price: Eb.‘?g N;r

38min ci-Fi
TO BE ORNOT TO BE CBS/Fox Video, CBS/Fox VHS, 1336 50 Cent: PG D Price: £6.95 Thr 43min Comedy
TOM AND JERRY: BAD DAY AT CAT ROCK MGM/UA Home V.deo, Parkfield Entertainment VHS, SMV 10529 Cert:

U D Price: £6.25 58min Children Cartoons
TOM AND JERRY: TEE FOR TWO MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10528 Cert: U D.Price:

£6.25 59min Children Cartoons
TOPROCK Video Collection VHS, VC 4020 Cert: U D.Price: £4.86 30min Children Cartoons
TOP SECRET CIC Video/Pickwick, CBS VHS, VHR 2135 Cent: 15 D.Prize: £6.95 Thr 26min Droma
TOWN WITHOUT PITY Warner Home Video/Parkfield Entertainment VHS, PES 99688 Cert: — D.Pnice: £6.9D5 The
39min rama
TROUBLE IN THE CITY OF ANGELS Guild Home Video/Parkfield Entertainment VHS, 8558 Cert: 15 D.Price: £6.95
1hr 32min Drame

TRUMPTON: THE GREENHOUSE BBC Video/Pickwick, CBS VHS, BBCV 4230 Cert:, U D.Price: £5.56 44min
Children Cortoons
TWELVE ANGRY MEN Warner Home Video/Parkfield Entertainment VHS, PES 99408 Cen: — DPrice: £6.95 Thr

32min Drama
TYSON VS BRUNO Video Collection VHS, VC 2059 Cert: E D.Price: £6.95 Thr Sport
2000: A SPACE ODYSSEY MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10002 Cert: U D.Price: 26.92 2!:
14min ci-Fi
2010 MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10591 Cert. PG D.Price: £6.95 2hr 55min Sci-Fi

3 STAGES TO FITNESS WITH LIZZIE WEBB Video Collection VHS, VC 6069 Cert: E D.Price: £6.95 Thr 30min

Special Interest

T

l:#tmmowm THE MGH/UA Home Vids, Parkfild Enertcinment VHS, SMV 10578 Cen U D
: usic
%“'Womer Home Video/Parkfield Entertainment VHS, PES 38151 Cert: — D.Price: £6.95 Thr 25min ~ Comedy

WAR REQUIEM Channel 5 VHS, CFV 08152 Cert: PG D.Price: £13.91 thr 25min
WESTWORLD MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10097 Cert: 15 D.Price: £6.95 1hr 26mia
WHGE(;lE_ EAGLES DARE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10137 Cen: U D.Price: £6.95 2hr
min W
WHOSE I.IEE IS IT ANYWAY? MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10140 Cert: 15 D.Price: i:o'.gSr
r 55min D
WINTER, JOHNNY: LIVE Channel 5 VHS, CFV 02432 Cert: — D.Price: £6.95 48min hr::i:
WH]'P:Egg FOR THE PROSECUTION Warner Home Video/Parkfield Entertainment VHS, PES 99398 Cert: — D.Price: £6.95
r 53min D
WORZEL GUMMIDGE 5 Screen Legends/Pickwick VHS, SL 2056 Cert: — D Price: £4.86 50min Chi;:rr::

Music
Sci-Fi

YEAR OF LIVING DANGEROUSLY, THE MGM/UA Home Video, Parkfield Entertainment VHS, SMV 10243 Cen: PG
D.Price: £6.95 Thr 51min

rema
YOUNG FRANKENSTEIN CBS/Fox Video, CBS/Fox VHS, 1103 50 Cert: 15 D Price: £6.95 1hr 45mi Comedy
YOUNG WARRIORS Guild Home Video/M.5.D. VHS, V 9323 Cert: 18 D.Pricoz;::ﬁ thr 318min = Drema

ZIEGFELD FOLLIES MGM/UA Home Video, Parkfield Entertainment VHS, SM Y0173 Cert: U D.Price: £6.95 Thr 42min Music

NEWCDVRELEASES

ALL ABOUT EVE Kind Of Fool PolyGram Music Video 080 618 2 5" Dealer Price £3.25 (F)

BON JOVI Dead Or Alive PolyGram Music Video 080 052 2 5” Dealer Price £3.25 (F)

CAMEO Candy PolyGram Music Video 080 090 1 5" Dealer Price £3.25 (F)
CINDERELLA Save Me PolyGram Music Video 080 020 2 5" Dealer Price £3.25 (F)
CINDERELLA You've Got f PolyGram Music Video 080 098 2 5 Dealer Price £3.25 (F)
CRAY, Robert Next Door PolyGram Music Video 080 056 2 5" Dedler Price £3.25 (F)
CRAY, Robert Smoking Gun PolyGram Music Video 080 018 2 5" Decler Price £3.25 (F)
CURE, The Close To Me PolyGram Music Video 080 180 2 5” Dealer Price £3.25 (F)

DEF LEPPARD Animol PolyGrom Music Video 080 626 2 5” Dedler Price £3.25 {F)
DEF LEPPARD Rock Of Ages PolyGram Music Video 080 034 2 5" Dealer Price £3.25 (F)

EUROPE Live in America PolyGram Music Video 080 370 1 12" Decler Price £13.05 (F)
FAT BOYS The Twist PolyGram Music Video 080 520 2 5” Dedler Price £3.25 (F)
GABRIEL, Peter CV PolyGram Music Video 080 512 9 8” Decler Price £9.80 (F)

JOHN, Elton Live In Austrolio PolyGram Music Video 080 516 1 12" Dealer Price £13.05 (F}

KISS Lick It Up Poerrum Music Video 080 044 2 5” Dealer Price £3.25 (f)
KISS Teors Are Falling PolyGram Music Video 080 058 2 5” Dealer Price £3.25 (F)

LEVEL 42 Take A Look PolyGram Music Video 080 576 2 5" Dealer Price £3.25 {F)

McGREGOR, Freddie So | Wait PolyGram Music Video 080 584 2 5” Dedler Price £3.25 (F)
MELLANCAMP, John Cougar Paper In fire PolyGram Music Video 080 212 2 5" Dedler Price £3.25 (F)
MERCURY, Freddie Barcelona PolyGram Music Video 080 548 2 5” Dealer Price £3.25 (F)

MERCURY, Freddie Golden Boy Pol;Grum Music Video 080 580 2 5" Deoler Price £3.25 (F)
MISSION, The From Dust To Dawn PolyGram Music Video 080 386 1 12" Dealer Price £13.05 (F)

OLDFIELD, Mike The Wind Chimes PolyGram Music Video 080 446 1 12” Dedler Price £13.05 ()
RUSH The Big Money PolyGram Music Video 080 084 2 5" Dealer Price £3.25 ()

Please send details of new releases to Janet Yeo at Music Week

B e, T U e el
When it comes to Video we hold all the Records.

(For service, reliability and 24 hour delivery).

o TERRY BLOOD DISTRIBUTION ®

SALT ‘N’ PEPA Twist & Shout PolyGram Music Video 080 712 2 5” Dedler Price £3.25 (F)

SIMON, CARLY ComingBAmund Again PolyGram Music Video 080 378 1 12" Dedler Price £13.05 (F)

STATUS QUO Buming n'dies PolyGram Music Video 080 620 2 5" Dealer Price £3.25 (F;

STYLE COUNCIL, The Life At A Top Persons Health Club PolyGram Music Video 080 560 2 5” Dealer Price £3.25 i)
THEN JERICO Big Arec PolyGram Music Video 080 688 2 5" Dealer Price £3.25 (F)

VARIOUS Now You Can See PolyGram Music Video 080 546 1 12" Dedler Price £13.05 {F)

WONDER STUFF Give Give PolyGram Music Video 080 582 2 5" Decler Price £3.25 (F)

YELLO Tied Up PolyGram Music Video 080 644 2 5" Deoler Price £3.25 (F)

THE NO. 1 DISTRIBUTOR IN HOME ENTERTAINMENT.

Terry Blood Distribution, Units 18/19/20 Rosevale Road, Parkhouse Industrial Estate, Newcastle-under-Lyme, Staffordshire ST5 7QT.
Telesales: (0782) 566511/566522/566556/566599. Fax: (0782) 565400. Telex: 367106 BLOOD G.
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MARKET SURVEY JAN-DEC '88
SELLTHROUGH _ [seLLTHROUGH  JITRIIETE

LEADING LABELS %6 LEADING DISTRIBUTORS %
steal the

video share

TWO VERY different performers
helped Video Collection to top
spot in label listing for non-music
titles in 1988. Jane Fonda’s New
Workout was number four in the
ear’s chart while, more surprising-
y, The George Best Story weighed
in at aumber 10. Football docu-
mentaries also helped BBC Video
to second place, with the label's
Manchester Utd and Celtic compi-
lations in the year’s top 20 best-
sellers plus, of course, Watch With
Mother. Warner Home Video
complzted the trio of labels with a
10 pe- cent plus market share. The
label’s success was built solidly on
feature film material.

Among distributors, the industri-
ous Pickwick took over a quarter
of the market in 1988. It was chas-
ed home by Prestwich, parent
company of the number one label
ond by WEA/Hollywood Nites
which Kcndles the number three
label as well as RCA/Columbia sell
through product. The enduring
streng'h of the kidvid sector was
proved by the strong showing of
MSD whose Tempo label had
Children’s TV Favourites among
the year's top 10 fitles.

Thames Video Collection

I
Y

Screen Legends

Kids Cartoon

Soto Sound

-
(-]

-

«n

THE GRAPHS on this page were
Erepored from statistics supplied
y Gallup based on o weekly

sample of sales through 500 rec-
ord shops in the UK during 1988.

= K-Tel Front Runner
= Longman
K-Tel

-
=5
73
a

=

o

MELANIE

NEW ALBUM

COWRBONBA

NEVER TURN YOUR BACK ON A WAVE

Featuring a new version
of her classic hit

RUB
TUES

p 7
‘Q
Out now on Food For Thought - /
Available as Album, Cassette and C.D. ’

M -
GRUSB 12 -
<

JLP CONCERTS -

Presents N

-~

MELANIE LIVE -

at the Shaw Theatre, Euston Rd, London — April 20th & 21st Ls"‘

Tickets £8.50 in advance — £9.50 on the door ;
BOX OFFICE 01-388 1394 &
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More Power to the

Mean Fiddler's elbow

PENING A honky

tonk bar in Harles-

den might not be
everyone’s idea of

making money, but like a boy
who wants his own full size train
because he likes toy ones Vince
Power, owner of the Mean Fid-
dler had a dream of running his
own small club where he could
ut on country and westemn

nds.

In the early Eighties Vince
Power, onginally from Ireland,
was @ seffgproclaimed “Arthur
Daley of the fumiture trade” in
No London. This business
took him over to the US where
his love of honky tonk develop-
ed. The man with a dream fum-
ed into a man with a plan. On
his return from one of these ex-
peditions he came across an ad
in the evening paper for a small
dub “with great potential”.
When he tumed up to inspect
it he found a lone man mopping
up the floor because of a pipe
leak — there was no proper
roof!

MUSIC WEEK 22 APRIL, 1989

“People told me | was stupid, how
can | have a honky tonk in Harles-
den?” recalls Power. However in
1982 he sold one of his two furni-
ture shops and bought the leasehold
of the club for £15,000. The free-
hold was owned by Terry Downes
former boxer and friend of the Kray
Twins: “The chap that wos selling me
the place didn't tell me the whole
truth — that he had been closed
down by the police for illegal drink-
ing,” Power says “So when it came
to transferring the lease, subject to
Eelﬁng the drinks license - it didn't

appen.

“The first time we went to the
court we were refused one on the
basis that there would be more
trouble for the police. They wanted
it closed and saw no reason for
openinf; it”” After re-applying con-
tinuously, a license was obtained.

The next part of the teething stage
came with the old punters: “We had
some trouble with local, how shall
| put it, eggheads,” he smiles: “It just
needed a litle weeding out in the
first six months.” In fact, those he
tumed away took out their revenge
on his car. So Power bought several
old VW Beefles and was thus guar-
anteed that one would remain un-
scathed. After the initial problems

were sorted out, Power realised that

business was not as good as it could

be. The weekend saw the place full

of US servicemen who came to see

us counh\( and westemn bands but

dm?'st weekday evenings remained
ull.

Very soon he found himself on his
last legs financially and a change in
direction was called for: “We had
good facilities but obviously | was
doing something that the people
didn’t want to hear.” So Irish groups
like The Pogues and The Chieftans
made their appearances. Power
sold his house to raise more capital:
“Money was never a problem. As
long as | could get hold of some
to keep going it was fine. if | ran
out completely it would be the end
of it. But the place was doing so
badly nobody would buy it. The only
way out was to make it work.”

he tuming point was the
venue's Los Lobos concert in
1983  which  attracted
crowds never before seen in
the area. The Mean Fiddler then
hosted concerts by such artists as
Lloyd Cole and the Commofions,
Sandi Shaw and comedy acts such

as The Joan Collins Fan Club. It got
a reputation among record com-
panies as being the place for dis-
covering new talent. Paul Charles
discovered Tanita Tikarom there ot
her first London concert.

Power puts his perseverance
down to stubbomess. He was deter-
mined fo prove everyone wrong.
But if he knew then what he knows
now, he jokes that he would never
go near a club. “It was pure
stubborness really, a lot of good will
from people who stuck with me, and
courage trom bands and managers
to play at the club.” He agrees that
most record company executives
would rather pour out of Wardour
Street pubs to see a band launch
locally than make a joumey to Har-
lesden. Despite this the club has held
receptions for Roy Orbison and
Huey Lewis and if Eric Clapton and
Mick Jagger (“he came twice and
paid once”) make the effort to see
a band, then so can anyone else.

The Mean Fiddler has never stood
still. its expansion plans have multipl-
ied since the day it was bought in
1980. The restaurant used to be
number 24 on the street and was
builtin 1986. 1985 saw number 26
being transformed into the Acoustic
Room which officially opened in
1987. Thot some year saw extra
bars fitted into the main hall to
supply growing demond. The ca-
pacity has increased from 300 to
800.

Power now complains that the
place is too small. He now tumns
people away due to lack of space.
Employing 50 staff he reckons he
makes more profit than any Central
London club due to lower over-
heads.

el SN EES

PDoolittle

Album CAD 905, Cassette CADC905, CD CAD905CD

‘People told
me l was
stupid, how
can | have a
honkey tonk in
Harlesden?’

The builder he employed in 1980
has not left yet. He is working on
Power’s next venture, a venue called
Subterrainia in Ladbroke Grewve.

Another venue has just opened,
The Pied Bull pub in Islington, in
which Power Eopes to dupliccte
Mean Fiddler acts. However, no
buying up neighbouring property
here, if's next to Marks & Spancer.
The pub was originally in a dreadful
state, the previous owner had pack-
ed the place despite the fact that it
was only licensed to hold 90 georle
due to insufficient fire exits. Power
put this to right ot a cost of
£200,000.

Probably most adventurous of
Power’s plans is to run this year's
Reading Rock Festival. “We'll be
booking the acts, running the bars
and taking the profit, hopeful y.”

Power now has no time to listen
to his favourite country music arfists.
Indeed in fact his musical tastes have
broadened. What was onginclly an
idea to have a place where ali his
friends could meet has tumed in-o
one of the Eighties most successful
music business ventures. But he has
kept one of his fumiture shops “just
in case”.

initialpressing (30,000) includesillustratedlyricbooklet

‘Wiree osters

asetof9 postersdesigned withimagesfromlyricbooklet

Wine Posteards

asetof9postcardsdesigned withimagesfromlyricbooklet

April: 19 BRIGHTON, Top Ronk. 20 SOUTHEND, Cliffs Povillion. 21 NORWICH, University of East Anglia.

23CAMBRIDGE, CornExchange. 24 BIRMINGHAM, Humming Bird. 25 NOTTINGHAM, Rock Clry.

27 NEWCASTLE, Polytechnic 28 GLASGOW, Queen Morgaret University. 29 ABERDEEN, Venue.

3O EDINBURGH, Queens Holl. May: 2 MANCHESTER, Internationol ). 3LIVERPOOL, Royal Court

ASHEFFIELD, Octagon. SLEEDS, Polytechnic 7 LEICESTER, University. 8 BRISTOL, Studio.

9 CARDIFF, University. 10LONDON, Town & Country Club. 11 LONDON, Town & Country Club.

July: 5 LONDON, Kilburn Notional Ballroom
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NVC opera video goes pop

by Nicolas Soames

THE FINAL touches to a new pro-
ramme of popular opera and

Eollef video compilations has been

devised by NVC Aris International

and will be available by Christmas.

There will be two series: Opera
Stories introduced by Charlton
Heston, and a highlights compi-
lations based on ideas common in
mainstream  classical recordings.
They will, it is hoped, create new
interest in the arts video market,
appecling to consumers who ma
not feel ready to watch full-lengtz
operas, and are part of a newly
confident move by NVC Arts Inter-
national, which has made operoa
and ballet programmes for televi-
sion since 1980.

While the demands of television
have been more prominent in the
company’s approach, the classical
video market is increasing accord-
ing to managing director John
Smith. “While CDV is sfill a speck
on the horizon, video sales have
been constant but small, and there
are signs that it is improving,” com-
ments Smith.

Since September last year,
Castle Vision has been distributing
the catalogue of NVC and alread
some 60,000 units have been sold,
with best sellers such as the ballet
La Fille Mal Gardee which has sold
more than 4,000 copies. The video
has since featured in W H Smith’s
video top 10. Paul Hembury,
NVC marketing manager is con-

vinced that there are many more
sales opportunities particularly
through record retailers rather
than specialist video outlets.

The company expects much of
the Opera Stories series. The 10
hour-long programmes cover op-
eras such as Verdi’s Aida, Puczini’s
Tosca, Strauss's Die Fledermaus
and Verdi's Il Trovatore, each with
a top international cast.

“We want to show that whilz we
are still committed to full lengh re-
cordings, we are not catering just
for the highbrow minority,” says
Smith.

“This is an unashamed att=mpt
to scrape away some of the myth
which can so often be associated
with opera when performed in o
foreign language. The works fea-
tured in the series demonstrats the
humour, drama, characterisation
and wit which can so offen be lost
to those who aftend opera and
will, we believe, widen the audi-
ence for opera.”

In unveiling this series, NVC also
disclosed plans for its new preduc-
tions in 1989. The company has
just finished filming Le Corsaire
with the Kirov Ballet in Leningrad,
but the demands of CDV meaont
that considerable sums had 5 be
spent on maintaining technical
standords.

Further productions are keing
made in Finland (Wagner’s The
Flying Dutchman), in Paris (3eet-
hoven's Fidelio), and in Bologna

(Verdi's Joan of Arc). More than
$3.5m will be spent on the 1989
production schedule.

NVC Arts International is, at the
same time, searching for a major
sponsor to help with ?uture produc-
tions. The company reaches a
world-wide TV audience of 20m.
Paul Hembury, NVC marketing di-
rector remarks: “This is a very cost
effecive means of communication
with an audience that is tradition-
ally difficult and expensive to
reack. This audience includes a
new group, young with a high dis-
posable income and has o special
attraction for corporate sponsors.”

THE KIROV Bollet perform Lle
Corsaire

JosephSwensen
| rcaVicion — <]

SCHUEKRT e »
SONATA, D 821 ARPEGGIONE™

SONATAS, D W & D 4M
RONDO, D. 8
OBt SWENSEN: JRTREY [KAHANG

Violin Concerto — RPO/Previn

KAZUNITO YAMASIHITA
DVORA|
Sympnony o @ Fiom the e Word”
ATRAVINGRY
The Firebird: Suite

[Tronnrepiians toq Spitar)

AR T DTSRI INC GO
R

@RD B77TT@RK 87777
Schubert

Sonatas for Violin and Piano
@RD 87823:RK 87823

Asa Availabie

Yamashita

with the Chamber Orchestra of Leos Janacek Ostrava

Gluliani: Concerto for gurtar In A, 0p.30;

Vivaldi: Concerto for guttar, 2 violins and continuo in D, Rv.93;

Caruiii: Concerto for guitar, strings and 2 horns in A, Op. 140
GK 70954

Yamashita and James Galway
Giutiani. Grand duo concertante in A, Op. 85;
Rossini: Andante con variazioni;

Bazzini: La Ronde des Lutins;

Cimarosa: Serenade;

Paganini: Sonata Concertata

@RD 85679
@RD 87929E3RK 87929
mARc ORDER FROM BMG OPERATIONS ON 021-500 8678
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Hyperion
leads with
Brian Colossus

THE PREMIERE recording of
Havergal Brian’s Symphony No 3
— scored for the huge force of a
120-piece orchestra including two

ianos, two tubas and organ —
Eeods the release this month of
Hyperion Records.

It hos an unusual provenanze in
that it was made possible only
through the financial suppot of
Philip Lesh, the bass player with
The Grateful Dead: the costs of re-
cordini such a large orchestra

ave otherwise proved pro-
hibitive for a company like
Hyperion, even with the backing of
The Havergal Brian Society. It is
available on CD (CDA 66334 and
tape.

Hyperion has another release of
20th century orchestral music: the
1982 recording of Panufnik’s Sin-
fonia Votiva (Symphony No 8 and
Sessions’ Concerto For Orchestra
played by the Boston Sympnony
Orchestra conducted by  Seiji
Ozawa has been issved or CD
transcoded from the original
Soundstream  Masters DA
66050). A  tape  version
(KA66050) is issued for the first
time.

Among the more characteristic
Hyperion releases is a programme
tohe mezzo Sarah Walker and
the pianist Roger Vignoles — Blah
Bloh Bloh And Other Trifles, re-
corded live in the Wigmore Hall
(CDA 66289 and on tape); ond
two comparatively rare strin
quartets from Strauss and ‘Yerdi
played by The Delme String Quar-
tet {CDA 66317 and on tape).

would

B Rk B P2

@ THE BRITISH pianist Peter Katin
is undertaking the cycle of Moz-
art’s Piano Sonatas for Olympia,
with the Sonatas K330, 331 and
457 plus the Fantasy K475 on the
first disc issued this month (OCD
230). The series is being made in
Norway with Simax’s recording
engineer Arne Akselberg. All the
sonatas will be contained on four
CDs. Olympia is distributed by
Conifer.

@ THE SWEDISH label Bis starts o
new series of music by Benjomin
Britten this month with two popular
orchastral scores: The Young Per-
son’s Guide To The Orchestra and
the Four Sea Interludes from Peter
Grimes.
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P!NNACLE

LASSICAL

0689 70622

Rcspighi/thdini: Violin Sonatas — F. Gulli/E. Cavallo — CD: CDS839

Rossini: 24 picces for solo piano — Bruno Mezzena — CD: CDS42/1-2

Paganini: Sonatas for Violin & Guitar — L. Bianchi/M. Preda — CD: Vol.1 — CDS34 Vol. 2 — CDS43/1-2
Lipartti: Piano Concertino & other works — M. Vincenzi/Padua C.0./G. Mcditz — CD: CDS57
Chausson: Violin & Piano Concerto — S. Accardo/B. Canino — CD: CDS44

Vivaldi/Pergolesi: Flute Concertos — M. Ancilotti/Perusina S.0./T. Bricetti — CD: CDS53

Dvorak: Piano Quintet, 4 Romantic Pieces — Accardo/Canino/Batjer/Hoffman/Wiley — CD: CDS51

Dvorak: Double Bass Quintet, Terzetto in C — Accardo/Batjer/Hoffman/Wiley/Petraccht — CD: CDS45

Ravcl/Franck: String Quartets — Academica Quartet — CD: CDS50
Enescu: 3 Violin Sonatas — M. Sirbu/M. Sarbu — CD: CDS41
Haydn: Violin Concertos 1, 3 & 4 — A. Cappelletti/Scottish C.O./]. Blair — CD: DCU25

Last Time Rag: Ragtime Music from Scott Joplin to Stravinsky — Marco Fumo — CD: CDS48




Lyrita vinyl runs dry

THE MUCH-admired Lyrita cata-
logue of English music, with its ab-
sorbing canon of over 200 record-
ings containing many works which
are not otherwise recorded, is now
almost completely unavailable,
and the owner, Riczord Itter, warns
that CDs will not be forthcoming
until 1991.

A last sale of LPs earlier this year
has now left just five titles in stock,

and these will shortly be exhaust-
ed. Lyrita has never issued tape
versions.

The resiience of LP sales for this
rare repertoire staved off the day
when a commitment to CD was
necessary according to Itter. But
now the sales of LP have dropped
to the extent that it is no longer
worthwhile to press more vinyl.

Though ltter acknowledges that

it could take just a few months to
bring out some of the best Lyrita
recordings on CD, he says that
none would be available until
1991. “We are ot a transitional
stage,” he adds enigmatically.
Among the first recordings likely
to be earmarked for eventual CD
release are Alwyn's opera Miss
Julie and Malcolm Arnold’s Eng-
lish, Scottish and Cornish dances.

Gamut launches own label

GAMUT, THE Cambridgeshire-
based distribution company, has
followed other distributors such as
Conifer and Target by diversifling
into its own label — though in
some unexpected directions.

It has token over the catalogue
of Oxford University Press records
and has started issuing some of the
best-sellers on tape, with CDs ex-
pected to come in June. Three titles
are now available on tape, Tudor
Anthems sung by Christ Church
Oxford (GOUPC 153) and English
Madrigals Volume 1 (GOUPC
151) and Volume 2 (GOUPC 152).
A CD of the Tudor Anthems is ex-
pected to be available in June.

Gamut has also taken over the
catalogue of Cambridge Classical,
with the first title being works by
Debussy, Wolf, Tippett and Brahms
with tle Cambridge  University
Chamber Choir conducted by
Richard Marow (GAM 502). CDs

of the Cambridge Classical range
moy be forthcoming later in the
year. The dealer price of the tapes
is £3.95.

“We were geffing requests for
the OUP and gombridge Clossical
labels, but they were out of stock
all the time,” says Clive Bright of
Gamut. “OUP felt that they were
not really geared up to records,
and were happy for us to take over
the titles, and Cambridge Classical
needed a new impetus.”

In a very diferent venture,
Gamut has also moved into nature
recordings. The first title on the Na-
ture Series is of Winter Sounds At
Welney, the Wildfowl Trust ot
Welney in Norfolk. Don Revett,
manager of the trust, discusses the
characteristic sounds of birds on
the Fenland wastes with Ken Jack-
son of Sounds Natural. The record-
ing (NS 101) was made on one
mﬁd February day at Welney.

Nimbus opens
European base

IN PREPARATION for the open
European market in 1992, Nimbus
Records is opening a European of-
fice based in Paris which will act
as o “bridge” into Europe for all
sides of the company’s work, com-
pact disc manufacturer, the classi-
cal label, and CD Rom.

It will be headed by Serena
Woolf, currenfly manager of the
company'’s international public re-
lations. Count Labinsky, president
of Nimbus comments: “Since the
creation of a new marketing de-

artment early last year, the Nim-
ﬁus Records CD label has estab-
lished an important foothold in the
European market place and turn-
over has doubled. This new and
crucially-timed step will enable us
to make further inroads into Eur-
ope on all fronts.”

(GLYNDEBOURNE

Festival Opera

WILLARD WHITE- CYNTHIA HAYMON

AVAILABLE
MID-MAY
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with DAMON EVANS as SPORTING LIFE

HAROLYN BLACKWELL - BRUCE HUBBARD - CYNTHIA CLAREY - MARIETTA SIMPSON - GREGG BAKER

THE GLYNDEBOURNE CHORUS - THE LONDON PHILHARMONIC

SIMON RATTLE

(P PORGY 1
CASSETTE: ICPORGY 1
(D: (OPORGY 1

f

SRS .
Bt rrce

Overtures, Weber, The Hanover
Band, Roy Goodman. Nimbus NI
5154. CD only. Seven overtures,
including Der Freischutz and, most
thrillingly, The Ruler Of The Spirits,
played on authentic instruments for
the first time. The importance is
placed on zest and sheer thrills.
Who cares about a few spills?

® General interest/specialist

The Rosary Sonatas, Biber.
Franzjosef Maier, violin. EMI
Deutsche Harmonia Mundi. Two
CDs CDS 7492448. CD only. A
remarkable but litle-known set of
15 sonatas written for violin and
accompanying instruments. Infense
and profound, each sonata re-
quires the violinist to return his in-
strument to a different tuning in or-
der to obtain special chordal ef-
fects. A 1983 recording which
does not take into account period
performance ideas, but fascinating
nonetheless.

@ Specialist

Piano Concertos Nos land 2,
Beethoven. Melvyn Tan,
Fortepiano, London Classical
Players, Roger Norrington. EMI
CDC 749509-2. Symphony No 3
Eroica/Prometheus  Overture,
Beethoven. London Classical
Players, Roger Norrington. EMI
CDC 749101-2.  Symphonie
Fantastique, Berlioz. London
Classical Players, Roger
Norrington. EMI CDC 749541-2.
Available on all formats. The first
of two block releases this year of
Norrington’s period performance
recordings on EMI — ond eve
one a winner. Though it sounds
glib, it is difficult to see any one
of these being superseded in the
near future, for Norrington’s care-
ful scholastic preparation is allied
to a truly flamboyant conducting
spirit. So, with Tan in fine form, the
Piano Concertos are exquisite,
Beethoven's Eroica as exciting as
it has ever been, and Bedioz's
Symphonie Fantastique, heard for
the first time on authentic instru-
ments, is a complete revelation.
They are all available on all three
formats because EMI expects —
righfly — a wide demoncf
General interest

Missa Osculetur Mr For Double
Choir and other works,
Orlandus Lassus. The Tallis
Scholars, Gimell. CDGIM 018.
Available on all three formats.
More exquisite singing from The
Tallis Scholars, who have demon-
stroted that even socred music from
the renaissance can give a label
worldwide recognition and sales.
Lassus was the greatest of the 16th
cenfury composers.

@ Specialist

Requiem/Messe des Pecheurs de
Villerville, Faure. La Chapelle
Royale, Ensemble Musique Ob-
lique, Philippe Herreweghe.
French Harmonia Mundi 901292.
Another version of the original
economical scoring of this beautiful
work without violins or woodwind.
| don't think it quite matches the ex-
cellence of the first recording by
John Rutter (Collegium Records,
COL CD 109, disfri%ufed by Har-

E W )

monia Mundi) because the acoustic
ie very resonant and the solo violin
in the Sanctus rather too sweet. But
it is a useful second choice.

©® General interest

I'll Never Walk Alone, Dennis
O'Neil, tenor, BBC Welsh Sym-
phony Orchestra, Greenwood,
Dix Records Dennis CD1. Dis-
tribution: Virgin. Available on all
three formats. You'll Never ...,
Maria, Be My Llove and other
popula- favourites swoon beside
dassiccl melodies from Carmen, |
Fagliacxi, Eugene Onegin, as the TV
tenor sinks oﬁ his passion in the CD
gits.

@ Cross-over

Joy, Michael Conn, guitar. ECO,
Leslie Williams. Decca New Line
425 201-2. Available on all three
formats. What Claydermon did
for the piano, Conn hopes to do
for the guitar. Certainly, the ar-
rangements of Albeniz, Chopin,
Faure (Pavane), Albinoni (Adagio),
Satie (Gymnopedie) and others
are skilfully done, and if cross-over
works, then he should. As yet, his
name is not widely known.

® Cross-over

.J PRICE

The Well-Tempered Clavier,
Bach. Glen Gould, piano. CBS
M3K 42266. The legendary, idio-
syncrahc recordings by the late ec-
centric and master pianist. Way-
ward, with flaskes of genius, this
three CD reissue set will be cherish-
ed by some and despised by
cthers. For me, it is one of the de-
lights of my collection.

General interest

Opera In English. Mary Stuart,
Donizetti. Janet Baker, Rosalind
Plowright, ENO, Mackerras,
EMI CMS 769372-2 Two CDs.
Julivs Caesar, Janet Baker, Val-
erie Masterson, ENO,
Mackerras. EMI CMS 769760-2
Three CDs. Rigoletto, Verdi.
John Rawnsley, Helen Field,
Arthur Davies, ENO, Mark El-
der. EMI CMS 769369-2. All
sponsored by the Peter Moores
Foundation. This is a mixed bunch.
Mary Stuart was recorded live at
the Coliseum and sounds like it; Jul-
its Caesar has an appropriately
light orchestral accompaniment but
rather opulently-voiced singers
(pace, lanet Baker). But Rigoletto,
an unqualified success on stage in
the fomous mafioso production,
has transferred well to CD, and is
excellent. Generally, opera works
well in English on disc.

® General interest

Play It Again — Cello Encores.
Alexander Baillie, cello, Peter
Evans, piano. Unicorn-
Konchana  Souvenir  Series,
UKCD 2017. Baillie doesn’t have
the putlic profile of some British
cellists — yet. But this varied select-
icn — Faure’s Elegie, Saint-Saens’
The Swan, Popper’s Hungarian
Rnapsody and more — shows that
he is a zompelling player, intense,
sensitive yet balanced.

General interest
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JOHNNIE RAY
PORTRAIT OF A SONG STYLIST
LP HARLP 103
CD VERSION HARCD 103
CASSETTE HARMC 103

FRANKIE LAINE
PORTRAIT OF A SONG STYLIST
LPHARLP 102
CD VERSION HARCD 102
CASSETTE HARMC 102

DORIS DAY

PORTRAIT OF A SONG STYLIST
LP HARLP 101

CD VERSION HARCD 101

CASSETTE HARMC 101

\ > ¢/
CHnpy |, (\)ILLIAMS

l MASTERPIECE MUSIC PRODUCTIONS LTD

30 LINGFIELD ROAD WIMBLEDON VILLAGE
WIMBLEDON SW19 4PU
TELEPHONE: 01-879 1222 FAX: 01-947 4757
TELEX: 8951532

A MEMBER OF THE
CASTLE COMMUNICATIONS PLC GROUP OF COMPANIES.

ANDY WILLIAMS
PORTRAIT OF A SONG STYLIST
LP HARLP 104
CD VERSION HARCD 104
CASSETTE HARMC 104

DISTRIBUTEDBY

Ve % N
RECORDS (UK) LTD

ORDERDESK

021-5005678

ALSOAVAILABLE
THECOUNTRYSTORECOLLECTION
AVAILABLEONALBUM,
CASSETTEANDCOMPACTDISC

TONY BENNETT
PORTRAIT OF A SONG STYLIST
LP HARLP 105
CD VERSION HARCD 108
CASSETTE HARMC 108

THECADENZACOLLECTION
AVAILABLEON
CASSETTEANDCOMPACTDISC




Distributor Codes

A—PRTO1.640 3344
ACD—ACD 01-45) 4494
APT—0904 611656
ARAB—Arabesque 01 992
7732
8B—Bite Back 01-653 5350
BK—Backs 0603 624290
BMG—BMG 021-500 5678
BU—Bullet 08894 76316
C—CBS 0296-395151
CA—Codillac 01-836 3646
CC—Clear Gt 0533811417
CH—Charly 01-639 8603
CLD—Compoct Lensure 01-523
22668
CM—Celne Music 0423 888979
CON—Conder 0895 441 422
CSA—01-960 8466
DIS—Discovery 067 285 406
E—EMI01-848 9811
EMD—Europeon Music
Dsstributors 01-443 2528
EUK—Entertainment UK 01-848
9769
F—PolyGram 01-590 6044
Ff—Fast Forward 031 226
4616
FOL—Folksound 0203 711935
GD—Gordon Duncan
0467-21517
GOLD—S Gold 01-539 3600
G5—~Graphic Sound 0622
683196
GY—Greyhound 01-924 1166
H—HR Taylor 021 622 2377
HM—Hormonia Mund: 01-253
0863
HOL—Hollywood Nights 0438
315533
HS—Hotshot 0532 742106
+—Cortel Scotland
031226 4616
—Cartel North
0904 641415
—Cartel Midlands
0926 496060
—Cartet East
0926 496060
—Cartel West
0272 541291
—UCartel South-East
01-837 4404
JETZ—Jettnoundz 0253 712453
GAM — G&M 01-534 4882
GCS - John Goldsmith CDS 01
405 2280
J—Jungle 01-359 8444
15—Jetstar 01.961 5818
K—K-tet 01-992 8000
KS—Kingdom 01-836 4763
LG—Lightning 01-965 9292
LO—Londsc 01-522 2936
M—MSD 01-961 5646
MMG—Magnum Music Grovp
0494.882858
ML—Mainline 01-686 3636
MS—Music Sales {N. Ireland)
NM—Nine Mile 0926 496060
O—Outlet 0232 322826
OR—Orbrtone 01-965 8292
P—Pinnacle 0689 73144
PAC—Pacific 01-800 4490
PRD — Poragon 0327 300811
PK—Pickwrck 01-200 7000
PL—Prism Lewsure 01-804 8100
PP—Probe Plus 051 236 6591
PROJ—Projection 0702 714025
PVG—Paloce Virgn and Gold
01.539 5566
PY—Pronty 01-992 7021
RA—Rainbow 01-589 3254
RC—Rollercoaster 0453
886252
RE—Revolver 0272-541291
REC—Recommended 01-622
8834
RH—Rhino 01-965 9223
RL—Red Lightnin’ 037-988 693
ROSS—Ross 08886 2403
RR—Red Rhino 0904 641415
RT—Rough Trode 01.833 2133
SIL—Sitva Screen 01-284 0525
SO—Stage One 0428 4001
SOL—Soloman & Peres
08494-32711
SOTO—Sotosound 01-523
2981
SP—Spartan 01-903 8223
SRD—Southern 01-889 6555
SSD—Silver Sounds (CD) 01-808
0833
STERNS—Stern’s/Triple Earth
01-388 5533
STY—Stylus 01-742 1662
SW-~Swft 0424 220028
T8—Terry Blood 0782 620321
VEM—VFM Cassette Distnbutors
0296 437307
W—WEA 01.998 5929
WU—Wynd-up 061-872 0170

Artist / Title / Label / 4lIp* / TME/ ECD" / Cat Nos / Dealer Price / [Distributor] / Category // Artist / T'rﬂe7Lobe| / P2/ SIMG / "D / CatMNos [ Dealer Price / {Distributor) / Category /

LEGENDARY PINK DOTS STONE CIRCLES PLAY IT AGAIN SAM CD:BIUS CD 1001
(APT)

LES MISERABLES FIVE OUTSTANDING PERFORMANCES iROM FIRST NIGHT
LP-SCOREL 17 {A}

LHEVINNE, Joef THE COMPLETE RECORDINGS (CLASSICAL) TRAX MCNVLC 902
CD:NVLCD 902 £4.24/6.05(BMG)

LONDON MOZART PLAYERS WIN WIND ENSEMBLE MOZA2T SERENADE IN 8 FLAT
MAJOR {CLASSICAL} TRAX  LP/MCNVL 1C3/NVLC 103 CD:NVLCD 103
£4.24/6.05(BMG)

Rock
Films/Shows

MATHIS, Johnny ONCE IN A WHILE CBS LP:4623750 £3.99(C) MOR

MOORE, Roy AT PERSONAL CHOICE BBC LP/MCRREN 713/ZCEN 713 CD:BBCD 713 MOR
£3.29/6.25(F)

MORRISON, James POSTCARDS FROM DOWM UNDER WEA LP/MCK 2556971/ Jorz
K 2556974 CD.K 2556972 £4.10/6.49(W)

ORIGINAL SOUNDTRACK FATAL BEAUTY ATLANTIC LP/MCK 7818091/K7818094  Films/Shows
CD:K 7818092 (W)

ORIGINAL SOUNDTRACK WILLIAM TELL VIRGIN LF/MCV 2585 TCV 2585 £3.89(E) Films/Shows

OYSTER BAND RIDE COOKING VINYL LP/MC.CDO# 020/COOKC 020 CD:COOKCD Rock
020 £3.85/6.70(I/RE)

PAJAMA SLAVE DANCERS BLOOD SWEAT ANC BEERS GWE LP-GWLP 46 £3.75(A) Rock

PALESTRINA LAMENTATIONS - PRO CANTIONZ ARTIQUA {CLASSICAL) NOVELLO
LP/MC:NVL 102/NVLC 102 CO:NVLCD 102 24.24/6.05(BMG)

PALMER, Robert JAZZ CLASSICS (ROBERT PALMER) [+ GITAL STEREO BBC CD:BBC CD Joxz
662 £2.99(E)

PATINKIN, Mondy MANDY PATINKIN CBS  1P/MC:44943/40-44943 (D:44943 MOR
£4.25/7.29(C)

PIXIES DOOUITTLE 4AD LP/MC:CAD 905/CADC 05 CD:CAD 905CD £3.65/6.50(/RT) Rock

RED RIVER RED RIVER NEW ROSE LP-ROSE 167 (P}

REGENT CHAMBER CHOIR CITY, THE GREaT HANDEL CHORUSES (CLASSICAL)
NOVELLO LP/MC:NVL 101.NVLC 101 CD KVLID 101 24 22/6.05(BMG)

REICH, Steve & The KRONOS QUARTET DIFFEREN" TRAINS NONESUCH/ELEKTRA Rock
LP/MC:9791761/9791764 CD:9791762 (W)

$.G.M. AGGRESSION GWR LP-GWLP 48 (A) Rock

SACRILEGE BC SACRILEGE BC GWR LP.GWLP 47 £3.75(A) Rock

SKYNYARD, Lynyrd SKYNYRD'S INNYRDS MCA LP/MC:MCG 6046/MCGC 6046 Rock
CD:DMCG 6046 £4.09/7.29(F)

SPIRIT TWELVE DREAMS OF DOLTER SARDONICUS EDSEL _P:ED 313 £3.95(°) Rock

STEELEYE SPAN THEW EARLY YEARS CONNOISSEUR COL.ECTION 1LP/MC:VSOPLP Folk
132/VSOPMC 132 CD:VSOPCD 132 (P}

STONE ROSES, The THE STONE ROSES SILVERTONE LP/#MC CRELP 502/OREC 502 Rock
CD:ORECD 502 £3.89/7.29(BMG}

3 MUSTAPHAS 3 HEART OF UNCLE GLOBEST™LE LP/MC:ORBC 043 CD:CDORB 043 Ethnic
£3.89/6.55(P)

TNT INTUITION VERTIGO/PHONOGRAM LP1367771 (F) Metal

TODAY TODAY MOTOWN LP/MC ZL 72650/ZK 72850 CD 2D 72650 £3.99/7 29(BMG) Soul

TRAPPED AND UNWRAPPED FRIENDS AGAIN FONTANA/PHONOGRAM Rock

LP/MC836895-2/836895-4 CD:836895-2 (F

VARIOUS 20 GREAT TV THEMES TOTAL KECORD CCMPANY  LP/MC:WEEKLP

2/WEEKMC 2 CD.WEEKCD 2 [BMG)

Films/Shows

** Previously listed in alternative format

A-GRUMH WE ARE A-GRUMH-AND YOU ARE NOT PLAY IT AGAIN SAM CD BIUSCD Rock
1015 (APT)

AREA THE PERFECT DREAM THIRD MIND LP-TMLP 28 (APT) Rock

BATAAN, Joe MR NEW YORK CHARLY CD-CD CHARLY 166 [CH) R&E

BLAKEY, Art LIKE SOMEONE (N HERE BLUE NOTE LP-B184215 CD BNZ156 £3.99/4.85(F) Janz

8LOOD BROTHERS HONEY & BLOOD JIVE LP/MCHIP 66/HIPC 66 £3.89(8MG) Rock

BLUE MAGIC FROM OUT OF THE SUN CBS LP/MC:4633922/4633924 £4.85(C) Soul

BLUE MURDER BLUE MURDER GEFFEN LP/MC:WX 245/WX 245C CDK 9242122 Metal
£4.10/6.49(W)

BOONE, Larry SWINGIN' DOORS, SAWDUST FLOORS MERCURY/PHONOGRAM
LP-8367101 (F)

BOXCAR WILLIE BEST LOVED FAVOURITES RCA LP/MC:NL 71946/NK 71946 CO:ND MOR
71946 (BMG)

CAMOUFLAGE VOICES AND IMAGES ATLANTIC  LP/MCK7818361/K7818864 Rock
CD:K7818862 £4.10/6.49(W)

CAPERCAILLIE SIDE WAULK GREEN LINNET LP/MC:SIF 1094/CFIF 1094 CD.GLCD 1094 Folk
£3.95/7.05(/RT)

CARDIACS ON LAND & IN THE SEA ALPHABET LP/MCALPH 012/ALPHMC 012 Rock
CDALPHCD 012 £3.95/7.29(P)

COMMANDO VELVET TONGUES NOWYERTALKIN'  LP/MCTALKLP 2/TALKTC 2 Rock
CDTALKCD 2 £3.89/7.29(A)

CONNICK INR, Harry HARRY CONNICK JNR CBS  LP/MC4629961/4629964 Rock
CD 4629962 (C)

COOKIE CREW BORN THIS WAY FFRRLONDON  LP/MC:8281341/8281344 Rap
CD:8281342 £3.99/6.99(F)

CROWELL, Rodney DIAMOND & DIRT CBS  LP 4607042 £4.85(C) Rock

DALEKI COMPASS KUMPAS FONTANA/PHONOGRAM  LP/MC:8368941/8368944 Rock
CD:8368944 (F)

DIESEL, Johnny & The INJECTORS JOHNNY DIESEL & THE INJECTORS CHRYSALIS R'n' R
LP-CHR 1672 (C)

DR JOHN IN A SENTIMENTAL MOOD WARNER BROTHERS LP/MCK 9258892/K Pop
9258894 CD-K 9258892 £4.10/6.49(W)

DREAM THEATRE WHEN DREAM AND DAY UNITE MCA LP/MC:MCF 3445/MCFC 3445 Rock
CD:DMCF 3445 £3.89/7.29(F)

ELGAR VIOLIN CONCERTO B MINOR .. (CLASSICAL] TRAX MC:NVLC 901 CD:NVLCD
901 £4.24/605(BMG]

FAD, J.J. SUPERSONIC - THE ALBUM ATLANTIC LP/MCK 7909591/K 7909594 CDK Soul
7909592 £4.10/6.49(W)

FAVRE, Harry DISCREET AGENT THIRD MIND LP.TMLP 30 (APT) Rock

FORRESTER SISTERS ALL | NEED WARNER LP/MCK 9257791/K 9257794 CDK 9257792 Country
W)

FOURMOST, The THE MOST OF THE FOURMOST SEE FOR MILES LP-CM 104 (P) Pop

FREAKSHOW FREAKSHOW AURA LP/MC-AUL 734/LPAUL 735 £3.89(/NM) Rock

FRICKIE, Janic SADDLE THE WIND CBS LP/MC:4651281/4651284 £399(C) Country

GIMELL 1585-1985 GIMELL LP/MC:15851/1585T CD CDGIM 19 £390/695(A) Rock

GLASS, Philip A THIN BLUE LINE (ORIGINAL SOUNDTRACK] NONSUCH LP/MCK  Films/Shows
9792091/X9792094 CD:K9792092 £4.10/6.49(W)

GOO GOO DOLLS JED ROADRACER LP-RO0 94771 (P} Metal

GOODE, Richard BEETHOVEN - THE FIVE LATE SONATAS NONSUCH LP/MCK  MOR-Inst.
9792111/K 9792114 CD:K 9792112 £4.10/6.49(W)

GREAT WHITE TWICE SHY CAPITOL LP/MCEST 2096/TCEST 2096 CD-CDEST 2096 Rock
£4.50/7.29(E)

GREAVES, Dennis & The TRUTH JUMP IRS LP.EIRSA 1003 (F) Rock

GROSS, Henry SHE'S MY BABY SONET LP.SNTF 1008 (4] Rock

HAMMILL, Peter IN A FOREIGN TOWN ENIGMA/VIRGIN LPENVLP 512 (€] Rock

HANK WILLIAMS FUNERAL BEST OF VOL 3 WARNER BROTHERS LP/MC:K 9258341/K Country
9258344 CD:K 9258342 £4.10/6.49(W)

HILL, Andrew POINT OF DEPARTURE BLUE NOTE LP 184147 £3.99/4.85(E] Soul

HOOKER, Johnny Lee LET'S MAKE IT CHARLY CD-CD CHARLY 170 (CH) R&B

HOUSE OF LOVE, THE NEVER FONTANA/PHONOGRAM LPHOL 112 (F)

JOHNSON, Holly BLAST MCA LP/MC:MCG 6042/MCGC 6042 CD-DMCG 6042 Pop
£4.09/7.29(F)

JONES, Tom AT THIS MOMENT JIVE LP/MCTOM TVI/TOMTC 1 CO-TOMCD 1 MOR
£4.10/7.29(BMG)

JOSEPHS, Willred PIANO MUSIC TRAX LP/MC:NVL 104/NVLC 104 CD:NVLCD 104 Instrumentol
£4.24/6.05(BMG)

KALDOR, Connie MOONLIGHT GROCERY NOWYERTALKIN' LP/MC:TALKP 1/TALKC Rock
1 CD-TALKCD 1 £3.89/7.20(A)

KIARA KIARA ARISTA LP/MC:209748/409748 CD:259748 (BMG) Soul

KMFDM DONT BLOW YOUR TOP SKYSAW LP.SAW 6 (P) Metal

* Import

VARIOUS 1320 SOUTH LAUDARDALE AVENUE HI LP:HI LK LP 430 £3.95(P} Soul

VARIOUS CLASSIC YEARS IN DIGITAL STEREO ROBZRT PALWER) BBC CD:BBC CD 667 Jazz
£2.99()

VARIOUS JAZZ/CLASSIC YEARS (ROBERT PALMERIDIGITAL STEREO BBC CD:BBC CO Jorz
722 £2.99(E)

VARIOUS MY STEPMOTHER IS AN ALEEN PCLYDOR LPMC:8377981/8377982  Films/Shows
CD:8377984 (F)

VARIOUS NETTWERK SOUND SAMPLER VOL * NETTWERF (APT) Rock

VARIOUS NEW ORLEANS 1924-1925 NUMBER 2 RHAPSODY LPRHA 6038 (P) Jazz

VARIOUS SKA BA DIP- ESSENTIAL KING EDW ARDS LP-KELP (2 (JS/V/NM/F) Reggae

VARIOUS STREETSOUNDS HIP HOUSE WESTSIDE LP/MCHIHO 1/ZCHIHO 1 Hip Hop
CD:CDHIHO 1 £3.99/7.29(A)

VARIOUS THE CHART SHOW: ROCK THE NATION VCL 2 DOVER/CHRYSALIS Pop
LP/MC:ADD 4/2DD4 CD.CCD4 £4.29/7.23(C)

VARIOUS THE SONGS OF BOB DYLAN START LF/MC:STDL 23/STDC 20 CD:SCD 20 Rock
{A)

VARIOUS THIS IS WAR RADICAL LP/MCRAPT 1/ZCRAPT 1 CD.CDRAPT 1 Hip Hop
£3.99/7.29(5P)

VIRGO VIRGO RADICAL LP/MC:VIRGO 1/ZCVIRSO 1 CL-CDVIGO 1 £3.59/7.29(SP) House

WALKING SEEDS UPWIND OF DISASTER, LOWNWIND OF ATONEMENT GLASS Rock
LP-GLALP 034 (P)

WARE, Gillian KING OF INSTRUMENTS BBC _P/MZ-REN E78/ZCEN 678 CDBBCD 678 MOR
£3.29/6.25(F)

WEBSTER, Ben LIVE IN AMSTERDAM CHARLY CO CD CHARLY 168 (CH) R&B

WHYTON, Wally 50 CHILDRENS FAVOURITES BBC MC:K:DM 8003/KIDC 8003 () Nostalgia

WINTER, Johnny SECOND WINTER EDSEL L[-ED 312 £395(P) Rock

WITHERSPOON, Jimmy JIMMY WITHERSPOON #4EE™S THE JAZZ GIANTS CHARLY Jarz

CD:CD CHARLY 168 (CH)

Monday 24th April-Friday 28th April 1989 Album Releoses: 93

Year to Date: 17 weeks fo 28th April

Album Releases: 1,530

KING TUBBY MEETS

ROCKERS UPTOWN

. YOU WAVE
DTRING TO DO

Nt DON T
% 1T Here !

available on LP (RLP001) cassette (RLC001) and CD (RCD0OT)

RELEASED APRIL 17 THROUGH JETSTAR/EMI
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W 29637 12" W 2963CD CD W 2963MC MC W)

** Previously listed in olternative format

WORLD DOMINATION ENTERPRISES COMPANY NEWS/(Version) IMMACULATE IMMAC 12
7" Pic Bag 120MMAC 12 12" Pic Bag Tuth Fruth (PAC)

YAKUTSKA CLICK CLICK/tba PIAS CDBIAS 126 CD (APT)

Dance/Disco

AFFAIR ___ C
ALL MY LOVE - ’
ANOTHER SIDE OF YOU _ _ 2
s
sa%wr;ur BREAKIN' -
1 i " w [ n " " abJ 3 i — w
lAmsf / A/B-side / Labe! / 7 / 12 / MC’ / ‘D" / CatNos / Extra tracks / Distributor) / Category l / Arhs’/ A/B-side ] Label / 7 / 12'/ "MC"/ “CD” / CatNos / Exira fracks / (Distributor) / Calegonl- L ATE Wt ST )
gn’&‘cﬁ 1O CHEEX %
ALIEM, SEX FIEND HAUNTED HOUSE/(Dub) ANAGRAM ANA 46 7" 12ANA 46 12" CDANA 46 LAI(E( gsngf SEX 4 DAZE/(Version} CHAMPION CHAMP 98 7° Pic Bag CHAMP 1298 12" Pic Bag  Dance/Disco Eé?;ﬁgv‘nm w
M A 2
AMBASSADORS OF FUNK ANOTHER SIDE OF YOU/Another Side Of You Vervion} LIVING BEAT Dance/Disco f , CRUCIAL N
TSMASH 4 7 SMASH 4 12" Another Side OF You In Pori/(Version) (P e Ry A b I T Hot PR i o CRe Iz GANCING ON THEFLOSR ¥
AND ALSO THE TREES LADY D’ARBANVILLE/The Harp/The Street Organ REFLEX 12RE1S 12° (VRT) LEE, Darrell SEXY/(Version) GEMC 12P0 19 12° (A} 42 Danaibize DEEPHOUSE DARK <o M
ASHCROFT AND AVANT CARTOON/tba RED FLAME KN10B 12° {P) LISA M ROCK TO THE BEAT/tba JIVE JIVE 201 7° JIVE 1201 12° (BMG) e <
e et ot o R L S e o b U o T g ot | gl S
eq
b 8 .??8:!8‘#5{3?8%“& r:oonwm SYR1 7" SYRT 1 12" SYRTR 1 12 (6MG) uvmlc.; N A Bgozoc»xﬁcmiﬂrg/ca (an The Dog Doza CHRYSALIS LIV 6 7° Pic Bag LIVX 6 oSO R 2
Hi INES/#Mercenary Heart EPIC 6530447 7" P 6530448 12 > oW, . DONTWORRY bABY __ _E
Pic Bag Sleep Through The Humcane (C) ] tlg:]NNGG:R‘Cx?s YOSU RE 1E'HE APPLE OF MY EYE/(Version) GEMC 12~PO 18 127 (A) Dance/Disco DONT YOU WANT ME EABY
BLACK, Peter HOW FAR | GO/My Love ls Free DJ INT/WESTSIDE DJINT 8 12" (A) House MASSAGE A RAMA/tba MR. MODO EMS 0027 12 (P} OSTREETEL :
BOB & MARCIA YOUNG, GIFTED AND BLACK/Pied Piper/CLIFF, Jimmy: Wanderful World, .. OLD Reggae M.F.S.8. TS.0P/ive Is The Messoge OLD GOLD 9869 7 (WU/A/LIG) & DOUBLE PEEL SESSION __ N
eepan LD £131 CD (WU/A/LIG) 4 . *"MARTIKA MORE THAN YOU KNOW/Albss CBS TIKA 12 12" Pic Bag More Than You Know (Pt Dance/Disco o
BON JOvI {Li BE THERE FOR YOU/Homebound Trcin VERTIGO/PHONOGRAM JOVPS 85 7 21/7 Version (Q el - 4
oster | MARY MY HOPE IT'S ABOUT TIME/tba SILVERTONE ORE 3 7° ORET 3 12" () GATE CRASHING L
BRICKELL, Edie, AND NEW BOHEMIANS CIRCLE/Now GEFFEN GEF 51 7° GEF 51T 12° Plain ® . 4 GATECRASHIN L
ot GEF SICD ED e e MASS(P:EQACTION CAN YOU FEEL THE BEAT/Over And Over IMMACULATE 12IMMAC D1 12°  Dance/Disco GETBANI i
CALIFORNIA RAISINS | MEARD IT THROUGH THE GRAPEVINE/bo DING GRAZE T 7 1) S P bo famcy T YOU/She Say Kuff CHAMPION CHAMP 99 7" Pic Bag CHAMP 1299 Dance/Disco | SOSPELTRUTH _ £
RR, Linda HIGH WIRE/CLARK, Dee: Ride A Wild Horse OLD GOLD 9882 7* (WU/A/LIG) Dance/Disco | .
CHeRRELLe AFFAR/New Love TABU 6546737 7P Bog 6546738 17 P Bog Aflar (Sveet Oub)  Dance/Disco 1 L e Rl N0 O P oAy R n' R mg&%ﬁf&:i‘@iﬂ A?
ip Hop Mux rybody | HA HIP HOUSE
COLI.(I;NOSig:\rJ:CASs(i\IN%(/)ALJ/?:.é)BARREUHARRY J ALLSTARS: Liquidator/UPSETTERS: Django OLD Reggae MEDIﬁIINgABR?V;ISIchcf ;S)#)KVEO!;ES:; GONE/Turing Over New Leaves/You're Not At Home At w':ﬂw HOUSE - é
‘ve . HOLD YOUR HEAD UP (V)
--coo(ge CREW GOT TO KEEP ON/Pick Up On This #re/LONDON FFXR 25 12° (Danny D Remix) Rap M"‘Q’;‘%ﬁo‘a:%fem""f TE:";‘:I T-Oh';a‘e’::{‘ 1GO/! P”?F)NOG“M METG 512 12 Gotefold ".ngus:’vg DANCE 1
ing Death
CROKER, Branden & The 5 O'CLOCK SHADOWS NO MONEY AT ALUba SILVERTONE ORE R it o 1 YOURWIEkRTGa, L AL 5.7~ Pl g ML 35712 i bog e e —
5127) MOMUS HAIRSTYLE OF THE DEVIL/tba CREATION CRE 063 7° CRE 0637 12° (VRT) Dance/Disco | ' ERApRamE Con T ¢
DAX, Daniells WHITE KNUCKLE RIDE/tba AWESOME AOR 23 7° AOR 23T 12 (RT) **MORRISSEY INTERESTING DRUG/Such A Litfle Thing Makes Such A Big Difference HMV 12POPS 1LOVE YOU LOVE MELO7E
g 9
DEKKCE[';' Desmond )THE ISRAELITES/ You Can Get ¥ You Really Want/OC7 OLD GOLD 6133 Reggae 1621 12" Eiched Disc in special sleeve (E) o D S
(WU/A/LIG ‘ —
DEMON ?[?.,Z)L( P?.e RECOGNITION/Lyrical Cutture MUSIC OF LIFE NOTE 26 12" Pic Bog Recogni-  Dance/Disco N“P"CLS"SE‘%ST:CDDS};%EC ’;f,fl SESSION/tba STRANGE FRUIT SFPDS 049 7° SFPDSCD 049 mg&‘}:%‘; FoRYOU
fion 4 h . 1'M EVERY WOMAN (Rem x) K
DENNIS, Stalon DON'T IT MAKE YOU FEEL GOOD/(Versior) SUBLIME LIMEP 105 7 Lid Ed Posier Ay sy = Lot L R ol P A Donse/Discoly Ji L
ocl v - { AL ARy IF YOU DONT UKE iT 5
DISCONEXION LOVE RUSH/(Version] SUBMISSION SUBX 010 12° {PAC) Dance/Disco NIG'E"TW;:VT;'ECS" At 5‘;&%‘&"“&‘ }T;'; b C(EEM 90 CO () A INCOLDBLOOD T
ance. 15CO
EVERLY BROTHERS, The DONT WORRY BABY/Ride The Wind MERCURY/>HONOGRAM MER NOISEWORK TOUCH/Five More Days EPIC 6530107 7° (C) MSABOUTTIME "M
(250 7" (A side with BEACH BOYSJMERCD 280 CD Bom Yesterday/Wings Of A Nightingale OMEN SATISFACTION)Verson) DEBUT/PASSION DEST(X 3065 17 i o AR
OUTFIELD, The VOK'ES OF BABYLON/Inside Your Skin CBS 6547392 CD All The Love./Since T e
F.F.W‘;ls)z. %;BVPD%:F'O?O/BOMHDM" Go (Dub Mix) BREAKOUT/AZM USA 652 7° Pic Bag USAT Dance/Disco You've Been Gone (C) &D:ID'ARBANVHLE a
" Pic ersion) (| = =
FANTE?(STICS SOl gmon%%s%mw(g NEW/JOHNSON, Johnny: Bome  On The Pony  Dance/Disca "A'N{g?',f?:g%;“so‘nghzy?g; g,w"d Love Today RCA PB 42703 7° Pic Bog PT 42704 IR SR C R Y
ess LD *WU/AZLI ’ - : OVE GOE! ]
"FINE Y UNG CANNIBALS GOOD THING/Social Securiy LONDON LONB 218 7 Tin box LONT PATTERSON, Rosie LOVING YOU AINT EASY/i You Lie  (Dorit Fight ) FRONTIER/SUPERTRACK Eng; 383'25:'4139 2
8 ouble groove {F) .
"4 OF US The DRAG MY 84D NAME DOWN!One Srong Harmmr CB5 FOUR QT2 10" L Edor PHANTON, MOVE CROOVE oy e o s A HENCE JTHC 0121 17 (GAM MASSAGE ARAMA 1
0ol For Temptahon/Washington Down 3 . MERCY SEAT u
FRANKLIN, Aretha, and Elton JOMN THROUGH THE STORM/tba ARISTA 112185 7° Pic Bag PRESS GANG, The MONEY/Money {Version) TMT TTT 1003 7° Pic Bag 12TTT 1003 12* Pic Bog MISTER DJ 0
612185 12" Pic Bag Come To Me/Oh Happy Doy162185 CD (BMG) ; i ersion) BRG] Y XTI,
FUNIg\;CVg%MMM U ME LOVE/tbo FON FON 19 7° Pic Bag FON 19T 12" Pic Bog FON  Dance/Disco RICH, Richie ROCKIN' ON THE GO-GO SCENE/(Inst) GEE ST GEE 12 7 Pic Bog GEET 1212 Dance/Disco s CROOVE R b
& S ' Pic Bag Richie's Break Beats {I/RT)
FUNTOPIA featuring Jimi POLO FREEDOM/tba G-ZONE GEET 14 12 (/RT) Dance/Disco : 9 . . p: . . NIGHT TRACKS S
FUTURE SHOCK GOSPEL TRUTH/New Age Dawring PRIORITY P 24 7' Pic Bag PX 24 12° Pic O B ‘wui’f,'i'i‘«.ﬁ’c"é23“%?"c"B"VSQ“A;S'MJJ".’",P;&lEL"’ML’,‘(‘ P, Ye ey, (N O e
Bag Don't Temper Me Dowr (A) **RUTHERFORD, Poul | WANT YOUR LOVE/Pushed Away 4TH B'WAY 12BRX 124 12 {Athur  Dance/Disco e &
GILS';MMim sgmc YOUR DADDY/NEW YORK CITY: I'm Doin’ fine Now OLD GOLD 9886  Dance/Disco Boker Remux) (F) RECOGNITION ®
 (WU/AL **SENATORS, The MAN NO MORE/Quiet Life VIRGIN VSCD 1170 CD () ROCKIN ON THE GO-GO
“GUT[;?;.‘ '?;9 ! }?/YHOU LOVE ME LOVE/N'm The Leader Of The Gang {I Am} OLD GOLD SINNAMON THANKS TO YOU/Thanks To You (Version) LIVING BEAT(7SMASH 37° (P Dance/Disco o e X
+GODTATHER, Th S GIVES ME LOVEMWolng Tlog oy Csh B EPIC GFTB 4 7 smn‘r;,) Mandy DONT YOU WANT ME BABY/fbo PWL PWL 37 7° Pic Bog PWLT 37 12 P Bog  Dance/Disco o °
Badge Pacl 4 7" Pic Disc | NOW. . - =
co%mir«, Jean Jocques LA BAS/A Quoi Tu Sers EPIC 6512287 7 6512288 12" 6512282 CD 3 g B B Ll A o, *5;“&:'%*.‘}{2:;’"“\;3, ELEKRATERRISIVREXR ot Ségyr‘ss%“ S
. . L
SRR i o118 kTR Thdb HOTMELT e 2 793120 17 SOUI(.E)SISTER THE WAY TO YOUR HEART/Bye Bye COLUMBIA DB 9175 7 12D8 9175 12" (ins)  Dance/Disco SEovisuelon ¢
(Pl N i i
T T ———— SPENCE, ;’1dg‘;; Yoy ggrgg LIKE IT/Everything She Do ATLANTIC A 8950 7* Pic Bag A 8950T o "
3 SO HING S
HABIT DAWN AFTER DARK/bo CH o 22 12CHAP 40 12 (UNm) ST CL‘A;[R',,I:A& l()BEhEAF:S ;%t;ss XIC/[BHANGRA VERSION)/ishq Dic Gaddi STAR ST1/SRL PWOY House ' wﬁ'é? e chzns :
HAPPY MONDAYS LAZYTIS/tbo FACTORY FAC 2227 7" Pu Bog FAC222 17" Pic Bag [P) . SHING
*HERNANDEZ ALL MY LOVE/(inst) EPIC HERQT 1 7° (Remix] (C) Dance/Disco e nomas e hein WL ValR MOBO WilsIMp 120 = L Tj—
HIT THE ROOF CONTACT/tba ONE LITTLE INDIAN 12TP 15 12" (I/NM) m"“o PUPPET JOY (SO, KEEP IT Up)/(Version) ANAGRAM 1ZANAD 47 13| g THE CHOSEN ONES 8
R B L INEwER/pofl ‘c’Dﬁ;{%‘“N‘/ PHONOGRAM HOL 1 7* fic Bag HOL SUGAR BEAR DONT SCANDALIZE MINEReady To Peercre CHAMPION CHAMP 92 7" P THETIME S RGHT —_?
**HUMANOID SLAM/Bass Invaders WESTSIDE CDWSR 14 CD Pic Bog (A) House Ba 292 12 Fic Bog (BMG) ! THE WAY TO YOUR HEART S
HURRAH! BIG SKY/tba KITCHENWARE SK 42 7 SKX 42 12 SKPD 42 10" SKCD 42 CD (BMG) SYNOEE WHICH WAY Is UP/i 616 ONE VWBIG 14 12" 1T Dance/Disco THRILHAS GONE _ ]
“1Q DECIDES CHEEK 1O CHEEK/Won' You Come Home INTER MELODY 1QDT 1 CD Sound ;:Q‘o‘g%%?;‘g%m;ggﬂyoaﬁnfgmﬁ ;}g}t‘) :9‘]2;9"3)‘ 127 (P} TINTIN TO THE RESCUE T
e Street (/FF) 3 k . B
ILLUSION WHY CANT WE LIVE IOGETHER Why Can't We Live Togeter (Orgnol Verson] RU- Soul TEX, ?»sm Iwﬁ GY]HE SEXOLETTES GET DANCIN'I Wonna Dance Wit Choo OLD GOLD 9884  Dance/Disco ey e Wil
2 v Y|
INSPIRAL CARPETS PLANE CAtbns Ehy COW MG 12 iy TEXAS THRILL HAS GONE/Nowhere Left To Hide MERCURY/PHONOGRAM TEX 2 7 TEX 212 T
1RBY, Joyce MISTER DJ/ins) MOTOWN 28 42771 7' Pic bog ZT 42772 12" Fic Bog VersomsZD Soul ,H,Rl‘,Tw%:f,';‘;i’SJ,‘.’c‘éNs?ﬁs"%f'c%%’,‘;‘ﬁ‘;’h"f&”,"gfécé’o’LS‘%a"w‘?‘%""&bwuo, Donce/Disco AITERNOCKLE RIDE 5
L0 Lt G ) THUNDERS, Johnny IN COLD BLOOD/fba NEW ROSE NEAT 5CD CD (7} AR WELVETO-
JEFFERSON, #f;hull, presents The DANCING FLUTES DO THE DO/tha DJ INT/WESTSIDE House TYREE HARDCORE HIP HOUSE/Oh Yeo DJ INT/WESTSIDE CDDJIN 11 CO (A) House \\:«lg:l‘IIJNWI%\E(E"IME ;
DJINT 10 12 (A) T ; :
JIM_SIMINEE TOWN & COUNTRY BLUES/Hunting Out Of Season (1986 Demo) BEATWAX! A ) L ERERSY DTSV odnelH e lnlHEeten MR/ ISE PV essicn) ARDIBAD s, o e ity a B
Esﬂgwu 0 7' Pic Bag BEATWAX O1T 12° Pic Bag The Hoftest Trth/Do b On Thursday URIAM MEEP HOLD YOUR HEAD UPliba LEGACY LGY 67 7 LGYT 67 17° A YOUNG, GIFTED ANDBLAGK
. *"WILD WEEKEND BREAKIN' UP BREAKIN' DOWN/Yes Yes PARLOPHONE CDR 6204 CD (€}
KERI LOVE GOES ON/tba WM NOB 1 7° NOBE 1 17" (P) ¢ . y
KHAN, Choka I’ EVERY WOMAN (Remix/Baby Me WARNER BROTHERS W 2963 7° Pic Bog Soul WILLS, Viola SECRET LOVE/tba LIGHT HOUSE SH 29 7 SH 29T 12" (P) Hi-arg/Disco

See New Albums for

Year to Date: 17 Weeks To 28th April Distributors Codes

Single Releases: 1243

Mon 24th April-Friday 28th April 1989

aRefua & ELfon

Single Releases: 96

ThRouqtt The SToRM

1 2”

612 185
Released 24th April

CD3"

162 185

7”
112 185

BrAcs
Records (UR) Ltd
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RO DE DISTRIBUTION

NATIONAL/KEY
ACCOUNTS MANAGER

In the past 12 months, Rough Trade Distribution has
successfuly conducted sales campaigns for artists
including Yazz, Bomb The Bass, Fields of the Nephilim,
The Smiths, Cocteau Twins, House of Love and the
Sugar Cubes.

We are looking for a new National Accounts Manager
who can represent us and our labels in negotiations
with key retailers and wholesalers. Accountable to the
group sales manager at board level, the right candidate
must have the ability to continue the creative sales
approach demanded by our diverse range of product
and possess the administrative skills and attention to
detail that the level of this appointment demands.

In addition, likely candidates will be personable,
adaptable and possess the discipline to achieve
ambitious sales targets and be in possession of a
current driving licence.

Salary will reflect the experience and ability of the
individual we employ.

Please apply in writing, enclosing a full CV, to:

Dept NAM

The Sales Manager
Rough Trade Distribution
61 Collier Street

London N1 9BE

POS'I'ING RECORDS ?

Don’t leave
 anything
to chance!

RING

WILTON OF
LONDON FOR
PROTECTIVE

Contact: Kristina on 01-341 7070 (6 tines)
Stanhope House, 4/8 Highgate Street, London N6 5JL
Telex: 267363. Fax: 01-341 1176

REABR YN NERISALESILTDY

TEL. 0604 30034/711985 FAX 0604 721151
ATTENTION ALL RECORD STORE MANAGERS
+ T-SHIRT BUVERS IN THE U.K. & EUROPE.
WE HAVE THE “HOT ONES” FOR SUMMER
U2, SIMPLE MINDS, NEW ORDER, PET SHOP BOYS,
SISTERS OF MERCY, CRAMPS, CULT ~ OVER 200 TITLES
AVAILABLE.
ALL LICENCED DESIGNS ® NEW RELEASES WEEKLY o
IMMEDIATE DELIVERY o ALL 12" PACKED FOR RECORD
STORES e EXCLUSIVE DISTRIBUTOR

LONDON SHOWROOM 11 POLANDST.,W1.014397626

=MARKETING
:.-.SERVICES
sMANAGER

% » 5
;musm and video

B A young and ambitious marketing professional is required to
E2 take charge of the following areos of our expanding business:

- BRIEFING AND CO-ORDINATION OF DESIGN AND ARTWORK

g CO-ORDINATION OF PRESS AND PROMOTION ACTIVITY
ﬂ IMPLEMENTATION OF RETAIL SALES PROMOTION CAMPAIGNS

The successful candidote will be creative, have a strong

commercial attitude and be able to work closely with other

key areas of the organisation.

In oddition to an excellent salary and the customory benefits

expected from a major employer there is potential for good

career advancement within a young and highly-motivated
B ompany.

Il Please write with full career details to-
m Pat Broderick, K-tel International (UK) Ltd.,
] 620 Western Avenue, London W3 0TU

Established
music retail
outlet available

for lease
Price negotiable
Phone:

01-837 2393

AW s worldwide and

uy recor ¥
r; Zo;lnac! you Iegularly wi
offers at low prices

Contact us for

details of thesé

rvices

52616911

and other s€

TEL: 09

OFFICES

23 YEAR OLD MUSIC GRADUATE
(fully housetrained)
Seeks opportunities in Music publishing/
production
Please apply to:
BOX NO 1733
¢/o MUSIC WEEK

TO LET

Must be seen
Call: 01-359 2958

OLDIES UNLIMITED

Dept. MW, Dukes Way, St. Georges
Teltord, Shropshire TF2 ING
Telex: 35493 Oldies G. Fax: 0952 612244

DISPLAYING SUCCESS

Spong Retail Systems design and build a range of custom-mode and
ex-stock  paint-of-sale displays fo increase the visibility and
impact of your records, cassettes, (Ds and videos for moximum
selling power. Qur Price and Woolwarths have all benefited from
our expertise. Find out how we con help your business fo display
even more SUCCess.

SPONG RETAIL SYSTEMS PLC %

Field Rd, Mildenhall, Suffolk IP28 7AR. Tel: (0638) 713011.
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T MGM/UA |

HCME VIDEQO

MARKETING
DIRECTOR

LondonW1 c.£32,500

MGM UA Home Video is ane of the most exciting
and successii | d stributors of high quality
movies for hone entertairment in the UK.

With asignifican share of the Video marketand
aprogramme Hf expansion. the company wish

to appoint a M ar<eting Director. who will assume
immediate respensibility for maximising
marketing opportunities, provide creative
direction, forrukte strategies and interact

with agencies

As Marketing Director, yourll bring creativity and
fair, with sound business sense and negotiating
skills that dis'inguish high achievers.

The package iciudes a BMW 3 series, WPA and
other atractive benefits, rormally associated
with a company of the highest calibre.

Please write L or telephone:

HENRY PRATT ASSOCIATES
Morritt House, 58 Station Approach,
South Ruislip, Middlesex HA4 6SA.
Tebephone 01-841 7151.

R

ACME TOTAL MERCHANDISING LTD

DESIGN AND ADVICE, SERVICE EUROPEAN RETAIL
PRODUCTION AND SUPPORT OISTRIBUTION

TEL 0) 439 2472 TELEX 317366 J-SHIRTG  FAX 01 434 0133

TAUR SUPPLY

"The One Stop:

FOR ALL YOUF PROMOTIONAL PRODUCTS from Concept,
Artwork and Cesign, to Production and Delivery. We can
handie the whole project for you.

See major advertiszment in next week's Music Week Marketplace

CALL US WOW

.J |CK_}Q2mwmlma

—.Jtage 3 Promotions—

HOOK MORTON, BANBURY, OXON 0X15 5NT
2 (0648) 737831 Fax: (0608) 730194
RETAIL, WHOLESALE AND MAIL ORDER DISTRIBUTION OF
IN-HOUSE AND CLIENT PRCMOTIONAL MERCHANDISE

L__.Stage 3 International |

HOLIDAY COMPLEX Javea, Alicante

Superb investrent for sale as fully equipped going concern.

Apartment block (€ flats, 24 beds) set in private garden (4000
sq m) with poo, BBQ & facilities in quiet residential area

in Costa Blance’s most exclusive resort. Owner’s villa +
further private Apt at far end of plot. Suit couple seeking
early retiremert. #350,000

Call initially 0628524855 or Telex 9312102040 G




Music Madness

Excelient opportundy for an
experienced and confdent
adminisirator to achieve total
nvoivement within the hustie and
bustle of this music company
Responsibilibes include general ofice
management, bookings and accounts
work, c.£15,000

Personable PA

Confidential PA needed for this
charming financial direclor within a
young company of designers Working
on a one-to-one basis as 3 PA in the
true sense of the word ¢.£14,000

Record Company PA
Resourcetul person with a knowledge
of the business to totally orgaruse the
Vice President of this well-kmown
international record company
Languages useful ¢.£13,500

Advertising Star

Energetic PA with get up anc go t0
organise busy board director and
account manager Lots of chent
liasson, admin and orgamising to be
done. Othces based in a wondertal
Georgian conversion. ¢.£13,000

Star Trek

New revolutionary satellite
transmission company s looking for a
hrst class PA with excellent speeds

10 work with their dynamic MO Lots

of contact with ad agencies and radio
stations ¢.£13,000

Designs on Dasi?n

Styhsh secretary 1o work for a busy
team of people Lots of secrewanal and
admin work and generally organising
thew day 10 day actvities  ¢.£12,500

Film Publicity

Top class PA with excelient speeds
and enthusiasm to work for energetic
Vice President of this major
international flm company Lots of
European contact in this busy and
nvoling job c.£12,500

Concert Promotion

Flewble secretary to work for this busy
concer promotion snd artist
management company Duties include
secretanal back-up and the general
orgamsation of the office. ¢.£11,000

Account Handling

Secretary

Tap agency s looking for an outgoing

secietary to work within a young

account group Busy and fun working

environment in slunmnq offices
c.£11,000

Theatrical Producers
Excellent opportumty to get involved
with busy theatrical company Will
assist In prop buying, dealing with
agents and designers. Great chance
1o learn the business ¢.£11.000

Photographic Studio
Bubbly second jobber needed tor a
young and lively photographic stucio
Looking after reception, dianies and
dealing with ad agencies.  ¢.£8,500

Film Junior

Excellent chance for a bright college
leaver to work in the art studio of this
world tamous film company Fabulous
opportumty for 8 youngster to anter
the dazziing world of films  ¢.£8,000

TEMPS
WE NEED YOU NOW!

Word Processors
Secretaries
Receptionists

PATHFINDERS TEMPS —
THE BEST TEMPS IN
SHOW BUSINESS!

32 MADDOX ST., w1
TEL: 629 3132
49 NEAL ST., wC2
TEL: 379 7221
London's leading specialists in
entertainments and media
recruitment since 1969

ROUGH
TRAOE
[cRour]

PERSONNEL ADVISER

LONDON N1 ¢.£16,000

This is a new position with the largest and fastest growing
independent recorc and distribution group in the UK, with
subsidiary companies in the USA, West Germany and Hol-
land. The Rough Trade Group is owned and controlled by
its employees through a Trust, which is unique within the
industry and adds an extra dimension to the personnel role.

The Group is 12 years old and now has around 250 employ-
ees worldwide, of whom 150 are in the UK.

This growth, which is planned to continue, now demands
the appointment of a personnel professional who will initially
develop policies end procedures for approval by the
Group's Board in the following areas:

* job evaluation; * remuneration and benefits

* performance appraisal, training and development

* terms and conditions of employment

* personnel records and statistics

* employee communication, participation and involvement

if you are attracted to the position, are possibly IPM quali-
fied and enthusiastic about working in a record company
owned by its employees, send your CV to Brian W Carroll,
Rough Trade Records, 61 Collier Street, London N1 9BE.

Mainline Record Company

requires

Two Experienced Salesmen

One to operate its South London and South East
Counties Van Sales Service, and the other to operate
its North London and Home Counties Service.

We are an independent distributor of Records, Cassettes
and CD’s and are the largest supplier of overstocks,
deletions and special offers in the UK.

The ideal candidates should have a good general
knowledge of music, a lively personality and most
importantly the moztivation and drive to succeed in a very
comrpetitive market place.

You will be driving a customised Mercedes van and will
be supplying well established accounts such as HMV,
Virgin and Our Price, with the very best product available
through our international network of suppliers. You will
receive a day to gay back-up service from our South
London office.

The premier Van Sales service in the UK demands 110%
commitment, in return you will receive a generous
commission based salary, staff discounts and four weeks
holiday per annum.

PLEASE CONTACT MARK MADDOX
01-686 3636

to arrange an early interview

MAINLINE RECORDS
Unit 1, Mill Lane, Purley Way, Croydon

Write with CV to Jenny Morrish, Personnel Officer,
Book Club Associates, 87 Newman Street, London W1P 4EN
or telephone 01-637 0341

WANTED

Junior Assistant for
Promotion/Management
Company.

No qualifications
necessary, but good
presentation essential.
Typing would be an asset.

Whitten replys to:

PO BOX 1216
LONDON W4 3XA

EXPERIENCED
SECRETARY
REQUIRED FOR
MANAGEMENT CO./
BOOKING AGENCY —
wi.

CALL: FAY on
439 2282

CARTEL SALES REPRESENTATIVES

(for south London and central Midlands)

Our labels are at the forefront of credible,
contemporary British music.

We are looking for two people who can sup-
port this credibility with increasing levels of
sales and market profile.

Likely condidates must have the confidence
tenancity and high level of product knowl-
edge in order to help achieve the ambitious
sales targets they will be given. In addition
a current clean driving licence is also essen-
tial.

Please write enclosing a CV giving
Ref NCR to:

ROUGH TRADE
61-71 COLLIER STREET
LONDON N1 9BE

MUSIC VIDEO

»DIRECT»

Fantastic opportunity in repertoire
management!

»DIRECT»

Book Club Associates is the largest UK company in the
field of entertainment by mail, with well over 2 million
members of book, record and home computer clubs,
including Music Direct, Britain’s newest and fastest-
growing music club.

We are now launching “Video Direct” in the exciting and
growing area of sell-through videos.

Due to expansion we are looking for two people to join
our development team to work in the music and video
division in the area of repertoire management.
Experience of direct mail/marketing would be an
advantage, but commercial awareness and the ability
to work under pressure are more important.

You should apply if you have knowledge of buying/
marketing of music and/or video product and are keen to
develop your career in an exciting and expanding area.

Salary, dependent on experience, is negotiable. Company
pension scheme and generous staff discounts.

—_—

six weeks.

SECRETARY/PA

Head of Music Services

Our Head of Music Services needs a Secretary/PA with
excellent secretarial and administrative skills, preferably
including shorthand, and some WP/computer experience.

Energetic and able to work under pressure, you should be
organised, discreet and possess a good sense of humour
Experience in a music/broadcasting environment is desirable

This is initially a one-year contract pasition.

Please send full cv, by 2nd May 19883, to Fiona Clark,
Personnel, LWT, South Bank Television Centre, London SE1 SLT.

Successful applicants for interview will be contacted within

LWT is an equal opportunities employer and positively
welcomes applications from all sections of the community.

— | U\Y )/ T7 e—

SPECIALISTS
| in the
MUSIC

Handle
Recruitment

Penmanent and
Temporany Secretanal
Consultants to the
Commnuncations Industey

\f THE }

i WORLD
f /4 \

01-
493 1184 /

JUKES
PRODUCTIONS
LTD:

A smoll monagement company
in the music industry requires o
PA. for its managing director.
The successful applicant should
be responsible, able to work
under their own initiotive and
deal confidently with people in
the industry

Financial rather thon secretarial
skills essential.

Phone or write to:

JUKES PRODUCTIONS LTD
330 HARROW ROAD
LONDON W9 2HP

Tel: 01-286 9532

LEADING
EUROPEAN
AGENCY

Require PA to Managing
Director.
Successful applicant
requires excellent
secretarial skills, efficient
telephone manner,
adaptability and
stamina.

Salary commensurate
with experience.

Reply to:
FIONA GRAHAM ON
01 607 9611/607 5863




Altered states of independence

Altho
ethic

h both espousing the indie
fun and commitment, the

operations of Fire Records and
Fiction are very much at opposite
ends of the spectrum. Nick

Robinson reporis

Separating Fiction
from the fraction

EW PEOPLE con have a
more approprate back-
ground to become a label
manager than Chrs Parry
and at the same fime not become
joded from their expenences.

Originally from New Zealand, he
came to England in 1969 as a
drummer before studying to be-
come a member of the Institute of
Markefing.

That background enabled him to
secure the post of intemational man-
ager at Phonogram followed by a
switch to Polydor's A&R department
in 1975. “That was much more my
scene and it seemed like the ideal
existence fo watch bands and get
drunk,” he says.

But Parry didnt become totally
enthused by the job until punk arriv-
ed. “When the punk thing came, that
really opened the doors tor me. Few
people were positive about it, but
| loved it,” he remembers.

It wasn't long before he had sign-
ed The Jam, Siouxsie And The Ban-
shees and Sham 69 and went on
to produce some of The Jam's early
material.

But once the punk storm had died
down Parry became restless again.
“I had run out of steam and that was
when | formed Fiction,” he says.

The label was formed initially as
a subsidiary of Polydor which said
it would provide some capital if he
brought the talent to the E)bel.

The nome Fiction — suggested by
The Cure's Robert Smith — was
odopted and in 1978, the label
moved into offices in Willesden and
Parry became immersed in studio
wo

The initial output included The
Cure’s first album and three singles
and albums by The Associotes and
The Passions. lronically, Polydor
originally tumed The Cure down
and they have since gone on to be-

come Fiction’s most successful act.

But ot that stage, Parry had still
not signed a fimm deal with Polydor
and a lot of the finance was begin-
ning to come out of his own pocket.
Eventually they did agree but os a
result of a cﬂso reement on the
quality of the label’s music, Parry de-
cided not to maximise the deal.

”| redefined my contract to one
band and one band only and that
was The Cure. The principle was that
you took a band that people didn't
really understand ond gave them
enough rope to hang themselves
and some more and worked inside
and outside of a major distributor,”
he explains.

“The idea was to do exactly what
the independent does but do it with
a major and force their hand — and
it worked. It worked a treat.

“My style is if you can find really
good talent and you take their ideas
all the way you will end up with a
lot of success. | don't think The Cure
would be what they are without Fic-
tion but then Fiction would not exist
without The Cure,” says Parry.

In 1979, his contract was re-sign-
ed with certain clauses added. These
included a video for every Cure
single, total control over creativity
for Parry and if Polydor did not re-
lease a particular record it would
lose the act internationally.

“The good thing about Polydor is
that we used to say they were so
bloody stupid that it made them the
best record company to work with.”
This relationship, he adds, has help-
ed him get into a position where he
can now offer Fiction’s services to
more bands again.

He came back from a trip to
America and other countries with a
renewed enthusiasm for new talent

Working with Fire and steel

HEN CLIVE Solomon

first became involved

in the music business

he had no infention of
seffing up an independent label or
any idea that that label would be-
come an enterprising source of tal-
ent in the Eighties.

“} thought that there were a lot
of people doing a very good job
of running indie labels Euf there
were no bona fide organisations
looking after their interests,” he says.

That was three years ago at a
time when Solomon was running the
Twist And Shout Music publiiing
company. “We then set up Fire Rec-
ords to service bands that had sign-
ed to that publishing company. We
just thought ‘sod this, the bands are
good enough so let's put the records
out ourselves”.”

At the time, the bands signed to
the label included Pulp, 1,000
Mexicans and Blue Aeroplanes —
bands who were already catching
the critics’” eyes.

“From then on it was a gradual
process of evolution. It is dif‘f?culf for
a publishing company that small to
make money and we realised we
were on a hiding for nothing.

“We created so much interest with
the releases that we decided to put
our energies into_the label. We kept
the publiiing side but it is not a pre-
condition for any of our releases.”
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At that penod, says Solomon,
there were fewer interesting labels
around because many had gone to
the wall. “These days you have to
be incredibly lucky and have a flo-
vour-of-the-month band.

“"Otherwise you have to have a
label that is run very astutely which
) suppose often means a certain
amount of compromise,” says Solo-
mon.,

When Fire began in 1985 it was
based in a flat in West Hampstead
before personal reasons forced
Solomon to move the label to its
present office/flat in Highbury.

Although many Fire signings be-

an their careers with other indies
ike Fon and Glass Records, it has
been with Fire that they have matur-
ed. The Parachute Men and Perfect
Disaster have certainly ochieved
substantial crifical acclaim and Blue
Aeroplanes and Spacemon 3 have
released albums this year that have
brought them to wider audiences.

This success has established Fire's
own identity and for its roster of cre-
ative, guitar-based acts. These days,
A&R s dealt with collectively
Solomon and his deputy Dave Becl
ford. This partnership usually sees no
more than two bands signed every
year.

“We fry to stick with what we
have already signed because | think
that shows a long-term commitment

and the bands tend to return the fa-
vour,” says Solomon.

But another reason for not having
o high turmover of acts is the finan-
cial restricions. “We have lost
money hand over foot since we
started and we've had to borrow a
fair bit. But one thing we have done
is not give bands advances when

-
-
)

FICTION OFF-SHOOT Desire now bocsts Bam Bam and Freddy Bastone

and plans to set up a dance label
called Desire.

“A lot of dance stuff is here locay
gone tomorrow but because of my
expenences | felt | could be more
helpful in the crossover areq,” ne
says. “l decided to stick with Poy-
dor’s backing overseas fo ensure a
certain stability but in the UK | ce-
cided to go with Pocific because you
need a certain flexibility with dJance
stuff.

“} felt there was a gap for o label
that put on a bit more style ond cre-
ativity rather than being money-
Erobbing," This style will come from

aving a songwriting team of top

Chicago producers and artists ke
Bom Bam, Adonis and Fingers Inc
that is allowed to develop its wlents,
he believes.

we sign them basically because we
don’t see why we should.

“What money we do make we
channel back into promotion. tt dees
make you wonder how we sunive
but then there is also a shared belief
in Fire by all the people involved
and a lot of them help us for the
love of it.

“You have 1o convince pecple of
the label’s importance. | am not can-
vinced that it is going to get any bet-
ter, it's just survival of fge fittest In
financial terms, we are not a succass

SPACEMAN 3: brought to wider audiences by Fire Records

There have already been a num-
ber of 12-inch singles and o compi-
lation album released on Desire but,
as Farry admits, building the label’s
dertity is a slow process.

Meanwhile, on the Fiction label
therz will be a new release by Eat,
ndustrial somplers Die Warzau and
of course The Cure. Parry has also
bought new offices in Charlotte
Street which will accommodate an
n-house studio complex for the art-
sts. This will start operation in Sep-
“ember.

And with plans to open a New
York office as well, Parry is looking
“orward to a new era in the history
of Fiction. “The idea is to go into
the Ninefies and combine all this tal-
ent together and have a very excit-
ing fime.”

but we can see the potential from
what we have at the moment.”

Taat potential was strengthened
earlier this year with the signing of
licensing deals with Vogue in France
onc Rough Trade Records in Ger-
many.

Solomon'’s philosophy on Fire and
its posifion in the music scene is sum-
med up in one sentence. “Most
indies suffer from a lack of profes-
sionalism and majors lack commit-
ment. We combine the best of both
wo1ds.”
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IF EVER a company could be said to have emotions, then surely
PRT must feel like an unloved foster child — sometimes
squabbled over, buffeted about from parent to parent over
the years and in need of a caring home ... There must be
si?hs of relief ot the Musicians’ Union following publication
ot the Monopolies and Mergers Commission report on labour
practices in the TV and film industries. The report concludes
that the MU’s closed shop is not against the public interest
... A euphoric Peter Reichardt (see p1) promises to “smash
to pieces” the old-fashioned EMI Music Publishing image. Char-
ing Cross Road will never be the same again ... Frans de
Wit will be a sad loss to the MPA as he was in the process
of tackling several thorny issues head ‘on. Former MPA
president Tony Pool of Boosey & Hawkes is likely to step into
the breach short term but a long term replacement will almost
certainly come from the ranks of the pop publishers . . . Is BMG's
John Preston getting the boot {or more accurately, Boots)?,
as the company seems destined for the chemist’s former prem-
ises neor Putney Bridge ... Ever wondered what happened
to those talks between the IFPI and Japanese hardware repre-
sentatives the EIAJ2 Well, the latest round was in Amsterdam
lost Tuesday and, according to all concerned, very little hap-
pened. And we can believe it ... Expect changes at Jive: Is
somebody toking a top job there on Impulse? ... Paul
McGuinness become the first rock manager to achieve the
status of TV mogul when the Windmill Lane consortium was
awarded Eire’s third channel franchise last week . ..

AS FAST exponding UK media company TVS looks to grow
further, could the Midem Organisation be sold to help finance
its ambitious plans? Reported asking price could be £15m-plus
... DAT's arrival in the US is “inevitable within a couple of
years” says CBS Records president Tommy Mottola in USA
Today, though he sticks to the record industry line that anti-
recording devices must be installed first ... Pinnacle’s Steve
Mason reckons that Kylie’s new single is the first to ship silver
since Do They Know If's Christmas2 If it's not, write to him,
not us ... Amazing what a mention can do for a career: Lincoln
Elias and Gordon Charlton, who have both figured in our
coverage of possible A&R moves, have now been made direc-
tors of CBS ... Maurice Shneider who, with WEA and CBS,
has been plugging Radio One since 1977 and is reckoned
to be the longest-serving company promo man to worship at
the wailing wall, is ﬁnoﬁy giving it a rest. He’s moving to an
international job with CBS ... Are you “honest, eféicient, loyal,
discreet, polite, sensible, workaholic”2 Then you might qualify
as Richard Branson's “driver/person Friday”, as the job was
described in a press ad last week. It doesn’t mention anything
about being able to drive o powerboat or pilot a balloon,
though . ..

We'll give you
the works

MASSAGE, AROMATHERAPY, SHIATSU,
OSTEOPATHY and more

at your place

STUDIO—BACKSTAGE—LOCATION

WHENEVER YOU NEED IT
WHEREVER YOU ARE

CALL 01;‘:!?72 1751/2
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NATURAL “"iﬁ ®
. LIE BACK AND ENJOY IT!

THERAPIES o)
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N-N-N-NEW  SIGNING: Paul
Hardcastle celebrates the release
of his new single with staff at his
new label AJK Music.

EXPRESSED WISHES: S'Express.lounch their debut LP ot HMV Oxford

Circus.

.SILVER AND Cole: Natalie Cole
receives a silver disc for sales of
her Everlasting album.

DEL GO a lon
way: The DeE
lords and AVL
staff backstage at
one of the band's
London gigs.
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