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MUSIC WEEK Gray takes 
AN INDEPENDENT retailer has 
been elected chairman of the Brit¬ 
ish Association of Record Dealers 
—Andy Gray, head of East Anglia-
based Andy's Records chain. 

Founding chairman Steve Smith 
has now taken on the newly-creat¬ 
ed role of secretary while Mike 
Sommers has been re-elected as 
vice chairman and Clive Swan as 
treasurer. 
Gray (pictured right), who be¬ 

gan his retailing career by selling 
records from a market stall in Bury 
St Edmunds, says of his intentions: 
"Our aim is to unite retailers, 
wholesalers and record companies 
on the crucial issues facing us and 
it is my belief that a healthy and 

BARD helm 

profitable retail sector inevitably 
leads to greater growth and profits 
for all record companies." 
• More details next week. 
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THE APPOINTMENT of Andy 
Gray to the chair of BARD is hav¬ 
ing an immediate effect — it is per¬ 
suading Our Price to rejoin the or¬ 
ganisation. 
The UK's largest specialist music 

retailer left BARD eariier in the 
year saying it felt the body was un¬ 
representative of the retail sector 
as a whole. Barry Hartog, manag-

TO PAGE FC ► 

Preston: no CD 
price cut likely 
THE POSSIBILITY of a reduction in 
compact disc prices is -eceding still 
further with BMG chairman John 
Preston saying he finds a price 
drop "hard to envisage". 

Preston says he is gratified that 
changing demographics mean 
ever-increasing alburr sales, but 
adds: "It is hard to en /¡sage a re¬ 
duction in CD price, particularly 
when inflation has eroded the real 
price by cs much as 25 per cent 
since it was set." 

Preston made his vews known 
in his keynote speech to BMG's an¬ 
nual conference in Bournemouth 
where he also congratulated sales 

TO PAGE FOUR ► 

Dickins responds to 'buy-if climate 
by growing a new company 

WEA times two 

Spartan's good service 
"NO POLITICS — just good ser-* 
vice to the labels" was tie message 
from Spartan managng director 
Tom McDonnell at the opening of 
his company's 11 th sales confer¬ 
ence. 
A notable absentee among the 
18 independent labels making 
presentations was Mute which left 
Spartan in August, but rather than 
bemoaning the loss, McDonnell 
said it hod opened us new hor¬ 
izons for the company. He added 
that a number of new labels had 
been signed in the wake of Mute's 
departure. 

WITH NOTHING left to buy, WEA 
is taking an alternative route to 
growth by creating two completely 
separate companies identities out 
of the UK operation from Decem¬ 
ber 1. 

Effectively dismantling the US 
and UK divisions and starting al¬ 
most from scratch, the radical 
move is more than a simple reac-

LOOKING EAST, the executive 
conference sponsored by Tosh¬ 
iba and Music Week, aims to 
bring together six sectors of the 
music business from East and 
West under the headings of rec¬ 
ord companies, music television, 
music radio, video, live concerts 
and tours and rights. "Only by 
bringing all six sectors together 
can we have substantive and for¬ 
ward thinking discussions about 
the development of the business 
in socialist countries," says con¬ 
ference organiser Tony Holling¬ 
worth. For details, contact Tribute 
Productions on (London) 700 
4515. 

tion to the departure of former US 
division head Paul Conroy and 
longer in the making, says WEA 
chairman Rob Dickins. Dickins him¬ 
self will head one of the companies 
until a managing director is found. 
Existing UK division chief Max 
Hole will be managing director of 
the other, as yet unnamed, com¬ 
pany. 
The divisions were successful, 

breaking more acts than ever be¬ 
fore, but were not "real" record 
companies, says Dickins who, 
mindful of the aggressive acquisi¬ 
tions of competitors, adds: "Instead 
of acquiring a record company, 

we have adopted a more creative 
approach and decided to grow a 
company." 

Hole's new team will stay at the 
Electric Lighting Station premises 
and take in Atlantic, recently reviv¬ 
ed Ateo, WEA International, plus 
several affiliates currently adminis¬ 
tered by the company. 

Hole will be joined by A&R head 
Malcolm Dunbar, press and pro¬ 
motion director Alan McGee and 
head of press Lee Ellen Newman, 
while a new marketing team will 
be hired. 
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Chrysalis finds a new home ... 
CHRYSALIS WILL be moving to its 
new offices in Latimer Road, west 
London, at Easter, according to 
chairman Chris Wright. He adds, 
though, that contracts have yet to 
be exchanged. 
The whole Chrysalis group will 

be moving to the former brewery 

premises, including the TV com¬ 
pany and Air Studios. 

Chrysalis's departure — and the 
impending move of BMG — 
means that by the summer only 
CBS, EMI and MCA will remain as 
major record companies in Lon¬ 
don's West End. 

... and looks 
to a new era 
CHRYSALIS RECORDS is going for 
a new team, a new spirit and a 
new beginning as it builds for the 
future. 

That was how chairman Chris 
Wright introduced what he saw as 
a new era for the company which 
he believes now has the confi¬ 
dence and ability to succeed. 

"There are a couple of things 
that went wrong with the team. We 
were not getting the results. What 
we weren't doing in the US was 
driving in the home runs," he said. 

"But we have changed the team 
and it has not taken long to start 
getting results again." 
The addition of Paul Conroy as 

international president and the fi¬ 
nancial backing of EMI had given 
Chrysalis the stability it needed, 
added Wright. 

CRY LIKE A RAINSTORM - HOWL LIKE THE WIND 
The sensational new album - OUT NEXT WEEK EKT 76C/76/960 872-2 

DISTRIBUTED BY Wee RECORDS LTD. O A WARNER COMMUNICATIONS CO ■ ORDER FROM THE Utea TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR Utea SALESPERSON 1



•X» DEBORAH HARRY fronted Blondie through 13 top twenty hits including 5 number 1's. 

In 1986 DEBORAH'S solo career was launched culminating in a gold album, Rockbird 

and a top 10 single, French Kissing in the USA. 

Her new album DEF, DUMB Er BLONDE finds her reunited with the long time writer, 

guitarist, Chris Stein and Blondie producer Mike Chapman. 

Released on October 16th, DEF, DUMB Er BLONDE rides on an exclusive week long 

residency at London's Borderline, a Wogan performance plus interviews. 

The first single, "I Want That Man", is out now and charting 

A major campaign supports both the album and single release including flyposters, 

music press and magazine advertising, national press, contracted in-store displays 

and select area TV advertising! 

irder now through CBS 

Chrysalis 
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NEW PRODUCT NEWSANALYSIS 

"We are not your enemy7 

say CD rental outlets 

ELEKTRA IS supporting this week's release of The Adventures' new single, 
Washington Deceased, with music press advertising and flyposting. In¬ 
store material will alsc be available 
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BRIEFS 
• TRAX RECORDS is backing the 
debut album from Stephen Lee 
Garden, Introducing Stephen Lee 
Garden, with a national TV cam¬ 
paign initially scheduled to run to 
the end of October. The company 
says further TV ads will be carried 
throughout the pre-Christmas per¬ 
iod. 

• ISLAND IS re-releasing The 
Free Story on compact disc and 
cassette only on October 30. The 
project will be backed with adver¬ 
tising in Melody Maker, Which CD 
and Q. The release is part of Is¬ 
land's new Masters series of re¬ 
issues. 

• LITTLE ANGELS will be touring 
throughout October and Novem¬ 
ber to support the release of their 
debut album on Polydor, Don't 
Prey For Me. 

• MCA IS releasing the debut al¬ 
bum from Shy on the label, Mis¬ 
spent Youth, to tie in with the 
band's tour which runs until No¬ 
vember 8. 

• EMI IS re-releasing Why Do 
Fools Fall In Love to tie in with the 
track's use in Persil's current TV ad¬ 
vertising. The song is the original 
Frankie Lymon & The Teenagers 
version and is out on the Roulette 
label on October 23. 

• ALL THE autumn's key releases 
— product special. 

By Nick Robinson and 
Jeff Clark-Meads 
THERE IS a group of record retail¬ 
ers scattered across the UK who 
claim they are being treated like 
the black sheep of the family. 

Hardly anyone from the music 
industry wants to hear about their 
problem — even fellow retailers — 
and only members of the public 
are showing any sign of supporting 
them. 

They are compact disc rental 
shops and companies. Shortly after 
the boom in the CD market, many 
record retailers took the initiative 
of renting out CDs. But the Copy¬ 
right Act and the interpretation of 
it now means that such outlets can 
no longer carry on renting without 
establishing a royalty payment 
scheme. 
What they must now do is con¬ 

tact record companies and get a 
rental licence from them indi¬ 
vidually. 

Resistance from the record com¬ 
panies — in view of home-taping 
fears — is evident at present, and 
the rental outlets have been given 
a blank response to their requests 
for licences and left without any 
new product to rent out. 
One man who rents out CDs 

from his shop but did not wish to 
be named for fear of reprisals says 
the issue has now reached a ridicu¬ 
lous situation. 

"I'm sure all the retailers who 
rent out CDs are willing to pay for 
their licence and pay some sort of 
royalties but no-one seems to be 
listening. There seems to be mass 
paranoia about renting CDs when 
I am sure there is an easy solution," 
he says. 

Trevor Hall, who runs Hallmark 
CD Services — a mail order rental 
firm in Great Harwood, Lanca¬ 
shire says outlets like his are being 
forced to close down when they 
are providing a valuable service. 
"Our figures prove that our re-

view-and-buy policy generated 
very healthy sales. Over 85 per 
cent of stock was sold within the 
first few hirings — cleariy an indi¬ 
cation that when the market bor¬ 
rows it also buys," he says. 

Hall says the licensing process is 

a disaster. "The whole affair is a 
shambles. Eight weeks after the law 
came into force, everyone is pass¬ 
ing the buck and no-one knows 
what the hell to do about it. 
"Whereas smaller record com¬ 

panies are willing to adopt a more 
sensible approach, they are afraid 
to negotiate with us because of the 
apparent bully boy tactics of the 
majors," says Hall. 
He adds that the amount of rev¬ 

enue that record companies are 
now missing out on as a result of 
their reluctance to support rental 
has left them with egg on their 
faces. 

"As it is, record companies have 
lost sales, the copyright owners 
have lost out on royalties, staff 
have lost jobs and our members 
have lost an invaluable and much 
appreciated service." 

Hall is so distraught about the 
issue that he has contacted his local 
Conservative MP Ken Hargreaves 
who is now investigating the situ¬ 
ation. 

The BPI's director general John 
Deacon says the problem at pres¬ 
ent is between the individual rec¬ 
ord companies and the rental out¬ 
lets — not the BPI. 

"It is the record companies right 
to approve or prohibit handing out 
licenses. We as an industry body 
lobbied very strongly for a rental 
right. One of our major arguments 
going back 1 5 years or so was on 
the whole problem of copying and 
the question of rental is tied up with 
private copying," says Deacon. 
He cites the situation in Japan 

where dn increase in rental has led 
to a 30 per cent drop in sales — 
a situation the BPI certainly does 
not want repeated in the UK. 

But at the same time, the BPI is 
negotiating with the Libraries Asso¬ 
ciation over its right to rent out CDs 
through its many member libraries. 
Why is it therefore acceptable for 
libraries to rent and not the shops? 

"Libraries are seen as a public 
service not a commercial outlet. 
One of the problems that comes 
out of CD rental shops is the 
amount of stock-piling that takes 
place. That's something record 
companies are wary of," he says. 

Deacon believes another prob¬ 
lem that the BPI has considered is 
the feelings of those other record 
retailers operating near CD rental 
outlets. 

Rental: who 
would pay, 
and why 
THE COPYRIGHT Act 1988 gives 
record companies the right to 
allow or prohibit rental of any of 
their product released after Au¬ 
gust this year. They have no con¬ 
trol over eariier material. 

Outlets seeking to rent out rec¬ 
ords — and CD is the most popu¬ 
lar format because of its sound 
quality and durability — must ap¬ 
ply to individual record compan¬ 
ies for a licence to do so. They 
then pay an appropriate royalty 
to that record company. 
The BPI says it cannot issue a 

blanket licence because of the 
differing attitude of the separate 
record companies. The organis¬ 
ation has, though, embarked on 
a publicity campaign, using mail 
shots and press advertising, to 
make outlets aware that unlicens¬ 
ed rental of records is against the 
law. 
The record companies — both 

as individual entities and through 
the BPI — fought hard to have 
a rental right in the new copy¬ 
right act. Their stated fear is mat 
rental, of CDs in particular, gives 
home tapers easy access to the 
newest product. They argue fur¬ 
ther that advertising and promo¬ 
tion of rental facilities keeps the 
idea of taping prominent in the 
consumer's mind. 
As John Deacon continues to 

do, they have regulariy cited the 
example of Japan where rental-
only stores proliferate and fans 
are actively encouraged to tape 
the product. 
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WEA x 2 
> FROM PAGE ONE 
A second company will be es¬ 

tablished nearby with Dickins 
caretaking until July 1 next year "at 
the latest. It will cater for Warner 
Bros, Elektra, Geffen, plus label 
deals such as blanco y negro, Red 
Dot, ZTT and Pete Edge's new op¬ 
eration. Already on board this 
company will be head of creative 
services and marketing Moira 
Bellas, head of label management 
and promotion Ray Still, a market¬ 
ing team of Tony McGuinness and 
Phil Knox-Roberts, plus head of 
press Barbara Charone. 
As well as a new MD, Dickins 

will have to recruit a fresh A&R 
team. He will not be rushing into 
the recruitment market and does 
not rule out the possibilities that the 
new MD could come from abroad 
or even from within the UK com¬ 
pany, but stresses that the candi¬ 
date must "understand the roots 
and direction of the company". 
The company is already 

finalising applications for a general 
manager of the new classical oper¬ 
ation, while Andy Murray, as gen¬ 
eral manager, will spearhead 
WEA's late challenge in the music 
video market. 

Continuing as chairman, Dickins 
will retain a central staff — includ¬ 
ing finance, business affairs and 
sales — although each new com¬ 
pany will have its own business af¬ 
fairs team. There will be five addi¬ 
tional reps, plus a new area man¬ 
ager, and with extra staff in other 
areas of the overall company total 
head count will rise by about 100. 
"We want to make the sales¬ 

man's and indeed the dealer's life 
easier by providing the right back¬ 
up and by being more focused," 
says Dickins. 

Our Price 
► FROM PAGE ONE 
ing director at the time, said he be¬ 
lieved BARD was becoming a talk¬ 
ing shop for the big multiples. 

However, new managing direc¬ 
tor Richard Handover says now: 
"Andy Gray will do a very good 
job as chairman and he is a truly 
independent retailer with a very 
high reputation." 
Our Price's move comes after 

lengthy discussions between Hand¬ 
over and Gray and fellow BARD 
board members Steve Smith and 
Clive Swan. 

EUK regroups 
as Grimble 
moves on 
A RE-STRUCTURING is taking 
place at Entertainment UK in the 
wake of the departure of Kingsley 
Grimble, the sales and marketing 
director who has been with the 
company for nine years. 
EUK says the sales and market¬ 

ing functions have been divided to 
"maximise growth potential". Nick 
Wenham has been promoted to 
head of sales with more appoint¬ 
ments to follow. Sales and market¬ 
ing will report direct to commercial 
director Chris Ash. 

Grimble has left the company to 
"pursue other interests", accordinq 
to EUK. 

Virgin shuns 'better offers' 
as Fuji gets UK foothold 
VIRGIN TURNED down better of¬ 
fers for the 25 per cent of its music 
operations it has now sold to 
Fujisankei Communications, Rich¬ 
ard Branson has revealed. 
He says: 'We chose Fujisankei 

and they chose us very specifically. 
We have had offers from other 
companies that were a bit too 
close to us — and there was a lot 
more money involved." 

Fujisankei now has the largest 
stake of any Japanese company in 
a UK-based operation, having 
paid £96m for one-quarter of Vir¬ 
gin's record division and music 

Today's dancers 
are tomorrow's 
musk bosses 
DANCE MUSIC is here to stay and 
in "maybe less than 20 years" the 
music business will be run by dance 
music people, according to Tom 
Silverman, head of influential US 
label Tommy Boy and co-director 
of the New Music Seminar. 

"The music business is currently 
run by the rock'n'roll old boys net¬ 
work," he said in his guest of hon¬ 
our speech at the British Dance 
Music Awards Charity Luncheon in 
London last Thursday, but observ¬ 
ed that this position is already 
changing in the US. 
• Awards details next week. 

Preston 
► FROM PAGE ONE 
director Dave Harmer on success¬ 
ful negotiations with retailers for 
new trading terms. 

"This is testimony to the fact that 
we are service- and customer-or¬ 
iented in our dealer relationships 
and we have been both realistic 
and fair in our dealings with them," 
he said. 
The subject of the year's big rec¬ 

ord company purchases was ad¬ 
dressed in his speech, and Preston 
maintained BMG had not made an 
acquisition because if felt prices 
haa been pushed up too high. 
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BRIEFING 

publishing and recording studio 
arms (MW October 7). 

The deal means Fujisankei will 
have two of the six seats on the 
Virgin board. 

For Virgin, the agreement means 
a large injection of working capital 
— which will virtually wipe out the 
company's debt burden, according 
to Branson — and will give it a 
base for expanding its record com¬ 
pany and retail operations in the 
Far East. 

For Fujisankei, there is now an 
opportunity to break into the West¬ 
ern market. Speaking at the press 

conference to announce the deal, 
company co-chairman Hiroaki 
Shikanai said: "Ninety per cent of 
what we do at the moment is pure¬ 
ly for the Japanese market. We 
should be despatching our culture 
to the world. 
'We, as Japanese, are part of 

the worid community and we are 
looking to bring Japanese artists to 
the rest of the world." 
The other side of that coin will 

be Virgin's exporting of its Mega¬ 
store concept to Japan. Branson 
says he expects stores to be open 
there within 12 months. 

AMSTERDAM: BMG Music 
Publishing Worldwide has ac¬ 
quired majority interest in Hol¬ 
land's The Company Of The 
Two P(i)eters. The Company 
Of The Two P(i)eters is a major 
independent music publisher 
heaaed by Peter Schoonhoven 
and Pieter van Bodeqraven. 
The new company will be call¬ 
ed BMG-Two P(i)eters Music 
and will be managed by 
Schoonhoven and van 
Bodegraven. 

PAUL CONROY (left) and Chris Wright begin building Chrysalis's future 
at the company's conference in Cheltenham. 

BPI takes first blood in 
pre-Xmas piracy purge 
THE BPI's determination to keep pi¬ 
rate cassettes out of the Christmas 
market has led to the seizure of 
10,000 counterfeit tapes from a 
lock-up garage in Lee, south Lon¬ 
don. 

The premises were raided by the 
BPI's anti-piracy unit in conjunction 
with local police after a five-month 
operation. Two men have been ar¬ 
rested. 
The BPI says it believes one of 

the men was responsible for the 

supply of tapes to fly-pitchers who 
operate on British Rail and London 
Underground stations. 
Says anti-piracy co-ordinator 

Tim Dabin: "A concerted effort is 
now being made to prevent pirates 
and counterfeiters from exploiting 
the busy pre-Christmas market. 

"The latest action has prevented 
thousands of tapes from reaching 
the streets and has broken an 
important link in the chain of 
supply." 

NEW YORK: With due dili¬ 
gence underway in the Poly¬ 
Gram acquisition of A&M, the 
Dutch conglomerate is report¬ 
ed to be now looking at buying 
two rap labels: New York-bas¬ 
ed Profile and Hollywood's Pri¬ 
ority. 

NEW YORK: Arista Records 
will mark its 15th anniversary 
with an AIDS benefit at Radio 
City Music Hall. The March 17 
show will feature most of the 
label's major acts, including 
Whitney Houston, Barry Mani¬ 
low and Dionne Warwick. 
Label head Clive Davis is hop¬ 
ing to see Warwick joined by 
Elton John, Stevie Wonder and 
Gladys Knight for a live ver¬ 
sion of That's What Friends 
Are For. The song was record¬ 
ed by that quartet also as an 
AIDS benefit. 

DUBLIN: The inaugural Irish 
International Music Seminar 
has been confirmed for a re¬ 
peat run next year after the 
success of the first three-day 
event. Some 400 people at¬ 
tended for sessions on the role 
of the Performing Right So¬ 
ciety, Mechanical Copyright 
Protection Society and other 
industry organisations. Speak¬ 
ers including Def Leppard’s 
Joe Elliott, producer Denny 
Cordell and U2 accountant 
Ossie Kilkenny also led dis¬ 
cussion on topics from A&R to 
touring. The event was organ¬ 
ised by Hot Press magazine in 
conjunction with the Arts 
Council and the Popular Music 
Industry Association. 

RUDI GASSNER, chief executive of BMG woridwide, spent two days 
at the company's conference in Bournemouth. Although he took no offi¬ 
cial part in proceedings, he was present for RCA and Arista's presenta¬ 
tions and speeches. Gassner is pictured (above, right) with (from left) 
Arista managing director Roger Watson, BMG UK chairman John Preston 
and RCA managing director Lisa Anderson. 

RCA adopts 
U «/international 
roster split 
RCA'S MARKETING department is 
being split with separate offices 
working on British and interna¬ 
tional artists in the UK. 

The move is similar to WEA's 
separation into UK and US divi¬ 
sions which took place two years 
ago and is the first major change 
under new RCA managing director 
Lisa Anderson. 

Paul Williams will head the inter¬ 
national marketing department 
with Dan Weisselberg, who joined 
RCA from Phonogram during the 
summer, who will be leading the 
UK operation. 

CORFU: The International 
Federation of Musicians has 
adopted a motion condemning 
the Killing of musicians in the 
IRA attack on the Royal Mar¬ 
ines barracks at Deal. The res¬ 
olution, put before the feder¬ 
ation's congress here, was 
proposed by the British Musi¬ 
cians' Union and seconded by 
the Irish Federation of Musi¬ 
cians. 

MICHIGAN: New Kids On The 
Block are receiving 40,000 fan 
letters a week, with each writer 
being sent a personalised in¬ 
vitation to join the group's fan 
club. The letter/invitations are 
pulling a 27 per cent response 
rate with an average order of 
$21. 
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§w¡ft and Sure 
When your product soars up the charts, you want a manufacturer 

who can keep up with you. . 
Does yours... . 

- Keep delivery promises? 
- Cope with high volume orders? * •. 

- Always supply product yoil can ship out with confidence? 
- Help your planning by keeping you posted? • 
- Slash lead times through in-house label, • ., • v

sleeve and booklet preparation? * 
- See things your way? 

If not Call 

A Manufacturer for All Seasons 
C.D.s, Pressings, Cassettes with Booklets, Sleeves, Inlays and La 

The Studio, Kent House Station Approach, Beckenham, Kent BR3 1JD 
Telex: 916572 COPS G FAX: 01-676 9716 



FRONTLINE 

Specialising in survival 
OVER THE centuries, oppressed 
minorities have tended to come to 
the conclusion that there's no point 
in trying to stand your ground in 
the race of superior forces. 

Instead, the road to survival and 
prosperity lies in flexibility and 
going with the flow. 
Venus Records, an independent 

group with three shops in Surrey 
and Hampshire, has come to this 
conclusion. Management has de¬ 
cided against trying to hold its own 
in pop in the face of Our Price and 
Woolworths in favour of cornering 
the more specialised markets. 

In Farnham, Surrey, Venus has 
just closed its pop and classical 
shop and from this month is trading 
from new premises in the same 
street with classical product only. 

Says general manager Andy 
Wilson: "It's very difficult to mix 
pop/rock and classical, so we de¬ 
cided to go for classical because 
it was a huge percentage of our 
sales anyway." Asked why classical 
is so popular, he responds candid¬ 
ly: "There are lots of rich people 
who like classical in this area." 

That is in contrast to Venus' Win¬ 
chester store which, while catering 
for the pop market, tends towards 
rock and carries no classical and 
no easy listening. The chain also 

has plans to open a rock-only out¬ 
let in Aidershot next year. 
Wilson explains: "We respond to 

whatever the needs are. Looking 
around a town, it soon becomes 
quite obvious what kind of town 
that is." 

Such research is augmented by 
the chain's strong local knowledge 
and experience of the area which 
it serves. He also feels he has an¬ 
other advantage over the 
multiples. 'We offer a better ser¬ 
vice. We are very helpful." 

V-E-N-U-S: — 
T A P E BCD 

ALANA LAVIN, of Action Records 
in Preston, took AVL's prize for the 
best instore display for Julia 
Fordham's Lock And Key single. 
Lavin is pictured second right with 
Circa Records' managing director 
Ray Cooper, Fordham and AVL 
rep Veronica Hopkins. 

• PHIL AMES' 4 chain has signed 
a deal with the BBC which will see 
the corporation's book, audio and 
video products sold from "BBC 
Centres" in selected 4 outlets. 
Chain sales director John Harrison 
says the BBC concession will be ex¬ 
panded to all 4's stores. 

AS THE record companies look forward to their Christmas campaigns, 
they have also been looking bac* on the past 12 months and picking 
their super-sales-achievers. At its annual conference, EMI picked Mike 
Jones as its salesman of the year and he is pictured here in the centre 
of top picture with EMI executive Keith Staton and Malcolm Anderson, 
Tina Turner, EMI worldwide president Jim Fifield and EMI UK managing 
director Rupert Perry. WEA, meanwhile, honoured a team of people. 
Pictured from left are tele-sales operator of the year Denise Dormer, 
salesman of the vear David Mather and area manager of the year Bill 
Whitney with sales director Jeff Beard. 

SYDNEY YOUNGBLOOD. FEELING FREE. THE FIRST ALBUM. INCLUDES THE TOP 

THREE SINGLE IF ONLY I COULD. STREET DATE SIXTEENTH OCTOBER NINETEEN 

EIGHTY NINE. CASSETTE, COMPACT DISC, VINYL. CIRC 9/CIRCD 9/CIRCA 9 
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SURPRISED! 
M/W 7 OCTOBER 1989 

, 4 RHYTHM NATION 1814 • cd 
O Janet Jackson A&M AMA 3920 

_ mg SEASON'S END 0 cd 
/ ImI Marillion EMI EMD 1011 

~ 5 PUMP cd 
8 Aerosmith Geffen WX 304 

~ 8 REPEAT OFFENDER • cd 
“ Richard Marx EMI-USA MTL 1043 

1A 7 TEN GOOD REASONS ★★cd 
IQ Jason Donovan PWLHF7 

E SEARCHLIGHT cd Runrig Chrysalis CHR 1713 

10 A NEW FLAME ★★★ cd 
12 “ Simply Red Elektra/WEA WX 242 

1O . STEEL WHEELS cd 
13 0 Rolling Stones CBS 4657521 

WE WEREN'T 
RUNRIG 

one of the UK's hardest working bands are currently 
on a 50 date tour to promote their album even further. 

RUNRIG 
Searchlight 

The Album CHR 1713, Cassette ZCHR 1713 
and Compact Disc CCD 1713 

ORDER NOW THROUGH CBS 
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he seeds of success 

were sown for Tears for Fears in 

1982 with their first album 

'The Hurting'. With help and 

encouragement from PolyGram 

they went on to create 'Songs 

from the Big Chair' which sold 

9 million copies worldwide. Their 

new album 'The Seeds of Love' 

was released on the Fontana 

label in September. With music 

from Curt and Roland, and 

simultaneous marketing from 

PolyGram in over 50 countries, 

'The Seeds of Love' will grow 

and grow. 

Poly G ram 

THE WORLD’S BEST 

AND WE PUTTHAT ON RECORD 
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COUNTRY 

Tour de 
force 
by Alan Gardiner 
COUNTRY MUSIC will be reaching 
out to the furthest corners of the 
UK in the closing months of 1989, 
with extensive tours by a batch of 
top artists including Randy Travis, 
Don Williams, Nanci Griffith, 
Tammy Wynette, Billie Jo Spears 
and Daniel O'Donnell. 
The first three of these tours are 

promoted by Asgard, a company 
whose association with country 
dates back to a 1974 tour by 
bluegrass group Country Gazette. 
Subsequent Asgard promotions 
have included tours and one-off 
concert appearances by Ricky 
Skaggs, Rodney Crowell, Emmylou 

TOP.10 
COMPILATIONS 

LPS 

1 , THE COMPLETE GLEN CAMPBELL 
1 1 Glen Campbel Stylus SMR979 (STV 

0 , THE KENNY ROGERS STORY 
1 Kenny Rogers Liberty EMTV39 (E 

? , ANNIVERSARY • 20 YEARS OF HITS 
u J Tommy Wynette Epc 4503931 (C 

4 9 VERY BEST OF JIM REEVES 

* 0 Jtm Reeves RCA PL8901 7 (BMG 

C 7 THE COLLECTION 
Jim Reeves Colector Ser. CCSLP183 (BMG 

k . GREATEST HITS 

U 4 The Judds RCA PL90243 (BMG 

7 « 20 GOLDEN GREATS 
Glen Campbell EMI EMTV2 (E 

Q , VERY BEST OF DON WILLIAMS 
W  ° Don Wilborns MCAMCG4014(F 

0 z THE COLLECTION 
7 3 Boxcar Wil« Colector Ser. CCSLP1 59 (BMG 

0 THE BILLIE JO SINGLES ALBUM 
c Btlhe Jo Speon United Arhsts UAK3O231 (E 

Harris, the Judds and Steve 
Earle. 
As the list of names suggests, 

Asgard has a strong bias towards 
contemporary country acts. Paul 
Fenn, who set up the company 1 9 
years ago and is now joint manag¬ 
ing director, explains that it has 
consciously attempted to exploit a 
gap it perceived in the country 
market. "Over the last 1 0 years no 
country artist has made a really 
major breakthrough in the UK — 
not since Boxcar Willie in the late 
Seventies and Don Williams a few 
years earlier," says Fenn. 

Evidence of Asgard's cultivation 
of a new, younger audience is its 
involvement in the Route 89 cam¬ 
paign. Asgard promoted the Route 
89 concerts and Paul Fenn is a 
founder member of the CMA com¬ 
mittee which co-ordinated the 
event and its predecessors. "I think 
you've only to look at the names 
who originally came over for 
Route 88, and what they've 
achieved since, to see that it's been 
effective — Lyle Lovett, kd lang, 
Randy Travis. It's a pity that this 
year there was a lack of big names 
out we've got two lined up for next 
year. We're also planning to take 
the campaign around the country, 
with more concerts outside Lon-
don." 

Meantime, while Asgard's efforts 
are concentrated on its autumn 
line-up of tours. The surprisingly 
lengthy visit by Randy Travis, one 
of country's hottest acts, is an im¬ 
pressive coup for the company. In 
addition to 11 UK dates Asgard is 
promoting concerts by the artist in 
Ireland, Holland and France, and 
he'll then play a string of US bases. 
Fenn is appreciative of the commit¬ 
ment Travis is showing to his Euro¬ 
pean audience, though he also 
sees it as a shrewd career move: 
"He could become the country 
superstar in Europe. He's already 
popular, and he's got youth on his 
side — eventually he could be 
notching up million-selling al¬ 
bums." 

Randy Travis's UK shows include 
an appearance at the London Pal¬ 
ladium on November 5. Don Wil¬ 
liams starts his 12-date tour on Oc¬ 
tober 18, and Nanci Griffith's 16 
UK dates include three days at the 
Dominion Theatre in late Novem¬ 
ber and early December. 

LORRIE MORGAN: at her best 

Lorrie driver 
by Karen Faux 
IN NASHVILLE the women don't 
just open shows for the men any¬ 
more. So says Nashville born-and-
bred singer Lorrie Morgan who 
has worked hard to move beyond 
the reflected glory of being the 
daughter of Grand Ole Opry vet¬ 
eran George Morgan. "Sometimes 
with an older audience who were 
his fans I get calls for his songs," 
she says. "But I stick to my material 
and style which are different to his. 
It's my show and I've earned it." 
Morgan, who in the past has re¬ 

corded for Hickory Records and 
MCA, views her RCA current al¬ 
bum Leave The Light On as some¬ 
thing of a watershed. "It's the first 
time I've been captured in the stu¬ 
dio," she asserts. "Barry Beckett, 
the producer, let me be instrumen¬ 
tal in choosing the songs and that 
made all the difference." 
Morgan pinpoints a dilemma in 

that the best songwriters tradition¬ 
ally pitch their songs at established 
artists which compounds the diffi¬ 
culties for newcomers although she 
sees the situation improving. "But 
in Nashville it seems to be getting 
more difficult for someone to arrive 
and happen," she maintains. "The 
competition is becoming more in¬ 
tense. Nashvillians aren't necessar¬ 
ily into the music and tend to take 
it for granted." 

ORDER FROM BMG TELESALES 021 500 5678 
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TOP • 20 • ALBUMS 

COUNTRY 
1 , STORMS MCA MCG6066 (F) 

1 Nanci Griffith C:MCGC6066/CD:DMCG6066 

n , FROM THE HEART TelstarSTAR2327(BMG) 
2 6 Daniel O'Donnell C;STAC2327/CD:TCV2327 

J - COPPERHEAD ROAD MCA MCF3426 (F) 
1 2 Steve Earle C:MCFC3426/CD:DMCF3426 

4 ,n DON'T FORGETTO REMEMBER Ritz RITZLP0043 (SP) 
) lu Daniel O'Donnell C:RITZL0043/CD RITZCDl 05 

r , WHITE LIMOZEEN CBS 4651 351 (C) 
J 4 Dolly Parton C:4651 354/CD:4651 352 

, cl NEED YOU Ritz RITZLPOO38 (SP) 
0 0 Daniel O'Donnell C:RITZLCOO38/CD:RITZCD1 04 

1 meuu JUST LOOKIN' FOR A HIT Repnse WX31 0 (W) 
/Ntw Dwight Yoakam C:WX31OC/CD:WX31OCD 

Í 
) , RI VER OF TIME RCA/CurbZL74127(BMG) 
i J Judds C:ZK74127/CD:ZD74127 

7 ONE FAIR SUMMER EVENING MCAMCF3435(F) 
7 ' Nanci Griffith C:MCFC3435/CD:DMCF3435 

11 » 0 LONE STAR STATE OF MIND MCA MCF3364 (F) 
J y Nanci Griffith C:MCFC3364/CD:MCAD5927 

1 ■ Q OLD 8X10 Warner Bros WX1 62 (W) 
1 ° Randy Travis C:WX162C/CD:K9254662 

r ! „ ALWAYS AND FOREVER Warner Bros WX1 07 (W) 
Í 11 Randy Travis C;WX1 07C/CDWX1 07CD 

K 3 ,, ABSOLUTE TORCH AND TWANG SireWX259(W) 
5 17 kd lang & The Reclines CWX259C/CDWX259CD 

V a NEXT TO YOU Epic 4650281 (C) 
4 Tammy Wynette C 4650284/CD:4650282 

, r ,, SOMETHING INSIDE SO STRONG Reprise 9257921 (W) 
13 14 Kenny Rogers C:9257924/CD:9257922 

1# ,, A HORSE CALLED MUSIC CBS 4654381 (C) 
10 15 Willie Nelson C:4654384/CD:4654382 

17 io TWO SIDES OF DANIEL O'DONNELL Ritz RITZLP0031 (SP) 
1 / 10 Daniel O'Donnell C:RITZLC0O3 1 /CD:RITZCD 107 

1 O on STORMS OF LIFE Warner Bros 9254351 (W) 
lO Randy Travis G9254354/CD:9254352 

1O ,, LITTLE LOVE AFFAIRS MCA MCF341 3(F) 
I 7 12 Nanci Griffith C:MCFC3413/CD:DMCF3413 

Oft „c BLUEBIRD Warner Bros 9257761 (W) 
2U Emmylou Harris C:9257764/CD:9267762 

Compiled by Gallup for the Country Music Association © 1989 

McLEAN^ 
BEST OF DON McLEAhT® 

All his hits including American Pie, 
Vincent, Castles In The Air and many 
more — Available NOW! 

COMING S00N-CD VERSION 

30314 
30314 
30314 

Featuring 5 bonus tracks.... 
Over 70 minutes of classic McLean Music 

AND I LOVE YOU SO 

EMS 1346 
1346 

MODEMS 1346 

A brand new mid price compilation of 
love songs spanning his career from 
1971-1988 

Includes smash hit single ‘Crying’ plus 
Everyday, And I Love You So and many 
more 

FOR RELEASE NOVEMBER 1989 

ORDER NOW FROM EMI TELESALES ON 01 848 9811 
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ADEVA 

I 
A BRAND NEW RECORDING 

ON 7 AND 12 INCH • CASSETTE • CD FORMATS 

ORIGINAL VERSION ON THE GOLD ALBUM ADEVA! 

cooltempo 

COOL (X) 192 
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MUSIC VIDEO . 

by Nick Robinson 
IT MIGHT be hard to imagine but 
there is at least one similarity be¬ 
tween Clint Eastwood, Madonna 
and new Manchester band Rex. 

Each began their career being 
directed or produced by others — 
whether on film, video or on rec¬ 
ord — before taking on that role 
themselves. 
New Chrysalis signings Rex have 

decided to take on the task almost 
from the outset. The group's 
promo for their single A Far Cry is 
the work of singer Adam Ryan-
Carter. 

"I suppose I have a hands-on at¬ 
titude. I like to be in control of what 
is being done with my music and 
if I make mistakes I only have my¬ 
self to blame," says Ryan-Carter. 
When the idea of releasing the 

song as a single was suggested, 
Ryan-Carter and the rest of Rex sat 
down with Chrysalis staff to discuss 
a video. He explained what the 
song was about and what he want¬ 
ed in the video. 
With technical help from Motion 

Control, in London's Wardour 
Street, he attempted to put his 
ideas into practice. But he found 
himself learning the hard way as 
each idea failed and those around 
him became less committed. 

Finally, with the help of Danny 
Nissim, head of video at Chrysalis, 
Ryan-Carter completed the video 
by combining facial images with 
slow-motion live footage. The re¬ 
sult was worth the trial and error. 
The success has made him eager 
to work on the next promo and re¬ 
affirmed his belief that you don't 
need an established video crew to 
make a decent promo. 

"I think the answer is to involve 

Director generals 
a lot of young people. There are 
a lot of film schools around and 
talented people with fresh ideas 
who are waiting to be given a 
chance. I'm sure that is the only 
way to ensure on exciting future 
for promos," he says. 
An established artist who is tak¬ 

ing a greater role in the production 
or videos for his music is Mark 
Moore of S'Express. He was in¬ 
volved in the direction, art direc¬ 
tion and editing of the video for 
the group's single Mantra For A 
State Of Mind. 

"If a band is signed to a record 
company that does not allow it 
control over its videos then they 
should not have signed to them. 
They are stupid not to be involved 
— even if it is a pain to everyone 
else," says Moore. 
He worked on the two versions 

of the Mantra video — one for the 
video jukeboxes, the other longer 
version for the clubs — and is keen 
to do it again. "I wouldn't even 
mind working on a video for other 
artists." he says. 
Moore has also been inspired to 

start work on a film, which will 
have music featured heavily, and 
is currently working on a script. 
Meanwhile, The Mission have just 
fulfilled a similar ambition and 
completed what could be describ¬ 
ed as a "rockumentary." 

Their dislike of promos — "a 
necessary evil," claims singer 
Wayne Hussey — combined with 

MARK MOORE: a greater role in videos 

MUSIC 
Description (tracks) Timings/ Dealer Price 

i, . PINK FLOYD: The Wall PMV/Channel5 
’ Compilation/lhr35min/£6.95 CFV 08762 

9, , JASON DONOVAN: Jason The Videos PWL 
Compilation (4 tracks)/! 9min/£6.25 VHF7 

9 , , DEF LEPPARD: In The Round In Your.. PMV/Channel 5 
» d 4 Live (1 4 tracks)/! hr 30min/£9.04 CFV 08422 

A s 7 QUEEN: Rare Live PMI 
* 5 ' Live (1 8 tracks)/! hr 30min/£6.95 MVP 99 1189 3 

r , , NEW ORDER: Substance 1989 Virgin 
4 Compilation (7 trocks)/40min/£6.95_ WDo27 

L . ,7 KYLIE MINOGUE: Kylie The Videos PWL 
® Compilation (5 trocks)/20min/£6.25 VHF 3 

7n 7, GLORIA ESTEFAN: Homecoming Concert CMV 
Live (15 tracks)/! hr 20min/£8.34 49017 2 

o o ERASURE: Innocents Virgin 
* y 28 Live(14trocks|/5ómn/£ó.95 WD491 

0 7 7R U2: Rattle And Hum CIC 
7 z ° Live (2 1 tracks)/! hr 36min/£8.34 VHR 2308 

sa17 o MAX BYGRAVES: SingaLongaWarYears Parkfield 
■ Compilation (30 trocks)/50mirv£6.95 MKM 0003 

it . 17 PINK FLOYD: Delicate... PMI 
11 8 17 Live (16 tracks)/! hr 35min/£8.47 MVN991186 3 

19 rm GLAM ROCK 2 Virgin 
• Compilation (1 6 tracks)/55min/£6.95 WD596 

a BROS: Push Over CMV 
• Compilation (6 trocks)/25min/£6.95 49830 2 

Mix s NOW THAT'S...MUSIC VIDEO 15 PMI/Virqin/PMV 
1,16 Compilation (15 tracks)/ lhr/£6.50 MV NOW 15 

ir>r , MICHAEL JACKSON: Making Thriller Vestron 
■ * Compilation/! hr/£6.95 MA 11000 

1 At i o JULIO IGLESIAS: In Spain - Sold Out CMV 
,0IJ 1 Live(12tracks)/57min/£6.95 49836 2 

17 ,n BRUCE SPRINGSTEEN:Video Anthology CMV 
Compilation (1 8 tracks)/! hr 30min/£9.04 490102 

10 . HARD 'N' HEAVY: VOLUME 3 PMI 
Compilation/Ihr 15min/£6.50 MVP 99 11 92 3 

in < GENESIS: Invisible Touch Tour Virgin 
17 ’ Live (1 2 tracks)/! hr 5ómin/£8.34 WD358 

gn,, a CLIFF RICHARD/SHADOWS:Thank.. Music Club/Video Col 
6 Live/53min/£3.47 MC 201 2 

© BPI. Compiled by Gallup for BPI, Music Week and BBC. 

the group's desire to fulfil their fans 
demand for video product from 
the band, led them to produce a 
long-form "bootleg" of their South 
American tour. 

But from starting out as an idea 
for the record company it soon be¬ 
came totally their own project. 
"The original idea was to take a 
camera crew with us but in the end 
Phonogram wouldn't cough up the 
money," says Hussey. 
A Southern American TV com¬ 

pany had said they would handle 
the bulk of the footage but when 
they also pulled out less than a 
week before the tour it looked like 
the project was doomed. 

But whilst waiting at Heathrow 
Airport, the band and manager 
Tony Perrin decided to do the 
video themselves and bought a 
Sony video 8 camera from the 
duty-free shop. 
As the tour worked its way 

through Argentina, Brazil, Uruguay 
and Paraguay, Perrin took on the 
role of chief cameraman. "I filmed 

12 hours of candid backstage ma¬ 
terial and it turned out that at every 
gig, a local TV company wanted 
to film the band. We gave them 
permission on the basis that they 
gave us a copy of the footage," 
says Perrin. 
The end result is a warts an' all 

look at the life of The Mission back-
stage and in their spare time be¬ 
tween gigs combined with live 
shots — all for a dealer price of 
£6.95 and available via their own 
Mish Productions company. 
"We basically did it for a bit of 

fun but also to prove to Phono¬ 
gram that we could do it our¬ 
selves," says Hussey. 'We realised 
there was going to be a desire 
from fans to have this sort of video 
but at the same time we wanted it 
to show us having the best time." 
With little under 1,000 units sold 

via The Mission's fan club, South 
America has already covered its 
production costs — working out a 
lot cheaper than just one of the 
group's promos. 
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• DEALER CONFUSION over 
the retail price of PMI's recently-
released New Model Army video 
should be calmed with the news 
that the correct price for Videos 
86-89 is £9.99. "The video went 
out initially at £7.99 retail with a 
limited edition bootleg with it," ex¬ 
plains PMI's Guy Warren. "But, be¬ 
cause the bootleg is so popular, 
PMI have decided to make it a per¬ 
manent feature and put the price 
up to £9.99. There are some still 
going out at £7.99 but the price 
is definitely intended to be £9.99." 

• VIDEO DIRECTOR Marcelo 
Anciano has joined Limelight Films 
where he will be represented 
woddwide for music videos and 
commercials. Anciano, who will be 
based in London, is known for his 
work with Billy Ocean, Alexander 
O'Neal, Cherrelle and Anita 
Baker. 

• ESTABLISHED STARS rub 
shoulders with the most recent 
chart-toppers in Virgin Vision's Oc¬ 
tober release package. Leading 
the quartet is a 90-minute live tape 
recording Bryan Ferry's 1988 Bete 
Noire worid tour. New Town 
(dealer price £8.34) features 18 
songs from both Ferry's solo and 
Roxy Music careers. Also released 
this week is Phil Collins — The Sing¬ 
les Collection (£6.95 dealer price), 
a 55-minute promo compilation in¬ 
cluding 14 tracks spanning Collins' 
varied career. At the other end of 
the spectrum, hits from S'Express, 
Beatmasters and Baby Ford are 
showcased on the second promo 
compilation from Rhythm King. The 
12-track Fushion video has a 
£6.95 dealer price and runs for 50 
minutes. Completing the line-up is 
Yazz — The Only Way Is Up 
(dealer price £6.95), a live concert 
tape filmed at Hammersmith 
Odeon earlier this year. 

REVIEWS 
BRYAN FERRY: New Town. 
Virgin Vision. VVD 609. Run¬ 
ning time: 90 minutes. Dealer 
price: £8.34. 
Comment: Bryan Ferry has al¬ 
ways been a stylish performer 
who, like Robert Palmer, has 
managed to stay in vogue for 
longer than most of today's 
chart trendies. Needless to say, 
you can expect pretty much the 
same from this concert video. 
Director Peter Scammell is re¬ 
cruited to add a creative touch 
to what would otherwise have 
been just another boring per¬ 
formance video. Shot during 
Ferry's 1988 European tour, 
the idea of New Town is to 
combine the live footaqe with 
black and white scenes of the 
cities that the tour passed 
through. Things start off well 
enough with the atmospheric 
Nimrod providing just the right 
soundtrack to images of neon 
signs and general night scenes. 
This in turn leads nicely into the 
concert and Limbo. But from 
then on there are very few 
more of those interesting inter¬ 
ludes with Scammell not fol¬ 
lowing through with the idea 
and sticking to the gig shots. 
Not that those are weal: — his 
use of soft focus and contrast¬ 
ing colours is particularly im¬ 
aginative — but after an hour 
the viewer wants something 
more. But that is certainly the 
only criticism of this video 
which in general does justice to 
some of the great songs includ¬ 
ed, particularly Windswept and 
In Every Dream Home A Heart¬ 
ache. 
Sales forecast: It is artists of 
Ferry's calibre that make 
watching a video like this an 
enjoyable and relaxing experi¬ 
ence simply because it is made 
well and features a wealth of 
classy material. Expect sales to 
at least match those of the 
latest Robert Palmer video. NR 

THE MISSION: South America. 
Mish productions. MVDO1. 
Running time: 60 minutes. 
Dealer price: £6.95. 
Comment: The Mission certainly 
had no inhibitions when they let 
manager Tony Perrin loose with 
his Sony 8. This "what we did on 
our South American tour" is a fun 
home movie that captures life on 
the road with all the humour, ex¬ 
citement and tiredness that such 
a tour involves. It's like watching 
from a roadie's point of view and 
provides an interesting insight 
into the off-stage lifestyles and 
characteristics or the band along 
with their heads down on-stage 
personas. Perhaps the funniest 
moment is Craig's impression of 
Norman Wisdom ana that's typi¬ 
cal of the general light¬ 
heartedness of the whole video. 
Ronnie Biggs gets an unnecess¬ 
ary five more minutes of fame but 
apart from that South America 
has all the ingredients of a high 
quality bootleg. 
Sales forecast: The Mission 
have a huge and loyal following 
and for that reason alone this 
should be an extremely popular 
release. It is certainly one of the 
more enjoyable rock videos of 
the year so far. 

NR 
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That Christopher Columbus Proved 
The World was Round 

Columbus is one of PDO's special heroes. He showed sceptics 
his stern, voyaged paradoxically West to seek the East and 
opened up a New World. 

We also sailed away from conventional wisdom and invented 
the Compact Disc to store moving pictures and digitally coded 
music which could be released at will via a laser beam. 

Without Columbus's discovery ours would have had little purpose. 

New York, New York wouldn't be a wonderful town, there would be no 
Beale Street and no Blues, no Thomas Alva Edison and no phonograph. 

And with no recorded music, the USA, Europe and Japan would not 
be celebrating the 112th anniversary of Edison's $18 invention by 
spending $10 billion on 650 million CD's this year. 

We feed this demand from PDO plants in England, France, Germany 
and the USA, with single country or multi-country mastering, repli¬ 
cation, 6-colour on-disc art, packaging, distribution and promotion. 

So at the head of the industry we created, with state of the art product, manufacturing facilities and 
service levels, is PDO satisfied? 

No. From Compact Disc, through CD Rom, CD Video and Interactive Compact Disc, 
PDO's R&D crews voyage on towards further discoveries. 

Meantime, telephone Roger Twynham on 01 948 7368 
(courtesy of another great discoverer, Alexander Graham Bell) 
for the best Compact Disc product and service package in the 
Known World. 

The Compact discoverers 
PHILIPS AND DU PONT OPTICAL 



CLASSICAL_ 

A master at work 
by Nicolas Soames 

R OYAL CONCERTGE¬ BOUW Hall, Amster¬ 
dam: There was a 
bare 20 minutes left 

THE 

GOOD 

1 9 9 0 

THE INDISPENSABLE GUIDE TO 
CLASSICAL COMPACT DISCS 

NEARLY 900 REVIEWS OF THE 
BEST CLASSICAL CDs AVAILABLE, 

BY AN INTERNATIONALLY 
RESPECTED PANEL OF CRITICS 

200 RECORDINGS TO START A 
CLASSICAL COLLECTION 

INCLUDES BARGAIN AND MID ■ PRICE 
RECOMMENDATIONS 

FEATURES ON LISTENING TO MUSIC 
AT HOME, 20TH CENTURY AND 

EARLY MUSIC 

Retail Price £9-95 
AVAILABLE NOW 

GRAMOPHONE 
publication in association with 

of the recording session for 
Beethoven's Overture Leonora 
No 3, the start of an important 
overture/symphony cycle con¬ 
ducted by Wolfgang 
Sawallisch for EMI. Not a note 
had been recorded and the 
tension was beginning to 
mount. 

Sawallisch, however, was 
still quite relaxed. He stood on 
the podium, looking as he 
does, more like a banker out 
of Thomas Mann than the pre¬ 
server of a Germanic conduct¬ 
ing tradition that goes back 
along the line from 
Furtwangler to Nikisch. 

For more than 40 years he 
has conducted Beethoven, all 
over the world. He has record¬ 
ed extensively for a number of 
companies, including EMI and 
Philips. But only now, aged 66, 
has he decided he is ready to 
conduct the most recorded 
cycle of all. 
He called for even finer con¬ 

trol in a pianissimo section, 
checked a ripple effect, and 
then pondered for a second. 
He didn't bother to look at the 
score — most of his conducting 
is done from memory. Time 
was still ticking away, and 
there was no longer a possibil¬ 
ity of recording the work twice 
if something went wrong. 
With a brisk movement, he 

swung right towards the table 
on which stood the telephone 
linking him to the producer's 
control room, and the big red 
light. He tapped the red light 
twice with his baton — purely 
theatrical gesture, perhaps, but 
it galvanised orchestra, pro¬ 
ducer and the handful of 
people in hall. 
The red light flashed on, he 

swung back to face the or¬ 
chestra, and within seconds 
there was no doubt that this 
would be the final take. It was 
a performance to remember, 
and it made sense of EMI's de¬ 
cision to sign him to an exclus¬ 
ive contract. 
The recordings are clearly 

planned. He will conduct 
Dvorak's Symphonies with the 
Philadelphia Orchestra; 
Brahms' Symphonies with the 
London Philharmonic; Beet¬ 
hoven with the 

WOLFGANG SAWALLISCH. in action 

Concertgebouw and Strauss's 
Elektra with his Bavarian State 
Opera in Munich with Eva 
Marton in the title role. 

Trade orders via your local CONIFER rep. or from the 

telephone sales number below : 

Telesales: 0X95 441 422 Telefax 0X95 420713 

After all these years of waiting 
for the Beethoven cycle, he is 
clearly not in a hurry: the actual 
symphonies will wait until 1991 to 
be recorded, though the cycle will 
be completed by December 1992. 
Elektra, Dvorak's 7 and 8 and 

Brahms' 2 and 4 are scheduled for 
next year, and that is enough. 

There will, no doubt, be a certain 
resistance to what many people 
will see as "What, another Beet¬ 
hoven cycle" especially, but Peter 
Alward, vice-president, interna¬ 
tional classical division, EMI, says: 
"Every great conductor has the 
right to make his personal state¬ 
ment in the great classical reper¬ 
toire." 

Certainly, there is nothing stale 
in Sawallisch's attitude towards 
these well-known works. "Today, 
Beethoven is the composer, per¬ 
haps because he wrote the most 
emotional and humane of all music 
— music that can awaken the same 
humanity in the listener." 
He continues: "In every bar of 

Beethoven there is a struggling and 
striving for a new form, a new 
mode of expression; there is no¬ 
thing self-conscious about this pro¬ 
cess — it came naturally to him." 

Sawallisch possesses defined 
views about Beethoven on period 
instruments. "I am not a fan of 
them," he says categorically. And 
he received something of a grilling 
at the international press confer¬ 
ence after the recording session: 
his dated refutations about poor 
intonation of period instruments 
and the improved sound of mod¬ 
ern instruments sounded somewhat 
dated. 

However, he demonstrated that 
he, too, had gone back to the orig¬ 
inal scores to check the composer's 
original notes. 

But Sawallisch is a traditionalist 
who has been around too long to 
be blown on to another course by 
a wind of fashion, however mucn 
it appears to be here to stay. He 
has his own "truths" and his pal¬ 
pable thrill is tuning a remarkable 
instrument like the Royal 
Concertgebouw Orchestra in its 
home acoustic and producing 
something electric. 

"I first conducted the 
Concertgebouw Orchestra 30 
years ago," he recalls, and not 
much has changed since. "Of 
course, there have been some 
changes. Perhaps 70 per cent of 
the orchestra are new, young musi¬ 
cians, and they play with today's 
necessary modern feeling for tech¬ 
nical accomplishment. There is 
more brilliancy, more immediate 
response, more impact. But there 
is still a traditional sense of style, 

'He called for 
even finer 
control in a 
pianissimo 
section, checked 
a ripple effect, 
and then 
pondered for a 
second ... time 
was still ticking 
away. . .' 
and a marvellous sound quality — 
especially in the Concertgebouw 
Hall itself. There is a kind of sym¬ 
biosis between hall and orchestra." 
He chose the Concertgebouw 

Orchestra for his Beethoven cycle 
because it remains one of the great 
European orchestras and it is sig¬ 
nificant that Riccardo Chailly, the 
chief conductor, personally en¬ 
dorsed the project. "They know 
how to play Classical music," re¬ 
marks Sawallisch concisely. 

It seems to come quite closely on 
the heels of two EMI Beethoven 
cycles by Riccardo Muti and Roger 
Norrington. But Sawallisch's will be 
totally different, and must also be 
seen as one part of an important 
brief he is being given by EMI. 
He first recorded Strauss's 

Capriccio for EMI 30 years ago at 
the invitation of Walter Legge, and 
the result has been a classic of op¬ 
era recordings. The release last 
year of Strauss' Die Frau ohne 
Schatten (uncut) — now very much 
regarded as akin to a definitive 
verions — showed that he is in as 
fine form as ever. 

Last month, he received a thun¬ 
derous and extensive ovation 
when he conducted the 
Concertgebouw in Dvorak's Sym¬ 
phony 7 in the Royal Festival Hall, 
which bodes well for this Philadel¬ 
phia cycle. 
So while Muti may head EMI's 

list of conductors from the sheer 
breadth of his work, Sawallisch has 
taken charge of EMI's central Euro¬ 
pean repertoire so crucially im-
Koctant for a major company. But 
e doesn't view his role in such a 

grandiose manner. 
"I just want to put what I have 

learned in the last 40 years of my 
experience of record," he says sim¬ 
ply. 
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C ONGRATULATIONS! 

Congratulations 
To Hyperion 
On Their Three 
Gramophone 
Awards ! 

Winner: Best Contemporary 
Recording 

Robert Simpson: 
Symphony No. 9 
Bournemouth Symphony Orchestra 
Vernon Handley 
MC: KA66299 
CD: CDA66299 

MUSIC IN ITALY. 1330-1430 

GOTHIC VOICES 
ANDREW LAWRENCE - KING medial harp 
CHRISTOPHER PAGE árctta/meórval harp 

Winner: Early Music: 
Medieval & Renaissance 

A Song For Francesca 
Got hic Voices 
Christopher Page 
MC: KA66286 
CD: CDA66286 

hypmorL^ 

Order Now 
From Pinnacle 
0689.73144 

Winner: Best Solo 
Vocal Recording 

Schubert’s 
Complete Lieder Volume i 
Dame Janet Baker 
Graham Johnson 
MC: KJ33001 
CD: CDJ33OO1 
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OPINION 

CD: acts make 
the margin for 
real success 

I WOULD like to take issue with the 
two letters from retailers published 
in Frontline (MW, September 16) 
regarding compact discs. 

I had some difficulty in trying to 
understand the point that Peter 
Rees was trying to make. This diffi¬ 
culty was exacerbated by the fact 
that the data he presented, for 
whatever argument he was pres¬ 
enting, was incorrect. For example, 
referring to the Top 20 items in the 
album artist chart published in the 
MW of August 1 9, MCA, had two 
and Virgin four items in this chart 
band which do not appear in Peter 
Rees' data. That he credits Poly¬ 
Gram with eight items, instead of 
the two they actually had, provides 
the explanation that there has 
been some confusion between 
marketing and distribution com¬ 
panies — both MCA and Virgin 
being distributed by PolyGram, 
these errors obviously feed 
through to his manufacturing 
analysis. It is good to see anyone 
trying to make greater sense of this 
complex market via analysis, but 
inaccurate data is worse than no 
data at all. In addition, analysis 
based on one week's data should 
be approached in a circumspect 
manner. 
The type of analysis presented in 

this letter has more to do with rep¬ 
ertoire appeal than carrier type. 

The CD, as the black disc and cas¬ 
sette, is a delivery vehicle for the 
core product, which is the reper¬ 
toire. All of the product in the Au¬ 
gust 19 album artist chart had CD 
versions available, so there was no 
restriction on consumers regarding 
the choice of carrier type. Con¬ 
sumers may not opt for the CD 
through preference, or because 
they do not have the playing 
equipment — CD is a relatively re¬ 
cent carrier, and household pen¬ 
etration of CD hardware owner¬ 
ship is, as should be expected, low¬ 
er than that for vinyl and cassette 
hardware. Companies get albums 
into the top 20 because of the rep¬ 
ertoire on the product, not because 
of the carrier type. 
As far as manufacturing is con¬ 

cerned, discounting the inaccurate 
analysis, the basic premise is incor¬ 
rect. I would imagine that there are 
very few companies, of whatever 
ownership nationality, who have 
not placed CD pressing with UK 
manufacturers (Nimbus seem to be 
doing quite well). The CD is a high 
value to weight and volume prod¬ 
uct, so, within reason, where it is 
manufactured is immaterial, as unit 
transport costs will be a low cost 
component. Heaven forbid that the 
industry should follow the route 
taken by vinyl production, where 
a proliferation of manufacturing 
facilities contributed to parallel im¬ 
porting — an activity which helped 
no-one connected with the music 
business in this country. 

I have every sympathy with the 
problems which Richard Wootton 
expresses in his letter. Achieving a 
good margin on product whilst re¬ 
taining turnover is a main business 

mission, but if that was easy to do 
then everyone would want to be 
a record retailer. The £2 or £3 
gross margin he makes on CDs 
sounds quite good to me, and I 
would be interested in the propor¬ 
tional return he makes on LPs and 
cassettes. 

However, this is not the main 
point. Whatever internal argu¬ 
ments the business may have re¬ 
garding what represents a good 
absolute margin to whom, it does 
not seem to be having any effect 
on consumer off-takes, which has 
produced a highly impressive 
growth rate for CD volumes. Per¬ 
haps consumers are telling us 
something about the value they 
place on CDs — as we all appreci¬ 
ate, price and value are two differ¬ 
ent concepts. As a parallel situation 
I think that the initial problems the 
Land Corporation had when intro¬ 
ducing the Polaroid camera are 
quite interesting. When this won¬ 
derful new technology did not 
work in the marketplace their sol¬ 
ution was to reduce the price of 
the camera (hardware) and con¬ 
centrate on making profits from the 
film (software) — success. There is 
a lesson to be learned from this, 
especially during a period of high 
interest rates when consumer pur¬ 
chasing of high ticket goods (CD 
players) will be restricted more 
than that for low ticket items (CDs). 

Further argument against price 
reduction came from trend data on 
the real cost of buying pre-record¬ 
ed music. This argument has been 
expressed so often that it does not 
need repeating. 
Bill Judd, The Music Audit, 
Osterley, Middlesex. 

Who stands a 
chance against 
the majors? 
MAY I, through Music Week, try 
and get some honest answers to 
some honest questions. Most of my 
life I have spent working in record¬ 
ing studios, but last Christmas I 
started my own label, and I had 
a minor hit with a record that 
peaked at 43. This was a great 
start for an independent, and from 
the sales I was able to release an 
album and follow-up single which 
I had great hopes for. My belief 
in my product paid off when my 
artist was booked for The Terry 
Wogan Show. Although not a 
Radio One play, the follow-up 
single received a good number of 
plays including Derek jameson, 
Gloria Hunniford, Emma Freud, 
Anne Robinson and many more. 
With the Terry Wogan appear¬ 
ance I estimated an audience of 
over 20m people who heard our 
record. 
To do this as a one-man organis¬ 

ation, without the machinery of a 
major, was, I thought, quite an 
achievement and I awaited the 
outcome of my efforts in the 
monthly statement from my dis¬ 
tribution company. With a telesales 
force and reps on the road they 
were to be the last line in the selling 
of the record. I can only say that 
the disappointment of seeing that 
only 28 copies of the single were 
sold was looked at with a wry 

sense of humour when I realised 
that the artist's family had bought 
23 of those copies. 
Does that mean that with an ap¬ 

pearance on the Wogan Show 
only five people in this country 
went into a record shop and pur¬ 
chased this record? I think not, but 
how can I prove that the distribu¬ 
tion company did their job proper¬ 
ly? (I would love to find out if an 
advert in Music Week would sell 
more copies than a TV appear¬ 
ance). 

I have got to know quite a few 
people who own independent 
labels and the general opinion is 
that nobody stands a chance 
against the majors. It is a well 
known fact that record companies 
give records to the chart shops. 
Why can't we all have a list of 
shops instead of just those who can 
afford to buy a list. Everybody 
knows what is going on and yet 
they all turn a blind eye and say 
it's been going on for years and 
nobody really cares. 
Who do we go to when we think 

the system is unfair? If I had the 
necessary finance for a proper ad¬ 
vert in Music Week I would use it 
to find out if my record was avail¬ 
able in shops. I would really like 
to stick up for the smaller labels 
which I believe do not get a fair 
deal. If there are others (and I 
know there are) who are not 
happy with the state of distribution 
or other areas, I would be pleased 
to hear from them. Perhaps if 
enough of us got together we 
might be able to have our voice 
heard. 
Brion Carroll, Bri-Tone Records, 
London Wl . 
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Commercial vehicles 
by Dave Laing 

ONNOISSEURS OF tele¬ 
vision corrmercials went 
all misty-eydd at the use of 
Goffin-King's Will You Still 

Love Me Tomorrow in the one with 
the dog, cat and mouse, while cin¬ 
ema-goers sighed nostalgically 
when A Groovy Kind Of Love 
popped up in Buster to give the 
movie the right period flavour (and 
Phil Collins a hit). 

The person responsible for plac¬ 
ing those songs one dozens more 
is Kay O'Dwyer, head of EMI Mu¬ 

sic Publishing's business develop¬ 
ment department. Now, with the 
merger of EMI with SBK, many 
more classics have come under 
O'Dwyer's guidance, not least the 
Lennon-McCartney catalogue, 
from which Panasonic are negoti¬ 
ating to use All You Need Is Love. 
Formed in 1985, the business 

development department's role is 
to "look after adverts, video licens¬ 
ing and films," says O'Dwyer, 
though her own career with EMI 
stretches back to the formation of 
the publishing firm in 1972. 

'Artists used to 
balk at having 
their work in 
ads, now 
virtually 
everyone would 
like to be in 
commercials' 

THE WINNER of the £10,000 Gemini Fellowship for composers is 31-
year-old Simon Holt. Awarded by the Gemini Foundation and administer¬ 
ed by the Worshipfu. Company of Musicians, the fellowship funds a sub¬ 
stantial work to be performed in two years time. Pictured are Holt (centre) 
with 1987 Gemini Fellowship winner Simon Bainbridge (left) and com¬ 
poser Edwin Roxburgh, chairman of the panel of judges 

When EMI took over the vener¬ 
able Francis Day & Hunter and re¬ 
named the company, O'Dwyer 
was a consultant to FDH, having pre 
viously been a leading indepen¬ 
dent song and record plugger. She 
worked on numbers by Acker 
Bilk, Ken Dodd, The Shadows, Tom 
Jones and Engelbert Humperdinck. 
"I was the first indie plugger," she 
says, "and I started the practice of 
putting stickers on the A sides of 
singles. Neil Ferris of Ferret & 
Spanner used to work for me". 
Kay O'Dwyer became the first 

woman director in any of the EMI 
group of companies and initially 
looked after the "standard and 
MOR side of the catalogue". Since 
setting up the new department, she 
says that income from adverts and 
films has increased five-fold: "while 
at one time some artists would 
balk at having their work in ads, 
now virtually everyone would like 
to be in commercials". 

KAY O'DWYER: exploiting the publishing archives 

She points out that EMI led the 
way in generating hits from ads 
with My Baby Just Cares For Me 
and Wonderful World ("Peter Rob¬ 
inson at RCA couldn't understand 
why his Sam Cooke catalogue be¬ 
gan to sell again!"). Now, with a 
more pop-oriented generation in 
control at the agencies, O'Dwyer 
has a dozen current and recent 
campaigns featuring EMI songs. 
There's Sheba cat food (If), Shell 
(I Wanna Break Free), Nivea (the 
Isleys' Freedom), Anchor butter (In 
The Mood) and even that partner¬ 
ship made in heaven, Matey and 
I'm Forever Blowing Bubbles. 
Almost the only senior EMI 

executive remaining in Peter 

Reichardt's new team at Charing 
Cross Road, Kay O'Dwyer is faced 
with integrating the pick of the for¬ 
mer SBK catalogue with her EMI 
material. "Every day we go 
through the SBK songs to familiar¬ 
ise ourselves with it," she says, 
while pointing out that "a lot of 
their older songs were originally at 
FDH before going to United Artists 
and now coming back." 

Ever an enthusiast, O'Dwyer's 
current favourite is Lionel Bart's 
Abbey National jingle. As Happy 
Endings, Bart has turned it into a 
full length song and is recording it 
himself for EMI Records. "A Christ¬ 
mas number one," is Kay 
O'Dwyer's prediction. 

LOOKING EAST 
The first executive conference on the dramatic 

opening of East European music markets 

EAST BERLIN 7, 8, 9 NOVEMBER 1989 
"Looking East" 

Agencjî Autorska (PL) 
Amiga rGDR) 
Amstehe (PL) 
Applauîe 
Artia (CZ) 
Artisjus (Hung) 
ASCAP 
Author- Rights Office (GDR) 
Avesco Screenco 
AWA (GDR) 
Balkatoi (BG) 
Barruco Group 
BASF 
BBC 
BMG 
BMI 
Buster Concerts 
CBS 
Centropolis Film Production 
Chrysals 
CNN 
Colosseum Records 
ComCoTcert (GDR) 
Committee for TV (GDR) 
Committee for Entertainment (GDR) 
Committee for Radio (GDR) 
Czechoslovak Radio 
Czechoslovak Television 
Deutsche Schallplatten (GDR) 
Dino Ml sic 
Dirk Studios 
Doctor Music 
East West Entertainment 
EMI 
EMI Expert 
Estonian Radio 

will bring together music executives from East and West. Companies already reserved include: 
Falcon Schallplatten 
Filmhaus München 
Fisher Park 
Foreign Ministry (GDR) 
Frere Cholmeley 
FTS Agency 
Gay & Co 
Golden Orpheus International Festival (BG) 
Goskoncert (USSR) 
Granada TV 
Hit & Run 
Iberafon Sa 
IFPI 
Initial TV 
Interkoncert (Hung) 
International Talent Group 
International Music Centre (USSR) 
ISBA Records 
Island Records 
JRT-TV (YU) 
Kiado es Management (Hung) 
King Records (japan) 
Kompas Concerts (YU) 
Le Maitre 
Magyar Radio (Hung) 
Magyar TV (Hung) 
Martin Greene Ravden 
MCA 
MCM Network 
MCPS 
Melodia (USSR) 
Metronome 
MezhKniga (USSR) 
Mighty Boy 
Ministry of Culture (France) 
Ministry for Publications (GDR) 

Ministry of Culture (GDR) 
MMA 
Monster Talent International 
MPM 
MSM Management 
MTV Europe 
Music Box 
Music Week 
Music Directorate (BG) 
National Palace of Culture (BG) 
NBDC 
NDR International 
New Music Seminar 
Object Enterprises 
Pagart (PL) 
Patricia Records Aps 
Peat Marwick McLintock 
Phono Musik GmbH 
Pickwick International 
Polish Jazz Society 
Polskie Nagrania (PL) 
Polskie Telewizia (PL) 
PolyGram 
PolyGram Music Video 
PPM Radio Waves 
Pragokoncert (CZ) 
Prestige Talent 
Pro:Musik 
Programe 
PWL Records 
Radio City Music Hall 
Radio Computing Services 
Radio and Television Bulgaria 
Ring Records (Hung) 
Robertson Taylor Insurance 
Rock Records (Taiwan) 

Rock Summer Management (USSR) 
Rondor Music 
RooArt 
Ropot Promotion (YU) 
Rosebud Agency 
Rough Trade 
SACEM 
Schoolhouse Management 
Sky Rock Radio 
Slovan (CZ) 
Sofiaconcert (BG) 
Sound of the Future GmbH 
Sovtelexport (USSR) 
SPEDIDAM 
SPPF 
Stafford Knight Insurance 
Station Agency 
Strand Magnetics 
Super Channel 
Supraphon (CZ) 
Tele 5 
Théâtre de la Ville 
Tivoli Gronalind 
Toshiba 
Tower Records 
Triad Artists 
VAAP (USSR) 
Virgin Records 
Virgin Vision 
Warner Chappell 
Weast Productions (Hung) 
World Service Agency 
Yugoslovenska Radiotelevizija 
ZAKR (PL) 
ZPR United Entertainment Enterprises (PL) 
ZPR Records (PL) 

Soviet Union • East Germany • Hungary • Bulgaria • Poland • Czechoslovakia • Yugoslavia 
For your "Looking East" brochure and booking form call or fax: 

AUSTRALIA 
Grant Galton 

Tel: (02) 552 3166 
Fax: (02) 552 3320 

FRANCE 
Bernard Batzen / Programe 

Tel: (I) 42 51 40 40 
Fox: (I) 42 51 SI 96 

Roz Graham 
TRIBUTE PRODUCTIONS LTD 
Unit E 144 Liverpool Road. 

London, Nl ILA, UK 
Tel: (01) 700 4515 
Fax: (01) 700 0854 

USA 
Rachel Schadt 
Tel: (2 12) 787 5763 
Fax: (212) 721 3769 

WEST GERMANY 
Teddy Hoersch 
Pro:Musik GmbH 
Tel: (22 1) 552026 
Fax (221) 557561 

Sponsored by 
MUSIC WEEK 

TOSHIBA 
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Records to be featured on this 
week's Top Of The Pops 

Panel soles compared to last week - +1 % 

(WFEK 41) _ 

SLEEPING MY 
TITLES A-Z (WRITERS) 

SIMPLY RED 

W2775/T/CD 

$ IWAWAY 
OUT NEXT WEEK 

DISTRIBUTED BY UUE» HcCUHUb LIU. Six A WAKNtrt uummumgai iuao uu 
ORDER FROM THE UUÒa TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR LUea SALESPERSON 

'll*8" of Ide Lobel 7" (12'1 Number (Distributor, 

Artists (Producers) Publishers I I If V 

1 RIDEONTIME • deConslruction/RCA PB 43055(12-8743056) (BMG) 
0 Block Box (Groove Groove Melody) Warner Chappell Music © 

2 , PUMP UP THE JAM O Swanyard SYRfT) 4 (BMG) 
_ 2 2 Technotronic feat. Felly (Sound Products) Brothers Org/BMC/BOGAM 

3 IF ONLY I COULD O Circo/Virgin VR(T) 34(F) 
_ 3 ° Sydney Youngblood (Clous Zundel) Copyright Control_ 

△ 

4.™ THAT'S WHAT I LIKE * Music Factory Dance MFD(T) 002 (BMG) 
LIU Jjve Bunny & The Mastermixers (Pickles/Hemstock) Cop. Con._ 

5„ „ STREET TUFF Desire WANT(X) 18 (PAC) 
2 2 Rebel MC/Double Trouble (Double Trouble & Rebel MC) Fiction Songs 

6 DRAMA! Mute (1 2)MUTE 89 (l/RT) 
_ 4 3 Erasure (G Jones/M Sounders/Erosure) Sonet-Musical Moments/Sonet 

7 , , SWEET SURRENDER Precious/Phonogrom JEWEL 9(12) (F) 
_ ° 3 Wet Wet Wet (Wet Wet Wet) Chrysalis Music/Precious Music_ 

WE DIDN'T START THE FIRE 
Billy Joel (Mick Jones/Billy Joel) EMI Songs © 

CBS JOEl(T) 1(C) 

△ 

Pei A 

9 „ , YOU KEEP IT ALL IN Ga! Discs GOD(X) 35(F) 
_ 8 4 The Beautiful South (Mike Hedges) Go! Discs Music ©_ 

, GIRL I'M GONNA MISS YOU Cooltnmpo/ChmalisCOOLIX) 191(C) 
24 3 Milli Vanilli (Frank Farion) George Gluck Music/Eó Music 

n £ , RIGHT HERE WAITING 0 EMI USA (12)MT72 (E) 
5 ' Richard Mane (Richard Marx/David Cole) EMI/Worner Chappell © 

W . 7 THE BEST Capitol (12)CL 543 (E) 
_ ' 2 Tino Turner (Don Hortman/Tino Turner) Zombo Music ©_ 

W 10 , IF I COULD TURN BACK TIME 
_ 8 7 Cher (Diane Warren/Guy Roche) EMI Music 

Geffen GEF 59(T) (W) 

M  LEAVE A LIGHT ON Viroin ys(n 1210 (F) 
_ 28 2 Belindo Carlisle (Rick Nowels) Future Furniture/Virgin Music_ 

△ 

IE 9 2 CHOCOLATE BOX CBS atomj) 8(C) 
** Bros (Nicky Graham) EMI Music/Graham Music/Warner Chappell Music 

■JE NAME AND NUMBER Mercury/PhonogromCAT(X)6(F) 
lw 14 5 Curiosity (Skinner) Curio Sounds/Chelsea/Warner Chappell ©_ 

VW „ , CAN'T FORGET YOU Chrysalis CHS(1 2) 3419(C) 
IX 22 2 Sonia (Stock/Aitken/Watermon) All Boys Music 

1ft st X ROOM IN YOUR HEART Chrysalis LIBPO 7 (C) 
IO 3 4 Living In A Box (Chris Porter) Empire Music/Warner Chappell © 

IO w e OYE Ml CANTO (HEAR MY VOICE) Epic 655287 7 (12-655287 6) (C) 
iy ° 5 Gloria Estefan (Emilio Estefan Jr/Jorge Casos/Cloy Ostwald) EMI © 

Oft tn CHERISH Sire W 2883(T) (W) 
A V u Madonna (Madonna/Pafrick Leonard) Warner Chappell Music © 

△ M ,, , MANTRA FOR A STATE OF MIND Rhythm King/Mute LEFT 35(T) (l/RT) 
^1 2 5 S'Express (Mark Moore/Rico Conning/Williom Orbit) Rhythm King 

2300 Jackson Street (Jackson, 
Jockson/Jackson,Jockson 
Griffin) _ 78 

Afro Dizzi Act (West/Birkett) 58 
All I Wont From You 

(Sheppord/Smrth) 85 
Always On My Mind (Pigott 

T raven) - 91 
Armageddon Doys Are Here 

(Again) (Johnson) . 70 
Bed Of Noils (Cooper 
Worren/CMd)_ 40 

Best. The (Knight/Chapmon) 1 2 
Biome It On nie Boogie 

(JocksorVJockson/Rrohn) 46 

Mantra For A State Of Mind 
(Moore). — . — 21 

Meltdown (Rowfcngs/Herel) 96 
Miss You Much (lewts/Horns 

III) _ 53 
Nome And Number (Cunosity/ 

Skinner) - 16 
Numero Uno (Limoni/ Dovok/ 

OhVMKxeeni-
Oxigene IV (New Version) 

Oye Mi Conto (Hear My 
Vo*ce| (Estefon/Casos/ 

.35 
42 

-69 

/ B/W 

Holding Back The Years 
(Acoustic Version) 

YZ424/T/C/CD OUT NEXT WEEK 
Con't Forget You (Stock/ 
Aitken/wotermon) 

Cherish (Madonna 

Chocolate Box (Gosv 
Grohom)_ 

20 

Personal Jesus (Gore)-
Pump Up The Jom (Komos»/ 

19 
.55 
...43 
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Crossroads (Chapman)   75 
Don't Drop Botnets (Tennant 
Lowe)._ - 47 

Don't let Me Down Gently 
(The Wonder Stuff) 56 

Don't Moke Me Over 

■ warren J- i J 
If Only I Could (Youngblood) 3 
Innocence (MacColl Glen,ster. 

If s AH Coming Bock To Me 
Now (Steinman) . .77 

h's The Some Old Sona 
(Hollo nd/Dozier Holla nd) 

Kennedy (Gedge) - 33 
Knockin' On Heaven's Door 

(Dyton)_  86 
lambada (De Okve.ro) 95 
Leon On You (Tomey)- 28 
Leave A Light On (Nowels/ 

let The Boy Begin (Benn) . 50 
Life (Gront/Stevens/Brown) 99 
live On Stage (W.lsorv 

Williams) _ 97 
Love And Regret (Ross)—. 63 
Love In An Elevator (Tyler/ 

O' Donnel/Tolhurst)  . 67 

De Quincy) . . . 
Real Wild House, The (to be 

confirmed)... — 
Restless Doys (And Why 

Not). .. 
Ride On Time (Hartman/ 

.39 

62 

R.c^Here Woihng (Morx? , 

Rood To 
Rood To Your Soul (Bncheno/ 
Cousm/Pnce/Regan)- 44 

Rock WifCho (Rexv Simmons) 

Derbyshire, Hammond). 18 
Run Silent (Fohey/Feldmon/ 

Detroit) - 54 
Soy Goodbye (Burton). 98 
Secret Rendezvous (Babyface. 

Reid/Simmons| - 24 
Secrets (Court). 61 
Sensual Wortd. The (Bush) .29 
Silver And Gold (Smrftv 

Barnett/ColweR/Young) 60 
Slaves No More (Dr Robert)^ 

Someday (Youll Come 
Running) (Rondoll/Rondal/ 

(Orzobol/Smith)- 34 
Standing There (The Creatures^ 

Street tuff (Guest/Menson/ 
Weil)-- - 5 

Sueno Latino (Gottsching/ 
Gemolotto/Collino/Persi) 65 

Sun Rising. The (Waddington 
Ma-shF _ 76 

Sweet Invisibility (Kone/Kone^ 

Pelow)- 7 
Swing The Mood (Vonous) 32 
Toke CoiAon With My Hearty 

Tole It ^rom Me (Chnstion/ 
Hartman) . . 72 

That's What I Like (Vonous) —4 
This Love Affair (Slrangio/ 

Pulan) 83 
This Waiting Heart (de Burgh) 

Time Warp (PWL Remix), The 
(O'Brien) - 25 

Trail Of Tears (Tyto) -.-49 
Underneath Your Pillow (It 

Bitot). -93 

Wonted (St John)-- 57 
Way Of The Wortd (Olsen) 87 
We Didn't Start The Fire (Joel)8 
Wishing On A Star (Colvin) z2 
You Keep It Al In (Heaton/ 

True Love (CkviHes/Cole/ 
Wiloms)  _ 92 

Your Love (Knuckles). 82 

THE NEXT 25 

80 84 

THE SUN RISING wu n 4i<n nr 

IT'S ALL COMING BACK.. v^eVSTIZH F 
Poxdoro s Boi (J« Sfcmmox lod Bon R.ghhoiig Mm.« 

2300 JACKSON STREET Ep« 65520* 7 *5520* 6 C 
Th Jakioqs Jomo«vl«d<h Rhy/Gqee Griff» EMI (op (o* 

W.F.L. F«tory FM Z3Î7 (ir FAÍ Z37 (P 

Yui» num 3(F) 

33
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△ 

△ 

■PS' 

AO A WISHING ON A STAR 10/WrginTEN(X) 287(F) 
14t 40 2 Fresh 4 (Children Of The Ghetto)/Lin E (Smith/Mighty) Warner C. 
MA IOVE ON A MOUNTAIN TOP Fanfare (12IFAN 21 (P) 
»W 32 2 Sinitto (Phil Hording/lan Curnow) PolyGram Music_ 

SECRET RENDEZVOUS 
Karyn White (LA./Babyface) Warner Chappell Music 

Warner Brothers W 28S5(T) (W) 

aw TH E TIME WARP (PWL Remix) 
13 ’ Damian (Des Tong) Richard O'Brien/Druidcrest 

•Arm THE ROAD TO HELL (Part 2) 
mO LLiJ Chris Rea (Chris Rea/Jon Kelly) Magnet Music 

MW LOVE IN AN ELEVATOR 
w# ' 6 Aerosmith (Bruce Fairbairn) Swan Song Music 

Jive JIVEfT) 209 (BMG) 

WEA Y2431(T)(W) 

Geffen GEE 63fT) (W) 

LEAN ON YOU EMI (12)EM 105 (E) 
_ Cliff Richard (Alan Torney) Warner Chappell Music_ 

4 A , THE SENSUAL WORLD 
' 3 Kate Bush (Kate Bush) Kate Bush Music 

EMI (12)EM 102(E) 

81 GOOD LOVIN' 

YOUR LOVE 

$3 67 THIS LOVE AFFAIR 

IT'S THE SAME ... 
0U Tk.nl Work l.M«i Jo* 

CK 655730 7 fir^S523B « lC 

Trgi/Rad«oi TRAIT J) (SP 

SubkiwLIMf T: I13(F 

ALL I WANT FROM .. Moto» ZM37Î3 ZT43734 bj»c 

86 79 KNOCKIN’ ON HEAVBTS . .. Wow Wo W 2B6ST W 

WAY OF THE WORLD 

89 

HEAVEN S HERE 
92 Holh JoAomm Steph» 

DON'T TAKE IT . 

OA 7A FREE AT LAST ▼V /6 . 

M(A OUT 13*5 (F 

Ami. 112*34 ¡ir 612634 

CkaaexM 0UMPI2) 217 (BMC 

o-, ALWAYS ON MY MIND PwMo« 178 6731 f 
Mergo» Sim PwXVPmI Trmn BromptoACop Cm 

93 

(YOU ARE . .) TRUE LOVE Bnokout aim USAT *71 F 
SeJurTo« Rohn Cliniltv'Drvxl Cote Copr^* (oetroi 

UNDERNEATH YOUR PILLOW v.^YSr 1215 F 

30 20 9
I NEED YOUR LOVIN' Def Jam 6551436 (12-655143 7) (C) 

TAKE CAUTION WITH ... 

Alyson Williams (Vincent Bell/Russell Simmons) Island Music 

wv , HARLEM DESIRE WEAYZ415(T)(W) 
■I 19 3 London Boys (Rolf Rene Moue) Warner Chappell Music_ 

A A SWING THE MOOD * Music Factory Dance MFD(T) 001 (BMG) 
ww 26 14 Jive Bunny & The Mastermixers (Pickles/Hemstock) Cop. Con. 

A A „ , KENNEDY RCA PB 43117 (12--PT 43118) (BMG) 
WW 34 2 The Wedding Present (Chris Allison/Wedding Present) Hallin/EMI 

M LAMBADA 
Kooma iBMMMtW*, 

AX 7R MELTDOWN 
/B Overti Dm Rovktg

05*55011 7 12-455011 T «AG 

SOWING THE SEEDS OF LOVE Fontana/Phonogrom IDEAfT) 12 (F) 
tears For Fears (Tears For Fears/Dave Bascombe) Virgin Music © 

NUMERO UNO Chybeat/Beggors Banquet CBE 742 (CBE 1242) (W) 
Starlight (Groove Groove Melody) Warner Chappell Music_ 

OA w , I WANT THAT MAN Chrysalis CHS(12) 3369(C) 
52 2 Deborah Harry (Tom Boiley/Eric 'ET' Thorngren) Point Music 

ROCKWIT'CHA MCA MCAfT) 1367(F) 
Bobby Brown (LA./Babyface) Warner Chappell Music/Cop. Con. 

no a EVERY DAY (HOVE YOU MORE) pwl pwl(T) 43 (P) 
OO 29 6 Jason Donovan (Stock/Aitlœn/Waterman) All Boys Music (s) 

na X! , the REAL WILD HOUSE BCM BCM 322(X) (P) 
w“ 43 3 Raul Orellana (Raul Orelloia) Copyright Control 

xt n BED OF NAILS Epic ALICE(T) 3(C) 
47 2 Alice Cooper (Desmond Child) Ezra Music/EMI Music/EMI Songs 

Ælm DON'T MAKE ME OVER Champion CHAMP (12)213 (BMG) 
"WB Sybil (Jomes Bratton/Delores Drewry) Warner Chappell Music 

AOrm OH WELL Podophon.(i2)R 6236(E) 
‘‘‘“4 Oh Well (Axel Henninger/Westside) Rochel Music (Leosong) 

, PERSONAL JESUS mu..(12)BONG17(I/RT) 
"Ww 30 ° Depeche Mode (Depeche Mode/Flood) Grabbing Hands/Sonef 

„ o ROAD TO YOUR SOUL Mercu7 /PhonogramEVEN(X) 10(F) 
3- 3 ÀH About Eve (Paul Samwell-Smith) BMG Music 

FEEL THE EARTH MOVE CBS 655294 7(12- 655294 6) (C) 
Martika (Michael Jay) Screen Gems-EMI Music 

JI4K BLAME IT ON THE BOOGIE Jiv. JIVE/T) 217 (BMG) 
■BO 38 ° Big Fun (Stock/Aitken/Waterman) Global Music 

ax n DON'T DROP BOMBS Epic ZEE(T) 2 (C) 
46 2 Liza Minnelli Pet Shop Bcys/Julian Mendelsohn) Cage/10 Music (s) 

HEY DJ/I CAN'T DANCE.../SKA TRAIN Rhythm King L£FT 34(T) (l/RT) 
■60 36 10 Beatmosters/Betty Boo (Beatmasters/Betty Boo) Rhythm King/Zomba 

zt rm TRA,L 0F TEARS CH,NA 20 (12'CH.,NX »i P 
Th® Dogs D'Amour (Mark Dearnley/The Dogs D'Amour) Empire Music 

Eft X-, X LETTHE DAY BEGIN MCA MCAfT) 1362(F) 
Ow 52 3 The Call (Michael Been/J»n Goodwin) Warner Chappell Music 

51 45 18 
FEEL FOR YOU (Remix) Warner Brothers W2764(T)(W) 
Chaka Khan Arid Mardir) Warner Chappell Music 

EO « n LOVE STRAIN Syncopate/EMI SY 30 (E) 
55 2 Kym Mazelle (Alvin Moody/Vincent Bell) Tanney St Songs/EMI Music 

EO 10 MISS YOU MUCH Breakout/AiM USA(T) 663 (F) 
3 Janet Jackson (Jimmy Jan/Terry Lewis/Janet Jackson) EMI Music 

EM rm RUNSILENT Hrr/London F(X) 119(F) 
Shakespears Sister (Feldman/Shakespears Sister) WC/Make-Z/Orca 

EE 6 1 Z PARTYMAN Warner Brothen W 281 4(T)(W) 
99 4 6 Prince (Prince) Warner Chappell Music (s) 

EM « DON'T LET ME DOWN, GENTLY Polydor GONE(X) 7 (F) 
OO ' 4 The Wonder Stuff (Pat Collier) PolyGram Music 

ET A0 o WANTED Epic HALO(T) 1 (C) 
9^ 69 2 Holo James (Bob Sargeant) MCA Music 

EO cn i AFRO Did ACT Escape/Supreme AWOL(T) 1 (P; 
7 Cry Sisco! (Uno Hoo/Chris Birkett) Blue Mer Music/Virgin Music 

EO rm STANDING THERE Wondedand/PolydorSHE(X)17(F 
16U41 The Creatures (Mike Hedges/Creatures) Dreamhouse/Warner Chappell 

jtArm SILVER AND GOLD EMI (12)EM 107 (E) 
V V ASAP (Stephen Stewart-Short) Zomba/Warn er Chappell/Rondor/Bright 

Al 40 SECRETS Lazv/RCAPB43173(12’-PT43174)(BMG) 
QI 49 3 The Primitives (Paul Sampson/Wayne Morris) Complete Music 

4C.61 rm RESTLESS DAYS Island (12)15 426(F) 
Oä And Why Not? (Alan Shacklock) Copyright Control 

4t-» „ s LOVE AND REGRET CBS DEAC(T) 10(C) OJ 42 5 Oeacon B|ug (Wame Li„ sey) ATV Music

_ SOMEDAY (YOU'LL COME RUNNING) Epic DINK(T) 1 (C) 
68 2 FM (Neil Kemon) Atso Music/Pattrianna Music 

AC SUENO LATINO BCM BCM 323(X) (P) 
w® 56 4 Sueno Latino/C. Damas (Massimino/Angelino/Cutmaster-G) Stop & Go 

AArm THIS WAITING HEART a&m am(Y) 528 (F) 
VW Chris de Burgh (Roy Thomas Baker) Rondor Music 

AT LOVESONG Fiction/Polydor FICS(X) 30 (F) 
V# J The Cure (Smith/Allen) Fiction Songs 

MO ZA , SWEET INVISIBILITY Circa/Virgin YR(T) 37 (F) 
WÖ 5 3 Hue And Cry (Goldberg/Biondolillo/Kane) Warner Chappell Music 

AO AS 7 OXYGENE IV (New Version) Dreyfu$/PolydorPO55(12;-PZ55)(F) 
wT 6 2 Jean Michel Jarre (Jean Michel Jarre) Warner Chappell Music 

TO 77 0 ARMAGEDDON DAYS ARE HERE (Again) Epic EMU(T) 10(C) 
> w 73 2 The The (Warne Livesey/Matt Johnson) Lazarus Music/10 Music 

wi 0 1 JUST DON'T HAVE THE HEART EMI(12)EM1O1 (E) 
< ■ 8 Cliff Richard (Stock/Aitken/Waterman) All Boys Music (s) 

TO A7 7 TAKE IT FROM ME Island (12)15 427(F) 
< Roger Christian (Gary Katz) Blue Mountain Music/EMI Songs 

Tnrm SLAVES NO MORE RCAPB43201 (12-8743202) (BMG) 
g g|ow ̂ on |,eyS feot Sylvia Telia (Dr. Robert) Trash/Warner C. 

74CE1 'LL SET YOU FREE CBS BANGSfT) 7 (C) 
langles (Davitt Sigerson) EMI Songs/lndian Bingo/Chrysalis 

TK CROSSROADS Elektra EKR95(T)(W) 
# W 6 3 Tracy Chapman (David Kershenbaum/Tracy Chapman) EMI Songs 

I 

1 

I 

I« Th Mu TTM 101) GAtVSP 

LIVE ON STAGE 

SAY GOODBYE 

99 95 U« 

1OO GRINGO 

PLATINUM 
(600,000) 

Breokout AIM USAT Mf (P 

OS WHITT I IC 

KA PB 42115 (12" FT 4211*) (BMG 

• GOLD 
W  (400,000) 

V) Indicates title available in sheet music 

. . Panel Sales Increase over last week 

Q SILVER 
(200,000) 

Compiled by Gallup for the BPI, Muik Wee* and the BBC 
based on a sample of 500 conventional record outlets Rec¬ 
ords which would have appeared between positions 76-100 
have been excluded if their sales have fallen in two consecu¬ 
tive weeks, and if their sales fell by 20 per cent compared 
with last week, (g) 
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INCORPORATING LP, CASSETTE & CD SALES 

Ti~IE 
vVONDER 
STUFF 

Nol ö CROSSROADS cd Tracy Chapman Elektra EKT61 

2 ; 2 FOREIGN AFFAIR • cd 
Tina Turner Capitol ESTU 2103 

3 1 THE SEEDS OF LOVE cd 
Tears For Fears Fontana 8387301 

4 3 CUTS BOTH WAYS cd 
Gloria Estefan Epk4651451 

5 d HUP cd Wonder Stuff Pofydor8411871 

6 d OH MERCY CD Bob Dylan CBS 4658001 

7 5 LIKE A PRAYER ★ ★cd 
Madonna Sire WX 239 

8 4 WE TOO ARE ONE O cd 
Eurythmies RCA PL 74251 

9 14 THE TWELVE COMMANDMENTS OF DANCE 
• CD 

London Boys Teldec/WEA WX 278 

10 10 TEN GOOD REASONS ★★ cd 
Jason Donovan PWLHF7 

11 12 A NEW FLAME ★★★★cd 
Simply Red Eleklra/WEA WX 242 

12 ó RHYTHM NATION 1814 • cd 
Janet Jackson a&m AMA 3920 

13 9 REPEAT OFFENDER • cd 
Richard Marx EMI USA MIL 1043 

WUCM ,wr_>Atr»oi rt_»laum. vriia -nAi« 

35 
24 TRASH cd 

i Alice Cooper Epic465130l 

36 
27 BATMAN (OST) • cd 

Prince Warner Brothers WX 281 

37 
9 RETRO O cd 

Lou Reed RCA PL90389 

38 
58 HEART OF STONE cd 

Cher Geffen WX 262 

39 
32 IMAGINATION • cd 

Imagination Stylus SMR 985 

40 
,8 CANDLELAND cd 

Ian McCulloch WEAWX303 

41 
34 RAW CD 

Alyson Williams Def Jam/CBS 4632931 

42 
VIVALDI FOUR SEASONS cd 
Nigel Kennedy/ECO EMINIGE 2 

43 
40 SACRED HEART O cd 

Shakespear's Sister London828l3H 

44 
35 VELVETEEN ★ cd 

Transvision Vamp MCA MCG 6050 

45 
3, STREET FIGHTING YEARS ★ cd 

Simple Minds Virgin MINDS 1 

46 
37 CHOICES • CD 

The Blow Monkeys RCAPL74191 

47 
PARADISE • cd 
Inner City io/v¡rgin Dix 81 

48 
33 SINGALONGAWARYEARS • cd 

Max Bygraves Parkfield Music PMLP 5001 

49 
42 THEMES • cd 

Vangelis PolydorVGTVl 

50 
THE MIRACLE ★ cd 
Queen Parlophone PCSD 107 

51 
39 DR FEELGOOD O cd 

Motley Crue Elektra EKT 59 

52 
30 CHANGE O CD 

Alarm I.R.S. EIRSAX 1020 

53 
4 WATERMARK ★★cd 

Enya_ WEAWX199 



14 ★ ★ CD 

Deacon Blue CBS 4633211 

ir M HERE T0DAY - TOMORROW, NEXT WEEK CD I 5 W« Sugarcubes One Little Indian TPLP1 5 

Q JARRE LIVE cd 16 M Jean Michel Jarre 

rtA IUHIIMU IHt HbUtrri 'SlMXjLb 
'DON'T LET ME DOWN GENTLY' 
AND THE FORTHCOMING SINGLE 

'GOLDEN GREEN' 
Order from PolyGram. Telephone 01-590 6044 

55 8

Polydor 8412581 

PUMP cd 
Aerosmith Geffen WX 304 

TOP • 20 • COMPILATIONS 
IO 16 ANYTHING FOR YOU ★★★ CD 18 6 Gloria Estefan & Miami Sound Machine Epic 463125-1 

Mn 1 , DEEP HEAT 4 - PLAY WITH FIRE cd 
HUI Various Telstar STAR 2388 

KYLIE ★★★★★★ cd 
Kylie Minogue 

STRAIGHT OUTTA COMPTON cd 
N.W.A. 

-, SOUTHSIDE • cd 56 Texas 

__ TRACY CHAPMAN ★★★cd 37 - Tracy Chapman 

-- m EARTHQUAKE WEATHER cd 58 Wil Joe Strummer 

PWLHF3 

Ruthless/4th • BWoyBRLP534 

Mercury/Phonogram 8381 71 1 

Elektra EKT 44 

Epic 4653471 

-- STEEL WHEELS cd 
19 3 Rolling Stones CBS 4657521 

IS THIS LOVE CD 
Various EMI EMTV 47 

-- FULL MOON FEVER • cd 
59 Tom Petty MCA MCG 6034 

7B HOME LOVIN' MAN cd 
20 23 Roger Whittaker 

NOW THAT'S WHAT I CALL MUSIC 15 cd 
Tembo/Polydor RWTV2 Various EMI/Virgin/PolyGram NOW 15 

„ THE INNOCENTS ★ ★ cd 
60 Erasure 

-- 7 SEASON'S END O cd 
21 Marillion EMI EMD 1011 

4P] ITALIA - DANCE MUSIC FROM ITALY cd 
■■■ Various De Construction/PL 74289 

Mute STUMM 55 

— — io ADEVA • CD 22 Adeva Cooltempo/Chrysalis ICTLP 13 

ETERNAL LOVE cd 
Various K-Tel NE 1447 

,, 3 FEET HIGH AND RISING O cd 61 De La Soul Big life DLSLP 1 

-- THE RAW AND THE COOKED ★★ cd 
23 ° Fine Young Cannibals London 8280691 

LOVE HOUSE co 
Various K-Tel NE1446 

- - „ KARYN WHITE • cd 
24 25 Karyn White Warner Brothers WX 235 

HEART AND SOUL • cd 
Various Heart & Soul/PolyGram HASTY 1 

-- „ RAW LIKE SUSHI ★ cd 
25 21 Neneh Cherry 

LEGENDS AND HEROES O cd 
Various 

Circa/Virgin CIRCA 8 

Stylus SMR 987 

,- IT'S A BIG DADDY THING cd 
62 3 Big Daddy Kane Cold Chillin'/Warner WX 305 

z- .. DISINTEGRATION • cd 
63 Cure 

z - „ MARTI KA cd 
64 Martika 

Fiction/Polydor FIXH14 

CBS 4633551 

-, „ DON'T BE CRUEL ★★ cd 
26 2 Bobby Brown 

o B3 MOTOWN HEARTBREAKERS cd 
V ■■■ Various 

n FLYING COWBOYS cd 65 “J Rickie Lee Jones Geffen WX 309 

MCA MCF 3425 

ANOTHER PLACE AND TIME • cd 
27 ' Donna Summer Warner Brothers WX 219 

W . JUST SEVENTEEN - HEARTBEATS cd 
6 Various 

TelstarSTAR 2343 

Fanfare F ARE 1 

„ SEARCHLIGHT co 
28 Runrig 

DIRTY DANCING (OST) ★ ★ co 
Various RCA BL 86408 

Chrysolis CHR 1713 

29 0
SLEEPING WITH THE PAST O cd 12 ° GREATEST EVER ROCK 'N' ROLL MIX • cd 

Various Stylus SMR 858 

Elton John Rocket/Phonogram 8388391 

-- APPETITE FOR DESTRUCTION ★★ cd 
30 3 Guns N' Roses Geffen WX 125 

n  H PRECIOUS METAL • cd 
13 M Various 
— 

Stylus SMR 976 

, , 7, KICK ★★★ cd 
66 iNxs Mercury/Phonogram MERH 114 

n NEW LIGHT THROUGH OLD WINDOWS ★★ cd 
0/ Chris Rea WEAWX200 

, - 44 HEART LIKE A SKY cd 68 Spandau Ballet CBS 4633181 

, - 53 THE ULTIMATE COLLECTION cd 
69 The Kinks Castle Comms. CTVLP 001 

-, „ ASPECTS OF LOVE cd 
31 23 Original Cast Really Useful/Polydor 841 1261 

1A 16 G00D MORNING VIETNAM (OST) • cd 
1*4 Various A&MAMA3913 

__ „ GIPSY KINGS • CD 
70 ° Gipsy Kings TelstarSTAR 2355 

,0 m liquidizer cd 
Jesus Jones 

1C U TOP GUN (OST) ★ CD 

13 12 Various CBS 70296 

., ERROL FLYNN cd 
71 3 Dogs D'Amour China/Polydor 8397001 

Food/EMI F00DLP3 

„ CLUB CLASSICS VOL ONE ★ cd 
33 Soul II Soul 

„ NITE FUTE 2 • cd IO * Various CBSMOOD8 

TO 13 THE CREAM 0F ERIC CLAPTON ★ ★ CD 72 EricClapton/Cream PolydorECTVi 

10/Virgin DIX 82 

Q TOUGH IT OUT cd FM Epic 4655891 

17 .. DEEP HEAT 3 • CD 
17 14 Various_ 

1Q n NOW DANCE '89 cd 
IO 13 Various 

TelstarSTAR 2364 

-- 7. HYSTERIA ★★★co 
73 4 Def Leppard Bludgeon Riffola/Phono HYSLP 1 

EMI/Virgin NOD 3 

62 SILKY SOUL cd 
74 02 Maze feat. Frankie Beverly Warner Brothers WX 301 

★ -w W TRIPLE platinum * * 
(900,000 units) 

• GOLD Q SILVER 
(100,000 units) (60,000 units) 

DOUBLE PLATINUM 
(600,000 units) 

PLATINUM 
(300,000 units) 

El RE-ENTRY 
18 THE BLUES BROTHERS (OST) cd 

19 18 Various Atlantic K 50715 
□ BAD ★★★★★★★★★ cd Michael Jackson Epic 450290-1 

on n SOFT METAL ★ cd 2U ■■■ Various S*ylusSMR862 

CD: Released on Compact Disc 
"The British Record Industry Charts. © BPI. Compiled by Gallup for BPI, Music Week and BBC. Trade 



A&R talent 

Pursuit of 
happiness 
by David Golder 
BLUE PETER may seem an unlikely 
platform from which to launch a 
renewed assault on the charts, but 
it was an appearance on that 
children's institution which finally 
convinced Helen Shapiro to re¬ 
record her 1961 number one, 
Walking Back To Happiness. 

"They said they were doing a 
Sixties special and would I come 
along," explains Shapiro. "So they 
dressed me up in a mini skirt and 
all the attendant frippery and it 
was as simple as that. 

"The Blue Peter thing was a cul¬ 
mination really of a lot of people 
coaxing and saying, Why don't 
you release Walking Back To Hap¬ 
piness again," says Shapiro. 
"Friends, relatives, people in shops. 
Whenever people say my name 
they will automatically start whistl¬ 
ing it." 

The response to her Blue Peter 
appearance was immediate and 
very positive. Shapiro found that 
kids were recognising her in the 
street for the first time in years. The 
urge to re-record the song was ir¬ 
resistible. We did this new version. 
It's very modern in its rhythm and 
method of recording with a slight 
tongue-in-cheek element." 
The single, released on Oct 2 on 

Calligraph, is already receiving 
play on Radio Two, out Shapiro 
would like to see support from 
pop-oriented stations, especially 
Radio One. "I think we're probably 
going to aim it towards the young¬ 
er audience really because that's 
where the interest has come from. 
It's not your strict 100 and how¬ 
ever many beats, but it's 
dancable.'' 

However, Shapiro would not 
consider following Dusty Spring¬ 
field or Sandy Shaw and record 
with a modern pop group. "I have 
no ambition whatsoever to do any¬ 
thing like that. It's not my kind of 
music, but then Walking Back isn't 
strictly my kind of music either. 

"I've always had leanings to¬ 
wards jazz. It was my first love mu¬ 
sically and I was brought up on it. 
But in the Sixties it was considered 
uncommercial." Shapiro released 
her first jazz album in 1 983, which 
brought her to the attention of 
Humphrey Lyttelton. Since 1984 
they have frequently performed a 
live show in tribute to Duke Elling¬ 
ton. 

Whilst being realistic about the 
possibility of the single being a suc¬ 
cess, Shapiro would relish the op¬ 
portunity to re-record more of her 
old hits. The B-side carries only one 
of her minor hits, "instead of one 
of the more well known ones, just 
in case we can use them later." 

HERE'S THE news — original Wishbone Ash reform 

SHAPIRO: BLUE Peter badge 
holder 

Pilgrims' 
return 
by Kirk Blows 
'WE'RE DOING what comes natu¬ 
rally, which the original Wishbone 
Ash always did. Sometimes it got 
great results, sometimes it didn't." 
So says Ash guitarist Andy Powell, 
who, along with drummer Steve 
Upton, has been responsible for 
keeping the Wishbone flag flying 
during a pretty turbulent Tast 10 
years that has seen radical 
changes in personnel, record 
labels and management. 

The original line-up is now back 
together. Reuniting Powell and 
Upton with guitarist Ted Turner, 
wno defected back in 1975, and 
vocalist/bassist Martin Turner (no 
relation), whose departure in 1 980 
signalled, for many, the end of the 
Ash proper. "I think when Martin 
left," Powell says, "It was almost 
like breaking a sacred bond, and 
it liberated everyone." 

Martin left following the Just 
Testing album, complaining that 
"the number of years on the road 
had begun to take their toll," retir¬ 
ing into his home, where he devel¬ 
oped his own studio. "When I left 
the band I could not have told the 
difference between a synthesizer 
and a cheese sandwich, but I soon 
learnt," Turner says. 
Ted Turner, meanwhile, was 

keeping an even lower profile, liv¬ 
ing ana travelling around America. 
The Ash themselves, despite the 
changes, decided to carry on dur¬ 
ing the Eighties, in the face of pres¬ 
sure to declare themselves bank¬ 
rupt after being dumped by their 
management in 1981. 'We de¬ 
cided not to go bankrupt, but to 
pay all the creditors that we were 
mismanaged into owing money 
to," says Powell. 
They succeeded by gigging 

solidly in their established markets 
(US, Germany and other parts of 
Europe) and by creating new ones 
(Soviet Union, Poland, East Ger¬ 
many, India). 

It was, however, Miles Cope¬ 
land's idea to reform the four 
originals who had pioneered the 
famous twin lead guitar equalling 
act. Their instrumental Nouveau 
Calls album proved the chemistry 
was still there, prompting the new 
Here To Hear album for 1RS. 

"That was the great thing about 
Nouveau Calls," says Powell. "It 
proved there was something actu¬ 
ally there, that it wasn't purely a 
reformation for the sake of it. But 
it's never been difficult to play; 
that's the easiest part. The actual 
aspect of playing is always a privi¬ 
lege. That's my philosophy, it's a 
privilege to play." 

Russian 
around 
by Stu Lambert 
WHICH UK singer has broadcast 
right across the Soviet Union, 
appeared on a Gdansk television 
show which went out live to mil¬ 
lions more viewers and is making 
a TV special for Polish television? 
Who is negotiating with Melodiya, 
the Russian state record company, 
to record an album in the Soviet 
Union for distribution to the West, 
with an initial pressing run of 1 m 
"just to see how it goes?" 

Elton John? Paul McCartney? 
Actually, it's Sadie Nine, a honey¬ 
blonde from Hoddesdon, Herts, 
whose career has taken off like a 
Soyuz since she guested at the 
Gradus ad Parnassum Music Festi¬ 
val in Moscow last June. She was 
an instant sensation, enlivening the 
atmosphere by bellowing "Oil" 
and encouraging the crowd to get 
up and dance, at least for the brief 
few moments before the bouncers 
whisked them away. 
While in Russia, Sadie met Hun¬ 

gary's top rock act, Bikini, and will 
be touring with them from Buda¬ 
pest to Moscow and back. 
The forthcoming TV special from 

Poland is the prize from the 
SOPOT international music festival 
filmed at a spectacular open-air 
arena in the middle of a forest. 
Sadie shot eight videos in a day 
for Polish television — "Five of 
them were excellent," she says — 
which were shown on national TV 
almost every day for a week. At 
SOPOT she was also invited to ap¬ 
pear at a music festival in Kiev. 

Sadie's career looked like taking 
off a couple of years ago, when 
she rose to number four in the Bill¬ 
board dance chart with Let's Work 
It Out. Just as the record was climb¬ 
ing, the label, Record Shack, fold¬ 
ed and her contract was held as 
an asset. It's taken the best part of 
the intervening time to break free, 
but now Kim Newman is putting a 
label together while discussions 
are continuing with the majors — 
and Melodiya. The label's principal 
investor, Anthony Randall, has ex¬ 
tensive experience of Russian trad¬ 
ing. 

SADIE NINE: from Hoddesdon to 
Kiev 

Book 
squirm 
by Robin Katz 

"I GOT a strong impression 
from dealing with the record 
industry that they cannot see 
further then their own noses," 
observes rap performer and 
journalist Charlotte Greig, 
author of Will You Still Love 
Me Tomorrow (Virago Books), 
a history of girl groups from the 
Fifties onwards. 

Greig's 224-page book in¬ 
itially overlaps Alan Betrock's 
1 982 book on the same sub¬ 
ject before moving into inter¬ 
views with current pop and rap 
acts. Greig was impressed by 
the many former teenage sin¬ 
gers she met but astounded by 
the music industry's short¬ 
sightedness. 
"Most of the Sixties artists I inter¬ 

viewed, now in their forties, sur¬ 
prised me with their intelligence, 
resourcefulness and how well they 
adjusted to not being successful 
after they'd once been successful. 
Many became teachers or nurses 
and now do the rock and roll re¬ 
vival circuit part-time. I felt the 
same emotional pull talking to 
Arlene Smith of the Chantels as I 
did Salt 'n' Pepa. They come from 
the same background and have 
the same healthy attitude," says 
Greig. 
Not so the many record com¬ 

panies and music publishers who 
stubbornly remain blind to the 
benefits that music books could 
bring them. "Pop and rock will be 
coming in for more analysis in 
books," predicts Greig. "More 
journalists, not fewer, will be ring¬ 
ing record companies for help. But 
when I finally did get through to 
the CBS press office, to enquire 
about the release date of Darlene 
Love's album and to EMI regarding 
Dusty Springfield (prior to the Pet 
Shop Boys single release) neither 
of the press people I spoke to had 
ever heard of the artists, much less 
the release dates. How can this be? 
At least the American press offices 
I dealt with had a filing system that 
generated a manager's phone 
number." 
Greig adds: "except for Island, 

record company press offices gave 
me the impression that the only art¬ 
ists they knew or cared about were 
those who had singles out that 
week. 

"I also found it absolutely pa¬ 
thetic that so many music publishers 
think the only reason to reproduce 
lyrics is for sheet music. Reprinting 
lyrics in a book like this one can 
only stimulate an interest in the 
songs. And many songwriters 
would love to see their lyrics in a 
reference book. Music publishers 
should rethink their attitude to¬ 
wards books and suggest realistic 
fees." 

Greig has found the experience 
of authorship "rewarding" in ca¬ 
reer terms though "disastrous" fi¬ 
nancially. 
However, considering the sexual 

apartheid practiced in even the 
most progressive music publica¬ 
tions, her next project may well be 
another music book. 

LOOSE 
CLIPPINGS 
Dave Henderson looks at the 
covers and beyond 

WHAT IS happening to rock 
and sop stars these days? Last 
week's music press was 
riddled with gibberish and 
suspect pearls of wisdom. Eat 
ana Jesus Jones featured on 
the cover of Sounds — though 
which was which, was tough to 
detect—especially after wading 
through what they had to say 
for tnemselves on the release 
of their respective debut 
albums. Jesus Jones opined: 
"We reflect what's going on 
now." In the same issue Joe 
Strummer exclaimed: "I'm 
definitely not someone who's 
worth worshipping." Which 
after hearing his new album, is 
closer to the truth than Mr 
Strummer probably expected 
to get. 

Sounds' Single Of The Week 
wer t to Power Of Dreams' A 
Little Piece Of God. Melody 
Matter plumped for Mark E 
Smith favourites Kit and 
Cheatin' My Heart, rm went for 
Oh Well's reworking of 
Fleetwood Mac's track of the 
same name and the NME went 
for Boy George's latest 
facade, Jesus Loves You and 
their debut 45 After The Love. 

On the albums front there 
were positive reactions for 
both Wonder Stuff and Tracy 
Chapman, right across the 
board. NMEa\so rated Blue 
Nile, Sounds mixed and 
matched Can, AR Kane and 
Bitch Magnet and MM had 
premature ejaculation (it's not 
out yet) over The Jesus And 
Mary Chain's Automatic, while 
throwing enthusiasm at Neil 
Young's Freedom and AR 
Kane's I. 

Qi ote of the week honours 
went to American 
singer/songwriter Cindy Lee 
Be-ryhill with "Just because 
you see something happening 
doesn't mean it really is. Just 
because you think you're crazy 
it doesn't mean you are," 
which was cosmicly featured in 
MM. It only just stole the 
honours when NMFs cover 
star, Kate Bush came up with 
the immortal muse: "Fancy 
being a bee, leading an 
incredible existence, all these 
flowers designed just for you, 
incredible colours, some trip 
.. Some trip! 

MM's cover stars were The 
Creatures and the paper's pro¬ 
motional series came to a cli¬ 
max with a nice retro on The 
Cure. Its hallowed pages also 
featured an interesting chat 
w th Einsturzende Neubauten 
wno, when asked what they 
thought of Joe Strummer's re¬ 
appearance claimed they'd 
"never heard of him". 

H ow soon they forget Joe, how 
scon they forget. 
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PERFORMANCE A&R 

Gloria in 
excelsis 
GLORIA ESTEFAN may not yet be 
Madonna, but hey the girl does 
wanna have some fun! A packed 
Wembley Arena had come 
along with the same intention as 
Estefan and her eight-piece Miami 
Sound Machine launched into their 
second date of a three-night resi¬ 
dency. 

Emerging from a larger-than-life 
silhouette behind a huge front-of-
stage veil, Estefan immediately 
launched into the kind of Latin 
party rhythm that entices an audi¬ 
ence to shuffle their hips and 
whoop "rom the front stalls. 

Unfortunately, after a lively ren¬ 
dering of 1 2 3, Estefan set the 
tone of a staccato performance as 
she embarked on a segue of confi¬ 
dently delivered but ultimately 
bland ballads, before returning to 
the party beat. 
The Miami Sound Machine — a 

fine amalgam of powerful rhythms 
and fleeting solos — must have 
been very frustrated. One moment 
they threatened to cut loose on 
numbers like the up-tempo Surren¬ 
der, the next they were restrained 
to a m nor role as Gloria once 
again headed for the cabaret ar¬ 
rangements. 

Estefcn does have a fine vocal 
range to match her on-stage 
dance routines but the set came 
close to falling between two stools 
— the dance numbers too fre¬ 
quently contained complex time 
changes and bewildering per¬ 
cussion, and the ballads remained 
polished rather than heartfelt. 

Happily as the set drew to a 
close the back beat grew more di¬ 
rect as an extended Dr Beat, a 
magnificent Latino Oye Mi Canto 
and of course a show-stopping 
Get On Your Feet won the day. 
The beat, as they say, goes on. 

PETE FEENSTRA 

Fiddle in 
the middle 
NIGEL KENNEDY is deceptive 
both as a player and a person. The 
ease with which he switches from 
classical to jazz or even to pop 
arouses suspicions in all corners of 
music. 

His soeech and appearance cer¬ 
tainly make him something of an 
oddity in the classical world while 
his inst-ument — a Stradivarius — 
must make him a curiosity in jazz. 

But all that fades when he starts 
playing. As his performance of 
Sibelius's Violin Concerto with the 
RPO under Yuri Termikanov at the 
Royal Festival Hall last week 
showed, he is, fundamentally, an 
outstanding musician. 

Every phrase, even slight pas-
sage-work, when the composer is 
just ticking over, is played with a 
total commitment and imagination 
that puts to shame many figures of 
more distinguished status. His other 
interests seem to give him access 
to a fund of energy that is more 
common at a rock gig, yet his sensi¬ 
tivity to nuances of colouring is un¬ 
mistakable. 

After the Sibelius, he returned to 

KEVIN McDERMOTT Orchestra: no deferred gratification here 

announce casually that he was 
going to play an encore by one 
of the greatest jazz composers of 
any century, and proceeded to 
play unaccompanied Bach. The 
packed RFH, expecting Gershwin 
as on Kennedy's single, was stun¬ 
ned. But so electric was his charis¬ 
ma that the silence, and concentra¬ 
tion on every note, was total. It was 
not the way I normally like Bach, 
but, like everyone else, my atten¬ 
tion was transfixed. And that is a 
mark of a true musician. 

NICOLAS SOAMES 

Electric might 
orchestra 
THE CHINESE, according to the 
stand up comedian (a novel sup¬ 
port act), tell their jokes backwards, 
starting with the punchline. The 
Kevin McDermott Orchestra 
adopt a similar approach: no me¬ 
andering build ups, just a fusillade 
of musical hooks. 

Nothing in a Kevin McDermott 
set is sacrosant either. As a comic 
may irreverently tear into the Es¬ 
tablishment, Kevin and his three 
cohorts (the term Orchestra is a 
ruse) respect little. While their 
acoustic-led, swiriing melodies pro¬ 
voke a furious, leg-pumping re¬ 
sponse from a packed 
Borderline the influences are all 
too apparent: Dylan, the Faces, 
early Who. 

Little is held in reserve. The stir¬ 
ring and compulsive Wheels Of 
Wonder is thrown in early in the 
set, seemingly sacrificed to a 
crowd baying for instant satisfac¬ 
tion: no deferred gratification here. 
New songs, such as the frenetic 

Suicide On South Street, are aired 
with abandon. The Who's I Can 
See For Miles is assaulted and 
well-kept secrets (Angel) are bel¬ 
lowed at ear-splitting volume. This 
was, as McDermott pointed out, 
the last night of a residency — an 
occasion for blood-letting. 
McDermott, like his songs, is 

compact, energetic and eloquent. 
Having learnt his trade as an 
itinerant busker, the effusive Scot 
has produced one of this year's 
finest debuts with Mother Nature's 
Kitchen. And, judging by the burst¬ 
ing London club, word is travelling 
fast that KMO will be one of the 
bands of the Nineties. 
Meantime, Kevin will have the 

last laugh. Donning lapel-less 
jackets for the encores, hurling 
guitars floor-ward and overturning 
drum kits before exiting: the nod 
to the Sixties ends up a full bown 
musical head butt. 

ANDREW MARTIN 

Double 
vision 
IT WOULD be just too obvious to 
say that Sons Of Valentino 
could prove to be rock's answer to 
Bros. However, there is no escap¬ 
ing the fact that the most striking 
aspect of the band's strong visual 
appeal is the powerful presence of 
its identical frontmen, Glenn and 
Mark Robertson. 

Restricted by the confines of the 
Mean Fiddler stage, these com¬ 
manding vocalists with their Latin-
lover-looks threatened to breach 
the monitors and spill over into the 
audience, who received the band's 
performance warmly and enthusi¬ 
astically throughout. Wisely at this 
point in their careers, the "twin fac-
for" is not overplayed, but there 
are vast untapped possibilities for 
exploitation in future, as illustrated 
by Gypsy Queen's Mattioli Twins. 

Aside from the visual attractions, 
the band's main strengths lie in 
their distinctive, punchy rock songs 
and the barely-controlled ferocity 
of their delivery. Tony Lewis's tried-
and-tested guitar riffs provide the 
backbone of the band's material, 
which is fleshed out by the driving 
rhythm section of Jeff Horner on 
bass and Ian Disspain on drums. 
As with any young band, there 

are obvious areas for improve¬ 
ment. The group's closing cover of 
Let's Spend The Night Together 
was a popular choice, but an aver¬ 
age rendition, and the audience 
participation section was messy. 
However, all was redeemed when 
they pumped their way through the 
encore Luna Rock. 

Sons Of Valentino have the 
looks, the talent and the songs — 
prepare for swooning in the aisles! 

VALERIE POTTER 

Blown it 
RED LORRY Yellow Lorry have 
never been a band to go chasing 
after stardom and success. Indeed 
their latest album Blow, although 
being their most melodic and com¬ 
mercial so far, prides itself on its 
basic, earthy and obstinate sound. 
Formed out of the post-punk de¬ 

pression, The Lorries thrive on a 
head-crushing bass/guitar noise 
with an energy not dissimilar to 
that demonstrated by the current 
crop of US garage guitar bands. 

But live they come into their own. 
At The Marquee, The Lorries put 

on a display of controlled aggres¬ 
sion within simple chord structures 
and a wall of sound. 

All that power contained within 
three minutes is quite impressive 
but where they come undone is 
their insistence on not deviating 
from that structure which brings 
them perilously close to sounding 
monotonous. 

This is particulariy odd when the 
album Blow contains definite devi¬ 
ations from the norm that would 
have provided the balance in their 
live set. 
At present, the band is not giving 

itself time to breathe and whilst 
bringing some new songs into the 
set they are in danger of sounding 
like parodies of the old material. 

That can't be doing themselves 
or their fans any favours. 

NICK ROBINSON 

Meaty, beaty 
big'n'bouncy 
THE PRESENCE of TV cameras at 
the launch party for a new series 
of Behind The Beat, held at the first 
night of the Mood club at the 
Camden Palace, attracted a long 
list of PAs. 

First up was Glen Goldsmith 
who failed to create a party atmos¬ 
phere, but fortunately he was swift¬ 
ly followed by Double Trouble 
And The Rebel MC. Their new 
single Street Tough went down 
even better than Just Keep Rock¬ 
ing. 
The Music Of Live posse provid¬ 

ed some more heavyweight hip 
hop with MC Duke s excellent I'm 
Riffin' and a totally wild 
raggamuffin interlude from 
Daddy Freddy that should have 
gone on much longer. 

Chart toppers Technotronic 
and Sydney Youngblood 
gave rather uninspiring perform¬ 
ances of their hits. There was an 
embarrassing moment when the 
vocals to If Only I Could continued 
after Sydney Youngblood had left 
the stage: why should someone 
with such a fine voice resort to 
miming? 
No such copping out for Kym 

Mazelle as she gave a rousing ren 
dition of her new single, Love 
Strain, which heralds a change of 
direction away from house and 
into swingbeat. 
Next up was Shelly Thunder, 

a leading light in the New York 
raggamurfin scene. She proved 
that there is still life left in reggae 
with her versions of last year's 
dancehall favourite, Kuff, and her 
new single, Break Up, which is be¬ 
ing released here on Mango. 
Adamski is unique: he is a 

house artist who has built up his 
reputation by performing live on 
stage rather than in the studio. Dur¬ 
ing the past six months he has play¬ 
ed at the major warehouse parties 
and the best West End clubs. He 
brings together the new age house 
sound of Mr Fingers and the pure 
techno sound of Detroit and adds 
some acid and euro touches to 
come up with a hypnotic sound, 
purpose-built for the current club 
scene. 

His 15-minute slot did not do him 
justice and the atmosphere at the 
Palace was a far cry from a ware¬ 
house rave, but his talent, which 
has attracted a major deal from 
NCA, still shone through. Signifi¬ 
cantly, his first release for the label 
will be a live LP. 

Rounding off the PAS was DJ 
Mark The 45 King, one of the 
best of the new hip hop producers 
and the creator of The 900 Num¬ 
ber which is as popular as it is re¬ 
petitive. He was joined by Double 
J, whose raps rarely lived up to the 
breakbeats and mixing. The excep¬ 
tion was his new single, Bless The 
Funk, which boasts an unprece¬ 
dented hip house production from 
The 45 King. 

ANDY BEEVERS 

Back tracking 
Record Retailer, 15 October 1964 
Island planning to bring Ike & 
Tina Turner to Britain to coincide 
with release of the Sue single I 
Can't Believe What You Say ... 
Ember releases Why I Am Ready 
To Die, Peter Finch's abridged 
narration of Nelson Mandela's 
defence speech at his Rivonia 
trial. The album cover contains 
messages of support from, 
among others, Sir Laurence 
Olivier, Harold Wilson and Pope 
Paul IV ... PR company Leslie 
Perrin Associates announces im¬ 
mediate cessation of contract 
with Radio Caroline ... RR fa¬ 
vourably reviews Brian Epstein's 
autobiography A Cellarful Of 
Noise, published just after the 
subject's 30th birthday. 

Music Week, 12 October 1974 
Charisma announces 19 Octo¬ 
ber race day at Kempton Park to 
celebrate its fifth anniversary, 
races to include the Genesis 
Handicap Hurdle and Monty 
Python's Holy Grail — A Very 
Silly Race For Amateur Riders ... 
Cassette sales figures for 
April/June similar to same period 
in 1973 but cartridges show a 
pronounced fall of 25 per cent 
... A&M planning simultaneous 
global release dates for major 
product, to alleviate problems 
caused by trans-shipping. 

Music Week, 13 October 1984 
Sony demonstrates new CD port¬ 
able in New York, expected in 
Britain before Christmas at 
around £300 ... After the out-of-
court settlement of 15-year dis¬ 
pute between ACC and John 
Lennon and Paul McCartney, 
speculation mounts that ACC 
may sell ATV Music and its prized 
subsidiary Northern Songs ... 
Former Arista marketing man¬ 
ager Peter Winkelman is ap¬ 
pointed Bronze Records MD, a 
role filled by Gerry Bron since 
the 1978 departure of David 
Betteridge ... Lasgo is presented 
with its second Queen's Award 
For Export MARK LEWISOHN 
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MUSIC WEEK 
Compiled by Gallup for the BPI, Music Week and BBC based 
on a sample of 500 record outlets. Incorporating 7", 12”, 
Cassettes & CD single sales. 

No 1 , RIDE ON TIME • 
1 Black Box deConstruction/RCA PB 43055 (12 -PT43056) (BMG) Pfejpb 

O , PUMP UP THE JAM 0 X Technotronic feat. Felly Swanyard SYR(T) 4 (BMG) 

3 , IF ONLY 1 COULD 0 
Sydney Youngblood Circa/Virgin YR(T) 34 (F) 

4G M THAT'S WHAT 1 LIKE ★ ~~ 
<■ Jive Bunny & The Mastermixers Music Factory Dance MFD(T) 002 (BMG) 

E „ STREET TUFF 3 Rebel MC/Double Trouble Desire WANT(X) 18 (PAC) 

A À DRAMA! 0 Erasure Mute (12)MUTE 89 (l/RT) 

7 . SWEET SURRENDER 
Wet Wet Wet Precious/Phonogram JEWEL 9(12) (F) 

8 
9 

,, WE DIDN'T START THE FIRE 
Billy Joel CBS JOEL(T) 1(C) 

. YOU KEEP IT ALL IN 
The Beautiful South Go! Discs GOD(X) 35 (F) 

10 GIRL I'M GONNA MISS YOU 
Milli Vanilli Cooltempo/Chrysalis COOL(X) 191 (C) 

1 1 , RIGHT HERE WAITING 0 
Richard Marx EMI USA (12)MT72 (E) 

7 THE BEST 
i TinaTurner Capitol (12)CL543(E) 

13 ]R IF 1 COULD TURN BACK TIME 
1 B Cher Geffen GEF 59(T) (W) 

14 i 28 LEAVE A LIGHT ON 
J “ Belinda Carlisle I’Wb Virgin VS(T) 1210 (F) 

15 , CHOCOLATE BOX 
► Bros CBS ATOM(T) 8(C) 

lé 

12 ï 

NAME AND NUMBER 
Curiosity Mercury/Phonogram CAT(X) 6 (F) 

„ CAN'T FORGET YOU 
Sonia ChrysalisCHS(12) 3419(C) 

1 8 b .. ROOM IN YOUR HEART 
» Living In A Box Chrysalis LIB(X) 7(C) 

1 S 1 .. OYE Ml CANTO (HEAR MY VOICE) 
’ Gloria Estefan Epic 655287 7 (12 -655287 6) (C) 

2C I ,n CHERISH 1 Madonna Sire W 2883(T) (W) 

21 „ MANTRA FOR A STATE OF MIND 
1 2 S' Express Rhythm King/Mute LEFT 35(T) (l/RT) 

"The British Record Industry Charts © BPI. Compiled by 
Gallup for BPI, Music Week and BBC. Trode Publication 
rights licensed exclusively to Music Week; broadcasting 
rights to the BBC. All rights reserved. 

INTRODUCING 

halo james 

41 □ DON'T MAKE ME OVER Sybil Champion CHAMP (12)213 (BMG) 

421! 3 OH WELL Oh Well Porlophone(12)R6236(E) 

43 30 
PERSONAL JESUS 
Depeche Mode Mute (12)BONG 17 (l/RT) 

44 37 
ROAD TO YOUR SOUL 
All About Eve Mercury/Phonogram EVEN(X) 10 (F) 

45E 3 1 FEEL THE EARTH MOVE Martika CBS 655294 7 (12--655294 6) (C) 

46 38 
BLAME IT ON THE BOOGIE 
Big Fun Jive JIVE(T) 217 (BMG) 

47 46 
DON'T DROP BOMBS 
Liza Minnelli Epic ZEE(T) 2 (C) 

48 36 
HEY DJ 1 CAN'T.../SKA TRAIN 
Beatmasters feat. Betty Boo Rhythm King LEFT 34(T) (l/RT) 

49C 3 I TRAIL OF TEARS The Dogs D' Amour Chino CHINA 20 (12 -CHINX 20) (F) 

50 57 
LET THE DAY BEGIN 
The Call MCA MCA(T) 1362(F) 

J »1 45 
1 FEEL FOR YOU (Remix) 
Chaka Khan Warner Brothers W 2764(T) (W) 

5 i2 55 
LOVE STRAIN 
Kym Mazelle Syncopate/EMI ST 30 (E) 

5 □ 39 
MISS YOU MUCH 
Janet Jackson Breakout/A&M USA(T) 663 (F) 

54E □ RUN SILENT 1 Shakespears Sister ffrr/London F(X) 119(F) 

5 >5 41 
PARTYMAN 
Prince Warner Brothers W 281 4(T) (W) 

5 >6 35 
DON'T LET ME DOWN, GENTLY 
The Wonder Stuff Polydor GONE (X) 7 (F) 

! i7 69 
WANTED 
Halo James Epic HALO(T) 1 (C) 

J 50

AFRO DIZZI ACT 
Cry Sisco! Escape/Supreme AWOL(T) 1 (P) 

59 1 s I STANDING THERE 1 The Creatures Wonderland/Polydor SHE(X) 17 (F) 

( >C it E I SILVER AND GOLD ■ASAP EMI (12)EM 107 (E) 

51 49 
SECRETS 
The Primitives Lazy/RCA PB 43173 (12 -PT 43174) (BMG) 

1 >2C ] RESTLESS DAYS ■ And Whv Not? Island (12)15 426 (F) 



23 „ LOVE ON A MOUNTAIN TOP 
Sinitta Fanfare (12JFAN 21 (P) rfó/PO 

24 „ SECRET RENDEZVOUS 
Karyn White Warner Brothers W 2855(T) (W) 

25 n THE TIME WARP (PWL Remix) 4 Damian Jive JIVE(T) 209 (BMG) 

26C M THE ROAD TO HELL (Part 2) 11 Chris Rea KyFõ wea YZ431(T) (W) 

27 ,7 LOVE IN AN ELEVATOR Aerosmith Geffen GEF 63(T) (W) 

OO FBI LEAN on you 
40 LM Cliff Richard EMI (1 2)EM 105 (E) 

29 .. THE SENSUAL WORLD 
Kate Bush EMI (12)EM 102 (E) 

30 „ 1 NEED YOUR LOVIN' 
Alyson Williams Def Jam 655143 6 (12 -655143 7) (C) 

31 „ HARLEM DESIRE 
London Boys WEAYZ415(T)(W) 

32 2. SWING THE MOOD ★ 
Jive Bunny & The Mastermixers Music Factory Dance MFD(T) 001 (BMG) 

33 KENNEDY 
The Wedding Present RCA PB 43117 (12 -PT 43118) (BMG) 

34 SOWING THE SEEDS OF LOVE 
Tears For Fears Fontana/Phonogram IDEA(T) 12 (F) 

35 „ NUMERO UNO 
Starlight Citybeot/Beggan Banquet CBE 742 (CBE 1242) (W) 

DEBUT SINGLE -| 

wanted 
7 12 CD 

CBS 

HALO1/T1/CD1 

NOW 7 "GATEFOLD EP 
WITH FREE ENAMEL BADGE! 

B OA so 1 WANT THAT MAN 
JO 32 Deborah Harry Chrysalis CHS(12) 3369(C) 

77 „ ROCKWIT'CHA 
J/ Bobby Brown MCA MCA(T) 1367 (F) 

7Q ,, EVERY DAY (1 LOVE YOU MORE) 
JO Jason Donovan PWL PWL(T) 43 (P) 

7O ,, THE REAL WILD HOUSE 
J7 Raul Orellana _ BCM BCM 322(X) (P) 

„ BED OF NAILS 
W 47 Alice Cooper Epic ALICE(T) 3 (C) 

47 LUVt ANO J Deacon Blue CBS DEAC(T) 10(C) 

SOMEDAY (YOU'LL COME RUNNING) 
0*4 64 FM _ Epic DINK(T) 1(C) 

56 SUENO LATINO 
03 Sueno Latino featuring Carolina Damas 

AAm THIS WAITING HEART 
DO Itll Çhrit do Burgh_ 
A7 .. LOVESONG 
0/ The Cure 

AQ SWEET INVISIBILITY 
OO Hue And Cry 

BCM BCM 323(X) (P) 

A4MAM(Y) 528(F) 

Fiction/Polydor FICS(X) 30 (F) 

Circa/Virgin YR(T) 37 (F) 

AO OXYGENE IV (New Version) 
07 Jean Michel Jarre_ Dreyfus/Polydor PO 55 (12-PZ 55) (F) 

7n „ ARMAGEDDON DAYS ARE HERE (Again) 
/V 4 The The Epic EMU(T) 10(C) 

71 AA I JUST DON'T HAVE THE HEART 
/I 44 Cliff Richard_ 

77 .. TAKE IT FROM ME 
/ A Roger Christian 

EMI (12)EM1O1 (E) 

Island (12)IS 427(F) 

79 m SLAVES NO MORE 
/ J ■■■ The Blow Monkeys feat Sylvia Telia RCA PB 43201 (12 -PT 43202) (BMG) 

74®ÏLLiSET YOU FREE* “ ■■■ Bangles 

7E 61 CROSSROADS 
! 3 Tracy Chapman 

CBS BANGS(T) 7(C) 

Elektra EKR95(T) (W) 

ADEVA! 

I THANK YOU 

A BRAND NEW RECORDING 

ON 7 AND 12 INCH CASSETTE CD FORMATS 

ORIGINAL VERSION ON THE GOLD ALBUM "ADEVA!" 

cooltempo 

COOL (X) 192 

out now 

THE blow monkeys 
12" Remix Featuring SYLVIA TELLA 
ORDER NOW FROM BMG TELESALES 021-500 5678 @ 

TWELVE • INCH 
1 i PUMP UP THE JAM 

Technotronic featuring Felly 
21 32 LEAVE A LIGHT ON 

Belinda Carlisle 

2 2 RIDE ON TIME 
Block Box 

n r™ OH WELL 
LUJ Oh Well 

3 3 IF ONLY 1 COULD 
Sydney Youngblood 

23 12 KENNEDY 
The Wedding Present 

4 5 STREET TUFF 
Rebel MC/Double Trouble 

24 21 NUMERO UNO 
Starlight 

5 rm THAT'S WHAT HIKE 
Jive Bunny & The Mostermixen 

25 25 OYE Ml CANTO (Hear My Voice) 
Gloria Estefan 

4 4 DRAMA! 
Erasure 

24 24 AFRO DIZZI ACT 

Cry Sisco! 

7 7 WISHING ON A STAR 
Fresh 4 feotunng Liu E 

27 15 THE BEST 
Tino Turner 

1 17 GIRL I'M GONNA MISS YOU 
Milli Vanilli 

21 23 RIGHT HERE WAITING 
Richard Man 

9 8 SWEET SURRENDER 
Wet Wet Wet 

29 16 THE SENSUAL WORLD 
Kate Bush 

10 26 WE DIDN7 START THE FIRE 
Billy Joel 

30 _ ROOM IN YOUR HEART 
UU Living In A Box 

11 10 MANTRA FOR A STATE OF MIND 
S'Express 

31 22 THE TIME WARP (PWL Remix) 
Damion 

12 9 YOU KEEP IT ALL IN 
The Beautiful South 

32 33 SUENO LATINO 
Sueno Latino feat. Carolina Damas 

13 11 SECRET RENDEZVOUS 
Karyn White 

33 18 CHERISH 
Modonna 

14 m  DONI MAKE ME OVER 
Sybil 

34 29 LOVE ON A MOUNTAIN TOP 
Sinitta 

15 19 NAME AND NUMBER 
Curiosity Killed The Cat 

35 38 CANT FORGET YOU 
Sonia 

14 36 IF 1 COULD TURN BACK TIME 
Cher 

34 28 LOVE IN AN ELEVATOR 
Aerosmith 

17 14 THE REAL WILD HOUSE 
Raul Orellana 

37 30 1 FEEL FOR YOU (Remix) 
Chaka Khan 

IS ó CHOCOLATE BOX 31 35 ROCKWIT'CHA 
Bros Bobby Brown 

’’Cm THE ROAD TO HELL (Part 2) 
|l Chris Rea 

39 rm LEAN ON YOU 
Cliff Richord 

20 13 1 NEED YOUR LOVIN' 40 rm YOUR LOVE 
Alyson Williams IÜA41 Frankie Knuckles 

I WISH I COULD LOVE YOU AGAIN 

GLYN OWEN AND 
THE SIMON MAY ORCHESTRA 

TELSTAR RECORDS 
Distributed by the Total Record 

Co. Via BMG (UK) Ltd. 
Cat No: STAS 295. 



US TOP FORTIES 
A&R IP REVIEWS 

r 1 MISS YOU MUCH, Janet Jackson A&M 

2 2 CHERISH, Madonna Sire 

3 3 GIRL I'M GONNA MISS YOU, Milli Vonilli Arista 

4' 7 LOVE SONG, The Cure Elektra 

5* 6 MIXED EMOTIONS, Rolling Stones Columbia 

6* 13 SOWING THE SEEDS OF LOVE, Tears For Fears Fontana 

T  9 BUST A MOVE, Young MC Delicious 

8 4 HEAVEN, Warrant Columbia 

9’ 14 LISTEN TO YOUR HEART, Roxette EMI 

10* 10 IT'S NO CRIME, Babyface Solar 

IT 16 LOVE IN AN ELEVATOR, Aerosmith Geffen 

12 5 IF 1 COULD TURN BACK TIME, Cher Geffen 

13’ 15 WHEN 1 LOOKED AT HIM, Expose Arista 

14' 17 DR FEELGOOD, Motley Crue Elektra 

15' 19 COVER GIRL, New Kids On The Block Columbia 

16 12 IT'S NOT ENOUGH, Starship RCA 

17' 20 ROCK WIT'CHA, Bobby Brown MCA 

18' 25 HEALING HANDS, Elton John MCA 

19 8 18 AND LIFE, Skid Row Atlantic 

20 11 DON'T LOOK BACK, Fine Young Cannibals 1R S. 

21' 29 THE BEST, Tina Turner Capitol 

22' 33 WHEN 1 SEE YOU SMILE, Bad English Epic 

23 18 PARTYMAN, Prince Warner Brothers 

24 23 (YOU'RE MY ONE AND ONLY), Seduction Vendetta 

25' 38 DIDN'T 1 (BLOW YOUR MIND), New Kids On The Block Columbio 

26' 34 LOVE SHACK, The B-52's Reprise 

27' 32 CALL IT LOVE, Poco RCA 

28 30 WHAT 1 LIKE ABOUT YOU, Michael Morales Wrng 

29' 39 (IT'S JUST) THE WAY THAT YOU..., Paula Abdul Virgin 

30' 35 1 FEEL THE EARTH MOVE, Markka Columbia 

31 27 COLD HEARTED, Paula Abdul Virgin 

32 22 DONT WANNA LOSE YOU, Gloria Estefan Epic 

33* - GLAMOUR BOYS, Living Colour Epic 

34' 40 LET GO, Sharon Bryant Wing 

35' - POISON, Alice Cooper Epic 

36 31 ANGEL EYES, The Jeff Healey Band Ansta 

37' - DON'T SHUT ME OUT, Kevin Paige Chrysalis 

38' - BACK TO LIFE, Soul II Soul Virgin 

39 21 ONE, 8ee Gees Warner Bros 

40' - SUNSHINE, Dino 4th'ZZB'way 
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5 DR FEELGOOD, Motley Crue Elektra 

1 FOREVER YOUR GIRL, Poula Abdul Virgin 

3 STEEL WHEELS, Rolling Stones Columbia 

2 GIRL YOU KNOW IT'S TRUE, Milli Vonilli Arista 

4 HANGIN' TOUGH, New Kids On The Block Columbia 

9 PUMP, Aerosmith Geffen 

28 JANE JACKSON'S RHYTHM NATION 1814, Janet Jackson A&M 

6 FULL MOON FEVER, Tom Petty MCA 

7 SKID ROW, Skid Row Atlantic 

11 HEART OF STONE, Cher Geffen 

8 REPEAT OFFENDER, Richard Marx EMI 

10 THE RAW & THE COOKED, Fine Young Cannibals I.R.S. 

12 DIRTY ROTTEN FILTHY..., Warrant Columbia 

15 DISINTEGRATION, The Cure Elektra 

13 THE END OF THE INNOCENCE, Don Henley Geffen 

16 KEEP ON MOVIN', Soul II Soul Virgin 

14 CUTS BOTH WAYS, Gloria Estefan Epic 

- THE SEEDS OF LOVE, Tears For Fears Fontana 

17 DON'T BE CRUEL, Bobby Brown MCA 

18 BATMAN -ORIGINAL SOUNDTRACK, Pnnce Warner Bros 

20 LIKE A PRAYER, Madonna Sire 

25 COSMIC THING, The B-52's Reprise 

24 TRASH, Alice Cooper Epic 

19 TWICE SHY, Great White Capitol 

21 NO ONE CAN DO IT BETTER, The D.O.C. Ruthless 

27 STONE COLD RHYMIN', Young MC Delicious 

22 SEE THE LIGHT, The Jeff Healey Band Arista 

23 SLEEPING WITH THE PAST, Elton John MCA 

29 TENDER LOVER, Bobyface Solar 

- BRAVE AND CRAZY, Melissa Etheridge Island 

26 BIG TYME, Heavy D& The Boyz MCA 

31 AS NASTY AS THEY WANNA BE, 2 Live Crew Luke Skyywolker 

- OH MERCY, Bob Dylan Columbro 

- IT'S A BIG DADDY THING, Big Daddy Kon Cold Chill 

32 VIVID, Living Colour Epic 

■ FOREIGN AFFAIR, Tina Turner Caprtol 

40 SILKY PROVIDER, Maze Feat Frankie Beverly Warner Brothers 

- NEW KIDS ON THE BLOCK, New Kids On The Block Columbio 

30 BLIND MAN'S ZOO, 10,000 Maniocs Elektra 

33 ONE BRIGHT DAY, Ziggy Marley & Melody Makers Virgin 

KATE BUSH: The Sensual World. 
EMI. CDP 7930 7 82. Only the 
strongest artist could maintain her 
own identity in the midst of such 
a formidable and varied line-up as 
appears on this wonderful album. 
Nigel Kennedy, Dave Gilmour, 
Michael Kamen, Eberhard Weber, 
Mick Karn and The Trio Bulgarka 
are but a few of the musical heavy¬ 
weights who embellish the marvel¬ 
lously meandering music which 
Bush has created. This is in no way 
as immediate an album as Hounds 
Of Love but it has incredible emo¬ 
tional depths which left several 
people watery eyed at her Abbey 
Road playback a couple of months 
ago. Watch out for This Woman's 
Work as a potential classic. NF 

JEFF BECK: Jeff Beck's Guitar 
Shop. Epic 4634721. Wayward 
plank spanker Jeff Beck grinds, 
squeezes and cajoles his guitar 
round an amalgam of styles that 
sounds like a Channel Four theme 
commissioner's dream. With co¬ 
proprietors Terry Bozzio and Tony 
Hymas, Jeff Beck's Guitar Shop is 
stocked with King Crimson-esque 
goodies, but its shelves are sadly 
bare of hits. AM 

JULIA FORDHAM: Porcelain. 
Circa 210 248-630. Porcelain is 
rather an apt title for an LP that 
reveals itself to be delicate, smooth 
and rather classy. The sparse back¬ 
ing allows Fordham's stunning 
voice to roam high and low at the 
very fore of the sound, and al¬ 
though there's no obvious single 
there are some high quality songs 
such as Girlfriend and Towerblock 
to revel in. Powerful stuff, if a little 
too indulgent ond comfortable, 
maybe. GT 

LIZA MINNELLI: Results. Epic 
4655111. Five great new 
Tennant/Lowe songs which they 
probably knocked out in a spare 
evening, cabaret versions of Rent 
and Tonight Is Forever, plus three 
covers make for a splendid effort, 
with Minnelli's elegant voice adap¬ 
ting marvellously to the demands 
of 4/4 pop, although the old 
fashioned style of the writing and 
arrangements lends a timeless 
quality to this very classy film. GT 

and Pete Blakk's guitars charging 
at a frenetic pace, but it's the King's 
idiosyncratic, banshee-like wailings 
and demonic utterances that again 
figure as the most distinctive fea¬ 
ture here. KB 

STOCK IT 

THE MIGHTY LEMON DROPS: 
Laughter. Chrysalis AZLP 6. The 
Mighty Lemon Drops came so 
close to disappearing in their own 
feedback. This new album sees 
them introducing a more refined, 
less haircut-oriented mix. Sure 
enough, but the leather jackets are 
still in evidence and the soulful pop 
songs which were hidden beneath 
a wall of noise have emerged to 
be stretched over a more interest¬ 
ing backdrop aided by some much 
brighter productions. Mighty stuff. 

DEH 

ELEVENTH DREAM DAY: Elev¬ 
enth Dream Day. Fan Club. 
FC056. Distribution: APT. Elev¬ 
enth Dream Day: Prairie School 
Freakout. New Rose. ROSE 159. 
Distribution: Pinnacle. Two 
unmissable releases from a Chi¬ 
cago outfit who sound like a tune¬ 
ful Pixies while lacking none of 
-heir intensity. The 87 debut is a 
oleasant start but sounds like little 
more than a tune up when com-
oared to the power of Prairie 
School Freakout. Janet Beveridge 
Bean's backing vocals add an 
eerie folky feel to the sound and 
their promised November dates 
should see them being touted as 
"the next big thing". LF 

BUSH BABIES: Kirk Blows, 
Neville Farmer, Leo Finlay, 
Dave E Henderson, Duncan 
Holland, Andrew Martin and 

Gareth Thompson 

Charts courtesy Billboard, 14 October, 1989 ★ Bullets are awarded to those 
products demonstrating the greatest airplay and sales gain. 

STOCK IT 

NEIL YOUNG: Freedom. Re-
prise/WEA WX 257. Following 
Dylan's astonishing return to form, 
we now have Young releasing his 
best recording in ages. Everything 
for which he's correctly revered is 
present in Freedom, plus a spark 
and aggression sufficient to shame 
a generation of young pretenders. 
If word gets out that the chap's 
back to his best, the potential tor 
this is huge. DH 

STRAIGHT IN at number one 
comes Nanci Griffith's self-describ¬ 
ed brand of folkabilly, indicating 
either a country awareness on the 
part of the folk fraternity or a folk 
awareness on the part of one new 
country's brighter lights. Christy 
Moore continues upwards, while 
his favourite singer, Dick Gaughan 
debuts ot number eight with his ex¬ 
cellent brand of gritty polemic. 
Brendan Croker and a cast of fa¬ 
mous friends gives the amiable 
Leeds' guitarist belated recogni¬ 
tion, while minor cult celebrity 
Jimmie Dale Gilmore brings De¬ 
mon back home to the folk 
charts. DH 

FOLK & ROOTS ALBUMS 

STOCK IT 

BIG DADDY KANE: It's A Big 
Daddy Thing. Cold Chillin'/Re-
prise W 305. Scantily clad girls on 
the back of a motor, country house 
and Big Daddy covered in gold. 
The images might sound predict¬ 
able ana corny but the contents of 
Daddy Thing are far from ordi¬ 
nary. This is a confident freestyle 
rap album with great edits, witty 
rhymes and more than a touch of 
positive street ideology. DEH 

KING DIAMOND: Conspiracy. 
Roadrunner RR9461. More con¬ 
ceptual croonings from King Dia¬ 
mond, once again complaining 
about the death of his granny and 
the conspiracy against him; a 
theme that has yet to really grab 
the public's imagination. As a sort 
of metallised Omen it's an im¬ 
provement musically from previous 
KD offerings, with Andy La Rocque 

TITLE, Artist Lobel/Cotologue No (Distributor) 

1 STORMS, Nana Griffith MCA MCG 6066 (F) 

2 3 WATERMARK, Enya WEAWX199(W) 

3 2 PAST PRESENT, Clannad RCA PL74074 (BMG) 

4 1 PEACE AND LOVE, The Pogues WEAWX247(W) 

5 4 GIPSY KINGS, Gipsy Kings Telstar STAR2355 (BMG) 

6 16 VOYAGE, Christy Moore WEAWX286(W) 

7 7 MLAH, Les Negresses Vertes Rhythm King LEFTLP11 (l/RT) 

8 CALL IT FREEDOM, Dick Gaughan Celtic Music CM041 (CM) 

9 BRENDAN CROKER/5 O'CLOCK-, Brendan Croker/50 Clock Srlvertone ORELAS« (P) 

I 10 8 THE TRINITY SESSIONS, Cowboy Junkies Cooking Vinyl COOK01 1 (l/RE) 

1 11 10 TRACY CHAPMAN, Tracy Chapman Elektra EKT44 (W) 

1 12 5 PASSION, Peter Gabriel Real World/Virgin RWLP1 (E) 

1 13 14 SIDEWAULK, Capercaillie Green Linnet SIF 1095 (CM) 

1 14 9 BLIND MAN'S ZOO, 10.000 Maniacs Elektra EKT 57 (W) 

1 IS 13 THE LION, Youssou N Dour Virgin V2584 (E) 

1 16 11 DOLORES KEANE, Dolores Keare DK DKLP1 (SP) 

1 17 15 FISHERMAN'S BLUES, The Waterboys Ensign/Chrysalis CHEN5 (C) 

1 18 12 ANCIENT HEART, Tanita Tikaram WEAWX210(W) 

1 19 18 OUT OF THE AIR, The Davy Spillane Band Cooking Vinyl COOK016 (l/RE) 

1 20 29 KANKA KURU, Abdul Tee-Jay s Rokoto Rogue FMSL2O18 (STERNS/PROJ) 

1 21 6 WILLTHE CIRCLE BE UNBROKEN 2, Various Artists MCA MCFD9001 (F) 

1 22 JIMMIE DALE GILMORE J mme Dale Gilmore Demon FIEND145 (P) | 

1 23 19 HORSE WITH A HEART, Altan Green Linnet SIF1O95 (CM) 

1 24 23 COMMON GROUND, Kathryn Tickell Black Crow CR0220 (CM) 

1 25 ASTER, Aster Aneke Triple Earth TERRA107 (STERNS) 

1 26 24 THE MAN WITH THE BLUE...GUITAR, Peter Case Geffen 924 238- 1 (W) 

1 27 25 SHAHEN-SHAH, Nusrat Fata All Khan Real World/Virgin RWLP3 (F) 

1 28 17 A CHANGE IN THE WEATHER, Gregson & Collister Special Delivery SPD 1022 (l/NM) 

1 29 BROS, The Four Brothers Cooking Vinyl COOK023 (l/RE) 

1 30 RE KWASSA KWASSA, Kanda Bongo Man Hannibal HNBL1343 (CH) 

1 The best selling folk and roots music LPs for August 1989, compiled by Folk 

1 Roots magazine (01 -340 9651 ) from a national survey of specialist and general 

1 record dealers. 
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SINGLES 
Reviewed by Selina Webb 

A&R. THE RCHART 

SINGLE OF 
THE WEEK 
THE CALL: Let The Day Begin 
(MCA 1362). The single to do it 
from the band most likely to. Even 
meek men may headbang hearing 
the power with which this thrusts 
its rock'n'roll guitars and anthemic 
lyrics. High on audience participa¬ 
tion potential and definitely worth 
stacking by the wad. A huge, nay, 
humungous record. 

POWER OF DREAMS: A Little 
Piece Of God (Setanta SET 003). 
Subtle under-production c/o Sean 
O'Neill (Undertones/TPE) adds to 
the unfettered emotions allowed to 
ooze from this four-tracker. The 
first morsel, gently nurtured and 
complete with Irish accents, is fol¬ 
lowed by thrusting indie guitar pop 
vibrant enough to get your nose 
tangled in its strings. 

STOCK IT 

EDIE BRICKELL & NEW BOHE¬ 
MIANS: Love Like We Do 
(Geffen GEF 61). Candy-striped 
knickerbockers are needed to ap¬ 
preciate the happy-go-lucky na¬ 
ture of this sweet and definitely 
radio-friendly ditty. Twiddlee-dee 
guitars and an instantly catchy mel¬ 
ody convince that every adversary 
really can be squashed by true 
love. 

NO DAKOTA: Out Of This 
World (NOH 1). Not enough 
oomph for a pop hit, but a pleas¬ 
antly dreamy muse peopled pri¬ 
marily by George Taylor and The 
Bible's Boo Hewerdine. Creamy 
and pleasant with a tune like waft¬ 
ing autumn leaves. Surely it's not 
about death, though? 

ERIC AND THE GOOD GOOD 
FEELING: Funky (Equinox EQN 
2). And it is. No need for the bulg¬ 
ing crotch publicity shots this time 
round: wacky weebles, beeps and 
squelches add up to a brill accom¬ 
paniment for Eric's stacatto vocal. 
Princey, yes, but He's done nowt 
this spontaneous for yonks. Enjoy¬ 
ably cookie but, ultimately, it's too 
much of a work-out and not 
enough of a song. 

[WJ STOCK IT 

BELOVED: The Sun Rising (WEA 
YZ414). The refrain comes cour¬ 
tesy of an ethereal chorister, add¬ 
ing to the dewy, other-world mood 
of this superb subterranean house 
track. Post-rave drive home music 
which marks the nearest Beloved 
have got to recapturing the style 
of their brilliant indie hit Forever 
Dancing. 

JIVE BUNNY AND THE 
MASTERMIXERS: That's What I 
Like (Music Factory/BMG MFD 
002). Same formula, different 
faves, and still infuriatingly 
hitbound. An archive "C'mon 
everybody" kicks off snatches of 
the Hawaii 5-0 theme tune plus 
geriatric hits from Chubby Checker, 
Little Richard and Bill Haley. Hands 
up if you wish you'd thought of it 
first. 

LOUDON WAINWRIGHT III: 
T.S.D.H.A.V. (Silvertone ORE 
15). Jasper Carrott's favourite gets 
irritating with a hillbilly hoe-down 
entitled This Song Don't Have A 
Video. "Ain't no cleavage footage 
and not one single midget" goes 
his twanging narrative and this 
harmless dig at promos is quirky 
enough to provide a surprise hit. 

STEREO MC'S: Lyrical Machine 
(Gee Street BRW 148). A shud¬ 
dering bag of tricks culled from 
reggae/hip-hop rhythms plus Rob 
B's droll vocal delivery. Similar in 
hooks to their previous release On 
33, it's likely to become hugely 
popular underground. Potential 
pop purchasers ought to steer 
themselves in the direction of the 
brilliant LP. 

STOCK IT 

KOOL MOE DEE: I Go To Work 
(Jive JIVET 223). Drag my bod off 
the dancefloor if you dare — this 
groove is kickin'. Big band brass 
blasts, mean rap lyricism and a 
breakbeat most recently heard 
courtesy of Silver Bullet create 
massive impact, surefire success, 
wicked ... well, you know, it's a 
killer. 

THE ADVENTURES: Washington 
Deceased (Elektra EKR 98T). 
Starsky and Hutch sound effects 
meet bop/rock fiddles and casually 
drawled vocals for an ultra-State¬ 
side offering destined (given air¬ 
play) to do the business. A well-
rounded tune, but I wouldn't want 
to be around when The Escape 
Club get to hear of its UK success. 

THE JEREMY DAYS: Rome 
Wasn't Built In A Day. (Polydor 
P059). Barely on the turntable and 
this one's grabbing your throat. 
Nah, nothing to harm the ozone 
layer but a darn fine tune and one 
of those irresistible jangly intros. 
Let's ignore the title and enjoy that 
lush production of flourishing 
guitars and mellow, yet edged, vo¬ 
cals. 

D-MOB introducing CATHY 
DENNIS: C'Mon And Get My 
Love (ffrr 886 723-1). The trends 
keep on coming but D-Mob seem 
to have lost the edge with this one. 
OK, the catchy bits have been 
pretty blatant so far, but this girlie-
crooned bass pumper needs hefty 
dancefloor blasting before it catch¬ 
es on. Uplifts the spirits and all that, 
but too late to inspire. 

BOB: Esmeralda Brooklyn 
(House Of Teeth HOT 12003). 
The delightful Bob make more 
ripples with their simple construc¬ 
tion techniques and ultra-tunes. 
Moussey piano and guitars couple 
distant Welsh mountain brass to 
boost a pleasantly lounging vocal. 
Success is surely in store. 

SHAKESPEAR'S SISTER: Run Si¬ 
lent (ffrr Fl 19). The vocals com¬ 
plement each other more naturally 
this time, thus losing the drama of 
the first release. That said, Run Si¬ 
lent has a mature pop appeal, 
basking sumptiously in expansive 
(expensive?) instrumentation and 
assured Radio One playlisting. 

STOCK IT 

QUEEN: Scandal (Parlophone 
Queen 14). World domination en¬ 
terprises continue with single num¬ 
ber four from The Miracle LP. No 
surprises here, but the Mercury 
turbo-whine is in fine fettle. May 
and Co's backing has lost nothing 
of its orchestral impact and it's true 
that Scandal would have made a 
riotous theme for the movie. Fred's 
wearing silly alasses on the sleeve, 
so here's to the new video. 

NEVILLE BROTHERS: Yellow 
Moon (A&M USA 657). This is in¬ 
stantly attractive. A casbah reggae 
concoction produced by Daniel 
Lanois and handsomely-equipped 
with a fulsome soul vocal. Bet it 
slips through the net but, given judi¬ 
cious airing, it'll have hoardes chil¬ 
ling out to its beat. 
* David Giles returns to singles 
duty next week. 
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TOP 
i i DRAMA 

Erasure 

20 « SINGLES 
Mute MUTE89 (l/RT) 

9 2 YOU KEEP IT ALL IN 
z Z The Beautiful South Go! Discs GOD3S (F) 

o . KENNEDY 
* Th. Wedding Present RCAPB43117 (BMG) 

4 6 ROAD TO YOUR SOUL 
’ ° All About Eve Mercury EVEN 10(F) 

c 8 SECRETS 
•* The Primitives RCAPB43173 (BMG) 

z 7 BRING IT ON DOWN 
" Jesus Jones Food FOOD22 (E) 

7 9 WFL (WROTE FOR LUCK) 
' Happy Mondays Factory FAC232 (P) 

o ARMAGEDDON DAYS ARE HERE (AGAIN) 
0 " The The Epte EMU10 (C) 

0 c PERSONAL JESUS 
' Depeche Mode Mute BOMG 17 (l/RT) 

in 10 STONE COLD SOBER 
IV Del Amitri A&MAM527 (F) 

11 in REGINA 
1 1Z The Sugarcubes One Little Indian 26TP7 (1) 

10 . PETSEMATARY 
1 A The Ramones Chrysalis CHS3423 (C) 

1 o 3 DON'T LET ME DOWN GENTLY 
1 V ° The WonderstuH Polydor GONE7 (F) 

u 15 CELEBRATE 
■ H J Ghost Donee Chrysalis CHS3O42 (Q 

1C 20 INTO THE HEART OF LOVE 
‘ * Mighty Lemon Drops Blue Guitar AZUR 12(C) 

iz 4 BLUES FROM A GUN 
• V The Jesus & Mary Chain blanco y negro NEG41 (W) 

17 . FIND OUT WHY 
1 » Inspirai Carpets Cow DUNG5 (1) 

io 14 BARGING INTO THE PRESENCE OF GOD 
1 V Pale Saints 4AD BAD910 (l/RT) 

IQ . SOUL TRADER 
1 7 Thee Hypnotics Situation Two SIT62 (l/RT) 

20 11 LœîâCE _ Virgin KMA3 (F) 

r • r. iM 

1 - A», 

sæsw 

album. 

TOP • 20 * ALBUMS 
1 CANDLELAND 
1 " Ion McCulloch _ WEAWX303(W) 

9 THE BIBLE 
A The Bible Ensign/Chrysolis CHEN 12(C) 

0 1 VELVETEEN 
W Transvision Vamp MCAMCG6050 (F) 

4 . STOP THE WORLD 
• Ghost Dance Chrysalis CHR1706 (C) 

ç 4 QUADRASTATE 
J 808 State Creed STATE004 (1) 

L 2 MEGATOP PHOENIX 
V Big Audio Dynamite CBS 4657901 (C) 

7 16 GREEN 
/ 1 ° REM Warner Bros WX234 (W) 

0 . DOOLITTLE 
0 The Pixies 4ADCAD095 (l/RT) 

Q ¿ WAKING HOURS 
" ° Del Am.tr, A&M AMA9006 (F) 

in 9 BUMMED 
' V Happy Monday Factory FACT220(P) 

11 5 PRIMAL SCREAM 
1 1 Primal Scream Creation CRELP054 (1) 

19 17 BLIND MAN'S ZOO 
Ia •' 10,000 Momoes Elektro WX242 (W) 

]O 10 LOVE IS A LIE 
U Indian Givers Virgin V2593 (F) 

14 . BRENDAN CROKER & THE 5 O'CLOCK SHADOWS 
1 • Brendon Croker & The 5 O'Clock Shadows Silvertone ORELP505 (P) 

iç 3 STONE ROSES 
1 J J Stone Roses Silvertone ORELP502 (P) 

U 12 LOVE AND ROCKETS 
10 1Z Love And Rockets Seggars Banquet BEGA99 (W) 

17 13 THE REAL THING 
1 / 1 Q Faith No More London 9291 S41 (F) 

10 7 BIG BANG 
10 ' Fuubox WEAWX282(W) 

in 19 PEACE AND LOVE 
' ' The Pogues Pogue Mahone WX247 (W) 

on MOTHER NATURE'S KITCHEN 
AV Kevin McDermott Orchestra Island IL PS9920 (E) 

_:l_J L.. \A/— L C— 
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ïï©[p • ©S • ÂETTDSí • 1 IB (ÏÏ ß® S 
«prrn] CROSSROADS Elektra EKT 61 (W) 
■ Tracy Chapman (Kershenbaum/Chapman) CEKT 61C/CD:9608882 

4 FORBGN AFFAIR ® Capitol ESTU 2103 (E) 
4 3 Tina Timer (Various) GTCESTU2103/CDCDESTU2103 

4 , , THESEDSOFLOVE Fontana 8387301 (F) 
ft 2 Tears :or Fears (Tears For Fears/David Bascombe) C:8387304/CD:8387302 

Ü ... CUTS BOTH WAYS Epic 4651451 (C) 
“ J Glorie Estefan (Estefan Jnr/Casas/Ostwald) C:4651454/CD:4651452 

Polydor841187l (F) 
V LUU Wonder Stuff (Pat Collier) G8411874/CD:841 1872 

A rm 0H ERCY C8S 4658001 <c > W Bob Man (Daniel Lanois) G4658004/CD:4658002 

w LI KE f PRAYER ** sire wx 239 (W) 
" 347 Madoina (Madonna/Leonard/Bray/Prince) GWX 239C/CD:9258442 

A WE TOO ARE ONE 0 RCA Pl 74251 (BMG) 
ft 4 Eurythmies (David A Stewart/Jimmy Iovine) C:PK 74251 /CD:PD 74251 

A THE TWELVE COMMANDMENTS OF DANCE® Tekfe</WEAWX278(W) 
“ 1414 London Boys (Ralf Rene Maue) C:WX 278C/CD:2460362 

TA moi TEN COOD REASONS** PWLHF7(P) 
■“ J Jason Donovan (Stock/Aitken/Waterman) C:HFC7/CD:HFCD7 

W A NEU FLAME * * ♦ * Elektro/WEA WX 242 (WI 
■■ 1444 Simply Red (Stewart Levine) GWX 242C/CO:2446892 

14 RHYTHM NATION 181 4 • a&m ama 3920(F) 
■A 6 J Janet -ackson (Various) GAMC 3920/CDCDA 3920 

14 . 7 REPEAT OFFENDER® emi-usa mtl 1043 (E) 
■w 7 7 Richard Marx (Richard Marx/David Cole) GTCMTL1043/CD:7903802 

1 WHEN THE WORLD KNOWS YOUR NAME ★★ CBS 463321 1 (C) 
5 Deacon Blue (Warne Livesey/Deacon Blue) C:4633214/CD:463321 2 

1K rm HERE "ODAY, TOMORROW, NEXT WEEK One Urde Indian TPLPl 5 (l/NM) 
■^AUAJsugaraubes (Derek Birkett) GTPLPl5C/CD:TPLPl5CD 

1AF71 JAR^ LIVE Polydor 8412581 (F) 
■” jean \ jchel jarre (jean Michel Jarre) C:84l 2584/CD:84l 2852 

14 PUMP Geffen WX 304 (W) 
■Z 8 4 Aerosraith (Bruce Fairbairn) GWX 304C/CD:9242542 

1ft ix,« ANYTHING FOR YOU *** Epic 463125-1 (C) 
IO 00 Gloric£stefan & Miami Sound Machine (Various) C:463l25-4/CD:463l25-2 
1O 12 4 STEEL WHEELS CBS 4657521 (C) 

J 4 Rollinc Stones (Chris Kimsey/Glimmer Twins) C:4657524/CD:4657522 

4ft 70 HOME LOVIN' MAN Temba/PolydorRWTV2(F| 
AW 48 4 Roger Vhittaker (■) GRWTVC2/CD:8411652 

41 SEASON'S END O emi emd tot l (E) 
Al 7 4 Marillbn (Nick Davis/Marillion) GTCEMD1011/CD:CDEMD101l 

44 ADE VA® Cooltempo/Chrysalis ICTLP 13(C) 
AA 17 6 Adeva (Smack Prod./Paul Simpson) GZCTLP13/CD:CCDLP13 

ox« THE RAW AND THE COOKED *★ London 8280691 (F) 
»ft z6 Fine Young Cannibals (Cox/Steele/Gift/David Z) C:8280694/CD:8280692 

4JI KARYN WHITE® Warner Brothers WX235(W| 
A“® 4343 Karyn "Vhite (LA./Babyface/Prince/Lorber/White)GWX235C/CD:925637.2 
OK 0110 RAW UKE SUSHI * Circa/Virgin CIRCA 8(F) 
m3 2118 Neneh Cherry (Various) GCIRC 8/CD:CIRCD 8 

MAE DON' ‘BE CRUEL** MCA MCF 3425(F) 
AW 4444 Bobby Jrown (Various) GMCFC 3425/CO:DMCF 3425 

MW ANOHER PLACE AND TIME# Warner Brothers WX 21 9 (W) 
1 Donna Summer (Stock/Aitken/Waterman) C:WX 219C/CD: 2559762 

Oft 11 0 SEARCHLIGHT Chrysalis CHR 1713 (C) 
mO 11 4 Runrig Richard Manwaring) GZCHR1713/CD:CCD1713 

Often . SLEEPING WITH THE PAST 0 Rocket/Phanogrom 8388391 (F) 
A9F 40 4 Elton J.hn (Chris Thomas) C:8388394/CD:8388392 

mm APPETTE FOR DESTRUCTION * * GeHenWXi25(W) 
WW 3161 Guns h' Roses (Mike Clink) C WX 125C/CD:924148-2 

41 ne 4 ASPECTS OF LOVE Really Usefel/Polydor 8411 261 (F) 
w I 43 5 Origin.! Cast (Andrew Lloyd Webber) C:8411264/CD:841 1262 

MMfrrrnjLIQUDIZER Foad/EMI FOODLP 3 (E) 
w A Jesus Jenes (Craig Leon/Mike Edwards) GFOOTC 3/CD:FOODC 3 

■ 04 no nz CLUB CLASSICS VOL ONE * 10/Virgin DIX 82 |F| 
47 46 Soul II .oui (Jazzie B/Nellie Hooper) C:CDIX 82/CD;DIXCO 82 

4®m TOUGH IT OUT Epic 4655891 (C) 
w"®1'1111 FM (Nai Kemon) C;4655894/CD:4655892 

1 4K ox o TRASh Epie 4651301 (C) 
WW 44 8 Alice Cooper (Desmond Child) G4651304/CD:465l302 

MJE BATM.N (OST) • Warner Brothers WX 281 (W| 
■wW 27,6 Prince Prince) C:WX281C/CD:9259362 

« 44 , RETRC 0 RCA PL90389 (BMG) 
£ wZ 47 2 Lou Reed (Various) C:PK90389/CD:PD0389 

■ mm „ , HEART OF STONE GeHenWX262(W) 
OO 58 4 Cher (peter Asher) GWX 262C/CD19242392 

ARTISTS' A-Z 

ALARM _ 52 MADONNA_ 7 
BIG DADDY KANE-_ 62 MABLUON — - 21 
BLOW MONKEYS. The 46 MABTIKA - 64 
BROWNBobby_ 26 MARX Exhort „13 
BYGRAVtS. Max. . 48 Maze teat F rookie Beverly 
CHAPMAN Trocy _ 1^7 -=— - *4 
CHER   38 McCULLOCH Ion_ 40 
CHERRY. Nen^i _ . 25 - & 
CLAPTON. Enc/CREAM 7? MOTLEY OUE. 51 
COOPER Ake_ 35 N WA - - 55 
CURE 63 ORIGINAL CAST_ 31 
M LA SOUL 61 BETTYTom- —59 
DEACON BIUE 14 PRINCE - 36 
DEF LEPPARD 73 OJEEN- -— 50 
DOCS D AMOUR _ 71 REÃChns . 67 
DONOVAN. Toson _ 10 REED Igo   37 
DYLAN Bob_ 6 ROLLING STONK_ 19 
ENYAJ_ 53 RUNRIG 28 
ERASURE—_ 60 SHAKESPEAR'S SISTER 43 
ESTEFAN. Glono 4 SIMPLE MINDS. .  45 
ESTE FAN Clona 6 MIAMI SIMMY RED - 11 
SOUND MAC^NE—..IB SOUL II SOUL. 33 
eurythmies . .8 Sandau BAiin— M 
RNE YOUNG CANN!^ «^0._ * 

FM_ 34 SUMMER. Donno 27 

» æ 
IMAGINATION—. 39 ThelGnkt 69 
INNERCITY . .  47 TRANSVISIONVAMP 44 
INXS_ 66 TURNER. T.no - 2 
JACKSON. Jone» 12 VANGEÍIS 49 
JACKSON. Mk hoel - 75  74 
JARRE, Jeon MkSoI_ 16 Wil HAKE ÍRoçer „20 
jesus Jones_ 32 williams, amoo_ 4i 
JOHN Boi_ 29 WONDER STUFF - 5 
JONES. Riciue Lee _ 65 

Compiled by Gallup for the BPI, Music Week and BBC 
based on a sample of 500 conventional record outlets. 
To qualify for a chart position IPs, Cassettes and CDs 
must have a dealer price of £2.00 or more. 

TITLE 
Artist (Producer) 

Label LP No. (Distributor) 
C Cassette NoJCD: Compact Doc No 

△ Indícales panel sales increase of 50-99% 
▲ Indícales panel sales increase of 100% or more. 

T AWARDS = PLATINUM (300,000 untta) r _ 
* Any multiple of this level con be certified to 
for double phÜnum * ♦ (600,000 t 
♦ ** (900,000 
(1,200,000 units) 

treble 
itinum 

• - GOLD (100,000 units) 

O - SILVER (60,000 unes 
BPI awards are made for combined unit sales of LPs, Cas¬ 
settes and CDs 
Records with a dealer price of £2.79 or below require 
twice the sales quantity quoted above to obtain an award. 

Panel sales compared to last week - + 0% 
(WEEK 41) 

4M IMAGINATION • Stylus SMR 985 (STY) 
jziu Imagination (Various) GSMC 985/CD:SMD 985 

Aft i» •> CANDLELAND WEAWX303(W) 
■•V 18 2 Ian McCulloch (Ray Shulman) C WX 303C/CD 2462252 

A1 -U i fl RAW Del Jam/CB$ 4632931 (q 
J 0 Alyson Williams (Alvin Moody/Vincent Bell) C:4632934/CD:4632932 

A4 in o VIVALDI E0UR SEASONS EMI NIGE 2 (E) 
■•m 44 4 Nigel Kennedy/ECO (Andrew Keener) GTCNIGE2/CD:CDNIGE2 

A4 40 7 SACRED HEART O London 8281311 (F) 
■®W 4U ' Shakespear's Sister (SS/Feldman/lovine) G8281314/CD:8281312 

A A « s VELVETEEN * MCA MCG 6050 (F) 
43 Transvision Vamp (Bridgeman/Held) C;MCGC 6050/CD DMCG 6050 

ji g ,, STREET FIGHTING YEARS * virgin minds 1 (fl 
“®® 4644 Simple Minds (Trevor Horn/Sfephen Lipson) GMINDSCl/CD MINDSCD 1

AA 77 R CHOICES® RCA PL 74191 (BMG) 
■•W 47 8 The Blow Monkeys (Various) GPK74191/CD:PD 74191 

A?F3fl99 PARADISE • 10/Virgin DIX 81 (R 
L Inner City (Kevin Saunderson/Juan Atkins) C:CDiX81/CD:DIXCD8' 

„ SINGALONGAWARYEARS® Parkfield MusIcPMLP 5001 (BMGI 
■•O 33 v Max Bygraves (Anthony Bygraves) C:PMMC5002/CD:PMCD5004 

AO 47 17 THEMES • Polydor VGTV 1 (Fl 
uu Vangelis (Vangelis) GVGTVC1/CD:8395182 

Kft 41 70 THE MIRACLE * Parlophone PCSD 107 (El 
0 V 41 4U Queen (Queen/Dovid Richards) GTCPCSD 107/CD:CDPCSD 107 

KI 70 1 DR FEELGOOD O Elektro EKT 59 (W 
47 3 Motley Crue (Bob Rock) GEKT59C/CD:9608292 

KO an 7 CHANGEO I.R.S.EIRSAX1020(E 
JU J Alarm (Tony Visconti) GEIRSAC 1020/CD:EIRSAD 102C 

K4 .,,, W ATERMARK ** WEAWX199(W 
46 33 Enya (Nicky Ryan) GWX 199C/CD:243875-2 

a7aä KYL,E ****** PWLHF3(F 
60 Kylie Minogue (Stock/Aitken/Waterman) C:HFC3/CD:HFCD3 

KK , STRAIGHT OUTTA COMPTON Ruthless/4th- B'WayBRLP 534(F) 
33 48 3 N. W.A. (Dr Dre And Yelia) GBRCA 534/CD:BRCD 534 

co ox SOUTHSIDES Mercury/Phonogram 8381711 (F) 
54 ¿6 Texas |Tîm pa|mer ) C:8381 71 4/CD;8381 71 2 

CTF XK 79 TRACY CHAPMAN ★ ★ ★ Elektra EKT 44 (W) 
0# 6:> 2 Tracy Chapman (David Kershenbaum) C:EKT 44C/CD:960774-2 

Eft rTTHi EARTHQUAKE WEATHER Epic 4653471 (C) 
00 Joe Strummer (Joe Strummer) C:4653474/CD:4653472 

KO ci i« FULL MOON FEVER • MCA MCG 6034 (F) 
3y 5115 Tom petty (Lynne/Tom Petty/Campbell) GMCGC 6034/CD:DMCG 6034 

Aft co 74 THE INNOCENTS ★* Mute STUMM 55 (l/RT) 
VW 37 76 Erasure (Stephen Hogue) CiCSTUMM 55/CD:CDSTUMM 55 

A1 4X74 3 FEET HIGH AND RISING 0 Big Life olslpi (l/RT) 
VI 66 26 De La Sou | (prince pau|/De La Soul) GDLSMC 1/CD:DISCD 1 

A4 « 1 IT'S A BIG DADDY THING Cold Chillin /WarnerWX 305 (W) 
WA 33 3 Big Daddy Kane (Various) GW 305C/CD:9259412 

A4 UM DISINTEGRATION® Fiction/PolydorFIXH14(F) 
Vw* 3643 Cure (Robert Smith/David M Allen) C:FIXHC14/CD:8393532 

A A „ . MARTIKA CBS 4633551 (C) 
w“® 34 3 Martika (Michael Jay) G4633554/CD:4633552 

AKrm FLYING COWBOYS Geffen WX 309 (W) 
V3 »4^ Rickie Lee Jones (Walter Becker) GWX 309C/CD:9242462 

7QQA KICK*** Mercury/Phonogram MERH 114(F) 
WM INXS (Chris Thomas) GMERHC 114/CD:832 7212 

NEW LIGHT THROUGH OLD WINDOWS * * wea wx 200 (W) 
WZ ■4« Chris Rea (Chris Rea/Jon Kelly) GWX 200C/CD:243841 -2 

Aft A. 7 HEART LIKE A SKY CBS4633181 (C) 
WO 44 3 Spandau Ballet (Various) G4633184/CD.4633182 

AO m . THE ULTIMATE COLLECTION Castle Co<nm> CTViP 001 18MG) 
WIT 33 3 The Kinks (Various) GCTVMC001/CD:CTVCD00l 

4ft 7077 GIPSY KINGS® Telstor STAR 2355 (BMG) 
ZW 7047 Gipsy Kings (Pem/Vanessa) C:STAC2355/CD:TCD2355 

■M .. , ERROL FLYNN China/Polydor 8397001 (F) 
J Dogs D'Amour (Mark Dearnley/Dogs D'Amour) C:8397004/CD:8397002 

THE CREAM OF ERIC CLAPTON ★ ★ Polydor ECTV 1 (F) 
4r Eric Clapton/Cream (Various) C:ECTVC 1 /CD:833 519-2 

▼ft 7K o»; HYSTERIA ★ * ★ Bludgeon RiHola/Phono HYSLP 1 (F) 
’ Def Leppard (Robert John Lange/Nigel Green) GHYSMC l/CD:8306752 

▼A xo X SILKY SOUL Warner Brothers WX 301 (W) 
> 62 J Maze feat. Frankie Beverly (Frankie Beverly) C:WX301C/CD:7599258022 

★*♦★★★★★★ Epic 450290-1 (C) 
> ft Michael Jackson (Quincy Jones/Michael Jackson) C:450290-4/CD:450290-2 

TOP •20 ■ COMPILATIONS 
« DEEP BEAT 4-PLAY WITH FIRE Telstor STAR 2388 (BMG) 
1 1 4 Various (Various) C:STAC 2388/CD TCD 2388 

O , , ISTHI.LOVE EMI EMTV 47 (E) 
A 2 3 Various. (Various) GTCEMTV 47/CD:CDEMTV 47 

o , „ NOW THAT'S WHAT 1 CALL MUSIC 15 EMI/Virgin/PolyGromNOW15(E) 
W 3 8 Various (Various) C TCNOW15/CDCDNOW15 

4. __ ITALIC - DANCE MUSIC FROM ITALY De Construction/Pl 74289 (BMG) 
Variou- (Various) GPK 74289/CD:PD 74289 

e , , ETERNAL LOVE K-Tei NE 1447 (K) 
ft 7 3 Various (Various) C:CE 2447/CD:NCD 3447 

<  c , LOVE HOUSE K-TelNE1446(K) 
O 5 4 Various (Various) C:CE1446/CD:NCD3446 

W „ HEAR" AND SOUL • Heart & Soul/PolyGram HASTV 1 (F) 
Z 4 ’ Variou- (Various) GHASTC1/CD:8405342 

o . A LEGENDS AND HEROES O Stylus smr 987 (STY) 
O ’ 5 Variou (Various) GSMC 987/CD:SMD 987 

Or-m MOTOWN HEARTBREAKERS Telstor star 2343 (BMG) 
yuu Variou (Various) GSTAC 2343/CDTCD 2343 

1A JUST SVENTEEN ■ HEARTBEATS Fanfare FAREI (P) 
■W 6 4 Variou (Various) GFARECl/CDiFARECDl 

1 n o DIRTY DANCING (OST) * * RCA BL 86408 (BMG) 
II 8 40 Various (Jimmy lenner/Boa Feiden) C:BK86408/CD:BD 86408 

«4 o GREATEST EVER ROCK'N'ROLL MIX • Stylus smr 858 (STY) 
■A 10 8 Various (Various) CiSMC 858/CD:SMD 858 

14 m PRECIOUS METAL • Stylus 5MR 976 (STY) 
io Various (Various) CiSMC 976/CD:SMD 976 

1A GOOD MORNING VIETNAM (OST) • A4MAMA3913(F) 
14 16 25 Various (Various) GAMC 3913/CD:CDA 3913 

1C ,0 „ TOP GUN (OST) ★ CBS 70296(C) Ift 12 14 Various (Various) C;40-70296/CD;CD70296 

1A ,om NITEFLITE2 • CBSMOODB(C) |Q 19 23 Various (Various) C;MOODC8/CD:MOODCD8 

iw ,, „ DEEP HEAT 3 • Telstor STAR 2364 (BMG) 
■Z 14 13 Various (Various) GSTAC 2364/CD:TCD 2364 

1ft TOYA NOW DANCE '89 EMI/Virgin NOD 3 (E) 
IO 13 14 Various (Various) GTCNOD 3/CD:CDNOD 3 

1ft „,4 THE BLUES BROTHERS (OST) Atlantic K5O7l5(W) 
ly IB 35 Various (Various) GK450715/CD:K 250715 

Oft m SOFT METAL * Stylus SMR862(Sn) 
AV Various (Various) GSMC862/CO:SMD862 



PaM 
AND DISCO 

A new 
Flame 
by Barry Lazell 

FLAME, NEW to the donee scene 
via a just-released eponymous al¬ 
bum on Epic, sounds like a group 
name, but it's not. Flame is a soulful 
vocalist from New York named 
Flame Braithwaite. 

Daughter of jazz saxophonist 
George Braith, who recorded for 
Blue Note and played with John 
Coltrane during the Sixties, she is 
one of those enviable people with 
performing in the blood, having 
started out alongside dad at a very 
early age indeed. 

"I feel as though I've been on 
stage since birth,'' says Flame. "I 
was being sneaked into clubs by 
my father as a child, and that has 
always been a familiar environ¬ 
ment to me. My first performances 
were as a singer with my father's 
jazz group Space Island — I was 
12 then!" 

Flame's education focused on 
the performing arts, with spells at 
ballet and acting schools, and at 
the High School of Music and Art. 
Her first professional work was 
with a touring theatre company, 
but music came to the fore when 
she joined the R&B group Splash, 
fronting them through an East 
European tour. 

It was while singing with the 
group that she was introduced to 
producer Ted Currier in New York: 
the meeting which she regards as 
her major break. 
"Ted liked my voice, and thought 

that he could use me on sessions. 
After being signed to his produc¬ 
tion company, I sang on records 
by Sly Fox, the Boogie Boys, and 
a whole lot of others. The experi¬ 
ence of working in the studio with 
so much varied talent was an in¬ 
valuable one," she says. 

Her own name was first noted 
on record when she sang backup 
vocals on the Currier-produced 
and highly-rated Epic album For¬ 
ever Yours by Tony Terry, released 
in 1987. Its closing track, What 
Would It Take, featured Terry in 
duet with Flame, and she received 
co-billing on it. 
Now, the compliment has been 

returned, with Terry duetting on 

DIVERSE REPORTS: Bristol's Fresh Four re-work Rose Royce's Wishing 
On A Star on AVL 

On The Strength, the opening track 
(and first single from) Flame's 
debut. 

It is a solid dance groover with 
an almost Depeche Mode-ish "in¬ 
dustrial" thump to its arresting intro. 

Flame agrees, adding: "That's 
just how it was represented on the 
video we've done for the single — 
which is another aspect I'm very 
pleased with. The video is a mini¬ 
movie in itself, and it appealed to 
my dramatic instincts. I think people 
will be intrigued when they see it." 

Despite the prevailing dance 
groove of the album, Flame's own 
personal preference is for its one 
ballad, the delicately lush Holiday. 

"Interestingly, Holiday was the 
very first song we chose for the set. 
It isn't typical of the rest of the ma¬ 
terial, of course — but I've lived 
with and loved Holiday for a long 
time!" 

Get fresh 
by Andy Beevers 
IF YOU are wondering how AVL 
is going to follow the phenomenal 
dance/chart crossover success of 
Inner City, Soul II Soul and Neneh 
Cherry, then look no further than 
the debut single from Bristol's Fresh 
Four which has bounced straight 
into the top 40. 

Their re-working of Rose Royce's 

Wishing On A Star is underpinned 
with a heovy dub-wise bassline 
and the busy breakbeat from 
James Brown's Funky Drummer. 
On top there is Lizz E's distinctively 
soulful vocals, a cool rap from Flyn, 
the weird bits from Faze-O's Riding 
High and some hip hop style 
scratching. 

Smith and Mighty have done a 
great production job giving the 
track a rough ana ready sound, 
creating a feeling of space among 
all the diverse elements. 

Fresh Four — Judge, Flyn, Krust 
and Suv D — have been working 
as a DJ team for several years, but 
Wishing On A Star is their first rec¬ 
ord. Judge explains how they ar¬ 
rived at such a hybrid sound: "As 
DJs we play soul, hip hop, house 
funk ana reggae; and Wishing On 
A Star started as a bedroom mix 
of some of our favourite tunes. We 
all did the mix and it was just a 
question of getting a singer — we 
found Lizz through a friend of a 
friend". 
They have not yet produced any 

follow ups, but according to Judge, 
they hope to work with Lizz E and 
Smith and Mighty again. 
The Bristol scene has yet to re¬ 

ceive the recognition it deserves. 
Smith and Mighty and the Wild 
Bunch/Massive Attack have been 
very influential locally but they 
have yet to take the Bristol sound 
into the charts. Fresh Four are well 
on the way to changing all that. 

COLUMN 

A FEW wires got crossed last week 
and, despite what I and at least one 
disgruntled non-chart return shop had 

somehow been led to believe, the 
official release date for Raul 
Orellana The Real Wild House was 
in fact the Monday of the week 

before it hit the chart — so, apologies 
for using that as an example of the 
blurring between pre-release and 

fully-commercial release versions of 
singles. But, as I finished by saying, so 

long as you're shifting plastic who 
cares what makes a release date 
"official"? 

Further to this topic, the previously 
mentioned D Mob introducing 

Cathy Donáis C'Mon And Get My 
Love (ffrr FX 11 7) in its 

fully-commercial form now comprises 
just the disappointing original y 
promoed Dance Hall Mix flipped by 
last week's pre-released Spaghetti 
Western remix, but fatally fails to 

include the Jools Holland 
keyboarded Keys II My Love dub 
which has caused all the real 
excitement to date! Likewise 

promoted initially in five mixes and 
now out finally in its lightweight latin 
hip hop-ish Take Precaution mix, 

JOYCE SIMS Take Caution With My 
Heart (ffrr FX 118) is already 
attracting far more attention for its 
much tougher house-ier Basement 
Rock Mix (FXR 118), actually 

available commercially next week in 
the same form as it was pre-released. 
Maybe if only the chart rules 

relating to the length of singles could 
be relaxed, all this complicated 
manoeuvring and creative marketing 
would be unnecessary? The 1 2-inch 
singles format was originated for 

dance music, to accommodate Iona 
versions and different mixes, for wFich 
purpose it remains most valid. In fact 
there is a new trend in this country 

for record companies now to launch 

separate specialist dance music labels 
that deliberately ignore the BPI chart 
rules, thus sacrificing any chance of 
hitting the singles chart, CityBoats 
XL Recording* and Rhythm 

King's Outer Rhythm being the f rst 
two examples, both labels aiming to 
give dance fans full value with long 
1 2-inch pressings containing as much 

music and many mixes as would be 
found in the unfettered US. As long 
as they're shifting plastic they'll be 
making money, so who cares about 
the singles chart? 

Inciaentally, unrelated to the above 
argument but recently reviewed in ’he 
form in which it was promoed, 

Josephine (La Version Française) 

turns out to be commercially released 
only as the 1 2 inch B-side of the Dir« 

Straits Sultans Of Swing-like CHRIS 

REA The Road To Hell (WEA 
YZ431 T). Something else causing 

confusion — and quite a commotion! 
— at the moment is a totally 
uncredited but very exciting even 

more samples crammed adaptation of 
Th« Mix Master's Grand Piano, 

called Her Grand Beat (Demo Motor 
DM 9884), apparently a UK pressing. 

Current imports include the 
excellent flawlessly simple powerful 
hip house MR. LEE Get Busy (Jive 

1274-1 -JD); girl rapped effective 
though fairly routine hip house FAST 
EDDIE featuring Sundance Git On 

Up (DJ. International Records DJ 
990); Kraftwerii Trans Europe 
Express inspired subduedly shuffling 
rap HOME BOYS ONLY Turn It Out 
(Atlantic 0-86284), girl wailed 
rambling house SCRAPPY 
featuring WET BOXX Love Motion 
(C-ThruCTR-714); odd quietly 
burbling and weaving house JEEP 

STYU If There's A Cure (Top Secret 

Records KV 729). These are from the 
US, while hot from Italy are the 'can 
you feel it' repeating samples woven 
stuttery strong Italo-disco ROSSO 
BAROCCO Do-Do-Don't Stop 

(Groove Groove Melody GGM 
8902); French Kiss inspired (with 
indeed a cover version as flip) LEE 

LEWIS Atmosphere (B.C.R. BCR 
89001 ); Philly Soul-style strings 
backed jerkily bubbling (though 
misleadingly titled!) instrumental K. 
TRONICS ENSEMBLE Featuring 

doubl« J. Flash House Of Calypso 
(IRMA casadiprimordine ICP 005); 
Grand Piano-like samples swamped 
cantering Italo house EL CHICO 
House Music Lovers (German BCM 
Records 1 2325); piano pounded and 
samples studded jumpy Italo house 
(by one of its prime creators) D J. 
LELEWEL Magic Atto 11 ° (Groove 
Groove Melody GGM 8904); 

vigorously chanting and striding Italo 
house CHICCO SECCI PROJECT 
Whip Of The Rhythm (Creative 

Records C.R. 01 0); grand piano 
jangled slick Seventies soul-style Italo 
nouse RAF. GIUSTI Don't Waste 

Your Time (DiscoMagic OUT 32.46). 
Briefly, the hottest UK newies 

include the incredibly classy sultrily 
swaying USA STANSFIELD All 

Around The World (Arista 61 2 693); 
Paul Simpson remixed rompingly 
whomping soulful ADEVA ITnank 
You (Cooîtempo COOLX 192); Ottis 
Rodding Dock Of The Bay and 
Sfooly Dan Peg elements combining 
lazily rapped DE LA SOUL Eye Know 
(Big Life DLS 3); Bradford DJs created 
tinny synth piped deep house 

UNIQUE 3 The Theme (10 Records 

TENX285). 
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T O singles 
COMPILED BY MUSIC WEEK FROM GALLUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP 50 ON THEIR WAY UP 

9, LIVE ON STAGE 
21 10 3 Roxanne Shante A&M USA(T) 669 (F 30 LIU David Grant/Mike Stevens 4th’SSB'way(12)BRWl45(F) 

, STREET TUFF 
• 1 2 RebelMC & Double Trouble WANT(X)18(PAC) 

99 rm CAN'T FORGET YOU 
22 LEJ Sonia Chrysalis CHS(12)3419(C 

— DON'T TELL ME 
•■ LIU Freestyle Orchestra SBK.One ( 12)SBK7002 (E) 

9 PUMP UP THE JAM 
“ ! 7 Techrotronic Feot Felly Swonyord SYR(T)4 (BMG| 

99 m  EVERYBODY'S A STAR 
22 DU pau | Simpson/T Jeffries Cooltempo COOL(X) 190 (C 

99 m  DANCIN' ON A SATURDAY NIGHT.. 
•2 DU Barry B|ue Escape AWOL(T)4 (P) 

- IF ONLY 1 COULD 
• 2 8 Sydney Youngblood Circa/Virgin YR(T) 34 (F) 

9 - ROCK WIT'CHA 
24 20 3 Bobby Brown MCA MCA(T) 1367 (F 

-9 THE KING IS HERE/900 NUMBER 
•• 25 7 45 King Dance Trax DRX 9 (1 2*RRD0BT 4) (BMG) 

- WISHING ON A STAR 
*7 2 Fresh 1 10/VirginTEN(X)287(F) 

9- CASANOVA (RAISING HELL REMIX) 
■“5 21 3 Jazz & The Brothers GrimmProd House -(PNT 008R) (PAC 

9- BRING FORTH THE GUILLOTINE 
•*15 7 Silver Bullet Tam Tam 7TTT01 3 -(TTT013) (P) 

- RIDE ON TIME 
5 1 io Block 3ox De/Construct.PB43055(PT43056) (BMG) 

9- ™ SUMMER MADNESS 
20 LEJ K C Flight! RCA PB49335 (1 2*RR-PT49336) (BMG 

9- NUMERO UNO 
•5 22 9 Starlight CityBeat CBE742 (1 2’RRCBEl 242) (W) 

- THE REAL WILD HOUSE 
*4 3 Raul Orellana BCM BCM 322(X) (P) 

9- DON'T MAKE ME OVER 
27 BID $yb j| Champion CHAMP(12)213 (BMG 

9- EXPRESS YOURSELF 
•• 4 ÓN.W.A. Ruthless/4th’SSB'way(12)BRW144 (F) 

_ DRAMA! 
* 9 2 Erasure Mute (12)MUTE 89(1) 

9O  COME GET MY LOVIN' 
20,3 4 Dionne Citybeat CBE 745 -(CBE 1245) (W 

9- PARTYMAN 
•< 19 6 Prince Warner Brothers W 2814(f) (W) 

o  AFRO DIZZI ACT 
• ó 7 Cry Sisco! Escope AWOL(T) 1 (P) 

99 OH WELL 
29 LEJ Oh Well Porlophone (1 2)R6236 (E 

9 tt BREAK 4 LOVE 
••31 6 Raze Champion CHAMP(1 2) 67 (BMG) 

- SUENO LATINO 
9 5 6 Sueno Lotino/C Damas BCM BCM323(X) (P) 

» J k 1 Si 'A' R ADVERTISEMENT 
1? 1: C ORDS 

01-961 5818 REGGAE 
Ktw REGGAE DISCO CHART CHART 

1 (2) COME BACK TO ME Anthony Malvo & Tiger Techniques WRT 47 

-»arm UH UH NO WAY (MUCHO MACHO, 
•9 DU Nikki Swanyard SYR(T 5 (BMG) 

SECRET RENDEZVOUS 
■” 23 5 Karyn Mite Warner Brothers W 2855 (T) (W) 

-- GET ON UP 
*9i8 2D.LK00I SBK.One(12)SBK7001 (E) 

— LOVI ON A MOUNTAIN TOP 
■I 44 2 Sinitta Fanfare (12)FAN 21 (P) 

-, MISS YOU MUCH 
*■ 30 7 Janet Jackson Breakout/A&M USA(T) 663 (F) 

GIRL I'M GONNA MISS YOU 
12 24 2 Milli Vanilli Coollempo COOL(X) 191(C) 

-9 r™ 1 WANT THAT MAN 
43 LIU Deborah Harry Chrysalis CHS(12)3369 (C) 

,9 MELTDOWN 
■• 12 3 Quart; ITM -(ITM 101 ) (GAM) 

2 (1) OVER SIZE MAMPIEGregoryPeck Steely + OeemeVPIiD 438 

3 (4) SUPERWOMAN Winsome ♦ Tippa Irie Fashion FAD 067 

-9 rm WEEKEND GIRL 
*• LIU Mer|in Rhylhm King LEFT32(T) (I) 

MANTRA FOR A STATE OF MIND 
■*17 5 S'Exprrss Rhythm King/Mute LEFT 35(T) (l/RT) 

4 (3) MAKING LOVE Barry Boom Fine Style FS 024 

5 (6) LOVE IS THE POWER Shonchez Penthouse PH 022 

AAm Y0UR LOVE 
44 Liu Frankie Knuckles Trax/Radical -(TRAXT 3) (SP) 

1 FEE. FOR YOU (REMIX) 
15 43 2 Chaka Khan Warner Brothers W2764(T) (W) 

6 (11) GUN IN A BAGGY little Lenny Steely 4 cieevte SV 02 

7 (9) ALL THE WAY Ken Martin Bngg«CBC009 

-- HEY DJ 1 CANT../SKA TRAIN 
*•37 10 Beatmcsters/Betty Boo Rhythm King/Mute LEFT34(T) (l/RT) 

1 NEH) YOUR LOVIN' 
■Oli 9 Alyson Williams Def Jam 6551437 (6551436) (C) 

8 (10) NAH SKIN UPTiger PenfhomePH021 

9 (5) HURTING ON THE INSIDE Sammy Lev. Passion PE 3 

- - LETHAL WEAPON 
**33 4 Ice-T Sire W2802(T) (W) 

„ _ . THAT’S WHAT 1 LIKE 
17 EU Jive Bueny/Mastermixers Music Factory MFD(T)002 (BMG) 

10 (12) STOP SPREADING RUMOURS Home UCocol Shobbn Ronks GREO 251 

11 (14) TAKE YOU TO THE DANCE Anthony Malvo Daddy Lizard SO 3 

KEEP LOVE NEW 
*< 27 6 Betty Wright Sure Delight SD(T) 11 (JS/E) 

FREE AT LAST 
■Ö 49 2 Farley^fip House Synd. Champion CHAMP(12)217 (BMG) 

12 (15) EXTRA CLASSIC SUPERFANTASTICVmmnJon. Lv,ngRoomlM027 

I3 (25) DON'T ASK MY NEIGHBOUR Kofi A™« ARI 097 

AA rm CLUBSCENE 
4Ö LU Special Ed Profile PROF(T)265 (P) 

1O _ LOVE STRAIN 
19 LEJ Kym M : zelle Syncopate/EMI (1 2)SY 30 (E) 

14 (16) HALF KEY DRIVE Roppo Roberfs/Tippa Lee Greensleeves GRED 248 

15 (8) ONE BLOOD Junior Reid Olhomon Mukais JR 01 
AOm THE LAST TIME49 DU Maxine Soultown -( 12SOUL102) (BMG) 

20 DITRE MY ONE AND ONLY 
ucton Al 

TRUE.. 
<MUSA(T)671 (F) 

16 (24) LOVE ME BABY J.C Lodge and Tiger Greensleeves Gred 253 

17 (21) WHY fngbty 7 Colonel Mite Offbeat Roue Offbeat 1201 

FOREVER 
59 29 2 Ce Ce Rogers Atlantic A8852(T) (W) 

O P 10 ALBUMS 
18 (19) ITAL JOCKEY Johnny R Techniques WRT 49 

19 (26) THERE SHE GOES AGAIN Leroy Maho Mafic and Fluxy MF 010 

to (24) SUPERWOMAN Florette Edwards Sleety & Cleevm SCT 2 

REGGAE ALBUM CHART 
1 (1) REGGAE HITS VOL 6 VonousArhsts Jet Star JELP 1006 

2 (2) NO CONTEST Denns Brown/Gregory Isaacs Greensleeves GREL 133 

3 (4) ON AND ONThnlerU Mixing lob MLU> 002 

4 (3) FOLLOW ME Gement Ine Blue Mountain BMLP 028 

5 (5) ONE BRIGHT DAY Ztggy Morley 4 Melody Makers Virgin VUSLP 5 

6 (8) LOVE AFFAIR Frankie Paul TechniquesWRIP 22 

7 (7) KOTCH Ketch Monge MLPS 1003 

8 (14) RHYTHM DISTRESS Various Artsts Greensleeves GREL 137 

9 (12) EQUAL RIGHTS Vorxxn Ar*sh TechmquesWRlP23 

10 (6) WAITING FOR YOU ThnlerU Live and Love LALP 31 

11 (9) COUNT OUT Rourgon Greensleeves GREL 134 

12 (13) BUDDIE CULTURE Mecke 8 AnweARILP048 

13 (15) SKA REVIVAL Vanaos Artists Ske Rewuoi LUDIP 1 

14 (10) AH ME DIS Tespe Ine GTs Records GTLP 3 

15 (17) JACKAMAN DORA Carl Meeks Greensleeves GREL 132 

16 (20) GOOD TO BE TRUE Thaler U/A Tbell Drg BVPRl 1062 IMP 

17 (16) LOVE THE LIFE YOU LIVE Barnngton Levy Time One TORLP 05 

18 (11) FRONTLINEjohnnyP, Steely & Cleevie VPRl 1057 (IMP) 

19 (21) YOUNG AND SHE GREENlohnnyP TK hmqu-WRlP21 

20 (23) LOVER FOR LOVERS Various Business Records BRLP 901 

TOP 10 BUBBLERS 

, DEEP HEAT - 4 PLAY WITH FIRE 
■2 3 Variou: Telstar STAR2388/STAC2388 (8MG) 

, GET BUSY 
|1 Mr Lee Jive (USA) -(1274130) (Imp 

9 ITS A BIG DADDY THING 
2| 3 Big Daddy Kane Cold Chillin' WX305/WX305C (W) 

9 IN THE POCKET 
J Dynamic Duo Tam Tam -(TTT016) (P 

9 STRAIGHT OUTTA COMPTON 
3 4 3 N.W.A. RUTHLESS BRLP534/BRCA534 (F) 

9 TAKE CAUTION WITH MY HEART 
• Joyce Sims London F(X)1 18 (F¡ 

- RHYTHM NATION 1814 
*3 3 Janet Jackson A&M AMA3920/AMC3920 (F) 

- SHOWER ME WITH YOUR LOVE 
* Surface CBS 6552457 -(6552456) (C 

_ QUADRASTATE 
5 5 ó 808 Steve Creed STATE 004(1) 

_ EVE OF THE WAR 
5 Ben Lilbrand Remix CBS -(6551266) (Imp 

, — EAZYDUZ-IT 
O LEJ tazy-E Ruthless BRLP535/BRCA535 (F) 

- LOST IN THE BASS 
• BassBoyz Big Life/Kool Kat (KOOLT505) (i; 

- WAREHOUSE RAVES 
7 9 5 Various Rumour RUMLD 101/ZCRUMD 101 (PAC) 

9 SLAVES NO MORE 
< Blow Monkeys/Sylvia Telia RCA PB43201 /PT43202 (BMG) 

o  ADEVA! 
• 6 6 Adeva Cooltempo CTLP1 3/ZCTLP13 (C) 

o  ONE SHOT AT LOVE 
• LLC00IJ Def Jam/CBS LLCJ(T)4 (C 

0 rm RARE 49 LEI Various Ariola 210007/410007 (BMG) 
Ä  TURN IT OUT 
9 Homeboys Only Atlantic -(086284) (Imp 

in rm ITALIA-DANCE MUSIC FROM ITALY 
IQ LEJ Various De/Con/RCA PL74289/PK74289 (BMG) 

WELCOME/YO 
■• Gino Latino Harbour Light -(HL 1006) (Imp 



AIR PLAY 
KEY A=Radio 1 'A' list 

B= Radio 1 'B' list 

ADEVAI Thank You Cooltempo 

RADIO 1 
w/e w/e 
510 289 
AGUAL PLAYS 
(4 or more 

8 -

RADIO 1 
w/e w/e 
3 10 269 
PtATLlSTED 

B -

REGIONAL 
■/( w/r 
5 10 28 9 
PLAYLtSTIMGS 
43 stations 

12 -

LAST 
WEEKS 
CHART 

ADVENTURES, THE Washington Deceased Elektra 7 - B - 12 12 — 

AEROSMITH Love In An Elevator WEA 14 20 A A 19 22 17 

ALL ABOUT EVE Road To Your Soul Phonogram 5 7 B B 23 26 — 

AND WHY NOT Restless Days Island 15 6 — — 9 - — 

BAKER, ARTHUR The Message Is Love Breakout 15 - — — 12 - — 

BANGLES, THE I'll Set You Free CBS — — — — 20 - — 

BEAUTIFUL SOUTH, THE You Keep It All In Go! 20 16 A A 40 29 8 

BELOVED The Sun Rising WEA 10 4 — — — — — 

BLACK BOX Ride On Time de Construction 24 19 A A 28 29 1 

BLOW MONKEYS Slaves No More RCA — 4 — — 15 14 — 

BRICKNELL, Edie 4 NEW BOHEMIANS Low Lie GeHen — — — — 12 — 

BROS Chocolate Box CBS 18 13 B B 34 27 9 

BROWN, BOBBY Rock Wrt'cha MCA 5 8 — — 38 38 33 

BUSH, KATE The Sensual Worid EMI 7 13 — — 33 36 15 

CALL, THE Let The Day Begin MCA 19 16 A A 13 9 57 

CARLISLE, BELINDA Leave A Light On Virgin 21 20 A A 33 27 28 

CHAPMAN, TRACY Crossroads Elektra 14 15 B B 29 27 61 

CHER Hl Could Turn Bock Time Geffen 9 13 B B 37 32 18 

CHRISTIAN. ROGER Take II From Me Island 6 11 - B 25 28 63 

COOPER, ALICE Bed Of Noils Epic — — — — 13 — 

CRY BEFORE DAWN Lost Of The Sun Epic — — — — 16 17 — 

CURIOSITY Name And Number Mercury 13 15 B B 36 34 14 

CUTTING CREW The Scattenng Siren — — — — 19 20 — 

DAMIAN The Timewarp Jive — — — — 15 16 13 

DE BURGH, CHRIS This Waiting Heart A&M 12 6 B B 32 26 77 

DEL AMITRI Stone Cold Sober A&M 6 - — — 10 13 90 

DE LA SOUL Eye Know Big Life 15 - A - — — — 

DOGS D'AMOUR, THE Trail Of Tears China 4 -

ERASURE Drama Mute 21 25 A A 36 36 4 

ESTEFAN, GLORIA Oye Mi Canto Epic 18 21 A A 40 39 16 

FM Someday (You'll Come Running) Epic — — — — 13 — 

FRESH 4 Wishing On A Star 10 — — — — 15 - — 

HALO JAMES Wonted Epic 7 9 — — 23 17 69 

HARRY, DEBORAH 1 Want That Man Chrysalis 9 10 B - 30 24 52 

HUE AND CRY Sweet Invisibility Circa 6 8 — — 16 20 60 

INDIAN GIVERS Hatcheck Girt Virgin 4 -

JACKSON, JERMAINE Don t Take It Personal Arista — — — — 11 - — 

JACKSON, JOE Down To London A&M 5 - — — 13 - — 

JIVE BUNNY 4 MASTERMIXERS WsWrotHAe Musk Factory 5 - — — 20 15 — 

JOEL, BILLY We Didn’t Start The Fire CBS 26 5 A - 39 37 11 

JOHNSON, HOLLY Heaven's Here MCA — — — — 34 33 62 

KHAN, CHAKA 1 Feel For You Warner Brothers - 5 — — 18 13 45 

LIES DAMNED LIES Love Among The Rums Siren — — — — 11 - — 

LILAC TIME, THE The Days Of The Week Fontana — — — — 12 - — 

LIVING COLOUR Glamour Boys Epic 4 -

LIVING IN A BOX Room In Your Heart Chrysalis 8 13 — — 38 37 31 

LONDON BOYS Hartem Des.re WEA - 5 — — 26 30 19 

MacCOLL, KIRSTY Innocence Virgin 8 9 B B 26 27 84 

MADONNA Chensh Sire 16 26 B A 37 37 10 

MARTIKA 1 Feel The Earth Move CBS 10 4 B B 31 20 — 

MARX, RICHARD Right Here Waiting EMI-USA 13 18 B A 41 40 5 

MAZELLE, KYM Love Strom Syncopate 5 - — — 9 - — 

MILLI VANILLI Girt I'm Gonna Miss You Cooltempo 14 13 B B 35 32 24 

MINELLI, LIZA Don't Drop Bombs CBS 19 9 A B 27 23 46 

OCEAN, BILLY Licence To Chill Jive — — — — 16 14 81 

OH WELL Oh Well Parlophone 23 18 A A 11 9 — 

OLDFIELD, MIKE Innocent Virgin — — — — 12 — 

PRIMITIVES, THE Secrets Lazy 11 6 B B 19 17 49 

QUEEN Scandal EMI — — — — 18 - — 

REA, CHRIS The Road To Hell WEA 19 5 — — 28 14 — 

REBEL MC/-DOUBLE TROUBLE Street Tuff Desire 22 20 A B 8 - 12 

RIVER DETECTIVES, The Saturday Nght Sunday Mom,ng WEA — — — — 14 12 — 

ROXETTE Listen To Your Heart EMI — — — — 16 - — 

RICHARD, CLIFF Lean On Me EMI 9 4 — — 32 8 — 

S' EXPRE SS Mantra For A State Of M,nd Rhythm King 12 14 B B 27 25 21 

SHAKESPEAR'S SISTER Run Silence EMI 13 12 B - 23 23 — 

SINITTA Love On A Mountain Top Fanfare 13 11 B B 38 30 32 

SONIA 1 Can't Forget You Chrysalis 7 - — — 34 30 — 

STANSFIELD, LISA All Around The World Arista 4 - — — 5 - — 

SWING OUT SISTER Forever Blue Fontana — — — — 12 — 

TEARS FOR FEARS Advice For The Young At Fontana 7 - — — 

TECHNOTRONIC Pump Up The Jam Swanyard 10 11 B B 21 19 2 

THOMPSON TWINS Sugar Daddy WEA 5 - — — 17 15 — 

TURNER. TINA The Best Capitol 20 15 A A 35 38 7 

WAX Anchors Awegh RCA 9 6 — — 6 — 

WEDDING PRESENT Kennedy RCA 5 - — — 5 - — 

WET WET WET Sweet Surrender The Precious Org. 19 23 A A 41 38 6 

WHITE, KARYN Secret Rendezvous Warner Brothers 7 7 B B 35 34 22 

YOUNGBLOOD, SYDNEY If Only 1 Could Circa 23 23 A A 39 38 3 

A more detailed playlist breakdown, tracking specific records, is available from the Research 

Department. For details of this weekly service, coll Lynn Focey on 01 583 91 99 extn 382. 

Records are eligible for the grid if they a) are on the current Radio 1 playlist, or b) had 4 

or more plays on Radio 1 last week as monitored by Radio 1'$ Romeo computer or c) are 
featured on 11 or more current ILR playlists (A & B lists). 

AIRWAVES 

Blackmore and Cole 
return with Unique 
EX-PPM RADIOWAVES men 
Simon Cole and Tim Blackmore will 
this week unveil details of their new 
radio programming company. 

Called the Unique Broadcasting 
Co, the new firm is headed by 
Michael Peacock, a former BBC TV 
figure who with John Cleese form¬ 
ed Video Arts, the training film 
company recently sold to its cur¬ 

rent management. Also on the 
board of Unique is Noel Edmunds, 
who is expected to take a backseat 
role. 

Industry expectations are that 
Blackmore and Cole (who will join 
Unique when his PPM contract ex¬ 
pires next month) intend to extend 
their pioneering pan-European 
syndication activities through the 

Line to become new 
Radio Two controller 
FRANCES LINE, the current head 
of music department, Radio Two, 
is to become the network's new 
controller from January 1 next 
year. She replaces Bryant Marriott 
who will work as a special assistant 
to David Hatch, the managing di¬ 
rector, BBC Network Radio. 

Line joined the BBC in 1957 as 
a secretary and worked on Top Of 
The Pops and Juke box Jury as well 

as radio's Saturday Club and Easy 
Beat. She became a Radio Two 
producer in 1970, moved to Radio 
Four as chief assistant in 1983, and 
took her present post in 1985. The 
post of head of music will lapse 
when Line moves up. BT 

• Frances Line will be interview¬ 
ed by Bob Tyler in next week's Air¬ 
waves. 

UR gears up for broadcast 
by Bob Tyler 

LONDON JAZZ Radio, which will 
be known as Jazz FM when it com¬ 
mences broadcasting next Febru¬ 
ary, has appointed two consultants 
to advise on programming and 
structure. Rob Jones, former head 
of syndication service Radio Radio, 
will advise on staff selection and 
format development. John Catlett 
will take charge of developing the 
station's identity and role in the 
growing London radio market. 

Catlett shaped the idenity of pi¬ 
rate station Laser 558 and, more 
recently, Atlantic 252. He says his 
first task will be to analyse the ex¬ 
tensive research carried out by UR 

to model the station for its future 
audience. "Looking at the research 
so far it would seem that the popu¬ 
larity of jazz fits into two différent 
age groups. I will be looking at a 
way of joining these to form a co¬ 
herent sound." 
He continues: "The daytime pro¬ 

gramming could be formatted for 
18-25 year-olds and evenings 
would take the form of horizontal 
programmes aimed at 35 year 
olds and above." 
UR has also appointed Mike 

Bernard, formerly of Sound Adver¬ 
tising Sales, as head of sales. A 
consultant studio designer has also 
been appointed for its studio com¬ 
plex near Marble Arch. 

BRIEFS 

* MIKE SHAFT'S new Manches¬ 
ter station Sunset will be the first 
incremental station on air, com¬ 
mencing broadcasts on October 
22. Sunset will be followed by Sun¬ 
rise of West London, which opens 
on November 5. KNBC in 
Kettering has announced Decem¬ 
ber 1 for its opening. 

• CHANNEL FOUR series Big 
Worid Cafe begins its 10-week run 
on October 17. Andy Kershaw 
and Mariella Frostrup co-present. 

• LONDON INCREMENTAL 
stations Spectrum and London 
Greek Radio face problems over 
transmitter sites following Home 
Secretary Douglas Hurd's an¬ 
nouncement that the BBC would 
not be able to provide transmission 
facilities to independent stations. 
LGR originally planned to buy a 

transmitter from the BBC for 
£5,000, but now faces charges of 
up to £8,000 per year from the 
IBA. 
The London-wide Spectrum sta¬ 

tion says that the only site suitable 
for AM transmissions to London is 
owned by the BBC. Spectrum's 
plans are not confirmed. 

• PALACE TELEVISION will be 
offering a major new music TV 
series at MIPCOM. Beyond The 
Groove will journey from Los 
Angles to Memphis via New Or¬ 
leans in search of the roots of rock 
music. The series is devised by 
Dave Stewart of Eurythmies, whose 
own company Squink co-produces 
with Palace for Channel Four. 

Beyond The Groove is directed 
by Roger Pomphrey and hosted by 
David Rappaport. The Rolling 
Stones, Bob Dylan, George Harri¬ 
son and Jerry Garcia have agreed 
to appear. 
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new company. Unique's first pro¬ 
ject is to organise a live relay from 
Rome of the Eurythmies' concert 
there later this month. 
Unique is also involved as a con¬ 

sultant to Midem 1990's radio 
conference, while Blackmore is 
understood to be an adviser to a 
major Channel Four music series to 
be launched in the new year. 

FRANCES LINE: from secretary to 
controller 

COMPACT 

DIGITAL AUDIO 

1 - CROSSROADS, Trocy Chapman Elektra 

2 1 THE SEEDS OF LOVE, Tears For Feon 

Fonfona/Phonogram 

3 2 FOREIGN AFFAIR, Tina Turner Capitol 

4 4 CUTS BOTH WAYS, Gloria Estefan Epic 

5 - OH MERCY, Bob Dylan CBS 

6 3 WE TOO ARE ONE, Eurythmie RCA 

7 - HUP, Wonder Stuff Polydor 

8 - JARRE LIVE, Jean Michel Jarre Polydor 

9 9 IS THIS LOVE, Various EMI 

10 7 LIKE A PRAYER, Madonna Sire 

11 6 DEEP HEAT 4 - PtAY WITH FIRE, Various 
Teísta r 

12 12 A NEW FLAME, Simply Red Elektra 

13 8 RHYTHM NATION 1814, Janet Jackson 
A&M 

14 10 STEEL WHEELS, Rolling Slones CBS 

IS 20 ETERNAL LOVE, Various K-Tel 

16 5 SEASON'S END, Marillion EMI 

17 17 WHEN THE WORLD KNOWS YOUR NAME, 
Deacon Blue CBS 

18 14 REPEAT OFFENDER, Richard Maa 
EMI-USA 

19 - ITALIA - DANCE MUSIC FROM ITALY, 
Various De Constuct»on/RCA 

20 13 SLEEPING WITH THE PAST, Ehon John 

Rocket/Pho nogram 

© BPI. Compiled by Gallup for BPI, 
Music Week and BBC. 
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Party politics 
There's more 
than just 
disgruntled 
eight-year-
olds involved 
in staging the 
Smash Hits 
awards party 
as Lorraine 
Butler 
discovers 

S
MASH HITS' special pro¬ 
jects editor Jaqui Doyle is 
becoming increasingly un¬ 
popular with a horde of 

angry eight-year-olds and their 
parents. Hundreds of youngsters or 
their mums are ringing to complain 
that the Smash Hits Poll-Winners' 
Party, to be televised live on Octo¬ 
ber 29, has sold out — in fact the 
9,000 tickets sold out in a record 
five hours. 
Most of the teeny music lovers 

will be paying their £7.50 to wit¬ 
ness the Jason Donovan and Kylie 
Minogue phenomenon. The party 
line up also features Neneh 
Cherry, Soul II Soul, London Boys, 
Martika and Bros. "We chose 
those bands because they are the 
epitome of what our readers want. 
Tney are the most popular and 
their image is very much the image 
of the magazine," says Doyle. 
Bobby Brown may make a tele¬ 
vised appearance, though this 
hasn't been finalised. 
Smash Hits broadcast its hugely 

REVIEW 
by Sarah Davis 
BEHIND THE BEAT. Series Pro¬ 
ducer Terry Jervis. Executive 
Producer Jenny Cowan. BBC 2. 
Broadcast Octobe- 2, 6.30pm. 
Behind The Beat again strides 
leagues ahead of any other music 
programming. With confidence 
gained from the pooularity of the 
second series, Jervis has made a 
cosmic leap forward with a bar¬ 
rage of fresh new ideas and artists 
for the third series. The rapidly cut 
mix of black artists past and pres¬ 
ent with facts and dips of docu¬ 
mentary information is exhilarating 
and satisfying, not shallow. It builds 
up a dynamic histor* of black cul¬ 
ture that is both sensible and rever¬ 
ent: a look at culture through music 
never achieved in programming 
about white music. 

Behind The Beat s a magazine 
show predominantly aimed at 
young blacks. Everything — artist 
interviews, music graphics, 
informational clips — whizzes 

along in very small chunks: there's 
no chance of anyone's attention 
wandering. From the 
reportage/lifestyle narrative to the 
marvellous "Homeboy" animation, 
the programme's flow makes links 
as vital as the music clips: startling 
to see that level of care and ex¬ 
pertise for what is essentially mi¬ 
nority programming. 

BEHIND 

successful magazine format as a 
television show for the first time last 
year. The magazine's circulation 
rose by around 200,000 for sev¬ 
eral weeks afterwards, but the for¬ 
mula wasn't completely successful. 
Doyle comments: "Last year we 
made the mistake of thinking you 
could just impose the magazine's 
style on television. As a result some 
of the party show looked weird. 
Pieces which imitated the quirky 
corners of a magazine feature 
page just didn't work when they 
were translated to TV. The script 
was wrong at times and there was 
definitely too much talking." 

Last year, the Awards Party had 
an underwater theme; this year the 
team and its sponsor Swatch 
watches have come up with space 
age designs — presenter Phillip 
Schofield will be mingling with ro¬ 
bots on a rocket-adorned stage. 
Help has come from producer 
Sharon Ali at BBC TV, Radio One 
for the simulcast and extravaganza 
expert Harvey Goldsmith, whose 
Allied Entertainments company is 
presenting the live show. 
Radiovision is handling European 
media distribution. 

Rita Lewis, publisher of Smash 
Hits, asserts: "Now we think we 
have reflected the fast-paced, dy¬ 
namic, colourful and up-to-the-
minute image of the magazine. This 
time we are much better organised 
and we are planning to run televi¬ 
sion trailers for the party. It raises 
the magazine's international pro¬ 
file, especially with Swatch as our 
sponsors, and it gives our readers 
something no other magazine can 
offer. No other magazine televises 
its readers' poll. It will be fun, and 
that's why people buy Smash Hits. 
We are planning to look for a big¬ 
ger venue for next year because 
it has been such a success." 

Ali, who is part of Janet Street-
Porter's team at the BBC and a for¬ 
mer reporter and producer of Net¬ 
work 7, says that the BBC is very 
keen to broadcast the show des¬ 
pite last year's disappointments 
and the undisclosed "enormous 
amount of money" which this 
year's party will cost. "It is a good 
thing for the BBC to be involved 

YAZZ PLUS presenter Philip Schofield and Jason Donovan with Pat Sharp 

STATION PROFIL_ E 
by Stu Lambert 

BBC Radio Essex 
BBC RADIO Essex started trans¬ 
missions from Chelmsford almost 
three years ago. Surprisingly, Essex 
had no BBC local service before 
then, even though, according to 
station managing editor Richard 
Lucas: "BBC Essex has the largest 
editorial population of any station 
opening since the ecrly Seventies." 
The territory contain: a large num¬ 
ber of urban areas and listeners 
may also be able o receive all 
London transmissions, Kent radio 
stations and Radio Orwell. 

PLAYLIST 
One playlist operates which re¬ 
flects the "tuneful, acult side of the 
chart," says programme organiser 
Mark Thomas. A heavily rotated 

record will get about 20 plays a 
week. The playlist represents about 
one third of the programming mix, 
with the greater proportion of day¬ 
time airplay going to golden 
oldies. 

PRESENTERS 
Bill Dod hosts the breakfast show, 
with Steve Bumfrey taking over 
from 9-1 lam. The station's most 
popular DJ, Dave Monk, follows. 
Monk, born and raised in Essex, is 
a well-known local disco DJ and 
lectures in Law. Gary August is on 
air from 1.1 5-4pm, and Liz Mullen 
presents up to 7pm. Specialist mu¬ 
sic from 7-8pm is followed by 
Gavin Lawrence's show from 
Radio Kent, with GLR's Andy Peeb¬ 
les show from 1 0pm till midnight. 

SPECIALIST PROGRAMMING 
The Old Record Club, hosted by 

John Gunn and Ray Pallett, two en¬ 
thusiasts who are also the station's 
record librarians, features pre-vinyl 
78s. Other shows include Jazz First 
with Tony Poole, Denis Rookard's 
Folk Scene, All Kinds Of Country 
presented by Vic Woodhouse, 
Country Classics with Richard 
Ellsworth and Sunday's local talent 
programme, Amplifier, with Tim 
Ellingford. 

AUDIENCE 
"The core target audience is thirties 
to mid-fifties — we make sure our 
sizeable older audience isn't dis¬ 
couraged," says Lucas. Audience 
reach is 21 per cent. 

INDUSTRY 
'We only see one plugger, and we 
could certainly see more," says 
Thomas. He feels that service on 
product could improve, but rela¬ 
tions with industry bodies are fine. 

in. Not many music shows can at¬ 
tract a large audience, but I know 
that this one will. Last year the 
same person was responsible for 
producing and directing the event, 
so things were rushed and it didn't 
work as well a it could. Even 
though the jobs are now done 
separately it is still hard work — 
incredibly difficult to coordinate 
because of the sheer number of 
major artists involved." 

For major artists, exposure on 
the show connects them not only 
with Smash Hits' %m readership 
and the expected TV and Radio 
One simulcast audience of 10m, 
but also with listeners/viewers in 
Europe, where the show will be 
transmitted live in Italy via 
VideoMusic and tape-delayed to 
several other countries where ar¬ 
rangements are being completed. 

Ali has firm views about who 
qualifies for inclusion. "I only really 
want to put on artists if they have 
got an award or if they are what 
Smash Hits readers want. I'm not 

bowing to record company pres¬ 
sure." 
The Smash Hits Poll-Winners' 

Party will be broadcast on BBC-1 
and simulcast on Radio One in 
stereo on Sunday, October 29, 
3.30 to 5.00pm. 

'I only really 
want to put on 
artists if they 
have got an 
award ... I'm 
not bowing to 
record 
company 
pressure' 

Sharon Ali 
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A&R INDIES 
I DISTRIBUTION 

R K G 
by Dave Henderson 

THERE'S A hail of new guttural 
wailing and noise-like substances 
this week. The irksomely named 
Bitch Magnet unleash Umber 
— with all the usual panache and 
umbridge-inducing aggression. 
Simplistic, driving-chord work 
and a howling vocal wrestle for 
attention on this What Goes On 
album through Rough Trade and 
the Cartel. The Bitchies are, of 
course, American storytellers 
who focus on everyday life with 
a slow, consuming bitterness. 
Also seen to be raunching is Buf¬ 
falo Tom's self-titled debut on 
SST, through Rough Trade and 
the Cartel. The law with Tom is 
"guitar all the way" and the trio 
of perps are referred to as 
"chunky cool guys". The music it¬ 
self is loud and uncompromising, 
throwing in a hazy sensuround 
sound with some more mellow 
vocals to gain maximum emo¬ 
tional drive. 

JIVf TURKEY are in the scream¬ 
ing guitar game as well and they 
have a new 12-inch single on 
Brum-based Swordfish Records, 
through Nine Mile and the Car¬ 
tel, to further educate their fol¬ 
lowing. This they hope to build 
on substantially when they take 
their noisey art on the road 
through October. And the name 
of this 1 2-inch? Well, it's Retro 
Head Flux — a term you surely 
come across on a day to day 
basis. The work carries the leg¬ 
end "Recorded by Jive Turkey in 
a barn". Need we ask more? 

AT REVOLVER, Frenzy have a 
new album on the Rage label 
called This Is The Fire. It's their 
fifth set which has them mixing it 
with roots rockabilly and the 
-latest technology. Quiffs from 
Mars, no less. There's a 12-incher 
from The Holidaymakers on 
the Gay Cowboy Recording Or¬ 
ganisation, again through 
Revolver and the Cartel, and 
that's called Skyrider. The legend 
with that one is that it's "22 
strings and drums beaten hid¬ 
eously into submission", well, 
what else would it be? Finally 
from Revolver, Bim Sherman 
has a new album on RDL titled 
Exploitation on which he's as¬ 
sisted by Adrian Sherwood, 
Doug Wimbish, Keith Leblanc 
and Sly And Robbie among 
others. 

CURRENTLY AVAILABLE and 
causing a stir is the second album 
from The Sugarcubes Here 
Today, Tomorrow Next Week! 
has caused something of a tor¬ 
rent of wordy reporting in all the 
major music papers. On One 
Little Indian, it's been generally 
slated without anything of the 
mighty press coverage that Tears 
For Fears received for their four 
years in the making follow up to 
Songs In The Big Chair. Have The 
Sugarcubes been self-indulgent, 
have they failed to fulfil their 
promise on the "difficult" second 
album? Well, it's not Birthday 
again, but neither was Life's Too 
Good (their first album). Other 
similarly excitable prose will cer¬ 
tainly greet The Wedding 
Present's second album proper 
for RCA. After the sideways 
glance at retro collections and 
Ukrainian diversions, Bizarro will 
be held up for microscopic atten¬ 
tion. We here at Tracking say 
they are no longer "indie" and 
can't qualify for inclusion here. 
But the Weddoes uphold the "in¬ 
dependent" flag and Bizarro is a 
corker. Also set for bigger things 
(labels-wise) is American bizarre 
duo They Might Be Giants. 
They leave Tabelmates The 
Sugarcubes at One Little Indian 
and sign to Elektra but, afore ye 
go, they have a collection of out¬ 
takes, remixes and oddities set to 
roll on One Little Indian, which 
includes such gems as Hey Mr DJ, 
I Thought You Said We Had A 
Deal and We're The Replace¬ 
ments. Also with one to go in the 
independent sector are The 
Blue Aeroplanes who leave 
Fire with a live album before hit¬ 
ting Ensign/Chrysalis. 

THE KLF formerly The 
Timelords, aka The Jamms 
haven't signed to a major, but 
they do have a new album out 
on some of the heaviest plastic 
imaginable. The What Time Is 
Love LP comes in a shocking pink 
and green sleeve and the disc it¬ 
self is physically heavy. It's also 
pretty heavy in the sound depart¬ 
ment too. There's a bizarre story 
to this little item too, as it contains 
versions and tributes to the track 
in question with the original KLF 
track kicking things off, followed 
by Dr Felix, KLFS, Unisons D 
and Neon, climaxing with a live 
version of the song. Strange, in¬ 
decipherable, odd, and all those 
kind of words just aren't enough. 

Deep house ecstacy material 
without a doubt. 

NEW FROM Creation, The 
Bounty Hunters, led by the 
scruffy but inimitable Dave 
Kusworth have a bedraggled al¬ 
bum of moody rock 'n' roll in the 
Only Ones vein. Titled Threads 
— A Tear Stained Scar, it's avail¬ 
able through Rough Trade and 
the Cartel and comes in period 
Seventies sleeve with perennial 
empty bottles of Jim Beam and 
Jack Daniels subtley placed. The 
rock 'n' roll circus goes on and 
on, only surviving through 
Kusworth's emotive songs. Also 
playing out a story or two is 
Evan Luria — brother of John 
Lurie and a former Lounge Liz¬ 
ard — who reappears on Les 
Disques Du Crépuscule, through 
APT. Evan Lurie's story features 
heavily on his succinct keyboard 
playing and is called Pieces Of 
Bandoneon. Like entering a 
proverbial other world, Lurie's 
music travels in and out of moods 
with Alfredo Pedernera supply¬ 
ing bandoneón — such a distinc¬ 
tive Morricone gangster style in¬ 
strument — and violin, guitar and 
base filling out the dark areas. A 
nice album indeed. 

APT HAS yet more exotic items. 
Johnny Dangerously releases 
You, Me And The Alarm Clock 
— a tale of late mornings and 
stuff — a mini-album on the Vil¬ 
lage label, while 999 have their 
punky roots unearthed on the 
Fan Club CD only sets, 999 and 
Separates. The House label of¬ 
fers House Explosion on album 
and CD and it features tracks 
from the Belgian contingent in¬ 
cluding Jade 4 U, Taste Of 
Sugar, Flash and many more. 

BEST OF the current wave in¬ 
cludes Wood Allen's Airport 
'89 single on BCM through Pin¬ 
nacle, Naceros Summertime 
Summertime '89 on Sleeping 
Bag through the Cartel, The 
Beat Happening's third album 
Black Candy on Rough Trade 
through the Cartel, The Wood 
Children's Shopaholic album/ 
CD on Demon through 
Pinnacle, The Pale Saints' 
Barging Into The Presence Of 
Goa three track 1 2-inch on 4AD 
through Rough Trade and the 
Cartel and Louis Philippe s Yuri 
Gagarin album on El Records 
through Pinnacle. 

Wood 
Children! 

THE WOOD CHILDREN: Shopaholic's on Demon 

p 1 N D 1 E 
TOP 40 SINGLES 
1 i 9 DRAMA! 

1 Z Erasure Mute (12JMUTE89 (l/RT) 

2 STREET TUFF 
l*H*l Rebel MC & Double Trouble Desre WANT(X) 18 (PAC) 

3 o 4 MANTRA FOR A STATE OF MIND 
° * S'Xpress Rhythm King LEFT35(T) (l/RT) 

4 Qjnj LOVE ON A MOUNTAIN TOP 
Fanfare (12) FAN21 (P) 

5 2 c PERSONAL JESUS 
Depeche Mode Mute (12)BONG 17 (l/RT) 

i o 9 THE REAL WILD HOUSE 
° L Raul Orellana BCM BCM322(X) (P) 

7 X L AFRO DIZZI ACT 
° 0 Cry Sisco! Escape AWOL(T)1 (F) 

8 C 0 HEY DJ 1 CANT DANCE TO 
Beatmatten & Betty Boo Rhythm King/Mute LEFT34(T] (RT) 

Í 
4 5 EVERY DAY (1 LOVE YOU MORE) 

Jason Donovan PWL PWL(T)43 (P) 

1C 7 5 SUENO LATINO 
' Sueno latino BCM(BCM323X) (P) 

11 9 4 WFL (WROTE FOR LUCK) 
Happy Mondays Factory FAC2327 (P) 

17 CEI meltdown 
ITM Mvsk-(ITMIOI) (GAM/SP) 

13 Pm DANCIN' ON A SATURDAY NIGHT 89 Escape AWOL(T) 14 (F) 

14 CO I±oL°« AFFAIR Sublime LIME(T)1 13(F) 

15 12 6 BRING FORTH THE GUILLOTINE 
8 J Silver Bullit Tam Tam-(TTT013) (P) 

1A 17 9 CASANOVA (PASSION HERO) 
10 7 Jou & The Brothen Grimm Production House PNTQ08 (PAC) 

17 10 3 H0USE ENERGY revenge 
■ • Cappello Musk Man MMPS7009 (P) 

I 18 11 4 LS • w Sugarcubes One Little Indian 26TF7 (1) 

1Í m  WEEKEND GIRL 
Rhythm King LEFT32(T) (l/RT) 

20 13 10 WOULDN'T CHANGE A THING 
PWL PWl(T)42 (F) 

91 14 ?n JUST KEEP ROCKIN' 
41 Double Troubh/Rebel MC Desire WANT(X) 9 (PAC) 

22 30 6 MENTAL SKA/RETURN TO ZORBA 
“ “ Long sy D Big One V(V)BIG 16(1) 

99 21 6 DOOWUTCHYALIKE 
40 0 Digital Underground BCM BCM330(X) (P) 

94 25 6 HOME AND AWAY 
41» " ° K Boddinton/M Williams First Night SCORE19 (P) 

25 15 7 Lisson DOLE(Q)1 2(F) 

26 16 5 Factory- (FAC273) (P) 

27 CEi natural thing 
vee moms Collision 7CIR3(I) 

28 29 6 EIND OUT WHY 
inspirai carpers Cow DUNG5mil) 

29 32 8 GIVE me a sign 
Exit LINO30765 (PAC) 

30 28 2 BARGING INTO THE PRESENCE... 
Pale Saints 4AD BAD901 (l/RT) 

31 26 30 VOODOO RAY (EP) ” ■ a uin canea wrote Rham! RS 804 (RX 8804) (P) 

37 CEI tour love 
Frankie Knuckles Trax/Radkal-(TRAXT3) (SF) 

33 23 4 ^s.notover 
Supreme SUPEfT) 151 (P) 

34 2Q 2 BLAZIN7LOVE WILL FIND A WAY 
Republic- (LICT029) (l/RE) 

35 27 4 LOVE IS LIFE 
sr» uanay rnp Debut DEBT(X)3079 (PAC) 

36 31 11 SHE BANGS ™ E DRUMS ** Stone Roses Silvertone ORE(T)6 (F) 

37 CEI œ^OER Situation Two SIT62T (l/RT) 

38 !9 2 SUMMERTIME SUMMERTIME 
Sleeping Bog-(S8UK12T) (l/RT) 

3‘ n  3AM ETERNAL 
KLF Communkations-(KLF5T) (l/RT) 

4( CES KWCttl 
****** Dynamic Duo Tom Tam-(TTT016) (P) 

TOP 20 ALBUMS 
, 22 TEN GOOD REASONS 

Jaton Donovan PWL HF 7 (P) 

2 , 3 JUST SEVENTEEN - HEARTBEATS 
Fanfare FARE1 (P) 

3 i™ HANDLE WITH CARE 1*11*1 Nuclear Assault Under One Rag FLAG35 (P) 

4 3 4 WAREHOUSE RAVES 
° * Various Rumour RUMLD101 (PAC) 

5 5 29 3 FEET HIGH AND RISING 
3 Z7 De La Soul BigLHeDLSIPl (l/RT) 

Í 
4 22 STONE ROSES 
H Stone Roses Silvertone ORELP 502 (P) 

7 
8 

6 § QUADRASTATE 
° 3 8O8State 

8 75 THE INNOCENTS 
° ,3 Erasure 

— Creed STATE004 (1) 

Mute STUMM 55 (l/RT/SF) 

Í 
7 15 ANYWAYAWANNA 
' 13 Beatmosten Rhythm King/Mute LEFTLP10 (l/RT) 

10 11 109 ™ C RCUS Mute STUMM 35 (l/RT/SF) 

111° 64 PWL HF 3(F) 

12 1 3 24 DOOLITTLE 
4AD CAD 905 (l/RT) 

13 gg ORIGINAL SOUNDTRACK Rhythm King LEFTLP8 (l/RT) 

14 12 7 technique ■ • new IVraer Factory FACT775 (P) 

K 15 2 ANYTHING GOES 
° Z Original London Cott First Night CAST! 8(F) 

1A 19 2 BUMMED 
10 17 Z Happy Mondors Factory FACT220 (P) 

17 9 o primal SCREAM 
Primal Scream Creation CRELP054 (l/RT) 

• 18 rm tales of creation Candlemass Musk For Nations MFN95 (P) 

IQ 16 11 ROCKY HORROR PICTURE SHOW 
1“ ,O 11 Original Catt Recording Ode/Pocifk OSV21653 (PAC) 

20 14 2 SUBSTANCE new vraer Factory FACT200 (P) 

Compiled by Music Week from Gallup Data 
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FOCUSON SOUNDTRACKING 

Silver screen spin-offs 
Film theme music 
has a life beyond 
the foyer as 
Chris White finds 
out 

SOUNDTRACK ALB¬ 
UMS can be divided 
into two categories: 
those from blockbuster 

films which öfter contain a lib¬ 
eral sprinkling of contempor¬ 
ary pop music hits and can be 
promoted as straightforward 
compilation albums; and the 
more traditional format featur¬ 
ing the film's main theme and 
background music. The latter 
are harder to promote but 
there is still a consistent market 
for them. 

Silva Screen Distribution was 
started in 1984 by Reynold 
D'Silva and James Fitzpatrick. 
The company is probably the 
UK's leading specialist import¬ 
er/exporter/ wholesaler of film 
and show records, cassettes 
and CDs as well as having its 
own label, Silva Screen Rec¬ 
ords. Reynold D'Silva says: 
"The main aim of the distribu¬ 

tion company was to fill a gap 
in the market left by the major 
companies by importing 
soundtrack and show record¬ 
ings with smaller sales potential 
which the larger labels did not 
consider commercially viable." 
The Silva Screen label has 

grown rapidly with a diversity 
of film soundtracks now avail¬ 
able. Among autumn and win¬ 
ter releases are The Long 
Good Friday, a re-issue of the 
hit film with music by Francis 
Monkman, The Raggedy 
Rawney Way, Warlock witn 
music by Jerry Goldsmith, The 
Navigator, Ken Russell's The 
Rainbow which features Carl 
Davis' musical score, How To 
Get Ahead In Advertising, With 
Nail And I, The Prisoner, When 
The Whales Came, The Out¬ 
siders and Melancholia. 

"The programme of releases 
is basically split between re¬ 
issues of classic film scores, and 
new film soundtracks," D'Silva 
says. "The great thing about 
the former is that we usually 
know how many copies we 
can sell. The market for sound¬ 
track albums may be relatively 
small compared with other 
areas of popular music, but 

there is a very loyal collectors' 
market. Marketing the product 
is quite difficult though because 
the normal promotional chan¬ 
nels aren't there." 

His partner James Fitzpatrick 
agrees. "Because it isn't a sing¬ 
les oriented market it can be 
difficult to get rcdio airplay. It 
amazes me that Radio Two 
doesn't have a specialist even¬ 
ing programme for film music, 
in the same way that the station 
covers jazz, folk and big band 
music among others. In the US 
there are many specialist sta¬ 
tions, here it is difficult to get 
any airplay." 

D'Silva and Fitzpatrick work 
closely with the film companies. 
"The problem can be that 
sometimes they don't ap¬ 
proach us until about three 
weeks before the film is due 
out, and then their music 
budget can be minimal. There 
is also the problem that if you 
sell the soundtrack album too 
early the buyer doesn't know 
about the film so it is a Catch 
22 situation. Our experience is 
that classical-oriented sound¬ 
tracks sell better at the cinema 
itself, we did very well with the 
Lawrence Of Arabia sound-

TIMING IS of the essence: sell a soundtrack album too early and no 
one knows the film; too late and it may have flopped 

track album when the film was 
recently re-issued with extra 
film footage." 
The Silva Screen Records 

label now has about 70 titles 

in catalogue. "About 50 per 
cent of our business is domes¬ 
tic, and the other half is ex¬ 
port," D'Silva says. "On the im-

TO PAGE 34 ► 

NEW MOVIE SOUNDTRACKS 
FROM 

SILVA 
SCREEN 

SHIRLEY VALENTINE 

LP: FILM 062 
TC: FILMC 062 
CD: FILMCD 062 

OLD GRINGO 

LP: GNPS8017 
TC: GNP5 8017 
CD: GNPD 8017 

FILMS NOW ON GENERAL RELEASE 

APARTMENT ZERO WHEN THE WHALES CAME 
LP; MOMENT 120 
TC: MOMENTC 120 
CD: MOMENTCD 120 

LP FILM 049 
TC: FILMC 049 
CD: FILMCD 049 

NEW TITLES AVAILABLE NOVEMBER 

BEN-HUR 

CD: FILMCD 043 
TC: FILMC 043 

Over 70 minutes 
of Carl Davis' 
music for the 
1925 version. 

MUSIC WEEK 14 OCTOBER, 1989 

THE RAINBOW THE PRISONER MELANCHOLIA 

LP: FILM 040 
TC: FILMC 040 
CD: FILMCD 040 

Music by Carl 
Davis for Ken 
Russell's latest 
film. 

LP: FILM 042 
TC: FILMC 042 
CD: FILMCD 042 

Original music 
from the cult 
TV series. 

CD: FILMCD 061 

Music by 
Simon Turner. 
Composer of 
CARAVAGGIO. 

Marketed by 
SILVA SCREEN RECORDS LTD. 
261 Royal College Street 
London NW1 9LU 
Tel: 01-284 0525 Fax: 01-482 2385 

THE^^OTAL RECORD COMPANY BMG TELESALES: 021-500 5678 
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port/export/wholesaling side, 
where we look after many 
overseas' labels' product, there 
are about 1,000 film, theatre 
and nostalgia titles available, 
all listed in a 40 page cata¬ 
logue." 
The label is distributed by the 

Total Record Company via 
BMG. "Our product does get 
into some of the multiples 
which helps considerably to in¬ 
crease our profile but it is still 
difficult to promote and market 
this kind of music," Fitzpatrick 
admits. "However, some com¬ 
posers, like Jerry Goldsmith, 
nave built up strong followings 
and fans will buy any sound¬ 
track he has been involved 
with. Similarly, there is a big 
market in horror films. Film 
buffs often like to collect all the 
related merchandise like 
posters and brochures, and the 
album or CD of the music." 

Future projects from Silva 
Screen include a British TV 
themes package which should 
be "quite a historical package 
— it won't be restricted to just 
soap operas but will cover the 
whole spectrum of popular TV 
over the last three decades. 
The idea is to release three vol¬ 
umes of double albums or 
CDs/' The company is also re¬ 
leasing Music From Hammer 
Films, another specially-re-
corded project that will include 
music from such horror films as 
The Blood Of Dracula, Dracula 
Has Risen From The Grave, 
Hands Of The Ripper, Vampire 
Circus and Dracula Suite. 

It is also currently having dis¬ 
cussions with neighbouring Film-
trax Music, based in London's 
Camden Town, whereby the latter 
will release soundtrack albums on 
the Silva Screen Records label. 
Filmtrax was formed some five 
years ago and has become the 
leading him music production com¬ 
pany in Europe. Among the many 
scores that the company publishes 
are Mona Lisa, the award-winning 
film, Legend with music by Jerry 
Goldsmith, A Room With A View 
— music by Richard Robbins, The 
Fourth Protocol, Empire State, Heat 
And Dust and Dance With A 
Stranger. 

David Simmonds, Filmtrax head 
of publishing, says: "We are re-ac-
tivating our involvement in actually 
releasing soundtrack albums, and 
our two major projects at the mo¬ 
ment are Apartment Zero with mu¬ 
sic by Elia Cmiral and The Blob 
which are both available on the 
Filmtrax label. We will probably be 
releasing another dozen sound¬ 
tracks over the next 12 months. 
Our most successful film soundtrack 
album to date has been A Room 
With A View." 
Simmonds agrees that marketing 

the music on record can be very 
difficult. "Certain film composers 
like Jerry Goldsmith sell well — you 
can be sure of at least 10,000 
sales with his film soundtrack al¬ 
bums — but others sell much less. 
Mail-order is an area of business 
that we are looking into because 
the number of retail outlets are 
limited. With mail-order it is much 
easier to target your market. It's 
like mail-order book clubs, cus¬ 
tomers buy titles that they would 

never dream of going into a shop 
and buying." 
Simmonds adds: "It's obviously 

important to work closely with the 
film company and do cross-adver¬ 
tising in the press and on posters, 
as many other normal promotional 
outlets are closed to film sound¬ 
track music. Currently we have 
about 30 titles in catalogue and as 
long as there is reasonable de¬ 
mand, we never delete. The fact 
that many films are now out on 
sell through video helps to focus 
interest on the recorded music and 
of course many films now get 
shown on television not too long 
after the film was released. It sur¬ 
prises me though that no one has 
experimented selling the music at 
video and cinema level — the mar¬ 
ket for film music on record has 
never really been exploited." 
John Yap of That's Entertain¬ 

ment, which has recently released 
the soundtrack albums for Stealing 
Heaven (music by Nick Bicat), Best 
Shot (Jerry Goldsmith) and Betray¬ 
ed (Bill Conti) adds: "Our in¬ 
volvement with the respective film 
company can be at any stage of 
the film's production. Sometimes at 
the time of filming but more often 
than not at the completion. Often 
we have less than four weeks in 
which to get a soundtrack album 
into the shops, in time for the open¬ 
ing." 
He adds: "There are generally 

two types of album soundtracks, 
those which include the pop hits of 
the day and the others which are 
more 'background' music like 
Aliens, The Fly, Mad Max II and 
Blue Velvet, that's Entertainment 
Records tends to release sound¬ 
track albums in the second cat¬ 
egory but it should be remembered 
that there are other selling factors 
apart from the music. 

"For example, Mel Gibson help¬ 
ed us to sell Mad Max II on record 
because he has a very strong fol¬ 
lowing and a lot of his fans will buy 
anything which features him or the 
Mad Max character. Then there is 
the souvenir aspect, people may 
go and see a film which they really 
enjoy and they want to have some¬ 
thing to remember it by afterwards 
so the soundtrack album is an ideal 
choice. The sleeve often contains 
stills from the film involved so it is 
even better than buying a bro¬ 
chure." 

The gamble that paid off 
Stage musicals' 
cast recordings 
can sell 
thousands of 
copies without a 
show in the 
charts, Chris 
White discovers 

JOHN CRAIG and his 
business partner Tony 
Edwards formed First 
Night Records four 

years ago. The company has 
built up a formidable cata¬ 
logue of original cast record-
inqs, the most successful of 
which has been Les Miserables, 
the double-album recording of 
the smash hit musical running 
in the West End for almost four 
years now. The recording did 
much to consolidate First 
Night's success as a specialist 
label but, as John Craig notes, 
releasing Les Miserables was a 
major gamble at the time. 
The show had originally 

opened at the Barbican The¬ 
atre before transferring to the 
Victoria Palace, ana there 
were many theatre pundits 
who believed the show would 
not run for long in the West 
End. John Craig says: "We 
picked up the option on the al¬ 
bum without even hearing the 
music or seeing the show but 
I had heard the original French 
cast recording which convinc¬ 
ed me that it was worth doing. 
We recorded the musical while 
it was still at the Barbican and 
had it in the shops the week 
after the show opened in the 
West End. It was a gamble but 
the show has become a tre¬ 
mendous woridwide hit, and 
the album has even charted on 
several occasions. 

"Since then we have releas¬ 
ed the original French cast re¬ 
cording as a single album and 
then last year released The 
Complete Les Miserables 
which is a symphonic record¬ 
ing of the show featuring many 
of the performers who have 
appeared in the various world¬ 
wide productions of Les 
Miserables including Broad¬ 
way. The three CDs, albums 
and cassettes were all packag¬ 
ed in special deluxe boxes with 
full librettos and have been tre-

ELAINE PAIGE sings Cole Porter in 
the musical revival of Anything 
Goes 

mendously successful. Les 
Miserables has been very suc¬ 
cessful for us, the original 
double-album has gone 
double-platinum, and in Aus¬ 
tralia it has been TV-advertised 
and gone into the national 
charts." 

First Night's most recent suc¬ 
cesses have been the cast re¬ 

record rights for Anything Goes 
but there were approaches from 
Tim Rice and Elaine Paige them¬ 
selves for us to do the record. We 
do everything on a very personal 
level, the label operates with a 
very tight-knit team which is im¬ 
portant, and we always have a 
launch reception for any album re¬ 
lease, inviting the right people from 
-adio and TV. Jackie Gill works on 
•hat particular aspect, and gets 
some good results." 

Craig adds: "Because Tony Ed¬ 
wards and myself had been behind 
Safari Records which had a lot of 
success with Toyah in particular, 
we were able to bring pop market¬ 
ing expertise to the First Night 
label including advertising in such 
papers as The Standard in London, 
The Daily Mail and Daily Express, 
and in theatre programmes. We 
also have our own mail-order divi¬ 
sion The Cast Collection which also 
includes show recordings on other 
labels like Polydor and BMG. It is 
only a small business but it does 
give an important feel of what the 
public wants, in fact it is a very 
good form of market research." 

First Night also releases occa¬ 
sional singles from the cast record¬ 
ings, not so much in an effort to 
make the singles chart, as John 
Craig points out, but to make the 
media and record-buying public 
aware of the cast album's exist¬ 
ence. "We released a single, I 
Dreamed A Dream by Patti LuPone 
from Les Miserables which got a 
lot of Radio Two airplay and at¬ 
tracted interest in the show album, 
even from people who hadn't seen 
the stage production. Similarly Suzi 
Quatro's I Got Lost In His Arms 
from Annie Get Your Gun was re¬ 
leased as a single, and we're doing 
Anthony Newfey's What Kind Of 
Fool Am I? from his revival of Stop 
The World — I Want To Get Off 
which opens in the West End soon 
and for which we are releasing the 
cast album." 

Craig adds: "Releasing any 
stage musical on record is a major 
gamble, as many of the major rec¬ 
ord companies will tell you — look 
at MCA with the Adam Faith musi-
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THAT'S ENTERTAINMENT Records released Metropolis six weeks before 
the show flopped in the West End but still sold 20,000 double albums 

cordings of Blood Brothers 
with Kiki Dee, and Anything 
Goes, the West End revival of 
Cole Porter's classic musical 
which stars Elaine Paige. As 
Craig points out, the market for 
cast recordings is as strong as 
the market for the shows them¬ 
selves. "It's not too long ago 
that there were 16 musicals 
running in the West End, many 
of which were revivals. We re¬ 
leased several of them on rec¬ 
ord including Annie Get Your 
Gun with Suzi Quatro, Cabaret 
with Wayne Sleep, Charlie Girl 
and Seven Brides For Seven 
Brothers. The major record 
companies have the market 
cornered for the really big mu¬ 
sicals like Phantom Or The Op¬ 
era, Aspects Of Love, Chess 
and 42nd Street. At the mo¬ 
ment there aren't many musi¬ 
cals in the West End which is 
why we have only released 
two cast recordings this year. 
"We go and see a show and if 

we like it, we do it. First Night faced 
some stiff competition getting the 

cal Budgie, RCA with Sherlock, and 
EMI Records who released Winnie 
on records. The shows all came off 
very quickly in the West End, and 
once that happens the public loses 
interest. It can be a very good mar¬ 
ket though as First Night has prov¬ 
ed, if you've got the right market¬ 
ing expertise. We sold 18,000 
copies of Blues In The Night in the 
Piccadilly Theatre foyer alone, and 
our cast recording of Tommy 
Steele in Singing In The Rain which 
was in fact our first ever release 
has gone silver, and now that the 
show is back in the West End we 
can look forward to even more 
sales." 
John Yap's That's Entertainment 

Records has also built up a formi¬ 
dable reputation for its catalogue 
of film soundtrack and original cast 
recordings. Yap had originally 
started the company back in the 
early Eighties when he was also 
the co-partner in the Covent Gar¬ 
den shop That's Entertainment 
(now called Dress Circle) which 
gave him a feel for the public's de¬ 
mand for such recordings. During 
the last few years he has recorded 
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SOUNDTRACKING 
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many on and off-Broadway musi¬ 
cals including On Your Toes, Jerry's 
Girls and The Rink (with Liza 
Minnelli and Chita Rivera), as well 
as licensing classic original cast re¬ 
cordings from Decca and EMI in¬ 
cluding such titles as Lionel Bart's 
Oliveri, Maggie May, Twang and 
Fings Ain't What They Used To Be. 

His most recent cast recording 
releases including the Piccadilly 
Theatre production of Metropolis 
with Brian Blessed, Judy Kuhn and 
Graham Bickley, now starring in 
Bread, Dames At Sea with Sandra 
Dickinson and Josephine Blake, 
Flora The Red Menace which is an 
off-Broadway revival, and a CD 
release of the original cast record¬ 
ing of The Threepenny Opera fea¬ 
turing Lotte Lenya. Jap has also re¬ 
leased the world premiere record¬ 
ing of the complete score of Noel 
Coward's Bitter Sweet with Valerie 

WEST END revival of the classic 
Sixties musical 

WHAT KIND OF FOOL AM I? 
GONNA BUILD A MOUNTAIN 

ANTHONY NEWLEY 

Masterson and Martin Smith — the 
latter shortly takes over the title 
role in Phantom Of The Opera. 

Metropolis, a stage version of 
the legendary silent film, had a mu¬ 
sical score by US songwriter Joe 
Brooks, who wrote the Debbie 
Boone hit You Light Up My Life, 
but came to a premature demise 
in the West End. John Yap says: "If 
the show hadn't closed we would 
have had a gold disc by now for 
the album. By the time the cast re¬ 
cording was released, the show 
only had another six weeks left but 
we sold 20,000 double-units in 
that period. The show is also open¬ 
ing in Japan, Australia and West 
Germany so we can expect even 
more interest in our recording 
which will go gold eventually.'' 
Yap is currently releasing much 

of the TER catalogue on CD and 
has two other priority projects: in¬ 
ternational all-star operatic re¬ 
cordings of two classic stage musi¬ 
cals, Kismet and The Student 
Prince. Among the opera names 
featured are Norman Bailey, 
David Rendell, Valerie Masterson, 
Marilyn Hill-Smith, Diana Mont¬ 
ague, Richard Van Allen and Don¬ 
ald Maxwell, and the recordings 
also feature the Philharmonic Or¬ 
chestra conducted by John Owen 
Edwards. 
"The theatre cast recording mar¬ 

ket is usually split into two areas 
of business," Yap says. "There are 
the big blockbusters like Les 
Miserables and Phantom Of The 
Opera which set their own defini¬ 
tion of what musical theatre in the 
Eighties is all about, and then re¬ 
vivals like 42nd Street, Can Can, 

FIRST NIGHT Records' John Craig faced stiff competition for rights to Anything Goes but won through with 
the help of leading lady Elaine Paige and Tim Rice 

Brigadoon and Anything Goes. 
The problem with revivals is that in 
most cases the original production 
had the great stars so a new re¬ 
cording of a revival will only be 
relevant as long as the show is run¬ 
ning. The revivals are generally 
eclipsed by the originals which is 
why we try and go for new shows. 

"I Believe though that there is a 
growing market for operetta ver¬ 

sions of the classic musicals which 
is why I'm recording Kismet and 
The Student Prince using all the 
latest studio technology. I doubt 
very much whether stage revivals 
of those shows in the West End 
would work but I'm sure that the 
recordings will be very successful." 

Like John Craig's First Night Rec¬ 
ords, Yap does selective advertis¬ 
ing in magazines and theatre pro¬ 

grammes but he admits: "A lot of 
projects that we do are of a certain 
quality and importance that we get 
a lot of media interest coming di¬ 
rect to us. For example, we are do¬ 
ing a series of CD recordings of 
Elisabeth Welch singing the great 
songs of Cole Porter and Jerome 
Kern among others, we have al¬ 
ready had TV coverage of our 
plans." 
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NEW RELEASES FROM TER 

DAMES AT SEA CDTER 1169 LIS WELCH/THIS THING CALLED LOVE CDVIR 8309 METROPOLIS CDTER2 1168 

New Releases on CD ... 

Forthcoming Releases ... 
ELISABETH WELCH SINGS JEROME KERN SONGBOOK 
KISMET starring VALERIE MASTERSON, DONALD MAXWELL, DAVID RENDALL, 
BONAVENTURA BOTTONE, RICHARD VAN ALLAN, with ROSEMARY ASHE and JUDY KAYE. 
THE PHILHARMONIA ORCHESTRA and AMBROSIAN SINGERS conducted by JOHN OWEN EDWARDS. 
STREET SCENE The Complete Score with The English National Opera conducted by CARL DAVIS._ 
THE STUDENT PRINCE Premiere Recording of the complete score in the original orchestration starring 
NORMAN BAILEY, MARILYN HILL SMITH, DAVID RENDALL, 
BONAVENTURA BOTTONE, NEIL JENKINS, DONALD MAXWELL, ROSEMARY ASHE, JASON HOWARD, STEVEN PAGE 
and DIANA MONTAGUE. 
THE PHILHARMONIA ORCHESTRA and AMBROSIAN SINGERS conducted by JOHN OWEN EDWARDS. 
WHAT ABOUT LOVE? Starring JUDY KAYE, DAVID GREEN and SIMON GREEN._ 
THÉ WOLVES OF WILLOUGHBY CHASE The Original Soundtrack Recording. 

Distributed by: 
PINNACLE RECORDS 
UNITE, ORPINGTON TRADING ESTATE 
SEVENOAKS WAY. 
ORPINGTON. KENT BR5 3SR 
Sales: 3689 73144 

MANUFACTURED 
A MARKETED BY 

LIMITED 

THAT'S ENTERTAINMENT RECORDS LTD 
107 KENTISH ’OWN ROAD 
LONDON NW1 8PB 
Telephone: 01-485 9593 
Telex: 896691 A/B TLXIR G 
Fax:01-485 2282 
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Distributor Codes 
ACO—ACD 01 -451 4494 
AMT — 01 -685 0761 
APT-0904611656 

01 992 7732 
BB—Bite Back 01 -653 5350 
BK—Backs 0603 624290 
BMG—BMG 021-500 5678 
BU—Bullet 08894 76316 
C—CBS 0296-3951 51 
CA—Cadillac 01 -836 3646 
CC—dear Cut 0533 81 1417 
CH—ChadyO 1-639 8603 

^krtist ! Title / Lobel / “IP" / "MC" / "CD" / Cot Nos / Deoler Price / (Distributor) / Cotegory/ 

01-523 2266 
CM—Caihc Musk 0423 888979 
CON—Conner 0895 441 422 
CSA—01-960 8466 

DIS—Discovery 0672 63931 
DISC—Disc 0222 473474 
E—EMI 01 -848 981 1 
EMD—European Musk 
Distributors 01 -443 2528 
EUK— Entertainment UK 
01 -848 9769 
F-PolyGran- 01 -590 6044 
FF— Fast Forward 
031 226 4616 
FOL—Folksound 0203 711935 
GAM — G&M01-534 4882 
GCS — John Goldsmith CDS 
01-405 2280 
GD— Gordon Duncan 
0467-21517 
GOLD—S Gold 01 -539 3600 
GS— Graphic Sound 

GY—Greyhound 01 -924 1166 
H—HR Taylor 021 622 2377 
HM— Harmonía Mundi 
01-253 0863 

HS—Hotshot 0532 742106 
ICH-lchibon 01 -991 5990 
I— Cartel Scotland 

031 226 4616 
— Cartel North 
0904 641415 

—Cartel Midlands 
0926 496060 

—Cartel East 
0926 496060 

— Cartel West 
0272 541291 

—Cartel South-East 
01-837 4404 
IC—01-991 5990 

JETZ-Jettrsoundz 0253 71 2453 
J—Jungle 01 -267 01 71 
JS- Jetstar 01 -961 5818 
K—K-tel 01 -992 8000 
KS—Kingdom 01 -836 4763 
LIG—Lightning 01 -965 9292 
LO-Lond.sc 01 -522 2936 
M—MSD01-961 5646 

ML—Mainline 01 -686 3636 
MS— Music Sales (N. Ireland) 
MW1— Music World Imports 
01-427 6107 
NM—Nine Mile 0926 496060 
O—-Outlet 0232 322826 
OR—Orbitone 01 -965 8292 
P—Pinnacle 0689 731 44 
PAC—Pacific 01 -800 4490 
PAN—-Panther Music 
01-459 1234 
PRD — Paragon 0327 3008 11 
PK—Pickwick 01 -200 7000 
PL— Prism Leisure 01 -804 8100 
PP—Probe Plus 051 236 6591 
PROJ—Protection 0702 714025 
PVG—Palace Virgin and Gold 
01-539 5566 
PY—Priority 01 -992 7021 
RB—Red Barron 01 759 3774 
RA—Rainbow 01 -589 3254 
RC— Rollercoaster 
0453 886252 
RE—Revolver 0272-541 291 
REC— Recommended 
01 -622 8834 
RH—Rhino 01 -965 9223 
RL— Red Lightmn' 037-988 693 
ROSS—Ross 08886 2403 
RR—Red Rhino 0904 641415 
RT—Rough Trade 01 -833 2133 
SIL—Silva Screen 01-284 0525 

08494-32711 
SOTO—Sotosound 01 -523 2981 
SP—Sparton 01 -903 8223 
SRD—Southern 01 -889 6555 
SSD-S4ver Sounds (CD) 
01-808 0833 
STERNS— Sfem's/Ttiple Earth 
01 -388 5533 
STY-Sr 
surt-i 
SW—Sv 

»01-742 1662 
jertrock 01 -743 1333 
0424 220028 

TB—Terry Blood 0782 620321 
TRC—Total 01 -924 31 74 
VFM— VFM Cossette Distnbutors 
0296 437307 
W—WEA01-998 5929 
WU—Wynd-up 061 -872 01 70 

ALL ABOUT EVE SCARLET AND OTHER STORIES MERCURY/PHONOGRAM 
LP/MC 8389651/8389654 CD 8389652 £ 4.5677.29(F) 

AMERICAN SPRING SPRING SEE FOR MILES CDSEECD 269 (P) 

Rock 

Rock 

BABY FLIES, The A COLORFUL VIEW RESONANCE LP338922 (GY) Indie 
BALL TROUBLE DOLL SHIMMY DISC LPSDE 8909LP £ 3.99/7.29(GY) Indie 
BENTON, Buster MONEY'S THE NAME OF THE GAME ICHIBAN LP/MC:ICH R & B 

1046/ICH 1046MC CD ICH 1046CD £ 3.95/7.29(l/BK) 
BIG BIG SUN STOP THE WORLD ATLANTIC LP/MGK7819641/K781944 Rock 

CD:K7819642 (W) 
BUSH, Kate THE SENSUAL WORLD EMI LP/MGEMD 1010/TCEMD 1010 Rock 

CDGDEMD 1010 (E) 
BYRNE, David BRAZIL CLASSICS WARNER LP/MGK9260191/K9260194 Rock 

CD:K9260192 (W) 
BYRNE, David REIMOMO WEA LP/MCWX 319/WX 319C CDK9259902 (W) Rock 

CALL, The THE CALL MCA LP/MC:MCG 6065/MCGC 60665 CD.DMCG 6065 Rock 

(F) 
CHRISTIAN, Roger CHECKMATE ISLAND LP/MC:ILPS 9941/ICT 9941 CD;CID Soul 

9941 £ 3.9977.29(F) 
COODER, Ry JOHNNY HANDSOME (OST) WEA LP/MCWX 307/WX 307C CD:K Films/Shows 

9259962 (W) 

DOGBOWL TIT SHIMMY DISC(EUROPE) LPSDE 023 £ 3.99(GY) Indie 

ELLIS, D. FREE YOUR MIND XL LP XLLP 101 CD XLCD 101 £ 3.85/6.99(W) Dance/Disco 

FIONA HEART LIKE YOU ATLANTIC LP/MC;K781 9031 7K781 9034 CD;K7819032 Rock 
(W) 

FLAG OF DEMOCRACY 23 BUY OUR LPiBORE 8902 £ 3.99(GY) Rock 
FLUID ROADMOUTH GLinERHOUSE LPEFA 4489 (SRD) Rock 
FOSTER & ALLEN THEIR GREATEST HITS STYLUS LP/MCSMR 989/SMC 989 MOR 

CD5MD 989 (STY) 
FUKNOTZ LET'S PLAY SCRATCH & SNIFF WANGHEAD LP WH 8 (SRD) Rock 

GALAXIE 500 TODAY SHIMMY DISC LPSDE 8908 CDSDE 8905 £ 3.99/7.29(GY) Indie 

GREEN PAJAMAS SUMMER OF LUST BLUE CHIP LP BLUETEC 2 £ 3.85(I/BK) House 

HAMM, Stuart KINGS OF SLEEP FOOD FOR THOUGHT CD CDGRUB 13 (P) Rock 

HARDONS LOVE IS A BATTLEFIELD VINYL SOLUTION LPSOL 19 (SRD) Rock 
HARRISON, George DARK HORSE RECORDS 1 WEA LP/MCWX 312/WX 312C Rock 

CD K 9257262 (W) 
HARRY, Deborah DEF DUMB & BLONDE CHRYSALIS LP/MC CHR 1650/ZCHR Pop 

1650 £ 4.1 077.29(C) 
HAYWARD, Justin CLASSIC BLUE TRAX LP/MC MODEM 1040/MODEMC 1040 MOR 

CD MODCD 1040 £ 4.86/6.95(BMG) 
HONEYMOON KILLERS TAKE IT OFF BUY OUR LP BORE 8901 £ 3.99(GY) Rock 

IDIOT, The STATION OF LIFE WE BITE LP081292 (APT) MOR 
INTRUDER A HIGHER FORM OF KILLING SILVERTONE LP:RO 94521 (BMG) Metal 

KISS HOT IN THE SHADE VERTIGO/PHONOGRAM LP/MC 8389131/8389134 Rock 

CD 8389132 £ 4.5677.29(F) 

I A MIX ON THE SIDE A&M LP/MGAMA 9009/AMC 9009 CD CDA 9009 £ Dance/Disco 

4.0977.29(F) 
LIPMAN, Maureen RE-JOYCE LEGACY LP/MGLLP 129/LLK 129 CDLLCD 129 Films/Shows 

(BMG) 

MACABRE GRIM REALITY VINYL SOLUTION LPSOL 18 (SRD) Rock 

MELANIE 20 GREATEST HITS MAINLINE LP/MG261 5541/261 5544 CD 261 5542 Pop 

(Ml) 
MELTED AMERICANS, The EVIL MONKEY BOWL RESONANCE LP 338923 £ Rock 

3.99(GY) 
MILLI VANILLI 2BY 2 COOLTEMPO/CHRYSALIS LP/MCCTLPDll/ZTLPDDll Dance/Disco 

CDCCD1724 £ 4.86/7.29(C) 
MUNCH MUNCH DOSSIER LP:EFA 5860 (SRD) Rock 

N.W.A. And POSSE N.WA AND POSSE RAMS HORN LPRHA 5134 £ 3.99(GY) 
NEUBAUTEN, Einsturzende HAUS DER LUEGE ROUGH TRADE LPBART 333 

(l/RT) 
NEXUS 21 THE RHYTHM OF LIFE BLUE CHIP LP:8LUETEC 2 £ 3.85(I/BK) 

'Previously listed in alternative format 'Import 

16 October 1989-18 October 1989 Album releases: 77 

Hip Hoi 

House 

OCEAN, Billy BILLY OCEAN GREATEST HITS JIVE LP/MGBOTV 1/BOTC 1 Pop 

CDBOCD 1 £ 4.29/7.29(BMG) 
ORIGINAL SOUNDTRACK MASTERS OF THE UNIVERSE COLOSSEUM LP:CST Films/Shows 

8029 (P) 

PINK TURNS BLUE META FUN FACTORY LPFUNFANL3913 CD FUNFCD3913 Rock 

£ 3.95/6.09(P) 
PRIMITIVES, The PURE RCA LP/MGPl 74252/PK 74252 CD:PD 74252 (BMG) Rock 

REID, Irene & MIKE CARR QUARTET THE LADY FROM. SAVANNAH BIRDLAND Jazz 
LPMC589 £ 4.15(CH) 

RONDSTADT, Linda CRY LIKE A RAINSTORM ELEKTRA LP/MGEKT 76/EKT 76C Pop 

CD:K9608722 (W) 

SCREAMING LORD SUTCH ROCK & HORROR ACE LP:CH 65 £ 3.89(P) R 'n' R 
SCREECHING WEASEL BOOGADA BOOGADA BOOGADA WETSPOTS Rock 

LP WETLP 5 (SRD) 
SEARCHERS, Theon THE EP COLLECTION SEE FOR MILES MGSEEK 275 CD:SEE Pop 

275 (P) 
SHY REPTILES SHY REPTILES FONTANA/PHONOGRAM Rock 

LP/MC:838701 1/8387014 CD:8387012 £ 4.26/669(F) 
SLIDE DOWN SO LONG MERCURY/PHONOGRAM LP/MG8389641 78389644 Rock 

CD:8389642 £ 4.2676.69(F) 
STEELEYE SPAN TEMPTED & TRIED DOVER/CHRYSALIS LP/MGADD 9/ZDD 9 Folk 

CDGCD 9 £ 4.10(C) 
STITCHIE, Lieutenant THE GOVERNOR ATLANTIC LP/MGK782001 1/K7820014 Rock 

CD:K7820012 (W) 
STRUCK, Nolan HARD WORKING MAN ICHIBAN LF/MC ICH 1045/ICH 1045MC R & B 

£ 3.95(I/BK) 

THEE HYPNOTICS LIVE'R THAN GOD (LIVE SITUATION TWO LP SITUM 26 Rock 
CDSITUM 26CD £ 2.43/4.25(l/RT) 

THUNDER, Shelly FRESH OUT THE PACK MANGO/ISLAND LP/MGMLPS Rap 

1016/MCT 1016 CDiCIDM 1016 £ 3.9977.29(F) 
THUNDERBALL BEHIND THE EIGHT BALL LEGACY LP/MC:LLP 127/LLK 127 Metal 

CD LLCD 127 (BMG) 

VARIOUS COUNTRY BALLADEERS ■ 14 COUNTRY NO 1'S KNIGHT CDKNCD Country 
13010 £ 7.99(F) 

VARIOUS COUNTRY GIANTS -14 COUNTRY NO 13 KNIGHT CDiKNCD 13008 Country 

£ 7.99(F) 
VARIOUS COUNTRY GOLD -14 COUNTRY NO 1 5 KNIGHT CDrKNCD 13012 Country 

£ 7.99(F) 
VARIOUS COUNTRY LADIES -14 COUNTRY NO 1 ’S KNIGHT CD KNCD 13009 Country 

£ 7.99(F) 

VARIOUS COUNTRY LEGENDS - 14 COUNTRY NO 15 KNIGHT CD KNCD Country 
13011 £ 7.99(F) 

VARIOUS COUNTRY NIGHTS ■ 14 COUNTRY NO 15 KNIGHT CD KNCD 13007 Country 
£ 7.99(F) 

VARIOUS DAWAI COLLISION LP EFA 15353 (SRD) Rock 
VARIOUS DIVING FOR PEARLS DINO LP/MGINDIE 1/INDC 1 CDtNDCD 1 Indie 

£ 3.0476.09(F) 
VARIOUS HELLO CHILDREN EVERYWHERE VOL 2 EMI LP/MGEM 1340/TCEM MOR 

1340 CD CDEM 1340 {E) 
VARIOUS KEEP ON MOVIN' STYLUS LP/MCSMR 990/SMC 990 CDSMD 990 Pop 

(STY) 
VARIOUS NASTY BLUES ICHIBAN LP/MGICH 1048/ICH 1048MC CDICH R & B 

1048CD £ 3.95/7.29(l/BK) 

VARIOUS SHOOTING FROM THE HIP Gl LP GILP 999 £ 3.85(I/BK) Metal 

VARIOUS SMASH HITS PARTY '89 DOVER/CHRYSALIS LP/MGADD 8/ZDD 8 Pop 
CD CCD 8 £ 5.56/9.99(0 

VARIOUS THAT LOVING FEELING DINO LP/MGDLNTV 5/DUNC 5 CDiDUNCD Pop 
5 £ 4.86/7.29(F) 

VARIOUS TIMELESS COMPILATION TOTAL/FREESTY vE LP/MC PWM 1/PWMC Rock 
1 CD PWMCD 1 £ 2.42(TRC/8MG) 

WHEN PEOPLE WERE SHORTER BOBBY SHIMMY DiSC(EUROPE) LP SDE 8913LP Indie 
CDSDE 891 3CD £ 3.99/7.29(GY) 

WILLIAMS, Dicky IN YOUR FACE CMC/ICHIBAN LP/MGCMC 4012/CMC R & 8 
401 2MC £ 3.95(I/BK) 

WILLIAMSON, Sonny Boy SONNY BOY WILLIAMSON CHESS MASTERS LPCHXT Rock 
108 £ 2.43(SUPE/EMI) 

YOUTH OF TODAY CAN'T CLOSE MY EYES WE MTE LP 601299 (APT) Rock 

Year to date: 42 weeks to 18 October 1 ?89 Album releases: 4,582 

MORE CLASSIC PEEL SESSIONS 
ON 12 & CD 

The Associates, STRANGE FRUIT SFPS 075 12", SFPSCD 075 CD 
Colorblind James Experience, STRANGE FRUIT SFPS 076 12", SFPSCD 076 CD 

Go Betweens, STRANGE FRUIT SFPS 074 12", SFPSCD 074 CD 

Distributed by PIIMIMACLE 
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^rtist/ A/B-side/ Lobel / T/ 12'/"MC"/"CD”/ Cot Nos/ Extro tracks/ (Distributor)/ Category/ 

1,2,3 HTERNAT1ONAL LOVE REK3N/(Venk>n) TOTAl/STRADA 5TRAD 2 7' 12STRAD 2 12* 

(TRC/BMG) 
A.B.W H. (ANDERSON, BRUFORD, WAKEMAN I HOWE) ORDER OF THE UNIVERSE/Fist Of 

Ere ARISTA 112618 T Pk Bog 612618 12’ Gatefold 662693 CD 410308 MC (BMG) 
ADAM AND THE ANTS YOUNG PARISIANS/lbo DAMAGED GOODS FNARR 7 12’ (l/NM) 
ADEVA I THANK YOU/tbo COOLTEMPO COOL 192 7“ Pk flog COOLX 192 12' Pk Bog COOLCO Donce/Disto 

192 CD (C) 
AGE OF CHANCE TIME’S UP/lba VIRGIN VS 1133 7' Pk Bag VST 1133 12' Pk Bog (F) 
ANARCHY SAX TAKE OVER SKA/fbo JJB JJB 01 12’ (JS) Reggae 

••AND WHY NOT? RESTLESS DAYS (SHE SCREAMS OUT LOUD|/Hey No No (Malang Good) ISLAND 
ISB 426 7- Box Set (F) 

ASPHALT RIBBONS THE ORCHARD EP: OVER AGAIN/RED SAUCE/Greyhoond/I Used To Live There 
INTAPE IT 065 1 2’ (APT) 

/ Artist/ A/B-side/Label/7*/12''/"MC''/''CD''/CatNos/ Extrotracks/ (Distributor)/ Category y 

INDIAN GIVERS, The HATCHECK GIRl/Some Kind Of Mover VIRGIN VS 1187 T Pic Bag VST 
1187 12- Pk Bog The Hate Song (E) 

INSTIGATORS THICK AND THIN/lbo MAFIA 4 FLUXY MF 012 12' (JS) Reggae 
■IT BITES UNDERNEATH YOUR PILLOW/Sfill Too Young To Remeber (live) VIRGIN VSA 1215 10" 

Pic Disc VSCD 1215 CD (3in) (F) 

JASON 4 THE SCORCHERS NOW THAT YOU'RE MINE/WINDOW TOWN/Find You/Six Feet 
Underground A4M AMX 524 1C Pic Bog (F) 

JEREMY DAYS, The ROME WASN'T BUILT IN A DAY/Trusf (The Person Mon) POLYDOR PO 59 
7' Pic Bog PZ 59 12' Pk Bog (F) 

JESUS LOVES YOU AFTER THE LOVE/lbo VIRGIN PROT 212 12' (F) 

BAU, Michael & DIANE MORRISON THE FIRST MAN YOU REMEMBER/Mormoid Song POLYDOR 
RUR 6 7- Pk Bog RURX 6 12” Pk Bog Love Chong« EverythingRURT 6 KT RURCD 6 CD 

IF) 
BANKSTATEMENT ELL BE WAITING/lbo VIRGIN VS 1208 7’ Pk Bog VST 1208 12’ Pk Bog (F) 
BILLIES, The I SAID YEAH/fbo BLUEBEAT BBSP 008 7- Pk Bog BBSPLS 008 1 2* Pk Bog (P| 

BLACK KISS THE ORGASM/fbo WHO'S THAT BEAT WHOS 005 1 2” (APT) 
BLACK VELVET BAND WHEN JUSTICE CAME/T'wos A Time ELEKTRA EKR 99 7- Pk Bag EKR 

99T 12- Pk Bog EKR 99C MC (W) 
BOOKER, Chock! TURNED AWAY/Keep Your Guard Up ATLANTIC A 8917 7’ Pk Bog A 891 7T 

12”PkBag(W) 

BROOKS, Mike OPEN THE DOOR/lbo JJB JJB 02 12' (JS) Reggae 
BROTHER BEYOND DRIVE ON/fYeroon) PARLOPHONE R 6233 7' Pk Bog 12R 6233 12" Pk 

Bog 12RP 6233 1 2' Poster Bog CDR 6233 CD TCR 6233 MC (E) 
BROWN, Dennis LET YOUNG LOVE GO/(Version) WRRAG WR 009 1 2' Pk Bog (JS) 
BUTTHOLD SURFERS CREAMED CORN/tbo FUNDAMENTAL PRAY 069 12' (APT) 

KEITA, Sallis NOUS PAS BOUGER/Se-so MANGO MNG 715 7' (F) 
KNUCKLES, Frankie YOUR LOVE/lbo WHO'S THAT BEAT WHOS 005 12' (APT) 
KRAVITZ, Lenny LET LOVE RULE/Empty Hands VIRGIN AMERICA VUS 10 7' VUST 1012' VUSCD 

10 CD (F) 

LADY G EVERY MAN A GET TIGHT/tba GREENSLEEVES GRED 254 12' (BMG/JS) Reggae 
LEVEL 42 TAKE CARE OF YOURSELF/Silence POLYDOR PO 58 7' Pk Bog PZ 58 12' Pk Bog 

ManPZCD 58 CD POC5 58 MC (F) 
LEWIS, Dee DOUBLE STANDARD/fVenion) MERCURY/PHONOGRAM DEE 5 T Pic Bog DEEX 

5 12- Pk Eog DEECD 5 CD DEEMC 5 MC (F) 
UNS, Ivon YOU MOVED ME TO THIS/Velos WARNER BROTHERS W 7151 7‘ Pk Bog W 7151T 

12' Pk Bog W 71 51 CD CD (W) 
LYMON, Frankie 4 THE TEENAGERS WHY DO FOOLS FALL IN LOVE/Goody Goody ROULETTE 

RITE 1 7- Pk Bog 12RLTE 1 12’ Pk Bog Baby BobyCDRLTE 1 CO I Wont You To Be My 
Girt (E) 

••CARLISLE, Belinda LEAVE A LIGHT ON/Shod« Of Mkhoelongelo VIRGIN VSP 1210 7" Poster Dance/Disco 

Bog (F) 
CASSANDRA BACK IN LOVE/lbo GOLDEN DISC GDL 001 12' (JS) Reggae 
CHERRY ORCHARD, The SING SISTER GLORY EP: THIS BIG LOVE/These Tim«,,'Penn.es Mode 

0’JShining Codtlloc RED HONEY ORCHARD 1 12" Pk Bog (l/BK) 
COTTON, Joseph ALL OVER THE WORLD/lbo EXODUS EXO 16 12" (JS) 
CRAWFORD, Michael I DREAMED A DREAM/When I Foil In Love TELSTAR STAS 2396 T Pk 

Bog (TRC/BMG) 

MCBUZZ B THE SEQUEL'tbo PLAY HARD DEC 016 12' (l/RE) 
MOORE, Gory LIVIN' ON DREAMS/The MessoJ Will Come Agom VIRGIN VS 1219 T Pk Bog 

VST 1219 12' Pk Bag (F) 
MORRIS, Gee NATURAL fHING/lbo COLLISION 7CIR 3 T 12CIR 3 12’ (I) 
MORRISON, Von ORANGFIELD/Th«e Are The Days POLYDOR VANS 3 7- Pk Bag VANX 3 12" 

Pk Bog And The Healing Has BegunVANCD 3 CD (F) 

••OH WELL OH WELL/Rio De Janeiro PARLOPHONE 12RX 6236 1 2" 12RXS 6236 1 2’ CDR 6236 
CD (E) 

ORB, The LOVING YOU/tbo MODO MWS 01 7T 12" (P) 

D.A.D. SLEEPING MY DAY AWAY/1 Will WEA W 2775 7‘ Pk Bog W 2775T ' 2' Pk Bog W 2775CD 

CD W 2775C MC (W) 
DAD SLEEP MY DAY AWAY/III Will WARNER BROTHERS W 2775 T Pk Bog (W) 
DAINTIES, The ROLL ON SUMMERTIME/lbo KITCHENWARE SK 003 T (APT) 
DAINTIES, The SUN SHINES HERE/tbo KITCHENWARE SK 002 T (APT) 

"DELITE WILD TIMES/lbo CIRCA YRTX 35 12- Pk Bog YRCD 35 CD (F) 
’•DENNIS, Stefon THIS LOVE AFFAIR/(Version) SUBLIME LIMECD 113 CD UMEC 113 MC (P) 

DESKEE LET THERE BE HOUSE/lbo BLACKOUT 500765 12' (APT) House 
"DOGS D'AMOUR, The TRAIL OF TEARS/Pourin' Out My Heart CHINA CHINP 20 7’ Poster Bog 

CHIXP 20 12- Pk Disc CHICO 20 CD CHICS 20 MC (F) 
DOWNING, Will TEST OF TIME/(Piano Verdon) 4TH B'WAY BRW 146 7 12BRW 146 12’ BRCD 

146 CD (F) 
DRURY, Ian APPLES/lbo WEA YZ 437 T Pic Bog (W) 
DYNAMIC DUO IN THE POCKET/fbo TAM TAM Tn 016 12" (P) 

•■PANDORA'S BOX IT’S ALL COMING BACK TO ME NOW/Proy lewd VIRGIN VSCDX 1216 CD" 
Pouch VSCD 1216 CD (3in) (F) 

PERRI FEELS SO GOOD/(lnst) MOTOWN ZB 43083 7' Pk Bog ZT 43087 12" Pk Bog ZD 43084 
CD (BMG) 

POWER OF DREAMS A LITTLE PIECE OF GOO/fbo SETANTA SET 003 12" (APT) 
PRESSURE ZONE BACKSTABBERS (NEW Mixytbo TAM TAM 7 TTT 015 T in 015 12' (P) 

A lithe prece of god __ P 
After the love . . .J 
All over the world .....C 
ApoIes _ D 
Body gimme love _  S 
Bock m love — _ — C 
Bocksfobberi (new mix) P 
Benny hill boogie _ H 
Billion dollars . . S 
Born to be sold . . .. T 
Children wonder why _ H 
Congratulations - W 
Creamed com - B 
Double standard L 
Dream lover - S 
Dnve on -_ __ _  B 
Every mon a get tight . . L 
Peelin' stronger stronger 

feekn' _ T 
Feels so good _ P 
First cut - E 
Funky -  E 
Future 40's - S 
Hatcheck gid — _ I 
Hip hop _ H 
I am what । am . . S 
I dreamed a dream - C 
I said veoh - B 
I thank vou .  A 
I want that man _ _ H 
HI be waiting - B 
In the image of torture — S 
In the pocket _ D 
h's a good life R 
H's an coming bock to me 
now , P 

Just dreamin' _ _ — S 
Leave a light on _ C 

Le’ there be house _ D 
Let young love go _ B 
Ufe goes on . —S 
Livm on dreams M 
Love reign   — 1 
Loving vou _ __  O 
AAogK tty —..     R 
Memonze - -- - R 
Missing. - - - H 
Natural thing M 
Nous pos bouger . . K 
Now that you re mine/wm-
dow town _ _ ........J 

Oh wel . . O 
Open the docx - B 
Orangfield - M 
Order of the universe _ A 
Out of time ep; out of mind/ 

the kiwi song W 
Pirates anthem _ __ H 
Restless days (she screams 

out loud) - A 
Roll on summertime _ D 
Rome wasn't buih in c day 
_ J 

Scratch my back _ R 
Sing sister glory ep: th s big 

EUIS D/BROOKLYN FUNK ESSENTIALS TOOK MY LOVE AWAY/WE GOT TO COME TO-

G£THER/(Venions)/(Ven.ons) XL XLT 3 12" (2 x 12) (W) 
ELLIS, Hortense & JOHNNY P FIRST CUT/lbo PICKOUT PICK 27 12’ (JS) Reggae 
ERIC 8 THE GOOD GOOD FEELING FUNKY/(Version) EQUINOX EON 2 T 12EQN 2 12' 

(TRC/BMG) 

FISH STATE OF MIND/The Voyeur (I Like To Watch) EMI EM 109 7‘ Pk Bog 12EM 109 12' Pic 
Bog 12EMPD 109 12' Ltd Ed he Disc CDEM 109 CD TCEM 109 MC (E) 

■•FRESH 4 Featuring Lin E WISHING ON A STAR/lbo 10 TENCD 297 CD (3in) TENC 297 MC Dance/Disco 

(Ft 
••FURNITURE SLOW MOTION KISSES/Forty Haun In A Doy ARISTA 112648 7’ Pk Bog 612648 

12' Pk Bog 662648 CD Brilliant Mind/She Get Out The Scrapbook (BMG) 

FUZZBOX WALKING ON THIN ICE/Rules And Regulations WEA YZ 435 7' Pic Bog VI 435T 12’ 
Pi: Bog YZ 435CD CD YZ 435C MC (W) 

RABIN, Trevor SOMETHING TO HOLD ON TO/l Mrss You Now ELEKTRA EKR 94 7" Pk Bog 
(W) 

RAW RECRUITS MAGIC FLY/lbo SATURDAY SDY 10 T (PAC) 
REID, Robinson MEMORIZE/tbo VIRGIN VS 1222 7 Pk Bog VST 1222 12" Pk Bog (F) 
ROXX GANG SCRATCH MY BACK/tba VIRGIN AMERICA VUS 4 7’ Pk Bog VUST 4 12‘ Pic 

Bog(F) 
RUBY TUESDAY IT'S A GOOD LIFE/lbo BLUEBEAT BBSP 009 7" Pk Bog BBSPLS 009 12" Pk Bog 

(PI 

SABINA USE WHAT YOU GOT/(Version) PUNCHBAG RBBS 002 7’ Pk Bog RBBT 002 1 2" Pic 
Bog (E) 

SENSI SIDE A RAP RACE I AM WHAT I AM/tbo TAM TAM 7 ITT 011 T Pk Bog HT 011 12" 
Pk Bog (P) 

SIMPLY RED YOU'VE GOT IT/lbo WEA YZ 424 7' Pic Bog YZ 424T 12' Pk Bog Holding Bock 
The Years (W) 

SINS OF THE FLESH IN THE IMAGE OF TORTURE/Our Lody Of Poin/Crowned With Thoms PLASTIC 
HEAD PLASS 014 ’ 2' Pk Bog (l/BK) 

SONS OF VALENTINO JUST DREAMIN'/lfi Gatto Be You, 4 Something About The Way.. ONE 
BIG GUITAR OBG 007T 12’ Pic Bog (l/RT) 

SPANA BANA IVE GOES ON/lbo TECHNIQUES WRT 58 12' (JS) 
SPARKS, Trevor BABY GIMME LOVE/lbo DIGITAL ENGUSH DE 017 12’ (JS) Reggoe 
STEWART, Tingo 4 NINJAMAN DREAM LOVER/tba PICKOUT PICK 26 12- (JS) 

"STRAW, Syd FUTURE 4OS/Token VIRGIN USA VUSCD 6 CD (3in) (F) 
SUCK BILLION COLLARS/lbo ATTICA ATT 008 12" (l/NM) 

GREEN ON RED THIS TIME AROUND/Foding Away CHINA CHINA 21 7" Pk Bog CHINX 21 
12' Pk Bog 16 WoysCHICD 21 CD (F) 

HALL, Terry MISSING/Happy fami.es CHRYSALIS CHS 3381 7' Pk Bog CHS 123381 12- Pk Bog 

Beoutdul PeopieCHSCD 3381 CD CHSMC 3381 MC K) 
"HARRY, Deborah I WANT THAT MAN/Brke Boy CHRYSALIS CHSPB 3369 7‘ CHSCD 3369 CD 

CHSMC 3369 MC (Q 
HI-LINERS BENNY HILL BOOGIE/lbo RAZOR RZS 115 7' Pk Bag RZST 115 12" Pic Bog (P) 
HIGHLANDERS, The CHILDREN WONDER WHY/Back To Land VIRGIN VS 1217 7' Pk Bog VST 

1217 12- Pk Bog Loment (F) 
HOME T, COCOA T 4 SHABBA RANKS PIRATES ANTHEM/lbo GREENSLEEVES GRED 257 12’ 

(BMG/JSI 
••HUE AND CRY SWEET INV1SIBIllTY/(Veraoo| CIRCA YRTX 37 12' (Remix) (F) 
HURRAH HIP HOP/lbo KITCHENWARE SK 006 T (APT) 

" Previously listed in alternative format 

TIGHT N UP UP TOWN TOP RANKING/lbo FANFARE FAN 20 7' Pk Bog 12FAN 20 12’ Pk 
Bog (P) 

TRANSVISION VAMP BORN TO BE SOLD/tbo MCA TW 9 7“ Pk Bog TWT 9 12" Pic Bog TWTB 
9 12- Bodge Pack DTWT 9 CD TWC 9 MC (F) 

TROJANS, The PEELIN' STRONGER/STRONGER FEELIN'/Always/Unity Is Strength GAZ'S GAZ 012 
12- (VBK) 

UGLY AS SIN TERMINAL LOVE/Wasfed On You CHINA UGH 2 7’ Pc Bog UGLIX 2 12" Pk 
Boa(F) 

UNIQUE 3 THE THEME/7 am 10 TENX 285 1T Pk Bog (F) Dance/Disco 

WILD POPPIES, The OUT OF TIME EP OUT OF MIND/THE KIWI SONG/A long Way There/Colours 
And Forms JERICHO JR 003 1 2’ Pic Bog (l/NM) 

WILLIAMS, Vesto CONGRATULATIONS/Once Befen. TwKe Shy BREAKOUT USA 680 T USAT Dance/Disco 
680 1 2' USACD 680 CD (F) 

X WILD THING/lbo CURB/RCA ZB 49337 7" Pk Bog ZT 49338 1? Pk Bog ZD 49338 CD (BMG) 

16 October 1989-20 October 1989 Single Releas«: 83 Year to Date: 42 Weeks to 20th October Single Releases: 4614 

Sleep my day away - D 
Sleeping my day away . D 
Slow motion kisses . . F 
Something to hold on to R 
State of mind _ F 
Sun shines here - D 
Sweet invisibility _ _ H 
Take core of yourseH - 1 
Take over sko . . A 
Terminal love _ _ U 
Test of time . D 
The first mon you remember 
_  8 

The orchard ep over 
ogam/red sauce - A 

The orgasm - B 
The sequel - M 
The theme . . U 
Thick and thin - 1 
This love affair D 
This time around . G 
Time's up - A 
Took my love owoy/we got 

to come together _ E 
Trail of tears _ D 
Turned away _ B 
Underneath your pillow . I 
Up town top ranking __ T 
Use what you got - S 
Walking on thin ice _ —... F 
When |ushce come - B 
Why do fools fall in love ... L 
Wild thing . ..   X 
Wild times _ _  D 
Wishing on a star . . F 
You moved me to this - L 
You've got it - S 
Young pansions _ _ A 
Your love _ K 

See New Albums for 
Distributors Codes 

’HIS YEARS HOTTEST GROOVE 

‘LET me LOVE VOU FOR TOniGHT' 
THE PUMPED UP MIX 
IS ONCE AGAIN AVAILABLE FROM 

ALL GOOD RECORD STORES 
SLOPING 

BVG « i mrs 
SBUK R4 SBUK R4T 
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MARKETPLACE 
MERCHANDISING DISTRIBUTORS EQUIPMENT 

’The. One. /top” 
For all your Promotional products 

From Concept, Artwork and Design, to Production and 
Delivery. 

We can handle the whole project for you. 
WE CAN SUPPLY — T. Sweat & Polo Shirts * Custom made 
garments and products * Hats * Mugs * Pens * Stickers * 

Sew-ons * Jackets * Embroidery * Badges * Pennants * Key 
Fobs * Sunstrips * Lighters * Boxer shorts * Headbands * 

Sweaters * Towels * Coasters * Dianes * Slipmats * 
Wristwatches * Sports Bags * Jogging suits * Leisure wear * 
Umbrellas * ALL YOUR FUTURE PROMOTIONAL REQUIREMENTS 

Printed or personalised to your specification 
WE CAN OFFER * Reliability * Flexibility * Personal service 
★ Retail, Wholesale, Mail Order distribution and 100% Effort 

so — 

./togel 
CALL US NOW 

./tage 2 
TELL US WHAT YOU NEED 

_ ./tage 3 Promotionz— 
Hook Norton, Banbury, Oxon 0X15 5NT 

TEL: (0608) 737831 

Official Merchandisers to the UK s 
Top Selling DJ Magazine 

FAX NO: (0608)730194 

JOCKS 

RM T-shirts 
available now on 

Mail Order 

Suppliers of 
Slip Mats for ffnJkmg 

A.M.T. 
DISTRIBUTION 
MAGNUM MUSIC GROUP, RIO 

DIGITAL, CHUBBY BROWN, BLUE 
MOVES, M.I.L., RITZ, P.T., 

SAVANNAH, ROCK SAGAS (CHRIS 
TETLEY INTERVIEWS), POSTMAN 

PAT CASSETTE BOOKS. 

★ ★ ★ ★ ★ 

A.M.T. ALSO SELL A VAST RANGE 
OF DELETIONS, OVERSTOCKS AND 
SPECIAL OFFERS ON COMPACT 
DISC, CASSETTE AND ALBUM 

★ ★ ★ ★ ★ 

TO RECEIVE A CATALOGUE 0753 680137 
OR PLACE AN ORDER 0753685559 

0753 685438 
FAX 0784 812203 

VAN SALES SERVICE AVAILABLE 

A.M.T. DISTRIBUTION 
UNIT 10, WILLOW UNIT, 

DAVID ROAD, 
POYLE INDUSTRIAL ESTATE, 

COLNBROOK, 
BUCKINGHAMSHIRE 

JUST OFF JCT. 4B M4/JCT. 14 M25 

POSTING RECORDS? 
Don't leave 
anything 
to chance! 
RING 
WILTON OF 
LONDON FOR 
PROTECTIVE 
ENVELOPES 

9 AND ALL YOUR 
PACKAGING 
NEEDS 

Contact: Kristina on 01-341 7070 (6 lines) 
Stanhope House, 4/8 Highgate Street, London N6 5JL 

Telex: 267353. Fax: 01-341 1176 

SERVICES 

RECORDS-.-CASSETTES.. -COMPACT DISCS 
T0P1O0-K-TEL-STAR-BIG DISCOUNTS— 
LARGE BACK CATALOGUE- RARITIES. 
OVERSTOCKS—SPECIAL OFFERS—VIDEOS 
CALENDARS—24 HOUR DELIVERY 
WEEKLY CATALOGUES 
TELEPHONE SALES-
ONE STOP-EXPORT-
ARABESQUE. 

Our Australian Office are interested in hearing from acts at all 
levels wishing to tour We can offer full service - venue, 

promoter, arrangements, merchandising, full printing, retad sales, 
pubkcrty, accounting etc Al enquiries welcome 

NETWORK HOUSE, 29-3« STIRLING ROAD, LONDON W3 8DJ 
UK SALES: 01-992 7732. INTERNATIONAL SALES: 01-992 0098. 
BUYING: 01-993 427». FAX 01-993 8276. TELEX 291908 ARAB G. 

KYLIE a-. ■» I . .. I L_./tage3 International-— FOR SALE TOUR MERCHANDISING 
EYE<O>CATCHA 
- MERCHANDISE -

raían«»»: (ovai) 
am«. O7«a ««««a acre 

MAJOR 
RECORDS*** 

ATTENTION ALL RETAIL OUTLETS!! 
The record company of today are proud to 
announce an exclusive partnership with the 

concept of the future! 
EYE <C> CATCHA merchandise now 

have in stock, 
T/shirts. Baseball caps Sweats. Hooded Sweats, USA 
Football Shirts & Cast Badges for the following artists. 

AUTOPSY (World tour commences Dec 89) 
TALION (Euro Tour commences Oct 89) 
DECADENCE WITHIN (Now on Tour) 
PARADISE LOST (Support for Autopsy) 

OFFICIAL SUPPUERTO EXCALIBUR - BRITAIN’S GREATEST HOPE 

Suppliers to the trade 
Tour supply 

Owner of Souvenir shops throughout the 
country 

Working showroom at Stoke City FC 

1ST FOR BLANK TAPES 

êTDK Thats 

Sony maxell 
CAROUSEL TAPES 

UNIT D, INCHBROOK TRADING ESTATE, 
WOODCHESTER, STROUD GL5 5EY 

TEL: 045-383 5500 

DESIGN AND Tnno<;iiPMY ADVICE. SERVICE EUROPEAN RETAIL 
PRODUCTION >urat ^^D suppORT DISTRIBUTION 

TEL01 4392472 TELEX 31 7366 T-SHIRTG FAXO1 287 6391 

MERCHANDISING OFFICES TO LET 

DISCS FOR SALE 
25 PENCE 

FOR DELETIONS 
No minimum orders. Buy direct and 
save, specializing in Rock/Soul IP's 
at the lowest prices in the world All 
orders accepted, small and large, 
phone, telex, fax or write for exten 

sive LP, MC and CD listings 

SCORPIO MUSIC 
2500 East State St , Trenton. NJ 

USA 08619 Phone 0101 609 890-6000 
Telex 843366 Fax: 0101-609-8904)247 

BUSINESS 
FOR SALE 

High Profile Product 
Supplier to Record Industry 
Established Profitability 
Ring Nicola. 0202 685566 

CCS Ltd 
Merger & Acquisition Specialists 

Fully operational 

RECORDING 
STUDIO 

in Central London 
Acoustically designed rooms. 

Includes Tndent 65. 1' F6 Track 
and comprehensive outboard, 

mikes etc. 
Excellent reputation. APRS. 

1300 sq ft. Long lease Very low rent 

OFFERS IN EXCESS OF £60.000 
Enquiries 01-247 0497 

ARJAY 
COUNTER AND TILL 

RECESS COUNTER 
£425 o.n.o. 

TILL £400 o.n.o. 

MORLEY MUSIC 
(0635)71442 

Info Inflatables 
Tamworth, Staffs 
Tel 0827 54345 
Fax 0827 310340 

INFO 
INFLATABLES 

lor 
POINT OF SALE DISPLAW 

PROMOTIONS : GIVEAWAYS 
ON STAGE PROPS 
MERCHANDISE 

So much better than cardboard 
displays. 3-dimertonal often at lower 

cost. 
For mora into ring John NOW! 

PREMISES 
Attractive 
Office space 

available ( 150-600 sq ft) 
Ideal for a small record 

company or an 
independent press 

office. 
Shared phone/fax 

facilities. Two minutes 
from tube. Available 

immediately. 
Phone Paulette Long on 

01-738 7950 
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APPOINTMENTS 

Polydor 

LEGAL SECRETARY 
Polydor are looking for a secretary with legal and WP 
experience to wo_k for the Director of Legal & Business 
Affairs and the Legal & Business Affairs Assistant. 
In this hectic department of three you will be responsible 
for typing artist, producer and video contracts and gen¬ 
eral correspondence on a Philips WP, taking dictation 
and using audio, as well as other secretarial duties. You 
will also have sole responsibility for general administra¬ 
tion within the department. 
You will need to have at least two years secretarial ex¬ 
perience, preferably in a legal environment, proven ad¬ 
ministration skills and excellent social skills. 
We will offer an ennual bonus, Iv's, five weeks holidays 
etc. in addition to a good basic salary. Please telephone: 

01-846 8515 ext 5341 
for an applicatior form or send your cv with covering 

letter to: 
Jackie McGee, Personnel Department 

Polydor Limited 
1 Sussex Placa, Hammersmith, London W6 9XS 

Sounds of the 50s-60s 
Popular N.W. London Nightclub requires 

Stylish, experienced D J 
to present the above nostalgic ‘one evening a week’ 
record show. Suitable applicant must have a wide 

variety of suitable discs covering the 50s/60s. 
Details: Box 1775, c/o Music Week 

SINGLES SALES 
PROMOTIONS 

Around 19-26? Have you got a great person¬ 
ality, charisma and a love of music? You could 
be the person we’re looking for. 
Due to an internal promotion, we need a self¬ 

motivated individual to join the best Singles 
Sales Promotion team in the country. This is 
not a nine to five job as you will be selling and 
promoting our records to retail outlets in the 
Herts, Beds, Bucks and Cambridge areas. Ap¬ 
plicants with or without experience in the record 
or sales promotion industry will be considered. 
We can offer you an exciting job as well as 

an attractive salary, company car, bonus and 
good prospects. 

If you can take up this challenge please write 
and tell me about your acnievements to date. 
Fiona Tipping 
Personnel Officer rSSüS' 
EMI Records (UK) I * I H 
20 Manchester Square UAàAJ 
London W1A 1ES A Thorn EMI Company 

Suecass Appointments 
THE RECRUITMENT SPECIALISTS TO THE MUSIC INDUSTRY 

RETAIL T-SHIRTS 

SECRETARY to Label Manager . £10,000 p.a. 
SECRETARY to M.D. (major label). £12,000 p.a. 
SECRETARY to M.D. (independent label). £10,000 p.a. 
SECRETARY P.A. to A&R Dir (major label). £1 1,000 p.a. 
EXPERIENCED PRODUCTION ASSISTANT £8,000 p.a. 
ROYALTIES MANAGER . £1 1,000 p.a 
EXPERIENCED TELESALES STAFF £neg a.a.e. 

MARKETPLACE 

MARTIN GREENE RAVDEN 
One of the country's leading accounting firms in the 

music and entertainment field, need a 

SEMI-SENIOR/SENIOR 
WITH 

EXPERIENCE IN ACCOUNTS PREPARATION 
Royalty audit experience would be helpful, although 
we are willing to train you in this aspect of the work. 
We are situated in new, modern offices in St Johns 

Wood. 
Salary will be commensurate with age and experience. 

Please apply in writing to: Mr Ravden 
MARTIN GREENE RAVDEN 

55 LOUDOUN ROAD, ST JOHNS WOOD 
LONDON NW80DL 

MANAGER 
for very busy 

CD/CASSETTE SHOP 
BRENTWOOD, HIGH STREET 

Good salary -/-performance 

related bonus. Previous 

experience essential. 

Telephone or write to: 

Mr. C LOUCH 

1725 London Rood 

Leigh-on-Seo, Essex SS9 2SS 

or Telephone 0702 71 1842 

TEL. 0604 ï0034/7 11985 FAX 0604 721151 
ATTENTION ALL RECORD STORE MANAGERS 
+ T-SHIRT BUYERS IN THE U.K & EUROPE. 
WE HAVE THE “HOT ONES* FOR SUMMER 

U2, SIMPLE MINDS, NEW ORDER. PET SHOP BOYS, 
SISTERS OF MERCY. CRAMPS. CULT - OVER 200 TITLES 

AVAILABLE 
ALL LICENCED DESIGNS • NEW RELEASES WEEKLY e 
IMMEDIATE DELIVERY e ALL 12" PACKED FOR RECORD 

STORES a EXCLUSIVE DISTRIBUTOR 

For EXPERT help with your reruitment requirements 
contact GERALDINE WALPOLE 

TEL: 287-7722 

RECEPTIONIST 
REQUIRED 

fora 

RESIDENTIAL 
4 STUDIO COMPLEX 

IN FULHAM 

Please call 

Nicola O’Leary on 
01-385 3366 

LONDON SHOWROOM 11 POLAND ST . W1 01-287 5975 

EQUIPMENT 

moiKiir 

The - Wool • Hall 
REQUIRES 

ASSISTANT ENGINEER 
SSL AND DIGITAL EXPERIENCE ESSENTIAL 

SALARY AND ACCOMMODATION NEGOTIABLE 

Please reply with CV to: 
Pete Dolan 

The Wool Hall Studios, Castle Corner 
Beckington BA3 6TA 

PATHFINDERS 
London's Leading 

Specialists in 
Personnel Selection 

for the 
MUSIC BUSINESS 

Permanent & 
Temporary 
Secretarial & 
General Office 
Personnel 

/label management 
Leading record company Born 
organiser. Suited to 2nd jobber. 
50+typing. £10,500 

SATELLITE TV 
Secretary to head of Programmes. 
Administrative role, career 
opportunity. Spanish an advantage. 
Secretarial skills 80/60. £12,000 

CABLE TV RECEPTION 
Brilliant experienced telephonist 
with effervescent personality. 25 
days holiday. Xmas bonus. £10,000 

MUSIC MANAGEMENT 
Successful management company. 
Organise tours, roadies, book 
studies etc. 60+ typing. £12,000 

PUBLISHING 
Dynamic MD of major publishing 
house needs right hand person. 
Impeccable skills 90/60. £15,000 

TEMPS TEMPS TEMPS 

WORK AVAILABLE 
NOW! 

WPs — Phillips, DW36, Applemac, 
Wang 

. SECRETARIES 
J. RECEPTIONISTS 

J 

"S 
Handle 

Recruitment 
Your direct link to the 

MUSIC BIZ! 

I 01-493 1184 . 

pathfinders 

with CLEAR PVC COVERS for 
COMPACT DISCS - RECORDS — SHEET MUSIC — DISPLAY — 

STORAGE — POS — PACKAGING — ETC 
We design, manufacVre and print many custom made products from 

PVC to include DISPLAY COVERS — POS COVERS — SOFTWARE CASES — 
POCKETS - WALLETS - BINDERS — STATIONERY - BUSINESS GIFTS — 

PROMOTIONAL PRODUCTS - ETC. We also stock: 
MASTERBAGS FOR CD? — AUDIO CASSETTES — 12*-7’ — LIBRARY BOXES 

FC R CDs — AUDIO CASSETTES 

ANNOUNCEMENT 

32 MADDOX ST , W1 
TEL 629 3132 

49 NEAL ST.. WC2 
TEL: 379 7221 

DISCS 
London's leading specialists in 

entertainments and media 
recruitment since 1969 

PANMER LIMITED 
Unit 12, Woods de Place, Woodside Avenue, Alperton, 

Middlesex HA10 1UW Tel: 01-903 7733 

DISCS 

WELL KNOWN MAJOR 56 TRK 
DIGITAL STUDIO 

is looking to collaborate with a well-organised 

INDEPENDENT LABEL 
to mutally develop new talent using our in-house 

production team. 
SERIOUS ENQUIRIES ONLY PLEASE 
Box No: 1979 c/o Music Week 

DISCS 

~ 
Advertising 
Carriei^BagS 

FMCXAGfNG 
Baatrica Road, Laicaatar. ~E3 9FH 

0533*536136 

G.R.S. 
DISTRIBUTION 
3 CHEPSTOW STREET 

MANCHESTER Ml 5EN 

TEL: 061-236 5368/9 

1000's OF DELETIONS/ 

OVERSTOCKS, MID AND 

FULL PRICE ALBUMS 

Write er call NOW far our 
latest list 

PRODUCER/ 
RECORDING 
ARTISTS 
(male or female) 
in search of 

extremely classy 
new ballad, possible 

standard 
For demo please write to: 
Box No. 1980 c/o Music Week 

FOR SALE 
FAIRLIGHT SERIES 3, 
140Mb HARDDISK, 
14Mb WFRAM, 
TAPE STREAMER, 
LIBRARY FLIGHT 

CASES 

MUST SELL 
Offers 

373 9319 

Savanna 
Sounds Ltd 

Incorporating Bullet Records 

IPs, CDs & 
CASSETTES 

★ OVERSTOCKS 
★ DELETIONS 
★ RE-ISSUES 
Send for list today 
SMUMA SOUNDS LTD 

QUAKERS COPPICE, CREWE 
CW1 1FA 

Phone 0270 589321 
Fax 0270 587438 

A member of the Horizon 
Group of Companies 

Wevea huge choce 
records and 

nvrstantly updating stocks 

â ¿cus^^ 

if vou're on FAX ■■■ 

FAX ORDER No, 
0M2620361_q 
or phone / o 
0952 616911 

OLDIES UNLIMITED 
Dept MW15, St. Georges 

Telford, Shropshire TF2 9NQ 
Telex: 35493 Oldies G 
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SWANYARD CROWS 
The directors of Swanyard Plc 
would like to congratulate 

Peter Todd on the successful 
launch of 

Swanyard Records Ltd with 

***** pump up the m 
Many thanks to the following: 

THE TOTAL RECORD COMPANY LTD 
FIRST BELL AND RUSH RELEASE 

FULL FORCE AND STATION II STATION 
PRESS HANG PR AND MIKE IRVING 

ALL AT ARS BELGIUM 

12 SWAN YARD NI 1 SI) 
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DIARY 
INSTRUMENTAL IN Sony's film company acquisitions, CBS 
Records chairman Walter Yetnikoff is being mooted as a poss¬ 
ible overseer of Sony's new film and music interests. Looking 
further ahead, could Paul Russell be in line for a similar all-
encompassing role on this side of the Atlantic? ... Incidentally, 
Sony's key man in the Columbia Pictures deal — due to be 
completed by the end of this month — was one Michael 
Schuloff, who first came into entertainment when hired by 
Clive Davis, then head of CBS ... CBS could be dramatically 
upgrading its so far stealthy re-entry into music publishing if 
it runs in tandem with Michael Jackson in an offer for Berry 
Gordy's Jobete Music, on which bids reportedly close this 
week. In any event, expect CBS to boost its publishing profile 
significantly now that its administration deal with SBK (now 
EMI) has come to an end ... Some kind of renaissance man 
or woman is likely to be the only candidate that would totally 
satisfy Rob Dickins in his quest for a new MD (see pl), but 
pressed to sum up in one word the quality he is looking for, 
he suggests "artistry", but adds quickly that the person must 
also be good at record company politics. Some of the WEA 
staff may have preferred more consultation on plans as radical 
as these and will be disappointed to be breaking up set teams 
but, as Dickins points out, strategic moves cannot be made 
without some disruption ... It's not only PolyGram trying to 
take over A&M, but also a determined band of furry rodents 
and Rentokil has been called to the New Kings Road offices 
... A&M already has an inadvertent tie-up with EMI whereby 
some new pressings of the Richard Marx single have Del 
Amitri's Stone Cold Sober on the A-side ... 

NOW THAT Richard Branson has scheduled airline services 
to Tokyo, he surely doesn't have to resort to a hot air balloon 
when visiting his new Japanese partners. Fingers crossed, 
Richard ... There must be something in the sea air. Just as 
Tony Powell did at the MCA conference, BMG's John Preston 
had to turn away from the podium, choked with emotion, dur¬ 
ing his closing address. The words Preston struggled to get 
out were: "You're great people". Highlight of BMG's up-beat 
bash was a performance of Ride On Time by Black Box. RCA 
MD Lisa Anderson led the bopping and we reckon that if lead¬ 
ership of the BPI ever hinges on who's best dancer among 
MDs, she's probably got it sewn up .. BMG was in the same 
hotel CBS had occupied a week before and, asked the differ¬ 
ence between the two companies, the manager confided 
conspiratorially that BMG was "a lot quieter" ... If only we 
could do it every week: The chance to write James Hamilton's 
column in Music Week for one issue was auctioned for charity 
at the British Dance Music Charity Awards and raised an in¬ 
credible £9,000 — paid, after ferocious bidding, by Island's 
Julian Palmer. The total sum raised from this splendid occasion 
was £30,000. 

BLOOD AND thunder: WEA's Scottish sales force in their 
guise as metal band Bloodzilla at the company's annual 
conference. 

LOOKING SHARP: Lisa Kay with the help of 
Arista promotions meets the man who launched 
her Here's Looking At You Kid single, Capital 
Radio's Pat Sharp. 

TURNING TO Macea: Pickwick, EUK and Virgin 
executives get excited about Paul McCartney's 
Put It There along with musicians involved in tne 
project. 

BANG, THANK you, ma'am: Fuzzboz help the opening 
celebrations for HMV Richmond, Surrey, by signing copies 
of Big Bang. 

THUNDERHEAD ARE go!: Thunderhead celebrate their 
signing to Legacy with label general manager Joe 
O'NeilL 

MUSIC WEEK 
DIRECTORY 1990 

LAST CHANCE! 
• Deadline — Friday 

October 13th • 
Reminders have been despatched for free entry 

in the Music Week Directory 1990. It is vital 
that recipients check their 1989 entries on these 

letters, confirm they are correct or mark any 
necessary corrections and amendments and 

return them to reach us no later than this 
Friday, October 13th. 

If you have not received a reminder please send 
details to MW Directory, 

23-27 Tudor Street, London EC4Y OHR 

MANE MEN: This is the PolyGram team which raised 
more than £800 for Mencap at the horse-less horse trials 
near Haslemere in Surrey. 

CHANGE AT Leeds: The Alarm outside the Virgin Mega-
store in Leeds where they had been signing copies of 
their new album, Change. 

MUSIC WEEK 14 OCTOBER, 1989 

THE WRITE stuff: Elisabeth Welch signs copies of 
fier new album at Dress Circle Records, Covent 
Garden. 

VIRGIN TERRITORY: Peter Sinfield celebrates the 
extension of his deal with Virgin Music. 
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30 SMASH HITS OF '89 
ON ONE ALBUM 

MORE TRACKS - NO TRICKS 
KYLIE MINOGUE & JASON DONOVAN ★ GLORIA ESTEFAN & MIAMI SOUND MACHINE 
BOBBY BROWN ★ NENEH CHERRY ★ YAZZ ★ ERASURE ★ FINE YOUNG CANNIBALS 

BROS ★ SONIA ★ LONDON BOYS ★ BIG FUN ★ DAMIAN 
BANANARAMA - LANANEENEENOONOO ★ FUZZBOX ★ PAULA ABDUL 

MILLI VANILLI ★ SOUL II SOUL (featuring Caron Wheeler) ★ ADEVA ★ INNER CITY 
S'XPRESS ★ DE LA SOUL ★ MONIE LOVE ★ LIVING IN A BOX ★ HOLLY JOHNSON 
ROACHFORD ★ TRANSVISION VAMP ★ DEACON BLUE ★ ROY ORBISON ★ HUE & CRY 

THE BEAUTIFUL SOUTH 

★ NATIONWIDE T.V. - ITV1 & CHANNEL 4 
★ NATIONWIDE DISPLAY CAMPAIGN 
★ SMASH HITS POLL WINNERS PARTY 89 

Sunday Oct 29th BBC 1 Television 
with simultaneous stereo Radio 1 broadcast 

ORDER THROUGH CBS DISTRIBUTION 
DOUBLE LP ADD 8 DOUBLE MC ZDD 8 DOUBLE COMPACT DISC CCD 8 



UNIT 1 - 2 FOREST WORKS FOREST ROAD LONDON E17 6JF 
TELEPHONE 01 523 2981 SALES LINE 01 527 2399 FACSIMILE 01 523 3202 

AAA 
AUDIO MERCHANDISERS LTD 



ADVERTORIAL 

SOUND 

SotoSound has 
utilised a 
combination of 
expertise and 
technology to 
expand from a 
supplier of 
jukebox singles 
to a specialist 
video and audio 
wholesaler and 
rack jobber to 
four High Street 
giants 

A decade of development 

IT PAYS to specialise in the mu¬ sic business. But there is no¬ 
thing which says specialisation 
should be confined to just one 

area. The Soto Group is an 
example of how careful planning, 
market awareness and the imple¬ 
mentation of today's technology 
can produce successful expansion 
from one speciality into another. 

There is one additional, vital in¬ 
gredient — the recruitment of 
executives and staff who can pro¬ 
vide the expertise in each area. 
Here again, Soto has succeeded in 
attracting teams of people who 
have brought together the skills 
across a range of markets to en¬ 
able it to advance on three fronts 
simultaneously. 

A decade ago, SotoSound was 
a newly-launched company, set up 
to supply seven-inch singles to 
jukebox operators. Today it is the 
major supplier to this market — of 
CDs as well as vinyl. It is also a 
well-established wholesaler to 
specialist record and video retail¬ 
ers. And, its biggest development 
of all, it is recognised as the lead¬ 
ing rack jobbing company, supply¬ 
ing merchandising services to four 
large non-specialist retailing 
groups. 

In all three areas the Soto Group 
has coupled the use of advanced 
information technology systems 
with its audio and video know-how 
to introduce and maintain the high¬ 
est standards of efficiency and cus¬ 
tomer service. Through its two trad¬ 
ing divisions — Audio Merchandis¬ 
ers (rack jobbing) and SotoSound 
(wholesale and jukebox) — Soto 
has emerged as a major and 
rapidly-expanding force in its 
chosen fields. 
The company took on further im¬ 

petus some three-and-a-half years 
ago when Clive Swan, previously 
managing director of PolyGram, 
joine<£ This year he led the buy-out 
of the company, which has enabl¬ 
ed him to put his personal seal on 
its ambitious future plans. 

It was in the Swan period since 
1986 that, in addition to its juke¬ 
box and wholesaling operations, 
Soto developed into applying its 
skills to rack jobbing. In this snort 

CLIVE SWAN: it pays to specialise 

time, this has become its biggest 
single activity and spear-heaaed a 
further 70 per cent growth. 

The first major user of these ser¬ 
vices was Boots, for whom Soto's 
Audio Merchandisers now meets 
the retail chain's total pre-record¬ 
ed audio and visual needs. The ce¬ 
menting of the relationship with 
Boots represented Soto's first im¬ 
portant leap forward into retail 
merchandising services. Other 
merchandising and supply ar¬ 
rangements have developed with 
Asda, Tesco and PIMCS. 

This is not the summit of Soto's 
ambitions but rather the launch 
pad for further developments. 
"Today there is a market place 

for pre-recorded entertainment 
which is growing rapidly and 
which, despite current economic 
conditions, will continue to develop 
at a fast pace," Swan comments. 
"At the same time, it is getting 
tougher and tougher for the non¬ 
specialist to succeed in this sector 
of retailing. What we do for our 
clients is add to their retailing 
power our skills to turn a compli¬ 
cated product range and dynamic 
market place into a sensible retail¬ 
ing proposition. 
The developing demographics 

of Europe mean that a greater part 
of the market for audio and video 
will be supplied by non-specialist 
outlets. 

"Rather than allowing non-
specialist people to pick and 
choose audio and video product 
at point of sale, committing their 
company's money to a highly vol¬ 
atile product group, our rack job¬ 
bing clients entrust us to make and 
impTement these decisions for them 
on a centralised basis." 

All three areas of Soto's opera¬ 
tions shore in the benefits of the 
large investment which has been 
made in information technology. 
Alongside the investments in 
people and in its sophisticated 
physical distribution system, is ap¬ 
plication of technology has been 
a cornerstone of Soto's develop¬ 
ment. 
"We now have a system un¬ 

matched by any company in our 
markets," Swan is able to claim. 
"But another important part of our 
business is hustling to get stock. We 
are reasonably big purchasers 
which gives some leverage. This 

GRAHAM FARQUHAR: applying technology 

enables us to hold excellent current 
stock, from which we are equipped 
to give our customers the rast, re¬ 
liable service they require." 

All orders are processed and 
despatched the same day, with de¬ 
livery in virtually all cases the fol¬ 
lowing day. In the London area 
delivery is often the same day cs 
the order. If an item is not in stock 
the customer is told immediately. 
A fundamental strength of the 

company's activities is the flexibility 
which enables services to be 
tailored to the requirements of ind-
vidual groups of customers. On the 
rack jobbing side, for example, 
each of the services provided Io 
the store chains are different ard 
have been individually developed 
to match each group's own mer¬ 
chandising systems and needs. 

"It is our electronic information 
system which made us unique in 
our field," Swan says. We assum¬ 
ed when we started up that we had 

maybe six months before other 
people switched into what we 
were doing." But reactions have 
not been as fast as this and he is 
delighted to find that Soto still 
stands alone in its application of 
technology. 

There has been no diminution of 
opportunity. Swan sees the growth 
and increasing complexity and 
specialisation of the pre-recorded 
music market combined with the 
fierce competition in retailing, as a 
pattern which will make the ser¬ 
vices provided by Soto more and 
more relevant in the years ahead. 

For the future, Swan perceives 
additional opportunities mani¬ 
festing themselves in continental 
Europe. Also under examination is 
a widening of the product range 
beyond music and video. 
Whatever additional direction 

SotoSound takes in the Nineties, 
you can be sure that it will be inno¬ 
vative and positive. 
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ADVERTORIAL 

A complete 
programming 
and label service 
is the key to 
SotoSound's 
success asa 
leading supplier 
of vinyl and now 
CDs to jukebox 
operators 

Single-minded about CD 

SUE STOTT and her/ukebox team 

HE INTRODUCTION of 
compact discs has brought 
renewed vigour to the juke¬ 
box market and vast invest¬ 

ment in new hardware and soft¬ 
ware. As the major supplier of vinyl 
singles and now CDs to jukebox 
operators, SotoSound has consoli¬ 
dated its leading position during 
these changes by providing not 
only the product but a complete 
programming and labelling ser¬ 
vice. 

To ensure the same high speed 
response to orders for its jukebox 
operations which typify its whole¬ 
saling and rack jobbing activities, 

SotoSound has equipped itself to 
provide a complete service in-
nouse. 

It has, for instance, its own print¬ 
ing plant so that discs for each 
customer are accompanied by 
their programme labels, repro¬ 
duced in the style of the individual 
operator. 

In charge of the jukebox division 
is Sue Stott, who, with her team, 
ensures that all orders are process¬ 
ed and despatched the day of re¬ 
ceipt. Before joining SotoSound, 
she was with one of the larger op¬ 
erators for 1 2 years and is there¬ 
fore equipped to apply a detailed 

knowledge and understanding of 
the market to her job. 
A large proportion of customers 

look to SotoSound to provide the 
programming for their machines. 
Jukebox operators are not special¬ 
ists in music and in most cases man¬ 
age a whole range of amusement 
and dispensing equipment. Their 
field of expertise is in the marketing 
of the machines to pubs, clubs and 
restaurants together with their 
maintenance. 
When it comes to ensuring that 

their jukeboxes offer attractive 
programmes which people will pay 
to listen to, there is increasing de¬ 
pendence on specialist advice. 
"We have been successful at this 

for a long time and are experts, 
so many customers rely on us," 
Stott says. "It is new releases that 
get most of the play and it is im¬ 
portant that customers get the rec¬ 
ords ahead of the charts. Part o' 
our job is to know what new re¬ 
leases are going to be in the charts 
next week." 

There are differences in musical 
taste according to the type of es¬ 
tablishment in which a jukebox is 
sited, together with regional vari¬ 
ations. For instance, in the north¬ 
west of England there is demand 
for music with an Irish flavour. 
SotoSound also produces a 

regularly updated catalogue from 
which selections of different styles 

of music — such as Old Gold, com¬ 
pilations, Irish, country & western, 
top 40, etc — can be ordered. 
Many jukeboxes today are pro¬ 

grammed to play background mu¬ 
sic when not in use by customers. 
This has to be carefully gauged so 
as to provide a pleasant, inoffen¬ 
sive sound — but not so pleasant 
that customers refrain from buying 
their own choice. 

The latest CD jukeboxes can 
take as many as 100 discs, each 
with up to 20 tracks, providing cus¬ 
tomers with o huge selection. The 
capital cost of this equipment is 
equally great — up to about 
£6,000 for each machine plus 
£700 for its initial stock of discs. 

Stott estimates that about half 
the machines placed in pubs and 
clubs by the larger operators are 
now CD and the proportion is 
steadily increasing. For the smaller 
operators, the changeover to CD 
equipment is proceeding at a 
rather slower place, which means 
there will still be a demand for vinyl 
in the years ahead. 
"CD is cleariy the growth area," 

she comments. "About 80 per cent 
of our customers now leave the 
programming completely to us and 
this proportion is still increasing. 
We make their job easier with a 
balanced mix of budget CDs and 
chart discs. If they stick with our sel¬ 
ections they can't go far wrong!" 
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Congratulations to 

on your 
10th Birthday. 

For sound advice on audits, business plans, raising finance, 
taxation and financial investigations. And for advice on 
feasibility studies and improving management information 
systems. 

Hearing, seeing and understanding the media and 
entertainment industry. 

You have a partner at Peat Marwick McLintock, 
accountants and management consultants. 

KPMG Peat Marwick McLintock 
1 Puddle Dock, Blackfriars, London EC4V 3PD. Telephone 01-236 8000 

(Authorised by the Institute of Chartered Accountants in England and Wales to carry on investment business.) 
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Congratulations 
to 

SOTO SOUND/ 
AUDIO 

MERCHANDISERS 
from 
all at 

Polygram Classics 

Audio 
Merchandisers' 
by tailoring 
ranges to suit 
customer needs, 
developing 
merchandising 
innovations and 
its quality 
service gains the 
edge over its 
competitors 

DECCfl PHILIPS 

O
NE OF the unusual facilities 
provided by Soto's Audio 
Merchandisers is a returns 
deal to its rack jobbing cli¬ 

ents by which unsold stock is credit¬ 
ed back to the retailer. However, 
the company's expertise in stock 
selection ensures that use of this 
safety net is maintained at a very 
low level. 
The rack jobbing service has be¬ 

come the biggest area of Soto's 
operations and is still rapidly ex¬ 
panding. The company makes no 
claim to have originated the con¬ 
cept. In fact, while relatively un¬ 
sophisticated in the UK before the 
entry of Audio Merchandisers, it 
has been a major part of the 
American, French and German 
markets for about 30 years. 
Audio Merchandisers achieve¬ 

ment is that through a combination 

of market knowledge they have 
taken it to new levels of sophisti¬ 
cation and effectiveness. 
"We started with a blank sheet 

of paper and asked ourselves how 
rack jobbing should be operated 
today," explains managing direc¬ 
tor Clive Swan. "One of the prop¬ 
ositions we took was that the way 
to get non-specialists to stock and 
make a success out of recorded 
music — and, latterly, video, was 
for us to underwrite the stock risk." 
The background to this was the 

increasing pressure on retailers to 
obtain a good return on their in¬ 
vestment in store space. So a fur¬ 
ther proposition was that, as well 
as underwriting the inventory, 
Audio Merchandisers would 
acutally manage it, tailoring the 
range and formats specifically to 
suit the profile of each retail cus¬ 
tomer. 
With the comforting knowledge 

that the risk of being left with un¬ 
sold stock had been minimised, 
non-specialist retail chains more 
readily embraced the concept. The 
offer also created confidence in 
Audio Merchandisers' ability to se¬ 
lect and supply saleable products 
and thus increase turnover. 

"There was only one operator in 
this market place when SofoSound 
came into it," says Swan. He form¬ 
ed Audio Merchandisers with Brae 
Aspess at Soto in 1986 and quickly 
established a relationship with 

Boots to meet its audio and video 
requirements throughout the chain. 
It remains the only truly indepen¬ 
dent operator in the field, being 
owned by neither a retailer nor a 
product supplier. This enables them 
to be truly objective in product sel¬ 
ection. 
Swan points out that the strength 

of successful retail chains lies in 
their overall expertise in retailing 
and in their major product lines 
which they merchandise. Non¬ 
specialists are unlikely to have de¬ 
tailed in-house experience of the 
intracacies of audio and video 
merchandising, which Audio Mer¬ 
chandisers offers. 
"Some people in the business 

claim that the recorded music and 
video business is unique," he com¬ 
mented. "I would not go that far 
but it is an extremely volatile mar¬ 
ket and a difficult one in which to 
stay ahead. To succeed needs spe¬ 
cific expertise, which is what we 
supply to those retailers for whom 
it is not their core product range." 

In its merchandising relationship 
with Boots, Audio Merchandisers 
stayed ahead by being the first to 
put together, with Conifer, a range 
of budget CDs at the beginning of 
1987, rating even a mention in The 
Economist1. The following year, 
when others were following suit, a 
changing demand towards a 
higher quality/price was identified 
and acted upon. The Classical Col-
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From one heauyiueight 

risks 
lection being the very successful re¬ 
sult. 

Similarly in the zideo field, the 
idea of breaking the £5 barrier 
with hour-long chi dren's cartoon 
collections retailing at £4.99 was 
a sales booster, alongside the full 
range of video. 
Commenting on the three-year 

relationship with Azdio Merchan¬ 
disers, Chris Leclenby, Buying 
Controller for Boots says: "Prior to 
our partnership wifi Audio Mer¬ 
chandisers, the productivity of our 
Recorded Music ard Video busi¬ 
ness was being serie usly hit by two 
major factors — the cost of 
stockholding and the level of 
returns. 

"The sophisticatec stock replen¬ 
ishment systems tha- we have im¬ 
plemented with Audio Merchan¬ 
disers have helped o bring those 
elements much more closely under 
control and we now have a strong 
logistical foundation to our busi¬ 
ness on which we :an build, to¬ 
gether with Audio Merchandisers, 
for the future. 

"There are a number of adven¬ 
turous marketing ini iatives in the 
pipeline, the first of which, in the 
frequently neglected Classical Mu¬ 
sic market, is already in store. 
"We are pleased with the im¬ 

provements to our business that 
Audio Merchandisers have given 
us, and are excited about the pros¬ 
pects for future growth." 

Tesco's blister-packed videos 

J 

to another... 

HOW TO retail videos 
without the staff-intensive 
problems of master bag¬ 
ging was tackled jointly 

by Tesco and Audio Merchandis¬ 
ers. The solution is a unique pre¬ 
formed blister pack which allows 
the display of videos on Tesco's 
universal hook merchandising sys¬ 
tem and is of a bulk sufficient to 
deter pilferage. 

In providing videos, Audio Mer¬ 
chandisers had to set up a system 
with a blister-pack company which 
gave a same-day turn-round for 
up to 10,000 units a day. A similar 
solution for the display of audio 
products is now being examined. 

Before selecting Audio Mer¬ 
chandisers as its rack jobber, Tesco 
ran a test against another video 
supplier, with each servicing six 
stores. At the conclusion of the test 
period, Audio Merchandisers was 
awarded all 12 stores. 

This was in 1987 and within a 
year the number of Tesco outlets 
employing the service had risen to 

90. Now there are 180 Tesco 
stores which feature pre-recorded 
video from Audio Merchandisers. 

Initially, the display run devoted 
to video was one metre. Today, 50 
per cent have more and a number 
of the stores have runs of up to six 
metres. 

Tesco's buying controller Mike 
Chandler says: 'Video is now seen 
as a major product line and as well 
as being featured within the non¬ 
food departments it also occupies 
space within food areas." 
Bob Hedgecock is responsible 

for the Tesco account within Audio 
Merchandisers and says: "Tesco 
are among the most successful re¬ 
tailers within Europe. Making video 
suit their requirements has necessi¬ 
tated a tailor-made solution being 
developed by all of us at Soto. 
From point-of-sale to our buying 
department, Tesco's needs have 
been identified and taken into our 
forward planning. I look forward 
to the audio developments proving 
as successful as the video." 

Happy birthday 

from Channel 5 
Coming soon on uideo from Channel 5 " Sumo" 

CFM I 0022 
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RETAIL OPERATION SERVICES LIMITED 

Sharpening the 
competitive edge 

★ In store merchandising 

★ Stock and order selling 

★ Sales support 

★ Tactical selling 

★ Demonstrations 

★ Market research 
Fully computerised reporting and field operation service 

Delighted to be successfully associated 
with the Soto Sound story 

315/317 Ballards Lane 
London N12 8LP 

Tel: 01-446 8181. Fax: 01-446 1216 

DOUG FRYER .., simple, effective systems 

By introducing 
simple 
systems Soto's 
Audio 
Merchandisers 
improved pre¬ 
recorded 
music sales at 
superstore 
Asda 

ASDA HAS been mer¬ 
chandising pre-recorded 
music since the early 
Seventies and sales have 

been transformed in recent years. 
In eadier years, the chain con¬ 

centrated on chart product. But 
while volume turnover was quite 
high, this product allowed only the 
narrowest of profit margins. Shelf 
space was therefore allocated to 
back catalogue products but, with¬ 
out specialist advice, the group 
saw the danger of this developing 
into o dumping ground for chart 
drop-outs. 

Tne account is looked after for 
audio Mechandisers by Doug 
Fryer, who has seen the range 
supplied expand from just singles 
to encompass albums, tapes and 
CDs. 
"We have introduced simple sys¬ 

tems which require minimum Asda 
staff involvement," he says. "We 
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Hands-off approach wins 
hands down at Asda 

THERE ONCE WAS 
AN UGLY 

DUCKLING... 

now supply a full range of pre-re¬ 
corded audio products with a daily 
delivery." 

Additionally, a full back cata¬ 
logue range is provided. To service 
this, an arrangement was entered 
into with Eilert Retail Operations, 
a national merchandising com¬ 
pany — a system devised specifi¬ 
cally for Asao based on the elec¬ 
tronic replenishment of back cata¬ 
logue product. Introduced in Feb¬ 
ruary this year, it is now operated 
within 1 2 Asda stores. 
"We do physical stock counts in¬ 

store on each format — LP, tape 
and CD," Fryer explains. "That is 
then transmitted electronically and 
back catalogue product is replen¬ 
ished within 48 hours, three times 
a week." 
He adds: "It is a successful oper¬ 

ation in every aspect, from man¬ 
agement of the product in store to 
the management of supply. With 
Eilert, we control the merchandis¬ 
ing and maintain the display fix¬ 
tures. 
"Our aim is quite simply to im¬ 

prove Asda's return on their 
investment in recorded music and 
we believe it to be succeeding." 
The company's partner in devel¬ 

oping Asda's audio merchandising, 

Eilert Retail Operations was form¬ 
ed 10 years ago to specialise in 
all below-the-line marketing ser¬ 
vices short of sales promotion. 

Like SotoSound, the company is 
distinguished by its commitment to 
computerisation. 
'We have taken the view that 

management information, control 
and speed are going to be the cut¬ 
ting edge which differentiates one 
supplier from another," says Rob 
Eilert. 
"The work we are doing for Soto 

at Asda, which we hope will grow, 
is to provide a stock control and 
stock information service to enable 
Soto to offer o high-speed delivery 
turnround. 

'This system enables Soto to 
keep Asda's audio stocks at the op¬ 
timum level and maintain the right 
range mix, which is most important 
in music retailing. 

"I think the most exciting thing 
about the operation we have with 
Soto is that it is capable of con¬ 
siderable further expansion. It 
takes us to the leading edge of the 
service industry. The system we 
have created between us is a very 
robust one and we think it has ap¬ 
plication across a much wider 
spectrum." 

'Management 
information, 
control and 
speed are 
going to be 
the cutting 
edge which 
differentiates 
one supplier 
from another' 

Nol IN MUSIC VIDEO 
TUT 52 Red Lion Street, London WC1R 4PF 

% 
IL Tel: 01-831 6895 Fax: 01-831 4293 

CONIFER 

CHARTING NEW TERRITORY 
Many thanks and 
Happy Birthday 

to 

SOTOSOUND 
from everyone at 

CONIFER RECORDS 
“The Compact Selection” 
“The Classical Collection” । 

(l, Cw 
CONIFER RECORDS LIMITED HORTON ROAD WEST DRAYTON MIDDLESEX UB7 8JL 
ORDER DESK: 0895 441422 TEL: 0895 447707 FAX: 0895 420713 TELEX: 27492 
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» 
Congratulations 
onyourWIh! 

« 

— //'WYMARK LIMITED 
The Logical Logistics Company 

London House 42 Upper Richmond Road West Barnes 
London SW14 8DD Telephone 01 876 0102 Fax 01 392 1132 

PIWICS spells success 

BOB HEDGECOCK and sales co-ordinators Michelle (left) and Rosemary 

The progressive south of 
England P.I.M.C.S. Ltd 
group of Co-Op stores is 
another user of Soto's 

Audio Merchandisers service. This 
group's stores include Havant Hy¬ 
permarket and superstores at Gos¬ 
port and the new Bridge Shopping 
Centre in Fratton, Portsmouth. 

In 1987, having been dissat¬ 
isfied with the service offered by 
another rack jobber, they cp-
oroached Audio Merchandisers 
with a view to expanding their de¬ 
partments, including their flagship 
store, Havant Hypermarket. 
Through discussions between 

P.I.M.C.S, Audio Merchandisers and 
□ specialist shop fitting company, 
Foresight Displays, their audio and 
video departments were re¬ 
designed and relocated; this result¬ 
ed in an increase in business in ex¬ 
cess of 90 per cent year on year. 

P.I.M.C.S. buyer David Ince says 
of Audio Merchandisers, "If you 
need any help or information, 
there is always somebody avail¬ 
able to talk to." 
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Keeping pace with 
fast-moving product 

TOM CAREY (third from right) and 

FOR SPECIALIST recorded 
music and video retailers 
Soto offers a simple whole¬ 
sale service a top up stocks 

of fast moving product, one 
call being sufficien to restock for 
the weekend or the new chart. 

The two most rapidly expanding 
products handled by SotoSound 
are CDs and videos, says sales op¬ 
erations manager 'om Carey. But 
vinyl is not yet to te written off. 
"A lot of rock mude is still sought 

after on LPs," he joints out. "But 
CD now accounts or a large pro¬ 
portion of our busiress. And video 
is developing rapid y as more and 
more stores get ino sell through 
video, both music aid film. 
"Our stock range and our ser-

team 

vice is continually developing to 
meet the growing needs of our 
wholesale customers for a fully 
professional supplier." 

Soto also provides a supplemen¬ 
tary service to some rack jobbing 
and wholesale customers, meeting 
individual customer special orders. 
"With our broad range of stock we 
can meet many of these orders 
immediately and can even by prior 
arrangement obtain the item spe¬ 
cially through our buying depart¬ 
ment." 
And as with all other Soto op¬ 

erations, an important part is the 
buying operating to enable it to 
predict and purchase new chart 
entries and climbers so as to re¬ 
main ahead of demand. 

CONGRATULATIONS 
TO 

SOTO SOUND / AUDIO MERCHANDISERS 

ON YOUR FIRST TEN YEARS 

ENJOY YOURSELF 
FROM ALL YOUR FRIENDS 

123456789 10 
SOTO SOUND 
congratulations on 
ten great years. 

ARISTA 
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CONGRATULATIONS 
ON YOUR FIRST 
DECADE OF 
SUCCESS 

Computers keep i 

izn 
TEZ MEHMET...Soto's experienced computer manager 

State-of-the-art 
information 
technology 
ensures Soto's 
clients get a first 
class service 

AT THE core of Soto's op¬ 
erations is the implemen¬ 
tation of advanced sys¬ 
tems of information tech¬ 

nology. The IT systems are based 
on networked twin mini-computers. 
Software has been developed 
which provides a real time record 
of stocks, orders, deliveries and 
customer records, as well as 
supplying internal accounts systems 
ana management reports. 
The systems are protected 

against unauthorised access and 
input by a hierarchy of passwords. 
Having twin computers gives insur¬ 
ance against breakdown and a 
separate back-up power system 
eliminates the risk of data loss 
through failure in the electricity 
supply. 
Tne software was written and 

developed to Soto's own specifica¬ 
tions to meet current and future re¬ 
quirements. All sectors of the com¬ 
pany's operations, from sales to or¬ 
der fulfilment, are co-ordinated 
through the system. 
An independent system of direct 

access to stand-alone PCs by the 

company's rack jobbing customers 
is employed, enabling stock re¬ 
plenishment requirements to be re¬ 
corded without third-party entry to 
the main internal system. 

Electronic cross-referencing en¬ 
ables customer orders to be identif¬ 
ied by any variation of title, cata¬ 
logue number, chart position or 
artist, against single, album, tape 
cassette, CD or video. Similarly, 
customers can identify themselves 
by account number or by name 
and a search facility enables the 
customer and address to be con¬ 
firmed. 
One of the enhancements of the 

system is that groups of customers 
can be picked out geographically, 
by television region. ''This means 
that when we nave information 
from a record company that a 
product is being heavily promoted 
in a particular region we can ad¬ 
vise customers to take this into ac¬ 
count in their ordering," says Tom 
Carey, Soto's sales operation man¬ 
ager. 

There is a flexibility of systems 
employed in the rack jobbing for 
Boots, Tesco, Asda and PMICS. For 
Boots and Asda stores, either 
specialist merchandisers or store 
staff take stock counts using hand¬ 
held computers, identifying the 
products through barcode readers. 
The date is punched in and 

transmitted overnight via tele¬ 
phone modems — a cost-efficiency 
employing off-peak toll rates — to 
Soto PCs dedicated to receive this 
information. These data trans¬ 
missions are acted upon first thing 
the following morning, enabling 
despatch of fresh stock the same 
day. 

"The data transmission enables 
us to judge the optimum product 
requirements — in what format 
and depth — at each individual 
store, according to the criteria we 
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ustomers on-line 
have programmed," explains 
Soto's financial director, Grahame 
Farquhar. "At the same time, the 
system produces an order picking 
note for that morning's despatch. 
So when the morning shift comes 
in at 8.30 the picking notes are al¬ 
ready available." 
A variation is this system is em¬ 

ployed for the Tesco stores. Here, 
instead of stock counting, the sys¬ 
tem links in with Tesco's own EPOS 
(electronic point of sale) system. 
At PIMCS, where an electronic 

system has not yet been introduc¬ 
ed, there is a manual count and 
phone-in with a Soto operator 
keying in the information as it is re¬ 
ceived. 

Every week, Soto produces and 
distributes an updated laser-etched 
catalogue, which includes the 
barcoding. 
Technology extends to the de¬ 

partment handling ¡ukebox pro¬ 
gramming supplies. Apple PCs with 
nigh definition laser printers pre¬ 
pare the graphics for replacement 
title strips and labels which accom¬ 
pany the ¡ukebox records, each to 
the individual style of the jukebox 
operator and bearing the appro¬ 
priate logo. These are run off on 
two litho printing machines. 

This high-speed in-house facility 
enables label production to keep 
pace with the same-day product 
turn-round. 

Buying: at the hub 
of Soto's big wheel 
IN A rapidly developing com¬ pany supplying specialist op¬ 

erators and several market 
places, the buying department 

is at the core of Soto's success. 
Under manager Tony Wheatley, 

the team of seven buyers and in¬ 
ventory managers represents a 
wealth of experience in the retail¬ 
ing, wholesaling and rack-jobbing 
markets. Operating alongside the 
buying department is Dave 
Whelan, a specialist in inventory 
management in the recorded music 
business. 
Tony Wheatley explains: "Our 

relationships with record and video 
distributors are a fundamental part 
of the quality of service we offer 
to our customers. The positive re¬ 
sponse we get from not only the 
sales management of these com¬ 
panies but also their distribution 
people contributes greatly to our 
efficiency and success." 

Soto's expertise in buying and 
iventory management enables its 
customers to make the best avail¬ 
able return on their investment in 
audio and video software. 

TONY WHEATLEY (foreground) backed by his buyers and managers 
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CONGRATULATIONS 

ON YOUR 

10TH ANNIVERSARY 

FROM 

Delivering 
pacify to 500,000 units per day 
over the next two years." 
The plans take into account the 

growth of video, with its greater 
demand on space compared with 
records and tape cassettes. "Video 
is a relatively simple product to 
pick and to handle but as it ex¬ 
pands we have to take into ac- | 
count the fact that it uses more bulk 
storage space than any other 
product we carry," Mulligan com¬ 
ments. 

Congratulations 
SOTO SOUND 

on 
10 years excellence of trade 

from 

SECURICOR 
^EXPRESS^ 
^MRCELS SERVICE^ 

THE No. 1 COURIER TO THE RECORD INDUSTRY 

TEL: 0345 20 0345 

SUCH IS the rate of expan¬ 
sion of SotoSound that it is 
now preparing to double 
its warehousing and dis¬ 

tribution capacity by 1992. At 
present it is geared to handle com¬ 
fortably a seasonal peak of more 
than 110,000 orders a day, which 
can involve as many as 250,000 
units. 

But the expectation is that this 
demand will increase annually and 
therefore a phased expansion of 
the facilities will begin next year. 
By planning ahead, the company 
will continue to successfully des¬ 
patch all orders for items in stock 
the same day that they are receiv¬ 
ed. 
"We have carried out extensive 

research into the layout and equip¬ 
ping of our storage and despatch," 
says Ray Mulligan, distribution 
manager. 'The oim is not simply to 
handle a larger volume at our 
present speed but to increase our 
productivity still further." 
Tony Honeyberry, of logistics 

consultants Wymark Ltd, remarks: 
"It has been a highly rewarding 
experience over the past two years 
to see SotoSound progress so 
competently from a distribution ca¬ 
pacity of 110,000 units to more 
than 250,000 units per day. 
"Forward planning initiatives al¬ 

ready completed will realise a fur¬ 
ther expansion of distribution ca-

As well as additional bulk stor¬ 
age space, there will be a doubling 
up of the live storage racking em¬ 
ployed for fast-moving video titles. 
Similarly, there will be virtual 
doubling of live storage in the 
chart area and in the catalogue 
picking area. 
To obtain the most efficient use 

of space, the facilities are being ex¬ 
tended vertically as well as lateral¬ 
ly, with the installation of mezza¬ 
nine floors. 
While Boots collects some of its 

own products, the majority of the 
physical distribution is handled un¬ 
der contract with Securicor. Soto's 
strategic location in North London, 
close to motorway links, gives it fast 
routes both to the centre of the 
capital and to most parts of the 
country. 
"Among the advantages we of¬ 

fer is our ability to despatch the 
day an order is received, with de¬ 
livery the next day," Mulligan 
proudly points out, 'There seems 
always at least one major record 
or video company which falls short 
of this performance throughout the 
year." 

*The aim is not 
simply to handle 
a larger volume 
at our present 
speed but to 
increase our 
productivity still 
further' 

HELEN I 
efficient 

COX... voice ofSoto
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WHEN IT COMES TO PRODUCT 

he goods 
WE BOTH HAVE 

‘THE RIGHT STUFF’ 

HAPPY 10th BIRTHDAY 
FROM STYLUS MUSIC, 

RAY MULLIGAN (second from right) and supervisors...planning for the 
future 

THE No. 1 
HOME ENTERTAINMENT 

TV. MARKETING COMPANY 

MUSIC WEEK A Spotlight Publications Ltd publication, 
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Record Business. 
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Buena Vista Home Video 
UK DISTRIBUTOR OF 

TOUCHSTONE 
W HOME VIDEO 

HOME VIDEO* 

CONGRATULATE 

SOTO SOUND 
ON THEIR FIRST 

OF MANY DECADES 
©Touchstone Pictures ©Buena Vista Home Video ©The Walt Disnev Company 
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