
■< U/ T^tt) t (v-lwW^ > 

MUSIC WEEK 

  <hS fir^iw^u. vi/u^v am-A wiVJO CM PrfiXTh trwJlIjo" 

O/Z/x"^ tv^TC^^-C^Ai-^sy -frlfifir 

IT'S LUCKY number five ... lucky that is for the seven acts featured on this exclusive fifth Music Week CD promo, some of whom are profiled in print on p28. A big thank you, as ever, to record companies for supplying individual tracks, to the music publishers for their co-operation, and to COPS and SNA for their manufacturing skills. Hear it ... 

| Margaret urlich 
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CS)PS 
THE UK ADDRESS FOR SNA FRENCH - MANUFACTURE CDS 

THE STUDIO, KENT HOUSE STATION APPROACH, BARNMEAD ROAD, BECKENHAM, KENT BR3 1 JO 
FAX: 01-676 9716 TELEX: 916572 COPS G 

01-778 8556 
PRESSINGS & LABELS • SLEEVES • COMPACT • CASSETTES • PICTURE DISCS 

.SNA, 

COMPACT-DISC 
FABRICATION DE BISQUES 

COMPACTS DISCS • CASSETTES 
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USINE 

B.P.1 - 61190 TOUROUYRE 
13 Fax: 33 25 76 06 Telex: 171015 

[REAU COMMERCIAL 
76,hiwDuhesme -75018 PARIS 

T61:42 5r.94 97 Fax:42 62 25 44 
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AVL keeps 
reshuffle 
in the family 

Choriie Dimont becomes man- aging director following Jeremy Marsh's move to WEA. Dimont has been with Virgin since 1977 and 
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Fisntrax fills CBS's 

music publishing gip 
A MULTI-MILLION pound pack- without a catalogue or structure. successful management team age of expertise and copyrights is j. Those areas are now to be filled working under the CBS banner, being bought by CBS/Sony to fill | with the proposed purchase of Both Filmtrax and CBS decline to the vacuum it created when it set | London-basea Filmtrax for be- comment on the matter at this 
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Pl¥ reshapes 
os fempin quits 
RESTRUCTURING AT PolyGram Music Video has led managing di- rector Geoff Kempin to leave the company. A statement from PolyGram's senior vice president, Michael jltofthere- 



ROBERTSON TAYLOR are proud to have been the appointed Insurance 
Brokers for the 1989 World Tours by: 

BON |OVI ELTON )OHN PAUL McCARTNEY PINK FLOYD 
U.2. THE WHO THE ROLLING STONES 

ALL ABOUT EVE ALEXANDER O'NEAL ANDERSON, BRUFORD, WAKEMAN, HOWE ASIA 
BANANARAMA BARBARA DICKSON BIG COUNTRY BILLY CONNOLLY BLACK BLACK SABBATH BLOW MONKEYS BOBBY BROWN BOY GEORGE BROS BROTHER BEYOND BRYAN FERRY 

DEACON BLUE DEBBIE GIBSON DEF LEPPARD DURAN DURAN 
ELVIS COSTELLO ERASURE EURYTHMICS 

We have also placed Insurance during 1989 or the following artistes, amongst many others.- 

JAMES LAST 8, HIS ORCHESTRA (ETHROTULL JEFF BECK / STEVIE RAY VAUGHAN JODYWATLEY JONATHAN BUTLER JULIA FORDHAM JULIAN LENNON 
LEVEL 42 LOVE & ROCKETS LIZA MINELLI 

PAVAROTTI PET SHOP BOYS PRINCE PUBLIC IMAGE LTD. 
R.E.M. RICKASTLEY RODNEY DANGERFIELD 

SAMMY DAVIS JNR SHIRLEY BASSEY SIMPLE MINDS SIMPLY RED SPANDAU BALLET STEVIE NICKS STING SUZANNEVEGA 
T'PAU TERENCE TRENT D ARBY THE ALARM THE B52's THE CHRISTIANS THE CURE THE DAMNED THE KINKS THE MISSION THE PRETENDERS THE SCORPIONS THE SHADOWS THESTRANGLERS THE THE THE WATERBOYS TIN MACHINE TOM JONES TOM PETTY 

Greenbelt Festival Reading Festival Glastonbury Festival 
...ANDMANY PROMOTERS. AGENTS. RECORD 8^ PUBLISHING COMPANIES, STUDIOS, PA fL LIGHTING COMPANIES MERCHANDISERS 8, PRODUCTION COMPANIES TOO NUMEROUS TO MENTION. 

'w ,r-^ 1990 WOR BY 
TEARS FOR FEARS PHIL COLLINS 

CLIFF RICHARD ERIC CLAPTON 
PLUS 

THE SILVER CLEF AWARD WINNERS 
KNEBWORTH FESTIVAL 

BRITS 1990 AWARDS CEREMONY 
EXPERIENCE COUNTS! 

ROBERTSON TAYLOR INSURANCE BROKERS LTD 
NEED WE SAY MORE? BOB TAYLOR MARTIN GOEBBELS 33 HARBOUR EXCHANGE SQUARE LONDON E14 9GG TEL: 0I-538-9840 TELEX: 913399 FAX: 01-5 38-9919 

WILLIE ROBERTSON 55 FULHAM HIGH STREET 
LONDON SW6 3JJ TEL: 01-731 1454 FAX: 01-736-4803 
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@ A £500,000 advertising campaign supports the release. 
@ Prime-lime television advertising heads the campaign. 

@ Adverts in The Sun, The Mirror, Daily Express, Daily Mail, 
The Star, Today and Daily Record. 

® Adverts in; Screens, Video Viewer, Video Duyer, 
Video Times, Video Monthly. 

@ Massive publicity involving Schwarzenegger look-a-likes 
and joint promotions with national press. 



P ■ TOMMY PAGE • ELLS PENGEHIS • FfiSNClSS^ 

ast year WEA artists 
earned 677 Gold and 

Platinum Certifications in 
33 countries outside of the 

United States. These 175 artists 
came from America, England, Italy, 

Canada, France, Japan, Malaysia, Spain, 
Australia, Brazil, Germany, Hong Kong, Ireland, 

Mexico, Philippines, Sweden and Taiwan. 
Congratulations. We wish all of our artists even 
greater success in the 1990$ 
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Bown fow way 
FrorrMine is coming yotsr wary. This week we embark on a series «ri fecriores looking at the way independent retailers SO in f® the towns and communities they trade in. Over the coming months, we'll he asking how you cope with the competition, what makes the market you work in ditfferent (from the others and what tactics and strategies you adopt to stay in the black. We begin with Basimgstoke, and we aim to visit every region and every part of the UK. To make sure we come your way, write to 

'To be honest, we find that a lot of the people that come into our store don't like Our Price because, they say, they can't get what they want there. Over the years, you build up your regular customers." For NSS, these include about 15 local DJs and many do fans. "I think in many casi 

Classics come to 

Milton Keynes 
by Nicolas Soames THE MILTON Keynes Chamber 
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e a number of symphonies, of which survive in a chaos ra is not a name that in- of numberings. The Milton Keynes nmediate feelings of confi- Chamber Orchestra has coupled •. ir— l..i ^ Symphony No 8 (1828) and Sym- phony No 10 (1832) to make a 
)kes immeaiare reenngs or conn- snce in its recordings but its first sc of English music has brought 

s iiml — with a new 

i isi 

= FRERE CHOLMELEY 
LONDON. MONTE CARLO. PARIS. MILAN, BRUSSELS 

LEGAL SERVICES TO THE ENTERTAINMENT INDUSTRY 
FRANK PRESLAND, NORMAN CHAPMAN, CRAIG EADIE, DAVID ZEFFMAN AND PATRICK ISHERWOOD look forward to meeting their friends at M1DEM 

they can be contacted on board the Adventus, Berth 961, Old Port, Cannes. Telephone: .010 33 93 39 4228 
FRERE CHOLMELEY 

28 Lincoln's Inn Fields, London WC2A 3HH. Telephone: 01-405 7878 Telex: 27623 Fax: 01-405 9056 
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Ail systems g®. Working across the five continents, 

setting standards, increasing stock-turn by provi- 

ding merchandising systems designed to encour- 

age and maximise sales opportunities. From design 

and planning, through shopfitting and on to com- 

mm 

— 

puterised inventory management. Lift's portfolio of 

products and services are perfectly tuned to enter- 

tainment retailing. In charting your business into 

the 90's, talk to Lift, the result will be profitable. 

LIFT. Systems with future. 
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he laterally thinking Italian 
navigator is one of PDO's heroes. 

We, too, showed sceptics our 
stern, sailed away from conventional 

wisdom and opened up a New World. 
Columbus set sail in 1492, when Europe, 
Africa and Asia were everything there was 
on the whole Flat Earth. 
We set to work in 1971, when the Known 
World of recorded music contained only 
black vinyl, open reel tape, 8-track 
cartridge and the compact musicassette. 
Columbus voyaged paradoxically West 
towards the East, seeking the treasures of 
the Orient by a calmer route than the ship- 
wrecking Cape of Storms. 
Our paradox was to lock pictures and 
music forever inside a shining plastic disc, 

then release them at will in 
their purest form via 

helium neon Laser 
beam swift as 
light and truer 
than the finest 
diamond 
stylus. 

^^V^thout Columbus's discovery, ours 
would have had little purpose. New York 
New York wouldn't be a wonderful town, 
Chicago wouldn't toddle, there would be 

no Beale Street and no Blues, 
no Boston and no Prom, no 
Thomas Alva Edison and no 
phonograph. 
So, no recorded music to put 
on Compact Disc and no 
American market to sell it in. 
Which means the USA, 
Europe and Japan wouldn't 

be celebrating the hundred and 
twelfth anniversary of Edison's S18 
invention by spending $10 hillLon 
on 650 million CDs this year. 

he Flat Earthers 
said the Wright Brothers' 
.spruce and muslin bi- 
plane would never get 
off the ground at Kitty 
Hawk in 1903. 

That's much what they said when we pro- 
mised to encode music digitally as 5 billion 
indentations on a single compact disc, 
then read it by an optical beam bulleting 
round the spiral track like a 200 mph 
sports car in a concrete tunnel with a 
hair's-breadth clearance either side. 
The scoffers were wrong, both times. 

___ 
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ristopher Columbus 

rld was Round. 

So, 

oday, Concorde jets busy music 
executives across the Pond at Mach 2. 
And we feed their CD production needs 
from PDO plants in England, France, 
Germany and the USA, with single- :l country or multi-country mastering, 1 replication, 6-colour on-disc art, 

packaging, distribution and promotion. 

▼ ▼ ilburts and Orville's invention helps 
us cover the music stores of the world, 
from Rodeo Drive to the Rue de la Paix. 
And our turnaround time, from session 
tape or video master to moment of truth 
in-store, is as sharp as a Jungmeister stunt- 
plane in a snap roll. 

Jo, at the head of the industry we 
created, with the state of the art product, manufacturing facilities and serv 
infra-structure, is PDO satisfied? 
No. In the history of discovery, 
one thing leads to another. 
Guglielmo Marconi's wireless 
telegraphic signal of 1895 led to 
radio broadcasting, then television 
and the space-hung net of satellite 
telecommunications that now enshrouds 
the Globe. For us, Laser Disc led to Com- 
pact Disc, CD-ROM, Write-Once Disc, CD 
Video, CD Interactive. And PDO's R&D 
crews voyage on. 
If we revealed what further technological 
landfalls we envisage out there in the 
expanding universe of the Compact Disc, 
sceptics would laugh. Instead, let's discuss 
how we can provide you 
and your artists with the 
perfect Compact Disc 
product and service 
package here and 

now on 
Earth. 

-X JClO 
mply pick up the telephone 

(courtesy of another great discoverer, 
Alexander Graham Bell) and call 
Roger Twynham on 01 948 7368. 
Whatever you want, you won't 
be reaching for the Moon. 

The Compact Discoverers 
PHILIPS AND DU PONT OPTICAL 
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MANUFACTURING SPECIAL 

COMPACT 

to 

SUPPLEMENT 

MUSIC WEEK ; 

iimbus goes back to the future 

  S that only a select few could afford them. The Vicfrola machines im- ported by JVC into Japan in the Thirties cost as much as a house. Now, thanks to CD technology and a bright idea from Nimbus Rec- ords, anyone with a hi-fi system can hear what people in those 
While ''most record Companies reissue old recordings by playing them on a modern record deck and feeding the output signal to a 

benefitecTby some lateral thinking. The company obtained one of 

Industry waiting game 

puts MT on pause 
SIX MONTHS after the surprise de- cision by the IFPI to agree with the hardware companies on a formula for the sale of DAT, there are still no DAT recorders on the market which incorporate SCMS, the Ser- ial Copy Management System, on 

the record industry. The Japanese one copying the same CD onto voluntarily built a crippling techni- several different DAT cassettes, cal limitation into the first gener- The IFPI agreement thus creates ation of DAT recorders. All domes- an important precedent. It accepts tic DAT machines sold so far (and the principle of digital dubbing. It even the new Aiwa portable ma- will be difficult — indeed well nigh chine just launched in Japan) are impossible — for the record indus- which the agreement was based, 
tore the spring, which means that 

digital dubbing from CD to DAT cassette. They also want to see what level of support the record 
recorded DAT cassettes, In turn, the record companies want to see 

incapable of making a direct digi- try to object to digital dubbing tal copy from CD to DAT. from CD to any other kind of digi- Few people realise that the real tal recorder, now that the principle 

ggl iHii 
worry about volume control set- ese had already developed tings and keep meters and dials recordable CD systems (CD-R) "out of the red". But with digital which could be sold as cheaply as dubbing there are no controls to set. DAT recorders and tapes. Once the hardware trade and The Japanese have now put CD- public get a taste of digital dubbing R on hold as a domestic product. what level of push the hardware companies are making and whether it justifies software sup- port. This watching and waiting jjame could well make DAT a 

This could be very dangerous for 

there will be no going back. But the prices charged by Start The SCMS system agreed to by Labs in Japan for short run CD pro- the IFPI permits digital dubbing. It duction, using CD-R system (see only stops people making extra below), leaves no doubt that CD-R digital copies or "clones" of tapes blanks could be sold to the public they have digitally dubbed from for little more than the cost of a CD. There is nothing to stop any- DAT cassette. 

CD-R goes commercial 
START LAB, the joint venture Tokyo between tape and chemi company Taiyo Yuden and Sonj 

ith LPs and cut individual acetate discs. Other CD-R systems use com- puter technology and both the re- corders and blank discs are too ex- giveaways. 

tith^om halt'Kt^DTolflheT 
of dear Sfi en^e 

^js^abo now offe'nTigaCDR 

Philips b@ots 
CD Video 
gremlins 

for6 the Uic buHt irflard^o find 

discscTbad tHe LJK. 

pert c  g^ EMG Ex- 
sndmade bv t M Ginn" for seri- ous record collectors in the Thirties. Nimbus engineers then replaced the original wind-up motor with an electric motor, which drives the turntable by a belt. Soft thorn needles reproduce the sound through a papier-mache horn (which Ginn often made from old London telephone directories). Nimbus then put a modern high- quality micropnone and digital tape recorder in front of the gramophone and played the orig- inal records without any electronic 

like surround of sound if loud- speakers are placed round the room, or stereo from a pair of speakers. Modern listeners thus get to hear what it was like to listen to Enrico Caruso, Richard Tauber and Claudia Muzio on an Expert gramophone. Nimbus engineers pledge that they have used absolutely no elec- tronic signal-processing tricks. All their effort goes into finding near- perfect original discs. The only electronic aid is a speed control on the turntable motor. This adjusts re- play speed to match the intended musical pitch. Many old recordings were labelled 78rpm, but had a cidentally been r l-J """" 

h - 

NIMBUS is teaming antique and modern technology 

Battle for dli|ital 

video standards 
between VHS and effect; the beta. At issue is "full motion video", mo wilt, a full hour of moving colour televi- sion pictures and sound, all in digi- tal code, on a 5-inch compact disc. Philips, Matsushita (Panasonic) and chipmaker 1 

D far (by Philips for CDI) crude picture-in-picture creen shows a static im- ge, with coarse moving pictures a window area. This is why Philips launched CD 

whicfTwill'^tart lifers a 
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EXCELLENCE 

At Nimbus we insist on excellence in technology and in people - a combination which enables us to manufacture compact discs to impressively high standards. All our CD manufacturing processes, from pre mastering to mass replication and automatic packing is undertaken 'In house", enabling us to constantly monitor quality and production, and provide instant feedback at every stage. It also means that we can offer the fastest turnaround available in the CD manufacturing business today. As a customer you will benefit from a superb service built on a foundation of technical expertise, reliability, and of course, quality. 
Manufacturing process and services include: Tape Mastering. Analogue to Digital Transfers, PQ Editing, Laser Mastering, Mass Replication, 5" and 3" CD single capacity available, Single and Multi-colour label printing, 4-colour picture disc printing, Full Pre Mastering and Replication Service for CD-ROM and CD-VIDEO 5" format. 

Nimbus I 



to 

Paying the real price of silver (iiscs 
The B-es®^ e@imgseiBi3es hmre enjoyed the fruits ®f fleree e@mpetit3®Ba between <S© manufacturers. But now prices wiBS start t© rise and customers must pBan more effectively, reports irian @S5ver 
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THE STRENGTH OF THE INDUSTRY 
1989 WORLD DISC OUTPUT 
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Only product quality and production reliability guarantee success. Discerning CD manufacturers have recognized these facts. That is why in 15 countries on 4 continents they have decided on the best: LEYBOLD, for good reason. Advantages of LEYBOLD CD sputter coaters include: • Highest yield • Minimum space requirements • Unique internal masking for I.D. and O.D. • Flexibility; Compatible for 80, 120 or 130 mm discs, Audio CD, CD-ROM and 200 mm video discs • Proven reliability • Worldwide service • Machines with capacities of 900 or 1500 CD's/hr 

For further information please call LEYBOLD LTD, phone: 1-9 47 9744 
LEYBOLD AG — A Degussa Company 

LEYBOLD LTD. LEYBOLD AG Waterside Way, Plough Lane Wilhelm-Rohn-StraBe 25 London SW17 7AB 6450 Hanau 1 Postfach 1555 
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CD manyfacturers A-Z 19f® 

INTERPRESS Tel: (010-49)-61-724-0170 AUSTRALIA 

SSTnn 
P&O COMPACT DISC PDO 

i:: 
AUSTRIA DADC AUSTRIA CZECHOSLOVAKIA 

ITALY PILZ COMPACT OPTICAL 

,5£ 
KOCH INTERNATIONAL PDO 

mm 

DANDISC PRODUCTION 

si 
lilies: CD: 5". CDV: 5' 

GERMANY 
tC§nMtP^C

G
TeSISC 

SS3 PHONOCOMP 
FRANCE MPO DISQUES 
^«44330033277

9
3353 S:l^«S335 

tel-n^LT, 
POZZOLI CD 

lSE4un 

h 
8" & 12". CD-ROM. Two colour 

1 

JAPAN CBS/SONY 
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JVC 
Fax: (0°! 0-81 )-32451402 Contort; n/a Current Annual Capacity; 40m 

order: 500 initial, 300 repeat. Turnaround lime: Three weeks in- itial, one week repeat. 

NIPPON COLUMBIA/ DENON Tel: (010-811-3-584-8271 Fox: (010-811-3-586-1859 Contort; Toshio Kitatale Current Annual Capacity: 30m; Facilities: CD: 3" and 5". CDI. CD- ROM. Five-colour printing. Master- ing: Sony, Philips, Mitsubishi, JVC; Plating, Overwrapping. Minimum 

PIONEER Tel; n/a Fax: (010-811-3-493-2477 Contact: n/a 

Contact: W Yokoiawa 

! MEMORY TECH Tel: (010811-296-52-5500 Fax: (010811-196-52-5505 Contact: Shiroharu Kawasaki Current Annual Capacity: 1 4m Facilities: CD; 3" and 5". CD- ROM. Four-colour printing. Mas- tering; Sony; Plating, Overwrapping. Minimum order: 500. Turnaround time: one week. 

TOSHIBA/EMI Tel: (010-811-3-55-09-36-11 
Current Annual Capacity; n/a; Facilities: n/a; Mastering: n/a; Minimum order: n/a; Turnaround 

NETHERLANDS DURECO NETHERLANDS Tel: (010-31)-2940-15321 Fax: (010-31)-2940-18725 Contact: Cees Stam Current Annual Capacity; 5m Facilities: CD: 3" & 5". Four-col- our printing. Vinyl pressing. Mas- 

tering; Philips; Plating, Overwrapping. Minimum order; 1,000 new, 500 re-order. Tum- 

EUROPE OPTICAL DISC Tel; (010-311-13-437-437 Fax: (010-311-13-685-488 Contacts: Wllma Godding/Jan de Boer Current Annual Capacity: 8m Facilities: CD: 3" and 5". CDV: 5". CDI. CD-ROM. Five-colour print- ing. Mastering: Various. Minimum order; 1,000. Turnaround time: 10 

SOUTH KOREA 
SKC HQ (Seoul) Tel: 02 756 5151 Fax: 02 756 6198 Contact; n/a Current Annual Capacity: 10m Facilities: CD: 3", 5". Four-colour printing. Mastering: Philips; Plating, Overwrapping. Minimum order: 500 initial, 300 re-order. Tum- 

SPAIN 
IBERMEMORY Tel: (010-34)-l -671 -2200 Fax: (010-34)-l -671 -3909 

Current Annual Capacity: 4m Facilities: CD: 3", 5". CD-ROM. Four-colour printing. Mastering: ODC; Plating, Overv/rapping. Minimum order: 1,000. Turn- around time: seven days. Vinyl pressing. Casette duplication. DAT duplication. MAG tape maker. 
SWEDEN 
CD PLANT Tel: (010-46)-40-220120 Fax: (010-46)-40-949660 Contact: Britt Carlsson/Thomas Lagheden Current Annual Capacity: 14m Facilities: CD: 5". CDV: 5". CDI. CD-ROM. Five-colour printing. Pre-mastering/Post-production stu- dio. Mastering; Pnilips: Plating, Overv/rapping. Minimum order: 500. Turnaround time: seven-10 days. Vinyl pressing. Cassette du- plication. Flexidiscs. 
SWITZERLAND 
TECVAL MEMORIES Tel: (010-41)-635-90-91 Fax: (010-41 )-635-90-96 Contact; Jean-Yves Leroy Current Annual Capacity: 8m Facilities: CD; 5", 8" and 12". CD- ROM. Four-colour printing. Mas- tering: Philips; Plating, Overwrapping. 

UK 

DISCTRONICS EUROPE Tel; (011-741-9192 Fax: (01 )-353-6866 Contact: James Mitchell Current Annual Capacity: 20m Facilities; CD: 5". CDV: 5". CDI. CD-ROM. Five-colour printing. Mastering Philips; Plating, Overwrapping. Minimum order: 500. Turnaround time: 10 days. 
EMI Tel: (0793) 511168 Fax: (07931-526630 Contact: Tim Crouch Current Annual Capacity; 20m Facilities: CD; 5", Five-colour printing. Mastering: Philips; Plating, Overwrapping. Minimum order: 1,000 new, 500 re-order. Turn- around time: 10-14 days new, five-seven days re-orders. 
NIMBUS Tel; (06001-890682 Fax: (06001-890779 Contact: John Denlon Current Annual Capacity: 20m Facilities: CD: 3" and 5". CDI. CD- ROM. Mastering: Nimbus Halliday; Plating, Overwrapping. Minimum order: 500 re-order, 1,000 new. 

PDO Tel: (011-948-7368 Fax: 441 (01 )-940-7137 Contact: Roger Twynham 
TO PAGE 1 

KOCH Records GmbH GERMANY Hermann-Schmid-Slr. 10 D-8000 Munich 2 Tel 089 72 56 095 Fax 089 72 54 759 Tlx 52 13 408 koch d 
KOCH Records GmbH AUSTRIA A-6652 Elbigenalp 91 Tel 05634 64 44 Fax 05634 64 44 70 Tlx 55 581 koch o 
KOCH Records AG SWITZERLAND Wiedenstr. 15 CH-9470 Buchs Tel 085 66 061 Fax 085 63 284 Tlx 855 254 albu ch r 

STAND 24.12 

INTERNATIONAL 

Fax 01 748 0900 
KOCH Benelux B.V. 

Tel 02155 12051 Fax 02155 11713 
KOCH International Corp. 

2700 Shames Drive Westbury New York 11 590 Tel 516 333 4800 Fay 516 333 4818 

.. select the finest 
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Where do the smart companies 
go for the best 

electroforming equipment? 

POLYFORm 

In addition to the best e 
in the industry, Polyform can supply: 

• CD QC Tes 

r Beta Ray Thickness Measuring Equipment 
r PC 

Inc 3: 
mnt Vei 
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Stars rdif round for Cole 

Porter Aids day TV special 
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BETTER 
PRESENTATION 

_ 
MEANS 

BETTER BUSINESS 

as 
i£ZZ 

* We use experience and skill in the design and 

;ost ofeq u ipment only t^meet th^TeTds^f a typ^al 250 sq. ft. sales area could be under £30 per week. 
ForabetS^r?&^^1: 

APOLLO SPACE SYSTEMS 
LTD. 

TEL: (0773) 812800 
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TF ® P 

KOAWHIDO* TITLES A-Z (WRITERS) 

2 

3 4 

h t- l^el o vir 

^1/ 1-^71° 
-" TIiZ 'QO.vAC- WZ fer26/T/CI3 

5 YOU MAKE ME FEEL (MIGHTY REAL) London LON(X) 239 |F| Jimmy Somerville (Stephen Hague) I.Q. Music 
6 3 GET A LIFE 0 10/Vi,9|nTENIX)283(F) ' Soul II Soul [Jaizie B/N. Hooper) Janie B/Virgm/Soul 11 Soul 
7 6 PUT YOUR HANDS TOGETHER Hn/Undon F(X) 124 IF) D Mob (eaturing Null Juice (Dancin' Danny D) EMI/lsland/Slam Jam 
8 e GOT TO GET Arifla 112494 (12--412494) (BMG) Rob 'n' Roz feat. Leila K (Rob 'n' Roi/Bomkrosh) Telegrom/Misty 
9 2 WHEN YOU COME BACK TO ME 0 pmPVVLtT)341P) Joson Donovan (Slock/Aitken/Waterman) All Boys Music (s) 

10 1 GOING BACK TO MY ROOTS/RICH IN PARADISE Rumour RUMA(1) 9 (PAC) FPI Project (Frotty/Presli/lntrallazzi/Bcrry) A) EMI AA) Rumour 
n 7 THE MAGIC NUMBER BigUI./IommyBoyBLR14(D|l/RT| De La Soul (Prince Paul/Mental & 3 Sons) Island Music 

12 BUTTERFLY ON A WHEEL Murcuiy/Phonogram MYTH(X| 8 (F) The Mission (Tim Palmer) BMG Music 
13 30 COULD HAVE TOLD YOU SO^ ^ ^ Epic HALOID 2(C) 
14 ,0 LISTEN TO YOUR HEART Ouysalis CHS (12)3445 (C| Sonia (Slock/AitkenAVaterman) All Boys Music 
15 9, LAMBADA CBS 4550117 {12'-455011 fl) (C) Kaoma (Jean-Claude Bonovenlure) EMI Music ® 
16 5 DEAR JESSLE 0 ^ ^ ( d) w ch Sr^W^IW) 
17 „ 20 SECONDS TO COMPLY TamTam TUT 019112-.TTT019) (PAC) Silver Bullet (Ben Chapman) Wild Music 
18 36 NO MORE MR. NICE GUY ,, . SBK(121SBK4(E) Megodeth (Desmond Child/Dave Muslame) EMI Music 
19 20 HEYYOU PartophoneRG424I (12*-1_2RP4241} (E) The Quireboys (Jim Cregan/George Tulko) PolyGram Music 
20 35 1 CALLED U ttrr/London FIX) 123 |D Lil Louis (Ui Louis) Seven Doys/London Music 
21 ,5 GETTING AWAY WITH IT Factory FAC 2577 (ir-FAC 257).(P) Electronic |B. Sumner/J. Marr/N. Tennanl) Warner C/Cage/10 Music 
22 ,3 DEEP HEAT '89 Deep Heat (I2IDEEP10 (BMG) latino Rave (Vorious) Various 
23 39 MORE THAN YOU KNOW CBS 45S5247 n2--6S55244)lC| Martika (Michael Jay) Famous Warner Chappell/MCA Music 
24 J, QUEEN OF THE NEW YEAR . CBSDEAC(DI1|C| Deacon Blue (Warne livesoy) ATV Music/EMI Music 
25 22 MADCHESTERRAVEON EP Focio7FAC242B7(l2--FAC242R)|P) Happy Mondays (Martin HanneH) London Music 
26i ens . WELCOME TO THE TERROR DOME D.(Jam4554740|i2-455474 8|(q ■ Public Enemy (Hank Shocklee) Nia Music/lslond Music 
27i EES MRG MCA MCAfD 1384(F) 1 Adamski (Adamski) MCA Music 
28i EES , WELCOME L ^ , ttrr/London F(X) 124 (F) 1 Gino latino (Jovanotti) Copyright Control 
29 33 0 IN PRIVATE , , L , Pad^fMIE) 8 Dusty Springfield (Tonnont/Lowe/Mendelsohn) Cage Music/10 Music 
30 CEI , NOTHING COMPARES 2 U En.imiENY(X|430(C| 1 Sineod O'Connor (Sinead O'Connor) Worner Chappell Music 
31 33 s INNA CITY MAMMA Circa/Virgin YR(D42ID 5 Neneh Cherry (Dynamic Duo) Virgin Music/EMI Music 
32 4 DO THEY KNOW IT'S CHRISTMAS? • PWl/PelrdorFEEDTlF)1 5 Band Aid II (Slock/Ailkon/Walermanl Warner Chappell Music ® 
33 33 I'LL BE GOOD TO YOU Brother. W2S97m (99) 2 Ouincy Jones (eat. Roy Charles & Chaka Khan (Jones) Warner C 

r,   » ■ «   

2k c2 V/hoiIKcWorid®.9 R 
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139 24 11 Nmiv Khf^o'JIhe Bloc^lMa^irice slam/Michae, Jonzunf EMI^Musl^ ® 1 XA , THEFACE Idand|12|IS444ID A ■40 53 2 And Why Not? (Alan Shacklack) Island Music 
*41 40 2 JUST LIKE JESSE JAMES Gc«™ GEF 49(D (99) A Cher (Desmond Child) EMI Music 

42i cnu WAS THAT ALL IT WAS Syncopate/EMI (1215* 32(E) A Kym Mazelle (Marshall Jefferson) Mighty Three Music/Island Music 
43 DONALD WHERE'S YOUR TROOSERS? O StoneSON(L| 2353 (SP| Andy Stewart (Waller J Ridley) Kerrts Music Corp mm AIN'TNOSTOPPIN'USNOW ColdChlllin'/Won.orB.W243Sm(W) A 45 2 Big Daddy Kane (Prince Paul) Warner Chappell Music 
45 29 10 1 DON'T WANNA LOSE YOU , Capitol (12|CL 553(E) Dna Turner (Davies/Lyle/Hammond) Empire/Rondor/Good Single ® 
46i 023 INSTANT REPLAY Fonlor.(I21FAN22(Pl A Yell! (Nigel Wright) Copyright Control 
47 30 9 FOOLS GOLD/WHAT THE WORLD IS... Silvertone ORE(D 13 (F) A The Stone Roses (John Leckie) Zomba Music ® 
48 44 2 NOTHING EVER HAPPENS A&M AM(D534(F) A Del Amitri (Hugh Jones) PolyGram Music 
49 42 2 DOWNTOWN TRAIN ^Warner Brothers W2437(D{W) A 
50 19 3 LET'S PARTY • Mu.ie Factory Donee MFDm 003 (BMC) ' Jive Bunny & The Maslermixers (Andy Pickles/Ian Morgan) Vanous 
51 37 11 DONT KNOW MUCH O    , Elektm EKRlOimiW) Linda Ronsladt feat. Aaron Neville (P. Asher/S. Tyrell) ATV/MCA ® 
52 54 2 , WE ALMOST GOT IT TOGETHER , WEAr2443(p(W) ^ ■ Tanila Dkaram (Rod Argent/Peter Van Hooke) Warner Chappell Music 
53 32 1 THE EVE OF THE WAR (Liebrand Remix) CBS 5551267 (6551266) (C) ' Jeff Wayne (Jeff Wayne/Ben Liebrand) Copyright Control 
54 28 l SISTER CBSATOM(D9(C| s Bros (Nicky Graham) EMI Music/Graham Music/Warner Chappell 
55 ES , SALLY CINNAMON Bloek/FM.R..ol..r.l12REV34|(BMG| A 1 The Stone Roses (The Stone Roses) Zomba Music 
56 38 ; BROKE AWAY Precious/Ftionogram JEV9Ell0iI2| (D ' Wet Wet Wet (Wet Wet Wet) Chrysalis Music/Precious Music 
57 , IT'S GONNA BE ALRIGHT JheKTSff)7(BMG) A 1 Ruby Turner (Loris Holland/Jolyon Skinner) Zomba Music 
58 43 : , HERE AND NOW EpicLUTH(T)13|q 3 Luther Vandross (L Vandross/M. Miller) Ollie Brown Sugar/DLE 
59 51 , DESTINY/AUTUMN LOVE Ho/London FIX) 121 m 4 Electro (Rob Ookoy/Sleve Osbome) Cop. Con./MS/Dovis/Ookenfold 
60 57 : , DIFFERENT AIR Chrpoli.LIB(X)8(q A 3 Living In A Box (Dan Hartman) Empire Music/Warner Chappell 

ito/Epic &55517 7 (655517 6) (C) A S3 85 " sr 

S4[^> 

Jealy) Chrysalis/Cop. Con./V«rgin Go! DisoGOOIX) 38(F) 
COME BACK BABY Mercory/Plyon. Qy 111111 Don Reed Network (Nile Rodgers/Don Reod) PolyGr MercotY/Phonogram DRN 2(12) (F) ^ 

3 Fish (Jon Kelly) Fishy Mu>ic/Hit & Run : 
74 70 •JfoH. 

Mut® (12)MUTE 99 (1/ ftusicol Moments/Andy Be CBS 655432 7 (12-.655432 6) (C) ^ 
HIGHER THAN HEAVEN Virgin VSfT) 1228 (F) 1 Age Of Chance (Clif Bridgen/Age Of Chance) Virgin Music ' i 



HAIR-RAISING: Titiyo unveils UK 

Out of 

Sweden 
by Andy Beevers by Andy Be Tirivn. i onk 

both club and radio DJs same way as Got To Get has been 1' /ever, her speciality is sign- her than rapping. Sne devel- oped her strong, natural and dis- tindive voice while performing with the African Hiqhlife Orchestra led by her father, the percussionist Ahmadu Jarr. She went on to sing baclcing vocals for one of Swe- den's leading acts, Orup. Their drummer at this time was Magnus Frykberg, who now creates Titiyo's crisp, solid backing tracks. . The Rain is th " they have recorded Stockholm's Telegram label and is to be their UK debut on Arista. It i._s an unusually full sound, avoid- ing any rap and house cliches. They say that their biggest influ- •e Wendv * r" - 1 
II Soul a. er happens to be Titiyo' sh Cherry. The lat- j'shalf sister. but the single is actually mc ' cent of tne first two ads. Its posi- 5 lyrics are echoed in Papa Dec' excellent ragamuffin rap 'ersion which is included as an idded bonus on the B-side — it s strong enough to be a separate ingle in its own right. 

Titiyo says that the club scene has become much better in Stock- holm: "You can hear everything that you hear in London now.' Frykberg adds that being detached from the London scene helps though: "We can get a better over- view of what's happening." This is refleded in the originality and relatively timeless sound of After The Rain. Hopefully they will be able t ar the i of their debut LP. 

Who's Boss? 
FIRST NEW dance specialist label of 1990 is Boss Records, distribut- ed by the Cartel and based in " don (telephone - r: 01-960 

Debut 12-inch release will be by Emma Haywoode, younger sister of Sid, who offers Need Your Lovin', described as a "soul/ swingbeat monster". This should be followed by a re- mix of Don't Get Me Started from Big Lady K. Fronkie Knuckles, who seems to be everywhere on the remixing front recently (Chaka Khan, Pet Shop Boys, ABC, Adeva, etc), has combined forces with the original Chicago House legend Marshall ' ifferson for a brqpd-r 

led Move; Your Body (90 Remix) i due for rush UK release on West- ide this week, and is described as laving "c: Black Box quality", with imilariy arresting use of female 

deceived and 
understood 
by Barry Lazell FAX, A UK house-angled dance duo, have"been finding success this 

#year in |tdiy and Japan with their eoonymbus debut LP and 12-inch dance version of Sealed With A Kiss (the latter title, though released here in the summer, having been rather obscured by a chart-topper from a certain young Australianl). Fax are Mike, a former member of the London cast of Starlight Ex- press, and Mix, who doubles as a serious painter, and in fact had an exhibition of his work at Sloan Graphics in Finchley Road, Swiss Cottage, eariy in the autumn. The duo is currently with Bite Back, the small indie label operated by their London management company Bite Back Productions. Discussions are, however, proceeding with 
all" International licensing agree- ment for the group. The next single, already record- ed, may well appear via a new outlet as the result of these negoti- ahons. Bite Back's Nick Brown is also pursuing the duo's potential for the US market (where again there has been interest in Sealed With A Kiss) by considering the al- ternative option of a direct deal with a US major. Fax, meanwhile, had a recent live showcase gig at London's Limelight Club in Shaftesbury Av- enue, debuting a new set of ma- terial," and further showcases and PA's will accompany the next single release. 

FAX: SENDING out clear signals to the UK sc 

ALTHOUGH APPEARING here on WEA, the recently floorfillinc| Ullni NaM IPs Over Now was in fad the first proied to emanate from P<>l« Uoe's new WarMr Bra* partnered "esoteric dance" label. B*""11 
which is just about to debut in its own right with the UK release of the !>• U fcHd-ishly drawied lrocks crammed strong rap album, JUHOU BROTHESS Done By The Forces Of Nature (Eternal K926072-1). Edge previously launched with great success the dance produd specia ising CooHmpo label as a similar self contained offshoot of ChiyraB*, and must be hoping to equal or surpass the considerable legacy of talent he left behind there. Can it be mere y a coincidence, for instance, that Ultra Nate (who's a giH) is apparently being groomed as the next Adwa? •Although able to plunder the US Vamer Bros catalogue (from whence come the Jungle Brothers) for appropriate acts, thanks to close lies with black music vice-president B—mf MmOmi, the label will be developing its own artists both here and in the Slates, However, as is fast becoming the fashion among other dance labels, it will not be 

CORPOfiATCgi] W ONI Vanes: Del Rio/Tomorrow Will Bo A Bette Day (US Smoldn' TAI126630). 
LOUIS I C popular acra nouso insirumental ADAMSK) N-R-G (MCA Records MCAT1386); strong Oevg Lmy-ish unhurried hip house TONY SOOTY Gel Into It (Champion CHAMP 12-232); finally UK issued catchy Italian pop rap OtNOUktlN© Welcome (ffrr FX 126); also long awaited excellent rolling rap SHI ROCKHtS Jam It Jam (Jive JIVE T 233); H. 
ifipoYlhe 

rr: 
source for many of the more interesting current crossover acts. Meanwhile, recent imports include the exceptionally powerful piano and organ jangledpounding instrumental (E'-AUOftATSo What (Italian Dischi Dovero GOSSX1); once again birds 
LATINO LukuriaT^ema^BCM* Records BCM 12379); girl wailed variously swingbeat ana house-ishly mixed THI JASON LOAD EXPOUENCE featuring IYONA Mainline '90 (US Quark QK021); Todd Tony created (he suddenly seems to be flooding the market again, though with less success than a year ago) typical jerkily jittering D.M.S. And The Beat Goes On (I Cutting Records CR-233); Prwdr' co-produced breaks 
MASTERSwHfaRayLaurie Our 

  e Back To Me (Breakout USAT 681}, long promoed Soul USovl-ish good sultiy r-~ 
Terrordome (Def Jam 655476 6); second hand Pump Up The Volume- ^.|^QetUp, 

and Manchester distributed raw house instrumental ORBrrAL Chime (Oh'Zone ZONE 001, via 01 -384 2320); MSuao Juicy Fruit adapting rap ballad WMOCS- W^^TJuicy. (Motown 
chunkily jogging swingbeat-ish sung and rapped TROY TAYLOR The Way You Move (Gee Street GEE T25); Suerio Latino-ish MASTERS OP 
Underground NEMAN 002); similarly remixed from a previous EP, jittery chugging FLOWMAST1RS Let It Take Control (XL Recordings XLT-7); chunky organ chorded haunting odd chugging PRESSURE DROP Feeling Good (Big World BIWT 005); brightly --TYFORD 

ID Set Me Free (DJ. International Records 655522 6); misleadingly titled Philly Soul-style K.TRONICS ENSEMBLE feahning Dovbfe J Fkvh House 

SYLVESTER 

(MIGHTY REAL) . 

ONE WORLD REMIX f 
MARKETED BY ACE RECORDS LTD • 48- 50 STEELE ROAD • LON DO N N W 1 0 7 AS 
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TOP SINGLES 
COMPiUEO BY MUSBC WEEK FROM GALLUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP SO ON THEIR WAY UP 

..•S «•'''* (w . GOT TO HAVE YOUR LOVE ■i 5 Mantronix feat Wondress Capitol (12)CL 559 (E) 
23 3 D Mob feat Nuff Juice Hrr/Undon F(X| 124 (F) 
3 4 6 FPI Project/Rich In Paradise Rumour RUMA(T} 9 (PAC) 
4 5 1 CALLED U 2 Lil Louis & Tbe WoHd Hrr/Loadon F(X) 123 (F) 
5,a TOUCH ME 5 49ers dth+B'way/lslard (12)BRW 157 (F) 
<&2 

20 SECONDS TO COMPLY 7 Silver Bullet TamTom7nT019(TrT0191(PAC) 
76 THE MAGIC NUMBER/BUDDY 4 Do La Soul Tommy Boy/Big Life BLR 14{T} (l/RT) 
8 3 Electro ffrr/London F(X) 121 (F) 
9 30 I'LL BE GOOD TO YOU 2 Quincy Joees/Chades/KIwr, Chveit/WamerBros W2697(I) (W) 

10,4 WELCOME TO THE TERRORDOME 2 Public Enemy Del Jam 6554760 -(6554768) (C) 
1122 AIN'T NO STOPPIN' US NOW 2 Big Daddy Kane Cald ChillinVWamer W 2635|T) (W) 

125 GET A LIFE 6 Soul II Soul 10/VirginTEN(X) 284(F) 
13 34 JUICY 2 Wrecks-N-Effecl Motown ZB 43295 (ZT43296) (Imp) 
14 cm „ HALLELUJAH (REMIX) 3 Happy Mondays Factory FAC2427 (12"FAC242) (P) 
15 35 JAM IT JAM 2 She Rockers Jive JIVEfT) 233 (BMG) 
16 46 YOU MAKE ME FEEL (MIGHTY REAL] 2 Jimmy Somenrille London LON(X) 249 (F) 
1745 IT'S GONNA BE ALRIGHT 2 Ruby Turner Jive RTS(D 7 (BMG) 
18 9 THE BADMAN IS ROBB1N' 3 Hiiack Rhyme Synd. 6555177 -(6555176) (C) 
19 7 HERE AND NOW 3 Luther Vandross Epic LUTHfT) 13(C) 
20 EE3 AdamS MCAMCA(T)1386(f) 

I 1 2 7 Uscfs^aiisfieid^ Arista 210379/410379 (BMG) 
1 2, WARE'S THE HOUSE 3 Various Stylus SMR 977/SMC 977 (STY) 

33 3 FEET HIGH AND RISING 3 De La Soul Tommy Boy/Big Ufe DLSLP1 (1) 
! 4 ,o 2 Quincy Jones Qwest WX313/WX313C (W) 
; 5 Em „ FRANKIE BONES Pres BONES BREAK 3 Various Breaking Bones BBR1000 (Imp) 
1 64 3aCu^ICSVOLlUinD,XB2/CD,X82,F, 
i ^5 3 Kotrorfic7^ lanyard STRIP I/SYRMC1 (BMG) 
85 6 Adamski MCA MCL1900/MCLC1900 (F) 1 9 EI .?arEHOR,ZONOBR/CBS46552.,746552,4(C, 

10CE3 ldl"CTUi ALBDUefJom/CBS4660031/4660034(C) 

21.2 DEEP HEAT '89 8 Latino Rove Deep Heal (12)DEEP 10 (BMG) 
22 CD „ WELCOME Gino Latino Hrr/LondonF(X)126(F| 
23,7 HEAVEN 7 TheChimes CBS6554327(12"-655432 6)(C| 
2423 GOT TO GET a Rob'n'Rai Feat Leila K Arista 112696-(612696) (BMG) 
25,3 RIGHT BEFORE MY EYES 6 PatH Day Debut/Passion DEBT(X) 3088 (PAC) 
262, TAINTED LOVE 10 Impedance Jumpin'&Pumpin'(12)TOT4(PAC) 
2720 1NNA CITY MAMMA 3 Noneh Cherry Circa/Virgin YR(T) 42 (F) 
28,, SET ME FREE 2 Sterling Void/Brightledge DJ Int 6555227 (6555226) (C) 
29,5 BEAUTIFUL LOVE 5 Adeva Cooltempo/Chrysalis COOL(X) 195 (C) 

TOP 10 Si I B u m s 

JIE7 ST* I? ADVERTISEMENT 
01-961 6 

REGGAE DISCO CHART 
REGGAE CHART 

) GIRLS YOU CANT DO Boon.Tony ( (10) NUMBER ONE GIRL Bony Boom 
(6) DREAD A WHO SHE LOVEModco Bond Kofi 

(121 BEFORREALMichodPdmy 

(19) SEND ME THE PILLOWScoHy I) YOU GIVE ME HIC UPf^of ondGreyxy )) WHEY YOU GET INAG^floiyboo 
) REGGAE HITS VOL 7 Vorio^AAh 

-sirfltirnni WAS THAT ALL IT WAS 30013 Kym Mozelle Syncopate (12)SY32 (E 
31 29 „ THE THEME Unique 3 10/Virgin TEN(X| 285 (F 
3228 4 FX A Guy Called Gerald Subscape/CBS AGCG(T) 1 (C ENCORE - 3326 8 Tongue'N'Cheek Syncopate/EMI(12)SY33(E 
34cm3 , RESCUE ME 1 Debbie Malone Krunch KR700I (12-KR001) (PAC 
35 cma ALL OF MY LOVE Gap Band Capitol (12)CL 558 (E 
36„ 2 DEXTROUS Nightmares On Wax Warp/Outer - (WAP 2) (1 
37cma MOVE YOUR BODY ('90 REMIX) Marshall Jefferson Trax/Radical TRAXS4 -(TRAXT4) (SP 
38 cms LET IT TAKE CONTROL Flowmaslers XL/CityBcat XLS7 (12-XLT7) (W 
39 UlTTl . FURTHER ADVENTURES OF NORTH 1 Various De/Constnrclion .|PT43372) (BMG 
4024 6 SIT AND WAIT 1 Sydney Youngblood Circa/Virgin YR(T) 40 (F 
^150 5 LISTEN TO YOUR HEART . Sonia Chrysalis CHS(12| 3465 (C 
42 GARAGE MOVEMENT ' Intense Champion -(CHAMP 12219) (BMG 
434, 9 WHATCHA GONNA DO WITH MY LOVIN ' InnerCity 10/VirginTEN(X)290(F 
44 ca , AFRODIZZIACT i CrySisco! Escape AWOL(T)l (P 
4525 ,2 THE 900 NUMBER : 45 King Dance Trox DRX 9(12) (BMG 
4632 4 DIRTY CASH 1 Adventures Of SlevieV Mercury/Phonogram MER(X) 311 (F 
4740 < IT'S OVER NOW .Ultra Nate Elornal/WEAYZ440(T) (W 
48 cms , SPACE GLADIATOR ' Renegade Soundwave Mule(12)MUTEI04(l 
4944 3 HOUSE OF CALYPSO 1 K-Tronics Ensemble Cilybeat CBE1246 (W 
50 3, , ITALO HOUSE MIX 1 Rococo Mercuty/PhonogratnMER(X)314(F 
top 1© iUlllLEilS 
H    1 

1  DER ERDBEERMUND Culture Beal/J Van Nelsen CBS-(6554296) (Impj 
2 DIG THIS K.A. Posse D J Int/CBS 6555187 -(6555186) (C 
3 LOVE ON LOVE E-Zee Posso/DrMoulhquake More Protein PROT3(12) (Fl 
4 ALL WE WANNA DO IS DANCE House Crow Production House -(PNT010) (PACJ 
5 MOMENTS IN SOUL J.T. & The Big Family BHS.(8421)92721(lmp| 
6 LOCO MIA Parlophone (12)R237 (E) 
7 INSTANT REPLAY Yell! Fanfare (12)FAN 22 (P) 
8 SYSTEM Force Legato ZYX -(ZYX62I6121 (Imp) 
9 LADIES (LET'S GO) Reochin' RER(D 001 (SP) 
10 FEEL IT FOR YOU Alternations RCA -(PT493041 (BMG) 

MAGORIA 
THE NEXT BIG THING FROM SWEDEN 

A SMASH HIT 
'IVIUTOID WASTE' 

WITH THE MAGICAL AND AIRY SOUND OF 'TANTRIC 
C GIRLS ONLY RECORDS P HANS EDLER MUSIC AB 

THE NEW SINGLE OUT SOON 
DISTRIBUTED BY SPARTAN TELESALES 903-8223 



COMPACT 

DIGITAL AUDIO 

yg BtST, Lool <2 Polydor 

» JOURNEYMAN, Eric Ooplon Duck/Ropnte 
I DECADE, Dofoodoron EMI 

NiytKwwxty/ECO  EMI 
EWflAME, Slwpty Red Bolctra - WQCOME TO THE BEAUTIFUL SOUTH, 

ICier on 

the loose 

end and generating several months of sustained media atten- 
to continue5in'^O^with'a^BBC television documentary in February and a headlining appearance at the Wembley country festival in April. The BBC2 Arena Special in- cludes footage from the BBC ar- chives, extracts from an MTV inter- view with the singer, and material from I Am What I Am, a Canadian television documentary recently given a UK video release by Chariy. Colin Knijff of the Arena team explains the thinking behind the programme: 'There'll L- 1-1 

ible of be_^ jrelfalso 
iterview, which in places is exrraordinarily revealing. Lewis is a fascinating figure: part of a unique Southern white, Southern religious tradition and a very com- plex man. He's also led an incred- ibly tragic life." Lewis receives the 

Arena treatment after outstanding documentaries in recent years on Buddy Holly, the Everly Brothers and Tammy Wynette. The Wembley festival appear- ance forms part of a six-date UK tour, Lewis has had a love-hate re- lationship with the Wembley crowd over the years, the adulation of some members of the audience matched only by the grim determi- nation with which others head for the exits at the first hint of a rock 'n' roll number. Promoter Mervyn Conn nevertheless clearly sees Lewis as a winner at the box office — this will be the singer's fifth Wembley appearance in less than 10 years. His last live performance in the UK was a one-off gig at the Hammersmith Odeon in Novem- h»r n mpmorably shambolic affair iressively in-form 
Brian May, Dave Edmunds antl Van Morrison. The show was chosen by Euram, supplier of live concert material for BSB Power Station, as the first concert to be filmed for the new pop channel. Record companies have been quick to capitalise on the renewed interest in Lewis. His unusually pro- lific recording career readily lends itself to major compilation projects, and last year saw several compan- ies at work on Lewis's bock cata- logue. There were competing CD box sets of his vintage Sun material from Chariy and Bear Family, while his later Mercury product has been packaged by PolyGram, in three double albums entitled The Mer- cury Years. The Mercury albums 

iw an impress pported by ai 

Lr 

to the highway 

FOLLOW UP TO THE AWARD WINNING 
"DIAMONDS AND DIRT" 

cover Lewis's return to favour at a straight country singer in the late Sixties, though compretists will fine the same period collated in stil greater depth in three further box sets from Bear Family. 

TOP.!® 
computioni 

GltnCompW CopWEMISItiegSOji 
8 7 VKYBESTOFDONWIIUAMS 

TOP • 20 • ALBUi 
COUNTRY 

2 , STORMS Nanci Griffith MCA MCG6066 (F) CMCGC6066/CD:DMCG6066 
3 , FROM THE HEART Daniel O'Donnell Telstar STAR2327 (BMG) C:STAC2327/CD:TCV2327 
4 , NO HOLDIN' BACK Randy Travis Warner Bros WX292(W) C;WX292C/CD:WX292CD 
5 o COPPERHEAD ROAD Steve EaHe MCAMCF3426(F) C:MCFC3426/CD:DMCF3426 
6 , 1 NEED YOU 6 Daniel O'Donnell RitzRITZLP0038(SP) C:RITZLC0038/CD:RITZCD104 
7 10 vPNUTAR STATE OF MIND MCAMCF3364 (F) Nona Gnffith C;MCFC3364/CD:MCAD5927 
8 7 FORGET TO REMEMBER RitzRITZLP0043(SP) Daniel O Donnell C;RITZL0043/CD:RITZCDI 05 
9 8 SUMMER EVENING MCA MCF3435 (F) Nona Gnffith C:MCFC3435/CD:DMCF3435 

10 r AS LONG AS 1 HAVE YOU Don Williams RCA PL90393 (BMG) C:PK90393/CD;PD90393 
11 , 9 STORMS OF LIFE Randy Travis Warner Bros 9254351 (W) C:9254354/CD;9254352 
12 ,, OLD8X10 Randy Travis Warner Bros WX162 (W) C:WX162C/CD;K9254662 
13 16 LITTLE LOVE AFFAIRS 6 Nanci Griffith MCA MCF3413(f) C:MCFC3413/CD:DMCF3413 
14 15 FW^l^rvn5 0':

|P
A'S"EL O'DONNELLRitzRHZLPOOSl (SP) Daniel O Donnell r-RlT7i rnnn i /rn.pmn-m m 

15 12 WHITELIMOZEEN Dolly Parton CBS 4652351 (Q G4651354/CO;4651352 
16 20 L0FT AND HIS LARGE BAND MCA MCG 6037(F) Lyle Lovett r-Mrr.r xnny/rn.nurr. xn.t? 
17 14 ALWAYS AND FOREVER Randy Travis Warner Bros WX107 (W) C;WX107C/CD:WX107CD 
18 RE^nOOK'N'FQRAWT DwightYoakam Reprise WX 310(W) C:WX 310C/CD;WX 31 CCD 
19 Rc bluebird Emmylou Harris Warner Bros 9257761 |W) C:9257764/CD:9257762 
20 np RIVER OF TIME TheJudds RCA/Curb ZL 74127 (BMG) C:ZK74127/CD:ZD 74127 
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indexed for easy access. indexed for easy access. At only £20 a copy plus £1.50 for post and packing, Directory is worth its weight to anyone in any branch the music industry. To order your personal copy complete and return the coupon today. 

DIRECTORY '90 
Complete the coupon and send to: Music Week, Computer Posting Ltd, 
120-126 Lavender Avenue, Mitcham, Surrey, CR4 3HP. Tel: 01-640 8142. 
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I enclose a cheque for £ 1 
made payable to Music Week. 
To pay by credit card enter details below; 
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The song remains th^ Same 

I 

Street Pulse 

sss 

vinyl. pected, MTV's PPV of Bon Jovi did The cassette is the configuration very well. It is early in the life of of choice among teens. It is teens PPV to make bold predictions, but who fuelled the cassette single ex- for the most part, music consumers plosion in the US. That eruption responded positively to their initial happened at the end of the first interaction with PPV. 11 1 The leading music video chan- nels in the country are reaching injburtxm ^S^monyjhphov^conspired 
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uin-tes'sence (kwin tes' ns) 
a [< Ml. quintaessentia, fifth essence] 
the pure essence or perfect type 
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TOP US LABELS: LPS 
Label (1988 position) Percentage Chart Poinh 

1 Columbia (2) 12.11 1297 
2 GeHen (6) 11.61 1243 
3 MCA (8) 10.59 1134 
4 Virgin (12) 8.38 898 
5 Atlantic (5) 7.69 824 
6 Elektra (7) 6.53 699 
7 Arista (13) 5.93 635 
8 Mercury (1) 4.86 520 
9 IRS (-) 4.63 496 

10 Sire (27) 4.14 443 
n Warner Bros (9) 3.12 334 
12 EMI (11) 3.03 325 
13 Delicious Vinyl (—) 2.93 314 
14 Wilbury (19) 2.77 297 
15 Epic (4) 2.55 273 
16 A&M (16) 1.90 204 
17 Capitol (24) 1.79 192 
18 Enigma (10) 1.25 134 
19 Def Jam (—) 0.96 103 
20 Reprise (—) 0.92 98 
21 Island (15) 0.89 95 
22 Fontana (—) 0.68 73 
23 Modern (—) 0.38 41 
24 Big Time (—) 0.25 27 
25 RCA (3) 0.06 6 
26 Duck (—) 0.03 3 
27 Ruthless (—) 0.02 2 
Billboard between January 7 and December 23 7 989 allotting 20 points to the number one record, 19 to number h etc, down to one point for number 20, for each week. The percentage figure shows the shore of the maximum chart points available during the 51 issues, a total of 10,710. 

TOP US DISTRIBUTORS: LPS 
Distributor (1988 position) Percentage Chart Poin 

1 WEA (1) 49.40 5291 
2 CBS (2) 15.62 1673 
3 MCA (5) 15.22 1630 
4 BMG (3) 8.14 872 
5 CEMA (6) 6.08 651 
6 PolyGram (4) 5.54 593 
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US/MA|KETING 

CHRIS REA 

Beyond the border 
THE US has opened its ears to the music beyond its bor- ders. Suddenly it's hip to think international, and the opportunities are greater than ever 

Aisaewworld®! 

for British and othe.   ists^to make it big Stateside, "As the wodd oecomes .smaller, America becomes less parochial in its outlook," reports Marggi Vangeli, international director at Atco Records. "Because our coun- try is so lartjie, for a while we hav- 

tainLilsSs Stotesid© tbsitt lh@w is that Atlantic iing? Si b finds Webb ft 
— the mega titles c still tl 

According to Rick Dobbis, RCA's ixecutive vice president, the US las always been willing to accept 
ink the people who buy mu- sic in America are very broad- minded," he says, "In my mind, the US marketplace has always been varied and deep. Of course, atten- 

at the top — Mitli Vanilli selling SVsm albums is bound to over- shadow what's going on in the al- ternative scene and elsewhere." Jim Swindel, head of sales and marketing at Virgin Records, has of lost year's 

The problems associated with marketing international repertoire in the US stem from the country's sheer size. Attitudes and cultures vary greatly from state to state, the radio network is fragmented and, on the whole, unadventurous. And no one could suggest that there is a shortage of homegrown reper- toire to choose from. Attracting the attention of 246m Americans when your artist resides across the Atlantic requires steady hands on an imaginative marketing cam- 

been involved in 
Soul II Soul. He's less convinced that the US outlook has changed; "1 wish I could say that the suc- cess of Soul II Soul means a change in attitudes towards non- US product, but really this is the first wave of successful rin'b-style music 

In Soul II Soul's case, success come out of New York where im- ports of Keep On Movin' received heavy club and specialist radio play Once the single was releas- ed, Jazzie B devoted time to exten- siye press interviews and now Vir- gin is left with a million-selling al- bum and a second single, Back To Life, which has sold 1 Vim units. Far from balking at the violins and understated rap style which inflect 

Soul II Soul's music, the tradition- j ally adventurous dance scene wel- I corned the group with open arms 1 and, as in the UK, the transition ' from black to pop radio was rela- tively simple. More manipulative marketing is needed at Elektra where interna- 
The Sugarcubes, The Gypsy Kings and the Bulgarka Trio. David Either 1 has recently taken the post of mar- keting vice president having previ- J ously been head of international ' where he worked mostly with US I acts outside North America. "There's a long and honourable I .tradition of British pop music being j very successful in America going j back to the Beatles. Ever since then j there's been a fairly free flow of i music of artists between the countr- I ies," he says. 'The challenge is that the artist is not based in America. I Normally all marketing is based on i a presence: TV appearances, tour- I ing, radio enhanced by visits to | radio stations, visits to retail stores and so on. Either the artist has to devote himself to spend a lot of 1 time here, or something unusual has to take place." Bither concedes that breaking he ("lire (eel, "enUe e while ■ The Cure took "quite a Commercial mainstream rauiu slow to pick up on the band, leav- ing MTV to provide initial expo- 

TO PAGE SIX ► 
MUSIC WEEK 20 JANUARY, 1990 



IS 
M G 

n 

mk 

'lW ^ n#VLJS 

RCA RECORDS LABEL U.S.A. 



►^FROM PAGE FOUR 
in the marRolplace. "MTV can help develop a band that's manv thousands of miles away. If a band is creative in that area, as The Cure in particular are, you can create a three-and-a-half 

every completely u . ventional and out of the ordinary aspect about them." 

veloping over the last few ,  which MTV has discovered that it is in its commercial interest to get closer to radio in its programming 
Perhaps Elektra's most dramatic success has been with Iceland's The Sugarcubes. Either attributes this to active touring, creative video mak- ing, college radio support plus heavy advertising and merchandis- ing from his department. "When you get out of the pipe- line that exists between England and the US there are no hard and fast rules," he savs. "There's much less success on this level of artists and that made The Sugarcubes even more of a triumph. They do sing a lot of material in their own language and they do have a very unusual presentation and style, al- though it does borrow something from the English avant garde pop style." That connection with the UK indie scene undoubtedly helped The Sugarcubes to get off the ground, but there was no such leg- up for The Gypsy Kings. Either says; 'The Gypsy Kings had no context whatsoever. They were 

tegicall^ pi 

fact," remembers Either. 'Word got round of them playing all these very small clubs — they're phe- nomenal live — and if became a word of mouth thing. They were the "in thing" to be listening to." This live success was supple- mented by TV appearances on such programmes as the Johnny Carson show and tapes were stra- placed in hip restaurants, and clothes boutiques, ciexira is now up to 'Am copies of the first album, and counting. With the Bulgarian women's choir the strategy was different with pop artists including Linda Ronstadt and 10,000 Maniacs be- ing encouraged to support their cause. The Maniacs played the Bulgarians' compact disc before 
people" to inquire w?at it was, ac- cording to Either — while Ronstadt plugged the singers during her own TV interviews. More than 20,000 IPs were sold on that strength alone, with a lour incor- porating close work with local pro- moters spawning sales of 200,000 units. All that, and stil' In some respects, ii 

m 

Z£ 

THE SUGARCUBES: Breaking the k 
the US than a mainstream pop act. At least that's the view of Rick Dobbis at RCA who, apart from the success of Rick Astley, has had more joy with The Primitives than Fairground Attraction and John Famham. Getting that all-import- 

3 between two lands ant in-road to the market is often simpler given the oph'on of special- ist radio and press in the first in- stance. In the US, top 40 radio had never been adventurous. The American RCA company has had relatively more success with Rick AsHe/s second album 

than the UK, thanks to continued support from top 40 radio. Dobhl comments: 'The US market p|a„ is not so fickle with pop acts m it UK where it's not unusual fer n mainstream artist to get a brief win 
Marketing strategies are com parable to those employed in th= UK for pop artists, with variations most likely to occur with the videos and sleeves. For example, Dobbis admits that Rick Astle/s promos were not his favourite marketing tool and reveals that his depart- ment made new videos " to show Rick more as he really is." 'The technical aspects here are completely different, there ore thousands of radio staHons and hundreds of markets, there's more scope but the way you build an art- ist is the same," he concludes. Epic's marketing department is doing its best to mimic Europe with the release of Kaoma's phenom- enally successful Lambaaa single. The campaign initially hinged on television, with Kaoma having ap- peared on a "Happy New Year America" network special and nu- merous other TV programmes in an effort to explain the dance's popu- 

A narrowly-targeted marketing campaign was set up with Epic's Latin American office to work spe- cifically with the latin retail commu- nity, Lambada contests were staged in clubs and full colour ad- verts placed on all the radio tip sheets. "We needed to tell the story for commercial radio in the US," says Epic marketing vice-president TO PAGE EIGHT » 

■ 1 
1.3 MILLION 

■> 

MUSIO WEST- 

Sign iij> vvilli America's best 
selling f 1 1 - 'rwT "m selling independent IVew Music label. 

MusicWest, Billboard magazine's #1 independent New Music label in 1989 is seeking relationships with 
companies and individuals interested in distribution, promotion, and sub-publishing (active) relationships 
m both Europe and Asia. 
We offer the world's most exciting catalog of best-selling New Music. 

• Label-wide sales exceeding 1.3 million units in 4 years. 
• #1 New Music Artist of the Year (1989 Billboard ranking): RAY LYNCH, with 3 Major 

Releases on Music West including the Gold Record DEEP BREAKFAST. 
• Leading Classical/Pop/New Music composers. 
• #1 Independent New Music Label (1989 Billboard ranking). 
• Three records in Billboard's New Music Chart - the longest for 70 weeks' 
• New Vocal Music {THE TELLING), new artists, new releases, and other new products as 

Music West conlmues to expand its remarkable catalog throughout the 1990s! 

90"*^ct Gary Chappell Vice President of Sales and Operations immediately for licensino / distribution availability in your territorv By Phone: 415-925-9800 By FAX: 415-925-9807 music-west 1.3 Million Fans Cant Be Wrong. 
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GLOBAL 

PERFORIVIAMCE! 

EMI MUSiC PUBLISHING 
The World's Leading Music Publisher 

EMI Music Publishing World Headquarters 
1290 Avenue of the Americas New York, New York 10104 Tel: 212-492-1200 Fax: 212-245-4115 
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Nofina arowina American en- company co-ordinated a 45 city 

WEA's 

Newtgh, 

m d sS—s 

Wim 

SrE ES 
Lttl'S 

jgtP E^-ss sss- 
eSAftasarfis sissscRtes rwisstjs 
S3^J5S5 SSS~Sfet E?-— 

rrh- 

SEOOHD1 :Wm.& ^msnsR^H1 

WE EXCLUSIVELY 
INTERESTS OF THE POLL 

/ 

REPRESENT AND PROTECT THE 
OWING ARTISTS FOR NORTH AMERICA. 
^SK THEM WHY. 

MARKETING BABYrnRD G RAPES □ F WRATH S'EXPRESS 
70 BlG PlG Helloween Sugarcubes B

|
GMG THE BASS HUNTERS & CQLLECTDRS SWING GUT SISTER npoiMrama NlCKCAVE KREATGR TEXAS 

PROMOTION CELTIC FROST MERLIN Th ^ 
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COMMUNICATION ^ ^ „ TRANSVISION VAMP communication Erasure Running Wild Wire 

Freiheit Sandra Yazz 

# @ y s # NEW YORK: 5 CROSBY St., NEW York, NY 1 DC t 3 TEL. 2 1 2/334-926D fax. 2 l 2/g25-4745 Los Angeles: SAW DeLongpre Ave.. Los Angeles ca sddss Tel. 2 t 3.esA-SA5a Fax. 2 t 3.eB6-sag3 
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The coastal flip 
LOS ANGELES, has long been considered Mecca by the disenfranchised, the cul- tural vagrants and the crackpot. It's taken until the late Eighties, however, for the city to as- 

s,= 

PolyGram 

I?.5' ^ . ranks secor The first half of 1990 will see a tainment concern to be found in 
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SLEEPING. 
EPMD • JOYCE SMS • JUST-ICE m ■ /®\ CHOCOLOTE © T LA ROCK 

STE20 ® KARIYA « NICE & S1VIOOTK Sj \wJ& r ll EiMOMi © BAVE TECH NICE 
CASH MONEY AND MARVELOUS MW i H TODD TERRY . CHANDRA 
RAIANA PAIGE • ANNE-MARIE PC MW SIMMONS © 2 SMMTH MC'S 

NICOLE FOWLKES • TAFURI • Hl-C II I'll J IV DUB CLUB • TANYA WYNNE 

RECORDS 

rl. 

Thanks to all the DJs, Retailers and Artists 
for making our first decade so great. 

1974 BROADWAY, NEW YORK, NY 10023 • PH: (212) 724-1440 • FAX: (212) 769-9558 
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Coastal 
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A drop of Southern comfort 

IL®w ibmg s®G33ff ® RraSBd cBimate aip 
for the performing Hghls licens- ing organisation ASCAP, which 

compam 

fice block being built by pub- lisher and Nashville theme park owner, the Opryland Mu- 
In January, former MCA 

Musicians are not the only ones doing good busi- ness in Nashville this year. It looks like being a bumper year for builders too. Three labels — Atlantic, Arista and Curb — have re- cently opened offices in the country music capital. And three other major concerns — RCA, Warner Bros and CBS — are planning to build new of- fices. Other music institutions with expansion in mind include the Country Music Association, which is scheduled to move 
mer, and the Nashville office 

s own label. Universal. Distri- buted by MCA, Universal has signed Carl Perkins, Larry Gatlin, Eddie Rabbitt and the Nitty Gritty Dirt Band. But industry insiders are di- vided on what all the building signifies. Some caution that the timing is coincidence and that companies are just updating facilities that were obsolete 
executives say Nash- yiiib s record industry is re- sponding to a new generation of country fans. According to this view, old attitudes within the industry are being broken down by more sophisticated fans, who come from both ru- ral and urban backgrounds and are at home both with country and rock music. 

The next music 
capital of the > world" itonaa Hilley CBS i 

iSW/in 
DISTRIBUTORS 

Largest Distributor oj 
Pre-Recorded Music Products 

In the World!! 
COMPLETE SELECTION OF: Compact Discs, Records, Tapes, CDV, DAT, 5" CD's, Latin CD's, Accessories, 12", Cassingles & Music Videos. Largest selection of Reggae & Calypso. 
DYNAMITE PRICES, GREAT FILL & SPECIALIZED SERVICE. 

MOST COMPLETE CD INVENTORY. Over 20,000 titles in stock! 

MEET US IN MIDEM 

^-V 
Booth #: 07.12 & 09.11 EXT. 8298 

Phone; (305) 621-0070 Fax; (305) 621-0465 & 620-2216 15960 N.W. 15th Avenue Miami, Florida 33169 

'This is simply a good time to be in country music right now," says Atlantic's new vice president of operations. Rick Blackburn. 'There are a lot of new artists who are breaking. Not only is radio receptive but 

Even more upbeat about Nashville's future is Donna Hilley, chief operating officer for CBS's recently acquired publishing arm, Tree Interna- tional. "Nashville is going to become known as not only the country music capital but the next music capital of the world," she says, stressing the city's growing association with other styles of music apart from country. A notable example of this is the Nashville-based gos- pel a cappella group Take 6. People are coming to Nash- ville from other music industry centres. Hilley adds, because the city has a lower cost of liv- ing than Los Angeles or New York, a relatively mild climate and good air transport links. Under CBS president Tommy Mottola, the Sony-owned rec- ord company has made a new commitment to publishing. Tree's Nashville office has be- come the national administra- tive centre for all CBS music publishing. "It's our goal," says Hilley, "in the next three to five years to have one of the 
Blackburn, who before join- ing Atlantic signed such per- formers as Ricky Van Shelton and Rosanne Cash during a 13-year stint at CBS, says con- temporary and traditional country styles are benefiting from the new wave of activity. Current country signings at At- lantic include singers Billy Joe Royal and Billy "Crash" Craddock. The label previously released country material on its subsidiary Atlantic America. Country remains diverse in style. What has changed is the way the music is reaching lis- teners. New technology is be- coming a much stronger factor in marketing the genre. "We are seeing more and more of the country audience coming over to compact disc," says Blackburn, adding that it's not just better sound quality that country fans are after. "Ifs a video medium right now," he explains, pointing to the impact of nationwide television outlets such as the cable channel Nashville Network. "You have to look good and act good. There's a degree of fantasy to 

'A good lime la 
mosie' Rick Blackburn 

Allanlie l 

Johnny lee, Ronnie McDowell and Moe Bandy, are sianed exclusively to Curb. 9 ed 
Borchetta, Curb's vice-presi dent of national promotion says the new office will al|ow' more attention to be paid (0 radio promotion for the West Coast label's country roster With competition intensify, ing, it is hard for people in Nashville to relate to a label in Los Angeles, he points out. 'There are so many records out. Everybody and their cousin has a record out." Borchetta also believes there is a new audience for country music. 'There's a different group^ of record buyers out there," he says. 'These aren't people off the farm. These are people from the city who can relate to country." A more cautious view of Nashville's future comes from Warner Bros' vice-president and general manager in Nash- ville, Eddie Reeves. "A lot of things happening at once that aren't necessarily an indication of a huge boom in country mu- sic," he says. "I think it's pretty healthy, but I wouldn't want to over-emphasise that." Wamer Bros is contemplat- ing building a new office double the size of its current 18,000 sq ft premises. The compan/s roster includes Randy Travis, Highway 101 and (in partnership with Curb) Hank Williams Jr. But Reeves believes Wamer Bros is simply one of several companies needing to vacate outdated offices, and that the timing is coincidental. "I don't think our share of the entire record sales dollar is increas- ing. Historically it's been about 10 per cent." Like Reeves, Arista's vice president and general man- ager in Nashville, Tim DuBois, explains the building boom as 'coincidence more than any- thing else". Still, it's n ' 

Citing two of his CBS signings, Shelton and Rodney Crowell, as well as an emerg- ing RCA signing, Clint Black, Blackburn stresses the import- ance of countr/s female fans in creafing new stars. Youth, good looks and vitality have become almost as crucial to an aspiring country star as they — rock V roll. 
PAGE 12 US SUPPLEMENT 

Atlantic also wants to ex- pand its country base, but Curb Records Mike Borchetta said the first priority for his label's new Nashville office is to better represent artists already with the company. In the past the small Los Angeles-based label has signed some of its acts in partnership with other com- panies. Thus mofher-and- daughter duo The Judds are shared by Curb and RCA while Lyle Lovett and The Bellamy Brothers are joint ventures with MCA. Other acts, such as 

muic intense and forcing labels to be dynamic in their planning. "Our whole philos- ophy is that of a very small label with a lot of support for •he acts we sign" says DuBois. TCA label, Arista is Like the RCA laoel, Ansta is owned by the publishing com- pany BMG. The decision to open the Nashville office though was made by Arista founder dive Davis, who ap- parently was only waiting for nis pop and rock operations to reach a certain level of profit- ability before branching into country. In February, Arista, RCA and BMG's publishing arm will move into a new office block in Nashville. 
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Country takes ® stand 

for Europe at MideH 
Hhe w@Fsi as faSferfaag tiaFeaagSi! 
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BITH 1992 just f around the comer jl that Nash- 

pany, LS Records, Sun Entertain- ment Corporation, Digital Records and Precision Media are working to improve Nashville's standing as a music industry centre and to • not yet . Euroj that there     than just the US. Shelby Sullivan from Sun Enter- tainments will be part of the contin- gent even though he, with Sun, has 

and and Czechoslovakia and as barriers come down between the US and the Iron Curtain countries I'm optimistic that we'll sell a lot of product. Just think of the size of the market in the Soviet Union or even China. So for us not only is a Euro- pean base important but we're thinking and planning along global 
Sun's involvement at Midem is primarily arranged around sorting out licensing deals from its cata- logue of rock 'n' roll classics. "We set! an awful lot of Johnny Cash, Jerry Lee Lewis, Roy Orbison and Carf P, W m lirie as 
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BOBBY BROWN 
DON'T BE CRUEL FINE YOUNG CANNIBALS 

THE RAWS THE COOKED ^ TOM PETTY 
fULL MOON FEVER 

P . M 
JODYWATLEY GUY HEAVY D. & THE BOYZ 

BIGTYME 

. iSr cJzd 
STEPHANIE MILLS PATTI LABELLE 

BE YOURSELF ELTON JOHN 
SLEEPING WITH THE PAST 

TBUSTERSIJ 

SHEENA EASTON 
THE LOVER IN ME 

BOBBY BROWN 
DANCE!... YA KNOW IT! 6H0STBUSTERS 11 

SOUNDTRACK 
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Ml •in ■ III 

the comprehensive guide 
tn the new releases 

i 
8 

|nW MASTERFILE 

Masterfile is your monthly guide to everything that's been released on record, tape, CD or music video...plus a full rundown on what's entered the charts, Masterfile builds , month by month, into a complete directory of the year's releases, all fully cross-referenced and indexed. Want to know the name of the album when you only know the name of one track?'.,. look it up in Masterfile...it'll tell you the album name, the release date, the . catalogue number, what format it's available in and what other tracks are - on it...even if it's a compilation. 
—aanmi'jii IIL in i nil— ★ A-Z of the year's single releases A A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings year to date * Album tracks in alphabetical order ★ Singles chart - new entries for the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced ★ Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced ★ Music Video releases - the year's releases listed, alphabetically with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. AN the^information in Masterfile comes straight from Music Week, Britain's only music industry weekly newspaper...so you know it's totally up-to-date and accurate. 

Take out a year's subscription NOW and you'll wonder how you managed without it. 
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SUBSCRiPTIQN ORDER 
Please could you send me i .. " I would like to:    0p'es of Musi<: Week Masterfile every month (Please tick appropriate box) 

^ reimbursed for the full year's subscrijon n"n9 30 do^ °" will b? 
□1 enclose o cheque/PO/IMO for £. Access (Mastercard) □ American Express Q express U Diners Club Q 

c°'d 'n M I I I i-rm-rrm 
• (please indicate which cord). Eurocard Q 

Subscription Rates: Overseas subs by airmail 
UK Europe (inc Eire) Middle East and N Africa USA, S America, Canada Africa, India, Pakistan 

A Full Year's Subscription made payable to Masterfile 
£95 £131/US $217 £172/US $285 £205/US $340 E230/US $380 

SIGNATURE  
NAME  
COMPANY- 
ADDRESS  

DETAILS OF WHERE TO SEND MUSIC WEEK MASTERFILE 

ALL SUBSCRIPTION ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile Computer Posting Ltd, 1 20-1 26 Lavender Avenue, Mitcham, Surrey Cl<4 onr. Telephone: 01-640 8142. 
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US TOP FORTIES 
LP REVIEWS 

album OF 
THE WEEK 
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JVIoloto/s explosive promos 

mix well in TV commercials 
by S»u Lambert particularly well: The Thompson HOUGH THE Molotov Twins; The Art Of Noise; DovW 
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a Histoty—a history of design, of 
cinema. After all, there's nothing I MaLnv^omme better than a good piece of plagiarism!'^ 

JERRY LEE LEWIS: I Am What I Lewis turned to. The passion and AmICharley Video: VID JAM 21. anger, the tension and the release Running time: 58 minutes. of troubles in his private life are all Dealer price: £6.95. reflected in his wild style of playing Comment: This hour-long Am^rl. nnrt kic ro«-u0cr xm-produced rock docume i comprehensive — 
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MUSIC VIDEO 
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STEP! 
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RECORD MIRROR-THE PERFECT UP FRONT DANCE FORMATION 
NOW PERMANENTLY ON FULL SOR 
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1 1 
T ® P VISIONS TALE Courtney Pine  

3~ i   4 or DON'T BE AFRAID OF THE DARK Mercury MERH 129 (FJ H Kt Robert Cray Band CMERHC129/00:8349232 
5 ^ CBS 4633511 (C) G4633514/CD:4633S12 
7 pF JOURNEY TO THE URGE WITHIN Island HPS 9846(F) / Kt: Courtney Pine C:ia 9846/CD:CID 984d 
8_ A pc INTRODUCTIONS IN THE DARK AnfillesANlP8742(FJ 7 Kt AndySheppard CrANC 8742/CD:ANCD 8742 

10 RE lOMPACT JAZZ:STAN GET2 

^w^yn^nrrTTiT Z.IGH vTM 

Band Classics compilation, featunng Glenn M l er and Duke Ellington, wh.le sell.ng well in the specialist shops is lain Ballamy's Balloon Man (EG). 
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TO BE PRESENTED AT 
THE AWARDS LUNCHEON THE GROSVENOR HOUSE 

AWARD CATEGORIES REQUIRING NOMINATIONS Best Sleeve Design Aword Best Music Week Advertisement Award Best Consumer Press Advertisement Award Best British Music Promo Video Award The Marketing Award For Records, Cassettes & CDs CLOSING DATE FOR RECEIPT OF NOMINATIONS: FRIDAY 22ND DECEMBER 
AWARD CATEGORIES NOT REQUIRING NOMINATIONS 

The Market Share Awards 
Top Album Award Top Single Award Top Dance Album Award Top Dance Single Award Top Indie Distribution Album Award Top Indie Distribution Single Award 

Top Compilation Album Award Top U.K. Recording Studio Award Top Publisher (Individual) Award Top Publisher (Corporate) Award Top Producer (Albums) Award Top Producer (Singles) Award Top Music Video Award Top Sell-through Video Award Top Full Price Classical Album Award Top Mid-price/Budget Classical Album Award Top Crossover Classics Album Aword To^Country Album Award The Strat Award For Exemplary Service To The Music Industry 
SPECIAL VOTING ARRANGEMENTS The Leslie Perrin Award for PR (judged by a panel of music journalists- PRs notified by the editor) Plugger Of The Year (Radio) Award (spedal poll of radio producers) Best Record Distributor Award (spedal poll of retailers) 'Best Recording Engineer (judging process overseen by Studio magazine) 

MONDAY 
26 FEBRUARY 1990 

BASF COUNTRY MUSIC ROUND UP THE DEL6A GROUP OMC's MIX MAG ENTERTAINMENT UK 
KPM6 PEAT MARWICK McllNTOCK LIFT U.K. M.T.V. MUSIC TELEVISION OUR PRICE MUSIC PENSORD PRESS WH SMITH SOTO SOUND/ AUDIO MERCHANDISERS STOYHAYWARD TERRY BLOOD DISTRIBUTION TINSLEY ROBOR WOOLWORTHS JAMES YORKE 

30 YEARS OF 

CONTACT AVRIL PEYTON OF EMS ASSOCIATES LTD FOR YOUR AWARDS BROCHURE INCLUDING NOMINATION AND TABLE RESERVATION FORMS ON THE MUSIC WEEK 'HOTLINE' 01-437 3665 



top • ws ■ /a[a,^'D@Ti■ • 
Virgin V 2620(F) CV 2620/CD:CPV 2620 

Arista 210379 (BMG) 

THE BEST OF ROD STEWART ★ 
ausQrg/Pbr^fom^ 

C:WX 242C/CD:2446892 

C-.CADEP 14/CP:DEPCD 14 

C:TCDDX 10/CD:CDDX 10 1 ^ Erasure (Gorelit Jones/Mike Sounders/Erasi ;) CCSTUMM 75/CO:CDSTUMM 75 
Duclc/Rcprise WX 322 (W) 

|31» 

133 w 
134"' 
|3532' 
1136323 

13723' 
p^" 

GTCNIGE 2/CP:CDNIGE 2 
Circa/Virgin CIRCA 8(F) C:CIRC 8/CD:CIRCD8 ollompo/Chrysalit CTLP11 (C) C:CZTLP ll/CD-.CCD 1696 

THE SEEDS OF LOVE ★ :eors (Toars For Feors/Dovid Bascombe) C:8387304/CD:8387302 

FOR AS 
LITTLE AS 

25p 

PER DAY 
YOU CAN 

RECEIVE VITAL 
INFORMATION 

ON... 

ARTISTS* A-Z 

* PHANTOM OF THE 29 

. Virgin V 2599(F) >99/CD;CDV 2SW 
4033 

Coollempo/Chrrsoli! laU>I3 (C) 
2 Tile Corpontere (Dapghcrty/Corpcnl&r/Carpenlgr) OaM1974a/CD:CDAW<8 

49 C:5TAC 2398/CD:TCD 2398 
50 

Blockmon) C:MCGC 6074/CD:DMCG 6074 
C:BOTC l/CD:BOCD 1 

55 33 
RA e.n BEST OF LUTHER VANDROSS-BEST OF LOVE Ali,e/Eplc 4658011 (C| JW M Luther Vondross (Vondross/Miller/Petrus) C:46580114/CD:46580112 

58 
Quincy Jones (Quincy Jones) 

59 24 C:WX3Q4C/CD;9242542 Chrysalis DCDL1676 (CJ C:DZCDL 1676/CD:DCCD 1676 
6546 REMOTE/THE BIHER SUITE • Ml 6a46 Hue And Cry (Goldberg/Biondolillo/Kone) 

6256 
63 " 4 808 Stale (808 Stole) C;ZTT2C/CD:2464612 

Really Useful/Polydor POLH 33 (F) 
66 64 5 J0SE CARRERAS SINGS ANDREW LLOYD WEBBER0 WEAWX325(W) Jose Carreras (George Mortin) C:WX 325C/CD:2569242 
68T" rh,|VBLIG!rUHpR0/liGfi<?|LP WIND0WS ** WEAWX200(W) Cons Reg (Chns Reg/Jon Kelly)  OWX200C/C0;24384l-2 
69iiiye

E
r^^^D^r°v
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T
L

6^*ran 17033 Vertigo/Phonogram VERH 62 (F) 
* - PLATINUM (300,000 units) n-sifs.. I flowers in the dirt * ! Pool McCartney (Various) ParlophoncPCSD 106(E) 

C;TCEMD 1012/CD;CDEMD 1012 
CrTCEMD 1010/CD;CDEMO 1010 

. 173 70 |y4gT^ NATIONl^ 
I TSffT* A LirrLE BIT OF THIS... ID. MOB (Dancin' Donny D) 

C:AMC 3920/CD:CDA 3920 Hrr/London 8281591 (F) C:8281594/CD:8281592 

TOP : 20 : COMPHATIQMg 
1 , , PURE SOFT METAL 6 2 Various (Vorious) Stylos SMR 996 (STY) GSMC 996/CD:SMD 996 
2 , , WARE'S THE HOUSE? • 3 4 Various (Various) Stylos SMR 997 (STY) C;SMC 997/CD:SMD 997 

Ij 3 , 0 MONSTER HITS * * 2 8 Various (Various) CBSAV^MGH^l^BMG) 
??! 4 1 8 Vanous fvarious) E' ̂I^NOW&D C 0^W1E' 

5 5 , DEEP HEAT.1989 • OmcWKWDW 
6 . .. NO I'SOFTHESO'S * ^ '0 Various (Various) Telsfar STAR 2382 (BMG) C:STAC 2382/CD:TCEO 2382 

7 THE SB'S ALBUM OF THE DECADE • EMIEMTVD48IE1 ' 10 Various (Varioas) C-TCeMTVD48/CD:COEMTVD44 
8 DIRTY DANCING (OST) * * * * 9 54 Various (Jimmy lonnir/BoliFaiden/Various) RCA BL 86408 (BMG) C:BK86408/CD:BD 86408 
9 nnSer"* Telsfar STAR 2384 (BMG) CSTAC2384/CD:TCO 2384 

10 Telsfar STAR 2361 (BMG) 

...SINGLES AND ALBUM 1 n ,3 25 thpcussi.cexperience * EMI EMTYD 45(E) C;TC EMTVD 45/CD;CD EMTVD 45 RELEASES, MUSIC VIDEOS, CDVs, 
SELL THROUGH VIDEOS, CLASSICAL RELEASES, 

i |12 8 VaRrioAuIRvIr"olu"0,:i989 • Telsfar STAR 2389 (BMG) C:STAC 2389/CO:TCO 2389 1 ||3 ,533 mEPREMIERECOLLECTION * . ̂ ★ R^UC^,wf^DL837Z82 2 
H|4 12 13 SMASH HITS PARTY'89 * Oover/Ch^wlisADDSiq 

SINGLE AND ALBUM {15 16 3 vv BAft,A . CBS 4660551 (C) C:4660554/CD:4660S52 CHART ENTRIES ■16 14 8 thauovi^gfeeling C:D1NMC5/Co':oInCDS : 
MASTiiFSLi I 17 d VoriouffVoriouifOL ^ CJELC* W/SKO 1007 IF IT'S OUT IT'S IN i 18 ra^™STHERS(0ST> 

See card for details 1 WraffiSS"* 
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When the barriers come 

I 

down 
How will the EC's sisngle m&rket in 1992 affect independent publishers? Will they eontinase to ©perote on an individual market basis and rely on sub-publishing networks? ECaren Faux reports 
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flourishing reports Paul I] Hard-selling the soundtracks 
DESPITE THE recent down- turn in the fortunes of many leading players in the advertising world, music companies — ranging from multinational publishers to backroom production houses — — jmpeting more vigorously 

tion of Daniel Simmons (no rela- tion) Hum will take over the pro- duction of sound-alikes, as well as providing original compositions. 

that is pushing up the quality of mu- sic in advertising. As this happens, ads are beginning to lose their stigma, and a crossover from ad- vertising to record production is lerging. After hundreds of in- liries about how to get hold of 5 music for the Boots and Audi uJs (two Logorhythm commis- sions). We are thinking seriously about releasing these soundtracks singles," Friedman explains. Music, a search company estab- lished to compete directly with the 
'^^Tp^eaone-stop 
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ELSINORE HOUSE 77 FULHAM PALACE ROAD 
HAMMERSMITH 

TEL; (01) 741 8686 FAX; (01) 741 8646 
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per cent of the company's income", while mechanicals were below 50 per cent and shrinking. Because for the record industry, 1980 was the tail-end of a sales trough, a de 
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 which had its knock-on ef- fect for publishing. In August, Fuse Music went bust owing £230,000. Among the longest-running sagas of the year were reversion- ary rights and photocopying, 1 980 
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ALL BOYS MUSIC BIG PIG BRIGHT CARLIN C.C.P. COMPLETE DCI HAL LEONARD JOBETE MORRISON LEAHY RJEKVIRGIN 
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ft/ MUSIC SALES 

WELCOMES 

Chrysalis 

IN NEW LONG-TEEM 

EXCLUSIVE DEAL. 

S 
^;v i 

Chrysalis Music has signed a new long-term agreement 
which gives Music Sales exclusive rights to print and 

distribute songbooks, sheet music and folios for a 
wide range of Chrysalis artists. 

Peter Evans (left) of Musi 

Music Sales. 

© 
Bringing you the world's best music. 

8/9 Frith Street, London W1V 5TZ. Telephone: 01-434 0066. Fax; 01-439 2848. Telex; 2 
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A GOOD personal service and competitive prices are all part of the battle to win business for UK music import and export companies. That, and a belief in home-grown musical talent which for many years now has been a world leader. Mark Ballabon, managing director of Lasgo, says: "Al- though UK exporters have seen European and American acts flooding into the domestic market, it certainly hasn't deter- red our investment in market- ing up-and-coming UK bands back in those same markets. "It seems that the UK has fi- nally succumbed to the Euro- beat and allowed the Euro- pean music invasion behind its closed doors. The success of Black Box, Kaoma, Technotronic and many more have shown that even England can succumb to hot dance mu- sic, Latin style. However, it hasn't stopped British exporters from continuing to hammer the world music markets with the best of British pop music, and the newer UK acts like Happy Mondays, Inspiral Carpets, 

Runrig and Big Fun have dem- onstrated the diversity of our domestic talent." Lasgo under chairman Peter Lassman remains an export market leader and, together with Caroline and Windsong, the company constitutes well over two-thirds of export turn- over on non-parallel UK re- leases. All have concentrated their efforts on the indepen- dent label sector and many have diversified into music merchandise and accessories. "We have also succeeded in breaking open several new markets such as Brazil, Korea, Saudi Arabia and even Hun- gary, they have taken a firm in- terest in UK acts particularly in independent label product," Ballabon adds. "This year has proved that items outside of mainstream CD and vinyl releases can be sold alongside those releases. Music calendar sales, for example, have grown steadily during the last year and will be even stronger during 1990." Exporters had to suffer a strong pound for most of lost year and. 
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PETER LASSMAN: Lasgo holds two-thirds of UK export fu, 

Brazil, Korea, Saudi Arabia 
and Hungary are taking an 
interest in UK acts and 
independent labeb 
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CAROLINE INTERNATIONAL LIMITED J 56 Standard Road • London NW10 6ES I TTL (01) 961 2919 • Telex 22154 Caroli G FAX (01) 961 1873 • Fax (01) 965 0677 
FAX (01) 965 6645 • Fax (01) 961 8365 A Member of the Virgin Group of Companies 

SEE US AT MIDEM . ON STAND • 13:17 TEL (33) 93 99 81 6 
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the9 UK Conifer Records export man- ager Andy Sounders says the slump has ^hit everybody badly. "Because of the produc in, we have a ready-made market. D 1 1 " " n of stabilising 
Hrz^h 

  that their product is gen- erally available. It isn't a question of iust bringing in a couple of hun- dred copies of a record or CD. Service and efficiency is the best way of staying loyal with our cus- 
fusion about price categories, what is mid-price in one territory is not necessarily the same in another, 
and budget price. The categories need to be more cleariy defined to avoid this kind of confusion." He adds: "Certain territories are very good for certain types of product. For example, we do very well in the Netherlands with our 

Jonathan Gilbride, managing di- rector of Caroline International, says: "The two most immediate and obvious developments of the dec- ade are the opening up of Eastern European markets, and the con- solidation of the single European market. We have already shipped records and CDs into Poland, Hun- gary and Yugoslavia, an agree- ■ -i " ■ importer i 
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GREYHOUND... THE NOT SO , . 
I I I OBSCURE ALTERNATIVE 
I Si I i i 

FOR IMPORTS, DISTRIBUTION AND 
EXPORTS IN A DIFFERENT STYiEY 

)und| 

GREYHOUND RECORDS LTD 130A PLOUGH ROAD BATTERS E A LONDON SW11 2AA ENGLAND TEL. 01-924 1166 FAX. 01-924 1471 - 

III i 
<5REYH 

° MIDEM STAND No. 02.01 

AMT 
Distribution Ltd. 

AMT are distributors of both British and 
European record labels. 

We also buy and sell deletions and overstocks on a worldwide basis. 
Our showroom and warehouse is situated 

close to Heathrow airport. 
If you would like details of our distribution 

arrangements or a copy of our current catalogue then call AMT on: 
UK —0784 81 2162 

or FAX —0784 81 2203 
New address from January 29th 

AMT Showroom and Warehouse 
27 Windsor Road 

Wraysbury Staines TW19 SDH 
off Junction 5 (M4) and Junction 14 (M25) 

(ample and secure car park) 
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Speed and the specialist 
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European 
labels are 
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©fffiseso Mark 
Jenkins 
assesses fbeir 

ence of Euro dance music as this have to want to make it happen." . year's major trend "but like a lot Another company dealing ex- of other things I'd anticipate it just tensively with Belgium is APT — but being a passing fad. I call dance thafs unsurprising, as it7' 1 ' music the fruit and veg of this busi- owned by the Belgian I ness — if you don't sell it today. It Again Sam, the nome •1/ i. " 242 and Young Gods. Peter 
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VISTA SOUNDS 
INTERNATIONAL, INC. 

12 " DANCE KECCDDJ 
* HOUSE * RAP * HIP-HOP * 

PMOimiONitlCMNG 
U.S.A. - EUROPE - WORLDWIDE 

VISIT US ON 
BOOTH No: 05:18 

MIDEM '90 

215 ENGLEWOOD AVE 
ENGLEW00D NJ 07631 

U.S.A. 

iOTHI 

JEFFREY COLLINS 

UNIVERSE 
M'PIRE 

(angle 
TELEPHONE; 
201.568.0040 
FAX: 
201.568.2599 

INTRODUCING 

DISCOVERY SOUNDS 
LIMITED 

EXPORTERS IMPORTERS LICENSING AND BROKERAGE CONSULTANTS ON ALL ASPECTS OF THE RECORD 
INDUSTRY 

CONTACT: RONNY ANDERSON OR MIKE GARDENER A MIDEM '90 OR: DISCOVERY SOUNDS LTD, J. WHITTAM BUILDING CENTRAL WAY, NORTH FELTHAM TRADING ESTATE, FELTHAM, MIDDLESEX TW14 0XG ENGLAND TEL; LONDON 751-4433 FAX; 751-3105 
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DEM STAND P 07-22 & 09-21 

E- 

U.K. DISTRIBUTION 

IMPORT-EXPORT 
* WORLDWIDE * 

COMPACT DISC - CASSETTES 
NEW RELEASE AND DELETIONS 

RARITIES - PICTURE DISCS AND VIDEO 
DISTRIBUTORS FOR ECHO JAZZ LABEL 

CONTACT: JIM ALI OR 
STEVE GLOVER 

AT MIDEM 1990 
ON VISTASOUNDS/ECHO JAZZ 

STAND NO 0518 
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We are the exclusive licensees of: 
The Legendary 
VANGUARD® 
Label 
including: Joan Baez, 
Country Joe & The Fish, 
Buffy Sainte Marie 
and many more ' uk/eii-c 
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The Soulful 
CHELSEA 

Collection 
including: 

New York City, 
Disco Tex & The Sexolettes, 
Jim Gilstrap, 

William DeVaughn 
and more 

The 
LARRY PAGE 
Catalogue 
including: 
Daniel Boone, 
Johnny Pearson, 
John Kincade, 
James Boys 

The unique & original 
APOLLO 100 

including: Joy, 
Classical Gas, 

Reach for The Sky, 
Cast Your Fate To The Wind 
We also represent many more hit 

making artists from the SO's, 60's & 70's' 
SEE US AT MIDEM ON STAND 26.01 TEL: 8144 
n- id .PIT3" US direct_ 0'd Go'd Records Ltd. rTn, -,Irtecaayce-ln^Strial Estate- The Hyde- London NW9 6JU Tel; 01-200 5335 • Telex: 264597 OLD GOL G • Fax: 01-205 0109 
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BASE, Rob THE INCREDIBLE BASE PROFILE LP/MC.FILER 285/FltERa 285 C CDiFILERCD 285 £3.85/6.99(R| BOX & BANJO BAND GO SEQUENCE DANCING LISMOR LP/MOIILP 5186/LICS 5184 CDICOM 9021 £3.04/4.05(GD/H/ROSS) 
CARLISLE, Belinda BELINDA MCA CO DMIRL 1505 (F) 

DEATH SCREAM BLOODY GORE UNDER 01 DETROIT EMERALDS I'M IN LOVE WITH Yi £4.29(P| DETROIT EMERALDS YOU WANT IT YOU GOT IT WESTBOUND M £4.29(P| DISCHARGE HEAR NOTHING ... CLAY ULCLAYIP 003 Cl £3.85/6.05(l/RE) DISCHARGE LIVE AT THE CITY GARDEN CLAY LP QAU 1-3 CDiCLAYCD 103 £3.85/6.05(l/RE) DISCHARGE NEVER AGAIN CLAY LP;CLAYLP 012 CD:CIAYCD 012 £3.85/4.05(l/RE|  
EARLE, Sieve GUITAR TOWN MCA CDiDMCl 1888 £4.86|F) ELLIS, John & His H.C, Bond BIRLIN'S SPORRANS LISMOR LP/MC:LILP 5183/LIPMC 5183 CD:LICS 5183 £3.04|GD/H/RO5S)  
FATBACK BAND KEEP ON STEPPIN' SOUTHBOUND MOSEWC 001 £4.29(P) D FATBACK BAND NIGHT FEVER SOUTHBOUND MGSEWC 008 £4,29(P) £ FLATMATES, The LOVE AND DEATH SUBWAY LRSUBORG 014 CD SUBORG 14CD £3.65/4.86(l/RE} FUNKADELIC FREE YOUR MIND AND YOUR .. WESTBOUND LP;SEW 012 £4.29|P)   MAGGOT BRAIN WESTBOUND MGSEWC 002 £4,29(P) 
GREAT LEAP FORWARD, The GREAT LEAP FORWARD COMMUNICATIONS UNIQUE CD:CU 004 £4.25|I/RE) GREAT LEAP FORWARD, The SEASON 87-88 COMMUNICATIN UNIQUE IP;CU 003 £3.65(I/RE) 

(GD/HJRuS., HAROLD, May INTRODUCING LISMOR LP/MGLIDL 6029/LIDL 6029 CD:LIDC 6029 £3.04(GD/H/ROSS| 

CD;460042 £4.25/7.29(0 LL ORB1TONE LP/MG4640041/460044 D 

KNIGHT, Gladys ALL OUR LOVE MCA CDiDMCl 1895 £4,86(8) 
LA SALLE, Denise ON THE LOOSE WESTBOUND MGSEWC 005 £4.29(P) C LEE, Bronda THE VERY BEST OF VOL 2 MCA CD:DMCl 1714 £4.86(F) LEE, Bronda VERY OF VOL 1 MCA CD;DMCL 1713 £4.86(F| LIGHTNING SEEDS, The CLOUDCUCKOOLANDD GHETTO LP/MGGHETT 3/GHETTC 3 CDiGHETTD 3 £3.99/7,05(i/RT] LOOP A GILDED ETERNITY SITUATION TWO LP/MGSITU 27/SITC 27 CD:SITU 23CO £3.99/6.99(l/RT)     
MAN JUMPING JUMP OUT SEE FOR MILES LP/MGTC 5/JC 5 CD:CD 5 £3.65/6.08(P) MEN THEY COULDNT HANG HOW GREEN IS THE VALLEY MCA CD:DMCL 1898 £4.86(F) MILKBAR, Korova TALKING5 BORING SUBWAY LPSUBORG 013 £3.05(I/RE) MONEY, Eddie EDDIE MONEY GREATEST HITS CBS LP/MG4659931/4659934 CD.4659932 £4.25(0 MORRICONE, Ennio ORIGINAL MOTION PICTURE SOUNDTRACK CBS LP/MC:4660I6174640164 CD:4660I62 £4.25/7.29(0 MOTORHEAD DIRTY LOVE RECEIVER IP:RRLP 123 CD:RRCD 123 £3.85/6.05(l/RE) 

Pop Rock 
Films/Shows 

/Artist / Tille / label / "IP" / "MC" / "CD" / Cot Nos / Dealer Price / (Dislribulor) / 

uniO PLAYERS PAIN WESTBOUND MGSEWC 004 £4.29|P) ORGINAL SOUNDTRACK CHRISTINE COLOSSEUM IP/MC;V5 5240AtSC 5240 Film,/Shaw. ORIGWA^sVuNDTMCKCHILDREN OF A LESSER GOD TOTAL/SUVA SCREEN Films/Shows LP/MC GNPS 8007/GNP5 8007 CD;GNPD 8007 (TRC/BMG)) ORIGINAL' SOUNDTRACK FATAL ATTRACTION TOTAL/SUVA SCREEN I LP/MC GNPS 8011/GNP5 8011 C0;GNPD SOU £3.99/7.29(TRC78MG| ORIGINAL SOUNDTRACK MY LEFT FOOT COLOSSEUM LP/MGVS 5244/VSC I 5244 CD;VSCD 5244 £3.95/6.95(P| ORIGINAL SOUNDTRACK STAR TREK COLOSSEUM V —35 E6.95(P) 
1 04270 CDWCD Films/Shows 

ORIGINAL SOUNDTRACK STAR TREK - SOUND EFFECTS TOTAUSILVA SCREEN Films/Shows 
Films/Shows j 8006/GNP5 8004 CD;GNPD 8006 £3.99/7.29(IRCTBMG| ORIGINAL SOUNDTRACK STAR TREK - THE NEXT GENERATION TOTAL/SUVA SCREEN LP/MGi  °"" £3.99/6.69(TRC/BMG} IGINAL SOUNDTRACK 47240 £3.95/6.95(P) ORIGINAL SOUNDTRACK THE FINAL CONFLICT COLOSSEUM LP:CST 8020 CDWCD 47242 £3.95/6.95(P) ORIGINAL SOUNDTRACK THE FLY COLOSSEUM CD.VCD 47272 £6.95|P) 
Films/Show, 

>m SOUTHERN ACCENTS MCA CDiDMCl 1896 £4.86|F) 
RE-ANIMATOR CONDEMNED TO ETERNITY ZAPPA CDiCDZAP 18 £6.99(P| REM FABLES OF THE RECONSTRUCTION MCA CDDMIRl 1503 £4.86|F) RIFF MISSION LOVE MUSIC FOR NATIONS LP:MFN 97 CD:CDMFN 97 £3.95/6.99(P) RONSON, Hunter YUI ORTA MERCURY/PHONOGRAM LP/MG8389731/3839734 CD;8389722 £4.26/6.99(F)   

i GUTTER BULLET ATLANTIC LP/MC;K7820081/K7820084  20082 (W) SAVATAGE THE DUNGEONS ARE CALLING AND SIRENS MUSIC FOR NATIONS t CD:CDMFN 48 £6.99(P) SAXON BACK ON THE STREET CONNOISSEUR LP/MGVSOPLP I47/VSOPMC f 147 CDWSOPCD 147 £3.05/4.851?] SMOKIE BOULEVARD OF BROKEN DREAMS TOTAL/WAG LP/MGWAGLP 2/WAGMC 2 CD;WAGCD 2 £3.99/6.69(IRCTBMG) SPECIAL ED YOUNGEST IN CHARGE PROFILE LP/MGFILER 280/FILERa 280 Dance/Disco £3.B5|P| SPECTRUM SONIC BOOM SILVERTONE LP/MGORELP 506/OREMC 504 CD:ORECD 506 £3,89/7.29(Pl       
TIFFANY TIFFANY MCA CD.DMCL 1897 £4.86(F) Pop TIKARAM, Tanila THE SWEETKEEPER WARNER BROTHERS LP/MGWX 330/WX Folk 330C CD:9031708 |W) TIME MACHINE, The THE TIME MACHINE TOTAL/SILVA SCREEN IP 8008/GNP5 8008 CDONPD 8008 £3.99/7.29(TRC/BMGl 
VARIOUS 20 CRUCIAL DANCE TRACKS BIG ONE LP;BIGAD 2 CDiBIGAC 2 Dance/0is« £4.25(I/RT) VARIOUS 15 CRUCIAL DANCE TRACKS BIG ONE CftBIGACD 2 (l/RT) Dance/Disco VARIOUS BACK TO THE FUTURE II MCA LP/MGMCG 60727MCGC 6072 Films/Shows CDjDMCG 6072 (F) VARIOUS SAVE THE CHILDREN COLOSSEUM MGSCFLP1/SCFMC1 CO:SCFCD Films/Shows I £3,95/6.95(P) THIRTY YEARS OF NUMBER ONES VOL 8 CONNOISSEUR Pop  107/TYNOMC 107 CDTYNOCD 107 £3.65/4.85(P) 
WESTBAM THE CABINET TOTAL/SWANYARD LP/MGSYRLP 2/SYRMC 2 Donee/ CD:SYRCD 2 £3,99/6.99(TRaBMG) WHin, Barry SATIN & SOUL CONNOISSEUR CDVSOPCD 101 £4.85[P)  
ZAPPA, Frank SHUT UP 

try 1990 Album releases: 79 

N-IMI 

N-R-6ISED + AKTIVATED 

JAN 8TH 1990 
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rtisl/ A/B-side/ Lobel / 7"/ 12"/ "MC/"C0"/Col Nos/ Extra tracks/ (Distributor) / Category/ 
WU^ic4.,rrA,R0Y HONOLULU BABV/let Me Call You Sweetheart ANOTHER FINE MESS MESS 002 7" Pic Bog MESS 002P 7" Pic Disc 12MESS 002 13" Tra:l ^Ih<! lon«0M Pine/furniture-. (1/BK) CHAMPION MEGAMIXES/(Version) CHAMPION CHAMP.227 7" Dance/Disco CHAMP 12227 1 2" CHAMPCD 227 CD (BMG) 

i£-Sb7iWl^,D 1 
AWh^tlc0^8 ^ T 

"Sg ST" iLMIGHn, The POWER/Delroil/WU And Wonderful (Uve] POLYDOR PO 66 T Pic Bog PZF 66 12" flash Initial (F) "ASAP DOWN THE WlRETWhen She's Gone EMI EMPD 131 7' ltd Shaped Pic Disc 12EMP 131 12" Ltd Ed Poster Bag (E) '^El^' ^ WA5 THAT ALL 'T WAS/10',bl SYNC0,,ATE 1 "TX 32 12" (Remix) Dance/Disco MECHERI, Kliff SAD MAN/CALL ME/ 1992 1992-009 7" (WW) MENEZES, Margereth TENDA DO AMOR/lbo POLYDOR PO 70 7" Pic Bag PZ 70 12" Pic Bog PZCD 70 CD (F) MINOGUE, Kylie TEARS ON MY PILLOW/We Know The Meaning Of Love PWL PWL 47 7" Pic Bag PWLT 47 12" Pic Bag (P) MISSION BUHERFLY ON A WHEEL/tbo MERCURY/PHONOGRAM MYTH 8 7" Pic Bag MYTHX 8 12" Pic Bag MYCDB 8 CD" MYTH 810 10" MTHCD 8 CD MTHMC 8 MC (F) 

BABYFACE TENDER lOVER/lfao MCA MCA 1389 7' Pic Bog MCAT 1389 12" Pic Dance/Disco Bog DMCAT1389 CD (Fj -IAS1A BABY YOU1IE MINE/Mosquerade EPIC BASH PT6 )2" ltd Boa With Pnnl BASH C6 CD" ltd Pic Disc (Q BROOKS, Elide SHAMEAho Kl TE15TAR STAS 2394 7" Pic Bog (IRC/BMG) BY ALL MEANS LET'S GET IT ON (ClUB MlXl/(lml) 4TH B'WAY BRW 154 7' Done/Disco 126RW 154 12" (F) ■CALL, Ihe YOU RUNAVolch MCA DMCAX 1390 CD" Special ltd Ed (f) - - CHAS & DAVE 1 CAN GET ALONG WTHOUT YOU/Bongeis & Mash A1 A1 316 7" Pic Bag (IRC/BMGI CLAPTON, Eric BAD LOVE^efore You Accuse Me DUCK W 2644 7" Pic Bog W 2644T 12' Pic Bag W 2644CD CD (W1 CLAYTOWN TROUPE REAL LIFE/The Soddest Day ISLAND IS 446 7" 12IS 446 12'WonderCID 446 CD (F) COCKBURN, Bum SHIPWRECKED AT THE STABLE DOOR/tbo REVOLVER REV 53 7" Pic Bog (l/RE) "COOPER, Alice HOUSE OF FIRE/Poison (Live) EPIC ALICE X4 7" Pic Bag (Q CRY BEFORE DAWN NO LIVING WTHOUT YOU/Flogs EPIC 6555857 7" Pic Bag 6555856 1 2" Pic Bog 6555852 CD (Q CRY SISCO! AFRODIZZIACT/The Day After The Night Before ESCAPE AWOL 1 Dance/Disco 7" Pic Bog AWOL 11 12" Pic Bog AWOL TX 1 12" (Remix) (P) CULTURE BEAT CHERRY UPS |INSTV(Vocol Version) EPIC 6556337 7" Pic Bag Dance/Disco 6556336 12" Pic Bag 6556332 CD (Q ' 

'NEW KIDS ON THE BLOCK HANGIN' TOUGH/lba CBS BLOCK Q1 7" Special Packaging BLOCK M3 MC (q 
ONIONHEAD FOR NICENESS EP/lbo FAIRWEATHER FRIEND 001 12" (t/RT) PANCHOO, Maria EVERYTIME/Wthout You PLAZA PZA 048 7" Pic Boa (SP) PLEASURE TUESDAYS CHILD (I'M ONLY HUMAN)/tba ANXIOUS NERV 12 7" Pic Bag NERVT 12 12" Pic Bag CDNERV 12 CD (P) PRECINCT 13 LISTEN TO YOUR HEARTBEAT/lfao LIVING BEAT SMASH 8 7" (P| "RIVER DETECTIVES, The YOU DONT KNOW A THING ABOUT HER/The Ashes And The Teats WEA YZ 451CD CD Let It Shine/If You Wont Blood (W) ROSE MARIE THESE BOOTS ARE MADE FOR WALKING/Mersey Medley AI A1 315 7" Pic Bog (TRC/BMG) SALVATION (CLEARING OUT THE) DEBRIS/lba I.R.S. EIRS 137 7" Pic Bag EIRST 137 12" Pic Bag (E) SANCHEZ AMAZING GRACE/lbo EXTERMINATOR EXT 12 12" (JS) SAXOPHONE ORCHESTRA, The SAXOPHONE/tbo CYGNET CYGT 2 12" Pic Bag Dance/Disco (TRC/BMG) SEDUCTION TWO TO MAKE IT RIGHT/fVenion) MM USA 679 7" Pic Bog U5AT 679 12" Pic Bag (F) SHOCKED, Michelle MY UTTLE SISTER/Russian Roulette LONDON LON 251 7" Pk Bag LONX 251 12" Pic Bog Waters WideLONCD 251 CO (f| SIDECUT DB THE OBVIOUS/lba SUBURBS OF HELL SOH IXMEP 12" (P) . House SKID ROW 18 AND LIFE/Midnight/Tomodo ATLANTIC A 8883 7" Pic Bag A 8883T 12" Pic Bag A 883CO CD (W SKIN GAMES BRILLIANT SHINING/Seosong EPIC SGA 6 7" Pic Bog SCAT 6 12'- Pic Bag CDSGA 6 CD (q SPENCER, Roger GOOD OLD CORONATION STREET/lba GABLE GBL 001 7" Pic Bog (0204-58319) STEWART, Denise TAKE ME IN YOUR ARMS/|Dub| ELLORAC ELL 3 7" Pic Bog Soul ELL H 12" Pic Bog US/E) STEWART, Rod DOWNTOWN TRAIN/lba WARNER BROTHERS W 2647 7" Pk Bag W 2647T 12" Pic Bog W 2647CD CO W 2647C MC (W STONE ROSES SALLY CINNAMON/lba FM REV 36 7" Pic Bog 12REV 36 12" Pk Bag REVXD 36 CD REVMC 36 MC (BMG) STRAW, Syd THINK TOO HARD/Hatd Times VIRGIN US VUS 16 7" Pic Bag VU5T 16 12" Pic Bag If You Don't Wont My love/Racing To-VUSCD 16 CD (F) SYBIL WALK ON BY/Here Comes My Love PWL PWL 48 7" Pic Bog PWLT 48 Soul 12' Pic Bog:(P) SYLVESTER YOU MAKE ME FEEL (MIGHTYREAL) (REMIXJ/(Version)/Slai5 (Everybody Hi-nrg/Disco Is One) SOUTHBOUND SEWT 703 12" (P) 

; DESKEE LET THERE BE HOUSE (REMDQ/fVeisionl BIG ONE VBIG 19 7" Pic Bog Rap WBIG 19 12" Pk Bog (l/RT) ! DIMUCCI, Dion WRITTEN ON THE SUBWAY WALLS/inTLE STAR/KING OF.yAnd i Ihe Nighl Stood Still/Tower Of love ARISTA 112910 7" Pic Bog 662910 12" | Pic Bog (BMG) i I DOMINIQUE, Lisa ALL FALL DOWN/lba FM VHP 51 T 12 VHF 51 12" VHFXD 1 51 CO (BMG) 

i JANET JACKSON 

"ENERGY ORCHARD BELFAST/Onfe, Two, Brown Eyes MCA DMCAX 1392 CD" Special Ltd Sin Pack (F) EVERYTHING BUT THE GIRL DRMNG/Me And Bobby D BLANCO Y NEGRO NEG 40 7" Pic Bog NEG 40T 12' Pic Bag NEG 40CD CD NEG 40C MC (W) i FALL, The TELEPHONE THING/Bntish People In Hot Weather COG 1 SINISTER/PHONOGRAM SIN 4 7" Pic Bag SIN 412 12" Pic Bog (F) 1 FOUR OF US, The MARY/Possessed CBS FOUR 4 7" Pic Bag FOUR T4 12' Pic Bog CDFOUR 4 CO FOUR M4 MC (q HALL, Terry ULTRA MODERN NURSERY RHYME/Hush Hush Balloo CHRYSALIS CHS 3478 7" Pic Bag CHS 123478 12" Pic Bag Love Wll Keep Us TogetherCHSCD 3478 CD |C) HOBBS, Pool MISSING YOU/Do You Wanna Dance Girf? 1992 1992-002 7' (WW) HOMEBOY, The CONTROL YOURSELF COUSIN/(Dub) CHEQUE THIS RECORD CITB 12" (PAq ' '■! INMATES, The MOVE ON/You're Too Much SONET SON 2351 7" (SP) ' INVISION OONTBREAKTHE RUlES/(Version) DEEP HEAT DEEP 11 7"|TRC/BMG| : ISAMAR & COMPANIA AMORE SUAVE/M CYGNET CYG 3 T Pic Bog Dance/Disco I. (IRC/BMG) 
TECHNOTRONIC Featuring YA KID K GET UPl/lba TOTAL/SWANYARD SYR 8 7" Pic Bag SYRT 8 12" Pic Bag CDSYR 8 CD CASYR 8 MC (TRC/BMG) THEY MIGHT BE GIANTS BIRDHOUSE IN YOUR SOUL/Hol Cho ELEKTRA EKR 104 7" Pic Bog EKR KMT 12" Pic Bog EKR 104CD CD (W) TIMES, The MANCHESTER/!BA CREATION CRE 017 7" Pic Bag CRE 071T 12" Pic Bag CRE 071CD CD (l/RT) TRIBAL HOUSE MOTHER (AND -A-FRI-KA- (RADIO MIXKllnst) COOLTEMPO COOL 198 7" COOLX 198 12" (q 

"JACKSON, Janet COME BACK TO ME/Alrighl BREAKOUT USAD 681 12" Calen- Dance/Disco dar Poster Bag (F| JEFFERSON, Marshall MOVE YOUR BODY ('90 REMIXl/lba TRAX/RADICAL TRAJCT 4 12' (SP) JOMANDA DONT YOU WANT MY LOVE/lba RCA PB 43405 7" Pic Bag PT 43406 Dance/Disco 12" Pic Bag PD 43406 CD PK 43405 MC (BMG) VIBRATORS, The HALFWAY TO PARADISE/lbo REVOLVER REV 52 7" REV XD52 12" (l/RE). "WRECKS-N-EFFECT JUICY/(Version) MOTOWN ZK 43296 MC (BMG) Dance/Disco 
22 January 1990-26 January 1990 Single Releases; 58 Tear to Dale; 4 week :s to 26th January Single Releases:!80 See New Albums lor Distributors Codes 

* Specialize in Dance Label, Master Deal, ^ Publishing, Distribution, Import & Export to 

VALENTINE + [h; Far East t 
MUSIC CENTRE * Management 

* Licensing contact Steven Goh/Therese Yono No 1 Selegie Road & 
01'3slngaPpaorred07i8ntre * Export contact Annie Teo 

Tel: 165) 3387890 (3 lines) Telex: HS42304 VMC Facsimile: (65) 3393084 and 165) 3394558 j 
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IMPORTERS WANTED! 
& . iY in Pofcro) woi 
W— . cusfwss ex&fJtvmfo vie "one ... Oec. WooW Ite fo reprcswt '• JtatoMt. of business or frodino co. i" *" 

""" Emwetfems "{gKr-ygL." 
  

CBS Special Products has formed a new section 
to promote CD use of our vast catalogs of top 

stars, top hits—and low prices 

SEE US If MIDEM 
or CBS Special Products 51 W. 52 Street, New York, NY 10019 

Telephone; 212 445 8568 Fax: 212 445 6805 

UNITED 
IMPORTS 
IMPORTERS OF EUROPEAN AND US COMPACT DISCS FULLY COMPUTERISED COMPETITIVE PRICES 

FOR CATALOGUE AND DETAILS PHONE: 
(0603) 763157 

SUFFOLK COUHTY COUNCIL Purcbming & Supplies Service TDittER FOR THE SUPPLY Of VIDEOS, KCOfiDS,CASS£TTB &C0¥PflCT DISCS 

RECORDS EX-JUKE BOX SINGLES 1986-89, sleeved centred. 

Birmingham 820 2JE. 
ACCESS AND VISA ACCEPTED 

RECORD PARCEL 40,000 pieces (approx) New Wave, Indie Pop, Punk Iplussome County LPs|, LPs, 

220 sq ft office in studio complex available to rent nea 
include heating, lighting and cleaning. Also use of fax and photocopier. Low rent. 01-4072613 

FAX ORDER No 

Savanna 
Sounds Ltd Incorporating Bullet Records 
IPs, CDs & CASSETTES ★ OVERSTOCKS ★ DELETIONS ★ RE-ISSUES Send for list today SAVANNA SOUNDS LTD QUAKERS COPPICE, CREWE CWI1FA Phone 0270 S8932I Fox 0270 587438 

WW Think ^ 
3W display racks1 

Think.. BilQNs] 
CASH PAID 
UNWANTED STOCK ANY QUANTITY CONSIDERED DISCREET SERVICE GUARANTEED PHONE: 01-692 0372 

PA/SECRETARY 
MUSIC PUBLISHER 

SUCCESSFUL, ESTABLISHED COMPANY SEEKS PERSON WITH PUBLISHING, SHORTHAND AND WP EXPERIENCE. THE POSITION REQUIRES A PERSON CAPABLE OF WORKING ON THEIR OWN INITIATIVE WITHIN A SMALL COMPANY. 
COMPETITIVE SALARY. GOOD PROSPECTS. 

Please reply to Box No 2003 

Success Rppointments 
THE SPECIALIST RECRUITMENT 
CONSULTANCY TO THE MUSIC 

INDUSTRY 
PA TO MD £13KNEG PA PUBLISHING £n.5K SEC PA BUSINESS AFFAIRS fl2K PA 10 FIN DIR  fl2K SEC A&R MAJOR LABEL £9.5K PRESS OFFICER £NEG AAE INTERNATIONAL PROMOTIONS C0-0RDINAT0R... £14K PRODUCTION ASSIST  ENEGAAE PRODUCT MANAGER £NEG AAE SEC ADMINISTRATOR TV VIDEO CO £10K EXPERIENCED MARKETING CO ORDINATOR f:3K COPYRIGHT-ROYALTY ASSISTANTS TEMP AND PERM POSITIONS 

FOR EXPERIENCED TEMPORARY OR PERMANENT STAFF CALL GERALDINE WALPOLE OR STEVE BASKERVILLE 
01 287 7722 

Major Merchandising Company 
SALES DIHECTOE 

operation for international division PLEASE REPLY TO BOX 2002 ith full CV and letter of introduction 

International 
Promotion Manager Based in London W6 

It will certainly help 
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PROJECT CO-ORDINATOR 

Mute Records, the leading independant record label 
has a vacancy for an experienced project co-ordinator. 

As PROJECT CO-ORDINATOR you will have 
responsibility for ensuring that all projects are 

satisfactorily completed in targetted time. 
You should be able to provide plans and timetables 
that will illustrate a comprehensive overview of ail 

projects and showing the up to date position of any 
project at any time. 

You will be the primary source of information to our 
artists and all relevant personnel. 

Please send CV and introductory letter to Joyce at 
Mute Records. 429 Harrow Road, London W10 4RE. 

I 

Telephone Sales 1: 

Hanager 
- Now you're talking 

We are the market leaders on the Home Video scene. As a subsidiary of Warner Communications Inc., we distribute films on video cassette for Warner Brothers, Cannon and United Artists - in other words, some of the * most popular and successful titles on the market. Great films speak for themselves, but as an experienced telephone salesperson looking for the next step in your career, you'll know exactly how the word could be spread. You'll be armed with information; not only about the films, but about the client, our promotion plans, and how to combine these elements to maximise sales potential. You'll also be able to inspire your assistants, achieve sales goals, make telephone sales calls for Representatives when necessary - and maintain an effective administrative system. With two years' experience in a relevant telesales environment (including staff supervision) behind you, . you're positive, confident and enthusiastic. In return, we A offer a competitive salary, attractive benefits and a great working atmosphere. Jk Take your talent where it's appreciated. Write with cv and details of current salary to: Jennie Ainslie, Personnel Department, rifTP^i Warner Home Video (UK) Ltd., '5"" " ible; 
WkRNER HOME VIDEO J 

SCB immmUK fWTK* 

MUSIQ UE 
Assistant Manager 

ass 
IB MANAGER 

Ssr- LABEL MANAGER 

PUBLISHING S13k 
== 

m 
Sec skills 1 

P.O. Box No. 1992 Personnel Department, Polydor UmHed, PO Box 1421,1 Sussex Place London W6 9XS Tel: 01 846 8515 x 5341 London W69XS Tel: 
£AY^ You. fidzeA PRAT' 

TELEPHONE SALES KINGDOM RECORDS LTD. L L 1T H O S P H E R E 
TO BOOK YOUR SPACE IN 
MARKETPLACE CALL TIM ON 01-583 9199 Extn: 331 

THAT'S ENTERTAINMENT REQUIRE A 
manager/ess for our croydon store If you feel you have the relevant flair and experience to run this 5000 sq ft, Video, Compact Disc, Cassette and Record Store apply enclosing CV to: KEITH WYATT, GENERAL MANAGER, THAT'S ENTERTAINMENT, 68 HIGH STREET, CROYDON CRO 1NA. 
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name-change from European Music Distributors with a further batch of Black Lion and Candid releases. This first Eurodisc release for 1990, features reissues from the former label, by Zoe* Sims/Bob Brookmeyeev Toddy Wilson, Ben Wobster/BIH 

N I N G 

UPBEAT 
RECORDINGS 

are now solely distributed by 

DRAGONSFIRE 
A ROYAL ARRAY 
UPBEAT 

RECORDINGS 
TEL: 01-773 1223 
FAX: 01-669 6752 

.SennySMHandBvd  TheCandids — mulK-instnjmentalist-composer- arranger Erka ynday (Dreamer), plus powerful new statements from tenorist Rkky Ford (Manhattan Blues) and old-timer flirt Kodes' jeless piano-playing (Pagin' Mr belly). New Note Distribution's January release sheet embraces nine distribuled-marketed labels. From GRP, Reunion brings together Gary Scrten andPnf MaHwny, 

vocalist Karin Krog's Something Borrowed-Something New (Meantime Records), and a further welcome-back, this time to Vk Lewb' West Coast All Stars Play Holman, like the Tracey set, a MoleJazz release, both in CD and 

Harmonia Mundi's most arresting January release is Birds Of Brazil (Sungai), showcasing the tenor-saxophone artistry and Dositional gifts of Bobby 

Bobby Watoon and RkSi 

MC. 
compositior WoUiiu From Castle Communications 

of Public Access. And GRP co-boss Dave Grusin & Co unveil the choice variables of The Fabulous Baker Boys soundtrack... Corfa Bloy's celebrated Escalator Over The Hill makes a long overdue ireappearance, this time in two-CD format from the ECM stable, which ilso welcomes veteran axist-flautist Ckorios Uayd, who doesn't sound at all like a Fish Out |Of Wafer... And Corf i's equally estimable 

Harmonia Mundi first release sheet of the New Year is impressive, both in terms of size and scope. Anthony Braxton (alone, and with Max Roach) stands out among the latest from Hal Hut. Hath Oollor, the gifted miciled in Eur< 

collection of top iazz and blues — CDs and tape only — all the material having been recorded at Ronnie Scott's. Artists involved: Nina Sbnone, AH Blakay, Chat Baker, Memphis Slim, 
altoist, long domiciled in Europe, has the fine A Jazz Song Book 

Curtis MayflaM, Ray Ayors, 
railable or •mthe vocal standpi Uncoin's Abbey Sings Billie is indeed A Tribute To Billie Holliday ... SteepleChases's latest showcases leading lights from bebop-based jazz trumpeters — Rod Rodney, I drees Suiloman 

CMcoFre ' " mCm 

Taj Mahal, Chlco Frm Anita O'Day. All available on the Essential label... And the ASV 

[Concord Jazz offers artists a_ ; TTSo Puente, George 3, Chris Flary, and the [Newport Jazz Festival Allsfars... 

Chico Freeman reappears with his Black Saint album You'll Know When You Get There; that label's twin. Soul Note, has drummer    i (One Time Out), 

Group presents another of its solo jazz compilation. The latest— Hariem Lullaby, 1931/1939 — 
of the legendary Mildred Bailey's individual contributions to that genre. (Distribution: Pinnacle). West Coast jazz buffs are well served by EMI this month. End-of- 

e value-for-money CD reissues from Chariy — all on the Affinity label — featuring a trio of trombonists (Kai Winding, S3 Jaimsen, Frank Resolina), plus trumpeter Lee Morgan, singers Belly Roche/Marilyn Moore; Sara Ka & His Solar Myth Orchestra; together with another well-rounded compilation — More From The Hom/Further Adventures Of The Tenor Sax In Jazz. Also added to ChaHy's CD catalogue is Sera KspkW Lightnin' Strikes Back... And Chariy is releasing more product from the Tomato catalogue, including the New (BavoJ Brabodc Quartet Live at Montreux; and Miuluippi Fred MdSewoH's Shake 'Em On Down, A mixture of top jazz instrumental and vocal HHes co from the Polydor camp this month. Leading the pack is Bla A Louis Again, Volsl & 2, Elkj a BuEio 
January issues on the Pacific Jazz label comprise classic sessions of Califomian origin, involving 

Also from New  ,  /acoy's superb Plays Duke [Ellington collection, a welcome iddition to the CD configuration. ■ ime to Chico V first-time welcome 

ColleHo Flute Talk (with Jomos Mawton also tootin' his flute); pianist Juki Byard's Foolin' Myself; and the intriguing, eponymous From The Other Side, featuring this out-of-the-ordinary Israel-based combo. All Black Saint/Soul Note are reissues. But of vital local jazz interest. 

k (showcased apart); trumpeter Cbot Baker (The Best Of..., plus The Route, for which he shares top billing with altoist Ar r{; Richard "I 

At The Cote d'Azure, and B< Wobstor's King Of The Tenors. Support comes from The Astrad GlIboHo album, Roy Ayors' Rare and Tony Lightfeofs New Orleans Jazzmen... At last! Decca's new Limelight label is reality, after a postponement from 1989. The 
McCann, ltd in New York and Gerald Wilson's big band (Moment Of Truth) plus new recordings from the Blue Note 

initial launch offers brand new recordings featuring such luminaries as Boraray Sartor, Lionel Karaptora, Loe Kon'riz, 

POSTING RECORDS? 
Don't leave 
anything 
to chance! 
RING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS 

Thc.Onc.ytop* 
./TogtLlaui .yToge.2iiu»«uT»«Q 

——ftogc-S Promotion/-- 

-/tagc-S lntcrnotionol*_ 

TEL 0604 30034/711985 FAX 0604 72115 ATTENTION ALL RECORD STORE MANAGERS + T-SHIRT BUYERS IN THE UK. & EUROPE WE HAVE THE 'COOL ONES' FOR WINTER U2 & SIMPLE MINDS LONG SLEEVES. BON JOVI. GREENPEACE U.K.. NEW ORDER. KYLIE & JASON OVER 200 TITLES AVAILABLE. ALL LICENCED 

Contact: Kristina on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgate Street, London N6 5JL Telex: 267363. Fax: 01-341 1176 

CALENDARS Top quality Rock & Pop calendars 
50p. 

Pink Floyd and Michael Jackson + 30 other titles Minimum order £250 Tel: Brian 01-879 3349 

Info Inflotables Tamworth, Stuffs Tel 0827 54345 Fax 0837 310340 
INF® 

INFLATABLES 
POINT OF SALE DISPIAY PROMOTIONS: GIVEAWAYS ON STAGE F  

Secret Seven Design & Merchandising 
suppliers of printed and Embroidered Promotional Merchandise. T-shirts, Sweatshirts, Jackets, Caps, Badges, Sasches, Leather Jackets and specialists ir 

PLEASE ADDRESS ALL BOX NUMBER REPLIES TO; BOX No . . . MUSIC WEEK SPOTLIGHT PUBLICATIONS LTD 23-27 TUDOR STREET LONDON EC47 OHR 

FORSAir   ] 
STUDIO FOR SALE 

RICHMOND/KINGSTON AREA 
24-TRACK STUDIO FOR SALE 

two years old Total package or could be broken up Tel. 0889 270913 Fax: 0889 270031 
* AIRCONDHIONING 

Phone:01-549 0251 



JUST BEFORE Christmas we heard a whisper that there was one big deals,i" done as the Eighties drew to a dramatic i dose, the acquisition of Filmtrax was that deal (see pi) and will now be consummated in the Nineties but, as Sony trawls 1 yet another Columbia marque, it begs the question: what price would EMI put on its international rights to the Columbia trade- rnarb? And if Dooley opens a fish and chip shop on the Balls j Pond Road called Columbia, would Sony be interested in buy- ' ing it? Jwe Bunny company Music Factory is said to be - t burrowing Down Under to snap up Filmtrax's Australian sub- sidiary J&8 Records. Could David Simone end up at Motown in an international role? ... Cough up Rob Dickins, who bet Paul Russell that the Madonna album would go triple platinum J- , by Christmas... Phil Collins' chart topper sold a million copies V j in five weeks — faster than any album known to man, we 0" (believe ... Kylie's Tears On My Pillow is SAW's fiftieth top f 10 hit in just over five years and, if that wasn't enough, they ore getting close to their one hundreth single to make the Top j 75. Well done, chaps... Pete Waterman has just bought PRT's studio equipment, and the services of prized studio manager Malcolm Davies, and the closure of the studio represents the end of the last vestige of profile for PRT in the music industry ... Adding to the CD pricing debate, PWL's Tilly Rutherford i says of Kylie and Jason's best-sellers, dealer-priced at £6.69, "we have no intention of increasing our prices — this is thanks to the incredible dealer support we nave received"... George Kimplon-Howe has been made a director at Pinnacle ... 
IF YOU'RE at Midem next week, don't try to park your truck under the Palais on Monday night as the loading bay is being 

lion rock and World Music, with Youssou N'Dour topping the bill on the opening night .,. Neat Records' Dave Wood is delighted to have been elevated to a knighthood by the Midem organisation, being addressed "Dear Sir Wood" in a letter from Paris ... Sad to report the sudden death of Alan Campion, 41, who started off his career at EMI and was laf- fedy a partner in GOSH Sales and Distribution ... Shows our readers use every bit of Music Week; apparently the sachet of Andrew's attached to Andy's Records' clever Christmas ad was much in demand at Island's Christmas party ... Many thanks to BMG/RCA, Sarm, John Kennedy, LOE Entertain- ments and Castle Communications who helped to raise more than £2,300 for Music Therapy in lieu of sending Christmas cards... While Our Price ana Record Tokens battle it out (see p4), we hear of several enterprising indies near Our Price outlets who have pot up signs saying, effectively; Bring 'em 

HANDLE RECRUITMENT 

THE FIRST NAME 

CALL STELLA WALKER 
JJ 

Handle 
Recruitment 

10 New Bond St, London W1 
01-493 1184 

HERALDING THE angel; BMG and Eastender star SUPPER'S READY: We're Going To Eat You si Sophie Lawrence hosts the world premiere of The EMI Music Publishing. Angel And The Soldier Boy film. 

GIVE ME your bread!: Peter    Howitt, star of BBC TV's Bread, helps raise money for the Terence Higgins Trust at Virgin Megastore PLATINUM BOX: RCA congratulates in London. Ride On Time single, Black Box on the succes 
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