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LISA STANSFIELD live together cnew version) 
OUT NEXT WEEK ON 7 , 12 & CASSETTE SINGLE (ALSO NEW TRACK "SING IT" ON ALL FORMATS) 

Nominated for two "Brits" Awards BEST BRITISH FEMALE ARTIST and BEST BRITISH NEWCOMER. ORDER NOW FROM BMG TELESALES ON 021 SOO 567S OH YOUR CONTACT PROMOTION'S REPRESENTATIVE. 
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THE FIRST ITALIAN 
HOUSE STORMER OF 
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ON THE STREETS NOW! 
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Conservatoire Musicale Proudly Presents 
The l-'irsr l;ivc Titles In 

The Cameo Collection 
A Selection of Popular Classics 

CO CAMCOD 8001 CASS CAMCOK 8001 CD CAMCOD 8002 CASS CAMCOK 8002 

CO CAMCOD 8003 CASS CAMCOK 8003 

U 

CD CAMCOD 8004 .. CASS CAMCOKr 8004 CD CAMCOD 8005 CASS CAMCOK 8005 

Order from Big Wave Telesales (01) 944 0010 
Distributed in the U K by BMG 
Contact MIDEM Stand 1129 
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Dealer fined £200 for 

handling stolen goods 
\ DEALER in Gloucestershire has album, Cheltenham Magistrates "He admitted knowing the tape 
  ■ ms&m 

Taking the 
wrong track 
on CD prices 
This letter was sent to — and ap- peared in — The Guardian. It is a criticism of that newspaper's of the CD pricing 
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this industry who would say thQt there is nothing wrong with that view. Good luck to them, but the BPI should not try to deny that this view exists. WEA and PolyGram have both demonstrated that CDs can be sold at a dealer price of around £6.50. The fact that almost every other distributor stuck to £7.29 proves that Which? were basically correct. Most dealers agree that a retail point of less than £10.00 
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I 
• EXTENSIVE press and radio promotion plus o London PA has been co-ordinated by Virgin Vision to support the release of Bitter Suite, a 68-minute video featuring Scottish soulsters Hue And Cry. Shot at the duo's acoustic Renfrew Ferry gig lost September, Bitter Suite follows the release of the band's eponymous third album. Among the 13 classics, B-sides and popular 45s performed with just vocal and piano accompani- ment are Elvis Coslello's Ship- building, Kate Bush's The Man With A Child In His Eyes and the jazz classic Round Midnight. Images of Glasgow are mixed 

SUITE THINGS: Hue And Cry with some of the live shots while four promotional videos — Ordi- nary Angel, Looking For Linda, Violently and Sweet Invisibility — are also included. Bitter Suite is released on Jan- uary 26 with a £6.95 dealer price. 

MUSIC VI DEO 
Dsscrtplion (uichs) Tlminfli, Dealer Pric® 

1 , „ PHIL COLLINS: Singles Collection 1 ^ " Compilation (14 trads)/55Sin/£6.95 WD^" g , 8 KYLIE MINOGUE: Kylie The Videos 2 L 1 " Compilation (4 tracb|/22mW£6.25 PWL VHP? g, 7n JASON DONOVAN: Jason The Videos PWL U Compilation (4 trocbl/l 9min/£6.25 VHF7 4 , 7 WET WET WET: In The Park Live ^ ' Uve(lIlracb|/lKr/£6.95 PMV/Channel 5 CFV10072 r, 7 BON JOVI: New Jersey 3 4 ' Compilation (7 Iracb)/25min/£i5.95 PMV/Channel 5 CFV 08892 i , o DURAN DURAN: Decade 0 0 0 Compilation (14 liacb)/I hr 10min/£6.50 PMI MVP 9911973 710 „ DANIEL O'DONNELL: Thoughts Of Home Telstar /IU 14 Compilation(13tracb)/52min/£6.95 TVE 1007 o 7 ,, QUEEN: We Will Rock You Music Club/Video Col 0' 14 ljve(21lracbyihr30min/£3.47 MC2032 1 Oo ,a PINK FLOYD: The Wall ' V ly Compilation/I hr 35min/£6.95 PMV/Channel 5 CFV 08762 
inn ,n U2; Rattle And Hum 1" " 4J live (21 trocb)/! hr 36min/£8.34 CIC VHR2308 it 8 ,, KYLIE MINOGUE: Kylie The Videos 11 '' 04 Compilation (5 tracb)/20min/£6.25 PWL VHF3 19,0 , ROY ORBISON&THE CANDY MEN Music Club/Video Col 'i/U 4 Live (9 lTacb)/25min/£3.47 MC2000 llNEWi THE SHADOWS; At Their Very Best I6NCW 1 Live (16 IrocbJ/l hr/£6.95 PMV/Channel 5 CFV10082 iz,, , IRON MAIDEN; Maiden England 1,14 J live (15 Iracbl/l hr 40min/£8.47 PMI MVN 9911953 ic , NEIL DIAMOND: Greatest Hits Live 13 live (19 Iracbl/l hr/£6.95 CMV 490142 it,, 7 ERASURE;Innocents l0'J ' Live(14tracb)/56min/£6.95 Virgin WD 491 17,0 7 TRANSVISION VAMP; Velveteen Singles MCA/Channel 5 ,/l5 ' Compilation[4lracb)/23min/£556 MCV9002 io,, 7 BOBBY BROWN: His Prerogative l0l/ ' Compilation(8tracb)/lhr/£6.95 MCA/Channel 5 MCV9001 in,, , FOSTER AND ALLEN: The Magic Of. 4 Compilation(15lrada)/lhr6min/£6.95 svste gn , GLORIA ESTEFAN: Homecoming Concert CMV /U " 1 Live(15tracbj/lhr20min/£8.34 490172 g BPI. Compiled by Gallup for BPI, Music Weak and BBC 

Geoghegan steers Thorn 

and Watts' Driving promo 
by Selina Webb M-OCEAN DIRECTOR Michael Geoghegan returns to the style of his acclaimed work with Enya for Driving, the new release from WEA's Everything But The Girl. The animated video was created over three months from more than 6,000 hand-touched prints and colour xeroxes. Thom and Watts are presented performing against a background of motor-driven stills of Calitomian desert landscapes, railway junctions, Roman friezes and tropical fish. The ubiquitous Geoghegan has also recently com- pleted promos for Del Amitri, East Of Eden, Fish and Danny Wilson. • Geoghegan and Howard Greenhalgh have been joined on the M-Ocean roster by Klaus Witting, a graduate of the Royal College Of Art film department. Wilting's showreel includes the new Mobil Oil ad and work on Channel Fouris Big World. 

W 
VARIOUS: Electronic Body Mu- 

Comment: The rise of New Beat in the late Eighties — the offspring of punk and industrial funk — seemed destined to be restricted to clubs and poorly-lit bedrooms. It has spawned some imagin- ative and creative talent. Front 242 and Nilzer Ebb, for instance, came as close as possible to making the club crossover without selling out. It also attracted some publicity to long-serving forerunners of the genre like Skinny Puppy from Canada and the Revolting Cocks. Unfortunately, this video does little to acknowledge these artists and merely compiles promos associat- ed with the genre that the more hardcore elements of New Beat became — electronic body music. Of the 14 promos most are ex- tremely feeble attempts at sound and visual sampling. Only Front 242's Headhunter (directed by Anton Corbijn and Skinny Pupjjyjs 

Sales forecast; A dull and predid- 72 min- able collection that fails to highlight the creative talent of the leading practitioners of the genre. NR 
HARD 'N' HEAVY VOLUME 5. Picture Music International. MFV 9911033. Running time: 80 min- utes. Dealer price: £6.50 Comment: This series has rapidly established its own fan-base with its interview-and-music melange. Featured acts in this episode are Skid Row, Steve Jones and The Cult plus WASP'S Blackie Lawless telling a very funny story (worth the money on its own). However, of deep concern are the animated links. These invariably show an archetypal headbanger decapitat- ing, drowning and otherwise muti- lating a stereotypical middle-aged bloke. I find this unhealthy in its ex- pressions of violence and the dis- missal of anybody who doesn't wear leather as anti-rock. Sales forecast; Probably slightly higher than Volume 4 and slightly less than Volume 6. J C-M 

JOE LONGTHORNE. The Singer. Telstar Video. TVE 1010. Running lime: 52 minutes. Dealer price: £6.95. Comment: What is it about this man that makes him so popular, particularly north of Watford? The answer, obvious from watching this Cerformance video, is that it must e related to the Kylie and Jason syndrome. After watching Longthon ' ' '' 

from I'm So Excited to Bridge Over Troubled Water— Longthome ap- pears less formularised than Donovan. The only formula that seems to be required by his fans is to trot out the old favourites. Sales forecast: Once people are aware of this pleasant, if rather predictable, video then big busi- ness is ensured. NK 

TUtyMmmi 

RELEASE DATE; 2 FEBRUARY 1990 RUNNING TIME: 92 MINS APPROX DP: £6.95 WD 621 ORDER NOW ON THE WD HOTLINE 01-968 3333 A 
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We're Glad 

That Christopher Columbus Proved 
The World Was Round. 

Columbus is one of PDO's special heroes. He showed sceptics his stern, voyaged paradoxically West to seek the East and ipened up a New World. 
We also sailed away from conventional wisdom and invented the Compact Disc to store moving pictures and digitally coded music which could be released at will via a laser beam. 

Without Columbus's discovery ours would have had little purpose. 
New York, New York wouldn't be a wonderful town, there would be no Beale Street and no Blues, no Thomas Alva Edison and no phonograph. 

And with no recorded music, the USA, Europe and Japan would not be celebrating the 112th anniversary of Edison's $18 invention by spending $10 billion on 650 million CD's this year. 
We feed this demand from PDO plants in England, France, Germany and the USA, with single country or multi-country mastering, repli- cation, 6-colour on-disc art, packaging, distribution and promotion. 

So at the head of the industry we created, with state of the art product, manufacturing facilities and service levels, is PDO satisfied? 
No. From Compact Disc, through CD Rom, CD Video and Interactive Compact Disc, PDO's R&D crews voyage on towards further discoveries. 

I Meantime, telephone Roger Twynham on 01 948 7368 Ip. (courtesy of another great discoverer, Alexander Graham Bell) for the best Compact Disc product and service package in the ■HV Known World. ijlu 

The Compact Discoverers 



J A & R INDIES 

by Dave Henderson VON MAGNET start the new decade as they ended the Eighties with a loud, rhythmic mix of styles from ^all over 
ing syncopated synth loop. Their Alma 
through Revolver. Sung in several other languages (other than English 
bits, it's certainly one of the most hyp- 

cm the Midnight label through AP 

Al nwi ck "AnT'Tyn e" Th 1° bac c'a ta'- logue of the poppier-than-thou La Di Da label can now be grabbed from Nightshift and the Cartel, the three 
Steps EP —Say What You Feel EP. tinues to flourish and no- 

compilation CD, Totally Wired 

BLUES REVIVALISTS get ready for a 
And first up is a classic 1981 record- 

THE CHARLATANS: this one could be big ing which brings together guitarist Nightshift and the Cartel. Originally iohrmy Wkrter and Umlo John scheduled for late last year through Tumor. The set is available on both the now defunct Fast Forward dis- vinyl and CD on the New Rose sub- tribution outlet, ifs an album of perfect sidiary Fan Club, which is distributed modem pop. Don't be put off by the by APT. There's two new album/CD garish sleeve. 
self and the/re Mflco McUtrtodc's THERE'S CERTAINLY a bit of interest mini-album Tightropewalker and Ell- in Tho Chartatans at the moment lot Murphy's Hotpoint-Live In Swit- with several of the rock weeklies pick- zeriand. Both of these are distributed ing up on them as a potential tip for through Pinnacle. the Nineties. Their debut single on Dead Good, a 12-inch only, is now out through Nine Mile and tne Cartel and one listen to Indian Rope will tell you that these chaps are taking last year's groundwork of The Stone Roses and The Inspiral Carpets a few stages further. An almost jazz drum sound is topped with a quirky key- board sound and a yocal phrasing that's so catchy you'll just have to play it again. If this is anything to go by (although one track does not a mega album deal make). The Charlatan: 

bum With me okuiui through APT it feature Sixties items including I   Peace Perfect Peace and Lion Of Judah. Carter The Umtoppoble Sex Machine release their debut al- bum 101 Damnations on Big Cat through Rough Trade and the Cartel, 
. album •'s This Stran 
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'PARADISE LOST' gpo43/gpot43 
TAKEN FROM THE ALBUM 
'SPIN' :d format acme 22, 
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AND, F1 still kee) Whh-'s seven and 12-inch single Si'x Slnng Street on Cooking Vinyl, Ihrough Revolver, Loop's A Gilded Eternity album on Situalion Tw< through Rough Trade and the Cartel Manr Ooo. Round's debut albun 70 Suns In The Sky on the Lively Ar iabel through APT, SllvarfUi's TP/ 
Hehio 1° fr°U3 So.ul,,em 0"d Wl 
HonsOfAff Pinnacle. 
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THE MOST POWERFUL FORCE 
IN TV MARKETING 

into the 90s 

THE VERY BEST OF ELO 
THE GREATEST LOVE 3 

THE GREATEST HITS OF 89 
MICHAEL CRAWFORD 
BONNIE & MEATLOAF 

"k TELSTAR RECORDS - NO.1 LABEL OCT - DEC 1989 
k TELSTAR RECORDS (IRL) - TOP LABEL IN IRELAND 1989 
k TELSTAR RECORDS (FRANCE) - N0.1 ALBUM JAN 1990 

MOTOWN HEARTBREAKERS 



MARKET SURVEY 

0CT-DEO9W 

TV power places 

Telstar on top 

is sharply defined by the quarter market survey figures. Telstads hectic release schedule plus concentrated and expensive media campaigns bought it 7.9 per cent of the albums market and took it to top slot in the albums labels category ahead of EMI. The highest independent in that section was the Kylie Minogue and Jason Donovan- inspired PWL Its 3.6 per cent of the market was higher than its 3.1 per cent share of singles, and that throws new light on company head Pete Waterman's protestation of: "We're just a singles company." The rise of Music Factory is again marked. On one product — Jive Bunny — it has achieved enough to rise from being unquoted a year ago to being the second-most successful singles label in the country behind CBS. Lisa Stansfield's number one success meant that Arista took 

* ^ 

PHIL COLLINS: Virgin's star player 
a fop five position in the singles labels category after a period languishing among the 

Phil Collins was the star as far as Virgin was concerned. His album and attendant single meant that the company made 
to finish as third-place singles label and fourth-place albums label. PolyGram's success as top albums and singles company was again achieved without spectacular placings from its constituent labels. The highest any of its maraues could muster was Polydor's seventh in the albums labels category. Beneath PolyGram's pre-eminence in distribution, the indies are waging their own contest. However, largely because of PWL's presence in its warehouse, Pinnacle was the leader in both singles and albums with, in each case, more than twice the market share of its nearest indie rival, the Cartel. 

Hie graphs on these pages were prepared from statistics supplied by Gallup based on a weekly sample of sales through 500 record shops in the UK. Albums are those priced at £2 and over. The 1989 market survey marks th " 1 

LEADING COMPANIES /o 

I * 

ALBUMS 
LEADING COMPANIES % 

11||| 13.2 

B29 

1 Jive Bunny & The Mastermi; 2 Band Aid II 3 Lisa Stansfield 4 New Kids On The Block 5 Milli Vanilli 6 Linda Ronstadt featuring Ac 

1 Stock Aitken Waterman 2 Andy Picldes/Les Hemstock 3 Ian Devaney/Andy Moms 4 Frank Parian 5 Andy PicUes/lan Morcjan 
7 Peter Asher/StevenTyrell 8 Groove Groove Melody 9 Clous Zundel 10 Double Trouble & The Rebel MC 

1 That's What I Like, Jive Bunny & The 6 Don't Know Much, Linda Ronstadt Mastermixers, Music Factory Dance featuring Aaron Neville. Elektra 
AVI u 8nwf/DW| j C',ris,mas?' Band 7 Let's Party, Jive Bunny II, PWLTPolydor 3 All Around The World Li Stansfield, Arista 4 You Got It (The Right Stuff), New Kids On The Block, CBS w.,l,,GonnaWi» You, Milli Vanilli, Cooltompo/Chrysalis 

Mastermixers, Music Factory Dane 8 Street Tuff, Double Trouble & The Rebel MC, Desire 9 Ride On Time, Black Box, deConslrudion/RCA 10 Lambada, Kaoma, CBS 
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LEADING LABELS % 
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ALBUMS CHART PERFORMANCE 
TOP 10 COMPILATIONS TOP 10 ALBUMS 

1 Phil Collins 2 KylieMinogue 3 Chris Rec 4 Tina Turner 5 Jive Bunny & The 
7 Jason Donovan 8 Gloria Eslefan 9 Lisa Slansfield 10 Chris De Burgh 

1 Stock Ailiten 2 Phil Collins/H. 3 Chris Rea/Jon 4 The Maslermixers 5 Gareth Jones/Mark Sounders/Erasure 6 Gloria Eslefan Jr/Casas/Oslwald 7 Ian Devone^r/Andy Morris/Coldcut 
9 Kale Bush 10 Tears For Fears/Dave Bascombe 

1 Now 161, EMI/Virgin/PolyGram 2 Monster Hits, CBSAVEA/BMG 3 It's Christmas, EMI 4 No I's Of The 80's, Telstar 5 Smash Hits Party '89, Dover/Chrysalis 6 The 80's Album Of The Decade, EMI 7 Deep Heat 1989, Telstar 8 The Greatest Love 3, Telstar 9 Greatest Hits Of 1989, Telstar 10 The Right Stuff — Remix 89, Stylus 

1 ... But Seriously, Phil Collins, Virgin 2 Enjoy Yourself, Kylie Minogue, PWL 3 The Road To Hell, Chris Rea, WEA 4 Now 161, Various, EMI/Virgin/PolyGram 5 Foreign Affair, Tina Turner, Capitol 10 O 6 Jive Bunny — The Album, Jive Bunny E( & The Maslermixers, Telstar 

CBSAVEA/BMG Wildl, Erasure, M Ten Good Reason 
3loria Estefan, 

MUSIC WEEK 27 JANUARY, 1990 



EKfKf s Q y « 

m i 

Melody toughens up for 

launch with Mr Tutti Frutti 

ss ssssi 
WIHisiniHaf plans 

11 
t:- 9*J. of putting in 

lii": 

  
rrrirar ssm^ 
mmm mm sm^ 

Hsrli kmm 

s- 

* 
i SA 

iiS 
i cz 

iri 

SSHtSr^ 
li 

pgliiss 

5B5*SE frequency. Managing director Pat- • BRAUN HAS renewed its ad- 
iS^ToJ^r?'5 aB9raun 

MUSIC WEEK 27 JANUARY, 1' 



Streets ahead 
by Ian Gittins ■ RANSFERRING MUSIC to , oireei-roner, or course is a s TV screen has never high-profile TV exec a familiar 

with a complete package." it-Porter, of course, is a 

■:r 

a wide range of 1989's mu ceTV?ny 

^ndie 

about wnto reDoefeshe0'thi,nSirnshe's 
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S T A T I 0 PROFILE 

S^rirs^dds 
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GMR DEVELOPED 
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FAST EDDIE'S 
SMASH HIT in America 

"MOST WANTED" 

★★★★★★★★★★★★★★ 
TYREE 

"LET THE MUSIC 
TAKE CONTROL" 

★★★★★★★★★★★★★★ 
STERLING VOID 
"SET ME FREE" 

★****★***★**★★ 
JOE SMOOTH 
"THEY WANT 
TO BE FREE" 

27 JANUARY, 1990 



FROM THE ROAD TO HELL ... 

... TELL ME THERE'S A HEAVEN 

'THE ROAD TO HELL' UK SALES NOW 
EXCEED 1,000,000 UNITS. 

'TELL ME THERE'S A HEAVEN' IS RELEASED 
AS A SINGLE BY POPULAR DEMAND, 

HAVING RECEIVED EXTENSIVE AIRPLAY 
FROM THE ALBUM AND EMERGED AS 

A LIVE FAVOURITE FROM THE RECENT UK CONCERTS. 

CHRIS REA RETURNS FOR FURTHER GIGS 
IN MARCH. 

1 SHEPTON MALLET 
/Showering Pavilion 
4 GLASGOW/SECC 
5 GLASGOW/SECC 

6 BIRMINGHAM/NEC 
8 LONDON/WEMBLEY 

TELL ME THERE'S A HEAVEN 
AVAILABLE ON 
7"/12"/CD/CASS 
(YZ 455-T-CD-C) 

ER-f ROM THE WEA TELE-OHOER DESK ON OT 



1 © [p • ^ ^ * S) Records to be featured on this week's Top Of The Pops 
p ^ i (WEEK 3) ^ ^ 
TITLES A-Z (WRITERS) 

71  36 

D M @ 1 1 B g 

jlO ^ i^ire 
.6663 THE TOP 5 AMERICAN SINGLE : T:^ NOW AVAILABLE HERE 

M?ss 

Saigon 

THE LAST NIGHT OT THE WORLD 
Leu Snloni::! & Simon BQwjn.tii 

cir.r 7.7/ Q T/CO/(r DISTRIBUTED BY WEA RECORDS LTD ®A WARNER COMMUNICATIONS CO. ORDER FROM THE WEA TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR WEA SALESPERSON 
1 l"1*17-"" N-MtWrW, fUifll R ^ Arti., IFYoAto^l PublAm (IfVl/ 
1 , , TEARS ON MY PILLOW 0 pmminii7|P| V*;2 2 Kylie Minogue (Stock/Ailken/Waterman) Sovereign Music (Leosong) (f) 

DISTRIBUTED BY WEA RECORDS LTD.® A WARNER COMMUNICATIONS CO. DRDER FROM THE WEA TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR WEA SALESPERSON 
oo o 'N PRIVATE PoHophooelUjR6234(E) 

39 G21 ffiSf^'Loughlin, CoHin Music ^Wlm48ffl 

a , „ HANGIN'TOUGH CBSBLOCKfI)3(Cl A 1 8 New Kids On The Block (Maurice Slaw) EMI Music ® . wj , NOTHING COMPARES 2 U Ensign/awsolisENYK)630(C) 40 ^ ^S^S^Ent. « „ , INNACITY MAMMA Circa/VirginyS(D42(F) 
* . , TOUCH ME 4th+B'woy/lsIand(121BRW157 (F) J 49ers (Gianfranco BortoloHi) Copyright Canlrol 

5^4Ev8r Hopp"n ■11 31 6 Neneh Cherry (Dynomic Duo) Virgin Music/EMI Music 
ss M „ , QUEEN OF THE NEW YEAR CBS DEAC(1) 11 (C) 12 24 4 Deacon Bluo (Wame Livesoy) ATV Music/EMI Music ® 

B , , GOT TO HAVE YOUR LOVE C=piiol|121CL559|C| » 4 - Mantronix (lealuring Wondress) |Manlronik) EMI Music 
70  n *M , DOWNTOWN TRAIN Worn., Broth.™W2647(D (W) 13 49 3 Rod Slewort (Trevor Horn) Womer Chappell Music 1 A ,, , COULD HAVE TOLD YOU SO Epic HALO(T) 2(C) W 13 6 Halo James (Bob Sargeanl) MCA Music ® mji rm HELLO wearz426(i) (w) Beloved (Martyn Phillips) Virgin Music •» 5 , YOU MAKE ME FEEL (MIGHTY REAL) London 10N(X) 249(F) I # 5 3 Jimmy Somerville (Stephen Hague) I.Q. Music ® gmt^torneorBXaww.) 11 ^ 1 

ABrtWI COME BACK TO ME Br.okout/AiM USAm 681 (t) I'M J01,e| Jackson (Jimmy Jam/Terry Lewis) EMI Music/Copyright Control 
O , - PUT YOUR HANDS TOGETHER Krc/LondonFIX) 124(F) ! O 7 4 DMab/NuH Juice (Danny D) EMI/Mighty Three/Island/Slam Jam Music MJL, „ , SALLY CINNAMON Block/FM.I!.vob.r(12|REV36(BMG| HIO 55 3 The Stone Roses (Simon/The Stone Roses) Zomba Music 

! A in o GOING BACK TO MY ROOTS/RICH IN..,Rumour RUMAS9 (RUttAX9| (BMG) y 10 8 FPI Proiect/Sharon Dee Clarke (Various) A) EMI AA) Rumour : 47IM1 DEPIn,/Virgin DEP34,12) (F) 
1A o in GOTTOGET Arista 112696(12'-612696)(BMC) IW 8,0 Rob V Rax leat. Leila K (Rob V Rax/Bomkrash) Telegram/Misty x«lO „ FOOLS GOLD/WHAT THE WORLD IS ... Silvertone OREm 13 |P| |10 47 '0 The Stone Roses (John Leckie) Zomba Music ® 
*f , „ GET A LIFE 0 10/ViroinTEN(X)284(F) II 88 Soul II Soul [Jaxxie B/N. Hooper) Jaxxie B/Virgin/Soul 11 Soul ® Jlt% YOU GOT IT (THE RIGHT STUFF) • aSBlOCKm2|C) 119 39 12 New Kids On The Block (Maerice Storr/Michael Jonxun) EMI Music ® ac® „ , N-R-G MCAMCA(T) 1386(F) lA 27 2 Adamski (Adamski) MCA Music CA ,x n SIT AND WAIT - Circa/Virgin YRfl) 40 (F) 9W 34 8 Sydney Youngblood (Clous Zundel) Virgin Music ® 
It ,o , NO MORE MR. NICE GUY sex(12|SBK(P|4|E) lw» 18 3 Megadeth (Desmond Child/Dave Mustaine) EMI Music £SLS,n/Dusi_.7e ei xo , COMEBACKBABY Mercur(/PhonoaioniDRN(SF|2|l2||F) 51 49 2 Dan Reed Network (Nile Rodgers/Don Reed) PolyGram Music 
1A. in , HEYYOU PorlophoneRG6241 (12'-12RP6241}(EJ , : l»t " 4 The Quireboys (Jim Cregan/George Tutko) PolyGram Music ® Bt ,n x WORDS Island (12)15 450 |F| 52 38 4 The Christians (Laurie Latham) 10 Music 
IE nn , MORE THAN YOU KNOW CB5655526 7(12--6S552661|q » 23 3 Mortika (Michael Jay) Famous Wamor Chappell/MCA Music Wlih hWoJd^oi. Down wLte Me F«l (SSghl/ 

fohiS^ISiS/Soe.U-?? 53 Bt o YOU SURROUND ME Mui.|l2|MUIE99!l/RT) 53 38 8 Erasure (Jones/Saunders/Erosure) Sonet-Musical Moments/Andy Bell 
1A no n 1 CALLED U Ktr/LondonFIX) 123(F) . IO 20 3 Lil Louis (lil Louis) Seven Days/London Music BAnrni DRIVING bianco y negro/WEA NEG 40(1) (W) 51 IdJJ Everything But The Girl (Tommy lipumo) Complete Music 
WT „ „ WHEN YOU COME BACK TO ME • PWLPWl(T)44|P) Er 9 8 Jason Donovan (Stock/Ailken/Waterman) All Boys Music ® BE x, , TO KNOW SOMEONE DEEPLY IS TO KNOW... CBSTRENI(T)6|C1 55 44 2 Terence Trent D'Arby (Terence Trent D'Arby) Young Terence/Virgin ® 
IS nx , WELCOME TO THE TERRORDOME D.I Jam 655476 0(12--655476 8) (d IO 26 2 Public Enemy (Hank Shacklee) Nia Music/Island Music THE WEX? 25 Bit nT71 BAD LOVE Ouck/Wamer Brothers W2644(1) (W) 50 111411 Eric Clapton (Ross Tilelman) EC Music/Womer Chappell Music 
IO no n WELCOME l(rf/UndonF(X| 126(6), I ar 28 2 Gino Latino (Jovanotti) Copyright Control 77 67 ^M^L^Ww.kww.amnass,^ B-T xx . HIGHER THAN HEAVEN Virgin 1(5(7) 1228(F) 57 75 2 Age 01 Chance (Clif Bridgen/Age Of Chance) Virgin Music 
20 6 THElMAG^CNUMBER/m | & ^ ^ B^UIe/Tommy Boy BLR 14(1) (l/RT) 78 - BO rm TELEPHONETHING CogSmiiter/PkonogromSIN4(12)(F) 58 The Fall (Coldcul) Warner doppell/Just Isn't/Big Life 
M LAMBADA CBS6S50117|I2--6550118)(C|. 21 15 45 Kaoma (Jean-Claude Bonavenlure) EMI Music ® 80 • ■°?°.77IN';g4!B'-riYys^i,'f" Efffi , WE ALMOST GOT IT TOGETHER WEA rz443(1) (W) 59 52 3 TanilaT!karGm(PolerVanHooko/Rod Argent.) Warner Chappell Music 

jw* ,, 0 LISTEN TO YOUR HEART Chrysolis CHS (12)3465 (C) ^2 14 8 Sonio (Stock/Ailken/Waterman) All Boys Music 
mm , , NOTHING EVER HAPPENS AlMAM|y|536(F|: 

8Y 78 L"-SI1?" Ce-pi I-.J74" ""rnrrr Hi jr. An , 1 DON'T WANNA LOSE YOU Cnpiiol|12|Cl553|El :OW 45 11 Tina Tomer (Dovies/lyle/Hammond) Empire/Rondor/Good Single ® « AIN'T NO STOPPIN' US NOW Cold Oullin'/WomerB.W 2635(1) |W) 20 48 3 Del Amitri (Hugh Jones) PolyGram Music 
t-dl -x , INSTANT REPLAY 1 2«# 44 2 Yell! (Nigel Wright) EMI Music 84 ■ KC^«.!».,awn!vo>w.n",MaK,W 51 44 3 Big Doddy Kone (Prince Paul) Copyright Conlrol 

A'ir-rt DANCANDO LAMBADA CBS 655235 7 (12-455235 8) |ci (^52 P3 Kaoma (Jean-Claude Bonovenlure) no publisher credited 
MM ,, . 20 SECONDS TO COMPLY Too,To™,7nT019(12--Tn019)(PACl 25 " 8 Silver Bullet (Ben Chapman) Wild Music 8® - aai s (i nfcsw 10 ; Jt-* r^,-, BELFAST MCAMCAfT) 1392(Fj 03 '1'8 Energy Orchard (Mick Glossop) Virgin Music 
t*. rm 1 WISH IT WOULD RAIN DOWN , Yi^inYSD) 1240(F)! 26 I2321 Phil Collins (Phil Collins/Hugh Padgham) Phil Collins/Hit & Run 88 72 yPt.tN THE NIGHT COMES Ogel.llXamin A A x. x BIG WEDGE EMI|12)EMI2S|E) Ol 34 4 Fish (Jon Kelly) Fishy Music/Hil & Run 
MM. ,, , I'LL BE GOOD TO YOU Q«..l/WotmrBrolh.r,W2697(T)[W): 27 33 3 Quincy Jones feat. Ray diaries & Chaka Khan (Jones) Wamor C. 89 ■ ^^riU^GIIARD^^ ABwrnn, JUST WANNA TOUCH ME Ufban/PolydotURBp()46(Fj 05 liliil Fidelfatti (ealuring RonneHe (FidellaHi) Copyright Control 
MM , , DEAR JESSIE O Sire W2648m (W): 28 14 7 Madonna (Modonno/Palrick Leonard) Wamor Chappell Music ® 91 m TmmiD LOVE iiefu's riws- tnjior i yun A A „ x DO THEY KNOW IT'S CHRISTMAS? • PWL/Polvdor FEED 2(F) OO 32 4 Band Aid II (Stock/Aitken/Watermon) Womer Chappell Music ® 
MM „ , BUTTERFLY ON AWHEEL M.rcv^/Phon«groo,HYTH(X|8(F|: 29 12 3 The Mission (Tim Polmer) BMG Music 93 93 AT , . DONALD WHERE'S YOUR TROOSERS? 0 Stone SON|L)2353 (SP| 07 43 8 Andy Stewart (Waller J Ridley) Kerr's Music Corp 
MM JUICY Motown ZB 43295 |12'-ZT 43296) (BMG) w*%) 37 3 Wrecks-N-EHect (Riloy/Wrocks-N-EHect) Col-Geno/Virgin/Fresh Air AO x, . IT'S GONNA BE ALRIGHT RTSft) 7 (BMG) OO 57 3 Ruby Turner (LorisHolland/Jolyon Skinner) Zomba Music 

M<| , , THE FACE Idond |12|IS 444(F): 31 40 3 And Why Not? (Alan Shacklock) Island Music 90 - £,iwm«oew5lli!Si2.''""ra:" An X, x LOVE ON LOVE MemFrol.inA(irginFROT3(121|F| , 09 47 2 E-Zee Possce/Dr. Mouthquuke (J. Heoly) Chrysolis/Cop. Con./Virgin 
ttrrrm HAPPEN1N'ALL OVER AGAIN Supr™,SUPEmi59(P) 32 ESI Lon„ie Gort|or, (Stock/Aitken/Watermon) All Boys Music 97 83 Tn x, ,x DON'TKNOWMUCH 0 El.ktraEKRloimjW) 70 81 12 Linda Ronstadl leal. Aaron Neville (P. Asher/S. Tyrell) ATV/MCA ® j 
MM , WAS THAT ALL IT WAS Syncopol./£MI(12ISY32(E) 33 42 2 Kym Maxollo (Marshall Jefferson) Mighty Three Music/Island Music S pi T% ,, ,, ALL AROUND THE WORLD • Ari,lall2693(12-4I2693)18MG1 71 71 14 Lisa Stansfield (Ian Devoney/Andy Morris) BMG Music 
MM MADCHESTERRAVEON Focto7FAC242R7(I2-.FAC242R)(P| 25 10 Happy Mondays (Martin Honnett) London Music rm RIDEEP Creation.|CRE072T||l/in| 7 A IfDJ Ride (Calvin and Alon) Copyright Control 
me , GFTTING AWAY WITH IT FocmryFAC2577(12^057)jP) 35 21 7 Electronic (B. Sumner/J. Marr/N. Tennonl) Warner C/Cage/10 Music 

WPLAIINUH .OOID^ 0 SILVER : Tm 5, THEEVEOFTHEWAR(liebriindRemix)CBS6551267(6551266)|C) ! 70 8310 Jeff Wayne (JeH Wayne/Ben Liebrond) Copyright Conlrol 
mm a JUST LIKE JESSE JAMES Geflen CEF 69(1) (W) 30 41 3 der (Desmond Child) EMI Music •M- X X FURTHER ADVENTURES OF NORTH deCamhucrion/BCA - (FT 43372) (BMGj /71-;-..64 2 T-Coy/AnneHe/Frequency 9/Dynasty 01 Two (Various) BMG/Zomba/M62 
M-r , . DEEP HEAT'89 [>eepHeol|12)DEEP10(BHG| 37 22 10 Latino Rave (Various) Various *E rm CAR WASH Swnnyord SYRfT) 7 (BMG) ; 75 P3 Gwen Dickey (Martin Kearney) Warner Chappell Music 



HAGORIA 
THE NEXT BIG 
THING FROM 

SWEDEN 

A SMASH HIT 

'Nmwm 

WASir 
WITH THE MAGICAL AND 

AIRY SOUND OF TANTRIC 
C GIRLS ONLY RECORDS 
P HANS EDLER MUSIC AB 

fii NEW SINOLi OUT 
NEXT WEEN 

DISTRIBUTED BY 
SPARTAN 

TELESALES 903-8223 

]>mce 

u 
SURE TO smash when released here on February 5 and worth an advance warning now is the 
typically neat bubbly striding straightened out modem dance treatment of 1977's rock smash (always big in pop discos), RAM JAM Black Betty (Rough 'N' Ready Remix) (Epic 655430 6) while hot UK newies due next week include the lush Philly strings backed and somewhat Marvin Gaye flavoured gorgeous swaying soul LISA STANSFIEID Live Together (Arista LIVE 1): The SOS Band Just Be Good To Me remaking giri wailed reggae-ishly undulating NORMAN COOK'S BEATS INTERNATIONAL Dub Be Good To Me (Go, Beat GODX 39); Chad Jackson remixed 
Stalo-type whipporwill warble punctuated friskily cantering rapped and sung (rather than routine hip house) ROB BASE Turn It Out (Go Base) (New Age Meltdown) (Profile PROFT 275); Paul Oakenfold remixed exciting beefy ba 
Euro-pop MAX QSc (Mercury MXQ 2212); attractive schmaltzy piano tinkled chunkily lurching slow instrumental PIANO FANTASIA Song For Denise (BCM Records BCM378). Recent imports have included the instantly sizzling Dcuder Wansol Life One Mars-ish jazz-funk house instrumental EARTH PEOPLE Reach Up To Mars (US Underworld Records AP 140); seagulls and waves washed gently pulsing ambient house (as the new age fusion is 

UK issued albums include the good De la Soul/BearHo Boys ish tracks crammed rap 3RD BASSThe Cactus Album (DefJam DEF 466003 1), from which the first single is the undemonstratively chatting The Gas Face (DefJam 655627 6), while other 12 inchers out here now are the rush released haunting German muttered gorgeous languidly tinkling and pulsing ambient house CULTURE BEAT Der Erdbeermund (CBS 655633 6); throbbing striding Pierre Salandy and Karon Bemad wailed song of hope TRIBAL HOUSE Motherland — A-fri ca (Cooltempo COOLX 198); ambient house in some mixes, slower jittering in others. Pot Shop Boy«-ish breathily inconsequential and intriguing THE BELOVED Mello (WE YZ426T]; Dobbion cooed jantily jiggling catchy lightweight and commercial MR MONDAY Appreciate (Greedy B Records 12 GREEB 11, io G & M/Total/BMG); Mlko Hitman Wilson "presented" but Reg Radgers created exciting War rhythm based frantically charging JACKSTREET INC Can't Do It Alone (Fourth & Broadway 1 2 BRW164); obviously Lisa Stansfield inspired soulful giri sung sultrily weaving ROBYN Searching (Soultown Soul 004); sparse though effective twittering and 

Recordings 12 RIT1, via The Total Record Companv/BMG); plaintive guys moaned soulful swingbeat-cum-house DA POSSE Searchin' Hard (RePublic Records LICT 032 via Rough Trade); wriggly drum and bass bumped hip house DEF JEF Sooturing EHa Jamos Droppin' Rhymes On Drums (Delicious Vinyl/Fourth & Broadway 12 BRW 160); fairiy wild jerkily spurting twiftery techno GURU JOSH Infinity (Infinity Records INF 21); in demand episodically throbbing Ozone Breakdown flipped, arty monotonous rumbling instrumental RENEGADE SOUNDWAVE Probably A Robbery (Mute 12 MUTE 102); less exotically swirling though doubtless useful follow-up KAOMA Dancando Lambada (CBS 655235 8); West) Bam co-created wild rock 'n' roll-ish sax and drums thrashed strange SAXOPHONE Saxophone (Cygnet Records CYGT 2, via The Total Record Company/BMG); his own snickety jittering electro WESTBJUH Hold Me Back (Swanyard Records Limited SYRT 6, via Total/BMG); Nirao! Wright remi xed possibly useful now French Kiss-ish classily 
High Energy ('90 Remix) (Passi PASH 1296 via Pacific); now oddly credited 1986 classic 

(US Nugroove NG-636)fren 
selling more for its drier Illegal Search flip, datedly churning 

DANCE £10 (To Get In) (Shut Up And Dance Records SUAD 1, via 01-254 2943); typically gruff spoken/sung but variously mixed, and probably hottest in its faster B-side house-type treatments, GIL SCOTT-HERON Space Shuttle revived 1978 disco classic, now unobtrusively remixed piano jangled twittery smooth bounding SYLVESTER You Make Me Feel (Mighty Real) (The One World Remix) (South Bound SEWT 70, via Ace/Pinnade); Spanish giri sung jerkily leaping latin house (with a possibly hotter jazzier Amoeba flip) A MJIN CALLED ADAM Musica De Amor (Ritmo 

Jotforaon Move Your Body ('89 Remix) (Trax Records TRAXT 4, ' i Radical Records/Spartan]; iw ridiculously The Real Wild House-like'  remaking RICO Spring Rair. (Debut DEBTX 3086 via Pacific); girls cooed old fashioned though acidically tinged disco PISCES Take Me Higher (Reachin' Records PISCES 001T); speedily churning old (as Lisson Records now have her current album's material here) SYBIL All Through The Night (Champion CHAMP 12-225). 

MORE ITU1AN POWEK! 

M0RENAS ★ HAZME SONAR 

SUEN0 LATINO ★ LUXURIA 

BCM RECORDS (U.K.) LTD. S DISTRIBUTE pv PINNACLE 

SINGLE: BCM 380 
MAXI-SINGLE: BCM 380 X 

MAXI-CD: BCM 380 CD 
SINGLE: BCM 379 MAXI-SINGLE: BCM 379 X 

MAXI-CD: BCM 379CD 
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TOP frovicg SINGLES 
D BY MUSIC WEEK FROM GAJULUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP 50 ON T1 

tm m GOT TO HAVE YOUR LOVE ■l 4 MantronixfootWondress Copilol(12)CI.559(E) 
2 io WELCOME TO THE TERRORDOME 3 Public Enemy Del Jom65M760 (65547681(C) 
3 j PUT YOUR HANDS TOGETHER 4 D Mob (eat NuH Juice ffrr/london Fffl 124 (Fl 
4 20 N-R-G 2 Adamslci MCAMCAfH 1386 IF) 
5 22 WELCOME 2 Gino latino Hrr/london Fflfl 26 (F1 
62 1 CALLED U alii Louis ffrr/london F(X) 123(F) 
To GOING BACK TO MY ROOTS 7 FPI Project/Rich In Poradise Rumour RUMAIT) 9 (PAC) 
83 TOUCH ME 4 49ers 4lb+B'way/lslond(12|BRWI57{F) 
9, I'LL BE GOOD TO YOU 3 Quincy Jooes/Chartes/Xhon Qwcsl/Womer 8. W 2697(1) (W) 

10 2 THE MAGIC NUMBER 5 De la Soul Tommy Boy/Big Life BIR14(D (l/RT) 
11.3 JUICY 3 Wrecks-N-Effect Motown2B43295(I2--43296)(BMG) 
12 3 20 SECONDS TO COMPLY 8 Silver Bullet TomTom7TrrOI9(I2--m019l(PAC) 

.fSSoo WAS THAT ALL IT WAS 2 KymMazelle Syncopole/EMI(121SY32(EI 
14 1 AIN'T NO STOPPIN' US NOW 3 Big Doddy Kane Cold Chillin'/Womer W 2635(T) (W) 
(IS ,2 GET A LIFE 7 Soul II Soul lOAfirain TEN(X) 284 (F1 
16 39 

FURTHER ADVENTURES OF NORTH 2 Various deConstruction/RCA - IPT 433721 (BMG) 
17 B DESTINY/AUTUMN LOVE < Electro ffrr/london F(X) 121 (F) 
18,4 YOU MAKE ME FEEL (MIGHTY REAL] 3 Jimmy Somerville London LONIX) 249 IF) 
19,2 IT'S GONNA BE ALRIGHT 3 Ruby Turner Jive RTSID 7 (BMG1 
10,8 THE BADMAN IS ROBBIN' 4 Hiiock Rhymeyndicate6555177(6555176)(C) 

1 ' WARE'S THE HOUSE 4 Various Stylus SMR 977/SMC 977 (STY) 
2 AFFECTION s Lisa Stansfield Arista 210379/410379 (BMG) 
3 PUMP UP THE JAM 4 Technolronic Swonyard SYRLPI/SYRMC1 (BMG) 
4 4 : BACK ON THE BLOCK 3 Quincy Jones QwestWX313/WX313C(Wl 
So . 3 FEET HIGH AND RISING i De lo Soul Tommy Boy/Big life DLSIP1 (1) 
6,0 ; 

THE CACTUS ALBUM ! 3rd Bass Def Jam/CBS 4660031/4660034 (C) CLUB CLASSICS VOL. 1 1 Soul II Soul 10/Virgin DIX 82/CDIX 82 (F) 
Sea N.WA Ruthless BRLPS34/6RCA534(F) 
93 2 FRANKIE BONES Pres BONES BREAK Various Breaking Bones B6R1000 (Imp) 

10 ritTi NOTORIOUS Donald-D Rhyme Synd. 4660871/4660874 (C) 

prrn, love ON LOVE E-ZeePossee/DrMouthquakeMoreProtein PROT3(12l(F) GOT TO GET ••O24 9 Rob VRazleal Leila K Arista 112696 (612696) (BMG) HALLELUJAH (REMIX) -".4 2 HoppyMondays Factory FAC242R7(12--FAC242R)(P) AFRO DIZZI ACT ">»1 44 2 Cry Sisco! Escape AWOL(T) 1 (P) oi DEXTROUS 3 Nightmares On Wax Warp/Outer Rhythm - (WAP 2) (l/RTI OO rm S0NG 0f: THE S|REN 
32 Enil Api^isiac Nu Groove-(NGO 36) (Imp) j. j. HEAVEN 23 8 The Chimes CBS6554327(12"-655432 6) (C) RIGHT BEFORE MY EYES ■»3 25 7 Patti Day Debut/Passion DEBT(X) 3088 (PAC) JAM IT JAM -*»15 3 She Rockers Jive JIVE(T] 233 (BMGI I*,* pnn, ALL 4 LOVE (BREAK 4 LOVE 1990) ^34 CBa Raro/iadyj/Sac^ta^.., Champion CHAMP(l2)228 (BMG) 

OA riFiFEELIT fOR Y0U UiJ Allemotions RCA -(PT49304) (BMG| ,,,50, WALK ON BY 35 LliJ Sybil PWLPIW(T)48(P| CT GARAGE MOVEMENT ■" 42 2 Intense Champion ■ (CHAMP 122191 (BMG) INNA CITY MAMMA 3027 4 Neneh Cherry Circo/Virgin YRfl) 42 (F) INSTANT REPLAY •*«» NEW Yell! Fanfare (12IFAN 22 IP) w LET IT TAKE CONTROL •»T 38 2 Flowmoslers XL XLS 7 (12"-XLT 7) (W) 
00 TAINTED LOVE 4 11 Impedance Jumpin'&Pumpin'O^TOTAIPAC) HAPPENIN' ALL OVER AGAIN 38 CQa Lonnie Gordon Supreme SUPEft) 159 (P) DEEP HEAT '89 3921 9 Latino Rave Deep Heat (121DEEP10 (BMG) 
J 1: 1 S rArl? advertisement 

01-961 5818 REGGAE 
& tvm REGGAE DISCO CHART 

^nr^RS 0N MY PILL0W 40 DU ^ Minogue PWL PWLff) 47 (P) 
« rnn, GET HIP TO THIS! UiJ M-D-Emmfeaturing Nosih Republic .(Lia022) (1) « THE THEME «3I 12 Unique 3 IO/VirginTEN(X) 285(F) 

2 (3) WICKED IN BEDSkobboRonb D^WBOBII p™, 1 PROMISE 43 UiJ Mikki Bleu EMI USA (12)MT78 (E) 
(51 EVERYTIME YOU GO AWAY Hon.l/cotoUihabbot S4W8MD073 mm FX 4^32 s A Guy Colled Gerald Subscope/CBSAGCG(T)l (C) m- MOVE YOUR BODY ('90 REMIX) *537 2 Morshall Jefferson Trox/Rodical TRAXS 4 (TRAXT 4) (SP) 
(9) NUMBER ONE GIRLBorry Boom RnvSl^FSOSS mm THE 900 NUMBER 4045 13 45 King DanceTraxDRX 9(12) (BMG) 
(8) GIRLS YOU CAN'T DO Bnan.Tony Gold BGmral BMounl/SMD 072 m-W mn, HOLD ME BACK 47 csa Westbom Swonyard SYR(T) 6 (BMG) 

(13) BE FOR REALMichofll Potnef WWo lobo) EXT 11 D.A rm moments in soul 48 LliJ JT And The Big Family BHS -(86209272) (Imp) 
(191 YOU GIVE ME HIC UPTigsrondGfveocy T^«W.r4, AO UGH GOME BACK TO ME 49 LIU Jcnei Jockson A&M USA(T) 681 (F) 

(61 DREADAWHOSHELOVEMocSoBo^KoC AnwoASln 50 1253 Orbital Oh 'Zone -(ZONE 00)) {(Self]) 
)) WHEY YOU GET INAGf^yboroLJohnnyP (24) HOW ABOUT US Ffoa^Pou< >) LOVE IS All I HAVEfwy Brov REGGAE ALBUM CHART Q) REGGAE HITS VOL 7 VoriowArth (14) HOLDING ON Howe T. Coco Teg. SKobbor ) SCORE OF LOVEVoriow 

(3) GREENSIEEVES SAMPLER VOL 3 W 
(5) BEST BABY FATHER ShobboBonb 

(13) LOVERS FOR LOVERS VOL 2Von<^ 
i) BLACK WITH SUGARKoti 
) FURTHER EASTvorio^ 

20 (39) LIVE PART ONEVooow 

TOP 10 fiUflBiERS 

CAR WASH Swanygrd SYRCQ? (BMG) WHAT ABOUT THIS LOVE 
ER kM! Coollempo C001(X1198 (Imp) 

TIME 2 FEEL THE RHYTHM "dw II House Outer Rhythm-(FOOT 2) (l| DER ERDBEERMUNO 

MORE BASS IN YOUR FACE FROM 

NIGHTMARES ON WAX 
■■ VI 

WAP 2 

AVAILABLE NOW 
DISTRIBUTED BY THE CARTEL 



In for a Threepenny in for a ^ 

pound - Decca launches Weill 

Forgotten symphonkh 1 

not forsaken by labels 

by Nicolas Soames DECCA'S KURT Weill project —an extended recording plan to en- 
woria3— was previewed by Ute Lemper's entertaining album, a highlight of 1989. But in February, 

FORGOTTEN SYMPHONISTS are the subject of a number of releases this month: Hyperion has revealed the work of Mahler's contempor- ary Hans Rott; Unicom-Kanchana irded the work of Beet- 

label Gaudeomus is also expcj. .I|j ing. Bolton, the harpsichordist onj director, who made some good re. 1" cordings for Pickwick's IMP 0^ sics, has been snapped up byASv and plays 8 Concerto Tronsaip. L tions in a solo harpsichord reciy I (CD/ZC/GAU 116). ' Finally, the English baroque ce|.i I list Anthony Pleelh, known mainly | for his work on Decca's L'Oiseai J Lyre, plays all nine of Vivaldi's * 

COMPACT 
sv, 

B - Bl recording, Decca UTE LEMpER k Polly In the Brechl- of the Pachurm ne 2 
£doSeoH= 

2/iw7LpT30 075-4/l^30 ^ Z 
mwfimportant operas of^he^ear, ^ ^ " rnTj 

t^in^SS 
i'on'the' labeLTIne Gaucb 

3 Radio 
TheC 

li 

Hill irx 
'nowwH 
EE more tense^an Ire^ 

me 

VALENTINE 
MUSIC CENTRE 

Specialize in Dance Label, Master Deal 
Publishing, Distribution, Import & Export to 
the Far East. 

No 1 Selegie Road 01-30/31 Paradiz Centre Singapore 0718 

Management 
Licensing contact Steven Goh/Therese Yong 
Export contact Annie Teo 

Tel: 165) 3387890 13 lines) Telex: RS42304 VMC Facsimile: 165) 3393084 ai 
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STRONGER ★
 CD 

CliH Richard 

RUNAWAY HORSES 
Belinda Carlisle 

THE HEART OF CHI 
Chicago 

THE GREATEST HIT! 
Electric Light Orchestra 

STORM FRONT ★
 c 

Billy Joel 

THE SINGLES 1974- 
The Carpenters 

READ MY LIPS • CD 
Jimmy Somerville 

THE SENSUAL 
WOR 

Kate Bush 

AT THEIR VERY BES1 
The Shadows 

FEELING FREE • CD 
Sydney Youngblood 

BACK ON THE BLO 
Quincy Jones 

THE SEEDS OF LOV 
Tears For Fears 

ALL OR NOTHING/ 
Mill! Vanilli 

WE TOO ARE ONE 
Eurythmics 

GREATEST HITS * <
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MUSIC WEEK 
SUBSCRIPTION FORM 

E SUPPLEMENT 

ING 4. 

CAKE 

JE NE SAIS QUO! & GLOSSY 
ALLY HUNDREDS & 
NTERVIEWS WITH ALL YOUR 
IE ALLY ARE! A REAL RECIPE 
/ELY THAT YOU REALLY CAN 

er isl 1 1 1 1 1 1 1 

□ Retail: Records/Topes only ! □ Retail: Video/Video Library 
D^Ltoo;ds/1 □ Pub!cisf/PRNeWSPaPer Pub 

□ °ublit:
aLibrra9^n'Satl0n 

I KTrd Producer/Engineer 
DS:Sr£,'rD"' 
□ Artist/Artist Management 

DrutSSUta 

Italian 

iiHT vSA  COMPUTE^POSTING LTD* ^ 5 
SAVE i 
by Subscribing od 

WORTH £20 (OUT NOW) 
YOU GET A 
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PINNA OLE THE SUPPLEMENT 

* HAVING* 

YOUR CAKE 

A RICH BLEND OF JOURNALISTIC JE NE SAIS QUO! & GLOSSY 
LAYOUT JAM-PACKED WITH LITERALLY HUNDREDS & 

THOUSANDS OF FEATURETTES & INTERVIEWS WITH ALL YOUR 
FA^ ^IN^C^RACTERS - AS THEY REALLY ARE! A REAL RECIPE 

FOR SUCCESS, PROVING CONCLUSIVELY THAT YOU REALLY CAN 
HAVE YOUR CAKE AND EAT IT! 

■ 

^ I 



   ' ..rV ollection congratulate Pinnacle on 
The Conno'sseu forward to a great future. 

their fantastH^irc^1^  

100 Classic 
Dance Floor 
Love Songs 

Love On The Dance Floor 

Q ® T c s 

li 
Two Record Sel Volume ThreeG\^"e 

Two Record Sel «AS^»RtTor Album: TYNO LP 100' ,07 
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PINNACLE 

£ 

Mason s mountainous task 

records 

Robin Cobb unfolds the 
story©? 

begmseessgs its psregis office at Bromley North 
Ebib fieom h&v® feasil® the effio&gi mmp&ETf BBdf® Hie UK's iesdoreg iatdi© 

i's" 

FSMfl seven 

s&s 

... .    c WeeJt wn.-.. features, in a typically off-beat fashion, the personalities and some of the artists who have contributed to the success story. In celebratory mood on the video are Jason Donovan, Frank , Zappa, Captain Sensible, Hazell Dean, The Reynolds Giris and Bus- ter Bloodvessel. It is the first and possibly Ihejast video ever to show Steve Maspn falling into a cake. Both Pete Waterman and Factory head Anthony Wilson played ac- tive roles in the making of the fea- but that's r 1•- **- ring such . .e label rc..... This party-mood introduction to the Pinnacle people has been pro- duced, directed and written by George Kimpton-Howe, recently awarded a company directorship, to create the first "videotorial" to accompany an issue of Music Week. 
Honal form, these pages unfold the Pinnacle rags-lo-riches story which started in the parcels office at Bromley North Station and which would turn Cinderella green with 

Ma^oiVrf busines5r methodTare 

srJii 
TO PAGE FOUR ► 

I fM IM XV O l_ a MUSICS OF LIFI 

PARTNERS IN RHYME 
F»l IM IS! AO 1_ E hh L I V I ISI O 83 EE T 

A NEW BREED FOR THE 90's H 
F>8 ISIISIAOLE -r- STEVE IVIASOIM ^ ^ 

FyNKKDOPEI 
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PINNA C I 

► FROM PAGE THREE 
Hie first Kylie Minogue hit reaching optimum proportions, he set up a joint venture with PWl to create their own record pressing and tape duplicating plants. Mason manages to calmly solve crises which others would agonise over and seek less direct solutions for. He believes in the saying that there are no such things as prob- 

The A&R^poficy and sales and distribufion methods adopted by Pinnacle have enabled it to serve some 3,500 retail outlets — more, it is claimed, than the number reached by PolyGram — and to look after the interests of many top labels. There have been several benchmarks along the way, one of the most important being Mason's first meeting with Pete Waterman, leading to Pinnacle distributing the chart-toppers of Kylie Minogue 

majors. They are all home-grown home trained. Most of them started by working in the warehouse and everybody has come through the 
"^His worst handicap in the past, Mason admits, was a difficulty in delegating responsibility. But to- day, with his interests reaching such vast proportions, he places great reliance on the abilities of co-directors Sean Sullivan and Kimpton-Howe. 

I 
and Jason Donovi "Come on, Pete, give us a record" is set to become part of music in- dustry legend. But although Pinnacle owes much of its success to Mason's per- sonal drive and determination, he always emphasises the importance of teamwork and expresses great pride in the talents and enthusiasm of his staff. He says: "1 see my role as doing all the major deals — c training my management to mc me redundantl" In a rather more serious vein, adds: 'The people in the key pc 

The need for effi- ciency in warehousing   and distribution has led to the development of sophisti- cated computer-based systems. Additional facilities have been added to the core business to meet the requirements and interests of dealers and labels, But perhaps the biggest service Pinnacle has rendered the industry is to enable even the smallest inde- pendent labels, where the product and a little luck warrant it, to have the opportunity of national dis- tribution and simultaneously to of- fer all retailers the chance to boost sales from records and tapes which might otherwise never have be- come generally stocked. 

| f ^ vte've phased vje 
i^^'ed 

d\sUibuV\nq our 

mmvM 
I BtrtbdaY 
IfiiHictt 

labels wiMW- 

■rsa licensing out product. and The Chelsea Collection. and manT mote h'J'om 
rWp fiO's,60'S 8.10 s. **tS!sr CViHotd White, Jacques Loussier, 

out GOLD tmoi htoUOHDON HW 6)0. 
10..O1 200'5"Lmber ol Plctofich Group Pic- 
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ADVERTORIAL 

Warehouse warrior 
Steve Masess is me lymlipBra m 
Hesoirebj, bzsti its 
growth in g fiv© wears 
sweeper has 

control to his 
©K©«8J0iv©S. ^©r© is© dsmrffeos Pinnacle's unconventional path to success- 

YOU'D EXPECT a bit of opulance in tbe surround- ings of a meterorically successful mover and shaker in the music business. In the office of the chairman and majority shareholder of a group which turns over more than £1m in a bad week, you would anHcipate a vast expanse of deep pile carpet, oak panelling hung with original paint- ings, and designer furniture, domi- nated by a huge desk with nothing on it except the sheen of French 
Disappointingly, but typically, these trappings of office are not re- quired by Pinnacle's no-nonsense Steve Mason. Apart from a few record industry trophies on the wall, his is a standard working of- fice which gets overcrowded if he wants a meeting with a handful of key executives. His desk is busy with papers, notes and reports. And there in his shirtsleeves sits the bearded big-framed Mason, deal- ing with a distribution business which is humming like a dynamo. He loob mildly surprised when the anomaly is suggested to him. 'This is luxury," he says, gesturing 

life but I'm now succeeding in keeping myself removed from a lor of it," he says. "I try not to get in- volved in day-to-day operations. My job is next year's business and the year after that." He adds; "One of my problems was always that I couldnt del- egate. I think that this probably hin- dered our growth in the eariy days. But with the team I have around me now I have learned to over- come that. They drop the bits of paper on my desk for information and comment but much of the busi- ness I confidently leave to them. 

I 
get another goal." (He is, inciden- tally, a Palace fan.) Mason's business interests, past and present, encompass many as- pects of the music industry. As well as being chairman and 90 per cent 

ii 

^lyTh.^ 
i in the musTc distribu- 

mm 

^ i t 

■mm 
i 

cent of his 

) HA VINC YOUR Cake video in the making: 
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THE STONE ROSES 
MARY MY HOPE 
LOUDON WAIN WRIGHT 111 
THE MEN THEY COULDN'T HANG 
BRENDAN CROKER 
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SONIC BOOM 
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PINNACLE 

s 

people from outside I've usually been disappointed." And he recalls: "The most effi- cienHy I ever ran a company was when we had just 10 peoale at Windsona. We were the hottest 
This deveiopment ^ 

— Hta alte^&S. 

business has necessitated aban- donment of some of the personal touches and diluted the team at- mosphere in which everybody in the group knew everybody else. He recalls he once strongly criti- cised the chief executive ot a com- panv for not knowing the names of all his employees. Now he finds himself in the same position and is embarrassed when he meets a member of staff whom he cannot address by name. With the number of staff rising to 230, including seasonal employ- ees in the run-up to Christmas, a daily or even weekly chat with each individual has become an im- possibility. Even five minutes with each would take 19 hoursl Instead, to maintain the team spirit, he has passed on to his de- 

promoted to other positio.... In fact, virtually everyone joins the company, no matter in what position, is required to spend the first week in the warehouse. There are few pretensions at Pinnacle. Many companies would describe this nub of activity as a "storage and distribution centre". At Pinna- cle it's simply "the warehouse". In essence, the warehouse — where orders are processed, pick- ed, packed and despatched — represents the end product of Pin- nacle's operations and Mason likes all his key staff to be familiar with the way it works. 

Windsong. We people out, we couldnt do any wrong. Nobody cared how late we worked — we were building a business from nothing — and     after a long day we would go perservering    down to the pub together and talk giving up on the AnZ ^ things over. ncor"«oil "When we increased to 15 people we lost a little bit of that  - and then when we went to 20 and C 30 we lost a little bit more... "Now suddenly I'm the fat cat A. who rolls up in his suit and tie in his big car. On the other hand, we still all do a job in the warehouse when it's needed. You just don't get that in one of the major companies. Ifs these little extras which make us successful." Staff close to Mason tend to stick with him. Four of the six people who started out with him 15 years ago are still there. "I don't like people who chop and change from company to  " he says. "I have never 

Mason did ^ 
distributor as a qaD ^ ^ and therefore a good reo^l 
ords now employs JUTC ™ people and its turnover tops fe. 

With dub promotion, import/,, f- port and distribution under his W | Mason looked round for aW I thing else to do. He decided to rri, 1 business with pleasure and iedd® ^ his alter ego as a rock and role I In partnership with Martin Hod. j er, from Secret Records, he lounds | 
'I've E-aver 
p®sd&®d!froffl sompefn&on. In 
fe©0feoso eur 

m operation 

i 1989 Sales person Of The 5 Year Alan > Horwood with I Captain Sensible 

, lental n ophy that a won-run operan needs well motivated staff and c proachable executives. These executives are all what he describes as "home grown", mean- ing he has rarely enrolled man- agers from other companies. Al- most without exception, managers have worked their way up through 

I the peak of the pre- Chnstmas rush. Mason, together with company executives and sales staff, were to be seen toiling in the warehouse over a weekend to en- 
fuWrnem^rd^h"'09 in ,he 

We really believe in promoting from withm" he emphasis. Whenever I have enrolled k 

%' 

vays chasing my staff. But I've always been better off bring- ing my people through the system" And whether it's a new rep or a new label manager — they still do their week in the warehouse first. Mason's first professional en- counter with the music business was at the age of 19 — as a bill sticker for pop gigs at a local Beckenham pub. From there he went on to dub promofion and ■ -I I— booking up-and-coming rock acts. OlWOya wHwliiJ He gave the Greyhound pub in H my Huf Croydon the benefit of, among K rsiSrjffiW* others, David Bowie, Roxy Music K „ and Genesis. In fact, Bowie and if BMII BeftW •" Roxy were on the same bill and ■ my 
  ,   [p©®[jsfe (Ahr«ugh 

happy to have £5 and one of its first professional engagements. ed the Music for Nations label h Mason s experience widened to February 1983. Its first release was f eretads'de when, with a partner, from heavy metal Tolas, ^ CroTned M.r ,.Fox Records in came such names as WASP, 5p?cialls:"9 in imports, Metallica, Poison and Ratt>'N particularly from the US. When MFN a keen following of HM mere were problems obtaining the aficiendos . , 
toXnerir6 7n,ted^.Mas°n set off Those who might think Mason After fnM- 2 LT" buyin9- just kept striking lucky -- oveH^ Mason h "9 W'^ h's Pcfners ing oil the intense work, mme vrifir im^r9^a'-:eueXperience enthusiasm, business sense art hZ. lW1/e

c'd6d„to try his perhaps more lmportonHy> ^ note feel for the music bus l„„ . "I'— cieciaea to try his hand at exports as well. And thus Windsong was launched, the im- Port-export business which was to 
son'!mri ? iaunch-pad of Ma- IZL eveiopment into virtually every aspect of the record busi- 

nare reel ror mo v8n. should know that mod o ^ tures started off badly. Ho ^ has been in coverting misfort 
15IKS—rtS signed with the now decea ^ ^ for distribution. Mason w , ^ it mildly, disappointed who -j, three weeks to sell |usl 13 ^ of the Bad Brains recort^u _..||.J DS and j 
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Wlndsong's current Snnoal turnover of 
the exoerieTny ^ 9ave him 
nanciafdou" to Z L

Qnd fi- terprises 't0 Start hls °ther en- 
lheAI Gte th® Way' ^"Hsong won 

ot the Baa uraim pulled out from IDS ai ^ I to Pinnacle, which a so ban ^ Windsong's imports into th8 ^ But then Pinnacle went jpo ceivership — as can haPP®^ thj often with indie ] cash hod run out Th,s » came in November 193 Mason was on a visit to ^ #■ He received the noWS _ < priately enough, firo* | ^inki" Aaain the Mason lat® ..i,, hm c V Lovo 
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CONGRATULATIONS 
TO THE No I DISTRIBUTOR 

ON THEIR 5TH ANNIVERSARY 

PINNACLE 

HAPPY TO BE PART 
OF A WINNING TEAM 
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PINNACLE ADVERTORIAL 

'Suddenly I'm Hie fat cot who roils up In his sort and He in hb big car. But we stall all do a |®b InGSts 

what they could salvage and build upon. That was just three days be- fore Christmas. 

when IPs 

► FROM PAGE EIGHT 

 — performance. So he put in his bid for Pinnacle. Speed was of the essence if the crisis at Pinnacle was not to be- come totally irreparable. He had to put his own team in there fast. But receivers ore not renowned for moving quickly. As a great believer in motivation. Mason hit upon an interesting way of focusing the re- ceivers' attenHon on the urgency of the situation. "I told the receiver that for every week from the date of my offer that he was there and I vyasn't, I'd knock £10,000 oft the 
Six weeks later and with a sav- ing of £60,000 on the deal, Ma- 

r. wnai iney ioum« V- was, to say the least, suraging. 'The company was in a total mess," he recalls. "It was an absolute night- mare. There was no controls, the company was over-staffed, some of tne keyholders were stealing from the company and stock was disappearing, ana the standard of product being distributed was 
This was compounded by the fact that the compan/s more suc- cessful labels were looking for al- ternative distributors and some of the main retail customers were re- fusing to see Pinnacle sales staff. Not that Mason blames them for this. One of the "old" Pinnacle's 

records, at a time when this music had become (east popular. Retail chains sucn as Our Price had been caught with hundreds of dead records on their shelves through following Pinnacle's rec- ommendations. When the label companies discovered that a lead- 
know Pinnacle any mi doubled their efforts I distributors. In fact, the only spark of good fortune was that Pinnacle was han- dling The Toy Dolls' hit single Nellie 

if while still moving in, u™- son received a telephone call from ■Record Merchandisers ordering 35,000 copies. I) seemed to be a good omen. "I thought, This distribuHon brk is okayT" he remembere. But after its all-too-brief run, Nellie The Eleph- ant packed her trunk and it was to be another three years before the company Had another hit. For the first time in 15 years he found himself in a business he did not enjoy. After six months of battl- ing against the odds, a weary Ma- son wanted out and turned to his financial advisers for ways and means of cutting his losses and di- vesting himself of the white eleph- ant which threatened the very foundations of everything he had built. 'They told me I couldn't afford to get out," he says. "So we perse- 
This time there was no flash of brilliance, no mighty bound, to solve the crisis. It was sheer hard work. And through these months of trauma virtually all his team stuck with him. First came the rethink. "Our pri- mary concern was to analyse where we thought the old Pinnacle and IDS had gone wrong," Mason explains. The conclusion was that both 

the elusive business of chasing hits. Each had built up an expensive framework which was dependent on having chart records and a big market for a few titles. 

I With both compan- 
 __j ceivership, this was obviously not a path to be follow- ed "We decided what we had to do was build a good catalogue base. We had to acquire what we felt was the best of each label for each type of music/' The company, slowly at first, im- proved the quality of product and restored its image. It distributed 

After six 
dniiK) < 
Bodas, t, a 

weary Mason 
wanted out and fumed to hb 
advbers for 
ways and 
cutting hb losses. They 
couldn't afford to get out. So we 

Demon and Ace in th. field. Music For Nations onlfS Runner supplied the heaw Ro0|i 

There were sound tracks ^'01 
Night and dassicals frommAer# 

side- ,Gradually, from^K1* 
ation was retrieved ' ^ 
healthy core of business0 
'We made ourselvese'rofiS. company. What we had achi^ 
ZA |^[fad'an<T')ulter busing 

Along the way, during the fi J three years, there were a number of benchmarks. The comnanv J deemed itself in the eyes ofat Price, which became a custom., again. Noteable labels, such™ First Night and Codeau, came into the fold and gave the calalooue more depth. Ace signed up. J Like Cherry Red and Fadoiy Abstrad and Clay remained loyoL Meanwhile, heavy metal had start, ed to take off, which was good news for both Music For Natioiis and Pinnacle. Finally, after three years, Ihefinl spoonful of jam was added to the bread-and-butter. Along came Ihe Man 2 Man single Mate Stripper with 350,000 sales. | Pinnacle had arrived. It had lak- | en three years to make a full recov- ; 
ery from disaster. It took only two more years to become the leading , independent distributor. 

Many Thanks 
To Steve And The 
Team At Pinnacle 

From All Your 
Friends At 
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ON THEIR M ANNIVERSARY 

Desciiption Dealer Puce 
ICYIIE M1NOGUE: Kylie The Videos 2 1 2 6 — lASON DONOVAN; Jason The Videos 

2 T T;'8-Compilation (4 lro^/19min/£6.25.    

PWl VHP 9 

ONE MILLION VIDEOS SOLD IN '89 
20 WEEKS AT NUMBER 1,8 WEEKS AT NUMBER 2 IN THE 

MUSIC WEEK VIDEO CHART 
01-831-0500 52 RED LION STREET • LONDON WC1R4PF 
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"Come on Pete, 

give us a record' 
H was Hie elesli wfthPWL which peved! the foi? PitiBissSe t® sashiew© step sftetos. g>3@w ®he relationship 
int® other gar©®s 

One phrase which does not appear in any of the textbooks on salesman- ship and business devel- opment is: "Come on Pete, give us a record." But maybe it should. This unsubtle cajole by Steve Mason to Pete Waterman was one of the factors which led to the transformation of Pinnacle Records from being moderately successful to reaching, well, the pinnacle of the independents. After three years hard labour to turn round the company they had rescued from liquidation. Mason and his colleagues were casting around for a magic something which would give a further lift to 
They had cast off the inherited flabbiness of over-staffing and poor product range. The company was lean and fit, it had established its A&R policy, it had good creden- tials in the industry, its label port- folio was strong in most sectors. It was ready and eager for a further challenge. 

business it's wTio you know that counts, he was introduced to Waterman by David Howell, whose Gull label was (and still is) distributed by Pinnacle — and who is now also managing director of PWL This n York a w Music Semii Waterman fell into about the best ways of licensir new product. Stock, Aitken or Waterman followed a policy of censing their acts to differe labels 

\ Steve Mason's challenge to Pete Waterman (left) was one of the factors which ] from bein9 moderately successful to reaching 
Waterrr 

that Mason "Come on, Pt.,, . And I'll show you what 

. . .. . r
an<? •he first wheeling and dealing in the music othing ^at a'says Mason rue eat"5 ^ ^ 0,her ^ °n 

But he was aiven a se™ ri . Tliis time Waterman offered him 
ipulsively urged: 0^^^^ 

Jr!RRs&«; 

g this conversation 

30 you can have all my product for the years to come.'" The rest of that episode is history. The record was at number one for five weeks and sold 900,000 cop- ies. Waterman was as good as his word and Pinnacle has distributed 
TO PAGE 14 ► 

SUPREME RECORDS ARE HAPPY TO HAVE THEIR 1990 HITS WITH 

PINNACLE THE NUMBER ONE INDEPENDENT DISTRIBUTION COMPANY' 

mmommmRsCLUB IT gn LONNIE,GORDON 'HAPPENIN' ALL OVER AGAIN" SUPET159 
ROYAL DELITE TLL BE A FREAK FOR YOU" SUPET 157 

CLUB IT 90 "VOLUME 1" CLUB LP■ZC■CD 1 
MEL& KIM "THE 1990 MEGAMIX" SUPET 161 
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ra illilU— \, Thp PWL label nrnfesslonalism" he ooints out. (l-r): Andrew Louder V, alone supplied Pinna- "But we sKII have — particulariy in (SiUerfone); Andy Gray  II de with six number our dance division- the ability for (Andy's Records); Mono ones durina 1989 There is some a kid to come in off the street with Andrea (Pinnacle); Dave 
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CONGRATULATiONS 

TO EVERYONE AT PINNACLE 

ON YOUR 5th BIRTHDAY 

CHERRY RED RECORDS LTD. BISHOPS PARK HOUSE 25-29 FULHAM HIGH STREET LONDON SW6 3JH 
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CASSETTE DUPLICATION & VINYL PRESSING 

TAPEPLANT 159 STAFFORD ROAD CROYDON SURREYCR05RN TEL; 01-7609710 FAX; 01-6808494 

VINYL PLANT 60RSMAN ROAD LONDON N15JQ TEL: 01-7399672 FAX: 01-7394070 
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I Steve Mason is unqMesta®ra®§§tytlae driving force behirad Pannfflsle's revival, bat he admits he ®®aid mm have done it without the har^ w@pk and dedication of his loyaS 
LTHOUGH PINNACLE i carries the personal k stamp of Steve Mason, jjrajSSK-as I '/ and neither I ip of Steve Mason, felt the need to wait for a formal i the first to point out exchange of letters. Kir ' J 

iy is only as good as Howe simph, accepted the 
s 

rc 

Home-grown talent 

story," recalls Kimpton-Howe. "I met Steve in a pub at the very time he was buying Pinnacle. I was try- ing to develop a music magazine and spent a long time pestering him for advertising. When cash 
get involved. Steve said: '1 don't mow much about magazines but 

s&ssS i from people who come in through I the warehouse door," Kimpton- j Howe comments. In the eariy days of reconstruct- J ing the Pinnacle catalogue, he ad- ! mits: "I thought at the time it might ! be better to specialise. But Steve ' had this vision of the company be- j 1 for all indepen- i , have just bought th^disiribution dent labels regardless of their A&R company and it is proving difficult. direction. The one important pro- Why don't you cc Iwork for 

►► fas ard 

*i Condor Litho CSP 

with the 
Delga 

GROUP OF COMPANIES 
Congratulations 'Pinnacle 
on your 5th Anniversary 

Colour origination and printing for the world of entertainment 

HOADRUNNER RECORDS D . 
WE COVER THE BIGGEST 

THINGS IN METAL □ . . 

V/ 

. AND P,N^LE SUCCESSFULLY PUT THEM BACK ON DISPIAY, 
THANKS FOR A GREAT LAST FIVE YEARS. 

LOOKING FORWARD TO THE NEXT DECAYED . 
90' OBKWT??EstiL^ 

GLORY " K'N6 DIAMON 

yalS • pSy!^aEP^^DP- 
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BCM Records (U.K.) 
■ Unit 2/SeYen OaksWay: Orpington/Kent BR53SR- Tel. 0689-890749 ■ Fax06»)-890757 
y m A Division of BGMRecords. 
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RECORD DISTRIBU TORS EXTEN DS BEST WISHES TO 

P I N N A C L E 

ON ITS 5 T H ANNIVERSARY 

important 
AVE., HOLLIS, NY 11423, PHONI 0.5660, 718.464.9511, 718.217.8768, EXPORT FACS 

20525 MANHATTAN PLACE, TORRANCE, CA 90501, PHONE 213.212 
880 LEE STREET, SUITE 206A, DES PLAINES, IL 60016, PHONE 708.298. 

2331 GUS THOMASSON RD., STE. 133, DALLAS, TX 75 
380 OAKDALE ROAD N.E., ATLANTA, i 

3501 CALIFORNIA STREET, SAN FRANCISCO, CA 9^ 
3407 HUNTER BLVD. S., SEATTLE, \ 

37 HILLCREST, COLLINGSWOOD, 

E 214.324.9425/9450 
'HONE 404.525. 
E 415.221.3730/3480 

8, PHONE 609.858.2866 

SAN FRANCISCO 

||J|| COMSAT ||g| 
EXCLUSIVE DISTRIBUTORS OF RELATIVITY, COMBAT & IN-EFFECT 
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PINNACLE 

'Having Kyiie was a milestone fas' as. If gave US 0MP©®i©sa credibility with the indie labels. They sawweseuid take ©n indi© recerd and make it n@t gust a gead seller but totally blew 
away the ma|®rs with if 

► FROM PAGE 20 the move to give the most immedi- ate access to those which are in greatest demand. It is rather like watching the charts in motion, as the bins of titles move nearer or away from the central picking 
As with all aspects of Pinnacle's activities, the warehousing and dis- tribution system is monitored and recorded by computer, a depart- ment headed by Brian Stace. Anticipating and stocking — but not overstocking — product for which there is going to be a surge in demand calls for a combinah'on of knowle keeping Ir invoicing, . data system 

■i "When an item takes off suddenly,   everything has to fall to place," Sullivan points out. "If l l-  nt to enable ill revolves 

breakdown showing what typos of accounts have been buying and in what numbers. Knowing the com- parative demands from retail chains, independent outlets and wholesale/export companies as- sists the labels with their own mar- keting plans. With product turnover ever on the increase, Sullivan has been tackling the problem of storage space. From one building which housed both warehousing and of- fices, the company has expanded into three units. One contains both offices and bulk stock, a second is devoted to bulk storage and both of these feed the main operational warehouse where the picking, packing and physical distribution are handled. The buildings are grouped in close proximily, giving fast com- munications and easy product movement between them. Vital though Sullivan's role is in ensuring that Pinnacle meets or- ders from retailers and wholesalers swiftly and efficiently, it is just one of his management and planning functions. Together with Mason and Kimpton-Howe, he keeps his finn.r. n,, the pulse of the entire 

stuck with over-stocks. On the bip chart items you have such mdi- cators as the mid-weeb. Then you are guided by soles force com- ments and views, what advertising and promoHon is going on and the track record of the artist involved. 

\) His other activities %r. include production, the returns depart- ment, bulk warehousing and "goods in and out" procedures. The "live" order picking and packing warehouse comes under the purview of colleague Peter Kent, distribution manager. The recent joint venture by Pin- nacle and PWL into tape duplicat- ing and record pressing has enabl- ed the company to add production as well as disfribuh'on to its range of services. This is co-ordinated by Neil Rose. CD production is sub-con- tracted out to other houses but vi- nyl and cassettes are now handled 

edSrn?theyhaV4^: He notes that there hos W- 
well as for tape. The speed with which the two plants have established themselves 
L5] J® aw'?,;run of tt,e Pinnacle stoiy. Eddie Wllcox was put in place as general manager of the duplicat- ing plant in the second half of May, His brief was to have if operationaf by the beginning of Septembe* ormally you would eslima 

£5^ foMnvoice runs!"0^ Toa^recom- ^n, is keeping 

a I^ANGRATULATORY 

Holnessage to 

PINNACLE 
FROM ALL YOUR ADMIRERS AT 

Kanaar Holmes 
legal services for music 
126 Wigmore Street 
London WlH OJJ 
Telephone 01-486 9431 
Fax: 01-935 8259 
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when Hie Italian manufacturers said it vtos impossible to give deliv- ery byitHe end-of-June deadline, Willcox flew out to persuade them to give Audio Services special pri- 
"t. first cassettes came off the end of the finishing line in mid-July and Iheiplant was in full production in time for the pre-Christmas peak 

Willcox recalls; "All through the planning, testing and initidf pro- duction/jthe biggest concern of Pin- nacle ajid PWL was quality. No ex- pense was spared and I've been over the moon with the results." The original capacity of the plant was about seven million cassettes a year.fBut now there are propo- sals to double this. General manager at the Audio Services vinyl production plant, Mel Gale, was running his 12 12- 

morhfn6",!. aund tWO seven-inch machines 24 hours a day, seven days a week to meet Christmas de- 
ro^d2oo:oonoauitaanw:rtof 

"Vinyl is certainly good for a few more yeans and, especially on the 12-inch side, I am certain rfiere will 
tl ct? ,nu'n9 demand." The thinking behind joining with PWL in setting up the plants is ex- plained by Steve Mason in his usual frank manner. "As soon as we had our first major hit we found we couldn't get stock and we were being jerked around by the manu- facturers. I said: This is bloody rid- iculous.' So we set up our own pro- duction." No company can operate effec- tively without an efficient accounts department and in charge of this is Bill Mondon, administration man- ager, who admits to being the arand old man of Pinnacley with the majority of staff less than half his age. He has been in the record business for 37 years, mainly for the majors, and joined Pinnacle at the time of the takeover. 

I Much of his previ- 
tomer liaison and he comments: "I think I know most of the beer from Land's End to John O'Groats. "Credit control and sales work 

hand-in-hand," he says. "Nothing IS worse for a salesman going into a record shop and being confront- ed with a lot of queries on ac- counts Our job is to keep all that away from the sales people and resolve any small problems before they become big ones. If there is a good administraHon department 
fall/iMo place."5 eVerythin9 6,56 

He adds: "Our customer file is going up m leaps and bounds. We are opening about seven new ac- counts every week." Back in Sean Sullivan's office, the latest Stone Roses single from Silvertone is being played on Radio One in his office while he explains: "It gives us as much pleasure to bring through a band like this as it does to chart Kylie Minogue at number one. "Similariy, we give as much at- tention to taking an artist like A Guy Called Gerald (Rham Rec- ords) to the charts. It is a benchmark tor that label in the 
PWL." But he agrees: "Having Kylie certainly was a milestone for us. It gave us increased credibility with the independent labels. They saw we could take an independent record and make it1 
seller but total major labels w "What we are here to do is make sure an independent can come to us and get the flexibility and attention it could not expect from being distributed by one of the majors, where there is a dan- ger it would get tucked away in a 

back comer. We are giving those independent labels the chance of a look-in at the charts. Of course, they need a bit of luck as well!" Although PWL has become Pin- nacle's biggest selling individual label, Sullivan is positive that the company should never become re- liant on just one successful associ- ation, no matter how many hits it produces. "Hits come naturally out of the catalogue that we work," he sug- gests. ' Our philosophy is that if you get the catalogue right and if the dealers are happy with the level of business that comes through you, the ^hils will result from what 
Looking back to the earfy days after the Pinnacle acquisition, he expresses gratitude for the labels 

I 

y their bills no matter 

there looking for a „ , which is what we give. I see no rea- 
He tempers this with a little cau- tion. "We are in a stronger position than ever but we have to be sen- 

to say 'no' to people. Our existing labels expect and deserve a con- tinuation of the same standard of service and we must not take on so much that the attention we give to each label will be diluted." He reveals; "In recent months we could have taken on another 20 labels but in the end we took on just four of them. We have to resist the temptation to take on every- thing that is offered." 

''©ot ©2dsfHim|j ItaSbeb 

'We are helped by the fact that they knew us from Windsong. We it product from them, Is and never gave them 
serOTS© ®Biid we mass® Ba@§ take 
®sb s® mageSn 
w© glhre 9® e®®h label will be 

3", 5" Compac Packaging 
7", 12" Single Bags 

10", 12" and Gatefold Album Sleeves 
Compact Disk Packaging 

Compact Booklets and Inlays 
Cassette Inlays ■ Record Labels 

Labels on Reel • Video Inlays 
Point of sale and general printing 

ilk screen, typesetting and origination 

cv \ 
K ^ A 

^ X 6 t 
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faeir trophies ssS.Zi"" IScoHond), Peter Wough (West , Midlands), Steven Dickson (national saks 
i Jordan (NW), ; Jon Slarkey (national accounts manager), David Howells (MD of PW), Paul Sayille (SE), Kyle 

alan He  (SWA Wales). Kneeling: Chris Harrison (NEj, Dominic Jones (London West End), Lee Day (East Midlands), Lisa Harvey (West End merchandising), 
Kimpton-Howe. 

Ssnort saSes due 

to people power 

I 

g dealers to stock unknown acts can E»e a mammoth task. But for Pinnacle's dedicated sales staff it is a welcome challenge 

The Pinnacle policy of pro- mofing from within is exemplified by national sales manager Steven Dickson — he has had six promo- 
He was with the "old" Pinnacle when it went into liquidation and was one of those invited by Steve Mason to stay on under the new regime. "When Steve bought the company its whole complexion changed," Dickson recalls. "It was reorganised and was given a new personality. Starting as a sales rep in Scotland, he successively became head of a Scottish strike force, northern area sales manager, na- tional accounts manager and na- tional area sales manager. Now he is responsible for all as- pects of the sales division, looking 

iingles, national   wholesale and export sales. "The sales force has expanded in line with the way the company has expanded," he comments. "As we have brought on more labels 

I 

The Stone Roses and Factory has entered a renaissance," says Dickson. He adds: "I think we have al- ways to be conscious in distribution of the need to find new and excit- ing product to bring through. To- day's stars may not be tomorrow's stars. We have to continually nurse new independent acts and labels. That's why we have been so pleas- ed at the success of The Stone 
As a company which believes in developing its own staff rather than buying in experience, great store is set by training. On the sales side, this covers everything from basic sales techniques onwards. The labels with the highest turnover are - PWL and BBC, but there have been exciting develop- tended by the enhre ments with others. For example, On-the-road traini We have seen Silvertone break TO 

HAPPY 5th BIRTHDAY 
i everyone at 

- - 
PR0M0TI0NS 

THE NUMBER ONE (INDEPENDENT) STRIKE FORCE 
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^ LITTLE RICHARD ■ BB KING ELMORE JAMES ■ EVERLY BROTHERS ARTHUR ALEXANDER ■ DION & THE BELMONTS 

THE BLACKBYRDS AZYMUTH ■ FUNK INC ACID JAZZ 

hig heat THE CRAMPS • 13th FLOOR ELEVATORS 
SOFT MACHINE THE DAMNED • FLAMIN' GROOVIES 

hlue horizon OF JIVE • LAZY LESTER DANA GILLESPIE BIG TOWN PLAYBOYS 

S cascade K BUDGET PRICE COMPILATIONS 

S chistvick 
I ALIAS RON KAVANA THE RADIATORS SNIFF 'N' THE TEARS 
! fantasy 
! CREEDENCE CLEARWATER REVIVAL JOHN FOGERTY ■ BLUE RIDGE RANGERS 
globestyle 

\ OFRA HAZA ■ 3 MUSTAPHAS 3 ABDEL AZIZ EL MUBARAK NOISE KHANYILE 
I impact 
? CHIFFONS ■ SHIRELLES GENE PITNEY 

\ JACKIE WILSON ■ IRMA THOMAS • CHI-LITES • TRAMMPS    
IX ISAAC HAYES ■ BOOKER T & THE MG's ■ ALBERT KING 
Y BROWN ■ STAPLE SINGERS 

I southbound 
CK BAND MILLIE JACKSON ■ SYLVESTER ■ JOE SIMON 

\tves tb o u nd FUNKADELIC • OHIO PLAYERS • DENISE LaSALLE • DETROIT EMERALDS 
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BOTH AD DINGSEND 
COM PANT AS CHEOIL GAELACH 

m 
RINGSENDROAD 

Wishes... 

^ssm 

May all yours come true 
Thanks for being 'The Business' 

from 
a 1| The Studio Kent House Station Approach ~ \ Karnmead Rd Beekenham Kent. 

Telephone: 01-778 855G. asp. 
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BAKER, BAILY&1ACY 
Advertising, Marketing & Interesting 

26 Weslboume Grove London W2 5RH Telephone: 01-221 9876 fax:01-221 9920 
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CONGRATULATIONS 
STEVE MASON AND ALL 
AT PINNACLE FOR 
SUCCESSFULLY DISTRIBUTING 

pwl BBC BGO! 

DUSTY SPRINGFIELD EVERYTHING'S COMING UP DUSTY LP • BGO LP 74 CD • BGO CD 74 
SONNY TERRY AND BROWNIE McGHEE 
HOMETOWN BLUES LP ■ BGO LP 75 CD • BGO CD 75 
GROUNDHOGS SPLIT LP * BGO LP 76 CD • BGO CD 76 

P.O. Box 22, Bury St. Edmunds, Suffolk IP28 6Xn Tel: 0284 762137 Fax: 0284 762433 

ECM ■ JAPO ■ WATT • GRP ■ JVC • NEW SOUND PLANET 

NEW NOTE 

TNI 

PINNACLE 

OF 

JAZZ 

IN THE 

U.K. 
2 Thanks Pinnacleforallyour 

support in our 1st year. 
7 Looking forward to your next 5. 
THERESA ■ GRAMAVISION • IN & OUT • JAZZ HOUSE •* 

PAGE 28 PINNACLE RECORDS MUSIC WEEK 27 JANUARY, 1990 



   PimmmA 1mm 
Reeling out 

SOUNDS December 9 1989 

This week sees the launch of Strange Fruit's Peel Sessions Album David Cavanagh takes them on a road test 

Queen's classic 
sessions released 
qsi: 

February 5th Releases^- 
BUZZCOCKS SSSE 

 —n ^LTOii sfeSs 
SFRLP104 
SFRCD104 
SFRMC 104 By V»d< (lv. 

WIRE 
ALBUM 
SFRLP 108 
SFRCD 108 
SFRMC 108 

oroAurP PBUIT / BAND OF JOY / NIGHTTRACKS / RAW FRUIT STRANGE^FRUjT ^BANU ^ ^ ^ ^ 
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HAPPY BIRTHDAY! 

-AND HERE'S ANOTHER 

GREAT RECORD FOR YOU 

The BUDDY HOLLY Story 

THE WEST END SMASH HIT 
AVAILABLE ON ALBUM NOW! 

DOUBLE-ALBUM Catalogue No: QUEUE 1 
CASSETTE Catalogue No: QUEUE C1 

COMPACT DISC Catalogue No: QUEUE CD1 

Specialists in theatrical recording 
successtuily distributed by PINNACLE 
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on record, tape, entered the charts. ,,, 
Mosterfile buiids j to^n7 k 

Here's a list of what you get: * A-Z of the year's single releases * A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings year to date ★ Album tracks in alphabetical order ' * Singles chart - new entries for the year to date plus initial entry dote, highest position, weeks on chart and producer, all fully cross referenced ★Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced ★ Music Video releases - the vear's releases listed alphabetically with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. 
A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. 
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Please could you send me copies of Music Week Masterfile every month. I would like to; (Please tick appropriate box) □ Take out a full year's subscription to Music Week Masterfile. I understand that if I in not satisfied with the product. 1 must notify you in writing within 30 days, and I will be reimbursed for the full year's subscriptior 
Q l enclose a cheque/PO/IMO for £ or $ (plea Access (Mastercard) □ Visa □ American Express □ Diners Club □ My Card Number is | M | | | | | | | | | | l-TT 

ch card). ocardQ 

Europe (inc Eire) Middle East and N Africa USA, S America, Canada Africa, India, Pakistan 

SIGNATURE  
NAME  

A Full Year's Subscription made payable to Masterfile1 
£95 £131/US $217 E172/US $285 £205/US$340 £230/US $380 

DETAILS OF WHERE TO SEND MUSIC WEEK MASTERFILE 

COMPANY  
ADDRESS- 

ALL SUBSCRIPTION ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile, Computer Posting Ltd, 1 20-1 26 Lavender Avenue, Mitcham, Surrey CR4 3HP. Telephone; 01-640 8142. 
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RIPE: §2)'caREG0r722f ^ K f""" this young „oartet,very much in the r 31 best Creation bonds, 'P6 a Marv Cham 

Superb 
nould of Creation Donas, notably , Slls & Mary Chain and My Rbody Valentine. All four tracks Kare outstanding combinations 

Ss^ote^' of the tree in on except good week. 

s? 
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u (Cre- 

jt the future, lop in exceptionally 

STOCK IT 
SWEETIE IRIE & JOE 90: New Talk. (Mango/Island (12) MNG 720). The most exciting reggae record in years; proof, if ever it were needed, that it is still a very important form of music in Britain. Sweetie Irie and Joe 90 are a duo of the deepest, richest vocal tones imaginable. Irie growls rather in the manner of Mahlathini while Joe 90 has a luscious, plaintive voice. Their rapping is furious, hil- 

STOCK IT 
BIRDUND; Sleep With Me. (Lazy (12) lazy 17). Fine single that recoils the early Stones where- as their earlier releases headed in the direction of early Clash. Which means their anarchic live sound has been successfully restrained and rendered perfectly acceptable for radio. The remaining tracks are Wild and raw enough, but Birdland remain essentially a band that is at ns best on stage. 
MARGARETH MENEZES; Tenda Do Amor. (Polydor (12/CD) PO '0J- Taken from the recent Lambada Brazil compilation IP, this IS a track by the Brazilian singer who turned out to be the star of Dawd Byrne's recent UK tour. Worm and brassy, with a Ihor- aughly contemporary production J0' could see it succeed both on e ra<fr0 and the dancefloor. 
JANET JACKSON; Come Back f. Me. (Breakout/A&M (fZ/T/CD) USA 681). Produced by am aad Lewis, tbis is Jackson's bQ||nj fV1'® some time, a dreamy paHad with layered vocal harmon- 

f^a/EMI (IZ^CdTXAMCT)' 
B^d^ Cev™ilirin9theMancuTan 
stuffsL P 0 J0",0 50n^ that 
" fla j rop anc' 9'am rock into zorlu P^fruga along with a rar-sharn nnlw   r ; > 

but Othf 
sharp guitoi     

duiieled ^ideo-A bi, on the 

Kan. £HARLATANS: maian 
^O^ONE^M GOOd b12' framMn„°^'_ ^or? 

 MUCUS 1 Reviewed by David Gil,, I 

me"dous fun. 
SiKi   Manchester, thi^th 
MuSIC WEEK 27 JANUARY, 1990 

towards Stone Roses/lnspiral Car- pets territory. This is the band's debut, on their own label, combin- ing laid-back p ' ' " with powering 1 .„ Very strong songs good too): this' fine: 
TERRY, BLAIR & ANOUSHKA; Ultra Modern Nursery Rhyme. (Chrysalis (12) CHS 3478). Fine follow-up to last year's Missing single, and with a similarly uninhib- ited approach to melody — hence, perhaps, the "nursery rhyme" ref- erence. A refreshing and invigorat- ing pop song. 
HOUSE OF LOVE; Shine On. (Fonfana/Phonogram (12) HOL 312). A completely re-recorded version of the classic Creation single that ought to do the trick and finally heave the band post that elusive number 40 slot, complete with two good previously unre- leased tracks on the B-side. A cynic might say that is an admission that their last couple of releases haven't been up to scratch, but you can't deny the song the wider audience it always deserved. 
THEY MIGHT BE GIANTS: Birdhouse In Your Soul. (Elektra (12/CD) EKR 104). Excellent taster from the forthcoming IP by the bi- 
ooppy psychedelia of the West Coast in the Sixties, with some in- ventive instrumentation provided by the clever (Langer/Winslanley) production. 

STOCK IT 
THE TELESCOPES: To Kill A Slow Girl Walking (EP). (What Goes On (12) What Goes 18). Best re- lease to date from the ferociously noisy Burton-on-Trent outfit. Two of the tracks here are powered by brealhtakingly overdriven guitars, while the other two reveo a sight- ly more subdued side to the band, rather large whale i track Pi s the ..compani Sweetest Ocean. / 
T LA ROCK; Come & Give It To Me (Ecstasy). (Sleeping Bag (12)SBUK 19). Co-written and produced by Todd Terry, this is a highly pleasant and almost sum- mery rap, with a gentle beat pepe pered with ripples of flute. The use 

while Noddy Holder loins up with 
of the E-word — however innocent the artists may claim the reference to be — is unlikely to endear it to radio producers, though. 
PHIL COLLINS: I Wish It Would Rain Down. (Virgin (12/T/CD) VS 1240). A track from the ... But Seriously IP, which has already clocked more than 1 m sales. Doesn't have anything like the hit potential of the last single though, being a little on the sluggish side. Eric Clapton guests on guitar, and his instrumental prowess has been milked dry, guitar solos wailing away at every available opportun- 
LLOYD COLE: No Blue Skies. (Polydor (12/T/CD) COLE 11). Pleasant if unexciting return; nice chugging guitars, everything held back, guite interesting lyrics ("baby you're too well read, baby you're too well spoken"), but you can't help feeling that the Commotions 11 '' t little extra bi'" 

THE ALARM: Love Don't Come Easy. (IRS (12/T)EIRS 134). Veer- ing towards blues, soul and gospel, really frees itself 

WORKSHY: I Saw The Light. (WEA (12/CD) YZ430). Tasteful re-working of the old Todd Rundgren song, given the classic latin-jazz treatment by Mark "Matt Bianco" Fisheris production. Pleas- ant enough, but lacking the dislinctiveness necessary for a hit. 
MEAT BEAT MANIFESTO: Dog Star Man (EP). (Play It Again Sam (12/CD) BIAS 142). The per- fect synthesis of European bodybeaf and uncompromising rap from this London-based tno. 
rdmntlessly powerfll Ideal for Radio Two, perhaps ... 
CRY BEFORE DAWN: No Living Without You. (Epic (12) 65585 7). Another useful release from one of the best Irish outfits around. Strong melodies, patient guitars — too well controlled to ever be exciting, but could dent the charts with some force. They're bound to have an- 

IHE OJ^ER CHART 
TOP • 20 • SINGLES 

2 5 NO MORE MISTER NICE GUY AtUfcurv MYTH 8(F) 
3 2 MADCHESTER RAVE ON (EP) 
4 - N-R-G MCA MCA 1386 (Fl 5 3 GFITiNG AWAY WITH IT FoCorv FAC257 f?) 6 7 NOTHING EVER HAPPENS 
7 4 HEY YOU 'oilopKon* R6241 (El 8 - SALLY CINNAMON 
9 io HIGHER THAN HEAVEN Virgoi VS 1228 (F) 10 6 YOU SURROUND ME Mult MUTt99 (I/K71 11 8 FOOLS GOLD/WHAT THE WORLD IS WAITING FOR ISsSKmSom SBrtrton* ORE13 (?) 12 - I^ONT KNOW WHY 1 LOVE YOU 

13 - TIME AND SPACE rWiFcUA, ton Banqwtl .EGA 240 (W) 14 n FX A Cur CoB»<l CvraU Swbtcap* AGCGT1 (C) 15 - NATIONAL HOLIDAY cws IRSEIRS132IE) 16 13 SPACE GLADIATOR PwnnUSowAm. Mutt MUTE 104 (l/im 17 is DISCHARGE (HAN DO JIN) Vinyl Solution STORM 8 (PI 18 - LET LOVE RULE Vnnifl Amtrica VUS10 IF) 19 18 ARC-LITE Mtuotloo Two StTOM fl/BD 20 12 COME HOME Rough Trodt *1245(1/101 

We're still in the land of sluggish similarity awaiting the first effective batch of Ninefles releases on the Other Chart. In temns of singles, there's unseasonal/seasona re-e^nes for The StoM Ro««' formative Black single Sally Cmammon a House Of Love's 1 Don t Know Why I Love You makes a renoaearance as their guitarist Terry Bickers waves the combo goodbye. The highest (sic) climber ^ 

^"5 with5the1 slw-b^fNaTona|nHoliday on IRSJhe LoveaCRule0on Vircji, 
America, a P" j^'^^'pi'dst'^eek'^Margue^show witl 
'XXy^more static in the albums department, with Soocemen 3's early album The Perfect Prescription re-enter- idgtfTw « u" and sondr7 shuffle about *°r c^fpour" Ped only new item to make an impact is one of the first Four Ped Sessions albums, featuring the songs of those cnhcs taves Tno ^y<^. And, surpnjngly or not, formances sound as fresh as a hungover daisy so y y 

vith 

fOP • 20 • ALBUMS 1 ] ! stonerroses SUvtrioat OREIP502 (F) | j 2 3 WJiLCOMEjTO THE BEAUTIFUL SOUTH 3 4 NINETY mzmrwi 4 2 WILD! 5 7 BUMMED Factory FACT220 (PI | 6 11 KING HOURS 
7 8 HilLwsMf PoWof8411S71 (F) 0 A VELVETEEN « Tronrriiiwi Vamp MCAMCGMOin y ls DOQIITTIE 4 AD CAO 905 ((1 ]Q 5 LIVE AND DIRECT MCAMCll900in 111 " RCA PI74302 (IMG) 12 17 B!sE

n
R

0^,1„THING Slatli/londoa8231S41 (Fl 13 '2 TtalUNil. iww^rn 
14 20 S^UFFSA,D 
]5 9 CAPTAIN SWING ' 

| (A - THE PERFECT PRESCRIPTION Spot.™.] Fwt REF1SE 6 (PI 17 19 iACffi ... Rooak Trodt IRf 11 (I/ID |18l0 SCARLCTAND OTHER STOR'ES ^ ^  
119 - ML™ Straw Fruit SFRLP102 fP) 20 is LIQUIDIZER Food7EMl FOODLP3 fFI Compiled by Music Week from Gallup Data 
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AUDIO 
AWARD '90 

AES October 1990: 
On stage in Los Angeles. In the audience: 
everybody of note in the audio sector. 
On stage: AGFA FORUM presents the 
1990 AUDIO AWARD, accompanied by 
US dollar 15.000, for the best rock/pop 
music cassette worldwide. 

AGFA FORUM, 
the international organization of audio 
and video professionals, is now conducting 
a worldwide search for the rock/pop music 
cassette that best emplifies the creative 
interplay of music, technology, and design. 
The winner will receive the 1990 AUDIO AWARD 
- to be presented in a gala industry 
fall. Entries are now 
open to record 
labels and recording 
companies worldwide. 
Entry details are 
available from your local 
AGFA representative: 
Agfa Gevaert Ltd. 
National Secretariat 
AGFA FORUM 
Professional Magnetic Products 
27 Great West Road 
Brentford, Middlesex TW8 9AX 
Closing date for entries: 16.4.1990 

GO! 

AUDIO VIDEO PROFESSIONAL AGFA 
MUS1C WEEK 27 JANUARY, 1990 



PUBUSHING 

PolyGram takes on 

Blue Mountain by Dave Laing Pulse and Black Uhuru. However, HAVING ACQUIRED the Island Blue Mountain has been the ve- Music catalogue in its purchase of hide for new signings by MD Rich- Chris Blackwell's record company, ard Manners. PolyGram has now negotiated a Among its current writers are worldwide sub-publishing deal tor Julia Fordham, M|A|R|R|S, Tone Blue Mountain, the publishing com- Loc, Frazier Chorus, Bhundu Boys, from Island Salif Keila and Roger Christian. 
in the^crown of 
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OUR COMP 
jEOSONG 

MARGAREp BRACE 
ivfN MOGULL MUSI® CORR 

TTT7g 

GOpEN TORCH MUSMCORP 
embassy 

BELWIN MILLS MUSIC LTD. 
ORNA MUSIC CO. LTD. 

CORR 
MERCURY MUSIC C 
TRI-STAR 

D. LTD. 

MARC 
OUR SONGS 

OF THE MODS - JIVE BUNNY 
Number One 15.12.89 

GET A LIFE - SOUL II SOUL 
Number Three 6.1.90 

TEARS ON MY PILLOW - KYLIE MINOGU 
Number Two 15.1.90 

MIG 

PON BL 

MIKE 

OUR WRITERS 
NYMAN - BPI NOMINEE - BEST SOUNDTRACK 
ook. The Thief, His Wife And Her Lover'" 

lACK - BPI NOMINEE - BEST SOUNDTRACl 
"Aspects Of Love" 

MORAN - SONG FOR EUROPE FINALIST 
"That Old Feeling Again" 

congratulations 

o the nineties with in 
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Janet Angus predicts the changes in formats and their marketing in the decade to c@me as Europe becomes Music barriers come down 
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mms ssssi s&m tool there will be o place for a for- As yet DAT has not done much across the worid. Accordinq to IBA 
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STUART MCALLISTER, chief executive HMV 
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few years as ones in which busi- ness was booming, auguring well for the start of the new decade. In Scandinavia, Thomas Johansson of EMA Tetslar has w. - nessed the rise of the large out- ] door arena shows, with artists such as Tina Turner, Simple Minds and Michael Jacbon starting to replace 
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acquire music video 
programming 

worldwide 
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contact: adrian workman on stand 1901 or on london (01) 731 4914 



► FROM PAGE 36 Johansson feels that the focus on longevity means that all parties in- 
ord company, manager, promoter and agent — have to work in closer collaboration in future to de- velop it slowly, but steadily. Marek Lieberburg of Frankfurt's Marek Lieberburg Konzertogenlur also stresses the importance of in- creased industry co-operation as an important factor in the success of future European tours. "My hope for the Nineties is that we see it as one business and that we don't segregate amongst ih participants," he comments. "We should all try to share the risk, the joy and, someHmes, the misery! A good promoter has as much to say as a good agent or manager and all of these voices should be con- sidered." Andy Bechir of Good News Pro- ductions notes that the ads that have been doing the best live busi- ness in Switzerland in recent years are again the established artists with lengthy careers behind them, like Paul McCartney, Elton John and Joe Cocker, who are guaran- 

mm LIEBERBURG 
Marek Lieberburg 
Konzertagenfur, 
Wesf Germany ^My hope for the Nineties that we see it as one business... We should all try to share the risk, the joy and, sometimes, the miseryljr 

In France, recent live business has not been so good as in many of the other European tem'tones, largely, Jules Frutos of S.O.S. be- lieves, due to too many bands lour- ing simultaneously, high ticket 

pean marketplace will continue to grow in the Nineties and this is mostsignihcanrty due to the recent most signiiicuim/ --- developments in the Eastern Bloc. Promoters are wary of predicting how great and how immediate an •-npad these will make, but Steve i KA',rnr\p AflftnCV   WHO 
_,i local bands who Have been doing good business, able to play between 50 and 80 shows on a single tour on average, Frutos ; optimistic that the situation wil 

Parker of Miracle Agency — who has been booking bands into venues behind the Iron Curtain for nearly 10 years — believes that, with access to tree radio and music magazines. 
fesslonal show. He explair... can still perform a set of two. may- be three hours and people get value for their money; I think thafs very important today — a live show should be an event." Promoters are aware that this in- creasing demand for "value for money" on the part of the paying public extends to venue facilities, but this is one area in which their hands are largely tied. All around 

THOMAS JOHANSSON 
EMA Telstar, Sweden ^ln fhe Nineties I still see the major stars doing very, very well and I also see that it is becoming more difficult to become a major star.^ 

shortage of goo_    , frequently having to compromise by promoting shows in halls built for sports or exhibitions. 
Rotterdam is fhe only place in the whole of Holland that has facilities that you can be proud of; all the other ones are the four walls and i roof situation that you have to make something ofl" He feels that levels of se hove to improve in the N strong growth in this area i 

improve in the near future. In the next decade, he believes that many promoters will diversify into other areas of the business, like publishing, using their somewhat privileged position of being able to watch new bands develop and having existing strong links with record companies. The Eighties also saw the more marginal territories, like Belgium and Italy, grow in importance, building a solid foundation for live business in the Nineties. Promoter Herman Schueremans points out that, whereas many artists used to omit Belgium from their touring schedule, the country has now hosted successful concerts with the likes of David Bowie, Pink Floyd and Michael Jackson and that its annual Tourhout-Werchter Festival is both well-established and well- organised. In Italy, Barley Arts' Claudia Trotta emphasises that promoters have worked hard to eliminate their previously notorious national reputation regarding con- cert organisation, crowd behav- 

have assimilated Western tastes by as early as 1995 and will become an integral part of tour itineraries. Again, collaboration with record companies in this area of growth will be important. As Marcel Avram, managing director of Mama Concerts and Lippman-Rau in Munich, who is hoping to open an office in East Berlin shortly, comments: "An artist should not look only at touring in the eastern 

OUTDOOR ARENA shows by Ihe likes of Michael Jackson /it placed traditional summer f in Scandinavia 

part of the world; without having albums over there, that is only 50 per cent of the job done." 

It is possibly this function of the "ve concert as a social event that 

Describir „ tional language", Avram points out that not only does it cross territorial boundaries but also increasingly transcends age barriers. "We had 
the help of Barrie Marshall and there were 50-year-old persons there, as well as 30-year-olds — or 12-year-oldsl" 

vunuoii as a social even wm ultimately determine the suc- cess of touring in Europe through the Nineties, At a time when people are becoming more isolat- ed by the growth of technology the need for places where they con congregate and socialise with others of similar interests grows more pressing, and if promoters can continue to deliver well-run and enjoyable shows at a reason- able price, there seems to be no reason for audiences to diminish. 

PLAY IT AGAIN SAM 

BENELUX DISTRIBUTION 

COME AND VISIT US 
DURING MIDEM 

AT OUR STAND NR 04.32 

67, RUE DE CUREGHEM, 1000 BRUSSELS - TEL. (32)2.514 13 00 - FAX (32)2.511 80 39 

Finger on the pulse 
Dave Henderson { discovers Ihe secret of the dance genre's 
Eighties — it was 
by DJs who 
know what makes the 
dancefloortick 

AS THE Eighties closed, the » most notable occurrenc- 9 es in terms of dance mu-1 sic were, perhaps suipris-1 ingly, being mirrored almost simul- | taneously on both sides of Ihe At- lantic. A typical year of American I success on the dancefloor ond | charts at home and in most Euro- ; pean countries was ably rebound- i ed by a host of European artists. , They used the original elements of ^ Chicago's house music — along with an understanding of soul mu- ] sic and a smattering of rop ideas 3 — to create marketable allern- 1 alives that could not only do well j domestically but, in some cases, j 

TERRY HOLLINGSWORTH, promotions person 
for the Antler, Subway and Play It Again Sam 
labels 
M Basically, Europeans couldn't come to grips with th concept of sending out so many records and payin a person to deal with the media. In Europe they will ma out a small percentage of what we service and get 1 

higher quota of press reaction, the idea of club promotio seemed totally alien to them. What they have in Europ 
Hons' 0115 Vyin9 for posi,ion and lo,s more Publica 

To be honest, we don't even expect to have to promof A Guy Called Gerald in Europe. As far as European label -and punters are concerned, the UK is still a shop win for music, if something goes well here then peopf 
imn^rt !S,e L A fec,,ure in a European title just isn t a miportant as breaking into the UK media. With Gerah 
Xcf PU 9 ,he UK and goin3 ,or ,he ^ ' 
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1989 Awards 
BILLBOARDAWARDS B, R 1. N 0 M 1N AT 10 N S 
Nol Pop Album Artist BOBBYBROWN Best International Newcomer BOBBYBROWN 
No2 Pop Album Artist TOM PETTY Best International Male Artist BOBBYBROWN 

Nol Pop Singles Artist BOBBYBROWN 
Nol Black Label 

Nol Top 40 Dance Cross Over Label 
5 Nol Hits, 8 Weeks at Nol . 13Top 5 Hits 

4 Multi Platinum, 2 Platinum 
& 6 Gold Awards 

U.K. ACHIEVEMENTS 
Nol Album 

HOLLY JOHNSON 
Nol Album 

TRANSVISION VAMP 
1 Double Platinum 

2 Platinum 
■ & 2 Gold Awards 

1 N T E Ft N A T 1 0 N A L 
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But the end of the Eighties not only produced saleable dance rec- ords created in the UK, Germany, Italy and Belgium, it also crossed the colour bar and, in some cases, bridged the generation gap. And 

prospect of simplistic Spanish mixes utilising Brazil's Lambada and a sampled soul croon can't be too 

initial : doubtedly be continued into the next decade. Furthermore, the ma- jor labels may even work in tan- dem with their European branches, using their international A&R de- partments and their release sched- ules for potential release and pro-       s. Occa- sionally this has already happened, for example Earlha Kitfs Cha Cha Heels, turned down by both RCA and Arista in the UK, was eventual- ly signed to BMG Germany and charted in the UK on Arista. The marked success of Italian house, with Black Box's Ride On Time reaping massive sales throughout the worid, suggests a healthy future for that nation's 
ly revealed that the vocal track was merely sampled from a Loleatta Holloway song and the group didn't really exist until the record was a hit. Holloway was a very ' ' ' i soul singer for some time. The record also made that infernal method of looping < o breakl^^SBI'--   isential for piano late-Eig   The success of Ride On Time, due to the catchy hook and the simple manipulatory qualities of the house rhythm, make it a feas- ible proposiHon for similarly styled movements to emerge throughout the European Community. The 

The secret is, however, that the majority of successful dance rec- ords, from Soul II Soul through S'Express and Bomb The Bass to DJ Lelewell and Black Box, have been created by DJs. People with direct access to the dancefloor and whatever makes it tick are then perfectly placed to fuel the devel- opment of the genre. After all, there are DJs everywhere. This eouation looks likely to re- peat itself into this new decade with the success of so many small independent labels secured through their immediate availabil- ity to produce and release dance related items. It's that immediacy that's also unleashed a barrage of bootleg dance records, featuring added drum beats on everything from Eddie Brickell to A Guy Coll- ed Gerald. It's this trend from places as far afield as Italy and Isleworth that underlines the major labels' inability to foster such hip up-to-the-minute fashions. The age-old legend suggesting that it takes an A&R department a month to latch on to something, a month to push it through the company and a month to produce the prod- uct, leaving many a release three months after the fad. Furthermore, the DJs' in- volvement with hit singles doesn't end with soul and house music, as the Music Factory team has proved with the series of Jive Bunny rec- ords. The ultimate in the concept of those Seventies pain bearers the "Star Mix", they have reaped 

great sales from small acorns or specialised mastermix records for DJ subscriphon, a service also supplied by DMC (Disco Mix Club). DMC has not emulated Music Fac- tory's commercial success, but it has been responsible for remixes of material from, for example, De La Soul, which provide continued sales from the source album and renewed singles interest for remix 
But what of the Nineties? We may not be treated to another zonal breakthrough as with Italo- 

chart entry has exposed iwemix, a Swedish variation masterminded by two DMC DJs Rob and Raz, fronted by Leila, a Scandinavian-based Moroccan would you believe? What we will have, without doubt, is a general blurring of the lines between rock and dance as has been signalled from the likes of Stone Roses, A Guy Called Gerald, The Inspiral Carpets and so on. A truly English sensation, these groups look ideal- ly placed to spark a samples and 

ila K's t 

guitar revolution in the Nineties and, with the exceph'on of Gerald, all of the perpetrators are inde- pendently focused. Certainly this mixture of styles loob set to be emulated in both Belgium (who i ■ beat 

.AND ONCE MORE 
BOY RECORDS... 

1989 was highly succesful 
with 10 of our products in the charts... 

1990 looks even better. 

When you think of Spain, 
don't forget 
BOY RECORDS... 

...To be continued... 

Industria. 132 08025 BARCELONA Tel: (93)347 50 77 Telex: 98894 GMRV E Fax: (93) 348 05 68 

sound) as well as a culturally buoy- ant Germany. In fact, the concept of taking the house style and intro- ducing wayward, eclectic eleme could auite conceivably be furthe. - ed with the ethnic input of the emerging Eastern bloc countries. The slowly building understand- ing of world music, the  and all manner of other musical input could very well supply the magical fusion of styles which will be forward looking, while utilising the history of music as it stands. If the big companies are ready for the rock revolution to emerge from behind the col- lapsing iron curtain, surely the in- dependents will catch the essential international hybrids which will make the next decade all the more important for dance music and a time of great competitive creativity. Whatever the outcome, the late EighHes have, however unwittingly, unlocked the floodgates, saving the slowly made-corporation con- cept of big business music from strangling innovation at birth. And to prove the point, look out for the sound of swinging Leeds and Breaking The Illusion, closely to be followed by a wealth of Sheffield steel of similar power. Suddenly, it seems the UK is leading in revol- utionary dance sounds, with a cre- ativity not seen since the post- punk-pop explosion. 

BONFIRE: THRASHERS with potential from Germany 

Metal works 
Kirk Blows on Europe's burgeoning 

I 

ed to the growth of the company and the development of the bands That's the bottom line, how many records we're selling." I But while Germany may account i for some 60 per cent of Noise's | European sales, there are plenty of j 
IF THE end of the EighHes saw any trends emerge within the worid of heavy metal, then they were the increasing dominance of American hard rock and the rise to prominence of that bastardised metal called thrash. The likes of MoHey Crue, Bon Jovi, Guns N' Roses and Aerosmith end- ed the decade on top of the metal tree while Metallica, Anthrax, Megadeth and Stayer had success- fully established a musical form that did not exist 10 years ago. That's the story of the recent metal years in the UK and it's the same tor the rest of Europe too, although the influence of these trends on the ConHnent will dictate the future of the European scene. It's not easy looking at Europe without being drawn towards Ger- Consiaered the main market 

Jurgen Kramer ol leading Gentian independent Intercord (responsible for Thunderhead and new signing : Csakan) and CD Hartdegen of 3 SPV/Steamhammer in Hannover, 3 as well as personnel at Noise and ' Roadrunner, look to the large sales j in Scandinavia (particularly Swe- j den) and growing markets in 1 Spain, Greece and Holland. "Spain and Greece are particu- 1 lariy interesting at the moment," I says Hartdegen. 'The/re buying ] product and they have developing : proauCT ana tney nave developing domestic scenes, and though the J new bands emerging are not quite ready to sign up, they are quite in- .1 

or ^eavy metal, the country has iroduced a plethora of rock ads: Bonfire; Helloween; Accept; UDO; and Kreator have gained success 
The success of the Scorpions proved that intemaHonal acclaim is possible, though it's with its innova- Hve thrash scene that perhaps Ger- many is making its biggest impad, this influence spreading across Eur- 

The rad is that heavy metal has i now extended its iron fist out of the ( UK, US and Germany and eslab- j lished roots in not only France, | Switzerland, Scandinavia and Italy, | but places that had previous!/ shown littfe interest. As a result of this awakening, domesHc scenes are building, par- | 

Independent companies such as Roadrunner and Noise Intema- Honal have been instrumental in tapping this talent and have en- deavoured to introduce it to a wider audience, with the latter be- ing tremendously successful with Helloween and Kreator from Ger- many, and also CelKc Frost. 'Our experience," says Andrew ward, managing diredor of the UK arm of Noise, "tells us that as every year goes by the market ex- pands, and obviously, it's correlat- 

hough the latter two (along j with what little domesfic scene | France has) has tended to remain 1 relaHvely closed to outsiders. Says Andrew Ward: "Spain has J a reasonably healthy domesHc | market but it's a territory that has ] its own language produd, with a I very local flavour, and so you've j got something like flamenco rodg j very interesHng but totally non-ex- j portable." Jurgen Kramer makes the same point about Italy. " scene, with lots of bands singing in their own language. It's a very closed kind of thing." So with the foundah'ons set and the platforms being built, each 
TO PAGE 42 ► 

ANDREW WARD, managing director for the UK subsidiary of Noise 
International/Modern Music Group 
' mlT;otP7htUCdZXkwitCh,S 7 ^?n%'.bu, whe,her they're of any n... - - ' 7° ,!:TL^.-',h a lo,.of.?c* i* that they have a national flavouring of one kind or another^ThLr'c" 0 ,ot ^ ?cts's *hat they have a nationaf flavouring one band who come to minH vf0T% n stu^ at t^e moment — Crossbones are produc" birt again, theyVe havirra h?S ° 9rea, deal °f domes,i.<i Helloween came abrtronty the Scorl s hnri'h^dpla-cing ^erseas Until Musically, the idea of post-thrash heaw m0ll" 

0 ? r|0r PUSh l"tema
l
,lonalY . out thrash bands get more melodic slowhf 07ri' 'S a de,,n',e ,1

rend' as ,he out ond 

I also think that there's far more of on inl mo)'e towards the mainstream, ly possible for European to play and orod^ l imiX ,?ow
L
wi,hin met°l- U'sperfect- buy and go to see. For a metal act tf^hnv "V3 ?1 .m"slc ,ha' English people would 

ii-s 8ro j " 
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Ul/l J1 ID 
THE DINO MUSIC ORGANISATION IN 
EUROPE, SPECIALISED IN TV- 
MARKETING, IS GROWING FAtf. 

PROUD OF OUR PAST AND CONFIDENT OF ' 
OUR FUTURE WE INVITE YOtlfTO PRESENT 
US YOUR PRODUCTIONS AND i_. 
CATALOGUES FOR EUROPEAN SALES AND 
MARKETING. 

IF YOUR PRODUCT IS AS GOOD AS OUR 
ORGANISATION, WE WILL BE... 

"YOUR PARTNER FOR THE '90s, 
...AND BEYOND" 

CONTACT US; STAND NUMBER 22.14 AND 02.24 

DINO MUSIC B.V. hilversum THE NETHERLANDS DISTRIBUTED BY: C.N.R. B.V. 

DINO ENTERTAINMENT DINO MUSIC GMBH LTD. KRONBERG LONDON WEST-GERMANY UNITED KINGDOM DISTRIBUTED BY: DISTRIBUTED BY: POLYGRAM WEA/TELOEC 
DINO MUSIC BELGIUM DINO MUSIC S.A.R.L. BRUSSELS . BELGIUM DISTRIBUTED BY: C.N.R. BELGIUM 

PARIS FRANCE DISTRIBUTED BY: CARRERE DISQUES 
DINO MUSIC GES. MBH THERE ARE ALSO DINO V|ENNA COMPANIES IN AUSTRIA AUSTRALIA DISTRIBUTED BY; EMI CANADA 
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It's been a real success working in 
the record business as an 
independent wholesaler and label 
for the last nine years — almost 
a decade! 
Additionally, we are proud to 
cooperate with companies of 
international reputation whilst 
remaining independent. 
Since 1992 is round the corner, we 
are ready to buy, sell, be your 
people in the Greek Market... so 
watch out for us now and over the 
next decade! 

CPENfUiN) 
DISTRIBUTED THROUGH CBS 
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Katsoni Str, Athens 11471. 
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Classical climbers 

lilpiiiH 
In addition to this dimension of prise to find that EMI had 

IF ever, has the s, 
In addition to this dimension of pnse to find the 

ElE 

Fliii 
have 

"the vantaa 
o^thl- 

ii w4eh 

works that have dominated the charts over the past few years and •■'ill continue to do so. "I think it is a tragedy that people ..i the main do not buy other things, and even listen to more contem- sry music, but that is the way u is. And I am absolutely sure that the market will also be dominated by the big-star names like Pavar- otti, Domingo, Jessye Norman and Leonard Bernstein." This demand for personality will :reusing effect on dassi- ,L " " Already, 
companies consider signing an art- ist, they look for far more than just outstanding performance obil- 
SUPERSTARS LIKE Jessye Norman "id Luciano Pavarotii will continue dominate the Nineties 

ii you go mio a wooiworths now, you will find a very good selection of repertoire — not just the most popular works." Russell expects opera to con- tinue to lead classical music info areas it would otherwise not reach. "Opera used to be thought of as only for specialist dealers. Who would have thought some years ago that Our Price would stock op- 
The spread of opera will be aid- ed by the video medium, initially m the UK through VHS, but in- creasingly as the years go by through compact disc video. CDV has had an unfortunate start here but it is still a medium in which we all believe," states Rus- sell. His words are echoed by al- most every major executive in the classical worid. Son/s chairman Mono Ohgd and the managinq di- rector of Sony Classical Gunter 

-    tyX the big labels, but will make life harder for the smaller ones," he confirms, "By the time you put everything on computer, it takes about the same amount of work for a big label as a small one, but the returns are very different, of 
Last year indicated another im- portant trend — the area of design and marketing. Labels as different as Decca, Virgin Classics and Fec- 

und. Kathy Copisarow, lanager. Virgin Classics ommenrs: "There have been some lassive changes in terms of design 
Classical companies now realise that there are people who will buy classical records who do not fit into 

Country's dilemma 

I 

Alan Gardiner on country 
music's attempts to broaden its 
horizons 
COUNTRY MUSIC in Eur- ope is showing some en- couraging signs of increas- ed popularity, but those in- volved in Its promoHon face a fam- iliar dilemma: the music needs to attract a following that is both broader and younger. However, attempts to develop such a follow- ing are resisted by, and risk alien- 

ating, the traditional country audi- 
Karel van der Kemp, who edits the Dutch monthly Nashville Tennessee, is an astute observer of the European scene. "In Holland and most other European countries the most popular artists are still vet- erans like Johnny Cash and Buck Owens. Record companies find it very difficult to break new names. The Judds had a hit single in Ho - land with Why Not Me but the fol- low-up sank without trace. One major problem is that country as such has only a marginal following. The big country event of the year, 
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► FROM PAGE 42 
the Florolia Festival, attracts around 20,000 people but it's not jusMhe^music that's the attraction 
beautiful surroundings." Of the new generation of artists, 

day festival in Paris. Country needs to up-date its image in France and the campaign should help towards 

nalfcc is definitely becoming l _ _ 1 lor. Another boost to country in Holland is the growth in regional radio stations, many of which have regular country programmes. But I think Holland compares unfavour- ably with Switzerland, which has a very active country scene, and with Sweden, where the music has a more solid following. The Swedish fans seem to be like those in the UK — once they're hooked, you're likely to keep them." The country market in France Is in many ways similar to that in Hol- land. But this May sees a concerted attempt to introduce a range of contemporary acts to the French audience. A marketing campaign 

Asked to name the most popular country artists in France, Langlois responds with a familiar litany: Johnny Cash; Emmylou Harris and Dolly Parian. As in Holland the only new name who has made any real impact is Randy Travis, thougn Langlois's own Dixiefrog label i helping to cultivate an alternative country audience, with a varied 
includes Tony Joe White, Gary P Nunn, the Ozark Mountain Dare- devils and untry album by Tina 

— provisionally entitled Alternative 
WEA, BMG, CBS and the Freno, independent, Dixiefrog, It will be similar to the annual New Country campaigns in the UK and will be co-ordinated by Dixiefrog, a com- pany set up four years ago by Philippe Langlois and Alain Rivey, 

untry can be sold to a young rock audience. There'll be a compilation album featuring new names like kd long, Dwight Yoakam and Lyle Lovett, and a six- 

A European country so far im- mune to the Randy Travis phenom- enon is Germany, where Manfred Vogel of Country Express has been reporting on the country scene for 25 years. "Randy Travis's albums are not issued here and the other new names that have broken through in the UK are virtually un- known. Most German fans are over 30 and generally they have very traditional tastes. There have been some disastrous country pro- motions in recent years — a 1988 concert featuring the Bellamy Brothers, Asleep At The Wheel and Kathy Matfea drew under 1,000 people, and last year fewer than 2,500 attended a two-day festival with artists drawn from the Wem- bley line-up. Local acts who per- form German language country material — the biggest is d group called Truck Stop — are more suc- cessfuj^and "that's possibly a base 
Martin Satterthwaite, director of European operations for the Coun- try Music Association, is aware of the problems country faces in Eur- ope but his outlook is nevertheless positive. "Activity in certain countr- ies — Switzerland, Sweden, Nor- way — is encouraging, although because of its size, a country such as Switzerland can only be of limit- ed commercial sianificance. I think there's a market for country in vir- tually all territories, but in many of them it's wailing to be developed. The music needs more co- ordinated support from record companies and the media." 

And finally... 
... Nick Higham explores the 

TEN YEARS ago Europe was on the verge of a revolution in television and radio, thanks to the new technol- ogy of satellite and cable. Adver- tisers and broadcasters had only to wait a few short years for the satel- 

eded kind, h af new pan- pec  ..... European channels distributed ir new ni-tech ways, there was an ex- plosion in the number of low-tech terrestrial television channels and FM radio stations. The past few years are littered with the carcases of "pan-Euro- aean" television ventures, as the :able networks on which the new channels depend for distribution grew only slowly, and advertisers "iroved as reludant to create pan- iuropean (or even global) adver- tising strategies ana budgets as rere to watch pro- r a foreign language. The conventional wisdom today is that a pan-European general en- tertainment channel cannot suc- ceed. Entrepreneurs like Rupert Murdoch and the Italian Silvio Beriusconi have deduced that the way to make money is with chan- nels targeted specifically at a single national market or language area. But if any kind of pan-European .elevision channel stands a chance of taking off it is a "themafic" one, broadcasting material with an ap- peal across language barriers, for which there is an established audi- ence, and to which the existing ter- restrial channels are able to devote only a small proportion of their time. Sport, for instance, or music. Not everyone subscribes to this ew. The dissenters include Superchannel, which with access via cable to more than 20m homes, is the biggest trans-national 

linguistic and economic barriers would come fumbling down. Audi- ences from Berlin to Biarritz, Pais- ley to Palermo would tune to the 

Music is an important part of Superchannel's programme mix, targeted at 16- to 40-year-olds across the Continent but general information and entertainment programmes, films and sport fill its evenina peak hours, and if Superchannel survives it could turn out to be the exception that proves the general rule that pan-Euro- pean entertainment channels can- not command the audi   

revolution across Europe — 
a revolution that [ did not a® as predict) 
to broadcast it live Superchannel would happily carry it in recorded 

, „ jn to the same music, watch the same ads. We're still wailing. As Eastern Europe undergoes a revolution of m, with inevitable conse- luences in the long-term (and no loubt frustrations in the short-term) for broadcasters, programme- makers and record companies alike, Western Europe can look back on a broadcasting revolution the Eighties of a cjuit*   

But according to director of pro- grammes Simon Woodroffe, Superchannel's significance for the music business in the early Nineties mav not be as a channel in its own may not be as a channel in its own right. Its audience will be scattered 
share of a highly competitive mc  be too small. "We v kef will oe too small, we win never be able to compete with the terrestrial broadcasters," Wood- roffe says, "so we should set out to be support systems." He envisages a world in which satellite-to-cable channels like his own broadcast complete coverage of live concerts in collaboration with terrestrial broadcasters, who may take just one segment or broadcast recorded highlights. Alternatively, Superchannel and its associated programme produc- Hon arm, Music Box, could supply complete programmes or pro- gramme material for re-use by other broadcasters. "If you're a producer or broad- caster in Europe it's very hard to good, original pop pro- grammes wirn your own interviews and so on — the problem is getting access to the artist. Syndicated ac- cess to material for local pro- grammes territory by territory will 

W d "ff*' *0 'a'<e 0 says Something similar already hap- pens in radio, where programme indicators burned their fingers in the Eighties trying to netwoik pro- grammes across the Continent. Rock Over London, which syndi- cates a weekly rock show to the "P.w °"ers same material "s a kit of parts" for European sta- mi ui pans ror curopean sta- s to repackage — Spain's lead- pop network is already a cus- 
in me Eighties everyone made the naive mistake of thinking Eur- ope is just one big village. It isn't," says Simon Cole, managing direc- tor of another radio syndicator. Unique Broadcasting. "But there is a pan-European market for pro- gramme concepts." Cole's strategy for the NineHes is to undertake joint ventures with radio slahons and networks in dif- 

nrhL^'W^ 

Superchannel's modest ac- knowledgement of its limitations contrasts with the bullish approach of MTV, now available in more than 11.6m homes in Europe and eager to repeat the success of its US counterpart. It baulb at being described exclusively as a music channel ("We're about more than music, we're about attitude," says its American managing director Bill Roedy). But MTV is nonetheless the best bet to succeed as a pan-Euro- pean thematic channel, with its aim to be in every household in Europe by the mid-Nineties. What's more, MTV is in no doubt that by its very presence it can cre- ate a pan-European music market, "Our pitch is that the audience listens to the same music wherever they are," says Roedy. "An 18- year-old in Italy has more in com- mon with an 18-year-old in Den- mark than with their own parents." And they listen to MTV in suffi- cient numbers, he believes, for the channel to have an effect on what they buy — a claim not always easy to square with the audience figures. A year ago in the NetheHands, Europe's most densely-cabled country, MTV had an audience share in cable households of just 0.52 per cent (rsing to 1.26 per cent for 16- to 34-year-olds). In- deed, the channel was watched at all in only around six per cent of Dutch cable households — al- though in those homes it enjoyed a viewing share of more than eight per cent, and 11 per cent among 1 6- to 34-vear-olds. Nonetheless, Roedy believes that MTV is an important promo- fional tool for record companies and, by its very presence, is hasten- ing the arrival of simultaneous or near-simultaneous release dates (something which the end of infer- nal EEC barriers in 1992 might also affect). His executive producer, Brent Hansen, believes that within two years MTV will have created an homogenous European music mar- 

eionr remrones, "expor know-how and contacts". But even Superchannel's Simon Woodroffe believes that television can do more than supply kits of parts to terrestrial television. "In two-to-three years," he says, "we'll have an international pop show and a global awards show that will make the Grammies look like pea- 
And he points to his own Hit Stu- dio International, broadcast live from London simultaneously on Superchannel and in Japan, which 

sale to terrestrial staHonfinThl US 
W^XevtsaSfe pean terrestnal channels wanted 

Not all record companies agree. Stuart Watson, vice-president of MCA Records International, be- lieves at least one MCA release was a hit in Holland (though no- where else) as a result of exposure on MTV, but doubts that persuad- ing MTV to playlist a release is a short-cut to success. For Watson, the benefits to rec- ord companies of the changing European scene will come in a dif- ferent way, through dealing with programme producers whose ma- terial is sold, syndicated or net- worked in several territories. "You'll see more and more pan- European orqanisations with in- vestments in different markets, and we'll be able to promote and mar- ket our product via these organis- ations — but that's hardly pan- European media," he says. 
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Top Country Album Award The Strat Award For Exemplary Service To The Music Industry 
SPECIAL VOTING ARRANGEMENTS The Leslie Perrin Award for PR (judged by a panel of music journalists - PRs notified by the editor) 

Plugger Of The Year (Radio) Award (special poll of radio producers) Best Record Dislributor Award (special pall of retailers) 'Best Recording Engineer (judging process overseen by Studio magazine) 

ANNOUNCING 

MUSIC WEEK 

A W A R US 

. . 

TO BE PRESENTED AT THE AWARDS LUNCHEON THE GROSVENOR HOUSE 

MONDAY 
26 FEBRUARY 1990 

BASF COUNTRY MUSIC ROUND UP THE DELGA GROUP CMC's MIX MAG ENTERTAINMENT UK 
KPM6 PEAT MARWICK McLINTOCK LIFT U.K. M.T.V. MUSIC TELEVISION OUR PRICE MUSIC PENSORD PRESS WH SMITH SOTO SOUND/ AUDIO MERCHANDISERS STOY HAYWARD TERRY BLOOD DISTRIBUTION TINSLEY ROBOR WOOLWORTHS JAMES YORKE 

30 YEARS 

CONTACT AVRIL PEYTON OF EMS ASSOCIATES LTD FOR YOUR AWARDS BROCHURE INCLUDING NOMINATION AND TABLE RESERVATION FORMS ON THE MUSIC WEEK 'HOTLINE' 01-437 3665 



/Artiil / Title / Lobel / "Lf" / "MC" / "CD" / Col Nos / Deoler Price / |Distribulor| / Colegop/ 
IIP 89 (BMG1 E 19:8192932 

/Arfot / Title / label/ '^MC" / "CD" / CalNos / DealerPnce / (Di^ributor) /^7 osr.f limmv SESSION MAN AIR/VOX LP:AjM0041 £4,25(I/BK| B , CO:CZ259 £4.26/4.85|£) _  THE ROUTE PACIFIC JA22 CD:CZ 258 £4.85|E) IK, Robin TROUBLE OR NOTHING MERCURY/PHONOGRAM LP/MC:8387681/8387684 CD:8387682 £'   Flkio THE FARIY YFAB5 C5 I PC,™ C.C.6. UNDERGROUND IP:CCG 
LP/MC:838768I/8387684 CD:8387682 £4.26/6.69(F) BROOKS, Elkio THE EARLY YEARS C5 IP:C5506 (P) BRUTAL OBSCENITY SORRY BOYS & GIRLS... C.C.G. L Ml £2.43(1/8KS) 

CANNED HEAT BOOGIE WITH CANNED HEAT SEE FOR MILES CDiSEECD 62 
.. ..  ,._.S CD:SEE CD 97 |P) da BELINDA MCA C0:DMIRL 1503 £4.86(f)     01 £3.20/   -N LP;SCH5 (l/bfcl 

DAVID & JONOTHAN THE VERY BEST OF DAVID & JONOTHAN C5 LP;c5507 
DCT J^IHN HOLLYWOOD BE THY NAME BGO CD:BGOCD 62 (P| DISCHARGE HEAR NOTHING CLAY CD:CLAYCD 3 

ELLINGTON, Dub TWO GREAT CONCERTS 1952/1965 ACCORD CD:302282 
EVEN?! The THE EVENT VOXX LP;VOXX 20M59 £5.26(1/8X1 EXILES, The THE SENSE IN WHAT THEY'RE WANDA LI 7ANDA LP RocE 
FATAL CHARM THIS STRANGE ATTRACTION REALLY GREAT LPFATAL 1 £3,99(I/NS| FISH VIGIL IN THE WILDERNESS OF MIRRORS EMI CD:CDEMD 1015 £4.56/7.29(E) FLAG OF DEMOCRACY 23 BUY LP:BORE 8902 (P) FREEMAN, TWARDZIK TRIO TRIO CO:CZ 245 £4,85(E) FURY, Bill/ BILLY FURY SEE FOR MILES CD;SEECD 59 |P) 

HILL. HOCL Andrew ETERNAL SPIRIT BLUE NOTE .US POCUS FLETCHER HENDERSON f CD:ND90413^BMG) 
LP:B19205I £4.26(E) HIS ORCHESTRA BLUEBIRD/RCA 

HOLMES/AMMONS GROOVIN'WnH JUG PACIFIC JAZZ CD:C3257 E4,85(E1 HOWES, Rod ARGENT RESCUE STYLUS LP/MGHC'""  1" CD;HONEYCO 14 £3.95/5.95(SlY) 

KING PLEASURE 8. 

8. HARDY ANOTHER FINE MESS ANOTHER FINE MESS LP/MC;MESSLP Film 

MARDONES, Bennj BENNY MARDONE5 CURB/RCA CD:ZD74432 ((BMG) MICROGROOVE WE HUMAN GROOVE ANTILLES LP/MGAN 8747/ANC 8747 CDANCD 8747 (F) MISSION The CARVED IN SAND MERCURY/PHONOGRAM LP/MC:84225n/8422514 CD:8422512 £4.56/7.29(F) 
NANA, Ni _. NO MEANS NO WRONG Al..   77MC CDVIRUS 77CD £3.99/7.05(l/RT) 

NI PRIVATE/RCA CD:260208 (BMG) 
ID A SUCKED ORANGE UNITED DIARIES LI 

MAHABHARATA REAL WORLD LP/MGRWLP (f) TAR TREK VARESE SARABANDE MGC704300 IPI Films/Shows 
Films/Shows 

oa^c rmmv ccccion MAN AIP/VOX LP:AIP 10041 £4.25{i/BK) 

QUIREBOYS LITTLE BIT Of ^/7^y.lf®,AomARL0|,H0NE LP/MC:PCS Rotlt 7335/TCPCS 7335 CD:CDPCS 7335 £4.26/7.29(E)  
RAY CHARLES GREATEST COUNTRY & WESTERN SEQUEL/KNIGHT CD:NEXCD 717 REDPATH^Jean/Rod PATERSON THE MILLER'S REEL BBC LP/MGREH 737/ZCR Spoken 737 |'P|   IH 

£3.85[1/BK) BL 081 CDCDTB 
SCORPIONS, The THE BEST OF ROCKERS 8, BALLADS HARVEST/EMI IP/MC:EM0 1014/TCiMD 1014 CD:CDEMD 1014 £4.56/7,29(E SENSELESS THINGS POSTCARD CV WAY COOL IP:WC 004 CD:WC 004CD 
16 £TAMB5Ouffis HOW GREEN IS YOUR VALLEY ARISTA IP/MC:210307/410307 CD;260307 (BMG) SOCIAL KAUS FREE STYLE BOP IP;SCAM 006 £3.05II/RE 0     THE VERY BEST OF CAT STEVENS ISLAND/POLYGRAM TV STEVENS, C 
STRASSER, CD;8401482 |F) ■""R, Hugo &  HHR|  iSMERE LP/MGGRALP 38/GRTC 38 CD:GRCD 38 |E) & His DANCE ORCHESTRA HUGO STRASSER'S DANCE PARTY Dance/Disc. 
SUCKSPEED THE DAY OF LIGHT FUNHOUSE CD:FH 03 
TECHNOTRON1C PUMP UP THE JAM SWANYARD IP:SYRIP 1 (TRC/BMG) TOMKINS, Thomas CATHEDRAL MUSIC HYPERION MC;KA 66345 (P) TYNATOR LIVING IN PAIN CCG UNDERGROUND LP;CCG 003 £2,43(1/BK) 

VARIOUS 20 ONE HIT W VARIOUS ALIENS TER Cl VARIOUS ALL BY MYSELF VARIOUS ARIWA HITS 'Bi VARIOUS BARRELHOUSE        I VARIOUS BITTER SWEET TER LP/MGTER 1160/ZCTED 1160 CDCDTER 1)60 
VARIOUS DANCE BUSTERS VOL 2 MR MODO LP:WAMLP M2 CD:WAMCD 002 ,,2,49/4.49(P| VARIOUS DON'T LOOK NOW TER CDCDTER 1M7 (P) VARIOUS ENGLISH FREAK BEAT VOL 4 AIP/VOXX LPAIP 10052 £4.25|I/BK1 VARIOUS EVERY GREAT MOTOWN SONG VOL 2 MOTOWN CD:WD 72236 

Films/Shows 
Dance/Disco 
Films/Shows 

:0 BIG ONE LP/MCBIGAD2/BIGAC2 CO:BIGACD2 Donce/Diso VARIOUS KEEP IT LOCK! £4.25/7,05|I/RT) VARIOUS METROPOLIS TER LP/MGTER 1168/ZCTER 1168 CDCDTER 1168 (PI 1 VARIOUS NOEL AND GERTIE TER LP/MGTER 1168/ZCTER 1168 CDCDTER 1168 I 
VARIOUS PURE SOFT METAL STYLUS LP/MGSMR 996/SMC 997 CO:SMO 997 
VARIOUS REAL STONES PROVOGUE CD.PRO 70122 (P) VAR[°MCR0EG»GSO35TP) ■ HERE C0MES THE itiMMER 0lD GOlD 
VAR[?/UMSCROESGS025^ ' R0CK WIH THE CAVEMAN 010 0010 
VARK:ORGKR320MS " SUGART,ME 0lD GOLO 

?^ARJP5|SENTS ROOART/PHONOGRAM CD;8389242 |F| Snc SI ™EAPIN^Y 0PERA TER CDCDTER 1 lOlIP) I 1?65 (P) LP/MGTER 1165/ZCTER 1165 CDCDTER I VARI(S1Y) 5 THE H0USE SmUS LP/MC-SMR 997/SMC 997 CD:SMD 997 VILE VIBES VILE VIBES PEACEVILLE LPWILE 15 (P| 
wMlgKS Sp?«MG) 

XYSTER BLACK BIBLE C.C.G. UNDERGROUND LPCCG 002 £2.431l/BKi 
Year lo dale; 3 Weeks To 2 February 1990 Album releases: 29 

SONG IRECOKD ADVANCE ★ ★★ ★ ★★★ VSDiO RECORD PLUGGER NEWS NEWS ★ ★★★ NEWS 

Essential Reading Every Week 

* 
MORE 
★ ★ ★ ★ 
NEWS •* 

SEND DETAILS OF; VIDEO NEWSD ADVANCE RECORD NEWSD RECORD NEWSD SONG PLUGGERD NAME  POSITION_ COMPANY ADDRESS_ 
:01-741 7000 Fax:01-563 0039 .Dolling House, 132 Dolling Rood, Lo 
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K^NOrw'ttN BY LOVE/jVeriion) BSEAKlN 7BK» uIn^BKR 9 7- Pic Bog 121 
EKR 106 7' Pic Bog EKR 106T S'Rc&sW ! tfta SF7EN«AT OF THE MOMENI/fco VIRGIN US VS 7 7" Pic Bog VST 7 lOVEDONTCOME EASY/lto I.R.S. E1R5PD 134 1(r Pic Doc EIRSCD 134 

i flnSli* Mochcllo HIGHER UFE/fvo Col Yoo 1W2 1«5 008 7" (WW) 
IIf ^ '0lVD0"KP 66'2"1Rt- ■ UTeRiONS fe IT FOR YOU/ibo RCA PT 49304 7 Pic Bog (BMG) 

BABY FORD BtACH BUMPW^r, FH"HM KING BFORD 6 T12BFORD 6 12* BFORD IIUEAKOPIANK JACKET llwGS/Rocor Wolk ENSIGN ENY 628 T Pic Bog ENYX 628 1 2' Pic Bog' ENYCD 628 CD IC| haDFORD GANG OF ONE/tbo FOUNt BROWN, Dennis NO MORE WALTV|Veoi ST 12" (l/RT) VES GRED 263 i CAMPER VAN BEETHOVEN PIOIIRES OF AAATCHSllCK MEN/Jock Ruby VIRGIN AMER- ICA VUS 8 7" Pk Bog VUST 8 12- Pic Bog Closing llieme/TFe Humid Press OF 
ROPE/tbo DEAD DEAD GOO GOODONE 12 12' (l/NMl ■ s-OAYTOWN TROUPE REAl UFEFTho Soddust Doy ISLAND 12ISP 446 1T Poster Bog 

CIEGG, Johnny t SAVUKA CRUEl, CRAZY. BEAUTIFUL WORLD/Gumbo Gumbo Jive EMI EM 120 7 Pic Bog CDEM 120 12' Pic Bog TCEM 120 CO (E) IB NOUVEAU NO FRIEND OF MINE/lVerwon) WARNER BROTHERS W 2762 7" Pic Donee Do POLYDOR COLET 11 .. .   E GUNS/Jod Yoid Bock OFF I ihSigma EN 
DA POSSE SEARCHIN' HARD/lbo REPUBLIC LICT 032 12" (l/RD Done DAN REED NETWORK COME BACK BABY/tbo MERCURY/PHONOGRAM DRN2 7" Pic Bog DRN212 12" Pic Bog DRNSP 212 12-(F) DIONNE YOUR LIES/(Veision) CITYBEAT CBE 748 7" Pic Bog CBE1248 1 2" Pic Bog Bossed Done 

GY ORCHARD BELFASTYOne, Two, Brosvn Eyes MCA MCAB 1392 7" 
: FOK, Donny ALL 1 WANT/A MoSer OF Time 1992 1992 010 7' (WW) GLASS HAMMERS, The YEllOWBRAIN/lVenionl/Core OVER, UNDER, THROUGH OUT 001 12' Pic Bog (1/B)Q GRIFFITHS, Morcio ELECTRIC BOOGIE/lbo MANGO MNG 726 7" T2MNG 726 12' |F) GUN TAKING ON THE WORLD/Don'l Believe A Word AIM AM 541 7" Pic Bog AMY    "  "1 CD Belter Doys |12 Mix| (F) i HARRIS, SimM^lom^DADDY FREDDY RAGGA HOUSE (AU NIGHT LONG)/(Versions| Donee/Disco' 
I HOLMESWmiKiLloVEMnRU^Ibo'KOOLKATKOOLSTI 7-KOOLT511IT-IVRI) Donce/Disco i HOUSE OF LOVE SHINE ON/Alleray FONTANA/PHONOGRAM HOL 3 7" Pic Boo 1 HOI 312 12- Pic Bog ScratiWUdeHOLCD 3 CD Rosolyn/RougeHOLMC 3 MC B^osdyiVRcoge (F)       

INVADERS OF THE HEART Feoluring ZAHREMA THE UNSPOKEN WORD/IVersion) NA- TION NR (I003T 12-(P| "INV1SION PONT BREAK THE RULES/IVersion) DEEP HEAT 12DEEP 1112- (TRC/BMG) 
"JACKSON, Jonet COME BACK TO MEMItighl BREAKOUT USAB 68) 7" Box, Bodge & 1 

wS^PINC CANT DO IT ALONE/Colypso Undetground 4TH B'WAY BRW T64 7' 12BRW 164 12r Breok it Down/Mokin House Music (F) EMY DAYS, The BRAND NEW TOY/Rointrce Country POLYDO P2 45 1T Pic Bog PZCD 45 CD |F)  7" Pic Bog 
US/tbo VIRGIN AMERICA VU 

("SIDLSN^LINDE DOT 7" ((I/N5JI CNTU™ WCTO&Afler You JEAP 

M'0T TNURD01"''"8 NAS,H GEt Hll> 10 THISl'lba ^PUBLIC LICTO 22 12- LICIO 22X Donee/Disco MAD JACKS WEmNG WIND/lbo CREED CREED ST 12" ll/NMl 7- "6^(1™ BEVERLEY SILKY SOUl/tbo WARNER BROTHERS W 2738 Donee/Disco ''!MARTN^WfKffiiLlWAyt&bLS^C
J
0|,ATe ,2SrX)l 32 "■ M IB Donce/Oisco mS " 'HERfMommo's Ulde Gid PARLOPHONE R 6246 7" P,c fcg ucrrn fu.'JLfeiN 50™ Timi! h*0" VeotCOR 6246 CD TCR 6246 MC |E| "MEGADETH NO MORE MR n'iCe'GUV/D^ereVBnsixTSSK 12SBKP 4 12" ltd Poster Bog 

VANS 4 T1 Pic tog VANCO 4 CO A Some Of V/onder/Spiri»VANCS MC A Sense Of Wonder/Spirii 
^^^Irrvre^s^l ' ^ IMMORTAL/Lebonon (IweJ/Voycge Of The Distwtod VERTIGO/PHONOGRAM VERX 47 12' VERCD 4? CO (R 

)RAN^FivORLD OF TITAN, The BIG BA bug (Supe/E) PARADOX SOUL FEELS FREE/tbo RONIN R2 12" (GAM) POP, Iggy IIV1N' ON THE EDGE OF THE NIGHT/mo VIRGII Bog VUST 18 12-Pic Bog (F) PRETTY BOY FLOYD ROCK AND ROLL |IS    mr TI._ T vr. .... „« « ,5-p(C B  2 (F) 0002T 12' (P) 
01 The Town MCA MCA OuHowsMCATB 1393 12*   PULSE 8 RADIO MOROCCO/p/etsion) 

THE NIGHT ON FIREpToosl 
lED HOT CHILI PEPPERS HIGHER GROUNO/Millionoites Agoinsl Hunger EMI-USA MI 75 r Pic Bog 12MT 7512* Pic Bog (Mini Rop) PoEticion/Mommy WSete's Dodl2MTX 75 12' PerForoted Bog CDMT 75 " E) RENEGADE SOUNDWAVE PROBABLY A mMUTE^I 102 12" ltd Edition Ozone YN SEARCHING/lbo SOULTOVI SAINTS, The GRAIN OF SAND/Mod Rnce MUSHROOM MR) 01 7" Pic Bog M 12-Pic Bog Minus A Ride |P) SALONGA, Leo & SIMON BOWMAN THE LAST NIGHT OF THE WORLD/The Soigon GEFFEN GEF 73 7' Pic Bog(W) SAMPLE, Nick & THE CHRISYJAAS BUNCH TELL ANYONE ANYWHERE/Morvt bus DANCE STANCE DS 7MI T Pic Bog (l/BK) SCOTT, Tony GET INTO IT/jVersions) CHAMPION   ,    CHAMPX 12232 12' CHAMPCD 232 CD ThoYs How i'm UvingFThe Chief (BMG) SLAB! DEATH'S HEAD SOUP/(Venion]/swilchback Ride INK INK 1240 12- Pic Bog (PI SLIDE DOWN SO LONG/Don't Turn Your Bock MERCURY/PHONOGRAM MER 312 7" Pic Boo MER* 312 12- Pic Bog MERCD 312 CD LisIenMERMX 312 MC Listen |F) SMITHEREENS, The A GIRL LIKE YOU/Cul Flowers ENIGMA ENV 15 T Pic Bog 12ENV " "ic tog Someone In Love (E) er.v nAkiriki' cacv (pART iy(part 2) SHOCWAVE SRP 12X 12* 

232 T CHAMP 12232 1 2" Dance/Disco 

SWEET ENERGY DANCIN' E 
tog GEET 25 12' Pic , Dance/Disco )DES SERIOUS DANGER/Sleeping Cos FONTANA/PHONOGRAM " ' 2° Pic tog Seven Views of JcauolemDROCO 1 C" SERRA UB40 HERE 1 AM (COME AND TAKE MEJ/Cri ... tog DEP 3412 12* Pic Bog DEPX 34 CO DEPC 34 * UZMA YAB-YUM/(Versiom) NATION NR 0()06T 12- (P) T 43372 Dance/Disco 

WATLEY, Jody EVERYTHING/(lnsi) MCA MCA 1395 T Pic MCAT 1395 CO IF) WOP BOP TORLEDO JUNGLE FEYER/tba 10 TEN 293 WORKSh? I SAW THE llGHT/(Vet5ion| WEA YZ 430 T limbo YeaisYZ 430CD CD You're Not Alone (W) 
9 MCAT 1395 12' Pic Bog 5c Bag TEN* 293 12* Pic 

YELL! INSTANT REPLAY/lbo FANFARE FAI Pic Bog FAN PIC 22 7" Pic Doc 12f 

lEl 

Tt.bpiJ'niihlM 

I I o y d c o I e 
THE FIRST SOLO SINGLE OUT 22ND JANUARY 7" COLE 11/12" COLEX ll/CASSCOLCS ll/CDCOLCD II 

noblueskies 

ORDER FROM POLYGRAM TEL: 590 6044 
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MARKETPLACE 
APPOI 

Richard 
ST 

Royalty 
Accountant iS 

rSEsafssi israis: 
mg to 

.ytoge. 1 
.SfQg<L2 

»cl0,^ 
r?h» 

alid new 
JOCKS 

BCm 
RECENT CLIENTS SHEFFIELD UNIVERSITY (j;;,, STUDENTS' UNION .(IV 

CMTCDT.=Vcii?,,> Fruft 
ENTERTAINMENTS 

MANAGER 

FOR SALE 
MAJOR MUSIC RETAILER 

will shortly be selling a large quantity of 
IVORAIMK SYSTEM RACKING 
in Gray (all formats) and sundry equipment 

All sizes of order acceptable 
Please contact Angus Cameron on 221 5155 

/tc.qcLO Intcrncvhonol 
£14,000 Negoftinbi© Info Inflntobles Tomworth, Staffs Tel 082754345 Fax 0827 310340 

CALENDARS Top quality Rock & Pop calendars 
50p INFIATABLES 

OPPORTUNITY Contact: Juli Turpin on 01-499 8150 for formation. PROFITS 
INVESTOR SURPLUS STOCK OF CD CASES WITH TRAYS BUSINESS PARTNER 

REQUIRED for established music production studio facility 

WANTED 
TRAVEL DISCS 

£17.50 per Phone 855 4791 CLOUD LINE Savanna 
Sounds Ltd Incorporating Bullet Records 
IPs, CDs & CASSETTES ★ OVERSTOCKS ★ DELETIONS ★ RE-ISSUES Send for list today 

TRAVEL 
TALENT FRANKFURT 

MUSIC FAIR 
FLIGHTS 
HOTELS! 16 SP0NG LP 

RACKS FOR SALE Major Merchandising Company requires 
SALES DIRECTOR 

LET'S MAKE THE 90s OURS Phone: Mick: 01-569 5178 
0234 713123 

£35 each ANNIE/DON PHONE 803 550 FAX 807 5834 IATA # ABTA PLEASE REPLY TO BOX 2002 with full CV and letter of introduction 



appointments 

J The Rocket 
London's newest venue 

OPENING FEBRUARY 1990 Urgently seeks the brightest talents in town 
Assistant Manager 

Ref: B204/IVIW 
To help us put this multicultural, multi-arts venue on the map. _ «least 3 years venue experience required. Salary £13.755 incl. 

Technical Manager 

Bar Manager 

Salary £13.755 incl, plus profit related bonuses. 
Front of House Manager Ref: B207/IVIW (21 hours/week negotiable) 

Publicity Manager 
Ref; B208/IV1W (171 hours/week) A person who can give us a position at the top of the tree. At least 2 years experience of promoting/publicising arts events. Salary £11,175 pro rata. sis are for a one year appointment in the first 

Closing date; 9th February 1990. Application forms and further details can be obtained from the Personnel Department, Polytechnic of North London, Holloway Road, London N7 8DB. 24 hour job answerllne Tel 01-609 9913. Please quote Reference number. The Polytechnic of North London is an Equal Opportunities Employer. 

PNL 
JHE. POLYTECHNIC OF NORTH LONDON 

LABEL MANAGER Leading Independent Record Company requirr ° Label Manager to look after the U.K. and Eurr 
Metal label. Specialised knowledge of this style of music is important, as well as previous experience in oealmg with all facets of record manufacture, promotion, marketing, and stock control. Please send C.V. and introductory letter. 

P.O. Box No. 1992 

Productioi 

junior Reteptionist/Seaetory — £8,500 pa W/Setretary to MD — £11,500 pa 
Call 01-727 8636 

RECRUITMENT 
SPECIALISTS 

to 
THE MUSIC INDUSTRY 

Call GERALDINE WALPOLE 
Success nppolntmants 

FRIENDLY RECORD SHOP 
MANAGER/ESS EXPERIENCE ESSENTIAL 

Tel: 524 6272 

HBMMMIIililMi 

Product 

Controller 
Music Industry 

MANAGER/ESS REQUIRED 
(ettes wtthin 

Chadwell Heath Polygram Record Operations, an important part of the international Polygram Leisure Group, distributes 60 million units per year of singles and albums, cassettes, compact discs and videos and is recognised as being the established market leader in the record industry. As the result of an internal promotion, a Product Controller is required within the Commercial Planning Department to procure New Releases, Chart and Catalogue items for all recorded music configurations, from the Company's International Supply Centres in Germany and Holland. Based at the Distribution Centre you will be working in direct contact with the West End Marketing Departments, European Manufacturing plants and the Distribution Team, to ensure that adequate quantities are manufactured and supplied to Polygram's customers. Previous, relevant, record industry experience would be an advantage, although we would consider someone with applicable experience gained in an fmcg industry. Education to A level standard and a knowledge and interest in pop and classical music are additional requirements of the position. An attractive salary is offered with a generous range of benefits which include a yearly bonus and a substantial discount on Company products. There are excellent career opportunities for those who can make a forward looking contribution to the Company's activities. To apply please submit full cv to: Donna Saby, Personnel Officer. Personnel Department, PolyGram Record Operations, Grove Road, Chadwell Heath. Romford, Essex, RM6 4QR. 

PolyGram 

POSITION 
WANTED 
Managing Director of a Promotional Company wishes to move into (he Record Industry, any position considered. Trevor Edwards 0932 248794, You will never regret the call. 

IS YOUR LABEL IN T0UCR WITH THE STREET? ENTHUSIASTIC AND ENERGETIC CLUB DJ AND 
WITH A DANCE LABEL 
PHONE 0494 728399 
TO BOOK YOUR SPACE IN 
MARKETPLACE 

CALL TIM ON 01-583 9199 Extn: 331 

Coombe Music International Ltd 

Marketing Manager 
Coombe Music International are the world's largest suppliers of cover and soundalike repertoire to the specialised areas of budget and mid-price labels, broadcast and synchronisation, premium, film and background companies. The company has now expanded to the stage where a marketing manager is now needed to support the continued growth. The ideal candidate will have a broad musical background, coupled with a sound knowledge of repertoire and an ability to recognise and develop new UK and International markets. He/she will have had solid experience working within a broad-based record company or publishing operation, and will be familiar with catalogue exploitation and packaging. Reporting to the Managing Director of the Zomba Production Music Division, the Marketing Manager will have the assistance of three musical directors working within Zomba's Battery Studios and the comprehensive backup of Zomba's financial and administrative services. A competitive remuneration package including pension scheme, life assurance and medical insurance is offered and there are definite career prospects for the right candidate who wants to work in this challenging and professional environment. 

Please write with your cv, stating current salary to: 
Ms. Susan Kennedy, Personnel Coombe Music International Ltd 165-167 High Road, WiUesden, London NW10 2SG ALL APPLICATIONS WILL BE TREATED IN 



REISSUES 

Hhi Small Foe®*' Ogden's Nut Gone Flake (Castle Communica- tions, CLAT 016). Undoubtedly Ibe Small Faces' whimsical excur- 
I s s s 

concept (half the album consists of a series of songs con- cerning Happiness Stan's quest linked by Stanley Unwin's non- sensical narration) is not as suc- cessful as The Who's (on The 

ore rar oener examples or me peculiarly affecting charms of the group. That said, Ogden's Nut Gone is an essential cultural arti- fact of the period (1968) both musically and as an object. So it's wonderful to report that CasHe has replicated in miniature the original complex fold out to- bacco tin sleeve and then intelli- gently packaged the lot in a nifty tobacco tin complete with beer mats as protection. All-in-all a good job that's bound to become a collector's item. Equally fine is the 20 track sel- ection of material from Roy C barf on' seminal Modem Sounds in C&W, Vols 1 & 2, Greatest Country and Western Hits (Sequel, NEX CD 100). From the opening track (Your Cheating Mind) to the closing one (No Let- ter Today) Charies' innovative vi- sion of country soul is simply en- chanting. Percy SlocSgo is not as great an artist as Charles but the num- ber of his British reissues testify to 

other one might seem redundant but the budget When A Man Loves A Woman (Pickwick, PWKS 547) is the perfect intro- duction to the man. All the hits are here with that soaring, plead- ing voice and churchy, organ- dominated sound. For complelists there's Bill Haley $, tbo Gomats' Rock The Joint (RCCD 3001) a 23-track collection of all Hale/s Essex re- cordings complete with the kind of detailed booklet one expects from Roller Coaster. A marvel- lous historical CD, it documents Hale/s erratic development through country boogie and R&B to rock'n'roll. Now all we need is a similarly constructed set of the Decca recordings. It must be nirvana for Jssny 
f the I fa fan, 
. _ double album of Mer- cury recordings. The Mercury Years Vol 3 (836 941 -1 )■ and two from Sun (via Charly), Killer's R&B (LP 1053)- and The Killer's Birthday Cake (LP 1051 )*. Mostly consisting of out-lakes and unissued recordings, the Mercury collection is the more interesting, documenting Lewis' growing confusion as to what kind of an artist he is with recordings that veer from demented versions of country and R&B to equally fran- 

tic excursions into rock'n'roll. Equally variable but historically more interesting are the trio of what Charly labels "rare and unissued tracks from the Sun Blue years", Blue Guitar (Sun 1060)-, Boofin' Boogie (1061)' and Deep Harmony (1062)'. Pick of the bunch is Deep Harmony on which one can hear a gospel quartet (Hunki Dori) transformed from somewhat slick a capella in- tensities (Working On A Building) to the routine harmonies of a black vocal group (Misery) within the space of a track. Fascinating, but for collectors only, as are Camille Howard's X-Temerous Boogie (Official 6063)' and Maxwell Davis And His Tenor Sox (Official 6064)'. The Davis album con- firms that his importance is as an 
leader, while the Howard outing, which includes all her Specially R&B hits, despite its charms, dem- onstrates that she was a better band pianist than band leader. On the dance front from Old Gold there's a pair of Best Of 12 Inch Dance Greats, Vol 9 (OG 3409) and Vol 10 (OG 3410). The better one is Vol 9 with its steamy Sexual Healing from Marvin Gaye and the glorious Caravan Of Love from Ul«y iaipor Uiay. From MCA there's a pair of mid price CDs. Jody 

WatU/s eponymous album (DMCG 6024) includes all her 1987 hits from Looking For A New Love onwards and is a per- fect example of the hard metallic edge of dance music. Similarly hard edged, if less hit-filled, is Gladys Knight and the Pips' All Our Love (DMCF 3409). The difference is the voice. Gladys Knight might be following current trends but no amount of pro- ducers and re-mixes can reduce the impact of her voice. Best of the country reissues is Country Pickin' and Singin' (Stet- son, HAT 3125)', a 1958 set from The Stanley Brothers that shows off their lonesome harmonies and driving rhythms to perfection. Also interesfing is Conway Twitty Sings (HAT 3127)', the singer's first album which, with It's Only Make Be- lieve, versions of Halleluiah, I Love Her So and You'll Never Walk Alone, and the rock'n'roll 
country music in the late Fifties. Dolly Parton's Greatest Hits (RCA, PL 90407)' tells a sadder story, Parton's desertion of coun- try music for the vagaries of MOR, from 1974's The Bargain Store and Jolene to Islands In The Stream. 

topes. ApHy tilled Infectin,,. (STFCD 3) the collection include all his Sixties hits from If | Ha(j A Hammer on. More firmly in the folk-mould is Story Teller (STApt STFCD4) a seledion ol T«L PaxJon's Elektra recordings of the late Srxhes and earlv Seventies, including such dassia as The Last Thina On My Mind Ramblin Boy and Can't Help Bui Wonder Where I'm Bound Paxton recorded protest songs but in comparison to Kerry Chapln he represents the softer more romantic side of folk music The Last Protest Singer (Sequel NEX CD 101) collects togeler Chapin s last recordings. Add frisky, dance-oriented rhythms —• —— — 
whose 1986 How Green Is The Valley (DMCF 3337) is given a mid-price release by MCA, A mite too cutely socially conscious to be entirely successful, it mines the same territory, but without the more traditional guitar based epic theatrically of TTmi Alarm's Strength (IRS DMIRF 1004). On the pop front, though Greatest Hits (Threshold 840059-1) from TDs® Moody Blues is iust that, without the supporting album tracks the Moodles mysticism seems a touch too hippy-drippy. In contrast Pickwick's budget EHon John offering, The Collec- tion (PWKS 551), sees John's more poppier music far better standing the test of time. 
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BONJ0UR MES amis ... London was overflowing last week with heavyweight international executives stopping off on their to Cannes where they are likely to get even more heavy- weiaM.. ■ Sonet would have us believe that publishing man- oaer Alan Whaley injured his back lifting o sack of gold and silver album awards to be presented at Midem. We've heard of slipped discs, but that's a ridiculous excuse for not attending Wdem... Solicitors Kanaar Holmes have invented a Midem Story Game with a special prize to the winner and a £500 donation to Music Therapy, and we hope we know what they mean when they describe themselves as a "successful and ex- panding firm, in spite of the difficulties of being in the music mdusfry and being both gentile and straight" ... Being a con- cert promoter has its hazards but staring down the barrel of a gun isn't usually one of them. Poor Andrew Miller had some unwelcome visitors at his London home in the middle of the night when armed police burst in, following a bank raid tip-off. Miller had a gun at his head before police realised they had the wrong chap ... Word is that ITV is considering taking off The Chart Show because it considers that VPL payments moken it too expensive ... SfliiJa^OKUhfijBt'tb "f M^i of MelV- ond Kim, after a long tight against illness .. rWHI we see aA^ Peel Sessions version of John Peel's selections on Desert Is- lands Discs. Doubt it, as his choices ranged from Jimmy Reed to Rakhmaninov. However, his philosophy that the most worthwhile records ore those made "because they have to be made", rather than just to satisfy demand, is worth noting... A QUIP from EMI/SBK's Marty Bandier — no stranger to big figure acquisitions — on Sony's buying Filmtrax: "If they can spend $500m on two film producers, >140m for a publishing company is nothing" ... Dooley understands that, technically, the Filmtrax deal is a CBS-only affair and doesn't involve Sony ... BPI chairman Terry Ellis expresses surprise at the bullish interpretation by the MCPS of the latest state of negotiations on royalty payments (see pi), commenting: "It was a rather good meeting and we all seem to be approaching the thing in a very responsible way," though on the lack of detailed costings, he observes; "It's like someone showing you round a house. They just show you the ground floor and then say 'do you want to buy the house?" But you need to see the bed- rooms as well"... First names mentioned to replace the Flying Dutchman at Phonogram who has now flown (see pi) are inevitably insiders Tim Reid and John Waller, following unsuc- cessful overtures to MCA's Tony Powell, but the smart mone/s on an outsider... Must be something in the blood: after more than 20 years selling records, former Wynd-Up boss Colin Reilly has son Robert signed up to Robin Millar's Scarlett, soon to release a debut album ... PolyGram's successful foot- ball trail was halted under the floodlights of Kenilworth Road when Virgin triumphed 3-2. The distribution deal's not up for renegoHafion yet, surely. 
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  r-nTWTIHffFm I Mlfl mill W li  II II WPI STEALING THUNDER: EMI Records artists Thunder HEAD START: Tackhead sign to SBK Records dor sign a publishing deal with Rondor Music. label SBK One. 

Good Old Boys and r   for the Capital Radio Help A Lon- don Child appeal. 
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The latter half of 1989 saw the 
launch of Swanyard Records as 
another progressive addition to the 
highly successful Swanyard Pic 
Group of Companies. 
With the bringing together of a 
highly motivated and experienced 
team, this housed with calculated 
planning and releases which have 
gained instant club recognition. 
Then followed one of the biggest 
dance records of the year in 
Technotronic "Pump Up The Jam' (syrh which reached No. 2 in the 
British National Charts and No. 1 
forfour weeks on the 'Club' chart. 
Swanyard now open the new year with seven singles on the 'Club' 
chart and, just out. the scorching 
follow up Technotronic single 'Get 
Up (Before the night is over)' (syrbi. 
plus, a brilliant re-recording of 
'Carwash/Wishing On A Star' isyryi by Gwen Dickey of Rose Royce 
fame. 
Also now released is the top Euro- 
pean electronic dance beat sound 
of West Bam with two singles 
'Hold Me Back' (syr u and 
'Saxophone' rcrsr 2). To be 
scheduled for release shortly is 
another West Bam single 'The 
Roof Is On Fire' isyr ioi plus a follow 
up album The Cabinet' (syrlpu. 
Backed up by the The Wing Com- 
mand production team, recording 
studio facilities and music pub- 
lishing division and birth of their 
contemporary label Cygnet 
Records, the future looks exciting 
for Swanyard, as they ylide into 
the 90,s. 
Swanyard Records, 12-27 
Swanyard, Islington, London N1. 
Tel: 01-354 3737, Fax: 01-226 2581. 


