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POLYGRAM PRESIDENT David Fine an 

Fine salutes retailers" 

role in PolyGram surge 
POLYGRAM, RIDING high on its 'They want us to have a success- fifth successive year of record re- ful business," says company presi- "   of the UK's dent David Fine. "I remember the 

Dealers slam offer 

public cart refuse 
FEARS FOR their own survival are than they can be bought in the further purchases, being expressed by a group of re- shops. To back their case, the dealers toilers this^week as they face being Now it ' ' ' ■ • ■  - - - 
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Britannia ► FROM PAGE ONE Awards, has some 1 20,000 classi- cal-buying members. Unlike its ri- val, the Bertelsmann-owned Book Club Associates, Britannia is able to buy PolyGram classical product from Germany at the same rate as PolyGram Classics UK which supplies the dealers. In its publicity, Britannia singles out some of its introductory-offer jsrodudas selling a^£4q or £50 

Pickwick forgets Europe 

as profits rise by 33pc 
in Den- have distribution networks which 

BWEfliG 
DUBLIN; A storm of discontent is about to hit the Irish music industry because of provisions contained in last month's Irish budget. With the 40 per cent duty dropped and a reduction in the VAT rate from 25 to 23 the Association of In- 
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Available on ONE album for the very first time, 

1 

ONLY 

» YESTERDAY ♦ 
RICHARD & KAREN CARPENTER'S GREATEST HITS 

Includes 
CLOSE TO YOU • YESTERDAY ONCE MORE 
ONLY YESTERDAY • PLEASE MR. POSTMAN 

CALLING OCCUPANTS OF INTERPLANETARY CRAFT 
TOP OF THE WORLD 

MAJOR HIGH IMPACT TV ADVERTISING CAMPAIGN 
Phase 1 (March 26th to April 6th): London, Central, TSW 

Phase 2 (April 16th to April 27th): Granada, Yorks, HTV, Tyne'Tees, Anglia, Ulster 
NATIONAL PRESS ADS ♦ SATURATION SHOP DISPLAYS 

Compact Disc ♦ Cassette ♦ LP ♦ Video Selection 
AMA/AMC/CDA 1990 AMV 847 

RELEASE DATE: MONDAY, MARCH 19TH 
Order now from: rxsri Polygram Record Operations channel Aft* Clyde Works, Grove Road, Chadwell Heath, JTW IS Romford, Tel: 01-590 6044 
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Taking talent to the brink 
After 3@ yesars 
m exisfeirase 
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MUCH MISSED Man is Hie HHe of a song that we'll be hearing more and more as the John Lennon tribute concert on May 5 
rlannery, it has been recorded by Tony Roberts with the Liverpool Phif- 

The song is published by CaHin Music, whose senior creative man- ager Kip Trevor soys that it came to the company via its unique tie-up to the companv via its uniq with Merseysiae's Amazor 

premises in the centre of the city. Lewis's London-based partner Simon Davis takes care of manage- ment while CaHin handles the pub- lishing. The first fruits of the deal are the group Two Way Street, describ- ed by Trevor as "harmony rock, like Crosby Stills and Nash". The group are signed to MCA Records and a debut album is due later in the year. Founded some 30 years ago by Elvis Presley's publisher Freddie Bienstock, CaHin was caught up in the buying and selling of Chappell Music in the mid-Eighties but now, with its new creative dept headed by Kip Trevor, it is pursuing an active A&R policy. Trevor is assisted in this department by Jane Nesbitt and Andrea Gibb and the company has made several recent signings in the dance and heavy metal areas. Twins, We 2 R, are one team of 
CaHin has high hopes, with the teen- age sisters Sarah and Beckie Milner being produced by Rod Gammons and Youth. On the rock front, CaHin's writers include Steve St James and Valentino. Unusually for a metal writer and singer, St James is a solo artist, but "we form bands around him for gigs", says Trevor. The CaHin A&R chief has strong views on the importance of indie labels in the eaHy stages of a 
goes to d big label, they often find themselves in a queue behind other prtists when it comes to promotion," " He argues. 'When we wanted eorie to .get behind (African er/guiiprist) SE Rogi( 

•om Italy, now based i th something^of the eo jriy Yes . .e adds of a buzz about the four-piece band in heavy metal circles." In a tie-up with a small label, CaHin can often provide promotion- al or plugging support. A key figure here is independent plugger Kim Glover, whom Trevor rates highly. 'We are even using her to work with Ray Davies, one or CaHin's long-es- tablished writers," he says. "Ray has a long experience of all kinds of 
dence."0" Trevor adds that while CaHin is strongly involved with its new writers, it is not neglecting Davies' career, "We want to do something special with Ray," he says, "possibly a full-length video project," 
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to right Kip Trevor (Cariin Musk) co-producer Rod Gammons, Sarah h -.oast Productions), Beckie Milner (We 2 R) andysoth (co-producer) 

Derby counters 

Frontline 
travels to the 
East Midlands 
and visits ea 
city with es 
passion for 
musk that 
belies its 
image 

TRYING TO name famous bands from Derby is a bit 
three famous Belgians — they probably exist, but you con't actually think of them at the mo- 

Thot does not mean to say, though, that there isn't a passion for music in Derby. A healthy live and club scene is evidence or how much people love their rock, pop and dance and the fact that two of the independent stores in town 

and his present business partner used to be employed by the R E Cords shop in Derby, but so strong was their belief that they could do a viable job that when if closed they set up their own store, BPM. Trading from a city centre site, Hill says BPM's reputation is built on its dance product and its "jangly independent" material. He defines this as "Stone Roses and Inspiral Carpets rather than thrash, al- though we do stock some thrash". He adds that there is a different set of customers for his indie and dance sections but feels that they sit happily together. "It seems to work suprisingly well, though we do physicaly split the different types of music in the shop." Hill, who reckons he has a large proportion of the Derby DJ market, soys his stocking policy is borne out by the fact that the same mix of music is played in the local clubs. "They'll have half-an-hour of dance then half-an-hour of indie and neither market seems to take offence at the other's music." As a chart-return store, BPM takes it share of chart material, much of which is sold to DJs, and 

that he has to shop around careful- ly for his product, looking hard for record company promotions and special offers. "We are very, very competitive on CDs in particular," he states. "The profit margin, though, i don't 
Williams ai 

very 

is heightened by the fact 
his personal financial interest to make sure that customers feel they are being well looked-ofter. "There's always that extra some- thing there if you're the propri- 

An older name in retailing is Oasis Records. This indie group is a rapidly-expanding for ' '' 
in Derby with a store m the Oasis banner but > many years traded as S in Rec- 

The shop is on two levels with its product being divided between them into broad categories. Up- stairs is classical, folk and country while the ground floor carries indie material, chart and new releases. While the ranges might be simi- lar to those in the multiples, Oasis manager Tracey Moore com- ments: "There is always a customer who would rather go to an indie than a chain store. To some people, it's just more personal. "We try to stock everything. We're short of space as everybody is but we try to get in as much as 
Perhaps the store which best sums up the differ: market in Derby ar._   ... nearby towns is Way Ahead. Way Ahead in NoHingham, a city just 15 miles from Derby, is a rock specialist whereas the Derby store is more general. "Derby's got about two-thirds the population of 

enough for < owner Dave i 
Derby. We d 

rock shop," si 

out for a low price sells really wel They seem to watch every penny. Way Ahead is located just ou 

open up nearby. "Trade has gone up several hundred per cent in the last few years because the centre 

market. The shop was bought by Bernard Williams in 1986 who, in 1987, changed its name from Richard's Records and went about creating a new image and a new 
Williams' stocking policy means that he feels he is competing direct- ly with the city's HMV and Our Price. Spot-On (so called because it is in an area known as The Spot) aims to compete with the nearby multiples on all three levels: price, stock and service. Williams says taking them on over prices is difficult and means 

and Mohammed? 
There E$ 
®iw®y$ m 

wh® 
wswid! rather 
H® t@ an indie 
st@r©„ f@ s@me | 
pe®pS®? it's just mar® 
persenaS' 

MUSIC WEEK 17 MARCH, 1990 



The debut single by 

fyorvudmA 

Special guests on the Lisa Stansfield tour. 

Available on 7" • 12" • CD • TC 
SBK 5 12SBK5 CDSBK 5 TCSBK 5 

Out 12th March 
ORDER NOW FROM EMI TELESALES ON 01 848 9811 
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MGM1 returns 

to its roots 
By Selina Webb ^We're FOR YEARS the names „ <. Millaney Grant Malleft Steep©® IBB ® 

w.t^mn^^SerSi^e^ ^ ^ tlhiS 
^d'trmarelTT^OO n ^ promos and longforms for, among MSStOrf. I WfflIB# 
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ON VIDEO 
FINE YOUNG CANNIBALS 
LIVE AT THE PARAMOUNT 
AN HOUR OF LIVE MUSIC 

WITH MINT JULEPS • INCLUDES: JOHNNY 
COME HOME / GOOD THING / FUNNY HOW 
LOVE IS / EVER FALLEN IN LOVE / DON'T 
LOOK BACK / SUSPICIOUS MINDS / I'M NOT 
THE MAN I USED TO BE / SHE DRIVES ME 
CRAZY • RECORDED AT THE PARAMOUNT 
THEATRE, SEATTLE, WASHINGTON • • • • 
• SRP: £9.99 / D. PRICE: £6.95 + VAT • 
• TRADE RELEASE DATE: 19TH MARCH 1990 
ORDER FROM POLYGRAM VIDEO ORDER 
DESKS: 01 590 7790 / 01 590 6044 OR FROM 
YOUR USUAL WHOLESALER ••••••••• 
• CATALOGUE NUMBER: 081 932.3 • 



Concert videos are 

alive and kicking 
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NIGEL KENNEDY. PMI 9912143. Running time; 60 minutes. Dealer price: £6.50. Comment; According to Nigel Kennedy, Vivaldi's Four Seasons is "pretty cool" and so is he until he opens his mouth. In between per- forming with the English Chamber 
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•(SO DON'T BE LEFT .STANDING!) 
Millions of Michael Jackson fans will be reaching for Moonwalker this Easter. Don't disappoint them. Become a major Moonwalker stockist and benefit from a nationwide TV, Radio, Poster, Colour Press, P.R. and P.O.S. Campaign. Moonwalker was a cinema blockbuster. It danced up the rental charts. This Spring it's guaranteed to walk away with the sell- through honours. So don't be caught on the wrong foot. 

m 

MieiiAEL- 

HOONW&licer 

SELL-THROUGH ■    
DEALER PRICE £6.95 RELEASE DATE 2ND APRIL 
Ring Parkfield Entertainment tele-sales now on 01 -368 6668. 

m - .m PARKFIELD 
GUILD "HL entertainment 



iSwsic in need 

of a boost 
"FUNNILY ENOUGH," Virgin Re- tail video product controller Dave Lynch recalls, "I was talking to one 
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Sleeping Beauty 

made you 

a fortune with her 

eyes closed, 

V just 

think what 

this lot will do: 

Last Christmas the Disney Classic Sleeping Beauty I 
topped the sell-through charts with over 700,000 copies sold. 

Disney Home Video proudly introduce eight titles 
including two new ranges, Mini Classics and Ducktales, along 
with the already successful Winnie the Pooh and Chip 'n' DaleTescue the Disney phenomenon. 

i 

Ranger series. They'll make Spring seem like Christmas all over again. 
At just £7.99 and supported by a new TV campaign these videos 

will reap great rewards. 
So make sure you don't get caught sleeping. Open your eyes to 

HOMEI!/VIDEO 
©Walt Disney Company. £7.99 FOR KEEPS. 
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T O 9. C 
COMPILED BY MUSIC WEES 

. MOMENTS IN SOUL • i 3 JT And The Big Family ChampionCHAMP(12|237(BMG) 
2 2 DUB BE GOOD 10 ME 6 Beats Intemolional Go Beat GOD(X) 39(F) 
35 THE BRITS 1990 3 Various RCA PB43565(12--PT 43566) (BMG) 
#3 NATURAL THING 3 Innocence Coollempo/Chrysolis COOL(Xl 201 (C1 
St 4 Guru JoshdeConslruclion/RCA PB43475 (PT434761 (BMG1 jr p™ SIKAWBtKRY FIELDS FOREVER O CE3 Candy Flip Debut DEBT(X)3092 (PACI 
^6 TALKING WITH MYSELF (REMIX) 3 Eledribe 101 Mercury/Phonoqram MERIX) 316 (El 
8 is BRING FORTH THE GUILLOTINE 2 Silver Bullet Tom Tom 7TTT013 (I2 -TTT013) (PAC) 
9,6 

LOADED 3 Primal Screom Creation CRE 070(7) (l/RT) 
10 WARRIOR 3 MCWildski Arista 112956(12'-612956)(BMG) _ RAGGA HOUSE (ALL NIGHT LONG) >• LliJ SimonHorris/DaddyFreddy livinpBeol7SNASH9(SMASH9) 
12 8 

1 DON'T KNOW ANYBODY ELSE 5 Black Box deConstruclion/RCA P643479 (PT43480) (BMG) 
13 30 WHAT ABOUT THIS LOVE 7 Mr. Fingers Hrr/London F(X) 131 (P) 
14 9 JAILBREAK J Poradox Ronin 7R2 (12,-R2) (GAM) 
IS ,0 GET UP (BEFORE THE NIGHT IS..) 7 Technotromc feat. Ya Kid K Swanyard 5YR(T) 8 (BMG) 
16 El M EVERYTHING STARTS WITH AN 'E' M E-ZeePossee More Protein PROT 1(12) (F) 
17,5 COME TOGETHER AS ONE 4 Will Downing dth^B'woy/lsland (12)BRW 159(F) 
18:5 BLACK BETTY (Liebrand Remix) •1 Rom Jom Epic 655430 7112".655430 6) (C| 
19,3 NOTHING HAS BEEN PROVED 3 Strings Of Love Breakout/A&M USA(T) 688 (F) 

{20,7 THE HUMPTY DANCE 3 Digital Underground BCM BCM 346(X) (P) 
f @ P 1® 

Is NOW DANCE 901 2 Various EMI/Virgin/Poly. NOD 4/TCNOD 4 (BMG) 
25 DOUG LAZY GETTIN' CRAZY 2 Doug Lozy Allanlic/Eost West 7567820661 (W) 1 ~ p™ RIGHT STUFF 2 - NONTHIN' BUT.. 1 <0 LIU Various Stylus SMR098/SMC098 (STY) 

; 4. AFFECTION 15 Lisa Slansfield Arista 210379/410379 (BMG) 
S2 

THIS SHOULD MOVE YA 5 Monlronix Capitol EST 2117/TCEST 2117 (E) 
:i 6 a PUMP UP THE JAM 11 Technotronio Swonyord SYRLP1/SYRMC1 (BMG) 

73 BODY & SOUL-HEART & SOUL II 4 Various Heart & Soul 8407761/8407764 (F) ft p™ JOURNEY THRU THE NY UNDER... -1 O Lilij Metro Republic LICMLP 036 (II 
93 WALK ON BY 3 Sybil PWLHF10/HFC10(P1 

10 C cn, 49ERS ^ 49ers 4th f B'woy BRLP547/BRCA547 (f) 

mm S 1 N © I [1 « 
FEOM OAUUIP DATA. BUBBLERS ARE FROM OU7S1BE TME TOP SO ®N TMEIR WAV UP 

wan LOVE SHACK 43 2 B52's Reprise/ Warner Bros. W 9917(T) (W) GET BUSY *2 12 3 Mr Lee Jive Chicago JIVE(T) 231 (BMG) 
23 CEl^sslvori - Supreme SUPEmi 63 (P) WALK ON THE WILD SIDE 72 5 Jamie J Morgan Tabu 6555967 (12".655596 61 (Cl oe WALK ON BY 25 3, 8 Sybil PWL PWL[T) 48 (P) SNAP 26^1 3 Power /toglV (612938) (IMP) rjrn, WE'RE COMIN' AT YA 27 WUJ Quartz feat Slepz Mercury ITMR 2(12) (F) Oft/rftnY.THE POWER Power Jam & Chill RabG l^fild PitchJWPlOlB) (Imp) GOT TO HAVE YOUR LOVE— ■*"11 13 Mantronix(featuringWandress] Capital(121CL559(El 

JIE7 ST'A'I? ADVERTISEMENT 
01-961 5818 REGGAE CHART REGGAE DISCO CHART !) CHAKAONTHEMOVEaoVaCW ) AMAZING GRACESonchcz (3) TWICE MY AGE Shobbo g & io (7) BADINBEDSKobboR&Krynol 

) LOVE IS ALU HAVE Fox) (4) STOP LOVING YOU fttddi*McGregor ) HOLY WATER Adnwol Bdley (8) HOW ABOUT US Fronbe Paul ) FAIRY GODMOTHERAnneMe B 
(16) SHE BIG AND SHE READY QoHdc (18) NO MORE WALLS Dennis Brown (17) PAPER ROSES Sondez 

) HALF MY AGESoochoz&iodyG (24) IT'S OVER Pol Kelly 
REGGAE ALBUM CHART 

) MUSIC WORKS SHOWCASE'90 (5) LOVERS FOR LOVERS VOL 2 Vorion 

!) NINJAMAN VS JOHNNY PNinionion& Johnny P 
(13) SOUNDCLASH Voriou 
(21) RAGGAHIPHOPVonou» (19) IN THE COUNTRY Yv0r 

30,7 , AFTER THE RAIN Tiliyo Arista 112722 (12"-612722) (BMG) 
31 EEa ALL WE WANNA DO IS DANCE House Crew Production House (PNTOIO) (PAC) ; 
32 mia THAT SOUNDS GOOD TO ME Jive Bunny & Mostermixers Music Factory MFD[T)004 (BMG) 
33 „ 3 FEELING GOOD Pressure Drop Big World - (BIWT 005) (PAC) 
34 una , DON'T YOU LOVE ME MSERS 4lh + B'way(12)BRW167(Fl 
35,3 5 DIRTY CASH Adventures Of Slcvic V Mercury/Phonogram MER(X| 311 (F) i

 WALK ON THE WILD SIDE Beat System 4lh r B'way/lsland (12)BRW 163 (F) 
37 csa ; SHOW 'M THE BASS ' M.C. Miker 'G' A1 (12)A1319 (BMG) 
3g ESU , MADLY IN LOVE 'Bros CBSATOM(T)10[C) 
39 cna .REACH UP TO MARS 1 Earth People Champion CHAMP(12)239 (BMG) 
m36 7 NO MORE LIES Michel'le Atco/EaslWe5tB9149(T)(W) 
A1 MAN MACHINE 26 3 Mon Machine Ooter Rhythm - (MMAN IT) (1) 
423. 6 PROBABLY A ROBBERY Renegade Soundwave Mole ()2)MUTE 102 (l/RT) 
4378 5 TESTONE Sweet Exorcist Worp/Oulor Rhythm - (WAP 3) (l/RT) 
447, 3 SPACE SHUTTLE Gil ScoH-Heron Castle Communication GILl(T]003 (BMG) 
45 EE] .DEVOTION 1 Kicking Back With Taxman 10 TEN(X) 297 (F) U* iwiN0T THRU BEING WiTH YOU ■to Michael JeHries/K While Warner Bros W 2797(7) (W) 
473, 7 PAWNS IN THE GAME Professor GriH Skywalkcr 7GR131 (12--GR131) (GY) 
48 EE3 . SPACE TALK 1 Masters OIThe Universe Rumour (RUMAT11) (PAC) 

® 
n 

: 
i . BURIAL PROCEEDINGS IN THE... 1 H Finn/S-Shazzam/lcepick Music Of Life (NOTE 33) (P) DON'T MISS THE PARTY BizzNizz Bile-(BYTE 12002) (Imp) 

TOP 10 ByBiiEHS 
. LIVE LIKE THE OTHER HALF DO ' London Posse Mango Street MNGS735(12MNS735t (F1 
2 ACID ROCK Rhythm Device Music Man (MMI8911R) (Imp) 
3 ROK THE NATION Rob'N'Raz with Leila K Arisloll2971 (612971) (BMG) 
4 SYSTEM Force legolo ZYX(ZYX6216121 (Imol 
S VENUS Don Pablo's Animols ZYX (ZYX 628112) (Imo) 
6 LET THE WARRIORS DANCE Addis Posse Warriors Dance - (WAFT 141 (SP) 
7 HEARTBEAT Liasons D Dc Construction (PT 43376) (BMG) 
•M WHY YOU GET FUNKY ON ME Today Motown (MOT 4711) (Iroal 
9 ME SO HORNY 2 Live Crew Skywolkcr7GRUK127 (GRUK1271 (GY1 
10 HOUSE MUSIC ALL NIGHT LONG Two Guys On Acid Lower level (LLR4I (Imal 

OUT NOW li 
DISTRIBUTION | 

MASTERS OF THE UNIVERSE - SPACE TALK - RUMAT11 - 12" - RUMOUR 
Candy Flip - Strawberry Fields - DEBTM_3092 - 7' & 12' - Debut 

SILVER BULLET - BRING FORTH THE GUILLOTINE - TTT013 - 777*R/127I2"R/CD/MC - TAM TAM 
Pressure Drop - Feeling Good - BIW (T) 005- 7 & 12" - Big World 

THE HOUSE CREW - ALL WE WANNA 00 IS DANCE - PN (T) 010 - 7" & 12" - PLANET PACIFIC/PRODUCTION HOUSE 
MC's Logik - Peace & Unity - SUB (X) 017 - 7- 8,12' - Submission 

SHUT UP & DANCE - 5.6,7,8. - GTI009T -12" G.IL 
Planet Pacific - Various Artists (Incl. Guru Josh) - PLANET LPI - LP/MC/CD - Planet Pacific 

REBEL MC - BETTER WORLD - WANT (X) 25 - 7' & 12" - DESIRE 
• Jaratronik - Another Day In Paradise - DEBT (x) 3093 - 7" A12 - Debut 

WAREHOUSE RAVES 3 - VARIOUS ARTISTS - RUMLD103 - LP/MC'CO - RUMOUR 
Mike Dunn - Born 2 B House - WANT (X) 24 - 7 & 12" - Desire 

PLATA -VO Y0 DEBT* 3094 - 12" - DEBUT 
Shut Up & Dance - £20 To Get In - SUAD 3 -12" - Shut Up & Dance Records 

KENISJEVENS - LIVING ON THE EDGE - CBLP505 - LP/MC/CD, DEBUT 

ORDER DESK ■ TEL: 01-800 4490 • FAX: 01-800 3242 • PACIFIC HOUSE • VALE ROAD • I DMnnw Mil ino 
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If you need to know who's who and what's what in the music industry today, there is one guide that puts every name at your fingertips - The Music Week Directory. Bigger than ever before, the Directory has over 8,000 contacts in every sector of the music industry, including: 
Retail (Multiple Outlets) 
ssr 

Video Duplicators Video Producers/Product 

Booking Agents 

udio Equipm Radio Promofers/Pluggi ™ , f Ph <f0mPah65/A S,udio Design & Construction 
You get the names, addresses, phone numbers and key personnel, all indexed for easy access. 

At only £20 a copy plus £1.50 for post and packing. The Directory is worth its weight to anyone in any branch of the music industry. To order your personal copy complete and return the coupon today. 
DIRECTORY '90 Complete the coupon and send to: Music Week, Computer Posting Ltd, 120-126 Lavender Avenue, Mitcham, Surrey, CR4 3HP. Tel: 01-640 8142. 
^Tlame  | Address  

I enclose a cheque for £   i made payable to Music Week. | To pay by credit card enter details below: My card number is:.;'   I □ Access (Mastercard) | □ American Express I Date card expires  Signature  

□ Visa DEurocard □ Diners Club 
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3 In-car radio 
Who tunes in on the 
highways and 
by-ways? 
4 Dance radio 
Dance music is 
moving out of the 
clubs and onto the 

0 M S I © s 
6 Ads on radio 
Radio is no longer the poor relation to TV in grabbing 
media buyers' 
attention and money 
6 Conference details 

S Syndication Syndication and sustaining services 
scrutinised 
7(7 Youth 
programming Not in front of the 
children! Why is radio 
ignoring the young? 
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i s*a*'ons ®nd will tfcey fulfiB fiueir sseeds? fLoB-raiBa© 
CII [Ml Buf'.er assesses tth e w®iy §[}ae iradasstry and estafelisiaeii stations are risinep t® meet tli® slsalienge 
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I ^idng the futyr© 

THE RECORD industry is gearing up to major changes over the next few months as it em- braces a host of new music- based radio stations in London and across the UK. Record companies are look- ing forward to boosting the ca- reers of their major artists and breaking new talent. Record pluggers are rubbing their nands with glee at the thought of extra profits. Optimism is the key word and hard work will be the ticket to success when the UK's new independent commercial stations get off the ground and running. One of the biggest record plugging companies in the country. Push N' Plug, is al- ready considering upping its fees because it will be ap- proaching more programme controllers than ever before. Barbara Edwards of the York- shire-based company, whose clients include Sinitta, Yell!, Jive Bunny and the FPI Project, says it could be a boom time for 

pluggers. "We will have to in- crease our costs because the workload will obviously get heavier. It's an exciting and challenging time for us," she says. "We already distribute to 80 stations nationwide and soon there will be even more outlets for our products. We'll also see the bias towards London-bas- ed bands and other projects corrected as other stations be- come more influential. "It's our job to get records on playlists and as we will be approaching more people, hopefully new bands stand a better chance of airplay. Once they're taken up outside the capital it will filter back to ma- jor stations like Radio One." What Edwards does worry about is losing out to major record company pluggers London who only pick up art- ists who have already "made it" on radio with the help of companies like hers. She says; "We charge a flat fee and stick with an artist until they chart and get Radio One airplay. Some pluggers will then take them on and get fat bonuses from record companies for na- tional radio play when it's us who did all tne hard work." Specialist stations such as London's Jazz FM — which hit the airwaves on March 4 — will be looking for something extra from pluggers, record company promotions depart- ments and music bosses. So far Jazz FM feels it has not been offered what it needs. Says presenter Chris Philips: "We have already discovered that major record companies just haven't responded to us because several of the records 

we want have to be imported, mainly from the US. Jazz clas- sics the audience love will have to be flown in and that costs money. The major labels simply aren't plugging those records even though they are big hits with jazz fans in the States — so we have to go out and or- der them. "At present we buy three quarters of our records for air- 
f8S5s SiyiKidlGsmesataD e® pefl aaFploy, fesst lif's m@F® 0® ipires©ira5 eg wis®Be peaeEsfflGp® fe3l®w 3f esp. it 3s fi® get ®BB fSeadiD© @Bae eamdl md wis3s3mg tlae ssew 
we'BB laawe t® w®rk Btspder theara we heve tardep we lh«we iae®®?©' — IMeii Ferris 
play and the radio library and obviously it's a huge expense for a station starting out/' adds Philips. Jazz FM plans to have almost daily contact with record pluggers now the station is up and running. Other stations which have been granted a licence claim the plug- ger isn't a major cog in their ma- chinery and take a tough attitude to record companies. Mike Shaft, controller at Manchester's Sunset 

the recor/and detail in the post. "It's (ess pressure fo 

dence in it. We have deals v* record shops in Manchester to ( imports and give us tips on whc selling. But it is expensive — spend around £100 a week 

of their job. "Obviously, it is funda- mental to get airplay but it's more important to present a whole pack- age and follow it up. It is important fo get on Radio One and Capital and visiting the new stations means we'll have to work harder than we have ever done before." Chrysalis's Cool Tempo black dance label is certain it will get 
thejop 40 because of the growth 

"All the record companies have copies of our playlist and it's up to them to come to us," he adds. Established stations, like Birming- ham's BRMB, have acknowledged that they are under threat from new stations. Programme control- ler Phil Reilly admits: "I'd be very 
look6 a? our TatioTand^make changes now that we have viable 

"For example, Tribal House by Motherland reached number 57 in the national charts with no < on Radio One extra plays on Ki ingles and get into 
.ra 

and the music business has to bear that in mind. Hopefully, people will be more on the oall. Buzz is bound to cause the^ sales of black dance 
launched our oldies shows." The hugely successful pirate Kiss FM, which is aiming to go on air in August or September is still in the planning stage, buf its format will obviously rely heavily on the club connections of DJs. Programme controller Grant Goddard explains: "We already have great contacts with dance labels and record shops. Because of our club links, getting good stuff on air won't be a problem." Ferret And Spanner does a com- plete radio and television publicity package for artists like Sinead O'Connor, Bros, Electribe 101 and Neneh Cherry. Managing director Neil Ferns says getting a record played on radio is just a small part 

the top 40. "You have to take info accoun that Radio One and Capital wil get more 'exclusives' when i comes to artists — simply becaus< they have more listeners and cm sell more records for u 
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On March 4th 
a new kind of sound 
hits town. 

The sound of Jazz FM on 102.2 - 
London's alternative radio station. 

Broadcasting to 8 million adults 
throughout London, Jazz FM will be on 
air 24 hours a day, 7 days a week. 

Jazz FM fills a huge gap in London's 
art and entertainment scene and will 
appeal to the more discriminating 
listener. 

The Station's musical output will 
encompass the best of Jazz, Blues, Salsa, 
Soul and Swing. 

Music for the heart, the mind and 
the feet. 

fn 

london jazz radio 
The hottest number in town 

FM 01-706 4100 or DonTh 
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©sue sector robbing its hands with glee over the UK's ever more congested roads should be radio 
sontroilers. After all, what better way for the harassed! motorist to unwind than by 
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itself. This could be at the expense of local radio development. Tim Blackmore of the Unique Broadcasting company, a leading UK syndicator, thinks that any growth is good growth. "If any- thing, the arrival of national com- 

Iboth rapidly and successfully. ina 
back in 1922 in the US, a long time before the arrival of TV stations and networks. But ground lost television in the Sixties forced 
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to compete more effectively. A lot depends on what formats the new stations will have, but overall it will be good for all radio." Meanwhile, the UK has no short- age of players wailinq in the wings. Saltzman of ROL believes that here will be even more before the nd of the year. Eventually there will be high returns for those who 
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Gold sustaining service, premiering in the autumn on satellite, wiH benefit the established Radio Radio. For the advertiser buying a niahf-time semi-national spot, it will be easier and more viable; tar- geted say, to older listeners on Gold and younger ones on Radio 
simple than it would first appear because one company would sell 
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PftUI MkCARTNEY Aii 

PPM PUT IT THERE 

Paul McCartney and PPM Radiowaves come together to bring you 
the first programme in a new series THE SONGWRITER. Paul 
provides illustrative excerpts on the guitar as he talks openly 

about how he writes, when he writes and where all of his 
inspiration comes from. 

RADIOWAVES 
PAUL McCARTNEY is the pilot for a series of twelve programmes 

entitled THE SONGWRITER currently in production with PPM. 
For more information call Linda Skates, Barry Holton, or Tim Lewis 

on 01-437 7771. 
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iTuiiiwg Sn to youth culture 
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fsrogrammDmp I 
THE GROWTH of the radio in- dustry is set to capture a whole host of new listeners, but in do- ing so it could be leaving a small but loyal audience out in the cold. . v radio heads set out to capitalise on their booming business what will they be pro- ducing for young people? Latest figures from the Radio Market- ing Bureau show that 58 per cent of all young people aged between 15 and 24 years listen to the radio. But it's still a far cry from the Sixties when a whole youth cul- ture sprang up around radio. Today, youngsters are more likely to be switching off their sets than tuning in. Lyn Glover, director of the Radio Academy, says radio bosses can't be bothered to plan programmes for children and teenagers these days and less and less youngsters want to lis- ten to radio when they can watch television. She says; "Few children have ss to their own radios all the 

time and while figures show a lot listen, it may be simply be- cause the radio is already on, not because they have actually turned it on themselves. "I would like to see stations providing regular programmes aimed specifically at young people and aired on the time slots when we know kids will be listening. For example, a lot of children have radio alarms, so it would be good for them to wake up to their own pro- gramme or station. "Commercial stations know children don't buy washing ma- chines so it's not worthwhile planning a programme around these youngsters. Teenagers are not so badly off because they mainly listen to music-based sta- like Radio One and Capi- 

anymore because there's no- thing for them. It's a sad situ- ation. Local BBC radio has changed in a dramatic way and now their programmes are aim- ed at audiences in the 40 to 60 

tal." 
ic jockey with 12 years e; mce who used to presei perience who used to present the children's show Timbo for BBC Radio Essex, He claims that planning for young children has "gone down the [Jug hole". He says: "We would get 70 letters a day from children on my programme in Essex. They were what we called the under- the-pillow listeners who tuned in as they went to bed. 'Those listeners aren't around 

age group. "What is daft is our pro- gramme not only served young- sters but pensioners rang in too. They loved to hear the kids en- joying themselves," he adds. The most popular shows for teenagers — and indeed younger children — are the Top 40 chart shows, which proves most young people tune in for music not education. And the new music-based independent radio stations can reap the re- wards of a big audience by ful- filling a neea previously taken care of by the pirates. There is a trend towards less talk and more music. One of the stations leading the way is the tremendously popular Atlantic 252, based in Ireland, which never has a break of more than 90 seconds between records. Sixty per cent of its audience is in the 15 to 34 age group, with the majority of those being un- der 23. Programme controller Travis Baxter calls it "tabloid 
He says: "Some radio control- lers on commercial stations don't see young people as viable lis- teners because the ads appeal to adults with more cash to spend on bigger products. That simply isn't true. Toda/s youth does have the money and in their teenage they don't have the mortgages or other big fi- nancial burdens, so it's free money to be spent — adver- tisers should recognise this. "Since we started in Septem- 

ber we have tried to capture a predominantly young audience. Teenagers are more loyal and more technically aware, so they will bother to sit down and tune into a station they want. Our re- search shows young people are sick and tired of listening to the same old diatribe of garbage and waffle from DJs, they want music. We don't aim to educate but to entertain." According to the IBA, the Broadcasting Act does not de- cree that a station must include output aimed at young 

a show on sex for teenagers with a helpline last year andwe got pensioners ringing up. The action special series on jobs is now aimed at women returners as well as school leav- ers; it's impossible to classify us just as programme makers for young people. What we do is provide programmes reflecting a current concern. We don't have a regular slot and on Radio One it simply isn't necess- 

Janet Lee adds; "Radio ,_n't really compete with televi- sion when it comes to youth pro- gramming. Hopefully, the changes may see more split fre- quencies with programmes aim- ed at young listeners, but to be honest there doesn't really seem to be a need for it now." Even the BBC's youth pro- gramme section — which has covered a variety of subjects in the past, including Aids, and is recording its tenth annual action special on unemployment this year — is running under a false tide. Chief producer of youth programmes Sukey Firth says 

ary because it's a music station." Another educational service I for young people on radio is j Capital's revision line which is I now in its sixth year. Run by the Community Affairs Unit, is pro- vides a helpline for voung people taking exams and Peter Turner, head of the unit, says thousands of youngsters ring in for advice. But Capital has a major advantage because teen- agers switch on to listen to the 
Labour's home affairs spokes- man Robin Corbeft MR echoes the views of many programme controllers and listeners. "I have 

'There's no need for that title because the programmes we do appeal to all listeners. We did 

other music shows. It doesn't cross her mind to actively turn on the radio and listen to an educational programme and I think she reflects the attitude of our youth towards radio today." 

Sykey Fsrtk, aWet? prstdusep ©I fprmgrammes esff 9ke BBC; fSae speaiesS series is now oimed of women returners os well os school leavers; it's impossible to classify us fust as programme makers lor young people. What we do is 

reflecting a current concern' 

Travis BsKter, programme sonteoller afi MSantk 252: Today's youth does have the money and Sm their teenage tfsey don't have the mortgages or other big financial burdens, so it's free money — advertisers should recognise this. Since we started in September we have tried to capture a 
predominantly young audience' 
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WOULDN'T YOU LIKE TO GET YOUR HAND ON THE MOST ACCURATE AIRPLAY 
MONITORING SYSTEM YET DEVISED? 
SPOTLIGHT IN CONJUNCTION WITH BBC RADIO 1 FM CAN GIVE YOU JUST THAT! 
By taking our information directly from Radio 1 's Romeo Computer, Spotlight Research 
is now able to give you details of exactly which singles and albums are being played 
and which DJs are playing what. 
The service is available in three parts. 
1. Basic Report: One week's plays on Radio 1 FM £50 
2. DJ Report: What each DJ has been playing £10 
3. Album Report: Which album tracks have been played £10 
Prices are exclusive of VAT 
* All data is calculated up to midnight on Saturday. ★ Reports are hand delivered by 9am Monday morning within the Central London area 
For further information call Graham Walker at Spotlight Research now on 
(01) 583 9199 x 296. 

STOP PRESS 
In addition to the above we are now able to offer a 7 day report on Capital 
FM plays calculated up to midnight on Sunday for £20 (plus VAT). 

FREE ABWEITISING? BIGGEST INFLUENCE ON LAST MUSIC PURCHASE 

Six out of ten music buyers claim that radio 
influenced their last purchase. But how does the 
music industry see the role of airplay? — U 

THE AIRPLAY STUDY Just lite song | 

A major new research survey of radio airplay and record promotion. 
This detailed research study offers you an analytical investigation of the relationships between record companies, radio stations and the public in the process of promotion, airplay and the singles purchase decision. 

Recommended 

f What does the future hold for the record industry? How will the Nineties differ from the Eighties as far as radio and airplay are concerned? What do consumers expect from radio airplay and record companies? 
Find out by ordering your copy of The Airplay Study today. 

Please send: □ The Airplay Study @ £495 □ Further details 
Position  
Company  
Address  

produced by EUROMONITOR in association with MUSIC WEEK 

Telephone  □ 1 enclose a cheque □ Please invoice my company Complete and return to: Music Week Offer, Euromonifor, 87-88 Turnmill Street, London EC1M 5QU. Tel: 01-251 8024 
MUSIC WEEK 24 MARCH, 1990 RADIO ACADEMY SUPPLEMENT PAGE 11 
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The World's Leading Music Scheduler. 

As any good producer knows, getting the music right 
is a serious business. That's why you need a really 
powerful music scheduling system. SELECTOR was 
designed by radio people for radio, so you don't have 
to be a computer whiz to use it to your advantage. 

We have designed the system so you can programme 
to appeal to your audience in any part of the day. You 
can programme a station sound as well as specialist 
music shows. In fad, SELECTOR works for any style of 
music and does all your copyright reports loo. 

With the SELECTOR system, you get regular updates 
and the famous RCS support system, both here in the 
UK and in France and the USA as well. 

Join over 1000 of the world's leading programme 
makers with the system that gives you the leading 
edge... SELECTOR from RCS. 

The Music Scheduling Systemi 

Exclusive Reprcsenlal ive for the UK and Ireland: P. & A. Bond Conlacl: Anflela Bond; 154 Defoe House, The Barbican, London EC2Y SDN England 
Tel. (01) 638-1174 FAX (01) 256-5680 

RADIO COMPUTING SERVICES, INC. 
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the comprehensive guide 
to the new releases 

Masterfile is your monthly guide to everything that's been released on record, tape, CD or music video...plus a full rundown on what's entered the charts. Masterfile builds , month by month, into a complete directory of the year's releases, all fully cross-referenced and indexed. Want to know the name of the album when you only know the name of one track?... look it up in Masterfile...it'll tell you the album name, the release date, the catalogue number, what format it's available in and what other tracks are on it...even if it's a compilation. 
★ A-Z of the year's single releases ★ A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings vear to date ★ Album tracks in alphabetical order ★ Singles chart - new entries for the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced ★ Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced ★ Music Video releases - the vear's releases listed alphabetically with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. All the information in Masterfile comes straight from Music Week, Britain's only music industry weekly newspaper...so you know it's totally up-to-date and accurate. 
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The World's L 

As any good pro^ 
is a serious busi 
powerful music i 
designed by radi 
to be a compulei 

We have desigm 
to appeal lo you 
can programme 
music shows. Ir 
music and does 

With the SELECT 
and the famous 
UK and in Franc 

m 

>>r. 

SUBSCRIPTION ORDER 
Please could you send me copies of Music Week Maslerfile every month, I would like to: (Please tick appropriate box) flTake out a full year's subscription to Music Week Masterfile, I understand that if I am not satisfied with the product. I must notify you in writing within 30 days, and I will be reimbursed for the full year's subscription. 
□ I enclose a cheque/PO/IMO for £ or $_ (please indicate which cc Access (Mastercard) □ ^|ISP H Euro<:ar 
American Express □ Diners Club □ My Card Number is | | | | | | | | | | | M | | | | 

Subscription Rales: Overseas subs by airmail UK 
Europe (inc Eire) Middle East and N Africa USA, S America, Canada Africa, India, Pakistan 

SIGNATURE— 
NAME  

A Full Year's Subscription made payable to Maslerfile 
E131/US §217 £172/US §285 E205/US §340 E230/US $380 

DETAILS OF WHERE TO SEND MUSIC WEEK MASTERFILE 

COMPANY  
ADDRESS  

Join over 1000 o 
makers with iht 
edge... SELECTOR from RES. 

ALL SUBSCRIPTION ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile, Computer Posting Ltd, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP. Telephone: 01-640 8142. 

The Music Scheduling System. 

Exclusive Representative for the l)K and Ireland: P. ft A. Bond Contact; Anoela Bond: 154 Defoe House, The Barbican. London EC2V SDN Ennland 
Tel. (01) 638-1174 FAX (01) 256-5680 

RADIO COMPUTING SERVICES, INC. 
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SINGLES I 
Reviewed by David Giles I 

SINGLE OF 
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PENNIES FROM HEAVEN CD 
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MILESTONES - 20 ROCK OPERAS CD 
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THE BLUES BROTHERS (OST) * cd 
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The ®fficra§ UK 
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Chess: a checkered lisforf 

about plans 
for its fotw© 

the Spencer Davis Group just some of those who inspired by the Chess logue. Yet there is a less happs to the Chess story. With death of its founder, Leonard Chess in 1969, the label fell into disrepute. The company was first sold to tape manufac- turers GRT and later fell into the hands of Joe Robinson, owner of rap label Sugar Hill. Robinson had business links with Morris Levy, recently victed on racketeerin; 1 
' i New York. In the 
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Essex Radio breaks with tradition 

in dropping Network Chart Show 
B, Bob Tyler *, ^ 
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Charting new waters 

Dora't tsy 
plugging "fffe© 
Chert Sla®w's 
Keith 
wit In m free 
lunch feesgsuDS® 
fh®t S@l7t @f 
approach |®st 
wsra^t Impress 

Macmillan's approach might get backs up, not least among fellow TV producers stung by his apparent monopoly on first showings, but he insists that a video-only show would lose its edge without a pro- tective editorial policy. With 600 promo direction credits to his name, he's bemused by the con- cept of "a Chart Show video" — 'The pluggers' idea of what's up our street are the bloody av/ful ones". He believes that exclusivity is a necessary ingredient to main- tain freshness and give a sense of providing the music news. That's 
such as Eurythmics' already-aired King And Queen Of America, slip through the net. "Our insistence on exdusives is the stick that people like to beat us with, but really I dispute that there's any problem because we only use five or six new videos a week — 50 are left for the other 

sold to the whole ITV network, with Macmillan holding regular meet- ings with like-minded producers "to discuss the show and tweak it". 
format since September when it re- luctantly shiftea its emphasis away 

"Adverts around The Chart Show sell well. It needs more big stars and big hits for ITV." There are no plans for broader changes to the format, although Macmillan recognises the need for regular updates to Louise Hadle/s colourful fairground graphics. He has other plans up his sleeve "when the technology arrives". 'The Chart Show refreshes itself every week because of the videos. It's up to us to provide the right glue so it doesn't start to look long 

i Of The Pops style with DJs and priority tor videos, or the izine music shows like Rapido Snub, then it's difficult to see now we could adapt yet not slide closer to what they are doing. 

Macmillan 
lir — those sorts of videos 
v music enthusiast, Keith frustrated that high 

sic television. He accuses the rec- ord industry of an "applied schizo- phrenic approach", far moaning if their videos aren't shown yet press- ing for higher fees from broadcasters. Similariy he believes lot other promotional opportunit 
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1 ■ ...BUTSERIOUSLY ****** Phil Collins (Phil Collins/Hugh Padqham) Virgin V 2620(F) C;TCV 2620/CO:CDV 2620 "irm MISSING... PRESUMED HAVING... ^ Nottinq Hillbillies (Mork Knopller/Guy Flclc heT9TSwCM6472«,F2 1 rm RUN TO THE HILLS/THE NUMBER OF THE BEAST £M||BN4|E| wLIAJ |ron M0|J0„ (Martin Birch) C;./C0:C0IRN4 
4 THE ROAD TO HELL*** Chris Reo (Chris Reo/Jon Kelly) Eost West WX 317 (W) 
S ^ FOREIGN AFFAIR*** Capitol ESTU 2103 |E) 
6 15 VIVALDI FOUR SEASONS • Nigel Kennedy/ECO (Andrew Keener) CtTCNIGE 2/CD ODN1GE2 
7 7 THE BEST OF ROD STEWART** Rod Stewart (Various) Warner Brothers WX 314 |W) 
ft rm SOUL PROVIDER CBSJ653J3I (Cl O LUJ Michael Ballon (Michael Omartian) C:4655434rCD;465343a 
9 7 PUMP UP THE JAM* Technotronic (Jo Bogacrt) Swanyard SYRLP1 (BMG) 

1@ 3 Lisa Stanslield (Coldcul/Devaney/Morris) Arista 210379 (BMG) 
H HEART OF STONE* Cher (Peter Asher) Geften WX 262 (W) 

12 JOURNEYMAN * D Eric Clapton (RussTilelmon) ackAVarne^Bro^VWm^m 
13 3' HANGIN'TOUGH* 5 New Kids On The Block (Maurice Starr) C.46087?4S/CD4608742 
14 u WAKING HOURS* Del Amilri (Freegard/Jones/Norton) ABJrl ATM 9006 (F| C:AMC 9006/CD:COA 9006 
ISCEilLqlers C-4664834/CD 4664832 

mn™ ESSENTIAL PAVAROTTI • Dacca 4302101 |F| 
17 "5 7 THE RAW AND THE COOKED * * * London 8280691 (F) Fine Young Cannibals (Cox/Steele/Gift/David Z) C:8280694/C[):8280692 
18 <3 , THE SYNTHESIZER ALBUM 5 Proiect D (Chris Cozens/Nick Magnus) ^ Telsrirr STAR2371 (BMG) 
lOm LIVE ON BROADWAY |y l^liJ BarryMani|ow (6arry Monilow/Michael Deh Arista 303785 (BMG) 
20 3 , CUTS BOTH WAYS*** 3 Gloria Estelan (Eslelon Jnr/Casas/Ostwald) 

?9 Epic465,451 (C) 
21^^dKeSrTSST7rr0Ny l EMI EMC 3570(E) -:TCEMC 3570/CD:CDEMC 3570 
223 , HOUSE OF LOVE 2 House Of Love (Various) fcnlona/PK^n^ra^m^MWl^ 
123 <3: , THE VERY BEST OF CAT STEVENS • Cat Stevens (Samwell Smith/Stevens) C aTVcT/CDMOlVol 
24 ^ , THE SEEDS OF LOVE* 1 Tears For Fears (Tears For Fears/David Base ombe) C;8387304/CD:8387302 
,25 362, 1 ^*0 IhJ es/M'k So d rt/E Mute STUMM 75 (1/RT) CCSTUMM 75/CO;COSTUMM 75 
26 , CLUB CUSSICS VOL ONE** Soul II Soul (Jozzie B/Ncllie Hooper) CCDMSS 
2754, , THE GREATEST HITS C:SMC 092/CD;SMD 092 
282031 RAW LIKE SUSHI* > Neneh Cherry (Various) Circa/Virgin CIRCA 8(F) CiCIRC 8/CD:CIRCD 8 
29 Y , HAPPINESS O ' The Beloved (Martyn Phillips) East West WX 299 (W) 
30 53 , THE STONE ROSES* ' The Stone Roses (John Leckie) C; O REC^T/C D: O REC DVO2 
312 , MISS SAIGON* Original London Cast (Boublil/Schonberg) GeHen WX 329 (W) 
32 6 . LLOYD COLE O 5 Uoyd Cole (L Cole/F Maher/P Hardiman) C:M19074/CD:8419(ff2 
33 295< , A NEW FLAME**** s Simply Red (Stewart Levine) East We^EjeklrnmW^W) 
34 38, , HOLDING BACK THE RIVER * P,.ci ' Wet Wet Wet (Wet We, Wet) ausOrg/Phonogram 8420111 (F) 
35 262, MARTIKA * ' Mortika (Michael Jay) C:4633554/CD:4633552 
36 28 , BLUE SKY MINING ' Midnight Oil (WorneLivesey) C46565?4/CD546565(32 
372 , LOVE SONGS C 1 Dionne Warwick (Various) BMG EntyArisfaJlOWljBMG) 
38 24 , MOVE YOUR SKIN ' And Why Not? (Alan Shacklock) c ictwTs/cd 

ARYiSYS' A-Z 

39 25 WE TOO ARE ONE* 1 Eurylhmics (David A Stewart/Jimmy lovtne) RCA PL 74251 (BMG) C:PK7425I/CD:PD 74251 
40 0 WALK ON BY Sybil (Various) PWIHFIO(P) C:HFC 10/CD:HFCD 10 
41 CARVED IN SAND* ' Mission (Tim Palmer) Mercury/Phonogram 8422511 (F) C:8422514/CD;8422512 
423 2 ENJOY YOURSELF**** 1 Kylie Mlnoque (Slock/Ailken/Walerman) PWL HF 9 (P) C;HFC9/CD:HFCD9 
43 324E 3 FEET HIGH AND RISING* 1 De La Soul (Prince Paul/De La Soul) Tommy Boy/Big Ufe DLSLP1 (l/RT) CiDLSMC 1/CD:DLSCD 1 
44 8 JIVEBUNNY-THEALBUM*** ' Jive Bunny & The Mastermizers (Mastermix ) CJTAC 2^/00 TC|BMG) 

45 «2C THE LION AND THE COBRA® 1 Sinead O'Connor (O'Connor/Maloney) Ensign/Chrysalis CHEN 7 (CJ C:ZCHEN 7/CD;CCD 1612 
4633 8 1 COLOUR© 1 The Christians (Laurie Latham) Island ILPS 9948(F) C:ICT 9948/CD:CID 9948 
47 2 THE SWEET KEEPER* 1 Tanita Tikaram (Van Hooke/Argenl) East West WX 330 (W) C;WX330aCD:9031708002 
48 0 A BIT OF WHAT YOU FANCY* 1 The Quireboys (George Tutko/Jim Cregon) Parlophone PCS 7335(E) CtTCPCS 7335/CD:CDPCS 7335 
49 5 LABOUR OF LOVE II * 1 UB40 {UB40) CaDEM^/CDDEPCO^ 
50 421C , SKID ROW* 1 Skid Row (MicboelWaqener) ArtanHc 7819361 (W) C:7819364/CD:7819362 
51 PURGATORY/MAIDEN JAPAN iron Maiden (Mortin Birch) EMI IRN 3(E) C:-/CD:CDIRN 3 
52 52 2C , RUNAWAY HORSES* 1 Belinda Carlisle (Rick Nowels) Virgin V 2599(F) CiTCV 2599/CD:CDV 2599 
53 34 THE LANGUAGE OF LIFE O ' Everything But The Girl (Tommy Ltpuma) bianco ynegro/W£ABYN21 (W) C:BYNC 21/CD;2292462602 
54 32 5 THIS SHOULD MOVE YA Capita! EST 2117(E) CrTCEST 2117/CD;CDEST 2117 
5545 9 , BACK ON THE BLOCK O Q Quincy Jones (Quincy Jones) emmatonum 
565245 TEN GOOD REASONS***** 1 Jason Donovan (Slock/Ailken/Walermon) C HFC7/CD HFC^ 
5751 2 49ERS 49ers (Various) 

4th+B Wlsjond BRLP 547 (F) 
58 5045 WHEN THE WORLD KNOWS YOUR Nf 1 Deacon Blue (Worne Livesey/Deocon Blue) **C:46332?4/CD!43W32(1C2 
59 42 3 WOMEN IN UNIFORM/TWILP3HTZONE EMIIRN2(E| 
60 5919 , STRONGER * Cliff Richard (Various) JMIEMD 1012(E) 
61 43 'C , RESULTS* 1 Liza Minnelli (Pet Shop Boys/James Mendel ^ ^ Epic 46551 n(C) 
62 55 5 THE REAL THING 1 Faith No More (Matt Wallace/Faith No Mo Slash/London 8281541 (F) 
6356,4 A COLLECTION - GREATEST HITS... AND MORE • CBS4658451 (C) Borbro Streisand (Various) C:4658454/CD:4653452 JLJI rmm TRADING SECRETS WITH THE MOON 0«t tzEj The Adventures (Alan Winslonley) ^EIekfraEKT630J0 
65i-3-i 1 SPECTRUM Sonic Boom (Sonic Boom/Will Corrulhers) Silvcrtonc ORELP 506 (P) COREC 506/CD;ORECD 506 
666926 „ QUEEN GREATEST HITS * * * * ** 8 Queen (Various) EMI EMTV 30(E) 
67625, LIKE A PRAYER*** Madonna (Madonno/Leonard/Broy/Princel Sire WX 239 (W) 
686380 APPETITE FOR DESTRUCTION * * Guns N'Roses (Mike Clink) GeHen WX 125 (W) 
69 ens 1 Ozzy Osbo?rae (Andy Johns) Epic 4659401 (C) 
702387 THE CREAM OF ERIC CLAPTON * ♦ Eric Clapton/Cream (Various) C ECTV^V/CD 833519 2 7162 8 READING WRITING & ARITHMETIC O Sundays (Sundays/Ray Shulman) C P OUGHC 148/CD:ROUGHCD 148 
72 6020 PUMP* AerosmilK (Bruce Fairboirn) ^04aCD92i2542 
73 53 3 EXTRICATE Cog SInister/Phonogrom 8422041 (F) The Foil (Croig Leon/Mark Smith) Cr8422044/CD:8422042 74 49 6 PARADISE REMIXED InnerClty (Various) 10/VirginXID 81 (F) C:CXID 81/CD:XIDCD 81 75 58 4 RUNNING FREE/SANCTUARY Iron Maiden (Malone/Edwards/McBrain) EMI IRN 1(E) C:-/CD:C0IRN 1 

tog ° mi: ^©/MPPLAgad^i 
1 , 2 NOW DANCE 901 EMI/Virgm/MyGram NOCM^Ej 
2 , , RIGHT STUFF 2 - NOTHIN' BUT A HOUSEPARTY • Siytui STAR098 (STY) 2 2 Vorious (Various) C;SMC098/COrSMD098 
3 , r BODY & SOUL-HEARTS, SOUL 11 • 3 5 Various (Vorious) HCM077SWCD08i07762 
4 , PURE SOFT METAL • 4 10 Vorious (Various) C,5M«» 
5 c , ALL BY MYSELF • 5 6 Vorious (Vorious) Dover/Chrysalis ADD 12(C) 
6 7 3 THAT LOVING FEELING VOL 2 DinoDINTV7(F) C:DINMC 7/CD:DINCD 7 
7 , , THEAWARDS1990 • 6 4 Various (Vorious) C mCWW/CDTCoSS 
8 „ , PENNIES FROM HEAVEN 0 5 Various (Various) BBC REF 768 (P) C:ZCD 768/CD:BBCCD 2008 
9 „ ,, MILESTONES-20 ROCK OPERAS ' 6 Vorious (Various) C ^AaBWC^TCoSl?] 

10 1 46 SSTHER5,0ST) ^ C;K 4507in5/CCD:K 250715 

DEEP HEAT 5-FEED THE FEVER < 
12 ,3 2 Various (Various)"THE CHA^PI0^ oCEBSST/CD^ONCD^isl ,, , ROCK OF AMERICA ® 12 5 Various (Various) Trax MODEM 1036 (BMG) CMODEMC 1036/CD:MODCO 1036 l/L i,/.i DIRTY DANCING (OST) * * * * RCA BL 86408IBMGI ■■* 14 62 Various (Jimmy lenner/Bob FeidenAlariousl C BK86408/CD BD86108 
15 15 33 Varicms^VSI"C Ej(l>ERIENC:E * EMI EMTVD 45(E) C JC EMTVD 45/CD:CD EMTVD 45 
16 tMJ Vanou^VariousI CSTACMWCDJCDM^ 17 17 41 WE PREMIERE COLLECTION * * * Realty 
18 ,8 18 NO. I'5 OF THE BO'S * Tolstar STAR 2382 (BMG) O.STAC 2382/CD:TCEO 2382 
19ElSi.rU* EMIC T?i5oW16/rCD CDNOWU 3>0 rm pRe.cious^etal • C SMC9WCD SMl!r976 



Janet Izatt on the latest ABC circulation figures 

magazines are growing up 

I 
WITH TEEN maga- zines continuing to suffer circula- tion losses son titles are considering a cham in direction. Some could i forced to aim for a slightlv old- er market as changing demo- graphics — namely a declining youth population — takes their toll on magazine sales. The latest ABC circulation figures sombrely reinforce fears that the competitive teen 

to ^0r2|47Or(1236372/Tan- 
Number One's editor Colin Invinadmitsthehguresaredis- 

London co-operative 
creased its circulation by 1 cent to 20,273 while rival Out has suffered a slight circu._ drop falling from 88,814 87,960 

m 

w And Popshop, 

drculalion 
TMineS^ s^'t: 

ithicl^rer'mor: ^O^toThe next ABC 
pSinlhellgNof changing teenagers are likely to buy both 

Mi more_authontotive music ^ Part of the 
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He also says 
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t £E^'r atic short-term lotion the ̂of'growth^n^he near fu^ 
ABC FIGURES 

JAN-JUNE 89 JULY-DEC 89 % CHANGE IN LAST 6 MONTHS 
NME 95,949 105,630 + 10 
SOUNDS 49,201 44,605 - 9.34 
MELODY MAKER 59,962 60,993 + 1.72 
RECORD MIRROR 41,089 35,291 -14.1 
NUMBER ONE 130,721 102,347 -21.7 
SMASH HITS 786,886 691,198 -12.16 
JUST SEVENTEEN 300,107 282,016 - 6.028 
KERRANG! 60,126 56,123 - 6.6 
Q 133,975 159,047 + 18.7 
TIME OUT 88,814 87,960 - 0,9 
RAW 37,000 48,281 + 30.48 



THE "BIBLE" OF COUNTRY RECORD REVIEWS 
"The fast way to sell your mwra; country music -m " Jr__ product" 1%/1^ 
Advertise in 

M 

The No. 1 Country Music Magazii 

Read by country music fans, record buyers, radio stations, DJs, dealers, musicians, artists and top country music executives the world over ... 
COUNTRY MUSIC PEOPLE PUBLISHED BY MUSIC FARM LTD. 225A LEWISHAM WAY, LONDON SE14 1UY Tel: 01-692 1106/691 2523 

Strength through disunity? 

As contemporary music continues to fragment and diversify record companies are having to reassess which magazines they direct their 
Paul McGinley checks out opinion on how the mainstream and specialist music press are currently vying for attention 

s from to country and heavy netal to hip-hop are a testament o the omnipresence of the special- 
And the specialist roll call shows lo sign of shrinking, British Country 

Music Roots is the latest to |oin a line up which includes Wire, Folk Roots, Country Music People, Kerrangl, RAW, Soul Underground Hip-Hop Connection, Echoes and Blues & Soul. Following its January launch, Brilish Country Music Roots has topped into a promising mar- ket niche with 3,000 copies al- ready ordered for the March issue. When it comes to circulation fig- ures the specialist magazines can- not hope to compete with their mainstream rivals. But they, have the advantage of knowing exactly who their readers are, and can tar- get their approach more effective- ly rather than employing a catch- all philosophy. Realistically, record companies accept that they're unlikely to break a brand new act solely through the pages of a specialist paper, but it's an essential first step towards more widespread expo- 
There is no doubt that specialis have done much to drag frinc music out of the ghettos. Staffed E enthusiasts with a commitment I the music they're covering, tf magazines delve deeper than Ihf 

: ^ monthly Folk 

lainstream section leilher the tir h have or the indina 
channels of communication, point- ing fans in the direction of relevant releases and gig guides. 

traditional i Roots points makes it easier for specialistlabels, music festivals and instrument manufacturers to survive and com- municate with their market. The smaller labels rely on publications like ours because they can't afford to advertise in the big mainstream magazines where only a tiny per- centage of readers would be inter- ested in the type of music they of- 
Heavy metal is a musical genre well served by the specialist press. Covers of hirsute, axe-wielding heroes jostle for shelf space as publications like Kerrangl, RAW, Metal Hammer and Metal Forces fight for their market share. In terms of longevity, heavy metal is a stalwart with enormous, loyal fol- lowing which is unfairly derided by some sections of the media. Martin Hooker, A&R director at Music Of Life, comments: "The specialist mags for heavy metal are very good and provide an excel- lent service. We'd find life very dif- ficult without them, particularly be- cause the music gets very little air- play and the mainstream maga- zines avoid it unless the act crossed over into the charts." The mainstream consumer publi- cations leave Hooker cold and he finds the negative feedback very 

mf BRITAIN'S FASTEST GROWING ROCK MAGAZINE 

| Kl 

I 

NEW A.B.C. 
UP 30% TO 

48,281 

TO ADVERTISE CALL 

01-4361515 

NOW!! 
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From the end of March 

WILL BE RUNNING 

full colour 
EVERY WEEK! 

We shall be shouting about 
this with 

* A Spring Radio & Press 
advertising campaign 
More value for your 

ADVERTISING pound!! 
TEL: PAUL PHBLLIPS 

01 -323-0178/01 -637-1537 
For details of our 
competitive rates 

ECHOES - Britain's ONLY 
weekly black music paper!! 

KEEaa 

iflpRsa 
, SERVING THE MUSIC INDUSTRY 

1191 
taLD 

Essential Reading 
PLEASE SEND DETAILS OF: 
RECORD NEWS □ VIDEO NEWS □ ADVANCE RECORD NEWS □ SONG PLUGGERD 



STARTS 

MARCH 

24 

ROCK 

* ! 

Barrett, Bez, Moon and Mozz. . .yes, the crazy world off rock 'n' roll 
just keeps on throwing up strange, eccentric and downright nutty 
characters whose exploits seem as unfeasible as Arthur Scargill's 
house mortgage with the Alliance & Libya. 

From March 24, Sounds embarks upon an exhaustive, four-week 
investigation and celebration of rock 'n' roll's loopier side, putting 
the record straight on those legendary incidents and giving you the 
lowdown on all those rockers, famous and unknown, who dared to 
be that little bit different. There'll be facts 
and figures, court recorck and bar tabs. 
plus profiles on musical obsesshres past, 
present and future. Yes, settle those 
family disputes here. 

Did Moonie really drive hb Rolls-Royce 
into a swimming pool? What does Syd 
Barrett look like these days? How many 
bedroom windows have been broken by 
flying TV sets at the Columbia Hotel? And 
can today's crop of weird-beards hold a 
candle to the likes of Captain Beefheart, 
Brian Wibon and David Bowie (when he 
was still nutty, off course)? Only Sounds has 
the answers. 

- ydfous live. • y^fr souls, they unstrained and ^ayful version of x-fg's 'Rockin* In The y^jrld' as the grande Add a Status Quo ^ance routine and some dry /ice, and you have the nearest y/ The Icicle Works will ever get to a mosh pit at the front of y W their gigs, i :y"msrn A stadium rock band who yute- can still get away with playing uage tribal The Marquee, the Icicle Works BE /Powerful 'One try still to be all things to Vote', or hear everyone, and nothing ■ tpn'nWed driving particularly unique for ■ W* °f the Zulu sun9 themselves. So in the ■ P™a about Clegg's own sticky-floored nouse of worn- p&al wedding - and you can out hits they'll probably /feel the sense of purpose. remain. 
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TOP ■ 1 © 
i1 

2 
2 
1 VISIONS TALE Courtney Pine Antilles AN8746(F) C;ANC8746/CD:ANCD8746 

3NEW Louis Armstrong GTCMFP 5857/CFD:TDMFP 5857 
4 4 STRONG PERSUADER Robert Cray Band Mercury MERH97(FJ C:MERHC97/CD:830568-2 
5 3 BLUE NOTE SAMPLER Various Artists Blue Note BNX2 (E) C:TCBNX2/CD;CDBNX2 
6 RE AT LAST Lou Rawls Blue Note B191937 (E| GTCB191937/CD;CDB 191937 

i 7 RE DUOTONES KennyG Arista 207782 (BMG) G407792/CD:257792 
gNEW THE LEGEND OF Billie Holiday MCA BHTV1 (F) GBHTVC V/CDiBHWD 1 

i 9 9 SILHOUETTE KennyG Arista 209284 (BMG) G4029284/CD:- 
10 8 LETTERFROM HOME Geffen 9242451 (W), G9242454/CD:9242452, 
i^eehe i M mh i | 

Si 

THE ORIGINAL KINS CATALOGUE 

Crusader Marketing Co Ltd Unit 5, 
FelfS 

Jin FM: night and day 
by Stan Britt EVEN THOUGH Jazz FM is easing happily into its second week, there must be thousands of fans within its catchment area who are still try- ing to grapple with the sheer unbelievability of it all. Here is the opportunity to tune into a UK radio ' " " s, and listen to a non-stop diet of jazz, blues, R&B, gospel, sales and allied musical forms: 24 hours a day, seven days 

London and the Southeast, es- pecially those with perhaps purist 
even now, are only half-convinced that Jazz FM won't comprise a ma- jority output of mostly fusion, jazz- funk, and such — with the classic jazz forms relegated to the status 

"Not true," says Lee. "Of course, already you're hearing jazz-fusion. But if anything the balance is tilting the other way. During the day, we're playing, along with the very popular things of today ♦he. liLee of soy Jelly Roll Mortc.. —.   
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by Stan Brift THINGS AT PolyGram are cer- tainly swinging right now. Follow- 
offerings of the past few years New Note, distributors of both labels, loob for similar  Je Willie John, Albert King, Bill Doggett, Tiny Bradshaw, Champion Jack 
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DISC^^O^?6/?2' ^o^pan 
^Po^^mOl-^590 

^^So232?» 

^tS^Sc5?oo 
2!.V^0?-7998592 

BANGLES DIFFERENT LIG 

CARAVAN I COULD DO IT ALL OVER AGAIN CARTER, Bonny IN THE MOOD FOR SWING LIMELIGHT/DECCA INT CD^uouoz 
CASK Johnny BOOM CHICKA BOOM MERCURY/PHONOGRAM LP/MG 8427551/8427554 CD:8427552 (F) CLARK, Petulo YOU ARE MY LUCKY STAR C5 LP:C5551 CD:C5CD551 (P) CLASSIC ROCK COUNTDOWN CBS LP/MC:4604821/4604824 CD;4604822 £2.43/4.85(0 CLOUD, Michael LOVE BROUGHT ME BACK MIRACLE/I CHI BAN LP/MGMIR 5019/MIRMC 5019 £3.95|1/BK) COCHRANE, Brcnda THE VOICE POLYDOR LP/MC:84314n/8431414 CD:8431412 £4.86/7.29(F) COLTRANE, John LIKE SONNY ROULETTE/EMI LP:ROU 1012 CD=CDROU 1012 (E) 

RocE 
Gospel 

A MOTHER CRIES IC 
: IS MY MISTRESS LIMELIGHT/DECCA INT 

FATHERS AND SONS FATHERS AND SONS CHESS/MCA CD.CHD 92522 (F) FITZGERALD, Ella THE INTIMATE ELLA POLYDOR CD:8398382 £4.86(F) FLANDERS & SWANN AT THE DROP OF A HAT EMI MGECC 2 (E) FM iwniVDFFT FP|C LP/MG4663391/4663394 CD:4663392 £2.43/4.85(Q E YOUR MIND WESTBOUND/ACE C0:CDSEW 012 £6^5(P) 72027 (BMG) CHESS/MCA CD 
INT CD;8205552 (F) MERCURY/PHONOGH 

HERI^NItoSER^^ 284/SEEK 284 CD.SEECD 
HUSTLE, Z 
IMPRESSIONS. The LASTING IMPRESSIONS CURTOM/ICHIBAN 2006/CURMC 2006 CD:CURCD 2006 (l/BK) INVISIBLE LIMITS A CONSCIOUS ST/Tr 

3920/FUNFACMC 3920 CD:FUNFACD FUNFACTORY LP/MGFUNFACL Dancc/Disco 
JORDAN, Stanley CORNUCOPIA EMI LP:BI 92356 CD:CDBI 92: 

LOPEZ, Trini INFECTIOUS START LP/MGSTFL 3/STFC 3 CD.STFCD 3 LP/MC:8433612/8433614 CD;8433611 
MAMSHKiYsfTHe DAVY JONES & THE LOWER THIRD C5 CD:SEACD 1 (P} MATHEWS, Tony ALIEN IN MY OWN HOME SDEG/ICHIBAN LP/MGSDE 4004/SDEMC 4004 CD;SDECD 4004 £3.95/7.29(l/BK) MAYFIELD, Curtis SOMETHING TO BELIEVE IN CURTOM/ICHIBAN LP/MGCUR 2005/CURMC 2005 CD-.CURCD 2005 £3.95/7.29{l/BK) 

HI RESONANCE LP:338923 £3.99(GY) 
RO, Matt HITS OF YESTERDAY C5 IP:C5546 (P) 

R LP/MC:8419701/841704 
»NCING CBS LP/MC:4663361/4663364 CD;4663362 

N.W.A. AND POSSE N.WA AND POSSE RAMS HORN LP )'NEAL Alexander ALEXANDER O'NEAL TABU LP/MC:4601871/4601874 CD:4601872 _ £2.43/4.85(0     " A^CD-GD 80452 (BMG) 

CD:WX 339CD (W) LP/MG4663361/4663364 CD:4663362 

NS INTRANCE RCA CD:ND 701 

IE BARRICADES CBS 

:E LP:SXE 024 £3.59(P) 

NS THE GREATEST HITS ST\ 
^N ANTHOLOGY VOL 2 POL" 

S LP/MGSMR 092/SMC 092 COrSMD I 
)R (HANOVER) CD:8412092 £4.86(F) 

VANDROSS, Luther THE NIGI CD:4663282 £2.43/4.85(0 VARIOUS FUSE ONE LIMELIGHT/DECCA INT CD:8208082 (F) 
LOVE EPIC LP/MC:4663281/4663284 

IN STREET - BENNY GOODMAN 
US NOW HEAR THIS! mgm l  mM  _ 1 SOUTHBOUND/ACE VARIOUS QUICK BEFORE THEY CATCH US SEQUEL Cl 

HE BENNY GOODMAN YA 
VARIOUS TV - THEMES AMERICA BBC LF 17 (BMG) 

)R (IMPORT) WALKMAN JAZZ 'BLUES SAMPLER POLYDOR (HANOVER) MC:839 WALKMAN JAZZ WILD BILL DAVIS AND JOHNNY HODGES POL1 MC;8392864 £2.45(F) WILDER, Webb HYBRID VIGOR ISLAND CD.CID 9946 (F) WILLIAMS, Dicky IN YOUR FACE CMC/ICHIBAN MGCMC 4012 CD:CMCD 4012 £3.95/7-29ll/BKl FOR GRACE POLYDOR LP/MG8430881/8430884 

IN'DELICIOUS/ISLAND CD.BRCD 540 (F) 

WING AN'AI PRAYER i PRODUCTIONS LOUISA MILLER 
"SHARE THE LOVE 

AROUND" 
A FUSION OF MUSIC 

LABEL: WING AN' A PRAYER RECORDS SINGLE: SHARE THE LOVE AROUND FORMATS: 7 , 12 &C.D. 5 CAT NO: WAP 003 MARKETED & DISTRIBUTED BY POWER RECORDS LTD., VIA B.M.G. (U.K.) LTD. (TELESALES 021-500 5678) 

* 
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^/A/E-A/lobel/? /12 / MC / CD"/ColNos/Exlrolfocks/IDistnbmorl/CatW /Artiil/A/B-side/Label/7'/1 y/'WC"/"CD"/CatNos/Exlratracks/(Dislrib^or)/Cotegory/ 
»MVE CREW,The MESO.HpUffMrSmtn B.coi SKYWALKER 7GRUK 127 r Rr Rnw     ....     f  Aitiil/W°-W/ ' / " / ^ / Winos^ txiroirocRy IHistribuloi 2 LIVE CB

1^
l^I^fSls^/'4Y)5''en B'OT' s,(TWAlKER 7GRUK 127 T Pit Bog GRUK < Of US, Ho™™, CBS FOUR S 7" Pit Bog FOUR 

AD OlSSm 11^1^, fONTA^fHONOGRAM OIHA 1 ADVENTURES OF STEVIE V ^IRIVCASWfVeroon) MERCURY/PHONOGRAM MER 311 7" Pit Bog MERX 311 12 Pk Bog MERCD 311 CD MERMC 311 MC (fl AlTAlT4 EVERYONE'S A WINNER/liB MaHtoo VCN 12VCN 7 12" l/BKI "AEIERNATIVE RADIO FALLOUT/(Version) PUESE NUMB 6T 12" (PI ^^NAGD^CDrROBMGI ING ANNAG ' 7' Pit 9 ,2ANNAG 1 ,2' ^ 8o9 ARNOLD, PP OYNAMITE/lVeoion) FULL CIRCLE 7PPX 2 7' Pit Bog PPX 2 12- Pit Bog (1SE) 

"W" JG FUN HANC 
^OV^^UNTO/^en^D/ 

jf* Set (BMGJ Dance/Disco 
aRPEmiEM CLOSE TO YOU/On!y Yesterday A&M AM 558 T Pic Bag , 
CHAIRS, ' CHANTE1 R O'NEAL SATURDAY LOVE/CHERRELLE - Happy That You're With Dancc/Disco 
^'^hx"' ric 009 
CmPPINGTON, TdM WANDERER^imo Gone Bj (A Tribute) VINDALOO UGH 15 T Pic Bog CHRISTtANS/rJe IwSBDOUWwe lbft£f©5 Kinds |   "        ^elCSW?ETe: ^ On^WA^N^RMO^EW^Wl 7" Pic Bog W 9981T uni^u^gEGG^sBanquet'begS4itm2' Ltd ?k Disc 

Pi^BM FC 0^132 CD Fc|TMMC^"^ -i l < , ■ Pic Bog DRNG 3 7" GateWd Sleeve DRNPC 312 12' Yellow Vinyl RituolDRN 312 ._LNOVA/tbQ LOADING BAY LBAY 6 12M(^7?eS)RNCD 3 CD TOm,n ^ ^ ^ KISS THIS THING GOODBYE;No Holding On A&M 10AMX 551 TO* Pk Bag AMCD MC(J U 
we KING OF LOVE/Stav Wrth Me Tonight CAPITO SURVTVE/IVersion) XL XlT 9 12' Pic Bag (W) /iba LOADING BAY 7 LBAY 5 7' LBAY 5 12- (GY 

FALL, The POPCORN I 
FAMKK^ GHETTO9^! FARI^ MwkTOM?HEAI 

BLE FEATll^ndn 10N0GRA ' Pk Bog A 1 

   12- Pk Bw You Generous Thing (UvejCDR 6247 CD ICR 6247 MC (E| YARMATI RIGHT SIZE/tbo WHITE KAT 3 12" OS) 
"HALO JAMES BABY/Ali I Need Is A Chance EPIC HALO G3 7' GatcfoW Sleeve (Q HIJACK DADDY RICH^yndkole Outto JaH CBS 6557877 7* Pk Bog 6557876 1 2' Pk Bog 6557872 HOUSE S LOVE, The THE BEATLES AND THE STONES/lovo IV FONTANA/PHONOGRAM HOLG 4 7" Bog HOL 422 12' Pic Bog PhoncHOLCD 42 CD Morbk (F) HUMMINGBIRDS, The BLUSH/Lol Her Down GenHv ROOART/PHONOGRAM RART 3 7" Pk Bog RART 312 12" Pk Bog Hollow InskleRARCO 3 CD (F) 

IN, Janet ESCAPADE (WE'VE GOT IT MADEl/(Venion) BREAKOUT USA 684 7" Pic Bog AP 684 7" Pk Disc USAT 684 1 2' Pic Bag USACD 684 CD USAMC 684 MC |FJ t, JILL LAY, LAY. BABY. LAY/tbo LOADING BAY LBAY 7 12" |GY/Self) Quin^THE ^CRB^GARDENAba QWEST W 9992 7* Pic Bog W 9992T 12" Pic Bag W BENN WAITING 4/J Beoz Coming Thro ETERNAL W 9865 7* Pic Pic Bag W 9865CD CD (WEA) 

 NY G AGAINST DOCTORS OROERS/lba ARISTA 662293 CD (BMG) 6556982 CD ((f 0f lT/He'S TtAin9 ^ R0P CBS 6556987 7' PtC ^' K,NGLovl/^RoVw\c^eD£^898KTMCA 8982 7' ^ ^ A 89821 
KISS SEVER S & Th^trect • KISS 11 7* Pk Bag KISXG 11 12' Gatefold Slecv Of The Nighl/Lick It Up/Heoven (F) LATINOWVE^OEEP HEAT 6/tba DEEP HEAT DEEP 12 7" Pic Bog 12DEEP12 12" Pk Bag CDDEEP LINE, JL ANOTHER DAY IN PARADISE/Choose The Groove JABA JABA 1 7' Pic Bag 12JABA 1 12'Pic Bag (BMG) UTTLE LENNY WICKED AND WlLD/(Version) GRE LOVE AFFECTION DONT LEAVE ME THIS WAY/l 

PAUSE^THOl 
DC DISCIPLES/llnjl)/love Thy Enemy 

* AT YA/(VersionJ MERCURY/PHONOGRAM ITN 2 12' (Remix) Meltdown Mercury IIITMCD 2 CD (F 

(THERE'S A PLACE FOR US; Igp Boa Bio GunVflJvejA 8886CD CD W" NAP POMR/tba AWyTA 410649 MC (BMG) SWBoSAi 

VERLAINE, Tom KALEIDESCOPiN'/Sixtecn Tulips FONTANA/PHONOGRAM VlAh IG2RAMY5a?JE 6 
DONT HOLD BACK/Maldng All The Right No bo ARISTA n: ion Give ?oo b (ARWIOC Dlonne WALK AWAY/ibo ARISTA 113101 7' Pk Baa 662101 CD (BMG) (ET WET WET HOLD BACK THE RIVER/Keys To Your Heart PRECIOUS/PHONOGR. "MSON 'k 809 lOV^ hXn^^I/V 

OLFSEBFANE3|2LIKE THo'tyuLL (live) DE V.nyl Gatefold Manhunt aive) (F) 

RTuI .Ju^uele p. -ts MCrS LOGIK ^C^Nb uNirWtte^U^BIWSS^l^UBX^OlT lV'Pic^BoTfACf f MCLAREN^Maleolm aiL A WAVE/tbo EPIC WALTZ 5 7" Pk Bog WALTZ T5 12" Pk Bag WALTZ METROPOLIS ^^NG'AN   Bog 12° WAP 003 12' Pk Bag CD W^Kko'iS^0 AN 
MISS BEHAVEN MAKING LOVE fN THE SNOW/Tiploc 12'Pk Bog YZ 465CD CD YZ 465C MC 

12' US) hP 003 7' Pk Bog YZ 465T 
1HT LONG/Way To Go 10 TEN 304 T Pk Bag TENX 

TALK/(Verjion) GREENSLEEVES GRED 268 1 2" Pk Bog E/tba PWL PWL 49 7' Pic Bag |P) YOU GET DOWN/tba VINYL LAB VL 

AIH. Bonnie NICK OF TIME/The Road's My Middle Name CAPITOL CL 530 7' Pic Bag 12CL 530 1 2* Pic Bog I Ain't Gonna Let You Break My Heort..CDCL 530 CD (E) IDGELEY, Andrew SHAKE/Hongin' EPIC AJR 1 7' Pic Bog AJRGT 1 12* Gatefold Sleeve AJRC 1 CD AJRM 1 MC (Q IVER DETECTIVES, The WILL YOU SPIN ME ROUND (REMIXJ/Keeping The Saints Alive EAST WEST YZ 467 7' Pic Bog YZ 467T 12' Pic Bag Who Do You LoveYZ 467CD CD YZ 467C MC (W) OB N RAZ Featuring LEILA K ROK THE NATION/Fonky Beats For You Mind ARISTA 612051 Dance/I 7'Pic Bog (BMG)  

Davy INDIANA DRONES/Watching The dock COOKING VINYL FRY 016 T Pk Bog 6 r Pk Bog ORET 6 12* Pk 13553 7' Pk Bog ZT 43554 12' 

ANTILLES PRESENTS 
The new COURTNEY PINE c.p. S O NAS^F-RQ M-0 U-R-U N E) E-R G ROUND Part O 4 (ANT ilies l: 

I (inejutte uoxjury inemejji 
fjl You've Got To Have Free(ioi| 

Children Of The Nighg 
BijlLUJEgp Sky 

ORDER FROM 
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POSTING RECORDS? 
Don^f leave Pupgeultra Limited 

T/A Genetic anything 
to chance! 
RING WILTON OF LONDON FOR t PROTECTIVE i ENVELOPES | AND ALL YOUR f PACKAGING ; NEEDS 

Si©y May ward FOR 
MARKETPLACE 

CALL TSM OFFICE SPACE 

01-583 9199 

The. One. /top- 

.-/TOgC. Icauushw 
JToge. 3 Promotions 

ytogc.3 Internotionol 
MASONS FAX ORDER NO 

0952 620361/ 

np* Think 1 
Sf display racks1 

J'i Think.. ESiraNsi B.R 

ADDRESS ALL BOX NUMBER REPLIES TO 
MUSIC WEEK 23/27 TUDOR STREET 

LONDON EC4Y OHR 



Succeee 
flppointments 

THE SPECIALBST 
RECRUSTMEWT 

COISSSULTAWTS TO THE 
IVSUSIC IfyDUSTRY For Assistance with your temporary or permanent vacancies, utilise our extensive portfolio ot candidates covering; Secretarial, Administrative, Accountancy and Creative Personnel 

contact 
GERALDINE WALPOLE or STEVE BASKERVILLE 

01-287 7722 

Positions in 
Sales nanagemcnt 

Warner Home Video (UK) Limited distribute films for Warner Brothers, United Artists and other well known labels and are one of the biggest names in the field of home entertainment. We currently have vacancies for the following positions: 
Field Sales Hanager - South Reporting to the Sales Director, the successful candidate will be responsible for a sales force of five representatives and would also be directly involved in negotiations with key customers. This nntltlnn    -   ~i~. manager to join the 

Co ordinating role. 

JJaujlmdere 
The Exchange 

TRAINEE 
ENGINEER JACOBS STUDIOS 

TECHNICAL MANAGER TRAINEE MAINTENANCE 
OFFICE MANAGER/BOOKKEEPER CATERING MANAGER/COOK TO PLACE 

YOUR AD Phone TIM 01-583 9199 ic:: EXT 331 

ased in the South East of England, your role is to lead, motivate and train the d. You will be expected to achieve company sales objectives and to actively le development of the sales strategy of the company. 
Key Accounts Manager - Retail This new position has been created by the tremendous expansion in the sell-through video business and offers a challenging and exciting position for a young dynamic sales professional. Principle duties will include negotiating and being responsible for the sale of video to key accounts such as the high street multiples, major chains of retailers and wholesalers. At least two years experience of negotiating with senior buyers and FMCG experience of sales management or similar is required. You should also be numerate and have the ability to think on your feet. The position will be based at our office in Wardour Street, London W1, although a high percentage of your time will be spent in the field meeting customers. For both positions the applicants should have a good standard of education, to 'A' level, and bej-ewarded with a package which includes an attractive salary together with company car and 

If you feel you can fit into our friendly, informal and highly professional environment, then write with full CV and details of current salary to: Jennie Ainslie, Personnel Department, Warner Home Video (UK) Ltd, PO Box 59, Alperton Lane, Wembley. Middlesex HAO 1FJ. W\RNER HOME VIDEO 

51 PLAT THE MUSIC AND VIDEO STORE OF THE 90'S 
MANAGER 

at each of the following branches (within Debenhams) 
STAINES —FOLKESTONE 

seeking experienced Managers from a background who have the ability to motivate, off, control stock and achieve sales targets. 

CHAILEN6E19MS0 51 

IMPORT BUYER 
experienced import buyer with extensive owledge to expand and develop our non- parallel import catalogue description and are interested in challenging and rewarding position with a major dis-  Jll CV and current salary to: 

SALES 
REPRESENTATIVES 

Candidates should be aged 21 ot ideally be based in Manchester. Y have experience of selling on the rc 
Enthusiasm about music is important, but it is essential to have the drive and discipline to consistently achieve excellent sales results. Along with a generous salary and commis- sion, we offer a quality company car, and all the other benefits you would expect from a large and prestigious record company. If you are interested in joining our sales team of the '90's, write now with your CV to Sharon Mulrooney, Recruitment & Training Officer, CBS Records, 17-19 Soho Square, London W1V 6HE, 

CBS RECORDS 

AMAZON STUDIOS 
Esperletseed looker 

Major Out ot Town complex with exciting expansion plans Salary negotiable. Please call Jeremy Lewis on 051 548 2000 
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THE FEBRUARY 
ISSUE OF 

EUROPE^ 
IS OUT NOW! 

EUROPE^ 
IS AVAILABLE ON SUBSCRIPTION ONLY 

FOR INFORMATION PLEASE CALL 
CHRISTINE CHINETTI 

IN OUR LONDON OFFICE 
TEL: 01-583 9199 FAX: 01-583 5049 

MUSIC WEEK 17 MARCH, 19' 



rOllR CHEATIIS' HEART 

YOU A,{E my SUNSHINE ONE MINT JULEP 

p v oV\NL. VOV UNCHAIN MY HEART 
IN THE HEAT OF THE NIGHT 

' xhEWCWOLDSW ^ worcuonmym^o 

[FlT WASN'T FOB bad LUCK SMACK DAB IN THE M.DDLE 
CBV1NGT1ME 

34 Tracks of Pure Genius 

The Collection 

DOUBLE ALBUM DOUBLE PLAY CASSETTE COMPACT DISC (CCSLP241) (CCSMC 241) (CCSCD 2411 

RELEASE DATE 19tliMARCH. ORDERNOWFROM B.M.G. TELESALES021.500-5678 OR mc:: 


