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KYLE. 

On The Tour 

April 17 th, 18th, 19th-Birmingham NEC 
April 21st, 22nd, 23rd — London Arena 
April 25th - Kings Hall, Belfast 
April 28th, 29th - RDS Dublin 



LIVE ON VlDEO...In Japan 

A phenomenal performance 
♦ 55 minute live spectacular. 

♦ Includes footage never seen before - plus exclusive "behind the scenes" interviews. 
♦ Brilliant and energetic performances of all her greatest hits. 

Phenomenal Consumer Awareness 
♦ Launch coincides with selLout concert tour beginning April 17th 1990. 

♦ Plus April 23rd sees the launch of Kylie Minogue's NEW SINGLE. 
♦ Massive consumer awareness is guaranteed. 

Phenomenal Marketing Campaign 
♦ Marketing spend in excess of £400K. 

♦ National TV advertising, 
♦ National press advertising. 

♦ Fabulous consumer competitions. 
♦ Advertising in youth and music press. 

♦ An extensive multi'inedia PR campaign. 



KYLlLOn The Go 

i 

KYLIE 

CD 

♦ ♦♦CD 
in japan 

WITH LIVE 
& EXCLUSIVE 

NEW FOOTAGE 
Includes: TEARS ON MY PILLOW 1 SHOULD BE SO LUCKY THE LOCOMOTION HAND ON YOUR HEART WOULDN'T CHANGEATHING and more... 

Go For It! 

Release date: Monday 9th April 1990 
Price: £9.99 

Cat No: VC4093 
Call VCI telesales now on 0923 816511 Also available from S. Gold & Son, Terry Blood Distribution, Parkfield Entertainment, CBS Dublin, Audio Merchandisers, Entertainment UK. 
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EXPRESS YOURSELF! 

"EXPRESSION" SALT'N'PEPA 
Released 26th of March Fm/FX^/FCDiay/FCfs^? 



VAN 

Side One: Bright Side Of TJie Road / Gloria Moondance / Baby Please Don't Go / Have I Told You Lately / Brown Eyed Girl 
Sweet Thing Warm Love Side Two: Jackie Wilson said (I'm In Heaven When You Smile) / And It Stoned Me 
Here Comes The Night Domino Did Ye Get Healed Wild Night / Cleaning Windows / Whenever God Shines His Light 

Brown Eved Girl' and 'Domino' 

ith April — NEC Birminghan 
>th April — Wembley Arena 

C4.V MORR IS()\ 
- THE COSCER T HE-WYlif EIGHT IT advertising commencing in London. 

Central & Grampian from release date, followed by 
WTIOWL roll out. 
\ATI OWL n AM from release date for I week. 
CAPITAL RADIO advertising for 2 weeks from release. 
WTIOWL PRESS ADVERTISLSG including The Guardian. 
Independent & Sunday Times. 
Consumer music and leisure press advertising including 
v niagay.ine. Time Out and \ME. 
MASSIVE WTIOWVIDE DISPLAY CAM PA ICS including 
U oo I worths. Smiths. Our Price. Boots and Entertainment 
h shops as well as aOO independent record stores. 

ORDER FROM POLYGRAM ON 01-590 6044 
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RUG puts finishing 

touches to new label THE EXECUTIVE line up and first release from the Really Useful Group's new record division are being finalised. The label, as yet un-named, was 
Telstar consultant Steve Edgley as a result of RUG's desire to expand. Edgley, creative director of the new label, is Iteen to stress that the deal is with RUG and that Andrew Lloyd Webber, the group's owner, is not directly involved. Former Rough Trade and Poly- Gram staffer Stefan Heller has been appointed general manager and TelstaPs Neil Read is the sales and marketing manager. Edgley says the label will release 

all types of music, some with TV ad- vertising support. A premium divi- sion will also be set up to supply promotional product to compan- 
"I think the whole idea of the label is something that RUG should have done ages ago and we in- tend to be very successful like every other aspect of RUG," says 
The first release on the label is 

Beat — The First Touch, out on March 19 and backed with TV ads. It's distributed by PolyGram. Edgley says the label also in- tends to sign new acts "as soon as 
S I C A L 

CHANGES AT CBS: Lisa Agasee has been promoted from press as- sistant to press officer at Epic; Roxy Bellamy, previously product man- 
^^^"Tan^ctJmetTon0^ joined from PPL as manager, legal affairs; Ian Dickson, formerly in 
ager for the Epic label; Peter Duckworth has been promoted to marketing analyst; Clive Farrell steps up to manager, research and concept TV; Ronnie Fischer is now marketing manager. Epic label; Alan Mayhew has been appoint- ed manager, direct marketing; David Mustoe 
Rouge Bertie product _0er, CBS label and Oliver Weait is product manager, CBS. Changes at MCA; Tracey Foster is joining the company as senior radio pro- motion manager and Mark 
promotion. Pete Bassett is acting head of press while Chrissie Cremore is on maternity leave ... At East West Records, Ian Ramage has joined as marketing manager from Polydor while former RAW editor Dante Bonulto has joined as international A&R manager. Cathy Davies has been promoted to international A&R co-ordinator. 

Fine warms 
to global 
domination 
POLYGRAM CAN be the biggest record company in the world with- out being the biggest in the US, ac- cording to company president David Fine. PolyGram is presently the third- largest operation on the globe, put 
oulsfde^heUs""6" However, Fine argues that so 
sufficiently large for it to be viable in that country, it does not need to dominate there to dominate the wodd market. He adds, though, that the acqui- sition of Island and A&M will add to its market share and operating efficiency in the US. 

BRIEFS 
> AUSTRALIAN FIRM Albert Productions is expanding into Eur- ope with Peter Dawkins heading the company's London office, 

® FM REVOLVER is celebrating its 10th birthday by setting up a new label. FM Film Music will be film soundtracks based and is launched with Kuts Entertainment in Toronto, It will handle the total output from Sony's new film/video division SVS in the US and the first release will be The Best Of The Best. 
• DEAD DEAD Good Records and the label's owners The Charla- tans have signed a licensing deal with Beggars Banquet. 

THAT'S ENTERTAINMENT Records sio  with Conifer Records. Pictured, from left: Rashmi Potani, Conifer national sales manager; Brion—Hopkins, Conifer marketing director; Alison Wenham, Conifer managing director; John Yap, TER managing director; and John Milton, Conifer finance director. 

RECENT MOVES: Super Channel to Melrose House, 14 Lanark Square, Limeharbour, London El 4 9QD (01-418 9418; fax 01-418 9419) ... Tablfha Music to Sandpiper Court, Harrington Lane, Exeter EX4 8NS (0392-462294; fax 0392-462299) ... The Unique Broadcasting Com- pany to Unit 1B, 50 Lisson Street, London NW1 5DF (01- 402 1011; tax 01-402 3259) ... Judy Totton Publicity to 9 Eccleston Street, London SW1W 9LX (01-730 9875; fax 01-730 2721) ... 

4 News 
6 Frontline; 

Publishing 
7 Feature 
8 Sell through 

chart 
10 Music video; 

chart 
12 Dance chart 
13 Dance; 

Hamilton 
14 Singles chart 
16 Talent 
17 Performance 
20 LP reviews 
21 Singles' 

reviews; The 
Other Chart 

23 Airwaves; 
Airplay action; 
CD chart 

26 Albums chart 
28 Classical; chart 
29 US charts 
30 Tracking; Indie 

chart 
31 Feature 
32 New release 

listings 
36 Dooley; 

Diary 
Radio map 
Dance special 

w 

April 17: Love/Hate album Blackout In The Red Room (CBS); a self-titled album by The Front (CBS); Blue Oyster Cult album Career Of Evil (CBS); Andrew Ridgeley album Son Of Albert (Epic); a Ben Leibrand album (Epic); Mary Davis album Separ- ate Ways (Tabu/Epic); Cock Robin album First Love Last Rites (CBS). Also on April 1 7, Epic launches its Epic Rock campaign with albums 

by; Dannie Miller — One Of The Boys; Sanctuary — Into The Mirror Black; Nuclear Valdez - I Am I Shark Island — Law Of The Order Killer Dwarfs — Dirty Weapons Prong — Beg To Differ; Johnm r—t. M„:„i,U„.,,k TU„-i and Burning Tree — Burning Tree. April 23: Kid Creole album Pri- vate Waters In The Great Divide (CBS) and Public Enemy " 

• BEECHWOOD MUSIC is 
tising campaign to bacldhe release of Indie Top 20 Volume Eight on March 26. The push includes ads in NME, Sounds and The Catalogue and will run from March 24 to April 21. 
Mode, The Sugarcubes and Inspir I Corpr n video. Video (Take 3), will be r 

• A NATIONAL TV campaign in support of The Best Of Van Morri- son album is being mounted by Polydor. The promotion breab in Lon- don, Central and Grampian and on national TVam to coincide with the album's release on March 26 and will be followed by a nation- wide roll-out. In addition, space has been bought in Q, Time Out, and in na- tional newspapers. In-store promotions material will also be available. 

^ Lr Lc u u L: ^ 
r a * 

rjJ JG OF LOVE 
Featuring Brian Setzer & Lee Rocker FROM THE FORTHCOMING ALBUM Closer To The flame 
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iradie by name, b&d nst by nasture — ChrSs Murphy aims to put his lab@S rooArt oa the international map and the 'business' bask into the 

Business as unusual 
headquarters in London, Sydney ready out); Tall Tales And T and Detroit. Apparently, rooArfs (with a 1 2-inch EP), and Th< ambition is "to foster, develop and minabirds (albui deliver the very best of new Aus- Liker tralian talent to the intemationc marketplace ... a record label the 

an anyone - ...w ..~.w     10 albums and 26m y v   in April). sales later. _.kened to a rootsier Pretenders, "But I was sitting in New York « rock-pop band in the mould of in 1987 when I realised that for Deacon Blue and indie-style 18 months I'd been s 
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BMG marvels st 

comic-vidte© deal 
VIDEO COMICS are set to be- come a part of UK annchair culture following the launch of Leisureview Video this spring. Leisureview has the sole distribu- tion rights to the Marvel Comics range of animated programmes. The Marvel roster includes such characters as Spidermon, Captain America and Robocop, alongside would-be Superheroes such as Rude Dog and The Dweebs. 
on behalf of New World Intema- lional Television. Its president, Jim McNamara, reports that deals are already in place with the UK televi- sion networks to ensure "massive broadcast exposure" for all the Marvel characters. "We look for- ward to seeing Leisureview estab- lish video as a brand new medium for comic fans in the UK," he says. Headed by Richard Jones and former Parkfield marketing director Ross Crowley, Leisureview has signed a distribution deal with BMG Records for the Marvel 

® VIRGIN VIDEO has signed a sales and distribution deal with video publishing specialist Water- shed Pictures. 

The first release under the new agreement will be The Brian Crough Story in May with The Nigel Monsell Story, Mansell & Ferrari and The Official History Of The English Football Team to fol- low. Watershed was formed by Grant Bovey to acquire and mar- ket rental video product. But the success of its first video production for the sell through market — Wembley, Wembley: The Official Nottingham Forest Season 1988/1989 — led the former Braveworld sales director to change his business base. This first production was released last year by Castle Vision. Other publishing projects have since been co-ordinated with Phil- lip Schofield, Going Live and BBC's 
William Campbell had the follow- ing to say on the new deal: 'Watershed Pictures' programm- ing will complement ours perfectly to create one of the most interest- ing and commercial catalogues in the business. "Whilst films hove their part to play, the industry will now depend upon the originality of pro- 

SILL THROUGH VIDEO DescnpHon Timings/Dealer Price 
i , 2THE RUNNING MAN 1 1 Sd-R/97 min/£6.95 Video Collection VC3321 9 rnyi CROCODILE DUNDEE II 4 ^ Comedy/107 min/£9.04 CIC VHR2304 a 3 4 THE BLUES BROTHERS 0 J 4 Comedy/127 min/£9.04 CIC VHR1382 4 5 3 MIKE TYSON vs BUSTER DOUGLAS 4 3 ^ Sport/60 min/£6.95 Guild 8639 c, 4 THE BLACK ADDER: The Foretelling 3 1 4 Comedy/100 min/£6.95 BBC BBCV4293 l 4 4 THE BLACK ADDER: The Queen Of Spain's Beard BBC 0 4 4 Comedy/96 min/£6.95 BBCV4296 7 , 4 CALLANETICS ' Spedol lnlcrest/60 min/£6.95 vhrCIC 
oo , BARRY MAN 1 LOW: Live On Broadway 0 0 4 Music/90 min/£6.95 BMG 790332 
9 fttti STAR TRE1C Episodes 39 & 40 CIC VHR2356 in 10 , SCOTLAND THE BRAVE IU1U ^ Sport/52 min/£8.34 Video Collection VC2096 ii12 4 DIRTY DANCING 11 " 4 Droma/100min/£6.95 Vestron 

19 „ 4 PHIL COLLINS: The Singles Collections ,4n 4 Music/55min/£6.95 Virgin WD 594 
rm 25 YEARS OF MATCH OF THE DAY: The 70's BBC LlilJ 5port/60min/£6.95 8BCV4324 14 7 4 THE scon AND CHARLENE LOVE STORY Virgin 14 ' 4 Droma/92 min/£6.95 WD 521 1 ir 9 4 BEGINNING CALLANETICS 13 y 4 Spedol lnterest/30 mm/£6.95 CIC VHR1380 i 1A rm BLAKE'S 7: The Beginning ID LliJ Sc^Fy60nlin/£695 BBC BBCV4326 l! 17,4 4 SLEEPING BEAUTY ,',4 4 ChildreM72min/£9,04 Walt Disney D204762 10,5 , JANE FONDA'S NEW WORKOUT : 1013 J 5pccioIlnleresl/90min/£6.95 Video Collection IR2218 10,3 4 ROBOCOP iJ 4 Action/98mW£6.95 9(119 4 PREDATOR ■ 1 Action/l 02 mm/£6.95 .GS a BPI. Compiled by Gallup for BPI, Musk Week and BBC. 

CBS/Fox's Big sfm 

lures more video boyei> 
CBS/FOX AIMS to make its feature films irresistible to potential pur- chasers by including big name in- 

From the April 1 2 release of Big, the company will feature inter- views with top stars before the main programme. Big star Tom Hanks will be the first to feature in this way, to be followed by others in future months. Marketing manager Simon Hewlett says: "Following on from our provision of full cast lists and credits, original film posters for classic titles and other items to add 

m 

CBS/Fox has also launched a long-term offensive to promote awareness among film collectors of its range of vintage Hollywood films. The focus of this push is a £100,000 investment in a full-col- our glossy brochure aimed to be 

The 18-page brochure elh Century Movie Classics able free via full-colour ai Times, Empire and a variet 

PRESS TO P 1. A Y 
by Seiina Webb 
THE VULGAR but never crude Carry On films hold a place of affection in the hearts of many comedy lovers. Now Video Collection is releasing 10 clas- sics from the series on its Cin- ema Club label, with dealer prices of just £4.17 each. The films chosen for release on March 26 all feature highly in film buff's polls and include Carry On Up The Khyber, Cariy On Doctor, Carry On Again Doctor, Carry On Lov- ing, Carry On Up The Jungle, Carry On At Your Conveni- ence, Carry On Matron, Carry On Girls, Carry On Abroad and Carry On Dick. 

Dogtanian, Willy Fog, Sooty, Rainbow, Button Moon and The Smurts are among the new select- ion of children's videos from VCI on March 19. Around The World With Willy Fog Volume 5, Sooty's Favourite Stories, Rain- bow Make & Do, Stories And Rhymes, Animals On Button Moon and The Smurfs are all re- leased with £5.56 dealer prices. The Complete Adventures Of Dogtanian, a full-length 90-min- ute feature film, goes out at £6.95. Grown-ups should note that VCI is spending £100,000 on advertis- ing The Jimmy Greaves Story on primetime notional television and in the tabloid press, as well as in London's Evening Standard Greaves will be personally pro- moting the video around its release :on March 19. In the video televi- sion's charismatic soccer pundit talks frankly to Brian Moore about his memorable career, his great games and goals, his disappoint-  i 1 uS u-ui- i- c.-TTi. 
£8.34 dealer price. Still in sport, Castle Hendring has rush released, perhaps in record lime. Victory — West Indies v 

CARRY ON up the video shop 
England, First Test, 1990, a 60- minule record of the recent cricket from Kingston, Jamaica. The video has a £6.95 dealer price. Now for some serious stuff. Con- sidered by critics to have a passion and imagination unseen in British cinema since the days of Powell ond Pressburger, Terence Davies' Distant Voices, Still lives is an portrayal of working 
Ella Fitzgerald and Jessye Norman, the film has a £8.34 dealer price. Virgin Video is also releasing The Y Plan fitness pro- gramme and three further titles from its Comedy Classics Laurel And Hardy series, all with £6.95 dealer prices. These are The Stan Laurel Centenary Collection, Jiy C County Hospital/Thr  i/Tit r ' Thar For Tat and   Hunks/With Love And Hisses. BBC Video's March release package is kicked off by Open All Hours which features adventures with Ronnie Barker as comer shop owner Arkwright, his sidekick David Jason and Lynda Baron as Nurse Gladys Emanuol. The 90- minule tape is re-released with a new lower dealer price of £6.95. BBC has also released Joyce Grenfall Entertains, Blake's 7 — The Beginning, Duel, Orac, The Aftermath, rugby league video Great Britain Tame The Kiwis, The Boys From Brazil — The Of- 

ficial BBC History Of The Brazil- ian World Cup Team, 25 Years Of Match Of The Day Part Two: The Seventies, Fantastic Max 2 — Attack Of The Cubic Rubes and six further titles from the BBC Shakespeare series. These are Hamlet, Julius Caesar, Measure For Measure, Othello, Merry Wives Of Windsor and Henry V. For trekkies everywhere, CIC Video is releasing the first Star Trek story The Cage on April 2 with a £6.95 dealer price. The Cage was intended to be the pilot episode of the original US television series, but was never actually aired. The ultimate modern fable of in- fidelity Fatal Attraction shares the April 2 release date, going out with a £9.04 dealer price. CIC is also examining the relationships be- tween mothers and children with the release of two dramas with £6.95 dealer prices. Cher and Anne Bancroft take the maternal honours in Mask and Night Mother, with Eric Stoltz and Sissy Spacek playing a son suffer- ing from a rare, disfiguring disease and a daughter with emotional 
Other releases from the label are Stephen Spielberg's fantasy Batteries Not Included, and the first double episode in the Star Trek series, The Next Generation. Known as the world's greatest living animators and the recipients of seven Oscars and seven Emmy awards, William Hanna and Jos- eph Barbera have chosen their personal cartoon favourites of Yogi Bear, Animal Follies and Jonny Quest for sell through release through Braveworld Video. They are set to go out on March 23 with £5.56 dealer 

Braveworld is also ies of six new court- s featuring Perry Mason, television's most cel- ebrated defence lawyer. The six dramas, which have £6.95 dealer prices, were all made in the late Eighties. 
MUSIC WEEK 24 MARCH, 1990 
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We're pulling a new spin on the world of home entertainment with classic cartoon excitement on a sensational scale! Drawn from the world's largest animation library, our colourful cast of unforgettable animated all-stars includes The Flinlslones®, itjgi Bear® and other fun-loving favourites! 
Plus: packed inside each debut cassette, children will discover a special value-added colorful GROWTH CHART. So stock-up TODAY — and be part of the greatest cartoon show on Earth. Exclusively from Hanna-Barbera Home Video. 

® Each Street Date: 9 April 1990 
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TOUCHSTONE 
HOME VIDEO 

Toke 3 men, one baby and 

Just watch soles gr@wB 

0% ^ 

From April 2nd you can share in the success of the Best Together with three other blockbusters 'Color of Money; 
Comedy and Best Family Film of 1989* 'Splash' and 'Stakeout'- it makes up an amazing first retail package 

Three Men and a Baby broke box office records and stayed from Touchstone Home Video, 
in the rental charts for 12 months, so it's sure to be a sales success. And at the incredible price of £9.99 they are sure to be a hit. 
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TOP SINGLES 
CORlPilLEn BY IVJHSIS WEEK FSOK GfllUIP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP 50 ®M 

(VW ^ STRAWBERRY FIELDS FOREVER •6 2 CondyFlip Debut/Passion DEBT(X) 3092 (PAG] 
2. MOMENTS IN SOUL 4 JT And The Big Family Champion CHAMP|12| 237 (BMG) 
3;6 

SNAP 5 Power Logic-(6I2938| (IMP) 
4. NATURAL THING 4 Innocence Coollempo/Chrysalis COOl(X| 201 (C) 
S, DUB BE GOOD TO ME 2 Beats International Go Beat GOD(X) 39 (F) 
@5 INFINITY 5 Guro JoshdeConslruclion/RCA PB43475 (PT43476) (BMG) 
7 16 EVERYTHING STARTS WITH AN 'E' 2 E-Zee Possee More Protein/Virgin PROT1112) (F| 
8 c CHIME Orbital London F(X)135(F) WE'RE COMIN' AT YA 2 Quartz (eat, Slepz Mercury/Phonogram ITM 2(12) (F) 

10 32 THAT SOUNDS GOOD TO ME 2 Jrve Bunny & Mastermixere Music FadoryMFD(T]004 (BMG) 
1135 DEVOTION 2 Kicking Back With Taxman 10/Virgin TEN(X) 297 (F) 

12 8 BRING FORTH THE GUILLOTINE 3 Silver Bullet TamTam7TTT013(12'-TTT013)(PAC) 
13 3 THE BRITS 1990 4 Various RCA PB 43565 (12'-PT 43566) (BMG) 
14 33 WANTED 2 Pincess Ivori Supreme SUPE(T) 163 |P) 
IS 33 DON'T YOU LOVE ME 2 49ors 4lh+B'way/lslond (12)BRW 167 (F) 
16, LOADED 4 Primal Scream Creation CRE 070(T) (l/RT) 
171, RAGGA HOUSE (ALL NIGHT LONG) 2 S. Harris/Daddy Freddy Living Beat 7SMASH9 (SMASH9) (P) 
1@,„ WARRIOR 4 MC Wildski Arista 112956 |12"-6129S6) (BMG) 
19 3 WHAT ABOUT THIS LOVE 3 Mr. Fingers (frr/London F(X) 131 (F) 

^@3 TALKING WITH MYSELF (REMIX) 5 Electribe 101 Mercury/Phonogram MER{X) 316 (F) 
7 O P 10 ^[LBUMS 

:: i, NOW DANCE 901 3 Various EMI/Virgin/Poly. NOD 4/TCNOD 4 (BMG) 
: 2 3 RIGHT STUFF 2 - NONTHIN' BUT.. 2 Various Stylus SMR098/SMC098 (STY) 
; 3 u _ THE PLANET DANCE ** liquid Oxygen Pyramix Productions PM001 (Imp) 
43 AFFECTION 16 Lisa Slonslield Arista 2103797410379 (BMG) 

: S, 3 Doug Lary Allanlic/Eosl West 7567820661 (W) 
6 6 

PUMP UP THE JAM 12 Technolronic Swonyard SYRLP1/SYRMC1 (BMG) 
JK ™ THE CACTUS ALBUM a 3rd Bass Del Jam/CBS 4660031/4660034 (C) 
3, JOURNEY THRU THE NY UNDER... 2 Metro Republic LICMLP 036(1) 

! 9 B OOO THE WORLD OF BABY FORD Baby Ford Rhythm King BF0RDS/6F08D5C (1) 
10 E 11 Jungle Brothers Eternal WX332/WX332C (W) 

OM REACH UP TO MARS 21 39 2 Earth People Champion CHAMP(12) 239 (BMG) rrrm ANOTHER DAY IN PARADISE 30 CEa Jam Tronik Debut DEBT(X)3I)93 (PACI 
_ _ ^ MAMMA GAVE BIRTH TO THE SOUL. 22 CEa Queen Latifah/De La Soul Gee St GEE(T)26 (1) 31 EBJ RobTi'Raz^Wdh^.e!lc^K^ Arislo112971 (612971)|BMG| 

JAILBREAK 23 n 5 Paradox Ronin 7R2 (12--R2) (GAM) 32 ,2 6 L?c?BoxLcon°TOlionTcA°M34797pT43480) (BMG) 
TESTONE 24x3 6 Sweet Exorcist Warp/Outer Rhythm - (WAP 3) (l/RT) THE POWER 33 28 2 Power Jam & Chill Rob G Wild Pitch-(WP1018) (Imp) 

34 CEJ ile^rle^ WINTER 0UTSISurEe Delight SL(T)1 (JS) 45)1= rrni DOwN ON LOVE 25 csa ] Wor|d London F(X)129 (F) 
v*. rmLIVE LIKE THE OTHER HALF DO 26 Uixi Londo„ posse MDng0 Sl MNGS735 (12MNS735| (F) GET UP (BEFORE THE NIGHT IS..) 35 15 8 Technolronic leal. Ya Kid K Swanyord SYR(T) 8 (BMG) 
0_ rm FUTURE F.J.P./HEARTBEAT 22^ "LiJ Liaisons D de/Construclion (PT43376) (BMG) 3629 14 Mantronix(featuringWondrcss) Capitol(12)Cl559(E) 

373, 2 House Crew PlanetPacific/Prod.Housc(PNT010)(PAC) ejo SPACE TALK 2038 2 Masters 01 The Universe Rumour-(RUMAT11)(PAC) esey AFTER THE RAIN 2^30 3 TItiyo Aristo 112722(12B-612722)(BMG) -SB FEELING GOOD S® 33 4 Pressure Drop Big World-(BIWT 005) (PAC) -S® BLACK BETTY (Liebrand Remix) *3918 5 Rom Jam Epic6554307(12 '-6554306) (C) 
4© ESa David Peaston Geffen GEF70(T) (W) ,J lET ST'A'I? ADVERTISEMENT 

01-961 5818 REGGAE 
& wa REGGAE DISCO CHART 

GET BUSY 41 22 5 Mr Lee Jive Chicago J1VE(T) 231 (BMG) 
M WALK ON BY 42 25 9 Sybil PWL PWL(T) 48 (P) 1 (1) CHAKA ON THE MOVE Choko Demw PerrthowPH032 43iv 5 Will Downing 4lh+B'way/lsland(12)8RW159|F) 2 (2) AMAZING GRACESonchez CSormCRT41 3 (6) MORE LOVE RogorRobin Soxon/SHFOIO NOTHING HAS BEEN PROVED 44), 4 Strings Of Love Breakoul/A&M USA(T) 688 (F) 4 (4) BAD IN BEDShabboR&Krystal Greemleevei GRED 258 MS rm RYTHM OF LIFE 45 ESa Oleta Adams Fonlana OLTA 1(12) |F) 6 (3) TWICE MY AGE Shobba R & foyitol GreensIeevMGRED258 7 (5) NEWTALKSwe«tielrie&Joo90 Mango 12MNG 720 MA rm ALL NIGHT LONG 46 EiiJ jQy ^ondi &Livin' Bass 10TEN(X)304|F) 8 (8) STOP LOVING YOU Freddie McGregor SFwfy&CfcjYioSad 9 (18) HALF MY AGE Sanchez 4 lodyG GreanJoavet GRED 264 47 20 4 Digital Underground BCM BCM 346(X) (P| -ft MAN MACHINE 4041 5 Man Machine Outer Rhythm - (MMAN IT) (1) 12 (10) HOW ABOUT US Fronba Pod CatKboundCBD001 13 (13) SHE BIG AND SHE READYUrtoOo/fcc Y&DYOD0143 rfiia rm YOU'RE MINE 49 LliJ Reese Big Lile/Kool Kal KOOL(T)511 (1) 14 (14) NO MORE WALLS Dennb Brown, GrecnjlcevesGRED 263 15 (21) CARELESS WHISPER HmlerU Rodmon Super Power ROSTl BELIEVE IN YOUR HEART 5® LliJ Larry Joseph 8. Science Smokin' (TAI1126632) (IMP) 16 (20) MAKE UP YOUR MIND DennaBrown&Tiger GreemleevesGRED265 

18 (22) LOVE IS THE MESSAGE Sammy Lev; Ec4«eHCF 102412 TOP 10 IPBEO. ERS 19 (24) KNOW HOW Fl MOVE ASojor Danger EcEpte HCD102512 20 (31) SHARING THE NIGHT Lloyd Brown The NinSei Sound TN 00) REGGAE ALBUM CHART . VISIONS 1 Robert Owens 4lh+B'way (BWAY 497) (IMP) 2 (3) DEBORAHE GLASGOWDeboroKeGiosgow GreendeevesGREl 135 3 (2) REGGAE HITS VOL 7 VaooosAHhte JdStarjELPlOO? UNDERSTAND THIS GROOVE (...) A U.F.I, (eaturinq Franke VirqinVS(T) 1247(F) 4 (5) LOVERS FOR LOVERS VOL 2 Vanow 8«me«BRLP902 5 (4) MUSIC WORKS SHOWCASE'90 Vano« GreemleevesGRELW - SHOW 'M THE BASS M.C. Miker'G' A1 (12)A1319 (BMG) - ME SO HORNY 4 2 Live Crew Skyywalker7GRUK127(GRUK127)(GY) 8 (6) THE HITS OF SIR LLOYD Various SirUoydRMLP006 9 (10) NINJAMAN VS JOHNNY PhCnjomonB JohnnyP Piclcoul PiCKLP05 e NO MORE LIES » Michelle Afco/East West B9149(T) (W) 11 (9) SCORE OF LOVE Various JammysHLPlS - SWEAT O Jay Williams Urban URB(X)50 IF] 12 (13) SOUNDCLASH Various Pkkout PICKLP 04 13 (11) TWO FRIENDS PRESENTS GIRLS &GUYSVario« BAteuniBMlP038 v PAWNS IN THE GAME/L.A.D. ' Professor GriK Skyywolker7GR131 (GR131)(GY) 15 (15) 357 MAGNUM Various Sledy & deevie VPRL1068 g. WHY YOU GET FUNKY ON ME 4 Today Motown (MOT 4711) (IMP) 16 (17) IN THE COUNTRY Yvonne Curtb Brown BROWN 2 17 (14) MASSIVE 3 Various ffrr9291731 O SATURDAY LOVE (REMIX) V Cherrelle& Alex O'Neal Tabu 6558007 (6558006) (C) 19 (19) WICKED IN BED Various Blue MountamBMLP 037 ^ DON'T MISS THE PARTY 8W BizzNizi Byte (BYTE 12002) (IMP) 20 (18) NEVER KNEW LOVECoHS. Ooir/KoIoBcsh/KAllPOOl 

(the ONLY 

12"-12 JABA 1/ 7"-JABA 1 ORDER FROM BMC DISTRIBUTION TEL: 02|T 500 5678 
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FIov, SA Cool J a Morisy Mori, Kid 'N Ployetc] ORIGINAL MOTION PICTURE SOUNDTRACK House Party (US Motown MOT-6296). Current UK releases include the superb sultrily soulful (and, of course, Soul II Soul tempoed — 
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Tulips and Windmills, Right? 

WRONG! There's some hot Saturday nights, let CLAUDIA tell you about them 
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Quincy Jones 
The Secret Garden 

mi£S A-Z (WRITERS) 

DETECTIVES 

rTTT, TOO LATE TO SAY GOODBYE 38 Richard Marx (Richard Marx/Dav 
-»« „ . ELEPHANT STONE 39 25 4 Tha Stone Roses (Pelar Hook) Zo 

^22 

2oi> 

4® 
4® 

Cs® 

lO W , NATURAL THING Caoll.n,ao/Chrysuli.COOL|*)201 (C) 18 16 4 Innocence (Jolley/Harris/Jolley) MCA Music/Repromusic 76 73 .ITW ■SB® „ , EVERYTHING STARTS WITH AN'E' MoreProieinWi,g;nPROTl(12|(F) WW 36 J E-Zee Possee (J^myJHejjIy/Simon Rogers) Chrysalis/Virgin/Cop Con 77 55 
e&fps , ENJOY THE SILENCE Mufo(i2)BONGl8(l/RT) 12 6 Depeche Mode (Depeche Mode/Flood) Grabbing Hands/Sonet © 78 ■ 79 ■ KD^.«vWiuM£2I!,,i0 
m 00 0 HANDFUL OF PROMISES JivoJlVE(D243(BMG) 29 2 Big Fun (Stock/Ailken/Waterman) All Boys Music so ■ -... 

^*5) 1-3 x 1 DON'T KNOW ANYBODY ELSE deConstructionPB43479(PT43480) (BMG) 3x4 13 6 Black Box (Groove Groove Melody) Warner Choppell Music ® 81 « ^E
i?°[2!E

Is
EiL°fHY-- 82 7. rr^A!T»5lscS.Ei-J,l-fc",'1,II,n 

r 1 MIGHT Epic SHAKYd) 11(C) 33 2' 5 Shokin' Stevens (Pete Hammond) Shaky Music ®3 as 
4>* „ , BUCK BETTY (Ben Liebrond Remix) Epic655«07|12--B5M3I16)(C| 3«# 17 6 Rom Jam (Kascnetz-Koh) Kensington Music ss - s&iupssrjr® 
fiSE , MADE OF STONE Silverton.OtlE(T)2|flMG) 33 w 2 The Stone Rases (John leckie) Zomba Music 36 87 too ,, GET UP (BEFORE THE NIGHT IS OVER) 0 s»anyordSrR(D8(BMG| 30 13 « Technotronic/Ya Kid K (Jo Thomos de Quincy' Bogaert) Bros. Org. Avr „ , DELIVERANCE Me,c«^PhunogramMYTHlX)9|F) 3# 27 3 The Mission (Tim Polmer) BMG Music ® WHOLE WIDE WORLD tUPE Wi] (n 0»4| (ejjci 
"SO CHIME OhZon./«mAandonF(X|135(F| 38 'JAJ Orbital (Paul Harlnoli/Phil Hartnall) Copyright Control 91 • 
AO ,, . HEREWEARE Epic6SS4739(ir^5S4738)(C| 39 23 4 Gloria Eslefan (Emilio Estefon Jnr/Jorge Casas/Clay Ostwold) EMI ® 92 - 

, , MADLY IN LOVE CBSATOMmiO(C| 39 '4 3 Bros (Nicky Graham) EMI Music/Graham MusicAVaraer Choppell ® OA B4 DOWN ON LOVE m).«W V 84 , wcvu (Tim PKT,) 0^ Ccxhoi 95 80 REACHupjo^^^LaCh^iT)m(me-: xm , A GENTLEMAN'S EXCUSE ME EMI (12)EM 135(E) 31 30 2 Pish (Jon Kelly) Fishy/Hit & Run Music 96' • u.. ,51lfl 

„ „ READ MY LIPS (ENOUGH IS ENOUGH) London LON(XI 254 |F) 33 40 2 Jimmy Sometville (Poscai Gabriel) Jess E/Williom A Bong/Zomba ^ X.X. ALII WANNA DO IS MAKE LOVE TO YOU Capitol |12)CL 549 (E| 33 CSJ Heart (Richie Zilo) Zomba Music 99 • Citft ^ cJS1!™ ^ 
*l60offio)W ^SSl'wM) ^ pOO MO) tM rm MAMMA GAVE BIRTH TO THE... Tommy Boy/Gee St GEEfl) 26 (VRT) 34 UU Queen Lalilah ; De La Soul (Prince Paul) no publisher credited 

ne DOWNTOWNTRAIN WomvrBrothomW2647(7)(W) 35 Rod Stewart (Trevor Horn) Warner Chappell Music ® mxe nrym ANOTHER DAY IN PARADISE D.bvi/Poi.:onDEBT(X)3<l93|PAC| 36 Ela jom Jronjh (Charlie Glass) Phil Collins/Hit & Run Music Xftv „ , HOLD BACK THE RIVER P,«lo».Or?YPhonogran,JEWELll(12)|Fl 3Z 31 3 Wet Wot Wet (Wet Wet Wet) Chrysalis Music/Precious Music 

EWI Music/Rondor WusirYWayblije 
,, OH PRETTY WOMAN Virgin VS[T) 1233(F) i an Taylor) Warner Chap. 

si>. CBS 655731 7 (12*-655731 61 ( 
rk,(Nile Rodgers/Don Reed) PolyGram rrcory/Phonogrom DRN 3(12) (FJ 

, RAGGA HOUSE [ALL NIGHT LONG) living BcntFSMASH9 (SMASH9)(P) Ol 56 3 Simon Harris/D.Freddy (Harris) Living Beol/Masic 01 LiFe/Filmlrox ^<5) ~ " STEAMY WINDOWS Copifol(12)a560(El @2 42 ' Tina Turner (Dan Hortman) EMI Music 
63 i „ ALL NIGHT LONG 

trcury/Phonogram ITM 20 2) |F) 
„ . WARRIOR Arista 11295B (12'-612956J (BMG) O# 59 4 MC Wildski (Dakuyne) PolyGram MusiotVirgin Music Virgin VS(T) 1240(F) 

Ivori (J, Korduletsch) Supreme S 
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' K DANCE SPECIAL " f 
Inside... prime movers predict how dance will sustain pirpetual 
motion throughout the Nineties... plus an analysis of the factors 
affecting the current chart power of the genre... how more indie 

bands are muscling in on the floor... sneak preview of the 
prestigious DMC World DJ Convention... and more 
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DANCE SPECIAL ^ f 
Inside... prime movers predict how dance will sustain |srpetual 
motion tliroughout the Nineties.. „ plus an analysis of the factors 
affecting the current chart power of the genre... how more indie 

bands are muscling in on the floor... sneak preview of the 
prestigious DMC World DJ Convention... and more 
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Dance into the Nineties 
THE FINAL years of the Eighties were good ones for dance music. But what will happen in the Nine- ties? Ken Grunbaum, who heads Coolfempo, enters the new decade 

sssful — 
Pete Tong, who runs ffrr,  reserved in his judgment: 'The ex- plosion in dance music will not roll on for ever-I see it levelling out." Republic boss Dave Lee points 

main fashionable indefinitely. 'The Nineties will have its equivalent of punk — some form of white rock music will become more trendy," he predicts. However, he does not think that this is necessarily a bad thing: "It does not mean that there 
IS usually b _ _  when it's untrendy — y   get records like Guru Josh!" Most people in the industry agree that success of dance music 
Eighties has to be turned into greater LP sales. 'There are still so few dance acts selling LPs," points out Tong. 'The investment willhave to level off because the returns are just not there unless you are selling albums in the way that Soul II Soul and Neneh Cherry have done. It : iL._ .1 |)as to |je soryecj 

tempo respectively. "| f", M has all happened before - ." 
fuses things and pufs^D51'"10''' However, he believes 'ThPnC?s"- lack of individuals with visionin? industry and the few pe» 
Imvebeensuccessfc'wi'lc^: The biggest change over rk past few years has been ' emergence of "a hell of a lot „ indies,' says Tong. However he does not see them as comnetitin "Most of the tracks they are inten ested in and make their from are not the sort of thing would release. If we or AVL Cool tempo or Fourth and Broidwav are interested in a record we con 

towever, dance artists will -er achieve the longevity of rock 
Carter says he is ce 

term artists, but highlighl  that investment costs for dancr _ isls are much lower than for rock acts. "Dance music does not follow the traditional rock route of a big signing, expensive LP recordings, i _i.r . ncj |eng)(1y Jj 
much lower and everything 

BCM. 

iyi mmmsmimmm, 
i ' IS Wi SELL m 

DISTRiBUTION 

THE HOTTEST NEW DANCE TRAX DISTRIBUTED BY G&fVl 

AVASLABLE MOW Ofy 12" — PARADOX — JAILBREAK/SOUL FEELS FREE 12" R2,12"REMIX R2R, 7"7R2 PRODUCER (featuring Wicked Nelson) — Nobody Messes With The Godfather EQUATION — The Answer FUNK 1 
FORGEMASTERS-ToTwith No Name DEXTROUS — Nightmares On Wax WAP 2 L^^lwaatExarcist WAP 3 and REMIX WAP 3R 
RED HOUSE^—riifftlil rVaWng ligSiJ 
KDEOAJOHNESrD

M.tS.,lfthl''* 
S^IN pcrTo!rAT>Me Chc,se 12 GREEB 12 SUN ELECTRIC — O Locco MWS020T PARADISE 10-2 Much MWS 019T 
COMING VERY, VERY SOON FATMAN AND STELLA SAAV — Release Me TCUE1 PHOENIX — Emotions GMTY001 

(Frankie Bones Remix) 

G rM DISTRIBUTION nFFirp. rn,> con - UNIT 11 FOREST BUSINESS PARK SALES/ENQUIR ES- (ni l SOUTH ACCESS ROAD, LONDON E17 8BA t,ALES/ENQUIR
F'|S; (01j 500-2244 

DON'T FORGET WE ARE STILL WITH VANS COVERING LONDON + THE HOME COUNTIES^ WE OpSA^A^ATmNWinP 24 HOUR DELIVERY SFRl/ICF " IMAtlONWIDE 

says Brian Carter, who  "If anyone does go beyond two or three successful LPs, then they tend to move out of dance and into the pop arena," he says. The problem is particularly acute in rap, as Tong describes: "No rap act has continued to achieve suc- cess beyond their third or fourth LP. kaP is so innovative, but none of the Individual artists have the vision to change with the times. It will be interesting to see how the third De La Soul LP does." The dance music boom of the past three years has seen all of the majors trying, to grab a piece of the action. 'They are trying to pull in people who know about dance music," says Carter, "which is not surprising when you see how well the independents are doing." 

for the indies, despite the inc,=ust;u interest of the majors. Lee odds indies such as his Republic label, should be able to ride out a fall in sales if dance music becomes less fashionable. "At the moment a strong selling indie dance single is shifting pround 15,000 to 25,000 copies," he says, "Because of our lower costs compared with Ihe ma- jors, we can still make money from sales of 6,000 to 7,000." He also points out if (he music does be- come less fashionable, then licens- ing costs will drop: "We will be able tc 
relucta c itself is 

a US re 
to predict how r 

For example, tl fluential DJ ...jn Jay has been recruited by rhonogram and been given his own subsidiary label, Giobal Vil- lage. He says that such a policy is the only way that the majors are 
dance marKr'0 ^ Wi,h ,he 
, Republic's Lee believes "the mo- lars have currently got a lot of people in their dance departments who know what they r ' " " many of then sdible wo, s that mi 
He also says that being paid "ir However, he wc,.I Jose their jobs when'dance'mJsic becomes ess fashionable and they 
rateTh e-,0,maintain the s°™ rate of hit singles. Tong has watched other majors try to emulate the success that pily. 
Everybody in the industry seems reluctant to predict how dance music iteeH is going to 

PAGE 2 DANCE SUPPLEMENT 

developments have been totally 
unpredictable 

this decade. They all point out that the developments over the past three years have come thick and fast and been totally unpredict- able. Carter says that the speed of change will increase further and the dance audience will become even more fickle. Jay believes tech- nology has accelerated every- thing: 'Twenty years ago a trend would last several years — now it's more like several weeks!" Grunbaum and Tong agree dance music is likely to become more soulful and more song-bas- ed. Tong identifies an increase in the influence of late Seventies' reg- gae: "You can hear it in Soul II Soul, and it is even clearer in Ihe Beats International single," Everybody agrees Ihe import- ance of UK dance artists, pro- ducers and remixers will continue to grow. "For the first hme in my career, records from the UK are more important than those from the US," claims Tong. "We have a weird silualion now where Ameri- can records have to be remixed la make them work for Ihe UK.' There has been a corresponding increase in the number of UK re- mixers. Grunbaum admits jnul there have been occasions when Cooltempo has paid more than i should have done for a US remixer when the job could have been done much better for Ihe UK mar- ket by a UK remixer. "I think Bntish remixers, producers and artists are as good as anyone in the wand at the moment," he says. Tong finds himself spoilt tor 
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THERE IS NO ESCAPE: 

SEX PACKETS 
THE ALBUM. INCLUD1NGTHE SINGLES "THE HUMPTY DANCE" AND "DOOWUTCHYALIKE" 

digital underground 

SEX | 
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i -j|L 

I«> -w-Jr 1 r%-. >UM 

digital " 1 ,/v 
undergpound ^ 

GOLD EVEN BEFORE IT'S OUT. AVAILABLE FROM YOUR LOCAL DEALER. J X BCM RECORDS 377 LP/CD/MC _ t™, 
M © ®«M| BCM RECORDS UK ■ UNIT 2/SEVEN OAKS WAY ■ ORPINGTON/KENT BR5 3SR • TEL. 0689-890749 • FAX 0689-890757 ■ DISTRIBUTED BY PIHNACLE 
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RELEASED 19™ MARCH 
NATIONAL TV CAMPAIGN 
COMMENCES 26th MARCH m W 

AVAILABLE NOW 

DOWN IN PRICE 

ALL PREVIOUS DEEP HEAT RELEASES NOW AVAILABLE AT REDUCED PRICES 
eacm.QOD NATIONAL-TV CAMPAIGN FOR DEEP HEAT 6 FEATURING DEEP HEAT CUTS COMMENCING ZS MARCH 
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Oakenfold 'future'mixes 

7-NERV13 
12-NERVr 13 

CD - CDNERV13 
Order from Pinnacle Tel( 

0689 73144 

Dis a spin 

LOUISA MILLER 
SHARE THE LOVE 
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"...life's too short for boring music." 

MIU3IO OF LIFE 

1990 

SRRiNCS OFFENSIVE 

WATCH OUT! 

SVIC Ouke FINAL. CONFLICT / I'M RIFFIN 1 990 REMIX 
Leslie Lyrics SHOT GUN WEDDING-ON THAT RAGGA TIRI 

Einstein THE THEORY OF EMCEES SQUARED-DEBUT LP 
ALL-STAR BREAKBEATS VOLUME 1 

Produced by Norman Cook! 
Proffessor Griff RAP TERRORIST-THE YEARS MOST CONTROVERSIAL 1 
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iiock pick 

storms US 
PIC dsamse Sms taken the MS hy storm -- Neneh Chersy, Fine Young CannibsaSs sind Soul II Soul hove dosed the togs 10 door on their US counterparts. By Ban McCann 

To understand why it has hap. pened one must look at the roots of modern dance. House grew from Chicago DJs in the early. Eighties playing the likes of Depeche Mode, Kraftwerk and a range of danceable European mu- sic. Those same acts had a pro- found effect on New York pro- ducers like Arthur Baker, whose Looking For The Perfect Beat with Afrika Bambaata was instrumental in making electronic rap accept- able in clubs worldwide. In the UK, the black kids already understood reggae better than 

ssm 

S 

.......... . 

isss 
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yM 

months a'ndComeOnAncfGet 

pop and soul fusion "te/XpTthe US is ready. 
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cooltempo 
the peoples music... 

INNOCENCE • NATURALTHING 
collision remix now available 

COOLXR 201 

BIZZ NIZZ • PARTY LINE 
includes 2 exclusive U.K. versions 

COOL(X) 203 - 

K-Y-ZE • STOMP 
remixed, remodelled & ready 

COOLXR 194 

ADEVA •TREAT ME RIGHT 
on tour in the U.K. 12" includes brand new track 

;COOL(X) 200 

TOUCH OF SOUL "WE GOT THE LOVE 
the latest Italian dance smash 

COOL(X) 204    

Coming...MONIE LOVE...MARTAY 'N DBM...0742... 
TRIBAL HOUSE...SAVANNAH.. .JULIAN JONAH... 

... from the peoples label! Qgiggggi 
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I fail house for indie' 
NOVEMBER 1989, and two bands entirely unknown to the majority of British pop kids make their debut i Top Of The Pops, in the same 

"If I could find a white man who had the negro sound and the ne- pro feel, I could make a billion dol- 
Throughout the Eighties, how- 
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LEFTFIELD 

MAN MACHINE 

HOW 3E2C HOUSE 

FORGEMASTERS 

NIGHTMARES ON WAX 

TESTONE 
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Paul Oakenfold views She Qhisca Balearie summer ©ITOE® sas crueial: the dubs on the island were not divided into soul, house ete. OJs played 
anything they feh like hearing OAKENFOLD: 'IT'S working' 

JAM TAM/S&M RECORDS 

WiVpi SILVER BULLET "BRING FORTH THE GUILLOTINE" 

7; 

TAMTAM CLUB GEAR AVAILABLE! 

YO-YO - PLAZA 
7" DEBT 3094 12" DEBTX 3094 

SMOTHER DAY IN PARADISE 
JAM TRONIK 
7" DEBT 3093 12" DEBTX 3093 

COMING SOON: 

MY LIFE STOPS 
(WHEW THE BASS DROPS) 
JAM COWSTRUCTIOM 
12" DEBTX 3095 

FADE TO GREY 
AFTERSHOCK 

ORDER NOW FROM PACIFIC 
TELESALES; 800 4490 
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Mango puts beat 

back onto reggae 
The eMpB^smra im ragged etisi Fegg®e hm 0?®® esasght SsBenci ^e€©r^''s M®B0g@ B®hei ®ra She ltip-ls@p — it's new b^sy signing She hesS en effer, in 
werfdwide. Stuarf Lamhes^ 

HB THE world dance party continues: Records". In return, Partridge has ® raggo hip-hop is bustin' out all gained Island's reggae catalogue; P?j over London and New York, 27 years of historical material. Lambada gets platinum sales in Planned exploitation of this heri- 
w aica and South America are pump- Scratch Perry retrospective, follow- III ing new blood and Island's world ed through the summer by a series I music label. Mango, is right there of mid-price CDs with reissues of III in the heartlands. Junior Murvin, The Heptanes and ;; J Mango is already well establish- George Faith. 

ESE Sr#l 
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 V^i^ **** 

liHi 
Swo^ceX crews have^been Radio 

iiiSI ssSI from 
iipfei 

31 

Doay Knows you nave to play cer- get tain rules to get radio success. It's 

■ 

WATCH OUT 
FORTHCOMING RELEASES 

Mark Rogers — Album 
Hakeem — Album 
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S P k R T k H 
JEFINITIVE dance distribution 

't 

snot an 

REACI-illM' 1 
VE COLLECTION 

FULL MEDIA PROMOTION IN: MW.RM. DMC MIX MAG. RAVE & FREE 
SPECIALIST ILR RADIO CAMPAIGN 
CAT No's: ALBUM : RERE I CASSETTE; PEREC T (2 BONUS TRACKS) CD; RERECD 1 (3 BONUS TRACKS) 
RELEASED ON 26th MARCH 

TOTAL EXPERIENCE AN R8B/DANCE COMPILATION FROM STREETSOUNDS CONTAINING MATERIAL PREVIOUSLY UNRELEASEO IN THE UK 

n nEfiU PTIITUDE 
ran THE 

DnnCEFLOOR 

SCUT 1 T 
THE MAN WITH NO NAME 

WAY OUT WEST 
'FROM WITHIN THE 
MIND OF MY 909' 

SCUT 2 T 
HONEY HYLTON 

'AMBITION' 
AMBITIOUS STEPS' 

THIS IS 

SPIRHl EUT RECORDS 
SPARTAN RECORDS T H E DEFINITIVE DANCE RECORD DISTRIBUTOR FOR: 
CBMC (GMBH) HANS ELDER MUSIC . MICRODOT RECORDS . RADICAL RECORDS REACHIN RECORDS . STATUS ONE . SPIRAL CUT RECORDS 
UNIOul ARTISTS . VIBE ALIVE . VINYL LAB RECORDS nniMCE . WORLD RECORDS . WESTSIDE 

3 8223 
MUSIC WEEK 24 MARCH, 1990 

f J.P 

m 
r ■ 

FRANKIE KNUCKLES pres MARSHALL JEFFERSON THE 1 986 CLASSIC REMIXED AND RELEASED ON THE 26th MARCH BY RADICAL RECORDS CAT No's: 7":TRAXSR 4.12 :TRAXTR 4 
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MIXING WUM TCI BEST III 

THE ONLY WORLD-WIDE iJ ORGANISATION! 
WE BRING YOU... 
• EXCLUSIVE MONTHLY REMIX & PREVIEW ALBUMS & DJ WORLD 
• THE ANNUAL WORLD DJ MIXING CHAMPIONSHIPS 
i THE ANNUAL INTERNATIONAL DJ CONVENTION (LONDON)... 

... AND ANNUAL CONVENTIONS IN HOLLAND & GERMANY 
© THE WORLD'S TOP REMIX TEAM: Dakeyne, Steve Anderson, Bruce Forest, 

Ben Liebrand, Mike 'Hitman' Wilson, Mike Gray, Sanny X, Bizzie Bee 
® 22 BRANCHES WORLDWIDE 

(33 

PLUS...STUDIO HIRE (24/16/8 TRACK) ...NIGHTCLUB PRODUCT PROMOTIONS ...AND 
MIXMAG ■ YOUR THE ORIGINAL 

MONTHLY GUIDE TO = ) = SPECIALIST DANCE 
DANCE MUSIC, DJ'S ^ ^ ST0RES " F0R ALL 

AND CLUB CULTURE ■ ^ f Y0UR BEATS 

WHERE VARIETY INTERNATIONAL 
MAHERS 

PLUS MIXMAG UPDATE: YOUR ESSENTIAL WEEKLY GUIDE TO THE DANCE 
SCENE - NEWS, REVIEWS, GOSSIP ¥ CHARTS 

...ON THE CUTTING EDGE 
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12" Strictly Hardcore Underground Dance Rhythms! 

NWKT1 
Chicago's Best Kept Secret 
NeaS Howard 
indulge / To Be Or Not To Be 
NWKT2 
Detroit Techno's Newest Kid on the Block 
MK 
Somebody New / The Rains 

NWKT3 
Italio - House Style 
C&M Connection 
Another Night 

Esta Local 
Pedro Ramon 
Te Quiero 
NWKT5 
Ambient Anthem 
Symbols & instruments 
Mood 
NWKT6 
Northern House - The Detroit Remixes 
Nexus 21 featuring Donna Black 
Still (life keeps moving) 
Revamped by Kevin Saunderson, Marc Kinchin & Carl Craig 
NWKT 7 
Euro-Groove 
Kate B 
Free 

Network Records Kool Kat Records, Stratford House, Stratford Place Camp Hill, Birmingham. BI2 OHT Tel; 02t 766 7311 Fax: 021,773 9751 
Distributed by Pinnacle 



ii Nil 11 ill III 
the comprehensive guide 

to the new releases 

| 

:-5 

| 

MASTERFILE 

Masterfile is your monthly guide to everything that's been released on record, tape, CD or music video...plus a full rundown on what's entered the charts. Masterfile builds , month by month, into a complete directory of the year's releases, all fullv cross-referenced and indexed. Want to know the name of the album when you only know the name of one track?...look it up in Masterfile...it'll tell you the album name, the release date, the catalogue number, what format it's available in and what other tracks are on it...even if it's a compilation. 
Here's a list of what you get: ★ A-Z of the year's single releases ★ A-Z of the year's album releases ★ Full track listings for album releases ★ Albums categorised by type of music ★ CDV listings vear to date ★ Album tracks in alphabetical order ★ Singles chart - new entries for the year to date plus initial entry date, highest position, weeks on chart and producer, all fully cross referenced ★ Albums chart - new entries for the year to date plus initial entry date, highest position, weeks on chart, and producer, all fully cross referenced the vear's reL with dealer price ★ Sell-Through Video releases - the year's releases listed alphabetically with dealer price ★ Classical releases in composer order. A year's subscription contains eight monthlies, two quarterlies, one half yearly and the Yearbook. All the information in Masterfile comes straight from Music Week, Britain's only music industry weekly newspaper...so you know it's totally up-to-date and accurate. 

Take out a year's subscription NOW and you'll wonder how you managed without it. > 
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12" Strictly Ha 

NWKT 1 
Chicago's Best Ke 
Meal How« 
Indulge / To 
NWKT Z 
Detroit Techno's 
MK 
Somebody IV 

Italic - House Sty 
G&M Con 
Another Nig 

NWKT 4 
Esta Local 
Pedro Ran 
Te Quiero 

Ambient Anthem 

I 

SUBSCRIPTION ORDER 

(Please tick appropriate box) 
1° M"SiC ^ Mas,erfite- 1 "-"^and that if I will be reimbursed for the full yeorisTubscripn'on00 Wnt"19 Wi,hin 30 dayS' and ' 

□ I enclose a cheque/PO/IMO for Access (Mastercard) □ American Express □ My Card Number is I 
or$  Visa C rs Club C 

_ (please indicate which card). 
Eurocard□ 

-LLLI I I I I I CnXED 

Overseas subs by airmail UK Europe (inc Eire) Middle East and N Africa USA, S America, Canada Africa, India, Pakistan 

A Full Year's Subscription made payable to Masterfile £95 £131/US $217 E172/US $285 E205/US $340 E230/US $380 

DETAILS OF WHERE TO SEND MUSIC WEEK MASTERFILE 

SIGNATURE— 
NAME_  
COMPANY- 
ADDRESS  

Symbols 6 
Mood 

ALL SUBSCRIPTION ORDERS SHOULD BE RETURNED TO: Subscription Department, Music Week Masterfile, Computer Posting Ltd, 120-1 26 Lavender Avenue, Mitcham, Surrey CR4 3HP. Telephone: 01-640 8142. 

Northern Hguse—The Detroit Remixes 
Nexus 21 featuring Donna Black 
Still (life keeps moving) 
Revamped by Kevin Saunderson, Marc Kinchin & Carl Craig 

Euro-Groove 
Kate B 
Free 

Network Records Im v Kool Kat Records, Stratford House, Stratford Place Camp Hill, Birmingham. BI2 0HT ; — | Tet: 021 766 731 tFax;021 773 9751 
Distributed by.Pinnacle 
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SINGLES 
Reviewed by David Giles 

SINGLE OF 
T H E WEEK 
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Sunset shake-up casts shadow 

over black music stations 
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M isjst week"® 

Music W®&k 
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pr®!®®! ^et ©n 
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mdi® st®ta@ras 
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¥ii© ^irpissy 

AT LAST week's Radio Academy Festival, Music Week and Euromonitor unveil- ed The Airplay Study, a new research survey of radio play and record promotion. It makes absorbing but some- times depressing reading. Radio is portrayed asoland, safe, shackled to playlists and charts and, with the exception of Radio One and Capital, a necessary but unexciting pro- motional medium for record companies — "free advertis- ing." Communication between the radio industry and the rec- ord industry is scant, despite the "profitable symbiosis" of material for radio and expo- sure for records which links the two industries so closely. Both industries are out of touch with their consumers, who "are much more positive about the importance of radio listening in influencing their choice of mu- sic to buy than the music indus- try is", but want less concentra- tion on the fop of the charts, less influence from record com- panies and more album tracks 

tured in three stages: an analy- sis of the airplay and chart per- formance of selected records from the top 75 in the last part of 1989; in-depth interviews with radio station and record company personnel; and an RSGB consumer survey on 2,000 adults aged 16 plus in 130 locations in the UK. Stage One, the singles chart position analysis, looks 1 

down. In week 40, however, 32 records in positions 31 -75 got less than four Radio One plays. Regional chart to play relationships are fairly similar, though there is a tendency to sustain play for longer as a single falls in the chart. Table Two shows a comparison be- tween Radio One and ILR sta- tions for one week of the sur- 

The Airplay Study sets out to "investigate relationships be- tween record companies, radio stations and the public in respect of promotion, airplay and the consumer's singles pur- chase decision". This entails a heavy pre-occupation . with singles chart performance, though the authors are wisely concerned with mapping the variety of relationships be- tween radio, records and c 

'interesting and typical" top 75 singles by acts as diverse as The Wonderstuff, Tears For Fears, Cher, Milli Vanilli and The Rebel MC. The Radio One and regional airplay of singles is correlated with their per- formance in the Gallup chart, which is strictly sales-based and has no airplay ingredient. A sample is given in Table One. Though there is a positive re- lationship between getting radio play and ascending the charts, it's not possible to say which comes first solely on the evidence of sales and airplay statistics. Radio One favours singles just outside the top 40 over those in the 31-40 slot and started giving four plays or more to almost every record in the survey before the regional picked up. Significant 

Next come the in-depth in- terviews, to a prepared sheet of questions, with record com- pany and radio people. The record companies clearly value airplay immensely: "If you're going for a top 10 rec- ord, it you're going to appeal to the broadest number of people that might conceivably buy your record, I think airplay is critical; it's absolutely vital," said one marketing manager. Radio is essential for crossing 

can have the effect of tripling album sales. So why aren't the airwaves lull of the album tracks which two-thirds of the consumer sample would like to hear? Because, says the Air- play Study, 'The music industry is built around exposure and exposure relies on repeated plays of the same piece of mu- sic." Or because, in the words of a record industry person, "You still need the single be- 

success; for taking a top 40 single to top five; and for en- couraging dealers to take stock on the strength of predicted heavy airplay. Around 10 plays a week was seen as a suitable level for achieving crossover success without a jarge fan base though. 

of the way radio is struc- tured". This last remark is not totally fair to radio; the mutually beneficial relationship be- tween the record companies and the radio industry is rein- forced throughout the study: 'The tendency of the play lists to stick to top 40 titles is felt to be in the interests of the rec- ord companies, selling albums, and the radio stations, seeking mass audiences." It does begin to reveal, however, the hands- off attitude of record compan- ies towards one of their major promotional media and the network of structural assump- tions on both sides about the relationships between the study's three subjects: the rec- ord and radio industries and 

weeks before regional play and peaked in the week that the single entered the top 75. Radio One is widely held to lead the regions; certainly it starts playing records signifi- cantly ahead of release — seven weeks ahead for Cherish 

strikingly different sound. The survey suggests that rec- ord companies regard singles as a loss-leader, "just a promo- tional piece of plastic", trailing the associated album. Cross- over singles chart success with a rock band such as Bon Jovi 

One probable reason for the low involvement of record company marketing staff with radio is that "radio" effectively means "Radio One", with Capital mentioned as an after- thought. The term "indepen- dent" is used interchangeably with the more accurate "com- mercial" for ILR stations, but it 
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seems to be Radio One which monopolises musical indepen- dence, holding to the classic BBC brief to "educate, enter- tain and inform", and quoting the old improver Lord Reith — "Don't give them what they want, give them something bet- ter." Radio One comes out gleaming from the study's scru- tiny, attracting more listeners and playing more adventurous music. It has a 10 per cent lead over ILR in the daytime across the sample, 17 per cent among heavy singles buyers. The Radio One Top 40 attracts y lis- 
21 per cent favoured the BBC chart, only eight per cent tuned in to the Network chart. Radio One is also widely seen as ahead of other stations musically, more committed to pop music and leading the way for commercial radio. Radio One is unique in operating a fixed appointments system for pluggers; the formality of its structure in this and other re- spects may be a factor in the record industry's picture of radio as a field with its own im- peratives, rather than as a po- tential area for strong collab- oration. "I think they regard record companies as a necess- ary evil ... It's very hard for a plugger to even get to talk to a Radio One producer," said a marketing director. Regional stations really should be very concerned 
basis of this study. "Indepen- dent radio's a bit of a curiosity really ... It doesn't seem to be particularly significant in terms of generating sales ... it is use- ful as a background filler up to the rest of your campaign . . . The only possible exception 
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is Capital", is one damning comment from a marketing di- rector. The study concludes that regional radio is more dominated by playlists than Radio One, but that playlist sel- ection is generally thought to be fair. The consensus among the record industry respon- dents was that regional radio is bland, appeals to an older audience not likely to be instru- mental in breaking new sounds, and is therefore not worth a lot of effort. This point of view, and the record industry's preoccupa- tion with London, which is rais- ed with some resentment by the radio fraternity, may well affect the nature of regional radio. Stations complain of ne- glect by record company sales teams, (CBS is an honourable exception), and poor product support information. So, as- suming ILR stations wanted to be up-to-the-minute with their playlists, they would find it diffi- cult because of entrenched at- titudes in the record industry. But commercial stations don't want to lead — compare these descriptions of commer- cial radio stations by their heads of music: "Up to mid- tempo tunes, bright and breezy sound, emphasis is on familiar music." . . . "classic hits" . . . "contemporary hits" with this calm assertion from a Radio One executive: "Our objective is to present the public with the widest possible range of rock and pop music." The final stage of The Air- play Study is the consumer sur- vey. Two strong aspects 
 listed by over 70 per cent of those who buy a lot of records and music is what people listen to radio for. The statement "The Radio DJ is much more important than his (sic) choice of music," was, say the authors, "decisively reject- ed ... by all sub-groups of age, sex, class, region, record pur- chasing and listening habits." More album play was favour- ed consistently across the age range; over 60 per cent of 16- 1 9 year-olds and 71 per cent of tnose aged 30-34 agreed. Radio stations were thought to do a better job of bringing new and unknown music to the pub- lic's attention than record com- panies, but the survey suspects that "new and unknown" has a less bold meaning for punters than for the industry. Table Three shows what record buy- ers were influenced by. While the Euromonitor sur- vey offers only a snapshot of the current state of affairs, there would seem to be more substance to the record indus- try's accusations that radio nar- rows the spectrum of music than the radio industry's oppo- site claim. Country music and jazz are given as examples of music which is clearly under- represented on radio, but, as 
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TABLE THREE 
some of the new incremental stations would be quick to point out, the same applies to dub/dance music, reggae, In- dian music and African music. The record industry's struc- ture is more diverse right now than the radio industry's and it generates a considerable quantity of minority music which, apart from hole-in-cor- ner specialist shows, gets no radio play at all. Though The Airplay Study il- luminates the often contradic- tory assumptions of the radio and record industries, it offers few clues as to why the people in control think the way they 

do. Fundamental questions need to be asked. Why is the pursuit of a single mass market for a limited range of music preferable to forging an accu- mulating market for a diverse range of music? If "strikingly different" records can succeed with less airplay, why don't we hear more of them? How is it known that repeated exposure of a single sells an album better than evenlv spread play of se- lected tracks which might cap- ture listeners who wouldn't buy the single? Would closer atten- tion to the regions benefit rec- ord companies by improving regional radio's "fit" with the 

record industry's needs? Hope for the future seems to lie with the increasing specialis- ation and tight marketing of radio which is being heralded by the incrementals and will eventually become universal practice. This will suit the rec- ord industry and the con- sumers, who will have a clearer idea of where to go to get what they want. In their con- cluding remarks the authors seem to hope that things will change. I hope they are right, and that The Airplay Study be- comes a milestone for the end of a dull, isolationist period in the history of pop radio. 
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Barrett, Bez, Moon and Mozz. . .yes, the crazy world of rock 'n' roll 
just keeps en throwing up strange, eccentric and downright nufty 
characters whose exploits seem as unfeasible as Arthur Scargill's 
house mortgage with the Alliance & Libya. 

From March 24, Sounds embarks upon an exhaustive, four-week 
investigation and celebration of reck 'n' roll's loopier side, putting 
the record straight on those legendary incidents and giving you the 
lowdown on all those rockers, famous and unknown, who dared to 
be that little bit different. There'll be facts 
and figures, court records and bar tabs, r—   _ 
plus profiles on musical obsessives past, H 
present and future. Yes, settle those 
family disputes here. 

Did Moonie really drive his Rolls-Royce A 
into a swimming pool? What does Syd ^ ^ 
Barrett look like these days? How many ||P 
bedroom windows have been broken by 
flying TV sets at the Columbia Hotel? And 
can tody's crop of weird-beards hold a ' ^ 
candle to the likes of Captain Beefheart, 
Brian Wilson and David Bowie (when he j| .^"^4 ' j V 
was still nutty, of course)? Only Sounds has 
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2 BIACK VELVET, AllanahMylcs 4 LOVE V/1LL LEAD YOU BACK, Taylor Dayne 1 ESCAPADE, Janet Jacbon 3 ROAM, The B-52'$ B 1 WISH IT WOULD RAIN DOWN, Phil Collins 4 I'LL BE YOUR EVERYTHING, Tommy Page 2 ALL AROUND THE WORLD, Lisa Slamlield 6 I GO TO EXTREMES, Billy Joel 5 KEEP IT TOGETHER, Madonna 7 GET UP! (BEFORE THE NIGHT IS OVER), Technoli 0 C'MON AND GET MY LOVE, DMob 1 DON'T WANNA FALL IN LOVE, Jane Child 
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AUTO-REVERSE cassette players and music packs ore typical of the prod- uct provided by muzak-making fir 
| HESE DAYS there i; 

which claims to be the first com- pany to be granted a licence. Most dealt almost exclusively with the supply of original hit music. Redifussion was the first large exist- ing company to be granted a li- cence. In 1984 the PPL took over the licence administration. Most of the 25 or so back- ground music companies in the UK today are, in fact, primarily con- cerned with the supply to cus- tomers of music by original artists. The main reason for this is that Redifussion, which claims to cover 70 per cent of the market, supplies the vast majority of larger premises — warehouses, DIY shops, shop- ping centres etc — and these are quite happy with the company's large selection of re-recorded 
H HESE DAYS there is compassing serv,c 
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use in lifts' and supermarkets. Music is now seen as a vital in- 
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panies, though. "I think there is 
part of the market place to paying such high copyright fees." But he feels that Redifussion are in no danger because its library puts it in an ideal situation to take up busi- nesses who feel that original music is not essential to them. "Other sup- pliers are going to have to face up to this." And companies like Tape Tech- niques already are. It is now buy- ing-in library music from the US to supply its customers, though McCauley refers to this material as 
voice. This now accounts for about a third of the company's business. But McCauley has other plans to continue supplying original music, including a subscription satellite 
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WINNER OF 4 GRAMMY AWARDS 

BOMMSE RAIT1" 
THE SINGLE 

TMIOK OR TIME' 
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MEW SINGLE 
"BIG F«l" 

OUT NOW! 
7" - DG1 12" - DGX1 CD-CDG1 

Order from EMI tele sales ®n 01 - 848 9811 
Distributed by SUPERTRACK / EMI 
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tPOSTBiC RECORDS? 
Doi/tl^gve 
anything 
to thancej 
RING WILTON OF LONDON FOR PROTECTIVE ENVELOPES AND ALL YOUR PACKAGING NEEDS 

Contact; Kristina on 01-341 7070 (6 lines) Stanhope House, 4/8 Highgate Street, London N6 5JL Telex; 267363. Fax: 01-341 1176 
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TEL 0604 30034/711985 FAX 0604 721151 ATTENTION ALL RECORD STORE MANAGERS + T-SHIRT BUYERS IN THE UK. & EUROPE WE HAVE THE 'COOL ONES' FOR WINTER U2 & SIMPLE MINDS LONG SLEEVES. BON JOVI, .nri mailing ow   

Sx 0RDE« NO- 
0952620361/^ 
0952616911 V. ilfe 

OVER 200 TITLES AVAILABLE. ALL LICENCED DESIGNS • NEW RELEASES WEEKLY • IMMEDIATE DELIVERY • 24 HOUR ANSWER SERVICE EXCLUSIVE DISTRIBUTOR LONDON SHOWROOM/^^ TEL 01-287 5975 11 POLAND ST. W1 H 

RECORDS EX-JUKE BOX SINGLES 1986-89, sleeved centred. 

RECORDSALES, 
Handsworth Wood. Birmingham B20 2JE. 

ACCESS AND VISA ACCEPTED OtSION AND ' Tfuifi <iippiv ADVICE.SERVICE ' EUROPEAN RETAIL ■ PRODUCTION ,w', AND SUPPORT • DISTRIBUTION ■ | TEL01 4392472 TELEX317366T-SHIRTG FAX01 287 6391 ■ 
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sony maxell 
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BURNT DOWN... 
but not out! 

Handle Recruitment 

recruitment consultants to the 
music industry 

Although slightly inconvenienced 
by the fire at our Bond Street 

offices, we're still ... 
FIRED wath enthusiasm 
.. and have plenty of jobs in 

the music industry. 
Call us on the hot-line 

493-1184 

T/TLfcV 

Opportunities in the Future of 
Home Entertainment 

You already know Titles Video Stores. Wre part of the Kingfisher Group and we've taken the market by storm. TOTI soon be the best video rental chain in the UK, with a commitment to standards that are second to none. Our rapid expansion programme has led to a number of outstanding opportunities for ambitious professionals who can make a real contribution to our future growth. 
Area Managers London and Home Counties With at least two years management experience, preferably gained in video or related products, you'll be a self-motivated, energetic individual with good organisational and communication skills. You'll be responsible for maximising the sales and profitability of all the stores in your area, motivating an enthusiastic team of managers to ensure that our customers receive the highest standards of service. The opportunities for advancement within this exciting 

Ui 

Branch Managers Nationwide You'll have sound retail management experience, the ability to motivate the staff working with you to provide the very best customer care, and the qualities of inspired leadership that will make Titles an even bigger success, When applying, please state which part of the country you are available to work in, and if you are willing to travel away from home. We are offering a generous salary and a wide range of benefits including company car for Area Managers, plus the opportunity to enjoy a rewarding career in this progressive company, so write now with full CV to: 

MlMMi 

PRODUCT MANAGER 
CAPITOL/PARLOPHONE 

LABEL CO ORDINATOR 
Due to the rapid expansion in our video business, Pickwick Group Pic, a market leader in home entertainment, has a vacancy for a Label Co-ordinator to assist our Senior Executive Label Manager. 
The ideal applicant would possess good administrative skills, the ability to work on their own initiative and have the ability to communicate at all levels. A knowledge of the video industry would be an advantage but is not essential. 
If you think you possess these qualities and have the drive and enthusiasm to join this exciting and lively team please send your details, detailing current salary to: 

Karen Malone, Personnel Manager Pickwick Group Pic The Hyde Industrial Estate The Hyde London NW9 6JU 

: 
LJ 

HELP! I am in the 'Industry' but I need a rewarding career. Do you need a hardworking lively and 

Success 
flppointmsrite 

THE SPECIALIST RECRUITMENT CONSULTANTS TO THE MUSIC INDUSTRY 
For expert assistance with your Temporary or Permanent vacancies contact GERALDINE WALPOLE OR STEVE BASKERVILLE. TEMPS! WE URGENTLY NEED YOU TODAY, SECRETARIES, RECEPTIONISTS, W.P. COPY- RIGHT, & GENERAL ACCOUNTS. Call today for 

01-287-7722 

An exciting opportunity has arisen within the Capitol Parlophone Division for an experienced Product Manager, who as well as working on a number of major acts, will also be expected to play a role in developing new talent. 
Reporting to the General Manager, you will be working as a member of a highly effective team, dealing with a wide range of product, professionally managing instigation of campaigns from initial brief to finahsation, and you'll be given ample opportunity to innovate and bring fresh ideas to your role. 
Ideally in your mid 20's, you should have the ability to communicate well with artists and artist management, and be familiar with the range of duties involved with record company product management from planning advertising campaigns and originating packaging through to sales presentations. 
If you feel you can bring both energy and maturity to this challenging role, please write to me with full details to:- 
Barbara K Rotterova Manager, Personnel and Training EMI Records (UK) 20 Manchester Square London W1A 1ES BSE] 

TO PLACE 
Phone TIM 

01-583 9199 EXT 331 

JOHN REID ENTERPRISES LIMITED seek bright, energetic 
RECEPTIONIST with excellent telephone demeanor to join creative management team. Typing skills an advantage. Please send CV to: Debra Breslow John Held Enterprises Limited 32 Galena Road. London W6 OLT 
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UNCENSORED! 

THE MUSIC WEEK 
AWARDS VIDEO 

OUT NOW 

RE LIVE THE HOURS OF FUN 
YOU HAD (OR YOU MISSED) FOR 

ONLY £20.00 
HURRY WHILE STOCKS LAST 

RING SIOBHAN ON 
583 9199 
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Marketed by Charly Records Ltd 156-166 Ilderton Road London SE15 INT 


