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love is a stranger 

sweet dreams 

who's that girl? 

right by your side 

here comes the rain again 

there must be an angel 

(playing with my heart) 
■ i 

sisters are doin' it for themselves i 
J 

it's alright (baby's coming back) | 
1 

when tomorrow comes I 

you have placed a chill in my heartJ 

i 

miracle of love 
• ' i 

sex crime (1984) 

thorn in my side i 

don't ask me why 
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EURYTHMICS: greatest hits 

release date - 18th March 1991 
The Definitive Greatest Hits Campaign will include: 
^ £275,000 TV Advertising incorporating all areas 

over a 6 week period. 
★ Full press campaign including advertising in: 

Q Magazine, The Independent, Daily Mirror, 
The Guardian, The Daily Record. 
★ Full in-store displays including: 

centrepieces, cubes, 60" x 40" posters. 
^ Exclusive interviews with Annie Lennox 
on Radio 1 between 18th - 21st March '91. 

With competitions on all ILR stations running 
from the 18th March 1991. 
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14 of the finest works 
from one of today's 
greatest singer/songwriters 
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Including: 
Love And Affection 
(1991 Remix) 
Drop The Pilot 
Me, Myself I 
All The Way 
From America 
and 
Show Some Emotion 

IS 

• An estimated SVa million adults in 1 during this initial 2 week campaigr 
• Planned national TV roll-out to fol 
► The TV will be supported by natic Sunday Times. Independent and < 
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Chrysalis SineacS fears 
Chrysalis fears for the safety of its Grammy-winning artist, Sinead O'Connor, after news- paper stories claiming she sup- ports Saddam Hussein and the IRA. The front page story in The Sun headlined "Sinead The She Devil" has opened the Irish singer to attacks from fa- natics, the company claims. It says it is now considering legal action against the tab- loid for libel and has reported it to the Press Complaints Commission which replaced the Press Council. Chrysalis chairman Chris Wright has written to Sun edi- tor Kelvin MacKenzie accus- ing him of deliberately trying to ruin O'Connor's career. Wright says: "Sinead is very concerned about this, as are 

"This is no longer an issue of her feelings on the commerciality of the music in- 

llWll 

SHE DEVIL 

edly denied, says Wright. It also interprets to remarks made by O'Connor that "We are the devils", to mean Allied forces rather than Saddam Hussein. Wright claims the re- marks were referring to the human race as a whole rather than just the Allies. O'Connor, who caused con- troversy two weeks ago after turning down her Brit award, declined to receive her Grammy for Best Alternative Music Performance last week. She refuses to comment on The 
Kelvin MacKenzie refuses it, but Piers Morgan, 

be damaging to n artist and now this could be damaging to her as an individual." r, who is currently 

back as soon as possible to put the record straight. In The Sun story — which 
:e the st :s by 

He adds: "Our only response to Chris Wright is that al- though we understand his con- cern for his artist, we feel that Sinead O'Connor is ruining her own career without any help from us." 
US acts score 
in Grammys 
US artists scooped the pool at the Grammy awards despite a strong showing from UK acts among the nominations. British acts took seven of the 77 categories, with Phil Collins heading the victories by winning Record Of The Year with Another Day In Paradise. He had been nomi- nated in eight categories. Sinead O'Connor won Best Alternative Music Perform- ance for I Do Not Want What I Haven't Got. The controversial star be- came the first artist in the Grammy's 33-year history to refuse an award (see above). Mark Knopfler kept British interests alive by taking Best Country Vocal Collaboration and Best Country Instrumen- tal Performance, both with Chet Atkins. Les Miserables took Best Musical Cast Show Album, and John Lennon won a post- humous Lifetime Achieve- ment award. Eric Clapton took Rock Vocal Performance, Male, with Bad Love. 

Lee remains to 

start Jazz Babel 
Sacked Jazz FM founder David Lee is staying on to launch the London station's own record label. The label will focus on live recordings, with the first re- leases due later this year. Full details of the first re- leases on the label are not clear yet, says programme con- troller Malcolm Laycock, Lee was sacked as music di- rector last week. Laycock says: "David is a jazz man not a radio man. He has no experience in radio and to be honest he was flounder- ing a little." Before his sacking Lee had already started working on the new label, which is now "well under way", says Laycock. "It is now at the point where contracts need to be signed and things just need firming up," he adds. As well as running the label, 

Lee: sacked ber and major shareholder, ad- vising on the running of the 
Lee's move is part of an overall change in strategy forced on the station by falling audience figures, which were down to just under '/zm lis- teners a week for the last six months of 1990. 

IR to debate 
non-pop plan 
Radio professionals will next week hold their first major public debate on the Radio Authority's controversial deci- 

profit" is oi "No pop - n of tl at the Seventh Annual Radio Academy Music Conference being held at London's BAFTA on March 7 and 8. The conference is chaired by Unique Broadcasting pro- gramme director Tim Blackmore, who will lead an open forum which will discuss whether the non-pop stipula- tion will doom the eventual franchise winner from the 
"With so much competition for music radio listening, speech-based Radio Four could well emerge as the Nineties most popular London radio station," he says. Other debates include De- signer Radio and Profile UK which will give information on UK lifestyles.. 

Mystery backers rescue Fewer Station 
:• channel The Power Station has been saved from closure but now faces a head-to-head battle with MTV. The TV channel is carrying out its pledge to go it alone and switch to the Astra satellite — the same as MTV. It will be backed by a mystery group of companies brought together by owner the Palace Group. 

The Power Station looked set to close following the merger of Sky and BSB and despite a six-month reprieve. It will now join MTV Europe on the Astra satellite when it ceases transmitting from the BSB Marco Polo satellite, pro- vided current negotiations be- tween Palace and the prospec- tive backers are successful. Palace co-chairman Nik 

confident that The Power Station will compete successfully with MTV. "The response from prospective ad- vertisers has been much more positive than we might expect, because many companies want to sell to UK audiences only," he says. Programming will be large- ly unchanged, focusing on the British music scene. Powell 

believes there is room for both The Power Station and MTV. At BSkyB, Stewart Till, head of Sky Movies with re- sponsibility for the Power Sta- tion, says: "It has always been unlikely that we would run the channel in the long term, but we wish Palace well." Palace will reveal the names of its backers in the next few 

This week's feature on market research (pp8-9) focuses on the much publicised demographic time bomb which will have slashed the number of consumers in the key 15-24 market by 30 per cent by 2001. Meanwhile Chart Focus (pi) highlights the growing distance between the sales and playlist charts as radio stations increasingly target distinct groups of listeners rather than record buyers. Superficially, both developments imply a move towards a more "mature" middleground artistically, away from the more eccentric manifestations of pop culture. But that may be only one option. The other implies a growing segmentation of the music market, akin to the kind of "niche marketing" long commonplace in other consumer markets. The music industry has traditionally always relied on a kind of niche marketing in which acts are promoted to a cult status from which they can 
mainstream audience. But the fragmentation of media into more and more specialist magazines, stations, and programmes can only force the pace. 
This has a downside. The growth of more sub-genres, each with its own self-contained media. cently se n the 
opportunities for record buyers to hear unfamiliar product become limited. The up-side experienced in other industries is that niche marketeers can achieve higher margins than mass marketeers. Consumers expect to pay more for specialist goods. Retail discounts on chart product have already created two-tier pricing. Can we now expect to see the day when there are different price points for blues, country and thrash metal product? 
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NEWS 

Bucks Fizz lead Jet relaunch 
Trojan Sales is releasing a Bucks Fizz live album in April as the first title on the re- launched Jet Records, the label it bought from ex-ELO manager Don Arden last sum- 

manager Arden and later came part of CBS, within Epic stable. „    by the company on your o the will be considered for release spread the risk." 
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NEWSFILE MEWS 

Schools report gives 

pop music top marks 

Classic CD 
triumphs 
in first ABC 
Classic CD has become the biggest selling classical music magazine in the UK with its very first ABC figure. The figures show its average monthly UK circulation be- tween July and December was 63,112, 40 per cent more than the 68-year-old Gramophone, which has traditionally domi- nated the market. However. Gramophone itself showed a five per cent rise in UK sales to 44,545. indicating that the rising popularity of classical music has expanded the magazine market. Gramophone still has a higher total circulation than Classic CD. Including overseas sales, its circulation is 71,077. Classic CD surprised the market when it launched with a free CD included in the £2.95 cover price. Says publisher Kevin Cox: "The innovative approach of the magazine has proved enormously popular." Meanwhile, EMAP Metro's teen title Smash Hits suffered a 15 per cent fall in sales in 1990. Smash Hits' ABC for July- December 1990 was 470,463, a drop of 15.3 per cent over the year. The title's publisher Tom Moloney says: "We had a boost in 1988 and '89 with Kylie, Jason and Bros, but now the teen music market has settled down which is reflected in 

Smash Hits' decline is counterbalanced by the suc- cess of sister title Big! which scored an ABC of 206,701, a rise of 46 per cent on January- June 1990. Moloney com- ments: "It shows teenagers are interested in more than just 
Music monthly Q was unaf- fected by the launch of two ri- vals, Select and Vox, increas- ing slightly by 0.6 per cent to 173,137. 

Children as young as seven should be capable of playing electronic keyboards under new Government guidelines for music education. Anything from rap to classi- cal music will be taught in schools as part of the forthcom- ing National Curriculum and pupils will be expected to at- tain minimum standards at the ages of seven, 11, 14 and 16. At seven they should be able to sing, controlling voice pitch and play a variety of pitched and electronic instruments, according to the interim report from the Music Working Group. The report states that music 

Beechwood Music is expand- ing its staff to gear up for the release of two new compilation 
In the pipeline for the spring is what Beechwood calls a "new concept" in back cata- logue compilation albums, the Mastercuts series. The brainchild of Ian Dewhirsl, who has just joined the company as head of the 

prise collections of rare dance 12-inch mixes. 

education aims to develop "aesthetic sensitivity and ar- tistic ability" and when the new curriculum is imroduced next year, music will be com- pulsory to the age of 14. Eleven-year-olds will be taught, for instance, to ident- ify the instruments in an Afri- can drum ensemble and 14- year-olds should be capable of picking out the different music styles to be found in a current week's Top 40. Vice chairman of the group John Stephens says: "What the Working Party is trying to do is show that excellence in the study of music is not con- fined to any particular style, "The current GCSE has 

Dewhirst, who has worked for Decca, EMI and Island, be- gan recording the series from his own collection of 36,000 records. The first volume is planned for May. Also in development is For- ever Changing, which includes tracks from bands with an indie sound but signed to major labels. Former Man- chester DJ Tim Millington comes in to work on this series as well as the Indie Top 20. 

allowed the introduction of new styles, but once the cur- riculum is established it will be up to the individual teach- ers and schools as to what and how they decide to teach." Musical studies will range from gospel choir singing, to steel band to composing a blues piece or harmonising a pop song. At GCSE level, pupils will have to make a comparative study of music ranging from West African to salsa. They should also be able to describe the differences between early Sixties recording techniques and present day practises. The group's final report is due in June. 
Our Price in 
£6m ad swop 
Our Price Music has switched its £6m advertising account to Roose & Partners which will provide virtually all promo- tional services for the 300- store retail chain. Our Price buying and mar- keting manager Tony Bennett says the move is an attempt to address both the expanding market and the company's 

Roose's brief is to develop Our Price's Mad About Music campaign, which will not be changed in the immediate fu- ture, he adds. Previously, specialist Sinclaire Knight provided me- dia buying services with the creative side handled by Quick On The Draw, which will con- tinue to supply some produc- 
Roose won the lucrative ac- count after Our Price invited seven advertising agencies to pitch for it. 

Direct marketing company Britannia Music is the only music industry company to reach MEAL's Top 100 UK advertisers table. The 69th placed PolyGram subsidiary spent £10.2m in 1990, a 22 per cent increase on 1989 when it was in 95th place. Proctor and Gamble was top at 354.7m. 
Terence Trent D'Arby's former managers PARC Music are suing him for more than £76,000. D'Arby agreed to pay them 20 per cent of all royalties from his first CBS album on termination of their contract with him, they claim. 
Media information service MIRO is to merge with research organisation MRIB. Details have yet to be confirmed. 
The British Reggae Industry Awards will be held at London's Empire Ballroom, Leicester Square on April 18. Further information on 081-673 3694. 
AVL has moved offices to 1-7 Vernon Yard. Portobello Road, London W112DX. Tel: 071 221 7535, fax: 071 221 0957. 
The UK arm of French independent label Musidisc is switching distribution from Pinnacle. Rock releases will now go through APT, classical through Gamut and jazz through Target. The company is also moving to west London. 
Prince is being sued in the US by former managers Robert Cazallo, Joseph Russalo and Steve Fargnoli over advice the star did not take from them. 
US owned chain Musicland is committed to the UK and plans to open further stores, 
which may have been given in the front-page story of Music Week February 16. Pickwick's Nursery Rhyme 2 series — mentioned in last week's children's video feature — retails at £7.99 not £4.99. Its new Mr Pickwick label includes both new and repackaged material. 

Licensing (Audio and Video) 
Acquisition 
Synchronisation Rights 
Sub-Publishing 
Premiums 

* RECORDS &YIDE0* 

@ Distribution 
• Imports 
® Exports 
@ Special Projects 
® Promotions 

Ma'n aging' Difec tofrTdny'H'MMefty 
CHARLY RECORDS AND VIDEO don SE15 1NT, Telephone: 071-639 8603. Fax; 071-639®SrTelex: 8953184 CHARLY G. EASYLINK; 10922300n'ELECOM GOLD: 87:SQQ072, 

New boys: Dewhirst (left) and Millington 
Beechwood hires new team 
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CHART FOCUS 
Oleta Adams' Circle Of One makes album chart history this week, re-entering at number one. The album, first released last May when it peaked at a lowly number 49, had been deleted for some time. Its sensational success is clearly sparked by Adams' current hit single Get Here, which has experienced a downturn in sales this week — probably because the album has been re-issued — and dips to number six on the singles chart. That chart is still lopped by 

er five, a i ts 1982 

1 

almost 14 years after their chart debut. The current hit version of Crazy For You is not the same as the original, being the version previously premiered on Madonna's recent compilation The Immaculate Collection. That it debuts so high despite the fact that The Immaculate Collection has sold 1.8m is remarkable. Madonna also has 
place in 

The Clash single, the latest in a long line of songs to benefit 
campaigns for Levi 501 jeans, is their first ever Top 10 hit, 

ANALYSIS 
The recent round of musical chairs in record company promotions departments has highlighted the role of plugging, but analysis of Music Week's playlist chart shows the 
play and record sales is 

Not one of the five number one singles of 1991 has reached the top three in the playlist chart. The chart is compiled from the playlists of 54 1LR stations across the country. A top rating of 100 per cent represents an "A" listing on every station surveyed. Researcher Tony Brown, who compiles the chart, points out that a sample ofjust five weeks is quite restricted and the discrepancy could be a result of the eccentric selection of number one singles so far seen in 1991. "We haven't really had a mainstream number one since we started the new playlist chart," he says. "They are usually the ones which get 

re Hot 100 at number 15. Only four 
chart have ever debuted higher — three by the Beatles and one by Herman's Hermits, the last 
Beatles' Let It Be, which opened 

Finally, congratulations to Michael Jackson, whose 1987 album Bad hasjust been certified platinum in the UK for the 10th time, signifying sales of more than 3m copies. It is only 
the figure, emulating Dire Straits' Brothers In Arms, which reached the target over three years ago. Jackson's Thriller should also lop 3m sales ultimately. To date it has sold in excess of 2.96m copies. Alan Jones 

most airplay, especially locally. If we had had an Elton John hit, I'm sure that would have been up there." The rundown has been dominated by lesser hits. Whitney Houston's All The Man That I Need was the most played single on radio for three weeks but peaked at number 13 in the Gallup/CIN 
Getting an unknown act more radio exposure than the likes of Belinda Carlisle is some feat, one which Epic 

achieved with both Beverley Craven and Will To Power. "That has a lot to do with the relationship between the record companies and the radio stations," says Brown. "A smaller label wouldn't be able to do that." But as more and more radio 
according to their own audience profile, rather than letting record buyers make the choice, the job of pluggers is bound to become much 

GEORGE MICHAEL: Freedom! 
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12 » N 0Zp??hT "^Sestra CFP 439yTCCFP 4399C(E) U PLOOpSPORTFORAU BounhTaocR 20112687180 
10 HOLST: THE PLANETS Em.nence 10 15 S-mon Ranlc/PO EMX 2106/TCEMX 2106(E) 13 -|KE(REMIXI Kickin KICK3S112'-KICK3)(SRO) g 3 REMASTERS ""SCWFT 14 17 PUCCINI TURANDOT (HIGHLIGHTS) 14..r^HY0U! Warp-fWAPB, (P) C a ROCKING ALL OVER THE YEARS Vertigo 8467974 (F) 
15 " N^/Inc Mamnen,ASMFERSARY JUBILEE SAMPLER CD.^OS^S) 15 " Fire BLA2E 41(T1 IRT) y B SLIPPERY WHEN WET Vertigo VERHC 38 IF) 10 j DVORAK: SYMPHONY 9 (NEW WORLD) 
iy 6 BEST-LOVED CLASSICS 2 EMI Laser 

16 1 «ISB0DV NEEDS SOMEBODY La!ylA2YmmPI 17 2 REDHILLS ROAD s EBTm3 o6|p 
g s CORNERSTONES 1967-1970 

1g i3 BIZET: THE PEARL FISHERS CD.CDCFpD4721/MC TCCFpD 472^ 18 „ 3 FEEEL JTHE POWER D Zone (DANCE 0061ISRD1 Q ; BLAZE OF GLORY/YOUNG GUNS II Vertigo 8464734 (F) 3 JonBonJov. 8464732/8464731 IQ 13 THE REAL THING 19 15 WAR
h
SAW ^QSQE

Ad
T0 CFP4144931/CFP4144934C(lE) 19 " 3 TS{uttTRUnU^^^R^ Warp-(WAP12)|P) 

2Q n RACHMANINOV; PIANO CONCERTO 2 CFp43gyTCCFP4?83C
(
FgP 20 4 Shu, Up And Dance SUAD US (PAG) 11 9 ROCK Ul Y NKjnlb RCNCD1/RCNTV1 

21 „ THE COLLECTION 0VLP2102/DVMC21D02i(TB) 21 sew , IN WONDER Rm|. lol|x|m 12 » BACKSTRttl bYmrhUrJY EMI rCEMC3b70(EI 
22 j,, ALBINONI/PACHELBEL 419M61/41G904a64e(rR 22 » 4 KSpJ,S,s HeaventytHVN8121 (REP) 13 it THE RAZORS EDGE wxSMCWWxSS 
23 » SsINFAV0URITES CFP41450n/CFP4145014CFEF) 23 u 3 Deivce^ HYPED BigOneV(VIBiG27(RT) 14new Sl,fe NoiselNO?5moS 24 KING OF THE HIGH C'S ^ 4213262/MC 42^3264 (F) 24«tv» 1 ^ndomEoIEP, Jumpm' &Pumpi„,,(12TOT HHP) 15 8 ^^eYnERF0RTHEDY,NG coimwrnrnwu 25 BEST OF MOZART CD-422692/MC 4222694I,(PF) 25 « . KYoffiEeSILENCE M„,0(12,BONO,8(RT, 10 .o RECYCLER w"nerSSS OC BEETHOVEN: SYMPHONY NO, 9 DeutscheGrammophon ^0 " Karl Bohm/VPO CD;4278022/MC:4278024 (F) 26 11 a DETRAMENTAL (EP| Tek ITEKK4) (RT) iy 73 HITS OUT OF HELL ^wra45W7i' 
27 a VIVALDL FOUR SEASONS EMX 2(W9n"CEMX,2M9n(E) 27 U 4 THE SCORCHER/KIRK'S BACK Rcinfo(ccij,|R|VET 12MMpAcl 1g -h STILL GOT THE BLUES WC«S 2g ALBINONI/CORELU/VIVALDI/PACHELBEL DG WalkmatvClwsics 28 eihffiaMovs Factory FAG 3027112' FAC302, (P, 1 g is HYSTERIA Bludgeon Rill. HYSMCKfl 
2g a BEETHOVEN: SYMPHONY NO. 9 4158321/4lG583a24(r) 29 n 14 eEn,y?SUov??EAMING? 8CM BCM 07504 (,2'-BCM 12504, (PI 2QN£W WAR MASTER Earache MOSH29MCIREPI 20 ^ BEST LOVED CLASSICS 4 CD CDZ7625032/MC LZ7625034 IE) 30 TYoEHappyMonda»s FaclorvfAC2727l12--FAC272IIPI 21 " SHAKE YOUR MONEYMAKER Def American 8425154 (Fl 
31 " SSSffiZS GL 87799/GK 8779 ^IBMG) 31 >• Faclory FAC 2427 (FAC 2421 ,PI 22 ,B CHERRY PIE Columbia 4671904 (SMI 22 MOZART OPERA HIGHLIGHTS ^DGWalkman 32 „ ,3 SITUATION IREMIXl Mulcll2|YAZ4|nT) 99 Rt INTRODUCE YOURSELF Slash/LondonSMAC 21 (F) 22 MOZART'S GREATEST HITS GL8929l/GK8929llflaBMG<) 33 „ a MORE THAN 1 KNOW/NOT FORGOTTEN (FOOIBIIRT) 

34 „ a^EL(EP) Creation (12'-CRE 087T1 IP) 24- SOUDBALLOFROCK Vi'9iC0VlKpVIR4 
25 CHOPINFAVOUfi'TES CD4177932/MC 4l779MTFa) 35am , THJ FACTS OF LIFE |LAB0R?|(p| 25 * ST0FHELL 

2g AN EVENING WITH STRAUSS ciMP856/CIMPC856S(SpS 36 naOOOLIKE Situation T»o.,SIT ,5T„RT, i i! rM 

2y 3S MOZART; REQUIEM ^QaeTl/S^IFl 37 « - ffeEcSff,LY„s
0NE 1 KN0W Situation Two SIT 70(THRT) 27 " Damn "v an Vc c; 

00 DVORAK VIOLIN CONCERTO CFP 00 Vernon Handley/RLPO CD;CDCFP4566'MC:TCCFP 4566(E) 38 B1 3 GROOVY TRAIN Produce MILK 102171 (PI 2g '9 APPETITE FOR DESTRUCTION CdfenWX^ClW 
OQ MOZART: OVERTURES EMI Laser 00 31 Sir Colin Davis CO:CDZ7628582/MC LZ 7628584(E) 30 M yWOElEP) CreationCRE0 72(TI(PI 20 m PERSISTENCE OF TIME c'SS 40 ^ MENDELSSOHN/BRUCH: V'OLIN CONC^ERTOS^ Laser 40 n a pLEOLE OLE PWL PWLITI66 IP, 3Q 76 RECKLESS AMD50mMAM13 
.CCN.co^uve.^ 1 © CtN. Compiled h, Spolligh. Research horn Gahup da.a horn rndopenden. shops. •©CIN. Compiled by Gallup 

* FUSE II — 
WORLD DANCE 
MUSIC 

NATION! 
Listen. Dance & Enjoy 
NR0005L 

If you h^ve never hunted 
qnd never loved/ 

never been drawn by the 
scent of flowers, and 

never been rrioved by music, 
you are neither man nor 

woman but an ass. 

NATION RECORDS 

GIANT 
INTERNATIONAL 

A: THE BEAT THAT KICKS MY HEAD 

The Right Thing' Spirited cross •funky drummer rhythi 

•The 'Do Beat That Kicks My Head' (Nation) Funky/ iverof psychedelic indie crossover that 
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PLAYLIST CHART 
US TOP 30 SINGLES 
1 , ALL THE MAN THAT 1 NEED, Whitney Houston Ar.sta 

THE OFFICIAL imisicweek CHART 
3* 3 ONE MORE TRY. T.mmyT. Quality 4* * WHERE DOES MY HEART BEAT, Celine Dion Efiic 

S I 1 I i 3 "* r" 
2 i OletaAdamsGETHERE Epic A A A A A 52 31 97.8 Fontana A A B A A 51 4 95.1 

7* n SHOW ME THE WAY, Styx ASM 8* ,j [uk] ALL THIS TIME. Sting Am 9* u AROUND THE WAY GIRL, L.L Cool J DefJam 
11 s THE FIRST TIME. Surface Columbia 

7 . Chris Isaak BLUE HOTEL Reprise B B B A A 48 17 88.0 8 9 Kylie Minogue WHAT DO 1 HAVE TO DO PWL A B A A A 45 7 86,3 9 „ Soho HIPPYCHICK S&M B - A - - 39 15 77.7 

12 io 1 SAW RED. Warrant Columbia 13* is THIS HOUSE. Trace Spencer Capitol 14* is GET HERE. Olcta Adams Fontana 15* - RESCUE ME. Madonna Sire 16 is IF YOU NEEDED SOMEBODY, 8ad Company Atco 
11 11 Kenny Thomas OUTSTANDING Coollempo - A B A A 42 13 76.4 18* 2i IESHA, Another Bad Crew Motown 
13 s Robert Palmer MERCY MERCY ME-I WANT YOU EMI - A - A 39 37 73.2 20* t. SIGNS, Tesla Geffen 
15 n The KLF 3 A.M. ETERNAL KLF Communications A - A - A 35 3 70.0 21 u DEEPER SHADE OF SOUL, Urban Dance Squad Ansta 22 t. LOVE MAKES THINGS HAPPEN, Pebbles MCA 

19 B Source feat CandiStaton YOU GOT THE LOVE Truelove B - A A B 35 8 66.3 20 n Railway Children EVERY BEAT OF THE HEART Virgin A A A A A 40 24 64 1 

23 ■ I'LL GIVE ALL MY LOVE TO YOU, Keith Smcal Yintenamiricnl 24* it ROUND AND ROUND, Tevin Campbell PaisleyPatk 25* I'VE BEEN THINKING ABOUT YOU, Londonbcat MCA 26 s DISAPPEAR. INKS Atlantic 27* - ® WAITING FOR THAT DAY. George Michael Columbia 
22 n Ralph Tresvant SENSITIVITY MCA ■ - A A 33 40 62.2 
24 a 2 In A Room WIGGLE IT SBK A A - 31 6 61.4 25 is The La's FEELIN' Go! Discs - A A B 29 43 60.4 

28* - I'LL DO 4 YOU. Father MC. Uptown 29* - YOU'RE IN LOVE, W.lson Phillips SBK 30 to LOVE WILL NEVER DO (WITHOUT YOU), Janet Jackson A&M 
US TOP 30 ALBUMS 27 - 2 Mad THINKIN'ABOUT YOUR BODY Big Life - A B 27 44 59.3 

| 29 .> Caron Wheeler DONT QUIT 30 a Jimmy Somerville/Bronski Beat SMALLTOV 1 31 n C&C Music Factory GONNA MAKE YOU SWEA 
33 „ Julian Cope BEAUTIFUL LOVE 

1 36 ji Enigma SADNESS PART 1 

i/N BOY London - - - A 33 50 58.6 
Sire - - B A A 26 - 57.1 
SBK - - B A - 27 14 55.7 

1* 2 MARIAH CAREY. Mariah Carey Columbia 2 i TO THE EXTREME, Vanilla Ice SBK 3* 3 [uk] THE SOUL CAGES. Sting A8.M 4 « PLEASE HAMMER DON'T HURT'EM, M.C. Hammer Capitol 
6* b WILSON PHILLIPS, W.lson Philhps SBK 7* i2 INTO THE LIGHT, Gloria Estefan Epic 8 s THE SIMPSONS SING THE BLUES. The Simpsons Geffen 

38 94 Paul Simon PROOF Warner Brothers . - - - - 29 ■ 49.9 i 39 it Donny Osmond MY LOVE IS A FIRE Capitol - - A - A 30 ■ 49 .4 
; 41 n Beverley Craven HOLDING ON Epic ■ A B ■ A 36 46.9 

43 » Off-Shore 1 CAN'T TAKE THE POWER Columbia - ■ 21 41 46.6 

9 ? THE IMMACULATE COLLECTION, Madonna Sire 10 io SOME PEOPLE'S LIVES, BeneM.dler Atlantic 11 9 THE RAZORS EDGE, AC/DC Atco 12 n SHAKE YOUR MONEY MAKER. The Black Crowes DefAmencan 13* 13 GONNA MAKE YOU SWEAT, C&C Music Factory Columbia 14 K FIVE MAN ACOUSTICAL JAM, Tesla Geffen 15 is RHYTHM OF THE SAINTS, Paul Simon Warner Brothers 16* ii HEART SHAPED WORLD, Chris Isaak Reprise 
46 ■ RoxetteJOVRlDE EMI A B - A 20 • 42.7 18 is DAMN YANKEES. Damn Yankees WarnerBros 
48 Jesus Jones INTERNATIONAL BRIGHT YOUNG... Food - ■ - 17 64 40.6 20* r. X, INKS 

53 » Inner City TILL WE MEET AGAIN Ten ■ B 14 53 39.0 54 M Belinda Carlisle SUMMER RAIN Virgin - - - A 20 75 38.4 1 55 10 BeatmastersDUNNOWHATITIS Rhythm King B - B 13 - 38.1 

22 2i SERIOUS HITS...LIVE!. Phil Collins Atlantic 23 23 POISON. Bell BivDevoe MCA 
25 26 AFTER THE RAIN. Nelson DGC 26* 29 MAMA SAID KNOCK YOU OUT. L.L. Cool J DefJam 

i 57 Morrissey OUR FRANK HMV - B - 17 26 36.4 
i 59 Beats International ECHO CHAMBER Go.Beat - - A 12 35.3 

28 25 RALPH TRESVANT. Ralph Tresvant MCA 29 28 FLESH AND BLOOD. Poison Capitol 30* - [W] INNUENDO, Queen Hollywood 
[Ml UK signings 

HALE 
AND 

PACE 
THE TOTALLY AND UTTERLY STONKING SINGLE | IN THE SHOPS FROM FEBRUARY 25 <j' 

7 INCH • 12 INCH • TAPE • CD 

VICTORIA 
" worn 

to- 
ORDER FROM POLYGRAM: 081-690'6044 
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TOP 7% SiWGLES 
THE OFFICIAL jmskweek CHART 

1 ,. MAN O 39 M 
41 m 

S 

53 M 
54 M 

56 M 
57 m 
58 ra 

60M 

66 ra 
67 cm 

Srr sTM 

Of The Pops and Radio One 

11 
THE BRAND 
NEW SINGLE 

ell/e /oAa/i 
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NEWRELEASES: SINGLES 
HIGHLIGHTS 

'eKobV,jem 

r VST 1345 12' VSCDT 1345 CD VSC 1345 

P.P,r.
e 

bsca 3„ H 
.3E 

T^Z S72T 12" YZ 572CD CO Y2 ^ ri5C375 ,0EZ
,CS ,Z- 

VfZ 550 7" WZ 550T 550CO CD WZ 550C ^ 
57 12" URBCD 67 S 

2r.^r, 

TITLES A-Z 

,SA^3 7-A S 

=3 

THE SON GOLF AID SINGLE 

As Time Stood Still 

Distributed by EMI Records 

vi MUSIC WEEK 2 MARCH 1991 



k husk week 

Singles Poster Chart 
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11 

SUBSCRIPTION 
APPLICATION FORM 

s ABSOLUTELY FREE 

:e of vital informa- 
to putting the 
narket in its true 

IF YOU'RE SERIOUS ABOUT 
THE MUSIC BUSINESS AND 
YOUR BRIEF IS INTERNA- 
TIONAL-YOU NEED MB I! 

H is offering you and your 

31 ADVERTISING HOTLINE 

tapping you in to an e; 

the pulse of the it 

h of resources tog; 

K; 



TOP 30 VIDEO TOP 15 

MUSIC VIDEO THE OFFICIAL Imisicweek CHART 
£|| Category/running time Cafno! | 5 | Categmy/rimning lime Cafno' ■ *   cif"1 

i , „ PRETTY WOMAN 1 3 " Comedy/lhr55min Touchstone •jg2) „ THE LITTLE MERMAID Legend LGV10035 1 , „ MADONNA; The Immaculate Collection^WMV 
9 i 2 THE NAKED GUN 4 Comedy/lhr 21min CIC VHR2350 1 y , ELTON JOHN: The Very Best PolyGram CFM2756 2 4 a; PAVAROTTI/DOMINGO/CARRERAS PolyGram Video 
o , , ROSEMARY CONLEY'S WHOLE... BBC •5 Special Interest/lhr BBCV4467 1g23 „ THE KING AND I CBS/Fox 3 , , MADONNA: Justify My Love/MTV Vogue^WMV 
^ 4, ,9 LADY AND THE TRAMP Walt Disney in .THE LOST BOYS Warner Home Video '3 ' Horror/1hr34min RES 11748 ^ 3 ,3 PHIL COLLINS: Seriously... MCEG Virgin Wsicm 
r c ]a MADONNA: The Immaculate Coll... WMV 0 "■ Music/55min 7599382143 20 THE DEAD POOL Warner Hom^e Video 0 3 16 ELTON JOHN: The Very Best PolyGram Video 
C PAVAROTTI/DOMINGO/CARRERAS PolyGramVid 0 24 26 Music/lhr26min CFV 11122 21 18 THE SOUND OF MUSIC CBS/Fox fi , „ CLIFF RICHARD: From A Distance PMI U Uve/21ir4min MVB 9912473 
7 MADONNA: Justify My Love/MTV Vogue WMV ' Music/12iriin 7599382252 22 a 8 MARY POPPINS Walt Disney 1 6 „ TINA TURNER; Live From Barcelona PolyGram VWeo 
n , , LETHAL WEAPON 0 Actionyihr45nnin Warner Home Video PES11709 oo., ..ROY CHUBBY BROWN: Inside.. PolyGram Video Comedv/lhr CFV 11412 gNEW , THE BRITS^1991: Vol 2 Telstar 
Q „ , GREASE 3 1 Musical/lhr45min CIC 24 so 23 COCKTAIL Touchstone Q „ „ DANIEL O'DONNELL: An Evening With Ritz 39 ,s Compilation/l br 39mm RIT2V0008 

-j g , CALLANETICS VHR1335 9c , JANE FONDA'S NEW WORKOUTVideo Coll. Special lnterest/1 hr 90min LR2218 1016 6 MC HAMMER: Hammer Time MVp99,™ 
^ ,5 „ DIRTY DANCING Vestron 9C « , THREE MEN AND A BABY £.0 26 2 Comedy/lhr38min Touchstone D406582 11,, „ LUCIANO PAVAROTTI Music ClubA/ideo Col 
4 9,, , NIGHTMARE ON ELM STREET IV CBS/Fox Horror/lhr 29niin 516460 97,. , RAW MAN Warner Home Video £■1 Drama/2hr8min RES 99694 1 9 „ NEW KIDS ON THE BLOCK; Step By Step SMV ■ ^ Compilation/55min 49869 2 
1 o „ .. PHIL COLLINS: Seriously Live Virgin •O Music/2hr 45min WD 783 28 1 Comedy/1hr42min VHR CIC 1 O , STATUS QUO: Rocking Over The... PolyGram Video 13 1 Compilalion/lhr25min CFM2644 
1^]6 ,5 LETHAL WEAPON 2 Warner Home Video RES 11876 9Q „ , STAR TREK: Episodes 71/72 Sci-Fi/1hr38min CIC VHR 2434 •j 4 8 4 R.E.M.: Tourfilm 7599381843 

„ j HIGHLANDER Warner Home Video RES 38050 20 , , DOCTOR WHO: The Krotons BBC 10,, 3 HARD'N' HEAVY VOL; Vol 10 MCEG VirginVismn 

3S& 

Bnisicweek 
DIRECTORY '91 

Copies are now 
available from 

COMPUTER POSTINGS LTD 
120-126 LAVENDER AVENUE 

SURREY CR4 3HP 

Tel: 081-640 8142 
Fax: 081-648 4873 

PCD/20/02/91 

Please send a cheque payable to Music Week for 
£27 (inc. p&p) U.K. £30 (inc. p&p) overseas 

luisic week 
For everyone in the business of music. 
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TOP 75 MTiST ALBUMS 

THE OFFICIAL imskweek CHART 

Aiil Alh 
l CIRCLE OF ONE 

12 » 

A 19 
20 3- 

62 « 

a 2 

TOP 2 MARCH 1991 

COMPILATIONS 

ilk. 
^ , 2 AWESOME!! 

2 2 3 SOUL REFLECTION © 
o THE LOST BOYS (OST) 

6 137 ^YW0MAN10 

10 3 5 

12" 
13 io 13 ^PT0FGREATSr^2^S 
la-aoSHEATSNINTHUFE-;. 

■N' ROLL LOVES! 
16-suE!18 *3 

18" 
io - ^loving^'^SiNcon/ia 
201 

1 

ARTISTS A-Z 

S I 
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The Complete Picture 

the very best of deborah harry and blondie 

• Released 4th March 1991. 
• 20 track album. 
• 23 track video. 

» Contains 15 top 20 hits including 5 number ones. 
• Nationwide TV advertising. 
• Contracted in-store displays. 

» National press advertising. 

Single CD Long play MC Double LP CHR 1817 Video CVHS 5040 
ORDER NOW THROUGH EMI TELESALES ON 0S1-STS « 

Chrysalis 



NEW RELEASES: ALBUMS 

'Marehi99i-8^IM1 - 252 — 
HIGHLIGHTS  

™c"»c„r264-2 c,":s 

PASSION BMG S 
ci:s 

^S^MONOSColoc. ii 

cJS 

C,fS 

is ~ : :i 

3 

LOU REED'S MOST INACCESSIBLE ALBUM 

GATEFOLD DOUBLE DL • PIPLP 023 
CD | PIPDC 023 

CASS • PIPDM 023 

AVAILABLE NOW IWSli 
THROUGH CASTLE SALES AND MARKETING L | 

DISTRIBUTION - BMG 

x MUSIC WEEK 2 MARCH 1991 



NEW RELEASES: ALBUMS 

-5 

HO«N PIANO C^NCEarOs'l & 3 ! 

~...™ rj 

:£
h^e

k «6 c cjs 

ClJS 

MSSSSSe: 
ER TELEMANN; OVATIONS 121. VIACONC. DON OOICHOTIE DECCA MC:430265A CI»SSic.l rSp? 

MUSIC VIDEO 

DISTRIBUTORS 

GROOVE IS IN MUSIC WEEK 

the first DANCE SUPPLEMENT ®f 1991 

WILL BE FEATURED IN MARCH 23rCl ISSUE 
TO SECURE ADVERTISING SPACE CALL STEVE MASTERS W 

071 583 9199 NOW 
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TOP Si OMiCE SINGLES 

THE OFFICIAL iiusicweek CHART 

2 MARCH 1991 

1 1 1 ™?.t (Distributor, | | Jj (oistrhtutorj ,5^1 Artist fffl 
jc 20 , HERE COMES THE HAMMER ^3 MC Hammer Capitol 12CL 610 (E) nc nnm B.B.D. (1 THOUGHT IT WAS ME)? 00 UdJ Bell Biv Devoe MCA MCST 1511 (BMGI 

1 raTAKE ME AWAY True Faith With Final Cut Network NWKT 20 (P) 9fi „ 2 IS IT LOVE? ^0" 2 Ultra Nate Eternal YZ609T(WI qc „ , THIS IS YOUR LIFE JO 42 2 Banderas London LONX 290(F) 
97 „ , DUNNO WHAT IT IS (ABOUT YOU) £■' Beatmasters Rhythm King LEFT44TIRTI 35 E DO THE BARTMAN GeffenGEF87T(BMGJ 

22 2 APPARENTLY NOTHIN' Young Disciples Talkin Loud TLKX 5(F) 90 rm KEEP IT TOGETHER/INTO THE... £0 UaU Madonna Sire W 0008 (Wl qo 3, 3 GO FOR IT! (HEART AND FIRE) JO 'Rocky V/JB Ellis/T Hare Bust It 12CL 601 (El 
3 ^ADRENALIN deCons ruction PT 44344 (BMG) 9Q 2, 5 MORNING WILL COME Junior Giscombe MCA MCST1504 (BMG) qo ?q . HOW DO YOU SAY...LOVE/... J J Deee-Lite Elektra EKR118T IW| 
43 5 YOU GOT THE LOVE ruelove TLOVE1 (BMG) on , YEAH YOU! JU Step Warp WAP 8 (P| Tin „ , JUST WANNA HOLD YOU TIGHT to " ^ Tara Kemp Big Beat BV 9102 (Importl 
5- 6 (1 WANNA GIVE YOU) DEVOTION Nomad feat MC Mikee Freedom Rumour RUMAT 26 (PI qi .3 2 TAKE A REST «JI 2 Gang Starr Cooltempo COOLX 230IIEII /M 35 , FEEEL THE POWER tl31 TeknoToo 0-Z one DANCE 006 (SRD) 
6' 2 UNFINISHED SYMPATHY Wild Bunch WBRT 2(F) 09 3 REPORT TO THE DANCEFLOOR ■'Energise Network NWKT 16 (PI 42 CffilHEAT 0F THE IV,0MENT

V in America VUST 7 (F, 
712 , MOVE YOUR BODY (ELEVATION) Xpansions Optimism 613683 (PI qq „ 6 SUMMERS MAGIC JJ MarkSummers ath+B'way 128RW205(F) /iq 3, , MUST BEE THE MUSIC tj King B (eat Michele Torsi o Dance 6565526 (SM) 
O Rfsm DON'T GO MESSIN' WITH MY... o bea Mantronix Capitol 12 CL608 (E) qw „ . SENSITIVITY j^ Ralph Tresvant MCA MCAT1462 (BMGI 44 [5131^10 w

b
0MAINI N0 CRY A KiousANXT25(BMG) 

9» , IF 1 LOVE U 2 NITE Mica Paris 4t +B'way 12BRW 207 (F) 
TOP 10 

40 3, 2 PULSE (EP) Pumpin' 12TOT11 (P) 
10^ 6 OUTSTANDING oltempoCOOLX 227(E) 46 ^3 THE FUTURE c ImenZT 44330 (BMG) 
11" s IT'S TOO LATE Mercury ITM312(F) 

DANCE ALBUMS 
>17 . WIGGLE IT t/ 2 In A Room SBK12SBK 19(E) 

12" 2 TILL^WE MEET AGAIN Ten TENG 337(F) AO „ , CAN 1 KICK IT? to A Tribe Called Quest Jive JIVET 265 (BMGI 
13 da ^Warriors 4, ■f B'way 12BRW 206(F) 11 ! AQ „ THINKIN' ABOUT YOUR BODY tJ '2 Mad Big Life BLR 37T(RT| 
14" 2 WRAP^MY BODY TIGHT Motown ZT44272 

H r Cfl c y 1 SEE THE MADNESS JO" LiquidOxygen ChampionCHAMP12260(BMG) 
155 , THINK ABOUT... D.J.H. feat Stefy RCA PT 44386 (BMG) 1 , , AND NOW THE LEGACY BEGINS lz 3 Dream Warriors 4th+ B'way BRLP 560/BRMC 560 IF) 0133 , LOVE AND PAIN ^ s Mx IF) 
16' 3 IN YER FACE ZTTZANG 14T (W) 9 . 3 OMAR CHANDLER ^ Omar Chamdler MCA (USA) MCA 10057/- (Import) cq , BLACK WHIP Jt. Chapter And The Verse Rham! VRST1 (P) 
17ESflLSs,evieV Mercury MERX 337(F) q pwij LOVE AND UNDERSTANDING J fcaa George Howard GRPGRP9629/-(P) cq 3, . HOMICIDE/EXORCIST JJ Shades Of Rhythm ZTTZANG 13T(W) 
18 ^ HEdVE TEA' THE MURDmR of [_ f NOTE 8 PI A , . STEP IN THE ARENA "1 Gang Starr Cooltempo CTLP 21/ZCTIP 21 (F| 54 37 4 JO'N THE FUTURE Warp WAP 12 (P) 
19 = 5 BABY DON'T CRY jin America VUST 35(F) C .. . SOUL REFLECTION J Various HearlS Soul 8453341/8453344 (F) 00 26 5 MAGIC STYLE ^ CBEI259IW) 
20 E Jj MIND SONG Warp WAP 10 (P) 0 , 5 ALL TRUE MAN ^ ^ Rfi PBl FOREVER YOURS JO 101 North Capitol (USA) V15641 (Impotl) 
01 fm MY LOVE £■ 1 ^=4" Collapse Citybeat CBE 1261 (W) 7 , . BUSINESS AS USUAL ' EPMO ■ DefJamC 47067/-(C) C7 , HIPPYCHICK J' Soho S&M 12SAV106 (SM) 
22' , LOVE IS THE MESSAGE Love Inc feat MC Noise Love EVOLX1 (F) 0 , , SOUL SOUVENIRS VOL 1 " Various Columbia 4678781/4678784 (SMI 58 BH JTAME O e away R 12RBASS010(PAC) 
23 ^ECH0 CHAMBER Go. BeatGODX51 (F) g6 2 EMOTIONALLY YOURS i 59 ^3 |YIESMERISE ME Urban URBX 68(F) 
24" , 3 A.M. ETERNAL The K.L.F. KLFCommu, nications KLF 005X (RT) 1 n raR0YAL JELLY 

I u lisra" King Bee Torso Dance/Columbia 4677941 60 « ,2 THE BEE (REMIX) k k kicksisrdi 
ADVERTISEMENT J 1:7 GT;A' R ADVERTISEMENT 

REGGAE DISCO CHART 
081 961 5818 

REGGAE CHART REGGAE ALBUM CHART 
i (i) LITTLE Ml SS Reggie Stepper Sleely & Clevie SCI 23 11 (18) MY SPECIAL LADY Richie Oevir Unity FEA 030 1 (1) REGGAE HITS VOL 9 Venous Jel SlarJELP 1009 
2 (2) MOVIE OVER Mo/Apoehiolndion City-city SunrecOOl 12 (9) SPOILT BY YOUR LOVECorolGemele. Penthouse PH 80 2 (3) THESTOPPERCutlyRonks Fashion FADLP 020 
3 (3| GRIZZLE Cutty Ronb Steely & Clevie SCT 24 13 (14) HOLD ME TIGHT PeterHunningole SV012 3 (5) ALL THE HITS Bob MoHey Rohit RRLP 7757 
4 (51 CAN'T STOP FronklePoul Jommys JAM015 14 (16) SET ME FREEGrcgoiylsoocsiNinjomon BMD 111 4 (2) DIE HARD... Cutty RonksB Tony Rebel Penlhouse DGLP 22 
5 (15) DAN DA-DASuperCot Wild Apoche WAD 024 15 (17) SHE WANT IT Sweetie Iric Mengo 12MNG 772 5 (9) SUNSPLASHNiniamen Pickout PICLP14 
b (7) MISS PROPAGANDA Gregory l»OCi i Steely & Ocvio SCT 22 16 (20) STRONG LOVE Viwon Jones Virgo StomechVG 024 6 (7) LOVERS CONNECTION Voripu, Mcl 
7 (12) RUSSIA AND AMERICA Cuny Ronb PenthoosoPH 91 17 (19) KNOW HOW FE WORK Coplelon MrDooMDD03l 7 (4) ATHISBESTFronkioPoul Techniques WRLP26 
8 (10) ADDICTED TO YOUR LOVE Froniie Paul Techniques WRT 75 18 (13) GONE HOME MockoBiJohnMcCleon AriwoARIlU 8 (10) LOVE SONGS Richie Do™ I 'regressive PSPLP 001 
9 (11) WE NO LOTION MAN Copeiton Chorm CRT 47 19 (22) 1 LOVE YOU F-onkio Paul Sieelyi Clevie sa 25 9 (15) MY KINDAGIRL foxy Brown t las Records RAS 3070 

10 (4) JAH ARMY R.tbc Dovt, Power BD10 20 (8) NO. 1 PON THE LOOK. . .Copeiton Jeh Life JLI1028 10 (17) TOP TEN SOUND CLASH Vehou, Jon imys DSR 11114 (imp) 
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MUSIC COLLECTION INTERNATIONAL 

PRESENTS 

-Jt/best»iniciPna> 

THE BEST OF THE SENSATIONAL ALEX HARVEY BAND MC-MCTC 001 CD-MCCD 001 

CLASSICS" 
 iu. 

HOOKED ON "HOOKED ON CLASSICS" MC-MCTC 003 CD-MCCD 003 
VILLAGE PEOPLE, THE HITS MC-MCTC 004 CD-MCCD 004 

GLADYS KNIGHT AND THE PIPS, THE WAY WE WERE MC-MCTC 005 CD-MCCD 005 

THE RHYTHM OF BRAZIL MC-MCTC 013 CD-MCCD 013 

AN ENCHANTED EVENING WITH HOWARD KEEL MC-MCTC 006 CD-MCCD 006 

THE BEST OF JOHN WILLIAMS MC-MCTC 007 CD-MCCD 007 
THE VERY BEST OF VAL DOONICAN MC-MCTC 008 CD-MCCD 008 

THE BEST OF THE MOVE MC-MCTC 009 CD-MCCD 009 
THE BEST OF THE FUREYS AND DAVEYARTHUR MC-MCTC 010 CD-MCCD 010 

MAGIC FROM THE MUSICALS MC-MCTC 012 CD-MCCD 012 
THE BEST OF MELANIE MC-MCTC Oil CD-MCCD Oil 

BLUES 
EifX 

■ ^ PUNK THE ROOTS OF MC-MCTC 015 REGGAE CD-MCCD 015 MC-MCTC 014 CD-MCCD 014 
COM1N' HOMETO THE BLUES MC-MCTC 016 CD-MCCD 016 

AVAILABLE ON CASSETTE AND CD. DEALER PRICES: MC - £2.43; CD - £3.65 
ORDER NOW FROM M.C.I. TELESALES ON 0923 55558/816511. ALSO AVAILABLE FROM TERRY BLOOD DISTRIBUTION 0782 566511 



FEATURE 

Is research th 

How should record 
companies better 
tickle buyers' taste 
buds? By following 
the example of 
chocolate makers 
with detailed 
market research or 
by sticking to gut 
feeling and a strict 
adherence to the 
Gallup charts? It 
takes all sorts, finds 
Martin Talbot 

After years of aiming Smarties, jelly babies and chocolate buttons at sweet- toothed kids, confectionery makers ling to terms with a changing world. Yesterday's candy-crunching generation is growing up to eat more sweets than its own children in the Nineties, forcing Cadbury and Rowntree Mackintosh to think again. Market research has shown that over-45s are spending £200m a year on toffee, Liquorice Allsorts and mints, suggesting a huge potential in AOC (adult orientated choc). It is a problem shared by the record industry — its traditional core audience is being overtaken by an older generation. But while Cadbury is responding by directing most of its £30m advertising budget at the over-40s, record companies remain suspicious of the value of market research. Some critics accuse them of sticking their heads in 
Traditionally, 15- to 24-year-olds buy more music than any other age group. But during the Nineties this reliable youth market will find itself increasingly outnumbered by the older population. Government figures show that the number of 15- to 24-year-olds in the UK has reached its lowest ebb for 20 years. The numbers reached a peak of 9.2m five years ago, but are now falling rapidly towards the 6.3ra low expected by 2001, a drop of 30 per cent (see graph). 

ROCK OF AGES: THE RECORD BUYERS OF TOMORROW Population (millions) 

Soufca-. Tha Ollice ol Popijlaiion, Car 

To complicate matters, the teenagers of the Fifties are now well into their 40s, creating the first generatiftn of middle-aged pop fans. Such demographic changes make the music market more complex than ever and, against this background, it is little surprise that the importance of market research is growing. But however necessary scientific approaches may be to find out who is listening to what and how the market and its demands are changing, the record industry continues to use more basic indicators — "intuition" and "gut reaction". Even the BPTs top statistics man Peter Scaping says: 'It's all down to a pair of ears and 
But this strategy puts too much emphasis on the A&R executive, argues Angela Humphries, director of market research company The Research Business. "Too often the industry's only link with what Joe Public thinks is the A&R executive," she says, "but he may often be at odds with what people 
Add to that the industry's reliance on the singles chart, and it could be concluded that the industry is chasing its own tail. The music industry is fortunate to have the most accurate running audit there is in the Gallup/CIN chart, taking information from one-quarter of all record shops, compared to the one-in-a-hundred sample of most 

business audits and one-in-a-thousand for political polls. But just because it is accurate doesn't mean it should be followed blindly. "The industry has regularly pushed other research to one side because it feels it doesn't need anything other than the Gallup chart," says Bob Blatchford, chief executive of the London Media Company. "Although the Gallup chart will look at the number of sales, it doesn't address why more people may buy Cliff Richard rather than Wet Wet Wet in a given week." CIN chief executive Adrian Wistreich says the record companies' attitude to research — their "blind spot" — deprives them of a clearer understanding of their own industry. Even the research which has been available has been largely ignored. Gallup's series of surveys on specific artists called Profiles fell by the wayside because of lack of support in the mid-Eighties. Additionally, Euromonitor's Music and Video Buyer's Survey published a year ago flopped despite needing to sell just eight copies at £3,000 each to break 
Some record companies are quick to argue that things are improving, however. As head of one of the few in- house research departments, PolyGram's Pam Sharrett is in a privileged position to judge. "For a time market research struggled for recognition. A lot of people didn't 

DO BILLY IDOL FANS WATCH T 
WORLD PARTY FANS? - WF 

FORMATS Only 29% of people buy singles regularly but Billy Idol fans buy more seven-inch singles than Milli Vanilli fans. More CDs are bought as gifts than any other format. 

READING 
24% of music buyers read the music press regularly, but 36% say they don't buy magazines. Proclaimers fans are three times more likely to read their local paper than World Party fans.  

72% of music buyers watch Top Of The Pops. Billy Idol fans are more likely to watch nature programmes than I \ \v World Party fans. 

CDQ 

Source: Euromonitor Music and Video Buyer's Survey, RPM Music Analysis and Positionim 
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e missing linkl 
understand why they needed it. That has changed a lot now," she says. The tide began to turn in the Seventies, with the advent of TV-advertised albums. Higher ad spends and higher risks meant it was more important to be sure of targeting the right people. Now it is common practice to launch an extensive market research campaign as soon as an album idea is conceived. The company has to be sure which combination of tracks is the most marketable if it is to maximise the impact of its ad spend. When Chrysalis began putting together its Ultravox greatest hits album, research showed that most music buyers were surprised the group had even had enough hits to merit such a retrospective. "So when we designed the sleeve we put on the dates and chart positions of each single to show people," says Chrysalis UK managing director Phil Cokell. Vital guidance can also be provided on which image is the artist's most popular or enduring. From its research into Ultravox, Chrysalis learned that record buyers preferred Midge Ure and the band in their suits, without the ponytails in vogue at the 

Subsequently, Ultravox were sent to Savile Row and the old look returned, just for the album. The results came from RPM's Music Analysis and Positioning Survey 

(MAPS) which is one of the few specific artist surveys carried out on behalf of the industry. One of the most widely used independent surveys, its subscribers include EMI, WEA and Chrysalis and, according to MD Gary Trueman, its increasing importance is reflected by a 36 per cent increase in turnover in 1990. Each company selects 20 of its artists for analysis to establish more about their fans. Using a sample of around 1,500 music buyers, the survey pins down which newspapers, magazines. TV programmes and radio stations an artist's core following may prefer, which format they buy, whether they go to nightclubs or concerts and what kind of music they usually prefer. Fine tuning the results with qualitative surveys can take the information even further and, for as little as £1,000, record companies can be sure of'taking the right route with an album. Polydor's research into the viability of a Gene Pitney compilation, fresh from his successful duet with Marc Almond, benefited from the use of so- called focus groups. These groups of around 30 music buyers attempt to establish the strengths of an album, which tracks should be included and even which ones should be in the advertisements. Later tasting sessions can glean an early reaction to the completed ads and where they should be placed. 
1|E SAME TV PROGRAMMES AS 

I AT RESEARCH CAW REVEAL 
HI-FI One in four homes owns a CD player, while 70% of teenagers own a Walkman. 80% of music buyers have never heard of DAT. 

GIGS 36% of all record buyers regularly attend concerts, but gig-going is most common among rock fans. 65% of World Party and Waterboys fans regularly go to concerts 

26% of music buyers enjoy nightclubbing. 41% of Waterboys fans visit the cinema regularly, compared with 28% of Proclaimers fans. 

In Pitney's case, fans of other Sixties acts such as Gerry And The Pacemakers were grilled in their own homes and, according to Polydor's head of TV marketing Brian Berg, the results were enlightening. "The research indicated that it could be wiser to present Pitney as he is now rather than as he was 25 years ago, and this obviously affected the sleeve design and the style of the advert," he says. In other industries, the idea of launching any new product without extensive trials would be unthinkable. "We drop ideas more often than we launch anything," says Cadbury's senior product manager Simon Davis. "The basic principle of selling anything is before you start spending money on it it's important to make sure there's someone who wants it." But although putting Midge Ure in a suit is not unlike changing the wrapper on a chocolate bar, the record industry would be on dangerous ground if it attempted to fabricate the perfect sound from research and statistics. "You can't use research to invent a new music out of the blue," asserts WEA head of marketing Tony McGuinness. "It only helps to market the artists you've got." Nevertheless, CIN's Adrian Wistreich bemoans the complete neglect of non-product research, the industry surveys and company analysis that are widely used in other 

of 

fields from the oil industry to 
More quantitative surveys could give more detailed consumer profiles, a clearer picture of why people buy particular products and an indication of the shift in who is buying music at any given time, he says. But in the creative environmen the music business, the scientific approach should not be viewed as a 
By following market research in isolation, the music industry could find itself pumping out easy-listening for 35-year-old3 and risk alienating its youth audience forever. Among the entrants for this year's MW marketing award were several scrupulously planned and researched campaigns — plus Factory's lozenge shaped Madchester logo. Though the latter may not have triggered a 1m- selling album, it grabbed the attention of tomorrow's record buyers. As the EMTs Peter Scaping says; "The golden rule is to let each generation express itself and mould the environment. That way the industry will keep each generation and carry it along with it." As long as the industry keeps in touch with its next crop of middle-aged pop fans, it is right to trust its gut feeling and take chances on new sounds for its core audience of 15- to 24-year-olds. However many or few of them there are. 

Survey commissioned by Chrysalis Records 
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TEENS DOMINATE THE RECORD MARKET 
pNGLES £131.5m 

£424.lm | 
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35-54 age group 
8-14 and 55+ age group 



MEDIA 

EXPOSURE 

u r- 

Programme: Gary Crowley Show, BBC GLR. Timing: Friday 8.30-10.00pm; Sunday 2.00-4.30pm. Audience: 0.5m listeners (GLR) Age profile: 25-44 (GLR) Sex profile: 60/40 male/ female (GLR) Key staff: Producer— Gary Crowley, Editor — Harry Parker Presenter: Gary Crowley Music policy: Friday: indie dance, "best from small label releases" — Sunday: indie rock, "mean guitar music". "The shows reflect the diversity of my taste andTm a fan of the single. We judge the song — if the song sounds good we'll play it. We budd up a relationship with the bands." — Gary Crowley. Typical programme: Friday — Dream Warriors, Mock Turtles, Milltown Brothers. Sunday — Ned's Atomic Dustbin, Thousand Yard Stare, Wonderment. Special features: Sunday demo clash: bands send in tapes and listeners vote for the best. Some get signed such as Katydids to WEA and Catwalk to Dedicated. Programme Organiser's view: "Gary's the frontier man of GLR. It's the programme younger listeners might be drawn to while keeping our late 20slearly 30s listeners in touch with new music. He's very in touch with what's going on, but not to the extent of playing every record that comes in."—Trevor Dann. Promotions view: "Street-level show. Good for new bands finding it hard to gel on Radio One. Gary plays a wide cross-section of bands from indie dance to major label stuff such as Five Thirty on East West but if he doesn't like something it's not played."— Alan James, MD Alan James PR. "Our bands tend to fit the show's format — new bands which don't get access elsewhere — he's not so constrained as Radio One in terms of formating. We've signed Catwalk who won the demo clash. The show's a good information source—you hear about all the new releases and new bands and it mentions London gigs which is very useful." •— Karen Brown, general manager Dedicated Records. 

Music without frontiers 
in for the There's one good reas International Rock imminent move to London. According to the organisers, the awards ceremony is being moved from New York to the UK in order to syndicate its TV rights across Europe. Deregulation of broadcast- ing and increasingly relaxed advertising and sponsorship laws are leaving Europe ripe exploitation by 

its pan-European appeal and its potential for closely- targeted advertising, is an ob- vious choice to lead the charge. "With music, the barriers that normally exist in Europe fall down. The language bar- rier doesn't exist, you can cross borders very easily," explains Kevin Wall, president of US syndication specialist Radio Vision International and or- ganiser of the Rock Awards. Wall believes the relocation will make his show more at- tractive to a European audi- 
"In the past European net- works have taken it but now it's not just another Americ show, but a European even he says. The US has a long hist( of syndication of music n grammes, with rights tc such a Live and Rock In Rio being among the most sought after. In the past, TV networks bought pro- grammes for a flat fee and then sold ads around them to make their money. But now so-called barter syndication is becoming more popular. Under this system programme-makers such as RVI give away broadcast rights in exchange for 50 per cent of the advertising time. This causes few problems in the US, but in Europe complex agreements have to be reached to satisfy the advertising laws of each of the 12 EC nations. Another difficulty faced by the programme-makers is at- tempting to eater for the mix- ed musical tastes across the Continent. "There are few truly global 

you have the right combina- tion of talents," explains Wall. "For Rock In Rio we had A-ha who are big in Europe but 

INXS: widespread appeal 

Despite these problems, syn- dication will open new doors for the UK record industry. The efforts of RVI and other syndicators to place more mu- sic on TV should lead to great- er coverage for artists and possible Brits-style boosts for record sales. Although record companies often have to pay a fee to place their artists on syndicated shows, they retain the video rights. Will Evans, MD of PMV In- ternational, says Mercury has passed on its footage of INXS performing at Rock In Rio for future use on a sell through tape while PMI's head of pro- duction Chips Chippei-ficld says the video potential will make syndicated programm- ing more attractive. "We make 
house," he says. "But if you get 

offered this kind of deal you have to look at it." But for all the potential benefits, the TV networks still have to be persuaded to take the shows. Granada bought the rights to last year's Inter- national Rock Awards when they were held in New York, but sales director Malcolm Wall believes their European move is unlikely to enhance their appeal. "The show doesn't offer us much, rock awards would be shown after 11pm to a five per cent audience. That doesn't have a great deal of appeal to individual advertisers," he says. This reticence reflects the prevailing attitude of UK broadcasters to music pro- gramming, but the growth of syndication in an increasingly deregulated Europe may well change their minds. Mike Martin 

ADVERTISING SURVEY 
Telstar tops MWs advertising survey for a frugal January. Contrasting sharply with the £300,000 pre-Christmas campaigns, last month's big- gest spender put just £141,000 into TV, press and radio adver- tising Deep Heat 9. Also in the top 10 (spends in £000s) were Decca for The 

Three Tenors (65), AVL for Enigma (50), Phonogram for Elton John (42), SBK for Va- nilla Ice (41), Dino for Burt Bacharach (38), Arista for Soap (37), Telstar for The Greatest Love (35), Epic for The Stranglers (32) and Col- umbia for Thinking Of You (30). Source: MEAL 

MONDAY FEBRUARY 25 
In Concert featuring live 

Snub featuring Caven 

TUESDAY FEBRUARY 26 
The Concert featuring Giant Oat The Town And Country Club. ITV: 

WEDNESDAY FEBRUARY 27 
Rapido featuring Dream a Warriors, Stereo MCs, Sindecut and Prescence, BBC2: 7,40-8.10pm 
America's Top Ten, ITV: [ [|| 2.40-3.10am 
THURSDAY FEBRUARY 28 
Classic Documentary j featuring Eric Clapton, Radio One: 9-10pm 
Top Of The Pops, BBC1: | [jj 7-7.30pm 
FRIDAY MARCH 1   
Arena featuring the history of 

The Word, last in the series O featuring former Soul II Soul vocalist Victoria Wilson James live and Vanilla Ice, Channel Four: 11.30-12.30am 
SATURDAY MARCH 2 
Can You Steal It?, sampling l""' *] documentary ' * featuring Bill Drummond and Anne Dudley, Radio One: 2- 3pm 
The ITV Chart Show. [ p] 11.30am-12.30pm 
Rhythms Of The World a featuring music from Zimbabwe. BBC2: 7.40-8.40pm 
Star Test featuring Clint a Boon, keyboard player with Inspiral Carpets. Channel Four: ll,30am-12pm 
SUNDAY MARCH 3  
Orchestra! An extra 
I H Dudley Moore and Sir Georg Solti, Channel 
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CLASS IFI ED 

■ C.K.APPOINTMENTS MUSIC • FILM • TELEVISION 
IURGENTL Y NEED TO I IE A R FROM PRODUCTION CO-ORDINATORS ctisk 

JNR ACCOUNTS ASSISTANTS c£iok 
Call Sieve Baskerville NOW! 

■ 071-491 1045 ■ 
SECRETARY/ 

PA for Heod ot London-based Europeon office o( leading 
Salary negotiable 
Languages useful Reply to: 
l&yk@d3ise P0 Box 2401, London W2 5SF 

FOR SALE 
NORANK FITTINGS CD CASSETTE AND LP BROWSERS COUNTER AND STORAGE SYSTEMS 
As new in Pontone Blue. 75% off retoil price. Send for details: 

APPOINTMENTS 

•S-U-OOE-S-S- 
CALIBRE CANDIDATES CURRENTLY REGISTERED: 

PROFESSIONAL MANAGER 
exploitation, artist liaison, budgetry control, artist management/development. Conversant with all aspects of copyright. 

SENIOR PRODUCT MANAGER (VIDEO) 

ROYALTIES/FINANCE MANAGER nee. including working is. Equally at home in 

ENTHUSIASTIC PR 
No. 

mi/3 

HANDLE 
RECRUITMENT 
071-493 1184 

Established London Venue 

SENIOR 
MANAGER Salary E14-18K pa 

BUSINESS TO BUSINESS 

SLBBVE IT 
J2" CASH 

RECORD 
BACS W CARRY 

ACTOIOUSINESS CENTRE SCHOOL ROAD, PARK ROYAL TDTMCA V LONDON NW10 6TD 1 KANoAA 

ATTENTION: OWNERS/MANAGERS 
OF RECORD SHOPS 

IMPROVE YOUR CD SALES! HOW? We produce individual stacking CD racks that are cheap enough to be given away with each CD sold to your customers. We provide a fluorescent window sign saying: Free stacking CD rack with every CD album purchased Costs are recovered by customers returning to your shop for this incentive together with our own sales of the product. For further details write to: MJC Enter- prises. PO Box 198, BR1 3QT (081-464 3347). E;. K MINIMUM ORDER 1000 FAX, 081-96] 5635 THEN IN BOXES OF 200 

EXPERIENCED EUROPEAN SALES MANAGER 
Bi- or Multi-lingualism helpful. 

Salary negotiable 

irasicweek dussifiedl Do you wish to reach over 50,000 of the top people in the music industry? If the answer is 'yes', then cail Andy Wadsworth to place 

iWANK RACKING 
FOR SALE 

Virgin Retail are selling quantities of Norank racking in good condition. Predominently LP racks but some ad- ditional racking and various miscellan- eous items are available at good prices. All racking is available for col- lection in London. 
Please contact Geraldine on 071 221 5155 for details or to arrange viewing. 

Hd 

COSMO MARKETING STATE OF THE ART 
AUTOMATIC 

1 •800«800-4769(GROW) specifications USA & CANADA INTL Sfll£S EUROPEAN |UK| SALES (808)942-2811 FAX (808) 949-5998 (081)580-6082 FAX (081) 560-9939 (714)920-1065 FAX(714)920-1099 (071)935-7879 FAX(071)935-4077 

retail 95-99 ladbroke grove, london W11 IPG tel: 071-221 5155 fax:071-221 9135 
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j, Bvesmlknmigi up $ 
is Mmrd fi® 

mrnm itciiiif 

SPONSORSHIP ir European Company 

TO PLACE AN AD CALL )Y WADSWORTH 071-583 9199 BOX 3006 Tel: 081-841 1268 

SHOP FOR SALE 



CLASS SFS ED 

BUSINESS TO BUSINESS 

OTCT,./tQg£,3 Promotion/*.— 
THE ONE STOP 

For all your Promotional products From Concept, Artwork and Design, to Production and Delivery or Distribution We can handle the whole project for you 
WE CAN SUPPLY - T, Sweat & Polo Shirts * Custom matte 

Sweaters * Towels * Coasters * Diaries * Slipmats * 
Jmbrellas * All YOUR FUTURE PROMOTIONAL REQUIREMENTS 

Printed or personalised to your specification 

.ytogc.1 
CALL US NOW 
./togc.2 

TELL US WHAT YOU NEED 
./toge. 3 Promotion/* 

==./tQg£3 lnternotionQl-==i 

* VIDEO NEWS 
* RECORD NEWS S¥i 
-A SONGPLUGGER i 
* ADVANCE f RECORD 1 1 NEWS ^ 
As the recession 
bites can you afford 
to ignore vital 
information? 
Phone 081 874 3277 for details 

CLASSIFIED RATES 

APPOINTMENTS £18 per single column centimetre 

BUSINESS TO BUSINESS £12 per single column centimetre 
Personal (non-trade) £10 per single column centimetre 

To place an advertisement call ANDY WADSWORTH 
Tel: 071 583 9199 Fax: 071 583 5049 

^ # 
NOT ANOTHER 
BROKEN RECORD! 

rrrrnTlTIIi] 
SEUCTigN 

If you're in the music 
business and looking for new 
offices, look no further than 
NOMIS STUDIOS 

Superb offices now available: 250 sq ft. Newly decorated. Fully air-conditioned. Close to Shepherds Bush/Olympia tubes. 

ate constantly VP"' 

FAX ORDER NO 

ifi! Swan 
0952620361 

raiitgj SONY 
NEXT DA Y DELIVERY NA TIONWIDE C«ar®isse! Isspes Unit D, Inchbrook T/E, Woodchester, Slround, GL5 5EY S 045 383 5500 
SHOP FITTINGS 

LIR STANDS 
CD, CASSETTE, 
VIDEO SALE 
AND HIRE 
STORAGE 

COUNTERS 
16 MONTHS OLD 

0492 531263 

Electronic cash register, answerphone. 
Tel: 

0270 656481 

CASH 
We buy over-stocks LPs, CDs, Tapes, CD Singles, Videos and Fittings. 

Payment C.O.D. 
Quick decision 

PHONE Dayview Ltd, Sales 81 Service 081-452 8688 
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PEOPLE 

THE FIRST RECORD I BOUGHT by TONY BLACKBURN 

I buy a lot of rec- j ords before ■ that, but they were usually singles. One of the first albums 1 must have bought was the one with Heartbreak Hotel on it. 

The spectacle 
of 3D promos 
You've heard of 3D sound im- 

The glory of 

30 Video Plus' 
natecf Jaws^D, House 
ing of ofThe^gL 

Lyt'so'vidM^LtorTack Ezra, "because it gave them an extra dimension to fill." 

VHS'signals scramble the ef- fect making iUook flat and 

Martin King could hold om hell of a party with a guest list that includes Elvis, Bill Haley, Madonna, Jimmy Hendrix and Elvis. the way to help boost trade. 
mark the 20th anniversary of the Lizard King's death 

so it hasn't got any be ready by May. 
has The new .^gdosnb;rnmd 

D on TV is the 

Oleta's song 
bridges Ouif 

Cream of the 
boxing set 

3="f:r« 

the US and it 

^l^'^rirar^ 

DIARY 
Calling all distributors: Hein van der Ree is still looking for somebody to handle Disney label Hollywood Records . . . Elaborate celebrations are expected for the launch of mystery joint venture label Atomic . . Rough Trade Distribution MD George Kimpton-Howe breaks his silence with the surprise news that "morale is high" inside RT House, despite current problems . .. Younger lembers of the MW staff tell re that tli ind at the 

ground when I went to the launch of the Victoria & Albert Museum's new 

=srh,rts 

him to a free Philips CD 

, . . One final thought. D Pepsi has apparently dec itself the official softdr 

itusicweek 
1 ■ 1 , " ' ■ 1 - [abcH «"Tnc. . 
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A&M Records and 
Polygram Music Publishing , 

congratulate f 

and John Reid of JPR Management 


