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Mirson out at ICA 
RCA managing director Lisa Anderson is believed to have been made redundant as part of a wholesale restructuring of BMG. Other jobs are thought to be going, including that of at least one other divisional 

The company refuses to dis- cuss the details, but BMG chairman John Preston is thought to be returning to take day to day control of the BMG labels. Preston refuses to comment. Calls to Anderson were refer- red to his office. Arista MD 

Roger Watson was said to be unavailable. Former PolyGram interna- tional marketing director Anderson took over from Pres- ton as RCA MD in April 1989. But the company has not had any major league success since she arrived. RCA had only one album in the Top 100 of 1990, because of a lack of new product from its biggest artists. It was, however, successful in achieving Top 40 album hits for The Cowboy Jun- kies, Candy Dulfer, Caron Wheeler and Dave Stewart's 

Anderson: job-hunting Spiritual Cowboys for the first 
Anderson appears to have been the victim of the coinci- dence of a lack of short term 

BWIG'S FALLING SHARE OF ALBUWI SALES 
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success with the Poor trading forced her to make five redundancies at the company last July. Preston is known to have 

been under considerable pres- sure from the German man- agement at BMG to improve the company's performance. BMG's market share in al- bums and singles has fallen each year since the high point of 1986/87 (see table). Now he may add day today label management to his cor- porate role in an attempt to re- peat his undoubted success at RCA. The departure of Anderson — the first woman managing director of a UK major — is ex- pected to be confirmed within two weeks. 

Classic FM 
drops out of 
radio race 
Classic FM is withdrawing its bid for the first national com- mercial radio franchise writes Ken Gamer. The move comes at the same time as the Radio Authority extends the deadline for appli- cations by one month. Classic FM had campaigned for a popular classical music station for some time. David Astor, chairman, said the con- sortium withdrew because of the Radio Authority's require- ments, including high fees and excessive transmission costs, the cash bidding war; and the general economic climate. The authority says it has ex- tended the application dead- line because of a proposed new tariff issued by PPL which would mean higher copyright payments for the INR licensee "than hitherto anticipated". But Trevor Faure, head of legal affairs at PPL, denies a new tariff has been issued. "We have had initial negoti- ations with the authority," he says. He claims it will be "a wholly equitable tariff", and adds: "If the authority had an- ticipated a lower tariff, then that's a matter for them." See Feature, pages 6,7. 

Stores ditch 

price points 
Retailers are set to ditch es- tablished price points as a re- sult of current VAT and price 

Pricing in shops has been thrown into turmoil with the increase in VAT coming at the same time as EMI's across-the- board dealer price increases. Major retail chains Our Price, WH Smith and John Menzies have pledged to pass on the VAT increase to the consumer but have resisted the temptation to raise prices to the next 49p price point. This will result in a £10.24 price tag for videos, £9.19 for a back catalogue LP and £12.25 for a CD. EMI, however, has increas- ed its trade prices on certain categories by about three per cent, a figure retailers say they cannot absorb. This is further confused by EMTs new differential pricing for cassettes and vinyl, a move it says will speed up the phas- ing out of vinyl. This could mean an £8.15 retail price for an EMI cassette and £8.69 for 
Our Price senior business 

manager Steve Gallant says the new prices are the inevi- table result of trying I costs down. "With the market m't r; 

Date set for formats switch 
The new chart ruling which generally welcomed, some in- reduces the number of qualify- dependents are critical, ing formats from five to four Barry Faulkner, MD of will come into force on June 3. Magpie Records, says: 'T want Gallup will liaise with indi- more formats because it means vidual labels to agree which money in my till. I can't corn- formats qualify. pete with multiples on price While the move has been alone." 

TRANS 
too much. We i the VAT some pretty weird pricing points for records," Gallant 

Although EMI's decision to raise trade prices was made before the VAT increases, its timing has been criticised by some retailers. WH Smith's general man- ager for music, video and games, Jill Tomalin, says: "Obviously at times like these price increases are not smiled 
EMI's video subsidiary PMI has already been boycotted by some retailers for increasing its trade price to £7.50, prompting accusations of 
Decisions on pricing are ex- pected from most record com- panies next week. "We are waiting to see what happens," says A&M managing director Howard Berman. 
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Computer tiSSs ring true for Woolwoiths 
Woolworths' switch to com- puterised cash -tills has given the retailer an increased mar- ket share figure but the rest of the industry a statistical headache. The 800-store retailer — which this week reported an- nual pre-tax profits up 3.8 per cent to £215m on turnover of £3.12bn — installed its elec- tronic point-of-sale (EPOS) 

last November. The switch has dramatically improved the quality of al- bum and video sales data from Woolworths stores — to such an extent that the albums market appeared to grow by 2.5 per cent, music video by 3 per cent and non-music video 
Mark Livingstone, a mar- keting manager in Wool- 

ness unit, says: "A lot of prod- uct wasn't wanded in at peak times. But I'm confident that our market share is now re- corded accurately by Gallup." Woolworths now claims 16.5 per cent of the albums market, 17.2 per cent of the singles market and a huge 32.4 per cent of pre-recorded video 

The increased accuracy of the data has forced Gallup to adjust its advice on predicting sales. In the past Gallup advised multiplying an album panel sale figure by 22 to arrive at actual sales. That has now been adjusted to 21.5. Now year on year compari- sons of panel sales — such as MWs Datafile Update — in- clude a margin of error. 

Oiffen in |4m Roses bid 
Geffen has finally, admitted that it is chasing The Stone Roses. It was revealed in the High Court last week that Geffen had offered the band and man- ager Gareth Evans a $4m re- 

Bryne Bridenthal, head of publicity at Geffen in Los Angeles, acknowledged the company's interest. "You're in the right place but we have no comment to make," she told MW. Geffen's bid was mentioned during The Stone Roses' court 

S7T 

Stone Roses: received 'very good offer' 
battle to free themselves from a recording contract with Sil- vertone Records. Speaking as a witness in 

court, the group's lawyer, John Kennedy, said The Stone Roses had received a "very good offer" for a contract from journed until April 9. 

US label Geffen. But he said the company was being prevented from tak- ing on the group by the court order currently forbidding them from recording. "The Stone Roses can do live work at the moment, but with- out records their value would tail off very, very quickly deed," said Kennedy. The group would have to _ a normal job or go on the dole "like anybody else", he added. The hearing has been ad- 

Barnes seeks 
cash hoos! 
Midlands retail chain Music Junction is trying to refinance and may sell its shops. High profile independent Bob Barnes, owner of the eight-store chain, says he is looking at various ways to bol- ster the business's financial 

Outside funding of the chain has reduced recently. But Bar- nes stresses that the shops, based in the Midlands and the North-west, are not under- funded or in danger of closing 
"There are various options to consider. We have had an of- fer for the whole lot which we are looking at," says Barnes. "But we are also looking at the option of a refinancing package." Music Junction opened its first store, as Discovery Rec- ords, in Stratford-upon-Avon in 1978. 

PolyGram in 

MTV ad first 
PolyGram International has become the first record com- pany to sign a long-term ad- vertising agreement with MTV Europe. The two-year deal gives PolyGram a fixed number of advertising slots on the music channel which it can use for any number of artists. All PolyGram subsidiaries can take advantage of the agreement through its inter- national marketing division in London. MTV Europe will also run two four-week competitions in- volving PolyGram artists. A three-minute promo will offer 

viewers the chance to go on tour with a PolyGram band, and the spot will run daily for four weeks. MTV Europe's director of advertising sales Bruce Stein- berg says such deals are more common with film companies. "Many of our clients are film distributors who, like record companies, don't know their schedules two years in ad- vance," he says. "They book the space to get the cheaper rates, and can fill in the specific ads nearer the time of release." MTV now reaches 21m households in Europe. 

MOPS olaim 
licences are 
effective 
The MCPS has hit back at claims by record companies that a High Court injunction has made its licensing scheme powerless. George Michael was last week granted an injunction to prevent BMG and IQ Records releasing a Wham! megamix single for which the companies had obtained an MCPS licence. Commercial operations di- rector Graham Churchill says the court decision does not make an licence ineffective. "We believe that it is abso- lutely right that composers should be able to exercise their moral rights," he says. "It is vital that record com- panies appreciate that they way they wish to." 

Backstage Club keeps punters guessing 
Our Price, Virgin and HMV watch out — The Backstage Club is coming to get you. That's the name of the mys- tery new venture which launched with a full page ad in last week's News of the World magazine. Promising to "rock the foun- dations of the music industry", the company — thought to be US-based — promises an "era 

pay. The ads carry a premium rate 0898 number which readers are invited to ring for further information. Unfortunately after three minutes the hapless consumer is no wiser and around £1.20 the poorer. Prospective customers are 

asked for £13.99 and their chest size — a bit of a clue, that one — for their bag of "exclusive" but unspecified goodies. Customers with the temer- ity to ask exactly what they get for their money are given short shrift. "The company is not into di- rect contact with the public," is the curt response. 

But is e bit cheeky to persuade people spend £1.20 on a phone call, then ask them for a further £13.99 and still not tell them what they are getting? "Rest assured it will be value for money," says a new blustering sales rep. ". . . But value for money is a very wide ranging statement." You can't argue with that. 

#7 

It was inevitable at some stage that the recession would throw the spotlight on the industry's pricing policies. But this week's increase in VAT has proved the catalyst. Now it seems retailers are preparing to abandon the traditional 99p price points altogether. That certainly has logic during a recession. Any perception that the industry is seeking to cash in on the Government's poll tax substitute could be disastrous. In the longer term it raises the question of how the music industry should price its product. Phil Ames' Opinion column on page four highlights one long-term fear of retailers that record companies have held them hostage by the 99p price 
But as retailers become ever more willing to flex their muscles, record companies can no longer expect them to tolerate such 
Equally, retailers cannot have it both ways. It is not reasonable for them on the one hand to bemoan their declining margins and the straitjacket of price points and yet on the other blast EMI for its annual price increase. EMI's timing is unfortunate, but its logic is impeccable. Music and video product is underpriced. Differential pricing for cassette and vinyl albums is inevitable. Rather than simply infighting it would be more profitable to concentrate on persuading the public what value for money our industry's products really 

The industry's rumour mill was working overtime last week on the subject of BMG. Interestingly, no one was gloating. Not only is there tremendous sympathy for the popular Lisa Anderson, but there was a strong sense of "there but for the grace of God ..." That's one sure sign of the times. 
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Sale reprieve for 

Ciilins Classics 

Remember the good old days when retail price points gave 33.3 or 36 per cent gross profit and when, way back in history, we had resale price maintenance (RPM)? Since the abolition of RPM the major video and record companies have put a dealer pricing policy into place that, indirectly, controls the retail price. They pretend that we are at liberty to set our own retail prices. In reality, the companies work out what RRP point the market will bear and then work backwards to a dealer price, to give a stingy 30 per cent GP on audio and 20 per 
I contend that this practice bears little relation to actual costs, and any excuse to do with royalties is a convenient red herring. Other industries work from the correct and opposite direction to ascertain dealer prices. One only has to look at the ancillary lines (blank tapes, T-shirts etc) to see the difference. Also, the "arrangement" of low GP for video was to help the market develop. It has. 
From April 1 the increase in VAT tips many of these cosy RRPs over their 20 and 30 per cent GP price points. Retailers now have the opportunity to improve their GP to something a little more sensible by making larger increases than 2.5 per cent. This may, in the short term, depress sales even more, but as the retail recovery builds and consumers adjust to the new prices, our businesses will strengthen to the good of the whole industry. Recently a bold lead came from Our Price with its higher chart prices, followed by HMV's annoyance with the low margin on video and a desire to price at more than £9.99. The video and record companies had better not identify the new price points and start the process again — retail is up to retailers. 
Philip Ames is MD of the 4- Play retail chain. 

The parent company of Collins Classics says the label is not for sale despite year-long in- dustry speculation, writes Nicolas Soames. Last year the classical label was close to going on the mar- ket when sales did not match expectations but parent com- pany Harper Collins decided to 
Harper Collins chief execu- tive Eddie BeU now says; "I feel that the quality of the product coming through now is terrific and 1 regard the label as part of the ongoing business of the company." The two-year-old classical 

Chrysalis is launching a na- tional advertising campaign to turn Waterboys fans into buy- 
According to the company's research, only one per cent of the group's fans actually own any of their records. Head of marketing Jason Guy intends to convert them into buyers by launching a na- tional press and possibly a TV campaign to back the release of the band's Best Of.. . album on April 29. The Chrysalis survey was conducted by speaking to al- bum buyers. While 36 per cent were aware of The Waterboys and 11 per cent liked the band, only one per cent had actually bought singles or LPs. "In hard figures, that's about 400,000 people that like them but don't have any of their records. Everyone loves The Waterboys but they have never known what record to buy," says Guy. He hopes the new Best Of... compilation, which features 12 tracks chosen by main singer/songwriter Mike Scott, will change that. Guy is spending £100,000 on press advertising and in-store displays from April 22. The 

Retail display specialist Norank Murrell has launched a new racking system to help record shops cope with varying formats. The Suffolk-based com- pany's new system enables the retailer to change a rack from vinyl to video and CD without 

label now remains the only non-book enterprise within the group, but Bell insists that he is committed to it in the long-term. "The potential of the classical market has excit- ed me, and this is also the wrong time to sell," he adds. Collins Classics managing director Alan Booth reports an upsurge in business over the past six months — it has two titles in the Gallup classical charts. There has been a particular improvement in overseas sales — crucial to any classical com- pany: "We have met the tar- gets we were set," says Booth. 

campaign includes joint pro- motions with HMV, Our Price, WH Smith and Woolworths along with ads in Q and NME. Depending on the success of last week's re-released single Whole Of The Moon, Guy will decide whether to launch a £150,000 TV advertising cam- paign in key areas. Meanwhile The Waterboys, who have left the Chrysalis 

removing the whole panel, In- dividual shelves can be slotted in or removed. Marketing director Ken Jones says the system was de- veloped with independent re- tailers in mind. "Unlike the major chains, many indepen- dents still rely on vinyl and 

He also points out that only since the beginning of this year have the results of his A&R policy come into the shops — with the start of ma- jor cycles by Peter Maxwell Davies and Shostakovich. Re- leases based on popular reper- toire will form the basis of a new budget line to be launched in September. "We are intending to make Collins Classics a serious clas- sical label rather than the MOR label it started out as, and our goal is to make it one of the top eight labels in the country in the next few years," says Booth. 

label Ensign, are in negoti- ations with major labels. A publishing deal for future product has been signed with Sony Music Publishing while Sony Music and Elektra are believed to be the key bidders for the band's recording con- 
The band's manager Peter Leak was unavailable for com- ment as MW went to press. 

they aren't sure of how their needs will change. This system enables them to adapt more easily," he says. The Norank system has al- ready been installed in Musiczone in Wigan, and was used as part of Virgin Retail's redesign. 

Distributor 
notches up 
eight more 
Independent distributor Spar- tan is defying the recession with eight new label signings. The 13-year-old Wembley- based company has taken over the sales and distribution of the recently launched Posh Music, which plans to make video product as well as TV- advertised record releases, plus DMC's FBI and Stress labels, Paul Hardcastle's Fast Forward, the Portsmouth-bas- ed Mafia label and the Reverb, Viceroy and Hypergroove labels. Spartan has also appointed a new manager. Marie Birch, for its soon-to-be-expanded telesales force in preparation for busier times. At the same time Spartan has taken over distribution of Worldwide Fund For Nature's Discovery video product which was previously handled by Pendulum Communications. Sales and marketing direc- tor Dave Thomas claims Spar- tan has further expansions in the pipeline. "We have always bucked the trend," he says. "We opened in 1979 when everyone else was closing." 
Jazzie B gives 
label pledge 
Jazzie B's joint venture with Motown, Funki Dred Records, plans to release an album each from five new artists in its 

Soul II Soul's frontman sign- ed a transatlantic deal with Motown to gather new UK tal- ent for the label, which at present has two artists. Lady Levi and Kofi. An album from Lady Levi is scheduled for a possible June release. All product will be launched in the UK before the US. Funki Dred general man- ager in the UK Carl Collins says the US market will influ- ence the timing of releases, but adds: "It is dangerous to have simultaneous releases in dance music, because of the different take-up on the US 

Norank Murrell will launch the listening towers used by Virgin Retail to independent outlets in May. Designed by 20.20 as part of Virgin's new look, the posts enable consumers to listen to a CD through headphones set on free-standing towers. 

Waterboys get ad blitz 

<95 

The Waterboys' Mike Scott: hoping to turn fans into buyers 

Rack launch ends format hassles 



NEWSFILE NEWS 

Scottish chart receives a mixed reception 
The new official Scottish chart, which has its first air- play on BBC Radio Scotland today (April 1), has met with a positive reception from inde- pendent stores and labels in the country. Most independent retailers agree that the Scottish chart will prove useful for re-order- ing of stock because it gives such an accurate picture of what Scots are buying and lis- tening to. But multiples Our Price Mu- sic and the Scotland-based 

John Menzies, both say they will continue to use their own album sales charts in stores in Scotland. Manager of Tom Russell's Music Centre in Bishopbriggs, Glasgow, Jim Crawford, says the chart is long overdue and that he will refer to it regular- ly for re-ordering. "It will be particularly ad- vantageous for our DJ cus- tomers, because they will know what people want to hear in the clubs and on the radio," he says. 

MD of easy listening/ traditional Scottish indepen- dent label Scotdisc, Dougie Stevenson is also enthusiastic about the chart, because some of the Scotdisc acts will prob- ably chart in the Scottish Top 50 as opposed to floating around the bottom of the top 100 albums chart for the UK as a whole. Yet not all Scottish retailers are as positive about the con- 
John Richardson who runs Beat City Records in Edin- 

burgh says: "It is a complete e of ti: i. The chart that most people really interested in is the Gallup one that's on Radio One and Top Of The Pops. "On a cynical level it is all a bit of parochial nonsense. You don't have a British chart which excludes US acts. When you come to the argument about, helping with ordering, people are already used to the differences in what sells in Scotland and what sells in the UK as a whole," he says. 

m 
f 

EMF; up for an Ivor 
New talent in 
NovelSo bid 
EMF and New Order are among the nominees for this year's Ivor Novello Awards. EMF's Unbelievable is up for best contemporary song and New Order's World In Motion for best selling A-side. Other nominees include Kim Appleby and Craig Logan for Don't Worry, Adamski for Killer, Elton John and Bernie Taupin for Sacrifice and Eras- ure for Blue Savannah. This year's awards categor- ies include best song musically and lyrically, best TV or radio theme, best film theme or song, PRS most performed work, international hit of the year and songwriter of the y The awards, which are spon- sored by PRS and administer- ed by BASCA, will be held at London's Grosvenor House Ho- tel, on May 2. 

Indie Nation takes on 

the might of Jackson 
A UK indie dance label is tak- ing on the might of Michael Jackson and Sony to prevent the star using the title Nation Records. Independent UK dance label Nation Records is threatening legal action to prevent Mich- ael Jackson using the name for his own label. Jackson signed a multi-mil- lion dollar cross-media deal with Sony in the US last month which includes movie contracts as well as the setting up of his own label called Na- tion Records. He has been re- cording with the Epic label for 

the last 15 years. The UK Nation Records label was formed in 1988 and although it has only released four albums and six singles to date, MD Aki Nawaz is deter- mined to stop Jackson from us- ing the name. "We can't let him mess up our release schedules here and in the US. We have a licensing deal with 4th & Broadway in the US and Canada," says Nawaz. Publisher Warner Chappell which handles Nation is also concerned by the name clash, according to Nawaz. 

Nation's legal representa- tive Alexis Grower of Seifert Sedley Williams has written to Epic's head of business affairs Mark Schwarz. No reply has yet been received. "If we don't hear back that something is going to be done, then we will push ahead with legal action," Nawaz says. "Michael Jackson must have good people working for him and he should have checked something like this out. He can't use the Nation name." At the time of going to press Schwarz was unavailable for 

Music at heart of Virgin's O bid 
Virgin's joint venture bid for two Channel 3 licences would provide a boost to music pro- gramming if successful. Richard Branson's Virgin Broadcasting is making the bid with David Frost's Charterhouse Paradine com- pany, under the name CPV- TV, for the TVS and Thames regions of the network. 

Virgin Broadcasting manag- ing director Charles Levison, the prospective MD of CPV- TV, says no details about programming can be revealed until May 15, the closing date for applications for the fran- 
However, he does say: "You can expect to see some commit- ment from Virgin to music and 

youth TV programming." CPV-TV faces competition for the licences from the Carl- ton Group, SelecTV and TVF groups. Industry observer Alan Wright, says: "I expect it to be very tight. The rewards for the winners are very attractive, but if your bid fails you get no- 

The Musicians Union, The Producers Association and the Independent Programme Producers Association are to renew talks on a working agreement on the employment of producers. 
EMI Classics is launching Vision, a new label for classical recordings on VHS video and laserdisc. Initial releases during April include pieces by Wagner, Beethoven and Vivaldi featuring Nigel Kennedy. 
The independent radio sector has managed only 15 nominations out of 69 for this year's Sony Radio Awards. The 15 nominations span only 10 of the 26 award categories, "a disappointing showing" according to Association of Independent Radio Contractors director Brian West. 
Castle Communications has appointed Julian Paul a director of the company. Paul was previously with Guinness Mahon Bank handling business in the media and 
Music monthly Selects cover- mounted Factory Records cassette has netted the magazine its highest sales figure since its launch — 100,000 copies of the April issue. The May issue of Select will carry a free cassette featuring Island artists. 
Raymond Bennerman is setting up his own company RON Records and a sister company RON publishing. 
Elektra is re-releasing the 1972 hit You're So Vain by Carly Simon on April 8 to tie- in with the Dunlop TV ad. 
Former BPI founder and CBS, WEA and EMI managing director Richard Robinson has died aged 59. He was working most recently as a consultant to the IFPI. 
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FEATURE 

National radio 

With seven weeks 
to go before the 
apphcation deadline 
for the Independent 
National Radio 
franchise, Ken 
Garner examines 
the prospective 
bidders and finds 
out what turned one 
of broadcasting's 
biggest catches into 
a potential dodo 

They are beginning to think the unthinkable at the Home Office: "Maybe Hanson won't bid?" After last week's withdrawal by the well-fancied Classic FM, senior civil servants are reportedly shocked to hear from radio industry insiders that Lord Hanson may yet choose not to apply for the first Independent National Radio franchise. When the man who wants everything considers turning his back on what you're selling, then surely you have blundered. "TU give you five bob for it," radio moguls are quipping. The application procedure for the UK's first national commercial FM radio station is a test case for Government policy, being the first to use the cash bid system. Yet interest in the franchise is so low that some suggest the successful cash bid could be a nominal one pence, from a sole applicant. With seven weeks to go to the extended closing date for applications on May 22, not one group says it will definitely bid, not even Hanson's. And this after the then shadow Radio Authority received 35 letters of intent from would-be INR FM bidders last year. Something, somewhere, has gone wrong. The record industry puts the blame firmly at the feet of the "non-pop" rule. Excluding music because most people like it is an unusual ruling, coming from the defenders of the free market. Perhaps the then broadcasting minister David Mellor did not want to go down in history as the man who gave listeners yet more pop. Or perhaps the rule stems from local radio apprehension about the damage a pop INR could inflict on 1LR advertising revenues. But that's only half the story. There's another reason why INR is being viewed as such a cock-up. In the words of one senior radio 
too greedy. Costs imposed on applicants by the Radio Authority have been called "punitive". Potential bidders need backers willing to give away up to £50m over the first three years (see chart), and all because there is no guarantee of making profits fast. "The City will regard INR as venture capital," says Peter Burton, chairman of Chiltern Radio and leader of the PromNet consortium. "Unlike commercial television, it is a product area which is unproven, and therefore regarded as a much higher risk." This may force bidders to seek industrial investors, used to longer-term risks, rather than institutional backers. "It seems pretty doubtful that anyone is going to make any money out of it," says Janet Robson, media analyst at UBS Philips and Drew. Venture capitalists don't expect a return for three to four years but are likely to insist on an equity stake: a factor which, in Robson's view, might deter already publicly-quoted media 

HOW MUCH IT 
WILL COST 

Transmitters £4m Licence fee £1m annually Annual fee paid in advance to Radio Authority. Operating costs £5m annually Annual estimate based on Jazz FM's £3m a year costs for London-wide broadcast. mnually Publishers plough £5m inl magazine launches: a national tabloid's annual promotional budget is around £t5m. Cash bid Annual sum paid in advance to HM Treasury Percentage of revenue Unknown Four per cent of qualifying revenue (before tax) is paid annually to HM Treasury. Described as the most serious cost issue facing applicants by Chiltern's Peter Burton, 
Source: Radio Authority and industry 

groups from bidding. In other words, those investors which have become accustomed to their glamorous media holdings turning in regular dividends are likely to be disappointed by INR I. The need for a longer term view favours the big bucks of a Hanson over Capital, Clyde and Music FM, hence the sense of resignation among the bidders. Some, like Classic FM, are now wondering why they should bother to proceed. Immediately after the specification announcement in January, apparent ambiguities in the pop/non-pop definition opened the door for a contemporary easy-listening service. But this was slammed shut last month by the "further clarification" from the authority. Suddenly no single since 1960 was eligible, whether it was a hit or not, and "distinctive or pronounced" electric instruments were barred. One bidder which was confident of navigating a path through the authority's definition of non-pop and emerging on-air with a "winner of a format" was Music FM. After receiving its clarification letter it was 
"We are sucking our fingers at the moment," says Tim Schoonmaker, MD of EMAP Radio and a key figure behind the Music FM bid. 'The new definition is highly restrictive. It makes it extremely difficult to form an effective station audience — INR 1 needs a mass audience and the ability to pull listeners from TV." Schoonmaker describes revenue projections for the new station as the $64,000 question and admits that any bid consortium would have to be "really big" to pull in a sufficiently large audience. Music FM's audience would fall within a 35 to 55 age range but, according to Schoonmaker, the format would not lean towards that of Melody. 

"Melody's problem is revenue- driven," he says. 'Two-thirds of its listening hours come from C2DEs, and two-thirds of their hours come from over-55s. That's a pretty unappealing audience for advertisers." Classic FM chief executive David Maker, who until last week was confident of his chances, claims the non-pop stipulation is now so tight as to make only a very golden oldies format or orchestral easy listening an acceptable alternative to classical. "It can be done, but the audience must surely then be as old if not older than Melody's," he says. In his view, the problem with broadcasting to elderly people is that they are heavy TV viewers, so there is nothing unique or exclusive about them which might persuade advertisers to choose radio. Maker had argued that Classic FM could win an elusive, exclusive audience: the ABC Is advertisers can only otherwise reach via the colour supplements. He was adamant that Classic was as bankable as other bids. But last Tuesday his consortium blamed the cost of the Radio Authority's requirements and the poor economic climate for its decision to pull out. With each bidder and format facing equally high start-up costs, and uncertainty over when profits may n about huge cash bids has given way to the view that the bid isn't important at all. Given that this is supposedly the only criterion, barring "exceptional circumstances", governing who gets the licence, the extent to which HM Treasury may have been "too greedy" becomes clear. PromNet's Peter Burton explains the bidders' dilemma: "Do you plan a massive promotion campaign and, anticipating having to finance several months' losses, decide to enter a low cash bid, or do you trim back the campaign and put in a bigger bid?" The fact that everyone recognises the problem, including the authority, means that the cash bid will probably come down, if not to one pence, then to a level that makes the gap between bidders that much smaller. The political consequences of the authority's eventual decision could then be much more explosive. One can only speculate how the consortium that misses out by £100,000 in a bid of £5m is going to react. It is unlikely to be happy with the result. Any market will only stand a certain price, and HM Treasury may have priced itself out of the market. To have just one or two bids in for a major development such as INR would seem to suggest a crisis of confidence in the radio industry. But, according to insiders, such an outcome expresses contempt for the confused notions of value, both financial and cultural, that the Government is foisting on the media. 
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THE DECLARED RUNNERS 
MELODY RADIO FORMAT: Unknown, Will only reveal that plans are for "middle-of-the-road radio". BACKERS: Hanson pic. PERSONALITIES: Lord Hanson (left), chairman, Hanson pic; Michael Shea, MO, Melody Radio. BACKGROUND: The prospective bidder 
although this may be compensated by Hanson's pre-tax profits of £I,285m in the year to September 30, t990. May join up with Clyde's consortium. 

CLASSIC FM FORMAT: Light classical music. BACKERS: Daily Telegraph, Carlton Communications, Really Useful Group, Rose Holdings. FINANCIERS: N M Rothschilds & Co. PERSONALITIES: David Astor, chairman; David Maker, chief executive; Robin Ray, artistic director, BACKGROUND: Bid for London FM licence in 1989 but has now decided not to pursue its claim to INR1, 
RADIO CLYDE HOLDINGS FORMAT: Unknown. BACKERS: Unknown save the enlarged. recently-merged Clyde ar id Forth Group. PERSONALITIES: James G Richard Findlay, MD, Radi ordon, chief executive: io Forth. BACKGROUND: Clyde run; i Melody for Hanson under a management contract, ha is a stake in Birmingham's Buzz FM and. after the merger with Forth, is the third largest radio group in the UK. 

MUSIC FM FORMAT: "Easy-listening for the Nineties." BACKERS; EMAP, Allied Entertainment Group, Yorkshire TV and one other secret backer. PERSONALITIES: David Lucas, former MD of Southern Radio Holdings; Tim Schoonmaker, MD of EMAP Radio; David Hepworth, editorial director of EMAP Metro; Ed Simon, chairman of Allied Entertainment. BACKGROUND: Sent in a letter of intent last year as Rock FM, prior to non-pop stipulation. A question mark 

PROMNET FORMAT: Light classical music. BACKERS: Three directors of Chiltern Radio plus notables from the music world. PERSONALITIES: Peter Burton, chairman of Chiltern. BACKGROUND: Applied for London FM licence in 1989. ^ Uncertain bidders, perhaps now unlikely. 
CAPITAL RADIO FORMAT: Unknown. BACKERS: Capital Radio, unknown others. PERSONALITIES: Capital management team. BACKGROUND: f(ad interests in several London FM bids. Industry gossip anticipates Capital holding back this time, perhaps being more likely to bid for INR2 AM 
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MARKET REPORT 

Albums 
It's nearly three years since Rod Stewart issued an album of new material, the longest sabbatical of his long and distinguished career. His new and, therefore long-awaited album Vagabond Heart is unlikely to disappoint his faithful following. Already the home of three Top 10 hits — the current Rhythm Of The Heart, Downtown Train and It Takes Two, his duet with Tina Turner — it contains several other potential winners. Always a soul fan, Rod pays homage to Motown in a big way here, including not only It Takes Two, but also You Are Everything — hits for Marvin Gaye with Kim Weston and Diana Ross respectively — and even The Motown Song, an affectionate, but not very accurate tip of the hat at 

Hitsville USA, on which he is accompanied by the Temptations. Other albums of note in brief: The Mock Turtles, currently enjoying a hit single on the Siren label, have their early work collected together by former label Imaginary on '87-'89 —The Singles. Following disappointing sales for Chesney Hawkes' debut album, Chrysalis is re-sleeving the record to 
Hawkes and less to Buddy's Song, the film flop to which it forms the soundtrack. Ironically this is happening at a time when the film is going back on the circuit, to cash in on the youngster's celebrity. Sales will take off anyway, with the album now confirmed for 30 TV advertising slots in every ITV region. Catalogue number remains unchanged. 
NEW JACK CITY. Original 

Soundtrack. Giant/Reprise 7599244091. Catholic collection of contemporary black music specially recorded for the controversial film includes the Troop's superior medley of the O'Jays hit For The Love Of Money and Stevie Wonder's Living For The City, with rap by Queen Latifah, Danny Madden's nearly-hit Facts Of Life and Johnny Gill proving his superior skills as a balladeer on I'm Still Waiting. 
Singles 
The singles chart is never without its complement of hits that failed first time around. The problem is that reissues, whether remixed or not, take up valuable chart space and prevent other records becoming hits. Those records, in turn, are themselves reissued and go on to deprive a future generation of new singles chart success at the 

first attempt. This week's bumper intake of graduates from the Bart Simpson school for underachievers include Epoch 90's V.L.S.I Heaven, Tcena Marie's Since Day One, Harriet's Temple Of Love and Shawn Christopher's Another Sleepless Night. The last two at least must be fancied to make signiflcant inroads this time around. Tucked unobtrusively away in this week's listings is a single that, at first glance, appears to carry a 

Credited to Tevin Campbell (yes, that really is how he spells his name) the track entitled Round And Round is taken from Prince's Graffiti Bridge album. Prince wrote the track, and Tevin — a precociously talented 13 year old — guested on vocals. Four years ago, reggae star Frankie Paul announced his arrival by releasing no fewer than 20 singles in a calendar year. But he seems to be picking up the beat again; this week he issues three singles simultaneously, all on different labels. Alan Jones 
MADONNA: Rescue Me. Sire W 0024. Madonna moves uptempo with a rhythmically apposite dancefloor contender which will shine at retail too. Her consistency is awesome. Alan Jones 

While the mainstream charts delight to the sounds of James and The Wonderstuff, hun- dreds of others are waiting in the wings. There are some cracking re- leases biting at the toes of the big boys. Doors/Sixties fever has grip- ped the likes of exuberant Liverpudlians Barbel, whose Inferno EP on Imaginary is a must, and Candlestick Park (formerly The Waltones) who light up a dull day with All The Time In The World, on Midnight Music. The Frogs are, unsurpris- ingly, a French three-piece whose jaunty, rousing guitar melodies can be heard on their God Knows The World Is In- sane EP (on World Touch Rec- 
A little more restrained are The High with the charming More ... on London, In a similar mood, come new Island signings Top with She's Got All The World, whUe stars-in-the-raaking Rain debut on Columbia with the early REM-styled Lemonstone Desired. Worth catching live, 
Others to keep an eye on are indie-dancers Paul Luke Pepper with A Different Story on Box 52, The Wolfgang Press with Time on 4AD, and a bizarre EP from Atlantic's Lemonheads which includes covers of Gonna Get Along Without You Now and Step By Step. Also out is a new single, Oh Yes, by Paris Angels on Sheer Joy, Here I Stand by A&M's Milltown Brothers and the return of Hurrah! with That Dream's Over Now, on Kitchenware. 

THE ORIGIN: The Origin. Hut Records (through Rough Trade). Debut album from the effusive Califomian guitar band that graced us with the irresistible Growing Old single. Faith in this lot seems certain to be rewarded. Nick Robinson 
\lE!SSUES~ ■ 

BOBBY 
in 

BLAND 

terms of Classic Experience Nine, but I think that there are other avenues we can pur- sue and other markets by util- ising EMI's catalogue," he 

This week the richness of Ace' repertoire is on display. From Laurie comes a nifty pairing of the first album from Dion And The Belmonts and Dion Presenting . . . /Runaround Sue. (CDCH 966). Even better is Allen Toussaint's From A Whisper To A Scream (CDKENM 036) on which New Orlean's foremost songwriter and producer of the Sixties steps into the limelight to showcase his unique branch of mellow funk. Essential listen- ing-   From Stax there is the down home funk of Rufus Thomas (Do The Funky Chicken, CDSXE 036) and the hard- edged blues of Albert King who is featured on the twofer (I'll Play The Blues For You/Lovejoy, CDSXD 969). Another twofer is Millie Jackson's aptly titled Live And Outrageous/Live And Un- censored (CpSEW2 038). Eve 
James Limit (CDCH 310) on which the legendary Southern soulster is heard in fine form. 

to be surrounded by increas- ingly sophisticated and formal orchestrations. It starts with down home blues and ends with citified soul where mel- ancholy and resignation in- trude upon the simplicity of strutting one's stuff. Wonder- ful. Phil Hardy 
lOASSICAL 

BOBBY BLAND: The Blues Years (Ace CDCHD 302). This shows Bland developing from an average bluesman into an accomplished soulster, not by forsaking his roots, but by allowing his majestic voice 

.Classic Experience I and II |have, to date, sold a total of 1m 'copies. It is ample demonstra- tion that although it may not have the high profile of Nigel Kennedy, well-exploited back catalogue is commercially just as important. At the end of April, Classi- cal Experience HI comes into the shops. It follows the same successful formula, with 33 tracks of popular classics from EMI archives offered in a double CD pack with a rrp of £14.99. Barry McCann, general manager, marketing, Stra- tegic Marketing Division, EMI, has confirmed that EMI is expecting similar sales fig- ures within a year. He is spending about the same — £300,000 — on the nationwide TV-campaign as was commit- ted to the first two. He believes it» is a concept that will run and run. "I don't think that we can think in 

Various: From the Salon Of The Princesse de Polignac. Three chamber operas. El Retablo de Maese Pedro by Manuel de Falla; Les Mehleurs d'Orphee by Darius Milhaud; Renard by Igor Stravinsky. Matrix En- semble, conducted by Rob- ert Ziegler. ASV CD DCA 758. Specialist but interesting collection of three entertain- ing twentieth century short operas all patronised by the Princesse —- Winnarette Singer, the sewing machine heiress. Excellent young Brit- ish singers including Adrian Thompson, Matthew Best, Malcolm Walker, and Anna Steiger. Nicolas Soames 
[DANCE 
Credited last July to its cre- ator, Mike "Hitman" Wilson, the now chunkily pounding at- tractive soulful Shawn Chris- topher Another Sleepless Night (Arista 614 186) could be this week's big reissued (and remixed) floorfiller. Check also: DJ Pierre Come Fly With Me (Jive Chicago JIVE T269), sparsely remixed girl-cooed breezy house; The Ragga Twins Wipe The Needle (Remix) (Shut Up And Dance SUAD 12R, via P), reis- sued and remixed frantic ragga bleep; Rum And Black ESQ (Shut Up And Dance SUAD 13, via P), Wimoweh yodel prodded percussive bleeper; The Underground Solution featuring Jasmine 

Luv Dancing' (Remix) (Ten Records TENX 374), jazz funky simple bass chugger; Joey Negro Above & Beyond EP (Z Records ZEDEP 002, via RT), jazz funk tinged slick New York style UK six track- er; Redhead Kingpin and the FBI Get It Together (Ten Records TENX 361), chugging new jack swing; Ice-T New Jack Hustler (GiantAVB W0013T), foul mouthed angiy rap; Incognito Inside Life (Talkin Loud TLKX 7. via F) jazzy gospel-ish sweet swayer: Awesome 3 Possessed (Ob- sessed) (A&M:PM AMY 734), Manchester raver coupled with a cover of Final Cut W/True Faith's Take Me Away; The Love-In Goo Goo Barabajagal (From A Whisper To A Scream WTST 6, via F), girl cooed sombre slow jiggly Donovan revival, warmer than a monotonous dull droning rival version. P.U.M.P. Barabajagal (Love Is Hot) (Ul- timate TOPP 002T). S.I.N. featuring Claudja Barry Good Time (Pulse-8 12 LOSE 5, via TRC/BMG), monotonously janty mini- malist disco; Doug Lazy H.O.U.S.E. (Atlantic A7720T), brightly remixed hip house rap: Gunshot Crime Story (Vinyl Solution STORM 24, via SRD), churning murky rap; Friends Of Matthew Out There (Pulse-8 12 LOSE 8, via TRC/BMG), attractive ethereal choirboy cooed thrumming electro. 
to.twaj/.w.m'eai 
BAND OF GYPSIES: Travels In Hyper Reality. Pulse-8 12 LOSE 6, via TRC/ BMG. Fascinating fusion of Adamski, Gypsy Kings, Greek and bleep, both radio and rave friendly! James Hamilton 
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10 Roiling out^^ 14 The Stones head release listings 
it's a Secret 17 Divining Rod 20 Bee Gees hit a Stewart's Big return playlist high note to the album chart 

Snap shot Mega Mix captures the dance charts 
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CHART FOCUS 
Chesney Hawkes remains at the top of the singles chart for a second week, but James are eating away at his lead, and could well challenge his supremacy next week. Rod Stewart holds at number three, but both he and Roxette — who inch up a notch to number four with Joyride — are actually beginning to lose ground, and pose no threat. Ditto the Pet Shop Boys whose medley of 

I 

Black Box are more fortunate. Strike It Up is the fifth hit off their introductory album Dreamland, but still makes quite an impact, bowing in at number 26. Over on the album chart, Eurythmics' Greatest Hits has another bumper week, its sales still proving more than a match for the rest of the top five added together. The Doors film soundtrack makes its expected high debut at number 11, while Nigel 

by U2 
this week's chartUSnap! 
no^Xft^numbefl^Last66 Inumber 55^0 n^Sbe "i58 this 
inThe TopVo for the fireUim"5 Ideep trouble is Rick Astley,' since 12 March 1988. whose stringof eight 

respectable number 4C 

ANALYSIS 

T=SL 
HITS BY UK SIGNED ARTISTS 

SINGLES in the US 

W±r— On the face of it. 

msh 

Dennis, for instance. She has now enjoyed three US Top 10 

SALES 
Index of unit Last This % diff This week last year sales. 100=weekly week VV66k % diff average in 1990 Albums 85 99 + 16 +18 Singles 103 103 -1 +1 Music Video 82 96 + 17 +60 
SHARE OF ALBUMS MARKET BY CHART POSITION 

2 n—■~rT~x 

75% ,00% 

MUSIC WEEK 
IVOR NOVELLO 

AWARDS SUPPLEMENT 
ATTENTION PUBLISHERS: 

Don't miss this special awards supplement in Music 
Week — 4th May issue — featuring the 1990 
Ivor Novello Award winners. With a full line up 
of the successful publishers, songwriters and artists 
— bonus distribution to everyone attending the 
awards. 
Ring Hugo Fleischmann on 071-583 9199 to adver- 
tise your involvement in UK publishing. 

Biusicweek 
 For everyone in the business of music   
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PIAYUST CiiaitT 
THE OFFICIAL amsfcweek CHART 

lii fa h i 

'et Shop Boys WHERE THE STREETS HAVE NO NAME 

a Scritti Politti/Shabba Ranks SHE'S A WOMAN 
ke& The Mechanic n Rick Astley MOVE Rl( 

30 INXS BY MY SIDE a OMD SAILING ON THE SEVEN SEAS THIS THING CALLED LOVE 

ce feat Candi Staton VC ison Moyet IT WONT BE LO 

a The Mock Turtles 

avolta/Newton-John GREASE 

st Celine Dion WHERE DC 

v LLCoolJ AROUND THE WAY GIRL 

isannaHoffs MY SIDE OF 

US TOP 30 SINGLES 
. COMING OUT OF THE DARK. Gloria Estofan 2* - I'VE BEEN THINKING ABOUT YOU, Londonbeat 3* YOU'RE IN LOVE, Wilson Phillips 4* HOLD YOU TIGHT, Tara Kemp 5* SADENESS PARTI, Enigma 6 2 ONE MORE TRY. TimmyT. n 7* it BABY BABY, Amy Grant ^ 8 , SIGNS. Tesla 9 , THIS HOUSE, Tracie Spencer 10* , IESHA, Another Bad Crew 11* i RICO SUAVE. Gerardo Interscopa 12* i JOYRIDE, Roxette 13 ■ SOMEDAY, Mariah Carey 14 i: . ROUND AND ROUND, Tevin Campbell 15 i; ! I'LL BE BY YOUR SIDE. StevieB 16* ,■ i (Ml CRY FOR HELP. Rick Astley 17 i. . MERCY MERCY ME, Robert Palmer 18 ! i GET HERE, Oleta Adams 19* 2. i 1 LIKE THE WAY (THE KISSING GAME), Hi-F.ve 20* 2i r [ukJ TOUCH ME [Ml NIGHT LONG). Cathy Dennis 21* 3. . HERE WE GO, C&CMus.c Factory 22 a STAR SPANGLED BANNER, Whitney Houston Arista 23* a JUST THE WAY IT IS, BABY, The Rembrandts Atm 24* ■ 1 TOUCH MYSELF. Divinyls 25* ■ VOICES THAT CARE, Voices That Care 26* ■ [Ml RHYTHM OF MY HEART, Rod Stewart 

28 i RESCUE ME, Madonna 29 r . ALL THE MAN THAT 1 NEED, Whitney Houston 30 z i WHERE DOES MY HEART BEAT, Celine Dion  Egic 
US TOP 30 ALBUMS 

2 GONNA MAKE YOU SWEAT, C& 
- SHAKE YOUR MONEY MAKER, The Bl: 
t TO THE EXTREME, Va « HEART SHAPED WORLD. Ch 

i I'M YOUR BABY TONIGHT, Whitney Houst io PLEASE HAMMER PONT HURT 'EM, M.C it THE DOORS (OST), The Doors it SOME PEOPLE'S UVES, Bette M 13* » MCMXCA.D.. Enigma 
12 FIVE MAN ACOUSTICAL JAM, Tesla 16* 27 OUT OF TIME, R.t i« THE IMMACULATE COLLECTION. Madoi 7 THE SIMPSONS SING THE BLUES. The Si 
n THE RAZORS EDGE, AODC a MAMA SAID KNOCK YOU OUT, LL 
n THE FUTURE. Guv 

25* a COOUN'AT TWE PLAYGROUND, Another Bad Creation tt RHYTHM OF THE SAINTS, Paul Simo. 

JUST PUBLISHED! 
The most comprehensive up to dote guide to who's who in the UK music industry. More than 350 pages and 8,000 entries covering record companies, music publishers, distribution, media, pressing, recording studios, promoters, venues, lawyers, merchandisers, booking agents ... in fact everyone in the business of music. 
This essential reference book includes names, addresses, phone and fax numbers and key personnel conveniently organised for ease of use. 
At only E25+E2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 

To order your copy of the music industry's favourite desk accessory please complete the coupon below and return to Music Week Directory 91, CPL, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Telephone: 081 640 8142 Fax: 081 648 4873 

To pay by credit card en ter details below 
□ Visa □ American Express □ Diners Club 
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TOP30 MUSIC VIDEO TOP IB 

VIDEO THE OFFICIAL Smskweek CHART 
1 5 JcSwrnnningtime Cafno' 1 ! | Caw'^unning time Qafnol | 6 | c- 
T EURYTHMICS: Greatest Hits BMG Video j fj QJJ MARC BOLAN & T. REX: Born To Boogie^ PMI •5 , , THE RESCUERS Walt Disney 1 Children's/1 hr 14min D240642 
2, 3 DEBORAH HARRY/BLONDIE: Very Best Of ^salis -J y 16 4S LUCIANO PAVAROTTI Music ClubA/ideoCcH 9 rm ROADHOUSE Warner Home Video ^ yaJ Action/1 hr 49min PES 99704 
3, j, PAVAR0TT1/D0MING0/CARRERAS PolyGram Video jg,, 5 THIN LIZZYj^Dedication-Very Best Of PolyGram Video O nm THE ROCKY HORROR PICTURE SHOW Foxvid 3 UflU Musical/1 hr35min 1424 50 
4 3 ,s MADONNA: The Immaculate Collection^WMV ] g GENESIS: A History Vir^m fl , ROSEMARY CONLEY'S WHOLE... BBC 4 Special Interesl/lhr BBCV4467 
C , e STATUS QUO: The AnniversaryCastle Music Picture Ofl,„ , SKID ROW: Oh Say Can You Scream WMV J2 5 CompTlation/1hr20min CMP6029 ^■u,( 5 Live/lhMOmin 7567601793 C . 2 BACK TO THE FUTURE PART II CIC 3 Comedy/1hr44min VHR1397 
6^2) CLIFF RICHARD; Rock In Australia Music Club/™ 21033 DEBBIE GiBSON: Live Around The WoddrWMV g ggj EURYTHMICS: Greatest Hits BMG

7
V

g
i
1
d

0
e

1° 
7 . 0 MADONNA: Justify My Love/MTV Vogue WMV 99 „ ,, CLIFF RICHARD: From A Distance PMI ' 6 Video Single/12min 7699382253 " Live/2hr4min MVB991247 3 j 2 2 LICENCE TO KILL Warner Home Video 
SJ , . INXS: Greatest Video Hits I'SO-'SO) PolyGram Video OQ., „ DANIEL O'DONNELL: Thoughts Of Home Telstar 0 5 5 CompilationChr CFM2572 12 Compilalion/52min TVE1007 0 . „ PRETTY WOMAN Touchstone O Comedy/1 hr55min 0410272 
QHWI] VIXEN: Revved Up! PMI 04,, , R.E.M.: Tourfilm WMV 3 UaU Compilation/38mrn MVP9912503 " 2 Live/lhr25rTiin 7699381843 Q 8 2. LADY AND THE TRAMP Walt Disney 3 Children's Cartoon5/1hrl3min D205822 

1 fl PRfll PHIL COLLINS: At Perkins Palace Music Club/PMI OK,, a CLIFF RICHARD/SHADOWS: Thank... Music Club/PMI " U bad Live/55min MC2059 ^3" 4 Live/53min MC2012 ran 5 2 GULF WAR-THE COMPLETE STORY Video Collection 1 u Documentary/2hr VHR6150 
11. „ PHIL COLLINS: Seriously Live... MCEG Virgin Vision 9fi COUNTRY'S GREATEST HITS Telstar -SI , 2 UNDER THE SEA Walt Disney Children's/24mjn 0209082 
19, 7, ELTON JOHN: The Very Best PolyGram Video 9fi BfB JEAN MICHEL JARRE: China Concerts PolyGramVideo a^S 21 Cpmpilation/lhr30min ' CFM2756 UiUI Uve/lhr20min 'cFMOSya i 9 „ 2 LIZZIE & JOGGY BEAR Video Collection l£- Special Inieres1/55min VC1186 
iO , ,MC HAMMER: Please Don't Hurt'em PMI 9Q.. 2 NEW KIDS ON THE BLOCK: Step By Step SMV 7 3 Compilation/1 hr MVP9912663 " 2 Compilation/65min 49869 2 -JO „ , DEBORAH HARRY &BL0NDIE: Very... Chrysalis 13 Music/1 hr20min CVHS5040 
1A,r „ TINA TURNER: Live From Barcelona PolyGramVideo 90,, . DANIEL O'DONNELL: TV Favourites Ritz HT'S " Live/lhr30min CFM2842 4 Compilaliony52min RITZ0002 14 is 31 PAVAROTTl/pOMINGO/CARRERAS PolyGram Vid 
IE,, ^ DANIEL O'DONNELL: An Evening With Ritz qin,„ , RED HOT CHILI PEPPERS: Positive... PMI H313 20 Compilation/1hr39min RITZV0008 ":IU'0 2 Compilation/30min MVR 9900923 ■ac.. 3 RABCNESBITT: Drink/Offski/Holiday BBC !3 Comedy/1 hr26min BBCV4485 

WELCOME TO THE PARTY! 
Hollywood Records and Sony Music Operations 

announce their new distribution arrangement 

Released April 1 5th 
Confirmed TVs: 

Disney Club April 7th 
Going Live April 13th 

Thesr first release is the debut single by 

PARTI 

7" (HWD103) 
12" (HWD103T) 
CD (HWD103CD) 
Cassette (HWD103C) 

/ from Sony Telesales (0296) 395 151 
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TOF 75 ARTIST ALBUMS TOP 20 6APRIL 1991 

COMPILATIONS THE OFFICIAL ftwskweek CHART 
1 S | (Producer) ^beUCassen. .Dis.ribmo,. | S | Artht (Producer) lab6"C0! isette (Distributor) ll| 

| « | Artists Label/Cassette (Dlstnbutor) 
n , 2 GREATEST HITS ★ RCAPK7«56IBMGI U 1 1 PD74856/PL 74856 OQ pn"! EARTH INFERNO Eeggr O a bay Ri,|ds 0( The Nephilim IF.O.T.N JJacEsonl its Banquet 8EGC120fW) ^ tMOW THAT'S WHAT 1 H CALL MUSIC 19 IEI. 13 Various EMI/VirgiiVPotyGfam TCNOW19/CONOW19/NOW19 A WGABOND HEART 0 Wamef BnXnefSWX408C/7599265982(W) a RbdSlewartlSlewsrt/Eifmidi/Hom/leonart/Wartinket/Perryl iVX408 40raSumsSepu,a > 

Q , , OUT OF TIME# Warner BrotheraWX404C(Wl ^ R.E.M.(Unyfi.E.M.I ;59826496W/X4(I4 /ll „ , SOUL DESTRUCTION ^ 8 The Almighty (Taylor) Polydor 8479614(F) 1 8479612/8479611 1 o , THIN ICE-THE FIRST STEP Telsiar(BMG) ^ 3 2 Various Telstar STAC 2500/TCD 250O/STAR 2500 n INSPECTOR MORSE •... ITVSERIES •virginvtmczifi ^ 5 6 BarrinslonPWorrnglWatol VTC02OTLP2 42 32 7 THE ESSENTIAL JOSE CARRERAS Philips4326924(F) I Q , , HARDCORE UPROAR DinoDiNMC20(P| J 2 2 Various DINCD 20/DINTV 20 
R , , AUBERGE * East West WX407CIW) ^ Orris Rea (Rea/Ketiy) 9031735807/WX 407 40 A DREAM fulfilled /J , , UNCHAINED MELODIES • TelstarSTAC2480|BMGI HF 1 7 Various TCD 2480/STAR 2480 C , THE COMPLETE PICTURE ...• ChrysalisZCHRt817(EI u Deborah Harry Sr Blondie P/ariousl CCD 1817/CHR1817 44 3, 20 ™E SINGLES COLLECTION 1984/1990 ion;)on828226ilF| 1 C c , SOFT METAL BALLADS Arcade ARC 933504 (SM) J 5 2 Various ARC 933502/ARC 933501 7 , „ USTEN WITHOUT PREJUDICE VOL 1 * 2 £p,c4672954 ismi ' 30 George Michael (Michael) 4677952/4672951 45P?1CARRYINGAT0RCH Dover ZOD 20(E) A CCD20/AOD2O A finTt THAT LOVING FEELING VOL IV Dim. IP) UbrUJ Various DINMC 18/DINCD IB/DINTV 18 
g 8 20 THE IMMACULATE COLLECTION * 5 SireWX370Ciwi dfi IS 0, |,M Y0UR BABY TONIGHT * tu Whitney Housron (Various! Arisia411039(BMG) 261039/211039 y 5 e SOUL REFLECTION © Heart & Soul 8453344 (F) 
9 11 22 ™EjVEI^Y

d
BE^0F^I™^°HN*5 RKte'm,74IFI flTrRTI HOLLYWOOD GOLDEN CLASSICS ^4 LuU JoseCarreras(Martini ' EM3lSm4P16A o , , AWESOME!! c EMITCEMTVSBIE) o 4 7 Various CDEMTV 58/EMTV 58 

A Fiction FIXHC17 (F| II U barf The Core |the Corel FIXCD17/FIXH17 AO „ „ MUSIC FROM TWIN PEAKS® WanierB.7: AngeloBada lament i/JuleeCruise/VariouslLynch/Bt 599263164/7599263162 (W) idalamenti) 7599253161 Q ,, THE LOST BOYS (OST) ★ Ailaraic78l7674(W| 31 7 28 Various 7817672/7817671 
AH ^ THE D00RS (0ST| EleVtraEKT85CIW) 49 ,3 ALL TRUE MAN® Alexander O'Heal IJimmy Jam/lewis/Various) Tabu 4658824 (SM) in . „ MISSING YOU 2-AN ALBUM OF LOVE e "LJ 8 8 Various EMI TCEMTV 57/CDEMTV 57/EMTV 57 IE) 
a 17 M 10 THE SIMPSONS SING THE BLUES • Ge>«i7S98243084|w| " 1 a. The Simpsons ILorenl 7599243082n599243081 an THE ROAD TO HELL * 4 •w ™ M Chns Rea IRea/Keilyl East West WX 317C (W) 11 PRETTY WOMAN (OST) * EMI USA TCMTL1052 IEI ' ' ,1 42 Various CDMTL1052/MTL1052 

13 6 i SPARTACUS# Produce MILKMC1 (PI Cl .. .THE INCREDIBLE SOUND MACHINE C3piiolTCEST2l39(EI J 8 '' 2 Mantronix(Mantronix) CDEST2139/EST2139 | 1 2 8 " YHINKING 0F Y0U- COIU
M

m
0o

a
DcDODTO5ODM5 

1& WICKED GAME e RepriseWX406CIWI Chris IsaaklJacobsenl 7599265132/WX406 52 „ ,8 THE BEST OF ROD STEWART *2 w< imer Brothers WX31C(W) 9260342/WX314 13 '0 ' KARAOKE PARTY 2 Tra^TOCUBMG) 
1 C , DOUBT • FoodFOODTCSIEI ' JesosJoneslEdwardsl FOODCDSffOODLPS ^9 M „ TO THE EXTREME* " Vanilla Ice IVanous) S8KSBKTC9(E) SBXCD9/SBKLP9 1 4 14 6 GREASE Polydor 8179984 If) 

A 10^ BRAHMSVI0LINC0NCERT0 EMITCNIGE3IEI 54 50 56 SOUL PROVIDER *3 Columbia 4653434 (SM) 1 rt „„n DIRTY DANCING (OST) *5 RCA (BMG) IJ""" Various BK86408/BD86408/BL 86408 ■jT THE VERY BEST OF ...• A&M 3971224/3971222/3971221 IF) ' ' JoanArmatrading Uohns/Armalrading/lillywhite/Gotlehrer/Garayl BsinareoSeUms, Poiydor 8490344 (F) . 8490342/8490341 A IKPWI PURE LOVERS VOL 3 CharmCLCl03IJS/E) 8 OliUJ Various CCD 103/CLP103 ■5 0 INNUENDO* Parlophone TCPCSD115 IE) 10 Queen (Queen/Richards) CDPCSD115IPCSD115 EC PFWH WHEN YOU'RE A BOY 30 UiJ Susanna Hods (Leonard) CO!Um4b67207»Sl A 1 7 pwn HAPPY DAZE VOL 2 Island ICTTV3 IF) 1 1 BUI Various CIOTV 3/ILPTV 3 
19 17 16 GREATEST HITS 1977-1990 « Epic46754i4|SM| 5:7 RUNAWAY HORSES * 42 ■" Belinda CadislelNowelsl Virgin TCV 2599(F) COV 2599/V 2599 18 '7 2 EVERYBODY DANCE NOW Coiumto 46M5M(SM| 
7(\ „„ THE STORY OF THE CLASH® Columbia 4602444 (SMI '■u The Clash (Variorrsl 4602442/4602441 CO al PEGGY SUICIDE •JO 4 Julian Cope ISkinnerl Island ICT 9977(F) CID9977/1LPSD9977 1Q c , DONT STOP...DOOWOP! Telstar STAC 2485 (8MG) l3'5 3 Various TCD2485/STAR2485 
71 .INTO THE LIGHT Epic 4677824 (Cl ^11 Gloria Estefan (Estefan/Casas/Osmalo) 4677822/4677821 59 55 25 R0CKING ALL OVER THE YEARS ★ 2 Vertigo 8467974(F) •jn^TOPGUNIOST) *2 Columbia 4070296 (SM) £.U US various CD70296^0296 
77 ,a a EXtELO ZTTZTT6C1WI ' 808Slate(808Slalel 9031737752OTT6D cn „ NO MORE GAMES/THE REMIX ALBUN lb " Hew Kids On The Block [no credit! 1 Columbia 4674944 (SM) 4674942/4674941 yo IN CONCERT *4 Decca4304334/4304332|fl Luciano Pavaroni/Placido Domingo/Jose Carreras (Raebum) 4304331 KIP^ITHELAW Atlantic 7567821954 (W) » 7567821952/7567821951 A ARTISTS A-Z 1 a 9/1 Pm HIGH CIVILIZATION WamerBrolhorsWXWCIW) Bee Gees (Gibb/GibWGibbl 75992653024VX417 OC „ THE WHITE ROOM® KLF Communications JAMSMC COS IRTI 

K9 1, « VIVALDI FOUR SEASONS * 2 Nigel Kennedy/ECO (Keener) K9 PR"! TRICK OR TREAT 
EMI TCNIGE 2(E) A CDNIGE 2/NIGE 2 A 

ThelCLF.(TheK.LF.) JAMSC0006/JAMSLPM6 20 1a 3 CIRCLE OF ONE o fomaoa8427444(f| Paul Brady IKatT/lane/Brady) CA „ KILL UNCLE 0 4 Mornsseyllenger/Winsianlcyl LET'S GET IT STARTED 
HMVTCCSD 3789(E) 

97 THE VERY BEST OF THE BEE GEES * PolydorS473394(F) £.1 
98 SERIOUS HITS-LIVE! * 3 VirginPCMCXKFl £.0 41 PhBColhnslCollins/Colbyl PCCDXKPCLPI 06 44 3

slinky uu 44 3 The Milltown Brothers IMceganl 
DJEST 2140,fST ^MO A 

A&M 3953464 (R 3953462/3953461 MB ^ 4 
29 23 8 

DEDICATON--BEST0F™NLIZZY Vertigo8481924(0 07 THF COLLECTfON * 2 Barry White IVariousI Mercury BWTVCKR EScVoriU. ' i 
90 .nMCMXCA.D,® Virgin International MCV1R11F| n2" 30 16 Enigma (Enigma! CDViR 1/lPVIR 1 01 TIME'S UP Epic4669204(SMI 

08 13 .. CHOKE * UO « 22 The Beautiful South IHedgcsl 
CQ YOUNG GODS 

Go! Discs 8282334(F) 8282332/8282331 ii£=i 
^ ' 25 8 Uving Colour (Stasiuml 4669202/4669201 09 „ „ PILLS'N'THRILLS AND BELLYACHES* Factoiy fact 320c (pi Happy Mondays lOaienfoid/Osbornel FACT 320COJFAa 320 

65 6 LitlieAogelslBarton/Paull 
70 THE SOUL CAGES© 13 ,0 Sling IPadghanVSlingl H

i 

00 - PLEASE HAMMER DONT HURT'EM* Capitol TCEST 2120 IE) «3'J 19 37 MC Hammer IMC Hammer/EariylPilol) CDEST212(WST2120 71 67 ,8 STARRY NIGHT® COlUm46a7284M7(2W1 .3 . Zii 
3, 6FREE0 RCA PK 74896 (BMGI 31 b RicEAslieyISlerenson/Astley) PD74896PL74896 79 a. c 30 SOMETHING RoughTradeR2( !e- w 6 Carter-TheUnstoppabieSexMachmelSexMacnne 3112704/R 20112702 (RT) /Painter) R 20112701 1 : i lilF"v 

a ORrT3"3 HISTORY REVISITED-THE REMIXESPatiophoneTCPCS 7349 (El A JDUail Ta'ETalEifriese-Greene) CDPCS7349/PCS7349 70 „ .NIGHT RIDE HOME GodenGEFC 243021BMGI **' Joni Mitchell IXIein] GEFD24302/GEF 24302 1 
JOHN'E"0"   ' WMtTE, B"rY  6J 

OK „ LOOK SHARP! * EMITCEMC3557IEI 33 " Roxetle (Ofwerman/Moseleyl 7910932SMC3557 74 £3 0NI-Y yesterday * 3 A&M AMC1990 (R ^ 1 _     
07 THE BEST OF FREE-AU RIGHT NOW0 lsiaodiCnv2lFl J' " 6 FrcelFree'JohrdXelly/StevensI CIDTV2/ILPTV2 74 (jg WORLD POWEfi® Arista 410682 (BMG) 1 260682/210582 1 
08 •, „ X * Mercury 8466684 If) INXS(Thomasl 8466632W66681 74 PHANTOM OF THE OPERA *3 Really Useful POLHC 33 (f| 62,38 OnginalCastlUoydWeubetl POLH33m)DV9 
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TOP 40 
CLASSICAL ALBUMS 

DISTRIBUTION: 
flWDBE SINGLES' 

1 i N^VALDI: FOUR SEASONS CD CDNIGE 2/MC-TCN16E 2 IEI 1 1 ' H?pp?Monaavs FacloryFAC3127(FAC3l2HPI 4 , „ Pias 'N- THRILLS & BELLYACHES ^ The Happy Mondays Factory FACT 320 (PI 
5"™ ' K™n"§ED!SEEio,?ORLD 0 L td 1 d TP 2 2 ORCRESTRA^d CD-4308382/MC-430W84IF 2 Rumour RUMAtT, 25 IP) 6 ' =?e0r.frOuSffisex.., Rourrh Trade R 20,12701 (RTI Q MENDELSSOHN/BRUCH/SCHUBERT HMV 0 1 Nigel Kennedy/J Tate/ECO CD:CDC7473292/MC:EL7496634(E» 7 s 5 THEJEA^FWMONA 

4 4 Barbirolli/LSO/Du Pre CD:CDC7473292/MC:TCASD6555|E> 4 ' '^,^WITHKNWESVi„ylSo,u1ionSTORM26R|STORM25„SRD. 0 , ^ NOWHERE 
D s 0 Barcnboim/PDO/J Ou Pro CD:MK76529/MC:4076529(SM) 5 ' 3 DigitaFunSftiround Big Life BLR 40(D(RT} 0 „ 2 RHYTHM OF LOVE PWLHFtaiPi 
U 7 Herbert Von KarajarVBPO CD;4000282/MC:33020191F) 6 a 3 TODAY FOREVER (EP, Crealio„,(CRE100W) 10"™ ' ™Elo™RMesROSES SilvertoneORELP502IPI / » MarkErmler/ROHO CD:ROH003/MC:ROHMC003(CON) ^ ' ' ThelharJiura'3 Silualion Two SIT 76(0 IRTI 

COUNTRY ALBUMS Q VIVALDI: FOUR SEASONS t'Oisoaulvre 0 ,# Christopher Hogwood/AAM CD:4101262/MC:4101264(E) 8"™ ' Chawrhouse Dedicated STONE 003(T1 (RT) 0 ii PUCCINI:MADAMEBUTTERFLY(H'GHUGHTS)^^^ 0 , 2 BACK BY DOPE DEMAND i t Base 7RUF6X (RUFF 6X1 (RTI 1 SWEET DREAMS MCA MCGC 6003(F) ■ Patsy Cline DMGC6003/MCG6003 1Q PUCCINI: LA BOHEME CD-4212452/MC KCETS?^) in»™ i FWD ,EM FOOL 'EM FORGET 'EM IU»™ i s Express Rhythm King SEXY 02{TIIRT) 2 2 NECK AND NECK ^ CBS 4674354(C) -j -j s ALBINONIj^ADAGIO/PACHELBEL: CANON Deu^che^Gramm^hon 11 ■3&m|k
S0ME PWL PWLCD 75 (Pi 3 4 THE LAST WALTZ R^mDOOS^iTZLp''181 

10 BEETHOVEN: SYMPHONY NO 5 Deutsche Grammophon " Herbert Von Karajan/BPO CD:4139322 (F) 12 ,1 3 BLINDFOLD (EP) AnXiousANXm27 (PI ^ 3 FROM THE HEART Te'starSTAC^T^MG) 10 . SIBEUUS: SYMPHONY NO. SA^IOUN CONCERTO HMVReflexe 10 1 Nigel Kennedy/S Rattle/CBSO CO:7497172/MC:497174(E) 13 " 3 TODY (ALL OVER THE WORLD) RumourRUMA(T|29(pl 5 6 Daniefcmonnell rItoOIoSriTZLpS ^ ELGAR^CELLO CONCERTO CD-4163542/MC 4163544fp) 14 " FmWco. Network NWK,T120 (P) fi , DON'T FORGET TO REMEMBER Ritz RITZLC 0043 (PTB) u Daniel O'Donnell RITZCD105/RIT2LP0043 10is ESSENTIAL HIGHLIGHTS OF SWANUKE^^^^ R^IOpera House 15 '"?h^L:FETERNAL KLF Communications KLF 005(X) (RT) 7 THOUGHTS OF HOME Telstar STAC 2372 (BMG) ' Daniel O'Donnell TCD 2372/STAR 2372 -j g s MUSIC FEA'HJRED ON THE SOUTH BA^KSH^Wc ^g^Gimell 16 -HBITT§Rn
0FFWITH0UTY0U Li5sonDOLE(Q)t9(P) 3 « NOreNCES ^CIDEST^f&Esf2136 17 SIBELIUS: VIOUN CONCERTO IN D MINOR BIS 1/ * Osmo Vanska/LHSO CD:BISCD 500 ICON) 17 M 1 foPnCE Vinyl Solution-(STORM 221 (SRD) g , FAVOURITES ^ RrttRimCOOSJIPTg 

10 B Herbert Von KarajarVBPO CD:4133221/MC:4133224|F) 18 « - NlLdUSmR0ToELEnV,SION Chapter22 (12]CHAP4B(RE) in . THE MYSTERY OF LIFE Mercury 8480514 (F) ,u 1 Johnny Cash 8480512/8480511 10 n ESSENTIAL hMGHUGHTS OF NUTCMCKER ^ R^jampera House 10 1S 2 MIX BACK IN TIME BMP SKMIX) 20 (PI 11 „ PUT YOURSELF IN MY SHOES RCA PK 90544 (BMG) 1 1 " Clint Black PD 90544/PL 90544 90 LLOYD WEBER: REQUIEM HMV 21 Domingo/Bnghlman/Maazel CD:CDC7471462/MC:TCALW 1 (E) 20 " a RMR A STAR TO FALL Ho|lvvvoodHWD2m(p) 12" ™0?VDS0P
1
DAN,ELO'DONNELL RWteR^LC0031>OT 21 „ MONTEVERDI: VESPRO DELLA BEAT A 21"™ ' FUNJIY FUNK FUNK (NWKT231IPI ■J 3 1S TRUELOVE RCApDK905SpL90538 

22 13 BERNSTEIN^BERLIN; BEETHOVEN... ^ D^che^Grammophon 22 " <cS3eR"DY Profile PROF(D 330 IP) 14" KathyMattea0RIES MerC846877l8468771 90 BEETHOVEN: MISSASOLENNIS IN D MAJOR Deutsche Grammopho ^0 » John Eliot Gardiner/EBS CD;4297792/MC:4297794 (F) 23 M , THE INGREDIENTS EP ^ | ^ (t2CHAP47l|flEI 
24 a MOZART^IANO CONCERTO INC 24 " 3^aNGSINLIFE China WOKfTI 2001 (P, 16 ,t COPPERHEAD ROAD MCAMCF^Z^in 
25 « TCHAIKOVSKY; 1812 OVERTURE CD SSSMC-S^IFI 25 " 3 CteoGivlThiey2HM StressSSIT) 3(SPI 1 7 M LONE STAR STATE OF MIND MCA MCFC 3364 (BMG) ,f 20 Nanci Griffith DMCF3364/MCF3364 9C PROKOREV: PETER AND THE WOLF Deutsche Grammophon tO 30 Claudio Abbado/Sting/COOE CD:4293962/MC;42939&4 (F) 26"™ - ^ Hul-IHUnSKRT) 13 SHADOWLAND Warner B^smi7K(W) 
97 ,t RACHMANINOV: PIANO CONCERTO NO 2 Decca » VAshkenazy/HaitinWCOA CD:4144752/MC:4144754(F) 27 " 3 ™AM n?0ul HAVE T0 00 PWLPWLm72IP| 10 EXITO MCA MCFC 3379 (BMG) 1 O ' Steve Earle And The Dukes MCFCD 3379/NCF 3379 90 . VIVALDI: FOUR SEASONS Philips tO " Federico Agostini/I Musici CD:4268472/MC:4268474 |F) 28 -»RETRY Dinoll21TlMT 1 (P) 7n ONE FAIR SUMMER EVENING MCA MCFC 3435 (F) " Nanci Griffith DMCF3435'MCF3435 29 » Qwles^DutoMMSO/Te^Kanfwa CD:4214402/MC:42144I04C(R S i 1 I II FOLK/ROOTS 3Q MOZ^HORN CONCERTO 4102841/4102^1?) 30"™ ' Ne^GAlYGiGD?sO?nOUT Che let22n2)CHAP52 IREI 91 MOZART: REQUIEM Decca 01 * Christopher Hogwood/AAM CD:4117122/MC:4117124(F) 31 ^ 3 UNDER SIEGE ^ ^ R024246(p| 1 , THE RHYTHM OF THE SAINTS Warner Brothers WX340C(W) ■ Paul Simon WX 340CD/WX 340 02 NEWYEARSCONCERTFROM VIENNA Deutsche^ramm^hon 32 „ a^GlC Ima mary MIRAGE U271TI1APD 2 3 WATERMARK WEAWX274C(W) 
33 « G^e^Si^ClS>,SABUTTERFLY Deutsche^Grammophon 33 ° 3 N-fctlposse D-Zone-DANCE 007ISRDI 3 2 GRACELAND WarnerBrothers^WCiIW) 
34 33 QA^^l^El^LQ,^^r^

BACH/PURCEL0o^3go^MCr-42939M (F) 34 23 a Jiy"'AB0UT Y0UR B0DY Big Life BLR 37ITIIRT) 4 ' JohnUe HookerS Friends Sl'ratECD mSorIjsS 9C CHOPIN: PIANO CONCERTOS NOS1 & 2 Sony Classical 00 • Zubin Mehta/IP/M Perahia CD:SK44922/MC;ST 44922 (SM) 35 -7ALLJOGETHERNOW Produce MILK 10317} IP) C ONCE IN A LIFETIME - LIVE ChrysalisZCHRteOSIE) 3 ' Bunnq CCD ISOSiCHR 1695 9C A VENETIAN CORONATION 1595 Virgin Classics • Gabrieli Consort & Players CD;VC 791 n02/MC;VC 7911104 36 t. 7TMGBMn^eSWHEN Creation CREO 850} IP, C ROOM TO ROAM Ensign ZCHEN16 (El " ' TheWaterbovs CCDt6(CHEN16 3y ORFF^CARMINABURANA cd.CDC7540542/MCEL7540544E(E| 37"™ 1 fflEtST0RY Vinyl Solution - (STORM 24) (SRDJ 7 , FISHERMAN'S BLUES Ensign ZCHEN 5 (El ' TheWaterbovs CC01589(CHEN5 90 BRUCKNER: SYMPHONY NO 3 Philips «3o - Bernard HaitinWVPO CD;4224112(F) 38 » » S!JleNGRISE Creation - (CREO 980 ,P| 8 1 RunrioCHL'GHT Ch^SCCD2™CHB,t7'f3 9Q „ VAUGHAN WILLIAMS CONCERT Arao '53 23 Neville Marriner/ASMF CD:4145952/MC;K2RC696rF) 39 - .«»HOUT Outer Rhythm - IMMAN 30 ,RT) q ..ANAM RCA PK 7476216MG) •P Clannad pn74767/pi 74762 
40 =• KKE,R„ia

R
n
ESURRECTI0N CD^PCD^MC^'SfsW 40r.3K„^AY Silvertone ORE 24 (P) 1(1 „ HELL'SDITCH PogueMahoneWX366C(W) ^ ThePooues WX 366CDrWX 366 * ©CIN. Compiled by Gallup t © CIN. Compiled by Spotlight Research Irom Gallup dala (torn mdependem shops 

DISTRIBUTION: INDIE ALBUMS' 
1 , HARDCORE UPROAR 

my deloght 

new single 
12 Cherry 116 
OUT NOW 

distributed by pinnacle orpington kent 
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TOP 60 DANCE SlILES 

THE OFFiCIAL imsfcweek CHART 
1 3 i Title, (Distributor) 111 Artist (Dtet^biltol 111 ! t,,| (Distrfbitor) 

WICKEDEST SOUWD Rebel MC feat Tenor Fly Desire WANTX 40 (P) 
25 ,6 3 WE,SHOULD'T HOLD HANDS jN^THE 35" DADDY'S LITTLE GIRL ^ , Jam 6567346 (SM) 'I ggji 

i 
9C „ , FUNK FUNK FUNK Reese Network NWKT 23 (P) 36 « AROUND THE WAY GIRL Jam 6566088 (SM) 
07 fi 7 UNFINISHED SYMPATHY £•! Massive Wild Bunch WBRT 2 (F) 21 m APPARENTLY NOTH1N' kin Loud TLKX 5(F) 

2' ^ WHERE LOVE LIVES (COME ON IN) Alison limerick Arista 614208 (BMGI 90 , RAPPIN' IS FUNDAMENTAL £.0 RAPPIN' IS FUNDAMENTAL A&M AMY751 (F) CjO 00 LOLITA verb RVBT 001 (SP) 
3^ ANTHEM N-Joi de/Cot on PT 44446 (BMG) 90 „ , WEAR YOUR LOVE LIKE HEAVEN Definition Of Sound Circa YRT 61 (F) 3922 - YOU GOT THE LOVE Source feat CandiStaton Truelt )veTLOVE 1 (BMG) 

PLAYING WITH KNIVES Bizarre Inc Vinyl Solution STORM 25 (SRDI on 1 LEFT MY WALLET IN EL SEGUNDO CU mn A Tribe Called Quest Jive JIVET 270 (BMG) 40-- LOVE OR NOTHING Diana Brown &BarrieK.Sharpe ffrr FX 152(F) 
5' ALRIGHT Oi , SERIOUSLY7/WHERE THE STREETS J' Pet Shop Boys Parlophone 12R 6285IE) 4133 SHE'S A WOMAN Scritti Politti (feat Shabba Ranks) Virgin VSn333(F) 
6E WIPE THE NEEDLE Ragga Twins Shut Up And Dance SUAO 12 IP) 09 „ . YOU USED TO SALSA j'- Richie Rich's Salsa House ffrrFX156|F| 4232 STONE COLD GENTLEMAN Ralph Tresvant MCA MCST1521 IBMG) 
1M RING MY BELL Monie Love Vs Adeva Cooltempo COOLX 224 IE) OO „ , POSSESSED Awesome 3 A&M AMY 734(F) 433- DON'T GO MESSIN' WITH MY... Mantronix Capital 12CL603IE) 
83 HUMAN NATURE Gary Clail On-U Sound Perfedo PT 44402 (BMG) OA firm SHE'S GOT ME GOING CRAZY rJHr ht24d 2 in a Room SBK12SBK23 IE) 44" - SPICE Eon Vinyl Solutit m STORM 22 (SRD) 
9 El GOT YOU WHERE 1 WANT Marva Hicks Wing WINGX11 (F) 

TOP 10 
45 « IT NEVER RAINS (IN SOUTHERN..) TonylTonilTonel Wing WINGX 10 IF) 

ioia ESQ/SLAVES Rum And Black Shut Up And Dance SUAD 13 (PI 46 » GET IT TOGETHER Ten TENX361 (F) 
11,0 HOLD YOU TIGHT 

DANCE ALBUMS 
47 EO RESPECT FOR THE FEW Secret Desire Vinyl Solutic )n STORM 26 (SRD) 

123 HERE WE GO C&C Music Factory Columbia 6567556 ISM) 48 « EVERYBODY (ALL OVER THE WORLD) F.P.I, Project Rumour RUMAT 29 IP) 
isra SWEET SENSATION Shades Of Rhythm mZANG18T(W) III 4956 FIND 'EM FOOL 'EM FORGET 'EM S'Express Rhythm King SEXY 02T(RTD) 
14 E2b STRIKE IT UP 1 Black Box de/ConstructionPT44460 (BMG) | 1 | Artists UbeErSon,1 50 « KISSAWAY Wop BopTorledo Ten TENX 363(F) 
15^ | I'M ALRIGHT 1 KatherineE Dead Dead Good GOOD 2T (W) <1 , , A DREAM FULFILLED ^ ^ , 51« THROUGH Epic 6566556 (SM) 
IB- - . IT'S TOO LATE Quartz introducing Dina Carroll Mercury ITM 312 (Fl 2 ^ IN PURSUIT OF THE 13TH NOTE^^^^^^ 52^ LADIES WITH AN ATTITUDE Epitome Of Hype PureBhoo imie SOX 002 (RTD) 
17' , REMEMBER THE DAY ' Innocence Cooltempo COOLX 226 |EI O q , THIN ICE - THE FIRST STEP J Various Telstar STAR 2500/STAC 2500 (BMG) 5338 SONS OF THE STAGE World Of Twist Circa YRT 62(F) 
18' ,SAME SONG Digital Underground Big Life BLR 40TIRT) /}, , THE INCREDIBLE SOUND MACHINE 'v Mantronix CapUolEST21397TCEST2t39IE) 5429 ADRENALIN (EP) N-Joi deconstruct ion PT 44344 (BMG) 
193 2SNAPMEGAMIX a 614169IBMG) 5 2 5 TRY MY LOVE A&M 53312/53314 (Fl 55 « NEW JACK HUSTLER Giant W0013T(W) 
20" 2 INSIDE LIFE 2 Incognito Talkin Loud TLKX 7(F) c , , MARVA HICKS 0 MarvaHicks Polydor8472091/8472094(F| 56« LOST IN MUSIC 'way 12BRW 198(F) 
21 " , BACK BY DOPE DEMAND J King Bee 1st Bass RUFF 6X(RT) 7 . , HARDCORE UPROAR 1 Various Oino DINTV 20/DiNMC 20 (PI 57 « LOVES HEARTBREAK PolydorPZ 125(F) 
22 3 , THIS IS YOUR LIFE ^ ^ LONX290|FI 0 , , TRULY BLESSED O3 Teddy Pendergrass Eiektra EKT 82/EKT 82C (W) 58 « MOVE YOUR BODY (ELEVATION) Xpansions Arista 613683 IP) 
90 rm hyperreal \±M shamen One Little Indian 48 PT12 (PI Q FWI PARADISO! 3 LrHJ Various Rumour RAID 503/ZCRAID 503 (P) 59 « WHAT IS THIS THING CALLED LOVE Alexander O'Neal Tabu 6567316 ISM) 
24'« 6 TAKE ME AWAY ^ , I,NWKT20(P) n n ra Ralph tresvant IIULBSI Ralph Tresvant MCAMCG6120/MCGC6120(BMG) 60 « 3 CANYOU DIG IT? — (F) 

ADVERTISEMENT J1: T ST;A-R ADVERTISEMENT 

REGGAE DISCO CHART 
081 961 5818 

REGGAE CHART REGGAE ALBUM CHART 
1 (4) CANT WAIT SoncKoz BluoMountain BMD 112 11 (13) COMING DOWN TO SEE ME Kofi Whs, Label Asms i H PURE LOVERS VOL. 3 Vanaus Chorm CLP 103 
2 (2) MOVIE OVER India/Apache Indian Gly-ciiySunrccOOl 12 (10) LITTLE MISS Reggie Stopper Steely & Oevie SCT 23 2 (1) SUNSPLASHNinjaman Pickout PiCLP 14 
3 (31 WENO LOTION MAN Copellon Charm CRT 47 13 (12) RUSSIA AND AMERICA Cutty Ranks Penthoure PH 91 3 (2) AT HIS BEST FranBePaul Techniques WRLP 26 
4 (1) STRONG LOVE Vivian Jones Virgo SlomachVG 024 14 (27) LAMBADA Wayne Wonder & Cutty Ranks Pcnlhouie PH 87 4 (5) WAYNE WONDERWayneWander Penthouse DGLP 20 
5 (5) SET ME FREE Gregory Isaacs & Niniamon BMD 111 15 (21) COOL DOWN Curry Rank, Cham,CRT 50 5 (9) GUILTY OF LOVING YOU Gregory Isac ics Jommys JMIP 005 
6 (7) LENGTH AND STRENGTH Super flany Cham, CRT 49 16 (17) TELL ME NOW Sluggy Ranks Shell/.SRD 026 6 (6) WAYNE WONDER & SANCHEZ PT2 Penthouse DGLP21 
7 (8) LOVE ME HAF Fl GETCuny Ranks GreensleevesPH 64 17 (6) SHE WANT IT Sweetie Irie Mango 12MNG 772 7 (11) DIE HARD... Cutty Ranks & Tony Rebel Penthouse DGLP22 
8 (15) 1 DONTWANNA....Trevor SpaHrs&FroriioP MDD034 18 (9) KNOW HOW FE WORK Caplelan Mr DooMDD031 8 (8) ALL THE HITS Bob Moriey Rohh RRLP 7757 
9 (14) 100% OF LOVE Be,.1 Hammond Chan.CRT52 19 (22) THE GOING IS ROUGH CutlyRanks,CocoT.HomeT Gred295 9 (7) MOONLIGHT Dean Fraser C 5reensleeves GREL154 

10 (11) GAL GORDON BobaGeneral MusikSlreolMS 006 20 (23) GOLDEN RULE Gospel Rsh White Label JSD001 10 (3) THE STOPPERCuttyRanks Fashion FADLP 020 
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Programme: Wogan Timing: 7pm, Monday, Wednesday and Friday Length: 30-45 minutes Audience; 6-7m average Age profile; All ages — i family entertainment show Sex profile: 50/50 M/F Key staff: Executive producer — Peter Estall. Researchers — Jane O'Brien, Graham Owens Presenter; Terry Wogan Music policy: Covers a broad spectrum with an emphasis on "good" chart music. "We decide whether ifs good or not. We're not bound by the charts — everyone knows singles are a waste of time now. We're under enormous pressure from the record business. We have bands on when they're breaking, who are quite low in the charts. Our policy is to have them first: before Top Of The Pops and at the same time as the Chart Show." Peter Estall Typical guests: The Beautiful South, Tom Jones, Rick Astley, Rita MacNeil, Tanita Tikaram Promotions view: "Good vehicle for promoting artists like Tanita Tikaram or Chris Rea, who appeal to the over-25s, not for bands like KLF or The Farm. We wouldn't offer a band like Five Thirty— their fans would think they had sold out." Alan McGee, director of press and promotions, East West. "When it's a ballad or an established artist, the sales figures do respond after f * Wogan, although ifs not an active record buying market. It wasn't easy to gel Celine Dion on." Terri Doherty, head of p regional promotion, Sony Music Entertainment. 

The missing misses 
Pity the record company with an act which appeals to young women — they are a difficult market to communicate with. Female music fans make up less than 20 per cent of the readership of Vox, Select and NME and, according to a 1990 National Readership Survey, 74 per cent of 15- to 24-year- old women never read the 

Both statistics add weight to the argument that teenage girls give up pop for boys, make-up and clothes. But although young women only account for 36 per cent of record buying in the 15- to 24- year-old age group, as shown by a BMRB Target Group In- dex report from 1990, they still plough around fl60m a year into the record market. The problem facing the record in- dustry is how to reach them. Publishers of titles for women over 15 believe their 
pop's most dedicated fans. EMAP Metro's Young Women's Group has seen in- creased sales across all its titles with reviews and fashion features such as "How To Look Like Betty Boo" a mainstay of their editorial policy. Group publisher Rita Lewis says: "We like to celebrate how girls can fall in love with pop stars. Music is desperately im- portant to them," Neil O'Brien, who is assist- ant group publisher of IPG's Mizz and 19, agrees. "We 

Sturley: can rarely afford to target 
could never leave music out," he says. But despite such enthusi- asm, the higher costs and po- tential wastage of advertising in women's magazines, par- ticularly those catering for older readers such as Elle or Cosmopolitan, prohibits their inclusion in many press adver- tising campaigns. A full-page ad in Cosmopolitan costs £8,590 — nearly twice as much as a page in NME. Fiona Sturley, group head at the London Media Company, says she can rarely afford to target women in campaigns for new artists or dance ma- terial. "With a lot of dance stuff you often only have a budget of £3,000 or less, so you have to go for your core market — the music press — even if girls don't see them." Sturley adds that many art- ists who specifically appeal to 

women, such as George Mich- ael, are often backed by larger TV and press campaigns. "That will fill in any gaps," she says. Although sharing reserva- tions about using the women's press for music advertising, WEA marketing manager Tony McGuinness believes the problem of pinning down rec- ord buyers through ads isn't restricted to women. McGuinness points out that even though ads in Melody Maker might seem a direct route to Sisters Of Mercy fans, research revealed that just eight per cent of people who said they might buy the next Sisters album read MM. Unfortunately for the record industry, its core market of 15- to 24-year-olds are notoriously light media consumers. Pin- ning them down is never an easy task, whatever their sex. Selina Webb 

COVERSTAR SURVEY 
Bananarama top MWs latest coverstar survey after appear- ing on more than 5ra copies of the News Of The World's Sun- Day magazine published on February 24. Runner-up for the four weeks to March 23 was Janet Jackson who appeared on the cover of the Sunday People 

magazine (2.5m). Completing the top 10 were Elaine Paige (1.9m), Joni Mitchell (1.1m), Chesney Hawkes (773,000), Michael Jackson (633,000), Dannii Minogue (611,000), MC Hammer (607,000), REM (513,000) and New Kids On The Block (454,000). Source: Media Shadowfax 

ME0SA 

EXPOSURE 
MONDAY APRIL 1 
In Concert featuring The Rolling ~ Radio One: 7.30-8.30pm All Around The World a featuring Lisa Stansfield, Channel Four; 7-8pm TUESDAY APRIL 2 
The Concert featuring O Martin Stephenson, ITV: 2-3am (regions vary) WEDNESDAY APRIL 3 
Wogan featuring Gloria 

Kravitz, Ziggy Marley and Joni Mitchell, BBC2; 7.40-8.10pm THURSDAY APRIL 4 
Top Of The Pops, [~^| BBC1; 7-7.30pm 
FRIDAY APRIL 5 
Rave featuring Green l"1'1 'J GartsideofScritti Pofitti; Radio Five: 10.10-11.10pm Please Hammer Don't Hurt O'Em featuring MC Hammer, Channel Four: llpm-12am. SATURDAY APRIL 6 

In Concert featuring Julee I''.'" 'I Cruise and Throwing E-2Sa Muses, Radio One: 10- llpm Sound Stuff, new series, O featuring gypsy guitarist Django Rein hard t, Channel Four; 7-8pm SUNDAY APRIL 7  
Maestro, last in the series, O featuring Venetian music, Channel Four; 8-9pm 

OUT THII Wl EK 

FRANCES NERO ADD A MS & GEE 
'FOOTSTEPS FOLLOWING ME' j / 'CHUNG KUO (REVISITED)* 

7"-DEBT 3109 
12" - DEBTX 3109 

MC - DEBMC - 3109 
CD - DEBCD3109 

7 \ 

7"-DEBT 3108 
12"-DEBTX 3108 

MC-DEBMC-3108 
CD - DEBCD 3108 

ORDER THESE HITS TODAY! DISTRIBUTED BY PINNACLE 
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Nottingham 
Poiytechnic Venue; Nottinghi Polytechnic, Byron House, Shakespeare Street, Nottingham NGX. Capacity; 740 standing. Last five acts: WycUfTe, Donovan, Railway Children, Carter, Throwing Muses. Typical concert: "The days of students standing around in raincoats listening to gloomy indie bands are over. We book bands that will attract all sectors of society." Bill Redhead, Gigs n Things. Nottingham Polytechnic. Manager's view:: "The acoustics aren't brilliant, but apart from that it's a good gig. It's well organised too. We had a happening time when we played there." Anthony Baggiano, manager, Inspiral Carpets. Promoter's view: "One of the better venues on the college circuit because they are really well organised. The venue itself is not great, only two small dressing rooms from which you have to go outside to get on stage! The place itself is basically a refectory, so it's not much to look at." Pete Donaldson, promoter, SJN Concerts for Throwing Muses. Merchandising: Flat fee charged for individual tour merchandisers. PA: In-house PA with 8K capacity, used by most bands. Security: In-house team of 26 people rather than "rented gorillas". Nottingham Polytechnic in 1990:72 concerts in academic year September 1989-June 1990 to a total of53,280 people. 

Roachford is back in business, says Belinda Buckley 

Comeback im style 
Taking the stage after a two- year break is a daunting task for any band — especially if that time has been spent re- cording the "difficult" second album. But not, it seems, for Roachford. The rock funk group, dubbed by some as the UK's Living Colour, are very much a live band. Extensive gigging throughout 1987 and 1988 built up a live following which saw chart success for the debut album, Roachford, in July 1989. Now a series of three low- key, but carefully planned, comeback performances is aiming to repeat that formula for the new Columbia LP, Get Ready, out in May. One week before the band's first single since March 1989, Roachford opted to play small venues in Crawley and Wol- verhampton, then returned to London's The Marquee, where they had built a loyal fan base throughout 1988. All three gigs were promot- ed on a small scale through lo- cal press and leafleting, being designed purely as warm ups for the band and their fans. Manager Laurence Ronson of MIA Entertainment says: "The Marquee was a liello, we're back' gig. 'The band needed to fine tune playing live again and al- leviate the boredom of con- tinuous rehearsals." Ronson adds that the small venues were chosen because it would be "stupidly ambitious" to go for something bigger after such a long break and then present an audience with 

Pete Nash of Monster Tal- ent, booking agent for the con- certs, says: "The two provin- cial gigs were really nothing more than live dress re- hearsals, just to check that the 

band were still rocking." But he adds that the warm up which culminated in the Marquee gig had "exactly the desired effect." Ronson admits the album recording took longer than had been planned, with Roachford spending most of last year writing and recording Get Ready and trying out a string of studios. "1 honestly thought they were researching a studio di- rectory. But I was not worried at all, because the fans are not 

Booking agent: Pete Nash, Monster Talent Promoter: Phil Mclntyre Promotions Production manager: Stephen Roachford PA: Marquee's in-house equipment Lighting: Entec Sound And Light Merchandising: Bravado Merchandising Services Venue: The Marquee Capacity: 850 Ticket price: £7.50 Potential gross: £6,375 approx (one night) 

fickle," he says. The Marquee sold out in just over a week despite the lack of publicity. But as Robert Hayden of Phil Mclntyre Pro- motions points out; "The whole idea was just to gauge the re- action of fans and the media before the album release and a full tour," he says. An 18-date UK tour is cur- rently being pencilled in for June. Details have yet to be confirmed, but Phil Mclntyre is likely to be at the helm. Nash adds that the promotion of the tour will be a complete reverse in style to the softly, softly approach of the come- back dates. The band plans to go back to its live roots and will run a heavy touring schedule, set- ting off for Europe in Septem- ber after performing as part of the Wembley one-off in July headlined by INXS (See Round-Up last week). Judging by the Marquee gig, Roachford will have few prob- lems selling tickets. As Ronson confirms, Roachford are very much a live band and anticipate a suc- cessful return to the road. "You name the place, 

ROUND-UP 

The closure of Ding walls in London does not signal the end for the club. Dingwalls management has decided to go ahead with plans to open a 
on the other side of the Camden Lock site which is being redeveloped. Deputy manager Mark Elliott expects an autumn opening. The new club will be returning more to the original live emphasis of Dingwalls, which in recent years has been more dance orientated ,.. Metropolis Music is promoting two London dates by Siouxsie And The Banshees at the Town & Country Club on June 29 and 30, the only dates so far scheduled for the band ,.. Metropolis is also promoting three of the seven date tour by Transvision Vamp in Manchester (June 17), Portsmouth (June 20) and Brixton (June 21)... MCP is handling the others in Edinburgh (June 18), Birmingham (June 16), Nottingham (June 22) and Newport (June 23)... Phil Mclntyre is promoting 10 dates in five cities of Julian Cope's first UK tour for two years. Cope is playing from April 17 starting off in Cambridge (promoted by The Junction) then moving to Coventry and Leicester (promoted by Dave Howarth), taking in Birmingham, Norwich, Newcastle, Sheffield, Derby and London. Dance Factory has the Scottish dates ... TDP is promoting the first ever UK tour by the Isley Brothers. They play 11 dates from May 16 to 28 kicking off in Wolverhampton and ending at Brighton ,. . The Pixies have added three dates to their visit to UK promoted by MCD in Dublin, Dance Factory in Glasgow and Phil Mclntyre in Manchester on June 19,21 and 22 respectively. 

BE AFRAID. .. BE VERY AFRAID 
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RETURN WITH THE SIZZLING NEW SINGLE 

"HOUSEFLYS 
IP RECORDS pneaENxo A NEW SINGLE fxou TRICKVDISCO ; HOUSEFLY iN GENERAL RELEASE fbom APRIL 8TH, WAP 11 D.STR.buted BY PINNACLE. 
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200 YEARS OF IViOZART 

200 years after his death, Mozart is bigger business than ever with a host of 
new releases sustaining momentum throughout the year, says Nicolas Soames 

Rebisth of the maestro 
ry of atjust the right time. And the 

T SSass? sfesSSi prompted the record companies their new marketing muscles and inlo an orgyof hype and (werkill. got down to business.^ ^ 
complaining. sustained campaigns in the108 

Mozart is the UK's top-selling history of the classical record 
sales oddities like the Four back catalogue items already 

Year is, it must be said, 
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200 YEARS OF MOZART 

Ike experts Amadeiss 
Nicolas Soames asks three Mozart experts what the music means to them 

of The 

April 29. And 
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CLASSSF1ED 

APPOINTMENTS 

ilmskweek 

Do you wish to reach over 50,000 of the top people in the music industry? 
If the answer is 'yes', then call Andy Wadsworth to place your recruitment or business advertisement. 

feSs ©TZ-Bm 9199 
tes m~BB3 5049 

Leading Export Wholesaler 
Based in North West London 

Audio Salesperson 
Due to continued expansion a vacancy has arisen for an Audio Sales- person to deal with customers worldwide. Duties include selling a wide variety of product from New Releases to Overstocks, via telephone and 
Excellent opportunity for a hardworking, conscientious individual to progress in the export industry. Good salary for the right person. 
Applications in writing to Box No 4004, detailing your career to date. 

BUSINESS TO BUSINESS 

&TDK NEXT DA Y DELIVERY NA TIONWIDE 
CAROUSEL TAPES UNIT D, INCHBROOK T/E, W00DCHESTER, SIR0UD, GL5 5EY S 045-383 5500 

SLEEVEIT 
12" RECORD BAGS n 

CASH 
AND 

UNIT BOS ACTION BUSINESS 1 u 
CARRY 

CENTRE SCHOOL ROAD, PARK ROYAL, LONDON NW106TO TEL 081-961 5270 FAX: 081-961 5635 

SOLD IN BOXES OF 200 tSax 

FAX ORDER No 
0952 62036^r 

TO PLACE AN ADVERT CALL 
ANDY WADSWORTH ON 

071 583 9199 

INTERNATIONAL DISPLAYS SPECIALIST SHOP FIHERS 

TEL:(0480) 414204 FAX: (0480) 4t«05 

SoU;C/C K S S 
THE SPECIALIST RECRUITMENT 

CONSULTANTS TO THE 
MUSIC INDUSTRY 

For assistance with your temporary or permanent vacancies, utilise our extensive portfolio of candidates covering: Secretarial, Administrative, Accountancy and Creative Personnel 
FOR EXPERIENCED TEMPORARY OR PERMANENT STAFF CALL 

Success Appointments 12/14 Argyll Street, London W1V 1AB Tel: 071-287 7722. Fax: 071-734 1692 

BUSINESS TO BUSINESS 

Ihusicweek 

Cliissom RATIS 
APPOINTMENTS £18 per single column centimetre 
BUSINESS TO BUSINESS £12 per single column 

centimetre 
Personal (non-trade) £10 per single column 

centimetre 
To place an advertisement call ANDY WADSWORTH 

Tel: 071 583 9199 Fax: 071 583 5049 



CLASS IFS ED 

BUSINESS TO BUSINESS 

^ Er&enhnng up $ 
as dumrd t& d®*** 

POSTINQ RECORDS? 
td.il  

Telex: London 

ATTENTION: 
OWNERS/MANAGERS 

OF RECORD SHOPS 
iIMPROVE YOUR CO 

SALES! HOW? We produce individual stacking CD racks that are cheap enough to be given away with each CD sold to your customers. We provide a fluor- escent window sign saying; Free stacking CD rack with every CD album purchased Costs are recovered by customers returning to your shop for this incentive together with your own sales of the product. For further details write to: MJC Enterprises, PO Box 198, BR1 3QT (081-464 3347). 

li=iSSIIi SASifL Nr Heathrow Airport seeks 

Must drive, use computers, use initiative Box No 4005 

NOTICE BOAR 

R&B bmd soBngmplfeir for releases la Sarape. 
@rs-3si'mm 

 /"togc. 3 Promotion/^-™ 
THE ONE STOP 

Itusicweek 
CLASSIFIED BO YOU WISH TO REACH OVER 50,000 OF THE TOP PEOPLE SM THE MUSIC 

IF THE ANSWER IS 'YtS', THEN CALL ANDY WADSWORTH TO PLACE YOUR RECRUITMENT OR BUSINESS ADVERTISEMENT!! Tel: 071-503 0190 Fox: 071-583 5O40 

Jmbrellas * ALL VOUR FUTURE PROMOTIONAL REQUIREMENTS 
Printed or personalised to your specification 

.ytoge.1 
CALL US NOW 
./■tQge.2 

TELL US WHAT YOU NEED 
.-/"tagc. 3 Promotion./" 

—■./toge.S Intcrnotionol-—J 

TO PLACE AN ADVERT CALL 
ANDY WADSWORTH ON 

071 583 9199 

MY NAME IS ALICE SPRING AND I AM NOI LOOKING FOR MONEY A JOB A MANAGER OR A RECORD DEAL 

US "JfSSraSns J 
(081) 761 6264 ce — Don 'I Miss the Chance of a Ufelime " 

STREETS AHEAD DISTRIBUTION 
(should be your No. 1 wholesaler) 

A 1 FOR CHART CASSETTES & CDs = 1 FOR FAST, FRIENDLY SERVICE (48 HOUR DEL) = 1 FOR MOST INDEPENDENT LABELS SUPPUED = 1 BUDGET RANGES OF CDs = 1 BESTSELLING IRISH LISTS 

KRIS LLOYD ISV1P0RTS 

SALE Sundays, 7th & 14th April, 11am-5pm at Vinyl Village, 5 State Parade, High Street, Barkingside, Essex. All enquiries: Tel 081-550 2908 12" singles from 50p/LPs from £1 Minimum purchase £50 — cash only 1000s OF BARGAINS 
DON'T MISS ITU 



PEOPLE 

"I have been ii the fortunate tl position to be I on the re | ihg end of free 
I thing for some 

States. I Beg Your Pardon by Kon Kan. I m the radio in just heard it Miami and went out ana bought it. "The first single I bought at the age of eight was Cliff Rich- ard's Move It and ray first-al- bum was the first Elvis album with Heartbreak Hotel on it. "I am a real vinyl junkie and my favourite format is the old 
Richard Park is programme director of Capital Radio. 

Thee Stash: pure jeanius 
Clash ditty 
mockers It seems that not everyone is happy to see The Clash back in the charts. In fact, long-time fans and fellow former punks Thee Headcoats decided to put their feelings on vinyl. Under the name Thee Stash, they have recorded a mono and seven-inch only version of Should I Stay Or Should I Go that takes a dig at the use of the song in the latest Levis ad. With lines such as, "CBS let me know, should I suck or should I blow," it's surprising that Alan Pilsworth, who sign- ed the band to his Shakin' Street Records label, doesn't expect any legal action. "I hope that The Clash will remember their punk rock roots and take it in the spirit it was intended," he says. 'The band are cheesed off at 

m 

is of 

Advertising agencies clearly have a voraci appetite for recycling classic songs at the moment, as the succe The Clash and Free testifies. But the agencies don't know their Joe Strummers from their Mozarts, according to former Island business affairs manager Tony Orchudesch (31), who has just set up a company, Torchlight, to service them. It was Orchudesch who organised BBDO's use of Free's All Right Now for the Wrigley commercial, a 

which led to the n of his company. Orchudesch, whose name is derived from ancient Hebrew, says agencies are often clueless as to which songs should be used and sees his job as "gently pushing them in the right direction". He will hear of an ad and suggest a piece. Then, of course, he has to seek permission from an artist: "What some people don't realise is that a band can say no if they don't like 

which can bring it to a new audience, but some elitist fans themselves take objection, says Orchudesch. "I think it's a good thing because it opens up new areas for music, even if it does piss off Clash fans." Isn't the whole exercise just a cynical example of media nostalgia? "I'm sure that's true," says Orchudesch, "who knows, in 20 years time there might be an ad for washing powder with Kylie and Jason singing in the background." Heaven 
Mick Jones of The Clash for allowing the song to be used in advertising. They just want- ed a laugh at his expense." Pilsworth adds that some- one involved with the original Clash version appears on the new record but is not wilnng to say who. "That would definitely en- 

Yet another 
darling Bud 

First there was Buddy Holly. Then came Buddy's Song which provided a number one hit for Chesney Hawkes. Now there is Buddy's Boy — _ BBC documentary about a young guitarist called Alistair Cherry (no relation to Don or Neneh), due to be shown next month. Cherry, 14, has been strum- ming since the age of four and had his first "live appearance" busking in Looe in the West Country. He was brought to the music world's attention after hob-nobbing it with Buddy Holly's widow Marie- Helene and then scooping the Buddy Holly Scholarship at London's Guitar Institute. "She freaked out over my playing and persuaded the executives of Fender to listen le and they decided to make me a guitar," he says. Cherry says his musical 

roots and influences are "pretty much the same as Buddy Holly's" even though he lives in Cornwall rather than Lubbock, Texas. Alas, no recording contract is in sight for Cherry — he is more concerned with GCSEs. 
Like a bird on 
a high wire 
While Mick and Keith bang on about their "anti-war" song High Wire, and all Rolling Stones' drummer Charlie Watts can think about is a High Flying Bird, The former graphic design student has returned to his roots to pay homage to his fa- vourite Bird, jazz saxophonist Charlie Parker. 

The 49-year-old drummer had wanted to work with Parker since the age of 13. So five years after Bird's death, he compiled a book of draw- ings about Parker, called Ode To A High Flying Bird. It was published in 1964 to minimal attention but now, 27 years later, Watts has been persuaded to come up with a second edition — and a musi- cal version — of the book. With the help of his part- time band the Charlie Watts Quintet, the drummer has re- corded an album of new and old songs in memory of Bird. It seems his passion for Parker will never die. 'This is a holiday, something I love," he says. He hopes people will also pick up on the music of Charlie Parker. "I think that's a good thing to hope for," he says. 

Yehudi Menuhin 
Has anybody noticed the remarkable similarity between famed fiddler Yehudi Menuhin and Nightmare On Elm Street star Freddy Kreuger? People wonders if they are by any chance related. We should be told. 

DIARY 
Maybe Virgin chief Jon Webster was wrong when he said the Now! compilations were more popular than arch-rival Hits. When a BMG product manager had her car broken into last week, of the 40-odd cassettes she had left in it, only Now 19 wasn't stolen .. . MTV Europe boss Bill Roedy is doing his bit once more to precipitate the fall of communism. Roedy, who happened to be in Berlin the day the Wall came down, has now been to Lithuania to visit the republic's President Landsbergis, apparently a keen music fan What next, MTV in the Kremlin?...! here that James Brown is planning some UK dates now he is out of gaol... You can't keep a good man down; former Chrysalis A&R chief Peter Robinson has been on the blower to tell me that he is about to tie up a couple of deals as consultant to various unnamed companies... 
Carly Simon once said that if You're So Vain ever went to number one, she would tell what (or who?) it was all about. With its re-release on the back of the Dunlop TV ad, perhaps we will finally discover the secret ... It sure didn't take long for the "hush-hush" changes at BMG to get about. Can we now expect a mole hunt?. . , Poor Jeremy Lascelles: the 10 Records chief with the regal connections was sporting a right royal shiner last week after attempting a particularly ambitious header in a football match against Abbey Road Studios. Never mind, the Virgin side won 9-1.. . They can't blame the recession for this one: video production company Vivid was apparently "still busy" when it had to call in the receivers .. . Woolworths commercial director Mike Sommers, now elevated to the Kingfisher board, will say only that he is working on "secret things". So there ... As Hein van der Ree's Hollywood Records label secures a UK distribution deal with Sony Music and prepares to launch its first release next week so another new label, Terry Ellis' Imago, is also putting out its first 

ttmsicweek 




