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24 redundant at SMO 
BMG Records has made 24 staff redundant in the most dramatic demonstration yet of the effects of the recession. The 24 include RCA MD Lisa Anderson, as revealed in MW last week, Arista MD Roger Watson and sales direc- tor Dave Harmer. The restructuring effective- ly removes a whole layer of middle management. BMG Enterprises, the com- pany's successful back cata- logue operation, is being reintegrated with the labels, 

although catalogue will con- tinue to be managed by differ- ent staff to those engaged on new product. Its senior direc- tor, Gareth Harris, takes on responsibility for RCA mar- keting and BMG sales. RCA and Arista A&R and Arista marketing will report directly to BMG chairman John Preston. Preston says: "We have been through the process of looking at next year's business and it was clear to led to 
make But he maintains that the in the company's current strategy of keeping label divisions separ- 

ate remains unchanged. Preston ended two weeks of speculation when he addressed staff at a Thursday lunchtime meeting. Anderson was al- ready aware of her departure. Watson was told late last Tuesday. The redundancies were focused on BMG's west London headquarters and account for around eight per cent of the major's 307 staff. Watson. 44, MD of Arista since June 1988, says; "I liter- ally had no inkling. In the 10 

years Arista has been going, my regime has been the one that made money. I have been signing and nurturing fresh A&R talent and it's devastat- ing not to be able to finish the 
Acknowledging that the re- dundancies came in a week in which Arista had four Top 40 singles and RCA had three Top 40 singles and a number one album, Preston says; "There's never a good time to make changes like these." Anderson: no regrets. See p3. 

RT slims to survive 
The beleaguered Rough Trade Group is taking drastic action 

It has announced a series of cutbacks in a fundamental shake-up of its distribution and record company opera- tions which include: ® Axing two-thirds of its rec- ord company staff. ® Moving its distribution centre and record company to a new home in north London. © The imminent sale of the group's assets — believed to include The Smiths catalogue. After a meeting of 70 labels on Wednesday, the group took the first steps in implementing the cost-cutting package last 

The whole of the press and promotions, production, mar- keting and royalties depart- ments left on Friday as 10 per- manent and two temporary staff lost their jobs. They are furious at their treatment, claiming it makes a mockery of the company's democratic ethos. Although workers own more than 80 per cent of the group through the Tim Niblett Trust, they say they were not consulted about the changes. David Murrell, of account- ants KPMG Peat Marwick McLintock which is managing the group's affairs, says the board approved the redundan- cies which were necessary be- 

cause business has dropped off for the label. Rough Trade Records MD Geoff Travis says the immi- nent sale of some of the group's assets has forced him to streamline the company. It is understood that the group is close to selling The Smiths catalogue, which provides much of the label's running costs, Murrell adds that the label's move to a new home will take place in the summer, 12 months after the current ware- house opened. This has been one of the biggest drains on Rough Trade's money, costing 
overheads doubled. 

FM Radio One. 
goes 24-hour 
Radio One will begin 24-hour broadcasting from May 1 on FM only. Controller Johnny Beerling claims the extension of Radio One's service from midnight to 2am in August 1988 was a suc- cess, and promises more "adult rock and pop for grown-ups". Radio One's AM transmit- ters will close at midnight, eventually shutting down completely, a move Beerling says will cover the cost of the 24-hour programming. 

£2m owed as Big Wave is sold 
Creditors owed ahont y.9.m jw Big Wave have been left with nothing following the sale of the group. Receiver Parnell Kerr Forster last week sold the Big Wave production, manage- ment and music publishing as- sets to the Meekland Group, which also owns Damont Audio, for a figure believed to be £400,000. Meekland has subsequently set up a new company, Trax Records, and former Big Wave directors Colin Ashby and Jimmy Coote are believed to be working for the operation. 

One of the main Big Wave creditors, Music Factory, which is owed at least £420,000 in royalties, says it was not told about the credi- tors meeting held to decide to sell the Big Wave companies. "I don't think any of the creditors were informed," says Music Factory accountant Tony Robinson. "As far as I am concerned, there has been a complete whitewash. Wheqe has all the monev_gnne?" bther"creditors include the Life Aid Armenia organisation and the Cops pressing com- pany. > 

Record Mirror returns with Music Week includes the most popular elements of Record Mirror from this 
This week's issue of MW contains a special Record Mirror Update, which fea- tures the Record Mirror Club Chart, Alan Jones' Chart News and James 

Hamilton's DJ Directory. The £  i to RMs service to record com- panies and DJs. • DJ returns for the Rec- ord Mirror Club Chart should now be sent to Alan Jones, RM Club Chart, .Mu- sic Week, 23-27 Tudor Street, London EC4Y 0HR. 
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