
4 King's folly? 6 | What's behind JK's new magazine launch ! 
| Simply Simon MW Datafile 31 A live triumph A 12-page digest of 1 from Paul Simon all this week's charts 

il usicwee 
The Business Magazine for the Music Industry 18 MAY 1991 £2.25 

RT labels opt for Pinnacle 
Independent distributor Pin- nacle is to take on the majority of arch-rival Rough Trade's labels in a deal due to get the green light this week. Rough Trade's existing dis- tribution company will cease trading in the next month, to be replaced by a new company — temporarily named RTD2 or Rough Trade Newco. The change means: • The new company will of- fer only sales, marketing and label management. • Its distribution warehouse will close, causing about 70 re- dundancies. • All shipping out will be contracted to rival Pinnacle and one other distributor, yet to be named. The new plan, designed by the group board as the dis- tribution company's last hope for survival, is expected to be backed by most of its labels at a meeting on Tuesday. The final deadline for labels to agree is 3pm on Wednesday. 

Mason: major label support 
The 10 major labels — includ- ing Rough Trade Records, Mute, 4AD, Situation Two and KLF Communications — which are owed about 80% of the company's £3m debt, have given the plan their backing. The news came as Jazz Sum- mers gave details of his own deal to distribute his Big Life label through PolyGram and set up his own telesales team from today (Monday), 

Summers is bitter about his treatment at the hands of Rough Trade: "I am angry with Geoff Travis. He is Mr Rough Trade, and although they enabled a lot of us to start up, they strangled us with complete inefficiency and gross incompetence," he says. Osman Eralp, Mute's group general manager and a mem- ber of the RTD2 board, says Travis alone should not be blamed for the problems. "He has signed a good dozen of the best bands to come out of this country in the last dec- ade. To trivialise that because of the ^problems of a distribu- tion company wouldn't be fair," he says. The new deal follows intense negotiation between Rough Trade and both Pinnacle and PolyGram, with the major re- portedly offering a £2m ad- 
Pinnacle chairman Steve Mason insists finance is only a small part of the deal. 

i the 
He adds: "I'm obvious! pleased, but a deal i a deal until the money is till." It will add around 4,000 lines to Pinnacle's existing 14,000 total, he estimates. Eralp says; "RTD2 will be a distributor controlled by labels. Our biggest concern is not just to save Rough Trade but also to have control over our sales so that our records aren't prioritised below, for example, Elton John's Great- est Hits." The major labels will all go through Pinnacle, says John Best, managing director of the new RTD2. Smaller labels will have the choice of whether to 

go with Pinnacle or the second distributor. The system will allow Rough Trade to maintain its own independence by not tying itself into an exclusive deal with Pinnacle, he says. Had the major labels not given their support, the future of Rough Trade would have been in doubt, says David Murrell of accountants KPMG Peat Marwick McLintock. 'The board is not prepared to let things drift," he says. "If the labels won't support the proposals, it is-difficult to see how Rough Trade Distnoution 
The future of the other arms of the Rough Trade Group re- mains in the melting pot. While the Chain With No Name will be part of RTD2, negotiations are continuing over the Rough Trade label, as well as the US, German and publishing companies. Clinging to independence, 

EMI shelters 
ailing IRS 
EMI is set to absorb IRS with the loss of half the label's staff. Due to the current economic climate, Miles Copeland's label in the UK has decided to take full advantage of its pro- duction, distribution and sales deal with EMI by moving in- house. But the move will mean that five of the label's 10 staff will be made redundant, with the other five — predominantly promotions — going with man- aging director Steve Tannett to EMI. "Development costs have gone through the roof and this will give us an opportunity to concentrate on fewer acts but from a stronger base," says Tannett. rmc EMI owns nearly 50% of IRS following a deal with the label in 1990. IRS' publishing and management interests will re- main at its Bugle House. Lon- don offices. 

Global alert over 

U2 demo pirates 
An international piracy inves- tigation is underway following the theft of demos of tracks planned for U2's new album. The BPI's anti-piracy unit, the 1FPI, the police and the FBI have all been alerted in a bid to track down pirates who are putting tapes of the record- ings on to the black market. Island Records is also warn- ing retailers not to accept the pirated recordings. If they do, legal action will be taken. Island is still investigating how the tapes, which feature early demos of tracks likely to be included on the group's new album, were stolen. U2's manager Paul McGuinness is advising retail- ers and fans not to purchase the bootlegs. "There is always strong de- mand for U2 material but 

these are very early recordings and I don't like to see people being ripped off," McGuinness 
BPI anti-piracy unit co- ordinator Tim Dabin says in- vestigations are progressing well and he is confident action will, be taken against an un- named retailer very soon. U2's as-yet-untitled new al- bum is due for release in the autumn. The theft has not af- fected the planned release. 

M A R 1 A H 
Carey 

There 
To Be 

Got 
Way 

OUT MAY 20 ON 7" 12" CD CASS & LIMITED EDITION PICTURE CD 656931 7 6 2 4 5 Taken from the smash album "MAR I ah Carey"4668I5 
Order from Sony Music Operations Tel: 0296 395151 



U2 
PIRATE/BOOTLEG RECORDINGS 

A WARNING TO RECORD RETAILERS FROM ISLAND RECORDS LIMITED 

A number of pirate/bootleg U2 sound recordings are being imported into the UK from 
Europe and are being offered to record shops as legitimate product for retail in the 
UK. 
Any Record Retailers who are offered U2 Recordings which do not bear the Island 
label are asked to contact the Legal and Business Affairs Department at Island 
Records - Tel: 081 741 1511 who will be pleased to deal with any questions concerning 
such recordings. 
Island Records will take legal proceedings against any person who infringes their 
sound recording copyrights. 

ISLAND RECORDS LIMITED, 22 ST PETER'S SQUARE, 
LONDON W6 9NW 
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Arena owner's 
future unclear The future of London Arena will hang in the balance for several months after receivers were called in to its parent 

A takeover bid from Occi- dental Finance, owned by Scottish millionaire Larry Gil- lick, has been backed by the Docklands venue's former ma- jority shareholder boxing promoter Frank Warren. But the Occidental bid would take the Arena out of Warren's hands, leasing it to US leisure company Matchcorp. Administrators at Price Waterhouse, Jonathan Phil- lips and Mark Homan, are still considering the Occidental plan and awaiting further bids. "It will be months rather than days before we are ready to make a decision," says Homan. 

NEWS 

Chrysalis is planning its fastest rush- release yet in a bid to raise money for Kurdish refugees. The Sinead O'Connor single My Special Child — due to be performed as part o( The Simple Truth charity concert last Sunday — is set for re- lease on May 28. O'Connor finished recording the single just two days before her plan- ned appearance at the event. The b- side features a live version of the best-selling Nothing Compares 2 U 

N\V 
SHCIAL. CHlU) 

Emap pays £10m for Radio City 
Emap — the publisher which owns Smash Hits and Q — is taking over Liverpool's Radio City for £10.7m with the agreement of the commercial station's directors, including MD Terry Smith. The deal also brings Emap a 50% stake in BMS, the radio advertising sales house, writes Ken Garner. Radio City has been hit hard by the advertising recession, and despite having the third- largest independent radio transmission area was getting only 1m listening hours per 

week to its AM City Talk ser- 
Emap says the frequency is underexploited. "The format has already moved away from all-speech," says Tim Schoonmaker, managing di- rector of Emap Radio. "Change to an all-Gold format provides the greatest opportunity for increasing listening hours." The Emap move ends long- running speculation about a takeover of Radio City. Other interested parties included Radio Clyde. Terry Smith ad- 

mits: "We have had many ap- proaches." Emap also holds 28% of Kiss FM, 20% of East Anglia Radio, and 16% of Trans World Com- munications. Tim Shoonmaker says the takeover is unrelated to Emap's interest in INR, which has been affect- ed by the Radio Authority's non-pop rules. • Glasgow's East End Radio has conditionally accepted a takeover offer of £50,000 from Hue And Cry manager Allan McNeill. 

CD's rise keeps 

the slump at bay 
the verge of ending me cassette's reign as leading album format, according to the BPI's latest survey of trade shipments. The figures for the first quarter of 1991 show recessionary losses limited by CD's continued growth. Total shipments held the same value for the first quarter as last year. In con- 

trast in the run up to Christ- mas they were down by 8.5% compared with the previous year. CD accounted for 43% of the market in the January to March period and cassette took 45%. Last year CD lagged 12% behind cassette. Vinyl accounted for just 12% of album shipments. Despite the dance boom singles ship- 

all formats fell substantially. Seven-inch and 12-inch formats declined by 
The total value of shipments for the year to March 1990 was £673m, down 3.2% against the figure of £695.4ra in the year to March 1990. Trade shipments for the quarter fell by just 0,2 per cent to £144.987. 

BPI TRADE SHIPMENT FIGURES 
Moving annual t otals (millions) 

March 1988 March 1989 March 1990 March 1991 Change March 90/91 (%) SINGLES units 62.2 60,1 61.9 56.4 -8.9 value £79.8 £75,8 £82,9 £74.8 -9.6 
ALBUMS units 149.6 163,8 160.9 147.1 -8,6 value £472.2 £547.5 £612.6 £598.2 -2.3 
TOTAL VALUE £552 £623.1 £695.4 £673 -3.2 

RT survivors cling to independence 

Try telling Jazz Summers his Big Life label is no longer in- dependent and he'll have your guts for garters. "There were five major labels at Rough Trade and four of them have gone to Pinna- cle," he says. "I've gone my own way with PolyGram; you tell me who's the independent 
"Independence is an attitude and 1 am still in control of my destiny." Summers argues that his deal with PolyGram, which has paid him an advance to allow him to trade out of the £312,000 debt owed by Rough 

Trade, is essentially no differ- ent to the other labels' propos- ed deal with Pinnacle. "It's a picking and packing deal," he says. He will con- tinue to use Contact UK as his main sales force and is setting up his own in-house tele-sales team from today (Monday). "The approach to selling rec- ords has to be as personal as possible, particularly with in- dependent stores." Summers says he is still puzzled why his colleagues on the labels' negotiating team went with Pinnacle. "1 don't think it is right to create a big independent monster," he says. "That's what the majors are criticised for being." 

The now, re-modelled Rough Trade Distribution heralds a new age, not the end of the indie music scene as we know it. So says Martin Mills who is representing his Situation Two label and 4AD, and is one of six directors on the board of the new body tentatively — and clumsily — titled RTD2. With it the indie scene moves into a stronger position than ever, he insists. "I don't think anything has changed in the nature of indies. If any- thing the situation has been strengthened." ' Pinnacle chief Steve Mason 

is included among those not surprisingly feeling "fantastic about this". His company will not have a monopoly, however, Mills ar- gues, as RTD2 still considers itself a distribution company. "It will do exactly the same as the old company apart from the physical aspect of distribu- tion. The records will just go to the shops by the same car- rier," he says. But Mills remains disap- pointed about the two labels it has already lost, Rhythm King and Big Life. "It's a shame some people couldn't live with the amount of time it has taken to resolve this." 

Rough Trade's effective dismemberment calls into question whether the very notion of independence really has any meaning any more. Those original independents which struggled through the early Eighties to establish themselves inevitably have a strong sense of mission. But from a 1991 perspective, in which 57 varieties of deal are the norm, it seems more likely that the Rough Trade-style separatist ethic was merely a historical phase the record industry had to go through in order to develop? The music industry is by its nature entrepreneurial. The "independent" — in the sense of the worker-director with his or her own small company — is the highest form of that. Clearly some independent companies have priorities other than the bottom line. But whatever their principles all record companies are ultimately judged not by their philosophies, but by whether they produce music people want to buy. The major Rough Trade distributed labels all now seem to have found solutions that will enable them to continue as successful entrepreneurs. Does it matter what they call themselves? 

£3.5m of taxpayers' money in the British film industry proves the peculiar British affection for failure continues unabated. Let's be clear: the reason why the British film industry is in such a parlous state is that it is incapable of making films people want to watch. The British record industry may be a bit under the weather at the moment, but it still leads the world. The moral of this tale? If you want any consideration from government you have to be a whingeing failure. Something tells me we've got more self respect. 
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OPINION 

There is a great deal of excitement brewing about the Brits school — but why this sudden interest in education? For years the industry has ignored the few existing opportunities for those wishing to learn the 
The Music Management course at West Lothian College has been running for five years and is the most successful of its kind in the UK, with its strike rate for placing people in the industry never falling below 75%. Despite this level of 

only limited financial support from our industry. Although we must be grateful for the little money it does pledge, as an ex-student myself, I can't help feeling that a percentage of the £2m invested in the Brits school could be made available for other — already tried and tested — educational programmes. 
After all, these courses are run to the benefit of everyone, providing, as Music Week recently commented, much of the country's future talent. It seems to me that if the record companies are willing to employ ex-students, then they should be willing to invest in what, ultimately, is part of their own future. This opinion should not be misinterpreted. I am all for the serious grounding the Brits school will provide. The argument is that the industry could review its spending and look at where many of its employees are coming from. I hope the Brits school is highly successful and worthy of the industry's contribution. But meanwhile, let's not forget about existing educational opportunities which are providing the business with young executives who might some day be your managing director. 
David Rogers is head of promotions for Ideas In Motion in Lanarkshire. 

PJEWS 

Parkfield payout begins 
Parkfield Group's secured gineering group with overall ed to banks who had £200m creditors repayment of 15 . pound as liquidators begin wind up the company. 

first liabilities of £323m. in the Malcolm London, one of the liquidators, said the adminis- period allowed Cork Shareholders and creditors Gully to raise up to £100m pound. 

outstanding when Parkfield crashed. Preferred creditors can hope to receive total payouts of up to 30p in the 
voted last week to appoint ad- ministrator Cork Gully as liquidator, 10 months after the collapse of the video and en- 

from asset sales. "Now we cs begin to pay some of that oi to creditors," he says. The bulk of the money is 
Administrators were called in at Parkfield in July last year, and wholesaler SotoSound went into receivership. 

King's new title 

to break mould 
Jonathan King's new music- and-lifestyle magazine. Revvolution —launching June 5 — aims to stand publishing logic on its head. The 100,000-print run title is being launched without any market research and on the basis of a single dummy pro- duced almost three years ago. Although reliant on record company advertising, it will carry no reviews and will not be nroduct-lecLlike most music titles. Founder advertisers have been asked to commit around £10,000 each with no choice of position. All advertis- ing will appear in a central section, the cover of which will criticise (and praise) the copy and pictures of the ads within. The PR push for the title at- tempts to forestall criticism by referring to the venture as King's Folly. The man himself declares, "It will either be a major suc- cess or a major flop." The thinking behind Revvolution, which will cost £1, is that there are substan- tial numbers of young people who do not identify solely with one type of music and are in- 

Revvolution: King's folly? 
terested in lots of other sub- jects besides, says King. The 52-page magazine will be a generalist's title, with a 50% music content and fea- tures on subjects such as fart- ing, Lord Byron ("the Billy Idol of the early 1800s") and populist horror authors. King — an original backer of rock weekly Raw, now own- ed by Emap Metro — first 

started developing the concept after organising last year's Brits show. He sought backing from Maxwell Consumer Magazines, then planning the launch of Rage, but the al- liance foundered on his insist- ence that Revvolution should be a weekly and his dislike of market research. "Market research is like a clove of garlic to a vampire to me," he says. "It tends to mean all we get is bland copies of existing things. I do what I think is right." King estimates his breakeven point is 60,000 cop- ies. Wholesaler WH Smith has already committed to taking 45,000 copies and John Men- zies another 25,000, he says. But his biggest plus point is his position as organiser of the Brits Awards which has allow- ed him to call on friends with- in the industry for vital early advertising support. Instead of having to present to marketing directors King was able to go straight to the top. He already has money in the bank from Warner Music, Sony, BMG and PolyGram, he says. 

Survey backs blank tape levy 
Almost three out of four people would be willing to pay a blank tape levy, according to 

Of the 597 people who answered a questionnaire in What HiFi? magazine 437 people (73.4%) said they are prepared to pay extra to record ^opyright material. Most people would prefer a levy on blank tapes (56.3%), with a levy on pre-recorded music getting the vote from 11.3% and 6.9% plumping for an extra payment on tape re- corder hardware (see table). Anti-.tape levy organisation the Home Taping Rights Cam- 

paign co-ordinator Marion types of Yarwood says: "I am surprised by the results. I wouldn't have thought they were representa- tive. What Hi-Fi? is probably read by more professional 

irs, like n 

WHO WOULD PAY THE LEVY? 

0ver20p 

She backed the results of the survey only where they sug- 
blank tapes for taping then- own pre-recorded music (71.1%). A BPI spokesman welcomed the research, but says the body will have no position on home taping until talks are held later this year. "Since our last discussions three or four years ago, the situation has changed with the development of digital tapes and the growth of CD." he 

Japanese 
eye Britain 
for signings 
Japanese classical and jazz label Denon is to sign more British artists, writes Phil Sommerich. "We would like them to get more involved in recording British artists and repertoire," says Richard Wenn, classical marketing manager for Coni- fer which took over UK dis- tribution of Denon this year. Denon, which as Nippon Columbia is one of Japan's old- est audio companies, has until now concentrated on French artists. The only big impact it has made on the UK market has been with a highly ac- claimed Mahler symphony cycle from Eliahu Inbal and the Frankfurt Radio Sym- phony Orchestra. But Wenn says the Japanese executives are now prepared to undertake some recordings with British artists. To bridge the gap since Denon UK ceased distributing product and signed the new distributor, Conifer is this month offering dealers special introductory offers on the label's back catalogue. • John Eliot Gardiner, wide- ly-tipped to become one of the superstar classical musicians of the Nineties, has signed with PolyGram to record with Germany's NDR Symphony Orchestra when he becomes its principal conductor in August. 

BPI advises: 
how to deaf 
with critics 
Music industry employees J stumped by questions on such ■ delicate subjects as CD pricing 4 
and album stickering have been thrown a lifeline by the BPl's press machine. A series of Help Sheets are \ being distributed to provide stock answers and advises the industry it "has nothing to feel guilty about". But companies are warned that the media is more inter- ested in embarrassing the mu- ' sic business than praising it. The Help Sheets, penned by BPI press director Jeremy Sil- ver, even have hints on the tone to adopt when asked about long running contro- 

'You c still be going on about this?'" writes Silver. Silver is now inviting sug- gestions on other topics which could benefit from his tact. 
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NEWSFILE NEWS 

Japan turns 
to UK dance 
for T¥ show 
Japanese conglomerate Fuji is investing in the current series of BBC's Dance Energy as part of its plan to produce music TV for the world market. The six-part series will be screened on Japanese Satellite Broadcasting along with The Simple Truth charity concert, which Fuji has also bought Japanese TV rights to. Toru Uehara, executive pro- ducer for Fuji TV and its joint venture Fujisankei Communi- cations International, views the UK as a pivotal area for the company's plans. Activate Productions' Derrin Schlesinger, one of Dance Energy's associate pro- ducers, says the deal will pro- vide the resources to improve the show. The fact that it will be shown in Japan will help the 
she says. 
MCA's Uptown 
to open new 
London base 
Hardcore black music label, Uptown Records, is to open up its first office outside the US with a new London base at the end of next year. The set-up will include an A&R executive and promo- tions head as the label bids to understand and capitalise on the burgeoning UK dance mu- sic sector, says president Andre Harrell. Harrell was in London last week promoting the label, which is licensed through MCA, and includes acts such as Father MC, Guy, Heavy D & The Boyz and A1 Be Sure! The label, set up by Harrell five years ago, also includes a management company, pub- lishing arm and film produc- tion company, Uptown Films. 

Virgin to think again 

over Sunday trading 
Virgin Retail is set to drop its plan to open four of its megastores on Sundays if trade doesn't pick up over the next few weeks. The cost of paying 70 staff overtime for the four shops was barely worth the trade generated on the first Sunday of opening. Virgin Retail managing di- rector Simon Burke says the company will decide whether to open on a week-by-week basis after the poor first show- 

"We will keep the matter under review," he says. "We didn't have particularly high expectations but business was nothing to .write home 
The success of the experi- ment depends on other shops in central London — where three of the shops opened, as well as one in Brighton — also opening on Sundays, he adds. "It was very quiet. We were 

SUNDAY TRADING FAILS 1 TO EXCITE SCOTS % of weekly record sales Sunday Monday 10 
Wednesday 10 
Friday'3* 20 Saturday 35 

second thoughts 
the only major trader open." So far the other major music chains show no sign of chang- ing their positions in the light of Virgin's move. Both Our Price and HMV only open stores in key tourist areas such as Piccadilly Cir- cus. Tower's Piccadilly Circus remained closed because a February 1987 injunction is still in force. European MD Ken Sockolov says, "We're not 

going for the quick fix. We will wait and see what happens." The changes seem unlikely to have a big impact in Eng- land, says Gallup chart direc- tor Graham Dossett. In Scotland, where Sunday trading has been legal for six years, the sabbath makes up just 3% of every week's sales, 
"There is nothing to suggest it will be any different in Eng- land," he says. 

TV to pull plug on MU over pay 
Television producers plan to boycott British musicians after the collapse of talks over new pay rates. The Musicians' Union has been told it is pricing its mem- bers out of the market by de- manding £35 per hour for in- dependent TV work. Producers' associations are telling members to pay no more than £30 per hour and to give work to overseas musi- 

But the MU is standing firm and says successes like the music from Inspector Morse, now a gold-selling Virgin al- bum, underline the superiority of UK artists. 

"There is nowhere in the World producers can get better quality than here," says MU assistant general secretary Stan Martin. But Carolyn Jackson of the Industrial Relations Service, acting for the Independent Programme Producers Associ- ation and Television Pro- ducers Association, insists the new rates are not acceptable. "Do musicians want higher rates to sit at home or more reasonable rales that will bring them work?" she says. The deadlock came after more than a year of debate. Hopes were raised when both sides agreed to meet this 

month with producers offering a minimum day rate of £100. But negotiations broke down with the MU unable to agree to what producers call "more flexible" buyout rates for rights beyond two TV uses. At present producers negoti- ate separate payments for ext- ras such as video and phono- graphic rights. Jackson would like to see all rights secured in a single £50 per hour fee. Independent production ac- counts for all of Channel Four's programmes and much of the ITV networks' output. Currently producers take a third of their musical work abroad, estimates Jackson. 

BPI director general John Deacon says a-verdict in the investigation into alleged chart hyping is now not expected for another fortnight. "We have to be as thorough as we can possibly be," he says. 
News Music International, the Rupert Murdoch-financed record company being set-up by former PolyGram executives Aart Dalhuisen and Nigel Sandiford, has been suspended due to the "present economic climate". 
Terry Davies, 27, electro plating engineer with CD pressing company Nimbus Records, described as "record company boss" in the national press, shot himself and his girlfriend Alison Morris, 19, dead on Wednesday last week. 
A&M's radio promotions plugger Bob Masters has been promoted to the position of radio promotions manager. Masters joined A&R from Sleeping Bag Records in 1990. 
Managing editor of Vox and NME Alan Lewis has been named editor of the year by the Periodical Publishers 

Composer Howard Blake's Piano Concerto, written especially for the Princess of Wales' 30th birthday, will be released by Sony Classics next Monday (May 20). 
In Music V/eek's April 27 focus on sleeve printing and design two companies within the Delga Group were incorrectly named as NW Edwards and Peter Roe. The correct names are M W Edwards Printing and Peter Grey Printers. Additionally, Michael Heatley is managing director of Northdown Publishing and not as stated. 

CO Storage Cafeinet. 
Secure and organised storage for up to J 
1600 CDs on Lifts Register Card system. 
Reduced housekeeping and increased efficiency. 
Storage Cabinets clip together to form a flexible 
shop counter system. Available for music and 
video cassettes. All your stock at your fingertips. 

LIFT LTD.. Unit 13. Trianttlc Business Park, Ouiltcrs Wav, Wcndovcr Road. Stoke LIFT. 
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LIVE 

Paul Simon sounds better than ever. By Duncan Holland 

Sound investment 

PIIS! 

Venue: Cornwall Coliseum, Carlyon Bay. St Austcll, Cornwall PL25 3RG. Capacity: 2,306 seated, 3,376 standing. Last five acts: The Alarm, Alexander O'Neal, Elaine Paige, The Everly Brothers, Shirley Bassey. Typical concert: Major world and UK tour appearances by established solo stars and sure selling pop acts, Manager's view: "I have started off several world tours there and it is always my first choice. The whole place has a wonderfully pressure-free environment. It is perfect for rehearsals and the first show as that is a very stressful time. The staff are great, nothing is too much trouble. The clearance for a big rig is limited and the stage is a bit small but these are not major problems compared with all theplusses." Deke Arlon of D&J Arlon for Elaine Paige. Promoter's view: "It is not purpose built as a concert hall — the ceiling is too low and wherever you put the PA it cuts out seats. It is expensive too. What it does have going for it is that it is the only venue of the size in a 50-mile radius. With new venues coming into Exeter and Plymouth I would rather use them." Derek Block of International Artistes (Concerts) for The Everly Brothers. Merchandising: Staff and stall provided for percentage of takings. PA: Old 10k rig available but rarely preferred. Cornwall Coliseum in 1990: Venue closed January to March before takeover by Cornish Leisure World. Since March 27 concerts, variety residences, trade shows and local opera and theatre groups. Average ticket price: £12 

"It was the best music show 
Rare praise indeed, especial- ly coming from Harvey Gold- smith, a man who has seen more than the odd gig in his 
But Paul Simon's return to the UK at London's Wembley Arena represented a genuine triumph for the staging of live 
The Wembley Arena provid- ed the perfect venue in which to capture Simon's collision of styles and rhythms — a fact that Goldsmith puts down to sheer hard work. "Dave Morgan, the sound engineer, is a genius," says Goldsmith. "He's got a great pair of ears and he soundchecks every day with Paul to get it right." Simon's touring band is a huge entourage, featuring five percussionists, three guitar- ists, three backing singers, two keyboard players, a bass player and, of course, Simon himself. Noted session men Steve Gadd and Michael Brecker form part of this band and again it's hard to argue with Goldsmith's claim that Simon has assembled one of the world's finest live bands. Unlike his contemporaries — the Rolling Stones, Bob Dylan and Paul McCartney, for example — Simon enjoys musical mobility. Best demon- strated by the astonishing Graceland and to a lesser ex- tent last year's The Rhythm Of The Saints, Simon has been able to develop his music to en- compass newer influences. The live set now combines world music with his earlier work — from the LA confes- sional of Still Crazy After All These Years to a show stop- ping Sound Of Silence. Simon's role in popularising world music has now reached the point where his many styles sit comfortably in an 

overall concert, unlike the Graceland tour in 1987 which found an audience largely un- prepared for experiment. To achieve this — and maintain an audience — is Simon's strength. And this is an audience which is prepared to pay a top price of £20 per ticket. Recent concerts at the Wem- bley Arena have seen prices fluctuate between a modest £15 for MCP's AC/DC concerts and Kennedy Streets' Gloria Estefan events, up through £18 for BCC's Tom Jones con- cert, to a ceiling of £20 for Rod Stewart and George Michael. The pricing policy for such 
BACKSTAGE Booking agent: Andrew Zweck Promoter: Harvey Goldsmith Tour manager; Danny Harrison PA; Glair Brothers Lighting: Media Lights, Vari Lites Venue: London Wembley 

Capacity: 12,500 Ticket price: £20 

concerts is based on the cost of putting the show on and "what the market will bear," accord- ing to Goldsmith. This is an argument endors- ed by Charles Shun, bookings manager at the Wembley Arena, who says: "They know what they can charge to get a sell out, and if demand is still there, they simply add extra dates," he says. In the case of Paul Simon, this is exactly what happened, with dates actually being added to the beginning of the tour rather than later. If £20 a ticket at the Arena initially appears steep, com- pare this with a £25 top price for Goldsmith's recent Ameri- can Wrestling events, £35 for Anilkapoor, an Asian concert promoted by UK Promotions, and up to £100 for the boxing events the venue stages. Paul Simon's tour is now set to travel, taking in dates throughout Europe as well as the UK. With a handful of tickets still remaining in Man- chester and Glasgow, the chances are that once the word gets out that this is the live concert of the year, those last few will soon get snapped up. 

BS i PS 
The annual Cambridge Folk Festival is set to take place over the weekend of July 26-28 at Cherry Hinton, Cambridge. Sponsored by Abbot Ale and promoted by Cambridge City Council, the festival reflects the continuing expansion of the folk barriers with artists such as Clannad, Suzanne Vega, Steve Earle and Roddy Frame playing. Also playing is Gene Clark along with more solid folk fare, headed by Dick Gaughan .. . The second Cumbria Rock Festival will take place at the Derwent Park Rugby Stadium, Workington, on July 13. Promoted by BHT Promotions, the bill is all-British and is headlined by Marillion. Also due to appear are The Almighty, FM and Jagged Edge . . . Inspector Morse fever continues: Barrington Pheloung, composer of the TV series' theme music, is to play a one- off concert at London's Royal Festival Hall on May 25 featuring music from the Inspector Morse LP... The Shamen and Candyland are heading a special concert to mark World Environment Day on June 5. Organised by the United Nations Association Youth & Students, the event, taking place at London's Kilburn National, also features Cold Cut and Double Trouble .. . Harvey Goldsmith, ITB and Marshall Arts are promoting the three UK dates of Roxette's October tour. Dates confirmed are October 17 at Birmingham NEC, October 18 at Edinburgh's Ingliston Exhibition Centre and October 19 at London's Wembley Arena .. . Wasted Talent is promoting the Kraftwerk comeback tour during July. With a new single and album, Kraftwerk will play eight dates startingin Glasgow on July 11 and concluding with two nights at London's Brixton Academy on July 19,20 ... 

INDUSTRIAL RELATIONSSERVICE Paramount House 162-170 Wardour Street London W1V 41A Telephone 071-494 4965 Fax 071-734 4S64 

NOTICE 
INDEPENDENT TELEVISION & FILM PRODUCERS 

1 Negotiations with the Musicians' Union have ended without agreement. 
2 The TPA/IPPA MU Agreement expired on 3 May 1991. 
3 We have drawn up a set of recommended terms and conditions for the engagement of Musicians in Britain. 

The Industrial Relations Service will give you all the help you need. - Call The Music Helpline 
071-494 4965 
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MEDIA 

EXPOSURE 
lH Going to the wall 

Magazine: Smash Hits (EMAP Metro). Cover price: 60p, Key staff: Editor Mike Soutar. Publisher Sue Hawken. Circulation: 470,000 fortnightly. Age profile: Core readership 15 years; target audience 12 to 16; cult readership up to 24. Sex profile: 70 per cent female. Music policy: Top 40 based; major artists and newcomers in frothy mix of interviews, competitions, reviews, posters, quizzes and song lyrics. "Our policy is best described by who is on our covers: either the very famous who sell mags, or the new and exciting. We take chances on newcomers." Mike Soutar. Typical issue: The Farm, Madonna, EMF, Gary Clail. Editorial view: "Our figures have fallen over the last two years — but we were victims of our own success. When we were at 800,000, other mags were launched against us. We still sell a lot more than anyone else and our battle at the moment is to hold where we are." Mike 
Promotions view: "Very 
the right sort of artist — pop artists. People actually do , read it and the editorial team have a genuine interest in music." Adele Nozedar, head of promotion Rhythm King. Typical ads: Elektra, Virgin, Parlophone, London, A&M Cost per thousand: £28.26 based on one-off colour page at £13,300. Buyer's view: "It has a high per capita cost — the rates are same as when it reached its peak audience — but in the teenage market it's the leader." Michelle Graham, account director, Tavistock Advertising. 

This year, one in five tourists will go through customs with records, tapes or CDs purchas- ed in London. Not many of the 2m foreigners will have been exposed to TV or press adver- tising — but nearly all will have taken the tube. This captive tourist audi- ence is a key card in London Transport Advertising's sales pitch to the record industry. LTA says it can deliver the same precision with regular travellers and, to back up its claim, BMRB Target Group Index figures show that one in 10 tube travellers in the 15-34 age bracket spend more than £75 a year on records — com- pared with one in seven for young people outside the capital. Such statistics persuaded re- tailers and record companies to spend £750,000 with Lon- don Transport last year. But 
is becoming an increasingly important element in today's pared-down advertising cam- paigns. HMV Retail says it has upped its marketing spend on posters to 20 per cent of its to- tal and has spent five years building up a holding of 150 prime four-sheet sites in cen- tral tube stations. Its current London bus campaign covers 150 sites. 

London calling: postering by bus and by the tube (inset) 
three buses that pass you will have an HMV poster," says HMV marketing manager Alan McDonald, Although the regular sites will support the company's forthcoming TV campaign, McDonald sees postering as an end in itself, "We used to use it in conjunction with radio, but we found it was more effec- tive to spend on postering 

The major record companies on average allocate around 10% of their advertising budgets to posters and, on a national basis, they are most likely to strike co-operative deals with the retail chains. It suits the retailers to run an- nually-reviewed poster pack- ages, but the requirements of wholesalers fluctuate — and a 

paid-for sign on a bus shelter in Barnet will never have the anarchic allure of illegal fly- 
John Dyer, head of market- ing at Mute Records, mounted one of the most striking music campaigns with LTA; the teas- ers for Depeche Mode's Per- sonal Jesus. Dyer still uses LTA for some campaigns, but sounds a note of caution about the usefulness of postering. The record industry has tra- ditionally been most inclined to spend its money on ads which can deliver a message and, as Dyer points out, a poster glimpsed on the side of a London bus can rarely do more than boost awareness for a release. Russell Brown 

MONDAY MAY 13  
Dance Energy featuring O Nomad, Massive, Wendell Williams and MC Hammer, BBC 2; 6.40-7.15pm. 
TUESDAY MAY 14  
Star Test featuring Wayne T] Hussey, Channel Four: 12-12.30am. 
Jazz On A Summer's Night 

THURSDAY MAY 16  
Some Call It Jazz featuring 

A 

TABLOID SURVEY 
The MC Hammer "phenom- enon" and his string of UK dates have generated 14 pop page stories and gig reviews in the four weeks to May 2. top- ping MWs latest tabloid sur- 

Completing the top 10 were Gloria Estefan (10), Chesney Hawkes (13), New Kids On The Block (5), Cher (6), Ban- a (6), Sting (9), Vanilla and Tom Jones (5). 

a 

Narrowly beaten into second Source: Media Shadowfax. place was Madonna who also Rankings based on length of generated 14 stories without stories in column inches multi- stepping foot on these shores, plied by circulation. 

Torff and pianist Manfredo Fest, ITV: 3.50-4.50am (regions vary). 
Top Of The Pops, OBBC1: 7-7.30am. 
FRIDAY MAY 17  
Friday At The Dome O featuring The Farm, Elvis Costello, Living Colour and 29th Street Saxophone Quartet, Channel Four: 11.05-12.20am. 
The Hit Man And Her, ITV: O 3.55-4.55am (regions vary). 
SATURDAY MAY 18  
The ITV Chart OShow 11.30-12.30am. 
The Paul Simon I'V" "1 Songbook EsO Radio One: 2-3pm. 
In Concert featuring Jimmy Somerville, Rai" One: 10.11pm. 
Country Greats In Concert 

100/ r.d .:v> >1007 

_ 
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FEATURE 

Diversification 

Theme parks, 
airlines, lighting, 
TV, restaurants — 
record companies 
seem to be doing 
everything but 
making records 
these days. But 
developing interests 
outside the core 
business can bring 
corporate benefits. 
Martin Talbot talks 
to those who have 
caught the 
diversification bug, 
and some who got 
their fingers burnt 

Chris Wright wishes he had never done it, Tony Wilson says he should have done it differently and Richard Branson is £600m richer because of it. Diversification means different things to different people, but everybody is doing it. With PolyGram and Virgin both heading consortia bidding for the ITV Channel 3 franchises this week, record companies seem to be generating more headlines outside the industry than within it. From the established old-stagers, EMI and CBS, to young indies, Rhythm King and Factory, most record companies are developing interests outside their core business. Some have better experiences than others, however. In the early Eighties, Warner got its fingers burnt after its previously successful computer game subsidiary Atari hit rock bottom. Factory Communications chairman Tony Wilson also admits "fucking up" with the company's Hacienda nightclub, which only broke even after 
Chrysalis chairman Chris Wright has equally bitter memories. "1 would advise anyone against diversification," he says. By moving into property, hotel chains, restaurants, TV, radio, recording studios and video, the company did too much too soon, he confesses. In the end, Wright was forced to sell a 50% share of the company to Thorn EMI. "We started looking around out of boredom," he says. "We just had the spare cash. The problem is you can end up taking your eye off your core business." Such bad experiences haven't totally put him off, however. Even Wright allows his heart to rule his head over his production company Chrysalis TV. Maybe Wright is suffering from the kind of chairman's whim that Tony Wilson calls "ego", but a personal passion can have corporate benefits. Although it was Paul Russell's love- of the theatre which prompted the Sony Music MD to invest in the West End show Three Sisters, he realised it would also bring extra prestige to his record company. It has taken five years and £3m to bring his latest project, Matador, to the West End stage. But the potential upside is enormous; in the Fifties, CBS boss William Paley earned more than $33m from a 40% stake in My Fair Lady. However, diversifiers are quick to quash suggestions that the record business is not profitable enough. MCA Music Entertainment Group's chairman A1 Teller says: "That might have been the case once, but CBS selling to Sony in 1987 was a serious wake-up call. The City realised there 
Matsushita's £3.1bn bid for MCA last December eliminated any lingering doubts, and in doing so further established the tie between 

the record companies and electronics manufacturers. The growing alliance between the two sides of the business is nothing new. Just like their founders, today's software and hardware producers realise the importance of keeping control of the developments which shape the format war. Both PolyGram and Sony's parent companies — behind DCC and DAT respectively — retain a firm hold on digital tape technology, just as the early recorded sound pioneers backed different formats 100 years ago. CBS's roots lie back in 1887 with two British inventors who developed the wax cylinder, while PolyGram and RCA can be traced to the inventor of the flat gramophone disc. Even EMI - its full name. Electrical and Musical Industries — traded in hardware and software when formed in 1931. EMI was in turn bought by electrical giant Thorn in 1979 because the businesses complemented each other. The only difference today is that technological advances have given record companies more options. Radio and TV, for example, have become prime attractions as the UK's airwaves open up. Chrysalis and Virgin already have interests in the Metro Radio Group and France's Oui FM, while EMI doubled its stake in Thames TV to 58.8% last month. As the deadline for TV bids arrives on Wednesday (May 15), Virgin is expected to come in for either the Anglia, Thames or TVS franchise, with PolyGram's consortium aiming 

the entertainment industry. That includes airlines, because making sure people have a comfortable 12 hours on the plane is very important." — Richard Branson, owner, Virgin Records 
allied activities. That includes music video, which is no longer a diversification." — Ramon lopez. chaitmon, Warner Music 

for one of the big six. With worldwide TV revenue expected to reach $27.5bn by 2000 and the Channel 5 licence up for grabs in 1994, the flurry of interest is hardly surprising. Control of other entertainment media is vital for record companies threatened by greater competition from TV, radio, video and film. The majors neutralise these "threats" by absorbing them. Video, for example, is now welcomed aboard as the fourth format, yet not so long ago it was treated as a separate business. Equally, it seems positively quaint to remember that EMI Records had a separate marketing department for cassette tapes in the Seventies. Few would argue that merchandising is a separate business these days 
Computer games are going the same way, claims Rhythm King's Martin Heath. "Technology is converging," he says, towards the day when computer software will be played on the same system as a music disc or video. Today, smaller companies fight desperately to keep up with change, but the financial muscle of the conglomerates leaves them little chance of competing on equal terms. It has not always been that way. In the early Eighties, Chrysalis. Stiff and Virgin led the way with sell through video, while the likes of WEA and BMG were slow off the blocks. MCA still does not have its own music video label. But, just as BMG and WEA did for many years, it knows it has access to the market through its parent company's video arm. 

music company which believes : music is not the only function people e in life." — Martin Heath, owner and 
'There is no doubt about it, we are in the music business. Our idea is to diversify when it can serve the music business, and when it is a product which gets to the same target audience," — Henri de Bodinat president, Sony Music (France) 
"Our re business is and always 

md music! - Paul Russell, chairman, Sony Music 
"Record companies don't see themselves as record companies any more. They see themselves as entertainment companies. As MD of MCA Records I am in the record business, but I'm sure Al Teller would say something very different" - Tony Powell, MD, MCA Records UK 
broadest definition. Anything to do with music I consider a potential interest for this company." - Al Teller, chairman, MCA 

"Bertelsmann is a global multi-media organisation. Records is just one of the areas it has chosen to enter. BMG is a record company." — Ttish Heimers, vice- president communications, BMG International 
We are in the art business but the core of that is records. If we can take the 'art' concept that we know about and make it work in other areas, that is great." - Tony Wilson, chairman, Factory Records 
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"We started from a different angle," says MD of MCA Records UK Tony Powell. "We were a film company, Universal, which moved into other areas. We can leave diversification to 
Such are the advantages of being a small cog in a big machine. While WEA Records can leave the corporate expansion in film, TV and publishing to its sister subsidiaries within conglomerate Time Warner, so BMG lets German owner Bertelsmann deal with the TV and publishing businesses and MCA looks to parent company Matsushita, and previously the MCA entertainment empire. Such corporate families create some intriguing links. MCA holds a stake in the US Yosemite National Park through its parent film company, and Parlophone — the label which gave the world Imagine — is now involved in the development of electronic war technology through its owner Thorn EMI. Virgin is one of the few record companies able to compete on equal 
To many. Virgin and Richard Branson are role models for diversification. "To make sure our artists have the best recording facilities we set up our own studio," says Branson. "That is the idea behind all of our moves. When we wanted to expand the amount of records we sold, we set up a retaiToperation. Opening new shops actually expands the market." Branson highlights one of the rules of today's expansion: it must, to use the jargon, have "synergy". Diversification into unrelated areas went out of vogue in the Seventies; CBS rid itself of the toy and instrument making businesses it bought during the Fifties and Sixties; while Thorn EMI has sold off almost 70 associated companies in recent years in pursuit of a new, streamlined strategy. Diversification is often simply a matter of record companies looking to exploit their music to the limit. The impetus behind Sony France president Henri de Bodinat's investment in the country's Metropolis station last August was to change the station's music policy and give exposure to its otherwise neglected French acts. Such a change is not yet allowed in the UK, but there are other ways of making the most of your roster; whether it is Virgin showing its videos during its airline flights, or Factory using the Hacienda as a breeding ground for acts like Northside and Happy Mondays. Simply being a record company is not enough anymore. While in the Fifties and Sixties the motto was big is beautiful, the lean and mean Eighties was a time to slim. Today, moving into the Nineties, "big" is back in fashion. Power with focus is the key. 
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MARKET REPORT 

Heady days for fans of Sixties legends The Yardbirds. In the past three weeks, three different record labels have issued Yardbirds albums. The good news for retailers and collectors is that there is no overlap, with each of the 67 tracks being featured on just one of the offerings. This week sees the release of Yardbirds ... On Air, the first in a series of albums from the Band Of Joy label in association with the BBC, featuring sessions recorded for Radio One and its predecessor, the BBC Light Programme. Twenty-seven songs, all remarkably crisp and clear, although less polished than the studio versions, make this a fascinating album. Sadly, De La Soul's new 

album, De La Soul Is Dead, can't match the wit, sparkle and ingenuity of its predecessor (X989's Three Feet High And Rising), although it has some fine and distinctly offbeat moments. With the introductory single Ring Ring Ring (Ha Ha Hey) at the top end of the singles chart, expect a high debut for this album, though its chances of eclipsing the sales or chart tenure of Three Feet High, which spent 45 weeks on the chart, are slim. 
LUTHER VANDROSS: Power Of Love. Alive/Epic 4680121. That he has made better albums cannot be denied, but Power Of Love is a stylish consolidation of Luther's legacy, faultlessly performed. My only the 

Singles 
Alexander O'Neal steps smartly from the dancefloor back into ballad territory with Shame On Me, the third single mined from his gold album All True Man. Loose, economical Jam/Harris production using guitar as its base gives his excellent vocals 

It's tempting to dismiss Spitting Image's Cry, Gazza, Cry as being nearly a year too late, but the Spurs star's current career crossroads has arrived right on cue, and if he does opt to go Continental it's likely to get TV exposure over the usual montage. Musically, it's a trite, folksy singalong, but that's unlikely to matter. Any record that is lined- up for a dozen TV spots before it's released is 

Sonia: Top 20 action'? 
clearly going to do the ~ business, so expect Sonia's Only Fools (Never Fall In Love) — her first single for the IQ label — to maintain her record of reaching the Top 20 with every release, Radio friendly, and maddeningly familiar, it's actually a new song, though it's redolent of numerous Motown hits. Chris De Burgh is always a bankable album artist, though his singles are more 

hit and miss affairs. Originally released in 1987 The Simple Truth peaked at number 55 at the time, a position which, I think, fairly reflected its limited appeal. Now reissued for the Simple Truth Campaign For Kurdish Refugees, it is being heavily supported by radio and television, and is thus destined for the Top 10. 
DEACON BLUE: Your Swaying Arms. Columbia 6568937. Deacon Blue swing back into action with their first single since their Bacharach & David EP reached number two nearly a year ago. Following up Bacharach's sharp melodies is a daunting task, but Your Swaying Arms is a worthy successor, a passionate and moving song destined for the upper reaches of the chart. A/an Jones 

As well as the UK releases re- viewed in Record Mirror, these are also out now: Danny Mad- den Facts Of Life (Eternal YZ576T W), relaunched su- perb rolling soul nagger; M- People Colour My Life (de/Construction PT 44440), sinuous repetitive soul groove; Munks Of Funk Wonderful Thing (Eternal YZ471T, W), jaunty Kid Creole revival; Groove Factory Don't Stop The Music (East West YZ582T), breezy 119.7bpm house revamp of Yarbrough & Peoples' classic; The Chosen Few Positivity (Fabulous FABU 002T, APT), refreshing delicately jazzy flier; Caron Wheeler Blue (RCA PT 44536), Soul II Soul-ish chunky jogger; Bocca Jun- iors Substance (Boy's Own/flrr BOIX 5). girts talked/sung fuzz guitar jiggled 105.8bpra groove; Definition Of Sound Now Is Tomorrow (Circa YRT 66), reissued thrumming 115.3bpm girl cooed calm male rap; Raze Bass Power (Cham- pion CHAMP 12-279, BMG), Bohannon-ish 118.6bpm funky jolting jitterer; The Formula Exploded (Vinyl Solution STORM 28, SRD), bassily jig- gling 124.4bpm subdued rav- er; The Program Desire (Car- diac CNYT 4, AVL), striding pleasant 119.9bpm ambient instrumental; Plus One The Song Will Always Be The Same (MCA MCST 1535). cheerful 119.9bpm hip house canterer; Steady B Pay Me Baby (Jive JIVE T 272), Mar- vin Gaye's Got To Give It Up jiggled H4.5bpm jaunty rap; Vibe Tribe Trust (ffrr FX 155), Timex Social Club influ- enced 108.8bpm dreary jiggler; Kym Mazellc No One Can Love You More Than Me (Par- lophone 12R 6287), squalling 
10 

Plus One: canterer 
104,8bpm soul patterer; Salt- n-Pepa Do You Want Me (ffrr FX 151), conversational breezy bouncer. 
KIRSTY MacCOLL featur- ing ANIFF: Walking Down Madison. Virgin VST 1348. Suzanne Vega style 104bpm jiggler, not as good as her hit but much touted as its suc- 

Jstmes Hamilton 

While the growth of blues on CD by no means challenges jazz, there is an impressive list of product — old and new — which shows no sign of dimin- ution. Typical of the classic blues material which is grad- ually being remastered for CD is Founder Of The Delta Blues (Yazoo) — 24 important and well-chosen tracks covering the four separate sessions Charley Patton made for Paramount in 1929-1930. Equally important is Turn On The Heat (Bluebird), a two- CD compilation. The sub-title — the Fats Waller Piano Solos — tells it all; a uniformly splendid, 40-strong collection which definitively documents the great man's true claim to immortality. Stan Getz's Serenity (EmArcy) is the perfect com- 

panion-piece to last year's PoIyGram-issued Anniversary (same label). Both come from a superb live date at Copen- hagen's Cafe Montmartre in July '87. Serenity will un- doubtedly be challenging other albums for the "Record of '91" honours. Watch out for 25-year-old Joey Calderazzo — just one of an extraordinary (and grow- ing) list of youthful jazz key- board players. In The Door (Blue Note) — his record debut under his own name — gives full rein to Calderazzo's all- round abilities: superior tech- nique, distinctive touch, cre- ative excellence, as well as im- mense promise as a composer. 
SARAH VAUGHAN: Live In Japan Vols 1, 2 (Main- stream)). Even by this great vocalist's awesome standards of performance, these two CDs — available separately, as part of the second phase of the re-emergence of the late Bob Shad's Mainstream catalogue — are breathtaking. Digitally remastered from the original recordings, the Live In Japan discs celebrate a truly memor- able concert appearance. Stan Britt 

Amid the flood of Mozart mega-releases this year one of the most eagerly awaited ap- pears this month: Idomeneo, with John Elliot Gardiner conducting his period-instru- ment English Baroque Solo- ists Monteverdi Choir and all-star soloists (Archiv 431 674-2). Recorded at a series of con- certs in the Queen Elizabeth Hall last June after warm-up dates around Europe, the re- sults were ecstatically review- ed. Gardiner is to record all 

seven of Mozart's mature op- eras by 1995. La Clemenza Di Tito, also recorded in the QEH, will be issued later this year. Gardiner's team records Die Entfuhrung Aus Dem Serail in July and plays the work in the Festival Hall in August. Teldec joins the blockbuster trend with the release of Viva Mozart, 42 discs in seven box- ed sets at mid-price, featuring artists such as Thomas Hampson, Nikolaus Hamoncourt and the Alban Berg Quartet. EMI's latest Mozartiana is a four-disc, mid-priced box (CMS 7639942) of the violin sonatas from Frank Peter Zimmerman and Alexander Longquich, and at full-price, Zimmerman and others in a popular coupling of the Sym- phony No 40 and Sinfonia Concertante (CDC 7541962). 
DUKAS: Ariane et Barbe- Bleue, Nouvel Orchestre Philharmonique, Armin Jordan, Erato 2292-45663-2. One of seven new titles in Erato's "affordable opera" Li- bretto series, this is also an at- tractive rarity with Dukas (best known for The Sorcerer's Apprentice) sounding like a cross between Richard Strauss and Debussy and giving the Bluebeard story a strongly feminist and mystical under- current. An excellent rediscovery. Phil Sommerich 

" week of oddities. Much as I love Allen Toussaint, having finally heard his ver- sion of Java, I now realise how clever A1 Hirt was to see the hit in it. That said, 1958's The Wild Sound Of New Orleans (Edsel EDCD 275), which fea- tures Toussaint the primitive 

pianist (rather than the soph- isticated writer/producer/art- ist he subsequently became), is fascinating, although for col- lectors only. John Lee Hooker's No- thing But The Blues (Blue Moon CDBM 070) is more ac- cessible, Recorded in 1969, and although it looks back to the Forties, it also has some of the flavour of last year's best-sell- ing The Healer. A fine album. Rick Nelson's Live At The Aladdin (Magnum CDMF 078), which features the Stone Canyon band of 1979 with Tom Brumley, might have been a great find, but the sound quality is so terrible one can only really guess at what went down. Far better recorded, but equally erratic are the trio of albums from The Youngbloods on Edsel: Earth Music (EDCD274), The Youngbloods (271) and Eleph- ant Mountain (276). In truth more legendary than import- ant, Elephant Mountain (though it doesn't feature their finest moment, Get Together) is the most impassioned and the best of their albums. Still, one can't help but feel that a single CD compilation would best serve the group. 
COUNTRY JOE & THE FISH: The Collected Coun- try Joe & The Fish (Van- guard VCD 111). I suppose it all depends on what you think psychedelia is, but The Doors notwithstanding, it is odd that it is former folkies who have best caught the mood and feel of LSD, etc. This outing cap- tures San Francisco's finest at their evocative best and in- cludes Bass Strings, Section 43, Not So Sweet and, of course, Here I Go Again. Sim- ply wonderful. Phil Hardy 
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CHART FOCUS 
Crystal Waters' Gypsy ■Wotnan (La Da Dee) crashes into the singles chart at number three, thus equalling the highest ever debut by an uncharted act, established by Vanilla Ice and Ice Ice Baby last year. The only other uncharted acts (excluding charity aggregations) to make their initial appearance in the Top 5 are Partners In Kryme, whose Turtle Power entered the listings at number four last year, and a pair of records that came in at number five: Hole In My Shoe by Neil (1984) and Beat Dis by Bomb The Bass (1988) In America, where it's titled Gypsy Woman (She's Homeless), Water's record is also tipped for great things, and this week moves from number 76 to number 57. Gypsy Woman seems certain to be the next number one, if not next week, then the week after. Re-released to tie-in with their forthcoming hits album Memorabilia, Soft Cell's 1981 chart champ Tainted Love re- 

enters the chart at number 10 this week, no doubt partly because the current release includes a new mix of the :k by Julian Mehdc veil as theonginal recording. This is Tainted Love's first visit to the chart since 1985. It has now spent a grand total of 37 weeks on the chart, a span bettered by only 16 records in chart history. If — asseemshkely —itcan spend six weeks in the chart this time around, it would become one of the 10 longest running hits of all time. Eurythmics Greatest Hits is once again the number one 
ERA informs us that transmission problems resulted in a number of errors in last week's Top 75 Artist Albums chart: n Concert by Can Domi hould appeared at 32 © Enigma's MCMX AD dropped from 39 to 44 ® The Best Of Rod Stewart rose from 52 to 49 © Eurythmics Greatest Hit: had been on the chart for 

ANALYSIS 
Record sales may be suffering, but the recession could prove a fillip for the UK's indie record companies. During the first 20 weeks of 1991 the number of singles released is up by 12.8% to 1,648, compared with 1,460 in the same period last year. That is an extra 10 releases a week with the independent labels making up most of the extras, according to chart analyst Alan Jones. 'The majors are probably not releasing any more than they used to," he says. "The extra is being made up by indies, especially the dance specialists." Indie distributor Pinnacle's year tends to back this up; releasing an average of 12 singles a week this year, compared with about eight or nine last year, has helped it maintain about six or seven Top 60 singles every week. Sales manager Steve Dickson says: "We're on a roll. A lot of independents aren't looking at cuts right now." 
MUSIC WEEK 18 MAY 1991 

roe White Room TheKlf 

One reason is that with sales depressed, it is easier than ever to earn a hit. "You can get into the Top 50 or 60 with a 15,000 or 16,000 ship- 
Dickson. It is a situation which benefits indies more than majors, who often consider the format simply as a promotional tool for albums. To the indies, every single stands on its own. The success of Northside — with two hit singles but no album — and The Farm — whose debut album was brought out after two Top 5 

week's hottest new release, Time, Love & Tenderness by Michael Bolton. Bolton's last album Soul Provider peaked at number four, but has sold more than a million copies in the UK, and has featured in the Top 75 every week since it made its debut 62 weeks ago. It has the longest uninterrupted chart career of any current album. Tucked in behind Bolton, EMF's critically acclaimed first album, Schubert Dip, makes a promising first showing at number three, following the success of their first trio of singles Unbelievable, I Believe and the current Children. Finally, congratulations to Clnew label Freestyle, whose first chart entry, Keep The Music Playing by Shirley Bassey, debuts at number 28. It's only Bassey's second Top 40 album in the last decade, following I Am What I Am, a 1984 release on the ill-fated Towerbell label. Alan Jones 

single hits — are prime examples of that attitude. However, top of the pile is KLF (pictured). The dance collective led by Bill Drummond has given hope to every small indie label. Even when it had a number one single with 3AM Eternal, there was still no album on the way. Instead The White Room was hurriedly put together to ■capitalise on the chart-topper. Labels like KLF Communications are able to make the most of the current climate, thanks partly to the boost of home studio technology and low overheads, making it relatively easy to produce a 2,000-copy single release on a shoestring and be confident of making a profit, says Alan Jones. It all adds up to an attractive market for the indies. It certainly leaves Pinnacle feeling bullish about the months ahead. "Have a look at our market share over the next quarter; we'll be up there with the big boys," brags Dickson. 

Index of unit last sales. 100=weekly week average in 1990 Albums 72 Singles 90 Music Video 59 
ALBUMS MARKET SHARE BY FORMAT 
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TOP 75 SINGLES 
18 MAY 1991 

THE OFFICIAL Biuskweek CHART 
1 1 ™i« (Producer) Publisher 1 1 ^ 1 Titlo uob, at 7-(,2-1 (Distributor) Anaslhasia(De Mayf.eld) , ... « Meyer/Abbeloos)... 14 Other Side Of Summer 
1 ' ' 

THE SHOOP SHOOP SONG 38 3, HUMAN NATURE Per(ectoP8444(H/PT44402d,K4440I|BMGI Gary Clail On-U Sound System (Sherwood) PerfectoffolyGram PD44402 
Another Sleepless Night The (Macmanus).. 50 
Anth^Pavisrr ^ Power Of Love-Love Cher (Asher) Carlin'ff M) Epic 6566737/-(SM) 6566734/6566732 (s) 39 33 DALLIANCE RCAPB44495/|10-PJ44495I(BMGI Baby Baby Promise Me (Craven)'^ 

2 . LAST TRAIN TO TRANCENTRAL The KLF (The KLF) EG/2ooWC/Wandee/8MG LF Communications KLF OOSIXURT) KLF008C/KLF008CD 40 33 CHILDREN EMF (Gabriel/Jezzard) WC ParIophone(12|R6288(EI TCR6288/COR6288 
(Grant/Thomas) .. ..26 Quadrophonia Bab/sComing Back (Abbeioos/Foort).,^ (Sturmer) 63 R.S.V.P. (Stock Aitxen A 3 Crystal Waters (Basement Boys) Not listed A&MAM(Y| 772(F) 41 13 DEEP, DEEP TROUBLE The Simpsons (DJ Jazzy Jeff/Bylart) Zomba/EMI GeffenGEF 88(1) (BMG) GEF88C/GEF88C0 Bom Free Waterman) .25 (Black/Barry) 1£ Rescue Me (Madonna/ 

4 3 OMDIOMDI Raw Unltd/Virqin Virgin VSfT) 1310(F) VSC131(WSCDT 1310 42 38 LOVE & KISSES Dannii Minogue (Moody/Bell) EMI Can You Dig It? (JordatYCapek) 44 A 5 3 Cathy Dennis (OennistBodqer) Ch, yealis/M— ,ry PolydorCATH(X)3(F) lane CATHC3/CATHD3 (s) 43 3, ANTHEM Deconslructi N-Joi (Ryder) Mindet/Rydim-lslandA(rrgin/CC on PB 44445/PT 44446 (BMG) (Coogan)   57 Ring Ring Ring (Ha Ha 
A 6 " Beverley Craven (Sarnwell-Smhh) WC Epic 6559437/-(SM) 6559434/6559432 44 3. , RHYTHM OF MY HEART 0 w Rod Stewart (Horn) WC/PolyGram amer Brothers W0017m (W) W0017C/W0017CD ® (Groening/D.J. Jazzy RockTheCasbahfThe6 7 ^ bfcNZA UNA DCNNA fAITHOUT A WOMAN) tendon LONOO29) IF) Zucchero featunng Paul Voum (Rustici) WC ICINCS294)LONCO 294 45 B ONE LOVE - PEOPLE GET READY Bob Marley & The Waiters (Marley/Wailers) EMI/WC Tuff Gong (12)TGX1(FJ a TGXCTI/TGXCOl Devil'sToy (Warwick) 53 Sailing On The Seven 

8 -o Blur (Street) MCA Food (12)F00D 29(E) TCFOOD29'CDFOOD29 46 4z POWER OF LOVE-LOVE POWER Luther Vandross (Vandross/Miller) EMI/MCArPlanelary 1 Epic 6568227/6568226 (SM) (HootOfYGrimes) 51 Kershaw) 4 Fading Like A Flower Seal Our Fate 
9 8 Factory FAC2877/FAC287 (P) FAC 287C/FACO 287 47 - HIGHWAYS The Blessing IDorfsman) BMG/CC MCSSSTS a (Every Time You (Estelan)  45 

A iu CB3 TAINTED LOVE Soft CetPMarc Almond (Thome) Burlington/WC Mercury SOFT 2(12) |F) 48 33 SEAL OUR FATE Gloria Este(an (Eslclan/Casas/Ostwald) EMI Epic6567737/6567736{SM) 6567734/6567732 ® (Levine/Hunter/ Senza Una Donna Wagner) 18 (Without A Woman) 
11 8 ■ Chrysalis CHSI12) 3627 (E; CHSMC3627/CHSCD3627 (s) 49 83 1 DON'T EVEN KNOW IF 1... Oneli Soul Family Sensation (no credit) Momentum ttle Indian 47 TP7M7TP12(P) ^ Future Love (EP) (Fomaciari/MusKer) 7 (Seal/Sigsworth Shiny Happy People {2);Seal(1)) 13 (Berry/Buck/Milis/ A 12 » FADING LIKE A FLOWER (EVERY TIME YOU...I EMII12IEM190IEI Roxette (Clarence Ofwerman) EMI TCEM t90/CDEM 190 50 « THE OTHER SIDE OF SUMMER Wamerl Elvis Costello (Froom/Killert/MacManus) Plangent Vision Jros. W 0025(TVW 0025C (W) is W0025CO (Roachford).. 28 ShoopShoop Song (It's 
13 " FUTURE LOVE (EP) ITT ZANG 11(1) (W) ZAN611C/ZANG11CD 51 32 DON'T LET ME DOWN The Farm (McPhersonlViroin Produce MILK 104(1] (P) Gonna Catch You Silent Lucidity A 14 n ANASTHASIA T99 (De Meyer/Abbeloos) P&M XL Recordings-(XLT19) (W) -/XLS19CD 52 82 WHEN THE YEAR ENDS IN 1 At(i2|Al324IBMGI A Tottenham Hotsour/Chas & Dave (Chas & Davel Chasdaue " Semplici) 33 Sit Down (Booth/Gott/ 
15 8 BORN FREE Sense SIGH 710/SIGH1210 (F) a) EMI SIGH 410/SIGH210 ® 53 38 DEVIL'S TOY The Almighty (Taylor) Almighty Rackel/EquinoxtWC PolydorPOl44/PZ 144(F) 
16 " RING RING RING (HA, HAHEY)^ o/ChelseJ&r" 54 B NOTHING CAN STOP US/SPEEDWELL , Heavenly HVN 9(121 (RE/P) ^ Her (Riley/HalY So Groovy Davidson) 67 (Various/Post) 74 
17 36 JUST A GROOVE Rumour RUMACD 33 IP) RUMAC33/RUMC033 55 s. ANOTHER SLEEPLESS NIGHT Shawn Christopher (Wilson) WC Aristall^Wg Bnghty/Hime-Knowles/ UmonvSemplicY 
18 " FOOTSTEPS FOLLOWING ME ^ ^aBTOMMMC3ll)9IiEBCD3i09|Pl 56 « I'LL BE WAITING Clive Griffin (DwomiaktClaylon/Griffinl Rondor/BMG Mercury STEP 6(12) (F) A STEMC6/STECD6 Human Nature (ClaiO 38 Success (Minogue/ 1 Don't Even Know If 1 Moody) 21 
19 8 SIT DOWN O Fontana JIM 8(12) (F) JIMMC8/JIMCD8 (s) 57 3a , CAN YOU DIG IT? The Mock Turtles ISmilh/Coogan) Virgin Siren SRNfT) 136 (F) SRNC 136/SRNCD136 (Male/Batson) 49 Take it (Flowered 1 Say Yeah (Rossi/Di Up/Strummer) 34 

A 20 B CALL IT WHAT YOU WANT New Kids On The Block (Starr) EMI Columbia 6567857/6567855 (SM) 58 « S ROCK THE CASBAH Colu mbia65681W65gl4^SM) ^ Gubinetli) 65 (Wallinger) 68 I Touch Myself That's The Way () Like it) a 21 D SUCCESS ^ ^ MCA MCS1538/-(BMG) MCSC1538/MCSTD1538 58 B THOUGHT U WERE THE ONE FOR ME Joey B. Ellis (Earley/Kelly/Ellisl EMI C3pitoU12)CL614(E) TCCL614/C0CL614 (Stelnberg/KeHy/ ^ (Remw) (Casey/ ^ 
22 » QUADROPHONIA ARS 6567687/6567686/6567684 (SM) ) MCA 6567685 60 38 8 LONG TRAIN RUNNING u NANCS24'NANCD24 I'll Be Wailing Thought U Were The a 23 « LOVERS A WONDERFUL THING Columbia 6567717/5567716 (SM) 6567714/6567712 61 43 8 YOU'RE SO VAIN Carly Simon (PeriylWC Bektra E^I WfT) (W) Into Tomorrow Touch Me (AU Night 
24 33 THE WHOLE OF THE MOON The Waterboys (Scott) Dizzy Heights/Chrysalis Ensign ENY(X» 642 IE) 62 « 2 STRIKE IT UP Deccnstrwii. Black Box (Groove Groove Melody) WOCC m PB 44459/PT44460 (BMG) PK44459/PD 44460 Just A Groove Gregory/Adams) 5 (Rochefort/ Traitor Load A Girts 

A 25 B R.S.V.P. Jason Donovan (Stock Aitken Waterman) All Boys PWL PWLfT) 80 (P) 63 8, 4 BABY'S COMING BACK Chai risma US CUSS 2/CUST 2 (F) CUSC2/CUSCD2 McCutcheon) ..17 (Gordon/Johnson/ 
a 26 « BABY BABY A&MAM{Y) 727(F) AMMC727/AMCD727 64 44 8 SILENT LUCIDITY Queensryche (Collins) EMI EMI USA (12)MT(P| 94(E) TCMT94/C0MT94 McFartand/Lyte). .2 sSnberg).!. .65 
A 27 GS3 1 WANNA SEX YOU UP wooSooseco 65 88 3 UNCONDITIONAL LOVE Colu Susanna Hoffs (Kahne) Sony/WC 6567824/6567822 Long Train Running When The Year Ends In (Johnston) 60 1 (Hodges/ 

28 33 6 GET READY! Roachford (Roachford/Fayney/RoacMord) PolyGra imC0lumbia6567O6WSM) 65 « 3 1 SAY YEAH Secchi featuring Orlando Johnson (N.T.M.I PolyGram EpiC6568SS«62 Love Is A Wonderful (Decker/Rogers) 3) 
A 29 3S 2 YOU'RE IN LOVE Wilson Phillips IBallardl EMI/MCA TCSBK25CDSBK25 67 8. 3 HER Guy(Guy)Zomba/CC MCA MCS(D 1528 (BMG) (Bolton/Goldmark) 23 (Come On In) 

30 30 2 
A MESSAGETO YOUR HEART HollywoodHWDIMID(SMI Samanlha Janus (Curtis/Macintosh) Paul Curtis/Hollywood HWD tlktOHWD 68 B THANK YOU WORLD World Party (Wallinger) PolyGram EnsignENY(X)643(E) a ENYMC643/ENYC0643 ^ No^ctSi" 30 T(SM00.n:..24 

A 31 US] WHENEVER YOU NEED ME Siren SRNfT) 140(F) SRNC140/SRNCD140 69 B 1 TOUCH MYSELF ) Divinyls (no crcdill Billy Sleinberg/Denise Barry/EMI /irgin America VUSfT) 36 (R a •/VUSCD36 n One AndOnly! Tile You're In Love 
32 3 6 RESCUE ME Madonna (Madonna/Pelliboncl WOCC Sire W 0024(1) IW) W0024DW0024CD 70 B TRAILOR LOAD A GIRLS Shabba Ranks (Johnson/Browne) EMI/Anchor/Greenslee Epic 6568747/6568746 (SMI a ves •/6568742 ^ One Love - People Get You're So Vain 
33 32 3 GONNA CATCH YOU SuprcmeSUPE(T)185(CSUPE185IPI Lonnie Gordon (Limoni/Semplici/Dayoli) GLi Gnomi CDSUPE185 71 8S 2 

THAT'S THE WAY {1 LIKE IT) (REMIX) KC And The Sunshine Band (Roarty/Moore) WC M.F.D.M7FAC2(6MG) A MCFAC2/MCDFAC2 A Ready (Mariey/ (Stmon)  
a 34 « 2 TAKE IT London FUP(X)HF) FUPCS1/FUPCD1 72 « 0 WORD OF MOUTH VirginVSfD1345rt/SC1345A/SCOT1345(F| a Mike & The Mechanics (Neil/Rutherford) Michael Rutherford/Hit & Run/63 
a 35 B SHINY HAPPY PEOPLE R.E.M. (litt/R.E.M.) CC IWTD rniwDRRnw 

Wamer Brothers W0027(D(W) W0027DV/0027CD Ffppdnm Hioh FHPfTl 11P) 73 88 4 SENSITIZE That Petrol Emotion (Litt)WC SO GROOVY Deconstructio 
Virgin VSfT) 1261(F) a VSC1261/VSCDT1261 A 

m PB 44567/PT44568 (BMG) A JO taj The Paul WellerMovemenl (Not listed) Stylist FHPC1/. 
O? ^ THE SIZE OF A COW PolytaGONEIXIItlFI U# 20 6 The Wonder Stuff IGlossopJPolyGram 60NCS11/G0NC011 ® 

As used by Top Of The Pops and Radio One 
74 B 
75 82 s 

Wendell Williams (Baker) CC/Lowery/BMG WHERE LOVE LIVES (COME ON IN) i Alison Limerick (Kronlund) BMG 
PK44567/PD 44568 Wsta 114208/614208 (BMG) 411533/664208 

m 1 

FIVE THIRTY 

M Hsnple 

The Facts Of Life 
(Remix) 

This is the mix 
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PLAYHST CHART 
US TOP 30 SINGLES 
1* . 1 LIKE THE WAY (THE KISSING GAME), Hi-Fivs 2* s fW] TOUCH ME (ALL NIGHT LONG),Cathy Dennis 

THE OFFICIAL iiusicweek CHART 
3 . HERE WE GO, C&C Music Faclory 4 . | TOUCH MYSELF, Divinyls 5* , RHYTHM OF MY HEART, Rod StawaTt Wa,™^Z: 

I i - - ^ ij ii i i li if i 1 , Michael Bolton LOVE IS A WONDERFUL THING Columbia A A A A A 52 24 a 1.4 2 . Cher SHOOPSHOOP SONG (IT'S IN...I Epic A A A A A 51 1 89-4 
4 > Roachford GET REAPYI Columbia A - A A . 47 22 86.1 

6 , JOYRIDE, Roxette C11| 7 7 BABY BABY, Amy G7ant ^ 8* . 1 DONT WANNA CRY, Ma-,ah Carey 9* s MORE THAN WORDS, Extreme "77^ lOtr it 1 WANNA SEX YOU UP, Color Me Badd 77 11* „ SILENT LUCIDITY, Oueenscyche "Tj 17* ii LOVE IS A WONDERFUL THING, Michael Bolton rni.TT 6 n Cathy Dennis TOUCH ME IALL NIGHT LONG) Polydor A - A A 7 . ZuccheroS, Paul Young SENZA UNA DONNA (WITHOUT A...) London B A A A /= 
9 i OMD SAILING ON THE SEVEN SEAS Virgin A ■ A A 4 

^ 46 4 83.6 k 45 5 83.1 , 43 3 80.3 
13* t. LOSING MY RELIGION, R.E.M, w»,n.,B,77; 14* „ YOU DONT HAVE TO GO HOME, The Triolets u... 15 i. MORE THAN EVER, Nelsoa nnn 16 is SAVE SOME LOVE, Keedy 17* si MIRACLE, Whitney Houston ir,.„ 

12 n Wilson Phillips YOU'RE IN LOVE SBK A B A 4 13 ,i Electronic GET THE MESSAGE Factory A - A A 14 ID James SIT DOWN Fontana A - A A 15 u The Farm DONT LET ME DOWN Produce B - A A 16 , Gloria Estefan SEAL OUR FATE Epic B A A A 
18 TD Elvis Costello THE OTHER SIDE OF SUMMER Warner Brothers A A B A 4 

47 39 77.9 38 8 76.9 42 9 76.1 37 37 74.6 43 33 74.3 40 13 72.5 

19 ii VOICES THAT CARE, Voices That Care 20* r. WHAT COMES NATURALLY, SheenaEaston un. 21 10 ® CRY FOR HELP, RickAstley BrA 22* is DONT TREAT ME BAD, Firehouse 23* ■ RUSH RUSH, Paula Abdul Vi^ln 24*70 [wl STRIKE IT UP, Black Box nro 
20 7. Roxette FADING LIKE A FLOWER EMI A A B -4 21 n Lonnie Gordon GONNA CATCH YOU Supreme - . A A 22 Bananarama LONG TRAIN RUNNING London - A A A 4 
24 ■ TPau WHENEVER YOU NEED ME Sirem - A B A 4 25 7i De La Soul RING RING RING IHA HA HEYI Big Life A - A A 

42 26 68.7 42 32 67.5 44 35 63.2 
26* ■ POWER OF LOVE/LOVE POWER, Luther Vandross Frir 27 rr MY HEART IS FAILING ME, RIB star 28 is YOU'RE IN LOVE, Wilson Pliillips snk 
30* - COUPLE DAYS OFF, Huey Lewis & The News fmi 
■ IO Ton arm " h minntrk 27 -Simple Minds SEE THE LIGHTS Virgin A A B A 4 28 73 E.M.F, CHILDREN Parlophona A - A - 40 - 54.3 25 23 53.9 US TOP 30 ALBUMS 
1* 7 OUT OF TIME, R.EM. Warner flroihers 2 , MARIAH CAREY, Manah Carey Columbia 

32 oVicReevesBORNFREE    Sense - A A - t 52 10 53.7 32 6 47.0 3 r GONNA MAKE YOU SWEAT, C&C Music Factory Columbia 4 . WILSON PHILLIPS. Wilson Phillips SBK 5 s SHAKE YOUR MONEY MAKER. The Black Crowes DelAmerican 
35 n Gary ClailOn-L) Sound System HUMAN NATURE Perlecto B - B B 28 21 46.3 7 s MCMXCA.D., Enigma Charisma 
37 - TonyBanks&NikKershawiWANNACHANGETHESCORE Virgin -ABA  27 ^ 45 q 9 11 COOUN'AT THE PLAYGROUND, Anolher Bad Creation Motown 38 o Black FEEL LIKE CHANGE A&M - A B - 4 31 56 42.0 10 io VAGABOND HEART, Rod Stewatt Warner Brothers 
40 » Clive Griffin I LL BE WAITING Mercury - 4 
42 u Tracie Spencer THIS HOUSE Capitol B B 33 65 40.4 

11* it HEART IN MOTION, Amy Grant ASM 12 o EMPIRE, Queensryche EMI 13 . HEART SHAPED WORLD, Chris Isaak Reprise 14 JOYRIDE, Roxette EMI 15 it I'M YOUR BABY TONIGHT, Whitney Houston Arista 16* rs NO FENCES, Garth Brooks Capitol 17 is DIVINYLS. Divinyls Virqin 47 77 The Simpsons DEEP. DEEP TROUBLE Geffen 48 ID The Divinylsl TOUCH MYSELF Virgin America 
50 ■ Susanna Hotfs UNCONDITIONAL LOVE Columbia 4 
52 si Quadrophonia QUADROPHONIA ARS 

B ' 
24 18 35.4 

21 49 33.5 
20 45 31.8 

18 n MAMA SAID KNOCK YOU OUT, LL Cool J DefJam 19 is INTO THE UGHT. Gloria Estelan Epic 20 .. FIVE MAN ACOUSTICAL JAM, Tesla Geffen 21 77 IN THE BLOOD. Londonbeal Radioactivo 22 70 (Ok] THE SOUL CAGES, Slinq A&M 23 is FWSHPOINT.Rollinq Stones Rollinq Stones 24* . DEADICATED, Various Artists Arisia 
55 • Alexander O'Neal SHAME ON ME Tabu 56 u Sting THE SOUL CAGES A&M - 4 - " 23 - 29.9 

25 ir THE DOORS (OST), The Doors Elektra 26* . EXTREME IIPORNOGRAFFITTI. Extreme A&M 27 ra TO THE EXTREME. Vanilla Ice SBK 28 r. PLEASE HAMMER DON'T HURT'EM Mr H.immnr Capitol 
59 - Bee Gees WHEN HE'S GONE Warner Brothers B 23 25 ^ 

29 77 (Uk] DOUBT. Jesus Janes SBK 30 t, AFTER THE RAIN. Nelson DGC 
® UKsignings 

ftrusk: week 

BINDERS 

Music Week binders are available for you to conveniently 
store back issues of Music Week. The custom made, 
smart, easy to use binders hold six months of Music 
Week and cost only £6.95 each or £12.95 for two 
(including p&p in the UK). 
To order simply send your cheque or postal order to: 

ASP Reader Service 
Argos House 
Boundary Way 
Hemel Hempstead 
Herts HP2 7ST 

Making amount payable to ASP Ltd. Please allow 28 days 
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MAY 18 1991, FREE WITH MUSIC WEEK 

* AAA 
BY ALAN JONES 

RUDY: HE JUST (ANT FAIL 

p> one. a Rudy 

Cher's cover version of 'The Shoop Shoop Song (It's In His Kiss)' continues at number ' that's good news for Clark, who wrote the song in 1963. Now 55, Rudy lives in semi-retirement at Tampa Bay in Florida with his wife and five children. He is surprised and amazed that The Shoop Shoop Song' should emerge from comparative obscurity, but not nearly so shocked as he was in 1987, when George Harrison recorded a new version of a song he wrote as an album track for James Ray in 1963. George's update of 'Gdf My Mind Set On You' was a number two hit here, and topped the charted in America. In all, approximately 100 of his songs have been recorded. Apart from 'The Shoop Shoop Song' and 'Got My Mind Set On You', he also wrote 'If You Gotta Make A Fool Of Somebody' - a 1963 UK hit for Freddie and the Dreamers that also started life as a James Ray recording — plus j 'Good Lovin" for The Rascals, 

'Everybody Plays The Fool' for the Main Ingredient, 'Beg Me' for Chuck Jackson and many 
Aretha Franklin, Sarah Vaughan, Dean Martin and The Hollies are among those who have covered his songs, yet, says Rudy, it's only in the last few years that he has made a good living from his songs, this despite the fact that it's eight years since he had a new song published. When times were hard, he even worked as a taxi driver. 

• 'That's The Way (I Like It) (Remix) is the credit that appears on the current hit by K.C. & The Sunshine Band, but the voice of K.C. certainly sounds rather different from how it was when the song was first a hit 15 years ago. In fact, the current hit is a f a remake, making K.C. one of the few acts to have a hit with two different recordings of the same song. 'That's The Way (I Like It)' is the second old K.C. composition to chart in recent weeks, following 'Gimme Some', recently revived by Pat & Mick. 

• The role of producers varies enormously. Some seem to perform almost no role at all, others do everything for their charges, but they are an important part of the creative process, and it's disturbing that so many don't receive credits on records any more. Remaining anonymous, whether they wish to or not, are the producers of the following current hits: the Wedding Present's 'Dalliance', Soul Family Sensation's 'I Don't Even Know If I Should Call You Baby', the Blessing's 'Highway 5' (above) and the KC and the Sunshine Band hit 'That's The Way (I Like It)'. 
• One of the better of the many Beatles-influenced bands around, Jellyfish had a number 39 hit with their debut single 'The King Is Half Undressed'. A high percentage of the sales came from the CD, which was released in a "jellopack", containing coloured stars floating in an opaque jelly solution. Jellyfish's new single 'Baby's Coming Back' is also available in a gimmicky compact disc edition — this time a nappy pack, the CD being quite literally clothed in a small piece of a baby's nappy. 
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BY ALAN JONES 
BEATLEMANIA BITES BACK 

I familiar,you'reright — theintro is lifted from the title track of the Beatles' 'Sgt. Pepper's Lonely Heart's Club Band' album. It's but one more example of the Beatles' continuing influence on the record industry in general, and the chart in particular, even 20 years after they ceased to exist. Scritti Politti and Shabba Ranks' recent hit 'She's A Woman' was one of more than a dozen new versions of Beatles' songs to be released this year. Some others: Danielle Dax's 'Tomorrow Never Knows', Howie J & Co's 'Come Together' BKF's 'I Am The Walrus', Hill and Wiltchinsky"s 'Here, There And 

Everywhere' and Shirley Bassey's 'Yesterday'. The Beatles have also been mentioned in the lyrics of more hits than any other act, recently being namechecked, along with numerous others in C&C Music Factory's hit 'Here We Go'. They've previously featured in the lyrics of at least a dozen hits since Dora Bryan, of all people, elucidated the wishes of a high percentage of the country's teenagers, in 1963 with 'All I Want For Christmas Is A Beatle'. In the interim, the following hits have all included references to the Beatles: 'Call Up The Groups' by the Barron Knights (1964), 'Melting Pot' by Blue Mink (1969), 'The Seeker' by The Who (1970), 'Ball Of Contusion' by the Temptations (1970), 'All The Young Dudes by Mott The Hoople (1972), 'Rock And Roll I Gave You The Best Years Of My Life' by Kevin Johnson (1975), 'Discobeatlemania' by D.B.M. (1977),'1977', by The Clash, 'Life In A Northern Town' by Dream Academy (1985), 'Shame' by Eurythmics (1987), 'We Didn't Start The Fire' by Billy Joel (1989), and 'Beatles And The Stones' by House Of Love (1990). There are numerous Beatles references on album tracks too: 'Shangri-La' by the Electric Light Orchestra, 'Shooting Star' by Bad Company, 'Winds Of Change' by Eric Burdon and the Animals and 'Rock 'n' Roll Dude' by Chubb Rock & Howie Tee being just the tip of the iceberg. In addition to these direct references, individual Beatles have frequently been mentioned in other people's songs — Paul, for example, on Chris Hill's 
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BOB MARLEY 
AND THE WAILERS 

Let us praise famous men. Bob Marley gave the world brilliant and evocative music; his work stretched across nearly two decades and yet still remains timeless and universal. Bob Marley & The Wailers worked their way into the very fabric of our lives. "He's taken his place alongside James Brown and Sly Stone as a pervasive influence on r&b," says the American critic Timothy White, author of the acclaimed Bob Marley biog- raphy Catch A Fire. "His music was pure rock, in the sense that it was a public expression of a private truth." It is important to consider the roots of this legend; the first superstar from the Third World. Bob Marley was one of the most charismatic and challenging performers of our time and his music could have been created from only one source: the street culture of Jamaica. The days of slavery are a recent folk memory on the island. They have permeated the very essence of Jamaica s culture, from the plantations of the mid-Nineteenth century to the popular music of our own times. Although slavery was abolished in 1834, the Africans and their descendants developed their own culture with half-remembered African traditions mingled with the customs of the British. This hybrid culture, of course, had parallels with the emerg- ing black society in America. Jamaica, however, remained a rural community which, without the industrialisation of its northern neighbour, was more closely rooted to its African 
'^By^the start of the Twentieth century that African heritage was given political expression by Marcus Garvey, a shrewd Jamaican preacher and entrepreneur who founded the Univ- ersal Negro Improvement Association (UNIA). The organisa- tion advocated the creation of a new black state in Africa, free from white domination. As the first step in this dream, Garvey founded the Black Star Line, a steamship company which, in popular imagination at least, was to take the black populations from America and the Caribbean back to their homeland of Africa' ~ , A few years later, in 1930, the warlord Ras Tafan Makonnen was crowned Emperor of Ethiopia and had taken a new name, Haile Selassie. The Emperor claimed to be the 225th ruler in a line that stretched back to Menelik, the son of Solomon and Sheba. The Marcus Garvey followers in Jamaica, consulting their New Testaments for a sign, believed Haile Selassie was the black king whom Garvey had prophesied would deliver 
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the Negro race. It was the start of a new religion called Ras- tafarianism. Fifteen years later, in Rhoden Hall to the north of Jamaica, Bob Marley was born. His mother was an eighteen-year-old black girl called Cadella Booker while his father vyas Captain Norval Marley, a SO-year-old white quartermaster attached to the British West Indian Regiment. The couple married in 1944 and Robert Nesta Marley was born on February 6. 1945. Norval Marley's family, however, applied constant pressure and, although he provided financial support, the Captain seldom saw his son who grew up in the rural surroundings of St. Ann to the north of the island. For country people in Jamaica, the country's capital Kings- ton was the city of their dreams, the land of opportunity. The reality was that Kingston had little work to offer yet, through the Fifties and Sixties, people flooded to the city. The new- comers, despite their rapid disillusion with Kingston, seldom returned to the rural parishes. Instead, they squatted in the shanty towns that grew up in western Kingston, the most notorious of which was Trench Town (so named because it was built over a ditch that drained the sewage of old Kings- ton). Bob Marley, barely into his teens, moved to Kingston in the late-Fifties. Like many before them, Marley and his mother eventually settled in Trench Town. His friends were other street youths, also impatient with their place in Jamaican soci- ety. One friend in particular was Neville O'Riley Livingston, known as Bunny, with whom Bob took his first hesitant musi- cal steps. The two youths were fascinated by the extraordinary music they could pick up from American radio stations. In particular there was one New Orleans station broadcasting the latest tunes by such artists as Ray Charles, Fats Domino, Curtis Mayfield and Brook Benton. Bob and Bunny also paid close attention to the black vocal groups, such as the Drifters, who were extremely popular in Jamaica. When Bob quit school he seemed to have but one ambition; music. Although he got a job in a welding shop, Bob spent all his free time with Bunny, perfecting their vocal abilities. They were helped by one of Trench Town's famous residents, the singer Joe Higgs who held informal lessons for aspiring vocals in the tenement yards. It was at one of those sessions that Bob and Bunny met Peter Mclntosh, another youth with big musi- cal ambitions. By 1962 Bob Marley auditioned for a local music entrep- reneur called Leslie Kong. Impressed by the quality of Bob's vocals, Kong took the young singer into the studio to cut three sides the first of which, called Judge Not, was released on the Beverly label. It was Marley's first record. The other two tunes - Terror and One Cup Of Coffee - were also released but, without airplay, they attracted little atten- tion. At the very least, however, they confirmed Marley's ambition to be a singer. By the following year Bob had decided the way forward was with a group. He linked up with Bunny and Peter to form the Wailing Wailers. The new group had a mentor, a Rastafarian hand drummer called Alvin Patterson, who introduced the youths to Cle- ment Dodd, a record producer in Kingston. In the summer of 1963 Dodd auditioned the Wailing Wailers and, pleased with the results, agreed to record them. It was the time of ska music, the hot new dancefloor music with a pronounced back-beat. Its origins incorporated influ- ences from Jamaica's African traditions but, more immediately, from the heady beats of New Orleans' rhythm & blues dis- seminated from American radio stations and the burgeoning sound systems on the streets of Kingston. Clement — Sir Cox- sone-Dodd was one of the city's hippest sound system men. The Wailing Wailers released their first single, Simmer Down, on the Downbeat label during the last weeks of 1963. By the following January it was number one in the Jamaican charts, a position it held for the next two months. The group - Bob, Bunny and Peter together with Junior Braithwaite and two back-up singers, Beverley Kelso and Cherry Smith - were hot news. Simmer Down caused a sensation in Jamaica and the Wailers began recording regularly for Coxsone Dodd's Studio One company. Their music also found new themes, identified with the Rude Boy street rebels in the Kingston slums. Jamaican music had found a tough, urban stance. Over the next few years the Wailing Wailers put out some 30 sides that properly established them as one of the hottest groups in Jamaica. 
BOB MARLEY SUPPLEMENT 3 
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Despite their popularity the economics of keeping the group together proved too much and the three other mem- bers -Junior Braithwaite, Beverley Kelso and Cherry Smith - quit. Bob's mother, Cedella, had remarried and moved to Delaware in the United States where she had saved sufficient money to send him an airticket. The intention was for Bob to start a new life. But before he moved to America Bob met a young girl called Rita Anderson and, on February 10, 1966, they were married. Marley's stay in America was short-lived. He worked just enough to finance his real ambition: music. In October 1966 Bob Marley, after eight months in America, returned to Jamaica. It was a formative period in his life. The Emperor Haile Selassie had made a state visit to Jamaica in April that year and, although Bob had been in America at the time, the Rastafarian movement had gained new credence. Marley was increasingly drawn towards Rastafari. By 1967 Bob's music reflected his new beliefs. Gone were the rude boy anthems; in their place was a growing commitment to spiritual and social issues, the cornerstone of his real legacy. Marley joined up with Bunny and Peter to re-form the group, now known as The Wailers. Rita, too, had started a singing career, having a big hit with Pied Piper, a cover of an English pop song. Jamaican music, however, was changing. The bouncy ska beat had been replaced by a slower, more sensual rhythm called rock-steady. The Wailers' new commitment to Rastafarianism brought them into conflict with Coxsone Dodd and, determined to control their own destiny, they formed their own record label, Wailin' Soul. Despite a few early successes, The Wailers' business naivete proved too much and the label went out of business in late 1967, The group survived, however, initially as songwriters for a company associated with the American singer Johnny Nash who, the following decade, was to have an international smash with Marley's Stir It Up. They also met up with Lee Perry, the production genius who virtually re-invented the pure sound of Jamaican music. The Perry/Wailers combination resulted in some of the finest music the band ever made. Such tracks as Soul Rebel, Duppy Conqueror, 400 Years and Small Axe were not only clas- sics, but they defined the future direction of reggae. In 1970 Aston 'Familyman' Barrett and his brother Carlton (bass and drums respectively) joined The Wailers. They had been the rhythm nucleus of Perry's studio band the Upsetters, who had worked with The Wailers on those ground-breaking sessions. They were also unchallenged as Jamaica's hardest rhythm section; a reputation that was to remain undiminished during the following decade. The band's standing was, at the start of the Seventies, an extraordinary one throughout the Caribbean. But internationally The Wailers were still unknown. That same year Bob accepted an invitation from Johnny Nash to accompany him to Sweden where the American singer had taken a filmscore commission. While in Europe Bob secured a recording contract with CBS which was also, of course, Nash's company. By the autumn of 1971 the entire Wailers were in London, ostensibly promoting their CBS single Reggae On Broadway. Instead they found themselves stranded in Britain. 

In December Bob Marley walked into the Basing Street Studios of Island Records and asked to see its founder Chris Blackwell. The company, of course, had been one of the prime movers behind the rise of Jamaican music in Britain; indeed Blackwell had launched Island in Jamaica during the late-Fifties. By 1962, however, Blackwell had realised that, by re-locat- ing Island to London, he could represent ail his Jamaican rivals in Britain. The company was re-born in May, 1962, selling ini- tially to Britain's Jamaican population, centred mostly in Lon- don and Birmingham. The hot ska rhythm, however, quickly became established as a hip dancefloor beat with the then growing Mod culture and, in 1964, Blackwell produced a worldwide smash with My Boy Lollipop, a pop/ska tune by the young Jamaican singer Millie. Through the Sixties Island had grown to become the No I source of Jamaican music, from ska through rock-steady to reggae. The company had also embraced white rock music, with such bands and artists as Traffic, Jethro Tull, King Crim- son, Cat Stevens, Free and Fairport Convention so, when Bob Marley made his first moves with Island in 1971, he was con- necting with the hottest independent in the world. Blackwell knew of Marley's Jamaican reputation; Island had even released his first records in Britain. More particularly, Blackwell had also heard the group's recent demo tapes and had been impressed. He offered the group a deal unique in Jamaican terms. The Wailers were advanced £8000 to make an album. It was a revolutionary move. For the first time a reggae band had access to the best recording facilities and were treated in much the same way as, say, a rock group. Before this deal, it was considered that reggae sold only on singles and cheap compilation albums. The Wailers' first album Catch A Fire broke all the rules; it was beautifully packaged and heavily promoted. And it was the start of a long climb to international fame and recognition. Years later the acclaimed reggae dub poet Linton Kwesi Johnson, commenting on Catch A Fire, wrote: "A whole new style of Jamaican music has come into being. It has a different character, a different sound ... what I can only describe as International Reggae. It incorporates elements from popular music internationally: rock and soul, blues and funk. These ele- ments facilitated a breakthrough on the international market." Although Catch A Fire was not a hit, it made a considerable impact on the media. Marley's hard dance rhythms, allied to his militant lyrical stance, came in complete contrast to the excess of mainstream rock. Island also decided The Wailers s ould tour both Britain and America; again a complete break through for a reggae band. Marley and the band came to London in April 1973. embarking on a club tour which hardened The Wailers as a live group. After three months, however, the band returned to Jamaica and Bunny, disenchanted by life on the road, refused to play the American tour. His place was taken by Joe Higgs, The Wallers' original singing teacher. The American tour drew packed houses and even included a weekend engagement playing support to the young Bruce Springsteen. Such was the demand an autumn tour was also arranged with seventeen dates as support to Sly & The Family then the number one band in black American music. BOB MARLEY SUPPLEMENT MUSIC WEEK 18 MAY 1991 
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the tour, however, The Wailers Four shows taken off the bill. It seems they had been too good; support band should not detract from the main attraction. The Wailers nevertheless made their way to San Francisco where they broadcast a live concert for the pioneering rock radio station KSAN. The bulk of that session was finally made available in February 1991, when Island released the commemorative album, Talkin' Blues. In 1973 The Wailers also released their second Island album. Burnin', an LP that included new versions of some of the band's older songs - such as Duppy Conqueror, Small Axe and Put It On - together with such tracks as Get Up Stand Up and / Shot The Sheriff. The latter, of course, was a massive worldwide hit for Eric Clapton the following year, even reaching number one in the U.S. singles' chart. The following year Marley spent much of his time in the studio working on the sessions that eventually provided Natty Dread, an album that included such fiercely committed songs as Talkin' Blues, No Woman No Cry, SoJah Seh, Revolution, Them Belly Full (But We Hungry) and Rebel Music (3 o'clock Roadblock). By the start of the next year, however, Bunny and Peter had quit the group; they were later to embark on solo careers (as Bunny Waiier and Peter Tosh) while the band was renamed Bob Marley & The Wailers. Natty Dread was released in February 1975 and, by the sum- mer, the band was on the road again. Bunny and Peter's missing harmonies were replaced by the l-Threes, the female trio comprising Bob's wife Rita together with Marcia Griffiths and Judy Mowatt. Among the concerts were two shows at the Lyceum Ballroom in London which, even now, are remem- bered as highlights of the decade. The shows were recorded and the subsequent live album, together with the single No Woman No Cry, both made the charts. Bob Marley & The Wailers were taking reggae into the mainstream. By November, when The Wailers returned to Jamaica to play a benefit concert with Stevie Wonder, they were obviously the country's greatest superstars. Rastaman Vibration, the follow-up album in 1976, cracked the American charts. It was, for many, the clearest exposition 

yet of Marley's music and beliefs, including such tracks as Crozy Baldhead, Johnny Was, Who The Cap Fit and. perhaps most sig- nificantly of all, Wor. the lyrics of which were taken from a speech by Emperor Haile Selassie. Its' international success cemented Marley's growing polit- ical importance in Jamaica, where his firm Rastafarian stance had found a strong resonance with the ghetto youth. By way of thanking the people of Jamaica, Marley decided on a free concert, to be held at Kingston's National Heroes Park on December 5, 1976. The idea was to emphasise the need for peace in the slums of the city, where warring factions had brought turmoil and murder. Just after the concert was announced, the Government cal- led an election for December 20. The campaign was a signal for renewed ghetto war and, on the eve of the concert, gun- men broke into Marley's house and shot him. In the confusion the would-be assassins only wounded Marley, who was hastily taken to a safe haven in the hills sur- rounding Kingston. For a day he deliberated playing the con- cert and then, on December 5, he came on stage and played a brief set in defiance of the gunmen. It was to be Marley's last appearance in Jamaica for nearly eighteen months. Immediately after the show he left the coun- try and, during early 1977, lived in London where he recorded his next album, Exodus. Released in the summer of that year, Exodus properly estab- lished the band's international status. It remained on the UK charts for 56 straight weeks, and its three singles - Exodus, Waiting in Vain and Jamming - were all massive sellers. The band also played a week of concerts at London's Rainbow Theatre; their last dates in the city during the Seventies. In 1978 the band capitalised on their chart success with the release of Kayo, an album which hit number four in the UK the week after release. That album saw Marley in a different mood; an album of love songs and, of course, homages to the power of ganja. The album also provided two chart singles, Satisfy My Soul and the beautiful Is This Love. 
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There were three more events in 1978, all of which were of extraordinary significance to Marley. In April that year he returned to Jamaica to play the One Love Peace Concert in front of the Prime Minister Michael Manley and the Leader of the Opposition Edward Seaga. He was then invited to the United Nations in New York to receive the organisation's Third World Peace Medal from the African delegates and, at the end of the year he also visited Africa for the first time, going initially to Kenya and then on to Ethiopia, spiritual home of Rastafari. That same year the band also toured Europe and America, a series of shows that provided a second live album, Babylon By Bus. The Wallers also broke new ground by playing in Australia, Japan and New Zealand; International style reggae. Survival, Bob Marley's ninth album for Island Records, was released in the summer of 1979. It included Zimbabwe, a stir- ring anthem for the soon-to-be liberated Rhodesia, together with So Much Trouble In The World, Ambush In The Night and Africa Unite; as the sleeve design, comprising the flags of the independent nations, indicated, Survival was an album of pan- African solidarity. At the start of the following year - a new decade - Bob Marley & The Wailers flew to Gabon where they were to make their African debut. It was not an auspicious occasion, however, when the band discovered they were playing in front of the country's young elite. The band, nevertheless, were to make a quick return to Africa, this time at the official invitation of the Government of liberated Zimbabwe to play at the country's Independence ceremony in April, 1980. It was the greatest honour ever afforded the band, and one which underlined The Wailers' importance in the Third World. The band's next album, Uprising, was released in May 1980. It was an instant hit, with the single Could You Be Loved a mas- sive worldwide seller. Uprising also featured Coming In From the Cold, Work and the extraordinary closing track Redemption Song. The Wailers embarked on a major European tour, breaking festival records throughout the continent. The schedule included a 100,000-capacity crowd in Milan, the biggest-ever show in the band's history. Bob Marley & The Wailers, quite simply, were the most important band on the road that year and the new Uprising album hit every chart in Europe. It was a period of maximum optimism and plans were already being made for an American tour, in company with Stevie Wonder, that winter. At the end of the European tour Marley and the band went to America. Bob played two shows at Madison Square Garden but, immediately afterwards, was taken seriously ill. Three years earlier, in London, Bob had hurt a toe while playing football. The wound had become cancerous and was belatedly treated in Miami, yet it continued to fester. By 1980 the cancer, in its most virulent form, had begun to spread through Marley's body. He fought the disease for eight months, taking treatment at the clinic of Dr. Joseph Issels in Bavaria. Issels' treatment was controversial and non-toxic and, for a time anyway, Bob's con- dition seemed to stabilise. Eventually the battle proved too much. At the start of May Bob Marley left Germany for his Jamaican home, a journey he did not complete. He died in a Miami hospital on Monday May 11, 1981. A month before the end Marley was awarded Jamaica's Order Of Merit, the nation's third highest honour, in recogni- tion of his outstanding contribution to the country's culture. On Thursday May 21, 1981, the Hon. Robert Nesta Marley O.M. was given an official funeral by the people of Jamaica. Fol- lowing the service - attended by both the Prime Minister and the Leader of the Opposition - Marley's body was taken to his birthplace at Nine Mile, on the north of the island, where it now rests in a mausoleum. Bob Marley was 36-years-old. His legend lives on. 
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c" Andy Weatherall and Terry Farley may currently be the trendies! of DJs and remixers but that doesn't automatically qualify them for chart status. 'Raise', the debut single from Bocca Juniors, the band the Boy's Own duo have put together with DJ Peter Heller and singer Anna Haigh, didn't even graze the Top 40. Their new single, 'Substance' (on Boy's Own, through London), looks much more likely to break through. "After we appeared on Snub TV, people started calling us up because they realised Bocca Juniors was a band, not just trendy DJs making a record," says Weatherall. Like 'Raise', 'Substance' mixes dance music with Haigh's punky style of singing. "The collision of styles comes from the different people involved," he explains. "I'm into a heavier rock style, but the others are soul freaks." According to Weatherall, London Record's strike force says the now-deleted 'Raise' is its most requested single. "We know that if we re-released it, then 'Raise' stands a good chance of being a Top 40 hit. First time round, it didn't get as much exposure as it might have done." 

Patronised and spoiled by DJs, and then thrust out into the big bad world with just a handful of flimsy samples and threadbare rhythms, the majority of dance tracks remain starved of that one essential commodity — soul. Camjlen duo St Etienne — individually Bob Stanley and Peter Wiggs - Know how to make a record properly. Their first two, covers of Neil Young's classic 'Only Love Can Break Your Heart' and 'Kiss And Make Up' by indie popsters Field Mice, were well-balanced creatures and permanent regulars in clubland. Of all their offerings, however, the latest is the most beautiful. 'Nothing Can Stop Us' sounds so familiar, so classic, that your first thought is that it's another cover version. The breathy vocals of Sarah Cracknell, the joyous strings, the impish guitar licks and the loving kiss of romantic optimism belong to the Northern soul era, but, no, it's a St Etienne original. Forgive the cliche, but if you only buy one dance record this year, look no further. Davydd Chong 
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Two years ago, the idea of a rap outfit crossing the Atlantic to get its act together in dear old Blighty would have been laughable — but since the Dream Warriors did it to tap into London's finest dancefloor jazz brains it's positively cool. And if pM Dawn are nothing else, they're cool. The New Jersey duo (Prince B and DJ Minutemix) picked up some respect in~1989 with the club hit Ode To A Forgetful Mind but this time around they're signed to Gee Street and leading off an album recorded in London with the smooth, pulsing single 'A Watcher's Point Of View'. Layered like a rock record and lean like a rap record, A Watcher's Point Of View will attract comparisons like flies, but in spirit there's as much in common with Lenny Kravitz than with any "new age" rap group you could name. PM Dawn were unusual enough to entice Youth into a rare foray into rap remixing and the single is released this week with two Youth mixes, the original version and the heavier (but still utterly beatnik) Twisted Mellow'. The duo are in New York putting together a promo video and a live show in prep- aration for the release of their self-produced I album at the end of June. Conscious, lyrical I and original as they are, they still haven't | thought of a title. Russell Brown I 
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6 RM UPDATE 

BINDERS 
Dounuaty way 
Hemel Hempstead 
Herts HP2 7ST 

Making amount payable to ASP Ltd. Please allow 28 days 
for delivery. 
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percussiveJy thrashing t14.5bpm 'Ecto-Jam- Probably 
Beats 0 the pasadenas •Another Lover (Pasadenas Mix) 

- ; 

ANITA ADAMS 'For Your Love (Extended Version)' (PWL Continental PWLT 86, via iiBBi 
808 STATE featuring Bjork 'Ooops' (ZTTZANG 191) 

If you want to stay ahead of the beat, you need Music Week. For only a fraction of the cost of one import 12", Music Week brings you all the latest news, new releases, charts and informa- tion you need to raise the temperature at your next gig. Music Week's complete DJ service includes: ★ All new UK dance releases on single and album ★ Gallup top singles and album chart ★ 
★ Peter Tong's Nightlife Top 10 from the Essential Solution Show ★ Cool Cuts Chart ★ 

★ Club Chart Top 100 — as featured in the Mark Goodier show ★ 
★The UK's fastest and most accurate dance sales chart ★ 

★James Hamilton's DJ Directory, new releases, reviews, bpms + gossip ★ 
Plus indie charts, talent features, radio playlists and more. All brought to your door faster than any other music title. 

If you would like all this for only £1.72 per week - saving £25 on the cover price over a year, plus a free Music Week Directory worth £28 (out next January) just fill in the subscription form below and send it to the address shown. 

Jkusicweek 
Ml mi l i mi i nl lil III Hi 

irUSS 
/ wish to subscribe to Music Week for o immediately I enclose a cheque for £ Link House Magazines To pay by credit card enter details b( My card numb 

ies to ids at the ir "Face The ;t-togethers. 
hroughout le you'll find iw York, 
ition and New Music 

Dun Laoire, Co Dublin, Ireland Tel: (44-71) 831 0500 New York NY 10012 Tel; (353-1) 2840695 Fax: (44-71) 831 4293 Tel: (212) 4734343 Fax: (353-1) 2856762 Fax: (212) 353-3162 
New Music Seminar 12 July 13-17, 1991 New York Marriott Marquis 
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TOP 30 MUSIC VIDEO TOP 15 

VIDEO THE OFFICIAL fhuskweek CHART 
| 5 | Category/running time Cat no. Ill Category/running timo ' Cot no. I | | cl'". 
i , , EURYTHMICS: Greatest Hits BMG Video 1C,. n CLIFF RICHARD: Rock In Australia Music Club/PMI ■ Compilation/l ItrSSmin 791012 ,u Live/lhrlSmin MC2056 1 , .THE RESCUERS Walt Disney 1 Children's/1hr14min D 240642 
9, ^ MADONNA: The Immaculate Collection WMV 17. MADONNA: Justify My Love/MTV Vogue WMV *• ' 3 Compilalion/SSmin 76993S2143 's Video Single/12min 7699382253 9 , .HIGHLANDER Warner Home Video t 2 Sci/fi/1hr51min PES38050 
O. ,LENNON: A Tribute Pickwick 10„ CUFF RICHARD/SHADOWS: Thank... Mus Club/PMI Compilation/1 hrSOmin PVL2160 ' Live/53min MC20t2 q , ,. ROSEMARY CONLEY'S WHOLE... BBC J Special Interostflhr BBCV4457 
A , PAVAROTTI/DOMINGO/CARRERASPolyGram Vid 10,. , DANIEL O'DONNELL: TV Favourites Ritz Live/1 hr26min CFV11122 1 ^ Compilation/52min RITZ0002 n . .ROADHOUSE Warner Home Video H Action/thr49min PES99704 
5 6 9 DEBORAmtARRV/BLONDIE: Very Best Of C^salis 20" , GARY MOORE: An Evening Of The Blues Virgn c . . THE'Y'PLAN COUNTDOWN Virgin 3 Special lnterest/1 hrSOmin WD 830 
C. , JAMES; Come Home Live PolyGram Video Oi [JWI] ICE-T: The Iceberg Video WMV 05 3 Live/lhrl2min 0830923 ^1 Uiii Compilation/1 hr30min 7599381683 c , „ PRETTY WOMAN Touchstone O 25 Comedy/lhrBSmin D410272 
7,. 7 JOE LONGTHORNE; The Very Best Of Telstar JO,, .. STATUS QUO: The Anniversary... Castle Mus Pic ' Compilation/45min TVE1032 "• 11 Compilation/lhr20min CMP6029 7 s 7 THE ROCKY HORROR PICTURE SHOW Foxvideo ' Musical/1hr35min 142450 
0, „ DANIEL O'DONNELL: An Evening With Ritz 97,. _ TINA TURNER; Live From Barcelona PolyGram Vid 01 26 Compilation/1 hr39min RITZV0008 23 Live/1 hr30min CFM2842 o THE ABYSS FoxVideo O haJ Sci-Fi/2hr I4min 156150 
Q,, „ LUCIANO PAVAROTTI Music ClubAfideo Col ')A„ , QUEEN: We Will Rock You MusicClub ** Live/Hit 17min MC2003 ' Live/1 hr30min MC2032 n „ „ CALLANETICS CIC 3 Special InteresVlhr VHR1335 

in, „ PHIL COLLINS: Seriously Live... Virgin Vision 9C . , RELDSOFTHE NEPHILIM; Vision.. Beggars Banquet lU" 27 Live/2hr45min VVD783 '■J 8 2 Live/lhr lOmin BB011 m s , FIELD OF DREAMS Guild Home Video lu Drama/ltir41mjn GLD50095 
11,5 , GENESIS: A History Vjr^m 26 , GLORiAESTEFAN: Evoiution JMV 11 5 .CYBORG Pathe II Sci-Fi/lhr19min PES31030 
19„ „ ELTON JOHN: The Very BestPolyGram Video 97 „ , SIXTIES SENSATIONS VOL 1 1960-65 Video Coll l^20 27 Compilation/lhr30min CFM2766 £-,n 3 Compilation/42min VC4099 19,. .STAR TREK V: The Final Frontier CIC •£■ Si-(i/1hr42min VHR2374 
10,, ,. DANIEL O'DONNELL: Thoughts Of Home Telstar 90,, MC HAMMER: Please Don't Hurt'em PMI 1012 " Compilation/62min TVE1007 e-u" 2 Compilation/lhr MVP 991266 3 iq,.^ LADY AND THE TRAMP Walt Disney Children's Cartoons/1hr13min D205822 
1/1 .THE DOORS: Dance On Fire CIC 90 , THE CARPENTERS: Only Yester.. A&IWPolyGram Vid ,^27 5 Compilation/lhrSmin VHR1182 " ' Compilation/65min AMV847 1^,, 8 EURYTHMICS: Greatest Hits BMG Video 
15^ 2MCFIAMMER: Hammer Time! 30a 25 CLI^FF R^HARD: From A Oistance^^^e^ i™ in , ROSIE&JIM: Vol2 CentralA/ideoColl U Children's/1 hr VC1202 

Shake hands on deals 
in London, L.A., Tokf® — 
without leaving New York 

g isn't just a good idea in the music industry, ifs a necessity. 
And despite the convenience of modem telecommunications, there's nothing like having dinner with a new foreign contact or meeting a potential client over drinks. Unfortunately, independent entrepreneurs often can't afford the time and expense of extended international travel. Why not meet at the New Music Seminar? New York offers central access from Europe, Asia, South America, and the entire US, including the West Coast. 

NMS 12, which takes place July 13-17, will draw more than 8,500 delegates — at least 2,000 from more than 34 countries outside the United States. 
The Seminar features the most extensive program of workshops, lectures, debates and panel discussions found anywhere, with a major focus on international issues. Registration includes access to New Music Nights, the world's largest international music showcase and talent exhibition, featuring artists from more than 15 different countries this year. Try getting all 

UK: Ceri Beny NMS UK Representative Hal, 52 Red Lion Street London WC1R 4PS, UK Tel: (44-71) 831 0500 Fax: (44-71) 831 4293 

US; Lora Bullato NMS Director of Sales New Music Seminar 
Ireland: Una Johnston NMS International Director 5 Longford Villas Sallynoggin Road Dun Laoire, Co Dublin, Ireland Tel; (353-1) 2840695 Fax; (353-1) 2856762 
New Music Seminar 12 July 13-17, 1991 New York Marriott Marquis 

that over the telephone. 
There are loads of opportunities to network and make new contacts at the Seminar, including our popular "Face The Nation" informal breakfast get-togethers. You'd have to spend many months travelling thousands of miles throughout the world to meet all the people you'll find in five days at NMS 1 2 in New York. 
For information about registration and marketing opportunities at the New Music Seminar, contact your international representative. 

NEW MUSIC 
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TOP 75 ARTIST ALBUMS 

THE OFFICIAL liusicweek CHART 
| S 1 SWeucer, . « 1 Tide (E » 5 Artist IProducerl ssette (Distributor) 
4 GREATEST 
' 1 8 HITS ★ 2 

9fl a, „ SERIOUS HITS...LIVE!* 3 OO « " PhilCodins(Collins/Colbyl Virgin PCMCXUF) PCCDX1/PCLP1 RCA PK 74856 (6MG) PD74856.'PL 74856 ' 9QPHH1 HARD AT PLAY ChiysalisZCHR18477CHfT1847{E) . OJ UMM Huey Lewis And The News (Schnee/le-rris/The News/Thomgren) CCD 1347 
2 B rM^BL0V«&TE™ERNESS Coiumbia 4678124 (SM) 4678122/4678121 flfl „ ,, MARIAH CAREY • MaiiahCaiey (Variousl 
T Cm SCHUBERT DIP • ' 0 UU EMFlGabriel/Jeaardl ParlophoneTCPCS 7353(E) CDPCS7353/PCS7353 41 3) ^ SOUL PROVIDER * 3 Columbia 4653434 (SM) 4653432/4653431 ^ 4 6joyride« EMCEMD 1019(E) COEM01019/EMD1019 42 35 5 BLUE LINES Wild Bunch WBRMCKF) WBRCD1/WBRLP1 c rm SUGAR TAX k J 0MD(0MD/6ray/RIchards) Virgin TCV 2648(F) CDV2548/V2648 /19 » „ THE VERY BEST 0F THE BEE GEES ^ 38 " The Bee GeestGibb/Gibb/Gibb/Various) * c THE WHITE ROOM • KLFCon U b 10 TheKLF (TheKLF) JAMSCD 006/JAMSLP'O06 && „ MCMXC A.D. • Virgir ^ M 22 Enigma (Enigmal 1 International MCVIRUF) C0VIR1/IPVIR1 •J 8 9 OUT OF TIME© Warner Brothers WX404C(\V) flC WILSON PHILLIPS • t J 2d Wilson Phillips (Ballardl SBKSBKTC5(E) SBKCD5/SBKLP5 o . REAL LIFE# 0 Simple Minds (Lipson) Virgin TCV 2660(F) CDV2660/V2660 AC „ 6 BUDDY'S SONG (OST)O "LI ChesneyHawkeslShacWock/Kersnavii'Feldman/Hai Chrysalis ZCHR 1812(E) Y-kes) CCD 1812/CHR1812 Q BEST OF THE WATERBOYS'SI-'SO# ^ Waterboys (Srott/BecketvDunford'HineTKildu Ensign ZCHENiaCCD 1845(E) H/Pasche^Tennant) CHEN 19 A1 ^ i« THE ST0RY 0FTHE CLASH V0L1 • Columbia (SM) The Clash (Various) 4602444/4602442/4602441 

in .. GOLD MOTHER# 1 W James iBoolh/Golt/GlBnnie/Gaisidel Fontana 8485954(F) 8485952/8185951 >10 ^ FLASHPOINT Ro 5 Rolling Stones (Kimsey/Glimmef Twins) lling Stones 4681354 (SM) 4681352/4681351 11 ,5 7 THE DOORS (OST) 0^^_ .nous, "nmrnms AQ WHIRLPOOL Dedicated OEDMCOOHRT) Chapterhouse (Gulhne/Hague/Jezzard/Chapterhouse)DEDCD001/DEOLP 001 
19 ,, PLEASE HAMMER DON'T HURT'EM * CapitoMEl 16 43 MCHammetlMCHammertsriylBitoll TCEST21!0ICDEST!1!I«EST!120 qnmTVVIST 

UUUU The Fai Lady Sings (Roarty/Scarthl East West WX418C(W) 9031742372/WX 418 i 
19 „ « ™E IMMACULATE COLLECTION * 5 VsteWXMCIW) •J " ^ Madonna (Sirel 7599264102AVX370 C1 „ .TRUELOVE J 1 w 3 PatBenaiarlGiraldol Chrysalis ZCHR 1805 (E) CCD ISOSCHR1805 
Ifl „ la INTO THE LIGHT Gloria EstelanlEstelan/Casas/Ostwaldl Epic 4677824 (SM) R9 LOOK SHARP! * Roxetle (Ohverman/Moseleyl EMITCEMC3557(E1 7910982/EMC3557 1C VAGABOND HEART • Warm! ■ RodSlewartfSle'.vart/EdwardsJHorrvleonarc irothers WX408(77599265982 (W) l/Waronker/Perry) WX408 R9 nn , DANCES WITH WOLVES (OST) **** John Barry (Foster/Barry) Epic 4675914 (SM) 
IR in „ GREATEST HITS 1977-19901 >0 " 22 TneSdanglersMarioosl I Epic 4675414 (SM) 4675412/4675411 54 49 54 THE BEST OF ROD STEWART *2 Warner Brothers WX314C(W) 
1^ ; 2 UNION Arista 411558 (BMG) EC ,3 a LOVE CAN DO THAT 4 Elaine Paige (Lambenl RCA PK 74932 (BMG) PD74932/PL 74932 
1 R n ,c THE SIMPSONS SING THE BLUES • GaKen 7599243084IBMGI 10 3 16 TheSimpsonslLorcn) ;5992430S477599243082fl59924308! 56 52 64 HEART0FST0NE* GeffenGEFC 24239 (BMG) GEFD24239/GEF 24239 
IQ ,a„

AUBERGE* 1 3 ' Chris RealReadteliyl East West WX407CIW) 57 M 2d THE RHYTHM 0F THE SAINTS * 2 ^ ner Brothers WX340C(W) 7539260982AVX340 , -jn n?"! GET READY! k buiJ Rpachford {RoachfordrTayney/Roachlotdl Columbia 4681364 (SM) 4681362/4681361 CO „ NOTHING BUT THE BEST CasdeCommur JO " 2 GilbertO-Sullivan (Various) lications CIVMC107 (BMG) CTVC0107/CTVLP107 91 „ THE BEST OF THE DOORS ^ 1 - The Doors IRolhthildl 9603452/EKT21 FiQCgg THE REAL PEOPLE •ICJ ^n>i | Columbia 4680844 (SM) ^ 
22 " b Fontana 8427444 (F) 8427442/8427441 fin nn en THE SINGLES COLLECTION 1984/199( L® "A jimmy Somerville/Bronslri Seal/Communards IVari 1 London 8282264(F) ous) 8282262/8282261 
99 m COMPLETE PKTURE-THF VERY BEST OF...* cn^saiisiEl ^ Deborah UatryiBlondie (Variousl 2CHRI817/CCD1817/CHR18I7 fil „ „ PILLS 'N' THRILLS AND BELLYACHES * FaciorylPl 0 " Happy Mondays fOalenloliMsbotnel FACT320C7FACT3!0C0/FAn32O 
9fl „ THE VERY BEST OF ELTON JOHN * 6 Roder8469474(0 CO 46 ,0 EXiEL# Ve. 10 808 Slate 1808 Siaiel ZTTZTT6C(W) zn/zneo 
9R „ SPARTACUS* '•j 1 The farm (Macpoetson) Produce MILKMC KP) MILKCD1/M1LKLP1 63 62 5 THE DOORS ElektraK 442012 (W) K242012/K 42012 
9K „ USTEN WITHOUT PREJUDICE VOL 1 *3 Ep«4672954iSM| George Michael IMichaell 4672952/4672951 fifl nn a ORB'SAOVENTURESBEVONDTHEULTRA... BigLifcBLROMCSlRT/F) 4 TheOrblPaiersoiWariousl Big Life BLRDMC 5/BLRDCD 5/BLR0LP 5 (RT) 
27 29 6

mamasa|D Virgin America VUSMC 31(F) CDVUS31/VUSLP31 CC 42 3 BLOOD UJ 3 This Modal Coil IWalts-RusseWiyer) 4ADDADC1005(RT) DAD 1005CD/DAD1005 
4 28 B KEEPTHE MUS'C PLAYING FreestYle/DinoDINMC2UP) DiNCD21/OINTV21 CC „ , LAUGHTERS.LUST WrginAmericaVUSMCJ4(fl "L* Joe Jackson (Jackson/Roynesdall CDVUS34/VUSLP34 
k 29 B zuCCHERO £.0 4- ■«< BuccherolftusriDi A&MEVERC1(E) EVECD1/EVERY1 K7 <, ,c doubt* 101» s' 45 Jesus Jones lEdwaidsl FOOD F00DTC 5(E) FOODCD5/FOODLP5 

9n ™ , hoodoo 0 ■J" a J Alison MoyetlGlenister/OirdCordSleeiel 4682722/4682721 68EiE^SGLES*2 Asylum EKT5C(W) 9603422/EKT 5 
91 76 12 INSPECTOR MORSE ■ MUSIC FROM TV SERIES • J 1 Barrington Phetoung IWaM V!rqinVIMC2/VTC02/mJ,2|f) CQ INNUENDO ★ Pi UO ^ 14 Queen (QueerVRichards) arlophoneTCPCSDHSIE) CDPCSD115/PCSDn5 
32 25 i7 WICKED GAME# Reprise WX406C(W) 7599265132AVX406 70 fa i SMOKE & STRONG WHISKEY #u Christy Moore (Samuel/Abbing) Newberry CM 00024 (P) CM 00022/CM 00021 
99 , THE BEAST INSIDE 0 3 inspiralCarpels INaglel Cow DUNG 14MCtRT) DUNG 14C0/DUNG14 71 ra SLIPPERY WHEN WET *2 / 1 BfaJ BonJovi(Fairbaim) Vertigo VERHC 38(F) 
"in JJ 3J IN CONCERT * 4 Decca43M334/43CI4332(fl Luciano Pavarotti/Piacido Domingo/Jose Catreras IRaeburn) 4304331 79 „ DEDICATION-VERY BEST OF THIN LIZZY VertigolF) ' ^ Thin Lizzy (Various) 8481924/8481922/8481921 -IC M a WORD OF MOUTH Mde & The Mechanics (Neii/Ryihetlotd/Titel Virgin TCV 2662(F) man) CDV2662A/2662 70 ^ THE BOOTLEG SERIES VOLS1-3 53 5 Bob Dylan (Various) Columbia 4680864 (SM) 4680862/4680861 
9fi 30 7 BRAHMS: VIOLIN CONCERTO • EMITCNIGE3(EI V,U Nigel Kennedy/LPO/TennsIedt iKeener) CDNIGE STNIGE 3 7/1 „ „ VIVALDI: FOUR SEASONS ★ 2 /J 79 Nigel Kennedy/ECO (Keener) EMI CDNIGE 2(E) TCNIGE2/NIGE2 
"37 , THE SOUL CAGES# Sling IPsdgham/Slingl A&M 3964054(F) 3964052/3964051 75 caLEGEND*3 # J mrnM Bob Marley And The Wailers (Marley/Wailers/Bladc Tuff Gong BMWC1 (F) well/Smith) 8189942^M 1 

TOP 20 i8mayi991 

COMPILATIONS 
1 I 1 3 

1 § Title Label/Cassette (Distributor) | Artists CD/LP 

1, s THINKING OF YOU-CO^MOOKIBISM. 16 Various MOODCD15/MOOD15 
27 ia MASSIVE HITS 19 Various Telstar STAR 205 
3 3 , CLASSIC EXPERIENCE III EMI TCEMTVD 59 (E) 2 Various CDEMTVD 59/EMTVO 59 
47 NOWTHAT'SWHATI CALL MUSIC 19 * 7 Various EMI/Virgin/PolyGramTCNOW 19/CDNOW19/NOW19 
56 3 MARQUEE METAL Marquee 8464174 (F) 
firm UNCHAINED MELODIES-11 Tslstar STAC2515(BMG) O hmi Various TCD 2515/STAR 2515 
7 A , THAT LOVING FEELING VOL IV Dino 18 (P) ' Various DINMC 18/DINCD187DINTV 18 O UNCHAINED MELODIES •Telstar TCD 2480 IBMGI 0 8 " Various STAC 2480/STAR 2480 
9 6 c FREE SPIRIT-17 CLASSIC ROCK BALLADS ISM) 5 Various Columbia MOOD 16/MOODCD16/MOOD 16 

10" , THE BEST OF INDIE TOP 20 8eechv»r»dBOn001MC|RT) 2 Various BOTTOOlCD/BOTT001 
11 7 „ THIN ICE-THE HRST STEP • Telstar STAC 2500 IBMGI 8 Various TCD 2500/STAR 2600 
12-3 PRETTY WOMAN (OST) * emiusatcmtlio52(E| 48 Various CDMTL1052/MTL1052 
13 3 . SOFT METAL BALLADS Arcade ARC 933504 (SMI 8 Various ARC 933502/ARC 933501 
14io 0 HARDCORE UPROAR Dino DINMC 20IPI 8 Various DINCD20/OINTV20 
15» RED HOT METAL-18 ROCK CLASSICS (El 5 Various Dover ZOO 2t/CCD 21/ADO 21 
16" THE LOST BOYS (OST) * Allantic7817674(W) 34 Various 7817672/7817671 
17 6 „ DIRTY DANCING (OST) *5 RCA BK 86408 (BMG) 116 Various BD86408/SL 86408 
18 6 YOU'RE THE INSPIRATION Columbia MOODC17 ISM) 5 Various MOODCD17/MOOD 17 
1 9 |Wj SOUTHERN NIGHTS Knight KTVMC1 (BMG) 
20[g NEW JACK CITY (OST) ^ffiam75W2rWM|W| 

ARTISTS A-Z 
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TOP 40 DISTRIBUTION: 
CLASSICAL ALBUMS INDIE SINGLES' 1 § ™ii£CoXS°' CossenorCD/LP (Distributor! I § Artists Labeiror, 1 BRAHMS: VIOLIN CONCERTO EM| ' Nigel Kennedv/LPOrTennstedt CD;CDNIGE3IMC:TCN1GE3(EI 1 , 2 LAST TRAIN TO TRANCENTRAL 
t Nigel KwinedyJECO CD:CDNIGE2/MC:TCNIGE2IEI 2 ' 3 Bm,o™E MESSAGE 

J Anne Sophie MutternCaraiarVEPO CO:400312/MC:33020t6IF) 3 1 2 NomJdA ^RE>^VE Rumour RUMAITl 33 (PI T ' Sir GcotgSolli& Dudley Moore CD;4308382/MC:430S384 IF 4 , 5 FOOTSTEPS FOLLOWING ME Debut DEBTIXl 3109IPI 
J BarbirollilLSO/Du Pre CD:CDC7473292/MC:ICASD6555(EI 5 , , GONNA CATCH YOU " Lonme Gordon Supreme SUPEITI196 IPI U Nigel Kennedy/S RattiolCBSO CD:7497172/MC:497174|EI R s a DONT LET ME DOWN w The Farm Produce MILK 104(1) (P) 1 D Baienboim/PDOrj Du Pre CD:MK76579/MC:4076529(SMI 7 NEW i IDONT EVEN KNOW IF 1... ' Soul Family Sensation One Uttle Indian 47TP7(47TP 12 (P O MenhuinRPOrWebbcr CD:4163542/MC;4163544rf) 8 Desire WANTIXI40 (PI g ESSENTIAL HIGHUGHTS OF SWAN LAKE Royal Opera House 9 , a RHYTHM IS A MYSTERY c^fRFFD1„ 
iu Herbert Von Katsinn/BPO CD;40002a2/MCT3307019IFI 10-, SYMPHONY 

11— 1 fcSn UlItmateTOPP 003(1) (RT) It u FranWelser-Most/LPO CD:COC754O542/MC:EL7540S44IE) ]2 . jHYPERREAL l-J BRAHMS: EINDEUTSCHESREQUIM Philips l<j ■ John Eliol Gardiner/Oref CD:4321402IMC;43214(l4rF) 13"2Kl„NeGUP iui Up And Dance SUAD14 (PI It Herbert Von Karaian/aPO CD:4133092/MC:4t33094(R 14- , TONIGHT Plan P T PAC3rn IAPTI IK „ , HOUSE FLY 10 Tricky Disco Warp 7WAP11 (WAP 11) (P) 16 * Chnaopto™(h?oo^MNS CO:4101262/MC;4Wt2l64,!El 16 „ 9 PLAYING W,TH KNIVES^y,^, ^ ST0RM 25R (ST0RM 25) (SRD) 
1 ' " DomingolBrighlmaiVMaatel CD:CDC7471462/MC:TCALW 1 IE) 17 6 WIPE THE NEEDLE »» '• 0 Ragga Twins Shut Up And Dance SUAD12S(12KP) 18 ,, MUSIC FEATURED ON THE SOUTH BANK SHOW Gimell 10 PPhilipsTTallis Scholars CD:CDGIM993fMC:I585T999IGA) If} 7 CARAVAN 1" Inspiral Carpets Cow DUNG 13m IRTl 10 „ BERNSTEIN IN BERUN: BEETHOVEN... DeutscheGrammophon Lepnard Bernstein CO:4298612;MC:42986t4IF) 19 915 lJo»C^eF«EVOT,ON Rumour RUMAtTI 25 IPI 00 RACHMANINOV; PIANO CONCERTO NO 2 Decca tu V Ashtenary/Haitink/COA CO:4144762/MC:4144754 IFI 20 u aPHYES Pans Angels Sheer Joy SHEER 57/SHEER ST IAPTI 01 „ ESSENTIAL HIGHUGHTS OF NUTCRACKER Royal Opera House tl 11 Mark Ermler/ROHO CO:ROH002/MC;ROHMC002ICONI 21 „ OVER^RISING Situation Two SIT 7601 (RT) 00 VERDI; UTRAV1ATA (HIGHUGHTS) Decca ■ SutherlandrPavarotti/NPO C0;4000572/MC:KSXDC 7562 IFI 22 , HYPNOTONIC/VU-YU 23 „ BI2CT:CA^ENjHIGHUGHTS| ^ Deutsche Grammophor 23 B , BLINDFOLD (EP| 24 . PROKOnEV^ROMEOS JULIET ^ Decca 24 ntahOOSEFIT^ Fac.omPAC3,27,PAC3„HP. 25 „ HOLSTTOE^PLANETS Telarc 25,™ , EVERYBODY DANCE NOW 
26 » NevilleMarriner/ASMF SC0NCERT CD:4145952/MC.K2RC696fF° 26 f s SMe.0 fREVISITED1 Oebu, DEBTIXl 3108 IP) 27 „ BEmOVEN^SYMPHONYNOE Deulschetommophon 27 n , RWNBOWS IN THE SKY Risin Hi h-RSNUSRDI 28 » 5eUrter!v!,i,fa,?°"BEpOE CDv.212452rMC:KCET5Mm 28 tiir ^jfJp^RNAL kij,c immunlcallonsKLF 0051X1 (RTI 29 » TCHAIKOVSKY: ^irHAMLET'ROMEO&JULIET Collins Classics 29 1< 1, TrnalimwifffinaLut N tw kNWKIDPOIPI On v PROKOREV: PETER AND THE WOLF Deulsche Grammophon ou Ciaudio Abbado/Sting/COOE CO;4293962rMC:4293964 IF| 3Q a Miranda S?RGarden^ TEARS Mute 12 M T 1 R 
31 " FedericoAgostinlSSS0 ^ CO:4268472;MC426S474lfF) 31 x , CHLORINE DREAM 4ADIBIAD1004 (RT1 00 „ FAURE REQUIEM 0P48 Dacca Charles DuloitrMSO/Te Kanawa CD:4214402rMC4214404|Fl 32 „ a BACK BY DOPE DEMAND ) st Base 7RUF 6X (RUFF 6X) (RT) 00 ORFF: CARMINA BURANA Philips ■ Seiji Otawa/BP CD:4223632/MC;4223634|f) 33 „ 3 TODAY FOREVER |EP) ^ , OA MOZART: PIANO CONCERTO INC Philips •>t ' JeffreyTate/ECO CD;4163812/MC:4t63814fFI 34 = S^DESM.C, Profile PROFIT) 328 IPI 35 BIZETXARMEN (HIGHUGHTS) CD 4260402/MC 4260404?! 35 »2 fbU

e^tMY FirjGERS 0FF 
Factory FAC 2977IFAC 297) |P) OC „ TCHAIKOVSKY: THE SLEEPING BEAUTY Royal Opera House uu Mark Ermler/ROHO CD;ROH003IMC:ROHMC003ICONI 36 ».^-ME D-Zone ■ DANCE 004R (SRD1 37 ■ Ne^in^MafrinEr/A^MFEREL0TE CD-4262762/MC:4262764,(R 37 * ' Chapnediouse Oedicalod STONE OMIT) (RTI 38 » j!hNE^GRdhWSPRODELLABEATAC0 4SKl™c,SMiFi 38-.^»CRY! Completely Different DAFT 7 (P) 00 „ MOZART: REQUIEM Philips J8 ^ Neville Mair.nerfASMF 00:4320672/140:4320874(0 39 »' fo"CE ryl Solution (STORM 22) (SRD) AO , ROSSINI: OVERTURES EMI tU a Roger NorringloiVLCP CD;COC7540912/MC:EL 7540314IEI 40,. a»™iERi Rough Trade - lR201127t0KflT} 

DISTRIBUTION: INDIE ALBUMS^ 1 , s TOE,WHITE ROOM imunications JAMSLP 006 (HU 2 new i WH'RLPOOL Dedicated DEDLPOOURT) 3 , , TOEBEASTmSIDE Cow DUNG 14 (RT) 4 , , SPARTACUS Produce M.LKLP1 (Pi 5 , s THAT LOVING FEELING VOL IV Dino DINTV18 (PI 
6 >2»,coi, 4AD DAD 1005 (RT) 7 — ' JSP1 0F IND'E T0P 20 Beechwood BOTTOOl (RT) g ( , HARDCORE UPROAR Dino DINTV 20 (PI Q , a SMOKE & STRONG WHISKEY •» Christy Moore Newberrv CM 00021 IPI 10™ , WAREHOUSE RAVES 5 Rumour RUMLD105 (P) 

COUNTRY ALBUMS 1 4 THE LAST WALTZ Ritz RIT2LC 0058 (PTB) RITZLD 0058/RITZLP OOSfi 2 , NECKANDNECKnop)|er ^743^74361 
O 1 NEED YOU « s Daniel O'Donnell RITZCO^O^RITZLPOOM /J 3 FROM THE HEART Telsta^STAC^I^eMG) 
JJ s THOUGHTS OF HOME Telstar STAC 2372 (BMG) TCD 2372/STAR 2372 g 2 SWECTDREAMS I^CGCSM?G0600F3 7 • DON'T^ORGET TO REMEMBER RI17CD105/RITZLP0043 0 , FAVOURITES 0 1 Daniel O'Donnell R 'TCDSSRITZLP 0052 Q CHILL OF AN EARLY FALL MCA MCAC10204 (BMG) J Nlw Goorqe Strait DMCA 10204/MCA10204 Ifl , NO FENCES Capitol TCEST 2136(E) 
11 , THE MYSTERY OF LIFE > ■ " Johnny Cash MCfC8«05l584805!:i 10 in COPPERHEAD ROAD MCA MCFC 3426 (F) 10 Steve Earle DMCF 3426/MCF 3426 10 „ TWO SIDES OF DANIEL O'DONNELL " Daniel O'Donnell RITOD^i/R^SIi 14 ,3 LONE STAR STATE OF MIND MC DMSSMCF KM 
15 ■ StlEeHE^riD&ThY

D k D^CeScGeWS 1 C 16 LYING TO THE MOON RCA PK 90532 (BMG) ■W Matraca Berq PD 90532/PL 90532 17 „ TRUE LOVE RCA PK 90538 (BMG) 
1 Q „ PUT YOURSELF IN MY SHOES RCA PK 90544 (BMG) ■ " Clint Black PD 90544/PL 90544 10,. STORMS MCA MCGC 6066(F) 1 ^ Nanci Griffith DMGC 606&MCG 6066 20 . HEROES AND FRIENDS Warner Brothers 7599263104 (W) 
JAZZ & BLUES ■j , WE ARE IN LOVE Co|umbia466^64^SM) 

2 3 John LecTOocdrer & Fr'end Silvertone OREC 508 IPI O , STILL GOT THE BLUES Virgin TCV 2612 IFI O Gary Moore CDV 261W 2612 ^ . HIDDEN CHARMS Silvertone OREC 515 IPI 
5 ' RCA PK 74661 IBMGI J Candy Dulfer pnaarmimt fi , STRONG PERSUADER u Robert Cray Band 'MERHC^MERHg? J . RED HOUSE ESS 5emESSCD^7/ESSLM47 8 10 IK"ECoH^RkRJYMETSALLY Columbia 4657534 (SM) 0 j ICEMAN PomtblankVPBTCS^ 

10 4 JHE ULTIMATE BLUES COLL.. CTVCD 206/CTVLP 206 

BACK IN THE UK.., 
NIGEL KENNEDY RETURNS TO THE UK FROM HIS SOLD OUT AMERICAN TOUR TO PROMOTE HIS LATEST 

RECORDING THE BRAHMS VIOLIN CONCERTO WITH TV APPEARANCES AND JUNE TOUR. 
TOUR DATES Sunday 2 June - Birmingham Symphony Hall (Box Office. 021-782 8282) Sunday 9 June - Nottingham Royal Ci (Box Office: 0602 482626) 

(Box Office: 071-589 8212) Friday 14 June - The Brighton Centre (Box Office: 0273 202881) Wednesday 19 June - Bourne (Box Office: 0202 297297) 
accompanied by Ibe lor 

NIGEL KENNEDY IS NOW No. 1, 2 & 3 in the Official Gallup Classical Chart. 1. Brahms; CP: NIGE 3 - TC; TO NICE 3 - CD: CD NIGE 3. (Also available on video and laserdisc) 2. Vivaldi The Four Seasons: IP; NIGE 2 - TC: TC NIGE 2 - CD: CD NIGE 2 (Also available on video and laserdisc) 3. Bruch: LP; EL 7496631 - TC: EL 7496534 - CD: CDC 7495632 Dealers Stock Up Now by calling EMI Telesales: 081-848 9811 
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Albums from p12 NEW RELEASES 

ii Si^EI«c:a 

.5 nnwN RAVFN CD RV(^5 012 C 7 29(R^P1 VRIAN^lADIO M02ART; CONCERTDS 23^26 EMI MC:EL 

MUSIC VIDEO 

HIGHLIGHTS 

—;;; ™2Z  

ARTIST A/B-SIDE LABEL CAT NOS EXTRA TTLACKS (DISTRIBUTOR) CATEGORY ARTIST A/B-SIDE LABEL CAT NOS EXTRA TRACKS (DISTRIBUTOR) CATEGORY 
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TOP 60 DANCE SINGLES 

THE OFFICIAL llwsicweek CHART 

18 MAY 1991 

1 GYPSY WOMAN m (LA DA DEE) Crystal Waters A&M AMY 772 (R 
o pwn I WANNA SEX YOU UP £. LM Color Me Badd Giant W0036T(W) 

A , , TOUCH ME (ALL NIGHT LONG) 1' Cathy Dennis Polydor CATHX 3 (F) 
c prm PROTEIN/MTS 3 UkM Sonic Experience StrinlyUnde irground STUR 006 (Self) 
c rm 1 DON'T EVEN KNOW IF. b Uu Soul Family Sensation On. b Little Indian 47 TP12 (P) 
7 , , LAST TRAIN TO TRANCENTRAL /' 3TtieKLF KLF Communications KLFOOSXIRT) 
o „ , ANOTHER SLEEPLESS NIGHT O 13 4 Shawn Christopher Arista 614186 (BMG) 
Q FFfW5 SHINE ON y uiii Sold Out/Sarah Warwick Columbia 6568638 (SM) 

in, . RING RING RING (HA HA HEY) 1 U 2 4 De La Soul Big Life BLR 42T [RT/F1 
1 1 3 3 HER 
M 3 3 Guy MCA MCST1528 (BMGI 
i 9 . s QUADROPHONIA 1 ^ 5 Quadrophonia ARS 6567686 (SM) 

3 KINDA GROOVY ^ Sounds PROCT 001 (GY) 
■j ^ 6 3 JUST A GROOVE RUMOUR RUMAT 33 (P) ■j Ij 3 GONNA CATCH YOU Supreme SUPET185 IP) 
16 El ^0™ING CAN ST0P Heavenly HVN 912 (RE/P) 
17 Ea Mercury STEP 612 (F) 
10 . , WICKEDEST SOUND BO Rebel MC feat Tenor Fly Desire WANTX 40 IP) 
«J08 3 WAKING UP ) And Dance SUAD14 (P) 
9n rm80 groovy £.1) yM Wendell Williams de/Cons itruction PT 44568 (BMG) 
21 ^ 4 GET THE MESSAGE Factory FAC 287 (P) 

Debut DEBTX 3109 (P) 
24 ES SPIRAL SYMPHONY 

ADVERTISEMENT 

REGGAE DISCO CHART 
fe &&   1 (1) THE TIME IS SERIOUS Tisboi/sbobWfaior.gn D^iioi B DBT 3 
1 |3) YOUR BODY'S .. .ShobboRHomeTCocooT CliE0 300 
1 (5) COOL DOWN CM/ Ronlu CKami CRT 50 

I DONT WANNA BE .. .7, 
i |10| RESPECT TO YOU tcr 

7 (19) YOU'VE CHANGEDS!rUoy(l&GilroySiddcn Roid.riSLTOa 
i (11) GAL GORGON BoboGencrol 
1 (12) MOVIE OVER INDIAApocMr-dion WM^MSDT27 
) (13) AFTER THE PARTY C«oa Tm & Judy Mowon GRED299 

i | f^, icKS 
J3 1 ! lit. (DistbS 

91: ,, , RHYTHM IS A MYSTERY £3 12 K-Klass Creed CREED 11TISRD) oc rm tainted love 33 U3J Soft Cell/Marc Almond Mercury SOFT 212(F) 
26 B SherM® F0UR U MCA MCST 1525 (BMGI QCm. PLAYING WITH KNIVES 00 Bizarre Inc Vinyl Sc ilulion STORM 25 (SRD) 97 pm WORLD PARTY Z / LuJ 2 For Joy Mercury MERCX 341 IF) 97 pm LOOKING FOR A DOPE BEAT 3/ LHiJ LadyLevi FunkiDredsZT 44574 (BMGI 90 33 6 TO NITE £■0" 6 Those Guys MCA (USAI MCA 1254069 (Import) 90 . „ WHERE LOVE LIVES (COME ON IN) 30 18 8 Alison Limerick Arista 614208 (BMG) 
203, J POWER OF LOVE-LOVE POWER ^ 9Q 15 6 DEEP IN MY HEART 33 14 5 Clubhouse ffrrFX157(F| On 30 31 SAY YEAH JU20 3 Secchi featuring Orlando Johnson Epic 6668466 (SM) /jga5 2 PURELY RHYTHM Chill TUV8 91 iron KEEP THE DREAM ALIVE ol Uam Light Of The World CooltempoCOOLX232(E) ^ 2) 3 JUMP^AROUND Mango 12MNG 774 |F| 09 prsn HOLD ME Oc UiJ Big Showdown D-Zone DANCE 009ISRDI /19 „ , WIPE THE NEEDLE 4t 32 ' Ragga Twins Shut Up And Dance SUAD 12 IP) 09 „ . HOLD YOU TIGHT 33 TaraKemp Giant W0020TIWI /19 _ a THE SANITY CLAUSE 43 23 Zero Zero KickmKICK4(SR01 9/1 ,. , FAITH (IN THE POWER OF LOVE) 34" Rozalla Pulse 812LOSE 7 (BMGI 4449 3 FUTURE LOVE (EP) ZTTZANG 11T(W) 

TOP 10 
33 , GOOD BEAT Elektra EKR122T(WI 

nc rm THOUGHT U WERE THE ONE FOR ME 40 UBJ Joey B.Ellis Capitoll2CL614(E| 

DANCE ALBUMS 
/17 rm WHERE ARE YOU (NOW) 4 / UU Spacetrax Vol 1 PWL Continental PWLT 88 IP) 
48 CSS M^Lmrmg^ima Tarn Tam ITT 046 (SMI 

II S 49raKE°RLOVE Arista 614174 (BMG) » 5 1 Title Labet/LP/cassette fS 3 S Artists (Distributor) en ,, .1 WANNA SEX YOU UP 3U" 4 Color Me Badd Giant IUSA) 040031 (Import) W — MAKE time for love 1 LUJ Keith Washington Qwest 7699265281/. Ilmport) 51 [23 WATCH'A GONNA DO Tam Tam TTT 48 (SMI 
2 , s NEW JACK CITY ^ , 759924409,/7599244094 (w) en ,, s OUT THERE 3^ 8 Friends Of Matthew P ulseS 12LOSE8 (BMG) 
9 , c BLUE LINES 3 3 5 Massive Wild Bunch WBRLP1/WBRMC 1 (El C9 „ , SWEET SENSATION 33 " Shades Of Rhythm ZTTZANG 18T(W1 
/i rm so INTENSE 4 UiU Lisa Fischer Elektra EKT 87/EKT 87C (Wl „ 6 TEMPERATURE RISING Stress SST 4ISPI 
c POT STEP INTO TIME 3 btti ManMachine Outer Rhythm MMAN4EP/-IRT) gg 53 4 MY WAY Wh 1 WHOLE 91248II rt) 
c a , MARVA HICKS 0 ' Marva Hicks Polydor 8472091/8472094 IF) cc; „ , BACKLASH/REVELATION 928... 33 Cybersonik ChampionCHAMP12278(BMG) 
7 fi OMAR CHANDLER ' 6 10 Omar Chandler MCA(USA)MCA10057/.(lmportl C7 26 3 BACK FOR MORE 3' 3 Cash Crew Whisper Ti a A Scream WTST 4(F) 
0 p™ IN THE VALLEY OF THE JEEP/8EETF 0 UttJ Terminator X Del Jam IUSA) 4468961/- (Import) CO rm THAT'S THE WAY (1 LIKE IT) . 30 UMkc 81 The Sunshine Band Music Factory D.M12FAC 2 (BMG) 
Q , , BRING DOWN THE WALLS... y 2 3 Silver Bullet Parlophona PCS 7360/TCPCS 7360 |E| CO s , THIS HOUSE 3»J Tracie Spencer Capitol 12CL6t2(E) 

mraTHE WHITE ROOM 1 U UJ KLF KLF Communications JAMSLP 6/JAMSMC 6 |R1 CO 3. a THE RUSH uu34 'Kromozone Suburban Bas eSUBBASEOOl (SRD) 
JI:T GT'A-I? 

081 961 5818 
REGGAE CHART 

ADVERTISEMENT 

REGGAE ALBUM CHART 
(14) TELL ME NOWSIuggy (1) PURE LOVERS VOL. 3 Vonou 

2 (16) GIRLS WINE ShobboRo. 
) CAN'T WAIT Sonchei 3 (5) HAPPY MEMORIES Vol 2 Kl. 

(7) LENGTH AND STRENGTH s.perBorr, | DJ OF THE FUTURE Sweebe 
| GIVE ME YOUR... McctaGri 5 (3) SUNSPLASH Ninjamc 

(17) DJ UNITYMado8&Tcin)rR«bel 6 (4) VIGILANTE SQUAD Vo, 
7 {—} CANDYGIRLRicbieDovis Progressivo Sounds PSP 018 7 (7) COLLECTION BcmaglonL.^ 

(6) THE GOING IS... CiibyRonH Coco T, Home I ( 
(20) SHE BOUGHT ME LOVE Doom. Brown p^to 

20 (36) DONT THROW IT ALL AWAY Bomngloo levy Mongol: 
8 (8) ONE STEP DUB AogostoPoblo Groenileev 
9 (11) JAM SESSION Tho Mighty Diomondi live & Lea 

10 (12) BE THANKFUL voriooi Attc 
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WHOLESALES. DISTRIBUTION 

Indie cloud overshadows 

fortunes of major players 

The trials of Rough Trade coupled with the general economic decline have 
resulted in an unsettling first quarter for distributors, says Martin Aston 
As any employee of Pacific or Rough Trade will report, the first quarter of 1991 has been a testing time for the majority of UK-based distributors and wholesalers. Neither company has yet gone the way of Soto and Parkfield, but both currently face uncertain futures. Not every company has been adversely affected by the economic climate. Pinnacle chairman Steve Mason reports that, by anticipating the recession and streamlining operations, the distributor has actually increased turnover, while its financial position "has never been stronger". But the knock-on effect of the retail decline has been widespread. "A lot of people survived Christmas and decided not to part with their cash," says Rough Trade sales manager Nick Cliff. "Consequently, our market share wasn't much down but the overall crossover share has taken quite a dip. The market is a lot softer 

compared to the same quarter last year — sales director Pete Thompson puts the increase at 30% — but only because of an expanded catalogue rather than any increase in sales of individual 
"Being a fairly new company, natural growth is keeping us moving forward," Thompson says. "I'm glad we have that element of growth — I wouldn't want to be a fat, complacent company at the moment. Times would be very difficult." While those companies which lack capital and financial security are most vulnerable to current market fluctuations, the nature of the market itself is also important: Arabesque and Prism Leisure, which both specialise in budget and MOR/pop-orientated product, testify to the resilience of this sector. "Mid-price is important to our wholesale area because that enables record shops to get good product and good margins," says Prism sales director Steve Brink. Those who handle "fringe" music — the more trend-dependent "indie" 

Lasgo: busy with orders 
operations — are far more at risk. "It's also a difficult time for retailers, so they're obviously spending money on what they know they can sell," says Pinnacle's Mason. 'The 'take one and see' type of product is suffering accordingly." APT's Thompson feels the long- terra ramifications of Pacific and Rough Trade's potential demise would be very serious. 

"Confidence in the independent network would plummet and it would take a long time to build up again. A lot of labels would go down with them, while surviving distributors would surely be oversaturated with business. It's certainly causing flux in the independent marketplace at present because no-one knows what's going on. There are fewer records being released, therefore the scene is less vibrant." Pinnacle's Mason disagrees: "The stumbling block for distributors is the base level of turnover. If there are fewer players in the marketplace, those who survive will be extremely strong because their base levels will be there." Arabesque MD Terry Windsor warns: "If people aren't careful, then major companies will once again dominate. It's tough to survive as an independent right 
The key to survival, Windsor maintains, is diversification. "We've always been very versatile, with both distribution and wholesaling arms. You have to remain flexible." IKWl 

These listings have been compiled on the basis of those companies which have had five 01 more single or album releases notified to Music Week over the past four months. 

AMI Distribution 27 Windsor Road, Wraysbury, Staines, Middlesex TW19 5DE. Tel: 078448 2681/2551/3261, Fax: 078448 2203. Contacts: Graeme McLay (director); Patrick Tynan (director). Hours; 8.00am-6.00pm M-F. Turnaround time: 48 hours 
Importer/Exporter Product; rock, pop, dance, jazz, classical, heavy metal, MOR and others. Labels: Magnum, Ritz, Chubby Brown, PT Records, Go Digital, Horatio Nelson. 

611656 (label mgt). Fax: 0904 644190. Contact: Phil Hopwood (customer services manager). London; United House, North Road, Islington, London N7 9DP. Tel: 071 700 3818. Fax: 071700 3878. Contact: Andy Stcphenson. Hours: 9,00am-5.30pm M-F. Turnaround time: 24/48 hours. Importer/Exporter Product- rock, pop, dance, heavy 
Labeis: Play It Again Sam, Imaginary, Receiver, Wax Trax, Cheree, Musidisc, 

Backs Records St Mary's Works, St Mary's Plain, " ' h NR3 3AF. 

Network House, 29-39 Sterling Road, London W3 8DJ. Tel: 081-992 7732. Fax:081-9920340. Contacts; Arthur Richmond (sales manager); Ruth Smith (sales director). Hours: 9.30am-6.30atn M-F, Turnaround time: 24 hours. Importer/Exporter Product rock, pop, dance, jazz, classical, folk, country, heavy metal, spoken word, MOR, video, blank stock 

(international manager). Hours: 9.00am-6.00pm M-F. Turnaround time: 24 hours. Product rock, pop, dance, jazz, folk, heavy metal, indie. Labels; Aldabra, Bomp, Ichiban, Reckless, Survival, Wildeclub. 
Terry Blood Distribution Distribution; Unit One, Rosevale Business Park, Newcastle under Lyme, Staffordshire. Tel: 0782 566566 (admin); 0782 566511 (sales). Fax: 0782 566400. Contact David McWilliam (sales & 
Hours; 9.00am-6.o6pm M-F, 9.00am- 6.00pm Sat. Turnaround time: 24 hours. Importer/Exporter Product; jazz, classical, MOR, Labels; All majors and indies, exclusive distributors of; (audio) 

DejaVu, Horatio Nelson; (video) Legend, Sportsworld, Leisureview, NTV, Wonderland, Performance, Palace, Sunset & Vine. 
Wholesale: Unit One, Rosevale Business Park, Newcastle under Lyme, Staffordshire. Tel: 0782 566566 (admin); 0782 566511 (sales). Fox: 0782 566400. Contact: David McWilliam (sales & marketing director). Hours: 9.00am-6.00pm M-F, 9.00am- 6.00pm Sat. Turnaround time: 24 hours. Importer/Exporter Product rock, pop, dance, jazz, classical, folk, country, heavy metal, 
Labels; all majors and indies. 
BMG Distribution Operations Lyng Lane, West Bromwich, West Midlands B70 7ST. Tel: 021 500 5545. Fax: 021 553 6880. Contact John W Henderson. Hours: 9.00am-5.30pm M-F. Turnaround time: 24 hours. Product rock, pop, dance, jazz, classical, folk, country, heavy metal, MOR, all others. Labels; RCA, Arista, Motown, Telstar, Castle labels, 

"As a label specialising in blues product 
experienced a growing market for this classic 
says Peter Shertser, director of Red Lightnin'. "However, the anomaly is that the majority of our sales are export, due to the reluctance of UK shops and distributors to stock the product. Unless the material reaches the retailer, the mail-order sector will 

Who's who in wholesale & distribution 
Alison Wenham, MD of Conifer: "A clear focus on core growth 
identified as classical, films and shows, MOR and spoken word — earned Conifer a 30% increase in turnover in 1990, against the national trend. 1991 label acquisitions, including Denon, Silva Screen and Random Century, continue the strategy of targeting key segments of the market." 

MUSIC WEEK 18 MAY 1991 23 



r KlCKlN- 

- missmni ami mmism 
■ an mrap ram with 

■ British, amiBicaH a holasoPTaH 
\ ■ imajBR mi ana ihbtpthbthts 
' ansmis tbom Mmai-Mmai tostompihsoui 

mu HAHeiofmnB jau ikipobis, rim s no mnmi 
HBPORT smis:07132411BB ■ OK UllSMlS: 0717300773 

JAX: 0719241471pmsoHai caums wticomt ipioose phone nrsti 

GREYHOUND RECORDS - FASTEST OUT OF THE TRAP! GREYHOUND RECORDS 130a PLOUGH ROAD BATTERSEA LONDON SW11 2AA 

Revolver 

Distribution 

Ltd. 

UK SALES & MARKETING 

EFFECTIVE EUROPEAN DISTRIBUTION 

Information: 0272-540004 Telesales: 0272-411858 



i 
WHOLESALE& DISTRIBUTION 

co^Scta., 

9 
M Affinity, Sun, Moto: 

^=TO^ipsE::5. i=:" 

THE GRAIN STORE UNITED HOUSE 74 ELDON STREET NORTH ROAD Y0RKY03 7NE ISLINGTON Telesales (0904) 652524 LONDON N7 9DP Fax (0904) 644190 London Office 071 700 3818 Label Management (0904) 611656 Fax 071 700 3876 
TRUE 

® (W) (D) ® © © (W) ® ® 

DISTRIBUTION 
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WHOLESALE & DISTRIBUTION 
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PANTHER MUSIC 
OVERSTOCKS/DELETIONS 

BUDGET LABELS 
CD/MC/LP/VIDEO 

UK, US & EUROPEAN DANCE 
NEW RELEASE PRODUCT 

12/LP/CD/CD5 
WORLDWIDE IMPORTS 

ROCK, INDIE, JAZZ & BLUES 
CD/LP/MC/12" & CD SINGLE 

DISTRIBUTED LABELS DESERVE THE 
BEST % FILL INTO RECORDS SHOPS 

★ POWERFUL COMPUTER SYSTEM 
★ 24HR DELIVERY 
★ INFORMATIVE PHONE OUTS 

& REGULAR MAILINGS 
★ EXCLUSIVE SPECIAL OFFERS 
★ MUSIC VIDEO 
★ DANCE MUSIC DIVISION. (TEL:081-443 2528) 

ARCMOS SJPLAZAL2 

^PLATINUM •' MUSIC PRDOUCIIBNS ITD. 
Country Store - Dance Band Days - Harmac - 

Irish Music & Video - K-Tel Ireland - President - Play Records. 
Telephone: 081-804 8100 Fax: 081-805 8001. 

MSM 
ISURE Prism Leisure Corporation, Unit 1, Baird Rd, Enfield, Middlesex EN1 1SJ. 

fcAt 
PANTHER MUSIC LTD CHAPMANS PARK INDUSTRIAL ESTATE 378-388 HIGH RD, WILLESDEN, LONDON NW10 2DY TEL: 081-459-1212 FAX: 081-459-1119 

PANTHER MUSIC GMBH GEWERBESCHULSTRJ 5600 WUPPERTAI. 2 GERMANY TEL: +202-555041 FAX: +202-555521 
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WHOLESALE & DISTRIBUTION 

Pacific Records Pacific House, Vale Road, London N4 
Tefi 081-800 4465. Fax: 081-800 4490. Contact: Nigel Reveler. Hours; 9.00am-6.00pm M-F. Turnaround time: 24 hours. Importer/Exporter Product; dance specialist, rock, pop, jazz, classical, folk, country, heavy metal, MOR. Labels: Cohesion, Raw Bass, Media Motion, Escape, Pacific, ODE. 

jh Road, Willesden LondonN  Tel: 0814591212. Fax; 081459 1119. Contacts: Trevor Reidy (exports); Phillip Edwards (UK); R! ~J 
 --'JanceUK);C ance export iim-e.OOpm M-F. i time: 24 hours (UK). Importer/Exporter 

Pinnacle Records Electron House, Cray Ave, St Mary Cray, Orpington, Kent BR5 3PN. Tel; 0689 873144 (sales); 0689 870622 
Contact: Steve Mason (chairman); Sean Sullivan (director); Steve Dickson (sales manager); Alan King 
Hours; 9.00am-5.30pm M-F. Turnaround time: 24 hours. Product; rock, pop, dance, jazz, classical, folk, country, heavy metal, MOR. 

PolyGram Recording Operations PO Box 36, Clyde Works, Grove Roi Romford RM6 4QR. Tel: 081-590 6088, Fax:081-597 1011. Contact: John Mair (customer services director). Hours; 8.00am-6.00pm M-F. 

Tel: 081-804 8100. Fax:081-8058001. Contacts; Steve Brink (sales director); Marian Allen (dance imports manager). Hours; 9.00am-5.30pm M-F. Turnaround time: 24 hours. Importer/Exporter Product; rock, pop, dance imports, jazz, country, MOR, video, Irish 
International. 
Projection Record Distribution 19 Mount Pleasant, Crewkeme, Somerset TA18 7AH. Tel: 0460 74551 (Answerphone)/77444, Fax: 0460 73988. Contacts: David Hatfield; David Langley. Turnaround time: 7 days. Importer/Exporter Product: rock, folk, country, bluegrass, world, blues, rock 'n' roll, R&B, cajun, Tex Mex. Labels: Topic, Rounder, Arhoolie, Claddagh, Tara, Waterfront (own 

13 Bank Square, Wilmslow, Cheshire SK9 IAN. Tel: 0625 522017 ext 74. Fax; 0625 536101. Contact: Alan Wilson. Hours; 9.00am-5.30pm M-F. Turnaround time; 48 hours, Importer/Exporter Product-jazz, classical, MOR. Labels; Campion, Opus, Newport, Mastersound, Baton, Cambria. 
Red Lightnin' The White House, The Street, North Lopham, Diss, Norfolk IP22 2LU. Tel: 0379 88693. Fax; 0379 88559. Contact; Peter Shertser (director). Hours: 10.00am-8.00pm M-F. Turnaround time; 24/48 hours. Exporter Product; blues, R&B, blues rock. Labels; Red Lightnin', Syndicate Chapter, Promised Land, Union Pacific, HTD Records etc. 

Silva Productions Silva House, 261 Royal College Street, London NWI 9LG. Tel: 071-284 0526. Fax:071-482 2385. Contacts: James Fitzpatrick (sales manager); David Wishart (assistant sales manager). Hours; 9.30am-6.00pm M-F. Turnaround time: Variable. Importer/Exporter Product MOR, film soundtracks, original casts, nostalgia. Labels: Silva Screen, Milan, Edel. 
Silver Sounds Unit 7, Peerglow Estate, Queensway, Ponders End, Enfield EN3 4SN. Tel; 081-364 7711. Fax: 081 8051135. Contacts: Dominic Matica; Mark Williams (sales); Murray Allan (MD). Hours; 9.00am-6.00pm M-F. Turnaround time: 48 hours. Product rock, pop, dance, jazz, classical, folk, country, heavy metal, MOR, on CD and tape only. Labels: Rykodisc, Rhino, Pair, Line, Repertoire, CD cut outs. 

Tel: 0272 540004. Fax; 0272 450013. Contacts; Alan Hale (label manager); Simon Holland (sales manager). Hours: 9.30am-5,30pm M-F. Turnaround time: 24 hours. 
Product rock, pop, dance, jazz, folk, heavy metal, reggae, world music. Labels: Earache, Heavenly, Lazy, Cooking Vinyl, Tupelo, Sarah, 
Rough Trade Distribution 142 Liverpool Road, London N11LA. Tel: 071-609 3025. Fax: 071-700 1425. Contact: Mike Holdsworth. 

John Mair, customer services director at PolyGram 
Operations: "The Nineties will witness the development of Digital Compact Cassette (DCC) as the industry's second carrier. A high quality digital sound tape will put the business back into the equal two carrier market and 
revitalised catalogue business for classical and pop as the CD did for business in the Eighties." 

Tel; 0296 26151/0296 395151 (sales). Fax: 0296 395551. Contact: Fred Whittle (distribution 

Hollywood, Savage, Sony Music Video, non-music video; Ariel, Braveworid, Buena Vista, CIC, Entertainment, First Independent, High Fliers, Odyssey, Screen Ent, 

TBD is well established as a fast and effective wholesaler of audio, video and computer software and accessories, 
and is now increasingly involved in the exclusive distribution of independent labels. 

Already sole distributor of the following prestigious audio and video labels TBD can offer your company the 
same efficient distribution service to help put your product into the market place. 

PA LACE • HORATIO NELS O N 
LEGEND • GOLDEN AGE OF JAZZ 
SPORTSWORLD • OPERA SOCIETY 

LEISUREVIEW • CLASSICAL SOCIETY 
WONDERLAND • GRAFFITI 

PERFORMANCE • HERMANEX 
NTV • NEWSBRIEF INTERNATIONAL 

DEJAVU • ATA 
So if you're looking for a distributor for your product it makes sense to talk to Mike Fay, our Distributed Labels 

Manager, to arrange a meeting and find out how you can benefit from TBD s distribution expertise. 
• TERRY BtOOD DISTRIBUTION • 

THE NO.l DISTRIBUTOR IN HOME ENTERTAINMENT. 
Terry Blood Disfribulion, Unit One, Rosevale Business Park, Ncwcaslle-undcr-Lyme, Staffordshire. STS 7QT Telesales: (0782)566511 40 lines, Administration; (0782) 566566, Fax: (0782) 565400, Telex; 367106 BLOOD G. 

MUSIC WEEK 18 MAY 1991 27 



WHOLESALE & DISTRIBUTION 

WHOLESALE 
DISTRIBUTION 

IMPORT-EXPORT 
VIDEOS, LPs, MCs and CDs 

DISTRIBUTORS OF "ECHO-JAZZ" 
DISTRIBUTORS OF "DANCEWAVE" 

UNIT 3E, BUILDING B, WEMBLEY COMMERCIAL CENTRE 
EAST LANE, NTH WEMBLEY, MIDDLESEX HA9 7FH, ENGLAND 

TEL: 081-908 5339, 081-904 2611, 081-904 0744 FAX: 081-904 0221 
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CLASSIFIED 

APPOINTMENTS 

h usic Product 
Manager 

West London 
Already one ofthe world's leading music specialist retailers, 

Virgin goes from strength to strength, and we want a music 
product manager who is just as committed to success. 

You'll have sound buying experience: excellent product 
knowledge with a heavy emphasis on Rock, Pop and Dance; be 
completely in tune with all aspects of the singles market, 
especially in Dance and Indie; and really understand the ins and 
outs of music retail. 

You will also work closely with our Megastores, helping 
to develop in-store buyers, and the buying function, as well as 
determining product range. 

If you can turn your innovative ideas into commercial 
success, we would like to hear from you. 

Write with full c.v. t 
Ann Whitcher, Personnel Manager, 
Virgin Retail Limited, 
95-99 Ladbroke Grove, 
London Wl I IPG. 

PANTHER MUSIC e to expansion a vacancy has arisen 
VAN SALESPERSON to seSl overstocks in N. London/E. Anglia and Kent An exceptional person is required preferably with recent retail experience and ideally based in NE London/Essex. The successful applicant will need enthusiasm, a pleasant personality, reliability, excellent product knowledge and a capacity for very demanding work. High rewards for high performance. Please apply immediately in writing, with full CV, to: Peter Harvey, Panther Music, Unit 4, Chapmans Pork Industrial Estate, 378-388 High Road, Willesden, London NW10 2DY.   

Siusic week 
Advertise your 

vacancy m 
Music Week 

Appointments 

and reach over 
50,000 readers 

Call Andy 

071-5839199 
extension 286 

S-U-OOE-S-S- 
MANAGER —EDPS With a degree and three years plus scheduling, inventory and stock control experience using EDP System within 
tin£25?30k'+ PRODUCTION MANAGER With three years plus experience of the entire production/pressing process and -i 1 —mmunication skills _ r music orientated entertainment company. £25k + car COPYRIGHT/ROYALTY/ACCOU NTS We urgently need people with several 

highly dt 

Tel: 071-287 7722. Fax: 071-734 1692 

Product Manager 
epic 

To maintain its recent chart success rate, the Epic Label is seeking to recruit an experienced Product Manager to join the marketing team. This role involves the design and implementation of marketing campaigns, requiring creative flair, budgeting ability, and good communication and organisational skills, it is essential to have a wide ranging taste and knowledge of music, and an awareness of musical trends. We are looking for candidates in their mid-twenties, who may be graduates, but who have some understanding of business, and have had involvement at some level in the music industry. We offer the opportunity to work with some of the most successful artists, and an attractive salary, with a company car and other company benefits. If you can offer the above qualities, and would like to join a growing and successful label, write with an up to date C.V. and salary expectations to Sharon Mulrooney, Personnel Officer, Sony Music Entertainment UK Ltd, 17-19 Soho Square, London W1V 5HE. 

iaisfc SSet 

NOW AVAILABLE! 
jmprehensive up to date guide to who's who in the UK music industry. More than 350 pages and 8,000 entries covering record companies, music publishers, distribution, media, pressing, recording studios, promoters, venues, lawyers, merchandisers, booking agents ... in fact everyone in the business of music. 

accessory please complete the coupon below and re Music Week Directory 91, CPL, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Telephone: 081 640 8142 Fax: 081 648 4873 

This essential reference book includes names, addresses, phone and fax numbers and key personnel conveniently organised for ease of use. To pay by credit card enter details below. 
At only E25+£2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 

man Express □Diners Club 
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CLASS IFI ED 

BUSINESS TO BUSINESS 
.ytogtS Promotion^"—== 

THE ONE STOP 
For all your Promotional products From Concept, Artwork and Design, to Production and Delivery or Distribution We can handle the whole project for you 

Printed or personalised to your specification 
WE CAN OFFER — Reliability • Fl< service • 100% effort • Retail, Whol Distribution • Corporate Leisurev Management of Mail Order Fulfilme 

.Xtoge.1 
CALL US NOW 
./Tage. 2 

TELL US WHAT YOU NEED 
./"togdS Promotion./" 

.ytogcS Intcrnotionol *—— 

music week 
CLASSIFIED 

To place an Ad call 
ANDY on 071-583 9199 

ext: 286 
CLASSIFIED 

RATES 
APPOINTMENTS 
£18 per single column centimefre 

BUSINESS TO BUSINESS 
£12 per single column 

PERSONAL (NON-TRADE) 
£10 per single column 

sssif 
Ssksstl 

MXOBDERN? 

Breahtng up n t hard do... 

POSTING RECORDS? 

12" RECORD 
SLBBVBJT 

SCHOOL ROAD, PJJIK 801*1 tONOON NWIO 610 SSI-S S SOLD IN BOXES fAl: 08l'961 5635 . OF 200 

CASH AND CARRY 

WAX 

id 
MUSIC 
SYSTEMS 

MODULAR SHOPFITTING 
VERSATILE RANGE OF COMPATIBLE DISPLAYS STORAGE AND COUNTERS FOR ALL MUSIC AND VIDEO FORMATS FREE PLANNING AND SHOP DESIGN TEL: 0480-414204. FAX: 0480-414205 

INTERNATIONAL DISPLAYS - MUSIC SPECIALISTS 
MY NAME IS ALICE SPRING AND i AM NOT LOOKING FOR MONEY, A JOB, A MANAGER, OR A RECORD DEAL 

TRAck SouNd + VisioN Will buy all overstocks, deletions, surplus stock. Any quantity, large or small. Anywhere in the UK, CDs, cassettes, records and videos. 

_rriiJ2-M/iuyijzA 
RECORDS.• -CASSETTES...COMPACT DISCS TOP100—K-TEL-STAR—BIG DISCOUNTS- LARGE BACK CATALOGUE-RARITIES  OVERSTOCKS-SPECIAL OFFERS-VIDEOS CALENDARS—24 HOUR DELIVERY-  WEEKLY CATALOGUES  TELEPHONE SALES  ONE STOP-EXPORT  ARABESQUE    

firjCiljTZAjfyuje^td.. 
NETWORK HOUSE. 29-39 STIRLING ROAD, LONDON W3 8DJ UK SALES: 081-992 7732. INTERNATIONAL SALES: 081-992 0098. BUYING: 081-993 4278. FAX 081-993 8276. TELEX 291908 ARAB G 

WANTED URGENTLY 
MFP/Pickwick type Cassette Spinners 

140 capacity 
Any quantity 

Record Companies/ Bands w'rth Records 

REWARD 
CASH AVAILABLE 

CHEAPO CHEAPO RECORDS LTD 53 Rupert Street, London W1 

CONCERT 
PROMOTERS 
INCREASE TICKET SALES OVERNIGHT 

For FREE Info Pack Fax Us on; 0604-713757 PP8, Box 256 NN1 4AL 

JIBmm EXTENDED charts 3™ SERVICE —i Chart Inform  Network Company EXCLUSIVELY FOR MUSIC WEEK READERS! CIN can bring you all the chart information you need through our special charts fax service An invaluable supplement to Music Week's charts listings, the CIN fax service will fill in all the missing numbers for you AND can supply you with extra full-length charts avail- able nowhere else. 7 inch Singles Top 100 CD Singles Top 50 CD Albums Top 100 Cassette Singles Top 50 Cassette Albums Top 200 Vmul Albums Top 100 Classical CDs.... ——  (monthly) Top 50 Country Compilations.... (fortnightly) Top 10 Scottish Singles Top 75 Scottish Albums Top 75 Kiss 100 FM Dance Chart  Jop 40 FOR MORE DETAILS PLEASE CONTACT AMY HOWARD AT CIN ON 071 583 6494 
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PEOPLE 

the last record I BOUGHT 
PHIL COLLINS 

"I do buy rec- ords quite of- ten and I usu- ally get three 
: I got was A riod Of I Transition by | Van Morrison. also got 0 his album with S the Chieftains 9 and the first al- bum Frank Sinatra and Count Basie did together. "I bought them on CD al- though I am a really firm be- liever in vinyl. The 12-inch sleeve concept is something I will miss. "I'm someone who likes to have something to read, which you only really get in that for- mat. You just don't get as much with a CD or cassette." 

Phil Collins is the Ivor Novella Awards Songwriter Of The Year for 1990. 
Pole-axed bf 
the Poll Tax It's one thing to rush release a benefit album but quite a dif- ferent matter when the cause it is campaigning for has al- ready been resolved. That's the situation now fac- ing the organisers of an Anti- Poll Tax benefit album. The album, out this week, was planned at the height of the Poll Tax demonstrations. Titled The Rise Of The Phoenix, the man behind the project — Ronnie Flood at Op- timum Records in Liverpool — is pragmatically promoting the album as a victory mem- 

"It was initially going to be a protest album but by the time we got it finished and settled everything with the bands' legal departments, the Poll Tax had been abolished," says Flood. But, as he so painfully re- minds us, everyone is still hav- ing to pay the Poll Tax and so it is still a worthwhile album, particularly as it features The Farm and Beats International, among others. There is no truth, however, in the rumour that Optimum is now planning a Free Nelson Mandela album. 

^AMTED Afiiea 

% 

There's one record shop in the UK where every item sold has the potential to save someone's life. The Oxfam store in Baling, west London, is the charity's only outlet to sell just records and books. Not surprisingly, it relies heavily on the support of record companies. "Records produce 50 per cent of the money we make at the shop. At the end of April, we had made £50,000 over the previous year, that's almost £1,000 a week," says Oxfam district 

manager, Keith Mason. "We rely totally on donations and obviously record companies are ideal." In acknowledging the music industry's latest efforts to provide aid for the Kurds and the Bangladeshis, shop manager Malcolm Downey (pictured above) is also keen to stress the importance of Oxfam's current campaign, Don't Forget Africa. "It's very easy to forget about the problems in Africa, what with all the 

other problems in the world. We just want to make sure that the people in Africa are supported as well," says Downey. But while Oxfam is grateful for every record it receives, it isn't too keen on getting hundreds of those dust-collecting Lies Damned Lies or Sigue Sigue Sputnik albums. "Sometimes we do get hundreds of the same record," he says. And before anyone gets any ideas, the shop does not have a Gallup machine. 

Anyone dreading the rebirth of ABBA after we told of a bid to reform a lookalike quartet (MW, April 13) will be relieved to see our picture. The search, by the Scandia Crown Hotel is clearly not going too well. 
Odd ball 
bounces back There is more than a hint of irony in the choice of alterna- tive music pioneer Charlie Gillett as the Sony Radio Gold Award winner for service to radio over the years. Gillett was understandably "dumbfounded" at the award 

given he hasn't been behind the turntables for more than four months since quitting Capital Radio at the end of 1990. The station had moved away from its policy of catering to minority tastes to play more chart fodder, says the 49-year- old. "I chose to leave because I felt I didn't fit in," he adds. Despite an approach from Radio Four — "It wasn't for me" — he shows no sign of get- ting into the radio studio just yet. Instead he's concentrating on his Oval Records company, through which he has worked with Ian Dury, Lene Lovich and PaulJHardcastle since set- ting it up in the early Seventies. "I'm quite happy at the mo- ment not to be doing radio," he says. "It takes up a lot of time doing one show a week. It's hard work." We haven't heard the last of his alternative voice of the air- waves, however. "I would be surprised if I never did radio again," he says. 
Veteran writer 
scores a gong 
Describing the moment as "the happiest of ray musical life", few award winners have ac- 

cepted with such modesty the Ivor Novello Awards' Out- standing Services to British Music gong as Bob Farnon did. It shouldn't come as too much of a surprise, then, that the writer should finally win recognition after writing the classic themes to Pathe News and Colditz and the sound- tracks to movies such as Road To Hong Kong and Captain Horatio Hornblower. He has even worked with Glenn Miller — "We were sup- posed to be doing something together on the fateful night when he disappeared" — Frank Sinatra and George Shearing in his 56 years in the business. The Canadian writer is still hard at work today, composing TV music and songs from his Guernsey home. Background music for films and TV remains the love of his life, however. "That was one of the reasons I stayed over here at the end of the Fifties," he says. "1 was so keen to write for movies and there was no film scene in Canada." How things change. Today there is precious little film work in the UK; instead Bob does more work for TV. "Films are so expensive these days there is rarely any money left to put an orchestra together," he laments. 

DIARY 
Anderson back at RCA shocker! Readers of a certain US music trade magazine were shocked to discover Lisa Anderson and John Preston back together last week welcoming Level 42 to RCA. No, it wasn't a BMG U-turn, more a v. old picture . . . Rough Trade boss Geoff Travis — not always the most popular of chaps these days — was apparently on "holiday" last week .. . Ebullient insurance man Willie Robertson has opened a restaurant in the Fulham Road, called Willie's Place. Hope he's covered for food poisoning. Meanwhile he is getting used to the cracks about his traditional English menu. Sample; "Have you tried Willie's Spotted Dick, yetConcerning that Guns N' Roses twin platter, two album release thingie: Jon Webster would like it to be known that down his way at Virgin they call such items "double albums". But surely it's marketing? "It's bollocks," he says. C'mon Jon, speak your mind .. . 
It seems messrs Dalhuisen and Sandiford have fallen victim to the whims of media magnate Murdoch. Not surprisingly, neither of the two men were available for 
press ... Former Power Station execs Don Alyeo and Darren Childs must be keen to get as far away as possible from the now defunct operation. They're off to Hong Kong to head a new MTV service... Hello to Knox Miller who joins the music industry this month and has the unenviable task of looking after staff at EMI as its new human resources director... I understand that David Bowie's deal with JVC's Victory Music label is just for one Tin Machine album (lucky them, eh) and he is still looking for a solo deal. He will be touring in the autumn, though .. . Jason Donovan's new single Any Dream Will Do, from the new Joseph production, is apparently a remarkable departure for him. "He must have had singing lessons," says one who's heard it. . . 

music week 
Incorporating Record Mirror 

ABC 
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From May 30tli 

fly to Boston 

with the Red Sox 

■C?' 

A trip to Boston with Virgin Atlantic 
is a whole new ball game. 

But then you'd expect that when 
you travel with the 'Airline of the Year.' 

In our Economy Class, comfort is 
second to none. No other airline in the world 
has more legroom. 

We field non-stop entertainment, 
four different menus, including vegetarian, 
and a free comfort kit. 

For our Upper Class passengers 
there's a relaxing on-board bar and lounge. 

Or you can stretch out in our roomy 
sleeper seats that again offer more legroom 
than any other business class. 

Why not mix business with pleasure 
by watching one of the vast library of movies 
on your own Sony Video Walkman? 

(We're sure there's a baseball 
movie or two amongst them.) 

Once you get off we'll give you 
something to remember us by, a free 
Economy standby ticket for use at a 
later date. 

We even have special Upper Class 
check-in facilities at Victoria Station. So if 
you're travelling to Gatwick by rail you 
won't have to lug ytftir bags with you. 

In fact, now that we're flying to 
Boston every day, our competitors will 
have to start pulling their socks up. 

For more details and reservations 
please telephone 
0293 562000 
or see your 
travel agent. iff,. 


