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Virgin in Megastore spree 
Virgin Retail is set to increase the number of its Megastores in the UK by 50% by the end of next year. A total of 35 outlets are planned in three years as part of Virgin Retail's dramatic ex- pansion following its new 50/50 joint venture with WH Smith. But before the plans are put into action, the Office of Fair Trading has said it will be in- vestigating the deal. In 1988, Virgin Retail sold 67 of its smaller stores to WH 

Smith subsidiary Our Price at the same time phasing out loss making operations such as its CD factory in London's Oxford Street, its mail order business and telephone jukebox service. The link-up with Smiths — the financial details of which have not been revealed — will see the newsagent group put- ting cash into both Megastores and Virgin Games outlets. Virgin Retail has assets with a tangible net value of £6m. It has 12 Megastores in the UK — all of which manag- 

to 18 by Megastores in the UK t the end of 1992. The deal marks a significant period in Burke's career at Virgin. In 1988, he moved from corporate finance to Vir- gin Retail with the intention of spending just six months as- sessing the problems. Three years later, he has 
ing director Simon Burke claims are profitable — and seven Games centres. The joint 

team which has turned the Megastores into a profitable 
'The intention i pected to bring the total of become the biggest chain — 

we just want to be the best in what we offer," says Burke. He says that although Smiths owns the Our Price chain, the two record retailing concepts will not be merged. "The Megastores will occupy sites of no less than 8,000 sq ft whereas Our Price operates in smaller outlets," he says. Brian McLaughlin, manag- ing director of rival HMV, says he welcomes the joint venture. "It underlines the growing confidence felt by music retail- ers," he says. 

Dark horse bags 

top Polydor job 
PolyGram chairman Maurice dor in 1977. During the early with a ragman's trumpet!" - 

Tribunal rivals eye £7m 
A windfall of almost £7m rests ment between the BPI and on the result of the MCPS/BPI MCPS, record companies have Copyright Tribunal. been paying the proposed rise An interest-bearing account — 9.504% of dealer price — set up by the MCPS last sum- since July 1 last year. The mer has been collecting the extra cash will be distributed difference between the old among the two parties in line mechanical royalty rate — with the tribunal's final deci- 6.25% of retail price — and the sion. MCPS's proposed rise. Tribunal round-up; see In the absence of any agree- page 5. 

Oberstein has appointed pro- Eighties, he was head of pro- Devlin replaces David motions man Jimmy Devlin as motions at Parlophone/EMI Munns, who was promoted to Polydor's new MD. and joined Bruce Findlay at senior vice-president, pop mar- Devlin, until now Polydor's Schoolhouse Management, keting of PolyGram Interna- director of promotions, takes handling Simple Minds. tional in July, after five years up the post this week. The un- He rejoined Polydor in 1990. in the Polydor hotseat. expected appointment follows Oberstein comments: "Promo- While PoIyGram's market Oberstein's decision in 1990 to tions people are dancing in the share slipped slightly this recruit former retailing boss streets because this appoint- year, Polydor has maintained David Clipsham as MD at ment is recognition for those its position. Its singles market Phonogram. people and the hard work they rocketed from nowhere to 3.5% Devlin, 39, began his indus- do." in the second quarter, while its try career as a musician before Devlin says: "You could 1990 year-end figure for al- working as a plugger for Poly- have knocked me backwards bums of 3.9% fell to 2.9%. 
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New hope for 0'Donnell 
A new selection panel is to Wistreich. "We have always of Daniel O'Donnell will be re- take over the country music thought it wrong to have nam- viewed. ! 
chart in a move that could see ed advisers." Ritz Records _ managing di- the reinstatement of Daniel One of the panelists, CMA rector Mick Cler^kin says the 

lypFiy® 4Jpi 

O'Donnell after months of con- European director Martin change could "end the injus- troversy. Satterthwaite, was fiercely tice of the past months". The BPI chart supervisory criticised after the decision to Clerkin adds; "I have always committee has approved exclude certain Daniel felt that if an album is out of changes that will leave all de- O'Donnell albums. the charts, out of sight, it is cisions over eligibility to an But the CMA will not be also out of mind." anonymous expert panel. represented on the new panel, Ritz's Best Of Daniel 'This simply brings the which takes over next month. O'Donnell album due for re- 

|K; 

country chart into line with Wistreich says advisers will lease on October 15, will not other specialist charts," says not re-assess all country prod- qualify for the chart as it is a CIN chief executive Adrian uct but confirmed that the case compilation. I 
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COMMENT 
NEWS DESK: 071-6: NEWS 

Wembley gives Prowse pledge 
Koith Prnwsp cnvirmt- WTrm -n.j .i i . , , , Keith Prowse saviour Wem- bley has vowed to turn the crashed ticket business into profit despite flagging confi- dence in the agency system. The company that already runs the UK's busiest box of- fice and owns US ticketing business Pacer, has no plans to merge Keith Prowse with its other ticket interests. And it has dismissed claims that the agency system is doomed, "The acquisition now brings us into the High Street," says Wembley chairman Sir Brian Wolfson. "We are highly sat- 

isfied with the deal and look forward to developing a busi- ness with such a prestigious 
But Ollie Smith of the T&C London venues, which has its own agency, argues: "I cannot see how they can turn it around. Running High Street sites is very costly and you need to take a big mark-up." Nick Blackburn, sales direc- tor of rival agency Tickel- 

the bulk of ticket sales although pro- moters can still distribute through other agencies. "We would dearly love to control the whole lot, but we can't," says Wembley spokes- man Martin Corrie, who claims the Wembley box office currently handles 65% of sales, Keith Prowse, which has an annual turnover of £160m, went into receivership with debts of around £15m. Following the acquisition of its ticket and hospitality inter- 
Motorcity 
quits Charty 
for Total 
Specialist soul label Motorcity has left its licensing deal with Charly Records after little more than a year and signed with the Total Record Com- pany. The move follows a dispute between Motorcity founder, Ian Levine, and Charly. The first releases in the new three-year deal through Total will appear next month. Total is committed to releasing three Motorcity singles and three albums a month. Neither Levine nor Charly managing director Tony Heneberry would comment about the end of their deal, originally expected to run un- til 1993, but Charly will retain rights to an album's worth of material each from Billy Grif- fin and Frances Nero. Total director Henry Semmence says Motorcity fits in well with his plan for Total. Much of the Motorcity cata- logue will become unavailable over the next few months, since Charly is deleting exist- ing product and Total will 

Motorcity last month claim- ed it had served notice to end its deal with Charly, but Charly's lawyers maintained the agreement still stood. 

ests for an estimated £lm, Wembley says it will honour all vouchers for Wembley events issued before the agency went into receivership. Meanwhile, the Wembley venue's sales and marketing director Roger Edwards has been made redundant in a series of cuts. "There are a small number of job losses." says Corrie. Director Alan Murray takes over Edwards' role in a re- structuring that Corrie says will rationalise the company's management. 

Woolworths profit 

defies recession 
Woolworths has won a ing share of the retail market as it returns it half-year figures for a decade. Despite gloor parent company Kingfisher's other retail divisions, Woo! worths showed profit of £200,0 The chain, whose entire profit is usually confined to the second half of the year, re- corded losses of £300,000 for the same period last year. But total profit for the year ending February 1991 was £63m. 

row- says: "Woolworths reported a lusic first-half profit for the first best time in a decade." Commenting on Wool- orths' 14% share of the music market, he says: "It is a 
first-half strategy that every week we remain in recession we strengthen our grip on core markets." Industry estimates have previously put Woolworths' share of the market at around 13%. Meanwhile, Woolworths is 

single Such A Feeling by Bi- zarre Inc. Woolworths commercial di- rector Chris Ash says: "We al- ofler our s the b n the High Street. Unfortunately, the single by Bizarre Inc was presented to our record dis- tributors too late." Alan Delamata, a director at Vinyl Solution which released the record, argues that Wool- worths' decision was related to discounts it wanted and was 
He sa 3 the m 

Anderson lands Mute role RCA managing din tor Lisa Anderson has been hired by Mute Records to over- see the restructuring of its European licensing. Anderson, 40, says she has been brought in on a three- month contract to advise the company on ways to maximise the potential of its European operations, "It is early days to say what my plans are for Mute but there is certainly room for de- 

velopment," she says. Anderson was the first woman MD of a major record company until she was made redundant at RCA as part of a wholesale restructuring of BMG in April, Her latest project will be tackled alongside her consul- tancy as executive director for the BPI's Brit Awards which runs to October. Anderson's long-term career plans have not been finalised. 

Some Bizarre seals APT deal 
Some Bizarre has signed a new distribution deal with APT, and plans to release its first product since February in two 

The deal was signed last Thursday to effectively give the label its first distributor since KPMG Peat Marwick McLintock was called into Rough Trade Distribution. Some Bizarre founder Stevo Pearce says he took £100,000 worth of stock out of the Rough 

Trade warehouse when its problems arose in February. He refused to strike a new deal elsewhere for fear of sparking a "chain reaction", he says. "A lot of friends were owed a lot of money, like Daniel Mil- ler (Mute) and Ivo Watts Rus- sell (4AD), but I stuck with them," he says. "But as a re- sult I didn't have a distributor, "It has been a crippling year. I haven't had the month- ly back catalogue income and 

didn't release any new ma- 
Several albums have been held back since the beginning of the year, some of which are scheduled to be released final- ly in November. The batch of releases in- clude a Peter Hamill opera called The Fall Of The House Of Usher featuring Erasure frontman Andy Bell, and an album by The Stex featuring Johnny Marr. 

Oratorio gets 
EMI ad blitz 
EMI is claiming the biggest classical campaign of the au- tumn for Paul McCartney's Liverpool Oratorio, writes Phil Sommerich. The worldwide launch on Oc- tober 7 is preceded this week by a single from the mammoth work, The World You're Coming Into, showcasing Dame Kiri Te Kanawa, who already has the Rugby World Cup theme World In Union out on Columbia. A BBC1 documentary on the making of the Oratorio will be 

V 

HMV MD Brian McLaughlin isn't worried about the deal between Smiths and Virgin. It shows retailers' confidence in the market, he says. And of course he is right. If publicly-quoted companies are confident 
of music, things can't be that bad. As if to prove the point, Kingfisher results show Woolworths increasing both its profitability and its market share in music. Wearing his Bard hat, however, McLaughlin must be painfully aware that things are nowhere near as rosy for his independent members. The words of Brian Mack (see p4) and Piers Garner (p6) indicate the real pain they are suffering. There seems no way out of the downward spiral they face of low turnover generating a low discount, resulting in a small margin producing less money for 

One solution employed by independent retailers in many other sectors has been to combine their buying power to achieve comparable terms with the multiples. The logistics of such an operation can be complex. It would require a great will to succeed, but at a time when more and more indies feel they are running out of options, maybe this is one they should consider. 
It's six months before the Music Week Awards, but it seems clear even at this stage that MQA has a strong claim to our 1991 marketing award for its sterling work on the two Guns N' Roses 

What makes the Guns N' Roses albums so vital is the excitement they have generated. What with tanks in Piccadilly and band members under arrest it has all the hallmarks of a good old rock V roll hype. It's exactly what retailers, have been crying out for all 
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OPINION 

Record companies are actively promoting the demise of independent record dealers in the UK. Settlement discounts have been nearly eradicated, percentage returns allowances are no longer a viable consideration and new release discounts are no longer worthwhile as the quantities involved negate their effect. Agreements to return overstocks are reneged upon and applications to open up accounts with major companies are strongly discouraged. This is fact, not fiction. The independent retailer is inefficient. He has secondary High Street positions and cannot afford the technology required to compete with the multiples. He sees singles salesmen promoting their wares but then has to sell at an average price of 35% below cost and 95% of that stock is non-saleable in the end. The 5% he does sell are usually Top 40 entries — a market the multiples take over and sell the bulk of. We are being used as a promotional tool to make the multiples even stronger. 
A record company brings out the album of the year just as the worst 
remember is bottoming out — manna from heaven. Co-operative adverts with a multiple are agreed. The multiple can afford to sell the release at a really stupid price because they have a file discount. They are happy, as is the record company who, inadvertently or not, has a high profile release at a suicidally discounted price. The other multiple retailers are also being extremely efficient and plan 
maintain market share. A price war ensues. The price war brings about many casualties — all of them independents. The record companies are floating on a sea of euphoria. Mission accomplished. Brian Mack, of Replay Records, is a chart supervisory committee member 

MEWS 

Paisley Park denies Diamond debt 
Paisley Park Enterprises has hit back at demands by pro- moter Diamond Promotions for Prince to return a £625,000 payment. The company says it has only ever been paid £325,000, and that has mostly been spent on preparation for the now cancelled Blenheim Pal- 

A spokesperson for the com- pany says: "It is extremely un- fair for Diamond to put the onus on Prince. They were the ones who couldn't get it to- 
Prince and his new band, the New Power Generation, have been rehearsing for months, he says, and prepar- ing a spectacular stage show. 

"What Diamond are doing a bit like hiring a lawyer for a divorce, finally deciding not to go through with it and ask- ing for your money back," says the spokesperson. Despite speculation to the contrary, Prince is not touring in the US with the new band, he added. There could be dates next 

year but nothing is yet plan- ned and there is no question of a UK date this year. Diamond Promotions claim- ed last week it could not re- fund any money for tickets un- til the downpayment was re- turned. It has also lost £150,000 from the collapse of Keith Prowse, it said. 

New rules allow 

longer 12 inchers 
The Chart Supervisory Com- mittee has liberalised the con- troversial "20 minute" ruling on 12 inch singles. The change will allow UK record companies to compete better with multi-mix 12 inch singles from the US. It follows criticism from dance labels who were some- times forced to cut the running times of 12 inch singles by half in order to make them eligible for the CIN singles chart. Currently 12 inch singles 
long with fewer than five tracks. The rule led to a thriv- ing import trade of 12 inch 

singles with mixes unavail- able in the UK. There is no equivalent ruling in the US. Dance specialists argued that they were being forced to give consumers worse value for money. But the CSC has ruled that from November 3 12 inch sing- les of all formats can run up to 25 minutes. If the single consists only of remixes of a single track, it can run for up to 40 minutes. CSC chairman Adrian Wistreich says the move was suggested by UK record com- panies handling US product. The old ruling led to a num- 

ber of anomalies. Last month a 45 minute long import of the US version of Prince's Gett Off single reached 33 in the al- bums chart because it offered mixes unavailable on the UK 
One beneficiary of the move will be Beggars Banquet dance label XL Recordings which has previously refused to edit sing- les licensed from the US. Sales and marketing man- ager Graham Jelfs welcomes the rule change. Some artists have previously been unhappy to sanction editing purely in order to be eligible for the chart, he says. 

Doyle leaves Zomba 

for management role 
Jim Doyle is quitting as man- aging director of Zomba Music Publishing to set up his own publishing, consultancy and management company. Doyle, who has been at Zomba for three-and-a-half- years, is still finalising details of the venture which is to be called Responsive Music Man- agement. 

"After working for other people for 20 years, I've de- cided to go it alone," says Doyle. He originally resigned in June in advance of a planned departure in December, but that has now been brought for- ward to the end of this month. He will be initially based at home and is contactable on 

081 650 1107. Doyle joined Zomba as direc- tor and general manager be- fore becoming managing direc- tor 18 months ago. He had pre- viously been managing direc- tor of Rocket Music, a position he held for more than 10 years. The Zomba Group refuses to Doyle's depar- 

Bouvier: redundant 
Savage review 
leads to six 
acts dropped 
Savage Records and its Tarn Tam label has shed senior staff and six acts in a scaling down of its UK company. Ali Afkhami, who takes over as managing director of Sav- age Records UK, says the changes were the result of a fi- 

"It is simple ei looked at the books and realised we had to scale down. We weren't getting there," he 
Head of A&R Bernard Fanin and productions manager Lawrence Bouvier, the men seen as responsible for shaping the labels' rosters have both been made redundant. Savage, which now aims to cultivate album projects, has dropped Space Angels and Tam Tam has dropped all acts except Mocca Soul. "Tam Tam has to be kept as an underground dance label," says Afkhami. Savage expects to announce a major European licensing deal before Christmas, he 

Hyperion pulls out of sample case 
Classical label Hyperion has dropped a High Court action against Warners which was 
pling, writes Phil Sommerich. Hyperion was seeking dam- ages and an injunction over an eight-note sample from its rec- ord of medieval religious 

chants, A Feather On The Breath Of God, which was used by The Beloved in a num- ber of video and record re- leases through East West. The case was set to break new ground in setting legal limits for sampling. But at a preliminary 

hearing in May, East West said the sample was too brief to constitute a copyright issue, and the judge, Hugh Laddie QC, said he had sympathy with that argument, although he was prepared to let the mat- ter go to full trial. It is understood that 

Hyperion was unwilling : risk the costs of full litigation Simon Conroy of Hyperion': lawyers, Nabarro Nathanson, says; "The matter has been re solved to the mutual satisfac- tion of the parties on^ terms which are confidential." See Letters, p6 
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TRIBUNAL NEWS 

What's music 
got to do with 
pigs v hens? 
The almost majesterial peace of London's Grays Inn was shattered last Tuesday by the unmistakable Tina Turner singing What's Love Got To Do With It. "So, what has it got to do 

is not a drop of 

s—z: 

SSmcpIS. 
"They're the hens; they're 

Rust slams labels 

for API T delays 

copyright department a transitional version of the tern which persua. r Tim Grover claimed full API scheme - which com- leave MCPS for ( 

cence clearance for songs first The API(T) system was only single album using the time. set up for those record compan- "emergency" fast track sys- "There has been a five-fold ies, such as EMI. which were tem,' he claimed. 

1. Every member of the end of a ;h the back end of a, --. - - to give it an excuse to leave and tion committee, which Grover They don't go," he said. join the cross-European licens- chairs, has also voiced dissat- The 14 companies using the ing agreement with GEMA, 

Tournier admits 

Vital' BPI point 

invest hea' they■ 

"Any promotion which uses Kentridge claimed the ad a very large budget is con- mission supports one of thi sidered by the mdustry to be main points m the BPI case 
to of E vestment is made in this 

hike prices to 
pay new rate 

PWL boss Pete Waterman. 

each and he gets five minutes pleasure. For a record you get 

pubfehtogf0rasPr0welltl0asana 

NEWSFILE 
PolyGram Video International is forming its own television sales operation PolyGram Television International, headed by Stefan Ericson. The company's first two projects will be a tribute to Elton John and Bemie Taupin, and an INXS 

Records, which is moving.to ib 

The funeral is ei 

THE NEW HOUSE SOUND OF CHICAGO 

REGGIE HALL 

"yvtusic00 

PRODUCED BY MARSHALL JEFFERSON AND CHAUNCEY ALEXANDER 
LIMITED EDITION 12" OUT NOW ON OTHER SIDE RECORDS CAT. NO. OS-OOI 

UK ORDERS: MOVEMENT SOUL 081-968 0228 - EXPORT ORDERS: LASGO 081-459 8800 - OTHER ENQUIRIES: 071-435 0088 
PRESIDENT: MARSHALL lEEEERSON - CHIEF EXECUTIVE: GUY W1NGATE 
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LETTERS 

Samples: the 
legal gyide 
to definition 
I was interested to read the letter last week from Chris- tian Ulf-Hansen of PRS, in which he commented in rela- tion to whether a sample is an infringement of copyright that, "The real point is 

RetaiB@r speaks out 

over pricing policy 
(An open letter to UK record plaud them for realising tl companies) we actually have to do su You may not have realised it with their prices in order 

MFP who put its £2.99 range up to £3.99 (34'/r increase) and won't reduce the dealer price 

TTS was about siX i^^gTm^g tl months ago which is a long think that £1.82 still gives a TV companies with a dealer time to fiddle about with the retail price of £2.99, that £2.43 price of £5.56 which I know dealer prices so that we can gives you £3.99, that £3.04 they expect us to sell at £7.99. 
SfrTetn^i: srti4"and so on- rmleftwith theimi— 

Student radio 
tunes in to a 
campus rumpus 
Far from being in decline, (MVY, Sept 14) student radio is continuing to grow and ex- 

Our approach, like that of most other campus stations, can hardly be described as amateur. We maintain strict rols on the quality of our 

are just stupid. The US h 

sizs'srs izzzxsx«• siWRsa* (£3.99) and £2.98 (£4.99). 1 ap- Special mention goes to Bridport DT6 3NY. 
■, Proprietor, pite our best efforts, L :ord Centre, pus radio is unlikely to 

Editor rejects 'presumption' SaHSS 
ignore stlent culture! DanLll "Mus-c Wce/i is the only sig- ception. As we nificant publisher of the (Brit- country music are read by Craig 

Country Music Album) dealt IMW, August 24). have unlry Music People maga- bible 

run 

/ 
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Q 
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TALENT 

WHAT'S THE DEAL? 
Who's Signed To Whom 

SAND BABIES — four-piece Arizona rock 
Signed to: Ensign. Management: Mike Lamb. Type of deal: Album. Signed by: Nigel Grainge — "They used to be known as Sidewinder and had two great albums on RCA." 
DODGE CITY PRODUCTIONS — rap duo from London. Signed to: 4th & B'way. Management: Joel Larey. Type of deal: Album. Signed by: Julian Palmer — "Dodge City sent a tape to us and we loved it." 
GMT — soul band from Brighton, Signed to: MCA. Management John Moggoridge. Type of deal: Album. Signed by: Paul Redman — "The band are signed to Swanyard which brought 
OZO — solo dance artist from London. Signed to: Non-Fiction. Management Mark Compiled by Sar: 

Winters. Type of deal: Production deal for the UK and US. Singles deal with options on a five or six album deal. Signed by: Label decision. "Kenny (Ozo) put his own single out. We really liked it so picked it up." — Alan Fielding, A&R executive. 
THIS PROSPECT — industrial/melodic pop band from Manchester, Signed to: Hollywood Records. Management; None. Type of deal: Album. Signed by: Lindsay Reed — "Someone recommended the 
in Manchester. Later I came across the tape and thought it was great." 
NOMAD SOUL — r&b/rap rhythm fusion from London. Signed to: 4th & B'way. Management: Noel Management. Type of deal; Album, Signed by: Julian Palmer — "Nomad Soul used to engineer for Soul 11 Soul. Noel Management brought them to my attention." 

Borderline cases 
The success of bands such as The Shamen and Primal Scream testifies to Scotland's continued importance as a source of new talent. There are fears, however, that their potential successors are being left in an A&R vac- uum by the virtual collapse of the Scottish indie scene. "The effect of Rough Trade Distribution's collapse has been devastating," says one of the survivors, Nightshift Rec- ords MD Brian Guthrie. 'Two years ago there were probably 30-odd labels in Scotland re- leasing product regularly. Now there's only ourselves and Avalanche left." Of course it's an exaggeration, but the point is clear. So far, the London-based majors aren't rushing to fill the gaps. A&R executives be- lieve the current Scottish scene lacks the "buzz" trig- gered in the early Eighties by the Postcard label, and later fed by a Manchester-style fo- cus on the Glasgow scene. "When I started four years ago it seemed that every band who played in Glasgow got a deal," says RCA A&R execu- tive David Donald, himself a 

Primal Scream: leading Scotland's new wave of talent 
Scot. Donald believes the in- dustry's former obsession with all things guitar-led and Glaswegian wasn't necessarily healthy: a string of Scottish groups such as Five Guys Named Moe have recently been dropped. 
now more cautious. Even Chrysalis, currently enjoying dynamic Scottish-based suc- cess with Runrig, does not em- ploy a Scottish scout. And at RCA, Donald relies on the still-thriving network of Scottish managers to alert him about new talent. 'There's 

a good grapevine," he says. But most believe the best way forward for talent north of the border is via a fresh net- work of local labels. Former Simple Minds man- ager Bruce Findlay is current- ly considering a relaunch of the Zoom label which original- ly made his name in the Seventies. So far, the recession has kept potential financial backers at bay. Until confidence returns, Scottish talent will have to learn to love the long drive down the Ml. David Roberts 

NEW ABC FIGURE 

148,2 
"ABC JANUARY-JUNE 1991 GUARANTEE NOW 
155,(9©® 

29% 
INCiiASI 

THE 
FASTEST 

GROWING 
TEENAGE 

MAGAZINE! 
Contact Laura Jonkinson on 071 436 5220 for moro details and a media pack. 

FREH 

fe ■ tf£ 
HEW KIDS 

exclusive! 

2nd BIRTH 
m* 'niMr w 

Ho join ^ Joe's pasiY 
HAP 

8 MUSIC WEEK 28 SEPTEMBER 1991 



A CLASSIC COMBINATION ! 

HITS OF 

PHIL COLLINS 
Played by the RPO 

seriously orchestral... 
HITS OF PHIL COLLINS 

PLAYED BY THE ROYAL PHILHARMONIC ORCHESTRA 
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SERIOUSLY ORCHESTRAL 
RPO CD 1 • RPO MC 1 • RPO LP 1 

OUT THIS WEEK 

Heavyweight TV launch for 
3 weeks in Scotland (STV), Granada 

& Yorkshire 
★ 

Major TV roll-out planned through 
autumn & christmas 

★ 
National displays with 

extra support in TV areas 

moods 
a fabulous compilation of 16 

instrumental hits by original artists 
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VT CD 5 • VT MC 5 • VT LP 5 

OUT ON OCTOBER 7TH 

FEATURING: 
Enigma Sadness • Enya 

Orinoco Flow • Praise Only 
You * Jon Hammer Crockett's 
Theme • David A Stewart Lily 
Was Here • EStan John Song 

For Guy plus themes from 
Inspector Morse, Twin Peaks, 

Chariots Of Fire & Merry 
Christmas Mr. Lawrence 

* Heavyweight 3 week TV campaign 
from October 7 in Harlech, TSW, 

Jvne Tees...the rest of the country is 
planned for November & December 
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FEATURE 

Stylists: puttim 

Record companies 
may baulk at the 
idea of their artists 
being packaged like 
so many cans of 
beans — but 
everyone 
acknowledges the 
importance of 
careful branding, 
especially for new 
acts. Paula 
McGinley meets the 
stylists who hid 
Lisa Stansfield's 
bottom and are set 
to make Tom Jones 
smile 

Last year Chrysalis turned its back on the record industry's image-makers and brought its styling in-house. Around 75% of its photo shoots and videos are now handled by the press office, a move which has slashed the company's styling budget by between £10,000 and £15,000 a year. "We can do it just as well," says Bernie Kilmartin, Chrysalis's head of press. But can she? The record industry may bristle at the notion of pop artists being painstakingly packaged like consumer products, but ad agencies are adamant it amounts to the same thing, "A pop star's costume is the equivalent to the label on a tin of beans," asserts Gerard Stamp, joint creative director of BSB Borland, the agency behind Heinz's current campaign. As such, he believes artist branding should be left to the specialists. With an adman's ear for a slogan, Graham Fink, head of art at Gold Greenlees Trott, the agency which created the ad campaign for Dave Stewart's new Spiritual Cowboys album, declares bluntly: "Band is 
GGT's other clients include Marlboro, Cadbury and Holsten, but Fink saw no reason to deviate from his usual techniques for the Stewart campaign. Just as Marlboro cigarettes are always associated with cowboy landscapes, Stewart's trademark tattoo and jewellery appear on all GGT's images to promote the album 
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Colours" by the Polydor marketing team and the image stuck. Dennis was quick to embrace the colour concept and by the time Touch Me (All Night Long) came out this April she was 
not raunchy, feminine and immediately accessible. 

appearances. Even video backdrops are dutifully matched up. Fisher baulks at black and white: "if you are choosing a package of orange creams you will buy the ones with the most luscious centre pictured on 
Fisher admits she has had to 

softer photographs for press and sleeves and releasing the occasional full length "glamour" shot. "We have not created an image. We have taken what was already there and projected it," says Fisher. 'The style will continue to evolve as Cathy grows. The reason Bros faced problems was because they didn't have an image they could work with." The sleeve for the new single, Too Many Walls, reflects Dennis's unfolding maturity. The colours are fittingly muted for her first ballad and, three-and-a-half years on, 
teenager to sophisticated and assured performer Is complete. 

STYLE COUNSELLORS 
THE IMAGE-MAKERS JUDY BLAME Clients: Neneh Cherry, Massive Attack, Boy George, Gilly G. 

SARA BL0NSTE1N Clients; Bros, Jason Donovan, Paul McCartney, Beats International, Inner City, The Blow Monkeys, Kym Mazelle. 
KIM BOWEN Clients: Kim Appleby, Simply Red, Van Halen, Aerosmith, Sinead O'Connor. 
ZOWIE BROACH Clients: Simply Red, Enigma, Marillion, Brother Beyond, Stevie V, Faith Hope And Charity. 
CONTEMPORARY WARDROBE Clients; Definition of Sound, David Bowie, The Kinks, Culture Club, Paul Young. 
CHARTY DURRANT Clients: Level 42, Pet Shop Boys, Wet Wet Wet, The Pasadenas. 
TANYA GILL Clients: Paula Abdul, The Beloved, Bananarama, Soul II Soul, Mica Paris. 

DENISE STEINER Clients: All About Eve, Bobby Brown, Tina Turner, Whitney Houston, Omar, Fine Young Cannibals. 
DAVID THOMAS Clients: Kylie Minogue, Boy George, Lisa Stansfield. 

to appeal to local tastes. BMG decided to clothe Rick Aslley in denim for the US release of Strong Strong Man in 1989, even though he was initially packaged in his standard double breasted suit. And Betty Boo was too raw and humorous for Warner Brothers, according to her stylist, Jimmy King, who says that for the single, Where Are You Baby, she was promoted as a "Hollywood dolly bird." 'They dropped her kitsch style and put her in a sculptured mini dress," he says. "In America they polish performers to make them saleable. The Americans can't relate to men in make-up or hair that is not silky." But in the UK at least, greater consumer choice has meant that young fans are less susceptible to packaging, according to Angela McRobbie, lecturer in sociology at The Polytechnic of West London. She says 

teenage girls are more assertive and difficult to manipulate than they were 10 years ago. Testing the market for a new artist is, therefore, becoming more problematic. Although David Thomas had a precise brief when he styled the up and coming Lisa Stansfield, it was largely based on gut feeling. "Jazz Summers wanted her to wear clothes that covered her bum," he says. "Her kiss curl hair style was a mistake, so we used hats to hide it at first although, ironically, hats then became a trademark." And stylist Sara Blonstein jettisoned a whole range of designer sportswear after Beats International said the clothes were too expensive for their audience to relate to. Such apparently haphazard decisions could be avoided via research, which has long been the mainstay of c  goods packaging. Research and 

Planning in Music (RPM) has noticed an upsurge of clients, especially for compilations which account for more than 50% of the company's business. When EG Records put out a Bryan Ferry And Roxy Music compilation, The Ultimate Collection, in 1988 — following Ferry's departure to the Virgin label — RPM's research governed the album's packaging. The sample groups described Ferry as sophisticated, stylish and cool. If he was a car, they decided, he would be a Porsche, a Jaguar or a Daimler — upmarket vehicles with sex appeal. Ferry may not have appreciated these conclusions but EG capitalised on this suave, smooth image and the album's sleeve shows a smouldering full-length Ferry shot in black and white wearing a predictably classy suit. Significantly, the cover of an earlier compilation, Streetlife, is markedly less accessible than The 

Ultimate Collection, its unorthodox blue tinted portrait perhaps representing too much of a departure from conventional interpretations of Ferry's image. Virgin estimates that' The Ultimate Collection is close to triple platinum figures — around three times the sales of Streetlife. Gary Truman, managing director of RPM, believes Ferry's influence in the earlier compilation may have made the difference. "Streetlife was directed by Feny and the band," he says. "The Ultimate Collection was packaged by the record company to look the way Ferry's audience wanted to see him." Similar research into Tom Jones recently suggested that he should grow his hair and smile out of his record sleeves if he wants to sell more units. But research inevitably has its limitations. Most experts agree it's fairly pointless asking consumers to speculate on the "perfect" soul singer in the same way they are asked to consider toothpaste. And the biggest obstacle to producing the perfectly researched and branded pop star is that, unlike a packet of biscuits, a performer can answer back. Stylists say it is almost impossible to impose an image on a star who resists. Stylist Denise Steiner recalls that when she worked with Fine Young Cannibals they were unwilling to accept any definite style and Zowie Broach, who has styled Simply Red and Marillion, observes: "No artist is ever willing to be manipulated. They have an idea what they want and a stylist must respect that." Even if artists were prepared to sit back and go along with a crowd-pleasing image — Rick Astley admits he felt uncomfortable with the way he was launched — record companies' styling budgets are unlikely ever to stretch to the figures quoted by the advertising business. Whereas in the ad industry it is common for teams of 20 people to work with a client for three months — allowing time for three or more follow- up market research projects — at a cost of more than £200,000, record industry styling operates on a completely different scale. Charty Durrant says she now spends hundreds rather than thousands of pounds on artists' clothes, and Sara Blonstein says it is rare for a stylist to earn the Eighties' going rate of £200 a day. It is a testament to the industry's grasp of styling, however, that it is able to achieve such success so cost effectively, McVities' decision to employ package design specialist Siebert Head to completely re-package Jaffa Cakes in 1989 resulted in an almost immediate 4% increase in the company's market share. That may be enough for McVities but stylists can pride themselves on the fact that at £200 a day or less their efforts can help make the difference between a hit and a miss. 
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MARKET REPORT 

Albums 
The Top 20 success of their debut single Good Vibrations and the burgeoning heart throb status of their main man should ensure that Marky Mark & The Funky Bunch's debut Music For The People, makes a healthy showing on the chart, but it's a rather messy and undisciplined effort overall. Rock The Alternative Way is the sub-title of Absolution, the latest TV advertised compilation from PolyGrara. And a splendid celebration of the more intelligent end of the rock spectrum it is, with contributions from the Cure, Siouxsie & The Banshees, Fields Of The Nephilim and The Mission. The week's other big TV compilation Now Dance 91 

is disappointing. Dance fans will have to look elsewhere for full-length versions of the hits, as the 20 here have an average playing time of less than 
Specialist outlets will, I fancy, sell rather more copies of Reactivate Volume 2: Phasers On Full, a well-chosen selection of Belgian hardcore. Relentless and uncompromising, it includes Top 75 entries by G.T.O. and Outlander and a sprinkling of rare tracks, including 6 Bells All's Me The Mailman, which surfaced before the idiom became a chart force. Rock Til You Drop, Status Quo's first studio album since 1989, contains the usual complement of 12- bar boogies, but this mammoth album (its 16-track CD version runs for over VA hours) has surprising variety too. 

PRINCE: Diamonds And Pearls (Paisley Park 7599253792) Gett Off and Cream have whetted appetites, so there's bound to be massive demand for Prince's latest album. Money Don't Matter 2 Night, Live 4 Love, Insatiable are typical Prince titles, but this eclectic and prolific artist continues to explore a variety of styles. This one will run and run. 

Singles 
The subtle delights of Moodswings' Spiritual High turned it into a major club hit earlier this year. A terrific ambient dance track based on Donna Summer's hit State Of Independence, it rode the club charts for months. Reissued by Arista in a 
likely hit, even though its logical progression into a fully fledged remake of State Of Independence is a huge disappointment, with guest vocalist Chrissie Hynde sounding bored and uncommitted. A more gritty performance comes from Cher, on Save Up All Your Tears, the third single from her double platinum album Love Hurts. An attractive power ballad penned by Desmond Child and Diane Warren, it's tailormade for 

her rock'n'roll chick persona. Is Mariah Carey the white Whitney? Or is Whitney the black Mariah? The chance to compare comes with the simultaneous release of Mariah's Emotions and Whitney's I Belong To You, Whitney's single is a pleasant but unexceptional soul shuffle, while Mariah's, the first single from her upcoming second album, is a dynamic gospel/ R&B-inflected house track, which she co-wrote with Clivilles & Cole. 

P.M. DAWN: Paper Doll (Gee Street GEE 33). This melodically rather slight, but beguiling follow-up to Set Adrift On Memory Bliss won't have the same impact as its predecessor, but it will still ring sales bells, and steer waverers to the album. Alan Jones 

Country artists with a contem- porary bias but no obvious pigeonhole are now proving accessible on MCA's Son Of Redneck compilation. Since its release at the beginning of September it has shifted in ex- cess of 6,000 copies, with Our Price a staunch supporter, stocking up on substantial quantities and making it a rec- immended release. It si o late a seasoned performer to Imd a niche in the country market. After 10 years of a fairly low key career, Irish singer Susan McCann is re- newing her attack with the October release of String Of Diamonds on Prism Leisure. Radio Two will be broadcast- ing Nashville's Country Music Awards on October 10, which could fuel interest in featured artists. These will include Reba McEntire, Garth Brooks, Chet Atkins, Carl Perkins, and newcomer Trisha Yearwood. Producer Jeff Mullins reports that feed- back on Wally Whyton's regu- lar country slot shows more young people are tuning in and this has driven the move towards more live concert re- cordings. The portents are good for new Nashville artist Trisha Yearwood who has notched up sales of over 500,000 for her debut LP in the US, reaching number one in Billboard's country music chart. Her eponymous album will be re- leased here in November and MCA says its marketing cam- paign will depend on initial re- sponse to editorial coverage in the consumer press. BMG's country Music Maga- zine is now poised for Volume Four. Its mix of news, views and whimsy seems to be a win- ning formula. Karen Faux 

Mary Chapin Carpenter. Shooting In The Dark. Col- umbia 4674684. Singer/song- writer Mary Chapin Carpen- ter proves adept at avoiding country's traditional trap of repetitiveness. The upbeat Down At The Twist And Shout has been particularly well re- ceived and while there are no immediate plans to bring her :, UK a s suffi- 

Interest in the songs of Cole Porter, never slack, is grow- ing by the day. In the wake of the recent set of contemporary versions of his songs comes a trio of Porter selections. And with A Swell Party, a musical biography of Porter opening at The Vaudeville theatre in the West End on October 3, media interest in the most literate American songwriter of the Golden Age will be at its height, Best of the bunch is undoubtedly Sinatra Sings The Select Cole Porter (Capi- tol CDP 7966112). Porter's main failing as a songwriter was his constant — so constant 
stitution of wit for emotions. Sinatra, ever the great inter- preter of lyrics, finds those emotions and the result is su- perb. Julie London Sings The Choicest Cole Porter (EMI CDP 7934552) provides a moody soundscape, but one that hardly varies. For that choose Capitol Sings Cole Por- ter (CDP 7963612) in which the like of Peggy Lee, Judy Garland and Margaret White take on Porter's intri- cate lyrics. Never mind the sound qual- ity feel the width is clearly the philosophy of Frank Zappa. His latest batch of "official" bootlegs seems to prove him 

right. Pick of the batch are The Ark (Castle Communica- tions, ESMCD957), a 1967 Mothers gig which mixes doo- wop with social comment, the jazzy Piquantique (963) with Jean Luc Ponty from 1973 and 1974's Unmitigated Aud- acity (959). Also on offer are Freaks And Mothers (958), the double Anyway The Wind Blows (960) and As An Am (956). 
PAUL CARRACK, Carrackter Reference (De- mon FIEND CD 700). This selection from all phases of Carrack's intriguing career encompasses Ace (How Long), Squeeze (Tempted) and Mike And The Mechanics (Silent Running) as well as the solo albums, and confirms Carrack's status as a singer and songwriter. Phil Hardy 

Driza-Bonc are fast estabhsh- ing themselves as the hottest new dance production team in the UK. The London-based duo of Billy April and Vincent Garcia have already ma3e"a name for themselves with their own debut hit single, Real Love, plus their excellent production and mixes of Lindy Layton's Without You. Monday October 7 sees the release of both their second single and their 12-inch remix of the latest from Lisa Stansfield. The former is en- titled Catch A Fire (4th & Broadway/Island BRV 232) and is both radio-and dance- fioor-friendly. Stansfield's long-awaited new single is called Change (Arista/BMG 614820). Whereas Devaney And Morris's seven-inch mix is a full-blown orchestrated number, Driza-Bone's 12-inch 

mix is a much funkier affair. Other dance singles due out and worth ordering now in- clude How Can I Love You More by M-People (de/Con- struction PT 44856), the new group formed by Mancunian DJ, Mike Pickering. Former remix partners Frankie Knuckles and David Morales continue to be busy in their own rights. They have both created excellent mixes of Adeva's new single, a charac- teristically powerful cover of Yvonne Fair's 1976 hit It Should've Been Me (Cool- tempo COOLXW 236). Mo- rales has also been brought in to breathe new life into Eve Gallagher's Love Come Down (More Protein/Virgin PROT 

CONGRESS; 40 Miles (In- ner Rhythm HEART 1) This is the first release on the new, more song-orientated offshoot of the hardcore label Outer Rhythm. Originally available as an instrumental white label, the track now features a simple but infectious vocal that gives it a similar feel to Cola Boy's Seven Ways To Love and could make it just as 

Sony is finally dealing the ace card in its A&R pack with the first release of laser discs from the Herbert von Karajan video archive with the Berlin Philharmonic. The first 10 releases comprise Bach and Beethoven Violin Concertos (soloist Anne-Sophie Mutter), the All Souls' Day 1984 concert in Berlin, the 1987 Vienna New Year's con- cert and the 1988 Berlin New Year's Eve gala, plus a five- 

disc Beethoven cycle. Other titles in the Sony laser disc launch (most also available on VHS) include Mozart's Symphony No 40 and Mussorgsky's Pictures at an Exhibition from Sir George Solti, a Murray Perahia pi- ano recital and performance of Mozart concertos 21 and 27, and Yevgeny Kissin in Tokyo. Selling points of the whole series will be maximum playing times and the world- famous artists involved. Sony also adds nine titles to its Vivarte "authentic per- formance" label, ranging from medieval Christmas music and an operatic version of Don Giovanni which preceded Moz- rt's own opera, to the start of Schubert symphony cycle (Nos 5 and 6) from The Classi- cal Band directed by Bruno Weil. Next month Sony releases the first 16 titles of Essential Classics, a budget-price CD and tape series aimed at the Walkman market and featur- ing such major names as cel- list Yo-Yo Ma, guitarist John Williams, the Budapest String Quartet, the Cleve- land, Philadelphia and Eng- lish Chamber Orchestras Among regular audio re- leases, Sony has the debut of Andreas Haefliger (son of the great lieder singer) play- ing Mozart piano sonatas, and Yo-Yo Ma with Emanuel Ax playing the Rachmaninov and Prokofiev Sonatas. 
HANDEL: Recorder Sonatas. Michala Petri (re- corder), Keith Jarret (harp- sichord), RCA. Danish classi- cal star and jazz keyboard player combine in stylish, warm and perky playing of six attractive sonatas. Excellent recording. Phil Sommerich 
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Cash registers were ringing merrily all last week, with unit sales of albums up 20% over the same week in 1990. Much of the increase was due to the simultaneous release of Use Your Illusion 1 and 11, the two new albums by Guns N' 
The albums sensationally debut at number one and two on the album chart, after selling a combined total of nearly 300,000 units last week, representing an income of well over £3m for record dealers. For an act to debut at number one and number two on the album chart at the same time is unnrprpHpntpW The Beatles' compilation! 1967-1970 and 1962-1966 came close, debuting at two and three respectively in 1973. The two Guns N' Roses albums ran neck-and-neck at the top of the chart for most of the week, but Use Your Illusion II eventually opened up a 4% advantage over Use Your Illusion I — presumably 
ANALYSIS 

N 

because the former contains the group's recent hit You Could Be Mine. Their current single Don't Cry appears in different versions on both albums. Not surprisingly, the single — which entered the chart at number eight last week — dips sharply to number 17. Another bumper week is in prospect this week, with the new Bryan Adams album likely to turn in massive sales. It will be interesting to see if its release significantly reduces sales of his two current singles Can't Stop This Thing We Started, which 

moves from number 18 to number 12, and (Everything I Do) I Do It For You, which continues at number one for the 12th week in a row — a new record. Ironically, it looks more likely that Can't Stop This Thing We Started will go into decline than I Do It For You. The former title has already slowed significantly, while I Do It For You still holds a better than five to three lead over its nearest competitors, these being Salt-N-Pepa's Let's Talk About Sex and Oceanic's Insanity. Neither appears strong enough to overtake Adams, particularly as they are not featured on Top Of The Pops this week. The record now looking most likely to succeed Adams' 
another rock ballad — Scorpions' Wind Of Change, which is the week's highest debutant at number 19. A massive smash all around the globe, it originally peaked here at number 53 in June. Alan Jones 

urprised at Bryan Adams' record-breaking success with (Everything I Do) I Do It For You than his label A&M. While A&M recognised that the song would be a chart success, it could not have imagined that it would stay at the top for at least 12 consecutive weeks — beating the 11 week record held by Slim Whitman. "It caught us completely by surprise. I couldn't tell you exactly why it has done so well — it simply struck the hearts of the public," says A&M marketing director Jason Guy. He certainly can't credit the 
marketing campaign. "It basically sold itself but it was radio play that really did the 

From shipping out just 12,000 copies at its release date, the single has now sold over 1.1m copies. It has averaged 100,000 over the 12 weeks. Simon Mayo had the single 
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as his record of the week and Capital also gave it strong support. "I think we got airplay more or less upfront and its been consistent ever since," says Guy. With support from Woolworths, The Chart Show, the Robin Hood film soundtrack tie-in and an appearance by Adams at Milton Keynes Bowl, A&M maintained a steady campaign. 

But Guy is still amazed that the single is still selling well. "It's become like a coronation mug — people are now buying it because it's become such a special single," he says. And with half those sales being on seven-inch vinyl, one thing that the success of (Everything I Do) I Do It For You proves is that the single format is far from dead. Nick Robinson 
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10 10 WHAT CAN YOU DO FOR ME Utah Saints (The Ulah Sainlsl NTV/PolyGram/DnA/BMG HrrF(X) 164(F) PCS 164/ 48 [S3 YYOnLD 'N UN^ON^ ^ ^ Columb^6574817/- (SMj ^ ■ °52 "ErSv 
11 1B SOMETHING GOT ME STARTED Simply Red llevinemucknalll EMPSo What East West YZ614(T)(W) YZ614C/YZ614CD /IQ rm IS IT GOOD TO YOU HU LUJ Heavy D & The Boyr (Riley) EMI/Zomba MCsaScsrS ^ 1 (SwanstorVCox). 1 Everything 1 Do 1 Do It Only Love Can Break 
12 - CAN'T STOP THIS THING WE STARTED MMflMlYi8i2iF| Bryan Adams (Lange/Adamsl Rondot/Zomba AMMC8121AMCD 812 cn rnn gotitatthedelmar DU LIU Senseless Things ICorcoran/Senseless Thing; Epic 6574497/6574496 (SM) a >) WC 6574494/-m 1 Lange/Kamen).. ;el Every Beat 1 Younq AA; f.'aiv Stanley/Wiggs).—61 
13 33 SALTWATER c-l „ , HEAD LIKE A HOLE Ol 3 3 Nine Inch Nails IFIood/Rernot) MCA TVT(12)IS 484(F) -/CIO 484 

r . l T0 jr Johnston)  ..8 
14 » SUCH A FEELING Vinyl Solution STORM 32S/STORM 32 (SROl B.rarre Inc (Biiarre Incl Schno33a /STORM 32CO CO rm ENERGY FLASH (EP) □Z. LU Beltram IBellram) R&S/Rhythm King R&S -/RSUKSfRTM/P) a •/RSUK3CD ettOW (Prince &TI ie (Hines/Jimmy 
15 io CREAM Paisley ParlrWOOBIfTI/W OOolC/W 0061 CD (W) CO „ , WORD IS OUT oo 33 4 KylieMinoque (Stock/Waterman) All Boys mmmmi an'8 SwWso/ol^ 
16 - SUCH A GOOD FEELING Brothers In Rhylhm (Brothers In Rhythm) BMG/COCarli 4Mway(f2jBRW 228(F) •/BRCD228 tin rm 1 BELONG TO YOU oH LU Whitney Houston IWalden) WC/Virgin Arista 114727/614W^BMGj ^ (WahlbergWahroerg' Set Adrift On Memcy 
17 a DON'T CRY Guns N1 Roses ICIinWGuns N' Roses) WC 6eHenGFS(Tl9(BMG) GFSC9/GFSTD9 CC ,r BE YOUNG, BE FOOLISH, BE HAPPY IQZB44935CT44336IBMG) OO 33 5 Sonia (Wrightl Lowery/BMG ZK4493WD44936 r(no (Cordes/Kemp) 36 
18 I- GETT OFF Paisley ParVW0O56(T)/W0056C/W0056CD(W) Prince and The New Power Generation (Prince/New Power Generation) WC (s) CC MAKE IT TONIGHT □ 3 33 3 Wet Wet Wei (Wei Wet Wet) Chrysalis Precious Organisation JEWEL 15(12) (F) JWLMC15/JWLCD15 appy Together (GordorvBonner), (Atdndge-'Bramerd/ ^ 
19 WIND OF CHANGE Scorpions iOlscn/ScorpionslCC ScScoS CO rm SECRETS OF THE HEART O# LU Chesney Hawkes (Shacklock) Trinilold Chrysalis CHSP 3681/-(El a CHSMC 3681/CHSCD3681 m ISmS, 51SSIZ..." 
20 » a THE ONE 1 LOVE REMILitl/REMIWC IRS 1RM1787-(BMG) IRMC178/0IRMT178 CO rm COME INSIDE OO bU Thompson Twins IBailey/CurnelCC Warner Brothers W 0058(1) IW) a W00580W 0058CD m (MacOona'.d/ ...70 .73 
21 13 1 LOVE.„TH YWILL BE DONE Columb^57^37MSMj CQ THEN YOU TURN AWAY OO 50 3 OMDIOMD) RawUnltd/Virgin Virgin VS1368/-(F) VSC 1368A/SCDT1368 oosecali (Gordon/ 65 SMr«8»My7Wman 
22 0 B 20TH CENTURY BOYw ^ ) Marcl 3n Wax 1121MARC 501 (BMG) CAF4ARC501/COMARC501 cn c HAPPY TOGETHER OU 40 6 Jason Donovan IStocWWalerman) EMI PWMC^ScSsO Thompson)  J' sSWiavarrf 
23 3, 3 NUTBUSH CITY LIMITS (The 90s Version) CapitoKEi : Tina Turner (MacintosWDorrell) EMI TCCL630;COC1630 Ci .. . ONLY LOVE CAN BREAK YOUR HEART/FILTHY Heavenly IRE/P) o 1 11 4 St Etienne ISt Etienne) A)WCAA)WC/CC2CC HVN12l)2l/t2HVNt2C/HVN12CD "hinkl Love You 
24 m JACKY Marc Almond (Horn) Carlin SomeBiHareYZ6101T)|W) Y2610C/YZ610CO 62 « '» One Little Indian 52 TP7/52TP12(P) 52TP7C/52TP7CD 1 (Squire/Brown) ^La^Detlr^i .^6 
25 33 , BRIDGE OVER TROUBLED WATER Dane e Pool 656546^6^K ISM) CO , , 1 WANNA BE ADORED OO 34 3 The Stone Roses ILeckielZomba SilvertoneORE(ZI31 (P) ■/0REC031 (Co^LascOies).. Day (Remw) 
26 " I'LL BE BACK 1 Arnee And The Tcrminaters (Easter,Woolmansl Virgin Epic 657417W^SM) CA , MENTASM R5S-/RSUK2IRTM/PI Of 48 2 Second Phase IBeltranVMundoMuaquelR&S/Rhythm King IRSUK2CD 1 ^aESaiZa ss,' (McCluskey/Kershaft 
27 " , GpOD VIBRATIONS ^ ^ ^ CC rm the HOUSE IS MINE 03 The Hypnotist (Pound/Smith) CC Rising High-/RSN 4 (SRD) ^ 1 (Crofts/Harrv/Lea/ Trust (Ned's Atomic 
28 33 [ MAKIN'HAPPY ASMAM|YI790/AMMC790|FI Crystal Waters (The Basement Boys) Basement Boys/BMG/CC AMC07SO CC rm GOD OF ABRAHAM OO bU MNO (Adams/Khan) MCA A&MAM.Y1820(F)A Sto(D.civ' ...3 TrviGcss'-Gor.s,' 13 What Can You Do For 
29 3. , TRUST Furtive6574627/65 ■ Ned's Atomic Dustbin {Corcoran/Ned's Atomic Dustbin) i7452&'6574624-'6574622 (SMI i PolyGram CO M , ONE WAY 0' 5' 2 The Levellers (Scott) Empire China WOK(T) 2008 (P) WOKMC 2008/WOKCD 2008 Stvou (Willis/Stewart/ ^ 
30 3i , THE BIG L Roxetle (Olwerman) EMI EM1(12)EM2041E| 68 " 3 fTA^D EY MY WOMAN Virgin America VUSfTGl 45 (F| VUSC45/VUSCX45 

49 HS"35 - '9 
31 « MORE TO LIFE 1 Cliff Richard IRichard/Moessll Virgin/SilhoulteWaif EMI EM 205/-/TCEM 205(E) gg 57 3 SHE GOT SOUL A&M AM(YI 819/AMMC 819 (F) )/Neil) WC/Weslburv/Jamestown' uSSSse: ■2! "HHT'« 
32 M LIVE YOUR LIFE BE FREE Belinda Carlisle (Nowelsl Various Virgin VS(TY) 1370(F) VSC1370A/SCDG1370 OO „ , HEARTHAMMER (EP) 'U 43 4 RunriglHarleyl Chrysalis Chrysalis CHS(G12» 3754(E) CHSMC 3754/CHSGCD 3754 
33 o. . , TRY Col ! Bros {Stevenson) WC umbia 6574047/6574046 (SMI 71 rm the PRESSURE PT1 /« LU Sounds 01 Blackness (HinesUam/Lewis) no CI Perspective PERSS816/PERT 816 (F| a 'edit PERCS816r'PERD816 ve You. Life Be Ff, (Nowels/Shipley). ̂32 
34 as „ , MORE THAN WORDS 0 ' ExiremelWagenerlRondor AMmA&MAM(X1792|F) OO 5S FEEL SO HIGH #£.55 5 Des'ree (Ingram) Sony Ousted Sound 6573667/6573566 (SM) 
35 ES NO MORE TEARS Ctoy Osbourne (Baron/Purdelll Virgin/CC Epic 6574407/6574406 (SM) •/6574402 73 rm N0M

d|,
TH

h
ll^)fk

PE!?IAL Rumour RUMAIT) 35 (P) a RUMAC35/ * PCXrtrtUM roe. 0 ™ 36 33 SET ADRIFT ON MEMORY BLISS ' PM Dawn (PM Dawn/Youth) MCA'Relormalion Gee Street GEEfT) 33(F) GEEC33/6ESC033 66 2 THE SUN DOESN'T SHINE 60DMC59/G0DC059 ^ PI'V.".:'/ 
37 m INTERNAL EXILE Polydor FISHY Iff ISHSMFI 7C a; , COLD, COLD HEART fO " 1 MidgeUte{UrelMood/WC Arista 114555,'614555 (BMG) 411920i'664555 (s) J As used by Top Of The Pops and Radio One 1 r 

Iff milimr iffi1 nm J U I I AN JC 5 £ P W ■ 
1 ADORE AAI AAAOR TH& OTHCa ,5 t lO£ 5 F T (5 LA/ N 

The U.S. No. 1-Out Next Week! -W0067/T/CD/C i 7" • 12" • CASS.ETTE 
JR ©WARNER MUSIC UK CD • YZ600/T/C/CD 

ALESPERSON OR CALL TE LE SALES ON 081 998 5929 
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PimifT CHAR! 
THE OFFICIAL music week CHART 

ii j il II 1 i{ u 

14 « Wei Wei Wet MA 
17 » Crystal Walers 

Marky Mark & The Funky Bunc 

Bomb The Bass WINTER IN JULY 

us TOP 30 SINGLES 
lannREMIAMOn.Colorl nnno VIBRATIONS, M; 
LOVH OF A LIFETIME, Fiiehous THINGS THAT MAKE YOU GO HMMM..., ( TIME. LOVE AND TENDERNESS, Mi. . DO ANYTHING. Nalurali 9* i. SOMETHING TO TALK ABOUT, Bo 

3 i; NOW THAT WE FOUND LOVE, Heavy D & The Bovr 
r n SHINY HAPPY PEOPLE. REM 

. (EVERYTHING I DO) I DO IT FOR YOU, Bryan Aft 
> THE PROMISE OF A NEW DAY, Pa n ROMANTIC. Kaivn While n HOLE HEARTED, E« a EVERYBODY PLAYS THE FOOL, Aa » THE MOTOWN SONG, Rod Stewan ■s LOVE...THY WILL BE DONE, ManiLa I CANT WAIT ANOTHER MINUTE, Hi Five » ENTER SANDMAN, NIc s WIND OF CHANGE, So 

24* » [W] REAL REAL REAL, Je . CANT STOP THIS THING WE STARTED, Br a [uiQ THE ONE AND ONLY, Ch . THE REAL LOVE, Bob SeaerfSllver Bullet Band 
INT WANT TO BE A FOOL, Luihi 

US TOP 30 ALBUMS 
ROPIN'THE WIND, Ga 
UNFORGETTABLE, Nslalie Col 
LUCK OF THE DRAW, Bo COOLEYH1GHHARMONY, Bow II Men GONNA MAKE YOU SWEAT, C8 TIME, LOVE AND TENDERNESS. Mi 
THE FIRE INSIDE, Bob Segei/SilverBullet Bard FOR UNLAWFUL CARNAL KNOWLEDGE. Vai 
NO FENCES, SarthBiooks ON EVERY STREET. Dir 
EXTREME IIPORNOGRAFFITTL Exi HEART IN MOTION, Amy Gram NAUGHTY BY NATURE. Nauahlv By Nator « ROBIN HOOD: PRINCE OF THIEVES. OS ■ THE COMMITMENTS IQSTI, Vario 

a MARIAH CAREY, MariahCa. 
- IT'S ALL ABOUT TO CHANGE. T.r 28 » SLAVE TO THE GRIND. Skirl Row a INTO THE GREAT WIDE OPEN. Tom Penv 8. The Ht 

m Ul 

Imusicweek 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and eet a FREE MUSIC WEEK DIRECTORY WORTH £28 (out next January) a total saving of over £50 

MUSIC WEEK SUBSCRIPTIONS. 

Publications^"6 " US$ made pay, able to Spotlight 
To pay by credit card enter detaUs below. My card number is □□□□□□□□□□□□□□□□ □ Diners Club 
Date Card Ryniroa Signed  NAME POSITION COMPANY 
ADDRESS~ ^ 
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5 mr 
BY ALAN JONES 

lillMilVE THE RAVI 
he oatronaae of Prince is Staples haven't reallv benefited The patronage of Prince is clearly an advantage, as the Bangles, Sheena Easton and Martika can attest. But it doesn't always work out, and the careers of George Clinton, Kid Creole and Mavis 

Staples haven't really benefited from his benevolence. But Mavis, at least, has put her disappointment behind her, and, guesting on two new albums, sounds as good as ever, now 51, Mavis turns up ad-libbing over BeBe and CeCe Winans' version of the Staple Singers' 1972 hit 'I'll Take You There', and turns in an impressive performance of the Carpenters' hit 'A Song For You' on the new B.E.F. album 'Songs Of Quality And Distinction Volume 2'. As an album track, the BeBe and CeCe Winans remake of Til Take You There' is a delight, and Mavis's cameo is a powerful 
paint. Sadly, it's been remixed as a single for the dancefloor and es much of its charm. It's a funny old world where women with the range and power of Mavis and Jocelyn Brown are 
recording contracts of their own, while younger women whose vocal range barely spans an octave and whose performances 

• Your average 'Wogan' viewer is probably less likely to buy records than most, but every once in a while the programme features an artist whose records are ideally suited to the audience. And when it does, the effect is spectacular. It happened a while ago with Betfe Midler, and it happened again last week, when Natalie Cole appeared to sing 'Don't Get Around Much Any More' and 'Paper Moon' from her album 'Unforgettable', which immediately leapt from number 61 to number 16 as its sales more than quadrupled. Upcoming Wogan guests Everything But The Girl, Huey Lewis, Alison Moyet and Mariah Carey can expect a lesser effect, but watch out for a major surge in sales of Neil Diamond albums after his 6 November appearance. 

& CECE WINANS commonplace. 

Rockin' Romance (I Go slow) 

12" Sd CD Features BLACK BOX REMIXES 

OUT NOW good err/c/CD 

■ Concert BMG Video 

ite Collection WMV 

Music Club/Video Col 

4 Front/PolyGram 

[> 24 £££«? ► 40 ZZT" ► UKs tSS" ► NEW ST., ^ THE NO. 1 DISTRIBUTOR IN HOME ENTERTAINMENT. 
Terry Blood Diilribulion, Unit One, Rowvole Buiineji Porlt, Newcostle under lyme, Sloffordthire. ST5 7QT Telesales: |0782| 566511 40 lines, Adminiilrotion: |0782) 566566, Fax; (0762)565400, Telex; 367106 BLOOD G. 
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Pi 
THE OF w 

HOOKER'S LUCKY BREAK 

57 37 Bomb The Bass 

n of new material, beating a 3t only weeks earlier by Max Bygraves. 'The Healer' " ' 5t the chart on fire — it peaked at number 63 — but it did win Hooker several grammies, and sold solidly over a long period, eventually qualifying for a silver disc. Proving it was no flash in the pan, Hooker set about recording a new album in California earlier this year, assembling an all-star cast of guests, including Albert Collins, Robert Cray, Carlos Santana, Keith Richards, Van Morrison and Ry Cooder. The resulting album, 'Mr 
a fortnight ago. 

succeeded spectacularly debuting on last week's chart at number three, two places higher orrison's album. Indeed, it's fair to say that the success of the album is due almost entirely to Hooker's popularity rather than that of his guests, and it's a tribute to his artistry that their participation is almost incidental. Santana is a man who finds it difficult not to stamp his hallmark all over any record he tc and while his guitar flares into action on 'Stripped Me Naked', it does so only briefly. Vocal by Cray and Morrison are 
upstage their host. I- threatened to retire — ana wno s to deny him after a working life of 60 years? — but with world sales of 'Mr Lucky' expected to top 1 m as did ' "The Healer', 

<2 

Eurythmics' 'Greatest Hits' album is approaching quadruple platinum only six months after it was released. It's the first albmiUo_seH a million this year, thougfTan" exceptionally strong autumn release schedule should ensure it's not the last. Indeed, MCA is confident that Cher's Geffen album 'Love Hurts' will reach a 
miluSuEjTgfifistmas. If was certified double platinum (600,000 sales) after just nine weeks, and is about to be boosted further by her new single 'Save Up All Vour Tears'. It's just shy of overhauling 'Heart Of Stone' to become her biggest 3 album in the UK, \ 

• Dire Straits' long-awaited new album 'On Every Street' sold nearly 200,000 copies in its first week on release, of which ! a massive 62% were on CD. As PolyGram's Pam Sharratt points out, it's the first numberone alburfrSverto top 60% on CD. With a mere^9% of its sales on yjnyl, the album helped to reshape significantly overall UK sales last week. In fact, while CDs climbed to a highest ever 42.8% of the total, vinyl slumped to a worst ever 11.1%. And vinyl is having a tough time as a singles format too; according to Gallup data,    cassette singles and CD singles both reached new peaks last! week (23.4% and 18.4% respectively) while seven-inch slipped 
il9_3-1il0/o-.12_in9l1 ?ales, folding up rather better, were 26.9%. 

AZIZI 

'Don't Say III 
It's Over" 

FRANKIE KINUCKL 

] Video Company/Label 

□ Official Organiaalion/Public Library 
MUSIC WEEK SUBSCRIPTIONS. COMPUTER POSTINGS LTD, 120-126 UVENDER AVENUE. SURREY CR4 3HP. TEL: 081-640 8142 

18 MUSIC WEEK 28 SEPTEMBER 1991 



HUfflEW 

SUCH F E E L I N 

DEO 

i Concert BMG Video 
HOTTI PolyGram Video 
Soy 4 Front/PolyGram 

14 Front/Pol^Grar 

Music Club/Video Col 

4 Front/Pol^Grai 

Castle Music Picture 

'eryBestOf Telstar 
4 Front/PolyGram 

12" REMIX OUT NOW 
SUCH A FEELING (LOVE DECADE MIX): RAISE ME (EON'S ASCENSION MIX) 

Si 

VINYL SOLUTION 231 PORTOBELLO ROAD, LONDON Wll 1LT. TEL: 071-792 9791 DISTRIBUTED IN THE UK BY SRD. TEL: 081-889 6555 

labels ... featuring Leisure View Video, Legend, Sporlsworld, Palace and ... Dejavu, Graffiti, Opera Society and Classical Society audio labels . .w on 0782 566511, 
► 24 ^ P 40 Sir" 

Twry Blood Dijtribulion, Uoil On., Rowvol. 
MUSIC WEEK 28 SEPTEMBER 1991 

^ UKs it ► new S ► THE NO. 1 DISTRIBUTOR IN HOME ENTERTAINMENT. 
QT Telesales: (0782) 566511 40 lines, Administration: (0782) 566566, Fox: (0782) 565400, Telex: 367106 BLOOD G. 



Cfl: 
Manchester DJ THE OF Mike Pickering 

cflRr M-People, who 

single, 'How 

17 » Ciyslal Waters > 

An "old hippy" tag has dogged guitarist Steve Hillage for years, but it is proving more and more inappropriate. While he did indeed produce some rather self-indulgent ambient material during the bad old Seventies, Steve has been a regular clubber ever since. His latest project, System 7, is completely current. Lacing its atmospheric sound collages with a drop of the hard stuff, the eponymously-titled double album brings together talents such as Derrick May, Alex Paterson of The Orb (whose stunning debut twin set Hillage contributed to) and singer Olu Rowe. The new single 'Habibi', world music dragged through a sweaty sound system at three in the morning, is a worthy introduction to the System 7 sound. "'Habibi' means 'my love' in Arabic," explains Steve. "I've had a long-term interest in Arabic music, right back to the mid-Seventies. It's quite elevating." Quite so. Davydd Chong 

'How Can I Love You More' is released on de/Construction on October 7 

More'. It features the vocals of Heather Small who used to sing with Hot House. The I song is an up-tempo affair built around the | catchiest of basslines and a timeless piano | and strings arrangement. After leading a string of groups during the | Eighties — Quando Quango, T-Coy and Dynasty Of Two - Pickering had a two-year break from recording his own material. "I got into remixing, which took up a lot of time, but achieved nothing," he moans. "I was just making bad tracks better." So he got back into writing and gathered together a loose-knit pool of musicians and singers. M-People's debut LP, called 'Northern Soul' and due out in November, continues the emphasis on real songs and quality singers. Pickering says: "People who have never been to the Hacienda still think of us as the birthplace of acid house and expect us to be playing techno," he says. "But the biggest tracks at the club are all real songs, like Kym Sims' Too Blind To See It'." Andy Beevers 
0 

\ 

in 

out moms 
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Since his debut single 'Movie Over India1 was released in April by Sure Delight, Apachie Indian has courted much media attention for his fusions of bhangra and dancehall reggae. The single topped both Jetstar's reggae chart and Oriental Star's bhangra countdown, a first for a Brummie of Asian parentage. A hip hop remix gave the track added longevity and Sure Delight has employed the same technique with the follow-up, 'Chok There', although this time round the DJ-friendly remix is given AA-side bflling. The 'Chok There' hookline, rapped like an Asian version of Smiley Culture's 'Cockney Translation', originally appeared as a snippet in 'Movie Over India'. Literally translated it means, 'take it and put it there'. The 23-year-old Apachie is keeping mum about his real name. "Every time we reveal his name to the press, everybody with the same surname gets a phone call," complains his manager Mambo. "Uncles, aunties, cousins, everyone. He is so popular now that he can't even shop in Birmingham because of kids asking for autographs." Kennedy Mensah 
'Chok There' is released by Sure Delight on September 30. 

m 

4 (10) YOU KNOW HOW TO LOVE ME Tafuri 5 (NEW) MIRACLE System 7 mm ic's first concept group? A collaboration of many m minds remixed by The Orb. Strange and wonderful 6 (4) JAMES BROWN IS DEAD L.A. Style ! 7 (NEW) BABY LOVE (DANCE MIXES) DanniiMinogue Much hyped Hurley remixes in piano and bass style, the best beir one with absolutely no contribution from Dannii of course. 8 (NEW) GIVE IT TO ME BABY Love Revolution Ne 
9 (2) GET YOURSELF TOGETHER Young Disciples Talkin' 0 (NEW) INSSOMNIAKDJPG ; Tough European groove for those who want more than just a rave 1 (NEW) FRIENDS FOREVER CandiS The Backbeat U Already a big US pop hit for this Canadian outfit but the dub are the cuts to check out 2 (12) COME BACK (FOR REAL LOVE) Alison Umerick j (NEW) CHAPTER ONE-LAY'EM DOWN Assembly House Pure 

(20) LOST IN GROOVE Deskee Bii (RE) AFTER THE LOVE HAS GONE Jesus Loves You MoreP« (NEW) FAIRY DUST Set Up System 

I Boy 4 Front/PolyGram 

(NEW) ES LA ROSA Latiluc 

20o>v> 

Music ClubA/ideo Col 
Evening With Ritz 
.. 4 Front/PolyGram 

Cool Outs clubline 
0898 334334 

Ploys excerpts from the No.l and new enlnes to the Cool Cuts Chart . 
34p per minute cheap rate, 45p all other times. Original Artists PO Box 174, Brighton. 

"the dancefloor just fills up with butts to pinch when this one comes on" Mike Tyson 

m 
Mm Featuring m ■ mffmM n-dea davenpof ■ ■ 1%^ ww ■ 

heavies 

The Massive American Hit 
12- features MORALES REMIX also includes PREVIOUSLY UNAVAILABLE PAL JOEY VOCAL REMIX and K COLLECTIVE MIX EXTENDED PLAY CASSETTE features MORALES EXTENDED MIX and KINCAID MIX 3 TRACK 7" EP features 

RM UPDATE 5 :Eo 

► 24 j> 40 ST 
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N Dea Davenport's Never ^op is s;~H 
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DEE DEE BRAVE ALBUM 

OUT ON CHAMPION RECORDS ON 30TH SEPTEMBER 1991 
jfri-ns 

CHAMPION DOUBLE ALBUM AT SINGLE ALBUM PRICE 
* ' CATALOGUE NO. CHAMP 1025/CHAMP K1025/CHAMP CD 1025 

ORDERTHROUGH BMG TELESALES ON - 021 500 5678 



TOP 30 VIDEO TOP 15 

MUSIC VIDEO THE OFFICIAL fliusicweek CHART 
| | l^tlgoV/mnningtime c^abel . . \ ARTIST TITLE 
1 ^ hr39Nml?nCASH Warner Home Video 1g THE RESCUERS Walt Disney PES11951 ,u Chilaren's/l hr30min D240642 1 , 2 WHITNEY HOUSTON: Live In Concert BMG Video 
2' 6 Cornedv/fhr^39 A "■To^c^storie Hor^1^.yj^?9 Ifin ,o LETHAL WEAPON Warner Home Video uumcuy/i in oamm D440742 ■ ^ Action/1 hr 45 mm PESl170q 2 3 56 CARREMS/OOMiNGO/PAVAROTIl PolyGram Video 3' 2 ?clIio^Khf,AIN kvHR2W 18 rm SLIMiyiERSLAM '89: Feel The Heal! SHyervision 3 , 8 MARC BOLAN: 20th Century Boy 4 Eront/PolyGram 

4 2 „ MADONNA: The Immaculate Collection WMV Compilation/55min 7599382143 4^Srmir
OD:SOldOUt WD^42 19" 36 S VHR Cic 

5 6 20 iHeciannteALsy?ii!allDarl<&HandSOme 20CS3 ™JC^,S
h 27 

Warner HOmpeFSmfie7<? 5 t ta STATUS QUO: Rocking... Years 4 Front/Pol^Gram 
6 s " cidldrenvi'hu'Treasure0ftheLost-" Wa'tOisn^ 21; 2 BLAKE'S^?: Hostage/Countdown ^BBC g 5 7 JASON DONOVAN: Into.. 90's Castle Music Picture 
7' 3 Touch*t,*n,e 22 3 2 BLAKE'S 7: Voice From Past/Gambit BBC Drama/1 hr54mm D410272 "3 2 Sci-Fi/I hr41 min 880/4663 I. 74 LUCIANO PA VAROHI:.. Music ClubAddeo Col ' Live/lhr 17rnin MC2003 
9 5 2 (toSrhr^oiSh!8101^"LiVeln Concert BM(37^i,tl1|7 23/0 a STEEL DAWN 4 Front/PolyGram 7,2 ,5 DANIEL O'DONNELL: An Evening With^ Rift 
9" 2 Com^dW?h?4"mfn: Cash/Interestin9 bbcvws 24/2 = mn PolyGram^ideo g 8 la ROD STEWART: Tonight... 4 Front/Pol^Gram 
9= 2f|An/<?hrL4?min VHRH20 25 [S3 hr56min EoxVideo in,. , MEAT LOAF: Hits Out Of Hell SMV 'U'0 5 CompilaIiorV52min 498272 11 to 25 ROSEMARYCONLEY'S WHOLE BODY PROG. BBC OK fm LADY AND THE TRAMP Walt Disney SpecialInteresl/lhr 10mm BBCV4457 '■U UiJChildren's/1 hr 13min . D205822 1017 13 ALICE COOPER: PrimecutsCastle Music_Picture 

12' 2 toA!ylhr42m^ADORALIVE '''"^cc'iies 27 Cinema ClubA/ideo Co 12n 5 VARIOUS: Classic Opera Virgin 
ISts 2 ROSEMARY CONLEY: 7 Day Workout BBC OJ , RAMBO III 4 Front/Guild 0 Special Interest/1 br4? mm 8BCV4676 '■' 23 3 Aciion/1 hr 34 min LED80012 12 20 2 MADONNA:^Justify My Love/MTV Vogue WMV 
14.8 27 R0ADH0USE Warner Home Video 27rm THE SECOND ANNUAL SURVIVOR.. Silvervision Achon/l hr49min PES 99704 ^' UuJ Sport/2 hr WF061 14 , JOE LONGTHORNE: The Very Best Of Telstar 
14,3 , THE TERMINATOR Virgin *3n,t THE LOST BOYS Warner Home Video Sci-Fi/l hr42 min WD420 Ju26 ,0 Special lnteresl/1 hr 34 min PES11748 15,4 2 TINA TURNER: Rio'88 4 Front/PolyGram 

ii* 
111 

iiiyilli 
immm 

We Cover Everything. That's The IBP Difference. 

im^ncMO telephone hotlfnes availoble daily from 9am - 6 pm, so you can 
els, Codemasters and Elite computer software catalogues. TBD is the ultimate one-stop wholesaler, covering more os, more comprehensively than any other distributor - a fact 

► 24S ^ 40 " ► uks t; 
,1. Buiinejj Porlc, N.wco 

► NEWS. ► the NO.1 distributor in home entertainment. 
•und.flyme, Slodordshiro. ST5 7QT T.lejol..: (0782) 566511 40 lin«, Admirmlrolion: (0782) 566566, Fox: |07B2| 565400, Tel.x: 367106 BIOOD G, 
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BRIDGE OVER TROUBLED... 
PJB feat Hannah And Her Sisters 

ilNTERNAL EXILE 
Fish 

|THE HOUSE IS MINE 
The Hypnotist 

CREAM 
Prince &

 The New Power Generation 

SUNSHINE ON A
 RAINY,.. 

(EVERYTHING! DO) 1 DO... 
ALRIGHT (THE SASHA...) 
Urban Soul 

ENERGY FLASH (EP) 
Beltram 

SUCH A
 GOOD FEELING 

Brothers In Rhythm 

39 CO oo CO 36 35 CO CO CO CO ho CO 
I i 

2 i 0 0 65 

:EEL EVERY BEAT 

f O 1 S 
2 o 
S 

FHE PRESSURE P7 
Jounds Of Blackness 

1 !Z 1 

YIAKIN' HAPPY 
Irystal Waters 

.1VE YOUR LIFE BE Fl 
SIT GOOD TO YOI 
feavy D

 &
 The Boyz 

^OME INSIDE 
lOUSECALL 
lhabba Ranks feat. Max > 
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TOP 75 ARTIST ALBUMS 
THE OFFICIAL Bmsicweek CHART 

USE YOU 

47 39108 

21 

25 -98 
26^ 

28 [S3 

68 

34 Gj 

TOP 20 28septe,viberi991 

COMPILATIONS 
■g ■£ | 111 | j I Infsts Labal/Cassette 'PI«i'bmor) 
\ 12 GROOVY GHETTO 

3 2 '™i^OUNDOFTMMSDUCWM0^ 

3^EC0RD|
NGS^=CHAP^R| 

1 "STSAI 

3,1 ,3™ 

5 " 2 ^riQusW^ndMnglm'^fLlionloGM^VO^^TCD UOGV^TlJ 1 IP| 

LOST BOYS (OST) , 

20"38SYWOMANfOST) * 

ARTISTS A-Z 



MIO-PRICE/BUDGET 
CLASSICAL ALBUMS 

CLASSICAL COLLECTION SAMPLER 
DUETS FROM FAMOUS OPERAS 
VIVALOI: FOUR SEASONS 
HOLST: THE PLANETS 
ALBERT HALL GALA CONCERT 
KING OFTHE HIGH Cs 
THE COLLECTION - IN CONCERT 

9 * 
10 ■■ 
Hi 12 ■ 
13 « 
14 ■ 
15 .. 
16 .■ 
17 « 
18 = 
19 .. 
20 ■■ 
21 = 
22 « 
23 - 
24 
25_ 26 
27 

MOZART- EINE KLEINE NACHTMUSIK 
BIZET: CARMEN-SCENES AND ARIAS 
HOLST; THE PLANETS ■Jl: TURANDOT (HIGHLIGHTS) 
ALBINONI/PACHELBEL 
INTRODUCING THE MOZART EDITION 
ORFF- CARMINA BURANA 
THE WORLD OF GILBERT &SU 
BEST-LOVED CLASSICS 1 
MOZART; THE MARRIAGE OF FIGARO 
BIZET/PUCCINI/VERDI: Dl 
BEETHOVEN: SYMPHONY No. 9 
HANDEL: MUSIC FOR THE ROYAL FIREWORKS 
MUSIC FOR THE LAST NIGHT OF THE PROMS 
ASMF 30TH ANNIVERSARY JUBILEE SAMPLER 
THE WORLD OF MOZART 
BEETHOVEN PATHETIQUE SONATA 

29- 
30 « 
31 » 
32- 
33- 
34 a 35 30 
36 . 
37 « 
38 » 
39 ^ 
40 « 

FAURE: REQUIEM 
BEETHOVEN: SYMPHONY No.6 
ELGAR: VIOUN CONCERTO 

iL: MIROIRSJOMBEAU DE COUPERIN 
WARSAW CONCERTO 

)l: FOUR SEASONS 
ORFF: CARMINA BURANA 
THE BAROQUE COLLECTION 
MOZART MAGIC 
THE WORLD OF HANDEL 

DISTRIBUTION; 
INDIE SINGLES' 

1 . 
2™ 

_3_l 4 - 
5 > 
6 . 
7 k™ 
8™ 
9 s 

10k™ 
1.11 k™ 

12 r 
13 ■ 
14k™ 
15k™ 
16.™ 
17k™ 
18 ■ 
19 .. 
20 = 
21 .. 
22 - 
23 » 
24 .s 
25 
26 ■ 
27 - 
28 - 
29- 
30 - 
31.™ 
32 - 
33 - 
34— 
35^ 
36 3., 
37 - 
38- 
39 ^ 
40 »! 

ution STORM 32S (STORM32) (SRD) 

TEENAGE WHORE 

20,000 HARDCORE MEMBERS 
PIANO IN THE DARK 

STAR SIGN 
fLANETWl 
Pr^lScSL'Jse^ohnslI. 

MJpiANROPE 
IE PHUTURE IS NOW/NIGHTMARE^ 
HE SONIC CYCOLOGY EP 

DONTHOl 

DISTRIBUTION: INDIE ALBUMS1 

1.™ 1 John Leo Hooker Silvertone ORELP 519 IP) 
2 1 J?rtcPun,S5lD/D?b?esfx Machine Big Cat ABB 101 (RT) 
3 , JUST FOR A DAY 2 Slowdtve Creation CRELP 094 IP) 
4 4 TERMINATOR 2 - OST Vareses Sarabande VS 5335 (P) 
5»™ , STEADY D|ET0F NOTHING Dischord DiSCHORD 060 (SRD) 
6 •Wen One Little Indian TPLP 22IRTI 
7.™ i OLD GREY WHISTLE TEST - BES1 " Windsong InL OGWTLP1 (P) 
8 -fSc0™ Factory FACT 290 (PI 
9 3 THEaKINGc|ub Ctealion CRELP 096 IP| 

10 M THE WHITE ROOM ^ imunicalions JAMSLP 006IAPTI 
METAL CHART 
1 ROLL THE BONES "sn'SjomxIus 
2 TIMESPACE-THEBESTOF COEMI/SEM™® 
3 R™s!imbotaNTHISTOWN ""SszSsi 
4 batoutofhell 
5 PORNO GRAFFim 
C , METALLICA Vertigo5tO(l224(FI O Melallica 5100222/5100221 
7 SHAKE YOUR MONEYMAKER De,Ames,rs) 
8 BLOOD FROM STONE 
9 THE SPIRIT Magnum 
10 RECKLESS Bryan Adams 
11 APPETITE FOR DESTRUCTION Gcf(cnGEFC24ua(BMGI 
12 PSYCHOTIC SUPPER 
13 PURPLERAINBOWS Pg'yddt/EMI^MI 
14 SLAVE TO THE GRIND ff

 
SI 

15 Mr Bungle 
16 STEADY DIET OF NOTHING Fugazt 
17 HEYSTOOPID E4M4lSS6l|l 
18 HITS OUT OF HELL Epic 4504474 (SMI 
19 Doq^CVAmour& THE B00TLEG ALBL JM China WOLMC 1020IPI 
20 HOLIDAYS IN EDEN CDIMTIS^ 
21 SLIPPERY WHEN WET Vertigo VERHC 39IEI VERHCO 38/VERH 33 
22 GN'R LIES GeGEmluSS 
23 FOR UNLAWFUL CARNAL KNOWLEDGE Warner BtotoWX42KWj 
24 THE HEAT ^SSll 
25 CORNERSTONES 1967-1970 Polydor &472314 (F) 
26 RAZOR'S EDGE rsmSxS 
27 ATTACK OF THE KILLER B'S c'oSSS 
28 DEDICATION ■ THE VERY BEST OF vS0

9S«2i 
29 * oSScha ^MTLWSTUOM 
30 n RITUAL DE 10 HABITUAL Warner BrotesWMCCWI 
■®c- 

ic%eek 

DIRECTORY '91 
The most comprehensive up to dote guide to who's who in the UK music industry. More than 350 pages and 8,000 entries covering record companies, music publishers, distribution, media, pressing, recording studios, promoters, venues, lawyers, merchandisers, booking agents ... in fact everyone in the business of music. 

To order your copy of the music industr/s favouri accessory please complete the coupon below anc Music Week Directory 91, CPL, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Telephone: 081 640 8142 Fax: 081 648 4873 

This essential reference book includes na phone and fax numbers and key personnel conveniently organised for ease of use. 
At only E25+E2 for postage and packaging the Music Week Directory is worth its weight in gold discs to anyone who needs to know who's who in the UK music business. 

□ Access (Mastercard) DVisa □ American Express □ Diners 
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from p14 NEW RELEASES 

SINGLES 
HIGHLIGHTS Single releases week commencing 30 September 1991-30 September 1991: 133 Year to Date: 3479 
ARTIST A/B.S,D6 LABEL CAT MO. EXTRA TRACKS {DISTRIBUTORS) CATECORV ^0SsVrCeHcAeRnTtPr7GTtGS C0MMENT 
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1 ,J3 
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IE, 
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1 ^ DE 

SINGLES TITLES A-Z 



TOP 60 DANCE SINGLES   

THE OFFICIAL Kiuskweek CHART 
III Artist (Di5btribut2o'!) 1 1 Unist IDbtrtSl | 1 f^t tfM 

91: 1E ,, WHAT CAN YOU DO FOR ME Ulah Saints flrrFX164IFI or , CREAM JO 26 2 RrinceS The NPG Paisley Perk W0061TIW1 
1 , 3SUCH A FEELING 9c 19 3 BRIDGE OVER TROUBLED WATER ^0 PJB/Hannah & Her Sisters Dance Pool 6565466ISMI QC t , BOULEVARD OF BROKEN DREAMS uD 25 2 Beatmasters Rhythm King/Epic 6573616 (SM) 
i 97 „ 5 GETT OFF 4-' PnncelNew Power Generation Paisley Park W0056TIW) 2y2, 3 CRAZY FOR YOU Talk' Lo dTLKX 14(F) 
o rrj 1 WANT YOU (FOREVER) C NaiJ DJ Carl Cox Perfecto PT 44886IBMGI 90 .. , 20,000 HARDCORE MEMBERS 'Messiah KickinKICKSISRD) no rm move to the music JO ULy Monica Deluxe CT CTT 33 IBMGI 
O , , EVERYBODY'S FREE (TO FEEL...) Rozalla Pulse-812LOSE 13IBMG1 90 „ , EXTERMINATE A-D" 'DMS Production House PNT 032 (Selfl OQ ,, , VAMP ao 34 s Oullander R&S RSUK 1 (RTM/P) 
A , . ALRIGHT (THE SASHA MIXES) f 'Urban Soul Cooltempo COOLX 244 IE) on 6 LONG HOT SUMMER NIGHT aU" "JT Taylor MCA MCST 1567 IBMGI /in , NUTBUSH CITY LIMITS (90s) tU 32 2 Tina Turner Capitoll2CL630(EI 
c rm THE house is mine J Ma Hypnotist Rising High RSN 4 (SRD1 Ol ,, . YOUNG SOUL REBELS Mica Paris Big life BLRT 57 (F) /H 91 , SIMPLE JEALOUSY 41 31 Sindecut Virgin VST 1375 IF) 
fi . . HOUSECALL O Shabba Ranks leal Maxi Priest Epic 6573476 ISM) 09 .. , DIRECT ME 'ReeseProject Network NWKT 3UPI nn pm ROLLERCOASTER 4Z LaJ Ariel DeconslructionPT 44888 IBMGI 
7 , , DOMINATOR ' Human Resource R&S RSUK 4IRTM/P) OO , DREAM ABOUT YOU aaD'Bora Polydor PZ161IFI /in . DON'T POISON ME 4J 55 8 EmmaHaywoode BossBOSS12008ISelf) 
o , , MENTASM O 'Second Phase R&S RSUK 2 (RTM/PI O/l ,6 ,, THE SOUND OF EDEN at Shades Of Rhythm ZTTZANG 22T (W) fl/i .. 5 FLY GIRL 44 " 1 Queen Latifah Gee Street GEET 34 IF) 
g ^ ENERGY FLASH (EP) r&Srsuk3 rtm/p 

TOP 10 
/ii; „ . SUNSHINE ON A RAINY DAY 43 28 6

Zoe M&G MAGX14 IF) 
1n 6 , CHARLY 1" Prodigy XLXLT21(W) nc „ , MADE IN TWO MINUTES 40 22 5 BugKann&ThePlasticJam Optimum Dance BKPJ1TIPI 
i 1 , , LET'S TALK ABOUT SEX II' ^ Salt-N-Pepa lfrrFX162(Fl 

DANCE ALBUMS 
/I7 , , SOMETHING GOT ME STARTED 4/" 2 Simply Red East West YZ614TIW) 

19 black steel (ep) 1 ^ ^ forgemasters Network NWKT 30 IP) /IO PRPII KALEIDOSCOPE 40 UaJ Rotor Chill TUV17IRTM/AFTI 
iO .. , SHE GOT SOUL IJ Jamestown/Jocelyn Brown A&MAMY819IFI n 1 /IQ „ , THIS TIME BABY 43 2' Pandella Network NWKT 27 (PI 
1 rm ^ IT GOOD TO YOU 1 H Md Heavy D & The Boyz MCA MCST1564 (BMG) f 2 | Artists L3beKrfbutor° nn „ 4 SOONER OR LATER all5" Reach Eternal YZ 601 T(W1 
■jc p-m SOMETHING SPECIAL IJ bad Nomad Rumour RUMAT35 (PI 1 p-n CLASSIC MELLOW MASTERCUTS VOL1 1 Lay Various Mastercuts CUTSLP3/CUTSMC 3 IBMGI CI , SET ADRIFT ON MEMORY BLISS a I3" PM Dawn Gee Street GEET 33 IF) 
16' Johnston East West YZ 61STIW) 9 , , ROAD TO FREEDOM ^ Young Disciples Talkin Loud 5100971/5100974 IF) r9 „ , FEEL EVERY BEAT Electronic Factory FAC 328 IP) 
ly,, 3 SUCH A GOOD FEELINGh B 12BRW228iF) 33 2 RITUAL OF LOVE ^ ^ ^ CO pm VIOLENCE JO Uu Terra Incognita Chill TUV 16 (RTM/APTI 
IRrmTHE PRESSURE PT 1 10 UJ Sounds Of Blackness PerspcciivePERT816(F) /J [jjj A WORD^OF SCIENCE WARpLpwvARpMC (p) CO PRR DEEPER 3 J UaJ Susan Clark Champion CHAMP 12285 IBMGI 
1Q m G0D 0F ABRAHAM HObiaWMNO A&MAMY820(F| C pfff] PROGENY J baa The Shamen One Little Indian TPLP 32/TPLP 32C (PI CC „ 9 SUMMERTIME aa J s DJ jazzy Jeff & The Fresh p,ince jive JIVET 279 (BMG) 
90 ,, 5 IVORY £-u SkinUp LoveEVOLX4IF) R rm DO WHAT YOU FEEL U Bail joey Negro ZeddZEDD 12005/-ISelfl CC j, , LISTEN TO THE RHYTHM/BULLFROG av GTO React REACT 12001 (BMG) 
91 ,3 , MAKIN' HAPPY 4" « Crystal Waters A&MAMY790(F) 7 . . BOYZ 'N' THE HOOD (OST) > Various Qwest 7699266431/7599266434 |W) C7 pm 1 BELONG TO YOU a# Uaj Whitney Houston Arista 614727 (BMGl 
99 [HI CHECK THE RHIME MM a Tribe Called Quest Jive JIVET 284IBMG) O 6 3 YOUNG SOUL REBELS (OST) 0 Various Big Life BLRLP10/BLRMC10 IF) CO 29 , ONLY LOVE CAN BREAK.../FILTHY JO StElienne Heavenly HVN1212 (RE/PI 
23 6 INSANITY n 2 3 XL RECORDINGS - SECOND CHAPTER a Various XLXLLP108/XLMC108 (W) CO 33 5 WITHOUT YOU (ONE AND ONE) aj LmdyLayton Arista 614636 (BMGl 
9/1 pi?! COME INSIDE " bad Thompson Twins Warner Brothers W0058TIWI in prm THE RHYME SYNDICATE 1 U baa Various Warner Brothers RAP 1/- IW| Cn „ , LOOKING FOR A LOVE uu Pinky 1st Bass RUFF 12 (RTM/PI 

ADVERTISEMENT Jl:7 CT'A'I? ADVERTISEMENT 

REGGAE DISCO CHART 
& 

081 961 5818 
REGGAE CHART REGGAE ALBUM CHART 

1 (1) THE WAY YOU LOVE MED Fex,GonioAih SlushSTUOOS IT (12) LEGGINGS Sweetie lric& Fronkie Poul Mengo I2MNG 786 1 (1) REGGAE HITS VOL. lOvorions loiStorjEtPlOio 
2 (3) THE MORNING AFTERAnthony Rid. Progrcni.cPSPOl? 12 (14) TEASECobro RuK Groove RG 01 2 (3) CAPLETON GOLD Coplelon ChnrmCRlPS 
3 (4) SPECIAL GUESTCopleton OulemotionolOutOOt 13 (13) STRANGER IN LOVE DoveHuxy Rough Groove RG004 3 (2) LETHAL WEAPON Cuhy Ranks Penthouse PHRILP 23 
4 (3) HIPPITTYHIPPITTY HOP Pupa Son ChormCRT41 14 (15) WILD FLOWER Soncbez Digital B/DBT 6 4 (5) SET ME FREE Gregoiy Isaacs Blue Mountain 6MIP 047 
5 (6) 20 MAN DEAD Cully RankillonyRobcl ChoimCRT63 15 (16) HALF IDIOT Cully Ranks & Morcio Griffiths Pcnlhouse PHRI26 5 (4) BOUNTY HUNTER Niniaman Blue Mountain BMIP 048 6 (5) SOMEBODYCoplelon Block SrorpioTBSUPSl 16 (-) JOY IN THE MORNING FreddieMcGreggor BigShipBSTZ 6 (7) TRUE BORN AFRICAN uRoy A„waARiiP07i 7 (9) HYPNOTIC LOVE Philip Leo BrooUg tooui BtPTOU 17 (20) MISS WIRE WAISTScolty ChoanCRTib 7 (6) 1 CAN'T WAIT Sanchaz Blue Mountain BMIP 049 8 (8) MONEY TALKS Cony Ronks ChunnCRTOS 18 (10) HUGMEUPFraggoRank, ChonaCRT60 8 (11) AS RAW AS EVER Shabba Ronks Columbia E 47310 9 (7) MERCILESS BAD BOYCobro SiobodSID002 19 (-) DAY DREAMINGJocolynBrown AriwaAR1125 9 (10) SOCA HITS VOL 2Vonous CERRecordsCERLP002 10 (11) DIS A VICTORYCully Ronks WhilotobelSTOII 20 (-) BE PATIENT Cobm wt,a. i„bei pas 8 10 (8) REGGAE SOUND WAR VOL IVanausBlodSeoipioDSR 11868 
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MEDIA 

GLR: built on solid rock 
FM Rock is the king of Ameri- can radio ratings, but so far the format has missed out in the UK's new era of commer- cial radio. The Radio Authority's "non- pop" stipulation scuppered the Rock FM consortium's inten- tion to bid for the first national commercial radio franchise — now in the hands of Classic FM — and an earlier attempt to secure a licence for a Lon- don-wide service also failed. Ironically, it is left to the BBC's local radio station for London, GLR, to prove in prac- tice that FM rock can be both popular and viable. GLR's music manager Jon Myer is cautious about categorising the station's out- put. He calls it: "A music sta- tion for grown-ups; a pop sta- tion that's not lied to the sing- les chart," but the record in- dustry is less equivocal. "GLR is close to what a com- mercial rock station should be," says Capitol/Parlophone head of promotion Malcolm Hill, who reports that GLR's response to acts such as Bonnie Raitt, Richard Thomp- son and Bob Seger has been "very, very good". 

And Warner UK chairman Rob Dickins believes the sta- tion is in tune with the album market. "It's a real alterna- tive," he says. Myer acknowledges that most music which could be called rock gets its chance on GLR, but stresses that it is spread across a range of shows including those presented by Richard Skinner, Tommy Vance, Gary Crowley, Simon Barnett, David Hepworth and heavy metal specialist 

Krusher. Artists typically requested on Barnett's evening classic rock show include Canned Heal, the Stone Roses, Tom Petty and Hawkwind. "We play the stuff the album chart is full of," says Myer. David Hepworth, who was a member of the Rock FM con- sortium and is an editorial di- rector of Q and Select, believes GLR has proved rock on radio 

quenlly by very powerful people in advertising, the me- dia and the music business asking about GLR. People would kill to get those kind of 
tion," he says. "GLR is like Q, it manages to attract influential people, and undoubtedly attracts a lot of people who don't listen to any other music radio," GLR resembles the rock sta- tion that never was. Its target audience is 25 to 44-year-olds, mostly CD-buyers whose in- terest in rock began 10 years ago or more. It serves up most strands of rock to its 600,000 listeners from heavy metal to indie. Paul Brown, deputy chief executive of the Radio Author- ity, acknowledges that, even though GLR is not a specialist station, the rock strand of its programming matches the likely promise of performance which would be issued to a new commercial rock stat- ion. 

I get rung up quite fre- 

M0NDAY SEPTEMBER 23 
James In Concert, BBC2: | [i| 6.40-7 10pm 
TUESDAY SEPTEMBER 24 
Late Night Music featuring I pi Miles Davis, Channel l—Four: 12.45pm-1.50am 
WEDNESDAY SEPTEMBER 25 
Sixthirtysomething O featuring Chesney Hawkes, Channel Four: 6.30-7pm 
THURSDAY SEPTEMBER 26 
Top Of The Pops. BBC1: | |i|7-7.30pm 
FRIDAY SEPTEMBER 27 
The Happening featuring O Squeeze, Channel Four: 11.05-12.05am 
SATURDAY SEPTEMBER 28 
Madonna — A Profile By 0^5 Paul Gambaccini, Radio One: 2-3pm. In Concert featuring Foreigner and Courtney Pine, Radio One: lO-llpm 

So you think there are too 

many conferences already? 
We beg to differ. Sure, these days it seems like someone announces a new music conference about once every two months. Trumpets are blown. Brave words are uttered. Each new conference is going to be the biggest and the best. Each is going to blow the New Music Seminar away. Sure. Nevertheless, the conference trade is booming. What we have seen in Europe - in Florence and Dublin; Cologne and Copen- hagen, Glasgow and maybe next year in Manchester - is a healthy growth in national and regional music meetings. And in serving their various markets, most of them do a pretty good job, too. But if you want to make the very most of Europe, get beyond the various national ho- rizons, connect with the emerging single 

market, make contacts with people from East of the old Iron Curtain, there is still only one conference to attend. Never mind the bollocks, here are the facts; last year at Berlin Independence Days there were 2238 delegates representing 622 companies from 18 countries and including 325 media people from 19 countries. There was a trade fair of 83 stands with 114 exhibitors from 21 countries. And 185 panelists from 19 countries chewed things over in 22 seminars. We are thus proud to announce that BID, now venturing its fourth year, ranks as the world's third largest international music conference, while our massive showcase programme (last year 141 acts from 22 coun- tries played in 12 different venues) clocks in as Europe's largest music festival. Berlin Independence Days; the European conference for the '90s. 

VENTURING FOURTH 
OCTOBER 21-22-23-24 

Contact our UK representative: Brian Leafe 
29 Beethoven Street London W10 4LG tel 081 960 1871 fax 081 969 1694 

INDEPENDENCE HI 

DAYS m 

B ID '91: The one conference that isn't one too many 
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THE FIRST.... 

90 YEARS AGO, AS THE GRAMOPHONE COMPANY 

WE ESTABLISHED THE FIRST MANUFACTURING 

PLANT IN THE UK. 

THE BIGGEST  

TODAY, WE PRODUCE MORE THAN HALF OF 

ALL VINYL RECORDS AND MUSIC CASSETTES 

SOLD IN THE UK. 

AND ALWAYS  
RELY ON EMI MUSIC SERVICES (UK) TO MEET 

YOUR NEEDS IN MANUFACTURING VINYL 
RECORDS AND MUSIC CASSETTES. 

im Music Services (UK) 

1/3 UXBRIDGE ROAD, HAYES, MIDDLESEX UB4 OSY. TELEPHONE: 081-561 8722 
Contact: Tim Hopkins, Commercial Planning Manager. 
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MANUFACTURING 

Survival of the fittest 

in the formats jungle 
While the new music formats may be causing consumer confusion, hungry 
manufacturers are snapping up the opportunities. Michael Bromley reports 
When Philips executives briefed members of PAD, the pressers and duplicators group, this month on its Digital Compact Cassette they faced a receptive audience. If the launches of DCC and Sony's Mini-Disc are still in any way competitive, then at least among manufacturers it is the PhUips format which is currently the hot favourite. And if nothing else, DCC promises not to be disruptive at a time when the iion has put a premium on 

difficult, Analogue duplication already utilises digital technology heavily, with up to 80% of masters now on DAT. Sound quality loss on duplicates is undetectable or has been eliminated. Not surprisingly, the major record companies are expected to lead the move to DCC with indies following, but the conversion is likely to be almost universal. "We will not have to make any crucial decisions for 18 months to two years," says Chris Marksberry, sales manager of Mayking 
uninterested in keeping up v the times. We do not want to 

originally opposed to the packaging of 
admits that not all was well with 
slipcase loading system. The cassettes fit too tightly in the cardboard wrap-arounds, 

% 

:■> 

^forTMT 

"Vinyl has declined much more are often for as few as 300 records IPS' S "The important d 8,000 thing is to have 

Iripled/The0company cuirently 
ih single is an > a DJ," says ► 

Europe holds key for laser disc future 
^SamSes 

of high tech consumer goot which hit CDV when it was laserdisc —the digital 

Laser Disc' 

DCC and Mini-Disc 
inftiafive onTthe ^^nr^qu,va,ent 

changed.' Video rental's 100,000 in the UK. 
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1991 ALBUMS MARKET SHARE BY FORMAT 
1991 SINGLES MARKET SHARE BY FORMAT 

MANUFACTURING 
Orders to press compilations of Tina Turner and Genesis tracks helped PDO cut the traditional mid-summer fall-off in business this year. But sales and marketing manager Roger Twynham is not convinced that the catalogue is the long-term 
evening out seasonal peaks and troughs. "I get worried when I look a the at it of 
artists who will never see 40 again," he says. "Where are the compilations of the future 

► manager Darren Murphy. "I think there will always be a small market for vinyl. Kids still like vinyl. But it's hard to predict." Smaller pressers have benefited from the closure of pressing plants by majors like Sony, and are picking up new and, they say. often better work. As the majors bale out, some pressers may argue for a lower retail price which will allow vinyl o compete. CD is wof anufacturing, and v the recession biting harder and for longer than anticipated the majors are deepening their commitment to the format. Within months of converting its Swindon CD plant to non-stop operation, EMI is now planning to install new generation 
The majors are unlikely to be easily tempted to experiment with an unproven format while demand for CD continues to grow and Sony has a battle on its hands 

market for Mini-Discs. Initially, EMI is unlikely to make Mini-Discs at all, and will most probably contract out manufacture and "wait and see what happens". PDO's sales and marketing manager Roger Twynham acknowledges that new formats are "the lifeblood of the industry", but he is unconvinced by Sony's plans. "They will have a rough ride getting the format into the 

A CD lakes a nickel bath 
marketplace," he says. But as ever it is trade buyers rather than consumers who preoccupy video duplicators. The collapse of Parkfield leaving a mountain of tapes to be cleared continues to loom large and dominates even the relaunch of laser disc as a potential challenge to VHS (see panel previous pagel. Europe, where the video market is still burgeoning, is providing one safe haven, France, Italy, Spain, Scandinavia and 
to British duplicators, with large initial orders and fewer but larger repeats still the norm. At home, specialist markets including mail order have also 

Quarter One 1991: 
Cassette 

Quarter Two 1991: 
Cassette 

proved something of a life-line. Probably the fastest growing video market — although separate figures are not available — sales are rising at around 30r/t. At Phoenix Video Duplication, which has produced 5,000 copies of the British Standards Institute's fireworks safety video for November 5, production director Ricky Sawyer says: "After the absolute disaster of 1990, it has been essential to broaden our customer base and to identify niche markets." Corporate videos are also a major growth area. With sales of 7m a year, the sector is as large as the rental business. But while rental has stagnated, corporate 

Quarter One 1991: Vinyl seven-inch Vinyl 12-inch 

Quarter Two 1991: Vinyl seven-inch Vinyl 12-inch 

business is currently growing at around 25r/r a year. Corporate videos are also lucrative. Many companies are investing in video as their major medium for marketing, training and promotion — Jaguar launched a new car marque with 50,000 copies of a video duplicated by Videoprint. Eraser Peacock Associates began advertising this month on 
corporate clients. "We are putting a lot of effort into getting more corporate clients. We have even made our own corporate video to promote ourselves," says marketing director Mike Carey. KtI 

P.R. RECORDS LTD 

Pv 
NOW!...THE FULL MIX! 

* 12" & 7" VINYL 
* MUSICASSETTES 
* COMPACT DISCS 

* PRINT WORK 
* SUPREME METALWORK 

MADE TO YOUR 
SATISFACTION 

HAMILTON HOUSE, ENDEAVOUR WAY, WIMBLEDON, SW19 8UH TEL: 081-946 8686/5045 FAX: 081-944 1165 

When it comes to quality duplication, 
we've only one competitor. 

mised by volume - over 25 million u 

Now more than ever, the quality demands placed upon 
a software duplicator are considerable. And out 

i commitment to quality is not compro- H 
ts last year. *£ 

That's why we at Ablex Audio Video Limited 
are pleased to announce that we've just been 
awarded the BS 5750 Part 2 for quality j 
standards by Det Norske Veritas Quality I 
Assurance Limited. This makes us the first 
company to be accredited for both cassette and 
disk duplication, displaying our continuing com- 

o high quality standards. 

y/ 

..... iftlSf 

And we don't just stop at duplicat 
been moulding and -assembling ot 
and are in the forefront of solid stat 
So as long as quality counts, we'l 
jump ahead. 
For more information contact 
Peter Banks or David McSorley 0952 680131, 

Dn. We've also 
r own cassettes 
: bin duplication, 
continue to be 
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MANUFACTURING 

Christmas Catch 22 
Manufacturers, afraid of getting their fingers burnt again, have been reluctant 
to expand capacity this autumn. But the result could be a Christmas logjam 

wm- 

by as much as 407. 
always, be busy for the fourth 

WE MAKE SOUND SENSE 
PRODUCTION 
MANAGER 

THE ULTIMATE: 
IN CASSETTE DUPLICATION 
DISTRIBUTION 
QUALITY 
AND SERVICE 

audio cassette duplicator, is looking for an experienced Production Manager. 
The person appointed will report directly to the Managing Director and be responsible for the smooth running of all aspects of the duplication and packaging operations of this successful and long established company. 
The ability to organise and motivate production personnel coupled with a detailed knowledge of the latest duplication equipment are key elements of the position. 
This senior position offers an excellent 

SPOOL is chosen by most major record companies 
who require the guarantee that each cassette will be 
of the ultimate quality and delivered on time. 

If you feel you would like to join a highly motivated and efficient team and 
success please send your C.V. to: The Managing Director, 
9 South Prince's Street Dublin 2. Ireland. 

1st Avenue ... t. ^ -... fssa pa esm, contact: Jeff Johnson or Roy Varley Deeside Industrial Park 
1 1 | 1 Clwyd CHS 2NU { Tel: 0244 280602 
|0 0| SPOOL DUPLICATION ro2«02SSPOOG TREND 

nnnfr-r- J1 .k git ■ 
V *' n m* 

STUDIOS 9 South Princes Street, 
Dublin 2, Ireland. 
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ASl 

Ltd 

VINYL. TAPE.C.D.s 
For all your requirements 

including cutting,processing, 
mastering, origination, print and 

helpful advice! 
C.D.S& VINYL 

call: Mel, Keith or Michael Tel: 071-739 9672 Fax:071-739 4070 
TAPE 

call: Eddie, Gary or Mel Tel; 081-760 9710 Fax:081-680 8494 
FINE QUALITY AT GREAT PRICES 

252/253 ARGYLL AVENUE, TRADING ESTATE 
SLOUGH BERKS SL14HA 

_ 7 m 7" Dis£ 

S Slough (0753) 523200/531837 
Fax Slough(0753) 692243 
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MANUFACTURING 

Down to the nuts and bolts 
The industry's production chiefs explain what they look for in a manufacturer 

Virgin's major PETE MORGAN for 1991 Production manager. Chrysalis turned round from film and tape i 

m/whSs 
product, we don't gel overspills, so catalogue hasn't got the we stay with Hayes through busy international bar coding on it that periods as well. On cassette, it's up EMIneeds. Nimbus^veo- good^as 

iv 10 to 15 days which is what says it needs, but ifit's a rush se it will do it in time. 

ce it takes up to fo 

PROFESSIONALS DON'T 
ACCEPT SECOND BEST... 

— PHOENIX — 
-VIDEO DUPLICATION- 

0 

FAST TURNAROUND H 
(50 UNITS-50,000 UNITS) 

PHOENIX VIDEO DUPLICATION 31 STATION ROAD, HAROLD WOOD, ESSEX, RM3 OBP TELEPHONE: 04023 81509 

SEE 

HARD BALF0UR 

had to be economies of 

^Xt/sEwhennew ar CD and Adrenalin for vinyl, suppliers approach us, and if t 
oloured vinyl, and Sounds back to my original supplier to lood on cassette. The latter pair try to get a better deal. 

5^5555 :iiESsSl SSSSs?'- 

"I believe in the old saying, 'don't wouldn't get quite 7s ml!mile a 
EsHEHfl"' aagggasr'^ 
JOHNHOLBOROW cuI!™!e1btete1a^Stagood islomer but we cln sUUget a good pCs tenT reX^eate38' 
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CLASS8FIED 

APPOINTMENTS 
Expanding To Meet The Future... A Successful Independent Record Company Seeks The Following New Positions: 
Sales & Marketing Manager We are looking for a dynamic personality with the creativity end organisolionol ability to devise and implement innovative be motivating force 

Sales/warehouse/office 
assiifm! You will help out in our busy office getting to know how all departments work; looking after stock, shipping records to One 

Successful Music Publishing Co seeks 
FA FOR MANAGING DIRECTOR We need a brighi, enihusiasiic, accurate and intelligeni PA for ' " ' ' ", dynamic Music Publishing Co based in 

on and dealing with ou 

send CV to Box No: 8012, ca 

S-U-C-G-E-S-S' 
SO WHAT IS THIS? 

WHAT WILL IT COST? 

VIRGIN MUSIC (PUBLISHERS) LTD 

COPYRIGHT 
ASSISTANT 

Personnel Department 
553^79 Harrow Road, London W10 4RH 

SILVER SOUNDS (CD) LTD 
nthusiastic parson roquTod; DELIVERY/WAREHOUSE 

TO 
PUCE 
AN AD 
CALL 
SAUL 

Telephone: 
071-620 3636 

ext 5467 
or Fax: 

071-401 8035 

A S H T 0 N S NIGHTSPOT Cricklewood Broadway NW2 
WE NEED WELL GROOMED, SMARTLY 

ATTIRED EXPERIENCED D.J.'s 
IS THIS YOU? Phone 081-452 1415 

BUSINESS TO BUSINESS 
MUSIC 

SYSTEMS to 
POSXIWO 
RECORDS? 

RECORD SHOP 
FOR SALE Then use our "msdr 

PROTECTIVE 
ENVELOPES! 

Superb, important, alternative chart/C.W.h in Cotswold major city NO PREMIUM Stock at value + fixtures and fittings Long lease/low rent 
Tel: 0494-890 R 6 S 

DEALERS! Track SouNd + VisioN REWARD 
CASH AVAILABLE 

UNIQUE OPPORTUNITY 
CD Business For Sale 

CHEAPO CHEAPO RECORDS LTD TV advertising. Premium £5,000 plus s.a.v. £30,000 appro Donald U House — 027* 248860 

BUSINESS TO BUSINESS 

 /"togc-S Promotions  
THE ONE STOP 

For all your Promotional products From Concept, Artwork and Design, to Production and Delivery or Distribution We can handle the whole project for you 

Printed or personalised to your specification 

Merchandise Range is produced exclusively by 
.ytoge.3 Promotion./" NAPALM DEATH ♦ MORBID ANGEL * TERRORIZER * CARCASS • LAWNMOWER DETH * NOCTURNUS * GODFLESH * ENTOMBED * HELLBASTARO * B0LTTHR0WER • MIGHTY FORCE * MASSACRE 

" merchandise!! 
./togcLS Promotions 

.ytoqg.5 Intgrnotionol- 
MUSIC WEEK 28 SEPTEMBER 1991 33 



CLASS IF! ED 

BUSINESS TO BUSINESS 
MUSIC PUBLISHER 

SONGS EUROVISION 
©ircass ^®®ts Music ^ubiishiBtg 330 Agister Road, Chigwell, Essex 1G7 4NY 

Bwsicweek 
CLASSIFIED ADVERTISING RATES 

APPOINTMENTS: £18 per single col centimetre 
BUSINESS TO BUSINESS: £12 per single col centimetre 

NOTICE BOARD: £10 per single col centimetre 
ALL PRICES EXCLUSIVE OF VAT 

Appointments and Business Ads have a minimum size 
of 4cm. 

Notice Board (non-trade) Ads have a minimum size of 
2cm. 

Music Week, Spotlight Publications 
Ludgate House, 245 Blackfriars Road, London SE1 9UR 

Tel: 071-620 3636 Fax:071-401 8035 

K* 
NOT ANOTHER 
BROKEN RECORD! 

es; Swan 

OFFICE SPACE NEEDED 
for new record company 

1,200-1,500 SQ FT 
SOUTH KENSINGTON AREA 

Please send details to: PO Box 8014, t/o Musk Week 

STREETS AHEAD DISTRIBUTION 
(should be your No. 1 wholesaler) 

A 1 FOR CHART CASSETTES & CDs = 1 FOR FAST, FRIENDLY SERVICE (48 HOUR DEL) = 1 FOR MOST INDEPENDENT LABELS SUPPLIED = 1 BUDGET RANGES OF CDs = 1 BESTSELLING IRISH LISTS 

NOTICE BOARD 
LOTUS ESPRIT TURBO 
Ocf 86, clypso red, beige leather interior, air conditioning, 52,000 miles. Full Lotus service history. Factory sunroof, central locking, computer stereo, 2 new tyres, alarm taxed & MOT (12 months) 
Totally immaculate. £13,250 ono 

Phone; 081-878 8137. Mobile: 0860 654353 

FED UP WITH EXPENSIVE HOTELS 
FOR YOUR GROUPS? Consort Estates 

Tel: 081-451 3094 Fax: 081-459 4422 

Keep in Touch at Midem ! 

MIDEM The World's Music Markel Palais des Festivals, Cannes, France 19-23 January 1992 
      T>—1 
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Top music industry professionals the world over - the people at the cutting edge of market developments, new technologies, and artistic trends - have for the past 26 years been using Midem as their indispensable business platform. And now overseas opportunities are more important than 
Whatever your role - distributor, record company, publisher, manager, producer, concert promoter, manufacturer, financial adviser or broadcaster -, Midem is definitely for you. 
Book your stand at Midem and heighten your profile, exhibit your products and sell them. Negotiate new deals and sign new contracts with partners from all five continents. Promote yourself in the Midem Guide, Pre-news and Midem Dailies. 
Moreover as a British company exhibiting at Midem, you should qualify for a DTI subsidy, providing your stand is booked by November 1st. 
At Midem you can explore the future of the music business in the company of the cream of the world's specialists. And with lavish quantities of showcases and concerts, there's no place like Midem to discover the trends and talents of tomorrow. 
Year on year, the growth in the numbers of attendees proves Midem s undeniable success and bottom-line usefulness. The figures speak for themselves : 400 exhibitors, 8,000 
participants,'1,200 companies representing 54 countries. 
It stands to reason. If the music industry needs you, you need Midem, Call Peter Rhodes now on 071-528 0086 or send in the coupon. 
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"I actually bought two records — a mid-price compi- lation of Mozart arias and The Soul Cages by Sting. "I bought the Sting album after fulfilling a life- long ambition of seeing him live. The two albums 1 bousht show that 1 have a quite wide-ranging taste 
"What 1 tend to do is get my product managers to make cas- settes each week of all the new releases that I should listen to. "I listen to those in the car but to be honest it's hard to remember most of them anyway!" Jill Tomalin is WH Smith general manager of Sound Vision and Gam 

Another finger 
on the pulse 
Having spent more than enough time being blasted by other people's records in his own night- club, Frank Sansom is getting his own back with the Pulse 8 label. Now 13 singles old and with its first top 20 hit, the label was set up by 44-year-old Sansom and A&R director Steve Long. "Dance music is something I feel quite at home with. I'm hav- ing a great time," enthuses vet- eran MD Sansom. The signing of rising Zimba- bwean star Rozalla, whose next single Faith is about to be featur- ed in the new Vanilla Ice movie, has pushed up the label's ratings. Sansom may no longer own a nightclub, but Pulse 8 will ensure the dance floors. 
Ugandan affairs 
the Essex way 

ite David Essex has found fans in places he never expected. Essex recently took over Lich- field's old job as ambassador for the Voluntary Services Overseas organisation and began a cul- tural/musical tour of the Third World. As well as learning more about the VSO's work, Essex used I local i i for 'beginner's guide to world sic" on his VSO Records label, through Total. But one thing his new friends weren't quite so hot on was mod- ern technology. Having found a studio in Uganda, Essex invited 30 artists together for a session. Everything was ready to go except for one mi- nor hitch — they didn't have any tape! Tape willing, the Under Differ- ent Skies album will be out on November 4. 
QUOTE OF THE WEEK "You could have knocked m< backwards with a ragman'; trumpet." Promotions mar Jimmy Devlin on learning h( had been appointed Polydor'; 

M 

London's very first 

But hark! strange sound be? A deep rumbling approaches from Regent Street. Why, of course, it's the Tower Records tank — complete with nearly naked rock chick — come to deliver the new album. As if to prove that the spirit of Carry On ... is still alive, an acnod copper lets out the immortal words, "Permission to take down her particulars, Sargc?" 

A passing Jewish wedding party breaks up in disarray as the men pause to gawp while their womenfolk tutt disapprovingly. Sammy beams. "Open the doors" hollers a brusque type as a crocodile of Tower staff move forward to carry the "tank's" precious cargo into the store. Out they come, the boxes emblazoned with the G N' R 

Even Sammy looks agog. But not to worry. All is well. The boxes are in fact EMPTY. It's all just a ruse, the records are already in the store. 

clasped in excited hands. 

PEOPLE 

DOOLEY'S DIARY 
Remember where you heard it: 
MCPS witness Pete Waterman 
attracted a full house to the Copyright 
Tribunal on Monday, where he 
engaged in some merry banter with 
the BPI's formidable QC Sydney 
Kentridge . . . Waterman was a little 
poorer by the time he got home, 
however. He discovered burglars had 
relieved his home of £20,000 worth of 
model trains over the weekend . . . 
MCPS revealed its database contains 
81 songs called Baby Baby, 22 called 
Baby Baby Baby and even one called 
Baby, Baby, Baby, Baby, Baby, 
Baby, Baby . . . After all that, the 
Streatham contingent needed a rest 
and made their way to Basca's 
Songwriters' Ball, where a star 
cabaret including Mike Batt, Justin 
Hay ward and Peter Sarstedt gave some 
powerful examples of the power of the 
song, and helped raise several 
thousand pounds for the society into 
the bargain . , . What's this about Peer 
Southern MD Stuart Ongley and 
Westbury Music Consultants' MD 
Francis Pettican setting up together? 
... Winners of last Sunday's Sheridan's 
soccer tournament were studio team 
Trident II, beating Sony 5-0. But 
Warner Chappell won best strip 
award with the legend "bottom as 
usual" printed on the . . . er . . . bottom 
.. . More soccer news: Octave Music's 
Simon Joiner needs entries to the 
industry's fives league by September 
27. Call him on 071-789 7616 . . . 
Congrats to Warner Music chairman 
Rob Dickins who celebrated 20 years 
in the industry with an office knees- 
up and a cake emblazoned with the 
chart from his first day as a plugger 
with Kinney Music . . . The Audition's 
MD Martin Wilding reports that death 
threats over his new venture, 
plugging promo albums to cafes, 
restaurants and the like have subsided. 
Maybe they discovered he is a black 
belt in karate with six years as a 
paratrooper in the French foreign 
legion behind him  

Bwsic week , I'.iMi-L.T, A I :I ,.*1 r- I II. .. D-, I Vi.-i 1.1 ■ Vh -vl ...• .... I :;!.•. U • A - . Incorporating Record Mirror tory ,v,r> Janunrv ^lOS from ^Computer j Vu ngs.^ 120-126 Lavender Avenue. Mitcham. Surrey CRl clrculaiiSn Janu-iry ® Spolhffhl PubhcaHon^Ip^dgn^e HoubC^ZIS^B^nckrrinr^Roati, London SL1 OUR. 'Eo>l Arrica nw) thc |ndjon Sub Conl|nonl £135/US$320, Auslndnsia and Ihn Far East £22o'ob,S3l!5. U ^"Iso"0 
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1989 SAW TEXAS HAVE A TOP TEN SINGLE WITH "I DON'T WANT A LOVER" 
1989 SAW THEIR DEBUT ALBUM "SOUTHSIDE" CHARTING AT NUMBER 3 
1989 SAW "SOUTHSIDE" GO PLATINUM IN THE UK 
1989 SAW TEXAS PLAY 116 CONCERTS IN UK, FRANCE, BELGIUM, HOLLAND, 
SWEDEN. NORWAY, GERMANY, SPAIN, SWITZERLAND AND USA 
1989 SAW TEXAS HAVE A GOLD ALBUM IN 9 COUNTRIES 
1989 SAW TEXAS HAVE A PLATINUM ALBUM IN 7 COUNTRIES 
1989 SAW "SOUTHSIDE" SELL IN EXCESS OF 2 MILLION COPIES WORLDWIDE 

23RD SEPTEMBER 1991 SEES THE RELEASE OF THE STUNNING 
SECOND ALBUM FROM TEXAS "MOTHERS HEAVEN" 

THE NEW ALBUM 

MOTHERS HEAVEN 

■ / 


